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You DO 
look 


prosperous, You sai tik ih 

my dear Horst; 2 

Philbert! mee ~f oratio, merely the 
appearance of a 

typical WOR sponsor 





And this, dear reader, isa typical 
sponsor's comment: 
“Our success, aS reflected in the 
sales of LOOK Magazine in the 
WOR market, has been unusual. 
We find WOR’s market to be 
almost unequalled by any other 
station in the country, an i 
factor is responsible for our abil- 
ity to keep the cost per copy.at 
a gratifyingly low figure- 
It-would appear that LOOK’s 
newsstand sale in the WOR area 
is a reflection of the number of 
times WOR aired LOOK’s mes- 
sage.” 





from a letter of thanks 
written to WOR by LOOK Magazine 


WOR 


that power -full station 
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C. M. “CHICK” 
FREEMAN 


, 


THE APPOINTMENT OF 


C. M. FREEMAN 


TO BE SALES MANAGER OF WLS 


Appointment of Charles M. Freeman to be sales 
manager of radio station WLS, Chicago, has been 
announced by Glenn Snyder, vice president and 
general manager. 

“Chick” joined the WLS staff in October, 1938, after 
two years with John Blair & Co. He had previously 
been western manager for Forbes magazine, salesman 
for Good Housekeeping, and for nine years was asso- 
ciated with The Farmer and The Farmer’s Wife in 
St. Paul. Thus Mr. Freeman brings to his new position 
a remarkable background, based on sound experience, 
of solving the problems of selling and advertising. 


AND A NEW SALES SERVICE MANAGER 


At the same time, Mr. Snyder 
announced the appointment of 
Wells H. Barnett, Jr., as sales 
service manager, a new position 
at WLS. Barnett joined the sales _ 
department of WLS in June, 
1939, coming to the station from — 
the Chicago office of Weston- 
Barnett, Inc., advertising agency. 
Creation of this new position, 
filled by a capable and experi- 
enced radio advertising man, assures agencies and 
WLS advertisers of expeditious, more efficient han- 
dling of their ‘inquiries, suggestions and orders. 


WELLS H. BARNETT, JR. 


890 KILOCYCLES 
50,000 WATTS 
NBC AFFILIATE 


‘*« 


The 
PRAIRIE 
FARMER 
STATION 


Buraiwce D. Butter 
President 


Guenn SNYDER 
Manager 


OUG 
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onic for Healthier Sales 
in New England 


ERE'S a stimulating tonic that has proven highly 
beneficial on scores of occasions. Especially ef- 
fective for undernourished cash registers and unrespon- 
siveness by dealers and consumers. 
One prescription is good for 13 weeks or longer and 
may be renewed at any time for any number of times. 
If your sales are anemic, you should give imme- 
diate treatment to get the benefit of tremendously in- 
creased buying power 
in one of America's 


ACCEPTANCE 
is the \’ 

Yankee Network s 

50 UNDATIO N 


most populous and 
prosperous markets, 
where employment is 


at an all time peak. 


Keyed by WNAC, The Yankee Network offers every- 
thing you need for maximum coverage, acceptance 
and results in all of the chief sales sectors of New 
England. 

No single station or small group can give the com- 
prehensive, all-inclusive overspread that The Yankee 
Network provides. 

And no "strangers from afar" receive the friendly 
welcome or possess the consistently loyal listenership 
that Yankee Network community stations have ac- 
quired by nearly two decades of service. 

Priorities in radio time in 1942 will go to foresighted 
advertisers who place their orders early. Will YOU 
be one of these? 


HE YANKEE NETWORK, nc. 


BROOKLINE AVENUE 


BOSTON, MASS. 


EDWARD PETRY & CO., INC., Exclusive National Sales Representative 
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LIGHT TRUCKS conveying. small Toads 0 “heen soodecto ts 
AND WAGONS: rrcoscs:incidentals, and pocket, change 


FREIGH 
CARS: 


“HEAVY-DUT 
TRUCKS: 


DON SEARLE, GENERAL MANAGER 
—D PETRY & CO., INC., NAT'L REP'R 


H a 
ance. (2) aman. ‘ EN =: 
—_—m mm 


Mammoth steel cars, which hold tons of wheat, 
corn, potatoes, and other farm products. Much 
in use when Nebraska farmers go after the big 
money (which is always). 


Giant 10-wheel transports, which fill Nebraska 
highways daily, taking livestock and crop 
products to market. Vast numbers of eight and 
six-wheel trucks also ply the highways, loaded 
with the things farmers sell for cash! 


Greenbacks and coin, given by 
the shovelful to Nebraska farm- 
ers for their wagon-loads, car- 
lots and truck-loads of prod- 
ucts. Farm families have plenty 
of cash, and they’ll spend it 
with you, if you tell them what 
you have. Reach them with 
your message, over KFAB. You 
need KFAB, to do a complete 
selling job throughout Nebras- 
ka and her neighboring states! 
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THE WINTER MONTHS 
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29 Tuis unpretentious stone with its simple but significant inscription has no counterpart in all the 
world. Plymouth Rock is a symbol of opportunity today just as it was in 1620 when our forefathers 


a leaped ashore on this rocky New England Coast to build a new life for themselves. 
: os New England is still the land of opportunity. Its buying income, especially in Southern New England, is 


now (as always) far above the national average.* These people have money to spend, and wise nation- 
al advertisers are finding that out. 


Acquaint them with your product through WTIC. Back up your sales message with the prestige and 
dependable service which has made WTIC this section’s “listening habit.” For richness of opportunity 
combined with power of coverage 


THERE'S NOT ANOTHER, LIKE IT! 








“DIRECT ROUTE TO AMERICA’S NO. 1 MARKET 


The Travelers Broadcasting Service Corporation 
Member of NBC Red Network and Yankee Network 


Representatives: WEED & COMPANY, New York, Chicago, Detroit, San Francis 
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THINGS HAVE CHANGED 
TWO WAYS IN DULUTH! 








During the past year, two tremendous changes have oc- 
curred to warrant your immediate revaluation of the 


great territory around Duluth, Minnesota. 


First, the nation’s need for iron ore has made the Duluth 
area a bee-hive of rich activity—has made Duluth itself 


the nation’s busiest port, next only to New York. 


Second, a little 250-watt station named KDAL upped its 
power to 1000 watts, and went from 1490 K.C. to 610 
K.C.—at one step became the important station in a tre- 


mendously important area. 


But power and frequency alone are not the only reasons 
for KDAL’s ascendency. KDAL has set a pace for pro- 
motion and merchandising that would do great credit to 
many a 50,000 watter .. . If you are thinking of radio 
in Duluth, let us send you the whole new story. We know 


you'll be surprised. 


K DAL 


C.B.S. * 1000 Watts * 610 KC 
DULUTH 


FREE & PETERS nc. 


Pioneer Radto Station 
Representatives 


Since May, 1932 


CHICAGO: I80N. Michigan NEW YORK: 247 Park Ave DETROIT: New Center Bldg 


SAN FRANCISCO: 711 Sutter 
Franklin 6373 Plaza 5-4141 


Sutter 4353 
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Shepard Leader of 
Move; 3 Million 


Loss Seen 


4 PLEA to the Office of Cen- 
grship that the Radio Cen- 
gorship Code provisions ban- 
ning “open mike” interviews 
be modified to permit tran- 
scribed versions in lieu of live 
pickups, was made last Friday 


FRESNO 
ANGELES 
>ORTLAND 
RANCISCO 
SEATTLE 


ic. 












































by an industry committee, 
and has been taken under ad- 
yisement. These provisions 


are not slated to become ef- 
fective until Feb. 1, and the 
@mmittee requested that ac- 
tion be taken prior to that 
date if smaller stations are 
to be spared the loss of sub- 
santial revenue. 


Led by John Shepard 3d, 
president of Yankee Network 
and chairman of the NAB Na- 
tional Defense Committee, the 
group which met with Direc- 
tor of Censorship Byron Price 
along with Radio Censor J. Harold 
Ryan and his staff, insisted that 
through transcribed handling even 
greater protection against enemy 
exploitation is afforded than under 
certain types of studio audience 
quizzes, which are not banned by 
the Code. It was roughly estimated 
that some $3,000,000 in existing 

1 commercial contracts will be 
iffected by enforcement of the 

n mike” ban. 





Industry Viewpoint 


It has been evident that the Cen- 
sorship Office is reluctant to alter 
any Code provisions at this stage. 
Full consideration, according to 
Mr. Ryan, was given the quiz pro- 
gram ban, which proved the most 
controversial of the censorship 
provisions. The industry committee, 
however, commended that “practical 
broadcasters” were not consulted 
on these provisions and that advice 
of attorneys and others solicited 
did not represent the attitude of 
the industry at large. 

Others in the group which met 
Friday at the Office of Censorship 
were Neville Miller, NAB Presi- 
dent; Ed Kirby, chief of the Army 
Radio Branch and NAB public rela- 
tions director, and Arthur Stringer, 





NAB promotion and defense di- 
rector. Stanley P. Richardson, aide 
to Mr. Ryan, and Bob Richards, 
his assistant, also participated. 
Generally favorable reaction to 
the censorship code was reported 
last week aside from the discord 
on quiz programs. At the censorship 
office emphasis was placed upon the 
principle that in the war effort the 
industry cannot “put dollars over 
public safety”. No matter how re- 
mote the danger, it was felt that 
absolute certainty must be assured 
that broadcast facilities will be 
protected against any possible ex- 
ploitation by the enemy. The bulk 
of the communications received by 
Mr. Ryan since promulgation of 
the code Jan. 26 have sought inter- 
pretation, particularly of the quiz 
ban and request program provi- 
sions. Only a handful of direct 
complaints have been received. 
Prior to and after issuance of 
the Censorship Code, Director 
Price and Mr. Ryan asserted there 
was no intention of interfering with 





ordinary types of quiz programs 
{such as Information Please and 
Dr. 1. Q.] where the broadcaster is 
in control. The serious threat, it 
was held, is where the broadcaster 
is not in a position to control 
facilities. 


Shepard Plan 


The transcription plan left with 
Censor Ryan by Mr. Shepard, 
after consultation with “‘practical 
broadcasters”, was as follows: 

Policing of the Man-in-the-Street pro- 
gram could be done effectively in the 
following manner. 

(a) Equip the interviewer's microphone 
with a device whereby he has one second 
control of the air. 

(b) Use a production man to stand be- 
side him and aid in the selection of the 
participants. 

(c) Do not ask the name, address, home 
town, reason why in town, occupation, 
ete. of participant. 

(d) Carefully select questions that have 
not the remotest relation to Army, Navy, 
Air, Government, foreign policy, foreign 
government, personality in these services, 
or professions. This leaves a great num- 
ber of questions whose answers are fac- 
tual. No question should be identified as 


being sent in by a listener. This phase 
of the quiz should be eliminated and 
questions selected only by the _ studio 
producer. 


Easing of Code for Disc Remotes Asked 


(e) The should refrain 
from pyramiding situations by eliminating 
any observation on the manner the par- 
ticipant answers, or on the quality of his 
answer. This type of “cross-fire’ always 
invites an impulsive ad lib on the part of 
the person interviewed. It also creates 
a spirit of aggressiveness on the part of 
the prospective participant in the group. 

(f) Care must be used in the selection 
of the interviewer. He should know broad- 
casting, microphone technique, and be 
thoroughly experienced in handling people. 
His own manner always controls the be- 
havior of the participant at the micro- 
phone. * 

(g) Do not interview anyone who is in- 
sistent upon getting access to the micro- 
phone. ; 

(h) With care exercised in carrying out 
the above, the use of delayed broadcasts 
by transcription should definitely eliminate 
any hazard. The transcription checked at 
the studio before broadcast could be killed 
if there was any violation of the above 
procedure by the interviewer or the par- 


ticipant. 
Lifting the Needle 

Since issuance of the Code Jan. 
16, there has been little unfavor- 
able reaction from networks or na- 
tional advertisers and agencies. The 
industry committee took the posi- 
tion that while no one in radio 
wants to risk use of their facilities 
for subversive purposes, they never- 

(Continued on page 36) 


interviewer 





OFF Meeting With Industry Groups 


Discusses Proposals to 
Coordinate Federal 


Use of Radio 
FOLLOWING UP his announced 
plan to seek the “advice and coun- 
sel” of Government and industry 
in devising an operating technique 
for the radio activities of the Of- 
fice of Facts & Figures, William 
B. Lewis, recently resigned CBS 
program vice-president and now 
assistant director of OFF and co- 
ordinator of its radio division, last 
week met in New York and Wash- 
ington for exploratory conversa- 
tions with broadcasting and ad- 
vertising officials and Government 
information and radio specialists. 

Clearing House 

In company with Douglas Meser- 
vey, former assistant to the NBC 
vice-president in charge of pro- 
grams, his chief assistant at OFF, 
Mr. Lewis listened to working ra- 
diomen’s suggestions for the op- 
eration of OFF as the official co- 
ordinating agency for Govern- 
ment programs. 

The meetings, with others still to 
come, were scheduled promptly 
after President Roosevelt on Jan. 


vertisingg BROADCASTING © Broadcast Advertising 





16 designated OFF as the clearing 
house for Governmental broadcast- 
ing [BROADCASTING, Jan. 19]. They 
are being held primarily to secure 
the reactions of the various com- 
ponents of the Government broad- 
easting picture, including indivi- 
dual stations, networks, advertis- 
ers and Government radio special- 
ists, Mr. Lewis has indicated. 
After completing the series of 
meetings, it is understood Mr. 
Lewis and Mr. Meservey plan to 
organize the staff of the OFF ra- 
dio division as soon as possible. 
It has long been emphasized that 
the OFF radio organization will 
not be a production unit, but 
rather will function as a program 
funnel designed to insure priority 
for the more important Govern- 
ment programs, as against others, 
ais well as practical and efficient 
use of radio by the Government. 
The organization’s two main ob- 
jectives, it is understood, will be 
to act as a traffic control or pro- 
gram priorities board to which 
Federal agencies can direct their 
requests for cooperation from 
broadcasters and sponsors and to 
which broadcasters and advertising 
men can come with offers of co- 


operation or requests for informa- 
tion and guidance, as in determining 
which of several requests for a 
limited amount of time shall be 
granted; and to study the overall 
picture of how radio best can serve 
the nation’s war effort and make 
recommendations to the broadcast- 
ing industry and to the Govern- 
ment. 

Last week’s series of meetings 
started Tuesday in Washington, 
with information directors and ra- 
dio specialists of 18 Federal agen- 
cies. In New York on Wednesday 
Messrs. Lewis and Meservey met 
with network officials, and on 
Thursday with advertising coun- 
sel of ANA and AAAA. On Friday 
they returned to Washington to 
meet with NAB officials. Other 
meetings, with NAI and NIB, also 
are planned. 

Representing the four national 
networks at Wednesday meetings, 
held in the NBC board room, were 
William S. Paley, president, Doug- 
las Coulter, director of broadcasts, 
and Charles Vanda, western pro- 
gram manager, CBS; Niles Tram- 
mell, president, Frank E. Mullen, 
executive vice-president, William 

(Continued on page 37) 
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1941 Audience Far Ahead of Past Years) ™ 


President’s Talks 
Break Past 


Records 
By A. W. LEHMAN 


Manager, Cooperative Analysis of 
Broadcasting (CAB) 


EVER in radio’s history has 

N there been a development of 
such significance as in the 
latter part of 1941. 


In that sombre period it was dem- 
onstrated that the potentials of the 
medium had not been approached 
even remotely in the 12 years of 
CAB existence, that the leading 
commercial programs—at least on 
the basis of past ratings—were no 
longer the yardstick of maximum 
audience size. 

Specifically, the addresses of 
President Roosevelt and Prime 
Minister Winston Churchill created 
audiences of such vast dimensions 
that the most brilliant ratings of 
years gone by were not only out- 
stripped, but indeed doubled or 
more. 


Twice in Two Days 


This elasticity of the audience- 
potential was even more remark- 
ably demonstrated when the Presi- 
dent broke all audience records two 
days hand running. On Monday 
noon, Dec. 8, the President’s appeal 
for declaration of war against 
Japan attained a rating of 65.7%. 
The next evening, his speech at 10 
p. m. similarly shattered all night- 
time listening levels with a rating 
of 83%. 

For the sake of comparison, these 
superlative figures may be gauged 
against the President’s Charlottes- 
ville speech of June 10, 1940 (7:15 
p. m.—all four networks), in which 
he denounced Italy’s entrance into 
the war. That memorable address 
rated 45.5% —the highest mark, 
up to that time, recorded by the 
CAB for a speech of any kind. 


Other Presidential addresses 
broadcast over all the major net- 
works, throughout 1941 likewise 
brought inordinately high audi- 
ences: 


March 15 (Press Correspondent’s Dinner), 
9:30 p.m., J 

April 30, 10:30 p.m., 26.7%. 

Sept. 11 (Greer Incident), 10:00 p.m., 


— 6 (Navy Day Address), 3:00 p.m., 
Ty ee Day Ceremonies), 

Dec. ‘16 (Bill of Rights Program), 10 
to 11 p.m., 63.3%. 

A relative newcomer to the ranks 
of radio during 1941 was Prime 
Minister Winston Churchill. On 
four separate occasions his speeches 
were rated by the CAB. The first 
one occurred at 3 p.m. on Sunday, 
Feb. 9, and bore a rating of 23.7%. 
At the same time of day, and the 
same day of the week, on June 22, 
he attained a rating of 16.5%. On 
Sunday, Aug. 24, at 4 p.m., he reg- 
istered 26.1%. With his visit to the 
U. S., his audience jumped im- 
mensely. His most recently rated 
address—at noon on Friday, Dec. 
26—showed a mark of 44.7%. 

As of December, 1941, the 20 








I—Monthly Ranking of the Ten Leaders 
For Standard Time Months, 


1941 

























For the 
Period Jan. Feb. Mar. April Oct. Nov. Dec. 
Jack Benny _-_--~_--~- ‘s ine 1 1 1 1 4 2 2 
Chase & Sanborn __--_-________ 2 2 2 2 3 2 1 1 
Fibber McGee & Molly___________ 3 3 5 5 2 1 3 3 
Lux Radio Theatre .........._.. 4 4 3 4 4 3 5 4 
Pe I 5 6 4 3 5 5 4 5 
Se ne Se 6 5 6 6 6 6 6 6 
Maxwell House _____-__---______ 7 9 8 9 7 7 7 7 
ee eee 8 7 7 7 11 8 9 13 
Kate Smith Hour _______________ 9 8 9 8 8 9 13 9 
One Man’s Family _____-__-_---_- 10 13 11 12 10 11 8 12 
J 
I1l—Monthly Ranking of the Ten Leaders 
. * 
For Daylight Saving Months, 1941 
For the 
whos ca oe June July Aug. Sept 

Chase & Sanborn______~ aniibtigeicncdatatinchcnainaese 3 N.R, N.R, : 
Lux Radio Theatre 3 6 2 N.B. N.B. 

Aldrich Family -__--- 3 5 4 N.B. N.B. 2 
Maxwell House —___- 4 9 5 N.B. N.B. 10 
Walter Winchell —__ 5 10 6 3 N.B. 8 
RE ae 6 13 7 1 1 9 
I i Te 7 17 2 2 4 
I a ccatebeltmineo pa 11 8 4 3 5 
0 iN eee eee ae 9 14 $ NB. BE. 11 
OR SS eee 10 15 12 10 9 7 


N.B.—Off the air. Only programs broadcast three cr more months out of the five 
summer months were used for the purpose of this analysis. 





leading evening programs, listed in 
order of their ratings, were: 


Chase & Sanborn Program 
Jack Benny 

Fibber McGee & Molly 

Lux Radio Theatre 

The Aldrich Family 

Pepsodent Program—Bob Hope 
Maxwell House Coffee Time 
Walter Winchell 

Kate Smith Hour 

Kraft Music Hall 

Fitch Bandwagon 

One Man’s Family 

Major Bowes Amateur Hour 
Time to Smile—Eddie Cantor 
Kay Kyser 

Lowell Thomas 

Texaco Star Theatre—Fred Allen 
Mr. District Attorney 

Burns & Allen 

Red Skelton 


As against the year before, there 
was very little fluctuation in this 
list. Only four newcomers ap- 
peared: Lowell Thomas, Mr. Dis- 
trict Attorney, Burns & Allen, and 
Red Skelton. The 1940 quartet thus 
displaced included Dr. Christian, 
Rudy Vallee, Hit Parade, and Big 
Town. 

In Table I the 10 evening leaders 
for the standard time months of ’41 
are noted by rank. Changes in posi- 
tion are confined to very limited 
movements. 

On the other hand, during the 
daylight saving time period (Table 
II) fluctuations of a fairly high 
order appeared. In consideration of 
the fact that summer schedules 
undergo many changes, and leading 
winter programs are at times ab- 
sent, such ups-and-downs are not 
unexpected. 

During the daytime, the network 
leaders as of December, 1941, in 
order of their ratings, were: 

Life Can Be Beautiful 

Kate Smith Speaks 

The Woman in White 

Right to Happiness 

Romance of Helen Trent 

Our Gal Sunday 


The Guiding Light 
Ma Perkins 

Road of Life 
Mary Marlin 


ic & Sade 
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Tie for Tenth 


It will be seen that it takes 11 
programs to make a list of 10 lead- 
ers this year due to a tie for tenth 
position. Eight of these 10 pro- 
grams were also in the list of last 
year’s leaders. The three newcomers 
are Kate Smith Speaks, Romance of 
Helen Trent, and Guiding Light. 
Since the list last year required 
only 10 programs to fill 10 posi- 
tions, there are now only two dis- 
placements. Pepper Young’s Fam- 
ily (currently in 16th position) and 
Stella Dallas (in 18th place) are 
the two dropped in favor of new- 
comers. 


While the daytime schedule — 
like the evening list—seems to sug- 
gest a lack of change, the stability 
is not so great. The foregoing list 
really includes only the Monday- 
through-Friday broadcasts. If Sun- 
day programs are included, three 
changes occur — Pause That Re- 
freshes on the Air, and William L. 
Shirer (both of which out-rank any 
of the weekday shows), and Pru- 
dential Family Hour (which out- 
ranks eight of the weekday series). 


By way of contrast, the 1940 
weekday programs—in every in- 


Changes Slight in 
Commercial 
Programs 
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stance—were able to out-rate the 
weekend broadcasts. 


Programs by Types 


Although winter and summer 
network evening schedules exhibit 
many changes and substitutions jp 
individual programs, the propor. 
tion of time devoted to the various 
program types (Charts III & IV) 
nonetheless remains about the 
same. 

When the winter-season evenin 
program types for 1940-1941 are 
compared with the types prevalent 
in 1939-1940, a marked swing away 
from the expensive variety shows to 
drama and audience-participation 
is found. 


_ 





The Audience Level 
During 1940, the level of the net- 
work audience reached a new 
zenith. As previously mentioned, 
during several special periods in 
1941 these 1940 high marks were 
virtually doubled. 


On the other hand, from the 
standpoint of seasonal averages, 
night time sets-in-use on the basis 
of three months ending Dec. 31, 
1941 was about 8% less than for 
the comparable 1940 period while 
daytime listening dropped 11% 
during the same interval. 


Naturally, this tilt in the listen. 
ing plane was reflected in the dis- 
tribution of programs ratings 
(Table V). Which means that there 
was a drop-off in the upper stratafh 
and a concommittant increase in the 
number of programs at the lower 
end of the scale. 









Programs in Rural Areas 


Keeping in mind the fact that§; 
normal network program ratings 
cover only metropolitan set-owners, 
although 43% of the U. S. popula-§: 
tion is still rural, the CAB, in the§: 
spring of 1941, made its fourth 
study in rural sections and small 
towns of the basic area. About 
75,000 interviews were made and 








V—Distribution of Sponsored Network Evening 
Programs According to Ratings—December 
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‘{ii—Comparison by Program Types of Ratings 
And Amount of Time: Evening Programs 


(October 1940—April 1941) 











IV—Comparison by Program Types of Ratings 


And Amount of Time: 


Evening Programs 


(May—September, 1941) 
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Storer Urges New Trade Association 


National Institute of 
Broadcasters Would 
Be Its Name 


REORGANIZATION of the NIB 
as a full-scale trade association, 
competitive with NAB but with 
networks themselves excluded from 
membership, was advocated by 
George B. Storer, station owner 
and NIB president, in a letter last 
week to 800 stations, embracing 
the “platform” of himself and of 
L. B. Wilson, WCKY, Cincinnati, 
NIB vice-president. Both broad- 
casters were drafted in a tele- 
graphic election last month. 
Asking broadcasters to submit 
views on the proposed platform, 
Mr. Storer suggested that the name 
be changed from “National Inde- 
pendent Broadcasters” to “National 
Institute of Broadcasters’. The old 
name, he said, connotes a division 
of opinion. He suggested a paid 
managing director (in essence a re- 
turn to the former NAB structure) 
and a sharply reduced budget. 


Small Budget 


“It is the writer’s opinion,” Mr. 
Storer declared, “that it is unneces- 
sary for a comprehensive radio 
trade association to spend upwards 
of $300,000 per year, as does an- 
other association. A budget of ap- 
proximately 25% of that amount 
should be ample.” 

Both Mr. Wilson and himself, Mr. 
Storer said, feel their terms can be 
only temporary, until a meeting of 
the association can be called and 
officers elected. ; 

The four-point platform ex- 
pressed the belief that broadcast- 
ers should endeavor to cooperate 
with the duly appointed representa- 
tives of the Government. “A spirit 
of harmony between executives of 
Government and officers of broad- 
cast trade associations should exist 
at all times, so that broadcasters 
may be queried on the advisability 
of impending regulations, rather 
than be advised after the means of 
implementing same have been exe- 
cuted.” This was interpreted as a 
criticism of the NAB. 

A trade association, moreover, 
Mr. Storer declared, should accept 
for consideration and action only 
questions which affect the “entire 
membership rather than any seg- 
ment thereof.” Regarding network 
membership, he said that since a 
comprehensive trade association 
must consist of both non-members 
and members of networks, and 
since network contractual relation- 
ships can take several different 
forms varying from complete own- 
ership to a mutual basis of opera- 
tion, he believed “it is in the best 
long term interest of broadcasters 
and networks, that the association 
should be independent of network 
influence.” 


Recognition should be given, how- 
ever, to the “great service” per- 
formed by chains and the associa- 
tion should “deplore any adverse 


action which might actually impair 
the maintenance of successful op- 
eration of network service at its 
present high standard,” he said. 


Concerted Action 


Proposing a stream-lined asso- 
ciation, Mr. Storer suggested that 
representatives or directors be se- 
lected on the basis of four national 
time zones, divided by north and 
south boundaries, such as_ the 
Mason-Dixon line projected across 
the country. On this basis there 
would be eight districts, each hav- 
ing two representatives. Each dis- 
trict would have two representa- 
tives, one of whom is associated 
with an independent non-network 
affiliated station. Officers would con- 
sist of president, vice-president, 
secretary-treasurer and managing 
director, the last-named a paid em- 
ploye. The officers, together with 
the representatives of each district 
would make up the board of 19 
directors. An executive committee 
of five members of the board, io- 
gether with the president and man- 
aging director, would be created. 

No officer would serve more than 
two terms of one-year each, except 
the paid managing director, whose 


employment contract would be lim- 
ited to two years, and renewed 
by the board. 

Mr. Storer said he felt this was 
not the time to act independently 
but rather in concert with other 
elements of the industry. To that 
end, he pointed out he had called 
a meeting of heads of other trade 
associations to “definitely assure 
the selection of radio executives 
for key posts in Washington who 
are truly independent, and also 
those who are practical, experi- 
enced radio operators.” This com- 
mittee recommended the selection 
of J. Harold Ryan, Fort Industry 
Co. vice-president and _ general 
manager, as Assistant Director of 
Censorship in charge of radio, and 
the tentative selection of Walter J. 
Damm, director of WTMJ, Mil- 
waukee, as industry liaison officer 
in Washington. The latter appoint- 
ment, however, has not been con- 
firmed but was considered at a two- 
day meeting in Chicago Jan. 16-17 
[BROADCASTING, Jan. 19]. Further 
sessions are to be held by the Co- 
ordinating Committee, made up of 
the heads of or representatives of 
the five trade groups identified 
with radio. Future meetings will 
be held, it is understood. 





House Group Votes FCC Fund 
But Bars Pay for Dr. Watson 


FLATLY prohibiting the payment 
of a Federal salary to Dr. Goodwin 
Watson, chief analyst of the FCC’s 
Foreign Broadcast Monitoring 
Service, on grounds of alleged Com- 
munist-front activities, the House 
last Thursday approved an appro- 
priation of nearly $5,000,000 for 
the FCC for fiscal year 1943. 

The preceding day the Commis- 
sion’s 1942 budget, already an all- 
time high, was boosted substantial- 
ly when President Roosevelt sent to 
Congress a request for a supple- 
mental appropriation of $587,195 
for the FCC’s expanding national 
defense operations during the re- 
mainder of the fiscal year 1942, 
ending June 30. 


May Need More 


When the supplemental appro- 
priation is approved, as expected, 
the FCC during the present fiscal 
year will have amassed a total of 
$5,655,924 in appropriations. How- 
ever, in view of the rapid expan- 
sion of FCC activities in the na- 
tional defense field, principally 
through its National Defense Oper- 
ations Section and Foreign Broad- 
east Monitoring Service, it is taken 
for granted additional funds will 
be secured subsequently for 1943, 
and the total eventual 1943 appro- 
priation is expected to far exceed 
the 1942 totals. 

In approving its Appropriations 
Committee’s recommendation of a 
$4,991,219 1934 appropriation for 
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the FCC, the House also supported 
the drastic committee recommenda- 
tion to prohibit the use of any of 
the appropriated funds to pay the 
$5,600 per year salary of Dr. Wat- 
son, who ever since his appoint- 
ment several months ago has been 
under Congressional fire for his al- 
leged membership and activity in 
Communist - front organizations. 
[BROADCASTING, Nov. 24, Dec. 8]. 
The committee’s ban on payment of 
a Federal salary to Dr. Watson was 
agreed upon unanimously just be- 
fore the Independent Offices Appro- 
priations Bill, providing FCC 
funds, was reported to the House. 


Fly Queried on Watson 


FCC Chairman James Lawrence 
Fly had been confronted, during 
committee hearings on the bill Dec. 
10, with “documentary evidence” 
purporting to establish Dr. Wat- 
son’s Communist-front connections, 
gathered by the Dies Committee. 
Apparently dissatisfied with Chair- 
man Fly’s response to intensive 
questioning by Rep. Starnes (D- 
Ala.), vice-chairman of the Dies 
Committee, the committee included 
the prohibition against Dr. Watson 
in the bill presented to the House. 
It is understood this is only the 
second time such action has been 
taken by the House. The extraordi- 
nary move drew no comment from 
Chairman Fly or FBMS officials, 
pending action by the Senate, al- 
though Chairman Fly called a 


Banner Year Reporte 
For Blue by Throw 


WITH the addition to the Blue Ny, 
work of 31 stations and 40 y 
accounts during 1941, a banp 
year was reported for the netwe 
by Fred M. Thrower, Blue genes 
sales manager. A total of 31 By 
stations increased their power 
year, four moved to better freque 
cies, seven installed new transm 
ters or antennas, while 21 poy 
increases and 5 frequency impro 
ments are now under way. 

The average number of Blue st 
tions used by advertisers per p 
gram averaged 57 last year, sho 
ing a 66% increase over 1940 w 
the average number of stati 
used was 38. According to ¥ 
Thrower’s report, an even high 
number is forecast for 1942, 
average already totaling 62 stati 
per program or almost 100% oy 
1940. Also during 1941, 50 gpo 
sors renewed contracts for thej 
programs on the Blue Network. 


HUGHES ABANDONS 
COAST FM GRAN 


PLEADING that national defe 
activities necessitated  confiniy 
broadcast activities to the teley 
sion station which the permittee 
constructing in Los Angeles ap 
San Francisco, the Hughes To 
Co., holder of construction permi 
for K49LA and K45SF, commerci 
FM stations in Los Angeles a 
San Francisco, has returned ¢h 
permits to the FCC. The Commi 
sion, acting on this request lg 
Tuesday, officially made the caned 
lations and deleted call. letters. 

Hughes Tool Co. is owned } 
Howard Hughes, famed aviato 
millionaire-movie director. Actia 
makes the frequency, 44.9 meé 
again available in Los Angeles 
other FM applicants, as well 
opening the 44.5 mc. channel to Ss 
Francisco applicants. 








commission meeting on the matte 
last Friday. 

In informed quarters it wi 
learned the House Committee h 
instructed the FCC to dismiss D 
Watson. The almost unpreceden' 
action in withholding his sala 
it was learned, resulted from 
purported failure of the FCC 
heed the Committee’s demand. 

Although no date has been set, 
is expected Senate subcommitt 
hearings on the supply bill 
start during the Jan. 26 week. 
$4,991,219 total approved by # 
House last Thursday provid 
$2,300,000 for salaries and @4 
penses, $23,600 for printing an 
binding and a total of $2,667,6] 
for national defense activities, imf 
cluding $836,979 for FBMS, witit 
the remainder for NDOS monito 
ing operations [BROADCASTING, Ja 
12]. 

Indicative of what is to come 
the $587,195 supplemental app’ 
priation asked for 1942. Accordit 
to the FCC, $343,433 of this amo 
will-be used for personal service 
including the hiring of 386 new? 
tional defense employes. The 
maining $243,762 is to go for ope 
ating expenses and other oblig 
tions, including $70,500 for pul 
chase of technical equipment. 
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United Press active bureau SYDNEY 


United Press bureau closed 
by Japanese war ~~ 
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United Press today maintains 27 bureaus in the 
Pacific war zones. Manning these bureaus are 
197 full-time staffers, supported hy hundreds of 
contributing correspondents. 


This news-gathering, news-distributing organi- 
zation is by far the strongest in the field. 


The only foreign press association bureau in the Netherlands Indies 
is that of the United Press at Batavia. In Alaska, United Press alone 
has a bureau. The U.P.’s Honolulu bureau provides 24-hour service 
from the Hawaiian Islands. ; 


Results reflect the value of such coverage. United Press was first 
with eye-witness reports pf the Pearl Harbor attack, the bombing of 
open Manila, fighting on the Philippine and Malayan fronts, first 
with direct war news from the Nétherlands Indies and Alaska, first 
with news of West Coast submarine attacks off Eureka, Monterey, 
San Diego, Los Angeles, San Luis Obispo. i 


United Press facilities and performance in the Pacific assure clients 
that there, as elsewhere, United Press provides ‘‘The World's Best 
Coverage of the World's Biggest News.” 
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90 kw. Outlet Given Waterloo; 


WJW Becomes Regional on 850 


Akron Station Assigned to KOA Clear Channel; 
DuMond Heads Prominent Group in Iowa Grant 


CONSISTENT with its new policy 
of granting new stations in areas 
now regarded as under-served, the 
FCC last Tuesday authorized a 
new 50,000-watt station on 1540 kc. 
in Waterloo, Ia., and authorized 
regional operation on 850 ke. in 
Akron for WJW, now a local out- 
let. 


In recent FCC utterances, not- 
ably by Chairman James Lawrence 
Fly, stress has been given lack 
of service in particular areas. 
While Waterloo does not have a 
station in its own right, it is re- 
ceiving service from other Iowa sta- 
tions, notably WMT in Cedar 
Rapids, which maintains studios in 
Waterloo, and WHO, Des Moines, 
50,000-watter. The Akron station, 
on its new assignment, according 
to the FCC, is expected to provide 
service to Cleveland, which the 
Commission repeatedly has stated 
does not have adequate service to 
accommodate all networks. 


Involved in Litigation 


The Akron grant came as a sur- 
prise for another reason, however. 
It is assigned to the clear channel 
of KOA, Denver, broken down by 
the FCC when it granted WHDH, 
Boston, fulltime on the wave. The 
whole matter now is in litigation 
and a decision of the U. S. Court 
of Appeals for the District of 
Columbia is expected momentarily. 

At the FCC it was stated that 
the Commission regards 850 as a 
broken down channel, and has 
granted both KOA and WHDH re- 
newals on it under such conditions. 
Apparently, it did not feel that 
the pending litigation made any 
difference. 

WJW now operates on 1240 ke. 
with 250 watts and is operated by 
William M. O’Neil, son of the presi- 
dent of General Tire & Rubber Co. 
Under the grant, the station will 
move to a location in Franklin 
Township, which, with a directional 
antenna for night use on 850 kc., 
will provide reasonably satisfactory 
service in Cleveland. The station is 
an MBS outlet and was acquired in 
1940 by the O’Neils. 

Josh Higgins Broadcasting Co., 
applicant for the Waterloo station, 
is headed by Joe DuMond, manag- 
er of KBUR, Burlington, Ia., and 
former radio director of Henri, 
Hurst & MacDonald. A decade ago 
he was manager of WMT, then in 
Waterloo, under ownership of 
Harry Shaw. He is the creator and 
principal in the NBC Josh Higgins 
Finchville series out of Chicago. 

Associated with Mr. DuMond in 
Josh Higgins Broadcasting Co. are 
John E. Fetzer, president and gen- 
eral manager of WKZO, Kalama- 
zoo; Paul Godley, consulting en- 
gineer of Montclair, N. J., and 


Washington; John Blair, Chicago 
station representative, and Dan T. 
Riley and Richard H. Plock, presi- 
dent and vice-president respectively 
of KBUR. Mr. DuMond owns 50% 
of the common stock issued; Mr. 
Fetzer has an 11.6% interest, and 
Messrs. Godley and Blair, 5% each. 
Messrs. Riley and Plock along with 
13 prominent business men of 
Waterloo hold the balance of the 
stock in small blocks. 


Equipment Problem 


Both the Waterloo and Akron 
grants are contingent upon pro- 
curement of priorities for equip- 
ment. The FCC has embarked upon 
a new policy [BROADCASTING, Jan. 
19], of granting new facilities only 
in areas now inadequately served, 
with regard to defense require- 
ments. The new grants, it was 
stated, are not inconsistent with 
that policy, shortly to be formalized 
in an order jointly prepared by 
OPM and the Defense Communica- 
tions Board. 


Lester Lindow Called 
For Active Army Duty 


LESTER W. LINDOW, general 
manager of WFBM, Indianapolis, 
on Jan. 28 reports for active duty 
as a first lieutenant, Infantry, at 
Camp Wolters, 
Tex. He has been 
a reserve officer 
for the last seven 
years. Harry M. 
Bitner Jr., office 
manager of 
WFBM and secre- 
tary-treasurer of 
a the company, will 
take over Mr. 
Mr. Lindow Lindow’s duties, 
it was announced. 
Chief stockholder of WFBM is 
Harry M. Bitner, publisher of the 
Pittsburgh Sun-Telegraph. Lieut. 
Lindow in 1935 joined WCAE, 
Pittsburgh, as salesman, and be- 
came sales manager in 1938. He 
joined WFBM as acting manager 
in 1940 and became general man- 
ager last July 1. 








Benefax Tests 


ANACIN Co., Jersey City (Bene- 
fax), through its newly-appointed 
agency, William Douglas McAdams, 
New York, is using transcribed 
announcements and participations 
on WTIC and WNBC, Hartford, 
and WIRE and WFBM, Indian- 
apolis, in a test campaign. 











SINCE bombing of Pear Harbor, 
news listening interest on the West 
Coast has increased by a conserva- 
tive 35 to 50%, with a multiple of 
firms sponsoring regional network 
newscasts in that area. 

Long a holdout from the radio 
ranks, California Packing Corp., 
San Francisco (Del Monte brands), 
one of the nation’s leading food 
merchandisers, initiated its first 
network advertising in more than 
a decade on Jan. 12, and is spon- 
soring William Winter, news ana- 
lyst, on 14 CBS West Coast sta- 
tions, Monday through Saturday, 
12:30-12:45 p.m. Contract is for 52 
weeks, with placement through 
McCann-Erickson, San Francisco. 

Slated to cancel its five-weekly 
quarter-hour program, Nelson 
Pringle’s News on 3 CBS Califor- 
nia stations, Union Oil Co., Los 
Angeles, through Lord & Thomas, 
that city, on Jan. 5 expanded the 
series to include KIRO KOIN 
KROY, and renewed for 26 weeks, 
Monday through Friday, 7:45-8 
a.m. This new contract and re- 
newal gives the CBS western net- 
work three half-hour Monday 
through Friday strips with news 
and news analysis “back to back” 
at three different times per day— 
early morning, noon and late after- 
noon. 


Magazine’s News 
Macfadden Publications, New 
York (Liberty magazine), through 
Erwin, Wasey & Co., that city, 
sponsors Bob Garred Reporting, on 
6 CBS West Coast stations, thrice- 
weekly, with Bathasweet Corp., 
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NEWS BOOM ON WEST COAST 


Regional Networks Book Many Sponsors as 
Roundups Become More Intense 








New York, taking over the quar- 
ter-hour news period at 7:30 a.m., 
twice per week. H. M. Kiesewetter 
Adv. Agency, New York, has the 
latter account. 


Knox Manning’s round-up of the 
days events is sponsored by Los 
Angeles Soap Co. on 14 CBS West 
Coast stations, Monday through 
Friday, 12:15-12:30 p.m. That firm, 
placing through Raymond R. Mor- 
gan Co., Hollywood, also sponsors 
an early morning newscast by Nor- 
man Nesbitt on 32 Pacific Coast 
Don Lee stations, Monday through 
Friday, 7-7:15 a.m. 

Final half-hour news and news 
analysis correlation occurs on the 
CBS western network late sched- 
ule where the afternoon edition of 
Bob Garred Reporting is contigu- 
ous with observations on war prog- 
ress by Bill Henry, CBS and Los 
Angeles Times war correspondent. 
Peter Paul Inc., Naugatuck, Conn. 
(Mounds candy), through Bris- 
acher, Davis & Staff, San Fran- 
cisco, sponsors Garred on 6 CBS 
West Coast stations for 10 minutes 
thrice-weekly at 5:45 p.m. 

Nesbitt Fruit Products, Los An- 
geles (orange beverage), on Dec. 
27 started for 52 weeks, sponsor- 
ing him on Saturdays, utilizing the 
same list of stations and time. 
Soil-Off Mfg. Co., Los Angeles, 
sponsoring that newscast on 4 CBS 
California stations on Thursdays, 
adds Tuesday to the schedule, effec- 
tive Feb. 3. Agency is Buchanan & 
Co., Los Angeles. 

Bekins Van & Storage Co., Los 
Angeles (chain service), through 
Brooks Adv., that city, sponsors 
Bill Henry, News Analyst, on 3 
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CBS California stations, Monda 
Wednesday, 5:30-5:45 p.m. Ame 
can Chicle Co., Long Island (guy 
sponsors the news analyst on 6 CB 
western stations, Tuesday, 7: 
p.m., Thursday, 7:15 p.m. Ageney 
Badger, Browning & Hersey, Ng 
York. 












6 





Dr. Miles List 


Dr. Miles California Co., Los Amm = 
geles (Alka-Seltzer), through Ag® 
sociated Adv., that city, on Feb, # 
renews for 52 weeks, Alka-Sel 
Newspaper of the Air, on 32 Dom 
Lee Pacific Coast stations, Monday 
through Saturday, 10-10:15 ay» 
Sunday through Saturday, 9-9: 
p.m. Roma Wine Co., San Francisg 
(wines), through Cesana & Assgoe 
Hollywood, sponsors News Wit 
Jim Doyle, on that same list of gs 
tions, Monday, Wednesday, Frida 
6:15-6:30 p.m. 

Placing through Roche, Williay 
& Cunnyngham, Chicago, Stud 
baker Sales Corp., South Beng 
sponsors John B. Hughes, New 
thrice weekly at 7 p.m., on the § 
Pacific Coast Don Lee stations, / 
acin Co., Chicago, through Blacke 
Sample-Hummert, that city, 
sponsors Hughes Monday thro 
Friday, 9-9:15 a.m., on those st 
tions, in addition to a group 
MBS outlets. Bond Stores Inc., Ne 
York (men’s clothes), sponsors 
daily quarter hour newscast on 
California Don Lee stations (KFR 
KHJ), Monday through Frida 
7:45-8 a.m. Neff-Rogow, New Yo 
is agency. 

Richfield Oil Co., Los Angeles, § 
continuing its six weekly quarte 
hour Richfield Reporter on 10 NBG 
Pacific Red stations, Sunday 
through Friday, 10-10:15 pam 
Agency is Hixson-O’Donnell Ady, 
Los Angeles. Sperry Flour Co., § 
Francisco (waffle and _ pancak 
flour), placing through Westco Ady, 
Agency, that city, sponsors Ney 
by Sam Hays, on NBC-Pacific Re 
stations, Monday through Saturday 
7:45-8 a.m. Up-to-the-Minute Ne 
by Franklin Bingman, is sponsore 
by Bristol-Myers Co., New Yo 
(Minit-Rub), on 8 NBC-Pacific Re 
stations, Monday, Wednesday, Fri 
day, 4:45-5 p.m. 






































































































































































































































































































































Benny’s Bereavement 


IN RESPECT to Carole Lombard 
his co-star in “To Be or Not to Be, 
an Alexander Korda-Ernest Lu 
bitsch film, to;be released through 
United Artists, Jack Benny can 
celled his Jan. 18 broadcast of thd 
NBC Jack Benny Show, sponsored 
by General Foods Corp. (Jell-O) 
Although no specific explanatior 
was given, the show was replace 
by a musical program, featuring 
Mahlon Meerick’s orchestra, Den 
nis Day, soloist, and the Spor 
man’s Quartet, vocal group. Dol 
Wilson announced. Miss Lombaré 
was scheduled for a guest appear 
ance on the Jan. 25 Jell-O pro 
gram. 
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Fisheries Series 
SOUTHCOAST FISHERIES, Ter 
minal Island, Cal. (Top Form ca 
food), in a two-week campaign whic 
starts Jan. 19, will use, on a stag 
gered schedule, a total of 75 tran 
scribed announcements on 11 Wes 
Coast stations. List includes KFSD 
KMPC KECA KFWB KJBS KSF¢ 
KFBK KOIN KOMO KJR KHQ 
Agency is Barton A. Stebbins Adv. 
Los Angeles. 
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The world’s finest transmitter... 


Just 22 years ago this Western Electric 
transmitter was the finest in the world. And 
it might still hold that title today if there 
hadn’t been a constant urge for Better 
Broadcasting. 


It was this urge, this never ceasing effort, 
that made the remarkable Western Electric 
transmitter of 1920 but a single step in the 
development of Commercial Broadcasting. 
Improvements such as water-cooled tubes, 
crystal control, stabilized feedback, the 
Doherty circuit and many others—each was 
a step forward toward today’s equipment. 


By paralleling this record with micro- 
phones, speech input and antenna equip- 
ment, Western Electric has earned the 
dominant position it now holds in the 


broadcasting industry. 


Today Western Electric is engaged in the 
great drive for Victory. Speeded-up research 
is resulting in huge strides in the art of radio 
communication. And, after the emergency, 
you can feel sure that many of these new 
developments will be available to you in 
Western Electric equipment for Better 
Broadcasting. 
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DISTRIBUTORS: In U.S. A.: Graybar Electric Co., New York, 
N.Y. In Canada and Newfoundland: Northern Electric Co., Ltd. 
In other countries: International Standard Electric Corporation. 


EQUIPPED FOR 
BETTER BROADCASTING 
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Industry Plans to Cooperate 
In Technician Training Drive 


Every Community to Provide Courses Designed 
To Provide Another 200,000 Radio Operators 


WITH FCC Chairman James Law- 
rence Fly indicating at his press 
conference last Monday that 
“everyone down the line will have 
to find a way to broaden their base” 
in dealing with 
the shortage in 
broadcast en gi- 
neers, it was indi- 
cated by the NAB 
National Defense 
Committee that 
radio technician 
training courses 
will get underway 
within the next 
few weeks in 
practically every 
community in the United States. 

The broad-scale technical train- 
ing program, being set up with 
NAB cooperating through the Di- 
vision of Engineering, Science, 
Management Defense Training of 
the U. S. Office of Education, is de- 
signed to provide an additional 
200,000 radio technicians and op- 
erators, according to A. J. Fletcher, 
of WRAL, Raleigh, N. C., member- 
in-charge of radio training of the 
NAB National Defense Committee. 


Support Asked 


Calling on stations to get solidly 
behind the training drive with a 
continuing schedule of announce- 
ments, Mr. Fletcher indicated that 
broadcasters should prepare their 
own continuity announcing the 
availability of the ESMDT courses. 

The expense of the courses is 
covered by Congressional appro- 
priation. He emphasized also that 
continuity should make clear that 
the courses are available not only 
to young men eligible for military 
service, but also to men and women 
who may not be accepted for such 
service, but who can take the place 
of those in the service. 

Under the plan set up by Mr. 
Fletcher, all inquiries received in 
response to station announcements 
are to be sent to state coordinators, 
representing various schools. In- 
dustry representatives, to cooper- 
ate with the State coordinators, also 
have been appointed by NAB. 
These responses will then be allo- 
cated among various institutions in 
the State designated to supervise 
the training. Station engineers in 
many cases will handle actual class 
instruction, according to the pres- 
ent plan. 

Such instructor-engineers—every 
station is estimated to have at least 
one engineer capable of a teaching 
assignment—may be deferred from 
induction into active service to let 
them continue “in this larger field 
of service” upon request to the 
proper authorities, it was indicated. 

The question of draft deferment 
for class enrollees now is under 
advisement. Teachers supplied by 
stations will be paid for their ser- 





Mr. Fletcher 


vices by the ESMDT institutions 
supervising the training, Mr. 
Fletcher explained. 

All stations have been requested 
to keep an accurate record of all 
inquiries, furnishing monthly or 
weekly reports to Mr. Fletcher and 
continuing reports to State coordi- 
nators. Stations also were advised 
to continue the special announce- 
ments until advised to discontinue 
them by Mr. Fletcher. 

“The reason for this is obvious,” 
he commented. “Experience has 
shown that from 25% to 33 1-3% 
of those who send in their inquiries 
cannot qualify to take the course. 
This means that the radio stations 
should not stop short of approxi- 
mately 300,000 inquiries, 200,000 of 
which may qualify and actually be 
enrolled in the classes.” 


Repairmen Needed 


At a recent meeting of regional 
ESMDT advisers with Dean R. A. 
Seaton, director of the ESMDT di- 
vision of the Office of Education, 
the proposition of providing radio 
repairmen for Army and Navy duty 
also was discussed. A plan now is 
being worked out through the Fed- 
eral vocational training department 
to provide training of such person- 
nel through State vocational train- 
ing departments. 

“This is the biggest thing that 
the Government has asked the ra- 





“KAY-O”, the calf caught in a con- 
test of the National Western Stock 
Show is now full-sized porterhouse. 


Wilbur Letterly (overalled) of 
Brighton, Col., sold “Kay-O” 
(named in honor of KOA, Denver, 
who donated the calf) at the re- 
cent stock show. Beaming approval 
of Wilbur’s stock handling are 
KOA General Manager Lloyd E. 
Yoder (left), and Program Direc- 
tor Clarence C. Moore. 





RCA VICTOR Broadcast Transcrip- 
tion studios in the Royal York Hotel 
at Toronto have been expanded with 
addition of another studio. Miss G. 
Lenore Reinke has been promoted to 
assistant manager of the _ transcrip- 
tion studios. 





dio broadcasters to do,” Mr. 
Fletcher declared. “In my opinion 
it will constitute our most direct, 
and if well done, our most effective 
contribution to national defense. 
This is the job. It is a big one. Let’s 
do it quickly — conscientiously. 
Upon our efforts for the next few 
months may depend the issue of vic- 
tory or defeat in many a battle. We 
must not fail!” 


U. S. Censorship Rules 
Are Studied by Canad, 


CANADIAN broadcasters are fo. 
lowing with interest censorship de. 
velopments in the United State 
Since the start of the war a brog 
censorship rule under the Canady 
Defense Regulations bans i 








casts of public speeches outsj 
the studios. This was interpre 
to include man-on-the-street broad 
casts, interviews at railway traing 
and planes, at hockey games, et¢ 
Public speeches in studios require a 
prepared text which must be suh 
mitted in advance. 


Only exception to the regulation 





































Industry Ready for Time Change Feb.9 


Usual Confusion Will 
Be Avoided Under 


New Statute 


ENDING at least for the duration 
of twice-yearly disruption of pro- 
grams as a result of partial day- 
light savings time, President Roose- 
velt last Tuesday signed a bill 
placing “fast” time in_ effect 
throughout the country beginning 
at 2 a.m. Monday Feb. 9. 

Effects of the law were hailed as 
a boon by station and network 


officials, agency timebuyers and 
station representatives [BROAD- 
CASTING, Jan. 19] as it~ will 


eliminate weeks of complicated re- 
adjustment of schedules. Despite 
the fact that networks and stations 
had set up elaborate machinery to 
handle the time switch with the 
least possible confusion, many local 
programs had to be shifted to en- 
tirely new periods resulting some- 
times in lucrative local accounts 
suspending in the summer because 
of lack of a suitable period. 

As an outgrowth of the new 
“fast” time law, problems of sta- 
tions operating daytime only and 
those with limited time will be con- 
sidered by the Rules Committee of 
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the FCC probably at its next meet- 
ing, it was indicated by the FCC 
engineering division. 

It was pointed out that stations 
going on the air at 6 a.m. standard 
time would begin operations under 
the new law at 7 a.m. but could re- 
main on the air until 7 p.m. Under 
standard time they would sign off 
at 6 p.m. The FCC recently adopted 
a rule which allows limited-time 
stations on a clear channel to be- 
gin operations at 4 a.m. Thee 
probably would not be affected by 
the new law. 


Special Problems 


However, it was pointed out that 
stations now operating from 6 a.m. 
until 12 midnight will lose an hour 
under fast time since they must 
sign off at midnight by the clock, 
actually 11 p.m. 

Congressional action was com- 
pleted on the bill Jan. 15 but be- 
cause of a parliamentary techni- 
cality it did not reach Speaker 
Rayburn of the House until Mon- 
day for his signature. The Senate 
completed action on the bill Jan. 
14. As finally passed, the bill sub- 
stituted the House version provid- 
ing universal “fast” time starting 
20 days after enactment for the 
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has involved speeches relating dig 8 
rectly to the war effort, such a y 
those made by Wendell Willkie inf F 
Canada, and by authorities in cop. § 
nection with financial or other cam. 
paigns. Under the Canada Defenge 
Regulations the responsibility fo; 
questions on quiz shows rests op ~~ 
the station management and there f 
has been no falling off in quiz shows§ 
on Canadian stations since the out. 
break of war in September 1939 
Canadian censorship regulations 
went into force early that month} — 
[BROADCASTING, Sept. 15, 1939] ang 
were gradually eased. Defense off sssorene M 
Canada Regulations pertaining tof Adams Hat 
broadcasting stations were posted Afiliated P 
in all stations early in November Allcock Mf 
[BROADCASTING, Nov. 15, 1939]. cen F 
American 
American ] 
Bond Reductions peice 
LOCAL 1221, Omaha Chapter o —. 
ABTU of IBEW. has voted Regis American 1 
chase as many Defense Bonds as pos igecin Cor 
sible until the war is over. The local geour an 
will utilize the Treasury Department's imstrong 
payroll deduction plan in purchasing Associated 
bonds and stamps. It was voted that Axton-Fish 
a minimum of 5 per cent be deducted Bayer Com 
for the purpose each month. ow 
Bendix Av 
Berd Produ 
Bond Clot! 
Bowey’s, I 
xi Bristol-My 
original Senate approved measure§ Brown & ' 
which gave the President power top Bulova W. 
order discretionary daylight timeg Buller Mf 
in certain areas. Theoretically this Nh * 
could have resulted in the same ee 
situation that has faced broadcast- Gmpbell. 
ing schedule makers every spring§ Canada D 
and fall. Garter Pro 
As signed by the President, the es 
daylight law provides that “fast” Chatham | 
time will remain in effect for six§ Chicago, ) 
months after the termination of the _ Pacific 
present war or at such earlier timeg “esebrov 
as the Congress shall designate. persles © 
, ; : old H 
The bill was introduced in the (hocolate 
House by Chairman Lea (D-Cal.)f DL. Cla 
of the Interstate & Foreign Com-§ Clicquot 
merce Committee and in the Sen-§ Minton C 
ate by Chairman Wheeler (D-§ a Cold 
Mont.) of the Interstate Com- _—- 
merce Committee. G. E. Cor 
The pen with which Mr. Roose- eclids 
; 2 ntinen' 
velt signed the law will be sent tof (ontinen: 
Robert Garland, of Pittsburgh, ent. 
leader of the national committee§ “ete Mil 
appearing before Congress in sup- ees 
port of the bill. Mr. Garland worked} pss 
on behalf of daylight saving time imereon 
invoked in the first World War and§ Brershary 
was given the pen with which§ Lax, | 


President Wilson signed the World 
War bill. 
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A DEEP BOW OF APPRECIATION TO 


OUR 205 FAVORITE ADVERTISERS ] 


... national and regional accounts whose business 
helped to make 1941 our biggest year to date 
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Absorene Mfg. Co. 
Adams Hat Stores, Inc. 
Afiliated Products, Inc. 
Allcock Mfg. Company 
American Bird Products, Inc. 
American Chicle Company 
American Dairy Association 
American Economic Foundation 
American Safety Razor Corp. 
American Tobacco Company 
Anacin Company 
Armour and Company 
Armstrong Cork Company 
Associated Serum Producers, Inc. 
Axton-Fisher Tobacco Co. 
Bayer Company, Inc. 
Beaumont Company 
Paul F. Beich Company 
Bendix Aviation Corp. 
Berd Products Company 
Bond Clothing Stores 
Bowey’s, Inc. 
Bristol-Myers Company 
Brown & Williamson Tobacco Corp. 
Bulova Watch Company 
Butler Mfg. Company. 
Dr. W. B. Caldwell, Inc. 
Glifornia Fruit Growers Exchange 
Campana Sales Company 
Campbell Soup Company 
Canada Dry Ginger Ale, Inc. 
Carter Products, Inc. 
Cater Products Corp. 
Gtspaw Rubber Company, Inc. 
Chatham Mfg. Company 
Chicago, Milwaukee, St. Paul & 

Pacific Railroad 
Chesebrough Mfg. Company 
Chrysler Corp. 
Harold H. Clapp, Inc. 
Chocolate Products Company 
D. L. Clark Company 
Clicquot Club Company 
Clinton Company 
Coca Cola Company 
Colgate-Palmolive-Peet Company 
Commercial Credit Company 
G. E. Conkey Company 
Consolidated Royal Chemical Corp. 
Continental Baking Company, Inc. 
Continental Oil Compary 

ent Marcaroni and Cracker Co. 

Crete Mills 
Cummer Products Company 
Curtiss Candy Company 
Derby Foods, Inc. 
Emerson Drug Company 
Bversharp, Inc. 
Ex-Lax, Inc. 
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Ford Motor Company 

Friday, Inc. 

Fruit Growers Co-Operative 
Garden City Publishing Co., Inc. 
General Cigar Company 
General Foods Corp. 

General Mills, Inc. 

General Motors Corp. 

Geppert Studios 

Gillette Safety Razor Co. 
Golden Glint Co., Inc. 

Gooch Milling & Elevator Co. 
Goodyear Tire & Rubber Co. 
Gospel Broadcasting Assn. 
Green Gable Builders 

Griffin Mfg. Co., Inc. 

Grove Laboratories, Inc. 

Hartz Mountain Products Company 
Haskins Brothers and Company 
Hilex Company 

Holland Furnace Company 
Hurley Machine Co. 

Inland Milling Company 


International Cellucotton Products Co. 


International Silver Company 
Iowa Master Breeders, Inc. 
Iowa Packing Company 
Ironized Yeast Company, Inc. 
Jaques Mfg. Company 
Andrew Jergens Company 
Johns Manville Corp. 
Johnson and Johnson 
Johnson Candy Co. 

Kolynos Company 

Lady Esther, Ltd. 

Landers, Frary and Clark 
Thomas Leeming & Co., Inc. 
Lever Brothers Company 
Lewis Hotel Training Schools 
Lewis Howe Company 
Libbey-Owens-Ford Glass Co. 
Liggett & Myers Tobacco Co. 
Thomas J. Lipton, Inc. 





* More than 170 accounts strictly local in nature are not included in this tabulati 


Longines-Wittnauer Watch Co. 
Look, Inc. 

P. Lorillard Company 

Ludens, Inc. 

Lutheran Laymen’s League 
Luxor, Ltd. 

Magazine Repeating Razor Co. 
Manchester Biscuit Co. 
Manhattan Soap Company, Inc. 
Marlin Firearms Co. 

Marrow’s, Inc. 

Marshall Canning Company 
Mennen Company 

Michigan Fruit Growers 
Mid-Continent Petroleum Corp. 
Miles Laboratories, Inc. 

Miller Cereal Mills 

Minnesota Mining & Mfg. Co. 
Morton Salt Company 

Philip Morris & Co., Ltd., Inc. 
Nash Kelvinator Corp. 
National Refining Company 
Nitragin Company, Inc. 


North American Accident Insurance Co. 


Northwestern Bell Telephone Co. 
Nu-Way Mfg. Company 

Omar, Inc. 

Owens-Illinois Glass Company 
Pacific Coast Borax Company 
Packard Motor Car Company 
Pan American Coffee Bureau 
Paramount Pictures, Inc. 

Parker Pen Company 

Penn Tobacco Company 
Pennsylvania Salt Mfg. Co. 
Pepsi-Cola Company 

Pepvsodent Company 

Pequot Mills 

Pet Milk Sales Corp. 

Peter Paul, Inc. 

Charles H. Phillips Chemical Co. 
Phillips Petroleum Company 
. Pierce’s Proprietaries, Inc. 


ASO = ARA 


NBC BLUE AND MUTUAL 


5000 WATTS 


BASIC COLUMBIA 
5000 WATTS 


THE COWLES STATIONS IN DES MOINES 





Affiliated with the Des Moines Register & Tribune 
Represented by The Katz Agency 
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Pillsbury Flour Mills Company 
Lydia E. Pinkham Medicine Co. 
Plough, Inc. 
Postal Telegraph-Cable Co., Inc. 
Potter Drug and Chemical Corp. 
Procter and Gamble Co. 
Progress Feather Company 
Prudential Life Insurance Co. 
Pure Oil Company 
Rath Packing Company 
RCA Mfg. Company 
Refinoil Mfg. Company 
Reid, Murdoch & Company 
Rival Packing Company 
R. J. Reynolds Tobacco Co. 
Rollins Hosiery Mills, Inc. 
Russell-Miller Milling Co. 
Sargent and Company 
Schulze Baking Company 
F. Schumacher & Company 
Seiberling Rubber Company 
R. B. Semler, Inc. 
Shell Oil Company, Inc. 
Sherwin-Williams Co. 
Simon & Schuster, Inc. 
Simoniz Company 
Sinclair Coal Company 
Skelly Oil Company 
Smith Brothers 
Socony Vacuum Oil Co. 
E. R. Squibb & Sons 
Staley Milling Company 
Standard Brands, Inc. 
Standard Oil Co. 
Sterling Products, Inc. 
Swift and Company 
Tayton Company 
Texas Company 
Time, Inc. 
Tone Brothers 
Trimont Clothing Company 
United Drug Company 
United States of Brazil 
U. S. Tobacco Company 
Vick Chemical Company 
Waltham Pen Company 
Wander Company 
Walter Wanger Productions 
William R. Warner & Co., Inc. 
R. L. Watkins Co. 
Welch’s Grape Juice Company 
Wheeling Steel Corp. 
White Laboratories, Inc. 
J. B. Williams Company 
Williamson Candy Companv 
Winston & Newell Compat, 
J. H. Woodbury, Inc. 
William Wrigley, Jr., Co. 
W. F. Young, Inc. 
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Social Reforms Will Continue, 
Fly Indicates to House Group 


Tells Appropriations 


Committee of Inquiries; 


Increase in Work Basis of Pleas for Funds 


CLEAR-CUT indication that the 
FCC proposes to intensify rather 
than let down on social reforms in 
the broadcast field during the en- 
suing year, despite war conditions, 
was given Congress by FCC Chair- 
man James Lawrence Fly in testi- 
mony on appropriations for the 
1948 fiscal year, made public last 
Thursday coincident with introduc- 
tion of the Independent Offices Ap- 
propriation Bill in the House. 

A multi-phased series of investi- 
gations, going into identification of 
sponsors of programs, surveys of 


outside business interests of li- 
censees, alien ownership or control, 
regulation of chain broadcasting, 
newspaper ownership and super- 
power was outlined by Chairman 
Fly in a statement given the Sub- 
committee of the House Appropria- 
tions Committee handling appro- 
priations for independent establish- 
ments and agencies. The testimony 
was given Dec. 10 but, following 
custom, was not released until in- 
troduction of the appropriations 
bill last Thursday. 

The testimony came during the 


week of the Pearl Harbor attack 
and the justifications had been pre- 
pared in advance of the declaration 
of war. However, there have been 
no indications from the Commission 
since the war’s advent that it would 
slow down on normal civil func- 
tions. 

The FCC justifications did not 
take into account the imminent 
freezing of broadcast assignments 
along with stoppage of new grants 
and construction permits, except 
where essential in the war opera- 
tion, foreseen as a result of war 
requirements. This step, to be taken 
by OPM in collaboration with the 
Defense Communications Board, 
will be the outgrowth of transition 
of practically all radio manufactur- 
ing plants to Army and Navy pro- 
duction requirements [BROADCAST- 
ING, Jan. 19]. 

In outlining requirements of the 
FCC law department for the 1943 
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fiscal year, which begins July 1, 
1942, Chairman Fly enumerated 
these new problems: 

(1) Extension of the scope 
of investigation and enforce. 
ment function, including in- 
vestigations into the direct and 
indirect alien ownership or con- 
trol of radio stations, identifi- 
cation of sponsors of broad- 
cast programs, and a survey of 
outside business interests of 
licensees and _ persons 
trolling stations. 

(2) Increased attention re- 
quired to be given to alleged 
propaganda broadcasts and to 
the matter of the provision 
made by stations for well- 
rounded rather than one-sided 
discussion of public questions, 
particularly those arising out 
of the war issues. 

(3) Increase in the difficulty 
and amount of time consumed 
in handling broadcast applica- 
tions due to the promulgation 
of the chain broadcasting rules, 

(4) Anticipated develop- 
ments in the newer broadcast 
services recently placed on a 
commercial basis, i.e., tele- 
vision and frequency-modula- 
tion (FM) stations. 

(5) Provision for the hand- 
ling of new work assignments 
flowing from the newspaper, 
superpower and other inquiries 
when completed. 

(6) Carrier contract analysis 
which must be undertaken in 
part for purposes related to the 
national defense and for the 
promotion of inter-American 
relations. 

(7) Closer supervision over 
radio operators and unlicensed 
operation. 

In the engineering field Mr. Fly 
told the committee it will be neces- 
sary to revise channel studies of 
the standard broadcast band, par- 
ticularly in view of the North 
American Regional Broadcasting 
Agreement (Havana Treaty) 
which makes allocation of fre- 
quencies necessary on the basis 
of the entire continent instead of 
the United States and immediately 
bordering countries only. 


Special Studies 

Among special studies which he 
said cannot be satisfactorily de- 
layed, he listed: 
(1) Revision of standards of good 
engineering practice; (2) revision 
of the ground conductivity map; 
(3) further analysis of sky wave 
propagation; (4) study of antenna 
design; (5) study of proposed 
standards for transcriptions and 
records to be used by the various 
classes of broadcast stations; (6) 
detailed study of the service 
rendered by standard broadcast 
stations and methods of improving 
this service; (7) study of equip- 
ment developments and further re- 
quirements relative to equipment of 
all classes of broadcast stations; 
(8) study of international alloca- 
tion of broadcast stations in prepa- 
ration for the next North Ameri- 
can Conference. 


con- 
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TREK TO KHAKI-LAND was recently staged by the Jack Benny troupe, 
when they broadcast the weekly NBC program, sponsored by General 
Foods Corp. (Jell-O), from March Field, Cal. Birdie watchers are (1 tor), 
Walter Bunker, NBC Western division production manager; Ed Beloin, 
writer on the Jack Benny program; Murray Bolen, Young & Rubicam 
Hollywood producer; Lt. Albert Norton, morale officer of March Field; 


Jack Benny. 





Value of Criticism 


Is Cited by Thomas 


Socialist Leader Says Radio 
Must Be Free and Open 


4 PLEA to the Government to 
‘make it clear that it will not take 
wer radio” and to the broadcasters 
to remember that “one of their 
great services is to provide the 
people with authentic information, 
and another—to keep clear the 
channels of discussion” was made 
ly Norman Thomas, Socialist 
lader, in a Jan. 11 broadcast on 
WQXR, New York. Program was 
oe of a 13-week series of Sunday 
afternoon quarter-hour talks spon- 
sored by the Call, Socialist Party 
newspaper. 

Speaking on the topic, “The 
Value of Constructive Criticism,” 
Mr. Thomas first dealt with means 
of preventing alleged unfair Post 
Office censorship of publications 
during time of war and then con- 
tinued : 

Unbiased News 

“More difficult is the problem of 
preserving freedom over the radio 
—an instrument that did not exist 
in the first World War, but is now 
een more powerful than the press. 
Certainly there must be enough 
censorship to prevent military in- 
formation from falling into the 
hands of the enemy. The real ques- 
tion is how to keep the radio open 
asa source of unbiased news and a 
forum for free and democratic dis- 
aission of issues. 

“If the American Government 
should take radio over as most 
tther Governments have done, it 
could not and would not, under the 
tirecumstances of emergency action, 
set up as fair public control as the 
BBC provides, and what it offers is 
inferior to what we Americans 
have enjoyed from our competitive 
tadio systems. Excellent as the 
work of broadcasting stations has 
been, there is a growing tendency, 
by no means universal, to rule out 
speeches or comment suspected of 
being critical of the Administration 
from a leftest angle 

“My sponsor, the Call, and I have 
found this out in dealing with some 
stations with which we had con- 
tracts. This unofficial but effective 


censorship by private companies 
appears to arise in part out of fear 
of what the Government might do, 
and in part out of a mistaken con- 
ception of certain managers of 
what patriotism in a democracy 
requires.” 





WAIM SERVES AS LABORATORY 


Northwestern U Arranges Survey of Station 


nfluence of Outlet to Be Measured 


NORTHWESTERN U, Evanston, 
Ill. has selected WAIM, Anderson, 
S. C., CBS affiliate, for the first 
Radio Listener Study and Com- 
munity Service to be conducted by 
the university’s Medill School of 
Journalism. 

The project, under the direction 
of Dr. Charles L. Allen, research 
director, is scheduled to begin Jan. 
26. WAIM was chosen, it was said, 
in recognition of its record in the 
field of public service since its es- 
tablishment in 1935. 

The survey will be undertaken to 
reveal the commercial value of the 
station’s efforts on behalf of the 
community, the influence the sta- 
tion wields, its merchandising ef- 
fectiveness, relative results from 
radio and newspapers, the attitude 
of the listening public toward the 
station, the pulling power of spon- 
sored programs and spot announce- 





ments, and other data. A factual 
report, showing how far the station 
has progressed in the realm of pur- 
poseful broadcasting, is expected 
from the survey. 

Owned and operated by Wilton 
E. Hall, publisher of the Anderson 
Daily Independent and Daily Mail, 
WAIM also maintains studios at 
Anderson and Clemson Colleges and 
serves Erskine and Presbyterian 
colleges. 





UP Book on War 
AS AN EXAMPLE of United Press 
reportorial technique during the war, 
the UP promotion department has 
compiled dispatches sent by Wallace 
Carroll, manager of the UP London 
bureau, on his special tour of Russia 
last fall, and reprinted them in a book- 
let titled “Inside Warring Russia” for 
distribution to UP’s radio and news- 
paper clients and prospects. 





DEFINITELY IN THE TEXAS PICTURE! 








KRGV 


AKE a look at Texas. 





. . BIG, isn't it? The Lower Rio Grande Valley, alone, is 


a gigantic market—an important one, too. $8,500,000 worth of defense con- 
struction—$30,000,000 winter vegetable and citrus 


crop—millions of barrels of oil—high-priced cattle 
and cotton—a rich tourist trade . . 
sales are sky-rocketing. 40 cities and towns in the 
isolated tip end of Texas turn to KRGV, the Valley's 
NBC Red and Blue outlet for entertainment, for news 
of the day and of your product. KRGV is celebrating 
its 15th anniversary in serving the people of the 
Lower Rio Grande Valley. That's the picture, and a 
mighty pretty one, too, for alert advertisers. 


Get the attractive combination rate on the 
four close-knit stations of the Taylor-Howe- 


Snowden Group. 


CENTRAL SALES OFFICE—805-6 Tower Petroleum 
Bidg., Dallas, Texas 


Ken L. Sibson, General Sales Manager. 
Telephone Riverside 5663 TWX Dis 297 


. no wonder retail 
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SILVER IN DEMAND 
Rancher Wants His Mare Bred 
To Famed Steed 


“IT’S HAPPENED!” cried Jimmy 
Creasman, announcer of KTAR, 
Phoenix, Ariz., as he stormed 
through the studios waving the 
following letter: 

Lone Ranger, KTAR, 

Phoenix, Ariz. 

Dear Sir: I listen to your pro- 
gram every time I can. I think the 
horse Silver you ride is the grat- 
est horse in the world. I am work- 
ing on a couranch (cow ranch) an 
I have a black mare of my own. If 
it is possible I would like to have 
my mare bred to your horse Silver. 
I may not have enough money to 
pay all the cost at onest but I 
would be willing to give you a mor- 
gage on my mare for the bal. Please 
give me your answer on your pro- 
gram. 1/11/42. 

Yours Very Truly, 

HANK DAVIS, 

C/o O. L. Bender, 

Casa Grande, Ariz. 


Despite impassable roads, Elmer, Hilton, Gene 
and forty other WIBW personalities make regu- 
lar daily visits to 4,811,511 members of OUR 
FAMILY in five states. As invited guests, known 


by their first names, they get fast action when 


they deliver your “commercial” 


recommendation of one neighbor to another. 


-WIBW 


fc —- BEN LUDDY, Gea: woe 
REPRESENTED BY 


NEW YORK 


DETROIT 





large 6 wir 
WORLD WAR 
MAPS 


ate 
SALT-SHAKER collecting is the 
hobby of Fred Greenlee, farm an- 
nouncer of WNAX, Yankton, S. D. 
To proclaim opening of the new 
Carey Salt news series, Greenlee 
staged an exhibit of 1,500 shakers. 
Here are some of them. 





F. & M. SHAEFER BREWING Co., 
Brooklyn, on Jan. 28 shifts The 
Schaefer Revue on WJZ, New York 
Thursday 7 :30-8 p.m. to the same time 
Wednesday on WEAF, that city. 


with America’s 


as the personal through” plus 


4 a a aun 
IN 
TOPEKA 


CHICAGO 
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CAPPER PUBLICATIONS 
KANSAS Cl 


Illini Honors Zeimer 


GREGOR ZEIMER, news com- 
mentator of WLW, Cincinnati, and 
former head of the American school 
in Berlin, has been selected by the 
U of Illinois as the alumnus who 
has accomplished the most note- 
worthy achievement during the last 
year. Mr. Ziemer will deliver the 
principal address at the annual 
founder’s day ceremonies at the 
university March 1. His book Edu- 
cation for Death has been selected 
by the Book-of-the-Month Club as 
one of the best non-fiction works 
for January and a condensed ver- 
sion is being printed in the current 
issue of Reader’s Digest. 





Swing’s Song on MBS 


RAYMOND GRAM SWING, MBS 
commentator will have his long 
“art” song, “La Belle Dame Sans 
Merci,” performed publicly for the 
first time Jan. 30 on the Mutual pro- 
gram Russell Bennett’s Notebook. The 
cemposition, composed in the early 
1920’s, will be sung by Swing’s broth- 
er, H. Dolf Swing, New York vocal 
teacher and concert baritone. 





WIBW's smashing signal bangs into five states 
because (1) our enviable 580 kc frequency, 
and (2) the fact that we are grounded in soil 


highest conductivity rating. 


Here, Mr. Time Buyer, is the power to ‘‘get 


proved selling ability . . . an 


unbeatable combination for RESULTS. 


ice Nanda 


COLUMBIA OUTLET FOR KANSAS 


INC 


SAN FRAN Ss 
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To Radio Censor - 
Ryan Appoints Coordinator Rieresia: 
Of Shortwaves to Post df Fort 1 
the first of 

STANLEY P. RICHARDSON, eo.ff ing 25 25S! 
ordinator of international broad. ship, large 
casting, recently named as chiet) ¥ | aiede 
assistant to J. Harold Ryan, assist. Bi jeast 
ant director of censorship fo, gending f 
broadcasting, reported for duty jn dio cens 
Washington last week. He hag§ for the p¢ 
been given a leayeg rector of 

of absence by they m4 with 

American _ short. os 

wave broadcast. E. Y. bi 

ing industry, - 

which last April Muningte 

named him to the a, who h: 

coordinating post, fore in D: 

The new ap-§ the Stand: 

pointee, a veteran§ cating con 

newspaper corre.§ between L 

Mr. Richardson spondent w j t hg @27ters ‘ 
wide foreign and ar. myer 

domestic experience, has acted for ~ Sette 
about a year as the representative - ies 
in New York and Washington 0 -, v 
the six companies engaged in iz ol ser’ 
ternational broadcasting, with par § gt as ) 
ticular reference to their activitie § Washingt 
in behalf of national defense. tary to G 

Around the Clock 7. Va, 

These companies, which operat § #UP» he 
the entire licensed shortwave facil; eotant. 
ties of the United States, are CBS. gtk 
Crosley Corp., General Electric Co, at: 
NBC, Westinghouse Electrie fanesvill: 
Mfg. Co., and World Wide Broad. 
casting Foundation. 

Divided among them are 11 short. Wi 
wave transmitters, in locations§ | Treasu 
from Boston to San Francisco, 
which broadcast news and other DEFEN: 
programs to all parts of the world asury 


around the clock in more than a to releas 
score of languages. tion dese 


Admonishing stations that there Week” s] 


is need for extraordinary care, losa, Al 
especially in cases where the owner Treasi 
or his authorized representative is Meir pr 


not in full control of the programs Messed | 
the Code urges broadcasters to us¢ Wy stat 
“good common sense”. If material BIRD 

is doubtful, it should not be used. ie on 


The censorship office will review 


4 plan a 9 
it on request. tinual | 
“Free speech will not suffer dur§ ‘amps. 


ing this emergency period beyondy ®tribu 
the absolute precautions which arg WUncen 
necessary to the protection of 3 he Tc. 
culture which makes our radio th. <* 
freest in the world,” Mr. Price = 
stated. He characterized radio as lhe 
“one of the greatest liaison officers Reynold 
between’the fighting front and the 
people.” 





Wil 

BUP Names Cain ee F 

ive 

CLAUDE CAIN, veteran news-§ week re 


named radio news manager 
British United Press, it was al 
nounced Jan. 15 by R. W. Keyser 
lingk, BUP general manager. Mr. 
Cain joined BUP last year and hasy Ment, \ 
been day editor on the Montreal ra 
dio news desk. His 10-year radi@ 
career has covered program diret 
tion and station management a 
well as news work. 
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RYAN’S FUNCTIONS 


TAKEN BY STORER 


FUNCTIONS of J. Harold Ryan, 
gice-president and general manager 
Fort Industry Co., who since 
the first of the year has been serv- 
ing as assistant director of censor- 
ship, largely have been taken over 
by George B. Storer, president of 
the company, which operates six 
proadcast stations. Mr. Ryan is 
gending fulltime in Washington as 
radio censor, having been drafted 
for the post by Byron Price, di- 
rector of censorship, acting in ac- 
ord with industry suggestions 
[BROADCASTING, Dec. 29]. 

E. Y. Flanigan, commercial man- 
ager of WSPD, Toledo, is acting as 
sation manager during Mr. Ryan’s 
Washington incumbency. Mr. Stor- 
a, who has headquartered hereto- 
fore in Detroit where he operates 
the Standard Tube Co., steel fabri- 
ating concern, is dividing his time 
between Detroit and Toledo, head- 
garters of the station operations. 
Mr. Ryan, however, is available 
for consultation on station operat- 
ing matters. 

Bob Richards, production man- 
wer of WSPD, has been detached 
from service with the station to 
at as Mr. Ryan’s assistant in 
Washington. Mildred Cogley, secre- 
tary to George W. Smith, general 
manager of WWVA, Wheeling, 
W. Va., also of the Ft. Industry 
group, has joined Mr. Ryan as his 
gsistant. Stations in the Fort In- 
dustry group, in addition to WSPD 
ad WWVA, are WMMN, Fair- 
mnt; WLOK, Lima; WHIZ, 
Janesville, and WAGA, Atlanta. 





WJRD’s BOND PLAN 


Treasury To Exploit Idea On 
National Basis 


DEFENSE SAVINGS staff of the 
Treasury Department is planning 
to release nationally a presenta- 
tion describing “Buy Defense Bond 
Week” sponsored by WJRD, Tusca- 
losa, Ala. 

Treasury officials were high in 
their praise of the idea and ex- 
pressed the opinion that if adopted 
by stations of similar size to 
WJRD a whole new source of 
levenue would be opened up to the 
bond and stamp drive. Under the 
flan a week is set aside for con- 
tinual promotion of bonds and 
stamps. Sponsors on the station 
contribute their commercial an- 
nhouncements and the station ar- 
tlanges special features tied-in with 
the Treasury promotion. 

On WPRD, Buy Defense Bonds 
Week was directed by J. R. Doss, 
Jr, owner of the station and J. Ed. 
Reynolds, manager. 











Williams’ $2,000,000 
0TIS P. WILLIAMS, account ex- 
ecutive of WOR, New York, last 
week reached a total of $2,000,000 
in time sold since he joined the 
station in the fall of 1935, the 
second WOR salesman to reach that 

re. George Schmidt was the 

t. In recognition of this achieve- 
ment, WOR presented to Mr. Wil- 
liams a bonus in the form of de- 
fense bonds. Williams also set a 
lew record for WOR account execu- 
tives when he recently became the 
frst to reach a half-million in time 
sales in one year. 


KYW-AFM Impasse 


AN IMPASSE HAS been reached 
in the negotiations of the Philadel- 
phia musicians’ union, Local 77, 
AFM, for a new music contract 
with KYW. Although the old con- 
tract expired Jan. 17, the union has 
permitted the studio orchestra to 
continue for an additional two 
weeks pending the completion of 
negotiations for a new contract. 
Pending such successful negotia- 
tion of contract, KYW has can- 
celled the 12 network shows it has 


been originating each week for the 
NBC-Red. 





Salute to Damrosch 


THE world of music will pay 
tribute Jan. 31 to Dr. Walter Dam- 
rosch, noted musician and conductor 
of the NBC Music Appreciation 
Hour for the past 14 years, with 
an hour program on the Blue Net- 
work, on the occasion of Dam- 
rosch’s 80th birthday. David Sar- 
noff, president of RCA, will appear 
on the program. 


January Survey Shows 


Hooper Ratings Higher 


FOLLOWING the usual seasonal 
trend, the January Hooper Na- 
tional Ratings Report on Evening 
Programs shows higher program 
ratings for the leading network pro. 
grams than in December. First 
place goes to Charlie McCarthy 
with a 35.2 rating, his highest since 
1939. Fibber McGee and Walter 


Food Leads at CBC 


MORE FOOD advertising continu- 
ity (75%) is handled by the sta- 
tion relations division of the Cana- 
dian Broadcasting Corp. at Tor- 
onto, than any other commodity 
for which commercial continuity 
approval must be obtained from 
some Government department, ac- 
cording to a tabulation of continu- 
ity copy cleared through this de- 


partment. Other types. include 
Winchell are second and third with drugs, 15.5%; patent medicines, 
33.3 and 33.1, while the next 12 are 6.9%. All copy for foods, drugs 
Bob Hope, Jack Benny, Aldrich and patent medicines must be ap- 
Family, Radio Theatre, Coffee proved by the Department of Pen- 
Time, Time to Smile, Bing Crosby, sions & National Health at Ot- 


Major Bowes, Orson Welles, One 
Man’s Family, Bandwagon, and Mr. 
District Attorney. 

In the group of programs mea- 
sured by partial instead of full “na- 
tional” interviewing coverage, Red 
Skelton continues to lead with a 
Hooper rating of 28. The “Sets-in- 
Use” percentages are above the 
normal seasonal level with the 
monthly evening average for Janu- 
ary of this year approximately 
three percentage points higher than 
for January, 1941. 


tawa, before being permitted on 
any Canadian station. Only one 
piece of continuity was thrown out 
in 1941 by the department. 





BREWSTER MORGAN, CBS direc- 
tor of defense programs, on Jan. 23 
was a member of a panel discussion 
on radio before 80 members of New 
York State’s leading colleges and uni- 
versities, given at West Point under 
the auspices of the American College 
Publicity Assn. 








IN self-service or supermarkets, there’s no 
clerk to coax her. The whole sales job must 
be done before Mrs. Consumer reaches 
the store. This is the payoff for your adver- 
tising efforts. 


W-G-N adds an “extra” to your radio pro- 
gram that increases your effectiveness at 
the point of sale. This “extra” is an aware- 
ness of W-G-N among Chicago housewives, 
demonstrated in a survey conducted in the 
homes of 1,027 Chicago families. By a 
considerable margin, W-G-N was chosen 
Chicago's most outstanding radio station. 
Buy W-G-N and reach more buyers! 


FIRST STATION IN CHICAGO—FIRST CHICAGO STATION IN THE MIDDLE WEST 
A clear channel station—720 kilocycles 


MUTUAL BROADCASTING SYSTEM 
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STATION MANAGERS: - 


*What Do You Want from 
Washington? 


“Washington Viewpoints” 
Released Each Friday 


““YOUR CONGRESSMAN 
REPORTS” 


Write for Details for Your Area. 


“NATIONAL RADIO NEWS 
REEL” 


Three Times a Week Release 
Ready Soon. 
WE SERVE YOU FROM THE 
NATION’S CAPITOL 


*All transcribed programs released by 
Broadcast Service Studios will comply 
with all censorship regulations and 
suggestions of FCC and the War De- 
partment. 


What Do YOU Want From 
“The Capitol of the World?” 


WRITE, WIRE, OR PHONE 


BROADCAST SERVICE 
STUDIO 


ROBERT J. COAR, Director 
1113-15 Denrike Bldg. 
WASHINGTON, D. C. 
Phone: REpublic 6160 
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‘RADIO STATION REI 
NEW YORK « DETROIT + CHICAGO + SAN 








RICHARD FRANCIS, formerly Los 
Angeles manager of Campbell-Ewald 
Co., has joined Buchanan & Co., that 
city, as copy writer. 


VICTOR ARMSTRONG, formerly 
production manager of West-Marquis, 
Los Angeles agency, recently joined 
the sales division of Gore Bros., that 
city. 

WILLIAM MOORE, West Coast man- 
ager of Wm. Esty & Co., has returned 


to Los Angeles following New York 
conferences. 


PAUL MUNROE, New York radio 
director of Buchanan & Co., was on 
the West Coast during mid-January 
for conference with airplane plant 
executives on a proposed plan of joint 
sponsorship of a network defense pro- 
gram. 


JOHN ROCHE, of the radio depart- 
ment of N. W. Ayer & Son, New 
York, will conduct a 15-week evening 
course in commercial radio writing at 
New York U starting Feb. 4 


HARRY S. PEARSON, since 1938 
production manager of Pacific Na- 
tional Adv. Agency, Seattle, has been 
elected a vice-president. 


MRS. CORA GEIGER NEWALD, 
for ten years account representative of 
BBDO in Buffalo and Cleveland and 
former president of the Buffalo League 
of Advertising Women, has joined 
Lang, Fisher & Kirk, Cleveland. 


LAURENCE EVERLING, account 
executive and formerly radio director 
of Richard A. Foley Adv. Agency, 
Philadelphia, has joined Carter-Thom- 
son Agency, Philadelphia, as account 
executive. 









Page 22 ¢ January 26, 1942 


LEONARD BUSH, vice-president and 
treasurer of Compton Adv., New York, 
is in Florida for several weeks recu- 
perating from pneumonia. 


ROBERT MORTENSON, office man- 
ager of the radio department of N. W. 
Ayer & Son, New York, has resigned 
to join the Office of Facts & Figures. 
During his absence, Dick Dunn and 
Dick Bunbury of the radio depart- 
ment are dividing his duties. 


LUCILLE WEBSTER, business man- 
ager of the radio department of Ted 
Bates Inc., New York, has resigned 
because of illness. 

TOM MURRAY, formerly Hollywood 
copywriter of Cesana & Assoc., has 
joined Raymond R. Morgan Co., that 
city. 





PAA Plans June Session 


ADVERTISING’S place in Amer- 
ica at war was discussed by key 
West Coast advertising executives 
at the mid-winter conference of the 
Pacific Advertising Assn., held 
Jan. 16-17 in the Fairmont Hotel, 
San Francisco. Don Belding, Los 
Angeles vice-president of Lord & 
Thomas and PAA president, pre- 
sided. PAA will hold its annual con- 
vention June 21-25 at Paradise Inn, 
Rainier National Park, under aus- 
pices of the Tacoma Ad Club. 





Chain Barber’s Test 


TERMINAL BARBER SHOPS 
Ine., New York, world’s largest 
chain of barber shops, returning 
to radio after a lapse of 12 years, 
is conducting a test of a five-minute 
recorded show, Musical Variety, on 
WOR, New York, Monday thru 
Friday, 6:55 a.m. If test is suc- 
cessful, Terminal plans to use out- 
lets in five other cities through- 
out the country where the chain 
has outlets. Maxon Inc., handles 
the account. 





Mary Dunlavey Quits 


MARY DUNLAVEY, timebuyer 
of Erwin, Wasey & Co., New York, 
resigned last week. She has not 
announced future plans. Miss Dun- 
lavey joined the radio department 
of the agency in 1939, was made 
assistant timebuyer in January, 
1941, and timebuyer in May. 





WILLIAM G. RAMBEAU Co., has 
been appointed exclusive representa- 
tive for WKNY, Kingston, N. Y. 
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WELCOMED to the West Coast by 
Southern California agency execy. 
tives was Sidney N. Strotz (top, 
left), newly-appointed NBC West. 
ern division vice-president, at Los 
Angeles reception held in his honor, 
With him are (1 to r), Willian 
Pringle, vice-president of Lord é 
Thomas, Los Angeles; Art Farlow, 
San Francisco vice-president of J, 
Walter Thompson Co.; Danny 
Danker, Hollywood vice-president 
of that agency. Below are (1 to r} 
Jack Smalley, Hollywood manager 
of BBDO; Fred Jordan, Los Ap. 
geles manager and vice-president 
of Buchanan & Co.; Raymond R, 
Morgan, head of the Hollywood 
agency bearing his name; Barton 
A. Stebbins,« head of Barton A 
Stebbins Adv. 





Bigger Red Hookups 


SUBSTANTIAL increases in the 
number of network stations used 
by advertisers on NBC-Red during 
the past year were reported by 
Roy C. Witmer vice-president in 
charge of sales in his annual state. 
ment to the president of NBC 
Average number of stations fo 
evening programs rose from 63 in 
1940 to 73 in 1941 an increase of 
15.9%, while the daytime programs 
station average went up 31.9% for 
the year, from 47 stations in 194) 
to 62 in 1941. While no billings 
figures were released by NBC in 
1941, Mr. Witmer said 1941 was the 
best year in the network’s history, 
with December the all-time high 
month in net revenue. 





Studebaker Active 


STUDEBAKER Corp., So. Bend 
Ind., is continuing its schedule o 
five-minute and quarter-hour news 
casts and sport programs through 
out the month of January usin 
institutional copy. The company has 
renewed Stan Lomax twice-weeklj 
quarter-hour sportscasts on WOR 
New York, and has indicated thai 
it will continue Clifton Utley’s six 
weekly quarter-hour news program 
on WGN, Chicago. Agency is Roche 
Williams & Cunnyngham, Chicago 





Sponsors to Remain on WDRC 


ALTHOUGH WDRC, Hartford, ha 
eancelled its six-weekly man-on-th¢ 
street shows because of National De 
fense regulations, the sponsors—How 
ard’s Cleaners, A. C. Peterson Dairy 
and Harry’s Clothing Store—will re 
tain sponsorship of the period, usin 
other programs. | 








Ross Federal Change 
ROSS FEDERAL RESEARCH 
Corp., New York, has changed the titl4 
of its nationwide study of populatioy 
and economic trends from “Nationa 
Defense & Your Shifting Markets” t 
“Ross Federal Market Reporting Ser 
vice”, although no change in the com 
tents of the periodical survey is com 
templated. 
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Work Under Way 


On Shortwave Unit 


The Air in the 
WORK has started on the new 





lvertising 


[WID to Be Ready to Take 
Spring 


,000 transmitter of KWID, San 
neisco described as the most 
erful shortwave station in the 
rid. It will take the air this 
ing and be operated by Asso- 
jated Broadcasters, operating 
SFO, San Francisco. 

KSFO transmitter housing and 
ground facilities are being rede- 
signed, with large additions under 
way. In charge is Royal V. Howard, 
KSFO chief engineer, in collabora- 
tion with William Ambrose, San 
Francisco architect, and Harold B. 
Hammill, civil engineer. 

According to Lincoln Dellar, gen- 
eral manager of Associated Broad- 
casters, KSFO engineers are receiv- 
ing special shortwave training and 
others are to be added to the staff. 


Powerful Signal 


Among unique features is the 
antenna switching roundhouse. The 
operating power of 100,000 will 
provide a peak beam equivalent to 
5,200,000 watts. One of the many 
transformers had to be stripped of 
insulators and other equipment to 
permit shipment by rail from the 
General Electric plant at Schenec- 
tady. 

Wesley I. Dumm, Associated 
Broadcasters president, is complet- 
ing plans for new KSFO-KWID 
studio facilities, using latest techni- 
cal equipment. Eight individual 
broadcasting studios are proposed. 

Program plans are being worked 
out by Mr. Dellar. Countries to be 
reached will include Alaska, the Far 
East, Australia, the Orient and 
Latin American countries. The sta- 
tion will cooperate with the Coordi- 
nator of Information and the De- 
fense Communications board. The 
station will be on the air 17 to 20 
hours daily in 10 languages. 





‘Lux’ Shows High Mark 


In Identification Survey 


DRAMATIC program, Lux Radio 
Theatre, sponsored on CBS _ by 
Lever Bros. Co., Cambridge, for 
Lux toilet soap, showed the highest 
sponsor-identification score of 28 
leading network programs, accord- 
ing to a breakdown of “listening 
homes” and “sponsor identifying 
homes” by Sponsored Radio Pro- 
grams Inc., New York, as based on 
the 1941 figures of 29,000,000 radio 
homes in the United States. 

Next two programs in the group 
showing high sponsor-identification 
in proportion to the homes listen- 
ing to them are Battle of the Sexes, 
sponsored on NBC-Red by Cummer 
Products, Bedford, Ohio, for Molle 
Shaving Cream, and the Good Will 
Hour, sponsored on the Blue Net- 
work by Ironized Yeast Co., At- 
lanta. 


The breakdown was conducted by 
SRP to promote its “Dial Twister” 
feature for programs on radio 
pages of newspapers. 


AMA ‘.-viivos 


for FARMERS-not 


dowagers! 


@ If you think radio audiences are 
pretty much alike the country over, 
listen to this: In the average KMA family, 
father wants weather forecasts, market 
quotations, information on soil, seed 
and growing conditions; mother wants 
household helps, gardening hints, news 
about successful homemaking; the fam- 
ily as a whole wants homespun enter- 
tainment, prefers old-fashioned music 


The No. 1 Farm Station in The No. 


150 CounTiEs AROUND SHENANDOAH, 
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and ballads, sincere, friendly announce- 
ments. 


Obviously, such an audience demands 
specialized programming. KMA’s audi- 
ence gets it—out of 1914 hours daily, 
13% are devoted to serving local needs 
and wants! Result: One of the most loyal 
and responsive audiences anywhere in 
the world. Write for the proof! 


1 Farm Market— 





FREE & PETERS, INC., Exclusive National Representatives 
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It Could Be Worse 


THE WAR-TIME censorship code is a bitter 
pill, particularly for rank-and-file stations. 
A substantial amount of income is derived 
from “open-microphone” features falling with- 
in the rigidly banned renditions. There are 
other provisions that appear onerous and 
stringent. 

But it could be worse! 

Censor Byron Price and his radio assistant, 
J. Harold Ryan, a practical broadcaster, feel 
that the open mike presents too easy access 
for enemy exploitation. To the 250-watter in 
Peeweeville, a thousand miles from any bor- 
der, this appears ludicrous. It is! But the 
stakes are too great at this stage to howl 
calamity. The code is flexible. It can be altered, 
and probably will be as the industry makes 
its case. 

To us, for example, it seems entirely feasible 
to transcribe man-on-the-street, at the air- 
port, or other quiz programs, edit them before 
rendition for deletion of even remotely suspi- 
cious material, and then present them on a 
staggered basis, so that no possible timing 
element would be involved. But even that is 
collateral. 

Certainly broadcasters have proved them- 
selves sufficiently versatile to supplant the 
banned types with other programs. Accounts 
won’t be lost simply because a station is ac- 
ceding to a Government mandate in the war 
effort. And what a beautiful opportunity for 
the sponsor to tell his audience that he has 
switched from a banned-type program to some- 
thing else in the interest of the national wel- 
fare! 

We don’t contend that the industry should 
take every Government edict lying down. It has 
taken too many that way already from other 
agencies during peace-time. But this is war. 
And war can’t be molded to suit the convenience 
of any industry or group—not even labor which 
has been administration spoon-fed till now. 
Radio must orient itself. By logic and some 
patience it can remedy injustices. 

Broadcasters should keep in mind that there 
exists in Washington a radical fringe still 
fostering Government ownership. There are 
adherents of this view on the FCC. The staff 
is permeated with them. 

What has happened to radio under the code 
is drastic, but hardly fatal. The automotive 
industry has diminished in civil life. So have 
tires. And radio receivers are on the list. 

Fortunately the broadcasting industry isn’t 
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in any danger of that sort, because it isn’t a 
heavy goods operation. But it is the most 
potent influence on public opinion in the 
Democracy. It must be kept that way, under 
private management, but consistent with the 
conclusions reached by the men of Govern- 
ment responsible for the nation’s welfare in 
the war effort. 





OFF’s Opportunity 
AT LAST the Administration has taken 
steps to coordinate Government programming. 
President Roosevelt has designated the Office 
of Facts & Figures as the clearing house for 
Governmental broadcasting. William B. Lewis, 
who has taken leave from his post as CBS 
vice-president in charge of programs, as as- 
sistant director of OFF in charge of opera- 
tions, heads the operation. He is a top-flight 
broadcaster, thoroughly conversant with time 
and audience equations, as is his assistant, 
Douglas Meservey, former NBC official. 

The task is not an easy one. Government 
press agents and radio departments have had 
relatively easy sailing, particularly under the 
duress of the national emergency, in grabbing 
time on networks and stations alike. It has 
been a source of increasing tribulation to 
every broadcaster, who is loath to turn down 
any Governmental request but who must make 
a living. And, all too sadly, he has learned 
that an overdose of miscellaneous Govern- 
mental programming, no matter how valid 
the cause, is the swiftest means known of driv- 
ing away audience. 

Mr. Lewis, having been on the other end 
of the line, knows the broadcasters’ plight. 
Agencies with their established radio branches, 
of course, can be expected to continue pro- 
duction. But policies properly will be estab- 
lished by OFF. And OFF, as we read the 
Presidential mandate [BROADCASTING, Jan. 19], 
will do the booking, determine priorities on 
programs when and where placed, and decide 
which should be dropped. There must be a 
ceiling on Government time. 

Increased demand for time, coming with 
staggering rapidity, revives the issue of free 
time for all Government campaigns, while 
competitive media are getting space rates for 
similar, and admittedly less effective, efforts. 
Radio can give away only so much of its sub- 
stance. It costs just as much in overhead to 
run a “commercial” for Government as it does 
for private sponsors. 

Some weeks ago the NAB National Defense 


4 


Committee recommended free access to radio by 
Government agencies with a national welfare 
message to tell. That was an excellent and 
magnanimous gesture within limitations. Those 
limitations, particularly for the less profitable 
stations in smaller markets, now appear to 
have been exceeded. 

OFF’s Radio Division, we think, as the pol- 
icy-making agency on Government program 
clearance, could well conclude that radio be 
treated on equal footing with competitive 
media. If radio, after fair and competitive ap. 
praisal, can get results, it should share with 
other media in advertising expenditures, com- 
mensurate with results attained. 

OFF has a golden opportunity to perform an 
outstanding service to the nation. By discreet 
use of radio, and by equitable allocation of 
budgets, it can do a peak job. 





Purely Technical 


WHEN THE history of World War II is writ- 
ten there will be a chapter tucked away some- 
where on a new high water mark—the greatest 
mobilization of military manpower in the short- 
est span of time. Much of the credit will go to 
radio. 

The stupendous job that radio is performing 
in recruiting for the armed services, in advis- 
ing and locating craftsmen for mechanical 
work, and in finding stenographers and clerks 
for the Government is now a part of daily sta- 
tion routine. Literally millions have been gal- 
vanized into action for the war effort by 
stirring radio appeals. Radio has contributed 
all of that time, effort and production. 

Now radio enters a new recruiting drive— 
for 200,000 radio technicians and operators. 
The NAB has handed over the job to A. J. 
Fletcher, president of WRAL, Raleigh, as 
member-in-charge of radio training of its 
National Defense Committee. It’s a job for 
radio itself, as well as for Uncle Sam, for the 
control room is the nerve-center of station 
operation. The elaborate plan of radio promo- 
tion and training is recounted in this issue. 

It takes time to train technicians. There is 
a serious shortage of technicians in radio even 
now, and it is getting worse as these young 
men volunteer, or are called to duty either by 


virtue of reserve status or under selective 
service. 


Small and large stations alike are being hit 
by personnel shortages in all departments. The 
most serious inroads, however, are in the tech- 
nical end. Civilian industry, particularly that 
portion which has an essential defense aspect, 
can’t be stripped of personnel to the point of 
impaired etticiency. Radio’s niche is in the “es- 
sential” category. 

Brig. Gen. Lewis B. Hersey, director of 
Selective Service, is aware of the plight of 
radio, as well as of other civilian functions 
which face disruption. He already has appealed 
to the Army and the Navy to stop voluntary 
enlistments from these fields. 

Local draft boards should take cognizance of 
radio’s minimum personnel requirements, just 
as they largely exempt farmers, doctors and 
other specified groups. Engineers, announcers, 
in fact practically all in radio, should feel that 
they are a part of that legion of the “men be- 
hind the men behind the gun” in the war effort. 
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We Pay Our Respects To— 





WILLIAM CARLTON ALCORN 


eign language stations is 
WBNX, located in the 
Bronx, New York City. Wil- 
liam Carlton Alcorn, general man- 
ager, has won for WBNX numerous 
awards and citations for public 
service to foreign language groups. 

In the city of Elkhart, Ind., made 
famous by horn-blowers the world 
over, was born a man whose horn 
has to be blown for him because 
he’s characteristically too modest 
to do it himself. That man is W. 
C. Alcorn. 

Born July 29, 1878, this soft- 
spoken, yet determined Hoosier has 
always been burdened with au- 
thority—authority that comes from 
being a natural leader. 

William Alcorn left high school 
to take up the trade of machinist 
ina nearby shop. Soon he became 
a professional trouble-shooter. 
When plants needed supervision, 
new ideas or doctoring of ills, 
Aleorn was the man called in for 
reports and advice. Many of the 
biggest firms in the country used 
his services in this manner. 

He entered broadcasting through 
Amory Haskell, who found himself 
in possession of three small New 
York City stations — WBNX, 
WCDA and WMSG—in 1933. Op- 
erations were proceeding rather fit- 
fully and Haskell turned over com- 
plete control to Alcorn. After a 
survey of the situation, Alcorn de- 
cided to merge the stations into 
WBNX and enter the foreign-lan- 
guage field. He found that New 
York local stations had the English 
field well-covered, but nobody was 
aiming the right kind of material 
at the 70 per cent of the metropoli- 
tan population who were either of 
foreign-parentage or foreign-born. 

So with 250 watts and a small 
staff, Alcorn tossed himself into 
the problems of a foreign-language 
radio station. He surrounded him- 
self with such men as Frank John- 
son, Bill Moore and Ned Ervin, all 


QO: of the better-known for- 


enthusiastic and talented young 
executives. His problems were 
doubled by the fact that WBNX, 
in addition to its foreign-language 
coverage, was also the lone voice 
of the Bronx, the sixth largest 
population center in the country. 

Alcorn solved that difficulty by 
turning virtually all of his English 
time over to civic and governmental 
programs. His staff became affiliat- 
ed with all Bronx organizations and 
carried out a continual attack along 
the lines of dinner speaking and 
availability for all functions as 
WBNX ambassadors. 

Power and prestige increased 
rapidly. A $100,000 transmitter 
was completed and put into opera- 
tion in 1940. Power increase to 
5,000 watts day and night enlarged 
the scope and field of the WBNX 
program policy. 

Recent controls on foreign-lan- 
guage stations by the Government 
have found WBNX ahead of the 
parade. Alcorn had already in- 
stituted strict controls over all for- 
eign language broadcasts. 

Alcorn believes it is vitally im- 
portant to keep on broadcasting in 
all languages. A friendly voice on 
the air, advising, counseling, re- 
vealing news and giving informa- 
tion, is an absolute necessity for 
many listeners who have only a 
vague command of English and 
who listen eagerly for information 
in their native tongue, he feels. 

WBNX is Alcorn’s baby and he 
devotes practically every waking 
hour to the station, except for time 
given to local civic activities. He 
is a director of the Bronx Board 
of Trade, a member of the New 
York City Civic Defense Council 
and has recently been appointed 
chairman of B-1 division of the 
Tire Rationing Board of the Bronx. 

When, as infrequently happens, 
he and Mrs. Alcorn slip away for 
a change of .scene and to secure 
some real relaxation, he always 
comes back with plans for a new 
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Personal 
NOTES 


LUTHER L. HILL, vice-president of 
Iowa Broadcasting Co. and station 
manager of KSO-KRNT, is in the Iowa 
Methodist Hospital, recovering from 
an operation. 


WILLIAM F. MALO, commercial 
manager of WDRC, Hartford, cele- 
brates his 20th anniversary in radio 
this month. He has been with WDRC 
for 12 years and previously was in 
the wholesale end of the industry. 


W. H. SUMMERVILLE, general 
manager of WWL, New Orleans, and 
Henry Dupre, program director and 
conductor of The Dawnbusters, have 
been appointed special officers by the 
New Orleans Police Department. 


LINCOLN DELLAR, general man- 
ager of KSFO, San Francisco, has 
been named a member of the Commit- 
tee on Morale, San Francisco Civilian 
Defense Council. 








AL LARSON, accountant of WOW, 
Omaha, has joined the WOW local 
sales staff. 


HAL BROWN, formerly sales man- 
ager and special events announcer of 
KMJ. Fresno, is now manager of 
KERN, Bakersfield, Cal. 


HAROLD DESFOR, formerly account 
executive of David O. Alber Associates, 
New York, has joined the press division 
of RCA Mfg. Co., Camden. 


WILLIAM MURPHY, former senior 
writer of the CBS script department, 
has been appointed assistant director 
of the network’s production depart- 
ment, under the direction of Roy 
Langham, CBS production manager. 


HARRY E. BROWNE, formerly 
theatre manager, was recently ap- 
pointed manager of KMYC, Marys- 
ville, Cal. He succeeds Walter Con- 
way who resigned to engage in busi- 
ness with his father. 


COMDR. JOSEPH F. FARLEY, 
chief communications officer of the 
U. S. Coast Guard, has been promoted 
to the temporary rank of captain, with 
rank retroactive to Dee. 1 


JAMES PARSONS of the sales staff 
of WWNY, Watertown, N. Y., has 
been inducted in the Army. Bob Wal- 
ters, WWNY farm program director, 
married Stella Johnson of Fine, New 
York, on Dee. 31, 1941. 


ROBERT A CATHERWOOD, gen- 
eral manager of WWRL, New York, 
has been appointed a member of the 
Greater New York Radio Committee 
of the Diamond Jubilee Celebration of 
the President’s Birthday. 


RICHARD COOK, formerly of Cas- 
man & Cook, publishers’ representa- 
tive, has joined the sales department 
of WHN, New York. 


FRANK OXARART, account execu- 
tive, formerly of KSFO, San Fran- 
cisco, has joined KQW, San Jose. 


PAUL F. HARRON, 
WIBG, Glenside, Pa., 
of a boy born Jan. 19. 


JOHN W. O’HARROW, general sales 
manager of WKZO, Kalamazoo, bed- 
ridden with pneumonia, is rapidly re- 
covering. 


FRANK OXARART, salesman of 
KSFO, San Francisco, has joined the 
sales staff of KQW, San Jose. 


president of 
is the father 





program series or improvements for 
an old one. His golf score is per- 
manently stuck in the 90’s and his 
only major hobby is photography. 


MERLE 8S. JONES, manager of 
KMOX, St. Louis, has been named to 
the board of directors of the Better 
Business Bureau of St. Louis for the 
new year. 

H. V. KALTENBORN, NBC com- 
mentator, and Walter Lippman, news- 
paper columnist, were guests of 
honor at a dinner given last Wednes- 
day by the Harvard Club of Boston. 
Both are Harvard alumni. 
ROBERT M. SCHOLLE, formerly 
of E. T. Howard Co., New York, and 
previously sales manager of WQXR, 
New York, has joined the sales staff 
of WOV, New York, to specialize on 
national business. 

EDWARD F. FRIENDLY, formerly 
on the sales staff of WBAB, Atlantic 
City, and Fred Stengel of the sales 
department of KVOS, Tucson, have 
joind WBYN, Brooklyn, as salesmen. 
LOUIS RUPPEL, CBS publicity di- 
rector, has been named one of the 
publicity chairman of the 1942 cam- 
paign for the Boy Seouts of Greater 
New York, while Patrick Dolan, ad- 
vertising manager of Columbia Record- 
ing Corp., Bridgeport, is promotional 
chairman of the campaign. 

ED CUNNIFF, formerly commercial 
manager of WKBH, La Crosse, Wis., 
has joined KFMB, San Diego, Cal., 
in a similar capacity. 


RICHARD GRAHAM, Hollywood 
NBC-RCA attorney, was in New 


York during mid-January. 





Wilbur E. Johnson 


WILBUR E. JOHNSON, 54, vice- 
president of Marschalk & Pratt, 
New York, died suddenly Jan. 8 of 
heart strain at the New York Hos- 
pital. Death was probably caused 
by uncertainty about the fate of his 
eldest son who was recently forced 
down during an RCAF air raid 
over Germany. With Marschalk & 
Pratt for nearly 20 years, Mr. 
Johnson was formerly with the 
New York Telephone Co. 





Beghold to WARM 
KENNETH BEGHOLD, former 
program director of WBAX, 
Wilkes-Barre, Pa., WCPO, Cincin- 
nati, and WIBM, Jackson, Mich., 
has been named program director 
of WARM, Scranton, Pa. A native 
of Jackson, Mich., Mr. Beghold 
entered radio in 1934 as, succes- 
sively, announcer, producer and as- 


sistant program director of WXYZ, 
Detroit. 





Heitmeyer on Duty 


PAUL R. HEITMEYER, general 
manager of KLO, Ogden, Utah, and 
for the last few weeks acting as 
manager of KITE, Kansas City, on 
Jan. 20 reported for active duty as 
a first lieutenant in the Quarter- 
master Corps at Fort Leavenworth, 
Kan. His duty at Fort Leaven- 
worth is temporary and he has re- 
ceived orders for eventual transfer 
to Fort Francis E. Warren, 
Cheyenne. 





Fred C. Andrews, Jr. 


FRED C. ANDREWS Jr., 24, 
United Press rewrite man of KSTP, 
St. Paul, died recently following 
an illness of three months. He 
had come to KSTP in his last year 
at the U of Minnesota and re- 
mained there after graduation. 





Larry Larsen 
LARRY LARSEN, organist of NBC- 


Chicago since 1929, died Jan. 18 in 
Chicago of a heart ailment. 
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WILLIAM J. SLOCUM Jr., in charge 
of sports and special events for CBS, 
who flew to San Francisco at the out- 
break of the Japanese war to aid in 
the formation of a CBS news bureau 
in the Golden Gate City, left San Fran- 
cisco Jan. 14. With Mrs. Slocum he 
planed to Hollywood for a short vaca- 
tion and planned to return to New 
York later. 


RAY OWENS, former announcer of 
WMBO, Auburn, N. Y., has been ap- 
pointed to the announcing staff of 
WFBL, Syracuse, succeeding Ronald 
Dunlavey who has entered the Army. 
Dunlavey was guest of honor at a 
farewell staff party. 


JIM CARROLL, announcer of WCSC, 
Charleston, S. C. has resigned to join 
the Army Air Corps at Maxwell Field. 


WANDA WANSER has been added 
to the traffic department of KGNC, 
Amarillo, Tex. 


J. MAXWELL MURPHY, former 
GOP publicity director in Wisconsin 
and city editor of the Milwaukee 
Sentinel, has joined the news staff of 
WBBM, Chicago. 


FRED LEVINGS, formerly free lance 
publicity director, has joined the staff 
of Hal R. Makelim Productions, Chi- 
cago, as publicity director, and will 
work on Service With a Smile on the 
Blue, sponsored by D. L. Clark Candy 
Co., Pittsburgh. 


RICHARD LINKROUN, of the CBS, 
New York, program department has 
joined WJSV, Washington, as_ pro- 
gram director. He replaces Lloyd 
Dennis, on active duty with the Navy. 
Paul Green, of Washington City News 
Service, has joined the WJSV news 
department. 

DOUG MacNAMEE has been named 
patriotic activities director of WCPO, 
Cincinnati. He succeeds Robert Bent- 
ley who has resigned to become radio 
editor of the Cincinnati Enquirer. 


TOM LIVEZEY, chief announcer of 
WEEU, Reading, Pa., is the father 
of a boy born Jan. 12. 


ZACK DOWLING, formerly announc- 
er of WAAT, Jersey City, and pre- 
viously with WWNC, Asheville; 
WSPA, Spartanburg, and WATL At- 
lanta, has joined WWRL, New York, 


to handle neweasts. 








Gummed Up 


THE right church but the 
wrong pew describes one 
hopeful listener to: WCHS, 
Charleston, W. Va. The sta- 
tion received an entry in a 
contest for Peter Paul Inc. 
charcoal gum. It would have 
been a prize winner BUT the 
entry included a Dentyne 
label. 











HARRY ERNEST FOSTER, Canadi- 
an Broadcasting Corp. script writer 
at Toronto, has received a medal from 
the consul at Toronto of the Free 
Czechoslovakian government for his 
script on the Czechs and Slovaks in 
the CBC weekly series Brothers in 
Arms. The medal was adopted by 
President Benes of the exiled govern- 
ment. 


RALPH ELLIS, former New York 
actor, has joined the announcing staff 
of WGAC, Augusta, Ga., to specialize 
in news and news analysis. 


RUDOLPH WILLS, former studio 
engineer and_ staff announcer of 
WGPC, Albany, Ga., has joined the 
announcing staff of WALB, Albany, 
to handle Time & the Tunes, musical 
program. 


LESTER TALKINGTON, copywriter 
of BBDO, New York, is serving as 
assistant scriptwriter for the Queens 
Civilian Defense program, on WWRL, 
New York. 

BERT SCHWARTZ, former account 
executive of Constance Hope Asso- 
ciates, New York publicity firm, has 
joined the MBS press department. 
CHARLES DAVIDSON, a private in 
the Army and formerly an engineer of 
WOR, New York, has been made a 
second lieutenant in the Signal Corps. 


ALLAN WRAY, former announcer 
of WNYC, New York’s municipal sta- 
tion, WLW, Cincinnati, and NBC in 
Chicago, has joined the announcing 
staff of WT7INY, New York FM sta- 
tion owned by WOR. 

ARCH FARMER has been appointed 
chief of news department and Chuck 
Logan director of special events of 
WBBM, Chicago, taking over the 
work of J. Oren (Buck) Weaver, 
formerly head of news and _ special 
events who recently joined the War 
Department. 

BOB MILES, formerly announcer of 


WOI, Ames, Ia., has joined KSO- 
KRNT, Des Moines. 
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BOB CORNWELL, formerly ¢ 
KFBC, Cheyenne, Wyo., has joing 
the announcing staff of KFEL, Denver 
SIDNEY B. TREMBLE, since 199 
program director of KSAL, Saling 
Kan., has enlisted in the Navy. Alfred 
M. Thompson, KSAL musical directo; 
has taken over his duties. Richard 4 
Mall also has been named head of th 
continuity and production department 
and Grover C. Cobb, recently of 
WLVA, Lynchburg, Va., has returnej 
to KSAL. 


JOSEPHINE ANDREWS, former) 
of WCED, Dubois, Pa., has joined the 
continuity staff of WING, Dayton, 0, 


DICK ROLL, newscaster of WTOI, 
Toledo, O., is convalescing after ay 
appendectomy. 


PAUL G. ENGLAND, formerly actor. 
writer of the CBS Hollywood junior 
staff, is training to become an Army 
Air Corps flier at Kelly Field, Tex. 


WILLIAM TARA, nationally know 
artist and illustrator, formerly with 
R. W. Webster & Staff, Los Angeles 
agency, has been appointed CBS Holly. 
wood art director. 


BOB BURNS, Hollywood star of the 
weekly CBS Arkansas Traveler, spon- 
sored by Campbell Soup Co., is credited 
with originating the sales slogan, Buy 
Defense Bonds and Stamps—and Lick 
the Other Side. 


GRANT THEIS, of CBS Hollywood 
junior division, inducted into the Navy 
as yeoman third class, has been as 
signed to public relations in that city, 


L. ARDEN GIFFORD, formerly 
KPRO, Riverside, Cal., account execu- 
tive and prior to that Salt Lake City 
manager of Intermountain Network, is 
now program director of KVFD, Fort 
Dodge, Ia. 


RAYMOND DIAZ, formerly super- 
visor of night announcers at NBC, 
has been named supervisor of an- 
nouncers for the Blue Network. 


BLEVINS DAVIS of the NBC talent 
sales division and formerly assigned to 
NBC educational dramatic programs, 
has resigned. No suecessor has _ been 
named. Also resigning from NBC are 
Ruby Cowan, of program and talent 
sales, and Ethel Gilbert, of sales. 


CY NEWMAN, sportscaster formerly 
of CBS, WOR, New York, WBAL, 
Saltimore, and WHN, New York, has 
joined WWRL, New York, to handle 
the program The Last Word in Sports. 


ALLAN McKEE, formerly in the pro- 
duction department of Allied Ady, 
Agencies, Los Angeles, has _ joined 
KFAC, that city, as announcer. He 
succeeds Dwight Whiting who resigned 
to become an airplane radio tester. 


WILLIAM STRANGE, Canadian 
Broadeasting Corp. script writer, has 
been attached for special duty to the 
Plans & Signals Division of the Royal 
Canadian Navy, with the rank of 
Lieutenant Commander. Ian Smith, 
CBC producer of They Fly for Free 
dom, has joined the Royal Canadian 
Air Force Ferry Command. He was 
a member of the Royal Air Force be 
fore the war. 


ALBERT J. DURANTE, formerly 
writer-photographer of the New York 
Daily News and previously of Publi 
Relations Inc., is handling sustaining 
publicity in the press department of 
WOR, New York, replacing Tom 
Braden, who recently joined the Army. 


PRESCOTT ROBINSON, news editor 
and newscaster of WOR, New York, is 
the father of twin girls, born Jan. 11 
in New York. 


RUTH KEATOR, home economist of 
KYA, San Francisco, known on the 
air as Kathryn Allen, has been as 
signed the additional duties of publi- 
city director, succeeding J. Clarence 
Myers, recently named assistant radio 
and news editor of U. S. Office of the 
Coordinator of Information in Sal 
Francisco. 
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MARY PROAL 


CARRYING OUT microphone dia- 
logues with Tallulah Bankhead, 
Ruth Chatterton, Laurits Melchior, 
Gracie Fields, Dr. Vojta Benes, 
Richard Arlen, Colleen Moore, Jes- 
sca Dragonette, McClellan Bar- 
day, Rockwell Kent, Richard 
Crooks, Dimitri Mitropoulos, Eve- 
jm Chandler and other interna- 
tinal celebrities, For the Ladies, 
presented by Mary Proal Lindeke 
wer WTCN, Minneapolis, was re- 
cently aired for the 500th time. 

Mary has the ability to draw out 
her guests on every subject in 
which they may be interested and 
her programs are novel for origi- 
nality of thought; piquance or man- 
nerism. 

She is adept at human explora- 
tins, questing for talénted un- 
knowns. “It has been interesting to 
ig around’ and find such indi- 
viduals,” she says. “Individuals like 
foreign students at the U of Min- 
nesota, who come from many lands; 
of men and women with unusual 
hobbies, inventors or women who 
are engaged in unusual occupa- 
tions. It’s a great field of discov- 


Success of For the Ladies indi- 
tates that the show and Mary Proal 
lindeke will continue indefinitely. 





CORP. GLENN TAYLOR, former 
staff announcer of WJJD and WIND, 
Chieago, is program director of the 
mdio section of the public relations 
dice at Camp Croft, S. C. Head of 
the section is Lieut. Joseph Kent 
Saunders, former continuity director 
#WDZ, Tuscola, Il. 


IARRY ROTHMAN has been named 
Pegram director of WALB, Albany, 
fa., replacing Pete Whiting. 

E.T. McKENZIE (Ed Thomas), an- 
tuncer of WJBK, Detroit, on Jan. 
became the father of a boy, Thomas 


a 





ly of Publie 
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economist of 
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Alexander. Mrs. McKenzie was for- 
merly Madeline Nixon, former traffic 
Manager of WJBK. 


FRED WOOD, formerly of WIP 
ad WEIL, Philadelphia, has joined 
the sports announcing staff of WJNO, 
West Palm Beach, Fla. 
MATHEW (BUD) MICHELSON, 
‘aff photographer of KTSP. St. Paul, 
ad Dick Hance, son of KSTP’s vice- 
Mesident and general manager, Ken- 
lth M. Hance, have joined the Ma- 
the’s photography section. 
(RAIG ROGERS, traffic manager of 
YL, Salt Lake City. has joined 
the Army. His duties will be assumed 
ly Roy Deushall, formerly on the 
tmouncing staff. 









BERTRAND HEFLIN, publicity di- 
rector, and Theo Ezell, of WFAA- 
KGKO, Dallas, have joined the Naval 
Reserve. George Utley, mail room, 
has signed with the Army Air Forces 
and Del Gibbs, continuity, and Gor- 
don Suits, staff artist, have joined 
the Army. 


JACK GERTZ, former news editor 
of KMYR, Denver, is now in Denver 
as a recruiting sergeant in the Marine 
Corps. 


VERNE HINER, announcer of 
KMYR, Denver, who served in the last 
World War, has received a special cita- 
tion from the Marine Corps. 


HARRY BURKE, 
of WOW, Omaha, has been named 
communications officer for the Ne- 
braska Civil Air Patrol. 


HARRY C. RISNEY, recently tour 
guide at NBC, Hollywood, has joined 
KERN, Bakersfield, Cal., as an- 
nouncer and publicity director. 


program manager 


CHARLES ROBERTS, of KLZ, Den- 


ver, is the father of a girl born Jan. 5. 


HARLEY LUCAS, formerly of 
WLOK, Lima, O., is the latest addi- 
tion to the announcing staff of WING, 
Dayton, O. 






WN 


JIM POOL, member of the press de- 
partment ef NBC, San Francisco, has 
been called to active duty with the 
Army. 


RUS SHEPARD, announcer of KLS, 
Oakland, Cal., has resigned to join the 
General Electric shortwave station, 
KGEI, in San Francisco. 


DIXON GAYER, announcer, recently 
resigned from KROW, Oakland, Cal. 


HARLAN DUNNING, announcer of 
KFRC, San Francisco, has rejoined 
KSFO, San Francisco. 


DAVID VAILE, announcer, formerly 
of KOA, Denver, and more recently 
with KF RC, San Francisco, has joined 
KQW, San Jose. 


FRED MORE, formerly of WTRC, 
Elkhart, Ind., and Clare Widenaar, 
formerly with Wade Adv. Agency, have 
been added to the announcing staff of 
WOWO-WGL, Fort Wayne. 

JAY JACKSON, announcer of 
WBNS, Columbus, recently became 
the father of a boy, Jay Stephen. 
CHARLIE ROBERTS, announcer of 
KLZ, Denver, is the father of a girl, 


Jill Suzanne, born Jan. 5. 


2. 


REORMANCE 
THAT couwTs / 


In today’s Fighter Planes . . . Bombers . . . tanks and mechanized 
divisions . . . “It's performance that counts!” And the same holds true 


in RADIO! WHIZ's program preference . . . its public acceptance, 


CARL WILL, news editor of WIP, 
Philadelphia, has become editor of the 
Philadelphia Labor Record, labor news- 
paper. 


BOB BOVARD, formerly on Honolulu 
stations and more recently of KYA, 
San Francisco, has joined the announc- 
ing staff of KSFO, San Francisco. 


MAX MELLINGER, formerly in 
charge of the Salinas office of KHUB, 
Watsonville, Cal., has been named 
production and program manager of 
the station, replacing Hal O’Donnell 
who has been called for active service 
in the Marine Corps Reserve. 


J.T. AINLEY, producer of CBS First 
Nighter, has been appointed to produce 
the WGN-MBS Chicago Theatre of 
the Air for the remainder of the sea- 
son, succeeding William A. Bacher, 
resigned. 


KEN McALLISTER, former promo- 
tion manager of WGY, Schenectady, 
has joined the advertising staff of 
Columbia Recording Corp., Bridge- 
port, Conn., to handle promotion of 
Columbia and Okeh Popular records. 


MURRAY MESSNER, of Winnipeg, 
has joined the announcing staff of 


CFAR, Flin Flon, Man. 


| We 








make it the “lowest cost-per-ear” station in the rich Mining and 
Pottery territory of Southeastern Ohio. NBC Red and Blue programs 
. . » PLUS outstanding local production make WHIZ “TOPS” in per- 
formance in Southeastern Ohio! .. . SEE JOHN BLAIR 
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STATION ACCOUNTS 


sp—studio programs 
t—transcriptions 
sa—spot announcements 
ta—transcription announcements 





KDKA, Pittsburgh 


American Chicle Co., New York (Black 
Jack), 312 ta, thru Badger & Browning, 
Boston. 

American Chicle Co., New York (Adams 
Clove Gum), 260 sa., thru Badger & 
Browning, Boston. 

Beechnut Packing Co., New York (gum), 
120 sa, thru Newell Emmett Co., N. Y. 
Book House for Children, Chicago, 26 sp, 
thru Presba, Fellers & Presba, Chicago. 
Braun Baking Co., Pittsburgh, 65 sp, 5 ta, 

thru W. E. Long Co., Chicago. 

Bristol-Myers Co., New York (Sal Hepati- 
ca), 156 sp, thru Young & Rubicam, N. Y. 

Candy Bros. Mfg. Co., St. Louis (Red 
Cross cough drops), 36 sa, thru H. W. 
Kastor & Sons, Chicago. 

Dairy Assn., Co., Lyndonville, Mass (Kow 
Kare), 78 sp, thru Hays Adv. Agency, 
Burlington, Vt. 

Duquesne Brewing Co., Pittsburgh, 104 sp, 
thru Walker & Downing, Pittsburgh. 
Hulman & Co., Terre Haute, Ind. (Clabber 
Girl Baking Powder), 156 sa, Pollyea, 

Adv. Terre Haute. 

Johnson & Johnson, New Brunswick, N. J. 
(Tek tooth brush), 260 sa, thru Ferry- 
Hanly Co., N. Y. 

Manhattan Soap Co., New York (Sweet- 
heart soap), 20 sa, thru Franklin Bruck 
Adv. Corp., N. Y. 

John Morrell & Co., Chicago (E-Z Cut 
Hams), 180 t, thru Henri, Hurst & 
McDonald. Chicago. 

Olson Rug Co., Chicago, 65 sa, thru Presba 
Fellers & Presba, Chicago. 

Piso Co., Warren, Pa. (cough syrup), 39 sa, 
thru Lake-Spiro-Shurman, Inc., Memphis. 

Quaker Oats Co., Chicago (Aunt Jemima 
Pancake Flour), 78 t, thru Sherman K. 
Ellis & Co., Chicago. 

Sterling Oil Co., Oil City, Pa., 130 sa, thru 
Walker & Downing, Pittsburgh. 


Van Camp Inc., Indianapolis (pork & 
beans), 26 sp, 26 sa, thru Calkins & 
Holden, N. Y. 


Ward Baking Co., New York, 130 sa, thru 
J. Walter Thompson Co., N. Y. 


WHK-WCLE, Cleveland 


Lever Bros. Co., Cambridge (Lifebouy 
soap), 24 ta, thru Ruthrauff & Ryan, 
N. Y 


Thomas Leeming & Co., New York (Pac- 
quin’s hand cream), 52 ta, thru William 
Esty & Co., N. Y. 

Poultry Tribune, Mt. Morris, Ill. (maga- 
zine), 6 sp, thru First United Broad- 
casters, Chicago. 

B. Leffingwell Co., Chicago (service 
flags), 5 sp weekly, indefinitely, thru 
Paul Grant Adv. Co., Chicago. 

P. Lorillard Co., New York (Old Gold 
cigarettes), 106 ta, thru J. Walter 
Thompson Co., N. Y. 

Ward Baking Co., New York (Tip Top 
bread), 260 sa, thru J. Walter Thomp- 
son Co., N. Y. 

Ranger Joe Inc., Philadelphia (Ranger Joe 


cereal), 39 sa, thru Clements Co., Phil- 
adelphia. 
Art Metal Works, New York (Ronson 


lighters), 3 ta weekly, indefinitely, thru 
Cecil & Presbrey, N. Y. 

Healthaids Inc., New York (Serutan), 260 
t, thru Raymond Spector Co., N. Y. 

Dill Co., Philadelphia (Espotabs), 5 sa 
weekly, 39 weeks, thru Carter-Thomson 
Co., Philadelphia. 

Beech-Nut Packing Co., Canojaharie, N. Y. 
(Beech Nut gum), 3 ta weekly, 39 
weeks, thru Newell-Emmett Co., N. Y. 

Fashion Frocks, New York (frocks), 13 sa, 
thru Franklin Bruck Adv. Corp., N. Y. 


KECA, Los Angeles 


Dr. Pepper Co., New York (soft drink), 
3 sp weekly, thru Benton & Bowles, N. Y. 

Sontag Drug Co., Los Angeles (drug chain), 
6 sp weekly, thru Milton Weinberg Co., 
Los Angeles. 


KHJ, Hollywood 


J. C. Eno Ltd., New York (Eno salts), 
- ~ weekly, thru Atherton & Currier, 


WLW, Cincinnati 


Health Aids, Inc., Jersey City (Serutan), 
sp weekly, 52 weeks, thru Raymond 
Spector Co., N. Y. 

Book House for Children, Chicago, sa 
weekly, 39 weeks, thru Presba, Fellers 
& Presba, Chicago. 

Marlin Firearms Co., Blade Division, New 
Haven, 3 sa weekly, 13 weeks, thru 
Craven & Hedrick, N. Y. 

Hulman & Co., Terre Haute (Clabber Girl 
Baking Powder), 3 sa weekly, 23 weeks, 
thru Pollyea Adv. Agency, Terre Haute. 

Sieb Hatcheries, Lincoln, Ill. (baby chicks), 
sp weekly, 13 weeks, thru Shaffer, Bren- 
nan, Margolis, St. Louis. 

Fashion Frocks Inc., Cincinnati, 3 sa week- 
ly, 13 weeks, thru Franklin Bruck Adv. 
Corp., New York City. 

North American Accident Insurance, New- 
ark, 5 sa weekly, 13 weeks, thru Frank- 
lin Bruck Adv. Co., N. Y. 

Olson Rug Co., Chicago, 3 sa weekly, 13 
weeks, thru Presba, Fellers and Presba, 
Chicago. 

Sun Oil Co., Philadelphia, 5 sp weekly, 52 
weeks, thru Roche, Williams & Cunning- 
ham, Phila. 

Sealtest System Labs., New York (Sealtest 
products), sp weekly, 52 weeks, thru Mc- 
Kee & Albright, Philadelphia. 

Procter & Gamble Co., Cincinnati (White 
Naptha), 5 sp weekly, 26 weeks, thru 
Compton Adv., N. Y. 

Carnation Co., Milwaukee (milk), sp week- 
ly, 13 weeks, thru Erwin, Wasey & Co. 
Chicago. 

Bristol-Meyers Co., New York (Minit-Rub), 
6 sp weekly, 52 weeks, thru Young & 
Rubicam, N. Y. 

Candy Bros. Mfg. Co., St. Louis (Red 
Cross cough drops), 28 sa, thru H. W. 
Kastor & Sons Adv. Co., Chicago. 


WJJID, Chicago 


Sears Roebuck & Co., Chicago (city retail 
stores). 6 sp weekly, thru Schwimmer & 
Scott, Chicago. 

Parr Vitamin Co., Chicago (vitamin 
pills), 7 sp weekly, thru United Adv. Co., 
Chicago. 

Sterling Insurance Co., Chicago, 7 sp 
weekly, thru Neal Adv. Agcy., Chicago. 

Chicago Air College, Chicago (pilot 
courses), sp weekly, direct. 

American Chicle Co., Long Island City, 
N. Y., (Beeman’s Gum), 375 ta, thru 
Grant Adv. Agcy., N. Y. 

International Amphitheater Rodeo, Chicago, 
(rodeo) 150 sa, thru Schwimmer & Scott, 
Chicago. 

Fashion Frocks Inc., Cincinnati, (women’s 
dresses) 15 sa. thru Franklin Bruck Adv. 
Corp.. Chicago. 


WNEW, New York 


Hennafoam Co., New York. 6 sp weekly, 
52 weeks, thru Arthur Rosenberg, Co., 


. A 

Taylor-Reed Corp., Mamaroneck, N. Y. 
(Tumbo Chocolate Pudding), 3 sp week- 
¥ - weeks, thru W. I. Tracy Inc., 


Charles Gulden Inc., New York (mustard), 
3 sp weekly, 13 weeks, thru Charles W. 
Hoyt Co., N. Y. 

American Chicle Co., Long Island City, 
N. Y. (gum), 3 sa weekly, 5 weeks, thru 
Badger, Browning & Hersey, N. Y 


WOR, New York 


Seeck & Kade, New York (Pertussin cough 
syrup), 3 t weekly, thru Erwin, Wasey 
& Co., N. Y. 

Washington State Apple Adv. Commission, 
Wenatchee, Wash., 3 sa weekly, thru 
J. Walter Thompson Co., San Francisco. 

Terminal Barber Shops, New York, 5 t 
weekly thru Maxon Inc., N. Y. 

Caleo Chemical Co., New York (household 
chemicals), 5 sp weekly, thru J. M. 
Mathes Inc., N , 

G. Krueger Brewing Co., Newark, weekly 
sp, thru Compton Adv., N. Y. 

Joseph Burnett Co., Boston (Vanilla ex- 
tract), sp, 2 sa weekly, thru . > 
Humphrey Co., Boston. 

Serutan Co., New York (Serutan, V-Bev), 
5 sp weekly, thru Raymond Spector Co., 
N. Y 


Carnation Co., Milwaukee (milk), 2 sp 
weekly, thru Erwin, Wasey & Co.. N. Y. 

Conti Products, Brooklyn (shampoo and 
soap), weekly sp, thru  Bermingham, 
Castleman & Pierce, N. Y. 


WOWO-WGL, Fort Wayne 


Nehi Corp., Columbus, Ga. (Royal Crown 
Cola), 156 t, thru BBDO, N. Y. 

American Chicle Co., Long Island City, 
N. Y., 624 ta, thru Badger, Browning & 
Hersey, N. Y. 

Chicago Motor Club, Chicago (insurance) 
39 sp, thru Aubrey, Moore & Wallace, 
Chicago. 

Ex-Lax Inc., Brooklyn (proprietary), 260 
ta, thru Joseph Katz Co., N. Y. 

Pet Milk Sales Corp., St. Louis, 104 t, thru 
Gardner Adv. Co., St. Louis. 

Kellogg Co., Battle Creek (All Bran), 260 
ta, thru Kenyon & Eckhardt, N. Y. 

Foster-Milburn Co., Buffalo (Doan’s pills), 
156 ta, thru Street & Finney, N. Y. 

Vick Chemical Co., New York, 195 ta, thru 
Morse International, N. Y. 


WIND, Gary, Ind. 


International Amphitheater Rodeo, Chicago 


(rodeo), 150 sa before Jan. 24, thru 
Schwimmer & Scott, Chicago. 
Fairfield Savings & Loan Assn., Chicago 


(savings), 12 sa thru Buchanan & Co., 
Chicago. 

Studebaker Sales Co., Chicago (used autos), 
6 sp weekly, Sat. thru Schwimmer & 
Scott, Chicago. 


WHN, New York 


Scholar Diamond Co., New York (jewelry), 
2 a 52 weeks, thru Piedmont Agency, 

Beech-Nut Packing Co., Canajoharie, N. Y. 
(gum), sa daily, 13 weeks, thru Newell- 
Emmett Co., N. Y. 

Washington State Apple Commission, 
Wenatchee, Wash., sa daily, 6 weeks, thru 
J. Walter Thompson Co., Seattle. 


WINS, New York 
American Cigarette & Cigar Co., New 
York (Pall Malls), 54 sa weekly, 6 


weeks, thru Ruthrauff & Ryan, N. Y. 

Simon & Schuster, New York (tax instruc- 
tion), 6 t weekly. 4 weeks, thru North- 
west Radio Adv. Co., Seattle. 











“ . . An’ I got all three for th’ price of one . 





My 


\ 


py 


Adv. 
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Stations in Philadelphi, 
Merge for Navy Serie 


AN ALL-OUT radio campaign jp 
the interests of the Navy has been 
started by stations in Philadelphia, 
acting in concert. Five of the nine 
local stations — WCAU, KYw 
WFIL, WIP, WPEN—each agreed 
to produce a series of 13 quarter. 
hour programs devoted to the Navy, 
Started Jan. 19, each station pro. 
duces its own weekly show and 
makes a master and an _ instan. 
taneous at its own expense. The 
master is turned over to the Navy 
for processing while the instan. 
taneous goes to one of the other 
local stations. Production resources 
writers, musicians and actors are 
pooled. 

A three-color brochure is being 
gotten up for distribution to all of 
the radio stations in the 4th Nava] 
District, offering all or any of the 
Navy series in transcription form 
free of any charge. Embracing all 
of Pennsylvania, Southern New 
Jersey and Delaware, there are q 
total of 42 stations in the district, 
The project was worked out by a 
committee headed by Joe Connolly, 
WCAU station promotion head, and 
including James Alan, WFIL pub- 
licity chief; Murray Arnold, WIP 
program director; Don Bennett, 
KYW production head; and Lou 
London, WPEN program director, 
The committee is working in ¢o- 
operation with Lieut. Dr. Leon 
Levy, head of the radio division of 
the public relations staff of the 4th 
Naval District, and president of 
WCAU. 





OREGON STATIONS 
PLAN FOR DEFENSE 


CENSORSHIP, defense savings, 
training of radio technicians and 
numerous resolutions were featured 
at the meeting Jan. 16 of the Ore- 
gon State Broadcasters Assn. in the 
Benson Hotel, Portland. 

Speakers included Palmer Hoyt, 
Oregon state defense bond and 
stamp chairman, publisher of The 
Oregonian; Kenneth G. Clark, 
FCC; Capt. Robinson, U. S. Army 
Second Interceptor Command; and 
Prof. A. L. Albert, school of engi- 
neering of Oregon State College 
who announced that Gov. Charles 
A. Sprague had given authority to 
Dean R. H. Dearborn, Oregon State 
College, to train radio technicians 
for the armed forces. The first such 
school was planned to be set up 
shortly in Portland with Harold 
Singleton, chief engineer of KGW- 
KEX, Portland, as instructor. 

Lee Bishop of KMED, Medford, 
and Frank Logan, KBND, Bend, 
were re-elected president and sec- 
retary-treasurer, respectively, of 
OSBA. Arden X. Pangborn, KGW- 
KEX, was named vice-president 
with Frank Hill, KORE, Eugene, 
and Hank Swartwood, KOIN- 
KALE, elected directors. 





Northwest Net Adds Two 


TWO Minnesota stations, WMFG, 
Hibbing, and WHLB, Virginia, 
have joined the Northwest Network 
of NBC, it was announced by Stan- 
ley E. Hubbard, president and gen- 
eral manager of KSTP, St. Paul, 
which feeds the network. The north- 
west loop now has a total of 10 
stations, located in Minnesota, Wis 
consin and North Dakota. 
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WASHINGTON STATE Apple Com- 
nission, Wenatchee, Wash., last week 

me the second sponsor on the new 
WOR, New York, 3:45-4 p.m. pro- 
gram, Rambling With Gambling, us- 
ing participating announcements on 
Wed., Thurs and Fri. Musterole Co., 
Cleveland, became the first sponsor on 
Jan. 12 [Broapcastine, Jan. 19]. 


Agency is J. Walter Thompson Co., 
Seattle. 


WESTERN AUTO SUPPLY Co., 
los Angeles, is sponsoring a_ twice- 
weekly quarter-hour of recorded music 
tiled Siesta Time, on KECA, that 
dty. Contract is for 52 weeks, hav- 
ing started Jan. 13. Firm also uses, 
oma changing schedule, spot announce- 
ments on West Coast stations. Agency 
js Dan B. Miner Co., Los Angeles. 


BEECH-NUT PACKING Co., Cana- 
joharie, N. Y., on Jan. 13 started Odd 
Side of the News, on WABC, New 
York, Tuesdays, Thursdays and Satur- 
days, 8 :25-8 :30 p.m. Agencies Newell- 
Emmett Co., N. Y. 





CALAVO GROWERS OF CALI- 
FORNIA, Los Angeles, (avocados), 


for the 18th consecutive year, elected 
¢ V. Newman as _ president. J. 
Walter Thompson Co., Los Angeles, 
grvices the account. 


DAWES BREWERY, Montreal, has 
started skicasts on CFCF and CKAC, 
Montreal, giving snow conditions, 
weather reports and ski club news 
Friday evenings for 15 minutes, and 
Saturday mornings and evenings for 
jminutes. Account is placed through 
J. Walter Thompson Co., Montreal. 





ne 


* 
@:: 
When you think of 


SPOTS... 
think of John Blair! 









jum & COMPANY 
‘uur NATIONAL STATION 





REPRESENTATIVES 
GRASS » NEW YORK » DETROIT + ST LOUIE + SAN FRANEHCO + LOS ANGELES 











GIVING the low-down on gag lines 
is John E. McMillin, New York 
vice-president in charge of radio 


for Compton Adv. (center), as 
Ransom Sherman (left), Hollywood 
star of the weekly CBS Hap Haz- 
ard show, sponsored by Procter & 
Gamble Co., and William E. Forbes, 
network’s Hollywood sales service 
manager, give full attention. 





SUNNYVALE PACKING Co., San 
Francisco (Rancho soups), on Jan. 5 
added 3 stations to Jane Endicott, 
making a total of 9 Pacific Coast and 
Arizona stations, Mon., Wed.. Fri., 
10 :45-11 a.m. (PST). Agency: Lord & 
Thomas, San Francisco. 


LEVER BROS. Co., Cambridge, Mass. 
(Lifebuoy soap), on Jan. 12 started 
weekly quarter-hour Musical Clock 
and 15 one-minute transcribed spot 
announcements weekly for eight weeks 
on WBBM, Chicago. Agency is Ruth- 
rauff & Ryan, N. Y. 


RAINIER BREWING Co., San Fran- 
cisco, currently planning its 1942 ad- 
vertising, will include a heavy radio 
appropriation. Agency is Buchanan & 
Co., Los Angeles. 


LEHN & FINK (Canada), Toronto 
(Hind’s cream), has started Let’s 
Listen to Lester five times weekly on 
CFRB, Toronto. Account was placed 
by McConnell Eastman & Co., Toronto. 


FRUITATIVES PRODUCTS, Hull, 
Que. (Fruitatives), has started a 
quarter-hour of recorded music daily 
on CKCO, Ottawa, and announce- 
ments varying from 5 to 14 weekly on 
8 other Canadian stations. The cam- 
paign is to be gradually expanded. Ac- 
count was placed by Lord & Thomas 
of Canada Ltd., Toronto. 


EVANS FUR Co., Chicago (fur re- 
tailers), on Jan. 4 started a weekly 
half-hour live talent remote from the 
National Catholic Service Men’s Cen- 
ter, on WCEL, Chicago, titled Service 
Men’s Jamboree. Account was placed 


direct. 

HUMP HAIRPIN MFG. Co., St. 
Hyacinthe, Que., has renewed its 
thrice-weekly quarter-hour programs 
on CHRC, Quebec. Account was 
placed by Cockfield-Brown & Co., 
Montreal. 


CARNATION Co., Milwaukee, for the 
third successive year signed a year’s 
renewal contract with WEVD, New 
York, for the five-weekly program 
The Jewish Philosopher on behalf of 
Carnation milk. Agency is Erwin, 
Wasey & Co., New York. 





Benrus Continues 


BENRUS WATCH Co., New York, 
at a meeting of its sales representa- 
tives last week announced that its 
extensive advertising campaign, in- 
cluding radio time signals, would 
continue on a national scale during 
1942, and that 1941 had been the 
biggest year in the company’s his- 
tory. Although no figures were 
available as to how many stations 
are currently carrying Benrus time 
signals and announcements, the 
agency, J. D. Tarcher & Co., New 
York, stated that Benrus might 
even add more stations during the 
coming year. 
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Stamps for Tips 


HAL JOHNSON, advertising 
manager of Blatz Brewing 
Co., Chicago, still-tips bell- 
hops, waiters and pullman 
porters but no longer gives 
them cash. Instead, Mr. John- 
son hands out Defense 
Stamps attached to the back 
of his business card. Back of 
the card is imprinted with 
“Thanks for the Service”, 
“Remember Pearl Harbor”, 
“Buy United States Defense 
Bonds and Stamps” and the 
telegraphic code of “V for 
Victory”. 





Blue Outlets Granted 


ACTING PROMPTLY, the FCC 
last Tuesday granted transfer of 
the licenses of WJZ, New York; 
WENR, Chicago, and KGO, San 
Francisco, from RCA to the new 
Blue Network Co. Inc. A fortnight 
ago it had approved transfer of the 
licenses from NBC to RCA. The 
new assignment -resulted from the 
formal corporate organization of 
Blue Network Co. Inc. [Broap- 
CASTING, Jan. 12-19]. 





IN LINE WITH its change Dee. 1 
to a frequency of 1130 ke. and in- 
creased power to 10,000 watts, 
WNEW, New York, has increased its 








NEW YORK offices of Mutual 


1440 Broadway last week moved from 
floor of that 


the 23d to 
building. 


the 20th 


rates approximately 35% on its new 
rate card No. 22 to become effective 
Feb. 15. Contracts of present and pros- 
pective advertisers with 52-week con- 
tracts signed before that date will be 
honored at the present rates. 


at 


————S 
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CJOR carried EIGHT of 


the ten leading Canadian 


daytime programs of 
1941, as rated by Elliott- 
Haynes Ltd. 


CJOR 


Vancouver—B. C. 
Nat. Rep.: 
J. H. McGillvra (US) 
H. N. Stovin (Canada) 
600 KC 1000 Watts 











Turn the 
Tables! 


Give lagging sales a healthy 
dose of WAIR and watch vol- 
ume shoot skyward. We’ve GOT 
SOMETHING and what we’ve 
got you need! 


WAIR 


Winston-Salem, North Carolina 
National Representatives 
International Radio Sales 

















NEW <¢ 


RLEANS 


50,000 WATTS 
The Greatest Selling POWER 
in the South’s Greatest City 


CBS Affiliate 
Nat'l Rep. - The Katz Agency Inc. 




















The Northwest's Best 


Broadcasting Bu y 


WTCN 


AN NBC STATION 











MINNEAPOLIS ST. P 
Owned and Operated by 
ST. PAUL DISPATCH PIO- 
NEER PRESS, MINNEAPOLIS 
DAILY TIMES. 


FREE & PETERS, INC. — Natl. 





O FURNISH a weekly after- 
noon of entertainment and 
recreation for the thousands 
of young defense workers in 

and around Paterson, N. J., who 
are strangers in that area, WPAT 
has started a series of “defense 
workers’ parties”, staged Sunday 
afternoons in the 113th Infantry 
Armory. Blanket invitations were 
sent out to every defense worker 
in the area to attend the first party 
last Sunday (Jan. 25), at which 
WPAT anticipated an attendance 
of between 5,000 and 10,000 men. 

Two name bands supply music 
for dancing each week, and the 
Paterson branch of the USO sup- 
plies 500 girls as partners. Enter- 
tainment includes a_ three-round 
exhibition boxing bout, with Bob 
Pastor scheduled for the first party 
and Lou Nova, Tami Mauriello, 
Gus Lesnevitch, Kid McCoy and 
Ray Robinson among those who will 
appear on subsequent Sundays. Two 
girl bands played for the dancing 
at the opener—Ina Ray Hutton and 
Dolly Dawn. Other bands sched- 
uled for later weeks include those 
of Vaughn Monroe, Harry James, 
Benny Goodman, Jimmy Dorsey, 
Sammy Kaye, etc. Idea was con- 
ceived by Steve Ellis, WPAT spe- 
cial events announcer. 

3 * ok 


Ward Chicago Session 


WARD BAKING Co. New York 
executives and Chicago district 
salesmen met in Chicago last Tues- 
day for a promotional session with 
commercial managers of the Chi- 
cago stations on the present Ward 
schedule. Stations represented 
were: WGN WAAF WSBC WJJD 
WIND. Agency is W. E. Long Co., 
Chicago. 


cu a 


From Latin Fair 
DURING the three-week period of 
the Latin American Fair at R. H. 
Macy & Co., New York department 
store, WOR, New York, is pre- 
senting Tuesday, Thursday and 
Saturday broadcasts from “Fiesta 
Square” at the Fair, featuring 
Latin America artists as guests of 
various feminine representatives 
from Latin American republics. 

a a a 


Greensboro Hostess 
WBIG, Greensboro, N.. C., uses 
southern hospitality to acquaint 
new residents of its area with the 
station. A hostess visits a half-doz- 
en towns in the neighborhood of 
Greensboro to welcome newcomers 
and gives them information about 
the services rendered by the station 
including a complete set of pro- 


grams. 
2K * ok 


Date With Betty 
LAPEL buttons bearing the re- 
minder “You have a date with 
Betty & Bob—8 p.m.—CK WX, Van- 
couver” were distributed to 1,000 
employes of the Hudson Bay Co.’s 
Vancouver store which sponsors the 
program on CKWxX, during the 
first week the program was on the 
air. 
ok * * 


Defense Manual 

WCSC, Charleston, S. C., has pre- 
pared a_ pocket-size manual for 
civilian defense, which is being 
given to listeners who make mail 
requests. Manual is_ illustrated 
and contains condensed instructions 
for civilians in war emergencies. 


Page 30 ¢ January 26, 1942 








Merchandising 


Sunday Party—Bakery Session—Buttons to Wear— 
Charters—Pepper Plugs—Cab Signs 


—— 


E Promotion 








Chartered Members 


LISTENERS of the Chicago Thea- 
tre of the Air, MBS Saturday eve- 
ning full- hour operetta series, are 
displaying charters in local fan 
clubs in 43 States. WGN, Chicago, 
has mailed 300 such charters to 
Theatre of the Air clubs who also 
receive a monthly magazine and 
autographed pictures of the stars. 
a * a 
National Anthem 


KFDM, Beaumont, Tex., is distrib- 
uting printed copies of the first 
three stanzas of the “Star Spangled 
Banner’. Copies have been distrib- 
uted to all schools in the Beaumont 
region. Superintendents of schools 
in the area have ordered all schools 
to devote a special study session to 
the anthem. 
ok * 
Plugs for Dr. Pepper 


WHEN the new Dr. Pepper 10-4-2 
Ranch series started on KLZ, Den- 
ver, recently it was promoted 
through use of sound-movie trail- 
ers, taxi signs, a window display in 
the Shirley Savoy Hotel and a box 
in the station’s monthly program 
schedule mailed to 6,000 homes by 


request. 
* 


Show for Druggists 


A HALF-HOUR version of Satur- 
day Morning Open House heard on 
WCCO, Minneapolis, was put on 
for the Twin City Retail Druggists 
Assn. Jan. 21. Druggists and their 
families participated in the pro- 
gram which was transcribed and 
broadcast later on the station. 
* * x 
Gaspipe Promotion 

IF YOU’RE an advertiser who 
wants to sell his product to college 
students, try the college stations 
themselves, according to the pro- 
motion booklet just issued by the 
Intercollegiate Broadcasting Sys- 


tem, representative for some 17 
college stations. 

ok * ok 

Cab Signs 


KFEL, Denver, placed metal signs 
on Checker and Zone Cabs calling 
attention to Coca-Cola’s MBS Spot- 
light Bands show on the station. 








OSIER MARKET 


SALES REPRESENTATIY 


ee ee 
WFEBM RESULTS 








MERCHANDISING and promotion 
plans for the six-weekly quarter. 


hour series, William Winter, news 
sponsored on 14 CBS Pacific Coast 
stations, by California Packing 
Corp. (Del Monte brand products), 
were given thorough attention as 
this group, representing network 
and sponsor, gathered for a recent 
informal discussion in front of net- 
work’s Hollywood studios. They are 
(1 to r), Edwin Buckalew, CBS Pa- 
cific Coast sales service manager; 
George Moskovics, network’s West 
Coast sales promotion director; 
Lyman Dunbar, sponsor’s Southern 
California district manager. 














BROCHURES 
NBC—HEight-page booklet, “For A 
Thousand Years A Dream, For Fif- 


teen Years A Vital Reality”, recapitu- 
lating NBC’s 15th Anniversary Cele- 
bration, those who took part in the 
anniversary program, and _ reprinting 
with a photograph the congratulatory 


letter from President Roosevelt to 
Niles Trammell, president of NBC. 

WOR, New York—16-page white 
booklet ‘“‘Needlework’’, telling the fine 


points of the WOR transcription and 
recording service, under the direction 
of Ray S. Lyon, manager. 
WOWO-WGL—Four-page _ black-and- 
white folder with a miniature basket- 
ball hoop including real netting, cit- 
ing stations’ coverage of Indiana court 
games. 

KFAR,: Fairbanks, Alaska—Blue and 
white “Christmas card” brochure with 
pictures of staff members and studio 
activities. 

WTAR, Norfolk, Va.—Pamphlet with 
illustrations giving vital statistics on 


WTAR area. 








tell the story of successful 
coverage in the Hoosier 
markets 








N IND! ANAPOL 


IS USE 


wFrem 


THE KAT AGENCY 





BROADCASTING e Broadcast Advertising 








WDBO, ‘ 
jon 0 
base 
concerns, 
ards to 
Geo. C. 
gives date 
of eyes, h 
a photogr 
 C 
nting 
mentator, 
Jamber C 
the comp 
series tha 
the Unite: 
being ani 
chief << ‘ 
ing Co., 
iss The 
Army Air 
radio cred 
defense in 
mer Loui 
him and ¢ 


ANNO 
Springfiel 
chief anr 
with Stre 
ture read 
phone up 
alls to t 
installed | 
phone on 


SALES ¢ 
stamps a 
Barn Dar 
10 convir 
Director 
of the bar 
and bonds 
feature 0 
program. 
were mac 
sot repl 
audience 
phoned t 
worth of 
spectator: 
fense sta 
purchase 


KQW. S 
its revers 
gram, W! 
series, stu 
College « 
they wis 
departme 
lege pres 
tion calle 
is writter 
dents. 


Wow, < 
White & 
to stimu 
and stam 
charged 1 


KERN, 
a 12-foot 
acre tra 
Garden v 
engineers 
WEIM, 
to its re 
houncem: 
Defense 
aired a 
high sche 
brought 
and bond 
the first 
for a tot 
Within a: 


WOPT, 

responsil 
communi 
Relief | 
amount ; 
tating 1 
airtime 1 
with the 
Cab Co. : 
tan fron 
few days 
pleted it: 


BRO 





romotion 
quarter- 
ter, news 
ific Coast 

Packing 
roducts), 
ention as 

network 
’ a recent 
nt of net- 
They are 
CBS Pa- 
manager; 


; 
Southern 
rer. 





*, recapitu- 
rsary Cele- 
art in the 
reprinting 
gratulatory 
wosevelt to 
f NBC. 
age white 
ng the fine 
ription and 
ie direction 


black-and- 
ure basket- 
letting, cit- 
diana court 


—Blue and 
»chure with 
and studio 


nphlet with 
tatistics on 


~— 
S 











lvertising 











tudio Notes 
- 

WDBO, Orlando, Fla., to obtain ad- 
sssion of employes to the Orlando 
gir base and various manufacturing 
eneerns, has _ issued identification 
ards to personnel, signed by Col. 
Geo. C. Johnston, president. Card 
ives date of birth of holder, color 
of eyes, height, weight, etc. and bears 
gq photograph of the station worker. 


WHK, Cleveland, which has been 

mting Murray Young, news com- 
mentator, sponsored by the Dougherty 
Jumber Co., Cleveland, has announced 
the company has launched a new 
gries that will take Young all over 
the United States with his dispatches 
ging announced by Lehman Otis, 
chief news editor of United Broadcast- 
ing Co., WHK-WCLE owners. Young 
has received a discharge from _the 

y Air service and has been given 
mdio credentials to admit him to vital 
defense industries. His wife, the for- 
mer Louise Roberts, will accompany 
him and contribute the women’s angle. 


ANNOUNCEMENT on WCBS, 
Springfield, Ill. by Stretch Miller, 
chief announcer during his Stretch 
with Stretch program, that tempera- 
ture readings would be given by tele- 
phone upon request brought so many 
alls to the station that WCBS has 
installed temperature reading via tele- 
phone on a fulltime basis. 


SALES OF $1,750 worth of defense 
stamps and bonds on the National 
Barn Dance of WLS, Chicago, on Jan. 
10 convinced WLS National Defense 
Director Frank Baker that a portion 
of the barn dance for selling the stamps 
and bonds should be made a permanent 
feature of the weekly Saturday night 
program. Although no solicitations 
were made on the original 10-minute 
spot replacing the usual barn dance 
audience quiz, radio listeners tele- 
phoned to pledge purchase of $1,200 
worth of bonds and in the studio, 
spectators bought $50 worth of de- 
fnse stamps and pledges $500 for 
purchase of bonds. 





KQW, San Jose is again presenting 
its reverse student quiz. On the pro- 
gram, which has started its spring 
series, students of San Francisco State 
College quiz professors on any topic 
they wish. In addition, the speech 
department of San Jose State Col- 
lege presents a program over the sta- 
tion called the Story Hour. Program 
is written, produced and acted by stu- 
dents. 


WOW, Omaha, is sending its Red, 
White & Blue Follies around 10 cities 
to stimulate sales of defense bonds 
and stamps. Admission in stamps is 
charged to performances. 


KERN, Bakersfield, Cal., has erected 
a 12-foot steel fence around the 22- 
acre transmitter tract. A Victory 
Garden will be planted by transmitter 
engineers. 

WEIM, Fitchburg, Mass., in addition 
to its regular daily schedule of an- 
nouncements promoting the sale of 
Defense Bonds & Stamps, on Jan. 16 
tired a special promotion during a 
high school basketball broadeast which 
brought in $8,000 in sales of stamps 
and bonds within seven minutes after 
the first announcement and accounted 
for a total of $22,000 in verified sales 
Within an hour. 


WOPI, Bristol, Tenn., taking full 
responsibility for raising $8,500 in the 
community for the Red Cross War 
Relief Drive, recently raised that 
amount in an eight-day campaign, do- 
tating 15 hours and 20 minutes of 
airtime to the promotion. Cooperating 
with the station was the local Yellow 
Cab Co. and Boy Scouts. The campaign 
tan from Dec. 13-20, starting only a 
few days after the Red Cross had com- 
pleted its regular membership drive. 


ENTIRE STAFF of KDKA, Pitts- 
burgh has signed the Westinghouse 
employe purchase plan for Defense 
Savings Bonds through weekly pay- 
rolls, it was announced by James B. 
Rock, general manager. Employes at 
both KDKA studios and transmitter 
at Allison Park are included in the 
plan. 


WGAR, Cleveland, on Feb. 4 will 
present Edward R. Murrow and Wil- 
liam L. Shirer, CBS foreign corre- 
spondents in the Cleveland Public 
Auditorium. All proceeds will go to 
the Cleveland Civilian Defense Com- 
mittee. John F. Patt, WGAR gen- 
eral manager, is chairman of the radio 
committee. 


KTSA, San Antonio, has substituted 
Defense Bonds for cash as prizes on 
its 15-minute show, Fifteen Silver 
Minutes, heard Wednesdays 12-12 :15 
p.m. Program rewards listeners called 
at random on the telephone for an- 
swering brain twisters. Jack Mitchell 
and Doug Romine are announcers. 
Franklins Ladies Ready to Wear is 
sponsor. 


KROD, El Paso, has initiated a week- 
ly review of the news titled The War 
This Week. Program is sponsored by 
the White House Store for Men. 


WSPD, Toledo, will soon have an 
extra special mural decorating the 
reception room of its new studios. 
Robert Kumler, former pupil of the 
American artist, Grant Wood, is paint- 
ing the mural in oil depicting the 
consciousness of people in all walks 
of life to radio. 


WNYC, New York, cooperating with 
the New York City Victory Book Cam- 
paign to send 2 million books to ships, 
Army camps and USO centers, is pre- 
senting five special public meetings 
from the steps of the New York Public 
Library Jan. 19, 21, 22, 26 and 29. 
Stage stars, singers, authors and public 
officials are participating. 


KOA, Denver, through General Man- 
ager Lloyd E. Yoder, reports 100% 
participation of KOA employes in the 
purchase of Defense Bonds. 


WHP, Harrisburg, covered the State 
Farm Show Jan. 19-23 with a series 
of 19 programs right from the scene, 
following the formal opening of the 
26th annual exhibit, 


WCCO, Minneapolis, has started a 
twice-weekly series based on condensed 
versions of lectures given at the U of 
Minnesota. The programs are presented 
in cooperation with the school’s de- 
fense committee. Purpose of the series 
is to bring to the public a compre- 
hensive background of the war. 


SCHOOL CHILDREN in Alaska are 
now hearing regular recordings of the 
CBS School of the Air of the Ameri- 
cas program, as shipped monthly to 
KFAR, Fairbanks, from KIRO, CBS 
outlet in Seattle. 


REQUESTS from soldiers of Camp 
Haan, Cal., for classical music, re- 
sulted in donation of 500 recordings 
by CBS Hollywood transcription divi- 
sion. 


STAFFS of WING, Dayton, O. and 
WIZE, Springfield, O. have joined 
the Treasury payroll deduction plan 
for the purchase of defense bonds and 
stamps. Amount to be purchased by 
each employe will be determined by 
his or her monthly earnings. 


IRVING F. WELCH, manager of 
WCOA, Pensacola, Fla., announced 
last Friday that the entire personnel 
of the station, 16 employes, had voted 
unanimously to divert 74%% of their 
weekly earnings to the purchase of De- 
fense Bonds and Stamps in coopera- 
tion with the Treasury Department’s 
Payroll Defense Savings Plan. 
WCHS, Charleston, W. Va., started 
Jan. 20 broadcasting a one-minute 
transcribed prayer as part of its daily 
signoff. Fifty clergymen have cooper- 
ated in the transcription. 
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DEFENSE 
BONDS 


CLEVELAND, OHIO 


Represented by 
PAUL H. RAYMER COMPANY 






A leader in its field 
in Cleveland, the Dougherty 
Lumber:;Company, was new to 
radio. W HK developed the 
time and the talent - Dougherty 
suppliedthe commercials. 
Then.. welk:Aisten to this, “the 
direct merchandising has pro- 
duced actual:.cash register 
response to a “proportion that 
justifies our faith in this 
(WHK) advertising medium. 








Ameriea’s Greatest 


WAR SONGS 
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Record of it 
CO 36498 
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THEY STARTED SOMETHIN’ 
BUT WE’RE GONNA END IT 


On ene 
x*w*wkwr 


KATE SMUITE started something when she introduced it. 


Nick Kenny wrote in the New York Daily Mirror: “It was thrilling . . . 
‘They Started Somethin'' should soon be one of the big patriotic 
songs of the nation.” 


Now KATE SMITH Has Made a Sensational 


KEEP °EM FLYING 


Dedicated to the Army Air Corps, okayed by the War Department, 
recorded by GENE KRUPAaslisted at the head of The 


Week’s Best Releases in Billboard, shot with war excitement by the 
service orders shouted by Col. John F. Daye of the Army Recruiting 


ewer wr KK KK KK KK KKK KKK SK 
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BROADCAST MUSIC, INC., 580 Fifth Ave., N.Y.C. 
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SGT. HAROLD J. MARSH, former 
chief maintenance man of WSPD, 
Toledo, has been called back to ac- 
tive duty with the Army Signal 
Corps. Marsh served from March, 
1941, until October and then was 
released. 


BOBBY GREVEMBERG, engineer 
of WWL, New Orleans is father of a 
boy born Jan. 13. Mrs. Grevemberg 
is the former Dotty Griffin, former 
WWL stenographer. 


BILL TORREY, 
Amarillo, Tex., and more recently 
with KFYO, Lubbock, Tex. has re- 
turned to KGNC as chief engineer. 


RAY LAWTON, mail clerk of WWL, 
New Orleans is being schooled as an 
engineer and his brother Bob. WWL 
engineer, has enlisted in the Navy. 


JIMMY LaSHAUM, KMPC Beverly 








KGNC, 


once with 


Hills, Cal., engineer, has been ap- 
pointed studio supervisor, replacing 
Roger Love, who is now transmitter 


M 
- Sekars MAXIMU 
OUR DEFINED AREAS 


engineer. Mike O’Bradovick 
tinues as transmitter supervisor, 
cording to L. C. Sigmon, 
neer. 


VERNON KOEHLER, 


| 
gx) youR STATIO 
He COVERAGE INY 


JATORS 
/ANOK VERTICAL RAD 
Bp BLAW.N 


con- 
ac- 
chief engi- 


technician of 


Pe ore listeners. KOIN-KALE, ‘Portland, Ore. "and 
/ Jayne Pace were married Jan. 10 
AY mean esi : : 
Kx m ience covering 
cr They are sige a by wig a MEYERS. formerly engi- 
radio. neer for WBAP-KGKO, Fort Worth 
ny the entire history © has been named chief engineer for 
KGBS, Harlingen, Tex. 
H. H. LANCE, formerly chief en- 


gineer and station director of WGBR. 
Goldsboro, N. C€., has been named 
transmitter engineer of WIBC, Indian- 
apolis. 


WILLIAM M. STRINGFELLOW. 
chief engineer of WSPD, Toledo, and 
Edward L. Goon, transmitter tech- 
nician, are teaching courses in de- 
fense communications at the U of 
Toledo. 


7 \BLAW- -KNOX 


VERTICAL 


J RADIATORS 


FM AND TELEVISION TOWERS 


+S BLAW-KNOX DIVISION 





ALLAN GUNDERSON, | assistant 
chief engineer of KDYL, Salt Lake 
icsictacs of Blaw-Knox. Company City, has left for active duty as a 
Farmers Bank Building, Pittsburgh, Pa. member of the U. S. Naval Reserve. 
2 al 





AL BATES, studio engineering super- 
visor of KOIL, Omaha, is the father 


of a boy born Jan. 7. 


HARRY W. BECKER, formerly 
sound technician for RCA Victor, has 
joined Clock Sales Co., Chicago, as 
chief engineer. 


CHARLES HASTINGS, chief engi- 
neer of KFEL, Denver, has invented 
a device to shut off electric signs by 
radio during blackouts. 


JOSE PH LANDELLS, 
KYA, San Francisco, resigned Jan. 21 
to become radio instructor at the 
Gompers Trade School in San Fran- 
cisco. He has been replaced by Willard 
J. Starkey, —- of KVEC, San 
Luis Obispo, Cal 


H. M. FULMER, formerly of KSO, 
Des Moines, has joined the _ trans- 
mitter staff of KFOR, Lincoln, Neb. 


A. B. JONES, transmitter 
of KFOR, Lincoln, Neb.. 
ther of a boy born Jan. 5. 


technician of 


engineer 
is the fa- 





D. C. COMBS has joined the studio 
engineering staff of KFAB, Lincoln, 
Neb. 





















WALTER C. WARD, and Pete Mei- 
singer, engineers of WINX, Washing- 
ton, recently became fathers—a_ girl 
and a boy respectively. William Jones, 
formerly engineer of WJEJ, Hagers- 
town, Md., has joined the engineering 
staff of WINX 

EVERETT STURDY, KFVD, Los 
Angeles, engineer, has resigned to 
join the Army communications divi- 
sion in a civilian capacity. 
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GIVING AWAY the works. That's 
what Arthur Wuth, former traffic 
manager of KLZ, Denver, is say- 
ing to his successor, Don McCaig. 
The former is leaving to take up a 
new job and here he turns over the 
KLZ commercial schedule board to 
Traffic Manager McCaig. 





BETTER FACILITIES 
GIVEN WOC, KGDM 


FULLTIME 5,000-watt regional] 
facilities for WOC, Davenport, Ia,, 
and KGDM, Stockton, Cal., were 
authorized by the FCC last Tues- 
day under construction permits. 

WOC, sister station of WHO, 
Des Moines, was granted a modifi- 
cation to operate on 1420 ke. with 
5,000 watts day and night, and in- 
stall a directional for day and night 
use. Now licensed on 1450 ke. with 
250 watts, the station had held 
a construction permit for 1420 ke, 
with 1,000 watts with a directional 
antenna at night. 

KGDM was granted a construc- 
tion permit to change frequency 
from 1130 to 1140 ke., with an in- 
crease in power from 1,000 watts 
daytime to 5,000 watts fulltime and 
changes in hours from daytime to 
unlimited with a directional for 
night use. The grant was made 
subject to submission of proof of 
performance protecting XENT, 
Monterrey, Mexico. 





CKLW Adapts Format 


To Censorship in U. §S. 
ALTHOUGH not subject to U. §. 
rules, CKLW, Windsor-Detroit, is 
restricting ad lib programs in ac- 
cordance with the U. S. War-Time 
Code of Practices for Broadcast- 
ers released by the Office of Censor- 
ship. It was said at CKLW that 
limitations on “open mike” pro- 
grams were undertaken so that in- 
tent of the new U. S. rules would 
not be lost in the Detroit-Windsor 
area. 

The restrictions struck at two of 
the station’s shows built on audi- 
ence requests, Morning Frolic of 
“Happy Joe” Gentile and his gang 
and the Dawn Patrol conducted by 
Larry Gentile. It was announced 
that requests for particular record- 
ings would not be met and that 
there would be no announcements 
of requestors or dedication to parti- 
cular individuals. 
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WHOM Defense Branch 
TO COORDINATE the increasing 
number of defense and war announce 
ments and to arrange for talks ane 
speakers relating to defense, WHOM 
Jersey City, has set up a Departmen 
of Defense Activities. J. M. Compter; 
formerly of the WHOM sales stal 
will manage the new department, 
sisted by Charles Baltin, 


uralization school. 


BROADCASTING ¢ Broadcast Advertising 


announcer 
and former head of the WHOM nat 








American listeners little 
known facts and oddities on 
fhe culture, arts and sciences of 
the Other Americas in a new series 
df Believe It or Not programs which 
Jan. 17 on NBC-Blue. 

d each Saturday, 10-10:30, the 

wies under the direction of Joseph 
Bell, NBC-Blue assistant Eastern 
uction director, is presented 
cooperation with the office of the 
inator of Inter-American Af- 

. B. A. Rolfe, conductor, is 
commentator and musical back- 


OBERT L. (Believe It Or 
R Not) Ripley brings to North 






































<s. That's und is supplied by D’Artega & 
ler traffic His Orchestra. Guest artists and 
r, 18 Say- nalities prominent in Inter- 
| McCaig.§ American affairs are presented. 
take up a ee 
board a Folk Lore and Unknowns 
TALES of little-known men and 
women in small towns who are con- 
SS 


tributing their bit to the nation’s 
war effort, presented in a_ back- 
ground of folk songs of that par- 
ticular locale, is presented in God’s 
Country on CBS Saturdays 11:15- 


TIES 
KGDM 


sponta 11:30 a.m. Milton Bacon, who has 
‘al., were made a career of studying histori- 
ast Tues. § ca background and human inter- 
ermits. est of American small towns, pre- 
of WHO sents his findings while Burl Ives, 
a modifi. who has gathered songs from every 
) ke with part of the country, adds the folk- 
t, and in-@ re color to the broadcast. 
and night et, 
0 ke. with Oboler’s Series 
had held§ 4g A CONTRIBUTION by NBC 
r 1420 ke. Bt) the war effort, a new series of 
lirectional patriotic plays, written by Arch 
Qboler and dedicated to civilian 
construc-§ morale of the Americas, will start 
frequency § Feb. 1 on NBC-Red, Sundays 4:30- 
‘ith an in-§5p.m. As announced by C. L. Men- 
000 watts§sr, NBC program manager, the 
litime and§ series will follow the theme of 
laytime to§ “This Precious Freedom,” one of 
tional for™ Oboler’s most successful works, in 
was made pinting out through dramatic epi- 
' proof of § sdes the freedoms that Americans 
-  XENT, § are now striving to preserve. 
If Germans Come 
TO AID in Canada’s forthcoming 
Format Victory Loan, Winnipeg is staging 
2 U. §, fa dramatization Feb. 19 of what 
t to U.§ might occur should the Germans 
Detroit, is oeupy the city. Tentative plans 
tes call for CKY and CJRC, Winnipeg, 
We Time to broadcast a “ceremony” from 
Broadeauil the provincial legislative building 
of Canaan where a “Gauleiter” will be in- 
KLW that stalled, and _for announcements 
ke” from the stations that an army of 
a x hgh weupation has taken over with a 
te mei ‘headquarters” in the city. 


* * 


it-W indsor 
Citizenship Quiz 

TO LEARN more of the citizenship 
status and background of new 
talent, WWRL, New York, is using 
anew audition questionnaire which 
aks for the individual’s political 
and social affiliations, references, 
whether he is a citizen or not, in 
addition to routine radio back- 
gtound questions 
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Purely PROGRAMS 


War Duties 


TO AWAKEN local citizens to 
their increasingly important re- 
sponsibility in the war _ effort, 
WMBD, Peoria, IIl., on Jan. 16 car- 
ried a special 55-minute feature, 
All Out, Peoria, featuring inter- 
views with community leaders in 
industry, labor, civilian defense, 
women’s organizations and other 
groups. Music on the program was 
furnished by the local American 
Legion band, and a special Legion 
color presented the colors in an 
opening ceremony. 
k * * 


Morale Matter 


PREPARED under the direction of 
the Fort Eustis Morale Section, 
Fort Eustis Women’s Forum, which 
has completed its first 13 weeks on 
WTAR, Norfolk, has presented in- 
terviews with prominent women of 
the Tidewater area. Show, conduct- 
ed by Ellen H. Straw, junior host- 
ess in charge of entertainment at 
the Army post, presents Army news 
of general interest to women and 
gives viewpoints of soldiers on the 


war effort. 
* * 3K 


Week of War 


FOUR NBC commentators, speak- 
ing from London, Washington and 
San Francisco, are presenting a 
trio of Saturday reviews on the 
NBC-Red This Week of War pro- 
gram, summarizing the week’s war 
activity. Reports are by Robert St. 
John, NBC commentator in Lon- 
don, William Hillman and Earl 
Godwin, news analysts stationed in 
Washington, and Upton Close, Far 
Eastern authority in San Fran- 


cisco. 
* * * 


Learned About City 
A NON-NATIVE writes Facts 
About Philadelphia, daily feature 
on WIBG. Rupe Werling, produc- 
tion manager of the station, writes 
the program. When he came to 
Philadelphia about three years ago 
he knew little about the Quaker 
City and started out to learn. The 
facts he has amassed are the bases 
for the new show. Program is spon- 
sored by the House of Morris Gold, 
furrier. 
ae co 


On The Spot 


ANNOUNCERS at CKGB, Tim- 
mins, Ont., are placed on the spot 
weekly by the station manager in a 
Pronunciation Bee. Listeners are 
invited to send in words which they 
have heard mispronounced during 
the week, and the station manager 
spells out the word and asks the 
announcers to pronounce it. Let- 


ters from listeners are awarded 
prizes. 







joe 
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Britain to Canada 


TWO NEW weekly programs are 
being produced in Great Britain by 
the Canadian Broadcasting Corp. 
Overseas Unit. The first, Khaki 
Scrapbook, replacing With the Ca- 
nadians in Hospital, is designed as 
a miniature newsreel with short 
recorded flashes of recent doings 
among the Canadian troops. The 
second, Wings Abroad, deals with 
the activities of the Royal Canadi- 
an Air Force in Great Britain. 
Rooney Pelletier, head of the CBC 
Overseas Unit, produces the first, 
and Jack Peach of the CBC Over- 
seas Unit cooperates with the edi- 
tors of the RCAF magazine Wings 
Abroad, published in Britain, to 
produce the second program. Both 
are shortwaved to Canada for re- 
broadcasting. 


% % * 


Detroit Opinions 
WJR and the Detroit Free Press 
have started a new series dealing 
with current events. Titled Jn Our 
Opinion, the program has George 
Cushing, station news editor, lead- 
ing a discussion which regularly 
includes Adrian Fuller, travel 
writer, and Royce Howes, military 
expert of the Free Press. Guest 
speakers will appear from time to 
time. First was Harry Chung, un- 
official leader of the Detroit Chi- 
nese colony. 

* a 1% 

News Questions 
SPONSORED by the Dallas Morn- 
ing News is the new half-hour 
quiz program, Do You Know the 
News, on KGKO, Dallas. Questions 
are based on local, state national 
and international news items con- 
tained in the paper. The weekly 
show features two six-man teams 


representing local organizations. 
Awards are Defense Savings 
Stamps. 

a % 


Tales of the Great 

NEW DRAMATIC series, titled 
Confessions, written and produced 
by Celeste Rush, started Jan. 18 
for 13 weeks on Don Lee Broad- 
casting System. Based on historic 
facts, weekly half-hour show dra- 
matizes life stories of great per- 
sonalities. 





WHERE THEY’LL 
THE MOST GOOD! 


TEXAS’ BOOMING GULF COAST INDUSTRIAL AREA 
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BEAUMONT 


Represented by HOWARD H. WILSON COMPANY 
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outlet 
for 
NBC RED NETWORK 
and 
BLUE NETWORK 
PROGRAMS 
in the 
TENNESSEE VALLEY 
& 


Including 
KAY KYSER 
FRANK FAY 
KALTENBORN 
RUDY VALLEE 
FRED WARING 
LUM & ABNER 
EDDIE CANTOR 
JUST PLAIN BILL 
TREASURY HOUR 
MRS. ROOSEVELT 
MARCH OF TIME 
TELEPHONE HOUR 
BURNS AND ALLEN 
REVEILLE ROUNDUP 
LINCOLN HIGHWAY 
JOHN'S OTHER WIFE 
DR. PEPPER PARADE 
RED SKELTON & CO. 
FITCH BAND WAGON 
LIGHT OF THE WORLD 
INFORMATION PLEASE 
MR. DISTRICT ATTORNEY 
FIBBER McGEE AND MOLLY 
NICHOLS FAMILY OF FIVE 
sa 
5000 Watts-1150 kc. 
* 


National Representatives 








it Headley-Reed Co. 








WAPO 


Chattanooga, Tenn. 
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Basic NB C Blue 


‘An H. C. Wilder Station 
_ Represented by Raymer | 












365,000 people make the 
Youngstown metropoli- 
tan district the third 
largest in Ohio. 


WEMI 


Has more listeners in 

this rich market than 

any other station. 
Headley-Reed Co. 
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NATIONAL LIFE AND ACCIDENT INSURANCE COMPANY, 0 
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Columbia’s Station for the 


SOUTHWEST 
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E. PRITCHARD Inc., Bridgeton, N. J. 
(Pride of the Farm _ food _ products) ; 
Thomas Gill Soap Co., Brooklyn (soaps), 
and Wall-Streeter Shoe Co., North Adams, 
Mass. (Styl-Eez shoes), to Roy S. Durstine 
Inc., N. Y., Pritchard using WNEW and 
WJZ. Plans for other accounts not yet 
formulated. 


D. M. BODINE & SONS, Trenton (meat), 





to Oswald Adv. Agency, Philadelphia. 
Ralph Ecoff account executive. 
me Sa 


IVANHOE FOODS, Auburn, 
Charles W. Hoyt Co., N. Y. 


LANGENDORF UNITED BAKERIES, 
San Francisco, to Ruthrauff & Ryan, San 
Francisco. 


ADAM SCHEIDT BREWING Co., Norris- 
town, Pa., to Carter-Thompson Co., Phila. 


ROLLINS HOSIERY MILLS, Des Moines 
(hosiery and underwear), to Al Paul Lefton 
Co., N. Y. Plans not yet formulated. 


IVANHOE FOODS, Auburn, N. Y., to 
Charles W. Hoyt Co., N. Y. Plans not yet 
formulated. 


STANDARD GAS EQUIPMENT Corp., 
New York (heavy duty cooking equip- 
ment), to Hixson-O’Donnell Adv., N. Y 
No radio contemplated. 


TIARA PRODUCTS Co., New York (Ver- 
mouth). to Gotham Adv. Co., New York. 
Plans not yet formulated. 


LOS ANGELES Bureau of Power & Light, 
Los Angeles (public utility), to Buchanan 
& Co., that city. 





Defense Deduction Plan 


Offered Staff of CBS 


THE 2,000 regular employes of 
CBS have been offered a payroll al- 
lotment plan by Frank K. White, 
CBS treasurer, whereby they may 
authorize the network to make 
weekly deductions from their sal- 
aries for the monthly purchase of 
either Defense Bonds or Treasury 
Tax Notes, or both, as the employe 
may request. The first deductions 
were expected for the week ending 
Jan. 23. 


In a booklet to employes covering 
the plan, CBS stated “President 
Roosevelt recently said that the 
purchase of Defense Bonds should 
not be in the spirit of sacrifice but 
should be regarded by all Ameri- 
cans as a privilege. The Payroll Al- 
lotment Plan seems to provide the 
most convenient and systematic 
method by which the salaried peo- 
ple of America can exercise this 
privilege of investing in a share of 
their own Government.” 





CBS Names Hutcheson 


GUY C. HUTCHESON of the CBS 
engineering department since 1935 


and recently returned from a 25,. 


000-mile trip through Central and 
South America for the network, 
has been appointed CBS engineer 
in charge of international broad- 
casting. Assisting him will be Eu- 
gene Fubini, CBS acting engineer- 
in-charge during the five months 
Mr. Hutcheson has been in Latin 
America. 





NATIONAL RADIO INSTITUTE, 
Washington, has stipulated with the 
Federal Trade Commission to stop cer- 
tain representations in coynection 
with its correspondence courses, ac- 
cording to a Jan. 22 FTC announce- 
ment. 
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SOCONY salesmen (and dealers) supped on the Buffalo Broadcasting 
Corp. recently marking the 6,000th news broadcast over WKBW spon. 
sored by the oil company. A special program dramatizing the “scoopg’ 
credited to Socony’s news service followed the dinner. Gathered aroun( 


% 


the mike are (1 to r) I. R. Lounsberry, executive vice-president of BBC: 
H. Stewart Merriman, division manager of Standard Oil Co. of New York 
and C. A. Snyder, of J. Sterling Getchell, agency handling the account 


the 





Engineers to Discuss War Operation 


At Columbus; Jett Is Keynote Speake 


DEVOTING its discussions almost 
entirely to problems of wartime 
operation, the annual Broadcast 
Engineering Conference will open 
Feb. 23 on the campus of Ohio 
State U, Columbus, with an ad- 
dress by E. K. Jett, chief engineer 
of the FCC. The conference will 
run through Feb. 27. 

The conference, which serves as 
the engineering convention of the 
NAB, this year will be co-sponsored 
by the Institute of Radio Engineers. 
Lynne C. Smeby, director of en- 
gineering of NAB, is arranging 
the program of the meeting, as- 
sisting Dr. W. L. Everitt, of Qhio 
State, who is general director of 
the conference. 


Recent Problems 


A panel on Broadcast Station 
Operation Under Wartime has been 
arranged by Mr. Smeby and will 
consider such subjects as priorities, 
and procurement, fire fighting, and 
property protection, telephone lines, 
battery operated equipment for 
emergency use, radio broadcast si- 
lencing system, temporary and 
auxiliary antennas and emergency 
equipment. 

Members of the panel will be 
Frank Cowan, AT&T; J. D’Agos- 
tino, NBC; Raymond F. Guy, NBC; 
R. V. Howard, KFSO; William 
Lodge, CBS; and Andrew D. Ring, 
consulting engineer and former 
assistant chief engineer of the FCC. 
All members of the panel, with the 
exception of Mr. Howard, have 
participated in the work of various 
committees of the Defense Com- 
munications Board. Mr. Howard is 
expected to discuss his own experi- 


ences on the Pacific Coast unde 
war conditions. 

Orrin Towner, chief engineer @ 
WHAS, Louisville, will describe the 
operation of that station during the 
Ohio River flood, which has bee 
called one of the outstanding ap 
plications of broadcast facilities jy 
time of emergency. Gerald Gross 
assistant chief engineer of the FCC 
who recently returned from a sur 
vey trip to England, will tell a 
radio operations under fire. 


Mere Talks 
Other speakers will include: 


Karl Troeglen of WIBW, T 
peka, engine-driven emergenc 
power plants; Daniel Noble, m 
bile FM equipment; Jack DeWit 
WSM, Nashville, studio transmit 
ter links and high-frequency an 
tennas; A. S. Van Dyck, presiden 
of IRE, application of alert calli 
system in wartime; Charles Singe 
of WOR, New York, will lead 
roundtable on repair material an 
changing personnel. 

Howard Chinn, audio faciliti 
engineer of CBS, will discuss t 
work of the Recording & Reprodue 
ing Standards Committee form 
last June. Although work of th 
committee has not been complet 
officials of the conference sta 
enough important items have bee 
standardized so engineers can 
gin to make their equipment co 
form. 

The pressing problem of engi 
neering replacements because of t 
demands of the armed forces an 
the general war effort will be cov 
ered in a roundtable led by D 
Everitt. 
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The Earl May Station 
KMA The Mail Station 


5000 - 1000 Watts e NBC 
SHENANDOAH, IOWA 

Ask your Agency to ask the Colonel! 

FREE & PETERS, Inc., National Representatives 
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xcessive Competition Given 


CESSIVE competition would be 
idered by the FCC in denying 
itional facilities in the same 
, under what appears to be a 
concept of FCC policy revealed 
week by FCC Chairman James 
wrence Fly with the release of 
imony given in conection with 
the FCC appropriation for the 
fseal year 1943. 

In an appearance before the sub- 
enmittee of the House Appropri- 
ations Committee on Dec. 9, Chair- 
man Fly responding to queries of 
emmittee members, said the FCC 
could take cognizance of the impact 
of excessive competition in consid- 
ering applications for new stations. 
This was viewed as a departure 
from established Commission pro- 
cedure during the last several years. 


Dr. Watson Again 


Chairman Fly also covered other 
phases of FCC operations in justi- 
fying the $4,991,219 FCC budget 
estimates for 1943. At one point in 
the proceedings he underwent in- 
tensive questioning at the hands of 
Rep. Starnes (D-Ala.), vice-chair- 
man of the Dies Committee, on the 
appointment of Dr. Goodwin Wat- 
son as chief analyst of the Foreign 
Broadcast Monitoring Service. The 
hearings were not made public until 
last Thursday, when the Inde- 
pendent Offices Supply Bill was re- 
ported to the House by the Appro- 
priations Committee. 

Queried by Chairman Woodrum 
(D-Va.), of the subcommittee, 
Chairman Fly stated that in cases 
of applications for new service in 
areas already supporting one or 
more stations “where it can be 
shown in the extreme case that 
existing service will be destroyed, 
that in some way the public inter- 
est will be substantially affected in 
terms of destruction of service, then 
conceivably we may take cognizance 
of it—because there it would have 
an impact, and a substantial im- 
pact, upon the public service.” 


Like Grocery Stores 


Answering the series of questions 
along this line posed by Rep. Wood- 
tum, Chairman Fly stated: 

“There has not been any sub- 
stantial deviation in Commission 
policy. On the whole, I think the 
Commission has recognzed that it 
cannot very well regulate the com- 
petition in the broadcast field. That 
is, in the statute you declared that 
it is a competitive industry and we 
cannot limit the income, we cannot 
regulate their advertising rates or 
have any control over profits, or 
anything of that sort. Of course, we 
would not endeavor to do so. It is 
supposed to be wholly competitive. 

“Then there arises a serious ques- 
tion as to whether we can guaran- 
lee existing stations’ income by re- 


CC Recognition, Asserts Fly 


Tells House Committee Cognizance Is Taken of 
Danger Involved in Too Many Outlets 


fusing to grant a license to an ap- 
plicant who is qualified, where the 
existing stations insist that it will 
not be a profitable operation, and 
where it may even cause loss to 
themselves. 

“The Supreme Court has indi- 
cated a pretty definite disinclination 
to go into that question, leaving 
the industry pretty nearly as com- 
petitive as in retail grocery stores 
or drug stores, where there is no 
guaranty of income, and there is 
no limit on income, and you go in 
and establish your store and suc- 
ceed if you can. The mere fact that 
there are one or two stores across 
the street is no bar to your going 
in.” 

Rep. Woodrum pointed out that 
the parallel between radio stations 
and grocery stores was not proper, 
since the Government does not have 
the same supervisory interest in 
groceries as it does in radio. He 
added the observation that privately 
operated stations necessarily must 
make a reasonable profit, and that 
there probably are “exaggerated” 
cases in which the addition of 
“wildcat” stations would jeopardize 
the operation of stations previously 
making a fair economic return and 
rendering good service to their com- 
munity. 

“Certainly the Commission would 
not want to see three or four other 
wildcat stations come in there and 
throw the whole thing out of gear, 
and all they would get would be 
victrola records played all day long 
by three or four stations instead of 
getting good programs by two sta- 
tions,” Rep. Woodrum declared. 


Wakes Them Up 


Continuing the discussion, Chair- 
man Fly stated: 

“Competition is generally as- 
sumed to spur improvement in serv- 
ice. And then, too, quite frequently 
competition in the facilities for ad- 
vertising serves to stimulate ad- 
vertising itself. If one wholesaler 
starts advertising his products, the 
other fellow begins to look alive and 
may determine that he has got to 
have a comparable means of ad- 
vertising. So you cannot assume in 
advance that the income of two or 
three or four existing stations is 
going to be cut down, and that there 
will be an equal division between 
them and the new station. It just 
does not work out that way.” 





Monarch Foods on FM 


REID, MURDOCH & CO., Chi- 
cago, for Monarch Finer Foods is 
currently using 14 spot announce- 
ments weekly on W71NY, FM sta- 
tion in New York owned by WOR. 
Agency is Rogers & Smith, Chi- 
cago. 
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RUMPLE DIRECTING 


RESEARCH AT NBC 


BARRY T. RUMPLE, chief statis- 
tician of NBC, has been elevated to 
research manager, succeeding 
Hugh M. Beville Jr., who was called 
to active duty as a First Lieuten- 
ant, Signal Corps Reserve, earlier 
this month. 


Ken. R. Dyke, director of adver- 
tising and promotion of NBC, also 
announced appointment of J. Rob- 
ert Myers, assistant research di- 
rector of the NAB in Washington, 
as Mr. Rumple’s successor. Mr. 
Myers has been with the NAB since 
June, 1939, prior to which he was 
financial statistician of NBC. 

Paul F. Peter, NAB research di- 
rector, announced that Mrs. Helen 
H. Schaefer, in charge of tabula- 
tion of broadcast advertising rec- 
ords, had been named assistant di- 
rector of research. 





Hecker Adds Markets 


HECKER PRODUCTS Corp., New 
York (Force cereal), recently 
added four markets—W AGE, Syra- 
cuse, WGR, Buffalo, WBZ, Boston 
and WTRY, Troy—for its 10- 
minute transcribed five - times 
weekly show, Capt. Tim Healy’s 
Adventure Club. Series continues 
to be aired live on WHN, New 
York and via transcription on 
WFIL, Philadelphia. Agency is 
Maxon Inc., New York. 





A 40-FOOT mural was unveiled at 
the new NBC Bldg., in San Francisco 
Jan. 17 before an invited audience of 


several thousand persons. 








Dr.“ SUN Delivers 


Since 1927, Ol’ Doc (W)SUN has 
been the LISTENING PREFERENCE in 
Florida's largest and best market 
area .. . St. Petersburg, Tampa and 
Central Florida. He's got a SIGNAL 
that CAN BE HEARD DAY AND 
NIGHT and no other stations come 
(W) SUN 


is a hustling fellow who gets out 


riding in “‘fo’ free’. Dr. 


and WORKS for you like anything. 
He'll DELIVER your message where 


it will do the most good. 


« WSUN 
BLUE 








ST.PETERSBURG, FLORIDA 
WEED & COMPANY 


NEW YORK, DETROIT, CHICAGO, SAN FRANCISCO 
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DOLLAR TO BUY 


The TWINS do the 
IMPOSSIBLE! 


The quickened tempo of 1942 is giving 


DON’T FORGET 
DOUBLE 
Savings! 


e through our 
COMBINATION 
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every advertiser on KXYZ-KRIS an un- 
dreamed-of listener bonus. Thousands more 
Texans than ever before keep tuned night 
and day to their nearest twin station to hear 
history made. These twin stations are the 
only combination to blanket the immensely 
rich and vital Texas Gulf Coast. 1941 rates 
bring you a 1942 bonus of listeners. Write 
for important survey data. 


National Representatives 


THE BRANHAM COMPANY 


SuRPUS CHRISTI 
NBC > Red 
LONE STAR CHAIN affilia leA 


and Blue 
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Censorship Protest 
(Continued from page 7) 


theless felt that all of the objec- 
tives of the Censorship Office could 
be met without completely banning 
man-on-the-street and other remote 
quiz programs. 

It was contended that by tran- 
scribing these programs and delay- 
ing or staggering time of rendi- 
tion, complete control of programs 
would be in the hands of the sta- 
tion. It would only be necessary to 
“lift the needle” to eliminate mate- 
rial even remotely questionable. 

The overall contention of indus- 
try spokesmen opposing the rigid 
ban, is that ample safeguards can 
be thrown around all programs 
falling in the quiz category to 
avoid sabotage or conveyance of in- 
telligence of aid and comfort to 
the enemy. They contend that a 
horizontal ban will result in loss of 
audience interest and appeal, as 
well as revenue. The cudgels were 
taken up primarily for smaller sta- 
tions with limited program re- 
sources of outstanding public inter- 
est, which have learned to rely 
largely upon the interview type of 
program as top features of their 
daily program schedules. 

Mr. Ryan last Wednesday sent 
to the entire roster of broadcast 
stations, as well as to the radio 
directors of all advertising agen- 
cies, a letter transmitting the Cen- 
sorship Code, together with three 
copies of the code. 

“At this important time in the 
history of American broadcasting,” 
he said, “it is most essential that 








“Shopping for anything that’s 
advertised over WFDF Flint 
Michigan reminds me of my grid- 
iron days.” 





MEMBER SQN: KARK - KTBS- 
NATIONAL REPRESENTATIVE 





NOT SO FAR OFF as many per- 
sons might believe is this mode of 
transportation. Suzanne Javeau, 
conductor of the Women’s Forum 
and of Women in the News over 
WWL, New Orleans, is telling 
women in her audience to go shop- 
ping, visiting, by bicycle. Not one to 
talk without action here’s Suzanne 
practicing what she preaches. 





the support of the entire industry 
be given wholeheartedly to these 
suggestions. It is hoped by this 
that the fine spirit exhibited by 
broadcasters in the imposition of 
self-regulation prior to the issu- 
ance of this Code will be continued 
in the fullest support of these 
suggestions.” 


He pointed out that under Sec- 
tion 2, Subtitle B, covering quiz 
programs, “it is requested that cer- 
tain types of these programs be 
withheld from the air.” Changes 
necessary to make this request ef- 
fective should be completed by Feb. 
11, he advised. Finally, he asked all 
recipients to acknowledge receipt 
of the letter, together with “any 
comments you may care to make on 
the content of the code.” 

Mr. Ryan and his staff met last 
Thursday with representatives of 
international broadcast stations to 


KWKH - WJDX - WMC 
EDWARD PETRY & CO 
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Longer Hours 


AS A DEFENSE agency, the 
FCC effective Jan. 26 will 
increase the work week from 
39 to 45 hours. The day will 
start at 9:15 a.m. and end at 
5:45 p.m., with a half-hour 
for lunch. Saturday work 
nominally will be a half-day, 
though a substantial portion 
of the staff has been working 
full days voluntarily. 











KPRO Selects Jessup 


For Commercial Post 


APPOINTMENT of John Jessup 
as commercial manager of KPRO, 
San Bernardino, Cal., has been an- 
nounced, with other changes in 
staffs and creation of additional de- 
partments. Mr. Jessup formerly 
held the same position at WTAD, 
Quincy, IIl. 

Al Kiersey, formerly newsman at 
KROD, El Paso. has been named 
news editor of KPRO, which is now 
serviced by International News 
Service and Transradio in addition 
to having a local news reportorial 
staff. Headed by H. A. P. Polite, 
formerly commercial manager, a 
merchandising department has been 
created at KPRO to service na- 
tional advertisers and dealers. 


Meredith to WLW 


WILLIAM MEREDITH, radio di- 
rector of Presba, Fellers & Presba, 
Chicago, shortly after Feb. 1, will 
join the staff of WLW, Cincinnati, 
as a continuity editor. Well-known 
in Chicago radio and agency cir- 
cles, Mr. Meredith was formerly 
continuity editor of WLS, Chicago, 
and before that with continuity 
department of NBC-Chicago. 








discuss Code provisions applicable 
to their operations. Functioning in 
collaboration with the Coordinator 
of Information, the international 
group for nearly a year has ad- 
hered to voluntary restrictions on 
program matter. Mr. Richardson 
has taken leave of his post as co- 
ordinator of international broad- 
casting to join Mr. Ryan. 

Present at the session were: Ed- 
mund Chester, director of short- 
wave, CBS; William Fineshreiber, 
shortwave program director, CBS; 
John Edwards, shortwave news 
editor, CBS; Lee Wailes, Westing- 
house Radio Stations, Phila- 
delphia; John Elwood, manager, 
international division, NBC; Rob- 
ert L. Gibson, assistant manager 
of broadcasting, General Electric 
Co., and Douglas Schneider, news 
editor, World Wide Broadcasting 
Foundation. 


Contracts Mailed 
Affiliates of Blue 


NBC and Blue Continuing to 
Permit Split Hookups 


BLUE NETWORK officials last 
Thursday mailed out to the 115 
Blue affiliates, assignment blanks 
for the stations to sign if they are 
willing to authorize the transfer of 
their network contracts from NBC 
to the Blue Network Co. Inc. 

In their final form these assign- 
ments include a number of changes 
that were suggested during the dis- 
cussions in Chicago the previous 
week, it was stated. Returns from 
the stations are expected to start 
coming in early this week, some 
stations signing them immediately 
and others waiting until their at- 
torneys have studied them and re- 
ported back to station owners and 
directors. 


Divided Hookups 

No immediate change is con- 
templated in the present practice of 
permitting sponsors to use split 
networks comprising both Red and 
Blue stations, it was stated. A con- 
siderable number of advertisers 
currently use Blue stations to sup- 
plement Red Network coverage and 
vice-versa and Blue officials said 
they saw no reason for changing 
the practice at this time. Both net- 
work companies, they pointed out, 
are subsidiaries of RCA. 

Phillips Carlin, Blue vice-presi- 
dent in charge of programs, named 
Charles C. Barry, acting NBC pro- 
gram manager, as the Blue’s east- 
ern program manager, effective 
Feb. 1. Ron Ferguson, script writer, 
was named to head a staff of six 
writers, not yet designated. He re- 
cently was with Paul B. Littlehate 
Agency. Harry Frazee, freelance 
director working on Gangbusters, 
was named Blue production man- 
ager. Samuel Chotzinoff, formerly 
NBC music division director, was 
named manager of the Blue music 
division. 

Additional appointments to the 
central division staff of the Blue 
Network in Chicago are William E. 
Drips, director of agriculture of 
NBC-Blue, as public service direc- 
tor, and G. A. Vernon, of the Blue 
sales department, as director of 
research. 





KLRA, Little Rock, Jan. 13 was 
granted a modification in construction 
permit to increase its power from 
5,000 watts to 10,000 watts and shift 
frequency from 1420 to 1010 ke. It 
represented a modification of a previ- 
ous authorization to operate on 
1010 ke. 
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For a big chunk 
of it, use the 
DECATUR station, 


250 W. 1340. Full time. 
Sears & Ayer, Reps. 
How can we help you? 
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New FCC Branch 
Headed by David 


Takes Over Inquiry Division 
Handling Defense Matters 


NATHAN DAVID, radio liaison 
oficer in the Office of the Coordina- 
tor of Information, last Tuesday 
was appointed by the FCC as chief 
of a newly-created division which 
will handle national defense mat- 
ters and liaison with other govern- 
mental agencies. The Inquiry Sec- 
tion of the Law Department, previ- 
ously a separate 
operation, will be 
combined with the 
new unit under 
Mr. David’s direc- 
tion. 

The FCC at its 
meeting last 
Tuesday upon rec- 
ommendation of 
Chairman Fly ap- 
proved Mr. 
David’s return at 
$6,500. With more and more time 
devoted to defense work and with 
new policies to be established re- 
garding future grants of broadcast 
facilities, creation of the separate 
division was recommended by Gen- 
eral Counsel Telford Taylor. 

Steps now are being taken for 
establishment of policy on future 
grants, which is expected to result 
in freezing of most broadcast as- 
signments and new grants except 
where service is regarded as es- 
sntial in the war _ operation 
[BROADCASTING, Jan. 19]. 

The appointment came by a 5-2 
vote, with Commissioners Craven 
and Case dissenting vigorously. Mr. 
David’s past association with the 
FCC had caused controversy on 
several issues primarily related to 
broadcasting. 

Mr. David joined the FCC in 
1989 as secretary to Mr. Fly and 
ayear later was appointed to the 
law Department as a _ broadcast 
attorney. He joined the Donovan 
(fice last year to handle radio 
liaison in connection primarily with 
international broadcast operations. 

Allen W. Sayler, acting chief of 
the Inquiry Section will work under 
Mr. David. 





Mr. David 
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Nets Get Delays 


BOTH CBS and RCA-NBC 
last Wednesday were granted 
a 30-day extension in which 
to reply to the Department 
of Justice anti-trust suits, 
filed in Chicago on Dec. 31 
in the Federal Court. CBS 
now has until Feb. 24 in 
which to reply, and RCA- 
NBC until Feb. 25. Orders 
were entered by Federal Dis- 
trict Judge Charles E. Wood- 
ward to whom the case has 
been assigned. An extension 
allowing the networks more 
time in which to reply to the 
anti-trust action was ex- 
pected in view of the pending 
network litigation before a 
New York Federal court in- 
volving the validity of the 
FCC network monopoly regu- 
lations [BROADCASTING, Jan. 
19]. 











MBS-ASCAP Meet 


NO SOLUTION to the differences 
in interpretation of the “favored 
nation” clause in the ASCAP-MBS 
contract had been arrived at last 
weekend, although MBS executives 
had met Thursday and Friday in 
an effort to reach a common ground 
for revision of the. MBS licenses 
in line with the agreements made 
with ASCAP last fall by NBC and 
CBS. Meetings were called after 
John Paine, general manager of 
ASCAP, and Fred Weber, MBS 
general manager, had failed to 
come to an agreement in their 
preliminary conversations. Alfred 
J. McCosker, chairman of the 
board of MBS, and Keith Masters, 
network attorney, accompanied Mr. 
Weber in his appearances before 
the society’s radio committee. 





OFF MEETINGS 


(Continued from page 7) 


Burke Miller, director of talks, 
Janet MacRorie, continuity ac- 
ceptance editor, and C. L. Menser, 
program manager, NBC; Mark 
Woods, president, Edgar Kobak, 
executive vice-president, Phillips 
Carlin, vice-president in charge of 
programs, and Charles C. Barry, 
eastern program manager, Blue 
Network; Adolph J. Opfinger, pro- 
gram service manager, MBS, and 
Julius F. Seebach, program direc- 
tor, WOR, New York. 

Attending the Tuesday session 
in Washington were the following 
information and radio specialists 
of Federal agencies: 

Robert W. Straus, Bernard C. Schoen- 
feld, Office for Emergency Management; 
M. L. Ramsay, Leigh E. Ore, Federal 
Works Agency; Carl L. Gebuhr, R. E. 
Seneder, Civil Service Commission; George 
O. Gillingham, FCC; M. E. Gilfond, Jus- 
tice Department; Roscoe Wright, Norman 


W. Baxter, Commerce Department; Jesse 
O. Irvin, Federal Security Agency ; 


SLASHES ORDERED 
IN SET PRODUCTION 


CLAIMING it will conserve large 
amounts of strategic materials, the 
War Productions Board last Satur- 
day ordered cuts in domestic radio 
receiver and phonograph production 
amounting to from 35% to 45% 
of average production for the first 
nine months of 1941. 

The limitation order, signed by 
James S. Knowlson, acting direc- 
tor of priorities and former presi- 
dent of Radio Manufacturers Assn.. 
also required corresponding cuts 
in the use of tube sockets for 
domestic receivers. The order went 
into effect immediately for 90 days, 
when the situation will be resur- 
veyed and further restrictions con- 
sidered, it was understood. 

Under the order, Class A manu- 
facturers, those producing more 
than $1,000,000 worth of domestic 
receivers during the first nine 
months of 1941, will be forced to 
cut production 45% below the nine- 
month average, while Class B 
manufacturers, producing less than 
$1,000,000 worth, are to cut 35%. 
The corresponding limitations on 
tube sockets may place a premium 
on large, multi-tube sets, it was 
thought, although the order itself 
imposes no restrictions on size or 
construction of receiver. Defense 
and lend-lease receiver production 
was excepted from the order. 

In announcing the limitation, the 
War Production Board estimated 
that during the 90 days covered by 
the order 750 tons of copper, 100 
tons of aluminum, 25 tons of nickel 
and 3,400 tons of steel would be 
saved. 





Orson Plans Trip 


FACED WITH THE probability 
that Orson Welles will leave for a 
good-will tour of South America 
the first week in February, at the 
request of the Office of Coordinator 
of Information, Lady Esther Ltd., 
through its agency, Pedlar & Ryan, 
New York, is considering several 
possible changes for its CBS show, 


Monday, 10-10:30 p.m. Arrange- 
ments may be made, an agency 
spokesman indicated, to have 
Welles continue via shortwave 


while on his trip. In that case for- 
mat of the show will be changed to 
emphasize a good neighbor angle 
and new talent will be recruited 
from the countries visited. Another 
possibility, he said, is that an in- 
terim program will be substituted, 
probably a name band. 





R. Ernest Dupuy, E. M. Kirby, War 
Department; Comdr. R. W. Berry, Frank 
E. Mason, J. Harrison Hartley, John P. 
Ware, Navy Department; Charles Schwartz, 
Harford Powel, Vincent F. Callahan, 
Treasury; Michael Straus, Walton Onslow, 
Shannon Allen, Interior Department; Morse 
Salisbury, Wallace L. Kadderly, Agricul- 
ture Department; William D. Boutwell, 
Office of Education; John Ogilvie, Rocke- 
feller Committee; Herman Kehrli, Budget 
Bureau; M. J. McDermott, State Depart- 
ment; Robert I. Berger, Office of Gov- 
ernment Reports; Murry Brophy, Nathan 
H. David, Office of Coordinator of In- 


Col. formation. 
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WFBG provides the only full cov- 
erage of the Altoona trading area. 























Audiences Ahead 


(Continued from page 9) 


Ratings of the 10 Leading Evening 
Programs in Cities Compared 
With Their Rural Ratings: 


BASIC AREA 

Cities Rural 

Rank Rank, 
Jell-O Program—Jack Benny__ 1 3 
Chase & Sanborn Program __ 2 4 
Aldrich Family -__-- 3 1 
Lux Radio Theatre __ 4 10 
Fibber McGee & Molly 5 5 
Bob Hope Program_ 2 6 12 
Major Bowes Amateur Hour. 7 q 
Maxwell House Coffee Time 8 9 
Kate Smith Hour__- 9 14 
Truth or Consequences —) 6 

Among the daytime leaders, 


there are only three which ore com- 
mon to both the rural and big-city 
lists: 


Ratings of the 10 Leading Daytime 
Programs in Rural Areas Com- 
pared With Their City Ratings: 


BASIC AREA 
Rural Cities 
Rank Rank 
Ma Perkins 1 1 
Pepper Young’s Family __ 2 in) 
Tom Mix—Ralston seni 
Shooters _________- ae a 50 
Jack Armstrong ___- piel 4 18 
I a 11 
Guiding Light ____ 6 14 
Young Widder Brown 7 15 
Vie and Sade________ 8 11 
Light of the World__ 8 13 
Mary Marlin ______- aa 7 


Ratings of the 10 Leading Daytime 
Programs in Cities Compared 
With Their Rural Ratings: 


BASIC AREA 


Cities Rural 

Rank Rank 
Ma Perkins ___ 1 1 
Life Can Be Beautiful (C)- casey 17 
Our Gal, Sunday_____-__ Tae 33 
The Woman in White - ae 13 
Right to Happiness _..._..._.._ 5 14 
Kate Smith Speaks ____ 6 -30 
Romance of Helen Trent - | 37 
Mary Marlin ...._..._.. 7 10 
Pepper Young’s Family_ 9 2 
Road of Life (R) —____- 10 12 


Special Events 


Aside from measuring the audi- 
ences of President Roosevelt and 
Prime Minister Winston Churchill 
(noted in the opening paragraphs 
of this article), the CAB also eval- 
uated a representative number of 
other special and newsworthy 
events. Among them were: 


The Human Needs Mobilization program 
staged Oct. 3. With President Roosevelt, 
Wendell Willkie, and the Aldrich Family as 
features, the broadcast rated 19.2%. 

Wendell Willkie’s address at 11 p. m. on 
Friday. June 6, was tabulated at 14.4%. 

Queen Elizabeth, on Sunday, Aug. 10 
t4 p. m.). was tuned in by 10.5% of set 
owners. 

One rating was also made on Charles 
Lindbergh. His address of Friday, Oct. 3 
rated 6.5%. 





CHNS 


Halifax, N. S. 





Key Station 
of the Maritimes 


Ask JOE WEED 











IT’S DONE LIKE THIS, explains Percival Black (right), former NBC- 
Red salesman now learning to drop bombs in the Navy Air Corps. Listen- 
ing are Ensign Gordan Vanderwarker (left), former assistant to George 
Frey, Red sales service manager, and Chick Showerman, Red general sales 
manager. Showerman was wounded three times, decorated twice, in the 


last war. Black is flying land-based 


bombers. 











Sports 


As is customary, the CAB in 1941 
reported on all the regular sports, 
plus numerous athletic events of a 
special nature. 

KENTUCKY DERBY — The 
year’s annual classic at Churchill 
Downs occurred on Saturday, May 
3. It was reported as having been 
heard by 16.7% of set-owners. In 
1940 the rating was 15.2%. 


Baseball and Football 


BASEBALL — During the base- 
ball season, the CAB again re- 
ported on listening to play-by-play 
broadcasts, both major and minor 
leagues, heard in the 33 CAB cities. 

Averaged out from May through 
September, daytime baseball (7 
days) listening stood at a level of 





15.0%. The monthly figures are: 
May 15.6 
June aus San 
July —_ . Agl 
August 13.6 
September - 15.7 
Average 15.0 


The season average for baseball 
listening, for the average weekday 
Monday through Friday inclusive, 
was 13.8. 

Meantime, a notable increase in 
listening to the World’s Series was 
recorded. The games this time were 
played between Brooklyn and the 
New York Yankees on October 1, 
2, 3, 4, 5, and 6. The average rating 
was 32.8% as against 25.2% the 
year before when Detroit and Cin- 
cinnati were the contenders. In both 
years the Mutual network carried 
the play-by-play description. 

FOOTBALL—the ratings for 
college football broadcasts were as 
follows: 


Oct. 18 — 28.2 
| eee ieee ne 
 f eae isiuenieies 34.9 
RI cartdate ent stia-ncita si pasiiiinnte 27 


AFFILIATE OF ROCK ISLAND, ILLINOIS ARGES 
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CAB Organization 


The foundation for the CAB was 
laid by the radio committee of the 
Ass’n of National Advertisers in 
January, 1929. As a result of the 
committee’s discussion of a study 
made by Crossley, Inc., a number of 
leading advertisers employed that 
organization to make _ individual 
surveys. Later these were combined 
into a report for the ANA ard at 


the same time Crossley was re- 
quested to submit an outline for a 
cooperative investigation which 


would include “the checking of pro- 
gram popularity.” The ANA ap- 
pointed a special committee to work 
out the details. The field work was 
started by Crossley Inc., on March 
1, 1930. 

In 1934 the CAB was reorgan- 
ized, taking its present set-up as a 
mutual, non-profit organization 
with a governing committee of six, 
three of whom are appointed by the 
ANA and three by the American 
Association of Advertising Agen- 
cies. This committee sets all poli- 
cies, business, financial and _ re- 
search. Crossley Inc. is still em- 
ployed to do the field and technical 
work. The CAB is the official or- 
ganization for rating radio pro- 
grams. It is supported by leading 
advertisers, agencies and networks 
on the basis of their respective 
stakes in radio. 


The Method Used 


The loosely defined term “recall” 
should not be applied to the tech- 
nique the CAB now uses. As the 
result of 12 years of practice, con- 
stant experimentation and revision, 
it is now using a method which per- 
haps would be better defined as “the 
triple check method of identifica- 
tion”. 

Under this method the listener 
need not remember the exact pro- 


Basic Mutua! Network Oute 


A “= 1276 K C 


THE the WATT 


Voice of tee Tri-Cities 


ROCK ISLAND + DAVENPORT - MOLINE 


gram name. He or she needs to give 
sufficient information about the 
program to enable the investigator 
by cross checking station, time, g@ 
description of the program, to ente 
it on CAB records as having bee, 
heard. This method has several out. 
standing advantages such as sp 
accuracy, economy. It obtains the 
answer to the vital question “Hag 
the program made a conscious im. 
pression?”—a factor which the ad. 
vertiser, to be successful, mug 
know. 

Fifty-two investigators, making 
calls at eight stated times each day, 
working simultaneously 168 days of 
the year in 33 major cities fron 
coast to coast, complete 690,000 in. 
terviews based on more than 1,100, 
000 telephone calls. The geographi. 
cal distribution of calls coincide 
with the distribution of radio sets 
and calls are distributed by income 
groups in accordance with the dis. 
tribution of radio set ownership by 
income groups. Thus the criticism 
leveled at most telephone surveys, 
that they reach an undue propor. 
tion of persons in the upper income 
groups, has been eliminated as far 
as the CAB is concerned. 

The results of these investiga. 
tions are sent to subscribers in the 
form of 24 semi-monthly reports 
which include ratings for each 
sponsored network program. Each 
rating which appears is a percent. 
age of set owners and not of listen. 
ers. To illustrate simply: 

If, out of each 100 set-owners 
who are interviewed in the area 
covered by a given program, 20 re 
port that they heard it, then the 
rating which appears in the report 
is 20. The number of stations car- 
rying a program does not affect 
the size of the rating. 


Programs Compared 





The twice-a-month program re. 
ports—long a mainstay of CAB in 
formation — were, during 1940, 
amplified by the monthly “CAB Set: 
User Program Report”. This report 
compares chronologically all com 
mercial network programs. | 
places the program rating in iti 
proper perspective. In addition t 
the regular monthly CAB rating 
the report gives the percentage di 
set-users who were listening to thé 
radio at any given time and the per 
centage of set-users who were lis 
tening to each individual program 
thereby showing not only the pro 
gram rating but the share of the 
audience which the program is get 
ting at the time of the broadcas 

It presents a well-rounded vie 
of whether each program is gaining 
or losing in public favor. The 
port also shows what competin 
programs are doing because i 
chronological set-up compares 4 
the commercial programs broades 
over the four national network 
hour by hour, night by night, an 
day by day. 

The semi-monthly and monthl 
reports are rounded out by 
semi-annual publications—one al 
alyzing the trend and makeup @ 
program audiences, the other al 
alyzing the use of radio sets anf 
trends in listening habits. Both a 
accumulations of the previou 
months of summer or winter invé 
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tigation. The summer reports — 
covering the five months of daylight 
saving time—are based on approx- 
imately 285,000 completed inter- 
yiews with radio set-owners; the 
gven-month winter reports on 
405,000. 

The report “Radio Program 
Audiences” analyzes programs by 
type, compares programs by length 
of broadcast, gives variations in 
popularity preferences—both geo- 
graphically and by income levels, 
gives the relationship between the 
amount of time devoted to types of 
rograms and the average popular- 
ity of those types. 

The “CAB Analysis of the Use of 
Radio Sets” issues information on 
the ebb and flow of the radio audi- 
ence—comparing the number of 
sets in operation by years, by sea- 
sons of the year, by parts of the 
day, by half-hours of the day, by 
income levels, and by geographical 
sections. 

From time to time special reports 
and ratings on outstanding events 
such as political speeches, interna- 
tional crises, prize fights, World 
Series baseball, football, etc., have 
been issued. 

Further the CAB supplies special 
analyses of radio programs from 
statistical material already com- 
piled. For example, after a program 
has been on the air for a season a 
subscriber can obtain breakdowns 
showing the relative popularity of 
the program for A, B, C and D in- 
come levels, by cities, major geo- 
graphical sections or sales areas. 
Subscribers can also obtain com- 
plete case histories of all commer- 
cial programs broadcast during the 
past ten and one-half years. 


How Service Is Used 


Subscribers use the CAB reports 
to help them: 
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1, Determine the best day and 
hour to select whenever a choice of 
radio time is offered. 

2. Follow the popularity trend of 
various programs and types of 
programs and discover when a 
given program or type of program 
is worn out. 

8. Purchase talent advanta- 
geously by comparing the perform- 
ers on different programs. 

4, Decide whether a given season 
should be included or dropped. 

5. Make comparisons between 
daytime and evening programs. 

6. Compare the difference in pro- 
gram audiences by sections of the 
country, population groups, income 
levels, etc. 

7. Discern by study of the lead- 
@s and laggards what makes a 


SOUTH CAROLINAS 
No.| Market 


FIRST IN~ 
@ Total Population-White Population 
@ Wholesale & Retail Sales 
@ Industrial & Business Pay Rolls 
@ Automobile Registration 
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SPUR SERIES ENDS 
DUE TO SUGAR BAN 


WARTIME restriction on sugar 
deliveries to industrial users is re- 
sponsible for the withdrawal on 
Feb. 6 of the Blue Network pro- 
gram Michael & Kitty, sponsored 
by Canada Dry Ginger Ale, New 
York, for its soft drink Spur. Pro- 
gram is heard currently on 96 sta- 
tions, Fridays, 9:30-9:55 p.m. 

In a letter to F. M. Thrower, gen- 
eral sales manager of the Blue Net- 
work, Wilfred King, vice-president 
in charge of radio of J. M. Mathes 
Inc., New York, Canada Dry’s 
agency, described the sugar situa- 
tion as a handicap which makes it 
“not only impracticable but al- 
most impossible for our client to 
function excapt in a very limited 
fashion.” He said the program was 
being dropped for this “one rea- 
son only” and that the withdrawal 
was not “to be interpreted as a 
criticism of the network or the 
program”. 

Despite sugar restrictions Pepsi- 
Cola Co., Long Island City, does 
not plan to curtail its national cam- 
paign of musical jingles for its 
soft drink, although it does not ex- 
pect as large a sales gain this year 
as last, according to Newell-Em- 
mett Co., New York, agency in 
charge. 





CARNATION Co., Milwaukee, for the 
third successive year signed a year’s 





renewal contract with WEVD, New 
York, for the five-weekly program 
The Jewish Philosopher on behalf of 
Carnation milk. Agency is Erwin, 
Wasey & Co., New York. 
good radio program. 

8. Check where the most im- 


portant competition is and thus find 
the most desirable time to buy. 

The CAB provides within a fort- 
night the “box-office” on all spon- 
sored network programs based on a 
comprehensive, nation-wide sample, 
regardless of the time of day or 
night program is broadcast. 


Cities Surveyed 


The investigation work is regu- 
larly carried on in: 


Eastern Cities—Boston, New York, Phil- 
adelphia, Pittsburgh. Baltimore, Detroit. 
Cleveland, Buffalo, Cincinnati, Hartford, 
Providence, Syracuse, Rochester, Washing- 
ton. 


Southern Cities—Louisville, Memphis. 
Atlanta, New Orleans, Dallas, Houston, 
Oklahoma City. : 

idwestern Cities—Chicago, St. Louis, 


Des Moines, Kansas City. St. Paul, Minne- 
apolis. Omaha. 

Pacific Coast Cities—San Francisco, Los 
Angeles, Portland, Seattle, Spokane. 





SWAPPING SMILES at Sardi’s 
New York restaurant seemed right 
in order at the recent dinner for its 
soap flakes salesmen which Kirk- 
man & Son, Brooklyn, gave to cele- 
brate its sponsorship of the Can 
You Top This? joke program on 
WOR, New York. The grins belong 
to (1lto r) Jerome A. Straka, Kirk- 
man general manager; “Senator” 
Ford, one of the three humorists on 
the show; John D. Upton, account 
executive of N. W. Ayer & Son, the 
Kirkman agency, and Peter S. 
Dech, Kirkman sales manager. 


Kesten Says CBS 


Continues Rebates 


No Change Made in Policies 
He Informs the Trade 


EXPLAINING that in times of 
crisis, radio’s standards of service 
to the public require both an ex- 
traordinary additional expense for 
news coverage and a reduction in 
revenue as news programs are sub- 
stituted for commercials, Paul W. 
Kesten, CBS vice-president, has 
notified the network’s clients and 
their advertising agencies that in 
spite of this the present intention 
is “to continue without change our 
time and talent debate policies, al- 
though these were formulated for 
days of peace, not days of war.” 

CBS policy is to rebate full time 
charges when commercial programs 
are cancelled and to make propor- 
tionate rebates when programs are 
interrupted for news flashes. When 
programs are cancelled at such 
short notice that the advertiser is 
obligated to pay his talent, such 
out-of-pocket expenses are also 
paid by the network. 

Asking whether American broad- 
casting can “rise to the challenge 
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of keeping America constantly, ac- 
curately and calmly informed of its 
destinies in a world war, without 
seriously disturbing its value to 
advertisers upon whose support 
must rest the greatest public serv- 
ice radio has ever been called upon 
to render,” Mr. Kesten states that 
the answer is “unequivocally yes”. 
In an analysis of the situation he 
divides the 30 days following the 
bombing of Pearl Harbor into three 
days which represent “the probable 
maximum of any news broadcasting 
crisis we are likely to encounter”, 
and 27 days during which the des- 
tinies of our armed forces and of 
those of our allies “have achieved 
a new and all-time high of listener 
interest.” 

Of the first three days, he states 
that only eight out of a total of 
137 commercial programs on CBS 
were wholly preempted for war 
news broadcasts; news bulletins of 
overwhelming importance were 
broadcast before the start of only 
18 commercial programs, and only 
one network program was actually 
interrupted after it had begun. In 
the following 27 days CBS wholly 
preempted only two out of .a total 
of 829 commercial programs; in- 
serted news bulletins before the 
start of only 27 commercial broad- 
casts, and interrupted only three 
programs after they had started. 





Beeman’s Campaign 


AMERICAN CHICLE Co., Long 
Island City, N. Y., through its 
newly-appointed agency for Bee- 
man’s Pepsin Gum, Grant Adv. 
Agency, New York, after a success- 
ful test last fall on WENY, Elmira, 
N. Y., has launched an extensive 
test campaign of novel transcribed 
announcements of 344-seconds 
duration. Featuring a woman’s 


voice, the announcements are aired 
20-60 times weekly on 22 stations. 
If test is successful, plans call for 
expansion of station list. 
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Decisions... 


JANUARY 20 


NEW, Josh Higgins Broadcasting Co., 
Waterloo, Ia.—Granted CP new station 
1540 ke 50 kw unl directional D & N. 

WENR. Chicago—Granted consent volun- 
tary transfer control to Blue Network Co. 
Ine. 

KGO, San Francisco— Same. 

WJZ, New York—Same. 

KMJ, Fresno, Cal.—-Granted CP move 
transmitter and install directional D & N. 

WJW, Akron, O.—Granted CP increase 
5 kw change 850 ke new transmitter direc- 


tional N. 

KGDM, Stockton, Cal.--Granted CP 
change 1140 ke, submitting proof of per- 
formance protecting XENT, Monterey, Mex- 
ico. and increase 5 kw D & N directional 
N new transmitter. 

KFAB. Lincon—Granted one year exten- 
sion SSA synchronize WBBM. 

WBBM, Chicago—Same. 

WOC, Davenport, Ia.—-Granted modifica- 

tion CP increase 5 kw new 
equipment directional changes for D & N. 

DESIGNATED FOR HEARING—WAGE, 
Syracuse, N. Y., applic. CP increase 5 kw 
unl. new transmitter and directional (joint 
hearing with apple. Donald Flamm, new 
station) : NEW, Cleveland Broadcasting Inc., 
applic. CP new station 1300 ke kw unl. 
directional D & N; KFXD, Nampa, Ida., 
applic. CP change 1030 ke increase 1 kw 
D & N; KRNR, Roseburg, Ore., applic. 
CP install new transmitter, directional, 
increase 10 kw unl. change 1030 ke. (joint 
hearing with KFXD). 

KFNF, Shenandoah, Ia.-Denied petition 
reconsideration and grant applic. now sched- 
uled for Feb. 2 hearing. 

K458F, San Francisco; K49LA, Los An- 
geles, Cal.—On request of permittee CPs 
for new FM stations cancelled. 

W7I1RF, Rockford, Ill.—Denied request 
special temporary authority begin commer- 
cial operation. 


Applications... 


JANUARY 20 


WA7NY, New York--Consent assignment 
CP to Muzak Radio Broadcasting Station 
ne. 


WOPI, Bristol, Tenn.. CP change 550 ke 


100 w N 250 D antenna and equipment 
changes. 

WJHL, Johnson City, Tenn..-CP new 
transmitter increase 1 kw N 5 kw D di- 
rectional N. 

WWNC, Asheville, N. C.—-Relinquishment 


of control by Chas. A. Webb through pay- 
ment accrued preferred stock dividends by 
licensee corp. 

NEW, The Constitution Publishing Co., 
Atlanta, Ga.—-CP new FM station 45.3 me. 
7,380 sq. mi. 826,864 sq. mi. 

NEW, Sikeston Broadcasting Co., Sikes- 
ton, Mo.—CP new station 1300 ke D hours. 

NEW, Homer Rodeheaver, Warsaw, Ind. 
—Amend applic. CP new station from 
Winona Lake to Warsaw, Ind. 

WTNM, Tucumcari, N. M.—Modification 
license from unl. to specified hours opera- 
tion. 

KWID, San Francisco 
change 15350 kc. 

WMAL, Washington, D. C.—Modifica- 
tion license change name to The Even:ng 
Star Broadcasting Co. 

WHIS, Bluefied, W. V.—CP increase 5 
kw directional N new transmitter and move. 


Modification CP 


WMRO, Azurora, _ Ill.—Modification _li- 
cense 100 w N 250 unl. hours. 
JANUARY 23 

KFAR, Fairbanks, Alaska—CP change 


660 ke inerease 10 kw new transmitter. 
WNAC, Beston — CP reinstatement as 
modified for increase 5 kw D & N direc- 
tional D & N for N use. 
KPAB, Laredo, Tex.—Voluntary assign- 
ment license to Pan American Broadcasting 





0. 
WGTM, Wilson, N. C.—Voluntary as- 
signment license to Penn T. Watson. 
WOPI, Bristol, Tenn. CP equipment 
chages shift 550 ke. 


Calendar... 


NEW, Yankee Broadcasting Co. Inc., New 
York, CP 620 1 kw unl directional D & N; 
NEW, Newark Broadcasting Corp., Newark, 
bo “a ke 5 kw unl. (consolidated hearing, 

an. 28). 


ACTIONS OF THE 
FEDERAL COMMUNICATIONS COMMISSIONS 


JANUARY 17 TO JANUARY 23 INCLUSIVE— 


NEW SALES AGENCY 
FOR WLW’S AREA 


NEW sales service agency, Spe- 
cialty Sales Inc., has been made 
available to manufacturers in the 
merchandising area of WLW, Cin- 
cinnati, it was announced by Robert 
E. Dunville, vice-president and gen- 
eral sales manager of the broad- 
casting division of Crosley Corp. 
Headed by Lou E. Sargent, former- 
ly with the Harold F. Ritchie & 
Co., the new company will function 
separately but will work in cooper- 
ation with WLW, with financial se- 
curity guaranteed by Crosley. 


Specialty Sales activities at first 
will be confined to Greater Cincin- 
nati with plans calling for the 
opening of nine additional terri- 
tories later. Concentration in Cin- 
cinnati will be in the drug and 
grocery items field. Not more than 
four non-competing accounts at one 
time will be handled, it was said, 
and contracts will be offered for a 
minimum of one week and for a 
maximum of 90 days on either a 
flat rate or per-call basis. 


Weaknesses in the distribution 
plans of many manufacturers were 
given as reason for the organiza- 
tion of the sales company. 


KWAL on Don Lee 


KWAL, Wallace, Id., on Jan. 17 
joined Don Lee Broadcasting Sys- 
tem, Hollywood, West Coast affiliate 
of MBS, and is taking service 
through KGA, Spokane. Owned by 
Silver Broadcasting Co., KWAL 
operates on 1450 kce., 250 watts full- 
time. R. G. Binyon is manager. Ad- 
dition of KWAL extends the Don 
Lee network into four states; Cali- 
fornia, Oregon, Washington and 
Idaho. 
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Campbell Change 


CAMPBELL SOUP Co., Camden, 
sponsoring the weekly Arkansas 
Traveler on 64 CBS stations, Tues- 
day, 8:30-8:55 p.m. (EST), with 
West Coast repeat, 9:30-9:55 p.m. 
(PST), is experimenting with a 
guest star policy. Edna Mae Oliver, 
film actress, and Ginny Simms, vo- 
calist, are scheduled for the Jan. 
27 broadcast. Other guest stars for 
future broadcasts are yet to be set. 
Built around Bob Burns, comedian, 
as the Arkansas Traveler, the 25- 
minute program also includes Billy 
Artzt’s orchestra with Ken Niles 
as announcer. Thomas Freebairn- 
Smith is Hollywood producer. 
Harry Ommerle, New York radio 
executive of Wm. Morris Agency, 
and Lawton Campbell, vice-presi- 
dent in charge of radio for Ruth- 
rauff & Ryan, agency serving the 
account, were on the West Coast in 
mid-January to confer and inaug- 
urate the program format change. 


Cline Joins WIBC 


WILLIAM R. CLINE, formerly 
sales manager of WLS, Chicago, 
has joined WIBC, Indianapolis, as 
general supervisor and coordinator 
of all depart- 
ments, aS an- 
nounced by H. G. 
president. 
Cline broke 
into radio in 1930 
at WEAU, Eau 
Claire, Wis., and 
has been’ with 
WLS for the past 
nine years, start- 
: ing as manager of 
William R. Cline program relations 
during the Chi- 
cago World’s Fair in 1933. He is 
one of the founders of the sales 
manager division of NAB. 
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Renewal Accounts 


COCA COLA Co., Atlanta (sof 
drink), on Feb. 2 renews for 13 wee} 
Spotlight Bands on 74 MBS statio 

Colonial and Don Lee networks, Mg 

thru Fri., shifting from 10:15-103 
p.m. to 9:30-9:45 p.m. Mon. thru Fs 
and from 10:15-10:45 p.m. to 9 :304 
p.m., Sat. Agency: D’Arcy Ady. Q% 
St. Louis. 

STERLING PRODUCTS Ine., Wheg 
ing, on Jan. 15 renewed for 52 weeky 
Orphans of Divorce (Dr. Lyons tooth} 
paste), on 55 Blue stations, Mon. thy 
Fri., 3-3:15 p.m. Agency: Blacket; 
Sample-Hummert, N. Y. 

SWIFT & Co., Chicago ( premiugl 
bacon), on Feb. 7 renews for 52 weekly 
Breakfast Club, and adds 9 Blue Ne 
work stations, making a total of § 
Blue stations, Thurs., Fri., Sat., 9:39) 
9:45 a.m. Agency: J. Walter Thomp 
son Co., Chicago. 


LEVER BROS. Co., Toronto (Ly 
Toilet soap), has renewed Lux Radi 
Theatre on 30 CBC stations, Mon| 
9-10 p.m. Agency: J. Walter Thomp 
son Co., Toronto. 


MacFADDEN PUBLICATIONS 
New York (Liberty magazine), 
Feb. 16 renews for 13 weeks Bob Gar 
red News on 6 CBS Pacific Coast st, 
tions (KNX KARM KQW KIR¢ 
KOIN KROY), Mon., Wed., Fri 
7:30-7:45 am. (PST). Agency: Ep 
win, Wasey & Co., N. Y. 

DR. JOHN MATTHEWS, Los Ap 
geles (religious), on Jan. 18 renewed 
for 26 weeks on 9 Southern Californiy 
Don Lee stations (KHJ KGB KFX 


















“4 


KPMC KVOE KXO KVEC KDB) 
Sat., 44:30 p.m. (PST). Agency 


Tom Westwood Ady., Los Angeles, 
Network Changes 


GENERAL PETROLEUM Corp., 
Angeles (Mobiloil, Mobligas), on Jan} 
26 shifts IT Was There on 11 CBS 
Pacifie Coast stations, from Su 
8:30-9 p.m. (PST) to Mon., 9-9: 
p.m. (PST). Agency: Smith 
Drum, Los Angeles. 


PROCTER & GAMBLE Co.., 
nati (Ivory soap), on Jan. 19 add 
25 CBC stations to Life Can Be Bea 
tiful, also heard on 54 CBS sstatio 
Mon. thru Fri., 44:15 p.m. Agency 
Compton Adv., N. Y. 


CALIFORNIA PACKING Co., Sa 
Francisco (Del Monte products), a 
Jan. 17 shifted William Winter, New 
Analyst, on 14 CBS Pacific stations 
from Mon. thru Fri., to Mon. thru Sat! 
12 :30-12:45 p.m. (PST). Agency 
McCann-Erickson, San Francisco. 


IRONIZED YEAST Co., Atlanta, ij 





Feb. 2 shifts A Helping Hand on 
CBS stations, Mon. thru Fri., 3-3:1 
p.m. to 44:15 p.m. Agency: Ruth 
rauff & Ryan, N. Y. 


TEXAS Co., New York, on March § 
shifts Texaco Star Theatre on 8 
CBS stations, from Wed., 9-10 p.m. t 


Sun. 9-10 p.m. Agency: Buchanan 4 
Ca,, N: ¥: 

B. T. BABBITT Ine., New Yo 
(Bab-O-Cleaner), on Feb. 2 adds 


rebroadcast of 14 CBS stations, Mot 
thru Fri., 3-3:15 p.m. to David Harw 
which on Feb. 16 renews for 52 week 
on 45 NBC-Red stations, 11 :45- 
noon. Agency: Maxon Ine., N. Y. 


EMERSON DRUG Co. Baltimo 
(Bromo-Seltzer), on Jan. 19 originate 
Vozr-Pop, now on tour, on 68 CBI 
stations, Mon., 8-8:30 p.m. (EST) 
from Southern California key defens 
points for three consecutive broat 
“asts. Agency: Ruthrauff & Ryall 
ae 4 


PROCTOR & GAMBLE Co., Ci 

cinnati, (Ivory soap), on Jan. 23 add 

ed 59 CBS stations to Hap Haze 

making a total of 65, Fri. 10-10: 

p.m. (EST). Agency: Compton Ady 
z. 
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words for box address. 


LAYSSIFIED 


Help wanted and Situations Wanted, 7c per word. All other classi- 
fications, 12¢ per word. Bold face listings, double. BOLD FACE CAPS, 
triple. Minimum charge $1.00. Payable in advance. Count three 
Forms clese one week preceding issve. 














———— 


Help Wanted 


Situations Wanted (cont’d) 





a 
pROGRAM MANAGER - PRODUCER-AN- 
NOUNCER—Must be combination of all 
three with not less than three years pro- 
gram managing experience. Must have 
good commercial voice. Knowledge of 
rural as well as metropolitan production 
desirable. Draft exempt. Send complete 
details of experience, salary expected, age, 
family, etc., first letter. Send transcrip- 
tion if possible. KBIZ, Ottumwa, Iowa. 





Wanted Immediately—Experienced control 
and transmitter engineer by network sta- 
tion. Give complete information in reply 
to H. M. Steed, WLAV, Grand Rapids, 
Michigan. 


Program Department— Long experience 
stage and radio; actor-producer, singer, 
commentator, writer, station manager 
three years; New York Theatre Guild, 
ag Dependents. Box 68, BROADCAST- 
NG. 





ANNOUNCER - CONTINUITY WRITER— 
Age 20, experienced. Writes copy, does 
programming. Control room experience. 
Box 67, BROADCASTING. 


SPORTS ANNOUNCER—Baseball 











Live 1000 Watt—Mutual Outlet needs good 
steady plugging commercial salesman. 
No hot-shots, booze-heads or hangers-on 
considered. A real opportunity for right 
man. Draft exempt preferred. Write 
WBBB, Burlington, North Carolina. Box 
15, BROADCASTING. 


a spe- 
cialty. Field and wire reports. Married. 
Family. South preferred. Box 65, 
BROADCASTING. 

Sports Announcer—experienced play by 


play. Own morgue with features. Able 
turn out show you can sell. 2 years na- 
tional commercial. Covered major league 
club. 9 years radio for top notchers. Will 
send record. Married, 29, draft exempt. 
Box 66, BROADCASTING. 


For Sale 


APPROXIMATELY LAST of April one 
transmitter plant complete, consisting 
of the followimg majer items: 1 RCA 
5 KW 5C Transmitter, 1 uniform cross 
section guyed antenna 365 ft., complete 
transmitter speech equipment. Box 71, 
BROADCASTING. 


254’ Center Tension—five insulator type 
Blaw Knox vertical radiator. Six years 
old, good condition. Can be had with or 
without steel normally underground. 
WIBW, Topeka, Kansas. 


Tower-—Standard 275 ft. Blaw-Knox insu- 
lated tower. Complete with lighting 
equipment and RCA Tuning Unit. Avail- 
able immediately. WIP, Philadelphia. 











TOWER LIGHTING MOTOR GENERA- 
TOR SET—-GE Motor 3hp 3 phase 220 
volts a.c. GE Generator, 110 volts DC, 
1500 watts output, Motor isolated from 
frame and generator by Isolantite insula- 
tors, drive shaft. KUOA, Siloam Springs, 
Ark. 





GET A LINE ON 
THE GATES LINE 


OF BROADCASTING 
EQUIPMENT FOR 1942 


SEND FOR YOUR 
CATALOGUE HOW 


GATES :.-: 


QUINCY, ILLINGIS. USA 


= 








PROFESSIONAL 
DIRECTORY 








JANSKY & BAILEY 


An Organization of 
Qualified Radio Engineers 
Dedicated to the 
SERVICE OF BROADCASTING 





Two Announcers—with first class licenses, 
$35 weekly for 40 hours. Permanent job 
with good future. Box 73, BROADCAST- 
ING. 





New Station—network regional, selecting 
staff. Prefer reliability to exceptional 
brilliance. Good hours and pay. Box 72, 
BROADCASTING. 








WE NEED—operators, combination opera- 
tor-announcers and other classifications 
in many sections of the country. Register 
with recognized bureau. National Radio 
Employment Bureau, Box 864, Denver, 
Colorado. Box 69, BROADCASTING. 





First class eperator—and/or chief engineer 
draft deferred/exempt. Excellent sur- 
roundings progressive 250-watt Network 
_—" Alabama. Box 64, BROADCAST- 





Texas Non-Network Station—desires serv- 
ices of competent announcer. Send full 
_ pieture. Box 62, BROADCAST- 





Composite—High-level One Kilowatt Trans- 
mitter with two sets of tubes complete 
with three phase 220 power supply, used 
for several years by High Fidelity Metro- 
politan station. Approved by Commission. 
Immediate delivery. Box 61, BROAD- 
CASTING. 





Combination Assistant Engineer—Announc- 
er for new local station. Submit details 
first letter. Box 60, BROADCASTING. 





Wanted—continuity writer and announcer. 
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State age, experience, draft status and 
— first letter. Box 59, BROADCAST- 





WANTED—Experienced control operator, 
with first class telephone license. Steady 
job, $35.00 per week. Write full particu- 
lars, giving draft classification. South 
_— Station. Box 56, BROADCAST- 





Situations Wanted 





Program-production man—16 years experi- 
ence writer, announcer, currently with 
10,000 watter network. Wants to make 
change. Box 76, BROADCASTING. 


SUPERVISING ENGINEER—Varied busi- 
hess and 12 years Technical experience 
including major network. Conversant all 
leading equipment, also personnel prob- 
lems. Prefer mid or southwest. Draft 
exempt. Immediate availability possible. 
Box 74, BROADCASTING. 





Engineer Announcer — desires location. 
Draft exempt, married. Reasonable. Ex- 
perienced. Box 68, BROADCASTING. 





Singer-Assistant to Radio Executive—Fine 
all round professional singer with splen- 
did record of achievement desires staff 
appointment with added opportunity to 
work and advance in Management end of 
business. Of good approach, affable, in- 
telligent, Professional experience covers 
picture houses, hotel, church and com- 
mercial radio. Now occupied as advertis- 
ing salesman on Metropolitan News- 
paper, church solist and commercial pro- 
gram artist. Box 58, BROADCASTING. 





Manager-Program Director — Employed in 
regional  station-college grad-married- 
draft exempt, best references. Specializes 
in building up weekly billing and salable 
programs. Prefer local or regional sta- 
tion. Box 57, BROADCASTING. 





Transmitter Operator—Prefer South. Li- 
cense Radio Telephone First Class. Ex- 
perienced transmitter maintenance. Draft 
8-A. Box 54, BROADCASTING. 


National Press Bldg., Wash., D. C. 


JAMES C. McNARY 
Radio Engineer 


DI. 1205 
Washington, D. C. 


National Press Bidg. 








There is no substitute for experience 
GLENN D. GILLETT 
Consulting Radio Engineer 


982 National Press Bldg. 
Washington, D. C. 





® 
PAUL F. GODLEY 


Consulting Radio Engineer 
(N. J.) 





Phone: Montclair 2-7859 

















JOHN BARRON 
Censulting Radio Engineers 
Specializing in Broadcast and 
Allocation Engineering 
Earle Building, Washington, D. C. 
Telephone NAtional 7757 


PAGE &DAVIS 


Consulting Radio Engineers 
Munsey Bldg. District 8456 


Washington, D. C. 














Employed—250 W. Broadcast, Ist class li- 
cense, want transmitter job. After Feb. 
one. 7 years amateur, married, 45, Ohio 
region, full details, $140.00 start, de- 
pendable. Box 58, BROADCASTING. 





ANNOUNCER—Five years with three mid- 
west network stations. Every type show, 
specializing in news and commercial 
announcing. Also, writing, producing and 
acting. Reliable, alert, aggressive. Ex- 
cellent background of experience and 





education. Draft exempt. Prefer mid- 
west network affiliate. Box 52, BROAD- 
CASTING. 

Station Manager—-Live, aggressive, unus- 


ually versatile. 17 years radio experi- 
ence. Network and independent affilia- 
tions. Reasonable compensation. Box 51 


BROADCASTING. 





Young—capable, draft exempt writer de- 
sires radio writing job. All inquiries 
answered. Box 50, BROADCASTING. 





Business-Commercial Manager—Now em- 
ployed, ten years radio experience, an- 


nouncer, copy-writer, production man, 
salesman, sales-manager, business- man- 
ager . . College education, draft ex- 


empt, proven record of success . . . Top- 
notch repeating salesman. Don’t drink, 
excellent character and business refer- 
ences. Good reason for desiring change 
. . . prefer south-east, commission. Box 
49, BROADCASTING. 


HECTOR R. SKIFTER 
Consulting Radio Engineer 


FIELD INTENSITY SURVEYS 
STATION LOCATION SURVEYS 
CUSTOM BUILT EQUIPMENT 


SAINT PAUL, MINNESOTA 


A. EARL CULLUM, JR. 
Consulting Radio Engineers 
Highland Park Village 
Dallas, Texas 














CLIFFORD YEWDALL 
Empire State Bldg. 
NEW YORK CITY 


An Accounting Service 
Particularly Adapted to Radio 


Frequency Measuring 
Service 
EXACT MEASUREMENTS 
ANY HOUR—ANY DAY 
R.C.A. Communications, Inc. 
66 Broad St., New York, N.Y. 











Radio Engineering Consultants 
Frequency Monitoring 
Commercial Radio Equip. Co. 


Silver Spring Md. 
(Suburb, Wash., D. C.) 


Main Office: Crossroads of 
7134 Main St. the World 
Kansas City, Mo. Hollywood, Cal. 








RING & CLARK 
Consulting Radio Engineer 


WASHINGTON, D. C. 
Munsey Bldg. e Republic 2347 








NBC RED NETWORK SALESMAN—with 
15 years intensive background in na- 
tional, regional, local advertising, sell- 
ing, merchandising, promotion—desires 
Station Manager or Commercial Manager 
Position with Network Affiliated Station. 

he best national advertising agency and 
client contacts; age 38; draft exempt; 
family. References: leading radio and 
> ad executives. Box 70, BROADCAST- 


Announcer-Continuity 
in news, sports, 


Man — Experienced 
commercials, small-sta- 
tion routine, turntable operation. Can 
go anywhere, anytime. Newspaper ex- 
perience. Desires change. Draft exempt. 
Box 48, BROADCASTING. 


ANNOUNCER—4draft exempt, seeks posi- 
tion with Mid-west regional station. Best 
references. Contact Box 177, BROAD- 
CASTING. 
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RAYMOND M. WILMOTTE 
Consulting Radio Engineer 
Designer of First Directional 
Antenna Controlling 
Interference 


Bowen Bidg. @ WASH., D.C. @ DI. 7417 











ADVERTISE in 
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for Results 
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FCC Refuses to Stop Press-Radio Probe 


Calls It a Help to 
Nation’s War 


Effort 


DENYING a formal petition by 
the Newspaper-Radio Committee 
to adjourn the newspaper-owner- 
ship inquiry for the duration, the 
FCC last Wednesday held that the 
nation’s war effort would be aided, 
not hindered, by completion of the 
long-drawn investigation. 

Rejection of the industry-backed 
suggestion, the second such action 
by the FCC during the proceeding, 
came after an hour-long FCC meet- 
ing which immediately followed the 
55-minute argument for the motion 
by Judge Thomas D. Thacher, gen- 
eral counsel of the Newspaper- 
Radio Committee. 

The inquiry resumed immediate- 
ly after the FCC decision was an- 
nounced, with the Newspaper- 
Radio Committee beginning its af- 
firmative presentation. The FCC 
presentation against newspaper 
ownership of radio facilities was 
concluded Dec. 5, when the inquiry 
was recessed, first until Jan. 8 
and later extended to Jan. 21. 


History of Press 


Appearing as Committee wit- 
nesses at the Wednesday and 
Thursday sessions were Dr. Ralph 
D. Casey, director of the Minnesota 
U School of Journalism, and Dr. 
Frank Luther Mott, director of the 
Iowa U School of Journalism. 
Countering much of the academic 
testimony supplied by a series of 
FCC witnesses at last year’s ses- 
sions, Dr. Casey testified on the 
history and development of press 
associations and their present ‘“co- 
operative and accommodating” rela- 
tions with radio, and Dr. Mott on 
the history of the American press. 
Scheduled to appear at the resump- 
tion of hearings on Jan. 28 also 
is Dr. Frederick S. Siebert, director 
of the U of Illinois School of Jour- 
nalism, well-known authority on 
freedom of the press and author 
of Rights & Privileges of the Press. 

Other witnesses to be called by 
the Committee, Judge Thacher told 
the FCC, will include Andrew D. 
Ring, former FCC assistant chief 
engineer and now a Washington 
consulting engineer; Dr. Paul F. 
Lazarsfeld, of Columbia U; Prof. 
J. Parker Bursk, U of Pennsyl- 
vania, and several “eminent citizens 
who have given much consideration 
to the problems of press and radio”. 
He indicated also that the Commit- 
tee presentation would take from 
nine to 12 hearing days, probably 
at least a month on the present 
thrice-weekly schedule. 

Judge Thacher, flanked by Sid- 
ney M. Kaye and A. M. Herman, 
associate counsel of the Committee, 
opened the Wednesday session with 
a detailed argument in favor of the 
petition to adjourn the hearing for 


the duration of the war. The for- 
mal petition was signed by Harold 
Hough, chairman of the Commit- 
tee. 

Pointing out that the general 
question involved in the long-drawn 
newspaper inquiry was whether the 
granting of broadcast licenses is in 
the public interest, convenience and 
necessity when it vests common 
control of one or more radio sta- 
tions in one or more newspapers, 
Judge Thacher declared that the 
only legal function of the entire 
proceeding could be legislative in 
character and that the inquiry 
necessarily must be limited to de- 
veloping legislative recommenda- 
tions, if any, for Congress. He 
stated flatly that testimony to be 
presented by witnesses on behalf of 
the committee would be presented 
with this in mind. 


Legislative Function 


He argued that in view of the 
legal limitations on the FCC, only 
the legislative, and not the judi- 
cial function, of the Commission 
could be exercised in the hear- 
ings. He declared also that news- 
paper-connected applications for 
broadeast facilities never should 
have been placed in the “suspense” 
files, as has been done, since a 
legislative hearing could have no 
effect on them. “The FCC’s duty is 
clear as a bell, and you have been 
avoiding it every since you put the 
newspaper applications in the 
suspense file,” Judge Thacher heat- 
edly commented to Commissioner 
Walker, presiding in the absence 
of Chairman Fly. 

The petition of the Committee 
stated in part: 

“Under existing law the statu- 
tory powers of the FCC, as in- 
terpreted by the Supreme Court,are 
of such a character as to exclude 
authority to adopt any policy, rule 


or regulation pursuant to which 
the Commission may deny a broad- 
casting license because the appli- 
cant owns, is interested in or as- 
sociated with a newspaper. More- 
over, the testimony adduced by 
Commission counsel discloses that 
even if the Commission possessed 
the power to discriminate between 
applicants because of their business 
interests, there is no ground for 
such discrimination against appli- 
cants interested in newspapers. 

“In view of the legal limitations 
upon the powers of the Commission, 
the present investigation must be 
regarded as legislative in charac- 
ter, and designed to ascertain 
whether the Commission should 
recommend to the Congress the en- 
actment of legislation authorizing 
the promulgation of policies, rules 
or regulations discriminat- 
ing against applicants for broad- 
casting licenses because of their 
ownership, interest in or associa- 
tion with newspapers. 


Would Be Hindrance 


“Continuation of these hearings, 
which are inherently legislative in 
character, will not contribute to 
our victory against the nations 
which have waged war against us, 
and will create a diversion of the 
energies of all parties concerned 
from the necessary and essential 
activities of wartime. Nor is it rea- 
sonable to believe that Congress 
will turn aside from the national 
emergency to consider legislation 
discriminating against press activi- 
ties in the radio field. Such meas- 
ures, which will impede cooperation 
between Government, press and 
radio, should in the interest of the 
nation be postponed until after vic- 
tory is gained.” 

The petition went on to hold that 
“none but an academic purpose 
could be served by the continuance 








eee 
th 
my 








Drawn for BROADCASTING by Sid Hix 


“This Is Jones’ Last Newscast—He’s Quit Because There Won’t 
Be a Crowd After the Window’s Blacked Out!” 
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of these hearings at this time” apy 
that “interference with newspape 

radio operation would not only } 
unwarranted but would be a defini 

hindrance to a unified war effort 
It also asked that all pending news 
paper applications be removed froy 
the suspense file and receive “th 
same consideration as other app 

cations involving no newspaper iy 
terest’. : 

Responding to this request fg 
sine die adjournment, Commission 
er Walker read a formal answer: 

“The petition does not presen 
a new matter. It was informal} 
presented on Dec. 18 and formal] 
passed on by the Commission j 
meeting shortly thereafter, and 
after thorough consideration, wa 
denied. 

“A great deal of time and mone 
has already been expended in th 
preparation of this case, includiy 
the collection of a great deal gq 
statistical material, much of whi 
is of peculiarly current value, Th 
Newspaper-Radio Committee hg 
prepared the evidence which it j 
to submit and which counsel fg 
the Committee estimates will re 
quire from nine to 12 days. 

“Under the circumstances, th 
Commission is not impressed wi 
the argument that the war effo; 
will be forwarded by adjourni 
the proceedings sine die and logs 
the benefit of the tremendouw 
amount of work which has alread 
been done. The Commission believe 
the war effort will be advanced bi 
completing this investigation at th 
earliest possible moment.” 

Praises News Services 

Dr. Casey declared that Ameri 
can news services were more freé 
less controlled by Government in 
fluences, and more trustworth 
than the national news services @ 
other countries, 

He pointed out that the service 
had been formed in America 
serve newspapers and had not a¢ 
cepted any subsidies frcm the Sta 
Department, nor were they tied 
a Ministry of Information. 

Dr. Mott reviewed America 
newspaper history from coloni 
times, covering a description of th 
colonial press itself, the rise an 
fall of the so-called partisan presi 
and the newspaper consolidatio 
movement. Asked by Eugene Cot 
ton, FCC counsel, for his opinio 
on the economic and social implica 
tions of newspaper-radio relatio 
ships, Dr. Mott declared: 

“It is logical that, after a 
radio adopts the newspaper’s fune 
tions and develops them under 
different technology. The news 
paper offers radio economic stabil 
zation and trained personnel, alon 
with respect for handling new 
Radio offers newspapers a cha 
lenge. When, you forbid newspapeé 
to own stations, you are leadi 
them down a blind alley and threa 
ening the future stability of th 
press.” 
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WHY MIR. BLACK 
IEEPS COMING BACK 


REE & PETERS, INC. 


One of our clients (whom we shall call Mr. Black*) 
began a 13-week test campaign on KMBC in 1932. 


Every fifty-two weeks for nine solid years, Mr. Black 


has renewed his contract. 
Why does he keep coming back? 


It’s not the allure of our pretty receptionist—nor 
the decorative scheme of our studios. Nothing like that. 


Mr. Black keeps coming back to KMBC because he gets 
results from KMBC. __ 


That's the only reason any of our advertisers renew 
their contracts. So it’s rather significant that 
three out of every four local and national spot accounts 


on KMBC are renewals. Only one in four is trying KMBC 


for the first time. 


Three out of four are renewals. Pretty conclusive 


proof that KMBC gets results. : 


*Mr. Black’s real name upon request. 


KMBC of Kansas City 


CBS BASIC NETWORK 
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Thai’s.the idea! of honorable service to whch we Saved: 
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EW ENGLAND — substantially prosperous in _intensive and comprehensive radio coverage. Keyed 

normal times — is at an all-time peak in pro- _ by the pioneer station WNAC, The Yankee Network 

ion and payrolls. This progress will continue be- _—has consistently built sales for scores of advertisers 
se its industries are essential for the present and = on numberless products and services. 


re, and because they employ particular types of Yankee Network stations, by close association 





lled well-paid labor, for which this section is noted. with the business, cultural, educational and entertain- 


Here, in clearly defined areas, are the people, ment life of the various communities have the long- 


b outlets and the sales potentials that can be ef- existing, firmly-established acceptance "stranger" 
ictively utilized for profitable results by well co- stations cannot achieve or supplant. Build your pro- 
tinated advertising and merchandising. One of — motions for 1942 around the network that is a vital 


b essential factors in selling this rich market is | part of New England. 


HE YANKEE NETWORK, INC. 


BROOKLINE AVENUE BOSTON, MASSACHUSETTS 
EDWARD PETRY & CO., INC. Exclusive National Sales Representative 
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Day in and day out, our Wizard of Oz 
friend, the scarecrow, is on the job in the interests of 
greater productivity. Standing alone and unique in the 
field of productive advertising throughout Kansas and 
adjoining states is WIBW. 

Since 1924, farm and small town listeners have known 
our announcers and personalities by their first names. 
Selling, therefore, becomes a sincere, personalized recom- 
mendation of one friend and neighbor to another. Results 
from such long-established confidence are inevitable. 


WIBW led the entire country in volume of low- 
cost inquiries for Kerr Mason Jars. Client X 
(name on request) made direct $1.00 sales 
at a unit cost of only 15c. Our daily com- 
mercial mail averages over 1,100 pieces! 


Our Family of 4,811,511 listeners tunes in one of 
America’s easiest-heard signals...a dominating signal 
made possible by America’s peak soil conductivity and 
our enviable 580 kc. frequency that makes our 5,000 
watts equal toa million watts at the other end of the dial. 

Take advantage of this station that stands alone in 
power, personality and prestige in a territory where 
buying power is at a 20-year peak. 


WIBW THE VOICE OF KANSAS 


Ben Ludy—General Manager 
Represented by Capper Publications 
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; That for which Nebraska farmers exchange cattle, 
¥ chickens, dairy products, corn and wheat crops, and all other farm 
2 products, Nebraska farmers now have almost more money than they 
know what to do with—and they’re anxious to exchange it for your 
products! Reach these customers, through their station, KFAB! You 
need KFAB, to do a complete job of selling the rich farm markets 
throughout Nebraska and her neighboring states! 
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First in St. Louis 


To Establish a Rigid Protection to 
Listeners Against the Unworthy 


Since KSD put the first programs on the air listeners have 
been protected against the unworthy. When advertisers 
began to offer commercial messages, KSD established and 
has continued a rigorous censorship. Today, it is generally 
acknowledged that commercial broadcasts over KSD must 
meet high standards of ethics—a protection which listeners 
and advertisers appreciate. 
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We take the job of being a radio station 


Seriously! 





Or, shouldn’t be. 


We have tried to make those who live within 
our area more conscious of today’s fast-moving, 
living history by presenting a continuing series of 
public service programs. They bring “history in the 
making” right into the home; they are a reminder 
of a citizen’s role in a democracy, the duties as well 


as the pleasures. 


E have an idea, neither revolutionary nor con- 

fined to us, that a radio station should be more 
than an FCC permit, a transmitter and a stack of 
records. Radio must roll up its sleeves, there is work 
to be done. Entertainment is not the whole of radio. 


A partial list of this year’s WMCA public service 
programs appears below. Each of the President’s 
radio addresses has been broadcast and several have 
been re-broadcast. The governor of New York has 
been heard, as well as the mayors of New York City, 
Newark, Bridgeport, Yonkers and adjacent cities. 
Members of the cabinet, heads of Defense Boards, 
Congressmen, military leaders, state and city off- 
cials have appeared on this station with increasing 
frequency. Religious, fraternal and charitable or- 
ganizations, too, have received time without stint. 

Today, more than ever, we feel that public serv- 


ice is a vital part of a radio station’s operation. 








PUBLIC SERVICE SUSTAINING PROGRAMS 
HEARD ON WMCA AT REGULAR INTERVALS 


LABOR ARBITRATION The only 
radio program in America which 
mediates labor disputes over the 
air. Has prevented and settled 
strikes and lockouts. Awarded top 
honors by Ohio State University 
as an adult educational program. 
Every Thursday night. 


AMERICANA Quiz A weekly Sun- 
day night program conducted by 
Edward Boykin, author and histo- 
rian. Focuses attention on Ameri- 
can history. Received top local 
honors from the Women’s Nation- 
al Radio Committee. 


Democracy AT WorK_ A series 
of programs which dramatized the 
important defense roles of cities 
and towns in the New York area. 


YOUTHBUILDERS’ ForRUM A 
weekly discussion of national and 
international events by average 
public school children (not geni 
uses). Program is used by 1500 
school teachers as a basis for class- 
room discussions. 


Docrors FOR DEFENSE A sched- 
ule of dramatic sketches showing 
the role of the doctor in defense. 
Prepared in collaboration with the 
New York State Medical Society. 


FEDERATION OF CHURCHES Bi- 
weekly talks by leading members 
of the various religious faiths. 


KEEP 'EM FLYING A new series 
of dramatic programs highlighting 
the lives and work of the men 
behind America’s aviation plans. 
Officials of the Army and Navy Air 
Forces will appear as guests. 


MorninG Exercises Aired five 
days a week as a measure in help- 
ing men and women stay fit. 


Why Democracy The argu- 
ments for democracy stated forc- 
ibly by well known figures includ- 
ing Lt. Governor Charles Poletti, 
Dorothy Thompson, Newbold 
Morris, Charles Evans Hughes, Jr. 
Presented by Council for Democ- 
racy. 


Goop HEALTH To You Weekly 
discussions of health problems by 
outstanding medical authorities. 
Prepared by the Tuberculosis and 
Health Society in conjunction with 
the Information Bureau of the 
New York Academy of Medicine. 


FRIENDSHIP BRIDGE A program 
of entertainment and cheer broad- 
cast three times a week over 
WMCA and short-waved to Eng- 
land through WRUL. 


LisTENERS’ ForuM_ Round-table 
talks on matters of topical concern 
by capable, well-informed speakers 
who have included Clarence K. 
Streit, William Jay Schieffelin, 
Rockwell Kent, James Young. 





SOME OF THE ORGANIZATIONS REPRESENTED 
ON SPECIAL WMCA BROADCASTS 


American Red Cross 

American Committee on Religion 
Rights and Minorities 

America First Committee 

American Legion 

American Social Hygiene Ass'n 


Boy Scouts of America 

British American Ambulance Corps 
Brooklyn Church & Mission Fed 
Bundles for Britain 

British War Relief Society 


Citizenship Educational Service 

Committee To Defend America By 
Aiding the Allies 

Council for Democracy 

Community Chest Drives 

Catholic Charities 

Committee for Inter-American 
Cooperation 

Civilian & National Defense Exp. 

Catholic Verein of America 

Common Council for American 
Unity 

Churches of God of Greater N. Y. 

Citizens Housing Council 

Daughters of American Revolution 

English Speaking Union 

Free Milk Fund for Babies 

Federal Union 

Federation of Churches 

Fight for Freedom Committee 

France Forever 

Friends of Children 

Grand Street Boys’ Association 

Greater New York Fund 

Harlem Children’s Camp Fund 

Israel Orphan Asylum 

International Free World Ass'n 








AMERICA’S LEADING INDEPENDENT STATION 


Institute of Social Order 

Jewish Theological Seminary 
Jewish Consumptive Relief Society 
Jewish National Fund of America 
Knights of Pythias =| 

Keep America Out of War Cong 
Knights of Columbus 


Loyal Americans of German 
Descent 
Marine Corps 


National Foundation for Infantile 
Paralysis 

National Consumers’ League 

New York City Bar Association 

Nat'l Conference Christians & Jews 

National Republican Club 

National Foreign Trade Council 

National Ass'n of Manufacturers 

N. Y. Registered Nurses’ Ass'n 

N. Y. League Nursing Education 

Overseas Press Club 

Park Department of New York 

Port Authority of New York 

Polish National Society 

Society for Propagation of the Faith 

Stage Relief Fund 

Sons of American Revolution 

Society of Cincinnati 

Salvation Army 

Treasury Department 

United Service Organizations 

Union for Democratic Action 

US. Committee for the Care of 
European Children 

United China Relief 


Veterans of Foreign Wars 
Women’s Defense Corps 
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IKE WLS in Chicago, KOY 
Gets Results in its own terri- 
tory. Advertisers have re- 
newed on KOY time after time— 
they know that KOY Gets Results! 


CA 
ChAAAA 


Consider this: a coffee advertiser 
offered a dictionary on KOY and 
12 other western stations. KOY 
produced greater response than any 
other station carrying the three 
five-minute programs weekly! 


For more intensive coverage, use 
the Arizona Network: KOY, Phoe- 
nix; KTUC, Tucson, and KSUN, 
Bisbee-Douglas. That’s the most 
economical way to get intensive 
coverage where 90% of Arizona’s 
retail dollars are spent! For fur- 
ther details on this rich market 

. and the resultful coverage of 
KOY and the Arizona Network, 
ask any John Blair man. 


1000 WATTS 


Day & Night PHOENIX 5 5 0 
ARIZONA KC. 


KEY STATION OF THE ARIZONA NETWORK — KOY, PHOENIX — KTUC, 








TUCSON — KSUN, BISBEE-DOUGLAS 





M 
MANAGEMENT AFFILIATED WITH WLS, THE PRAIRIE FARMER STATION, CHICAGO—REPRESENTED BY JOHN BLAIR & COMPANIE "ANAGE 








How To Get Results 
In Mid-West America 


T IS an accepted fact among 

hundreds of advertisers that ad- 

vertising on WLS gets results. 
They have proved that to their own 
satisfaction — proved that WLS 
does influence people in Chicago 
and the Middle West. 





A mail order advertiser, for ex- 
ample, offered a permanent wave 
kit for 50¢ on a WLS morning pro- 
gram three days weekly. He got 
results—but quick! From his first 
10 programs, he received 8,987 or- 
ders, each with 50¢ enclosed! 


This is but one example from 
among hundreds. For further proof 
... or for information on how you 
can use WLS to get Results in 
Chicago and the Middle West, 
write Glenn Snyder at WLS... 
or ask any John Blair man. 











50,000 WATTS 
NBC AFFILIATE 





The 
PRAIRIE 
FARMER 
STATION 


* 
+ 4 


REPRESENTED BY r Burawce D. Butter 
JOHN BLain & COMPANY ~ \ een 


GuEnn SNYDER 
Manager 














O MPAN! MANAGEMENT AFFILIATED WITH KOY, PHOENIX, AND THE ARIZONA NETWORK—KOY PHOENIX * KTUC TUCSON «* KSUN BISBEE-DOUGLAS 









































—THE GREATEST 
ADVANCE IN ENTERTAINMENT SINCE THE 
ADVENT OF TALKING PICTURES! 


Sounds that talk—in words! Sounds that are apt tory makes one-minute spots that draw fan 


or appropriate to the product you're advertising mail. Sonovox sells merchandise! 
. sounds that suggest or remind . : . sounds that ; . a , 

Broadcasting Magazine says “Sonovox is a boon 

are merely beautiful and memorable—all these : — aa 
to radio programming.” A famous advertising 

sounds can speak your commercials in words! es , mA 
agency says “Sonovox will sell more radio time 

That’s just part of the story of Sonovox. Sonovox and more merchandise than any other new tech- 

transmutes an ordinary plug into an entertain- nique ever introduced into radio.” Write us di- 


ment feature. Sonovox for the first time in his- rect....or ask your nearest F&P office. 


WRIGHT-SONOVOX, INC. 


180 N. MICHIGAN AVE. ... CHICAGO 
FREE & PETERS, INC., Exclusive National Representatives 


CHICAGO: 180 N. Michigan 


NEW YORK: 247 Park Ave 
Plaza 5-4131 


DETROIT: New Center Bldg. 
Trinity 2-8444 


SAN FRANCISCO: 11 Sutter 
Sutter 4353 


HOLLYWOOD: 15:2N. Gordon 
Gladstone 3949 


ATLANTA: 322 Palmer Bidg 


Franklin 6373 Main 5667 
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of broadcasting stations 

and networks during 1941 

amounted to $176,280,000 
on the basis of preliminary infor- 
mation available at the current 
writing. ‘Since net time sales rep- 
resent gross billings less fre- 
quency and promotional discounts, 
they can be considered to consti- 
tute the gross receipts of the me- 
dium from the sale of time; the 
writer deeming agency commis- 


Bet, bee net time sales 


DR. HERMAN 8S. HETTINGER 


Associate Professor of Marketing, University of Pennsylvania 


sions to be in the nature of an ex- 
pense of sales. 

In recent years net time sales 
have accounted for approximately 
92% of the medium’s revenues, so 
that total station and network re- 
ceipts for 1941 quite probably 
were in the neighborhood of $190,- 
000,000, although talent and mis- 
cellaneous income are extremely 
difficult to estimate. 

Time sales were divided among 
the various portions of the me- 
dium as follows: 








Table I 
RADIO NET TIME SALES 1940-1941* 








Class of business 


classes. 


Radio advertising volume, as rep- 
resented by net time sales, in- 
creased 13.2% in 1941 as compared 
to the preceding year’s level. This 
was at a slightly slower rate than 
in 1940 when time sales rose 
19.7% above those of 1939. Time 
sales of the medium have increased 
49.2% during the past five years 
and in 1941 were 120.2% above the 
1935 level.’ 

Net time sales during the period 
1937-1941, the former year being 
the first in which the FCC collected 
fiscal information from broadcast- 


ers, are set forth in the following 
table: 


TABLE II 


Total Radio Net Time Sales 
(1937-1941)* 


: % Change 
Year Net time sales previous yr. 
1937 __ $117,008973 2S... 
1988 __ __... 117,379,459 — 0.4% 
1939 __ 129,968,026 +10.7% 
1940 ___ _ 155,686,247 +19.7% 
a. 176,280,000 +13.2% 

. (Estimated) 

‘Sources: 1937-1940, FCC releases; 1941, 
estimated. 











1940 % total 1941 (Estimated) % total 

National network ae $ 71,919,428 46.2% $ 80,500,000 6% 
Regional network ; 1,869,583 1.2% 2,500,000 1.4% 
National & regional non-network 37,140,444 23.8% 45,670,000 26.0% 
BE ee 44,756,792 28.8% 47,610,000 27.0% 
Total net time sales { $155,686,247 100.0% $176,280,000 100.0% 


* Official figures of the FCC have been used for 1940, while 1941 figures constitute esti- 
mates based upon preliminary data for a representative sample of stations of various 


7Gross billings less frequency and promotional discounts. 


The slight decrease in 1938 
volume indicated in Table II was 
due entirely to a decline of 8.3% in 
local broadcast advertising during 
that year. 


Trends Within Medium 


The marked relative growth of 
national and regional non-network 
advertising continued to hold the 
spotlight in 1941 as it has done al- 
most without exception since about 
1934. National spot advertising 
time sales during the year rose 
22.9% above the 1940 level; a rate 
of growth almost identical to that 
of 1940 when spot business in- 
creased 23.8%. National and re- 

1Net time sales estimates have been 
based primarily upon station data rep- 
resenting approximately 45 per cent of 
the medium’s sales during recent years, 
together with information on . network 


operations secured from certain of the 
networks. 

2For a detailed analysis of radio adver- 
tising trends since 1935, see “‘An Analysis 
of Fiscal Operations of Stations and Net- 
works: 1935-1940” on page 38 of this issue. 
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gional non-network advertising has 
increased 97.5% since 1937 and 
approximately threefold since 1935. 

The development of this type of 
business has been steady through- 
out the period with the exception of 
1939 when the rate of increase was 
but 6.8%. The relatively small in- 
crease during that year seems to 
have been due to a lag in the effect 
of the 1938 business recession with 
regard to this form of radio ad- 
vertising. 

National network business during 
1941 increased 11.9% as compared 
to the previous year. The rate of 
growth for this portion of the me- 
dium was somewhat less than dur- 
ing the preceding year when the 
percentage of increase was 17.8%. 
The 1941 increase in national net- 
work advertising was at approxi- 
mately the same rate as experi- 
enced in 1938 and 1939. An im- 
portant aspect of national network 
revenues in recent years has been 
the greater relative growth of net- 
work volume in secondary markets 
and among the lower powered 
classes of stations.s 


Local Shows Growth 


Local broadcast advertising has 
continued to grow more slowly than 
have other forms of radio advertis- 
ing, 1941 business of this type hav- 
ing increased but 6.8% over the 
previous year’s level as compared 
to a general rise in net time sales 
of 13.2%. Part of this comparative- 
ly small increase may have been 
due to the marked rise in national 
non-network business, for at vari- 
ous times in the past rising spot 
volume seems to have acted as a 
brake upon local advertising de- 
velopment. 

Nevertheless, a large portion of 
the relatively poor showing of local 
radio advertising in recent years 
has been due to more fundamental 
causes; chief among them the 





® For details regarding trends in network, 
national spot and local business on different 
classes of stations and in various size com- 
munities, see “An Analysis of Fiscal Op- 
erations of Stations and Networks: 1935- 
1940”’, page 38. 


Broadcast Advertising in 194] 


weakness of radio in the retail field 
at the present time. Time sales of 
local radio advertisers in 1941 
were 33.1% above 1937 and 83.1% 
over 1935. 

_ The extremely rapid rise of na- 
tional and regional non-network ad- 
vertising, and lag in local business 
have resulted in important shifts in 
the relative importance of the va- 
rious portions of the medium dur- 
ing recent years. Whereas national 
network time sales represented ap- 
proximately 50% of the industry’s 
revenues in 1935 and 1937, they ac- 
counted for but 45.6% in 1941. In 
contrast to this downward tendency, 
national and regional non-network 
advertising represented 17.3% of 
the industry total in 1935, 19.7% 
in 1937 and 26.0% in 1941. Local 
broadcast advertising during the 

(Continued on page 12) 





Official Count of U. S. 


Broadcasting Stations 
(From records of FCC) 
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* Federal Radio Commission takes 
over regulation from Dept. of Com- 
merce. 

+ Federal Communications Commis- 
sion replaces Federal Radio Commis- 
sion July 11, 1934. 
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same period declined in relative im- 
portance from 32.3% of total time 
sales in 1935 to 30.3% in 1937 and 
27.0% in 1941. 

Since the gross billings of radio 
stations and networks represent the 
volume of time sold multiplied by 
the one-time rate charged for fa- 
cilities without the deduction of 
frequency and promotional dis- 
counts, this figure quite naturally 
is considerably higher than that for 
net time sales volume. Moreover, it 
is a figure of extremely limited sig- 
nificance. Obviously it does not rep- 
resent the actual gross receipts of 
the medium since stations and net- 
works never receive the dollars rep- 
resented by the aforementioned dis- 
counts. Morover, the use of gross 
billings as a measure of the relative 
importance of network, spot and 
local radio advertising is highly 
misleading since both the discount 
structures and the earned discounts 
vary materially between these 
types of business. 

An example of the fallacious con- 
clusions which can be drawn from 
gross billings is afforded by a com- 
parison of radio gross billings and 
net time sales for the year of 1939 
as compared with “net” space sales 
of newspapers and magazines for 
that year; the most recent year for 
which Census of Manufactures 
data, the only source of newspaper 
and periodical data equal in com- 
prehensiveness to the FCC broad- 
casting reports, are available. 

In 19389 radio gross biilings 
amounted to $171,113,000, while 
net time sales were but $129,968.- 
000. The latter figure is comparable 
to the receipts from advertising re- 
ported to the Census of Manufac- 


tures by newspapers and periodi- 

cals: $539,500,000 for the former 

and $224,500.000 for the latter. 
le th 


he difference is not a great 
s sufficient to be significant. 
Common Denominator 

is seeking to form a 
the potential eco- 
radio upon printed 
logical deflation of 
i is not suffi- 


» 
+ 
ie 





srs and but a 


its total revenues 
er than the sale of 





radio broadcasting 
receipts amounted to $141,287,000. 
However, both newspapers and 
magazines secure a _ substantial 
proportion of their total revenues 


pee 2 





from subscriptions and sales. When 
receipts from these sources are add- 
ed to the printed media figures, 
newspaper receipts for the year in 
question swell to $845,700,000, while 
magazine receipts rise to $409,000.- 
000 as compared to the previously 
mentioned $141,287,000 of radio 
1€ gs are 
f t pur- 
. vy ly com- 
mon denominator whereby the reve- 





Bureau of Advertising of the 
American Newspaper Publishers’ 
Assn. increasingly has been releas- 
ing dollar volume information re- 
garding that medium. 

Gross billings for the radio 
broadcasting industry for 1941 are 
presented in Table ITI. 


TABLE Ill 
Estimated Radio Gross Billings 
(1940) 


Class of business 

National network $106, 900,000 
Regional network 3,000,000 
National & regional non-network 64,200,000 
Local 63,500,000 


Total gross billings $2387,600,000 

Estimated gross billings for the 
medium since the establishment of 
network advertising on a perma- 
nent basis in the fall of 1926 have 
been as follows: 


TABLE IV 
Estimated Radio Gross Billings 



















N= 


(1927-1941) * 
National 

Year Networks Others Total 
1927 $ 3.833.000 987,000 $4,820,000 
s : 3,873,000 14,100,000 
19,196,000 7,604,000 26,800,000 
27,694,000 12,806,000 40,500,000 
37,502,000 18, 498,000 56,000,000 
22,793,000 61,900,000 
25,484.000 57,000,000 
30,228.000 887,000 
38,209,000 524,000 
47,880,000 107,551,000 


.000 144,142,000 
90,000 150,118,000 
$8,000,000 171,114,000 
111,500,000 07,956,000 
130,700,000 237,600,000 


106,900,000 

* Estimates by the writer and Paul F. 
Peter, director of research. National Asso- 
ciation of Broadcasters. 


The more complete sample avail- 
able for the current year’s estimate 
has made possible a more detailed 
analysis of changes in non-network 
business during 1941 with regard to 
various classes of stations, although 
time requirements and other prob- 
lems did not permit a similar an- 
alysis of receipts from network 
broadcasting. 

It is estimated that national and 
regional non-network advertising 
on 50 kw. unlimited time clear- 
channel stations rose approximate- 
ly 25% during the past year, slight- 
ly more than the average for the 
medium as a whole. National spot 
business on this class of station has 
shown continued strength for sev- 
eral years. In the case of 50 kw. 
part-time clear channel stations the 
gain in national spot volume was 
probably slightly in excess of 10%. 
The gain in national spot business 
was particularly strong in the case 
of the 5-25 kw. clear channel unlim- 
ited time group, where revenues 
from this source increased in the 
neighborhood of 45%. 

National and regional non-net- 
work business on regional unlimit- 
ed time stations probably increased 
about 25%, while receipts from this 
source on the part of other classes 
of regional stations seem to have 
risen in the neighborhood of 30%. 
Local unlimited time station reve- 
nues from spot advertising seem 
to have increased between 15% and 
20% during the year just closed. 

In the case of local broadcast ad- 
vertising, business of this class on 
50 kw. unlimited time clear-channel 
stations—a comparatively unim- 
nt item in their general busi- 
is estimated to have risen 
ximately 10%, while that of 
ime stations of this class 
s to have remained compara- 
y unchanged. Local volume on 
kw. clear-channel stations is 
imated to have increased in the 
hborhood of 15% during 1941. 
rere seems to have been but a 
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slight increase in local business on 
regional unlimited stations, prob- 
ably under 5%, due in the main to 
the crowded network and_ spot 
schedules. On the other hand, local 
broadcast advertising on all classes 
of local stations seems to have risen 
about 12%. 


Product Groups 


The task of estimating network 
gross billings by product groups for 
1941 has been seriously complicated 
by the failure of NBC to make pub- 
lic any gross billings figures for 
1941. However, summaries by pro- 
duct groups have been available 
for CBS and detailed information 
also has been published by Mutual. 

It has been possible, on the basis 
of this and other information to 
make what seem to be reasonably 
accurate estimates of national net- 
work gross billings by types of pro- 
ducts advertised. These are pre- 
sented in Table V, although it has 
been impossible to give the monthly 
data heretofore published in the 
Yearbook. 

TABLE V 


Estimated National Network 
Advertising by Product 
Groups, 1940 
Product group Gross billings ¢ 
Automotive $ 3,120,000 2.9% 
Housing equipment & 
supplies 
Tobacco products 
Confectionery & soft 
drinks 4,200,000 3.9% 
Drug & toilet goods 31,690,000 29.6% 
5 


120,000 1.9¢ 
380,000 14.40% 








Financial & insurance .010,000 9% 
Grocery food products 25,790,000 24.10% 
Jewelry & silverware 360,000 38% 
Petroleum products & 

fuel 6,040,000 5.6% 
Laundry soaps & house- 

hold supplies 13,890,000 12.9% 
Publications 1,050,000 1.0¢ 
Travel & Hotels 120,000 1% 


Miscellaneous 


nw 


.750,000 2.5% 


Total gross billings _$106,900,000 100.0% 


Due to changes in sources of data 
and similar limitations, it has been 
necessary to readjust the product 
classes for which information is 
given. However, the majority of 
these readjustments from previous 
years have been in the nature of 
combinations of classes of minor 
importance, so that practically all 
major categories are comparable. 

Thus data similar to that pre- 
sented for building materials, 
paints and housefurnishings in the 
past have been combined under the 
heading of housing equipment and 
supplies. It has been necessary to 
shift soft drinks to the confection- 
ery classification, thus changing 
data for this class and also lower- 
ing what, in the past, would have 
been the normal figure for the food 
group. There have been no other 
changes of major importance. 

On the basis of estimated gross 
billings, national network automo- 
tive advertising seems to have in- 
creased approximately 10% over 
the preceding year and once more 
to have reached the 1939 level. 
There has been comparatively lit- 
tle change in the volume of auto- 
motive network advertising volume 
since 1937, when there was a drop. 

Network advertising of housing 
equipment and supplies rose sharp- 
ly during 1941 and was 25% above 
the preceding year’s level. 

Tobacco advertising showed little 
change during the year, rising but 
5%. However, it has climbed stead- 
ily since 1937, when it amounted to 
$8,789,000 and in 1941 was estimat- 
ed to have amounted to $15,380,000, 
nearly double the earlier figure. 

There seems to have been a slight 
increase in network confectionery 
advertising, although here the 


problem is complicated by the - 
classification of products. 

Network drug and toilet goods 
advertising experienced the greg. 
est growth in dollar volume as com 
pared to 1940, rising over $5,099. 
000. The principal increase jp this 
category has come since 1939 wher 
its volume amounted to about $99. 
500,000. The percentage increase 
for this class of business over the 
previous year was 20.0% in 194) 

Financial and insurance adyep. 
tising over national networks jy 
1941 remained comparatively un. 
changed from the preceding year’s 
volume, although advertising }y 
this product class has nearly tripled 
since 1938. 

There probably has been a slight 
increase in food advertising, by 
again the changes are obscured by 
a necessary reclassification of type 
of business. ; 

Jewelry and silverware advertis. 
ing increased approximately 16¢; 
during the year and was more than 
double the 1939 volume of $500,009, 

Petroleum products and fuel, gj. 
most entirely comprising gasoline 
and motor oil advertising, rose 40¢ 
as compared to 1940. 

Household Supplies 

Network advertising of soaps and 
household supplies increased 244, 
in 1941 as compared to the previous 
year, and experienced the second 
greatest gain in dollar volume—ap. 
proximately $2,700,000. : 

Advertising by publications js es. 
timated to have experienced the 
greatest relative growth of any pro- 
duct class, rising in the neighbor. 
hood of 80%. Travel advertising 
dropped sharply, as might be e.- 
pected. The necessary reshifting of 
minor classifications from recent 
years makes any analysis of the 
miscellaneous group impossible. 

Shifts in the relative use of na- 
tional network advertising by dif- 
ferent classes of products in recent 
years have resulted in significant 
changes in the percentage of gross 
billings represented by different 
product groups. These are shown 
for 1935, 1989 and 1941 respect- 
ively in Table VI. 

TABLE VI 
Estimated Percentage of National 
Network Gross Billings Represent- 
ed by Different Product Groups 


% of total gross billings 


Product Group 19 1989 








Automotive 7.9% 3.7% 2.9% 
Housing equip. & 
supplies 1.4% 8% 1.9% 
Tobacco products 7.0% 14.0% 14.4% 
Confectionery & soft 
drinks 2.6% © 3.9% 
Drugs & toilet goods 33.0% % 29.69 
Financial & _ insur- 
ance 8% 1.2% 9% 
Grocery food  pro- 
ducts 27.0%  29.6¢ 24.1% 
Jewelry & silverware. .3% 2% 8% 
Petroleum products & 
fuel 7.6% 5.1¢ 5.6% 
Soaps & kitchen sup- 
plies 5.0% 11.7% 12.9% 
Publications 9% 4% 1.0% 
Travel & hotels 1% 1% 1% 
Miscellaneous 6.4% 3.5¢ 2.5% 
Total gross billings_100.06% 100.0% 100.0% 
Probably the most important 


tendency to be noted from the fore- 
going table is the increasing co?- 
centration of network gross billings 
in the convenience goods field: i.€. 
articles sold in small units by 2 
multiplicity of retail outlets, for 4 
small price and which are pul- 
chased frequently by consumers. If 
one leaves gasoline and lubricating 
oil out of the picture, which seems 
desirable in view of the present 
wartime emergency, goods of this 
type represented 74.6% of network 
billings in 1935, 85.0% in 1939 and 
84.9% in 1941. 
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CORRECTION, PLEASE 





ECAUSE we produce 19 network shows—people often 
B say ‘‘Oh, yes, Young & Rubicam, the radio agency.”’ 
We are glad to be known as leaders in radio, but 
not glad to have our leadership in other fields over- 


looked. Our business is not radio 


AGFA ANSCO, Binghamton, N. Y. 
Agfa Photographic Materials and Equipment 
AMERICAN CAN COMPANY, New York, N. Y. 
Packers’ Cans and General Line e Keg-Lined 
Beer Cans 
BENDIX HOME APPLIANCES, INC., South Bend, Ind. 
Bendix Home Laundry 
BISSELL CARPET SWEEPER COMPANY 
Grand Rapids, Mich. Bissell Carpet Sweepers 
BORDEN COMPANY, THE, New York, N. Y. 
Institutional «© Manufactured Products (Evap- 
orated and Condensed Milk, Malted Milk, 
Hemo, None Such Mince Meat) « Cheese Divi- 
sion « Fluid Milk Division (New York, Chicago, 
Detroit, Northern California) « Ice Cream Di- 
vision (New York, Chicago, Detroit, Northern 
California) « Powdered Milk Division « Pre- 
scription Products Division 
BRISTOL-MYERS COMPANY, New York, N. Y. 
Sal Hepatica « Minit Rub « Peterman’'s Discov- 
ery « Peterman’s Roach Food « Peterman’s Ant 
Food « Toushay Hand Lotion « Ipana (Radio) 
CANNON MILLS, INC., New York, N. Y. 
Cannon Sheets ¢ Pillowcases « Hosiery 
CELANESE ee OF AMERICA 
New York, N. Celanese Yarns and Fabrics 
CENTAUR posi THE, New York, N. Y. 


Fletcher's Castoria 


CLAPP, HAROLD H., INC., Rochester, N. Y. 


Baby Foods 

CLUETT, PEABODY & CO., INC., New York, N. Y. 
Arrow Shirts e Collars « Underwear « Neckwear 

CONTINENTAL FOODS, INC., Hoboken, N. J. 
Continental Soups 

CUMMER PRODUCTS COMPANY, Bedford, Ohio 
“Energine’’ Products 


DRACKETT COMPANY, THE, Cincinnati, Ohio 


Drano « Windex 


DRAKE BAKERIES, INCORPORATED, New York, N. Y. 


Drake's Cakes 
FLORISTS’ TELEGRAPH DELIVERY ASSOCIATION, 
INC., Detroit, Mich. 


(nor is radio the 


FRANKFORT DISTILLERIES, INCORPORATED 
Louisville, Ky. Four Roses ¢ Paul Jones e Old 
Oscar Pepper Brand e Mattingly & Moore « An 
tique « Old Baker « Old Velvet 

GENERAL FOODS CORPORATION, New York, N. Y. 
Postum e« Grape-Nuts e Grape-Nuts Flakes 
Grape-Nuts Wheat Meal « Jell-O « Jell-O Pud- 
ding « Jell-O Ice Cream Powder and Freezing 
Mix ¢ Swans Down Cake Flour « Sanka Coffee 
Kaffee Hag « La France « Satina « Calumet 
Baking Powder e Baker's Coconut « Minute 
Tapioca « Birds Eye Frosted Foods « Edible 
Nuts « Institutional 

GULF OIL CORPORATION, Pittsburgh, Pa. 


Gulf Products 
HOTELS STATLER COMPANY, INC., New York, N. Y. 
IGLEHEART BROTHERS, INC., Evansville, Ind. 


Swans Down Family Flour « Mixed Feeds 


INTERNATIONAL FIBRE BOARD, LTD. 
Ottawa, Ontario Ten/Test Insulating Board 


INTERNATIONAL SILVER COMPANY, Meriden, Conn. 
Sterling Silver Div. ¢ 14547 Rogers Bros. « Wm 
Rogers & Son 


INVESTORS SYNDICATE, Minneapolis, Minn. 
JELKE, JOHN F., COMPANY, Chicago, Il. 


‘Jelke's Good Luck” Margarine * Mayonnaise 


JOHNSON & JOHNSON, New Brunswick, N. J. 


3aby Products Div. « Red Cross Div 

LEVER BROTHERS COMPANY, Cambridge, Mass. 
“Swan” Soap 

LIEBMANN BREWERIES, INC., Brooklyn, N. Y. 
Rheingold Beer, etc. 

LIFE SAVERS, INC., Port Chester, N. Y. 
Life Savers Candy Mints 

LIPTON, THOMAS J., INC., Hoboken, N. J. 
Lipton's Tea 

MASONITE COMPANY OF CANADA 
Ottawa, Ontario Masonite Products 


METROPOLITAN LIFE INSURANCE COMPANY 
New York, N. Y. 


biggest part of it). Our business is doing the whole 
advertising job from start to finish. Below are the 
clients for whom we do it. Study their advertising, 
wherever you see or hear it, and judge for yourself 
how well we do the job—in all media. 


MOLLE COMPANY, THE, New York, N. Y. 
Mollé Brushless Shaving Cream « Kling Dental 
Plate Powder 
MOTOR WHEEL CORPORATION, Lansing, Mich. 
Duo-Therm Division 
NATIONAL SUGAR REFINING ag ee ny THE 
New York, N.Y. Jack Frost Sugars 
NORTHERN PAPER MILLS, Green Bay, Wis. 
Toilet Tissues 
OWENS-CORNING FIBERGLAS CORPORATION 
Toledo, Ohio Fiberglas 
PACKARD MOTOR CAR COMPANY, Detroit, Mich. 
PARKE, DAVIS & COMPANY, Detroit, Mich. 
Pharmaceutical and Biological Products 
PERSONAL PRODUCTS CORPORATION, THE 
Milltown, N. J. Modess « Meds « Co-Ets 
PHARMA.-CRAFT CORP., INC., THE, Louisville, Ky. 
Fresh" Deodorant 
PULLMAN COMPANY, THE, Chicago, III. 
RATH PACKING COMPANY, THE, Waterloo, lowa 
Black Hawk Meats 
ROYAL TYPEWRITER COMPANY, INC. 
New York, N. Y. Royal Standard Typewriters 
Royal Portable Typewriters « Roytype Supplies 
SANFORIZING DIV. OF CLUETT, PEABODY & CO., 
INC., New York, N. Y. Shrinking Process 
7-UP COMPANY, St. Louis, Mo. 
“7-Up"” Beverage 
SIMMONS COMPANY, New York, N. Y. 
Beautyrest « Deepsleep « Slumber King Mat- 
tresses « Metal Furniture « Studio Couches 
Cribs and Beds 


SINGER SEWING MACHINE COMPANY, THE 
New York, N Singer Sewing Machines 
and Related Accessories 


TRAVELERS INSURANCE CO., THE., Hartford, Conn. 


WALKER-GORDON LABORATORIES CO., INC. 
Plainsboro, N. J. 
Certified Milk and Acidophilus Milk 


WESTINGHOUSE ELECTRIC & MFG. CO. 
East Pittsburgh, Pa 


OUNG & RUBICAM, Inc. 
Advertising 


NEW YORK + CHICAGO + DETROIT + SAN FRANCISCO 
HOLLYWOOD + MONTREAL + TORONTO 
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RETAIL RADIO SALES IN THE UNITED STATES, 1922-1941 


(Compiled for the 1942 BROADCASTING YEARBOOK by O. H. Caldwell, Editor of ‘‘Radio Retailing Today’’) 


Total Sets Sold Total Tubes Sold 


Number Value Number Value 
1922 100 ,000 $5 ,000 ,000 1 ,000 ,000 $6 ,000 ,000 
1923 550 ,000 15 ,000 ,000 4,500 ,000 12 ,000 ,000 
1924 1 500 ,000 100 ,000 ,000 12 ,000 ,000 36 ,000 ,000 
1925 2 000 ,000 165 ,000 ,000 20 (000 ,000 48 ,000 ,000 
1926. 1 ,750 ,000 200 ,000 ,000 30 ,000 ,000 58 ,000 ,000 
1927 .. 1 ,350 ,000 168 ,000 ,000 41 ,200 ,000 67 ,300 ,000 
1928 . 3 ,281 ,000 400 ,000 ,000 50 ,200 ,000 110 ,250 ,000 
1929. 4 428 ,000 600 ,000 ,000 69 ,000 ,000 172 ,500 ,000 
1930. 3 827 ,800 300 ,000 ,000 52 ,000 ,000 119 ,600 ,000 
1931 3 420 ,000 225 ,000 ,000 53 ,000 ,000 69 ,550 ,000 
1932 3 000 ,000 140 ,000 ,000 44 300 ,000 48 ,730 ,000 
1933 3 ,806 ,000 230 ,099 ,000 59 ,000 ,000 49 ,000 ,000 
1934 4 084 ,000 270 ,000 ,000 58 ,000 ,000 36 ,600 ,000 
1935* . 6 ,026 ,800 330 ,192 ,480 71 ,000 ,000 50 ,000 ,000 
1936* . 8 ,248 ,000 450 ,000 ,000 98, ,000 69 ,000 ,000 
1937*. 8 ,064 ,780 450 ,000 ,000 91 ,000 ,000 85 ,000 ,000 
1938* 7,100 ,000 250 ,000 ,000 80 ,000 ,000 105 ,000 ,000 
1933* . 10 ,538 ,000 355 ,000 ,000 98 ,000 ,000 120 ,000 ,000 
1940* . 11 ,150 ,000 380 ,000 ,000 110 ,000 ,000 110 ,000 ,000 
1941. 13 ,100 ,000 460 ,000 ,000 130 ,000 ,000 143 ,000 ,000 


* Figures for sets include value of tubes in receivers. Totals include exports. 
t Includes home-built sets. 








Total Sales of 
Broadcast Receivers, Homes with Auto Sets 
Auto Sets Sold Tubes, Batteries, Parts Radio Sets in Use Total Radio 
. . . re , Sets in Use 
Number Value Value Number Number in U.S, 
oe $60 ,000 ,000 60 ,000 
yeaa 136 :000 {000 1,000 000 mh = 
Sapisae et) “eanecteeve 358 ,000 ,000 2 ,500 ,000 3,000 000 
blisters 430 ,000 ,000 39600 ,000 < 4 '000 {009 
506 ,000 ,000 5 ,000 ,000 Docks 5,000 009 
425 ,600 ,000 6 ,500 ,000 Beane 6 ,500 ,000 
Rey ~% 690 ,550 ,000 7 ,500 ,000 ne See ‘500 ‘000 
eae é 842 ,548 ,000 ae 10,500 ‘000 
34 ,000 $3 ,000 ,000 496 ,432 ,000 12 ,048 ,762 13 ,000 ,009 
108 ,000 5 ,940 ,000 300 ,000 ,000 14 ,000 ,000 100 ,000 15,000,009 
143 ,000 7,150 ,000 200 ,000 ,000 16 ,809 ,562 250 ,000 18 ,000 ,000 
724 ,000 28 ,598 ,000 300 ,000 ,000 20 ,402 ,369 500 ,000 22 1000 {000 
780 ,000 28 ,000 ,000 350 ,000 ,000 21 ,456 ,000 1 ,250 ,000 28 .000 \000 
1,125 ,000 54 ,562 ,500 370 ,000 ,000 22 ,869 ,000 2 ,000 ,000 30 -500 ‘009 
1,412 ,000 69 ,188 ,000 500 ,000 ,000 24 ,600 ,000 3 ,500 ,000 3 '000 | 
1,750 ,000 87 ,500 ,000 537 ,000 ,000 26 ,666 ,500 5 000 ,000 37 .600 ‘000 
800 ,000 32 ,000 ,000 340 ,000 ,000 27 ,500 ,000 5 ,800 ,000 10 '800 ‘000 
1,400 ,000 54 ,000 ,000 450 ,000 ,000 28 ,700 ,000 6 ,500 ,000 45 ,200 000 
1,800 ,000 72 ,000 ,000 500 ,000 ,000 29 ,300 ,000 8 ,000 ,000 50 , 100,000 
2 ,000 ,000 80 ,000 ,000 600 ,000 ,000 30 ,300 ,000 9 ,300 ,000 57 ,000 ,000 


In recent years, replacement tubes have run from 25% to 40% of total tube sales. 


All figures are at retail value, 
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Jan. 1, 1941 Jan. 1, 1942 
U. S Homes with Radios 29,400,000 30,300,000 
“Secondary” sets in above homes 11,000,000 14,600,000 
Battery _ portables 1,800,000 3,000,000 
Auto-radios 8,000,000 9,500,000 
Total sets in use. U. S. 50,2 D 57 
Sets with shortwave reception 35:000.000 i. 
Sets with FM _ 200,000 
Phonograph player units, including combination 6,500,000 


Television receivers in use 10,000 





CENSUS BUREAU RADIO SET DATA 











By HOWARD G. BRUNSMAN 
Chief, Housing Statistics, Population Division, Census Bureau 


THE BUREAU of the Census reports that information on the number 
of homes that have a radio was obtained for each occupied dwelling unit 
in the United States in the Census of Housing of 1940. The results of this 
Census shortly will be released. The type of information which is being 
made available is indicated below. 

Data on the number of homes which have a radio will be presented 
separately for owner-occupied dwelling units, for tenant-occupied dwelling 
units, for white owners, nonwhite owners, white tenants, and nonwhite 
tenants for each of the following areas. These data will be presented in 
the Second Series Housing Bulletins. A separate bulletin in this series is 
being prepared for each State. Bulletins for several States are now avail- 
able and it is anticipated that the full series will be completed by July, 
1942. 

a. Total of each State. 

b. Total of the urban area of the State. 

ce. Total of the rural-nonfarm areas of the State. 

d. Total of the rural-farm area of the State. 

e. Each urban place having 50,000 inhabitants or more. 

f. Each of the 140 metropolitan districts, as defined by the Bureau of 
the Census. 


The number and percent of all occupied dwelling units having a radio 
also will be presented for each of the following areas in the Second Series 
Housing Bulletins. The data for these areas will not be shown separately 
by tenure or race. 


a. Each urban place having 2,500 to 50,000 inhabitants. 
b. Each county. 

c. Total of the rural-nonfarm area of the county. 

d. Total of the rural-farm areas of the county. 


The number and percent of occupied dwelling units having a radio 
will be presented for each census tract in the 60 cities for which census 
tracts have been established. These data will be presented in the Popula- 
tion and Housing Bulletins on Statistics for Census Tracts. A separate 
bulletin will be issued for each of the census tract cities. It is anticipated 
that the full series will be completed by July, 1942. 


According to present tentative plans, an analytical study will be made 
of the number of homes at each rental or value level that have a radio. 
The results of this study will be presented separately for owner-occupied 
and tenant-occupied dwelling units, and for white and nonwhite dwelling 
units in the southern States. The results of the study will be presented in 
the Third Series Housing Bulletins which should be completed before the 
end of 1942. The data will be obtained for each of the following areas: 

a. Each State. 

b. Total of the urban and rural-nonfarm areas of the State. 

c. Total of the rural-farm areas of the State. 

d. Each urban place having 50,000 inhabitants or more. 

e. Each of the 85 principal metropolitan districts. 
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R ADIO has become of age. Its miracle, 
now 21 years old, has advanced through all 
the stages of every important and benefi- 
cial service, and has become common- 
place .... its mystery taken for granted. 


That is as it should be. For radio is too im- 
portant... too great to be held in awe. Let 
the philosopher wonder at its cause, but 
let the people enjoy its effects. Radio is for 
the people. 


Jew. Gentile, Catholic and Protestant are 
all served ... and served well by radio. 
For American radio is as democratic as 
the people it serves. 


Information, entertainment, education and 
innumerable services that 
Midas could not buy with 
all his gold are to be had 
with the push of a button... 
the flick of a dial. The fi- 
nancier is served no better 
-+-no quicker than the 
farmer. 











The American public ... comfortable and 
relaxed in the living room or speeding 
over the highway .. . hears history as it 
is being made and is better informed on 
both sides than ever before. Radio has not 
only reported the events, but for the first 
time has brought about mass participation 
in the determination of a foreign policy. 


Radio service is as limitless as the ether 
waves. In peace it provides culture, in- 
formation and amusement. In catastrophe 
it has alleviated suffering and raised funds 
forthe needy. Today it is bolstering morale 
and building bridges of understanding 
between the Americas. But regardless of 
its task . . . always it serves. 








That's why Radio 1s the 


Fifth Estate 


WSM is proud to be a part 
of the American system of 
Broadcasting ... the Great 
Fifth Estate. 


HARRY L. STONE, Gen'l. Mgr. OM NASHVILLE, TENNESSEE 


OWNED AND OPERATED BY 


THE NATIONAL LIFE AND ACCIDENT INSURANCE COMPANY, 


INC. 





NATIONAL REPRESENTATIVES 


BROADCASTING e Broadcast Advertising 


XUM 


EDWARD PETRY & CO INC 


1942 Yearbook Number « Page 15 























| AL’ COLUMBIA J 
;RADIO PROGRAMS | 





Ws) 
a 


if 

” 
. 
tr) 


+ 
if 1B 
, 


? 


a 


DOW'S ORU 


iP 59. 











oe a ae Ge e 
a. MM a sk 
iCE CREAM SODA 
hn! 





a 

















XUM 








PUETFF 
















a mm 










lashed the minute-it happens.... 


twenty hours a day...one hundred- 
thirty thousand people read daily / 


This WCKY public service is another 
reason why WCKY is doing the reat 
job in the rich Cincinnati market 





















National Networks’ Gross Monthly Time Sales, 1927 1941 | 







































































































































































































NATIONAL BROADCASTING COMPANY NETWORKS 
1927 1928 1929 1930 1931 1932 1933 1934 1935 1936 1937 
ee eee $270,949 $651,015 $1,004,874 $1,418,979 $2 ,026 , 860 $2,635 ,447 $1,869,885 $2,391,667 $2,895 ,037 $2,681,815 $3,541. 
a eee 252,19 626,176 1,074,834 1,347,847 1,924,778 2,571,60 1 742,784 2'211°637 2,758,319 2,714,300 3,295, 789 
OS eee 316,158 726 , 787 1,240,102 1,652,629 2,164,434 2,864,783 1,997 ,463 2,507,890 3,025 ,308 3,037,873 3,614,295 
See 273,209 674,354 1,173,922 1,574,523 2,195,880 2,649 , 892 1,690,177 2,373,890 2,682,143 2,741,928 3277's 
| Ee 257,981 701,029 1,192,930 1,731,409 2,101,525 2,305,448 1,662,887 2,475,173 2,685,211 2,561,720 3,214'819 
tS RECS ee 241,930 609 , 566 1,014,361 1,509,224 1,931,155 2,081,466 1,512,139 2,177,857 2,380,845 2,323,456 3, ‘387 
eres 228 , 666 575,333 1,014,037 1,692,680 2,027,975 1,825,433 1,370,993 1,864,420 2,208,935 2,429 ,983 2,707 454 
SS eee ee 195,143 596,200 1,029 ,950 1,612,284 1,892,427 1,745,338 1,407 ,843 1,735,555 2,021,366 2,422,431 2,784.97 — 
ee 264,725 660,740 1,234,196 1,648,581 1,951,326 1,807,795 1,555,606 1,860,166 2,163,317 , 886 , 637 2 850’ 58} = 
| See 368,111 1,101,411 1,483 ,284 1,972,414 2,318,091 2,063,273 2,130,046 2,775,431 2,779,557 3,696,489 3,339,739 ., 
November......... ‘ 491,711 964 ,864 1,413,961 1,890,532 2,475,905 1,953 ,953 2,188 ,342 2,683,494 2,655,100 3,468 , 728 3, 381,346 RU 
Ps Snccncseens 599 , 232 892,858 1,433 ,931 2,037,785 2,596,185 2,000 , 454 2,324,567 s 2,776,436 2,893,793 3,558 ,590 3 , 639, 0¢5 
TES nites sane _$3,760,0 760, 010 $8, 78 780.33 333 $14,310,382 $20,088,887 $25 ,607 ,041 $26 , 504,891 $21,452,732 $27; aes. —_ $31, 148, 931 $34, 523, 950 $38 , 651, 296 —————— 
1937 
COLUMBIA BROADCASTING SYSTEM a 
1927 1928 1929 1930 1931 1932 1933 1934 1935 1936 1937 
I s. @ chdiatmia:eSieeeium weak a-amet $92,736 $274, = $644,685 $692,114 $1,348,842 $941,465 $1,405 958 $1,768,949 $1,901,023 $2,378 629 
ER re oe ee 99,8 322,355 592,9. 750,621 1,319,414 884,977 1,387 ,823 1,654,461 1,909 , 146 2,264'317 
Ee incawkin es un. © chtneauthns 98 ,492 400 ,872 726 ,093 1, 110/526 1,436,050 1,016,102 1,524,904 1,829,553 2,172,382 2, 559.716 
DES ch ckepecssons  <6a¢asenns 138,891 407 ,695 705,442 076,103 1,354,592 775 , 487 1,371.601 1,615,389 1,950,939 2, 4 Tf 
ee a a ee ee ee 84,280 400 , 537 642,782 1,065,352 1,326,994 624,256 1,255,887 1,287,455 1,749,517 2,560,558 
DE Ciuc cee aaaiee Wamiwmaceeert 78,400 319,413 592,248 1,057 , 230 915,830 553 ,056 925,939 1,066,729 1,502,768 2,476.56 
Bea scaencadéen ches  aeeathinwarne 72,80 322,171 431,428 877 ,366 591,183 445,414 630,290 910,470 1, 292/775 1,988\ 419 
(RES San ae a ser 89 600 325,040 392.673 774,518 540,342 499 ,638 513,315 879,019 1,282,588 1,955,298 [SS 
RE Riccitasesee sbeasenwe 119.336 395,290 535,760 947 ,138 685, 156 547 ,203 700,491 1,086 ,900 1,838 ,932 2 , 028 , 585 
ena ed amas « avbicerekrct 158 ,368 503 ,753 792833 1,099,717 972,358 1,125,793 1,752,601 1,930,512 2,754,808 2, 505, 485 
PE ccehens ens “wee bmendines 200 , 032 5,355 775,394 1,247,248 1,105,895 1,277,459 1,682,959 1,722,390 2,429,917 2,654,473 
December............ $72,500 214,536 579,176 772,922 1,197,106 1,005 ,229 1,372,716 1,674,087 1,885 ,977 2,433 , 353 2,786,618 
ee $72,500 $1,447,308 _$4, 785, ad ok as, amon $11, _. 039 e232, 601, oes pea oes, 566 oa4, 836, 845 a eeF,, 804 $23,168,148 $28,722,118 
as 
MUTUAL BROADCASTING SYSTEM 
1935 1936 1937 1938 9 1940 1941 
ie nds Haid C DACAAR AMA AECEEOIRAORE RS i cebamneas $157,721 $140,769 $269 ,894 $315 ,078 $317.729 $505,231 
CS 0c cShd RENEE EC EASA NUAGeESeEe) | steed been 162,358 154,344 253 ,250 276,605 337 ,649 442,157 
Eth < aoe maak ie ba eee Scie RS EERO we |) one Seis 191,487 170,511 232,877 306 ,976 390,813 518,774 
EE a bh ue Gne Re eeed sas Kaas ee PASeaSeaeMiae) — ww  eeedienex 139 ‘936 139,106 189,545 262 ,626 363 , 468 480, 
CS db.a0 wo bMedele east eahcGheee eben eeeReeeMAeace' - stdnwacees 129 .090 100,154 194,201 234,764 322,186 503,92 
Ee cthd 6 Ada ORME ae ORES Re EAA > | —aieeevein ca 104,512 75,024 202,412 228,186 299 ,478 534,513 — 
D+ tepid pasntvessatodLeaksenkeseaeeheeainnt’ - © Weacdiaabhed 109 , 562 64,662 167,108 216,583 235 , 182 512,78 
ED oe on aa ib PEE e LEER AEERERaEhe  —Aebaiemdoau 122 ,066 66.354 164 ,626 205,410 227 ,865 582,056 x 
Es a clea tekesnde Resi GeRoceceeteeeataatekne. j.§ . @neamoeucs 168 ,925 91,608 200 ,342 210, 58: 283 .463 529,013 
EL ies a Gta g a, Gis 4 4-areald swan haa anced Oe $180,374 271,629 147,714 347,771 428 ,221 784,676 839 829 
NS 6.60.6. o tans seb Cena eehe shea qaaay nes 173,411 227,545 157 ,661 360 , 929 327,045 627 , 562 958 935 
I <4. 5 08 Gierd bs 6 aR barnes hee ee kee ee Es 175,301 193 ,496 147,163 337, 369 317,699 576 ,983 948 , 498 
Ps Bi cin hing ek Srp vouati swe a edie bea cae edn $529 , 086 a: 979, 146 $i, am: _— 82, 920, 324 $3,329, 782 $4,767 ,054 $7 , 300,955 (’ 
; 
NATIONAL BROADCASTING COMPANY—RED Planters Nut. & Chocolate Co. 12 
ates American Chicle Co._..__.__ ; 56,056 any pt 
1938 1939 1940 1941* CBS Gross Billings General Petroleum Corp. of Calif. 41,95 
January..... $2, 728,232 $3,211,161 $3,496,393 ..... ¥ International Cellucotton Products But 
February EEL OT A 3. .223 2.567.258 3.208.963 SAEs Elen iigtional Watch Go. Pe 4 
RR ree * 777 é 3 ‘ SE ee - 5 
I oc. cacis teonetabees 2,544,810 2,879,571 “ae Seana General Foods Corp. _- _---~-~-$4,530,421 x. Renee SO e 44,14 has be 
RRR Eee 2,697,492 , 025, 5: 8 oe Campbell Soup Co.............—. 4,316,450 Richard Tae -- 40,920 x 
i oS ke, Cae 2,555,517 2,759,917 eee Lever Brothers Co.-----_-------- 3,792,812 National Lead Co.____--________- 35,151 clients 
RS Ceara 2,377,065 2,713,798 OS ee Colgate-Palmolive-Peet Co. ______ 3,774,514 Macfadden Publications, Inc.____- 32,873 
August. 2,366,851 2,737 ,926 ,072, Procter & Gamble Co.___-------- 2,866,532 RO I GN cst 31,659 selves 
September. 2,387,958 2,750,688 3,132,005 Liggett & Myers Tobacco Co.____ 1,657,108 Art Metal Works__-----______-__ 25,974 
October 2,872,588 3,446,134 3,842,195 William Wrigley Jr. Co._ _.... 1,453,366 oe ES = 25,844 
November 2,948,854 3,402,370 3,653,135 R. J. Reynolds Tobacco Co.-_---- 1,176,236 Smith Brothers____-__-___-____-- 21,68 Ina 
December 2,928,181 3,400 , 383 3,786,901 go LR a 1 oo ~. F. Mueller Co. a = 
The Texas Co.___--_- ~ 1,120,705 1 anufacturing O. eli 
ene $31,827,548 $36 600,736 $39,955,322 = .......... Philip Morris & Co., Ltd. Inc.--_- 1,114,125  Bathasweet Corp. —___-___-__ 20,116 to any} 
t ° ee ee ee ise) | Amor 
merican Tobacco Co.____-_----- 74,333 Dbreaktast Club Coffee_____ - b 
* Due to a change in policy 1941 figures were not released by NBC. Sterling Products, Inc._._____-_--__ 971,541 Albers Brothers es < Co. 16,224 . 
Ford Motor Co. _______-_-______- 900,518 Colonial Dames, Inc.___________._ _ 16,054 Varie 
Genceal — _ | Sea 876,466 — oo .~ aaa = | 
7 Pet Milk Sales Corp.__._.___---_--_._ 768,736 umington iransporta ion Co. yo 
NATIONAL BROADCASTING COMPANY—BLUE E. R. Squibb & Sons___________- 658,362 Alexand — i 11,265 Broac 
Prudential Insurance Co. of exander Smit ons Carpet 
1938 1939 1940 1941* MERA foo eS 647,945 eee 10,569 An 
IR, .cix3 wakvenn es $1,065,284 $822 ,739 $908 ,815 neediness OS fo 587,056 Mg Van & ‘Storage eas 7,881 
+ a tere reeeeee ae ane bing = ooeaee tere cerns Eversharp. Inc. _____ 574,660 General Motors Corp.______--_--- 6,431 attitu 
A sil so ccc cee ccscces eos ane oo a. can’ aan ececieseesis Brown & Williamson Tobacco Luden’s, Inc.___- —_— — 
a weet eee tence ees 716 708 See’ Gee IRR yee es AP orn 545,260  Nestle’s Milk Products, Inc... _ 5,51 h 
; ee oan ane Gee 487 | ace Lady Esther Co.____-___________ 537,048  Gallenkamp Stores Co._________- 4,413 chose 
——_adaaanateled eaten 581 645 569° 757 a ents io ee 505,070 + ‘Tayton Co. ne 4,152 
A meaete tie e'6:5- 374 248 B74’ 644 665924 Thomas J. Lipton, Inc.__________ 498,465 Shell Oil Co.__-_---_--_-----_- 3,556 spok 
August.........--+--- —— , ~~ lll al American Oil Co.___-_______- 483,263 Eagle Oil & Refining Co. 2,384 
— cegscnb ys abenet: con’ ane an’ tap 1 aon’ sae eeeetae: Chesebrough Manufacturing Co.__ 474,457 Vultee Aircraft Corp. anaes 521 WwW 
November... |. | 950,065 832,614 1,045,943 Septecatas: en roeeee > 6a oneal, $44,584,578 
December.......... 958 ,891 879,365 he ee eee orci Apogee «agp eenstnes aces 5 naam sigs 
United ong bo emg ae 441,228 Ruth 
Continental Baking Co., Inc. _ 430.364 
TOM. 2220000 LS EES: i aon CBS GROSS SALES lete 
Campana og omar scentsenestontiods oe P 
* : — J Internationa ilver Co.__ ane Sane . 
Due to a change in policy 1941 figures were not released by NBC. Florida Citrus Commission... 271.145 - BY MONTHS torie 
Commercial Credit Co._______--- 268,676 
: Magazine Repeating Razor Co... 264,498 “ conv 
COLUMBIA BROADCASTING SYSTEM Pacifie Coast Borax Co._——__—_—_ 258,846 ‘i. onan 
c —_ SS x , e 03 
1938 1939 1940 1941 Emerson Drug Co.____.--_-_____ _ 235.663 Jan. --------$3,909,638 $ 3,575,946 
en ee $2,879,945 $2,674,057 $3,575,946 $3,909,638 Johnson & Johnson____-_-_-_____ 215,441 — eons 3,502,557 peng a 
February. ae as 2,680,335 2,541,542 3,330,627 3,502,557 Penn Tobacco Co.__ : - 215,428 arch ----- 3,928,902 — 3,513,17 0 
March.............-. 3,034,317 2' 925,684 3,513,170 3,928,902 Best Foods, Inc. - - 204,415 April --____- 8,891,422 3,322,689 1 
Na irdissss donates 2,424,180 2,854,026 3,322,689 3,891,422 Bowey’s, Inc. __ 185,410 May --_-_-_ 3,825,466 3,570,727 19 
SSR 2,442,283 3,097,484 3,570,727 3,825,466 Gillette Safety Razor Co. 152,105 June ---_--- 3,706,989 3,144,213 po 
IN sa ss 2,121,495 2,860,180 3,144,213 3,706,989 Curtiss Candy Co._ 136,872 July ------- 3,498,594 3,071,398 188 
: eS 1,367,357 2,311,953 3,071,398 3.498.594 Los Angeles Soap Co._- 121,765 Aug. ------_ 3,414,820 2,875,657 18.1 
August... .. ean ae 1,423 , 865 2,341,636 2,875,657 3,414,820 Libbey-Owens-Ford Glass Co... 96,580 Sept. -______ 3,527,262 3,109,863 134 
a 1,601,755 2,563,132 3,109,863 3,527,262 Cudahy Packing Co.___-_----____ 91,872 a 3,898,979 4,001,492 #2.5 
re 2,387,395 3,366,654 4,001 ,492 3,898 ,979 Armstrong Cork Co. Sits 91,801 Nov _.. 8,708,095 3,689,778 : 
November............ 2,453,410 3,474,163 3,689,778 3,708,095 Mennen Co. 90,528 Dec . 3,771,654 3,819,989 ‘13 
re 2,529,060 3,529,154 3,819,989 3,771,654 Travel & Publicity Bureau of Ont. = 
_ _ 88,285 TOTAL -__$44,584,378 $41,025,549 81 ST. 
Total. . $27, 345. 397 ona. 539, 665 $41, 025, 549 $44 ,584 , 378 Vick Chemical Co.__-__- saiccieabems 75,214 ——— = 
= -== - <a ——=— Johns-Manville Corp.___________- 73,945 * Decrease. 
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u|Again the Bigeest Radio Year 
in “R and R History 





















































1937 
$35 
3 290 9 
3 614,28 
3,277, 837 
3,214'g14 
3,008, 337 
2,707,459 
3,339: ai ; 
2 a RUTHRAUFF & RYAN RADIO GROWTH 1937-1941 

SE | oe 
i. 1937 1938 1939 1940 1941 

$2,378 6 

2, 264,317 
2,559. 715 
2, 563,478 
2,560,558 
2,476,575 
1,988, 419 
1, 955, 289 
2 , 028, 585 
2,505, 485 
2 , 654,473 
2,786, 618 

528,722, 118 

194 

$505.28 
442/151 
508, 922 
534,513 
512,78 
532) 

529,013 
839, 

958,935 
948, 498 

$7,300,955 NCE again Ruthrauff & Ryan has completed a record year 
a in Radio advertising. Figures for 1941 far exceed those of 
fey 7 >, . 

; §— any previous year in this Agency’s history. 

ts . . . —— 

a: But even more significant is the fact that this increased growth 
44,468 ° ° ean: 

414 has been due in large measure to the increased billing of our old 
a1 §  clients—good evidence that Ruthrauff & Ryan methods make them- 

- Siu§ selves felt in Sales. 

25,344 

= In achieving this success, Ruthrauff & Ryan has not been wedded 
20,217 — ° ° 

zuiv§ to any one formula, nor limited to any particular kind of show. 
19,602 e . : 

- i Among our programs are included Comedy, Musical, Dramatic, 
rey Variety, Daytime Serials, Audience Participation and “Spot” 
13,737 . 

125 Broadcasting. 

t 
Tes Another important success factor is this Agency’s sales-minded 
6,431 H «“ ° ” “c © aude : 
ais attitude toward “commercials.” Our “commercial” writers are 
4. chosen for their salesmanship—for their ability to sell through the 
28 spoken word. 

521 . 

a Would you like to know more about the radio background of 

544,584,378 y ‘ : é 

— Ruthrauff & Ryan—one of the few agencies in America with com- 

ES plete radio facilities in the East, Mid-West and West Coast terri- 

tories? We shall be glad to arrange an interview at your 
% convenience. 
Increase 
9.3 

27 5.1 

70 - 

89 10.7 

3! Ruth ff & Ry Inc. 

' =! Rhuthrau an, Ine. 

57 18.7 

53 13.4 oe 

2 5 Advertising 

— NEW YORK CHICAGO 

_— ST. LOUIS . DETROIT . HOLLY WOOD 

SAN FRANCISCO . SEATTLE . HOUSTON 
tising 
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NETWORK PROGRAMS 


MAJOR BOWES’ ORIGINAL AMATEUR HOUR 
Sponsored by Chrysler Corp: ion for Ply h, Dodge P. ger Cors and 
Trucks, De Soto and Chrysler Motor Cars 


EDWARD G. ROBINSON IN “BIG TOWN” 
Sponsored by Lever Brothers Company for Rinso 
BOB BURNS IN “THE ARKANSAS TRAVELER” 
Sponsored by Camptell Soup Compony for Campbell's Soups 
“THAT BREWSTER BOY” 
Sponsored by Quaker Oats Company for Quaker Oats and Mother's Oats 
“VOX POP” with PARKS JOHNSON, WALLY BUTTERWORTH 
Sponsored by Emerson Drug Company for Bromo-Seltzer 


“GOOD WILL HOUR” with JOHN J. ANTHONY 
Sponsored by Ironized Yeast Company for lronized Yeast 


LANNY ROSS 

Sponsored by Campbell Soup Company for Franco-American Spaghetti, 

Macoroni, and Beef Gravy 
“GRAND CENTRAL STATION” 

Sponsored by Lever Brothers Company for Rinso 
“QUIZ OF TWO CITIES” 

Sponsored by Noxzema Chemical Company for Noxzema Skin Cream 
“AUNT JENNY’S REAL LIFE STORIES” 

Sponsored by Lever Brothers Company for Spry Shortening 
“ELLERY QUEEN” 

Sponsored by Emerson Drug Company for Bromo-Seltzer 
“BIG SISTER” 

Sponsored by Lever Brothers Company for Rinso 


“ARE YOU A MISSING HEIR?” 
Sponsored by Ironized Yeast Company for lronizea Yeast 


“THE SHADOW" 
Sp A by Noi, * , L 

“MEET MR. MEEK” 
Sponsored by Lever Brothers Company for Lifebvoy Soap 

“A HELPING HAND” with JOHN J. ANTHONY 

* Sponsored by ironized Yeast Company for Ironized Yeast 

“ORPHAN ANNIE’ 

Sponsored by Quoker Oats Company for Puffed Wheat and Puffed Rice Sporkies 





& Western Coal Company for ‘bive coal’ 





NETWORK PROGRAMS IN CANADA 


BIG SISTER... for Rinso 

BIG TOWN... for Rinso 

CANADIAN THEATRE OF THE AIR... for lronized Yeast 
GRAND SOEUR... for Rinso 

LES SECRETS DU DR. MORHANGES ... for lronized Yeast 
LIONEL PARENT CHANTE ... for Rinso 

LUCY LINTON’S STORIES FROM LIFE... for Sunlight Soop 
NAZAIRE and BARNABE . . . for Lifebvoy Soop 

TANTE LUCIE... for Sunlight Soop 


“SPOT” PROGRAMS 


AMERICAN CIGARETTE & CIGAR COMPANY, inc. . . . for Pall Mall 
Famous Cigarettes 
BINYON OPTICAL COMPANY ... Optical Supplies 


DODGE DIVISION OF CHRYSLER CORPORATION ... for Dodge 
Passenger Cars 


DAVID G. EVANS COMPANY ...“Old Judge” Coffee 

H. FENDRICH, Inc.... for La Fendrich Cigars 

GALVESTON-HOUSTON BREWERIES, Inc. ... Beer and Ale 

GARRETT & COMPANY, inc... .“Virginio Dare” and Garrett Wines 
GILMORE O!L COMPANY . . . Gasoline and Oils 

GOLDEN STATE COMPANY, Lid... . Dairy Products 

GOODALL COMPANY ... Palm Beach Suits and Fabrics 

HYDE PARK BREWERIES ASSN., Inc... . Beer and Ale 

JOHNSON STEPHENS & SHINKLE SHOE COMPANY ..."Rhythm-Step” Shoes 
KRIM-KO COMPANY ... Chocolate Milk Beverage 
LANGENDORF UNITED BAKERIES, Inc... . “#1: d” and “IL 
LEVER BROTHERS COMPANY .. . for Lifebvoy Soop, Rinso and Spry 
OSHKOSH B'GOSH, Inc... . Overalls 


QUAKER OATS COMPANY ... for Quaker Octs, Puffed Wheat and 
Pufted Rice Sparkies 


JACOB RUPPERT, BREWERY, Inc... . for Ruppert Beer ond Ale 
SOUTHWESTERN DRUG CO... . Red Arrow Laboratories 
STERLING BREWERS, Inc... . Beer and Ale 
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1941 CBS GROSS CBS 1941 BILLINGS BY AGENCIES. SPONSORS 1941 MBS Billing, 


Billings bv Agencies *Handled by More Than One Agency By Agencies 





























ANDERSON, DAVIS & PLATTE $10,569 Blackett-Sample-Hummert $1,443.49 
Ruthrauff & Ryar $5,040,31¢ Alexander Smith & Sons Carpet Co $10,569 Ivey & Ellington Pht. 
Young & Rubicam 4.584.054 a oe ADV. AGENCY 838,131 R. H. Alber Co 
ar " » Chrysler Corp.* 83,131 Erwin, Wasey & Co 
rT ) 805 ( : tom - ini —— " 
Ward Wheelock C« 4,308,400 AUBREY, MOORE & WALLACE $77,288 J. Walter Thompson & Co 
Benton & Bowles 2,554,656 Campana Sales Co. 877,288 Federal Advertising Agency 
Blackett-Sample-Hummert 2,507,826 N. W ~ Np & SON 7 11,265 William Esty & Co 
r > 12] AEF Atlantic Refining Co. 11,265 D’Arcy Advertising Co 
ord & ymas 2,181,357 aes — apes > 
Lord & Thomas _ wyteen BADGER, BROWNING & HERSEY 56,056 Maxon Inc 
William Esty & Co 1,947,404 American Chicle Co 56,056 Hixson-O’Donnell 
Ted Bates Inc 1,701,35¢ TED BATES Inc 1,701,859 Knox, Reeves Advertising 
Stow Go 1.688.785 Colgate-Palmolive-Peet Co Kelley, Zahrndt, Kelly 
S ~ 3 Aspe Dental Cream* 490,628 Young & Rubicam 
Newell-Emmett Co 1,657,108 Shaving Cream 411,592 Critchfield & Co 
McCann-Erickson 1,638,821 Octagon Products 330,730 Ruthrauff & Ryan 
Compton Adv 1.492.362 _ Crystal White* : 38,050 Sherman K. Ellis & Co 
- eae ; Continental Baking Co 430,364 Redfield-Johnstone 
Sherman & Marquette 1,491,056 BRDO 729,840 MacFarland, Avevard & Co 
J. Walter Thompson Co 1,325,700 Armstrong Cork Co 91,801 Weiss & Geller 
Buchanan & Co 1,120,705 Brown & Williamson Tobacco Corp 545,260 McCann-Erickson 
inner Roast & © 1130:88 Lever Brothers Co.—Silver Dust 88,627 Bayless-Kerr Co 
rthu eyerhon Co 1,110,684 Tayton Co. 4.152 Aireasters Inc. 
Pedlar & Ryan 964,459 BENTON & BOWLES 2,554,656 Birmingham, Castleman & 
Gardner Adv. Co 759,91¢ Best Foods 204,415 Pierce 
BBDO 729.840 General Foods Corp.— Roche, Williams & Cunnyngham 
. onrags Post Toasties 698,571 Arthur Meyerhoff & Co 
Arthur Kudner Inc 718,804 Post 40% Bran Flakes 219,296 Leo Burnett & Co 
Geyer, Cornell & Newel 658,362 Maxwell House Coffee 487,550 N. W. Ayer & Son 
, . sy Diamond Salt 98,228 Campbell-Mithun 
re } , 
- ne ar aw Baker’s Chocolate 25,445 Lee Anderson Adv. Co 
Knox Reeves Adv 500,306 Richard Hudnut 40,920 Commercial Radio Service Adv 
Joseph Katz Co Prudential Insurance Co. of America 647,945 Platt-Forbes 
oe so i te e Procter & Gamble Co.—Ivory Snow 132,286 Weston-Barnett 
Aubres Moore & Wallace $ BIOW Co. 1,688,785 Batten, Barton, Durstine & 
H. W. Kastor & Sons Adv. Co Eversharp Inc. 574,660 Osborne 
J. M. Mathes Inc 7 3: Philip Morris & Co. Ltd. Inc 1,114,125 Kenyon & Eckhardt 
SEE 5 Tk : > 9 507 39 
O’Dea, Sheldon & Canady 268.676 RLACKETT-SAMPLE-HUMMERT 2,507,326 


Buchanan & Co 
. American Home Products Corp Cesana & Associates 
H. M. Kiesewetter Adv. Agency 

















Anacir ! 594,364 Lord & Thomas 
Raymond R. Morgan Co Bisodo!l 164,817 Van Sant, Dugdale & Co 
Sorensen & Co Edna Wallace Hopper 78,299 Tom Westwood Adv. Agency 
sie tims Kolynos 238,021 Shrine East-West Football 

Manon tne 172,804 Cudahy Packing Co. 91,872 Game Committee 38,592.06 
C. L. Miller Co General Mills H. W. Kastor & Sons 3,217.0 

§ : Bisquick 149,908 National Fellowship for Prayer 
Walsh Adv. Co ~ n 
, Gold Meda 226,252 & Evangelism 2,066.00 
Lee Anderson Adv. Agency Procter & Gamble Co. — Donahue & Co 1,557.88 
Morse Internationa 7 Dreft Edward J. Long Adv. Agency 935.0 
Erwin, Wasey & Co 68.636 Oxydol Mithoff & White Adv. 856.75 
" Ke " Sterling Products—Bayer Aspirin $7,118 san 
sadger, Browning & Hersey; 56,056 BRISACHER, DAVIS & STAFF $1,659 ; $6,854, 985.38 
Fuller & Smith & Ross Peter Paul Inc $1,659 a LOCALLY SPONSORED 445,970.64 
Smith & Drur BROOKS ADV. AGENCY 7,881 f ——— 
Lennen & Mitchel Bekins Van & Storage Co. 7,881 GRAND TOTAI $7,300,956.02 
ay . BUCHANAN & Co. 1,120,705 > Veo. 
U. 8. Adv. Co ise Wheews b. 1.120.705 MBS Gross Billings 
Brisacher, Davis & Staff CECIL & PRESBREY pages 25,974 Bayuk Cigars, Inc. 
Cecil & Presbrey 25,$ a Metal Works £9,944 on General Mills, Inc 

7 . 2 4s COMPTON ADV 1,492,362 Gospel Broadcasting Association 

D archer Co 21.64 Procter & Gamble Co _ General Cigar Company 
Hillman-Shane Adv. Agency 20,217 Crise 480,951 Wander Company 
Kenyon & Eckhardt 19.602 Duz = ° nd *Pharmaco, Inc. : 
_— ae oe 3, Ek ivory Soay = American Safety Razor Corp 
Lock wood-Shackelford Adv. Agy 16 691 Ivory a lakes 211.629 ae : Coca-Cola Compans 
nar Adv. Agency 16.054 IT ARCY = 587.056 Gillette Safety Razor Co. 

— 15,70 Coca-Cola “ R. B. Semler, Inc 
N. W. Aver & Sor 11,265 ERWIN, WASEY & Co 68,630 


Anderson, Davis & Platte 1¢ 
Gillham Adv. Agency 
Brooks Adv. Agency 
Leon Livingston Agency 
Long Adv. Service 


; Anacin Company 

), 56S Macfadden Publications Whitehall Pharmacal Co. 
Nationa: Lead Co. - oe ‘ one **Richfield Oil Corp. « 

WILLIAM ESTY & Co 1.947.404 York 
ee —— _— a Lutheran Laymen’s League 
sever Brothers Co.—Lifebuoy 





f New 























we a we > Wheeling Steel Corporation 127,1 
’. J. Reynolds obacco Co Axton-Fisher Tobacco Co. 104,1 
General Adv. Agency FULLER & SMITH & ROSS 55,970 P. Ballantine & Sons 91,806.25 
Vickers & Bensor Libbey-Owens-Ford Glass Co.* 55,970 Zonite Products, Inc 90,046.06 
Logan & Arnold eo — - Co. | dia 759,916 American Can Company pe 
=A et ilk Sales Corp _ — 759,91€ 3arbasol Compan 87,327 
SER re een GENERAL ADV. AGENCY ene Gees Cec & West ; 
GRAND TOTAI $44,584,378 “Ragle Oil & Refining Co. 2.884 2,38 oe, gas ee ne pea g 
4 i ve VO. —~ 2,08 a a ern oal ra) 43,004.00 
| GEYER, CORN ELL & NEWELI nn °58,362 Young People’s Church of the | | 
| u *. Squibb & sons OS, 062 Air 41,290.99 
| 1941 CBS BILLINGS GILLHAM ADV. AGENCY 8.820 Howard Clothes. Inc 69, 685.0 
' x a 2 - x wwe oward Clothes, Inc. 69,080 
he 4 We - - *. = ° 
Pet Milk Sales Corp.* §,82( Marrow’s. Inc. 64,953.20 
; GLASSER ADV. AGENCY 16,054 Piel Brothers 58,178.94 
by Industries Colonia] Dames —<— ~~~ -—— 16,054 pie Macfadden Publications 44,924.00 
ro ADV. AGENCY ae 20,217 Parker Pen Company 
Soil-Off Mfg. Co 20,217 Iglehart Brothers 
Automotive ; $ H. W. KASTOR & SONS ADV. Co 287,798 ic Foundation 
Building Materials Procter & Gamble Co.—Tee 287,793 
Cigars, Cigarettes, Tobacc JOSEPH KATZ Co ~----- 483,263 Griffin Manufacturing Company 
Confectionery, Soft Drinks American Oil Co 483,268 
Drugs, Toilet Goode 


aes ees 2 sate Studebaker Corporation 
KENYON & ECKHARDT 19,602 Illinois Meat Company 

Cudahy Packing Company 
Hecker Products Corp. 

Land O'Lakes Creameries, Inc. 
Chrysler Sales Division 

ae? V. LaRosa & Sons, Inc. 

18,804 Peter Paul, Inc. 


Financial, Insurance 
Foods, Food Beverages 
House Furnishings 
Jeweiry, Silverware 
Lubricants, Fue 
Paint 


Knox Gelatine Co 
H. M. KIESEWETTER ADV. AGENCY 
Bathasweet Cory 
Mennen Co 
Penn Tobacco Co.* 
ARTHUR KUDNER In: 
Florida Citrus Commissior 





Shoes, Leather Goods 


























- American Bird Products, Inc. 
Laundry Soaps Housekeeper: General Motors Corp - Paul F. Beich Co. 
Supplie ies 4,971,604 United States Tobacco Cc : scioteransai 22 Tayton Company 
Stationery, Publishers __ 607 ,53% LENNEN & MITCHELL, Inc : ‘ ‘ 44,144 United Air Lines, Inc. 
Travel, Hotels __._____ 109,905 P. Lorillard Co.— Charles B. Knox Gelatine Co. 
Sporting, Aircraft , 521 Old Gold a ----- Paramount Pictures Corp. 
“PAN ane an alien alias Beechnut Cigarettes 10,098 Roma Wine Company 
Snaee Seen. paeieadieennenaaee Sensation Cigarettes - : 29,261 Pabst Sales Company 
LEON LIVINGSTON AGENCY ne 5,597 Hebrew Evangelization Society 
+ + . ~ ~ Nestie’s Milk Product Shrine East-West Football Game 
NO NBC LISTINGS LOCKWOOD-SHACKELFORD ADVERTISING AGENCY 16,690 Cessna Aircraft, Inc. a 
Breakfast Club Coffee 16,690 National Fellowship for Prayer 
LOGAN & ARNOLD tS 521 and Evangelism ; 
OWING to a new policy established Vultee Aircraft Cory 521 ¥ Walter Wanger Productions 
last year by NBC, f rures t 2 LONG ADV. SERVICE _ 4,413 John B. Canepa Co.___ 
‘ast yeal As ’ igures on time Gallenkamp Stores Cc 4,41: E) Paso Board of Development 
sales and listings of advertiser and LORD & THOMAS 2,181,357 
agency billings have not been re- Albers Brothers Milling Cx ee 
leased for publication. NBC statis- - eonennoy Ae gga me Locally sponsored eee 
tics and billing figures for 1940 will California Fruit Growers Exchange GRAND TOTAL $7,300,956.02 
be found in the 1941 BROADCASTING Colgate-Paimolive-Peet Co ae Cream® *Includes billing for White Laboratories 
Yearbook, pages 20-22. (Continued on page 22) ** Includes billing for Sherwood Brothers, 
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5, 854,985.88 
445,970.64 


,300,956.02 


~ 





224,033.44 
157.390.39 





78,564.00 


71,203.95 
69,685.00 
64,953.20 
58,178.94 
44,924.00 
40,447.01 

40,217.82 
35,513.00 

$3,184.18 
.795.00 





4,985.38 
15,970.64 


10,956.02 
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Your advertising on Fort Industry stations hits the mark. The experienced 
hands of 176 radio people pull the bow-string that lets fly your message to its 
target. Of these staff members, all but ten have been with The Fort Industry 
Company two years or more; 22 have been with this firm ten years or longer: 
44, five years or longer; 52 have been with Fort Industry at least three years. 
Long association together has sharpened their aim; they have pioneered, many 
of them, in broadcasting. Their combined experience doesn’t show on the rate 
card, but it can be measured in vast, loyal audiences. If it’s a Fort Industry 
station, your programming problem is safe in the hands of qualified broad- 
casters. Your message will find its mark! 
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Luden’ e Repe: 2 
n’s ate 
MAXON — er Razor Co DRUGS 
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McC F. Mueller Razor C Americ Home Prod ~ 
McCANN er Co Co > sts ican H roducts C 
Ches N-ERICKS 34.498 270,635 American eon Products Corp. 
ee gem = ged — American ne Produ s Corp Anacin 
d Motor C gz. C Bathasw ome Pr cts Co Bisod 
M Pacific pee Co 9 152,106 172 ans Corry roducts C — Ed « 
McCART oast F eae 172,804 pana S$ a orp cdna W 594.3 
em ad ast Borax Co 20,699 a Sales Co Kolynos allace Hopp a 
aaeinos Oil C ™ en . ae towed e 64.817 
= A é _ 1 £22 5 ’ ree * 78.299 
Wil UR MEYER bag cne 1,633,821 Colgate-Pal Mfg. Co Campane | Products one 
nee Tre HOFF & ( 900,518 Colgate-Palmolive-Peet — Co. — Dineeka 
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npbell So RYAN 26,235 Sterli & Prod wone Co 
Franc¢ up Co.— 301,176 T ae a ough Rem 
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Emersor Corp.* aia 500.306 FINANC ical Co aaah aman 
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Here’s a million dollar” reason for using 
KGO throughout 1942 


VARIETY, in citing KGO and its sister station KPO for this year’s ANNUAL AWARD, said, “It is 
practically impossible for any San Franciscans possessing hearing and sight to remain unenlightened 
about KGO...” Mr. Advertiser, this is your cue to the greatest radio buy in San Francisco for 1942! 
The people who buy your product are the people who are vitally aware of KGO, listen to it regularly, 











] san Francisco Represented Nationally by \ this, semen 
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Program Popularity in 1941 


By A. W. LEHMAN 
Manager, Cooperative Analysis of Broadcasting (CAB) 








EVER in radio’s history has 

| \ there been a development of 
such significance as in the 
latter part of 1941. 

In that sombre period it was dem- 
onstrated that the potentials of the 
medium had not been approached 
even remotely in the 12 years of 
CAB existence, that the leading 
commercial programs—at least on 
the basis of past ratings—were no 
longer the yardstick of maximum 
audience size. 

Specifically, the addresses of 
President Roosevelt and Prime 
Minister Winston Churchill created 
audiences of such vast dimensions 
that the most brilliant ratings of 
years gone by were not only out- 
stripped, but indeed doubled or 
more. 

Twice in Two Days 

This elasticity of the audience- 
potential was even more remark- 
ably demonstrated when the Presi- 
dent broke all audience records two 
days hand running. On Monday 
noon, Dec. 8, the President’s appeal 
for declaration of war against 
Japan attained a rating of 65.7%. 
The next evening, his speech at 10 
p. m. similarly shattered all night- 
time listening levels with a rating 
of 838% 

For the sake of comparison, these 
superlative figures may be gauged 
against the President’s Charlottes- 
ville speech of June 10, 1940 (7:15 
p. m.—all four networks), in which 
he denounced Italy’s entrance into 
the war. That memorable address 
rated 45.5%—the highest mark, 
up to that time, recorded by the 
CAB for a speech of any kind. 


Other Records 


Other Presidential addresses 
broadcast over all the major net- 


works, throughout 1941 likewise 
brought inordinately high audi- 
ences: 


March 15 (Press Correspondent’s Dinner), 
9:30 p.m., 47.0% 
April 30, 10:30 p.m., 26.7%. 


Sept. 11 (Greer Incident), 10:00 p.m., 
12.5%. 

Nov. 6 (Navy Day Address), 3:00 p.m., 
20.0%. 

Nov. 11 (Armistice Day Ceremonies), 
11:30 a.m., 28.4%. 

Dec. 15 (Bill of Rights Program), 10 
to 11 p.m., 63.3%. 


A relative newcomer to the ranks 
of radio during 1941 was Prime 
Minister Winston Churchill. On 
four separate occasions his speeches 
were rated by the CAB. The first 
one occurred at 3 p.m. on Sunday, 
Feb. 9, and bore a rating of 23.7%. 
At the same time of day, and the 
same day of the week, on June 22, 
he attained a rating of 16.5%. On 
Sunday, Aug. 24, at 4 p.m., he reg- 
istered 26.1%. With his visit to the 
U. §., his audience jumped im- 
mensely. His most recently rated 
address—at noon on Friday, Dec. 
26—showed a mark of 44.7%. 

As of December, 1941, the 20 








I—Monthly Ranking of the Ten Leaders 
For Standard Time Months, 


1941 








For the 
Period 
Jack Benny 
Chase & Sanborn 
Fibber McGee & Molly 
Lux Radio Theatre 
Aldrich Family 
Bob Hope -.- 
Maxwell House 
Major Bowes 
Kate Smith Hour 
One Man’s Family - 
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] Apri ct. Nov. Dec. 
1 1 1 4 2 2 
2 2 3 2 1 1 
5 5 2 1 3 3 
3 4 4 3 5 “ 
4 3 5 5 - 5 
6 6 6 6 6 6 
8 9 q 7 7 q 
7 7 11 8 9 18 
9 8 & 9 18 9 
11 12 10 11 8 12 








Ii—Monthly Ranking of the Ten Leaders 
For Daylight Saving Months, 


1941 








Chase & Sanborn 

Lux Radio Theatre 
Aldrich Family - 
Maxwell House 
Walter Winchell 
Kraft Music Hall 
Kay Kyser 

One Man’s Family 
Eddie Cantor 

Mr. District Attorney 


N.B.—Off the air. Only programs broadcast three or more months 
were used for the purpose of this 


summer months 


For the 

Period May June July Aug. Sept. 
1 4 8 N.R. N.R. 3 
2 6 2 NB. N.B. 1 
3 5 4 NB. N.B. 2 
4 9 5 N.B. N.B. 10 
5 10 6 3 N.B. 8 
6 138 7 1 1 9g 
f 7 17 2 2 4 
g 11 & 4 3 5 
9 14 9 NB. N.B. 11 
10 15 12 10 9 7 


out of the 


five 
analysis. 





leading evening programs, listed in 
order of their ratings, were: 


Chase & Sanborn Program 
Jack Benny 

Fibber McGee & Molly 

Lux Radio Theatre 

The Aldrich Family 

Pepsodent Program—Bob Hope 
Maxwell House Coffee Time 
Walter Winchell 

Kate Smith Hour 

Kraft Music Hall 

Fitch Bandwagon 

One Man’s Family 

Major Bowes Amateur Hour 
Time to Smile—Eddie Cantor 
Kay Kyser 

Lowell Thomas 

Texaco Star Theatre—Fred Allen 
Mr. District Attorney 

Burns & Allen 

Red Skelton 


As against the year before, there 
was very little fluctuation in this 
list. Only four newcomers ap- 
peared: Lowell Thomas, Mr. Dis- 
trict Attorney, Burns & Allen, and 
Red Skelton. The 1940 quartet thus 
displaced included Dr. Christian, 
Rudy Vallee, Hit Parade, and Big 
Town. 

In Table I the 10 evening leaders 
for the standard time months of ’41 
are noted by rank. Changes in posi- 
tion are confined to very limited 
movements. 


Leading Daytime Programs 


On the other hand, during the 
daylight saving time period (Table 
II) fluctuations of a fairly high 
order appeared. In consideration of 
the fact that summer schedules 
undergo many changes, and leading 
winter programs are at times ab- 
sent, such ups-and-downs are not 
unexpected. 

During the daytime, the network 
leaders as of December, 1941, in 
order of their ratings, were: 
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Life Can Be Beautiful 
Kate Smith Speaks 
The Woman in White 
Right to Happiness 
Romance of Helen Trent 
Our Gal Sunday 

The Guiding Light 

Ma Perkins 

Road of Life 

Mary Marlin 

Vic & Sade 


It will be seen that it takes 11 
programs to make a list of 10 lead- 
ers this year due to a tie for tenth 
position. Eight of these 10 pro- 
grams were also in the list of last 
year’s leaders. The three newcomers 
are Kate Smith Speaks, Romance of 
Helen Trent, and Guiding Light. 
Since the list last year required 
only 10 programs to fill 10 posi- 
tions, there are now only two dis- 
placements. Pepper Young’s Fam- 
ily (currently in 16th position) and 
Stella Dallas (in 18th place) are 
the two dropped in favor of new- 
comers. 

While the daytime schedule — 
like the evening list—seems to sug- 
gest a lack of change, the stability 
is not so great. The foregoing list 
really includes only the Monday- 
through-Friday broadcasts. If Sun- 
day programs are included, three 








changes occur — Pause That p, 
freshes on the Air, and Willian | 
Shirer (both of which out-rank an 
of the weekday shows), and Pp, 
dential Family Hour (which oy, 
ranks eight of the weekday series) 

By way of contrast, the 194) 
weekday programs—in every jp 
stance—were able to out-rate th 
weekend broadcasts. 

Although winter and _ summe 
network evening schedules exhihj; 
many changes and substitutions jy 
individual programs, the prop. 
tion of time devoted to the varinng 
program types (Charts III & ly 
nonetheless about the same. 

When the winter-season evening 
program types for 1940-1941 ay 
compared with the types prevalen; 
in 1939-1940, a marked swing away 
from the expensive variety shows t) 
drama and audience-participatio 
is found. 

During 1940, the level of the net. 
work audience reached a nev 
zenith. As previously mentioned, 
during several special periods in 
1941 these 1940 high marks wer 
virtually doubled. 

On the other hand, from the 
standpoint of seasonal averages, 
night time sets-in-use on the basis 
of three months ending Dec. 31, 
1941 was about 8% less than for 
the comparable 1940 period while 
daytime listening dropped 119 
during the same interval. 

Naturally, this tilt in the listen. 
ing plane was reflected in the dis- 
tribution of programs ratings 
(Table V). Which means that ther 
was a drop-off in the upper strata 
and a concommittant increase in the 
number of programs at the lower 
end of the scale. 

Keeping in mind the fact that 
normal network program rating: 
cover only metropolitan set-owners 
although 43% of the U. S. popule- 
tion is still rural, the CAB, in the 
spring of 1941, made its fourth 
study in rural sections and smal 
towns of the basic area. About 
75,000 interviews were made ani 
the results show: ; : 

Greater daytime set-use in Tura 
areas than in metropolitan areas 
After 8 p.m. on weekdays, however 
city dwellers use their sets mort 
than small town and rural people 
Similarly, daytime commercial pre 
grams, as a whole, enjoy highe 








V—-Distribution of Sponsored Network Evening | 
Programs According to Ratings—December 








Rating 

(% of Set Owners) 
40% and over - 
35.0—39.9 _ 
30.0—34.9 _ 
25.0—29.9 
20.0—24.9 - 
15.0—19.9 - 
10.0—14.9 
5.0— 9.9 

0.0— 4.9 


TOTAL, ... 
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1941 1940 

No. of % of No.of Ge 
Programs Total Programs = 

0 0 1 . 

2 1.8 1 08 

3 2.6 1 

2 1.8 4 3.6 

6 5.3 7 6.5 

14 12.4 14 13.1 
32 28.3 41 38.2 
84 30.1 30 28.0 
20 17.7 q 63 
“118 100.0 108 100.0 
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First station in Indiana in 1924... 
and still the 


FIRST STATION in Indiana in 1942... 


WFBM’s triple-strength sales appeal makes 
“The Hoosier Station” the dominating factor 


in building your sales in Central Indiana. 


/ WFBM’s local programs have a percentage of 


listeners equal to leading network shows; 


2 WFBM has all the listeners in Central Indiana who 
want to enjoy CBS features because no other station 
in the area offers a basic schedule of the Columbia 


Broadcasting System; 


3 WFBM’s exclusive merchandising and promotion 


service cannot be duplicated anywhere in Indiana. 


[) FoLtow THE LEADER... WFEFBM...1To GREATER SALES 





Representative 


National ae NCY, Inc: 


‘ 
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Iti—Comparison by Program Types of Ratings 
And Amount of Time: Evening Programs 
(October 1940—April 1941) 








IV—Comparison by Program Types of Ratings | 
And Amount of Time: Evening Programs 


(May—September, 1941) 





FAMILIAR MUSIC 4.9 i" 













POPULAR MUSIC 
1.1 





COMMENTATORS, NEWS 
“—— 


VARIETY 
18.9 


Ratings 
Type Average Rank 

Variety i 1 
Drama & Seria] Drama sh 2 
Audience Participation 11.4 é 
Class. & Semi-Class 10.5 4 
Popular Music ___- 10.0 5 
Familiar Music 9.8 € 
Commentators, News and 

Teme ... : 6.5 7 


 Tenene AND SEMI-CLASSICAL 3.2 


DRAMA AND 
SERIAL DRAMA 
28.0 | 





AUDIENCE 
PARTICIPATION 
21.6 





Amount of Time 


On the Air 
Range No. of % of Rank in % 
Lou High Programs Time of Time 
2.2 39.9 24 18.9 3 
2.3 32.3 40 28.0 1 
3.8 25.5 28 21.6 2 
6.5 18. 3 3.2 q 
4.1 22.8 13 11.1 5 
7.0 12.6 7 4.9 6 
2 20.5 14 12.8 4 


NOTE—Each program type has been allotted the number of hours which all _programs 
in that type represent. The chart is based on the table of program types. 15-minute pro- 


grams 


broadcast five times a week have been considered as 


1% hours per week for 


the number of weeks investigated, 15-minute programs three times a week % hour, etc. 


FAMILIAR MUSIC 5.1 \ 






POPULAR MUSIC 
12.8 


COMMENTATORS, NEWS 


AND TALKS Ps 
12.8 ail 
VARIETY 
16.2 


Ratings 
Average Rank 
13.9 ] 


Type 
Variety 
Drama 
Straight Drama 
Melodrama - 
Comedy Drama 


1 Auwao 


4 
0 
9 


All Drama - — 
Audience Participation 
Popular Music - 

Familiar Music 
Semi-Classical 
Commentators, News. Talks 


CMWAIAOS 


NH-I-I-10 
ADom oon 





woe 


SEMI-CLASSICAL 3.7 


STRAIGHT DRAMA 
n.9 / 


4 
/ 


COMEDY DRAMA } 


Fe) 9.7 
Pp. 
9 a 
i= 
_ pe Ng a Se 
MELODRAMA 
nis 7.0 
nl 
} AUDIENCE 
} 
| PARTICIPATION 
| 20.8 
Amount of Tim 
On the Air 
Range No. of % of Rank in% 
Lou High Programs Time of Tim 
4.2 30.0 24 16.1 8 
8 26.2 20 11.9 
6 14.2 9 7.0 
5 23.9 1€ 9.7 
2.5 26.2 45 28.6 1 
1.9 19.7 33 20.8 2 
3.9 13.6 4 12.8 - 
5.7 9.0 6 5.1 6 
4.8 8.7 4 3.7 q 
1.5 17.8 13 12.8 - 














ratings in rural communities than 
in big cities, but nighttime pro- 
grams exhibit the contrary ten- 
dency. The average daytime rating 
is 6.2 in rural areas as against 5.5 
in big cities. At night, the average 
program rating in rural areas is 


10.6, whereas in cities the average 
program is rated at 12.8. 


A tabulation of rural and city 
ratings, which arranges evening 
programs in five groups according 
to size of rating, shows: 


Number and percentage of programs falling into each group by: 


RATING 
30.0 and over 
20.0 to 29.9 ia 
oe Se ae idieitnshclassiahipaliirnaie 
BR GI Scancccrnnchsntstcieiencaieinianmegetachaiiion 
BPO IID cei naxenisbuinenciiateieial 


Note that 68 (or 62%) of evening 
programs rate 10 or over in the 
cities, while in rural areas 62 (or 
57%) have a rating less than 10. 





RURAL AREAS CITIES 
No.of %& of No.of % of 
Programs Programs 
3 , 5 e 
S 5 5 9 8 
Ssaniasibiieschbadastabaie 39 36 54 49 
— aes ae 43 28 26 
" " 15 14 13 12 
109 100% 109 100% 


Repeating the same type of fre- 
quency distribution analysis for 
daytime commercial programs, we 
get the following results: 


Number and percentage of programs falling into each group by: 


RATING 

10.0 and over 

7.5 to 9.9 

5.0 to 7.4 

2.5 to 4.9 i 
Less than 2.5 - 
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RURAL AREAS CITIES 
No.of % of No.of % of 
Programe Programe 

= 7 ¥ 1 1 

ata S 3 30 19 25 
om 14 18 23 80 
iencgeiaaniaaieraiseli 22 29 22 29 
Kideechamsaiethpittbaiaioaee. 3 11 14 
76 100% 76 100% 
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This time the rural areas take 
precedence in the high-rating cate- 
gories, for during the daytime 30 
(or 39%) of programs rate 7.5 or 
over in agricultural communities, 
while only 20 (or 26%) attain sim- 
ilar ratings in the cities. 

An examination of the 10 high- 
est-rating evening programs in 
rural areas and cities, respectively, 
shows that 8 programs are common 
to both lists. The two programs pre- 
ferred by the rural audience, but 


not by its big-city counterpart, 
are: 
Lowell Thomas 


National Barn Dance 


Conversely, the city audience pre- 
fers two programs which do not ap- 
pear on the rural “first 10” list. 
They are: 


Bob Hope Program 
Kate Smith Hour 


Some network evening programs 
show an especially strong prefer- 
ence among rural-set-owners as 
compared with metropolitan radio 
homes. This group includes, in 
part: 

Plantation Party 

Lowel] Thomas 


Uncle Jim’s Question Bee 
National Barn Dance 
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Easy Aces 
Death Valley Days 


WWL N 





Mr. Keen, Tracer of Lost Persons 
Battle of the Sexes Pensacol 
Likewise, city set-owners have 
certain favorites which do nt There are 
evoke nearly so high a respons 
among the rural listeners. On this dieing 
list would be, among others: MrVINg 1 
Goodwill Hour 
Guy Lombardo of New G 
Helen Hayes 
Screen Guild Theatre 
Take It or Leave It ; 
Wayne King unquestior 
Uncle Walter’s Doghouse 
Campbell Playhouse 
Lux Radio Theatre powerful « 
Because of rural living habits, 
either one or both of these two} 
groups of programs may possibly 
be influenced by time of broadcast. sa 
Ratings of the 10 Leading Evening TES| 
Programs in Rural Areas Com DAY? 
pared With Their City Ratings: ice 
BASIC AREA 
Rural Cities Sales 
Rank Rank " 
Aldrich Family i 3 ( 
Lowell Thomas _ AEDS 2 1 or 
Jell-O Program—Jack Benny. 3 zs reg 
Chase & Sanborn Program 4 ‘ 
Fibber McGee & Molly___. 5 5 cov 
Truth or Consequences _-_ 6 10 wh 
Major Bowes Amateur Hour_- 7 : 1.5 
National Barn Dance ______._.__ 8 35 > 
Maxwell House Coffee Time... 9 § reg 
Lux Radio Theatre __________ 10 4 
i 28 
(Continued on Page 28) — 
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WWL New Orleans Gives Solid Coverage from 
srsons_ [Pensacola to Port Arthur 


ners have 
1 do not 

response 
s. On thisf,.. pi aastwed Y ; 
waite thriving mid-Gulf region. For over 150 miles east, west, north 


There are no “light spots” in WWHL’s dominance of the rich, 


of New Orleans its clear-channel 50,000-watt signal commands 





unquestioned leadership. For Deep South results, you need the 


powerful consumer and dealer influence of WWL, New Orleans. 























ng habits 
these twoe_ 
posi NE ORLEANS 
broadcast. W 
7" Evening LATEST CBS LISTENING AREA STUDY SHOWS WWL_ REACHES: ; it = oe 
A Com- : . 9° ‘ _ 
Po abel yan — 608,090 Radio NIGHT TIME — a 
omes* — $853,779,000 Retail dio Homes* — $1,354,406,00 

ASIC Aral Sales Retail Sales 870 KC « CBS « 50,000 Watts « Clear Channel 
Rank Rank 

“4 4 (*182 counties in which 33% (*340 counties with 33% or 

. = or more of the radio homes = more regular WWL listening Represented Nationally by the Katz Agency, Inc. 
4 2 regularly listen to WWL. Plus homes. Plus coverage in 901 

5 5 coverage in 510 counties in ; ys 

6 Ww which 10% to 33% of the counties where 10% to 33% 

3 8 1,513,600 radio homes are of the 3,209,090 radio homes . 

s : regular WWL listeners) regularly listen to WWL) The greates t selling p ower 

" . > . 

28) in the South’s greatest city 
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(Continued From Page 26) 


Ratings of the 10 Leading Evening 
Programs in Cities Compared 
With Their Rural Ratings: 


BASIC AREA 


Cities Rural 

Rank Rank 
Jell-O Program—Jack Benny 1 3 
Chase & Sanborn Program 2 4 
Aldrich Family 3 1 
Lux Radio Theatre 4 10 
Fibber McGee & Molly 5 5 
Bob Hope Program 6 12 
Major Bowes Amateur Hour 7 . 
Maxwell House Coffee Time 8 9 
Kate Smith Hour 9 14 
Truth or Consequences 10 6 

Among the daytime leaders, 


there are only three which ore com- 
mon to both the rural and big-city 
lists: 


Ratings of the 10 Leading Daytime 
Programs in Rural Areas Com- 
pared With Their City Ratings: 


BASIC AREA 


Rural Cities 

Rank Rank 
Ma Perkins 1 1 
Pepper Young’s Family 2 9 

Tom Mix—Ralston Straight 

Shooters 2 50 
Jack Armstrong 4 18 
Stella Dallas 5 11 
Guiding Light 6 14 
Young Widder Brown 7 15 
Vic and Sade 8 11 
Light of the World 8 138 
Mary Marlin 10 q 


Ratings of the 10 Leading Daytime 
Programs in Cities Compared 
With Their Rural Ratings: 


BASIC AREA 


Cities Rural 

Rank Rank 
Ma Perkins 1 1 
Life Can Be Beautiful (C) 2 17 
Our Gal, Sunday 3 38 
The Woman in White 4 13 
Right to Happiness 5 14 
Kate Smith Speaks 6 30 
Romance of Helen Trent 7 37 
Mary Marlin 7 10 
Pepper Young’s Family 9 2 
Road of Life (R) 10 12 


Special Events 


Aside from measuring the audi- 
ences of President Roosevelt and 
Prime Minister Winston Churchill 
(noted in the opening paragraphs 
of this article), the CAB also eval- 
uated a representative number of 
other special and newsworthy 
events. Among them were: 

The Human Needs Mobilization program 
staged Oct. 3. With President Roosevelt, 
Wendell Willkie, and the Aldrich Family as 
features, the broadcast rated 19.2%. 

Wendell Willkie’s address at 11 p. m. on 
Friday. June 6, was tabulated at 14.4%. 

Queen Elizabeth, on Sunday, Aug. 10 


(4 p. m.). was tuned in by 10.5% of set 
owners. 

One rating was also made on Charles 
Lindbergh. His address of Friday, Oct. 3, 
rated 6.5%. 


Sports 


As is customary, the CAB in 1941 
reported on all the regular sports, 
plus numerous athletic events of a 
special nature. 

KENTUCKY DERBY — The 
year’s annual classic at Churchill 
Downs occurred on Saturday, May 
3. It was reported as having been 
heard by 16.7% of set-owners. In 
1940 the rating was 15.2%. 


Baseball and Football 


BASEBALL — During the base- 
ball season, the CAB again re- 
ported on listening to play-by-play 
broadcasts, both major and minor 
leagues, heard in the 33 CAB cities. 

Averaged out from May through 
September, daytime baseball * (7 


days) listening stood at a level of 
15.0%. The monthly figures are: 





May 15.6 
June 14.6 
July 15.1 
August 13.6 
September 15.7 
Average 15.0 


The season average for baseball 
listening, for the average weekday 
Monday through Friday inclusive, 
was 13.8. 

Meantime, a notable increase in 
listening to the World’s Series was 
recorded. The games this time were 
played between Brooklyn and the 
New York Yankees on October 1, 
2, 3, 4, 5, and 6. The average rating 
was 32.8% as against 25.2% the 
year before when Detroit and Cin- 
cinnati were the contenders. In both 
years the Mutual network carried 
the play-by-play description. 

FOOTBALL—the ratings for 
college football broadcasts were as 
follows: 


Oct. 18 28.2 
Nov. 1 32.4 
Nov. 15 84.9 
Nov. 29 _ - 22 


CAB Organization 
The foundation for the CAB was 
laid by the radio committee of the 
Ass’n of National Advertisers in 
January, 1929. As a result of the 
committee’s discussion of a study 
made by Crossley, Inc., a number of 
leading advertisers employed that 
organization to make _ individual 
surveys. Later these were combined 
into a report for the ANA ard at 
the same time Crossley was re- 
quested to submit an outline for a 
cooperative investigation which 
would include “the checking of pro- 
gram popularity.” The ANA ap- 
pointed a special committee to work 
out the details. The field work was 
started by Crossley Inc., on March 
1, 1930. 


In 1934 the CAB was reorgan- 
ized, taking its present set-up as a 
mutual, non-profit organization 
with a governing committee of six, 
three of whom are appointed by the 
ANA and three by the American 
Association of Advertising Agen- 
cies. This committee sets all poli- 
cies, business, financial and re- 
search. Crossley Inc. is still em- 
ployed to do the field and technical 
work. The CAB is the official or- 
ganization for rating radio pro- 
grams. It is supported by leading 
advertisers, agencies and networks 
on the basis of their respective 
stakes in radio. 


The Method Used 


The loosely defined term “recall” 
should not be applied to the tech- 
nique the CAB now uses. As the 
result of 12 years of practice, con- 
stant experimentation and revision, 
it is now using a method which per- 
haps would be better defined as “the 
triple check method of identifica- 
tion”. 

Under this method the listener 
need not remember the exact pro- 
gram name. He or she needs to give 
sufficient information about the 
program to enable the investigator 
by cross checking station, time, or 
description of the program, to enter 
it on CAB records as having been 
heard. This method has several out- 
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standing advantages such as speed, 
accuracy, economy. It obtains the 
answer to the vital question “Has 
the program made a conscious im- 
pression?”—a factor which the ad- 
vertiser, to be successful, must 
know. 

Fifty-two investigators, making 
calls at eight stated times each day, 
working simultaneously 168 days of 
the year in 33 major cities from 
coast to coast, complete 690,000 in- 
terviews based on more than 1,100,- 
000 telephone calls. The geographi- 
cal distribution of calls coincides 
with the distribution of radio sets 
and calls are distributed by income 
groups in accordance with the dis- 
tribution of radio set ownership by 
income groups. Thus the criticism 
leveled at most telephone surveys, 
that they reach an undue propor- 
tion of persons in the upper income 
groups, has been eliminated as far 
as the CAB is concerned. 

The results of these investiga- 
tions are sent to subscribers in the 
form of 24 semi-monthly reports 
which include ratings for each 
sponsored network program. Each 
rating which appears is a percent- 
age of set owners and not of listen- 
ers. To illustrate simply: 

If, out of each 100 set-owners 
who are interviewed in the area 
covered by a given program, 20 re- 
port that they heard it, then the 
rating which appears in the report 
is 20. The number of stations car- 
rying a program does not affect 
the size of the rating. 


Programs Compared 


The twice-a-month program re- 
ports—long a mainstay of CAB in 
formation — were, during 1940, 
amplified by the monthly “CAB Set- 
User Program Report”. This report 
compares chronologically all com- 
mercial network programs. It 
places the program rating in its 
proper perspective. In addition to 
the regular monthly CAB rating, 
the report gives the percentage of 
set-users who were listening to the 
radio at any given time and the per- 
centage of set-users who were lis- 
tening to each individual program, 
thereby showing not only the pro- 
gram rating but the share of the 
audience which the program is get- 
ting at the time of the broadcast. 

It presents a well-rounded view 
of whether each program is gaining 
or losing in public favor. The re- 
port also shows what competing 
programs are doing because its 
chronological set-up compares all 
the commercial programs broadcast 
over the four national networks 
hour by hour, night by night, and 
day by day. 

The semi-monthly and monthly 
reports are rounded out by two 
semi-annual publications—one an- 
alyzing the trend and makeup of 
program audiences, the other an- 
alyzing the use of radio sets and 
trends in listening habits. Both are 
accumulations of the previous 
months of summer or winter inves- 
tigation. The summer reports — 
covering the five months of daylight 
saving time—are based on approx- 


imately 285,000 completed inter- 
views with radio set-owners; the 


seven-month 
405,000. 


winter reports on 
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The report “Radio Progry 
Audiences” analyzes Programs , 
type, compares programs by lengt 
of broadcast, gives Variations , 
popularity preferences—hoth », 
graphically and by income levels 
gives the relationship between ¢ 
amount of time devoted to types ¢ 
programs and the average Populy 
ity of those types. : 

The “CAB Analysis of the Use, 
Radio Sets” issues information « 
the ebb and fiow of the radio audi 
ence—comparing the number , 
sets in operation by years, by sea 
sons of the year, by parts of tiy 
day, by half-hours of the day, jy 
income levels, and by geographiy 
sections. 

From time to time special Tepo 
and ratings on outstanding even; 
such as political speeches, inter, 
tional crises, prize fights, Woy 
Series baseball, football, ete., hays | 
been issued. 

Further the CAB supplies speciaifl 
analyses of radio programs frp | 
statistical material already con 
piled. For example, after a progran 
has been on the air for a season q 
subscriber can obtain breakdowns 
showing the relative popularity of 
the program for A, B, C and Din, 
come levels, by cities, major geo 
graphical sections or sales areas, 
Subscribers can also obtain com, 
plete case histories of all commer. 
cial programs broadcast during thé 
past ten and one-half years. 

How Service Is Used 

Subscribers use the CAB reports 
to help them: 

1. Determine the best day ani 
hour to select whenever a choice of 
radio time is offered. 

2. Follow the popularity trend of 


——————— 


various programs and types of 
programs and discover when 3 


given program or type of program 
1s worn out. 
3. Purchase’ talent  advante- 
geously by comparing the perforn- 
ers on different programs. 
4. Decide whether a given season 
should be included or dropped. 
5. Make comparisons _ between 
daytime and evening programs. 
6. Compare the difference in pre 
gram audiences by sections of the 
country, population groups, income 
levels, ete. 
7. Discern by study of the leat: 
ers and laggards what makes 3 
good radio program. 
8. Check where the most im 
portant competition is and thus fini 
the most desirable time to buy. 
The CAB provides within a fort 
night the “box-office” on all spo- 
sored network programs based on4 
comprehensive, nation-wide sample 
regardless of the time of day # 
night program is broadcast. 


——— 





Cities Surveyed 


The investigation work is reg 
larly carried on in: 


Eastern Cities—Boston, New York, Phi 
adelphia, Pittsburgh. Baltimore, Detroit 
Cleveland, Buffalo, Cincinnati, Hartfort 
Providence, Syracuse, Rochester, Washint 
ton. 

Southern Cities—Louisville, 
Atlanta, New Orleans, Dallas, 
Oklahoma City. 

Midwestern Cities—Chicago, St. Lows 
Des Moines, Kansas City. St. Paul, Minne 
apolis. Omaha. 

Pacific Coast Cities—San Francisco, 4 
Angeles, Portland, Seattle, Spokane. 


Memphis 
Houston. 
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Audience Size Trends 


By MATTHEW N. CHAPPELL, Ph.D. 
Consultant to C. E. Hooper, Inc. 





DEAS are much like trees. 
I They spring from minute be- 

ginnings, and grow, day by 

day, year by year, until they 
reach their full stature. Last year, 
in this space, two concepts were 
presented which immediately be- 
came more important to radio time 
buyers. One was the “available 
audience” which was defined as that 
part of the total population which 
is at home and awake during any 
given broadcast period. 

It is from the “available audi- 
ence” that each program draws its 
listeners. The second concept pre- 
sented was that of “recruiting ef- 
ficiency.” This figure was applied 
to broadcast periods and was de- 
fined as the percent of the “avail- 
able audience” which is recruited 
for listening during any given time 
period. 

Subsequent to the appearance of 
the 1941 BrRoaDcASTING Yearbook, 
C. E. Hooper was requested to in- 
clude “available audience” and “re- 
cruiting efficiency” in the Sectional 
and new Individual City Reports. 
This was done. 

The object of the present article 
is to bring up to date the trend 
lines started last year and to pre- 
sent a new type of program rating 
which has grown out of the con- 
cept of “recruiting efficiency.” 


Method 


The data used in this analysis 
were obtained by C. E. Hooper Inc., 
using the telephone “coincidental” 
method. Hooper. interviewers in 32 
large cities geographically well dis- 
tributed throughout the country, 
call homes continuously during 
one week out of each month and 
ask the following questions: 

1. Were you listening to your 
radio just now? 

2. To what program were you 
listening? 

3. Over what station is that pro- 
gram coming? 

4. What advertiser puts on that 
program? 

Only data collected during the 
time each program is being broad- 
cast are used in calculating the 
given program’s rating. Because 
the calls are made while the pro- 
gram is being broadcast, the co- 
incidental method yields directly 
the following data: 

a. Size of the group listening to 
each radio program (program rat- 
ing). 

b. Size of the group listening to 
all radio programs (sets-in-use). 

c. Size of the group at home and 
awake (available audience). 

d. Size of the group not at home 
and awake (not at home). 

It is apparent that the “not at 
home” segment of the population 
is a most important one for it 
determines the size of the “avail- 


able audience” from which the list- 
ening audience may be drawn. For 
the sake of convenience, only two 
quantities — “sets-in-use” and 
“available audience” — are shown 
in the trend chart presented be- 
low. The size of the “not at home” 
group for any period may be found 
by subtracting the “available audi- 
ence” figure from 100%. 

The full lines in Chart I show 
how evening ‘“sets-in-use”’ and 
“available audience” have changed 
between July, 1939, and December, 
1941, inclusive. The outstanding 
characteristic of these two trend 
lines is their seasonal variation. 
Both reach maximas between De- 
cember and February and mini- 
mas during July and August. It 
is to be noted, however, that the 
seasonal variation is much greater 
for “sets-in-use” than it is for 
“available audience.” This means 
that important factors other than 
“not at home” operate to cause 
variation in sets-in-use (see article 


in this space in 1941 Yearbook for 
discussion of causes). 

More careful examination of the 
curves reveals several significant 
factors. First, it is to be noted 
that both “available audience” and 
“sets-in-use” are lower from month 
to month in 1941 than was the 
case in 1940. The “available audi- 
ence” has diminished from 77.6% 
of the total sample in 1940 to 
76.6% in 1941. 


Seasonal Factors 


It seems probable that the de- 
crease in “available audience” in 
1941 is related to economic condi- 
tions. Both increase in employment 
and the resulting greater purchas- 
ing power might be expected to lead 
to more activity away from home. 
Weather also has a profound in- 
fluence on “available audience”. In 
the East, where population is most 
concentrated, warm spring weath- 
er came very early in 1941 and 
cold winter weather came very late. 

Examination of the trend line 


CHART I 
NATIONAL TRENDS 


OF 


“SETS-IN-USE” AND “AVAILABLE AUDIENCE” 


For 


Daytime and Evening 


JULY 1939 THROUGH DECEMBER I94I 


1940 





SETS -IN-USE 





AVAILABLE AUDIEN 








SEPTEMBER 
NOVEMBER 
DECEMBER 
FEBRUARY 
SEPTEMBER 
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NOVEMBER 
DECEMBER 
FEBRUARY 
SEPTEMBER 
NOVEMBER 
DECEMBER L 


for sets-in-use shows Startling 
at first blush, alarming chap 
On the average, “sets-in-uge” 
1.8 percentage points lower jn 4g 
than in 1940. This repr 
drop of about 6%. Such 
tion suggests that radio may 
losing its power but closer ¢ 
sideration of the trend line 
that such is not the proper ¢ 
planation. 

Seasonally, sets-in-use are may 
mum in January and Feby 
begin the spring decline in ¥ 
and hit the yearly low in July 
August. Note that in 1949 ¢ 
decline started in March but # 
it did not continue through Apy 
Rather, a rise in “sets-in-uge” 
curred then. This was the tj 
of the invasion of the Low Coy 
tries. 

The European War continued 
influence listening throughout ¢ 
remainder of 1940. But its stimulg 
ing effect on listening had large 
disappeared by 1941. It will } 
noted that “sets-in-use” for Ju 
through December in 1939 wep 
very similar to those for the s 
period of months in 1941. Thatj 
to say, in 1941, radio listening we 
back about to normal. 

On the basis of these data iti 
possible to predict without mu¢ 
fear of error that radio listeni 
in the United States will consi 
ently hit new highs throughout 
coming year. 


Daytime Listening 


The broken lines in Chart I sh 
the trends of daytime “‘sets-in- 
and “available audience”. Seasonal 
variation is seen in both the 
curves but to a much less pn 
nounced degree than in the case 
of the evening trend lines. 

The “available audience” 4 
creased, on the average, fro 
75.4% of the total sample in 19! 
to 73.7% in 1941. At the same time, 
“sets-in-use” dropped from an af 
erage 17.5% of total sets in 1M 
to 16% in 1941. : 

As in the case of the eveningy)” 
trends, the big differences between)” 
the two years begin to appear il 
April. From this month on, the 194 
“sets-in-use” figures are consistell 
ly higher than those for 1941 & 
cept for December. That the 19! 
figures were abnormally high and 
those for 1941 about normal is indi: 
cated here, also, by comparison ¢ 
the July-December figures for boll 
of these years with those for 193 
This comparison shows that th 
1939 and the 1941 figures are Vel!) 
similar, and that 1940 was thé 
typical year. 

These findings serve to supp? 
the prediction that 1942 wil 
new highs in radio listening. lt 
fact, the prediction finds verific# 


(Continued on Page 32) 
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SHAPING SALES FOR 1942 


No self-respecting cartographer would 
pass our drawings of the USA. But the time 
buyer—more concerned with markets than 
geography—will read great merit into them. 


For these curves, fascinating in their 
own dull way, portray a concentration of 
signals where they count most—signals 
beamed on complete markets, rather than 
cities, counties and states taken en masse. 


Take WBZ; on the coast. WBZ reverses 
the signal which would normally float off 
over the Atlantic, thereby strengthening 
its beam over New England. Result: WBZ 
covers 95 percent of this wealthy market. 


KYW — brilliantly and simply — executes 
a difficult Figure 8, and thereby wraps 
up all twenty counties of the Philadelphia 
trading area—the nation’s third market, 
with a radio audience of ten million people. 


On the other hand, KDKA and WOWO 
travel in their own exclusive circles. Their 
logical markets are all around them. Big 


markets too— more than eight million lis- 
teners for KDKA, two million for WOWO. 


Thus Westinghouse Radio Stations Inc— 
by engineering coverage-shapes to corre- 
spond with market-shapes— offers you a 
sound plan for shaping sales for 1942. 


WESTINGHOUSE RADIO STATIONS Inc 


KDKA KYW WBZ WBZA WOWO WGL © REPRESENTED NATIONALLY BY NBC SPOT SALES 








(Continued from Page 30) 
tion in the December, 1941, results 
which were obtained after war was 
declared. The 1940 figures for the 
later half of the year are consist- 
ently higher than those for 1941 
except in the case of December 
when the 1941 sets-in-use jumped 
well ahead of those for December, 
1940. 


Available Audience Ratings 


Measurements of home listening 
habits are accepted generally in 
the radio industry as the best in- 
dexes to change in audience size. 
The coincidental rating is a meas- 
urement of home listening which 
is based on a sample of total tele- 
phone homes in certain selected 
areas. 

This sample includes homes in 
which no one is at home as well 
as those in which someone is at 
home. All of the homes in which no 
one at home are classified as 
“non-listening” in the calculation 
of the coincidental rating. That 
is to say, the coincidental rating 
of audience size, with which the 
industry so familiar, assumes 
that all “not at homes” are “non- 
listeners.” We know, however, that 
this not the exact condition. 
Automobile listening, listening in 
other homes, listening in restau- 
rants, and to portable radios ac- 
count for audiences the measure- 
ment of whose size is difficult and 
impracticable. 

In most cases, this “away from 
home” listening would probably be 
insignificant. For example, it 
improbable that any large part of 
the “not at home” segment of the 
sample listens to Stella Dallas or 
any other daytime serial drama. 
The coincidental rating based on 
the total sample would therefore 
be highly accurate for measuring 
the total audience size for such 
programs. But on special occasions, 
such as during important prize 
fights, World Series baseball games 
and particularly during addresses 
by the President people who are 
“not at home” may make a strong 
effort to listen. In such cases the 
coincidental rating based on a 
sample of total homes might under- 
rate the total audience size. 

Up to the present no method has 
been devised which would yield 
any reliable indication of size of 
the audience that such events might 
actually assemble. We wish to pre- 
sent here, not a method by which 
the actual size can be determined, 
but rather a method for setting up 
the limits between which the actual 
size must fall. That is to say, we 
wish to show how a lower and an 
upper limit may be established, 
somewhere between which will be 
the actual size. 


is 


is 


is 


is 


Largest Day Audience 


Since the coincidental rating 
based on a total sample of telephone 
homes assumes that all “not at 
homes” are non-listeners, this rat- 
ing may be taken as the lower of 
the two limits of listening. This 
would represent the most conserva- 
tive possible estimate of size. 

The upper limit, the most radical] 


estimate of audience size would 
be that obtained under the assump- 
tion that the radio behavior of all 
people away from home is the same 
as that of those at home. That is 
to say, under this assumption, the 
listening of the total population 
would be the same as that of the 
“at homes”. 

The results obtained for Presi- 
dent Roosevelt’s “Declaration of 
War” speech broadcast at 12:30 
p-m., Dec. 8 illustrates the opera- 
tion of these limits. The rating 
based on the total sample of tele- 
phone homes was 60.0. At that time 
24.2% of the total sample was not 
at home. The rating of 60.0, which 
assumes that all “not at homes” 
were non-listeners, represents the 
lowest possible audience size for the 
President’s broadcast. 

The upper limit, the rating based 
on the “available audience” rather 
than on the total sample was 79.8. 
That is to say, the exact rating of 
the President’s audience was some- 
where between 60.0 and 79.8. Judg- 
ing from experience, the actual fig- 
ure might be expected to fall closer 
to the upper than to the lower limit 
in this particular case. This was 
the largest daytime audience ever 
assembled—largest by a very wide 
margin. 

While upper and lower limits of 
listening are of primary importance 
to special events such as those men- 
tioned, they may have some theo- 
retical interest to the industry as 
a whole in view of the increased 
sale of portable and automobile re- 
ceiving sets. They serve to show 
the possible limits of variation for 
any program. While, as was re- 
marked above, those who are away 
from home probably make no effort 
to hear most programs, certain 
highly popular ones may be sought 
out even when one is not at home. 


A New “Popularity” Rating 


on “available 
has also some further 


A rating based 
audience”’* 


*The coincidental 
rating” should not 
day-part recall 
ter is based 
not all of the 
during the broadcast. 
the day-part recall 
grams contains a 
the broadcast” 
it does not. The 
the sample for 
portional to the 
the end of the 
sequent day-part 
The length of 


® minutes to 


“available audience 
be compared with the 
rating; for while the lat- 
on completed conversations, 
respondents were at home 
That is to say, 
sample for some pro- 
“not at home during 
segment and for others 
size of this segment in 
a given program is pro- 
length of time between 
broadcast and the sub- 
recal] checking period. 
this period varies from 
approximately 12 hours. 


significance. This may be seen by 
examination of the two lists of 15 
highest evening and daytime pro- 
grams for December, 1941. 
Comparison of the two rank orders 
in List 1 reveal a further utility of 
the “Available Audience Rating’. 
While there is a high correlation 
between the two rank orders some 
interesting and significant differ- 
ences are to be noted. Bob Hope, 
ranking third on the basis of the 
total sample rating, falls to sixth 
place in “Available Audience Rat- 
ing”, Fibber McGee, Jack Benny 
and The Aldrich Family, all mov- 
ing ahead of him. Further down the 
list, Major Bowes, in 9th place on 
the basis of the total sample, falls 
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to 12th place on the basis of “Avail- 
able Audience”, Fitch Band Wagon, 
One Man’s Family and Take It or 
Leave It, moving ahead of him. 

This difference in rank order be- 
tween the two types of rating indi- 
cates clearly the added utility of 
the “Available Audience Rating”. 
The “Total Audience Rating,” 
which appears regularly in Hooper 
Program Rating Reports is a re- 
liable measure of the relative size 
of program audiences. The Avail- 
able Audience Rating, on the other 
hand, measures the degree to which 
the program recruits listeners from 
among the families who are at home 
and awake. These figures, there- 
fore, approach a measure of the 
relative popularity, “pulling power” 
or “attraction value” of programs. 
They “approach”, but do not con- 
stitute, a measure of true popu- 
larity because of differences in com- 
petition. They do, however, ap- 
proach such a measurement more 
closely than any other rating in 
current use. 

Thus Bob Hope was heard in 
more homes in December than was 


Jack Benny because someone 
at home in more homes on Tye 
than on Sunday evening, Hows 
of those who were “at home 
awake” 
greater percentage 1ji 
Benny than listened to Hope, 
had a larger audience but 
had greater popularity or “gt 
tion value.” From these congig 
tions, it seems probable that, ¢ 
things being equal, if Jack Be 
were presented on Tuesday 
than on Sunday, he would haye 
tained a larger audience thay 
Bob Hope. 

Subscribers to the Hooper 
porting services can determine 
“available 
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audience ratings” 


their programs from data preg 
ed in Hooper reports. From ¢ 


Sectional and the new Indiyj 
City Reports the size of the “g 
able audience” during the br 
cast of a program can be de 
mined. 
Rating” may be obtained with fa 
accuracy by dividing the prog 
rating reported in monthly repg 

(Continued on Page 36) 
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CHART 1 


THE PRESIDENT SPEAKS 
Evening Total Sample and Available Audience Ratings 


JANUARY 1940 THROUGH OECEMBER 1941 


































1940 194\ 1942 
100% 10 
92.6 9 
a0 + / 
86.9 Fd 
BD. / 
Qa +f , the. / 
= 7 “Sw 81.3 7 
7 ~ 4 
4 “oy Wer Message 
= ir to People 
o "Stab-In , 
he-Back” 77.3 i ees ; 
— - on'8 I “Declaration of 4 
/ National Emergency” 
70.2 May 7 
7m + ! 
L j / 
/ 
/ \ 1 
ee - i] \ ! 
/ \ / 
60 fF September |! 
“Freedom of Seas" 
- 
December 23 
50 F 
45 | 
40 
_ | dane 
35 Ip 33.7 ! 
‘ ! 
eS I J 
30 + ‘ 31.4 x 
2 October 12 25 
20 2 § ©The ~ 
of WK’ 
S Ff 15.4 15 é 
“ achieve 
10 - March 8 1 10 — circums 
__. Tote! Sample Rating i continu 
5 +f ——— Available Audience Rating 7 
alert ra 
: > = = my > we > rs cece > > =x Pe w = be os re =. ec > Fev 
eco-- se FH OwWweewaeeo-A- ezezaerviwwnwwyese 
@<a4ee2s53 >R5@22 82 @8244E6€&¢2325 5 25820224 market: 
——- << S937 2 Sema aa = ss & —~ 7 9tSo 2243 ; 
=" WwW *~SsBeon 3 a 08 oOuw™> Red st 
= aad zo ve uw zo A 
leading 
“se - oii ending 
BROADCASTING e¢ Broadcast Advertising 
























*The longtime predominant position 
of WKY in Oklahoma City has been 
achieved not by accident or fortuitous 
circumstances, but by a deliberate and 
continuously aggressive program of 
alert radio service on every front. 

Few stations, in fact, dominate their 
Markets as does WKY. Among NBC 
Red stations in 31 of the country’s 
leading markets during the 6 months 


ending April, 1941, for instance, WKY 





ranked first, second, third, fourth at 
various periods of the day .. . never 
lower than seventh among those 31 
stations at any period, day or night. 
WKY will maintain its predomi- 
nant position, will safeguard its advan- 
tage with everything it possesses, with 
all its resources, skill and experience. 
Its position in this market really 
means something to WKY. That’s why 
WKY means so much to advertisers. 





OKLAHOMA CITY 


OWNED AND OPERATED BY THE OKLAHOMA PUBLISHING Co 
THE DAILY OKLAHOMAN AND TIMES THE FARMER-STOCKMAN 
KVOR, COLORADO SPRINGS * KLZ, DENVER (Affiliated Mgmt) 
REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC 
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WAR-TIME CENSORSHIP CODE FOR BROADCASTERS 








QHE OFFICE of Censorship issued 
this statement: — zoe 

In wartime it is the responsibility 
of every citizen to help prevent the 
memy, insofar as possible, from ob- 
jaining war, navy, air or economic in- 
telligence which might be of value to 
him and inimical to our national ef- 


} Se broadeasting industry has en- 
jisted with enthusiasm in the endeavor, 
and the following is intended to be 
helpful in systematizing cooperation 
fon a voluntary basis during the period 
Pat the emergency. 

Two possibilities exist : 

(1) Enemy exploitation of stations 
jeard only within our borders, to ex- 
| pediate the work of saboteurs, and 

(2) Enemy exploitation of stations 
jeard internationally (both short and 
Nong wave) to transmit vital informa- 


mn. 
ml American stations desire to pre- 
‘ynt such exploitation. The statement 
yerewith set forth is presented under 
three headings: 

(1) News programs. 

(2) Ad lib programs. 

(3) Foreign language programs. 

Radio management can do much in 
gher ways to win the war. It ean 
act, in the light of experience, as its 
own censor above and beyond the sug- 
gstions contained in this statement of 
conduct. 


I 
NEWS PROGRAMS 


It must be remembered that all 
fewspapers, magazines and periodi- 
ails are censored at our national bor- 
ders. No such post-publication censor- 
ship is possible in radio. Scores of sta- 
tions operating on all classifications 
af frequencies are heard clearly in 
areas outside the United States. These 
lations especially should exercise skill 
md caution in preparing news broad- 


Ninety-nine per cent of the com- 
Mercial stations operating in the 
United States are serviced by one or 
Mere news agencies. News teletyped 
stations and networks by these agen- 
tts will be edited at the source, with 
iview to observing certain requests 
#t down by the press section of the 

ce of Censorship. These precautions 
Wthwithstanding, the Office of Cen- 
whip stresses the need for radio to 
Process all news in the light of its own 
Secialized knowledge. Broadcasters 
should ask themselves the question, 
‘Would this material be of value to 
me if I were the enemy” Certain mate- 
tal which may appear on the news 
Service wires as approved for news- 
Papers may not be appropriate for 
tadio. 

It is requested that news falling into 
iny of the following classifications be 
ept off the air, except in cases when 
the release has been authorized by ap- 
Mopriate authority. 

Weather Reports 

_ (1) Weather reports. This category 
includes temperature readings, baro- 
metric pressures, wind directions, fore- 
“sts and all other data relating to 
Weather conditions. Frequently weath- 
& reports for use on radio will be 
authorized by the United States 
Veather Bureau. This material is per- 
missible. Confirmation should be ob- 
tamed that the report actually came 
ftom the Weather Bureau. Special 
fire should be taken against inad- 
vertent references to weather condi- 
fons during sports broadcasts, spe- 
dal events and similar projects. 

Information concerning road con- 
‘tons, where such information is es- 
Stitial to safeguarding human life. 
may be broadcast when requested by a 

eral, State or municipal source. 

(2) Troop movements. The general 
character and movements of units of 
=, nited States Army, Navy and 
oven \ orps, or their personnel, 
ite 7 or without the continental lim- 

the United States; their loca- 


Herewith is the text of the war-time code of practices for broadcast 


stations issued Jan. 16, 1942 


2 by the Office of Censorship. Drafted by 


Director Byron Price and Assistant Director J. Harold Ryan, after 
conferences with the industry, the Code became immediately effective, 
except for Paragraph II (b) covering banning of certain ad lib quiz 
programs, which became operative Feb. 1, to permit changes in format and 


alteration of commercial contracts. 





tion, identity or exact composition, 
equipment or strength; their destina- 
ation, routes and schedules; their 
assembly for embarkation or actual 
embarkation. Any such information 
regarding the troops of friendly na- 
tions on American soil. (The request 
as regards location and general char- 
acter does not apply to training camps 
in the United States, nor to units 
assigned to domestic police duty.) 

(8) Ships. The location, movements 
and identity of naval and merchant 
vessels of the United States and of 
other nations opposing the Axis pow- 
ers and of personnel of such craft; 
the port and time of arrival of any 
such vessels; the assembly, departure 
or arrival of transports or convoys, 
the existence of mine fields or other 
harbor defenses ; secret orders or other 
secret instructions regarding lights. 
buoys and other guides to navigators ; 
the number, size, character and loea- 
tion of ships in construction, or ad- 
vance information as to the date of 
launchings or commissionings; the 
physical setup of existing shipyards, 
and information regarding construction 
of new ones. 

(4) Planes. The disposition, move- 
ments and strength of army and navy 
units. The time and location of corps 
graduations or the equipment strength 
of any training school. 


New Inventions 


(5) Experiments. Any experiments 
with war equipment or materials, par- 
ticularly those relating to new inven- 
tions. Any news of the whereabouts 
of camouflaged objects. 

(6) Fortifications. Any information 
regarding existing or projected forti- 
fications of this country, any infor- 
mation regarding coastal defense em- 
placements or bomb shelters; location, 
nature or numbers of antiaircraft 
guns. 

(7) Production. Specific informa- 
tion about war contracts, such as the 
exact type of production, production 
schedules, dates of delivery, or prog- 
ress of production; estimated supplies 
of strategic and critical materials 
available; or nationwide “round-ups” 
of locally-published procurement data 
except when such composite informa- 
tion is officially approved for publica- 
tion. 

Specific information about the loea- 
tion of, or other information about, 
sites and factories already in exist- 
ence, which would aid saboteurs in 
gaining access to them; information 
other than that readily gained through 
observation by the general public, dis- 
closing the location of sites and fac- 
tories yet to be established, or the 
nature of their production. Any in- 
formation about new or secret military 
designs, or new factory designs for 
war production. 

(8) Casualty lists. Total or round 
figures issued by the Government may 
be handled. If there is special news- 
worthiness in the use of an individual 
name, such as that attending the re- 
lease concerning Capt. Colin Kelly, 
it is permissible material. Stations 
should use own judgment in using 
names of important personages from 
their own areas killed in action. The 
Government notifies nearest kin BE- 
FORE casualty’s name is released to 
the press. 

(9) Release of figures on selective 
service enrollments. 

(10) Unconfirmed reports. Reports 
based on information from unidentified 
sources as to ship sinkings or land 
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troops reverses or successes should 
not be used. In the event enemy claims 
have been neither confirmed nor denied 
by established authority, the story ordi- 
narily should be handled without in- 
clusion of specific information; there 
should be no mention of ship’s name- 
only its classification ; there should be 
no mention of army unit designation— 
just its general description (tank, ar- 
tillery, infantry, ete.). Commentators, 
through sensible analyses of reports 
from enemy origins, stressing the ob- 
vious fallacies, can do much to cor- 
rect any false impressions which might 
be created. 

(11) Communications. Information 

concerning the establishment of new in- 
ternational points of communication 
should be withheld until officially re- 
leased by appropriate federal author- 
ity. 
(12) General. Information disclos- 
ing the new location of national ar- 
chives, art treasures, and so on, which 
have been moved for safekeeping; 
damage to military and naval objec- 
tives, including docks, railroads, or 
commercial airports, resulting from 
enemy action; transportation of muni- 
tions or other war materials, including 
oil tank cars and trains; movements 
of the President of the United States, 
or of official military or  diplo- 
matic missions of the United States 
or of any other nation opposing the 
Axis powers—routes, schedules, or 
destination, within or without the con- 
tinental limits of the United States: 
movements of ranking army or naval 
officers and staffs on official business ; 
movements of other individuals or 
units under special orders of the army, 
navy or State Department. 

Summation: It should be empha- 
sized that there is no objection to any 
of these topics if officially released. 
These restraints are suggested: 

(1) Full and prompt obedience to 
all lawful requests emanating from 
constituted authorities. If a broadcast- 
er questions the wisdom of any request, 
he should take it up with the Office 
of Censorship. 

(2) Exercise of common sense in 
editing news, meeting new problems 
with sensible solutions. Stations should 
feel free at all times to call on the 
Office of Censorship for clarification 
of individual problems. 


II 
AD LIB PROGRAMS 


Certain program structures do not 
permit the exercise of complete discre- 
tion in pre-determining the form they 
will take on the air. These are the 
ad lib or informal types of programs. 
Generally they fall into four classifica- 
tions: 

(a) Request programs. 

(b) Quiz programs. 

(c) Forums and 
lib). 

(d) Commentaries and descriptions 
(ad lib). 

As experience dictates the need of 
changes, they will be made, and all 
stations notified. Stations should make 
certain that their program depart- 
ments are fully acquainted with these 
provisions. 

(a) Request programs. Certain safe- 
guards should be adopted by the broad- 
‘aster in planning request programs. 
It is requested that no telephoned or 
telegraphed requests for musical selec- 
tions be accepted for the duration of 
the emergency. It is also requested that 
all mail bearing requests be held for an 
unspecified length of time before it is 
honored on the air. It is suggested that 


interviews (ad 


the broadcaster stagger replies to re- 
quests. Care should be exercised in 
guarding against honoring a given re- 
quest at a specified time. 

Special note is made here of “lost 
and found’ announcements and broad- 
cast material of a similar nature. 
Broadeasters are asked to refuse 
acceptance of such material when it 
is submitted via telephone or tele- 
graph by a private individual. If the 
case involves a lost person, lost dog, 
lost property or similar matter, the 
broadcaster is advised to demand writ- 
ten notice. It is suggested that care 
be used by station continuity depart- 
ments in re-writing all such personal 
advertising. On the other hand, emer- 
gency announcements asked by po- 
lice or other authorized sources may 
be accepted. Announcements bearing 
official authorization seeking blood don- 
ors, lost persons, stolen cars, and sim- 
ilar material may be accepted by tele- 
phone, but confirmation of the source 
is suggested. 

It is requested that announcements 
of mass meetings not be honored unless 
they come from an authorized repre- 
sentative of an aceredited Govern- 
mental or civilian agency. Such _ re- 
quests should be accepted only when 
submitted in writing. 

(b) Quiz program. It is requested 
that all audience-participation type 
quiz programs originating from remote 
points, either by wire, transcription 
or shortwave, be discontinued, except 
as qualified hereinafter. 

Any program which permits the pub- 
lic accessibility to an open  micro- 
phone is dangerous and should be care- 
fully supervised. Because of the na- 
ture of quiz programs, in which the 
public is not only permitted access 
to the microphone but encouraged to 
speak into it, the danger of usurpation 
by the enemy is enhanced. The great- 
est danger here lies in the informal in- 
terview conducted in a small group— 
10 to 25 people. In larger groups, 
where participants are selected from a 
theatre audience for example, the dan- 
ger is not so great. 


Care in Small Crowds 


Generally speaking, any quiz pro- 
gram originating remotely, wherein 
the group is small, and wherein no 
arrangement exists for investigating 
the background of participants, should 
be discontinued. Included in this classi- 
fication are all such productions as 
man-on-the-street interviews, airport 
interviews, train terminal interviews. 
and so forth. 

In all studio-audience type quiz 
shows, where the audience from which 
interviewees are to be selected numbers 
less than 50 people, program con- 
ductors are asked to exercise special 
care. They should devise a method 
whereby no individual seeking partici- 
pation can be GUARANTEED PAR- 
TICIPATION. 

(c) Forums and _ interviews. This 
refers specifically to forums in which 
the general public is permitted ex- 
temporaneous comment; to panel dis- 
cussions in which more than two per- 
sons participate; and to interviews 
conducted by authorized employees of 
the broadeasting company. Although 
the likelihood of exploitation here is 
slight, there are certain forums during 
which comments are sought “from the 
floor,” or audience, that demand cau- 
tious production. 

(d) Commentaries and descriptions. 
(Ad lib). Special events reporters are 
advised to avoid specific reference to 
locations and structures in on-the-spot 
broadeasts following air raids or other 
enemy offensive action. Both such re- 
porters and commentators should be- 
ware of using any descriptive mate- 
rial which might be employed by the 
enemy in plotting an area for attack. 


(Continued on page 36) 
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by the percent representing the 
“available audience”. Since the 
“available audience” is always 
smaller than the total audience, the 
“available audience rating” will al- 
ways be higher than the “total sam- 
ple rating”—the published figures. 


The President Speaks 


No resume of radio audience 
events for 1941 would be complete 
without mention of the most as- 
tounding audiences of all radio his- 
tory—those assembled by President 
Roosevelt. 

Chart II shows how the Presi- 
dent’s evening audiences have 
grown since January of 1940. The 
solid line represents the published 
coincidental ratings—the lower 
limit of listening, based on total 
telephone homes. The broken line 
represents the upper limit, based on 
“available audience.” Never before 
have such audiences been assem- 
bled. Further, it seems probable 
that the Dec. 9, 1941 audience may 
represent the top for some time to 
come. 

It will be noted that the Dec. 8, 
1941 address, mentioned above is 
not entered on the chart. This was 
a daytime address and while it is 
not shown on the chart, it repre- 
sents an all time high for daytime 
audiences. 





































Program 
Walter Winchell 
Charlie McCarthy 
Bob Hope 
Fibber McGee 
Aldrich ‘Family 
Jack Benny 
Lux Radio 
Theater 
Coffee Time 
Major Bowes 
Fitch Band 
Wagon 
Take It or 
Leave It 
One Man's 
Family 
Time to Smile 
Kay Kyser 
Orson Wells 


Program 
Wm. L. Shirer 


Audience Size Trend 


(Continued from page 32) 


Women in White 9.4 


Life Can 
Beautiful 
Ma Perkins 
Kate Smith 
Speaks 
The Guiding 
Light 
Pause That 
Refreshes 
Stella Dallas 
Big Sister 
Right to 


Be 


Happiness ___- 


Romance of 
Helen Trent 


List I 
Total 
Sample 

Rat- 

ing Rank 

29.9 1.5 

29.9 1.5 

28.8 3 

28.7 4 

27.8 5 

27.1 6.5 

27.1 6.5 

23.7 8 

18.9 9 

18.8 10 

18.5 11 

18.4 12 

18.3 13 

18.2 14 

17.8 15 

List II 
Total 
Sample 

Rat- 
ing Rank 

169-4 

2 
8.4 3 
8.2 4 
8.1 5 
7.6 6.5 
7.6 6.5 
7.4 8.5 
7.4 8.5 
7.3 10 
72 11 


Available 
Audience 
Rat- 
ing Rank 
39.3 2 
40.6 1 
35.5 6 
36.4 3 
36.0 5 
36.3 4 
33.1 7 
29.5 g 
23.6 12 
25.6 9 
24.2 11 
24.6 10 
23.3 13 
23.1 14 
22.0 15 
Available 
Audience 
Rat- 
ing Rank 
16.3 1 
12.9 2 
11.6 4 
11.9 3 
11.1 5.5 
11.1 5.5 
10.6 7.5 
10.6 7.5 
10.2 10.5 
10.2 10.5 
9.9 12 


Wartime Radio Code 


(Continued from page 35) 


THE BROADCASTER IN_ SUM- 
MARY, IS ASKED TO REMEM- 
BER THAT THERE IS NEED FOR 
EXTRAORDINARY CARE ESPE- 
CIALLY, IN CASES WHERE HE 
OR HIS AUTHORIZED REPRE- 
SENTATIVE IS NOT IN FULL 
CONTROL OF THE PROGRAM. 


Ill 


FOREIGN LANGUAGE 
PROGRAMS 


It is requested that full transcripts. 
either written or recorded, be kept of 


all foreign language programs; it is 
suggested that broadcasters take all 


necessary precautions to prevent devi- 
ation from script by foreign language 
announcers and performers. (“Foreign 
language” is here taken to mean any 
language other than English). 


MISCELLANEOUS 


the Office of 
necessary to 


time, 
find it 


From time to 
Censorship may 
issue further communications, which 
will either interpret certain existing 
requests, amend or delete them, estab- 
lish new ones or cover special emer- 
gency conditions. 

These communications will be ad- 
dressed to managers of radio stations 
and networks. They should have pref- 
erential handling and it is therefore ad- 





visable that certain alternate execu- 
Mary Marlin 7.0 12.5 98 13 
Against the 

Storm 7.0 12.5 10.3 9 
Young Widder 

Brown 6.9 14.5 9.7 14 

Prudential 

Family Hour 6.9 14.5 9.5 15 





tives be appointed to exe 

in the absence of the regularly eal 
stituted authority. All such communi. 
eations will be coded in numerical 
order, i.e.: R-1; R-2; R-3; ete, 
tions are advised to keep them in ¢q 
ful filing order. 

The American broadcasting indus. 
try‘’s greatest contribution to yj . 
will be the use of good common se 
Too frequently radio in general in 
of the individual offender is blamed 
for even the most minor dereliction, 
If material is doubtful, it should nog 
be used ; submit it to the Office of Gen. 
sorship for review. Free speech will 
not suffer during this emergency De 
riod beyond the absolute precautions” 
which are necessary to the protection 
of a culture which makes our radio the 
freest in the world. 

Broadcasters are asked merely to 
exercise restraint in the handling of 
news that might be damaging, for 
the Army behind the Army repre 
sents a great force in the war effort, 
Radio is advised to steer clear of dra- 
matic programs which attempt to por 
tray the horrors of combat; to avoid 
sound effects which might be mistaken 
for air raid alarms. Radio is one of 
the greatest liaison officers between 
the fighting front and the people. Its 
voice will speak the news first. It 
should speak wisely and calmly. In 
short, radio is endowed with a rich 
opportunity to keep America enter 
tained and interested, and that op- 
portunity should be pursued with vigor, 


THE OFFICE OF CENSORSHIP, 
Byron PrRIce, Director. 



































WSGN 


has the largest GUARANTEED EFFECTIVE COV- | 
| ERAGE AREA‘ in Alabama. For map and | 
figures consult the Headley-Reed Company, 


*Approved NBC All-County Survey Method. 





Representatives, or write direct to WSGN, 


Dixie- Carlton Hotel, Birmingham, Alabama. 
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= Peak Production in Youngstown 
“7 


Peak production and peak payrolls, too, in this, the fourth 


largest steel center and 35th market of the United States. 


In this busy, thriving, patriotic, radio-minded city everyone 


listens to... 


WEMJ 


¢ ASCAP and BMI music. 
¢ The only NBC Blue station in northeastern Ohio. 





* Complete Associated Press and United Press news reports. 


¢ First in number of listeners, in news coverage, in public 
service, in local accounts. 


HEADLEY-REED COMPANY, National Representatives 





= 
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By HERMAN S. HETTINGER, Ph.D. 


An Analysis of Fiscal Operations of Business of 
Broadcasting Stations and Networks—1935-40 


Wharton School of Finance & Commerce, University of Pennsylvania 





IN 1935 the Census of Business 
released the first complete figures 
on the business of broadcasting’. 
Since then many sweeping changes 
have taken place in the economic 
complexion of the field. Total re- 
cepits of the radio medium have 
nearly doubled. National spot ad- 
vertising, more properly desig- 
nated national and regional non- 
network advertising, has grown 
with especial rapidity. The number 
of commercial stations has grown 
from 564 to 801, an increase of 
42.0%. 

A large part of this increase has 
come from the establishment of 
stations in smaller communities, 
with a resulting expansion in the 
market coverage of the radio me- 
dium. Even more important have 
been the increases in power and 
the general improvement in fa- 
cilities which have taken place. 
Radio advertising and the radio 
structure as a whole has come into 
its majority. 

Because the period from 1935 to 


date has witnessed so many im- 
portant changes, an analysis of 
these changes should be helpful 


in appraising the future develop- 
ments in the broadcasting medium. 
Consequently an analysis of the 
economic experience of the industry 
has been made for the period 1935- 
1940, statistics for 1941 not being 
available at the time of writing. 


Changes in Revenues 


Total receipts of the broadcast- 
ing business in 1940 amounted to 
$168,868,195, of which $155,686,247 
represented time sales*, $7,245,119 
receipts from the sales of talent 
and the remainder miscellaneous 
income. This was a gain of slightly 
more than 95% in the five years 
for both time sales and total in- 


In 1933 the Nationa 
casters compiled the first estimates for the 
radio field as a whole, but the Census re- 
port was the first complete count 


Assn. of Broad- 


Time sales referred t 
less frequency and other 
counts 


are gross billings 
promotional dis- 
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Table I 


RECEIPTS 





Class of Business 


National network 

Regional network 

Nationa! and regional non-network 
Local 


Total time sales |. 
Receipts from sale of talent and similar sources 
Miscellaneous 


TOTAL 


1935 


1937 1938 1939 1940 
$39 , 737 , 867 $56,192,396 $56, 612,925 $62 , 621, 689 $71,919, 498 
2854047 1, 869 583 
13,805, 200 28,117,136 8,109,185 30 030 , 563 : 37,140 444 
26,074,476 $5,745,394 82,657 , 349 $7,315,774 44,756,799 
$79 617,543 $117 ,908 973 $117,879 459 $129 , 968 026 $155. 686 u 
6,875,110 11,264,748 6,081,344 6,794, 669 7,245,119 
2,082,145 4,384,775 4.524.583 5, 936. 899 
$86 , 492,653 $131,205, 866 $127 , 845,578 $141, 287,278 $168. 868 195 


1 Gross billings less frequency and promotional discounts. 
2 Less $441,490 duplication due to inter-station sales adjustments on U. S. Stations 





dustry receipts. Gains were espe- 
cially heavy during the first part 
of the period, receipts of networks 
and stations increasing 51.6% from 
1935 to 1937 as compared to a 
growth of 28.7% from 1937 to 1940. 

The year of 1938 brought the 
first drop in radio revenues since 
the depression year of 1932, time 
sales declining 2.6% as compared 
with the preceding year and total 
industry revenues dropping off 
0.5%. The increase in 1939 over 
the previous year’s level was 10.4% 
and the 1940 increase 19.5%. 
Changes in industry revenues dur- 
ing the period are presented in 
Table I. 

Of much greater significance 
than total receipts are the trends 
with regard to the main categories 
of the broadcasting business. Dur- 
ing the period 1935-1940 national 
non-network advertising increased 
169.1%, approximately twice as 
rapidly as network volume. 

This expansion most probably 
was due to a combination of cir- 
cumstances of which the following 
are among the more important: 
(1) the advantages of flexibility as 
to markets, time of day and sea- 
son inherent in non-network adver- 
tising; (2) the increasing under- 
standing and appreciation of this 


form of radio effort on the part of 
agencies and advertisers; and (3) 
the entrance of an increasing num- 
ber of regional advertisers into 
radio. 

National non-network advertis- 
ing continued to grow throughout 
the entire period, although its rate 
was retarded by the recession of 
1938. The increase in national non- 
network volume was 67.5% from 
1935 to 1937; 21.6% in the follow- 
ing year; 6.8% in 1939 (there was 
a lag in the effect of the previous 
year’s decline in general business) 
and 23.8% in 1940. 


Other Increases 


Revenues from the sale of talent 
and from miscellaneous sources ex- 
perienced the second greatest rela- 
tive growth; increasing 93.4% 
during the period. National net- 
work advertising increased to a 
lesser relative degree than did na- 
tional non-network business, but its 
growth has been comparatively 
steady. From 1935 to 1937 national 
network volume rose 48.6%; 7.5% 
in 1938; 10.6% in the following 
year and 17.8% in 1940. 

Local advertising continued to 
grow most slowly and to be most 
sensitive to changes in the business 
cycle. The increase on the part of 


this portion of the medium for ¢h 
period as a whole was 71.4%, It 
increase from 1935 to 193] 
amounted to 37.1%, while in 193 
it declined 8.7% from the preced 
ing year’s level. This was the only 
drop in revenues to be experience 
by any portion of the medium wit 
the exception of revenues from ta 
ent sales and miscellaneous source 
which dropped off 21.3%. 


Composition of Time Sales 

The marked rise of national ani 
regional non-network advertisin 
and the comparative lag in th 
local field have resulted in chang 
in the relative importance of dif 
erent portions of the broadcastin 
medium. Whereas in 1935 nations 
network advertising accounted fe 
49.9% of total time sales, in 19 
it represented 47.4%. 

The proportion represented | 
national and regional non-networ 
advertising, on the other han 
rose from 17.3% in 1935 to 238 
in 1940. In the case of local broad 
cast advertising, the percentage 
total time sales which it account 
for declined from 32.8% in 19 
to 28.8% in 1940. The greater por 
tion of the shift in relative in 
portance of various portions of th 
medium occurred during the peri 

























Table Il 


DIVISION OF BROADCASTING REVENUES AMONG STATIONS 


AND NETWORKS ' 





Class of Business 
NETWORKS 
Time sales retained 
Talent and program 
M iscelianeou 


Tota! network receipt 


STATIONS 
Received from network: 
Nationa! and regiona! non-network 
Loca 
Tota! time sale 
Talent and program 
M iscellaneou 


Tota! stations receipt 
Grand tota 


Gros 











1935 ‘ 1 
$27 .216 035 81.4 $35 
2,983 245 8.4 
$30 , 199 280 34.8 $43 
$12 , 521 . 832 14.5 
13 , 805 , 206 15.9 
26 .074 476 30.1 
$52 401 , 508 60.5 
2.597 , 708 3.0 
1,294 157 iJ 
$56 ,.293 .3 65.2 $87 


$86 492 , 653 100.0 $13) 


billings. jess frequency and other promotiona) discounts 


Less $441,490 which seems to be due to inter-station sales adjustment on stations 
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937 


865 


30k 


970 








1938 1939 1940 
8 35. 454.510 27.7 $38 507,561 27 $45,185,698 26.7 
4 2.381 964 2.0 2,160,188 1.5 2,464 342 ] 
4 2.557 886 2 2.199359 1.¢ 3.042, 576 
131 32 $40 394 360 8 $42, 867,108 30.4 $50,692,616 29.5 
430 6.9 $21 158,41 16.7 17 $28 . 603 312 16.5 
665 18 28.109.185 21 37,140,444 22. 
394.0 27. 32.657.349 25.7 44,756,792 26 
489 2.4 $81 924,949 64.7  $110,500,549 8 
692 4 699 380 3.2 4.780 2 
554 0.4 1, 826, 889 1.5 1.7 2,894 
735 67 $87 451 218 68.2 $98 420,170 69. $118.175.579 7 
BOE 00. { $127 , 845, 578 100.0 $141. 287. 27% y $168. 868.195  100.! 
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1940 

1,919, 498 
1, 869, 583 
7 140 444 
4756, 792 
5 , 686.247 
7,245: 119 
5,936, 899 
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Jt Easy to Choose in Syracuse... 


Now 
LOLOL OME Ty Waa: 
at 570 kc 


+ 
‘The Perfect Combina- 
tion’ Gives Coverage 
equal to 340,000 


watts at 1400 kc! 


@ The primary listening area alone includes 27 of the 





most prosperous, populous counties in New York State 
—a buying market of $1,468,519,000 effective annual 


income. 


@ Greater coverage—better coverage—every check 
shows WSYR has more listeners in more city areas and 


counties in Central New York. 


@ A complete merchandising service. 


@ Program leadership—both 


local and national. 


Complete programming and planning facilities. 


@ The only NBC Station in Syracuse. 


REPRESEN TE DO » F 
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XUM 


RAY M ER 


the Buying Minds 


in the 


Heart of New England 


WRNE 


KEENE, N. H. 


@ 5000 watts full time at 1290 ke 


—highest power of any station in 
Vermont and New Hampshire. 


@ Covers an area of separated 
trading centers representing 
an annual buying market of 


$344,425,000. 


@ Gives thorough sales-creating 
coverage. 111 merchants in 29 
cities within a radius of 69 miles 
are regular advertisers over this 
station—and regularly find their 
advertising pays. 

@A CBS affiliate—with unique 
local programs that make it lis- 
tened to as a local station. 


REPRESENTED BY RAYMER 
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1935-1937, although the trends in 


evidence at that time have 
sisted, if at a slower rate. 


per- 


Division of Business 


Stations received an increasing 
proportion of total broadcasting 
time sales during the period 1935- 
1940. This has been due partly to 
the growth of non-network adver- 
tising and partly to a greater dif- 
fusion of network advertising rev- 
enues among affiliated stations. 
From 1935 to 1940, the portion of 
network time sales retained by 
the networks increased 66.0% while 
the sums turned over to affiliated 
stations for the broadcasting of 
network programs rose 128.4%. 

Again the principal changes oc- 
cured during the years 1935-1937, 
during which period the amounts 
retained by networks rose 31.8% 
and the amounts received from net- 
works by affiliated stations in- 
creased 77.9%. In 1938 the amount 
retained by networks declined 1.2% 


which exist in many instances for 
station payment. In 1939, however, 
the situation was reversed; amounts 
retained by networks rising 8.6% 
and those turned over to stations 
increasing 19.0%. 

The situation became compara- 


tively stabilized in 1940 when 
amounts retained by networks 
gained 17.3% over the preceding 


year and that retained by stations 
increased 18.6%. Because of the 
short period under consideration it 
is impossible to draw any inferences 
as to future trends. Statistics re- 
garding the revenues retained by 
networks and those received by sta- 
tions are found in Table II. 

The increasing proportion of 
network advertising revenues dis- 
tributed among stations, together 
with the rise of national and re- 
gional non-network advertising, has 
resulted in a continuous decline in 
the proportion of total time sales 
retained by networks to meet their 
own costs of operation. This is in 


Percent Received by Stations From 
Network, National and Regional 
Non-Network and Local Broadcast 
Advertising. 


Retained Received 

by by 
Year networks stations 
1935 34.2% 65.8% 


1937 
1938 
1939 
1940 


30.4% 
30.2% 
29.6% 
29.0% 


69.6% 
69.8% 
70.4% 
71.0% 


This trend, if continued, should 
be extremely healthy for the indus- 
try as a whole for it is indicative of 
a widening of the base of economic 
support. 


Station Revenues by Areas 


Data regarding total station 
broadeast revenues, station reve- 
nues per hundred population and 
the relative growth of total station 
revenues by states and major geo- 
graphic areas are given in Tables 


















































and that received by stations dicated in Table III. IV and V. 
dropped 5.0 The greater drop TABLE II As would be expected, the com- 
in station receipts from network bination of population and buying 
advertising most probably is du Percent Total Time Sales of Me power account for the principal 
to the sliding scale arrangements dium Retained by Networks and variations in the distribution of 
Table I\ 
STATION BROADCAST REVENUES 
‘ £ i z AlAs 4 Ai Aw 
© x . - oF 
Ard Revenues per 100 Population by States and Census Areas, 1935-37-39 and 40 
1935 1937 1939 1940 
Total revenues Per 100 Tota! revenues Per 100 Totalrevenues Per 100 Total revenues Per 100 
State and Area (000) population (000) population (000) population (000) population 
UNITED STATES $52 , 325 $41. 71 $81. 650 $64.10 $89 _ 99] $68.30 $107 592 $81.70 
New England 8.664 45 0 5.330 62.00 » RRS 69.80 7.077 89.10 
Conneticut 592 34.50 1.106 63.50 258 73.60 1.554 90.90 
Maine PAK »9 60 60.80 564 66.60 
Massachusetts 2.184 19.90 2.97% 67.30 20 74.20 4 93.00 
New Hampshire-Vermont 43 6.30 601 34.40 248 29.10 48.20 
Rhode Island 19 72.70 646 94,90 664 93.00 2 108.20 
Middle Atlantic 1,42 41.90 17,927 65.20 18.977 68.90 22.350 81.20 
New York 5.546 4 u 74.5 9 72.10 11 . 996 g9_ 00 
New Jersey 2.392 2 67.10 77.50 3. 597 86.50 
Pennsyv!vania 3. 485 F 52. 60 6 60.90 5 68.30 
South Atlantic 4.514 7 44.60 & 19. 80 64.20 
Maryland-Delaware R74 1 72.80 1 75.00 ; 75.80 
District of Columbia 740 1 72.70 l 169. 00 bate. 224.40 
Florida 80 1 68.40 1 71.20 1.904 100.30 
Creorgia tet 1 82.90 1 3 50 1.498 48.00 
North Carolina 66 l 32.20 57 88.00 1.742 48 80 
South Carolina 17.60 365 19.10 618 32 50 
Virginia 34.10 1.186 14.30 1.494 5. 80 
West Virginia 36.00 813 42.70 1.054 5. 40 
East North Centra! 19 77.40 20,881 78.40 24.693 92.70 
Illinois 6 78. 5 6, 762 85. 60 7.760 98 30 
Indiana 3s 1 12.00 1.662 48 50 > O69 60.40 
Michigar 2 R43 38 76.90 4.102 78.00 R56 92.40 
Oni« 4 3 7 105.10 6.843 99.10 8.164 118.20 
Wisconsin 1,024 1 53.40 511 48. 20 1.844 58. 80 
West North Central 690 9 82. 60 80.10 12,751 94.30 
lowa 175 1 71.40 76.90 2 275 89. 60 
Kansas 39.20 47.90 1.009 56.00 
Minnesota 1 i 2 77.00 83.70 2 633 94.30 
Missour 2 3 3 101.70 100.40 4.387 115.90 
Nebraska 510 1 80.40 90.50 1.466 111.40 
North Dakota-South Dakota BR6 620 44.40 53.80 981 76.30 
East South Central 2,140 591 28.10 34.20 >, 033 46.70 
Alabama 355 556 19.20 28.20 1.023 36.10 
Kentucky 748 950 32.50 38.60 1.280 45.00 
Mississipp 321 515 12.60 15.50 350 16.00 
Tennessee 901 1,570 54.30 62.40 2 3R0 81.60 
West South Central 684 5.964 55.00 61.50 9 063 69.40 
Arkansas 1 509 26.10 
Louisiana 49% 23.30 1.051 49.30 1.326 56.10 1.784 75.50 
Oklahoma 785 31.30 1,189 46.70 1,331 57.00 1,476 2( 
Texas 2,221 36.50 3,724 60.30 4.174 5 294 
Mountain 1.760 47.00 028 79.80 298 3 820 92 
Arizona 218 53.70 334 81.00 416 549 110.00 
Coloradc 593 55. 80 1,127 86.30 : 112 1,247 111.00 
Wyoming 68 4 20.50 F é 65 € 
Idahc 127 26.50 193 39.20 222 42.40 271 51.60 
Montana 208 39.20 361 67.00 408 73.00 460 82.20 
Nevada-New Mexicc 4€ 10.90 211 40.30 259 40.30 383 42.90 
Utatk 500 97.10 802 154.60 816 148.20 910 165.40 
Pacific 6.442 74.60 8 336 94.30 10,060 103.10 11,049 113.20 
California 4.646 77.50 5.505 89. 50 7.029 101.80 7,517 108. 80 
Oregor 692 68.70 998 97.20 1,161 106. 50 1,333 122.30 
Washingtor 1,104 67.60 1,832 110.50 1.870 106.10 > 199 124.70 


Mississippi and Arkansas combined for all years 
Maine-New Hampshire-Vermont combined 1 


Vermont only 
Wyoming and Nevada combined 
Wyoming and Colorado combined 


5 


"a 
937 


€ Wyoming, Nevada and New Mexico combined. 


New Hampshire excluded 
Vermont alone 


* South Atlantic total includes New Hampshire, since FCC figures were combined in this manner. 


New Hampshire inciuded here 
Exeludes Arkansas in 1940. 
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station income by states and 

29 SURE a 
although the influence of ra 
channel stations covering wig 
areas embracing more than “ 














state modify this relationship 
some extent. In 1940 six states \, 
York, Ohio, Illinois, Califone 


Pennsylvania and Texas account. 
for 44.4% of total station reveny 
—$47,488,000. New York Tatiked 
first with total station rey 
$11,996,000; Ohio second with & 
164,000, due to the presence , 
WLW and a generally strong des 
channel situation; Illinois hip 
with $7,760,000; California foup 
with $7,517,000; Pennsylvania §% 
with $6,757,000 and Texas gixs 
with $5,294,000. ; 

If the population factor is he 


enues q 





Table V 


RELATIVE GROWTH 
STATION BROADCAST 


Revenues by States, 




















1935-1940,’ 1935—100 
States 1940 1939 1937 193] 
UNITED STATES 207 172 154 1 
New England 1906 172 155 1 
Maine-N. H.-Vt f 194 153 1 
Mass 184 146 136 1 
Rhode Island 156 134 130 Ww 
Conn 262 212 186 1 
Middle Atlantic 196 166 157 WwW 
lew York 216 175 174 
New Jersey 150 134 122 1 
Pennsylvania 194 173 15 
East North Central 190 160 
Ohio 184 154 156 
Indiana 247 198 173 1 
Illinois 201 175 159 W 
Michigar 171 144 131 WW 
Wisconsir 180 147 152 
West North Central 224 190 171 W 
Minnesota 238 211 18 WW 
lowa 194 166 155 
Missour 206 178 10 
N. Dak-S. Dak 254 180 160 1 
Nebraska 288 218 215 WW 
Kansas 264 225 192 i 
South Atlantic 261 4197 171 W 
Maryland-Delaware. 198 178 1 
District of Columbia. 201 151 146 1 
Virginia 277 220 171 
West Virginia 3 236 
North Carolina 203 
South Carolina 195 176 10 
Georgia 189 177 1 
Florida 233 198 W 
East South Central 203 168 10 
Kentucky 7 147 140 1 
Alabama $ 225 159 10 
Tennesse¢ 54 »02 174 , 
Mississipp > 200 160 10 
West South Central 245 184 161 1 
Arkansas 
Louisiana 162 289 0 
Oklahoma 188 169 10 
Texas 238 188 10 
Mountain 217 187 10 
Montana 221 196 0 
Idaho 213 174 W 
Utah 182 163 
Colorado 210 187 4 ( 
Arizona 252 191 153 
Wyoming 
Nev.-New Mexico 197 10 
Pacific 72 156 129 10 
California 162 151 118 10 
Oregon 193 168 144 1® 
Washington 199 169 165 


for stations #4 
1938, and nom 


1 Figures are not available 
revenues under $25,000 for 
for 1936. : 

2 FCC figures and Census of Business (@ 
1935) have been compiled on a slightly differen 
basis so that only a rough comparison 4 
possible bet ween them. FCC net 
include talent as well as time sales, althouty 
agency and other commissions have 0&4 
deducted. Census figures for 1935 are {0} 
time only, prior to the deduction of agency 
the more conventional way of stating, 
vertising revenues though not necessarily 4 
more logical one. It has been necessary,“ 
put data on as comparable a basis as possibile 
although this could be accomplished only wos 
limited extent. The results, however, show 
be satisfactory to indicate genera! trends. 

’ Mississippi and Arkansas combined. 

4 Combined with Wyoming in 1937. 
therefore impossible for that year. 

5 Combined with Nevada in 1937. , 

6 Delaware and New Hampshire combine 
in 1940 

7 Combined with Wyoming in 1940. 
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New York-N«¢ 
New Jersey 
Chicago 
Cincinnati 
Detroit 
Los Angeles 
Philadelphia 
Boston 
St. Louis. 
Pittsburgh 
Minneapolis- 
Cleveland. 
San Francisc 
Baltimore. 
Kansas City 
Buffalo... . 
Des Moines 
Washington, 
Albany-Sche 
Troy.... 
Milwaukee . 
as. . 
Seattle. . 
Portland, O 
Providence-' 
New Bed! 
Atlanta. . 
Rochester . 
Louisville. 
Houston. . . 
Oklahoma ( 
San Antoni 
Nashville 
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New Orlear 
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Columbus 
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Pokane. 
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constant, the influence of the wide 
coverage of clear-channel sta- 
tions becomes evident. The ranking 
of the principal stations on the 
jasis of station revenues per 100 

pulation in 1940 was as follows: 

tah, $165.40; Washington, $124.- 
40; Oregon, $122.30; Ohio, $118.20; 
yissouri, $115.90; Nebraska, $111.- 
4); Colorado, $111.00 and Califor- 
nia, $108.80. 

Utah, Ohio, Colorado in particu- 
lar derive their high revenues per 
hundred population from clear- 
channel revenues, while clear-chan- 
nel business is important in the 
majority of the remaining states. 
In the case of the Pacific Coast 
states, the early acceptance of radio 
advertising and its consequent rela- 
tively great popularity today is an 
important contributing factor. The 
axtremely strong competition in 
some states, such as Missouri, when 
combined with high caliber man- 
agement also may aid in pushing up 
station revenues per 100 population 
above what might otherwise be 
expected. 


Geographical Changes 


In spite of the aforementioned 
marked variations in revenues per 
100 population by states, the pat- 
ten for the larger geographic 
areas of the country remains what 
might be expected on the basis of 
buying power. The New England, 
Middle Atlantic, East and West 
North Central states comprise one 
important area in which station 
revenues per 100 population range 
from $81.20 (in the Middle Atlantic 


states) to $94.30 (in the West 
North Central States). 
The South Atlantic, East and 


West South Central States consti- 
tute a second area with a range of 
from $46.70 (East South Central 


states) to $69.40 (West South Cen- 
tral states). Station revenues per 
100 population averaged $92.00 in 
the Mountain Area and $113.20 in 
the Pacific Area, the latter again 
confirming the relatively high pop- 
ularity of radio advertising on the 
west coast. 

Analysis of station broadcast 
revenues for the period 1935-1940 
reveals a constantly widening geo- 
graphic use of radio advertising. 
On both an absolute and a per 100 
population basis, station revenues 
have increased to the greatest rela- 
tive degree in the hitherto unde- 
veloped sections of the country— 
undeveloped as far as radio is con- 
cerned. 

On the other hand, there has been 
a definite slowing of the rate of 
growth in the older and economical- 
ly more stable sections of the coun- 
try. Whereas from 1935 to 1940 
station revenues in this country in- 
creased approximately 96%, the 
following increases were experi- 
enced in different sections: South 
Atlantic, 161%; West South Cen- 
tral, 145%; East South Central, 
135%; West North Central, 124%; 
Mountain, 117%; Middle Atlantic, 
96%; East North Central, 90%; 
New England, 90%, and Pacific, 
72%. The use of per 100 population 
figures changes the general station 
situation but slightly. The rela- 
tively low increase in the Pacific 
area, combined with considerably 
higher than average station reve- 
nues per 100 population, suggests 
that this section’s radio advertis- 
ing has matured more rapidly than 
in other parts of the country. 

While the general growth of 
radio advertising has contributed 
to the greater relative development 
of station revenues in the South 
Atlantic, East and West South Cen- 


tral areas, it has been the extension 
of national network and national 


regional non-network advertising 
which has been the principal cause 
of the rise. Whereas the combined 
increase for network and national 
and regional non-network advertis- 
ing in the country was 76.3% dur- 
ing the period 1937-1939,’ the com- 
bined network and national spot 
volume in the South Atlantic area 
increased 143.8%, that in the East 
South Central States rose 115.3% 
and that in the West South Central 
States 122.1%. 

Revenues by Major Markets 

Station revenues by major mark- 
ets are presented in Tables VI and 
VII, the former giving total reve- 
nues and the latter revenues per 
100 population in the metropolitan 
district. For the most part Table 
VI follows buying power and pop- 
ulation in the ranking of cities, al- 
though in a few instances, such as 
Cincinnati, the influence of clear 
channel wide-area coverage again 
modifies the figures. However, clear 
channel wide-area coverage and the 
competitive factor exert a most 
important influence on broadcast 
revenues per 100 population, as in- 
dicated in Table VII. 

As might be expected from the 
earlier discussion of station reve- 
nues by stations and major geo- 


graphic areas, station revenues 
have increased most rapidly in 
the larger cities in the central 


south and southwest. In this they 
have followed the growth of popu- 
lation and buying power as well as 
the development of improved radio 
broadcasting service and _ conse- 
quent radio advertising acceptance 
With few exceptions the increass 
in network and national and re- 
gional non-network volume has ac- 





counted for the majority of the in- 
creases. 

If station revenues per 100 pop- 
ualtion are examined, both the rank- 
ing and the relative rates of growth 
are extremely different. Instead of 
following buying power and trade, 
revenues per 100 population again 
are influenced predominantly by 
clear channel wide-area coverage 
and seemingly to a lesser extent by 
radio advertising acceptance. On 
this basis Des Moines becomes the 
first ranking city, with Cincinnati, 
Spokane, Nashville, Oklahoma City, 
Dallas, Fort Worth, Omaha-Council 
Bluffs, San Antonio, and Louisville 
following in order. 


Average Station Revenues 


Average station revenues for the 
period 1937-1940 are presented in 


Table IX. Clear-channel 50 kw. 
unlimited time stations’ average 
revenues increased 6.0% as com- 
pared to 1937 after a decline of 


11.5% during the recession of 1938. 


The average revenues of 50-kw. 
part-time stations, of which there 
were four, rose 9.8% above the 
1937 level, with but a 5.0% drop 
in 1938. 

Unlimited time clear-channel 
stations in the 5 to 25 kw. group 
experienced a 4.2% drop in average 
revenues in 1938, but since then 


average revenues have risen 25.5%. 
The number of these stations has 
increased from 9 to 18 due to the 
moving up of a number of regional 





stations into this category. Part- 
time clear-channel stations of 5 
to 25 kw. power (three stations) 
experienced .a 25.5% increase in 

it has beer to use 1939 as the 
fina insofa he late receipt of de- 
taile 140 figures made complete analysis 
impossible by time of publication whit 

7 has been necessary as the starting 
poir because of the fact that comparable 
da w available for 1935 








Table VI 
RADIO ADVERTISING 


In Leading American Markets 
(Total Station Revenues) 








Table VII 
Broadcast Revenues per 100 Popula- 
tion in Leading Markets, 1937-1940 











1937 1939 1940 
Change Change 

_ _ Market (000s) Rank (000s) 1937. Rank (000s) 1939 Rank 
New York-Northeast 

New Jersey $8 657 1 +2.2 1 $10,692 20.8 1 
Chicago 5,674 2 +8.6 2 7,004 +13.6 2 
Cincinnati 4,003 3 17.0 4 3,829 +12.2 5 
Detroit 3,020 4 +-9.5 5 3,944 +19.4 4 
Los Angeles 2,828 5 +39.0 3 4,110 +1.9 3 
Philadelphia 2,470 6 +4.4 6 2,985 +15.7 6 
Boston. . 2,244 7 3.6 8 2.607 +20.5 f 
St. Louis. 2,043 8 6.1 7 2,492 +14.9 8 
Pittsburgh ‘ 1,917 9 +10.9 9 2.416 +13.6 9 
Minneapolis-St. Paul 1,651 10 +4.9 10 1.966 13.4 11 
Cleveland. 1,605 11 +5.1 11 2,037 20.7 10 
San Francisco-Oakland. 1,593 12 +5.0 12 1.9099 414.0 12 
Baltimore. 1,246 13 +2.9 14 1,530 +19.3 14 
Kansas City, Mo.-Kan.. 1,201 14 +9.2 13 1,533 16.8 13 

See 1,153 15 1.41 16 1,319 16.0 17 
Des Moines 1,104 16 $8.7 15 1.336 411.3 16 
Washington, D.C... . 1,083 17 +3.4 17 1,488 +32.9 15 
Albany-Schenectady- 

aToy..... 980 18 980 18 1,061 +8.3 21 
Milwaukee. . 957 19 910 —4.9 21 1,042 +14.5 22 
Dallas. . . 882 20 967 +9.6 19 1,165 $20.5 18 
Seattle. . . 818 21 796 =F 942 $18.3 27 
Portland, O 817 22 896 +9.6 22 1,007 $12.4 23 
Providence-Fall River- 

New Bedford. . 786 23 789 26 772 2.2 31 
Atlanta. . 736 24 740 28 949 28.2 26 

hester . 720 25 832 24 959 415.3 25 
Louisville. 714 26 955 20 1,077 412.8 19 
Houston. . .. 666 27 780 27 975 +25.0 24 
Oklahoma City 655 28 697 32 768 10.2 32 
an Antonio 652 29 730 29 847 +16.0 30 
ashville.. | 637 30 714 30 876 +22.7 28 
Omaha-Council Bluffs 627 31 703 31 869 4+23.6 29 
Hew Orleans 619 32 846 23 1,063 +25.7 20 
Cole Worth 498 33 455 36 633 +39.1 34 
iplumbus 471 34 487 35 564. +15.8 35 
emphis 468 35 539 33 707 +31.2 33 
Pokane. . . . 466 36 493 +5.5 34 535 +8.5 37 
Tmingham........ 299 37 451 +50.6 37 562 +24.6 36 
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1937 1939 1940 

Market Revenues Rank Revenues Rank Revenues Rank 
Des Moines 600.00 1 652.20 1 726.10 
Cincinnati 507.20 2 432.40 2 485.10 2 
Spokane 0.50 3 349.60 3 S78. 4 3 
Oklahoma City 296.40 4 315.40 4 347.20 5 
Nashville 263 . 20 5 295.00 5 362.30 4 
Fort Worth 239.40 6 218.80 12 304.8 z 
Dallas 234.00 7 256.50 6 309. 40 6 
Albany-Trov-Schenectady 226.90 8 226.90 “ 245.80 12 
Omaha-Council Bluffs 217.70 9 244.10 7 302.10 s 
San Antonio 204.40 10 228.80 s 265.50 9 
Portland, Ore. 201.20 11 220.70 247.80 11 
Kansas City 189.40 12 206.90 241.80 13 
Minneapolis-St. Paul 181.20 13 190.30 215.80 15 
Seattle 180.60 14 175.70 208.10 is 
Rochester 174.80 15 201.90 232.80 14 
Atlanta 166. 50 16 167.40 214.60 16 
Louisville. .. 164.50 7 220.00 247.90 10 
St. Louis 149.30 18 158. 60 182.20 21 
Memphis 141.00 19 162.30 212.60 17 
Buffalo 134.30 20 132.50 153.80 27 
Cleveland 132.10 21 138.90 167.70 23 
Detroit 131.50 22 143.90 171.80 22 
Houston. . . 130.60 23 152.90 21 191.00 20 
Columbus : 128.70 24 133.10 26 154.20 26 
Chicago 126.10 25 134.80 25 155.70 25 
Milwaukee 121.10 26 115.20 31 131.80 32 
Washington 119.30 27 123.30 28 163.90 24 
Baltimore 119.00 28 122.40 29 146.20 28 
New Orleans , 114.60 29 156.70 20 196.90 19 
San Francisco 111.60 30 117.10 30 133. 60 31 
Los Angeles 97.30 31 138.90 23-24 141.50 29 
Pittsburgh 96.10 32 106.70 32 121.20 33 
Boston Ly 95.40 33 92.00 34 110.90 34 
Philadelphia 85.20 34 89.00 35 103. e0 36 
Providence-Fall River-New Bedford 79.90 35 80.20 36 108.50 35 
New York ; 74.00 36 75.70 37 91.50 37 
Birmingham 73.30 37 110.50 32 137.80 30 


The 1940 population of the metropolitan district has been used as the base for all computations. 
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Table VIII 


BROADCAST REVENUES BY CLASS 














er 
Affiliated with major networks Not affiliated Total 
Class of Station 1937 1938 1939 1940 1937 1938 1939 1940 1937 1938 1939 1940 

CLEAR CHANNEI a 

50 kw. unlimited $837,769 $752,384 $819,858  $888_502 $837, 769 $752,384 $888,502 

50 kw. part-time 459 451 437 248 439.559 505.385 459.451 437 248 505.385 

5-25 kw. unlimited 275.163 210.135 238, 881 263 603 275,163 210, 135 256 793 

5-25 kw. part-time 142 226 182,301 125,479 183.759 142,226 132,301 183759 
REGIONAL fe 2 

Unlimited 187,356 175, 821 188,211 212,298 85,670 184,278 138,825 137, 669 175,731 170,099 204,315 

Limited and day 83,117 84 224 8,577 83.384 52,688 66.646 72.952 66, 989 56,020 70, 592 70: 860 

Part-time 105,551 101,747 121780 88.259 82,344 117,030 135,284 124.589 91,964 109,105 106. 424 
LOCAL es aoe ee 

Unlimited 53,6138 57.649 57,769 56,055 35.120 52.265 54.087 32,925 41,711 54 875 56, 229 43,844 

Day and part-time. 33,305 84,387 37,299 30,895 22,454 39 352 48,182 28051 26,521 38, 466 45,280 28" 443 
average revenues from 1937 to Once more the non-affiliated sta- cation in major markets and mark- in these larger markets is not 
1940. Since all clear-channel sta- tions experienced a greater increase et coverage enabled unlimited time adapted. 


tions are affiliated with major net- 
works no breakdown on this basis 
is necessary. 


In the regional station category, 
the average revenues of unlimited 
time regional stations affiliated with 
major networks increased 13.3% 
during the period 1937-1940 after a 
drop of 6.7% during the 1938 re- 
cession. Non-affiliated unlimited 
time regional stations fared even 
better in that their average reve- 
nues grew steadily and in 1940 
were 60.6% above the 1937 level. 
The marked growth in national 
non-network advertising has been 
the principal factor responsible 
for the strong showing of this sta- 
tion group. During the period 1937- 
1940 network affiliated unlimited 
time regional stations increased 
from 158 to 189 while the number 
of non-affiliated stations declined 
from 31 to 23 


av. 

Since the regional station group 
economically represents the back- 
bone of the American broadcasting 
structure, a few additional com- 
ments are desirable concerning its 
experience during the period under 
consideration. The most important 
development during the period un- 
doubtedly has been the spread of 
an increasing portion of total busi- 
ness to non-affiliated regional sta- 
tions. 


This has occurred with regard 
to both national spot and local busi- 
ness and seems to be due to a num- 
ber of reasons. The growth of net- 
work business has placed a serious 
strain upon the time available on 
affiliated stations with a consequent 
spreading of national and regional 
non-network and local business 
among the non-affiliated stations of 
this class. 

In addition there has been a 
wider use of radio advertising in 
secondary markets in which a con- 
siderable number of non-affiliated 
regionals are located; a tendency 
which has been given further im- 
petus by improved station opera- 
tion. 

Because of these developments, 
the disparity between the average 
revenues of regional stations affili- 
ated with major networks and non- 
affiliated stations has been decreas- 
ing with some non-affiliated cate- 
gories actually showing higher 
average revenues than the corre- 
sponding affiliated group. The 
tendency toward a spreading of the 
radio advertising dollar evident 
during the 1937-1940 period repre- 
sents a healthy trend toward a 
broadened base of economic support 
for the radio industry as a whole. 


in average revenues than did the 
affiliated group. In the instance of 
unlimited time local stations there 
was a rise of 54.1% between 1937 
and 1939 and in the case of part- 
time and daytime stations an in- 
crease of 114.1% during the same 
period. However, average revenues 
decreased 39.0% and 41.8% respec- 
tively for the two groups from 
1939 to 1940. Two factors seem to 
have been largely responsible for 
the drop: (1) the moving up of a 
number of the local stations in bet- 
ter markets into the regional cate- 
gory and (2) the drag on average 
revenues exerted by the establish- 
ment of a large number of local sta- 
tions in secondary markets of minor 
importance and with highly limited 
economic potentialities. 


Average Revenues 


Wide-area coverage combined 
with strategic market location in 
1940 resulted in average revenues 
for 50 kw. unlimited time clear- 
channel stations of $888,502; about 
four times the average for un- 
limited time regional stations. Lo- 


regional stations to secure average 
revenues about four times greater 
than those of unlimited time local 
stations—$212,298 as compared to 
$56,065. 

Average revenues of unlimted 
time regional stations affiliated 
with major networks were 54.1% 
greater than those of non-affiliated 
stations, due principally to the lo- 
cation of the former group in major 
markets. Network affiliated regional 
limited and daytime stations’ av- 
erage revenues were 24.4% greater 
than those of corresponding non- 
affiliated stations. On the other 
hand non-affiliated regional part- 
time stations experienced larger 
average revenues than those of 
affiliated stations. 

It must be remembered that over 
60% of these stations are in 
markets of 250,000 population and 
over. These stations operate at 
sufficiently attractive hours to en- 
able them to secure national spot 
and local business which network 
affiliated stations cannot accomo- 
date or for which the wide area 
coverage of clear channel stations 


In the local category, network 
affiliated unlimited stations in 194 
secured average revenues 703% 
greater than non-affiliated stations, 
again mainly due to market loca. 
tion and the prestige value of affilj- 
ation. There was but a 10.4% dif. 
ference between network and non 
network local day and part-time 
stations. 

Evidence seems to point once 
more to the gradual spread of the 
broadcasting business over an in- 
creasing number of stations. This 
is indicated by the percentage of 
growth in average revenues for 
various FCC categories of stations 
from 1937 to 1940. These percent- 
ages are as follows: 


50 kw clear-channel unl. 6.0% 
50 kw clear-channel part & Itd. 9.8% 
5-25 kw clear-channel unl. 5.2% 
5-25 kw clear-channel part-time 25.5% 
Regional unlimited -- 16.1% 
Regional limited and daytime ___ . 26.5% 
Regional part-time 15.6% 
Local unlimited time ---. 51% 
Local part-time and day 13% 


It should be remembered that the 
growth in the local categories has 
been accomplished in spite of the 





Represented by 





Table IX 


PROPORTION OF TIME SALES 


Network, National Non-network, and Local 
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2 2 tod 1 
Advertising, 1937-40 
1937 1938 1939 1940 
Net- Non- Net- Non- Net- Non- Net- Non- 
work network Local work network Local work network Local work network Local 
t t t q 1 o/ a q % % % c 
Affiliated with major networks 
Clear channel 
50 kw. unlimited 38.4 40.7 20.9 37.4 48.8 13.8 37.6 47.0 15.4 37.3 47.3 15.4 
50 kw. part-time and limited. 28.0 61.9 10.1 20.7 58.7 20.6 23.8 65.6 10.6 24.2 66.8 9.0 
5-25 kw. unlimited 38.8 33.1 29.1 31.1 40.4 28.5 33.1 35 31.8 32.2 36.5 31.3 
5-25 kw. part-time and limited 16.9 35.2 47.9 8.9 49.3 41.8 10.6 53.5 35.9 15.1 51.8 33.1 
Regional 
Unlimited 31.9 26.1 42.0 29.8 30.1 40.1 30.8 29.2 40.0 30.3 30.1 39.6 
Limited and day 8.6 30.7 60.7 2.6 25.0 72.4 7.4 18.4 74.2 7.6 21.8 70.6 
Part-time 21.7 27.0 51.3 26.5 28.7 45.3 30.9 30.8 38.3 21.9 34.5 43.6 
Local 
Unlimited 16.6 12.4 71.0 11.0 16.4 72.6 11.5 13.4 77.1 13.5 15.5 71.0 
Day and part-time 27.5 5.8 66. 17 5.8 76.3 10.9 12.9 78.2 20.9 15.7 63.4 
Not affiliated with major networks 
Regional 
Unlimited 5.6 20.2 79.8 2.8 41.7 54.5 8.9 31. 59.4 1.3 36.9 61.8 
Limited and day 3.2 19.2 77.6 0.6 7.1 92.3 2.5 30.0 67.5 31.9 68.1 
Part-time 1.6 14.8 83.6 29.7 70.3 24.1 75.9 25.4 74.6 
Local 
Unlimited 1.6 8.4 90.0 3 17.0 79.6 3.0 11.7 85.3 0.9 15.5 83.6 
Day and part-time ‘2 6.3 92.5 2.0 8.6 89.4 6.6 93.4 0.2 7.4 92.4 
Total 
Clear channe] Z 
50 kw. unlimited 38.4 40 20.9 37.4 48.8 13.8 37.6 15.4 37.3 47.3 15.4 
50 kw. part-time and limited 28.0 61.9 10.1 20.7 58.7 20.6 23.8 10.6 24.2 66.8 9.0 
5-25 kw. unlimited 38.8 33.1 28.1 31.1 40.4 28.5 33.1 31.8 30.2 37.8 32.0 
5-25 kw. part-time and limited 16.9 35.2 47.9 8.9 49.3 41.8 10.6 35.9 15.1 51.8 33.1 
Regional 
Unlimited 29.3 25.1 45.6 26.0 29.8 44.2 28.4 29.6 42.0 28.3 30.6 41.1 
Limited and day 2.0 21.8 76.2 1.1 28.2 70.7 2.1 26.8 71.1 2.3 28.9 68.8 
Part-time ‘ 10.0 17.4 72.6 12.5 29.5 58.0 16.6 31.1 52.3 9.0 29.2 61.8 
1 
Unlimited. . 7.6 10.0 82.4 5.7 16.1 78.2 7.0 12.7 80.3 9.1 15.5 5.4 
Part-time and day 3.3 5 91.3 4.6 8.0 87.4 2.5 8.0 89.5 3.7 8 87.9 
1,Foristations with revenues_of $25,000 and over 
BROADCASTING ©¢ Broadcast Advertising . 











BROA 





\etwork 
in 1940 
70.3¢ 
tations, 
t loca- 
of affili- 
% dif. 
1d non- 


rt-time 


Tt once 
of the 
an in- 
s. Thi 
tage of 
les for 
stations 
yercent- 


1 








40) 





< Laeal 


-tising 





Broadcast 





Advertising 





1942 Yearbook Number « Page 


13 











downward pull on average revenues 
caused by the establishment of 
large numbers of local stations in 
small towns with highly limited ad- 
vertising potentialities. 


Time Sales by Types 


Further light is shed on trends in 
station business by an examination 
of the proportion of total time sales 
of different classes of stations rep- 
resented by network, national spot 
and local business. Details on this 
point are presented in Table IX. 


Revenues by City Size 


The trend in average revenues 
for different classes of stations by 
the size of metropolitan district 
of city in which located is pre- 
sented in Table X. 

Market buying power and sta- 
tion market coverage are clearly 
revealed in Table X to be the prin- 
cipal determinants of the size of 
station revenues. For example, the 
average revenues of regional un- 
limited time stations in metropoli- 
tan districts of 1,000,000 and over 
in 1940 were $400,317 as compared 
to average revenues of $543,403 
for 50 kw. clear-channel stations 
in metropolitan districts of be- 
tween 100,000 and 250,000 popula- 
tion (the smallest city size group 
with stations of this class) and av- 
erage revenues of $339,366 for 50 
kw. part-time stations in the same 
city size group. 

It also is interesting to note that 
there is little difference between the 
average revenues of unlimited time 
local stations and those of regional 
part-time and limited or daytime 
stations until cities under 25,000 
population are reached, when the 
coverage of adjoining rural areas 
possessed by the regional stations 
begins to assert itself and to result 
in higher average revenues. 

Trends in average revenues by 
class of station and size of com- 
munity are of particular interest. 
Average revenues of 50 kw. clear- 
channel unlimited time stations in 
communities of 1,000,000 and over 
increased 21.3% from 1937 to 1940, 
while those of corresponding sta- 
tions in cities of 250,000 to 1,000,- 
000 decreased 8.2%. 

There were fair-sized gains on 
the part of 50 kw. clear-channel 
part-time stations in all city sizes. 


Average revenues of regional un- 
limited time stations in cities of 
1,000,000 and over rose 23.5% from 
1937 to 1940; those in cities of 
from 250,000 to 1,000,000 changed 
but little; those in cities of from 
100.000 to 250,000 rose 16.3%: 


while even greater gains were reg- 
istered in communities of smaller 
size. 


Station Operating Income 


As indicated in Table XI, which 
presents the ratio of net operating 
income to total broadcast revenues, 
50 kw. clear-channe] unlimited time 
stations are the most profitable 
units of the broadcasting medium. 
Wide-area coverage, location in 
strategic markets, program and 
promotional resources and general 
popularity are among the factors 
which cause them to be so profitable 
as a group. 

There is little difference in the 
profitability of 5-25 kw. clear-chan- 
nel and unlimited time regional 
stations, the ratio of net operating 
income to total revenues being 
22.0% for the former group and 
24.6% for the latter. Location in 
generally similar markets as to 








size and buying power probably is 
the explanation of this situation. 
The earnings of local stations and 
of regional limited and daytime 
stations are comparatively low, due 
principally to their relatively great- 
er degree of concentration in sec- 
ondary markets of restricted im- 
portance to advertisers. 

All categories of stations affili- 
ated with major networks are more 
profitable than corresponding cate- 
gories of non-affiliated stations. In 
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Table XI 


perating Income to Total 
Broadcast Revenues. 1937-1940! 
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7 N-alt 1937 1938 1939 
this respect it is important to bear Class of Station J q q . 
in mind that more than 85% of e 
unlimited time regional stations, — igtemaneoes 
40% of other regional categories 50 kw. unlimited eh 53.24 $2.77 34.65 38. 6¢ 
and nearly 60% of local unlimited a i. RS 2.7 
time stations are affiliated with 5-25 kw. part-time and limited 13.30 10.19 14.24 ee 
major networks at the present time. Regional 
Since affiliated stations tend for cen iat eS re 22 ae 
. . simited and day —1.138 2.69 5.45 7.59 
the most part to be situated in the Part-time 20.14 16.33 18.538 11.% 
larger and more profitable markets, Local 
the greater profitability of the af- _—- Unlimited... =.= 4 ST 126 
. : : -ti ; 9.67 2.99 : 
filiated group undoubtedly is due Ba hcg mn a 19.8 
“43.2 . . Not affiliated with major networks 
more to this factor than to major Regional 
network affiliation. A partial con- Unlimited " 7.99 —4.71 —0.77 2.65 
firmation of this conclusion is to oe “781840 as ae 
be found in the earning ratios of — 16ca) a ” 
affiliated and non-affiliated regional Unlimited 6.47 0.15 1.98 5.87 
limited and daytime stations and Part-time and day 5.23 1.31 4.70 2.51 
regional part-time stations. Rous 
get Clear channel 
The great majority of these sta- 50 kw. unlimited 53.24 82.77 34.65 38.66 
tions are si ; ; . , wien 50 kw. part-time and limited 40.60 21.96 22.83 27.7 
ee arcs in generally simi 505 lew. eaienoed . 56. 92 14.72 17.09 20.89 
ar mar ets, _ irrespective of net- 5-25 kw. part-time and limited 13.30 10.19 14.24 26.67 
work affiliation; and seemingly Regional 
in consequence of this fact, the ae ss 25.48 16.34 17.57 22.99 
ss . are “ 4 imited an ay. —1.08 —2.38 3.78 7,25 
earning ratios of affiliated regional Part-time 15.36 9.91 11.01 14.88 
limited and day stations are 7.59% —Lycal 
as compared to 7.12% for the non- Unlimited ee 8.01 3.29 5.59 9.85 
affiliated group while the ratios Day and part-time —4.76 1.56 5.63 5.10 
for regional part-time stations are 
17.74% and 11.92% respectively. 1 Before deduction of Federal taxes. 
Table X 
AVERAGE STATION BROADCAST REVENUES 
i i i a LAw 4 wR 
By Size of City, 1937-40 
City Size 1 
1,000,000 250,000- 100,000- 50,000- 25,000- 10,000- Under 
Class of Station and Over 1,000,000 250,000 100,000 50,000 25,000 10,000 
CLEAR CHANNEL 
50 kw. unlimited 
1937 $936 , 240 $808 , T87 $542 952 $274 , 382 
1939 1,026. 035 668 264 519. 868 539 970 
10 1,136,839 742.182 543,408 
50 kw. part-time 
1937 337 821 2 261,194 2 239 241 2 
1939 498 714 478,803 282 006 
1940 578,447 525.279 339 , 366 
5-25 kw. unlimited 
1937 3 ‘ 
1939 330 , 467 275, 860 185,711 213,086 130.795 
, 1940 $4101 230.394 196 963 320.647 158,138 
5-25 kw. part-time 
1937 : 3 
1939 65,949 175,799 34,050 
1940 255,843 39 591 
REGIONAL 
Unlimited 
1937 323 , 650 232 .607 154,000 106 , 650 68 243 56,585 47,592 
1939 324 ,207 226 244 153 284 109 , 672 75,881 62,015 72,198 
1940 400,317 252,140 156,212 124, 460 81 , 223 62 , 502 92,335 
Limited and day 
1937 128 , 922 81,083 53, 883 84.085 4 $2,501 50 , 451 
1939 180.341 151,419 69,401 37,412 33 305 44,451 
. 1940 124 948 76,562 55,168 98 916 51,686 33, 678 29,205 
"art-time 
937 71,745 48.800 4 53,694 21.629 27,182 
1939 73,657 62,214 78.649 48 952 43 476 36 ,261 
' 1940 83, 076 70,280 272 , 068 40,009 22,940 
JOCAL 
Unlimited 
1937 100,574 75, 600 52 024 55,747 34,667 26 840 14,765 
1939 99 133 78, 606 33. 432 54,053 3,492 41.012 40,419 
: 1940 111,982 94, 885 64,260 48,198 43,169 25,975 17 , 624 
Jay and part-time 
937 28 432 51,336 41,630 i 20,790 15,120 13,198 
25,844 29 122 20,706 12, 067 
1939 48,169 61,572 33 , 364 46, 389 33 642 27,199 
‘ 1940 36.003 38,166 34,286 25,903 25,879 10 , 032 
OTAL 
1937 294 ,000 213 , 980 128,110 94,020 46,830 27,605 22,941 
1939 350, 155 227 , 879 136 455 100,225 56 , 930 44,849 49 , 385 
1940 366 003 237 ,248 138,175 92 , 546 53,431 31,438 26 , 658 


Metropolitan district population has been used by the FCC in classifying communities with 100,000 population and over. 
2 Includes al! clear channel stations other than 50 kw. unlimited. 


’ Combined with 50 kw. part-time. 
4 Combined with day and part-time. 
5 Combined with day 


Page 44 ¢ 1942 Yearbook Number 











popes category 
ical 


wll and Admin 
1987. . . 
1938. . 
1939. . 

1940... 
twal for Each Yea 
The ratio of 
tototal broade 
channel statio 
trially durin 
(M0, due pre 
qsts in vario 
pense, On the 
grating in 
ntios of reg 
limited time s' 
major netwo! 
mined consta 
w else have 
While the ear 
rgional and 
hen smaller | 
fliated grouy 
have shown a 
dency. 
Trends in 


Data conce: 
ws categorie 
are given in 
functional bi 
station payr 
Table XIII. 

It is eviden 
tehnical exp 
stant portion 
nnging from 
the case of cle 
lh% for the 
lhto 17% fe 
ntio of prog 
is heaviest « 
tims where 
$% of tota 
ad ranges b 
total costs fc 
slations. In 1 
hen some te 
of program 1 
gional and 

proximate ea 
The percet 
lepresented 

and promotic 
a8 the size o: 
le to com 
and the ope 
decreasing 














fact that 
have larger 
that, in ter 

es require 
ate effort. | 
expense amo 
total operati 
limited time 
gional unlin 
16% for loc 

General ¢ 








BROADCASTING © Broadcast Advertising BRO AI 
















Table XII 


PERCENTAGE OF OPERATING EXPENSE 


Represented by Different Major 


Expense Categories, 1937-40 








Class of Station 


Clear channel 


50 kw. and over 5-25 kw. Regional 
Part- Part- Ltd. & 
Uni. time Uni. time Uni. day 
@ o o ~ or or 
/o G) /e € € 0 
pense category 
feinieal 19.09 20.01 14.37 18.80 17.64 17.14 
1937 re 9.US ° oi . ‘ . 
1938 23.21 13.82 23.43 20.89 18.29 18.46 
1939. . 19.71 15.42 19.68 18.60 15.52 15.48 
1940. 18.42 13.65 18.59 16.48 15.19 15.59 
©4987. 43.24 43.28 39.03 29.39 32.01 32.04 
1938. 47.54 50.94 38.61 36.48 41.24 41.72 
1939 41.73 45.09 35.43 34.97 35.97 35.08 
0... 44.41 45.10 35.59 38.69 35.58 33.49 
p dvertising 
binead Ad 8.91 9.67 8.78 13.24 9.06 9.09 
1938. 10.00 9.42 14.65 14.98 13.74 14.32 
1939. 9.84 10.59 11.68 12.95 13.32 16.04 
1940... . 10.17 11.16 12.17 9.30 14.04 16.18 
(eral and Administrative é 
1987. . 28.76 27.04 37.82 38.56 41.29 41.72 
1938. . 19.24 25.83 27.56 27.65 26.68 25.50 
1939. . 28.72 28.89 33.21 33.47 35.19 33.40 
1940 27.00 30.09 33.65 35.53 35.19 34.74 
Total for Each Year 100.00 100.00 100.00 100.00 100.00 100.00 


Local 

Part- Part- 

time Uni. Day time Total 

; or Oo aad oF 

c € € Cc c 

17.29 15.67 17. 60 18.71 17.80 
17.59 17.33 . 64 19.55 
15.59 15.24 18.41 16.84 
13.91 14.85 17.71 16.14 
29.54 27.40 27.00 28.69 34.70 
41.27 37.17 36. 83 42.42 
32.92 33.20 32.03 37.04 
32.74 32.93 35.02 37.45 

8.53 8.77 4.33 7.48 9.01 
14.06 16.54 18.63 13.18 
16.03 14.96 19.06 12.80 
18.25 15.89 16. 86 13.40 
44.63 48.16 51.07 45.11 38.49 
27.09 28.97 25.90 24.84 
35.47 36.60 30.50 33.32 
35.10 36.33 30.41 33.01 
100.00 100.00 100.00 100.00 100.00 








The ratio of net operating income 
total broadcast revenues of clear- 
dannel stations has declined ma- 
trially during the period 1937- 
40, due probably to increasing 
«sts in various categories of ex- 
pnse. On the other hand, the net 
qerating income-total revenue 
ntios of regional and local un- 
jmited time stations affiliated with 
major networks have either re- 
mined constant during the period 
w else have increased slightly. 
Vhile the earnings of non-affiliated 
rgional and local stations have 
en smaller than those of the af- 
fliated group, they nevertheless 
have shown a healthy upward ten- 
dency. 

Trends in Station Expense 

Data concerning trends in vari- 
ws categories of station expense 
are given in Table XII while a 


functional breakdown of weekly 
sation payrolls is presented in 
Table XIII. 


Itis evident from Table XII that 
tehnical expense is a fairly con- 
sant portion of station budgets, 
nmniging from approximately 19% in 
the case of clear-channel stations to 
li% for the regional group and 
lito 17% for local stations. The 
ntio of program to total expense 
is heaviest on clear-channel sta- 
tons where it~ represents about 
i% of total costs of operation; 
ind ranges between 33 and 35% of 
tal costs for all other classes of 
sations. In recent years there has 
hen some tendency for the ratios 
of program to total expense of re- 
gional and local stations to ap- 
proximate each other more closely. 
The percentage of total expense 
represented by sales, advertising 
and promotional expense increases 
48 the size of the station decreases, 
ue to competitive requirements 
and the operation of the law of 
dereasing returns: namely, the 











fat that clear-channel stations 
hve larger unit time sales and 
that, in terms of expense, these 
‘les require less than proportion- 
ue effort. Sales and promotional 
{pense amounted to about 10% of 
‘tal operating costs for 50 kw. un- 
limited time stations, 14% for re- 
#onal unlimited time stations and 
¢ for local stations. 


General and administrative ex- 


pense shows an inverse relationship 
to size of stations, the percentage 
of total expense represented by this 
item increasing as the size of the 
station declines. 

As far as trends in expense are 
concerned during the period 1937- 
1940, there has been little change 
in the proportion of total expense 
represented by technical costs. The 
percentage of total costs repre- 
sented by program expense has re- 


mained comparatively unchanged 
for the clear-channel group, al- 
though there has been some in- 


crease in the case of both regional 
and local stations. 

The percentage of total expense 
represented by program costs for 
regional unlimited time stations in- 
creased from 32.0% in 1937 to 
35.6% in 1940, while the local un- 
limited time percentage rose from 
27.4 to 32.9% during the same 
period. There has been a general 
increase in the proportion of total 


expense represented by sales and 
promotional effort, while there has 
been a slight downward tendency 
in the case of general and admin- 
istrative expense. 

It is interesting to note the effect 
of the 1938 recession upon various 
categories of stations expense. The 
ratio of technical to total expense 
rose slightly as compared to the 
preceding and following years while 
there was a material increase in 
the percentage represented by pro- 
gram expense. 

Advertising, sales and promo- 
tional expense showed a similar up- 
ward tendency. Evidently these ex- 
pense categories, and program ex- 
pense in particular, represent com- 
paratively inflexible costs. Indeed 
the only category in which econo- 
mies seem to have been accom- 
plished to any material degree in 
1938 was that of general and ad- 
ministrative expense. 
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Table XII 


PERCENTAGE OF WEEKLY PAYROLL 


By Functional Groups, 1938-40 





50 kw. and over 


Uni. 
o% 
Functional Group 
Executive 
1938... 11.6 
1939... 14.4 
1940... 13.4 
Technical 
1938 16.2 
1939 20.0 
1940 20.5 
Program 
ab s:s welniw ea we knee 51.6 
1939. 50.6 
1940. 50.8 
Commercial 
6.5 
1939... pak ae 6.7 
1940..... oi , , 6.9 
General and Administrative 
Mad a:60s he pene 11.8 
.,. == COT Se 7.4 
Ie ere 6.8 
Miscellaneous 
_, ae on rr 2.3 
. See a ‘ pee 0.9 
1940.... ; ine 1.6 
Total for Each Year............. 100.0 
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Class of Station 


Clear channel 


5-25 kw. Regional 
Part- Part- Ltd. & 
time Uni. time Uni. day 
% / % % / 
10.9 22. 22.0 22.7 26.9 
15.1 18.3 20.2 24.3 28.7 
15.8 17.0 20.8 25.4 29.1 
6.8 17.5 15.6 15.6 14.5 
14.0 22.0 20.9 16.5 14.8 
12.3 21.3 18.0 17.0 14.2 
67.3 40.0 36.2 41.2 37.5 
59.5 40.4 38.5 38.3 33.6 
57.6 42.0 45.4 36.2 31.4 
2.9 6. 12.3 Fe! 11.4 
5.5 10.3 9.6 12.2 13.6 
5.2 11.6 8.2 12.6 16.3 
12.1 13.5 13.9 9.4 9.7 
5.6 8.9 9.2 8.0 8.8 
8.9 7.4 6.8 8.0 8.3 
0.3 0.1 1.6 0.8 0.5 
0.2 0.7 0.8 0.8 ie 
100.0 100.0 100.0 100.0 100.0 
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Lecal 
Part- Part- 
time Un! Day time Total 
24.8 30.6 35.5 25.5 19.0 
27.9 30.1 30.1 22.8 
29.3 30.7 27.6 23.2 
14.1 15.8 17.0 16.0 15.9 
16.3 16.7 15.5 17.5 
12.9 17.1 17.2 17.7 
40.3 29.1 29.4 31.5 44.3 
38.9 28.1 28.2 39.8 
36.9 26.6 32.0 38.5 
12.8 15.8 9.5 17.3 9.5 
8.3 16.1 17.1 11.3 
13.2 16.4 14.3 11.9 
8.0 8.7 8.6 9.7 10.4 
8.4 8.5 8.6 8.0 
6.7 8.3 8.6 7.7 
: , 0.9 
0.1 0.6 0.4 0.7 
1.0 0.9 0.3 1.0 
100.0 100.0 100.0 100.0 100.0 











CALENDAR 





OF EVENTS AND PROMOTIONAL GUIDE: 


The 1942 Calendar and Promotional Guide for Retailers, from which 
this information was obtained, is published by the 
National Retail Dry Goods Assn., New York 


1942 





JANUARY 
Flower—Snowdrop, Carnation; 
Garnet, Hyacinth. 
Year’s Day; Emancipation Proc- 


Birthstone— 


1—-New 


lamation, 1863; Federal Job Ins. Cre- 
ated, 1936; Social Security effective, 
1937; Paul Revere, patriot, born 1735. 


Georgia admitted to Union, 1788. 
29th year U. S. Postal Banks 
Utah admitted to Union, 1896. 
New Mexico joined Union 1912; 
Christmas Day (Epiphany). 
Telephone communication New York 
and London, est. 1927; First national 
election 1789; First regularly est. bank 
in America, opened in Phila. 1782. 
Battle of New Orleans, 1815 (Legal 
holiday in Louisiana). 

Connecticut joined Union, 1788; First 
balloon ascension in America at Phila. 
1793; Photography (daguerreotype) 
was first used, 1839. 

11—-Alexander Hamilton born 1757. 


est. 


hun 


Old 


1 


6 


Pa 


12—-N.R.D.G.A. Convention, Jan. 12-16, New 
York ; Tobacco Week, Jan. 12-17; John 
Hancock, patriot, born 1737. 

13—-Modern printer's ink first used in 
Philadelphia by Jacob Johnston, 1804. 


14-First written Constitution adopted at 


Hartford, Conn., 1639. 
15—-First locomotive built, U. S., 1831. 
16—18th Amendment in effect 1920 (re- 


pealed December 5, 1933). 
17—-Benjamin Franklin born 1706; National 
Thrift Week, Jan. 17-23. 
18—-Daniel Webster born, ‘ 
19—-Hollywood Ice Review in New York, 
Jan. 19-27; Robert E. Lee born 1807 
(Legal holiday in the South); Edgar 
Allan Poe born 1809. 
21--Thomas J. Jackson (‘ 
son”) born 1824. 
22-National Peanut 
Lord Byron, poet, 
23--In 1845 Congress 


1782. 


‘Stonewall Jack- 


Week, Jan. 
born 1788. 
scheduled national 


22-31; 


election day for Tuesday after first 
Monday in Nov. 
24—Child Labor Day (in Synagogues) ; 


Morse exhibited telegraph, 1838; Gold 
discovered in Calif., 1848. 

25—Child Labor Day (in Churches) ; Rob- 
ert Burns, poet, born 1759. 

26—Child Labor Day (in Schools); Michi- 
gan admitted to Union, 1837. 

27-—Edison pat. incand. lamp 1880; Mozart, 
composer, born 1756; Lewis Carroll 
author “Alice in Wonderland,” born 
1832. 

29 Kansas admitted to Union, 1861. 

30—-Franklin D. Roosevelt (32nd President) 
born 1882; Annual Birthday Ball. 


31-— Franz Schubert born 1797. 


FEBRUARY 
Flower—Primrose; Birthstone—Amethyst. 
1—-George Washington, elected first Presi- 

dent of U. S., 1789. 
2— Notion Market Week, uae 2-7; National 
Business Show in - ¥.. Feb. 2 


2-7 ; 
Candlemas Day, also ate as Ground- 
hog Day. 


3—-Horace Greeley born 1811; Mendels- 
sohn-Bartholdy born 1809. 
6—-Boy Scout Anniversary Week, Feb. 


6-12; Massachusetts entered Union, 
1788. 

7-—Millrose A. A. Track Meet at Madison 
Square Garden, N. Y.; New England 
Sportsmen’s and Boat Show in Boston, 
Feb. 7-15; Long distance telephone 
opened New York-Chicago, 1892; 
Charles Dickens born 1812. 

8—National Drama Week, Feb. 8-15. 

9-—-Weather Bur. organized, 1870. 

11— Dog Show, New York, Feb. 11-12; 
Thomas A. Edison born 1847. 

12—-National Defense Week, Feb. 12-22; 
Abraham Lincoln born 1809; Georgia 
Day (Holiday in Georgia). 

13—-Univ. of North Carolina first State 
University, opened, 1795. 

14-- St. Valentine’s Day; Oregon admitted 


to Union, 1859; Arizona admitted to 


Union, 1912; Bell and Gray pat. tele- 
phone, 1876. 
15—-Brotherhood Week, Feb. 15-22; Na- 
tional Cherry Week, Feb. 15-22. 
17—-Shrove Tuesday; Observed as Mardi 


Gras in 
opened, 


Ala., 
1867. 


Fla., La.; Suez Canal, 


18--Ash Wednesday, Lent begins; Phono- 
graph pat. by Edison, 1878. 

19—-Ohio admitted to Union, 1803. 

20—Better Speech Week, Feb. 20-26. 


21--American School Administrators’ Con- 
vention, Feb. 21-26; National Sew and 
Save Week, Feb. 21-28 ; National Sports- 
men’s Show in New York, Feb. 21- 
Mar. 1; New York A. C. Track Meet 
at Madison Square Garden. 

22--George Washington born 1732 
holiday all states). 

23—-Washington’s Birthday 
day (Legal holiday). 


( Legal 


celebrated to- 


Timely tieups for stations and sponsors are presented by the ‘Retailer's 


Calendar and Promotional Guide 
Retail Dry Goods Association 


for 1942 
The calendar offers tips for programming 


compiled by the National 


and merchandising and also will prove helpful in promotion and sales. 
t Indicates ev ent date tentative. 





FEBRUARY (Continued ) 
25--Victor Hugo born 1802; 16th Amend- 
ment adopted giving power to tax in- 
comes, 1913. 


26—-15th Amendment adopted 1869; Canal 
Zone granted U. S. by Treaty with 
Panama, 1904. 

27—-Henry Wadsworth Longfellow born 
1807. 

28--Nat. A. A. U. Indoor Track and Field 
Championships at Madison Square 
Garden, New York. 

MARCH 


Flower—Violet ; Birthstone—Jasper, Blood- 
stone, Aquamarine. 

1—-National Display Week, Mar. 1-8; 

Bank of Philadelphia chartered—first in 


U. S., 1780; Nebraska joined Union, 
1867; U. S. Dept. of Education, est. by 
Congress, 1867. 

2—-Texas Independence Day. 

3—International Bowling Championship, 
Columbus, O., Mar. 3 to Apr. 27; First 
J. S. postage stamps, 1847; Florida 
admitted to Union, 1845; Bell, inventor 


of telephone, born 1847. 
4—Bank Holiday of 1933; 103rd Annivers- 
ary of express service in United States ; 


Penn. Day; Charter granted 1681; 
Vermont joined Union, 1791. 
7—Intercollegiate A.A.A.A. Track and 


Field Championships at Madison Square 
Garden, N. Y.; Michigan Sportsmen's 
and Boat Show, in Detroit, Mar. 7-15; 


Luther Burbank, horticulturist, born 
1849. 
8—Farm Day (9th anniversary of Farm 


Aid Program). 

9—American Toy Fair 
9-21. 

10—Telephone first used 1876. 

11—-Lease-Lend Bill signed by Pres. 
velt, 1941. 

12—-Girl Scout Anniversary Week, Mar. 12- 
18; Great Blizzard of 1888; General 
Post Office established, 1799. 

14—-Eli Whitney pat. cotton gin, 1794; Al- 
bert Einstein born 1879. 


in New York, Mar. 


Roose- 


15-—-Tea Week (Hot) Mar. 15-22; Maine 
admitted to Union, 1820. 

16—National Hobby Week, Mar. 16-21; 
Federal Income Tax due; Fed. Trade 
Commission org., 1915; International 
Flower Show, New York, Mar. 16-21. 

17—-St. Patrick’s Day; Inventors’ Exhibit, 
Houston, Tex., Mar. 17-20. 

20—Spring begins for Mountain and Pa- 


cific States Zones. 

21—-Spring begins for Central and Eastern 
States Zones; Indiana Sportsmen's 
Show in Indianapolis, Mar. 21-29; Bach 
composer, born 1685. 

23—-Accident and Health Insurance Week, 
Mar. 23-28; Alaska made part of U. S., 
1867. 

25—-Maryland Day (State holiday). 

28—Baseball Week, Mar. 28 to Apr. 4; 
Savannah, first American steamboat to 

Y 


cross Atlantic, set sail from N. “ 
1819; Other dates this month. Ice 
carnival. 
APRIL 
Flower—Daisy ; Birthstone—Sapphire, 
Diamond. 
tTentative date indicated. 


-April Fool’s Day; Conservation 


Week, 


Apr. 1-7 (in several] states). 
2—Passover—#irst Day; Holy or Maundy 
Thursday; First U. S. Mint, est. 1792. 
3—Good Friday; Passover—Second Day. 
4—Lent ends at noon; Baseball Week 
ends. 
5—-Easter Sunday. 
6—Army Day; U. S. entered World War, 
1917; Peary discovered North Pole, 
1909. 
7—tCireus at Madison Square Garden, 


New York, Apr. 7 to May 4; Metropoli- 
tan Opera House, N. Y., opened 1880. 

8—-Ponce de Leon landed in Florida at 
St. Augustine, in search of the Foun- 
tain of Youth, 1513; Louisiana joined 
Union, 1812. 

9—-Passover—Last Day. 

11—-America’s Home Week, Apr. 11-19. 

12—-National Wild Life Restoration Week, 
Apr. 12-18. 

14 Pan-American Day. 

16—-National Hardware Week, Apr. 16-25. 

19. Humane Sunday; Be-Kind-to-Animals 


Anniversary, Apr. 19-25; Patriot’s Day 
(Me. and Mass.); Paul Revere’s ride, 
1775. 
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APRIL (Continued ) 
20—-National Notion Week, Apr. 20-25; 
tNational Garden Week, Apr. 20-25; 


cca Foot Health Week, Apr. 20- 
21 re American War, began 1898. 


22—-Birthday of J. Sterling Morton, founder 


of “Arbor Day.’ 
24—-Pennsylvania Relay Carnival, Apr. 
24-25; First Newspaper, The Boston 
News letter, published 1704. 
25—-National Fishermen’s Week, Apr. 25 


to May 2. 


26——Daylight Saving begins; National Bet- 





ter Homes Week, Apr. 26-May 2; Na- 
tional Baby Week, Apr. 26 to May 2; 
Confederate Memorial Day in Fia., 
Ala., Ga., and Miss. 

7—Morse, inventor of telegraphy, born 
1791. Audubon, naturalist, born 1780. 

28—Maryland entered Union, 1788. 

30—-Washington inaugurated first Presi- 
dent, 1789. 

MAY 
Flower—Hawthorne, Lily of the Valley; 
Birthstone—A gate, emerald. 
1—-Moving Day in many cities; May Day 

or Child Health Day; National Egg 


Week, May 1-7. 

2—-National Baby Week ends. 

3—-Amer. Science and Engineering Fair in 
New York, May 3-10; National Music 
Week, May 3-10. 

4—-National Restaurant Week, May 4-10. 

6—Manhattan Island (now New York 
City) purchased from the Indians by 
Peter Minuit, 1626. 

9—National Golf Week, May 9-16. 


10—Mother’s Day; Raisin Week, May 10- 
16; Confederate Memorial Day (Ky., 
No. Car., So., Car.). 

11—-Minnesota entered Union, 1858. 

12—-National Hospital Day; Good Will 
Week, May 12-18. 

14—-Ascension Day. (Parochial Schools 


closed.) 

15—tNational Cotton Week, May 
Straw Hat Day, some cities; 
Service, est. 1918. 


15-23 ; 
Air Mail 


16—West Coast Relays in Fresno, Calif. 
17—““I Am An American Day” (Citizenship 
Day), designated by Congress of 
U. S., 1941; Nat. First Aid Week, 
May 17-23; Foreign Trade Week, May 


17-23; First Kentucky Derby, 1875. 
18-——Outdoor Cleanliness Day in New York; 

International Good Will Day. 
20—tBuddy Poppy Week, May 20-30. 
22—-National Maritime Day. 


23—-National Tennis Week, 23-30; S. Caro- 


lina joined Union, 1788. 

24—-First horse-drawn railroad, opened to 
traffic, 1830; Empire Day in Canada; 
Telegraph first used, 1844. 


25—-Ralph Waldo Emerson, born 1803. 


27—-National Emergency proclaimed by 
Pres. Roosevelt, 1941; Golden Gate 
Bridge, San Francisco (world’s largest 
suspension bridge), opened 1938. 

28 Dionne Quintuplets born at Callender, 
Ontario, 1934. 

29 —-Rhode Island joined Union, 1790; Wis- 


consin joined Union, 1848. 


30-—-Memorial Day (except Ala., Ga., Ark., 
Fla., La., Miss., No. Car., So. Car. and 
Tex.) ; Confederate Memorial Day in 
Va. 
JUNE 
Flower—Rose, Honeysuckle; Birthstone— 


Moonstone, Pearl. 


1. Kentucky entered Union 1792; Tennes- 
see entered Union, 1796. 


3 Confederate Mem. Day (La., Tenn.) ; 
Jefferson Davis born 1808 (celebrated 
in Ala., Ark., Fla., Ga., Miss., So. 
Car., Tex. and Va.) 

6 Nathan Hale, patriot, born 1755. 


8 National Luggage and Leather Goods 


Week, June 8-13. 
9 John Howard Payne, author ‘Home 
Sweet Home,” born 1791. 
10--National Flower Shut-in Day. 
12 New York City incorp. 1655. 
14. Send a Child to Camp Week, June 


14-20; Flag Day; Children’s Day 
ebrated in Churches); Harriet Be: 


(Cel- 
cher 


Stowe, author of ‘Uncle Tom's Cabin,” 
born 1811. 

15 Arkansas joined Union, 1836; Fed- 
eral Income Tax, 2nd payment. 
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JUNE (Continued) 
17- Bunker Hill Day in Boston, — 
20-Children’s day (For Commercial 


poses); West 


Virginia joined 


1863. 
21--Father’s Day; Summer Begingy] 
Hampshire joined Union, 1788. a 
22 National Swim-for-Health Week, 
22-27. 4 
23--C. L. Sholes pat. typewriter, 


25—Virginia admitted to Union, I 

26-American troops landed in 
1917. 

27.—International Association of J 
Men’s Convention in St. Louis, 
27-July 3. ; 

28——National Education Assn. Cony, 
28-July 2; Tea Week, June 28 


JULY 
Lily, Sweet Pea; 
—Onyx, Ruby. 


1—Camp season opens about now; D 
ion Day in Canada. 


Flower—Water 
stone 


3—-Idaho admitted to Union, 18 

4—-Independence Day; First road 
auto, 1894; Nathaniel Hawthorne iy 
1804; First Rodeo held in Ame 


Prescott, Ariz., 1888. 
7.-Air mail service—-New York te 
fornia—established 1929. 


10--Howard Hughes started (at Bre 
fastest round-the-world flight, 1 
11—John Quincy Adams born 1167;9 


Borough Bridge, New York, 9 
1936. 

14 Bastille Day-—first celebrated ig 
in 1914; First World's Fair in @ 
1853. 

15—-St. Swithin’s Day. j 

16—District of Columbia est., 1790 

18--United States Canada St. Lawn 
Treaty, 1932. 


24—-Pioneer Day in Utah. 
25—-Occupation Day in Puerto Rico, 
28 Beginning of World War, 1914, 


AUGUST 
Flower—Poppy, Gladiola; Birthste 
nelian, Sardonyx, Peridot, 
1—Colorado joined Union, 1876. 


3--Germany declared war on England 
France, 1914. f 


4. Percy Bysshe Shelly born 1792, 
5 First cable message between 

and Europe, 1858. 
6—Alfred Lord Tennyson born 18005 


9—Roosevelt-Churchill Meeting at 
Aug. 9-12, 1941; First steam loco 
train operated, 1831; Francis Scott 
born 1780. 
10—-Missouri admitted to Union, 1820) 
12. Sewing machine patents granted] 
J. N. Singer and A. B. Wilson, 7 
13-—Occupation Philippines. 
Holy Day; 
1914 (Traffic 
1920); Sir Walter 


Day in 
15 —Feast of Assumption ; 
ama Canal opened, 

gan July 12, 


born 1771. 

16 Battle of Bennington (cel. in 
mont). 

17—Fulton’s first steamboat made 
New York to Albany, 1807. 


18 -Virginia Dare, 
parents born in America at Ro 
Island, 1587; Thousand Islands 
national Bridge between United & 
and Canada opened 1938. 

19—-National Aviation Day. 

22--Red Cross established in Geneva, 
Oliver Wendell Holmes born 180% 

26—-Woman Suffrage 19th Amendn 
1920. 

27—-First petroleum 
ville, Pa., 1859. 

declared 


first child of 


well 


opened, 


30 Germany on Pola 


1939. 


war 


SEPTEMBER 
Morning Glory, Aster; Birt 
Chrysolite, Sapphire. 
open end of this mon 
invaded Poland, 1939; Fi 

express service, 1927. 
Dept. cre ated, 1789. 
3—-England and France entered into s# 
of war against Germany, 1939. 
4--Henry Hudson in “Half Moon,” 
covered Manhattan, 1609. 
5—First Continental Congress opened } 
Philadelphia, 1774. 


6 Labor Sunday; Lafayette Day ' 
fayette 


ayette born 1757); Also ce »Jebration R 
Battle of Marne, 1914. 
Day, est. 1884; Boulder D 
1936. 
(Continued on page 57) 


Flower 


Colleges 
1—-Germany 

air 
2—-Treasury 


7 Labor 
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Further information on any activity, or later data on any dates marked Tentative ({), will be supplied upon request by the Sales Promotion 
Division of the National Retail Dry Goods Association, 101 West 31st St., 


is published, or by the sponsors. 


ALPHABETICAL INDEX OF SPECIAL WEEKS AND DAYS: 1942 


With All Available Dates and Names and Addresses of Sponsors 


New York, through whose courtesy this index 


| 
\ 
| 





EVENT DATE SPONSOR 
Accident and Health Ins. Week-Mar. 23-28 — -_----- Accident and Health Ins. Week 
Committee, 176 West Adams St., 
Chicago, Ill. 
AR Deletes Der ...—...5.- Mee, 2 oe eee 
American Education Week (or National Education Assoc. of U.S., 
Open School Week) ---------._Nov. 9-14 1201-16th St., N.W., Wash., D. C. 
America’s Home Week -_--_-- Apr. 11-9 _.Home Furnishings Industry Com. 
666 Lake Shore Dr., Chicago, Ill. 
American Indian Day .....sept. 27 Indian Confederation of America, 
Dr. A. Cummings, 150 West 64th 
St., NX. 
Am. Inst. and Engineering Fair, 
New York (formerly Chil- 
dren’s Science Fair) ~~ _May 3-10 The American Institute of the City 
of N. Y., 310 Fifth Ave., N. Y. 
American Legion Convention, 
OS eee Sept. 21-24 


American Red Cross _. Organized 1881. 
Chartered 1905 


Mar. 9-21__ 


American Toy Fair in N. Y. Toy Manufacturers’ Association, 


200 Fifth Ave., N. Y 


Apple Week, National tOct. 24-31 International Apple Association, 
1108 Mercantile Bldg., Rochester, 
nN. 

April Fool’s Day April 1 

Arbor Day _. Various _.....See World Almanac or write, 

U. S. Dept. of Agriculture 

Armistice Day ieee, 12 = 

Army Day April 6 _Military Order of World War 
ag} K St., N.W., Washington, 
D. 

Art Week, American Nov. 2-8 Am. “Artinte’ Professional League, 
Mrs. Topping Green, Long 


Branch, N. J 


Art Week, National Presidential Proclamation 


_.$Nov. 16-22 


TE TI ecticcincticendmans May 14 Holy Day 

Ash Wednesday (Beginning of 

| geht ee Feb. 18 Holy Day 

Assumption, “Feast of _______- Aug. 15 Holy Day 

Author’s Day, National ______Nov. 1 Mrs. Nellie V. Burt McPherson 
3ement, Il. 

Autumn Begins ___Sept. 23 a ce 

Aviation Day, National Aug. 19 Presidential Proclamation 

Aviation Day, Pan-American Dec. 17 _Presidential Proclamation 

Baby Week, National __ _._.Apr. 26-May 2 _.Ernshaw Publications, Inc., 
71 West 35th St., N Y. 

Baseball Week, National _Mar. 28-Apr. 4 Sporting Goods Dealer, 
St. Louis, Mo. 

Basketball Season Opens _tNovember 


Be Kind to Animals Anniver. April 19-25 _____American Humane Association, 


135 Wash. Ave., Albany, N. Y. 
Better American Speech Week Feb. 20-26 


Better Homes Week, National Apr. 26-May 2 Purdue Research Foundation, 
Lafayette, Ind. 
_.The Parents’ Magazine, 
52 Vanderbilt Ave., N. Y. 
The Laymen’s National Committee, 
112 Park Ave., N. 
sobadal ___Designated by cies 
Citizenship Educational Service, 
122 East 42nd St, N. Y. 
_.Book Week Committee, 
62 West 45th St., N. Y. 


Better Parenthood Week Oct. 26-Nov. 1 


Bible Week ; ‘ Dec. 6-12 


Bill of Rights Day 15 
Bill of Rights Week, National ae. 8-15 
Book Week tNov. 1-7 
Bowling Championship, Interna- 


tional, in Columbus, Ohio Mar. 3-Apr. 27 American Bowling Congress, 
Home Bank Bldg., Milwaukee, 
Wis. 

Boy Scouts of America, 
2 Park Ave., N. Y. 


Boy Scout Anniversary Week Feb. 6-12 


Bridge Championship apne 


Session) » tAugust __ ____.__ American Contract Bridge League, 
35 West 33rd St., N. Y 
Bridge - eaieanaencain (Fall 
Session) & Rl tNovember _._._ American Contract Bridge League, 
35 West 33rd St., _ a 
Bridge Olympics, World tApril _._.American Contract Bridge League, 
35 West 33rd St., be 
Brotherhood Week ___________ Feb. 15-22 aunassstae) COn. OF Christians & Jews, 
300 Fourth Ave., : a 
Buddy Poppy Week __.May 20-30 __._._.__ Veterans of Foreign Wars, 
Business Show, National, in 1650 Broadway, N. Y 
ee ee ert Feb. 3-8 __ 


_....._National Business Show Co., 
50 Church St., N x 

_.....Nat. Fed. of Business and Profes- 
sional Women’s Clubs, Ince., 1819 
Broadway, N. Y 


Business Women’s Week __ tOct. 4-10 


Camp Season 


_Opens July 1 _— 
Camp Week, Send a Child to 


tJune 14-20 


_____ Children’s Welfare Fed. of N. Y. C., 
435 Ninth Ave., N. Y. 


Camps for Girl Scouts (Sum- 
mer) ncitligs Open July 1 _______-Girl Scouts, Ine., 
570 Lexington Ave., N. Y. 
Camps for Girl Scouts (Win- 
ter) " _..........Open Dee. 1-Mar. 1_Girl Scouts, Ince., 
570 Lexington Ave., N. Y. 
Canadian Thanksgiving Day __Oct. 9 ~_____----___ 
Candlemas or Ground Hog — _Feb. 2 EE SE 
Candy Week —___- ee, eb Sy _..Nat. Confectioners Assn., of the 
U. S. Inc., 224 S. Michigan Ave., 
Chicago, Ill 
Channukah (lst day) caine 0 _._._._..___Holy Day 
Channukah (last day) FS EEE Holy Day 
Cherry Week, National __..Feb. 15-22__.__._..._.__.National Cherry Week Committee, 
Fremont, Mich. 
Child Health Day or May Day__May 1 ____-__---____ Children’s Bureau, U. S. Dept. of 
Labor, Washington, D. C 
Child Labor Day (in Syna- 
| eT Jan. 24 _......Nat. Child Labor Day Committee, 
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EVENT DATE SPONSOR 
419 Fourth Ave., N. Y, 
Child Labor Day (in Churches) Jan. 25 —- ___Nat. Child Labor Day Committee 
419 Fourth Ave., N. Y. 
Child Labor Day (in Schools) Jan. 26 Nat. 


Child Labor Com 

419 Fourth Ave., N. Y, mittee 

Board of tee hy 
25 East 22nd St., 


Children’s Day (in Churches) June 14 Missions, 
N.Y 


Children’s Day (Commercial) __June 20 __Board of Domestic et 
25 East 22nd St., N. Y 
Christmas Day Dee. 25 
Christmas Seal Campaign, Na- 
tional __ ate oS te Nov. 26-Dec. 25 New York Tuberculosis Aggp, 
386 Fourth Ave., i - 
Cireus in New York tApr. 7-May 4 Ringling Bros., Barnum & Bailey 


Sarasota, F lorida. 


Citizenship Day (or “I Am An 
American” Day) 5 May 17 


peae ) : Designated by Congress 


Coffee Week (Iced) | tJuly Pan-American Coffee Bureau, 
120 Wall St., N. Y. 

Columbus Day Se 

Conservation Week __ ee Se National Life Conservation Society 
2239 Tiebout Ave., % 

Constitution Day “i Sept. 17 

Constitution Week Sept. 14-19 Constitution’ Education Association 
28 E. Jackson Blvd., Chicago, [lj 

Cotton Week, National tMay 15-23 Cotton Textile Institute, 
320 Broadway, N 

Day of Atonement (Yom Kip- 


pur) Sept. 21 
Daylight Saving Time begins__Apr. 26 
Daylight Saving Time ends Sept. 27 
Decoration Day (Memorial Day) May 30 
Defense Week, National __ Feb. 12-22 


Holy Day 


Reserve Officers Assoc. of U, §, 
1653 Penn. Ave., Wash., D. ¢ 


Demonstration, National Retail tSept. 14-19 National Retail Dry Goods Asso, 


101 West 31st St., N. Y. 
Display Week, National Mar. 1-8 _International Assoc. of — " 
Eve. Star Bldg., Wash., D. 


Dog Show, New York - _Feb. 11-12 Westminster Kennel Club, 
599 Madison Ave., N. Y. 
Sept. 20-26 Nat. Dog Week Committee, 


3323 Michigan Blvd., Chicago, Ill 


Dog Week, National 


Donut Week, National - tOct. 25-30 Nat. Donut Week Committee, 
393 Seventh Ave., } # 
Drama Week, National Feb. 8-15 Drama League—c/o Mrs. Samue 
Newton, 150 E. 72nd St., N.Y 
Easter Sunday inion © : 
Egg Week, National May 1-7 National Poultry Council, 
East Greenwich, I 
Election Day __ ; __.Nov. 3 ns 
Fall begins : 5 Sept. 23 
EEE «—hC oY : 
Father’s Day cee 21 Father’s Day Committee, 


9 East 41st St., 


N. 
Father and Son Week Intern’! Council of Relig. "Edu., 20 
N 


Nov. 9-15 


Wabash Ave., Chicago, Ill. 

Feast of Lots (Purim) Mar. 3 Holy Day 
Feast of Tabernacles (Succoth) 

ist: dar... _Sept. 26 Holy Day 
Feast of Tabernacles “(Suceoth) 

8th day -__- x Holy Day 
~~ of Weeks (Shavuoth) 1st 

y 22 ‘ _Holy Day 


Feast of Weeks (Shavuoth) “2nd 


May 23 _._Holy Day 
Fat "Hat Day tSept. 12 Hat Institute, 
358 Fifth Ave., N. Y. 
Fire Prevention Week ________Oct. 4-10 National Board of Fire Underwrit 
ers, 85 John St., N. Y. 
First Aid Week, National _.May 17-23 _Nat’l Ass’n. of Retail Druggists 
205 W. Wacker Dr., Chicago, Il} 


Fishermen’s Week, National __Apr. 25-May 2 "Sporting Goods Dealers, 


St. Louis, Mo. 


Flag Day ; - June 14 = 
Flower Show, International, in 
New York __ __._.._.._____Mar. 16-21 Horticultural Society of N. Y. 


598 Madison Ave., 
Flower Shut-In Day, National__.June 10 
Football Season Opens _______tSept. 26 


Foot Health Week, National__Apr. 20-25 ‘National Foot Health Council 
Phoenix Bldg., Rockland, Mass. 

Forefather’s Day <enmntiies Dec. 21 

Foreign Trade Week - -_May 17-23 U. S. Chamber of Commerce, 
Washington, D. 

Furniture Week, National ____Oct. 3-10 _National Retail Furniture Ass0¢. 


666 Lake Shore Dr., Chicago, Il} 


Garden Week, National________ tApr. 20-25 ___The American Home, 


444 Madison Ave., N. Y. 


Girl Scout Anniversary Week___Mar. 12-18 Girl Scouts, Inc., 

570 Lexington Ave., N. 
Girl Scout Birthday ___ ~——=aeee. 12 Girl Scouts, Inc., 

570 Lexington Ave., N 
Girl Scout Week______-_______-__Oct. 25-31 _______Girl Scouts, Inc., 


570 Lexington Ave., N. 
Girl Scouts, Inc., 
570 Lexington Ave., N. 
Girl Scouts, Inc., 
570 Lexington Ave., N. 
__.._.._._Resolution by 74th Congress 


Girl Scout Summer Camps Open July 1 


Girl Scout Winter Camps_-_ _~Open Dec. 1-Mar. 1 


aM os pes 


Gold Star Mother’s Day_______-Sept. 27 
Golden Gate Bridge, San Fran- 

"ge SA ol RRS Es Eee Open May 27 (1938) _ 
Golf Week, National______--_-- May 9-16 2 _Sporting Goods Dealer, 


St. Louis, Mo. 
Good Friday Sas 6 |= |e CUE 


(Continued on page 50) 
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Sales will follow 
ON THE AIR MID-SUMMER 1942 


9.000 WINKS 1,000 WINKS 


BY DAY BY NIGHT 


— AT 1080 - 


Mid-American Broadcasting Corporation, Louisville 
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EVENT DATE SPONSOR 
Good Will Week Desnctsensah Peace Open School Week (or American 
eek) . ____May 12-18 World Fellowship of Faiths, Education Week) Nov. 9-14 ‘ ~— oly Education, 
49 West 44th St., N. Y. ‘ rooklyn, N. Y. 
Grocers’ Week, National Retail Oct. 20-25 __Nat. Ass’n., Retail Grocers. nee NNO 2 November a 
360 N. Michigan Ave.. Chicago, I1!. Outdoor Cleanliness Day May 18 __ _Outdoor Cleanliness Association, ne 
Ground Hog or Candlemas Day Feb. 2 111 East 48th St., N. Y. fi 
Hallowe’en ___..Oct. 31 stl Palm Sunday tombe ses Oe Holy Day 
Hardware Week, National Apr. 16-25 _. Nat. Retail Hardware Ass’n., Pan-American Day —_--~- "4 14 
Security Trust Bldg., Indianapolis Pan-American Aviation Day _ Dec. 17 Proclaimed by President Roosevelt 
Hobby Week, National Mar. 16-21 _The Hobby Guild of a Passover (lst day) SEE Ber. 3... Holy Day 
34 West 33rd St., N. Y. -geenetied age Sees ye : —— a 
Hockey Season Opens tNovember ee assover (7 ay orice pr. oly Day 
Hollywood Ice Review in New Passover (Last Day) -.-.-Apr. 9 Holy Day 
York (se canna. 19627 _Madison Square Garden Corp., Peace Week (now known as 
307 West 49th St., N. Y. Good Will Week) __ _.May 12-18 World Fellowship of tae. 
Holy or Maundy Thursday Apr. 2 49 West 44th St., 
Horse Show, National, in New Pcanut Week, National - Jan. 23-31 National Peanut Seamed “812 Amer, 
York palbcads _...._ITNov. 5-12 National Horse Show Association, P , a c val A —_ ” a Bldg., he ene Va. 
90 Broad St., N. Y. ennsylvania Relay Carnival___.Apr. 24-25 ennsylvania niversity, 
Hospital Day, National -May 12 _American Hospitals Association. - Philadelphia, Pa. 
22 E. Ontario St., Chicago, Ill. Pharmacy Week, National______tOct. 18-24 . American Pharmaceutical Assn., 
Humane Sunday Apr. 19 _American Humane Association, . 2215 Constitution Ave., Wash.,D.¢, 
135 Washington Ave., Albany, ee een Nat nal 0 ---May 24-31 
m. Zs olo Matche: ationa pen, 
Hunting Season _Octoker ___See Oct. Calendar Page Westoury, L. I ._.-..- }September Oe ae ae iation, 
55 i ve. f 
I Am An American Day (or a --tMay 20-30 beg vd tg YY 
Citizenship Day) —__~ Sf: ee Designated by Congress p \ roadway, N. 
Ice Carnival, in New York.___tMarch “"The Skating Club, Inc., Prosperity Week, National _____Nov. 30-Dec. 5 eee ee 
364 West 50th St., N. Y. ; = 3 adison Ave., N. Y. 
Ice Review ee: in New Purim (Feast of Lots) Mar. 3 Holy Day 
York - Z _Jan,. 19-27 aa _.Madison Square Garden Corp., oe . 
307 West 49th St., N. — Raisin Week, National __- --May 10-16 _- Pine ggg oo of oomeeanae 
Immaculate Conception, Feast of Dec. 8 ac... Dey : - . resno, Cali 
Independence Day __.July 4 Soke a Birthday a 22. 1864 } 
Intercollegiate A.A.A.A. Track m men. a “ 
and Field Championships at Red Cross (American) ---Oxsanised 1881 
Madison Square Garden - Mar. 7 . ee ; - . : 
International Association of Dis- Rat Cress Wok --Nov. 11-30 —— “ws 
play Men’s Convention in St. are 3 : - a a } 
Louis ena _June 27-July 3 Inter. Assoc. of Display Men. Restaurant Week, National -. May 4-10 - A Lan eee ee 1 F 
Evening Star Bldg., Washington, Rodeo at Madison Sx me — g 
qyuare Gar- 
D. C. den, £0 
: Y ls (2 -ftOct. 8-26 
International Flower Show, in : . Rosh Hashanah (st day) Jew- 
NOW TORE .ccicteaen ar. 16-21 _Horticultural Society of N. Y. ish New Year Sept. 12 it ae 
‘ " 598 Madison Ave., N. Y. Rosh Hashanah (2nd day) Jew- : ‘ : 7 
International Golden Rule Week Dec. 15-20 Golden Rule Foundation, ish New Year Sept. 13 Holy Day 
Oe ee, OO i ogi ee 
International Good Will Day___.May 18 _World Fellowship of Faiths, Ss sale* . - 
49 W. 44th, N. Y. Genes Eee 2 of 
Inventors of America Exhibit, St. Valentine’s Day ____________Feb. 14 
Houston, Tex. --- ar. 17-20 oe ee Oakland lif School Administrators’ Conven- 
+. Ox 7, Oakland, Calif. tion aRRES eee | Nat’l. Education Assoc. of U. S., 
7 , - ‘ 1201-16th St., N.W., Wash,. D. C. 
i yd i er - a 6 2 Schools Open in New York -__-Sept. 14 a 
pe we tt oy on nia peg 4 - Send a Child to Camp Week ___tJune 14-20 Children’s Wetaane 3 Fed. of N. Y.C. 
Sant tenis : y RS 7. Na eats ¥. 


Wiis oe RN ee 


Apr. 4 


Letter Writing Week, National _tOct. 4-10 _.Paper Stationery and Tablet Mfr.’s 
Assn., 527 Fifth Ave., N. Y 

Lincoln's Birthday Feb. 12 eae 

Loyalty Days ______ __Oct. 3 and 4 Golden Rule Foundation, 


60 East 42nd St., 

_Luggage and Leather Goods 
Manufacturers of America, 
220 Fifth Ave., N. Y. 


Luggage Week, National tJune 8-13 


Maritime Day, National _May 22 __National Maritime League, 
11 Broadway, me 
May Day or Child Health Day _May 1 -- ene Children’s Bureau, U. S. Dept. of 


Labor, Washington, D. C 
Memorial Day (Decoration Day) May 30 
Millrose A.A. Track Meet at 


Oe SS "geen nee ennenrere 
Mother's ‘Day ..................May 10 Orig. by Ann Jarvis, Phila., 1908, 
Proclaimed by Pres. Wilson, 1914 
Music Week, National _ May 3-10 _National Music Week Committee, 
45 West 45th St., N. Y. 
Nationally Advertised Brands 
Week - aint nme ‘ Oct. 2-12 _...Drug Topics 


330 West 42nd St., N. Y. 
National A.A.U. Indoor Track 


and Field Championship _- Feb. 28 ‘ 
National Aviation Day___ _.Aug. 19 __President’s Proclamation 
National Education Assn. Con- 


vention rans? June 28-July 2 _National Education Assn., 


1201 16th St., N. W., Washing- 
ton, D. C. 


Nat:onal Emergency : May 27 Proclaimed by President Roosevelt 
National Hardware Week __ _Apr. 16-25 _Nat. Retail Hardware Assn., 
Security Trust Bldg., Indianapolis 


West- 
___September 


Nat. Open Polo Champ., 
bury, L. 


__United States Polo Association, 
551 Fifth Ave., es 

_National Retail Dry Goods Associa- 
tion, 101 West 31st St., 


National Retail Demonstration _{Sept. 14-19 


National Retail Grocers’ Week _ Oct. 


20-25 National Assn. of Retail Grocers 
369 N. Michigan Ave., Chicago, III. 
National Retail Dry Goods Asso- 
ciation Annual Convention in 
New York a Jan. 12-16 National Retail Dry Goods Ass’n., 
101 West 31st St., 
Navy Day ™ Oct. 27 _.Navy Department, 
Washington, D. C. 
New Year's Day : Jan. 1 . 
Notion Market Week _Feb. 2-7 _.National Notion Association, 
Notion Week, National tApr. 20-25 1170 Broadway, N. Y. 
Official Speech Week ___________ Nov. 5-10 


_..National Assn. of American Speech, 


174 W. 76th St., N. Y. 
Old Christmas Day (Epiphany) _Jan. 6 = 
Open Polo “umaanamnie West- 
bury, L. I ne: _United States Polo Association, 


551 Fifth Ave., N. Y. 
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Sew and Save Week, National 


Feb. 21-28 


Sportsmen’s Show, National 

(New York) Bieter __..Feb. 21-Mar. 1 
Sportsmen’s and Boat Show 

(Boston) eran ie Soy _.Feb. 7-15 
Sportsmen’s and Boat Show (De- 

troit) ab ialnncneedstaine ar. 7-15 
Sportsmen’s Show (Indiana- 

Se cataleasticke ar. 21-29 
Spring begins (Mt. Pac. St. 

Time) eee -Mar. 20 _- 
Spring begins ~ (Cent. “East. St. 

ES eee re Mar. 21 
Straw Hat Day in many cities May 15 __ 
Summer begins _ iene une 21 ___ 
Sweetest Day ae = A ae 
Swim-for-Health Week, National June 22-27 
Swiss Industries Fair in Basle, 

Switzerland ee 
Tea Week (Hot) 7 _tMar. 15-22 ___ 
Tea Week (Iced) __tJune 28-July 4 _ 
Tennis Week, National _ _May 23-30 - 
Thanksgiving Day ____- — i ee 
Thanksgiving Day. Canadian oD . ” 
Thrift Week, National ________Jan. 17-23 
Tobacco Week - --.dan. 12-17 .. 
Toy Fair, American ___.Mar. 9-21 
Vailentine’s Day (Saint) oe 14 .. 
Washington’s Birthday ________Feb. 22 __ 
West Coast Relays, Calif.......tMay 16 __ = 


Wine Week, National__________ 
Wild Life Restoration Week, Na- 

ee ee ee 
A) ers eee 
World Bridge Olympics ________ 


World Series (Baseball) 


Yom Kippur 
ment) 


(Day of Atone- 
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tOct. 11-18 


Dec. 21 
tApril 


Sept. 21 


October ___ 


_Consulate General of Switzerland, 


_._._Sporting Goods Dealer, 
__Presidential Proclamation 


__National Thrift Week Committee, 


325 East 38th St., 
National Needlec 4 Bureau, 
385 Fifth Ave., N. Y. 


Campbell-Fairbanks Expos. Inc., 
925 Park Sq. Bldg., Boston, Mass. 


Campbell-Fairbanks Expos. Inc., 
925 Park Sq. Bldg., Boston, Mass. 


Campbell-Fairbanks Expos. Ine., 





444 Madison Ave., N. Y 


Tea Bureau, Inc., 
500 Fifth Ave., N. Y. 


St. Louis. Mo. 


J. Robt. Stout, 22 Park PI., N. Y 
Nat’l. Ass’n. of Tobacco Distributors, 
200 Fifth Ave., N. Y. 
Toy Manufacturers’ Assn. of U. &., 
200 Fifth Ave., N. Y. 


Fresno State College, 
Fresno, Calif. 


_.Wine Advisory Board, 


82 Second St., San Francisco, Cal. 


Wild Life Federation, 1626 K St., 
N. W., Washington, D. C 


-— __ Americ an Contract —_— League, 


35 West 33rd St., 


...--Professional Baseball, 


National and American Leagues 


_._...Holy Day 


925 Park Sq. Bldg., Boston, Mass. 
i KFBK 
Natl. Confectioners’ Assn. of the a.) 
U. S., Inc., 224 S. Michigan Ave., pe 
Chicago, Ill.  ¢ 
National Swim for Health Com., z ’ 
Martin Stern, 60 E. 42nd St., N.Y. * 
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Reno Army 
Bombardment Base 




















a or jntbilae Valleys, The United States Government has 


“spent inaltions: of dollars fér air bases and aviation training schools. 





McClellan Field 
Army Air * 
Corps Depot KOH—Reno 
KFBK—Sacramento,) wil 
& Mather Field 


es a Army Air Corps 





Advanced Flying School 


Twe great fi aids are located in the Miginity of Sacramento, two 


near Bakersfield, others in Stockion, Freaks and Reno, Ne- © 








A 
Stockton Field 
Army Air Corps 
Advanced Flying School 














vada> This activity:has expanded the purchasing power 
of this already tremendously rich area. .,..... A Me- 
Clatchy station is the dominant: outlet in-each 





























KMJ—Fresno 
Fresno Air Base of the above markets, offering advertisers °” 
Permanent Bombardment 
5 
= ae swift and certain ‘route to: greater 
KERN—Bakersfield 
* ‘sales, Whether: you talk: to the men. ‘ 
Lae Bakersfield Army 
Pas Air Corps Advanced ss ca ta 
Flying School of the service, the city dweller: ae 
Gardner Field ioe 
Army Air Corps seek 
Basic Flying School or the farmer, a ‘MeClatchy: 














REPRESENTED NATIONALLY BY. PAUL.H. RAYMER 
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Good for you 


before and after 


As this ad goes to press, WINS is happy to an- 
nounce that construction on its new 50 kilo- 
watt transmitter at Lyndhurst, N. J. is rapidly 
nearing completion. 

Actual operation on this increased power is 
expected early in 1942. Until this time, having 
now built up its other facilities as a 50,000 watt 
station, WINS offers the advertiser highly effec- 


tive radio coverage at unusually attractive rates. 


WINS 


N €W YORK 


WAVELENGT H 10900 


“easy to remember...easy to dial’ 


NEW STUDIOS: 28 WEST 44TH STREET, NEW YORK, N. Y. * BRYANT 9-6000 


mh] 

HHI) 

HHH 
NH 
Wit Wil 
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These national advertisers proved 
WINS was“good tor them’ in 1941... 


American Cigarette & Cigar 
Company—Pall Mall 


K. Arakelian, Inc.—Misston Bell Wines 
B-C Remedy Company 

Beech-Nut Packing Company 

Buick Motor Car Company 

Carter Products Company 


Cerveceria Cuauhtemoc, S. A.— 
Carta Blanca Beer 


Chevrolet Motor Company 

Conservation Committee of the 
Waste Paper Consuming Industry 

Corn Products Company—Lénit 


Eastern Wine Corporation— 
Chateau Martin Wines 


Ex Lax, Inc. 

Fels & Company 

Gardner Nursery 

Gillette Safety Razor Company 

H. Clay Glover Company 

Grolier Society—Book of Knowledge 


Hoffman Beverage Company 

Kemp & Lane—Orangeine 

P. Lorillard & Company— 
Old Gold Cigarettes 

Charles Marchand Company— 
Hair Rinses 

McKesson & Robbins 

O'Sullivan Rubber Company 

Pepsi-Cola Company 

Postal Telegraph 

Riggio Tobacco Corporation— 
Cort Cigarettes 

Ruppert’s Beer 

Savarin Coffee 

Schrafft’s Stores 

Stanback Company 

U.S. Playing Card Company 

Ward Baking Company 

Wm. Wrigley Co. Inc. 

Webster Eisenlohr, Inc.— 
W. E. Smoker Cigars 


---and many more are lining up for °42 


WINS 


N EW YORK 
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Radio Highlights and Headlines: 1941 


Major Events of Year as Chronicled in BROADCASTING 
(See issues of BROADCASTING nearest each date given for full details.) 
For Chronology of Previous Years, see Pages 436 to 439 





Jan. 1—Armed with the new music 
catalogs of BMI, industry allows 
ASCAP contracts to expire. 

Jan. 7—Seven BBC staff members 
killed as Germans bomb Broadeast- 
ing House. 

Jan. 13—BROADCASTING goes weekly 
after nine years as a semi-monthly. 
Jan. 20—Third inauguration of 
President Roosevelt given greatest 
radio coverage. 

Jan. 21—Canadian Assn. of Broad- 
casters name Glen Bannerman first 
paid president. 

Jan. 27—1940 time sales total $207,- 
956,000, an increase of 21% over 
1939. 

Jan. 31—BMI signs consent decree 
to become effective when ASCAP 
signs similar document. 

Feb. 8—Justice Department files 
criminal suit against ASCAP in 
Milwaukee. 

Feb. 24—Printers start 
tax on radio. 

Feb. 26—Former FCC Commis- 
sioner Thad H. Brown dies in Cleve- 
land. 

March 5—Ray C. Wakefield, of 
California, named to FCC to fill 
post left by resignation of late 
Thad H. Brown. 

March 11—ASCAP found guilty in 
criminal suit, fined $35,250. 

March 21—FCC, by one vote, or- 
ders investigation (Order No. 79) 
into newspaper ownership, using 
FM application logjam as wedge. 
March 29—Treaty allocation switch 
accomplished without hitch. 
March 29—First annual Peabody 
awards made at dinner in New 
York. 

April 1—BMI enters second year. 
April 16—German bombers destroy 
NBC and CBS offices in London for 
second time. 

April 22 — President Roosevelt 
names Mark Ethridge, WHAS, 
Louisville, to make survey of en- 
tire broadcasting situation. 

May 2—FCC at secret meeting ap- 
proves stringest monopoly report, 
setting off biggest explosion in 
broadcasting history. 

May 2—FCC authorizes full com- 
mercial television. 

May 11—MBS signs with ASCAP 
just prior to NAB meeting. 

May 12—Sen. White introduces 
resolution calling for Senate in- 
vestigation of monopoly regula- 
tions. 


drive for 


May 12—NAB meets in atmosphere 
of tension for St. Louis convention. 
Neville Miller’s contract extended 
two years, as president. 


May 13—FCC Chairman Fly in 
scheduled national defense speech 
berates those who “talked about 
spectres of Government ownership, 
censorship and destruction of com- 
mercial broadcasting” as result of 
monopoly regulations. 

May 14—Mark Ethridge asks NAB 
Convention to work for revamp- 
ing of FCC, charging President 
has been “deceived and almost be- 


trayed” by monopoly action. Chair- 
man Fly, visibly incensed, leaves 
auditorium after attempting to an- 
swer Mr. Ethridge’s speech. 

May 15-—Chairman Fly in press 
conference castigates Mark Eth- 
ridge, Neville Miller and the “so- 
called trade association, NAB” and 
makes his now famous reference to 
NAB as a dead mackerel, which 
“both shines and stinks”. 

May 19—John B. Haggerty, presi- 
dent of International Printing 
Trades Assn., urges House Ways & 
Means Committee to include radio 
franchise tax in new income tax 
measure. 

May 26—Supreme Court 
anti-ASCAP law. 

May 26—NBC, CBS recording di- 
visions announce they will use glass 
base for discs because of aluminum 
shortage. 

May 28—FCC orders newspaper di- 
vorcement hearings for June 25. 
June 2—Senate Interstate Com- 
merce Committee begins hearings 
on White Resolution calling for in- 
vestigation of monopoly rules. 
June 12—ASCAP files suit for dam- 
ages against NBC, CBS, NAB and 
BMI. 

June 17—FCC approves proposed 
MBS affiliation contract in unpre- 
cedented action. 

June 21—Networks get first word 
of German invasion of Russia. 
June 23—State Department _in- 
formed Brinkley station, XERA, 
seized by Mexican troops because 
of undue foreign infiuence. 

June 27—NBC issues first televi- 
sion rate card. Bulova, Lever Bros., 
Sun Oil and Procter & Gamble first 
video sponsors. 

June 30—Term of F. I. Thompson 
as member of FCC expires. 

July 11—Appointment of Col. Wil- 
liam J. Donovan as coordinator of 
information seen presaging greater 
control of international broadcast- 
ing. 

July 21—Net monopoly rules effec- 
tive date postponed to Sept. 16. 
July 23—Newspaper-radio hearings 
open. 


upholds 


July 25—House Ways & Means 
Committee reports tax bill to 


House, carrying levy on stations 
estimated to hit $10,000,000. 

July 31—Sen. White introduces 
new FCC bill, revamping agency. 
Aug. 1—NBC signs with ASCAP, 
net pays 2%%, stations 2%%. 
Aug. 4—House passes new tax law 
including levy on net time sales. 
Aug. 5—FCC adopts proposed or- 
der banning multiple ownership of 
stations in the same area and sets 
oral arguments for Oct. 6. 

Aug. 11—-Free & Peters announce 
acquisiticn of Sonovox rights, fore- 
telling new sound technique. 

Aug. 21—NBC announces 21-sta- 
tion Mexican network now affili- 
ated with it. 

Aug. 27—Tax on net time sales 
killed by Senate Finance Commit- 
tee. 
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Aug. 28—FCC announces indefinite 
postponement of effective date of 
network monopoly rules. 

Sept. 8—Crisis in materials seen as 
low priorities brings shortages. 
Oct. 11—FCC issues supplemental 
monopoly rules to take effect Nov. 
15. Issue now up to courts. 

Oct. 12—Clifford J. Durr (D-Ala.) 
nominated to FCC to fill vacancy 
of Frederick I. Thompson. 

Oct. 12—Supply, Priorities and Al- 
locations Board announces ban on 
all non-defense building affecting 
new station construction and power 
increases. 

Oct. 20—Dies Committee list identi- 
fies two FCC employes as members 
of Communist groups. 

Oct. 27—MBS white paper praises 
network-monopoly rules. 

Oct. 29—Anti-trust division calls 
in network officials for ‘“prelimi- 
nary” discussion of network mo- 
nopoly rules. 

Oct. 29—NBC, CBS sign with AS- 
CAP; music back at midnight. 
Oct. 30—NBC, CBS file suit against 
Government on network-monopoly 
rules in Southern District of New 
York Federal Court. 

Nov. 7—Federal Court for South- 
ern District of New York sets Dec. 
15 for preliminary hearing on NBC, 
CBS suits against FCC. 

Nov. 10—FCC asks dismissal of 
NBC, CBS monopoly suit. 

Nov. 12—BMI approves long-term 
contracts, $1,000,vu0 a year budget, 
25% rate reduction. 

Nov. 18—Representatives of about 
100 stations form Network Afifili- 
ates Inc., described as “militant 
successor” to IRNA. 


Nov. 18—All three networks halt 
broadcasts from Berlin because of 
rigorous censorship. 


Nov. 21—OPM names radio manu- 
facturing advisory committee to 
work with priorities division. 
Nov. 26—FCC redefines political 
candidate term. 

Dec. 1—RCA plans to separate Red 
and Blue networks. Red to become 
NBC, Blue to have new name, new 
staff. 

Dec. 1—New York Times begins 
new policy of broadcasting news 
over WMCA, New York, on the 
hour. 

Dec. 4—John B. Haggerty revives 
printers’ radio tax proposals. 

Dec. 5—NBC abandons exclusive 


provisions of network affiliation 
contracts. 











Dec. 7—Radio brings first news of 
Jap attack on Pear! Harbor. Broad- 
casting goes on immediate war foot- 
ing, moves taken to prevent sabo- 
tage. Fifty thousand amateurs shut 
down in FCC order. 


Dec. 8—West Coast stations first to 
feel effects of war with frequent 
shutdowns. President Roosevelt’s 
speech asking for war declaration 


gets largest daytime audience. 
Broadcasts of casualty lists re- 
stricted. 


ol 
Dec. 8—FM Broadcasters Ine. esti- 
mates a minimum of 180,000 Py 
sets in use in United States, At 
time there are 22 full-time com. 
mercial FM _ stations operating 
along with 14 experimental FM 
outlets. 
Dec. 9—FCC field inspectors nameq 
as liaisons to act with interceptor 
Commands to order stations off the 
air in case of air raids. President 
warns press and radio of great ob. 
ligation in fireside speech. Ninety 
million persons estimated to have 
heard speech, largest radio audi- 
ence in history. 





Dec. 10—President issues executive 
order which, in effect, makes De. 
fense Communications Board super 
FCC for duration. 

Dec. 10—Dr. Frank Conrad, father 
of radio, dies in Florida. 

Dec. 11—George B. Storer and L, 
B. Wilson head new NIB. 

Dec. 12—Networks get postpone- 
ment until Jan. 12 of arguments in 
New York Federal Court on mo- 
nopoly case. 

Dec. 12—NBC announces sale of 
Artists Bureau to former employes, 
headed by Alfred H. Morton, vice- 
president. 

Dec. 16—President Roosevelt names 
Byron Price, executive news editor 
of the Associated Press, as Director 
of Censorship. 

Dec. 18—American radio’s first 
known fatality of World War IL, 
Ensign Thomas A. McClelland, 
USNR, former chief engineer of 
KLZ, Denver, revealed. 

Dec. 18—NBC asks for permission 
to transfer license of three outlets, 
WJZ, WENR and KGO, to RCA, 
looking toward separate operation 
of Blue Network. 

Dec. 19—President Roosevelt issues 
executive order setting up office of 
Director of Censorship for radio 
and press. 

Dec. 19—NAB issues guide for war- 
time broadcasting. 

Dec. 19 — Weather Bureau an- 
nounces ban on all weather broad- 
casts because of military necessity. 


Dec. 22—Scott Howe Bowen, one 
of radio’s pioneer commercial de- 
velopers, dies. 

Dec. 23—FCC approves transfer of 
three NBC Blue stations to RCA, 
looking toward separate operation 
of network. 

Dec. 26—J. Harold Ryan, vice-pres- 
ident and general manager of Fort 
Industry Co., Toledo, named radio 
censor as assistant director of cen- 
sorship. 

Dec. 31—Justice Department files 
civil anti-trust suits against RCA- 
NBC and CBS. Proceedings held not 
related to FCC network-monopoly 
rules. 


Dec. 22—New York, among other 
cities, devise plans for air raid 
systems with radio an integral part 
of setup. Intercepter commands 
designated to work through F 

inspectors in notifying “key” sta- 
tions in given areas on air ra 
alarms. 
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Asterisk denotes station was on the air as of January 1. 1942 
————__| 
ALABAMA J. Tracy Garrett, publisher of the Bur- NEW JERSEY WRRN, Warren—Licens . 
WILD, Bessemer—CP issued to J. Leslie lington Hawk-Eye Gazette (deceased), — - ship of Frank T Nied wie to Partner. 
Doss, Manager of WIRD. Tuscaloosa, Ala 209 14 other business men of Burling- WTTM Trenton—CP issued to store-resta nt chain in Ak a cigar 
Granted Oct 250 watts on 1400 ke ton, none holding more than 5%. Granted sroadcast Corp.; 11 stockholders wi H. Stevens, Akron attorney ey. Gr and Perry 
Feb. 5; 250 watts on 1490 ke shares each including Charles Quinn, at- 5; 950 watts on 140¢ — Ang 
ARKANSAS ya pe N torney, president; A. Harry Zoog, manager : 
*KFFA Helena Licensec t Helena Mr ages ™ yt - AA abe tded oa ae ge CMP, veeee resident OKLAHONW 
Broadcasting Co.; partnership of J Q cage Corp.; Peter Matzen. pres Richard Endicott, general manager of Oma 
“ ; ; rtnership oO: « dent Arzen Laboratories, proprietary ms lantix Pier and hotel operat KWON “Dp 
Floyd, motor transportation business; John facturers nome ary, . treasure rainor. offici a ille—CP issued to B 
T ®. “ggg - - ~ et president, 130 shares stock reasure F. Trainor, official court vile @r , 5 artles. 
T. Franklin, ice, coal and furniture dealer ( A. Nordauist oe Se a reporter, secretarv. Granted Julw 20: 1.000 Re ee ‘ business 
Sam W. Anderson, school superintendent eR ay > —_ eont Rc - ny a. > tranted July ¢ 1,04 professional from Bartlesvilk including 
Granted July 16; 250 watts on 1490 ke ai ao: Se "Oakes oat : Norman Gast, musician, president, 16.190 
— master, 1 share. Granted Feb. 5: 2 me NEW MEXICO onetime studio 
CONNECTICUT mm en Rr hare. Granted Feb. 5; ‘ ¥ s a ice-presiden: 
*WSRR, Stamford—Licensed to Stephen R Licensed to South Earl ¥. 
Rintoul, account executive of the Katz KICD, Spencer—CP issued to Towa Great - . packer, 9.67% 
Agency, New York. Granted Feb. 18; 25( Lakes Broadcasting Co.: Lawrence W. An- mer! KVS! 9.67% ; Charles 
watts on 1400 ke drews, Towa state emplovee and direct 25 r _and tr “easurer of 
for old age assistance and aid to the blind . A. enetas, fur. 
CALIFORNIA vice-president, 30.2% stockholder: Lyle W } L Tu _ oe i 3 rok Matthes 
KFRE, Fresno—Licensed to J. E. Rodman Nolan, theatre operator, secreta "er shi Lester Q. Krasin, radio technician “etary r H. Bow. 
local Chevrolet dealer Granted Oct 14 10¢ Robert G. Lexvold : at and Ott A retner. auto boas aiinbdin N ond genera 
250 watts on 1480 ke cashier, president, 7.72 he “ structor. Granted June 14: 250 watts pol cite a» EWU Wan 
emal portions by loce ne am o : ‘ 
*KPAS Pasadena—Licensed t Pacifi Dec. 16; 100 watts or 1240 } " E 
oo Broadcasting Co.; J. Frank Burke ; Sew YOUR to W 
chief owner of KFVD, Los Angeles, presi- a LAN, Endico 0 issued ‘to “RY Neola 
dent, 87.5% common ukieabios © seed KENTUCKY . — — pre ent 7 _ eh vs . * “ema :, Lhe Dalles 
Douglas, movie actor, 18.83% preferred *WSON. Henderson—Licensed to Padues} nese “Ms ite : Ye >. Gr sen nee Ns 50%; Eve 0 
George C. Fischer, retired, 18.88% pre- Brondeasting Co.; Pierce E. Lackey, oper niin, erp. Granted urd T. M. Hicks 
ferred; Eleanor Lloyd Smith, owner of tor of WPAD Podensh. n WHOP. H. “‘ cing Granted Aug. 12 
various realty and other projects, 18.83¢ i deowlt Ky no bens ? Hop- WA + Seven 
preferred; numerous other stockholders stockhciiter <= ton op teh agg 95.59 mur ee 
none holding as much as 10% preferred or man. vice-preside ge * — |= ne wien PENNSYLVANIA 
common. Granted Sept. 9: 10.000 watts sco d “Pp? = tent 5% Ezelle Lackey stirs ces *WISR. Butler—Licensed to David 
on 1110 ke regen se nee Eula McKenney Rivers Als : ‘gg Bs gh ee Ee ce ae 
5%. Gravited Way 28: S50 wate @uytina Aly Y 1 share bl mm, loca department store owner. Grant. 
KWKW. Pasadena—CP issued to Southern on 860 ke K Dec. 2! ed Apri 250 watts daytime on 680 ke 
California Broadcasti Co rshall § rm}, 7 , . T istown San 3 . 
Neal, loca a re Zs _ — ike CP _issuec . Mid — town Bi ro , “mo 0 ‘ Cc ——., late 
5t% Guulltaiier: Wien Ga ne A rica Broadeastine ( ton S$ NORTH CAROLINA ‘ roadcasting Co ~ tine 1 ¢ ~ _Dub- 
Lee A. Ragan, salesman of KIEV. Glen- : local department “OWT . 7 e , ee sti reetaie 3 me we ~ Gg 33 1/8% 
dale, vice-president, 5%: H. H. Cooper se a vento I B. V. May hosi i VAN is ne 831 34 = 
KIEV salesman. secretary, 59% 10 othe rmerly business f th wo a me Seeks 7 8%; Thomas 
stockholders none holding more than 10¢ , & Louis holder. Remainder ment es nae tock. : oe 7 < . ae 
Granted Aug. 22; 1,000 watts daytime or Fr wrence Jones saree rserinag es Sher me ~ _ Sage . James S. W oods, same com- 
1430 ke nkf Distill rie mes : ~ e holding more thar %, with 3 Granted Feb. 25; 250 watts 
i Browr presid T \ president; R. R. Isenhour on 1500 
*KPRO, Riverside—Lirensed to Broadcast jon 6 6prasifent Als Te Thomas D. Cooper, secre- . _—— : 
ing Corp. of America; W. L. Gleeson, owner 1€ we Apri 29 1,000 watts day- WIPA, Washington Cl issued to Wash- 
of an optical firm and associated with Pes ime on 920 k ngton Broadcasting Co , 4¢ stockholders 
Miller Adv. Agency. Oakland, president “Ways rlotte—_1.3 ‘ — . with \% of the stock held by individuals 
56% stockholder: E. W. Laisne. with the Adv Sina » ae ce a n c—eaggg tag connected with W STV Steubenville, 0 
same optical firm, vice-president, 2097 Y . : : a . Ben di ie ge a. wdy man- with Williams S. Yard, attorney, president, 
Phil Davies, banker. 20%: Loval C. Kelles watts da 5 000 nicht on 1080 } mae tT elk ‘ depa ay _stores of ¢ har- 6.28 stockholder Louis Berkman head 
attorney, secretary, 2%: John B. Smith teed aes : a - h } president, 1 ~~ wsi V, vice-president 0.6% Shermar 
attorney, 2%. Granted May 26 ane MASSACHUSETTS ac, aaaeiiieanne vughton, department store H. Siege attorney, treasurer, 10.6% 
watts on 1440 kc : anc wn Gware —— t and son of Rep Granted Aug. 22; 250 watts on 1450 ke 
WRI Dour oT L)-1 ( secretary-treasurer : . - 
share , OT ee . j Ww SB A. York—CP issued to Susquehanna 
FLORIDA Aronheir _S eu Nice neeitent. |  Brozdeasting Co.; Louis J Appell, head 
WID Jacksonvilie—C issued te Jackson- - : Apri € 000 watts on p th Pafitze aft Ps “ 3 Co rd e York 
ville Broadcasting Cort James R. Stock- aac oocyst gs Noho Rha «5 Horn 
tor realtor president 28¢ stockholder MINNESOTA t a yo » = . a 
Ernest D. Black. cotton seed processor, first ida teed to Beainera N ae eaters " > issued t _w ayne R daytime on 900 ke 
viece-pres 1t. OFC c nee iam issued ¢ > yerd- nanage ar ah 
ner anal cieespresidemt 28°, Rob. 3 "aaa aan Co. ; partnerst A Figs my gh Point, N. C. Granted I SOUTH CAROLINA 
e 30 president sec an 0 y ri in o 
ert R. Feagin, manager of WBML. Macor reneral manare North Cer ; . ' : *WCRS, Greenwood—Licensed to Greneo 
Ga., secretary-treasurer. Granted Dec. 2 “asting System ( and part *WGBG reensbor Licensed to Gree Inc Douglas Featherstone, attorney, presi 
5,000 watts on 1270 ke KR Jamestowr N. D rd < bor Broadcasting Co dent and treasurer, 80% stockholder; ©. A 
*“WWwrPec ] t - Jonnso vice-president of NCBS anc ‘ Lambeth, furniture dealer resid Mays attorney, \ ice-president and secre- 
G. Lake Wort Licensed to Lake wne KRM David Shepard II. treas- stockholde Helen McAulayvy Lambeth. 247 tarv. 2¢ Granted Jan. 7: 250 watts on 
Worth Broadcasting Co.: Charles E. Davis NCBS and part owner of KRM wner WMFR High Point, N. C., sec- 1450 ke 
city commissioner, president, 48% stock- and Edmund Tom O’Brien, loca ' retary-treasurer James E. Lambeth TENNESSEE 
holder: Robert £& Erskine, realtor and ho operator. Granted Nov. 25: 250 watts rniture dealer and 75% owner of WMFR 
banker, 20%; Ralph C. Roberts. furniture n 1400 ke ice-president, 20° Granted Aug. 5 DOE *WIZM,. Clarksville——Licensed to partner- 
dealer, vice-president, 16%: Jerrold fF watts on 980 ke ship of William D. Hudson, local mayor and 
—_. attorney and city judge, secretary MISSISSIPPI WHIT. New Bern—CP i r agent for Standard Oil Co., and Violet H 
, » rnet: = eemmemen 2 ave I ssue tc Coaste ws 4 = . 
Tor < [a eee a a = *“WMISs Natc hez—Licensed tc Natchez ; vasting Co Inc Philir H or “4 4 ‘c oe = —— > 
Branch, banker, 4%. Granted July 9: 25( aa Se e. XK. Dotag, manager oth 47.6% stockholder; Ellis H a w —a ke vines —o 
waits an 2000 See ‘DS New Orleans and owne Louis N. Howard, sons of Philin How- a 
WGRM, Greenwood, Miss and WGCM who manage their x's elothing 
GEORGI Gulfport, president, 91° stockholder tT iness. 22.2% each: Ray He nderson, joce TEXAS 
A t Jr ma nager WGRM igar ¢ candy distribute © 4% * — - a i to Chil Radio 
“WGAA, Cedartowr—Licensed to North- 8%; F. C. Ewing manager ¢ ther stockho'lders, holding less thar — Se, Sate ~ aug “we ny KLRA 
west Georgia Broadcasting Co.; O. C. Lam W secretary-treasurer M ™M 7 Granted Nov. 4 watts on 1450 } aa iow C my Rocke ‘presaietll 98% 
t tre 7 . Ewing 29 Grant are 1a- 25 tr . ana xP i 3d" 
ogg x. = pene roe i. _ ome — = +. Granted March 1 250 watts W RR} Washington CP issued Tar Hee stockholder _Leonore H. Chilton, secretary- 
a Ba a Broadcas ing Co.; W. R. Roberson 5S: treasurer, James Ral ph Woes, 
W. Lam. 2%. Granted Ma: 6: 250 watt: MISSOURI president of local Dr Pepper Bottling Co 25%. Grar 6: 1.000 watts daytime 
on 2080 te - v — c dwure dealer, £ stock ho = ‘ f on 660 ke 
, = r nk, ass t " rer Oo ED : 
ILLINOIS “KEIMO. Saunibel—Liconeed + urier- Rocky Mount, N.C. 245% : W. | Robe *KGBS, Harlingen—Licensed to Harbenite 
INOIS Post ubi lishing Co., publisher of Hanniba ag agg on Fete yt en eg oe Broadcasting Co.; McHenry Tichenor, rf 
*“WLDS. Jacksonvilie—Licensed to 2 part- ourver-Post Rss ownership 2: Kewanee not athe on 93t “4 * : = tired newspaper publisher, president 224 
nership of Hobart Stephenson, teacher eae ee a interlocking shares; Genevieve Tichenor, his wife, sé 
Iliimois Schoo) for Blind: Milton Edge holding wih ise Dyneicas Newspz NORTH DAKOTA retary-treasurer, 75 shares; Hugh T. Ram- 
lean] A&P euperviser: Hagar J. Koremever Davenport (la Times anc Democrat, «KI jrand Forke—Licensed to Daltor Sey share. Granted Feb 
accountant. Granted Mey “™™C ‘ie ater, Tee (oe LeMasurier, operator of — o auth 1; 25 ke, 
Sections on 3350 kc. Journal, Mason City (la.) Globe-Gazette “8 = i A —-—- See <catin 4 
Madisor. (Wis.) State Journal, LaCrosse Granted Aug. 22; 6 watts night and VERMONT 
INDIANA Wi Tribune & Leader-Press, Lincoir ren Wy —s . ae - i e : — 
Neb.) Star. Granted Feb. 5; 250 watts on ““7"™E *WWSR, St. Albans—Transferred facilities 
W ASI Lafayette—CP issued to WFAM 340 ke OHIO of WQDM, St. Albans, to Vermont Radic 
inc.; O. E. Richardson, half owner of perc ¢ a *WFIN, Findiay—Licensed 1 Corp.; Lloyd E. Squier, manager and half- 
WJOE. Hammond president. 3: -82, KTTS, Springfield—CP issued to Indepens- dio Cory Cloyce W. Oxley wner of WDEV, Waterbury, president 
stockholder: Fred L. Adair, nalf owner of oe Broadcasting Ce H. G. Cooper writer ugent, president, 10% % shares; William G. Ricker, half-owner 
WJOE. vice-president, 16 1-6% : Robert ¢ head of plumbing anc heating and severa Wiimer Baver, manager of locs c f WDEV, vice-president and treasurer 
Adair, treasurer. 16 1-6% ; J. Gibbs Spring other concern president and treasurer bottling company, vice-president, 10% Ernest C. Perkins, 1 share 
secretary. 3: -39. Granted Juiv 3 25 ( dt stockholder; Irving W. Schwab, at- Fred RK. Hover, retail druggist, secretury- 18: 1.000 watts daytime oD 
watts on 1450 kc ? twworney, secretary, 18%; G. Pearson Ward treasurer, 10%; Herbert Lee Blye, etto aa es ‘ 
radio store owner, 8%; Frank L Sedgwick and onetime owner of WLOK Lima, 1 VIRGINIA 
LOWA furniture dealer, vice-president 6%; J. W Grace E. Ingiedue. former radio imstructor 
CEE aitinstes— Shanes 40 Medion: Turner department store owner 4% 0. £ at Loui lane State U, 10% ; Don T. Decker *“WJMA. Covington—Licensed to John and 
wor Broadeasting Co.;: E I " Hirset attes- Griffith fn : — ie merge — o. = we Minews c. Siete 10% “By eee —-— a fener coms A 
ney and banker, president 20%, stockholder ne a0 2. Cae Cee. + 2 ae holding 5%. Granted Aug. 6; 1,000 watt WwCHV Charlottesville, Va. Granted AP 
= t, 20% c : n j ke or 330 ke 22; 250 watts on 12340 kc. 
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Ang snadeasting Co Inc. Dr . Cascade ke tranted May 7; 250 F acific Note , 
ajeal company owner and 25 R. Binyon, watts on 1490 
VAL, Wallace Ida pr sid owner of Ww a 
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16.12¢ erm 
e stud KTRN, Tacoma—CP issue PUERTO 
reside Mingo, former saeaener 1 Michael J *WIAC San J ian 
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(Control unless otherwise indicated by percentage or by symbol (m) for 
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- SENATE IN 
Dr. Fred L. Adair—WJOB, Hammond, Ind. Curtis Radiocasting Corp. — WGBF_ and Lee Newspaper Syndicate (Adler)—KGLO, John H. Perry WCOA. Pensacola, py osMMERCE ( 
(40%); WASK, Lafayette, Ind. (m). WEOA, Evansville, Ind.; WBOW, Terre Mason City, Ia.; KOIL, Omaha: KFAB, WJHP, Jacksonville, Fla.; WTMC, Qe lerl 
Haute, Ind. Lincoln, Neb.; KFOR, Lincoln, Neb.; Fla.; WDLP, Panama City, Fig, Committee Cler 
George C. Adair—WJOB, Hammond, Ind. WIBA. Madison, Wis. (m); WKBH, La- >. Phillips-Frank ; ‘ TS 
(m); WASK, Lafayette, Ind. (m). Harry Dahl — WKBH, LaCrosse, Wis.; Crosse. Wis. (m): KHMO, Hannibal, Mo. age KORE. Eugen ——: — Boi pmocRA rs 
° : . . : ana ong 5 i, Eugene, Ore. (f . 
Edward A. Allen and Philip P. Allen— WIBA, Madison, Wis. (m). 3 ae _uittnen Seowh newspapers oo y) fo each j , Montand = 
WLVA, Lynchburg, Va.; WBTM, Danville, R. M. Dean—KPLC, Lake Charles, La. *#ted with Mee syndicate. Ph Republic & ‘ Sout 
Va. (m); WSLS, Roanoke, Va. (m). (m) ; KRMD, Shreveport, La. (m); KRRV, Clarence and Martin Leich_-WEOA and oenix Republic & Gazette—KTAR 


Earle C. Anthony—KFI and KECA, Los Sherman, Tex. (m). 
Angeles. Wesley I. Dumm—KSFO, San Francisco; 


Ralph L., Ralph Louis and H. Leslie At- KROW, Oakland, Cal. (m). 
lass—WIND, Gary, Ind.; WJJD, Chicago. Gene T. Dyer—WSBC, Chicago; WAIT, 
Tom H. Barton—KARK, Little Rock, Ark. Chicago (m); WCBD, Chicago (m) ; 


KELD, El 


Beaumont (Tex.) Enterprise and Journal— 
KRIC, Beaumont; 


Dorado, Ark. WEMP, Milwaukee (m). 


John D. Ewing—KWKH and KTBS, Shreve- 


KFDM, Beaumont (m). port, La. 
A. H. Belo Corp.-Dallas News — WFAA, P. K. Ewing—WGRM, Greenwood, Miss. ; 
Dallas ; KGKO, Fort Worth (50%). WGCM, Gulfport, Miss.; WMIS, Natchez, 
Miss. 
ii—_w ; (49%) : : 
Ree Naseta. We eg) ne TH (49%) Birt FB. Fisher—KOMO and KJR, Seattle 
a Wash. (33 1/8%). 
Dr. R. J. Binyon—KEVE, Everett, Wash. Fish KOMO d KIR. Seattle. 
(50%); KWAL, Wallace, Ida. (m). Eg tetas F = es 
Clara M. Bixby-KGBX and KWTO, Ss. tress—WACO. Waco. Tex. (50%): 
Springfield, Mo. (m); KBIX, Muskogee, SE gy nna Tex. (50%) =i y 
Okla ge ; : 


Junius P. Fishburn 
WSLS, Roanoke (m). 
Leo Fitzpatrick — WIR, Detroit 
WGAR, Cleveland (m) ; 
Hills, Cal. (m). 


John W. Boler_-KRMC, Jamestown, N. D. Sa es 
(m KTOM, Brainerd, Minn. (m). 
H. J. Brennen—WJAS and KQV, 
burgh; WHJB, Greensburg, Pa. 


Walter C. Bridges—WEBC, Duluth (m); 


(m); 


Pitts- KMPC, Beverly 


: N — W ford, 
WMFG, Hibbing, Minn. (m); WHLB, Vir- {nnett (ewspapers — bg 
SS Se. Cs WER, Bee Ce, §=Rechester: WED, Olam, N. Y.; WDAN, 

=p ange Danville, Tl.; WOKO and WABY, Albany, 
Ralph R.. Mott Q. and Sherwood B. Brun- N. Y. (m). 
ton — KJBS, San Francisco; KQW, San General Electric Co.—WGY, Schenectady, 
ae Cal. N. Y.; KOA, Denver; KGO, San Francisco. 
rush-Moore Newspapers—WHBC, Canton, Patrick J. Goode —WELI, New Haven, 
ve ag ee wre Conn.; WNBC, New Britain, Conn. (m). 

uffalo Broadcasting Corp. — WGR and i anenel i 
WKBW, Buffalo, N. Y. a — KTUL, Tulsa; KOMA, Okla 
Buffalo Evening News—WBEN and WEBR, Harold F. Gross—WJIM, Lansing, Mich. ; 
paged WHAL, Saginaw, Mich. (CP-50%). 

Arde Bulova —WOV and WNEW. New ww. Bernard Hanks-Houston Harte—KRBC, 
York; WCOP, Boston; WPEN, Philadel- abilene, Tex.; KBST. Big Spring, Tex.; 
phia; WNBC. New Britain, Conn. (m); KPLT, Paris, Tex.; KGKL, San Angelo, 
WELI, New Haven, Conn. (m). Tex.; KRIS, Corpus Christi, Tex. (m). 

D. R. Burt—WSAU. Wausau, Wis. (m Paul F. Harron-Joseph L w - 

4 : se ; - ph Lang HOM, Jer- 
bai: Marinette, Wis. (m). sey City; WIBG, Glenside, Pa. 

urridge D. Butler -WLS. Chicago; KOY, . . “MC . - x 
Phoenix, Ariz.; KTUC, Tucson (m). 1 hg oe KMO, Tacoma; KIT. 
a ge ag -KMTR, Los Angeles ; Hearst Radio, Inc.— WINS, New York; 

:V, Glendale, Cal. (m). WCAE. Pittsburgh: WBAL, Baltimore: 
S. H. Campbell, Jr.—WSPB, Sarasota, Fla. WISN. Milwaukee: KYA, San Francisco. 
m); WJHL, Johnson City, 


Tenn. (m) 


Capper Publications — A. R. _Hebenstreit -— oe 


4 Albuquerque, 
WIBW, Topeka, mone 
Kan.; KCKN, Kansas City, Kan N. M.; KVSF, Santa Fe, N. "M. 
Frank Carman—KUTA, Salt Lake City Joseph Henkin—KSOO and KELO, Sioux 
m); KEUB, Price, Utah (m). "Falls, S. D 
Amon G. Carter-Fort Worth Star Telegram scar C. Hirsch—-KFVS, Cape Girardeau 
-WBAP wort Worth, Tex.; KGKO, Fort Mo.; WKRO, Cairo, Ill 
Worth (50% Honolulu Broadcasting Co.—KGMB, Hono- 
c. Chafey-R. A. Gaul-H. O. ——_ _ lulu; KHBC, Hilo 
WEEU and WRAW, Reading, Pa. (331/8% B H. Hopson—WJBY. Gadsden. Ala. ; 
soy . WHBB, Selma, Ala.; WCOV, Montgomery 
* L. Chilton. KLRA and KGHI, Little Ala. (m). 
ma, Sek; EERE, Salles, Tes Barney Hubbs-Jack Hawkins — KAVE 
Arthur B. Church—KMBC, Kansas City; Carlsbad, N. M.; KIUN, Pecos, Tex. 
KITE, Kansas City (m Will a iene WDRW. Gz 
= = 4 ast: 7a 
Church of Jesus Christ of Latter Day me ey WMOG. ine_WDRW. — ye 
Saints (Mormon)—KSL, Salt Lake City WwhLAG. = Grange, Ga. (m . 
m); KGMB, Honolulu (m); KHBC, Hilo : 


Howard S. Johnson 
N. D. (m); KOBR 


Hawaii (m) 
Cleveland Plain Dealer 


KRMC. Jamestown 


Br ay Minn. n 
WHK, Cleveland ; ainerd nr ™ 


WCLE Cleveland. WHEC.” C -. William L. Johnson-N. C. Ruddell—WJMS 
WEEN, Yocmet:, (HKC, Columbus; jronwood, Mich.; WATW, Ashland, Wis. 
Columbia Broadcasting System — Owns M. Tilford Jones—KXYZ, Houston; KRIS, 
WABC. New York: WJSV, Washingtor Corpus Christi, Tex. (50% 

WEEM, Chicago; WBT, Charlotte, N. C.: rv sy] 7 
WCCO, Minneapolis; KMOX St Louis ; Be ae eee ee: 


KP Ww tchee, Wash 
KNX, Hollywood. Leases from Edison Elec- e — . 





tric Iliuminating C WEEL. Bo: - Se John A. Kennedy—WCHS Charleston, w. 
D. and Dr "San a Seasiens a CBS. Va.; WBLK, Clarksburg, W. Va.; WPAR, 
are also chief owners of WCAU. Philadel. Parkersburg, W. Va.; WSAZ, Huntington, 
phia, in which William S. Paley, CBS W- Va. (m) 

president, Samue] Paley and Jacob Paley King-Trendle Broadcasting Co. -— WXYZ, 
also CBS directors, are minority stockhold- Detroit; WOOD-WASH, Grand Rapids, 
ers Mich. 

Cc lidated A t Co., Ltd.—_KGMB Pierce E. Lackey—WPAD, Paducah. Ky.; 
Honolulu; KHBC, Hilo, Hawaii WHOP, Hopkinsville, Ky.; WSON, Hender- 
James M. Cox and James M. Cox, Jr— 8 Ks 

WSB, Atlanta; WIOD, Miami, Fla., WHIO Harold A. Lafount—WCOP, Boston (m) 


Dayton, O WORL, Boston (m); 
Lester E. Cox—KWTO and KGBX, Spring- ©omn. (m); WNBC, 
field, Mo. (m); KCMO, Kansas City (m ™m). 

Cowles-Des Moines Register & Tribune— James E and Helen M. Lambeth—WMFR 
KSO and KRNT, Des Moines; WMT, Cedar High Point, N. C.; WGBG, Greensboro 
Rapids, Ila.; WNAX. Yankton, 8S. D N. C. 


KFNF, Shenandoah, la. (m) T. B. Lanford—KRMD, Shreveport (m) 


WELI. New Haven. 
New Britain, Conn. 


E. B. Craney — KGIR, Butte (49%% KPLC, Lake Charles, La.’ (m); KRRV. 
KXL, Portiand, Ore. (50%); KFPA, Sherman, Tex. (m). 

Helene, Mont. (m); KFPY, Spokane, Th S. Lee (Don Lee Broadcast Sys- 
Wash. (m); KRBM, Bozeman, Mont. (m) tem) KJ, Los aes — < 
Cresiey Radio Corp.—WLW and WSAI, Francisco; KGB, San Diego; KDB, Santa 


Cmeinnati. Barbara, Cal. 
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WGBF, Evansville, Ind. ; 
Haute, Ind. 


Dalton Le 
KILO, Grand Forks, N. 


R. G. Le Tourneau-—-WRLC, 
WHEB, Portsmouth, N. H. 


Leon & Isaac D. Levy—Each owns 82.06% 
of WCAU, Philadelphia, in addition to 
stockholdings in CBS. 


Richard Field Lewis Jr.—WFVA, Freder- 
icksburg, Va.; WINC, Winchester, Va. 
Liberty Life Insurance Co.— WIS, Columbia, 
S. C.; WCSC, Charleston, S. C. 


Little Rock (Ark.) Gazette—KLRA and 
KGHI, Little Rock (m). 


Horace H. Lohnes—WDZ, 
WSNJ, 


WBOW, Terre 


Masurier KDAL, Duluth; 
Dd 


Toccoa, Ga. ; 


Tuscola, Tl. (m) ; 


Bridgeton, N. J. (m); WMSD, 
Sheffield, Ala. (m); WIBC, Indianapolis 
(Mrs. Lohnes, 25%). 


Louis F. Long—KGLU, 
KTUC, Tucson, Ariz. (m). 

Lawrence W. Lowman—WDRC, Hartford 
m); WHP, Harrisburg, Pa. (m); also 
owns CBS stock. 


WRDW, Augusta, Ga. (m); 


Safford, Ariz. (m) ; 


Arthur Lucas 


WSAV Savannah Ga. (m); WMOG 
Brunswick, Ga. (m); WLAG, La Grange 
Ga m). 

Marquette (Mich.) Mining Journal 
WDMJ, Marquette; WDBC, Escanaba, Mich 
m)} 

K. G. Marshall-Glenn Marshall — WBRC, 
Rirmingham, Ala.: WMBR, Jacksonville, 
Fla m WFOY, St. Augustine, Fla 
m 


Mason-Dixon Group (J. F. and J. i. Stein- 
man)--WKBO, og Pa.; WEST, 
Easton, Pa.; AZL, Hazleton, Pa.: 
WORK, York. nae : WGAL, Lancaster, Pa. ; 
WDEL and WILM, Wilmington, Del. 
McClatchy 
K 


Newspapers of California— 


FBK, Sacramento; KWG, Stockton; KMJ 
Fresno; KERN, Bakersfield; KOH, Reno, 
Nev. 

R. B. McNab—KRBM, Bozeman, ts 

50%); KRMC, Jamestown, N. ). 
Hugh McClung—KYOS. Merced: KHSL, 
Chico, Cal. (50%): KVCV, Redding, Cal. 

50%): sale pending. 

Albert S. Moffat—WMAS, Springfield, 
Mass.; WLLH, Lowell, Mass. 

Morgan Murphy—WEBC, Duluth; WMFG. 
Hibbing, Minn.: WHLB, Virginia, Minn. ; 
WEAU, Eau Claire, Wis.: KVOL, Lafay- 
ette, La. (all m. except that Lafayette 
4dvertiser, of which Mr. Murphy is chief 
owner, owns 50% of KVOL) 

Cc. W. Myers-C. R. Hunt—KOIN and 
KALE, Portland, Ore. 

National Leg rey Co.—Owns WEAF, 
New York: WMAQ. Chicago: KPO. San 
Saasmeee WRC Washington: WTAM, 
Clevele nd. Lerse from General Elcctr‘c 
Co KOA, Denver. 

James A. Noe—-WNOE, New Orleans; 


KOTN, Pine Bluff, Ark. 


Norfolk Newspapers (Norfolk Virginian- 
Pilot and Ledger-Dispatch)—-WTAR. Nor- 


(50%). 


folk: WPID, Petersburg, Va.; WRNL, 
Richmond (m). 

Ed Norton-Thad Holt—WMBR, Jackson- 
ville, Fla.; WAPI, Birmingham (leased). 
John Merino—-KGLU, Safford, Ariz. (m); 


KTUC, Tucson, Ariz. 


J. Lindsey & Gilmore Nunn—WLAP. Lex- 
ington. Ky.; WCMI, Ashland, Ky.; KFDA, 
Amarillo, Tex. 


Oklahoma Publishing Co. ( 


(™m). 


E. K. Gaylord, 


Edgar T. Bell, et al.)—-WKY,. Oklahoma 
City; KLZ, Denver KVOR, Colorado 
Springs, Col. 

William S. Paley—Owns 11.06% of stock 


in WCAU, Philadelphia, 
stockholdings in CBS. 


B. J. & D. D. Palmer- 
WOC, Davenport, Ia. 

S. H. Patterson—KSAN, 
KFBC, Cheyenne, 


Harley D. Peet- 
WSAM 


in addition to 
-WHO, Des Moines ; 


San Francisco; 


Wyo. (m). 
WECM, Bay City, 
Saginaw, Mich. (m). 


Mich. ; 


J 
er, New 










nix; KVOA, Tucson ; 









KYUM, Y . 
KYCA, Prescott (m). — (m purkley, Kentuc 
ve, Washingto 
Sam Pickard—WGST, Atlanta rl; 
WDRC, Hartford (m); KITE, Kamer tl m, Missouri 
(m); WHP, Harrisburg, Pa, (m) ; WHEE Frida; aw 
Rochester (m). 1ad0; Harry H. 
i 7 Lister Hill 
Pillar of Fire (Alma White, Bishop) ng Tenne 
WAWZ, Zarephath, N. J.; KPOF, Denver Stewart, en , 
3 oi 
Portland Oregonian (lark, Idaho; 


KGW and KEX, Por, 


land. aware; Er ne: 


Arizona. 

REPUB LIC 
Radio Corp. of America WJZ, New You MMhite Jr., Maine 
WENR, Chicago. th, Vermont; 


Red Wood Broadcasting Co.—KIEM, Bare] Vinnesota ; Char 
ka, Cal., owned 50.3% by William B. SmilMtmpshire; Cly 


Eugene C. Palliam——WIRE, 


India: , 
WAOV, Vincennes, Ind. nena 


in; 20° by Humbolt Times; 20.2% 
Huanbotat Standard; in addition, 209% 8) ‘Chandler 
Broadcasting Co. owns 50% of KUN IIa} C. Wayla! 
Grant’s Pass, Ore., with Mr. Smullin anj mn which all radi 
publishers of Eureka newspapers as gi. 
rectors. 
ENATE 
George A. a. WIR, Detroit ; WGAR 8 COM) 
Cleveland; KMPC, Beverly Hills, Cal 
(Stock in WIR a WGAR publicly held, Committee Cler 
Ook) BWSR Lratete inant OCR ATS — 
F Pia eae ; ‘ * Byorth Carolina. 
S. W. Richardson—WACO, Waco, Tex By 
(m); KNOW, Austin, Tex. (m); KABC N. Clark: 
San Antonio (m) Champ _ 
uis' 
Adeline B. Rines—WCHS, Portland, Me: agg ov 
WFEA, Manchester, N. H.; WRDO, Avppibo, Mississiy 
gusta, Me. Yaloney, Conn 
E. D. Rivers WGOV, _ Valdosta, hadeilffe, Mary 
WMJIM, Cordele, Ga. (option on stock). [Byr, Florida ; J 





aw Roberts-St. Louis Star-Times—KXOK pp Lister Hill, A 

. Louis ; KFRU, Columbia, Mo. Mead, New 
Glenn D. Roberts WEMP, Milwauke-( brown, Michig 
WIBA, Madison, Wis. (m); WSAU, Wau-Migren, Washing" 





sau, Wis. (m). id, Texas. 
Dorrance D. Roderick—-KROD, El Paso 
Tex.; KTSA, San Antonio (m). 
Elliott Roosevelt KFJZ, Fort Worth 
cit ay San Antonio (m); KABC, San An- Gover 
0 ¢ im). 
Frank J. Russell Jr.—WDMJ, Marquette 
Mich. (m) ; WDBC, Escanaba, Mich. (m) NTERDEPAR 
M. F. & Ruth Rubin—_WHK-WCLE, Cleve B\SORY COM 
land (m) ; WHKC, Columbus (m); WMAN, Bibllinger, Bure: 
Mansfield, O. (m). man; E. K, Jet 
St. Norbert College—WTAQ, Green Bay Gerald C. Gros 
Wis.; WHBY, Appleton, Wis. F. Siling, FCC 
Sheldon F. Sackett —KOOS, Marshfidé jy "*mbership : 
Ore.; KVAN, Vancouver, Wash. Department of 
Charles Sawyer--WING, Dayton; WIZE tidge, memb 
Springfield, O.; WLW-WSAI, Cincinnatif | siternate. 
im). rtment of 
" Dellinger, Bu 
Scripps-Howard Newspapers——WCP0, Cir- ber; L. ‘ 
cinnati; WMC and WMPS, Memphis; Federal Comn 
WNOX, Knoxville. “9 — 
a: Pp. ¥. 4 
Don Searle-Herb Hollister—KANS. Wich B peoart t 
ta, Kan.; KMMJ, Grand Island, Neb. mariment of 
cate M. Sepaugh—-KPLC, Lake Charles, _ oy - 
(m); WSLI, Jackson, Miss. (m); variti Pi 
KVOL. Lafayette, La. (m); KRRV, Sher ime n 
man, Tex. (m). . member; J. 
. Mwy Departme: 
Thomas E. Sharp-KFSD, San Diego er, member 
KXO, E) Centro, Cal. alternate. 
- a Postoffice De} 
David Shepard Il KRMC, Jamesto¥". § rember; Chas 
N. D. (m); KOBR, Brainerd, Minn. (™) Department 
John Shepard 3rd-The Yankee Network oo F. C 
(Winder Street Corp.)—WNAC,  an¢® treasury Dep 
WAAB, Boston; WEAN, Providence ws U.S. 
WICC, Bridgeport, Conn. 4. Comdr. C. 
. ss F War Depart 
Edmund C. Shields—- WHAL, Sagina¥ Guest, mem! 
Mich. (500%); WJIM, Lansing (m). alternate, 
The Sidles Co.-Central States Broadcasting DERR 
Co.—KOIL, Omaha; KFAB and KFOR ted NS] 
Lincoln, Neb. > pel 
Me 0 ; 
David G. Smith—KEUB, Price, Utah (i Bn) Leigh Ny 
KUTA, Salt Lake City (m). a Communica tic 
Joe L. Smith—-WJLS. Beckley. Ww. Vai nistead, Ar 
WKWK, Wheeling, W. Va 





Breckenridge 


Harold E. Smith—WABY and WOKO, Al Btiry of State 


bany, N. Y. (m). stant Secre 

ac ta 1k 
Glenn Snyder—KOY, Phoenix (m) ; KTUC §'- (Detail: 
Tucson, Ariz. (m). TEDERA 


(Continued on page 60) 
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COMMITTEES OF CONGRESS DEALING WITH RADIO LEGISLATION 


(As of January 15, 1942) 








— 


SENATE INTERSTATE 
(OMMERCE COMMITTEE* 


Committee Clerk: Bailey Stortz 


OCRATS—Burton K. Wheel- 
, Montana, chairman; Ellison D. 
gith, South Carolina; Robert F. 
Signer, New York; Alben W. 
qley, Kentucky; Homer T, 
jne, Washington; Harry S. Tru- 
un, Missouri; C. O. Andrews, 
forida; Edwin C. Johnson, Colo- 
mio; Harry H. Schwartz, Wyom- 
ig; Lister Hill, Alabama; Tom 
Tennessee; D. Worth 
(ark, Idaho; James M, Tunnell, 
aware; Ernest W. McFarland, 
Arizona. 


ggP UBLIC A N S—Wallace H. 
Thite Jr, Maine; Warren R. Aus- 
fs, Vermont; Henrik Shipstead, 
anesota; Charles W. Tobey, New 
jampshire; Clyde M. Reed, Kan- 


"By; Chandler Gurney, South Da- 


Bista; C. Wayland Brooks, Illinois. 


which all radio legislation originates. 


SENATE COMMERCE 
COMMITTEE* 


Committee Clerk: A. Hand James 


DEMOCRATS—Josiah W. Bailey, 
Noth Carolina, chairman; Hattie 
¥. Carraway, Arkansas; Bennett 
(amp Clark, Missouri; John H. 
dvrton, Louisiana; Theodore G. 
Bilbo, Mississippi; Francis T. 
Yaloney, Connecticut; George L. 
hadcilffe, Maryland; Claude Pep- 
wt, Florida; Josh Lee, Oklahoma; 
liter Hill, Alabama; James M. 
Ned, New York; Prentiss W. 
Bown, Michigan; Mon C. Wall- 
gen, Washington; W. Lee O’Dan- 
id, Texas. 


REPUBLICANS — Charles L. Mc- 
Nary, Oregon; Hiram W. Johnson, 
California; Arthur H. Vandenberg, 
Michigan; W. Warren Barbour, 
New Jersey; Ralph O. Brewster, 
Maine; Harold H. Burton, Ohio. 


*Regulation of sale and advertising of 
food, drugs, cosmetics and other articles in 
interstate commerce. 


SENATE PATENTS 
COMMITTEE* 


Committee Clerk: R. A. Seelig 


DEMOCRATS — Homer T. Bone, 
Washington, chairman; Ellison D. 
Smith, South Carolina; Claude Pep- 
per, Florida; D. Worth Clark, Ida- 
ho; Scott W. Lucas, Illinois. 


REPUBLICANS — Wallace H. 
White Jr., Maine; John A. Danaher, 
Connecticut. 


*In which copyright legislation originates. 


HOUSE INTERSTATE AND 
FOREIGN COMMERCE 
COMMITTEE* 


Committee Clerk: Elton J. Layton 


DEMOCRATS — Clarence F. Lea, 
California, chairman; Robert Cros- 
ser, Ohio; Alfred L. Bulwinkle, 
North Carolina; Virgil Chapman, 
Kentucky; William P. Cole Jr., 
Maryland; Edward A. Kelly, Illi- 
nois; Herron Pearson, Tennessee; 
Lyle H. Boren, Oklahoma; Martin 
J. Kennedy, New York; Charles L. 
South, Texas; James P. McGra- 
nery, Pennsylvania; Donald _ L. 
O’Toole, New York; Luther Pat- 





|__ Government Agencies Dealing with Radio 








NTERDEPARTMENT RADIO AD- 
VWSORY COMMITTEE—Dr. J. H. 
Iellinger, Bureau of Standards, chair- 
mn; KE. K, Jett, FCC, vice-chairman ; 
ferald C. Gross, FCC, secretary ; 

f. Siling, FCC, assistant seeretary. 
Membership : 


Department of Agriculture—E. W. Love- 
tidge, member; Wallace L. Kadderly, 
alternate. 

Department of Commerce—Dr. J. H. 
Dellinger, Bureau of Standards, mem- 


ber; L. H. Simson, alternate. 
Federal Communications Commission— 
Chief Engineer ~ E. Jett, mem- 


br; P. F. Siling, alternate. 
Department of Interior—C. D. Monteith, 
member; John S. Cross, alternate. 
Department of Justice—T. D. Quinn, 
member; H. J. Walls. alternate. 
Maritime Commission—D. S. Brierley, 
x, member ; J. T. Welsh, alternate. 
Mwy Department 


Admiral S. O. Hoop- 
et, member; Comdr. John Redman, 
alternate. 

Postoffice Department—R. M. Martin, 


member; Chas. M. Knoble, alternate. 
Department of State—Thomas Burke, 
member; F. C. deWolf, alternate. 
Treasury Department Capt. J. F. Far- 
unt: U. S. Coast Guard, member; 
4. Comdr. C. H. Peterson, alternate. 
War Department Major Wesley T. 
Guest, member ; Capt. W. E. Plummer, 
alternate, 


DER ENSE COMMUNICATIONS 
- ARD- —James Lawrence Fly, chair- 
*y'sd F¢ C, chairman; Rear Admi- 
( #igh Noyes, Director of Naval 
‘munications; Maj. Gen. Dawson 


(Olnstes , a - 
unstead, Army Chief Signal Officer ; 
reckenridge Long, Assistant Secre- 


my of State ; Herbert E. Gaston, As- 
9 Secretary of Treasury, secre- 
ary. [Details on page 94.] 


ERA L COMMUNICATIONS 
MMISSION—George O. Gilling- 





tising 









ham, chief of information. Telephone : 
Executive 3620. 

DEPARTMENT OF AGRICUL- 
TURE—Morse Salisbury, director of 
information; Wallace A. 
chief of radio service. Telephone: Re- 
publie 4142. 


DEPARTMENT OF COMMERCE 
—Dr. J. S. Dellinger, chief, Radio 
Section, Natl Bur. of Standards; Dr. 
H. G. Dorsey, radio research, Coast & 
Geodetic Survey ; Eugene Sibley, Com- 
munications Division, CAA; Lawrence 
I). Batson, Merchandise Unit, Bureau 
of Foreign & Domestic Commerce; I. 


R. Tonnehill, U. S. Weather Bureau ; 
(. D. Baekus, Division 51, Patent Of- 
fice ; C. G. Marshall, chief, Division of 


Current Information; Alfred O'Leary, 
asst. chief DCI. Telephone: District 
2200. 

DEPARTMENT OF INTERIOR 
Michael W. Straus, director of infor- 
mation. Telephone: Republic 1820. 
DEPARTMENT OF JUSTICE—H. 
(. Donaldson, chief clerk. Telephone : 
Republic 8200. 

DEPARTMENT OF LABOR—James 
V. FitzGerald, director of information. 
Telephone: Executive 2420. 

NAVY DEPARTMENT—Rear Admi- 
ral Arthur J. Hepburn, Division of 
Public Relations; J. H. Hartley, chief, 
radio section. Telephone: Republic 
7400. 

POSTOFFICE DEPARTMENT— 
Harold F. Ambrose, in charge of press 
relations. Telephone: District 5360. 
STATE DEPARTMENT — Division 
of International Communications, 
Washington, D. C. Francis C. deWolf, 


BROADCASTING © Broadcast Advertising 


Kadderly,- 


rick, Alabama; Rudolph G. Tener- 
owicz, Michigan; Jared Y. Sanders 
Jr., Louisiana. 


REPUBLICANS—Charles A. Wolv- 
erton, New Jersey; Pehr G. Holmes, 
Massachusetts; B. Carroll Reece, 
Tennessee; James W. Wadsworth, 
New York; Charles A. Halleck, 
Indiana; Oscar Youngdahl, Minne- 
sota; Carl Hinshaw, California: 
Clarence J. Brown, Ohio; Richard 
M. Simpson, Pennsylvania; George 
A. Paddock, Illinois. 

*In which all radio legislation originates, 
and which also handles regulation of sale 


and advertising of products in interstate 
commerce. 


HOUSE PATENTS 
COMMITTEE* 
Clerk: E. A. 


DEMOCRATS — Charles Kramer, 
California, chairman; Fritz G. Lan- 


Acting Committee Norwig 


ham, Texas; Frank W. Boykin, 
Alabama; Charles A. Buckley, New 


York; John M. Coffee, Washing- 
ton; Francis J. Myers, Pennsyl- 
vania; Thomas D’Alesandro Jr., 


Maryland; Joe B. Bates, Kentucky; 
Vance Plauché, Louisiana; John E. 
Fogarty, Rhode Island; Claude T. 
Ellis, Arkansas; John S. Sullivan, 
Missouri; Arthur G. Klein, New 
York. 


REPUBLICANS — Fred A. Hart- 
ley Jr., New Jersey; Leslie C. 
Arends, Illinois; Charles A. Wolver- 
ton, New Jersey; Hugh D. Scott Jr., 
Pennsylvania; William H. Steven- 
son, Wisconsin; James V. Heidin- 
ger, Illinois; John C. Butler, New 
York. 


*In which copyright legislation originates. 





chief of Telecommunications Branch; 
Michael J. McDermott, chief, Division 
of Current Information. Telephone : 
Republie 5600. 

TREASURY DEPARTMENT 
Charles Schwarz, director of public re 
lations: Defense Saving Staff: Har- 
ford Powel, director of information ; 
Vineent F. Callahan, radio director. 
Telephone: National 6400. 

WAR DEPARTMENT—FE. M. Kirby. 
chief, Radio Branch, War Depart 
ment Bureau of Public Relations. 
Telephone: Republic 6700, 
AMERICAN NATIONAL 
CROSS 


RED 


G. Stewart Brown, director. 


Public Information Service. Tele- 
phone: Republic 8300. 
BUREAU OF STANDARDS—De- 


partment of Commerce, Washington, 
D. C. Dr. J. H. Dellinger, chief, Radio 
Section. Telephone: Woodley 1720. 


CIVIL AERONAUTICS ADMINIS- 
TRATION—Roseoe Wright, director 


of Statistics & Information Service. 
Telephone: Executive 2460, 
FEDERAL BUREAU OF INVESTI- 
GATION—C. A. Tolson, assistant to 
the Director; M. E. Gilfond, director 
of public relations. Telephone: Repub- 
lie 7100, Republie 8200. 
FEDERAL SECURITY AGENCY— 
Jesse O. Irvin, director of information. 
Telephone: Republic 6530. 
FEDERAL TRADE COMMISSION 
Radio & Periodical Division :PGad 
B. Morehouse, director. M. A. White. 
assistant to the chairman. Telephone: 
National 8206. 
FEDERAL WORKS AGENCY 
Marion L. Ramsay, director of infor- 
mation. Telephone: Republic 7337. 
NATIONAL SELECTIVE SERVICE 
SYSTEM—Major E. M. Culligan, di- 
rector of public relations. Telephone : 
Republie 5500. 


OFFICE OF CENSORSHIP—Byron 
Price, Director of Censorship; John 
Harold Ryan, assistant director in 


charge of radio. Telephone : 
OFFICE OF CIVILIAN DEFENSE 
George Lyon, information officer. 
Telephone: Republie 5050. 
OFFICE OF COORDINATOR OF 
INFORMATION—Thomas G. Early. 
executive information officer; Nathan 
David, FCC liaison officer. Telephone : 
Executive 3300. 
OFFICE OF EDUCATION—William 
LD. Boutwell, director of information 
service. Telephone: Republic 1820. 
OFFICE FOR EMERGENCY MAN- 
AGEMENT—Robert W. Horton, Di- 
rector of Information; Bernard 
Schoenfeld, radio director. Telephone : 
Republie 7500, 
OFFICE OF FACTS & FIGURES 
William B. Lewis, assistant director ; 
Douglas W. Meservey, chief, Radio 
Division. Telephone: Republic 5050. 


OFFICE OF GOVERNMENT RE- 
PORTS—Executive Office of the Pres 
ident, Washington, D. C. Lowell Mel 
lett. director: Robert I. Berger. 
cial assistant to director. Telephone : 
Executive 3300. + 

U. 8. ARMY SIGNAL CORPS—War 
Department, Washington, D. C. Maj 
Gen. Dawson Olmstead, Chief Signal 
Officer; Col. J. T. Watson, chief. Ad- 
ministrative Branch; Gen. C. M. Milli- 


spr 


ken. chief, Operations Branch; Col. O 
K. Sadtler. chief, Army Communica 
tions Branch; Col. Roger B. Colton, 
chief. Materiel Branch. Telephone 
Republic 6700. 

U. S. COAST GUARD—Capt. J. F 
Farley. in charge of radio; Capt. F. 


Reed-Hill. public relations officer. Tele- 
phone: National 6400. 

U. S. COURT OF APPEALS FOR 
THE DISTRICT OF COLUMBIA 
Chief Justice: D. Lawrence Groner: 
Associate Justices: Harold M. Steph 
ens, Justin Miller, Fred M. Vinson. 
Henry White Edgerton. Wiley Rut- 
ledge. Clerk : Joseph W. Stewart. Tele- 
phone: Republic 3811. (Appeals from 
FCC.) 

U. S. FOOD & DRUG ADMINIS- 
TRATION—Federal Security Agency, 
Washington, D. C. Dr. W. G. Camp- 
bell, Commissioner of Food & Drugs. 
Telephone: Republic 7400. Malor 
George T. Vanderhoff, radio officer. 

U. S. FOREST SERVICE—Depart 
ment of Agriculture. E. W. Loveridge. 
Assistant Bureau Chief. Telephone: 
Republic 4142. 

U. S. MARITIME COMMISSION 
Mark O'Dea. director of information. 
Telephone: Republic 6620. 

U. S. NAVAL COMMUNICATIONS 


Navy Department, Washington, I). 
(. Rear Admiral Leigh Noyes, Di- 


rector of Naval Communications, Of- 


fice of Chief of Naval Operations. 
Telephone: Distriet 2900. 
U. S NAVAL OBSERVATORY— 


Massachusetts Ave. & 34th St.. N. W.. 
Washington, D. C. Capt. J. F. Hell- 
we, U.S.N., superintendent. Telephone : 
Decatur 2723. 

U. S. OFFICE OF EDUCATION 
Federal Security Ageney, Washing- 
ten. D. C. Dr. John W. Studebaker. 
U. S. Commissioner of Edueation. 
chairman, Federal Radio Edueation 
Committee; William Dow Boutwell. 
director, Information & Radie Divi- 
sion: Gordon Studebaker, directer. 
Educational Radio Service. Telephone : 
Republic 1820. 

WAGE & HOUR DIVISION—Harold 
D>. Jacobs, assistant administrater in 
charge of information. Telephone: 
Executive 2420. 

WORK PROJECTS ADMINISTRA- 


TION Earl Minderman, director, 
Division of Information. Telephone 
District 2310. 
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Broadeast Deletions and Consolidations 1934-41 








1934 KWEA, Shreveport, La.—Renewal WHAL, Saginaw, Mich.—Licensee’s WRTD, Richmond, Va,— 
WJEM. Tupelo. Miss.— Licensee application of licensee (Internation- (Harold F. Gross and Edmund C. (Richmond Times-Dispatch 
(Bntt A. > nel ao teed Se re- al Broadcasting Corp.) denied. De- Shields) grant of Feb. 9, 1937, or- dated facilities with we 
new construction permit. Deleted leted Aug. 1. dered vacated in accordance with tive Sept. 1. 
Oct. 2. WEHS. Cicero, Tl.— Licensee meee of court of appeals. De- WGMA, Schenectady, N, Yo 
"hHS : : te 7, 28 : 
WKFI, Greenville, Miss—Licensee (WEHS Inc.) voluntarily relin- ee struction permit re Seindeds ‘elleet 
(J. Pat Seully) failed to apply for quished facilities to WHFC, Cicero, 1939 Oct. 2. 
renewal of license. Deleted Oct. 3. effective Nov. 10. KDNC, Lewiston, Mont.—Licensee’s WSSJ, San Juan, P. R, 



















































WKBI, Cicero, I1l—Licensee (WKBI (Democrat-News Co.) construction tion permit rescinded, effective 0. 
1935 Ine.) voluntarily relinquished facil- permit expired. Deleted Jan. 24. ae 
WLIT, Philadelphia, Pa.—Licensee en io WHFC, Cicero, effective GCI, Coeur d'Alene, Ida—Licensee K¢ A, Decorah, _Ta.—Licenge 
(WFIL Broadcasting Co.) consoli- AN. : -_ (Clarence A. Berger and Saul 8S. Charles W alter Greenley not 
dated facilities with WFIL, Phila- 1937 Freeman) denied modification of newed and facility assigned 
delphia, effective Feb. 12. KELW,. Burbank, Cal. — Licensee construction permit as in default. KGLO, Mason City, La. Eifeti 
WN Sslve 2 > ees any (Evening Herald Publishi ng Co.) Deleted Feb. 20. Nov. 4. 
WNBO, Silver Haven, Pa.—Licensee : 
(John Brownlee Spriggs) volun- voluntarily relinquished cilities ‘0 KGVL, Greenville, Tex.—Licensee’s 1941 
tarily surrendered license March 15. KEHE, Los Angeles, effective Jan. (Hunt Broadcasting Assn.) appli- KFUN, I Vv 
WWPA, Clarion, Pa.—Licensee’s - 7 > > : : cation for modification of pgs eran “aoe re saat palais ee Fy 
(Clarion Broadeasting C Inc.) KFJR, — Ore. — Licensee tion permit dismissed as _ licensee I 1laruy surrenders 
. = < 5 0. >) - — nal ° ok ae ty by Las Vegas Broadcast 
construction permit expired. De- (KALE Ine. voluntarily — relin association dissolved. Deleted April . ing Co, Ind 
leted April 15. " , — facilities to KALE, Port- 2 —_— 10. 
KWFYV, Hilo, T ) —_— land, effective Feb. 2. WRKL, Rock Hill, S. C.—Licensee KHON, Honolulu, Hawaii~Consey 
Broa hasctie i, gc —— se M, Greenville, Tex.—Licensee (P. W. Spencer) requested con- en eee v Hawaiian B 
aay Shion 1” Delet ; A > 1 —' a (New Furniture Co.) voluntarily struction permit to be cancelled, ef- més Aoril 29 td. (KGMB) resin 
Rss. esneeh enaapenlees ec see ee surrendered license April 2, 1935. fective April 24. a 
Te ee ene Application of Voice of Greenville KECA. Los Angeles—Licensee (Earl wa sr pag tame Wyo.—Licenge 
ieee i. IN a sy "ha tor renewal and reinstatement dis C. Anthony, Ine.) consolidated fa- estern Broadcasting Co, of Wyon 
mit expirec eleted May 14. ,; missed March 2. cilities with KEHE, Los Angeles, ing voluntarily surrendered, Mard 
WAMC, Anniston, Ala.—Licensee’s | WNRI. Newport, R. I—Licensee (S. effective July 31. a 
(Raymond C. Hammett) construc- George Webb) denied modific: , on KFJZ, Fort Worth, Tex.—Licensee ‘VBBC. Brooklyn oe asting Corp, 
tion permit expired. Deleted May of construction permit. Deleted (Fort Worth Broadcasters San 5 ~ LTR, Voice ol Brooklyn Tne. 
14 19, and facilities given to W THT: volantarily surrendered license. De- be VEW, e oe a Breede 
WDAG, Amarillo, Hartford. Conn. eg eee igi orp. ARID. nited Stat 
(Plains Radio Broadcasting Co.) WdIBR rte N. C.—Licenser om cat gs e sa ‘a : : sroadcasting Corp., all of Broo 
consolidated facilities with KGNC. (J B Roberts) denied modifics KW 7 N, W atertown, S. D.—Lice nsee’s lvn, consolidated under call Iette 
Amarillo. effective June 4 ee 23 malas a t. De anes (Greater Kampeska Radio Corp.) WBYN and license issued to Unite 
WRRBX R saicih Vv Mite ; rg — pert. - = application for renewal of license Broa eatin Corp., Brooklyn, B 
tBX. Roanoke, a.— Licensee ct. 28. denied. Deleted Nov. 6 fective Mas 1. : 
(Richmond Development Corp.) 1938 wees mae et - : 
( GQ: WCAD, Canton, N. Y Licen i 
voluntarily relinquished hours ¢ . 1.1 Cen 
operation to Ww HIS. sluefield W. WRAX Philadelphia, Pa —Licensee 1940 tarily surrendered by St. Lavwney 
Va. Deleted Sept. 23 | | et sme ae Co.) su! WRBIL. New York City—Licensee University, June 3 
Pare Ss rendered 10urs of operation to o & R <i aes F o = WFEAM. South send, Ind.—Licen: 
be mt Bar a f a om .4 WPEN, Philadelphia, effective May oes at eg aneennee Eivenae. held by South Bend Tribune yoy 
cima Thane. Mend Games’ : 11 Wiel. Adtutie Chee, 4. X-icemee Aarily surrendered, March 29, 
with prejudice Nov. 19. KGDY, Huron, 8 D.—License¢ (City of Atlantic City) surrendered WFLA, Tampa. Fla.—F acilitie 
KPJIM al 3 A Appli (Voice of South Dakota) denied r¢ Neonat Delet , ion he granted WSUN, St. Petersby 
f lice a Scot Pon yon newal of license. Deleted June 24. tigers a with which it formerly shared time 
o -ensee a oT i ‘ ” y ‘f y os) "4 » “e - 1PeENncea 4 4 : ‘ r 
cask i Ghaint. toe edited a WMBQ. Brooklyn, N. Y.—Licensee WOV, New York City—Licensee (In- new station granted to Tampa Tri 
f .* i " al ot 1 Fe iE ER Ee ag ea ternational 3roadcasting Corp.) une interests on new frequency, at 
cense denied. Deleted Nov. 19 Metropolitan Broadcasting rp. ; ; z - uence) 
, 5 ‘ : denied renewal of license. Deleted oe cag sano a it ——— call letters WFLA E 
1936 June 24, facilities given to WWRL. yut takes over facilities 0 fective Jan. 21 
Wos fferson City. Mo.—Licensee Woodside, N. Y. and Ww PG and continues operating WHWH,. Augusta, Ga—Construetia 
’ Jefferson Ity, M Li n as WOV = 
(Missouri State Highway Patrol) WLMU, Middleboro, Ky.—Licensee ; permit held by W. Montgome 
voluntarily relinquished facilities to (Lincoln Memorial University) vol KUMA, Yume, Ariz.—License of li- Harison voluntarily  surrendere 
KFRU. Columbia, Mo., effective untarily surrendered construction censee (Albert H. Scherman) re- April 30. 




















































March 27. permit July 6 oked, effective Feb. 1. WQDM, St. Albans. Vt.—License ¢ 
WCAC. Storrs. Conn.—Licensee WFAB, New York City—Licensee Ww oer Salisbury, Md.—License of Res an and Bostwick rescinded, aa 
(Connecticut State College) eed (Dobs Memorial Radio Fund) sur- licensee (Frank M. Stearns) re- facilities granted to new compar! 
tarily surrendered facilities effee- rendered hours of operation § to voked, effective March 31. oxen ea D Squic 
Pe i] 2 "EVD. New York ete Jov. 7 , , es , lian Be icker ( 1V, Wate 
ive April 30 wes 9 “A tock. a " oe WMVD, Salisbury, Md.—Licensee “sais Vt ¥ to operate new static 
KGRZ. York. Neb.—Renewal appli- WHE F. Kosciusko, Miss —License¢ (Delmarva Broadcast Co.) volun- in amane Seen tite aie ‘call letter 
cation of licensee (KGBZ Broad- (Attala Broadcasting Corp.) de tarily surrendered construction per- WWSR ; 
easting Co.) denied. Deleted July nied ‘seus of license in default mit. Deleted May 21. : ‘ . : 
DR : Deleted Nov. 7 BAAHSY ottawa ; a DY. Brookings. S. TD.—Lieeng 
- 5 > KW BD, Plainview, Tex.—Construe- oluntary relinquished — by Sout 
tion permit of licensee (W. B. Den- ne ee College, Dec. 1. 
GROUP OWNERSHIP nis) cancelled. Deleted May 28. KAWM. Gallup. N. M.—License 
Pisses 1 fr 58 KPRO, Riverside, Cal.—Construction newal denied in default to A. W 
(Continued Jrom page 20) permit rescinded July 26. (Re- Mills (station destroyed by fire 0 
0. P. Soule—KSEI, Pocatello, Ida.; KTFI Harold Thomas—W ATR, Waterbury, Conn. ; granted in 1941.) { year prior), ordered Dee. 9 
Twin Falls, Ida. WNAB, Bridgeport, Conn. 
Spartanburg Advertising Co—WSPA and Horace E. Thomas KMYC, Marysville 
WORD, Spartanburg, S. C. Ca . 50%): KHSL, Chico, Cal. (m); 
Speidel Newspapers— WGNY, Newburgh, KVCV. Redding, Cal. (m). , 
N. Y. (Poughkeepsie Courier); KDON, W. E. Walker—WMAM., Marinette, Wis. 
Monterey, Cal. (49.5% owned bv Salinas (50%): WSAU, Wausau, Wis. 
Index-Journal and Post); KFBC, Cheyenne Louis Wasmer—KHQ and KYA, Spokane; Again in the Twin Cities’ Market 
Wyo. (26% owned by Wyoming Eagle and KOL. Seattle (m). 
Wyoming State Tribune & Leader). Zenas Weiland—WFTC. Kinston, N. C.: 8 OF THE 10 TOP STARS 
Lleyd E. Squier-William G. Ricker —— Vv, WGER. Goldsboro. N. C. (m). 7 ; mn ' , a 
Waterburg, Vt.: WWSR, St. Albans Weems Bits Ga, CC: G. Met, Chosen in Radio Daily’s Nationwide Critics 
George B. Storer-John H. Ryan ain 5007: Eva O. and T. M. Hicks, 50%)— 3 : 
Toledo ; WWVA, Wheeling Ww Va.; KODL. The Dalles. Ore.: KWRC, Pendleton Poll Are Heard Exclusively Over 
WMMN. Pain rmont. W. Va.; WLOK, Lima, Ore 
rs homey gro Ng , a Sa Westinghouse Electric & Mfg. Co.—WBZ 
ee ee ee f "pe 3oston; WBZA. Springfield, Mass.; KDKA, 
H. E. Studebaker KUJ, Walla Walla, Pittsburgh: KYW. Philadelphia; WOWO 
Wash.: KRLC, Lewiston, Ida. and WGL, Fort Wayne, Ind 
_ i. F Symons Jr.. Estate KFPY, Spo- W. E. Whitmore—KGFL, Roswell. N. M.: 
kane; KGIR, Butte (49'4%); KXL, Port- KWEW. Hobbs. N. M. 
land, Ore : se : Pain Minneapolis-St. Paul 
Sock Taft—KOL. Seattle KRKO Harry C. Wilder—WSYR, Syracuse, N. Y.; 
ae ool Wi ash. (mn ee sie ws) WTRY, Troy, N. Y.; WKNE, Keene, N. H. 50,000 Watts—Clear Channel 
. . W. Woodruff—WATL, Atlanta: WRBL 
D. L. Taylor-Gene Howe-T. E. Snowden— J. W “~ elem : 4 ; : : iti 
KGIC, Amarillo. KFYO. Lubbock. Tex., Columbus, Ga.; WGPC, Albany, Ga. Exclusive NBC Affiliate for the Twin Cities 
KRGV, Weslaco, Tex.; KTSA, San An- Hoyt B. Wooten WREC, Memphis ; 
tonio WHBQ, Memphis (m). 
Harold Thomas—WISE, Asheville, N. C.; Philip K. Wrigley—WJJD, Chicago (m) ; : 
WAYS, Charlotte (m). WIND, Gary, Ind. (m). — Foirehild A 
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= i 1 S cr And as a matter of fact KQW is Columbia's key to 
ting Corp, ‘ : aaa = ya 

Klyn Ine {i ' > a ee a : : 
roadeast P aD Ba? cg : Northern California’s many cities. To San Francisco 
ed = Stat ae _— ted oe " ae . . ; 


and Oakland —to San Jose and Monterey and the 
coastal counties—to all the mighty market which 
centers about the San Francisco Bay area. 

That’s the market to which KQW brings the 


complete West Coast schedule of CBS programs—the 
ampa Trik 


yuency, a 


writs news and entertainment which bwild and hold great 


audiences. For, on January Ist, 1942 KQW became 
Columbia’s Key Station for Northern California. 


Of course, KQW continues its local program- 
an ee iA ming, too—the special events, the wide sports cov- 
ca , ‘ ; 4 st | 


D — Lien ~ <i A ay ra (nnd ng” ili erage, the old favorites that have served the local 
yy «Hout ~ . : . 


License ' : a: ~ interests and needs of Northern Californians for so 
to A. ‘ 4 ee . ~ 

by fire ou ha ‘ 

c. 9. many years. 
——_———_———] . - ° . 

It’s the kind of combination that means sales 
for advertisers wherever a great station and a great 
network get together. Get in touch with us or Edward 
Petry & Company if you want to unlock the pocket- 


books of this major market. 


California’s Oldest Radio Station 


COLUMBIA'S KEY STATION FOR NORTHERN CALIFORNIA 





Represented by Edward Petry & Co., Inc. 
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and an outstanding staff 
have made KSFO a leader 
personnel, KSFO looks 
with confidence to its future 
as one of America’s great 


radio stations. 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY CALL LETTERS 


* Denotes new station authorized but not yet in operation as of January 1, 1942 


[Continued from page 62] 





W (Continued ) 
WJIPF____...____Herrin, Il. 
WJIPR __Greenville, Miss. 
WIR ~....Detroit, Mich. 
WJRD______Tuscaloosa, Ala. 


WJSV___Washington, D. C. 


WJTN Jamestown, N. Y. 
wsiw___. —_.-. Aen, ©. 
WIZ New York, N. Y. 
WJZM Clarkesvi'le, Tenn. 


WKAQ San Juan, Puerto Rico 
WKAR_East Lansing, Mich. 
WKAT___Miami Beach, Fla. 


WKBB________Dubuque, Ia. 
WKBH______ LaCrosse, Wis. 
WKBN_____Youngstown, 0. 
WKBO_____ Harrisburg, Pa. 
WKBV .-Richmond, Ind. 
WKBW___ Buffalo, N. Y. 
WKBZ_____ Muskegon, Mich. 
Waeo_..__. Griffin, Ga. 
Weoa. Tampa, Fla. 
WKIP__Poughkeepsie, N. Y. 
WKMO-_______ Kokomo, Ind. 
Wane _____ Keene, N. H. 
WKENY- Kingston, N. Y 
WKOK .__.. Sunbury, Pa. 


WKPA New Kensington, Pa. 


WKPT____Kingsport, Tenn. 
| et Cincinnati, O. 
WKRO. ' Cairo, Til. 
WKST______ New Castle, Pa. 


WKWK__Wheeling, W. Va. 
WKY-__Oklahoma City, Okla. 
WKZO____Kalamazoo, Mich. 
WLAC_____Nashville, Tenn. 


WLAG _____ La Grange, Ga. 
WLAK_____ Lakeland, Fla. 
*WLAN____Endicott, N. Y. 
WLA?_______Lexington, Ky. 


WLAV__Grand Rapids, Mich. 
WLAW___ Lawrence, Mass. 
WLB____ Minneapolis, Minn. 
WLBC_________ Muncie, Ind. 
WLBJ__Bowling Green, Ky. 
WLBL__Stevens Point, Wis. 


































WLBZ___ _.Bangor, Me. | WMRN___- _..Marion, O. | WPAR_Parkersburg, W. Va. | WSAZ__Huntington, W. Va. | WTEL Philadelphia, 
WLDS Jacksonville, Ill.) WMRO-_ Aurora, Ill. WPAT _.Paterson, N. J. WSB one Atlanta, Ga. |WTHT_____ Hartford, 
WLEU_. _..Erie, Pa. WMSD Sheffield, Ala.| WPAX Thomasviile, Ga. | *WSBA York, Pa. WwTIc Hartford, 
Wiest ___ Lowell, Mass. WMSL_-_-- Decatur, Ala. WPAY Portsmouth, O. | WSBC__- Chicago, Ill. | WTJS Jackson, Teng 
WLNH Laconia, N. H.|' WMT______Cedar Rapids, Ia. WPEN Philadelphia, Pa. WSBT_____South Bend, Ind. WTMA Charleston, we 
WLOF__ Orlando, Fla. WMUR__Manchester, N. H. *WPER Deland, Fla. WSFA Montgomery, Ala. | WTMC Ocala, 
WLOG______ Logan, W. Va.| WMVA Martinsville, Va. WPIC_________Sharon, Pa. WSGN-_--Birmingham, Ala. | WTMJ Milwaukee” ; 
WLOK__ _... Lima, O. WNAB____Bridgeport, Conn. WPID Petersburg, Va. WSIX Nashville, Tenn. WTMV E. St. Louis, 
WLOL Minneapolis, Minn.| WNAC_____. Boston, Mass. WPRA WSJS -Winston-Salem, N. C. WTNJ Trenton, N. 
WLPM ....-Suffolk, Va.| WNAD-_- Norman, Okla. Mayaguez, Puerto Rico WSKB- McComb, Miss. | WTOC Savannah, 
WLS i Chicago, Ill. WNAX Yankton, S. D. WPRO Providence, Kk. I. | WSLB__-Ogdensburg, N. Y. | WTOL 

WLVA_- -Lynchburg, Va.| WNBC__New Britain, Conn. WPRP_ Ponce, Puerto Rico | WSLI____- Jackson, Miss. WTRC. 

WLw ...Cincinnati, O. WNBF_ _Binghamton, N. Y. WPTF ___Raleigh, N. C. | WSLS__--- Roanoke, Va. WTRY Tro . 
WMAL-__ Washington, D. C.| WNBH_.New Bedford, Mass. WQAM____ Miami, Fla. WSM__- Nashville, Tenn. | WTSP__St. Petersburg, k 
WMAM_____ Marinette, Wis.| WNBZ__Saranac Lake, N.Y. WQAN__. Scranton, Pa. WSMB New Orleans, La. | *WTTM -..Trenton, NJ 
WMAN __Mansfield, O.| WNEL WQBC Vicksburg, Miss.| WSNJ_____-_Bridgeton, N. J. | WWDC__Washington, D, 
WMAQ _______ Chicago, Il. San Juan, Puerto Rico WQXR New York, N. Y. | WSOC______ Charlotte, N. C. | WWJ Detroit, 
WMAS __ Springfield, Mass. WNEW New York, N. Y. WRAK Williamsport, Pa. WSON _- Henderson, Ky. | WWL New Orleans, La, 
*WMAW__Worcester, Mass.| WNLC _New London, Conn. | WRAL ___ Raleigh, N. C. WSOO WWNC Asheville, N. @ 
WMAZ.___ -Macon, Ga. WNOE-____New Orleans, La. WRAW Reading, Pa. Sault Ste. Marie, Mich.  wwny Watertown, N, ¥ 
WMBD Peoria, Il. WNOX_____Knoxville, Tenn. WRBL Columbus, Ga. WSOY _._._ Decatur, Ill. WWPG Lake Worth Pa. 
WMBG Richmond, Va.| WNYC__-__New York, N. Y. WRC Washington, D. C.' WSPA Spartanburg, Ss. C. WWRI Woodside N Y. 
WMBH _.._.Joplin, Mo. | WOAI___-San Antonio, Tex. WRDO _.___.Augusta, Me. | WSPB Sarasota, Fla. WWSR St Albar _* 
WMBI_-_ _..Chicago, Ill. WOC eS Davenport, Ia. WRDW__ Augusta, Ga. WSPD niin, SA Bone tco- neguagmam pe ns, Vi, 
WMBO_____. Auburn, N. Y. WOCB_____Osterville, Mass. WREC Memphis, Tenn. WSPR____ Springfield, Mass. | WWSW Pittsburgh, Pa 
WMBR____Jacksonville, Fla. WOI Ames, Ia. WREN_____Lawrence, Kan.| WSRR Stamford, Conn. | WWVA__-Wheeling, W. Va, 
WMBS__ Uniontown, Pa. WOKO-_ es _ Albany, N. Y. | WRGA We, Rome, Ga. | WSTP __._Salisbury, N. C. | WXYZ Detroit, Mich, 
WMC " a ee WoL__ Washington, D. C. | WRIN_________Racine, Wis. | WSTV__- Steubenville, O. : 

WMCA New York, N. Y.| WOLF____ Syracuse, N. Y. | WRLC____ _.Toecoa, Ga. | WSUI ___Iowa City, Ia. SHORTWAVE 
WMEX -Boston, Mass. WOLS_____-Florence, S. C. WRNL Richmond, Va. | WSUN_-St. Petersburg, Fla. | kprw San Francis 
WMFD___ Wilmington, N. C.| WOMI______ Owensboro, Ky. WROK -.-Rockford, Ill. | WSVA-___-Harrisonburg, Va. | rg San Franceel 
WMFF____Plattsburg, N. Y.| WOMT___ Manitowoc, Wis. WROL____ Knoxville. Tenn. | WSVS_______- Buffalo, N. Y. WBOS ‘Holl, Mam 
WMFG_____ Hibbing, Minn. WOOD__Grand Rapids, Mich. WRR Dallas, Tex. | WSYB______- Rutland, Vt. WCAB eel Pa 
WMFJ__Daytona Beach, Fla.| WOPI_______ Bristol, Tenn. WRRF Washineton, N. C.| WSYR______Syracuse, N. Y. 4 od ewron aie 
WMFR____High Point, N. C.| WOR __ Newark, N. J. WRRN___ __Marion, O.| WTAD___-___-_ Quincy, Ill, | WCBX__--Brentwood, N. ¥ 
WMGA ___ Moultrie, Ga.| WORC____Worcester, Mass. | WRUF___ _Gainesv ille, Fla. | WTAG_____ Worcester, Mass. | WCRC Brentwood, N. be 
WMIN-_____-St. Paul, Minn.| WORD-__-_Spartanburg, S.C. wRVA__ _Richmond, Va. | WTAL__- __-Tallahassee, Fla. | WGEA 
WMIS_______Natchez, Miss. | WORK-_____-_.____York, Pa. | wsal ____—_— Cincinnati, O. | WTAM_______Cleveland, 0. So. Schenectady, N. ¥~ 
WMJM__- _.._.Cordele, Ga. WORL______- Boston, Mass. WSAJ______ Grove City, Pa. WTAQ_____Green Bay, Wis. | WGEO 
WMMN___Fairmont, W. Va. pte A a = wt WSAM______ Saginaw, Mich.| WTAR_______ Norfolk, Va. So. Schenectady, N. ¥ 
WMOB_-. Mobile, Ala. | WOSU-----__-Columbus, O. | Doay Allentown, Pa. | WTAW-_College Station, Tex. | WLWO_____---_-- Mason, 0, 
WMOG______ Brunswick, Ga.| WOV______ New York, N. Y. z “ ns bcos 

WMPC Lapeer, Mich. WOW_________ Omaha, Neb. WSAR-_---Fall River, Mass. | WTAX-_-----Springfield, Ill. | WNBI__Bound Brook, N, J, 
WMPS_____ Memphis, Tenn.| WOWO_ _ Ft. Wayne, Ind. | WSAU______-- Wausau, Wis. |WTBO____Cumberland, Md. | WRCA_-Bound Brook, N. J. 
WMRC____- Greenville, S. C.. WPAB__Ponce, Puerto Rico | WSAV_-_----- Savannah, Ga. | WTCM__Traverse City, Mich. WRUL Scituate, Mass. 
WMRF__. Lewistown, Pa.| WPAD_____-_- Paducah, Ky. | WSAY______Rochester, N. Y.| WTCN__Minneapolis, Minn. | WRUW-_--_---Scituate, Mass. 








Weed & Company 





National Representatives 


PORTLAND MAINE 


5000 Watts 970 Kilocycles 
An NBC Basic Red Network Station 


Broadcasting to Maine’s Major Markets Since 1925 


Bertha Bannan 
New England Representative 











ATIC 
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CKAC 
CKAC 


CKAC 
CKAC 


CARRIES 

THE 

MOST 
IMPRESSIVE 
LIST 

OF 
ADVERTISERS 
IN 

THE 
COUNTRY 


CKAC 


MONTREAL 


9000 Watts e 730 Kc. 














“CANADA'S BUSIEST STATION” 


Columbia Outlet 
U.S.A. 


Joseph H. McGillvra 


TORONTO 
C. W. Wright 








By Call Letters 


Directory of Canadian Stations | 


*Not yet in operation Jan. 1, 1942 





__---Sackville, N. B. 
......Montreal, Que. 
Chicoutimi, Que. 
_.....Watrous, Sask. 
_......_Toronto, Ont. 
Montreal, Que. 

Ont. 

Vancouver, B. C. 
_._._Quebec, Que. 
.-Toronto, Ont. 


CFCY Charlottetown, P.E.I. 
CFGP, Grande Prairie, Alta. 
C ____. Kamloops, B. C. 
Prescott, Ont. 

_. Fredericton, N. B. 


CHLN__Three Rivers, 
CHLP_______ Montreal, 
CHLT_____Sherbrooke, 
CHML_______ Hamilton, 
CHNC__New Carlisle, 
CHNS i 

Cc 


_-Rimouski, Que. 
Edmonton, Alta. 
N. S. 

Calgary, Alta. 
Stratford, Ont. 
_.Yorkton, Sask. 


. CJIC Sault Ste. Marie, Ont. 


CJKL-_Kirkland Lake, Ont. 
LS Yarmouth, N. S. 
..__..Lethbridge, Alta. 
Vancouver, B. C. 
Winnipeg, Man. 


‘ ~ Winnipeg, 


SHORT WAVE 


CFPR__Prince Rupert, B. C. 
CFQC _____Saskatoon, Sask. 


CFRN___-__Edmonton, Alta. 
CHAB____Moose Jaw, Sask. 3 Ottawa, Ont. 
CHCK Charlottetown, P.E.I. CBFX 
CHEX___Peterborough, Ont. CKCV_________ Quebec, Que. 

CHGB____--St. Anne de la CKCW_____Moncton, N. B. CBF Y-------Montreal { 


CHGS .__Summerside, P.E.I. 


___.Owen Sound, Ont. Regina, Sask. Sydney, N, 
__.._.___London, Ont. Montreal, Que. CJRO------Winnipeg, j 
_Prince Albert, Sask. CJRX Winnipeg, 
A__-_-_____Kenora, Ont. CFRX________Torontg, § 
, Ont. Que. CFVP ~------Calgary, ( 
Kingston, Ont. ._....____Regina, Sask. CHNX__. __.-Halifax, ¥, 
-------Toronto, Ont. CKFX___ Vancouver, 8. 
CBFW__- -~--Montreal, 


Kitchener, Ont. -.---Montreal, ¢ 


Pocatiere, Que. Timmins, Ont. CBFZ 


-.-Montreal, 
Nelson, B. 


C. CFCX_______Montreal, 








Advertising Men 
Shocked 














Advertising men of Detroit were amazed some time ago when 
there appeared in the annual radio number of the world 
famous ‘‘Adcrafter’’ of Detroit an advertisement as follows: 





. . . There are no less than half a dozen good 
radio stations in southeastern Michigan. 

. . » We believe that an advertising campaign 
on any one of them, intelligently and ade- 
quately planned, will prove satisfactory. 

. WE KNOW—and an increasingly large 
number of important national advertisers with 
impressive names are daily proving to them- 
selves—that a surprisingly moderate appro- 
priation used on WCAR will deliver a potent 
message to a large, loyal audience with far 
more than ordinary results. 


WCAR—Pontiac 











Advertising men were astonished that any radio station 
should admit: (1) that there are other stations in the vicinity; 
(2) that anybody ever advertises on them; (3) that any 
misguided advertiser could ever be happy in so doing. 


But was WCAR's admittedly unorthodox copy so ‘‘screwy” 
after all? Hasn't an eminent half-Englishman, half-American, 
recently taught all propagandists (including advertising 
media and men) the irresistible effect of plain speaking, and 
the secret of his tremendous force—which is that he is a posi- 
tive genius at overwhelming, by understating. 


WCAR hopes it will be accepted as excessive understatement, 
that ‘‘advertising on WCAR is a good investment”. 


WCAR—PONTIAC, Michigan . . . 1,000 Watts 
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Only a BIG-TIME 
station can do a 


BIG-TIME job! 




















And in Kansas City, it’s easy to spot the 
big-time station—the station that leads in 
service tor listeners and advertisers—the 
station that stands out in talent, produc- 


tion, and promotion. 





KMBC maintains a trained staff of nearly 100 
people, including the only full-time Farm Service 
Director in Kansas City . . . four veteran news 
men and both AP and Transradio press services 

. . the nation’s most popular local sports an- 
nouncer .. . three full-time home-making experts 
.. . Kansas City’s largest staff of radio enter- 
tainers. 





KMBC broadcasts more than thirty solid hours 
of service programs each week—news, farm and 
markets, education, public affairs, home eco- 
nomics. KMBC is the only Kansas City station 
regularly originating network shows. 





KMBC alone in Kansas City works consistently 
to build territorial audience with radio and press 
publicity, newspaper and outdoor advertising, 
and personal appearances by staff members. 


For a big-time job, put KMBC to work in 
this rich Missouri-Kansas market. 


Only CBS Basic Station Serving 
Missouri and Kansas 


KMBC 


OF KANSAS—CHY¥ 















































... with the finest 
list of national spot 
advertisers on the 


Kansas City air 


We‘re proud—and 


justifiably so — of the 





volume of national 
spot business on 


KMBC. Proud, too, of the blue-ribbon 


quality of this business. 


But above all, we're proud of our 
a-Yecolge Mn cola 4-1-7 ol]ile Melo hZ-1a 11-1 Rahn 
us year after year. 
It's a fact that only 


one out of every four 





AYohilolatol my ole) Meolacole lati; 
on KMBC is new to the 


SS ehilola Me Milact-Meolll Mela dclllm@eld-Ma-vil-k aol kt 


This consistently high ratio of come- 

back business is our best sales argu- 
. 

ment. For in the final analysis, the 

only way we get re- 


newals is by producing 


casults. We'd like to 





produce for you. 


Won‘t you come into the fold? 















































ante 



















BONNIE KING, gorgeous young Xi ” * Ty a 5 } 

KMBC vocalist, veteran of CBS and a 
— 

NBC commercials now starring Se el 


on CBS-KMOX 





THE TEXAS RANGERS, favorites of film-goers and listeners throuo 
America, successfully featured in Texas by Kellogg. The Texas Ro 
Library available for use on non-competing stations 








FRAN HEYSER, KMBC producer iio veiatene 


His experience with big-time net- BRUSH CREEK FOLLIES—KMBC's big born-dance show 
work and spot productions guar 





Originatin 
Kansas City each Saturday ofternhoon—carried by CBS coast-to 


dio’s raost antees a polished job on any 
, TORY,’ rodio>s * 
f CTRIFYING HIS. : t program 
vie sporsesagpee’ a story, ideol for ene, i 
; : odventu ‘ staff members 
nae is Written, produced adage : d ’ 
sponsorship his srongeribed: in Hollywoo . 


65 romantic episo 











PUN & PUNISHMENT—KMBC's exciting and hilarious new copyrigh' 


Se eens radio game. Available for network presentation after a sensation 


KMBC writer. Now authoring 
‘Arnold Grimm’s Daughter” on 
NBC for Generol Mills 


Next Stop-STARDOM 


It's a shorter step than it seems when a KMBC artist moves 
an into a coast-to-coast spot—for KMBC talent and programs 
President an 1} | . ; ; 
Ee erever a ELT | | | are unanimously of network calibre. The station that pays a 


successful test in Kansas City. 















IN aalels B. 
Founder of KM 


Church Productions 11 1 | premium for fine production has already contributed more 
>. than its share to Radio’s roster of BIG names. And today, 
many a future headliner—many a stellar program—is wait- 
ing to work for you under the famous label 
“An Arthur B. Church Production” 


An eee rao 


For information consult one of these offices: 








dent and Mon. [RRRE Management Corporation cf America George E. Halley 
745 Fifth Avenue 400 Deming Place 
Wickersham 2-8900 Diversey 4400 
New York City Chicago 


KARL KOERPER, Vice-Presi 
aging Director of KMBC 





Arthur B. Church Bob Braun 
Karl Koerper KMBC Hollywood Talent Manager 
KMBC—Pickwick Hotel 721 North Croft 
Harrison 2650 Walnut 0735 


KON So os Angele 
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DIRECTORY OF U. S. BROADCASTING STATIONS BY FREQUENCIES 


(Licensed or Authorized by FCC as of January 1, 1942) 


tConstruction permit for new station. tSpecial authorization for power or frequency. 
L—Limited time; operates night hours only when dominant station is not operating. 


#CP granted for increase in power. CP—Construction permit for frequency. 





KGw 

WHJB 
WKAQ 
WROL 


WCAX 
YTMJ 


Day 


Night 
Power 


Power 


in in 
City Watts Watts 


550 KC. REGIONAL 
Phoenix, Ariz. 1,000 


St. Louis 
Buffalo, N. Y. 
Bismarck, 
Cincinnati, O. 
Corvallis, Ore. 


San Antonio, Tex. 
Waterbury, Vt. 


Harrisonburg, Va. 1,000 


560 KC. REGIONAL 


San Francisco 
Denver 
Miami, Fla. 


Gary, Ind. 
Portland, Me. 
Springfield, Mo. 


Philadelphia 
Columbia, S. C. 


Beaumont, Tex. 
(CP) Wenatchee, 
Wash. 


1,000 
*1,000 


570 KC. REGIONAL 


Los Angeles 
New York 
Syracuse, N. Y. 
Asheville, N. C. 


Youngstown, O. 
Yankton, S. D. 


Ft. Worth, Tex. ,000 
Salt Lake City, Utah, 522 
Tacoma, Wash. "3 000 
Marinette, Wis. 250 


580 KC. REGIONAL 


Fresno, Cal. 
Orlando, Fla. 
Urbana, Ill. 
Manhattan, Kan. 
Topeka, Kan. 
Worcester, Mass. 
San Juan, P. R. 
Charleston, W. Va. 


590 KC. REGIONAL 


(CP)Atlanta, Ga. *5,000 
Honolulu, Hawaii 5,000 
Boston, Mass. 5,000 
Kalamazoo, Mich. 5,000 


Omaha, Neb. 
Uniontown, Pa. 
Spokane, Wash. 


600 KC. REGIONAL 
San Diego, Cal. 5,000 
5,000 
1,000 
5,000 
1,000 
*5 000 
Winston-Salem, N. C. 250 
*1,000 
5,000 
1,000 


Bridgeport, Conn. 
Cedar Rapids, Ia. 
Baltimore, Md. 


Memphis, Tenn. 
El Paso, Tex. 
610 KC. REGIONAL 
Birmingham, Ala. 
Fairbanks, Alaska 
San Francisco 
Miami, Fla. 
Duluth, Minn. 
Kansas City, Mo. 
Manchester, N. H. 
Charlotte, N. C. 
Cleveland, O. 
Philadelphia, Pa. 


620 KC. 


1,000 


0 
5,000 
REGIONAL 
Phoenix, Ariz. 


St. Petersburg, Fla. 
Bangor, Me. 


5,000 
5,000 


Syracuse, N. Y. 
Portland, Ore. 
Greensburg, Pa. 
San Juan, P. R. 
Knoxville, Tenn. 
Wichita Falls, Tex. 
Burlington, Vt. 
Milwaukee, Wis. 





Call 
Letters 


KVOD 


WMAL 
KXOK 
KOH 
WPRO 
KGFX 


WBBM 
KFAB 


KFQD 
KECA 
KGHL 
WWNY 
WPIC 
WPRA 
WEAN 


WMC 


Day 


Night 
Power 


Power 

in in 
City Watts Watts 
630 KC. REGIONAL 


1,000 
+*5 000 
5,000 
5,000 


Denver, Colo. 


Washington, D. C. 
St. Louis 

Reno, Nev. 
Providence, R. I. 
Pierre, S. D. 


,000 
5,000 
200 

640 KC. CLEAR 
50,000 
0 


"500 
1,000 


Los Angeles 
Ames, Ia. 
Columbus, O. 
Norman, Okla. 


650 KC. CLEAR 
Nashville, Tenn. 50,000 
660 KC. CLEAR 
Omaha, Neb. 500 
New York 50,000 
Dallas, Tex. 1,000 
670 KC. CLEAR 
50,000 
680 KC. CLEAR 
50,000 
5,000 
2,500 


*5000 
50,000 
250 


Chicago 


San Francisco 
Lawrence, Mass. 
St. Joseph, Mo. 


Raleigh, N. C. 


50,0 000 
Butler, Pa. 


690 KC. CLEAR 
Coffeyville, Kan. 

700 KC. CLEAR 

50,000 
CLEAR 


Beverly Hills, Cal. 
ay Lauderdale, 


1,000 


Cincinnati, O. 
710 KC. 
5,000 1,000 
*10,000 *10,000 
50,000 50,000 
50,000 50,000 
CLEAR 


New York 
Seattle, Wash. 


720 KC. 
Chicago 50,000 
CLEAR 

740 KC. CLEAR 
San Jose, Cal. 5,000 
(CP) Houston, 

Tex. *50,000 *50,000 

750 KC. CLEAR 
Atlanta, Ga. 50,000 50,000 
Grand Island, Neb. 


Portsmouth, N. H. 
Portland, Ore. 


50,000 
730 KC. 


5,000 


10’ 0001-10; 000 


760 KC. CLEAR 


Honolulu, Hawaii 


2,500 L-2,500 
Detroit, Mich. 


50,000 50,000 
770 KC. CLEAR 


Minneapolis, Minn. 
Northfield, Minn. 
St. Louis, Mo. 
Albuquerque, N. M. 
$50,000 $25,000 
New York 


50,000 50,000 
Seattle, Wash. 1,000 L-1,000 


780 KC. CLEAR 
Chicago 


50,000 50,000 
Lincoln, Neb. 


10,000 10,000 
790 KC. REGIONAL 
Anchorage, Alaska 250 
Los Angeles 5,000 
Billings, Mont. 5,000 
(C / a 
*1,000 
0 


eaten” Pa. 1, 
Mayaguez, P. R. 2,5 
Providence, R. I. 5, 

5, 
Memphis, Tenn. 5, 


Norfolk, Va. 5, 

(CP)Bellingham, 
Wash. *1, 

Eau Claire, Wis. 5, 


800 KC. CLEAR 
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Call 
Letters 


KGO 


Day 


Night 
Power 


Power 
in in 
Watts Watts 

810 KC. CLEAR 


San Francisco 
Pittsburg, 6 
Schenectady, N 


City 


+f = 
. ¥. 50" "000 
820 KC. CLEAR 


7,500 
50,000 


Chicago 5,000 
Cumberland, Md. 
Columbus, Ohio 
Dallas, Tex. 

Ft. Worth, Tex. 


5,000 
50,000 
50,000 50,000 
830 KC. CLEAR 


Minneapolis, Minn. 50,000 
New York 1,000 


840 KC. CLEAR 
Louisville, Ky. 50,000 


850 KC. CLEAR 


Denver, Col. 50,000 
Gainesville, Fla. 5,000 
Boston, Mass. 1,000 
*5 ,000 
5,000 
1,000 


Clayton, Mo. 
Reading, Pa. 


860 KC. CLEAR 
Modesto, Cal. 250 
*1,000 
Henderson, Ky. 250 

870 KC. CLEAR 
Glendale, Cal. 250 
New Orleans, La. 50,000 
East Lansing, Mich. 5,000 
Ithaca, N. Y. 1,000 

880 KC. CLEAR 


Kansas City, Mo. 


1,000 
New York 


50,000 
890 KC. CLEAR 


50,000 
50,000 


900 KC. CLEAR 
(CP)Blytheville, 
Ark. 


Chicago 
Chicago 


*1,000 


910 KC. REGIONAL 


Oakland, Cal. 
Denver, Col. 
Greeley, Col. 
Iowa City, Ia. 


(CP)Bangor, Me 


Flint, Mich. 
Meridian, Miss. 
Scranton, Pa. 
Scranton, Pa. 
Johnson City, Tenn. 
Sherman, Tex. 
Richmond, Va. 
Vancouver, Wash. 


920 KC. REGIONAL 
Little Rock, Ark. 
Visalia, Cal. 1,000 
(CP 940 ke) *5,000 
(CP)Grand Junction, 
Col. *1 


5,000 


Atlanta, Ga. 
West Lafayette, Ind. 
Shenandoah, Ia. 
Trenton, N. J. 
Burlington, N. C. 
Providence, R. I. 
Vermillion, S. D. 
Spokane, Wash. 5 
Fairmont, W. Va. 5, 000 
5,000 
930 KC. REGIONAL 


Ketchikan, Alaska 
Los Angeles 
Jacksonville, Fla. 
Pocatello, Ida. 
Quincy, Ill. 
Frederick, Md. 
Paterson, N. J. 
Buffalo, N. Y. 
Washington, N. C. 
Oklahoma City, 
Okla. 
Huntington, W. Va. 
Stevens Point, Wis. 


, = 


5,000 





WCFL 
WINS 


KJR 


KFVD 
KDKA 


WHO 


KYOS 


TIC 
WCAZ 
+WINK 
KWJJ 
KRLD 


Day 
Power 
in 
City Watts 


940 KC. CLEAR 
(CP)Visalia, Cal. *5,000 *5,000 


acon, Ga. 5,000 1,000- 
to LS at a 


Night 
Power 


in 
Watts 


after LS at Albuquerque 
*5,000 *5,000 


950 KC. REGIONAL 


Denver, Col. 
Chicago 

Boston 

Detroit, Mich. 
Philadelphia, Pa. 
Spartanburg, S. C. 
Houston, Tex. 
Seattle, Wash. 


960 KC. REGIONAL 


5,000 
1,000 
*5,000 
New Haven, Conn. 1,000 
South Bend, Ind. 500 
*1,000 

Shenandoah, Ia. 5,000 
Roanoke, Va. 5,000 


Birmingham, Ala. 
Oakland, Cal. 


970 KC. REGIONAL 


Tampa, Fila. 
Louisville, Ky. 
Portland, Me. 
Jersey City, N. J. 
Fargo, N. 
Ashtabula, O. 
Portland, Ore. 
Madison, Wis. 


980 KC. REGIONAL 


Los Angeles, Cal. 
Washington, D. C. 
Saginaw, Mich. 

Kansas City, Mo. 

Troy, a 

Greensboro, N. C. 
(CP)Nashville, Tenn. 5,000 


990 KC. CLEAR 
Glenside, Pa. 0 obese 
*10,000 

500 

*10' 000 *10,000 


Knoxville, Tenn. 


1000 KC. 


Chicago, Ill. 
New York 


CLEAR 
10,000 
Seattle, Wash. 
#50" ,000 
1010 KC. CLEAR 


(CP)Little Rock, 
Ark. *5,000 
1020 KC. CLEAR 


Los Angeles, Cal. 
Pittsburgh, Pa. 


1,000 
50,000 


L-1,000 
50,000 
1030 KC. CLEAR 
Boston, Mass. 50,000 
Springfield, Mass. 1,000 
Albuquerque, N. M.10,000 
($770 ke) $50,000 
*50 ,000 
1040 KC. CLEAR 
Des Moines, Ia, 50,000 
1050 KC, CLEAR 


Tuscola, Ill. 
New York 


1060 KC. 


1,000 
50,000 


CLEAR 


Philadelphia, Pa. 50,000 


1070 KC. CLEAR 


Los Angeles 
Indianapolis 
Wichita, Kan. 
1080 KC. CLEAR 
Merced, Cal. 
Hartford, Conn. 
Carthage, Ill. 
Louisville, Ky. 
Portland, Ore. 
Dallas, Tex. 50; 000 


(Continued on Page 70) 
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Day Night Day Ni 
ght | 
7 — — on — = aie fe roe 
3 , 7 = n n Call A 4 
Letters City Watts ity ; So oa a om 
° y atts = Watts Letters City Watts Watts Letters City Watts Watts Letters City Watts 
1090 KC. CLEAR iC. (C a : 
ns 1230 KC. (Continued) | 1240 KC. (Continued) 1310 KC. REGIONAL 
<THS Hot Springs, Ark. 10,000 5,000 | WJNO West Palm Beach, Fla. 250 250 | wG 2 1. ¥ 2 
; 10,000 $1,000 | WRBL Columbus, Ga. 250 250 vo Freeport. N. xy, 100 100 KLS. Oakland, Cal, 1,000 
WBAL Baltimore. Md. 50,000 50,000 | WBLJ.__ Dalton, Ga. 250 250 | WSAY Rochester. | 250 = 250 | WISH Indianapolis 5,000 
WJAG Norfolk, Neb. 1,000 1-1:000 | WAYX Waycross. Ga. 250 250 | WATN Watertown Noi co sen | KFBB Greer Palle ti, Lame 
tKEVR (CP)Seattle, Wash. #250 #250 | KHBC_ Hilo, Hawaii 250 250 | WFAS White Plain nN y. | fear eee fee 
‘ , KFXD Nampa, Idaho 250 250 | WSOC Charlotte NG. 380 © ae | WCAM Camden Neg 500 
1100 KC. CLEAR Wi8C Bloomington. I. 250 250 | WRAL Raleigh, N. Go 250 250 | WTNJ Trenton, NJ. = 
KJBS San Francisco 500 =—L-590 | WBRBOW ey og 250 250 wow. pote — 350 350 pacha saa: 
WTAM Cleveland, O. 50,000 59,000 KFJB Marshalltown, Ia. 250 250 WLOK a ie pod = WRR Dall T 5 ,000 
a WHOP = Hopkinsville, Ky. 250 250 | WHIZ Zanesville, O 250 239 | WIBA Madison, Wi Hee 
1110 KC. CLEAR KMLB_ Monroe, La. 250 250 | KVSO Ardmore Okia 250 100 — 5 .000 
EPAS P " WJBW New Orleans, La. 250 250 | KASA Elk City. Okla. 100 100 5,000 
s asadena, Cal. 10,000 10,000 WABI Bangor, Me. 250 250 KHBG Ok il ge ore 1 . 
WET Charette: N.C 0:00 “50000 (CP and f, 910 ke) | EEBG Okmuiges. Okie. 250 250 1320 KC. REGIONAL 
Sharlotte, N. C. 50, : *5 000 *5.000 — A H . ? LC P 
age WITH Baltimore, Ma. o's | Eunc pemeerero™ sg] MUON Bea | 
1120 KC. CLEAR WBOC Salisbury, Md. 250 250 | WKOK Sunbure Pa” 350 ay | WATR Water 1 
KMOX § : , WESX __ Salem, Mass. 250 250 | WBAX Wilkes-Barre ( ( eksonville, Fis. \'sy ta 
MOX St. Louis, Mo. 50,000 50,000 | +WMAW Worcester, Mass. 250 250 | KWAT beset cag > = = weer ——— Fla. 250 in 
FS ash WMPC Lapeer, Mich. 250 250 | ong, ogg f 2: Seen oe a , a 
1130 KC. CLEAR WSAM Saginaw, Mich. 250 100 | WSIX  Neeine penn 60s | wean Pn *: ee 
ieee: i WSOO Sault Ste. Marie, ’ (CP: 260 ke.” *5 500. *5.000 - as 6a 
ew 2 Stockton, Cal. wl ,000 ae Mich. 250 100 KGRBS Hi ii T we - WNE " 5,000 *5 009 
KH Shreveport, La. 50,000 50,000 KGDE Fergus Falls, Minn. 250 100 KOCA Kile sgh Rogie = = rr | (en Seon, ?. B. 5.000 5,000 
WCAR Pontiac, Mich. | 1,000 _\... | KYSM Mankato, Minn. 250 250 | KMA a eetenee, 280 B80 ep rae Ke 3000 fae 
WDGY Minneapolis, Minn. 5.000 1-500 KWNO: Wincna, Minn, 350 280 AC San Antonio, Tex. 250 250 (cP 1320 kc.) *5 000 *5 009 
WNEW New York 10,000 10,000 | WSKB McComb, Miss. 250 250 | KOVO Prove’ Ueah 3s0 seo | KXYZ (CP) Howe) Tex oe 300 “ae 
— WIL St. Louis, Mo. 250 250 | WPID Petersburg. V 250-250 | KXYZ (CP) Houston, Tex. *5 000 5,009 
1140 KC. CLEAR KHAS Hastings, Neb. 250 250 | WRBL Richer ve — es See, ee ee 
al . KFUN Las V .M. 5 a va. Wash, 
KSO0 Sioux Falls, SD. _5,000 1-5,000 KFUN L. as Vegas, N. M 250 250 KGY Olympia, Wash. 100 100 1330 KC. REGIONAL 
WRVA_ Richmond, Va. 50/000 50000 | WIBX Utica N.Y. 280 250 | WOKT oo oe = i rr en 
wuer or N.C. | 250 250 | WIBU_ Poynette, Wis. 250 250 | KFH Wichita Kan 5 ‘000 i 
1150 KC. REGIONAL wrre ~ bg = C. a. aos band Rice Lake, Wis. 250 250 | WLOL Minneapolis, Minn. 1,000 1000 
: : i WCB Roanoke Rapids, N. C. 250 350 FBC Cheyenne, Wyo. 250 250 | WBBR Brooklyn, N.Y :000 1,000 
KFSG Los Angeles 2. 500 1,000 WHBC Canton, O. 250 250 " WEVD New York 1,000 1,000 
KRKD Los Angeles 2,500 1,000 | WCPO Cincinnati, O. 250 250 | ee y "5,000 sim 
WDEL Wilmington, Del. 1,000 | 250 | WCOL Columbus, O. 250 559 | KTMS_ Santa Barbara, Cal. 1,000 1,000 | WHAZ Troy, N. Y. 1,000 1,000 
scot *5'000 *5,000 | wror Toledo 0. 380 559 | WDAE Tampa, Fla. 5,000 5,000 | WFIN Findlay, O. 1,000. 
KSAL Salina, Kan. 1,000 1,000 | KADA Ada, O 250 250 | KFKl Lawrence, Kan. 5,000 1,000 | KALE Portland, Ore. 5,000 5,000 
WJBO Baton Rouge, La. 5,000 5,000 | WBBZ Ponca City, Okla. 250 250 | WREN Lawrence, Kan. 5,000 1,000 | WFBC_ Greenville, S. C. 5,000 1,000 
WCOP Boston 500 500 | KAST Astoria, Ore. 250 250 | WCAE Pittsburgh, Pa. 5,000 5,000 ' " : 000 *5 000 
KSWO Lawton, Okla. 250 ... | KODL The Dalles, Ore. 250 100 | WTMA Charleston, S. C. 250 250 | WHBL Sheboygan, Wis. 1,000 a 
wane New Kensington, Pa. 250 : KOOS “Marshfield, Ore. 250 250 *1 000 °1 000 | 1. 
PO Chattanooga, Tenn. 5,000 1,000 | WCED Du Bois, Pa. 250 250 | KPAC Port Arthur, Tex. 500 500 1340 KC. LOCAL 
KTBC Austin, Tex. 1,000 --++ | WKBO Harrisburg, Pa. 250 250 | KWSC Pullman, Wash. 5,000 5,000 ie 
ba TX College Station, Tex.1.000 ... | WAIM Anderson, 8. C 250 259 | KTW __ Seattle, Wash. 1,000 1,000 | KCRJ Jerome, Ariz. 250 a 
KFIO Spokane, Wash. "100. | WAT Rete Sp _— 1260 KC. REGIONAL \KED PFoear ~~ 3 a 
(CP 1230 ke) *250 *250 c ; 1. +7, : ‘ville. C 
WISN Milwaukee, Wis. 5.000 5,000 | KFDA Amarillo, ex. 380. geo. | KGS Sam Franciseo 5.000 1,000 | EHV Watsonville Cal. = 30 
KRLH Midland, Tex. 250 250 | WFBM Indianapolis =< 5'000 5000 | WINX Washington, D. C 250 350 
KVNU Logan, Utah RE BR ny ~~ Ee +WPER DeLand, Fia. 250-25 
1160 KC. CLEAR WLVA Lynchburg, Va. 250 250 | WNAC Boston. Mass. 5.000 1,000 | WLAK Lakeland, Fla. 250 250 
WJJD Chicago 20. 000L-20,000 ak — “1. = " = KGBX Springfield, Mo. 5,000 5,000 | WTAL_ Tallahassee, Fla. 250 100 
KSL Salt Lake City 50,000 “50,000 | KFIO (CP) Spokane, Wash. #350 #250 KGGM Albuquerque, N.M. 1.000 1.000 | Oly Kine Ge” a om 
7 7 . 7 r od F 
10 KC. CLEAR we Mew, See 1279 KC. REGIONAL wont Geeumce 8B 
; aac wi WHBY Appleton, Wis. 50 250 | K W V in 
WAPI Birmingham, Ala. 5,000 1,000 | WCLO Janesville, Wi KTFI ‘Twin Falls, Ida. 1,000 1,000 DAK West Point, Ga. 250 250 
- , e, Wis. 250 250 WHBF i Rock Wwsoy D I 50 
5.000 +5°000 v ’ ock Island, Ill. 5,000 5,000 s ecatur, Ill. 250 it 
KVOO Tulsa, Okla. 23000 351000 | Peon Fos Wye. 350 ~—ooeo | WSPR Springfield, Mass. 500 «== 500 | WJPF Herrin, Ill. ++ a 
50,000 25/000 , . 5 WXYZ Detroit, Mich. 5,000 5,000 | WCLS Joliet, Ill. 250 = 250 
WHVA Wanting. W. va es “8 Ka? HEGAR, 588 oes | Wee mck: = BB 
J ing, W. Va. ‘0005. or orth, Tex. d 5 ,000 uncie, ind. 
eeling a oss’ 4 ons’ eee 1240 KC. LOCAL KROS Clinton, Ia. 250 25 
1280 KC. REGIONAL an Kansas City, Kan. 250 250 
068 EC. CLEAR WIBY Gadeden, Ale. 50 250 | KFOX Long Beach,Cal. 1,000 1,000 WLBI Roping ieee, Ky. 250 Hi 
WLDS_ Jacksonville, Il! 250... | KWIB Globe Anis’ = 32g. 380 | WMRO Aurora, Ill. aso .... | BVOK, §=Latayette, le. — = 
WHAM Rochester, N.Y. 50,000 50.000 | KYUM Yume. Aric. - \eee Eee 6S le | Sa | pncben bass 350 at 
KDON Monterey, Cal. 250 250 . ite 12 i | eee ected te. oe ee 
1190 KC. CLEAR Shay ee CO. on — WTCN ~ seme Minn. 5,000 1,000 | WBRK Pittsfield, Mass. . "250 250 
WOWO Ft. Wayne, Ind. 10,000 10,000 | KFXM_ San Bernardino, Cal. 250 250 wav a ag £ 'b00 5000 WDMJ precede nngg 350 2 
WCNW (CP)New York *1,000*L-1 "000 WFTM Ft. Myers, Fla. 250 250 | WKST New Castle, Pa. 1'000 «1/000 | WEXL Royal Oak, Mich. 250 250 , 
ortland, Ore. 5,000 5,000 wees, St. Augustine, Fla. = 250 KIT Yakima, Wash. 1,000 1,000 | KVOX Moorhead, Minn. 250 = WE 
seed tr. cman WGGA a . “. 25) 250 KROC _ Rochester, Minn. 250 250 
; bey toa =. = 260 1290 KC. REGIONAL KWLM Willmar, Minn. 250 a rich 
WOAI San Antonio, Tex. 50,000 50,000 | WBML Macon,Ga. _ 250 250 KVOA _ Tucson, Ariz 1,000 1,000 WAML a 350 os 
1210 KC. CLEAR veo Fremewlia, Ga. 250 250 | KUOA Siloam Springs, Ark. 5,000 |... | KHMO Hannibal, Mo. 250 250 occ! 
. WEDC Chicese po = KHSL Chico, Cal. 1,000 500 | KWOC Poplar Bluff, Mo. = & ave 
WCAU Philadelphia, Pa. 50,000 50,000 vee ee = = 250 | WTOC _ Savannah, Ga 5000 7 “000 oe KTP 1460 ke) *1 000 + iw 
arrisburg, Ill. 50 phic r : i i . ’ 50 
1220 KC. CLEAR Vann ——— Leg = 00 KGVO Missoula, Mont. 31000 *? “000 KGFW sevens ag san 350 2 ~~ 
WGNY Newburgh,N.Y. 1,000 | KWLC Decorah, Ia. 2500 | WKNE anne Neer. Seco E000 | RVSF) Senta Fe, NM sO. chi 
| KBIZ_ Ottumwa, Ia. 250 250 | WNBF (CP) Binghamton ; WMBO Auburn, N. ¥. — 250 23 
i | ¢KICD Spencer, Ia. 100 100 ’ Y. ’ *5,000 *5,000°| WEBR Buffalo, N. Y. 250 280 syn 
1230 KC. LOCAL | KIUL Garden City, Kan. 100 100 | WHLD enten Falls,N.Y. 1,000: Middletown, N.Y. 250 250 
| KANS Wichita, Kan. 250 250 | WHIO Dayton, O. 5/000 5,000 | WMFF Plattsburg,N.¥. 250 2 act 
WBHP Hunteville. Als. 250 250 WINN Louisville, Ky. 250 100 | KRGV Weslaco, Tex 1/000 1,000 | WGTM Wilson, NC. 250 250 h 
) } : 5 5 5 Alexandria, La. 50 ‘ck " ; ; i n-Saler ; 5 
WJRD Tuscaloosa, Ala. 250 250 WCOU Lewiston, Me.:: 250 = es Se: Me. _ : war ao =~ 350 ot ™ 
KSUN Lowell, Ariz. 250 250 | WJEJ Hagerstown, Md. 250 250 1300 KC. REGIONAL WSTV Sk oe ~- ille, O 250 250 ’ 
KPHO Phoenix, Ariz. 250 250 | WHAI_ Greenfield, Mass. 250 250 ; KOCY Oklahoma City, Okla. 250 3! 
KBTM Jonesboro, Ark. 250 100 | WOCB_ W. Yarmouth, Mass. 250 250 | KVOR Colorado Sprin KOME Tulsa, Okla.» " 250 250 W) 
KGHI Little Rock, Ark. 250 250 | WJIM Lansing, Mich 250 250 Co.” ~—-1,000 1,000 | KBND Bend, Ore.” 250 250 
KGFJ_ _Los Angeles 100 100 | WMFG Hibbing, Minn. 250 250 | KGLO Mason City, Ia 1/000 1.000 | KUIN Grants Pass, Ore 250 250 
KVCV Redding, Cal. 250 250 | WGRM_ Greenwood, Miss. 250 250 | WFBR_ Baltimore, Md. 5'000 5,000 | WFBG Altoona, Pa, 250 ~—250 all 
KVEC San Luis Obispo, Cal. 250 250 | WGCM Gulfport, Miss. 250 250 | WASH Grand Rapids, Mich. 1500 '500 | WSAJ- Grove Cit 7, Pe 100 = 100 
KWG = Stockton. Cal. 100 100 | KWOS Jefferson City, Mo. 250 250 | WOOD Grand Rapids, Mich. 500 500 | WHAT Philadelphia, P: 100 100 sm 
KFXJ Grand Junction, Col. 250 250 | KPFA Helena, Mont. 250 250 | ee *5.000 *5,000 | WTEL Philadelphia, Pa. 100 100 
: _ (CP 920 ke) *1 000 *500 | KFOR Lincoln, Neb. 250 250 | WJDX Jackson, Miss 5,000 1,000 | WRAW R adi —~¢ és 250 = 2s 
KGEK Sterling, Col. 100 100 | WSNJ__ Bridgeton, N. J. 250 250 | WWNY Watertown, N. Y "500 '500 | WBRE Wilkes-Barre, P 250 a 
WTHT Hartford, Conn. 250 250 | WBRB_ Red Bank, N. J- 100 100 . (CP 790 ke) *1,000 *1,000 | WFIG Sumter,S.C. 250 ‘3 
yd Sutende, Fla. 250 250 | KAVE Carlsbad, N. M. 250 250 | KOL Seattle, Wash. 5:000 1.000 eee . 
anama City. Fla. 250 100 KICA Clovis, N. M. 250 250 5,000 *5 ,000 (Continued on Page 72) 
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WHAM’s clear channel, 50,000 watt signal covers a 
rich and fertile 43 county primary area, where the 
occupants of 900,000 radio homes spend a better-than- 
average annual income in not one, but 18, busy trading 
centers. That’s WHAMland—where the smoking 
chimneys of 5305 factories stand against the sky as 
symbols of payroll producing non-seasonal industrial 
activities—where 140,518 farms yield a rich annual 
harvest. 

WHAM gives you coverage—but more than that, 
WHAM gives you plus listenership—in Rochester and 
all the cities of its 43 county primary area—in the 
small towns and in the country. Survey after survey 
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gives WHAM the top-flight audience-winning programs. 
In one of the most recent surveys published, nine out 
of the first ten audience-chosen programs were WHAM 
programs. 

WHAM gives you more for your money—a broader 
market—a richer market. At approximately one-third 
the cost of localized coverage of the same area, WHAM 
is a better buy. 


National Reps.: George P. Hellingbery Co. 


WHAM 


50,000 WATTS... CLEAR CHANNEL... 
FULL TIME ...NBC BLUE AND RED NETWORKS 
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U. S. BROADCASTING STATIONS BY FREQUENCIES 





WFHR Wisconsin Rapids, Wis. 250 250 


KSCJ Sioux City, Ia. 
WSAI Cincinnati, O. 5 000 
KRIS Corpus Christi, Tex. 1 ,000 





Day Night | 
Power Power | 
Call in in 
Letters City Watts Watts 
1340 KC. (Continued) } 
KAND Corsicana, Tex. 250 250 
KFPL Dublin, Tex. 250 100 
KFYO Lubbock, Tex. 250 250 | 
KRBA Lufkin, Tex. 250 aaa 
KPDN Pampa, Tex. 100 100 | 
KVIC Victoria, Tex. 250 250 | 
KSUB Cedar City, Utah 100 100 | 
WIJIMA Covington, "Va. 250 250 
WGH Newport News, Va. 250 250 | 
KXRO_ Aberdeen, Wash. 250 250 | 
WBRW Welch, W. Va. 250 250 
WEMP Milwaukee, Wis. 250 250 


1350 KC. REGIONAL 


KSRO Santa Rosa, Cal. 1,000 1,000 
KGHF Pueblo, Col. 500 500 
KID Idaho Falls, Ida. 5 ,000 500 

Des Moines, Ia. 5,000 5,000 
WSMB_ New Orleans, La. 5,000 5,000 

Akron, O. 5 ,000 5 ,000 
WORK York, Pa. 1 ,000 1.000 


1360 KC. REGIONAL 


KGB San Diego, Cal. 1,000 000 
WDRC Hartford, Conn. 5 ,000 000 
WKAT Miami Beach, Fla. 1 ,000 000 


,000 


000 
"000 


7 670 ba 70 O71 Pak 71 bt 
—_ 
S 
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KMO Tacoma, Wash. 5 ,000 ,000 
WTAQ_ Green Bay, Wis. 5 ,000 5 ,000 
1370 KC. REGIONAL 
WCOA ss Pensacola, Fla. 1 ,000 500 
KDTH  Dubugue, Ia. 1 ,000 1 ,000 
KGNO Dodge City, Kan. 1 ,000 250 
KGIR Butte, Mont. 5 ,000 5 ,000 
WFEA Manchester,N.H. 5,000 5,000 
WSPD ‘Toledo, O. 5,000 5,000 
WPAB Ponce, P. R. 1,000 1,000 
KFRO Longview, Tex. 1,000 1,000 
1380 KC. REGIONAL 
WTSP St. Petersburg, Fla. 1 ,000 500 
KIDO Boise, Idaho 2,500 1,000 
KWEK St. Louis, Mo. 5 ,000 1 ,000 

5,000 *5 ,000 

YAWZ Zarephath, N. J. 1 ,000 1 ,000 
*5 ,000 1 ,000 

WBNX New York 5 ,000 5 ,000 
KBWD Brownwood, Tex. 500 500 
<TSM El Paso, Tex. 1 ,000 500 
WSYB CP) Rutland, Vt. *1,000 *1 ,000 
WMBG Richmond, Va. 5 ,000 5 ,000 


1390 KC. REGIONAL 
KGER ss Long Beach, Cal. 1 ,000 1 ,000 
Vv 


*5 000 *5 000 
WGES- Chicago 500 : 
Sun.) 1,000 500 
*5 000 *5 000 
WQBC Vicksburg, Miss. 1,000 alia 
WFBL Syracuse, N. Y. 5 ,000 5 .000 
KLPM Minot, N. D. 1,000 1,000 
KCRC Enid, Okla. 1 ,000 1 .000 
KSLM Salem, Ore. 1 ,000 1 000 
WCSC Charleston, S. 1 000 500 
WTJS Jackson, Tenn. 1 ,000 1 ,000 
1400 KC. LOCAL 
+WJLD Bessemer, Ala. 250 250 
WMSL Decatur, Ala. 250 250 
WAGF Dothan, Ala. 250 
WJHO Opelika, Ala. 250 100 
KTUC Tucson, Ariz. 250 250 
KELD E! Dorado, Ark 250 250 
KFPW Ft. Smith, Ark. 250 250 
KRE Berkeley, Cal 250 250 
KIUP Durango, Col. 250 250 
KOKO La Junta, Col. 250 250 
WSRR Stamford, Conn. 250 250 
WFTL Ft. Lauderdale, Fila. 250 250 
WMBR Jacksonville, Fla 250 250 
WATL Atlanta, Ga. 250 250 
‘MGA Moultrie, Ga. 250 250 
<RLC Lewiston, Idaho 250 250 
‘DWS Champaign, IL. 250 250 
GIL Galesburg, Lil. 250 250 
TEOA Evansville, Ind 250 250 
'KMO Kokomo, Ind. 250 250 
IGRC New Albany, Ind 250 250 
VFD Ft. Dodge, la 250 250 
TSW Emporia, Kan. 250 250 
VGB Great Bend, Kar 250 250 
‘(RDO Augusta, Me 100 100 
CBM Baltimore, Md. 250 250 
(HYN Holyoke, Mass. 250 250 
‘LLH Lowell, Mass. 250 250 
TELL Battle ¢ reek, Mich 250 250 
‘HDF Calumet, Mich. 250 250 
‘JLB Detroit, ‘Mich. 250 250 
TCM ‘Traverse City, Mich 250 250 
TKTOM Brainerd, Minn 250 250 
WMIN  8t. Paul, Minn 250 250 
WHLE Virginia, Minn 250 250 








naddass 
Po 
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Day 
Power 
in 
City Watts 
1400 KC. (Continued) 
Columbus, Miss. 250 
Hattiesburg, Miss. 250 
Cape Girardeau, Mo. 250 
Columbia, Mo. 250 
Springfield, Mo. 250 
Fremont, Neb. 250 
Las Vegas, Nev. 250 
Roswell, N. M. 100 
Tucumcari, N. M. 250 
Albany, N. Y. 250 
Buffalo, N. Y. 250 
Buffalo, N. Y. 50 


Ogdensburg, N. Y. 250 
Elizabeth City, N.C. 250 


Goldsboro, N. C. 250 
Hickory, N. C. 250 
Wilmington, N. C. 250 
Jamestown, N. D. 250 
Mansfield, O. 250 
Portsmouth, O. 250 
Warren, O. 250 
’ Bartlesville, Okla. 250 
Oklahoma City, Okla. 250 
Easton, Pa. 250 
Johnstown, Pa. 250 
Philadelphia, Pa. 250 
Scranton, Pa. 250 
Williamsport, Pa. 250 
Columbia, S. C. 250 
Spartanburg, S. C. 250 
Rapid City, S. D. 250 
Chattanooga, Tenn. 250 
Clarksville, Tenn. 250 
Cookeville, Tenn. 250 
Kingsport, Tenn. 250 
Memphis, Tenn. 250 
Galveston, Tex. 250 
Pecos, Tex. 100 
San Angelo, Tex. 250 
San Antonio, Tex. 250 
Temple, Tex. 250 
Danville, Va. 250 
Winchester, Va. 250 
Everett, Wash. 250 
Longview, Wash. 250 
Seattle, Wash. 100 
CP 1090 kc) *250 

+ 1090 ke) 1250 
Clarksburg, W. Va. 250 
Wheeling, W. Va. 100 
Williamson, W. Va. 250 
Ashland, Wis. 100 
Racine, Wis. 250 
Wausau, Wis. 250 


Rock Springs, Wyo. 250 
1410 KC. REGIONAL 
Mobile, Ala. 5 ,000 


5 
Bakersfield, Cal. 1 ,000 
New Britain, Conn. 5 ,000 
5 ,000 

Concord, N. C. 1 ,000 
Dayton, O. 5 ,000 
Pittsburgh, Pa. 1 ,000 
La Crosse, Wis. 1 ,000 
*5 000 


1420 KC. REGIONAL 
Little Rock, Ark. 


CP 1010 ke 5 .000 
CP) Davenport, Ia. *1 ,000 
Cleveland, O. 5 ,000 
Ponce, P. R. 250 

CP 1520 ke *5 000 
Pawtucket, R. I. 1 ,000 
Aberdeen, 8. D. 5 ,000 
St. Albans, Vt. 1 ,000 


Walla Walla, Wash. 1 ,000 
1430 KC. REGIONAL 


Fresno, Cal. 5 000 
’ Pasadena, Cal. 1 ,000 
er lige Ind. 5 ,000 
Brooklyn, N. Y. 1 ,000 
Tulsa, Okla 5 .000 
Ogden, Utah 5 ,000 
Tacoma, Wash. 1 000 


1440 KC. REGIONAL 


Montgomery, Ala. 
Riverside, Cal. 
tockford, Ill. 
Boston, Mass. ,000 
Bay City, Mich. 000 


1 ,000 
1 
1 
1 
1 
Grand Forks, N.D. 1,000 
1 
1 
5 
1 


,000 
,000 


Grand Forks, N.D. 000 
Medford, Ore. ,000 
Amarillo, Tex. ,000 
Bluefield, W. Va. 000 


1450 KC. LOCAL 


Anniston, Ala. 250 
Muscle Shoals City, 

Ala. 250 
Safford, Ariz. 250 
Marysville, Cal. 250 
San Diego, Cal. 250 
San Francisco 250 
Alamosa, Col. 100 
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Night 
Power 


Watts 
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,000 


000 


,000 


000 


000 


,000 


500 


,000 


000 
000 
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000 
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,000 


500 
500 
500 


000 | 
,000 
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250 


250 
250 
250 
250 
250 
100 


City 


Day 


Watts 


1450 KC. (Continued) 


Lamar, Col. 


Bridgeport, Conn. 
Wilmington, Del. 
Washington, D. C. 
Daytona Beach, Fla. 


Sarasota, Fla. 
Albany, Ga. 
Griffin, Ga. 
Toccoa, Ga. 
Valdosta, Ga. 
Wallace, Ida. 
Cicero, Ill. 
Springfield, Ill. 
Ft. Wayne, Ind. 
Lafayette, Ind. 
Vincennes, Ind. 
Davenport, Ia. 
(CP 1420 ke) 
Sioux City, Ia. 
Atchison, Kan. 


Hutchinson, Kan. 


Harlan, Ky. 
Lexington, Ky. 
Paducah, Ky. 


New Orleans, La. 
Presque Isle, Me. 
Springfield, Mass. 


Ironwood, Mich. 
Jackson, Mich. 


Port Huron, Mich. 
Albert Lea, Minn. 


St. Cloud, Minn. 
Jackson, Miss. 
Joplin, Mo. 
Bozeman, Mont. 


Atlantic City, N. J. 


Endicott, N. Y. 
Olean, N. Y. 


Poughkeepsie, N. Y. 
Fayetteville, N. C. 


Gastonia, N. C. 
New Bern, N. C. 


Rocky Mount, N. C. 


Youngstown, O. 
Shawnee, Okla. 
Eugene, Ore. 
La Grande, Ore. 
Portland, Ore. 
Erie, Pa. 
Hazleton, Pa. 
Washington, ay, 
Greenwood, 
Abilene, gg 
Beaumont, Tex. 
Denton, Tex. 
Palestine, Tex. 


San Antonio, Tex. 


Texarkana, Tex. 
Waco, Tex. 
Price, Utah 


Charlottesville, Va. 


Martinsville, Va. 
Suffolk, Va. 


Parkersburg, W. Va. 
Fond du Lac, Wis. 


*1,000 
2 


1460 KC. REGIONAL 


Juneau, Alaska 


Des Moines, Ia. 
(CP) Kalispell, 
Mont. 


North Platte, Neb. 


Albany, N. 
Rochester, N. “Y. 
Columbus, O. 
Harrisburg, Pa. 
Memphis, Tenn. 
Everett, Wash. 


OUT ee 
ecco: 

S 

= 


1,000 


*5,000 


5,000 


*1,000 


1470 KC. REGIONAL 


Peoria, Ill. 


Greensboro, N. C. 


Allentown, Pa. 
Allentown, Pa. 


Houston, Tex. 
(CP 1320 ke.) 

Centralia, Wash. 

Casper, Wyo. 


5, > eee 


1,000 


1480 KC. REGIONAL 


Eureka, Cal. 
Atlanta, Ga. 
(CP 590 ke.) 


(CP) Augusta, Ga. 


Shreveport, La. 


Fall River, Mass. 
Kansas City, Mo. 
Wolf Point, Mont. 
Jersey City, N. J. 


Cleveland, O. 


1,000 
1,000 


*5 000 
*5,000 


1,000 
1,000 
5,000 
1,000 
1,000 
5,000 


1490 KC. LOCAL 


Selma, Ala. 
Prescott, Ariz. 
Helena, Ark. 
Pine Bluff, Ark. 
El! Centro, Cal. 
Santa Ana, Cal. 
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WNBF 


WKNY 
WOLF 
WDNC 
WwW GTC 


Ww M RF 
WWSW 
WMRC 
WOPI 
KNOW 
KBST 
<NE 


WGKV 
WIGM 
WOSH 


| WJSV 


KSTP 
WMEX 
WLAC 
KGA 


WHIP 
WKBW 
KOMA 
WPRP 
KFBK 
=, 


wonn 


WBRY 
WALB 
KITE 

WAKR 


KPMC 
WCNW 


WWRL 


City 


——_] 
Fn } 
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Watts Wats 


1490 KC. (Continued) 


Santa Barbara, Cal. 
New London, Conn. 


Ocala, Fla. 
Augusta, Ga. 


(CP 1480 ke.) 
Brunswick, Ga. 


Cordele, Ga. 
Rome, Ga. 
Lihue, Hawaii 
Cairo, Ill. 
Danville, Ill. 


East St. Louis, Ill. 
Richmond, Ind. 


Burlington, Ia. 
Dubuque, Ia. 


Owensboro, Ky. 
Lake Charles, La. 


Detroit, Mich. 


Escanaba, Mich. 
Muskegon, Mich. 


Natchez, Miss. 
Sedalia, Mo. 
Omaha, Neb. 


Scottsbluff, Neb. 
Atlantic City, N. J. 


Hobbs, N. M. 
Batavia, N. Y. 


Binghamton, Ms Es 
(CP 1290 ke.) 


Kingston, N. Y. 
Syracuse, N. Y. 
Durham, N. ¢ 


Greenville, N. Cc. 
Salibury, N. C. 
Valley City, N. 


Marion, O. 


Muskogee, Okla. 


Baker, Ore. 
Roseburg, Ore. 
Erie, Pa. 
Lancaster, Pa. 
Lewiston, Pa. 


Pittsburgh, Pa. 
Greenville, S. C. 


Bristol, Tenn. 
Austin, Tex. 


Big Spring, Tex. 


Brady, Tex. 


Brownsville, Tex. 
Corpus Christi, Tex. 
Huntsville, Tex. 


Laredo, Tex. 
Paris, Tex. 
Tyler, Tex. 
Vernon, Tex" 
Rutland, Vt. 


(CP 1380 ke.) 


Roanoke, Va. 


Tacoma, Wash. 
Wenatchee, Wash. 


(CP 560 ke.) 
Charleston, W. 
Medford, Wis. 
Oshkosh, Wis. 


1500 KC. CLEAR 
Washington, D. C. 
St. Paul, Minn. 

1510 KC. CLEAR 


5 ,000 
5 ,000 
ar 


Boston 


Nashville, Tenn. 


Spokane, Wash. 


1520 KC. CLEAR 
Hammond, Ind. 


Buffalo, N. Y. 


Oklahoma City, 


Okl 


a, 
(CP) Ponce, P. R. 


1530 KC. CLEAR 
Sacramento, Cal. 


Cincinnati, O. 


540, 1550, 1560 KC. 


New York 


1570 KC. CLEAR 
1580 KC. CLEAR 


5 ,000 
*1 


250 
250 
100 


250 
250 
250 
250 


“t, 000 


100 
250 
250 


,000 
000 


000 * 
,000 


5 ,000 


,000 


5 ,000 
5 ,000 


,000 


,000 50 wi 
CLEARS 


5 ,000 
t10 ,000 ¢ 
*10 ,000 


1590 KC. REGIONAL 


Waterbury, Conn. 


Albany, Ga 


Kansas City, Mo. 


Akron, O. 


1,000 
*5 ,000 
1,000 
1 ,000 
1 ,000 
5 ,000 
*5 000 


1600 KC. REGIONAL 


Bakersfield, Cal. 
Brooklyn, N.  # 
(CP 1190 ke.) 
Woodside, N. Y. 


1 ,000 











Something new has been 


CULTIVATED 


in the 4rd Major Market 










































*5,000 #5. 0m 
a "ys 
oo 25 
On re ’ ° . ° P . ° * 
250s It’s the biggest county in the United States as far as agricultural wealth goes, yet no station in South- 
250 2 
250% 
250 35 
2502 
250 3 


ern California ever put forth any particular effort to serve these 15,000 Los Angeles County farmers. 


250 25 
250 25 
95 or ’ . . 

= Ss But that’s all been changed since KFI rolled up its Clear Channel sleeves and went to work really 

250 oy 

250 Ohi : : , 

200 putting out the kind of farm programs the growers wanted to hear. From what we hear, we've done 

20) oy 

100 10 

250 1M . . . c . ra . 

250 1h real well, and not only do our nearby neighbors dial daily for these informative broadcasts, but more 
250 25 
250 
250 
250 
250 
250 
250 

*1,000 *1 
250 
250 
250 

*1,000 
100 
250 
250 


than a few of the 100,000 other growers in the eleven western states make KFI a daily dialing habit. 


& 


Sco ro ee ro eo 


Yes, we've cultivated an important field in the Nation’s 3rd Major Market and we're K-eeping 


F-armers I-nformed every day with Western Agriculture, National Farm and Home Hour, Noon 


fo to 


Farm Reporter, Nightly Frost Warnings, plus all the other weekly farm features. 


50 ,000 50,00 
50 000 50,0 
R So now, in addition to being the station “most people listen to most” in Los Angeles city, KFI, 
5,000 5,00 
5,000 5,00 ° ° ° ° 
50 ,000 *50, all 50,000 watts of it, is also the voice of the farm in these parts as well. 
5,000 5. 

10 ,000 *10,0 


5,000 *5,0 
50,000 50,0 


5,000 5, 
hes The Pacific Coast's Only Clear Channel Station 


10,000 10,% 
50 000 50,0 


CLEARS 


5,000 5,0H 
10 ,000 110,08 
10 ,000 ¥10 On . 


R 
R 
NAL 
1,000 1” 
*5 000 *% s Ld s 
1,000 1” 
1,000 1% 
1,000 1,8 


$5,000 owned and operated by 10s ANGELES 
ea EARLE C. ANTHONY. INC 


1,000 1 EDWARD PETRY & CO. INC., NATIONAL SALES REPRESENTATIVES 


250 
*1 ,000L-1.™ 
f, om 








250 
*5 000 9." 
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DIRECTORY 


OF CANADIAN BROADCAST STATIONS BY FREQUE 


(Licensed or Authorized by the Canadian Department of Transport as of January 1, 194? 






























































* Construction permit for new station. N— Night power. D—Day power. D A—Directional zntenna. 
———__| 
: Power Power | Power Power 
Call in Call in Call in Call in | Call Powg 
Letters Location Watts Letters Location Watts Letters Location Watts Letters Location Watts Letters Location Wand 
540 KILOCYCLES 730 KILOCYCLES 960 KILOCYCLES 1240 KILOCYCLES 1410 KILOCYCLES 
CBK Watrous, Sask. 50,000 CKAC Montreal, Que. 5,000 | CFAC Calgary, Alta. 1.000 | CFPR Prince Rupert, B. C. 50 ©CXMO Vancouver, B.C. i 
_CHNS Halifax, N.S. 1.000 | CRy Chicoutimi, Que. 100 4 
550 KILOCYCLES 740 KILOCYCLES *CKWS Kingston 100 | CKMC Cobalt, Ont. 50 1430 KILOCYCLES 
7 . - —— CJCS Stratford, Ont. 50 Baan 
CFNB Fredericton, N. B. 1,000  CBL Toronto, Ont. 50,000 980 KILOCYCLES CKCH Hall, ee. 100 *CHENX — Peterborough, Ont. 1 9g 
" : as CHLT Sherbrooke, Que. 250 pease oas rae 
560 KILOCYCLES 790 KILOCYCLES a a 1.000 CKNB Campbellton, N.B. 100 1150 KILOCYCLES 
CJKL_ Kirkland Lake, Ont. 1,000 CKSO Sudbury, Ont. 1,000 | CKWX Vancouver, B. C. ated i : — CKLN Nelson, B. C. 10 
990 KILOCYCLES 1260 KILOCYCLES CKCA Kenora, Ont. N-104 
580 KILOCYCLES 800 KILOCYCLES — " : on ee ei D-24 
CKY Wianipes, Men. 15.000 CFRN Edmonton, Alta. 1.000 CHLN ena bt ¥ Que. 104 
CKI Edmonton, Alta. 1.000 | CKLW_ Windsor, Ont. 5.000 CFLE Poumeth, Gan. 7 ‘ 
CKPR Port Arthur, Ont. 1.000 | CHRC Quebec, Que. 1,000 1010 KILOCYCLES 1279 KILOCYCLES pay cheba 104 
CKCL_ Toronto, Ont. DA)1,000 1469 KILOCYCLES 
860 KILOCYCLES CFCN Calgary, Alta. 10.000 | CJCB = Sydney, N.S. 1,000 
600 KILOCYCLES CBY — Toronto, Ont. (DA)1,000 CJGX — Yorkton, Sask 1.004 
CFRB Toronto, Ont. 10,000 1310 KILOCYCLES 5 , 
CJOR Vancouver, B.C. —1., 000 1070 KILOCYCLES ; a" 1470 EELOCTCLES 
CFQC Sask: Sask. 0 ra : napus Ee a . 
CFCF aie l — 900 KILOCYCLES CBA Sackville, N. B. 50.000 CKCO Ottawa, Ont DA)1.000 CKGB_ Timmins, Ont. 1.004 
CFCH North Bay, Ont 1,000 CJBR Rimouski, Que 1.000 c Y 
: ski, De - — 1480 KILOCYCLES 
CHML Hamilton, Ont. (DA)1.000 1130 KILOCYCLES 1340 KILOCYCLES YCLES 
610 KILOCYCLES CKBI Prince Albert, Man. 1.000 . : " ' CIVI Victoria, B. C. oy 
CBR Vancouver, B. C. 5,000 ial neti a . a 
, ’ CKCV = Quebec, Que. 100 CHGS Summerside, P.E.I. 1 
CJAT Trail, B. C. 1,000 - = CHCK Charlottetown, P.E.1. 50 
CHNC New Carlisle, Que. 1,000 910 KILOCYCLES 1150 KILOCYCLES CJLS Yarmouth, N. S. 100 1480 KILOCYCLES 
' = . CBO  —_ Ottawa, Ont. 1.008 | CRE Sesndon: Dias. 1.000 a Ml Se ae, fn. oo 
620 KILOCYCLES CFJC Kamloops, B. C. 1,000 CKOC Hamilton, Ont. N-500 » acta. Cnt. +4 Medicine Hat, Alta. 19 
CKCK Regina, Sask 1.000 D-1 ,000 ‘ = > eh 10 
segina, Sask. “YCLES CHSJ St. John, N. B. 1,000 “TLOCYCLES CFRC ingston, Ont. 1m 
920 KILOCYCLES 1380 KILOCYCLES CHLP Montreal, Que. 9% 
a nererer . " . roan = CJIC Sault Ste. Marie, Ont. 2 
) % 
630 KILOCYCLES CKNX Wingham, Ont. 1,000 1220 KILOCYCLES CKPC Brantford, Ont. 100 
CFCY Charlottetown, P.E.1. 1.000 - ‘i CHAB_ Moose Jaw, Sask. 1,000 550 KILOCYCLES 
fae Ss See. noe > ae 1400 KILOCYCLES 1550 KILOCYCLES 
CKO\ Kelowna, B. C. 1.000 ss 1230 KILOCYCLES — ~— a ‘ 
CIR¢ Winnipeg, Man 1.000 | CJCA Edmonton Alta. 1,000 cyoc Lethbridge, Alta. 100 | KTB_ St. Catherines, Ont. 1,00 
MCICI Calgary, Alta. 100 CFAR_ Fiin Flon, Man. 100 sis ai wanna 
690 KILOCYCLES 940 KILOCYCLES CHGB Ste. Anne de la CKRN_ Rouyn, Que. 250 1570 KILOCYCLES 
3 Pocatiere, Que. 250 CKCW Moncton, N. B. 100 
CBF Montreal, Que. 50.000 CBM Montreal, Que. 5,000 CKVD Val d’Or, Que. 100 CFOS Owen Sound, Ont. 250 CFPL London, Ont DA)1,0m 
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British Columbia’s Best Buy 





plus 


1000 WATTS on600KC. 


Listener-loyalty that spells 
Results for our advertisers 


Nat’l Representative: Joseph Hershey McGillvra (U.S.A.) 


makes 


CJOR 


in VANCOUVER 


YOUR BEST BUY 


Horace N. Stovin (Canada) 
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SERVING 


\\, 


Greater Coverage 
for Sponsors 


OB > 
1000 


THE 


WEALTHY 


POPULATED SOUTHERN 


NEW 


BRUNSWICK 


SCOTIA. 


atts 


AND DENSELY 
AND CENTRAL 


AND WESTERN NOVA 


CHSJ provides unrivalled coverage for sponsors 
where coverage is most profitable—a prosperous 
territory responsive to advertising. 


MeGILLVRA, 


New 


York, 





For time available and rates, write Station Manager, CHSJ, 


Saint John, N.B. 


Representatives—H. N. STOVIN, Toronto and Montreal; JOSEPH H. 


Chicago, San 


Francisco, 


Los Angeles, Atlanta, Boste® 











BROADCASTING ¢ Broadcast Advertisi 


WLNH, Lac 
Greenfield, 

lewiston, M 
gional netw 
System. Ava 
City (specie 
Petry & Co 
President: J 
CORN BEL 
E—This i 





—_— 


BRO 


a 
Pow 
¥ay 

YCLES 

B.C, 104 

'CLES 

th. Ont. 1 gy 

YCLES 

t fi Nal 
D-254 

ae = 

nt. Tt 

YCLES 

ask. 1.004 

YCLES 

Int. 1,00 

‘YCLES 


» Nias i 
», P.E.I. ia 


‘YCLES 

lat, Alta. 10 
Ont. 1m 
nt. 104 
Jue. 5 


Marie, Ont. 2 
‘YCLES 
nes, Ont. 1,00 


‘YCLES 


it DA)1, 00 








—— 


Regional Networks and Group Operated Stations 


(For rates and details, consult headquarters indicated ) 








\MERICAN BROADCASTING Corp. (Bulova Group) 
fomprising WNEW, New York; WPEN, Philadelphia; 
COP, Boston; WORL, Boston; WELI, New Haven; 


WNBC, New Britain. General Manager: H. A. Lafount, 
10 Fifth Ave., New York. 

ARIZONA BROADCASTING Co. (ABC) NETWORK— 
‘omprising KTAR, Phoenix; KVOA, Tucson; KYUM, 
Yuma ; KGLU, Safford, as primary stations, with the fol- 
oving supplementary: KWJB, Globe; KCRJ, Jerome; 
KYCA, Prescott. Executive officers: R. B. Williams, 
KVOA, president; Dick Lewis, KTAR, manager; J. R. 
Heath, KTAR, commercial manager; K. M. Pennington, 
KTAR, promotion manager. Represented nationally by 
Paul H. Raymer Co. 

\RIZONA NETWORK— Comprising KOY, Phoenix; 
xTUC, Tucson; KSUN, Lowell. Available as a regional 
wtwork. Represented nationally by John Blair & Co. 
fxecutive cfficers: John A. Reilly, KOY; John Merino, 


,TUC; Carl Morris, KSUN. 
\RKANSAS NETWORK-—Comprising KARK, Little 
fock; KCMC, Texarkana; KUOA, Siloam_ Springs; 
KELD, El Dorado; KOTN, Pine Bluff; KFPW, _ Fort 


‘mith; KBTM, Jonesboro; WMC, Memphis, Tenn. Hook- 
» ysed on special occasions, or for political broadcasts, 
mid for at station rates plus line charges. 


\RROWHEAD NETWORK-—Comprising WEBC, Duluth, 
Yinn.; WMFG, Hibbing, Minn.; WHLB. Virginia, Minn. 
jvsilable as a hookup. Represented nationally by Hol- 
jingberry & Co. Headquarters: WEBC, Duluth. Executive 
ficers: Walter C. Bridges, WEBC, Manager; Thomas 
Gavin, sales manager. 


(ALIFORNIA RADIO SYSTEM-—Comprising KFWB, 
Hollywood; KSAN, San Francisco; KQW, San Jose; 
KFBK, Sacramento; KMJ, Fresno; KWG, Stockton; 
KERN, Bakersfield; KFOX, Long Beach; KTMS, Santa 
Barbara; KFSD, San Diego. President: Guy C. Hamilton, 
KFBK. General Manager: Howard Lane, KFBK. Repre- 
ented nationally by Paul H. Raymer Co. 


(88 OWNED AND OPERATED STATIONS— Owned: 
WABC, New York; WJSV, Washington; WBT, Char- 
ttee KMOX, St. Louis; KNX, Los Angeles; WBBM, 
Chicago; WCCO, Minneapolis. Leased: WEEI, Boston. 
Al members of CBS network; all represented nationally 
ly Radio Sales Inc. 

(ENTRAL STATES BROADCASTING SYSTEM—Com- 
prising KOIL, Omaha-Council Bluffs; KFAB, Lincoln, 
Neé.; KFOR, Lincoln. Available as a hookup. Repre- 
ented nationally by Edward Petry & Co. Headquarters: 
KOIL. Director: Don Searle, KOIL. 


(COLONIAL NETWORK—Comprising WAAB, Boston; 
WEAN, Providence, R. I.; WICC, Bridgeport, Conn.; 
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WLLH, Lowell-Lawrence, Mass.; WSAR, Fall River, 
Mass; WSPR, Springfield, Mass.; WLBZ, Bangor, Me.; 
WFEA, Manchester, N. H.; WNBH, New Bedford, Mass.; 
WIHT, Hartford, Conn.; WATR, Waterbury, Conn.; 
WBRK, Pittsfield, Mass.; WNLC, New London, Conn.; 
WLNH, Laconia, N. H.; WRDO, Augusta, Me.; WHAI, 
Greenfield, Mass.; WEIM, Fitchburg, Mass.; WCOU, 
lewiston, Me.; WSYB, Rutland, Vt. Available as a re- 
gional network and as adjunct of Mutual Broadcasting 
System. Available also with WOR and WHN, New York 
City (special lines). Represented nationally by Edward 
Petry & Co. Headquarters: 21 Brookline Ave., Boston. 
President: John Shepard 3d. 

CORN BELT WIRELESS REBROADCASTING SERV- 
KE—This is a service for rebroadcasting WHO studio 


programs without the use of lines by other stations lo- 
cated within 225 miles of Des Moines. Basic stations are 
WHO, Des Moines; WOC, Davenport, and KMA, Shenan- 
doah, to which advertisers may add any stations on which 
the same time can be cleared and arrangements for pick- 
up made in Peoria, Topeka, Omaha, Kansas City, Colum- 
bia, Mason City, Sioux City, Rochester, Dubuque or St. 
Joseph. Rate is a combination of the spot broadcasting 
rate of each station used without any charge for lines. 
Contracts are made direct with individual stations as this 
is not an organized network but provides for exchange 
of programs and intensive regional coverage. Director: 
J. O. Maland, WHO. Sales manager: Hale Bondurant, 
WHO. National representatives: Free & Peters Inc. 


THE COWLES STATIONS (Including Iowa Broadcasting 
System)—-Comprising KSO and KRNT, Des Moines; 
WMT, Cedar Rapids-Waterloo; WNAX, Yankton, S. D.- 
Sioux City, Ia. Available as a group. Represented na- 
tionally by the Katz Agency. Headquarters: Any station. 
Executive officers: Gardner Cowles Jr., president; Luther 


L. Hill, vice-president; John Cowles, vice-president: 
Sumner Quarton, vice-president; Craig Lawrence, com- 
mercial manager, KSO-KRNT; William Quarton, com- 


mercial manager, WMT; Phil Hoffman, commercial man- 


ager, WNAX. Ted Enns, national sales manager. 
DON LEE BROADCASTING SYSTEM—Southern Cali- 
fornia: KHJ. Los Angeles; KGB, San Diego; KDB. 


Santa Barbara; KFXM, San Bernardino; KPMC, Bakers- 
field; KVOE, Santa Ana; KXO, El Centro; KVEC, San 
Luis Obispo. Northern California: KFRC. San Francisco: 
KMYC, Marysville; KDON. Monterey; KIEM, Eureka: 
KHSL, Chico; KVCV, Redding; KFRE, Fresno; KYOS, 
Merced. Northwest (Oregon): KALE, Portland; KRNR, 
Roseburg; KFJI, Klamath Falls; KORE, Eugene; KOOS, 
Marshfield; KAST, Astoria. Northwest (Washington): 


KOL, Seattle; KMO, Tacoma; KIT, Yakima; KPQ, 
Wenatchee; KVOS, Bellingham; KXRO, Aberdeen; KGY, 
Olympia; KELA, Centralia; KRKO, Everett; KWLK, 
Longview; KGA, Spokane. Available in groups or in 


whole; also as part of Mutual Broadcasting System. Rep- 
resented nationally by John Blair & Co. Headquarters: 
KHJ, Los Angeles. Executive officers: Lewis Allen Weiss, 
vice-president and general manager; Wilbur Eickelberg, 
general sales manager. 


GEORGIA BROADCASTING SYSTEM—Operates jointly 
owned WRBL, Columbus; WATL, Atlanta; WGPC, Al- 
bany. Available at joint rates. Headquarters: WRBL, 
Columbus. Officers: J. Woodruff, president; J. W. 
Woodruff Jr., vice-president, secretary and treasurer. 
Represented nationally by International Radio Sales. 
GEORGIA MAJOR MARKET TRIO—Not operated as net- 
work but offers joint rates, can be linked as network, 
rates on request. Comprises WGST, Atlanta: WTOC, 
Savannah; WMAZ, Macon. Represented nationally by the 
Katz Agency. 

HEARST RADIO Inc.—Stations operated by Hearst in- 
terests but not linked as a network: WBAL, Baltimore; 
WINS, New York City; WISN, Milwaukee; KYA, San 
Francisco. Headquarters: 20 E. 57th St., New York City. 
President: C. B. McCabe. General Manager: E. M. Stoer. 
Represented nationally by International Radio Sales, New 
York. 

INTERMOUNTAIN NETWORK—Operating as a regular 
network and also as a segment of MBS. Comprises KLO, 
Ogden-Salt Lake City; KOVO, Provo; KEUB, Price, all 
in Utah. Business manager: George C. Hatch. KLO. Rep- 
resented nationally by George Hollingbery Co. 


KANSAS STATE NETWORK Regional network com- 
prising WHB, Kansas City; KTSW. Emporia; KGVB, 
Great Bend; KSAL, Salina; KFBI, Wichita. Also a unit 
of MBS. Officials: Donald D. Davis, WHB, sales manager; 


John T. Schilling, program coordinator. Headquarters: 
WHEB, Scarritt Bidg., Kansas City, Mo.; telephone, Har- 
rison 1161. 

LONE STAR CHAIN—Texas regional network compris- 


ing KGKO, Fort Worth-Dallas; KGNC, Amarillo; KGRV, 
Weslaco; KTSA, San Antonio: KXYZ, Houston; KRIS, 
Corpus Christi. Headquarters: KGKO. Fort Worth. Oper- 
ating Committee: Harold Hough, KGKO, chairman; Til- 
ford Jones, KXYZ-KRIS; O. L. Taylor, KTSA-KGNC- 


KRGV. Managing Director: James W. Pate. 
MASON-DIXON RADIO GROUP—Regional network 
comprising WDEL and WILM, Wilmington, Del; WORK, 


York, Pa.; WGAL, Lancaster, Pa.; WAZL, Hazleton, 
Pa.; WEST, Easton, Pa.; WKBO, Harrisburg, Pa. Rep- 
resented nationally by Paul H. Raymer Co. Headquar- 
ters: WGAL, Lancaster. General Manager: Clair R. 
McCullough. 

MeCLATCHY BROADCASTING COMPANY--Stations 


controlled by McClatchy newspaper interests (see Califor- 
nia Radio System for network data); KF BK, Sacramento; 


KMJ, Fresno; KWG,. Stockton: KERN, Bakersfield; 
KOH, Reno, Nev. Headquarters: KFBK. Sacramento. 
Executive officers: Guy C. Hamilton, vice-president ; 
Howard Lane, manager. 


MICHIGAN RADIO NETWORK-—Comprising WXYZ, 


Detroit (key station); WBCM, Bay City; WFDF, Flint; 
WJIM,. Lansing; WIBM, Jackson; WHLS, Port Huron; 
WELL, Battle Creek; WOOD-WASH, Grand Rapids. 


Available as a regional network and also sold as a unit 
of Blue Network. Headquarters: Stroh Bldg., De- 
troit. Executives: George W. Trendle, president; H. 
Allen Campbell, general manager and secretary; James 
G. Riddell, assistant commercial manager: Lambert B. 
Beeuwkes, advertising, sales promotion and publicity di- 


rector; David H. Harris, traffic manager. Represented 
nationally by Paul H. Raymer Co. 
NBC OWNED AND MANAGED STATIONS—Owned: 


WEAF; WRC, Washington; WMAQ, Chicago; WTAM, 
Cleveland; KPO, San Francisco. Leased from General 
Electric Co.: KOA, Denver; RCA-owned, and NBC-oper- 
ated stations—WJZ, New York; WENR, Chicago; KGO, 
San Francisco. All members of NBC network; all repre- 
sented nationally by NBC Local Sales. 


NORTH CENTRAL BROADCASTING SYSTEM Ince. 

A regional network comprising WLOL, Minneapolis-St. 
Paul; WDSM, Superior, Wis.;: KATE, Albert Lea, Minn.; 
KWNO, Winona. Minn.; KVOX, Moorhead, Minn.; 
KGDE, Fergus Falls, Minn.; KDLR, Devils Lake, N. D-.; 
KRMC, Jamestown, N. D.: KGCU. Mandan, N. D.; 
KLPM, Minot, N. D.; KABR, Aberdeen, S. D.; KFVD, 
Fort Dodge, Ia.; KTRI, Sioux City, Ia.; WATW, Ash- 
land, Wis.; WJMS, Ironwood, Mich.; WFHR, Wisconsin 
Rapids, Wis.;: WSAU, Wausau, Wis.; WHBL, Sheboy- 
gan, Wis.: KFIZ, Fond du lac, Wis.; WHBY. Appleton, 
Wis.; WEMP,. Milwaukee: WCLO, Janesville, is.: 
WRJN, Racine, Wis.: WIBU, Poynette, Wis. Outlets in 
other regional cities available on order. Headquarters: 
Commodore Hotel, St. Pauli. Officers: John W. Boler, 
president, secretary and general manager: Howard S. 
Johnson, vice-president; David C. Shepard II, treasurer. 


(Continued on page 76) 





Address Inquiries: 8 West King Street, Lancaster, 


W DEL Wilmington, Del. 
WORK York, Penna. 
WGAL Lancaster, Penna. 


WIEILM Wilmington, Del. 


MASON DIXON RADIO GROUP 


One of the Best “Spot Buys” in Radio 
Every Station In A Good Market! 
WKBO Harrisburg, Penna. 


WAZL Hazleton, Penna. 
WEST Easton, Penna. 


Pennsylvania 


Represented Nationally—PAUL H. RAYMER CO. ¢ New York ¢ Chicago ¢ San Francisco ¢ Los Angeles 
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NORTHWEST NETWORK—Comprising KSTP, St. Paul; 
KROC, Rochester, Minn.; KYSM, Mankato, Minn.; 
KFAM, St. Cloud, Minn.; WEAU, Eau Claire, Wis. ; 
WDAY, Fargo, N. D.; KFYR, Bismarck, N. D.; WEBC, 
Duluth, Minn. Available as a regional network or as a 
unit of NBC Red and Blue networks. Headquarters: 
KSTP, St. Paul Hotel, St. Paul. Sales Office: KSTP, 
Hotel Raddison, Minneapolis. Officials: Stanley E. Hub- 
bard, general manager; Kenneth M. Hance, treasurer; 
Ray C. Jenkins, sales manager. 


OKLAHOMA NETWORK Inc.—Comprising KTOK, Okla- 
homa City; KOME, Tulsa; KCRC, Enid; KBIX, Musko- 
gee; KGFF, Shawnee; KADA, Ada; KVSO, Ardmore; all 
stations affiliated with Blue Network. Available as a re- 
gional network. Headquarters: 1800 W. Main St., Okla- 
homa City. Managing Director: Robert D. Enoch, KTOK. 
Officers: Ross Porter, KGFF, president; Tams Bixby Jr., 
KBIX, vice-president; Joseph W. Lee, KGFF, secretary- 
treasurer. Represented nationally by Arthur H. Hagg & 
Associates. 


PACIFIC BROADCASTING Co.—Affiliated with Don Lee 
Broadcasting System. Washington outlets: KOL, Seattle; 
KMO, Tacoma; KXRO, Aberdeen; KGA, Spokane; 
KELA, Centralia; KRKO, Everett; KGY, Olympia; KIT, 
Yakima; KWLK, Longview. Oregon outlets: KORE, 
Eugene; KOOS, Marshfield; KALE, Portland; KRNR, 
Roseburg; KFJI, Klamath Falls; KAST, Astoria; KWIL, 
Albany. Represented nationally by John Blair & Co. 
General Manager: Carl E. Haymond, KMO, Tacoma. 


QUAKER NETWORK—Pennsylvania 
comprising WFIL, Philadelphia; WRAW Reading ; 
WSAN, Allentown; WEST, Easton; WORK, York; 
WAZL, Hazelton; WGAL, Lancaster; WGBI, Scranton; 
WBRE, Wilkes-Barre; WKBO, Harrisburg; WKOK, Sun- 
bury; WRAK, Williamsport; WFBG, Altoona; WJAC, 
Johnstown; WLEU, Erie; WWSW, Pittsburgh; WSNJ, 
Bridgeton, N. J. Operates as network or split as desired. 
Other cities available on order. Headquarters: WFIL, 
Philadelphia. General Manager: Roger W. Clipp. 


SCRIPPS-HOWARD GROUP — Scripps-Howard Radio 
Inc., is licensee of WCPO, Cincinnati, and WNOX, 
Knoxville. Memphis Publishing Co. is licensee of WMC, 
Memphis, operated separately. Memphis Broadcasting 
Co., wholly owned by Memphis Publishing Co., is licensee 
of WMPS, Memphis. Scripps-Howard Radio Inc. head- 
quarters: 230 Park Ave., New York City. Officials: Jack 
R. Howard, 230 Park Ave., New York City, president; 
James C. Hanrahan, WMPS, executive vice-president; 
Richard B. Westergaard, WNOX, vice-president; Morti- 
mer C. Watters, WCPO, vice-president. H. W. Slavick, 
WMC, general manager. 


SOUTH CENTRAL QUALITY NETWORK—Comprising 


WMC, Memphis; KARK, Little Rock; KWKH-KTBS, 
Shreveport; WJDX, Jackson, Miss.; WSMB, New Or- 


regional hookup 


leans. Special hookup of any or all available at combined 
national rates of each station, plus line charges. Head- 
quarterc, each station. 


SOUTHERN NETWORK—Comprising WKRC, Cincin- 
nati; WSIX, Nashville; WLAP, Lexington, Ky.; WCMI, 
Ashland, Ky.; WGRC, New Albany-Louisville. Available 
as hookup and as units of Mutual Broadcasting System 
in combinations stated on rate card available on request 
from any station. 


TEXAS QUALITY NETWORK—Comprising WFAA,, 
Dallas; WBAP, Fort Worth; WOAI, San Antonio; 
KPRC, Houston. Available as a cooperative regional net- 
work. Represented nationally by Edward Petry & Co. 
Headquarters: Any station, each acting as sales office. 
Directors: Martin Campbell, WFAA; Harold Hough, 
WBAP; Hugh A. L. Halff, WOAI; Kern Tips, KPRC. 


TEXAS STATE NETWORK—Regional network compris- 
ing KFJZ, Fort Worth; WRR, Dallas; KABC, San An- 
tonio; KBST, Big Spring; KGKL, San Angelo; KRBC, 
Abilene; KPLT, Paris; KRRV, Sherman; KCMC, Texar- 
kana; WACO, Waco; KTEM, Temple; KNOW, Austin; 
KFYO, Lubbock; KFDA, Amarillo; KVWC, Vernon; 
KRLH, Midland. Executive Officer: Ruth G. Roosevelt, 
president. Headquarters: 1201 W. Lancaster, Fort Worth. 


TRI-CITY STATIONS—Regional hookup of three Virginia 
stations: WSLS, Roanoke; WLVA, Lynchburg; WBTM, 
Danville. General Manager: Phillip P. Allen. Sales Man- 
ag Carl B. Ogilvie. Executive Offices: WLVA, Lynch- 
urg. 


WEST VIRGINIA NETWORK — Comprising WCHS, 
Charleston; WBLK, Clarksburg; WPAR, Parkersburg; 
WSAZ, Huntington. Available as a regional network. 
Headquarters: WCHS, Charleston. Officials: John A. 
Kennedy, president and general manager; Howard L. 
Chernoff, managing director. Represented nationally by 
the Branham Co. 


WESTINGHOUSE RADIO STATIONS Inc.—Operating 
WBZ, Boston; WBZA, Springfield, Mass.; KDKA, Pitts- 
burgh; KYW, Philadelphia; WOWO and WGL, Fort 
Wayne, Ind. Also shortwave station WBOS, Boston. Not 
operated as network but directly supervised by this sub- 
sidiary of Westinghouse Electric & Manufacturing Co. 
Represented nationally by NBC Spot Sales. Headquar- 
ters: 1619 Walnut St., Philadelphia. Officials: Walter C. 
Evans, vice-president; Lee Wailes, manager; W. E. Jack- 
son, sales manager; George Harder, advertising and pub- 
licity manager; J. E. Baudino, technical manager; F. A. 
Logue, auditor; G. H. Hawkins, program supervisor. 


YANKEE NETWORK — Comprising WNAC, Boston 
WTIC, Hartford, Conn.; WEAN, Providence, R. I.; 
WTAG, Worcester, Mass.; WICC, Bridgeport, Conn. ; 
WCSH, Portland, Me.; WLLH, Lowell-Lawrence, Mass.; 
WSAR, Fall River, Mass.; WLBZ, Bangor, Me.; WFEA, 
Manchester, N. H.; WN New ford, Mass.; 
WBRK, Pittsfield, Mass.; WNLC, New London, : 
WLNH, Laconia, N. H.; WRDO, Augusta, Me.; WCOU 


Lewiston, Me.; WHAI, Greenfield, Mass.; WEIM, Fitch- 


, 








burg, Mass.; WSYB, Rutland, Vt. Availa 
WOR or WHN, New York City (special lines) R 
sented nationally by Edward Petry & Co. Headqu, : 
21 Brookline Ave., Boston. President: John Sh aren 
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CANADIAN GROUPS 


CANADIAN BROADCASTING CORP. OWNED ST 
TIONS—Owned: CBA. Sackville, N. B.; CBV, Qua 
CBF, Montreal; CBO, Ottawa; CBL and CBY, Toren! 
CBK, Watrous, Sask.; CBM, Montreal; CBR, Vv - 
CBJ, Chicoutimi, Que. All members of CBC 
all represented nationally by CBC commerci 
ment, Toronto and Montreal. 


FOOTHILLS GROUP — Comprising CFAC, (ag) 

CJCA, Edmonton; CJOC, Lethbridge; CFGp, Grad 
Prairie—all in Alberta. Available as hookup only wid 
Canadian Broadcasting Corp. permission. Representaj ; 
Canada by All-Canada Radio Facilities Ltd.; in y 7 
States by Weed & Co. Headquarters: Southam Bldg. 
gary. General Manager: H. R. Carson, Southam Blig 
Calgary. " 












Networks] 
al depar,| 


HOUDE GROUP—Comprising CHNC, New Carlisle, Qu. 
CKNB, Campbellton, N. B. Available as network only 
with Canadian Broadcasting Corp. permission. Headgus| 
ters: Either station. President: 
New Carlisle, Que. 


MANITOBA TELEPHONE OWNED STATIONS—(, 
prising CKY, Winnipeg; CKX, Brandon, Man. & 
discount on spot business. Available as network wij 
Canadian Broadcasting Corp. permission only. Reprl 
sented in Canada by H. N. Stovin; in the United Stata 
by Joseph Hershey McGillvra. Headquarters: Telephony 
Bldg., Winnipeg. General Manager: W. H. Backhous| 
Telephone Bldg., Winnipeg. 


NORTHERN BROADCASTING & PUBLISHING Lt 
Operating CFCH, North Bay, Ont.; CJKL, Kirklni 
Lake, Ont.; CKGB, Timmins, Ont.; CKVD, Val @o; 
Que.; CKRN, Rouyn, Que.; CHEX, Petersborough, (nt: 
CKWS, Kingston, Ont. Network available with Canadia! 
Broadcasting Corp. permission. Represented in Canaj 
by All-Canada Radio Facilities Ltd.; in the United Stata 
by Weed & Co. Headquarters: Thompson Bidg., Timmin 
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1988, p. 30. Beve 








Ont; for CHEX and CKWS, Victory Bldg., Toronto, On 
— Roy H. Thomson. General Manager: Jad 
Cooke. 


TRANS-CANADA COMMUNICATIONS GROUP. 
prising CJRC, Winnipeg; CJRM and CKCK, Regin 
Sask. Network available only with Canadian B 
ing Corp. permission. Represented in Canada by 
Canada Radio Facilities Ltd.; in United States, CJi 
and CKCK by Weed & Co., CJRM by Joseph H 
McGillvra. Headquarters: Any station. 














ALL-CANADA 
M 


WERE closer together than 
ever before—Canada and 
the United States. We’re march- 
ing the same road — fighting and 
working for the same ideals— 
set toward the same goal. We'll 
stay together till Victory — and 
long after. 

Strengthen and extend the 
friendship of Canadians toward 


ALL-CANADA RADIO FACILITIES 
Limited 
ONTREAL « TORONTO - seein e CALGARY «+ VANCOUVER 
U.S.A. Representatives: WEED AND COMPANY 


Puxtuinc L0GETHER 


your company and its products 
by spotting your radio pro- 
grammes North of the border 
over the ‘All-Canada’ stations. 
A family of over thirty key sta- 
tions each the “high spot” on 
the dial in the market it serves. 
Whether you want to coverone 
Province or all Canada—you want 
*All-Canada’, Get the facts. 
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Success Stories: The Effective Use of Radio 


Summary-Index of Articles on Radio Selling and Merchandising 
Published in BROADCASTING, 1938-41 Inclusive, with Dates of Publication 











Automotive 











rcial dena» 





SELLING RADIO TO USED CAR DEAL- 









C, Cal 
FGP, Gre, 
IP only wis 









pRS. By Lew Trenner, WCHS, Charleston, 
Va. Jan. 15, 1938, p. 24. How io 
an be utilized to sell used cars. 








epresented j 

; in Unit 
m Bldg., 
utham Bldg | 




















arlisle, Que, 
network only 
n. Headquar, 
ss H. Hovie| 


TIONS—Con, 
Man. 





(HRYSLER MOVING USED CARS BY 
4m. May 15, 1938, p. 11. Chrysler Corp. 
ds better part of $500,000 for radio 
to move used cars just prior to the 
sppearance of new models. Campaign 
sugmented by local dealers doing adver- 
tising on their own. 

RECREATING BASEBALL GAMES 
pRAWS SALESROOM MOBS AND 
@LLS AUTOS. By Frank Bull, Smith 
Bull Advertising, Los Angeles. Sept. 1, 
1938, p. 30. Beverly Hills auto dealer broad- 
asts big league baseball games over 
KuPC from salesroom, recreating them 
fom Western Union ticker and inviting 
piblie to attend. Gets prospect list and 
inereases actual sales. 

EVERYBODY WINS IN PORTLAND. 
Nov. 15, 1939, p. 32. Weekly quiz show 
broadcast over KOIN, Portland, from the 
showroom of sponsor, while moving used 
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ars, has as its main purpose the promo- 
tin of good-will between buyer and 
company. 


SAMERICA MEETS THE CHAMPION 


VIA DISCS. By Paul Brines. Dec. 1, 1939, 
p. 19%. Millions learn of Studebaker cars 
while dealers learn about radio as an 
avertising medium as Studebaker Co. 
wmpletes 10 years on the air with a five 
nonths campaign using transcriptions over 
1 stations. 


WHO STARTED THIS QUIZ BUSINESS. 
by Fred Baker, Baker, Cameron, Soby & 
Penfield, Hartford. April 1, 1940, p. 32. 
lack, the Tire Expert, General Tire dis- 
tributor of Hartford, claims to have the 
ganddad of all quiz programs, having 
started in 1928. Some have disputed the 
daim, but none deny that Jack’s success 
in — business is due almost entirely 
to radio, 


SELLING USED CARS BY RADIO. By 
lar F. Wallin, Jr., president, Ivar F. 
Wallin, Jr. & Staff, Los Angeles. Oct. 1, 
1940, p. 67. Coast firm, refusing at first 
to consider radio as a medium for moving 
it used cars, now has become the largest 
wed car dealer on the Pacific Coast, 
thanks to a successful experiment with 
dio. Now using 21% hours every week. 


CAB BUSINESS. Dec. 15, 1940, p. 42. 
After a trial ef two months using spots 
on four of Washington’s stations to 
familiarize patrons with their phone num- 
ber, Yellow Cab “‘call’” business increased 
oer 230% and the company immediately 
arranged for a long-term contract calling 
a greater monthly expenditure for 


6 HOURS PER WEEK. Feb. 17, 1941, 
p. 45. Chicago Auto distributor signs big 
contract with WIND, Gary, Ind., after 
tlling its entire stock of 250 cars in a 
trial period of five weeks. 


LALLY’S SUCCESS. August 11, 1941, p. 
31. Play-by-play baseball broadcasts on 
KSO, Des Moines, brought in the custo- 
mers to Lally’s Service Inc., Des Moines 
auto repair and service concern. 


+ BOOM IN AUTO REPAIRING. Sept. 
fs 1941, p, 22. Winningham Chevrolet Co., 
fp iesham, Mich., reports that after its 
rst two months on WCAR, Pontiac, Mich., 
repair sales rose 57%. Then sponsoring a 
Program of awarding prizes via telephone, 
sales continued to leap. 





Clothing, Furnishings 
And Leather Goods 








BROADCASTS BY ADAM HAT BRING 
BOOST IN BUSINESS. March 1, 1938, p. 

Expansion of Adam Hat outlets from 
400 to 600 stores credited largely to com- 
pany’s fight broadcasts. 


CENTRAL SHOE CO. SERIES IS SUC- 
1. SS BEFORE TAKING AIR. April 1, 
88, p. 24. Here’s a case where the cart 
tame before the horse. A wide-scale pro- 
motion drive was under way long before 











thea radio program started: handouts, 
. tre party for the children, placards, 
“wspaper spreads. When Central Shoe Co., 
WHE’: City, did come on the air over 

B, its audience was already established. 
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BROADCASTING e Broadcast Advertising 


A BIG STORE USES RADIO DRAMATI- 
CALLY. By Edward C. Stodel, president, 
Stodel Advertising Company, Los Angeles. 
July 1, 1939, p. 94. Eastern Columbia 
Stores of Los Angeles, long a holdout 
against use of radio because its news- 
paper ads brought desired results, reluc- 
tantly agreed to give radio a trial only 
if it brought immediate results. A program 
to broadcast news from the store window 
using KEHE was planned by its agency. 
The fact that it has recently signed a 
long term contract speaks for itself. 


OFF THE BEATEN PATH SACHS 
SUCCESS. By Paul Brines. Jan. 15, 1940, 
p. 26. When a store 10 miles from Chi- 
cago’s Loop can spend $1,500 weekly on 
a 50 kw. station, business must be good. 
A little store back in 1934 started an 
Amateur Hour over WENR; today that 
store has grown to a modernistic three- 
story building, known the city over. It’s 
the store radio built. 


RADIO’S SHOEPRINTS ON SANDS OF 
TIME. By J. B. Kiefer, vice president and 
treasurer, Pacific Market Builders, Los 
Angeles. Sept. 1, 1940, p. 34. Pacific 
Coast’s largest chain of independent shoe 
stores, already firmly established, was an- 
other reluctant venturer into the radio 
field and, after two years, sings radio’s 
praises. Theirs is a news program but 
directed toward class preference, with 
occasional institutional talks, children’s 
angles, and the like. 


HOW PROFESSOR PUZZLEWIT SELLS 
SHOES. By Hassel W. Smith, manager, 
San Francisco office, Long Advertising 
Service. Sept. 1, 1940, p. 34. Coast shoe 
chain’s quiz program ranks fourth in 
Coast listener preference following four 
of the biggest national programs. Idea is 
a running continuity interspersed with 
questions rather than question-answer 
type. Ever since the program’s inception 
in 1937, shoe sales have been rising. 


SELLERS OF SALES. Jan. 20, 1941, p. 10. 
Adam Hats has been using radio since 
1928. Business was good. But ever since 
they started broadcasting prize fights on 
a nation-wide NBC hook-up, Adam Hats 
has become a by-word with sports fans 
the country over. Proof? In 1931 12 stores 
handled their line; in 1941 there were over 


FURNITURE THAT MUSIC SELLS. Feb. 
17, 1941, p. 38. Concert program, now in 
its ninth year on KALE, Portland, Ore., 
has made Powers Furniture Co. one of the 
most successful dealers in that city. Fea- 
turing different items each day, tieing in 
with double-page newspaper spreads, is 
the success formula. 


90% GOES TO RADIO. April 21, 1941, 
p. 41. Bell Clothing Co. of Tulsa, Okla., has 
realized a 60% return from out of town 
business since it went on the air seven 
years ago on KVOO, Tulsa. 90% of its 
advertising budget has since been devoted 
to radio. 


THEIR FAITH IN RADIO PAID. By Will 
Russell. Will Russell & Co., San Francisco. 
May 12, 1941, p. 58. The Albert S. Samuels 
Co., jewelers of Oakland, wanted a pro- 
gram that would sell diamonds. They 
started a man-on-the-street from_ local 
hotel, emphasizing the love angle. For 13 
weeks the program on KSFO, San Francisco 
accomplished absolutely nothing. Then the 
formula began to “take” and within an- 
other month sales were up 46%. 


FURNITURE STORE’S DREAMS COME 
TRUE. By Maury Nee, advertising di- 
rector, P. J. Nee Co., Washington, D. C. 
May 19, 1941, p. 28. Three years ago 
Dermot Nee, operating a furniture store 
that has been a leading figure in the Wash- 
ington mart for 60 years, had a radio in- 
spiration, which led him to the first big 
P. J. Nee radio program. That in turn 
led to a bigger and better series, Dreams 
Come True, and when the business volume 
showed greater and greater increases, they 
upped their radio budget. It now tops 
all other media used. 


CLIPPER CRAFT BUILDING ON RA- 
DIO. Aug. 11, 1941, p. 23. Trimount Cloth- 
ing Co., Boston, originator of the Clipper 
Craft Plan whereby individual stores meet 
the competition of the chains, tried radio 
on six eastern stations in the fall of 1940. 
It clicked so well that the company has 
successively expanded to a network of 63 
NBC-Blue stations and spots on 15 stations. 





, 








THRIFTEE MAKES SOME MONEY. By 
Bert A. Phillips, United Advertising 
Agency, Los Angeles. October 13, 1941, p. 
52. Thriftee Outlet Co., Los Angeles cloth- 
ing store, finds itself hopelessly over- 
stocked. Radio comes to the rescue with 
shelf-emptying results. Sponsor has been 
on the air ever since with more than 17 
hours per week of western music plus one- 
minute transcribed announcements on most 
local outlets. 


THE CONSTANT HAMMERING AWAY. 
May 26, 1941, p. 37. C. C. Funk & Sons 
Furniture Store, Bristol, Conn., decided to 
try radio on WDRC, Hartford, as a means 
of boosting sales and bringing in new 
customers from outlying districts. Successes 
that followed definitely established radio 
as a permanent part of their advertising 
budget. 





Department Stores 











RETAIL ADVANTAGES OF RADIO 
OUTLINED. Feb. 15, 1938, p. 52. What 
radio can do for the retailer: Subject dis- 
cussed before meeting of the sales pro- 
motion division of the National Retail 
Dry Goods Assn., in New York. 


SUCCESS WITH SEARS-ROEBUCK. 
April 1, 1938, p. 48. Yiddish program of 
newscasts, sponsored by Sears Roebuck of 


Philadelphia over WDAS, finishes suc- 
cessful first year. 
A DEPARTMENT STORE’S HOUR. 


April 1, 1938, p. 77. Seattle department 
store gets excellent results on program of 
music and news over KRSC, featuring 
daily specials directed primarily to women 
buyers. 


DEPARTMENT STORE EXTENDS CUS- 
TOMER AREA BY PROGRAMS. By H. 
Kenneth Taylor, vice-president, John 
Taylor Goods Co., Kansas City. June 1, 
1938, p. 26. Four years on radio adds new 
customers from 122 additional counties for 
Kansas City company using KMBC. Series 
features a personal service shopper with 
dramatic background. 


DEPARTMENT STORE USES NOVEL- 
TIES IN COOKERY PROGRAM. April 1, 
1939, p. 84. Cooking school sponsored by 
Syracuse department store over WSYR so 
successful that a similar school started 
for its Rochester store over WHEC. 


DEPARTMENT STORE’S SUCCESS. By 
William R. Duchane, advertising manager, 
W. D. Hardy Co., Mukegon, Mich. April 
1, 1939, p. 84. Department store executive 
tells of success using different types of 
program and offers a common success 
formula for them all. 


SIX YEARS WITH THE KIDDIES. July 
1, 1939, p. 196. Hazleton, Pa., store com- 
pletes sixth year of sponsorship of juvenile 
program over WAZL. Finds many calls for 
specials announced over the air, while its 
juvenile clothing department has become 
the largest in the city. 


WHEN DEPARTMENT STORES USE 
RADIO. By J. P. Heverly. Sept. 1, 1939, 
p. 40. Article discusses department store 
uses of radio in all its phases. Points out 
in general that special programs should 

used for each section of the store to 
induce sales and good-will. 
DEPARTMENT STORES RENEW. Oct. 
15, 1939, p. 34. Sales manager of KSTP, 
St. Paul, outlines policy for selling de- 
partment stores. 


RADIO SELLS LUXURY ITEMS. Dec. 
1, 1939, p. 22. Radio’s ability to sell high- 
priced merchandise proven when Syracuse 
firm, using WFBL, shows increase of 60% 
in Oriental rug sales over a period of 
one year. 


TROPHY FOR CHILDREN’S SERIES. 
Dec. 15, 1939, p. 28. Higbee Co. of Cleve- 
land, using WHK, after only two months 
on the air, wins Cleveland Plain 

1989 radio poll trophy for sponsoring the 
year’s most popular children’s program, 
Pinnochio. 


RADIO ENDORSED BY DEPARTMENT 
STORES. Feb. 1, 1940, p. 20. Hows and 


whys of radio as an advertising medium 
for department stores analyzed by “board 
of experts” before NRDGA, from ques- 
tions submitted by retailers from all parts 
of the country. 





A RADIO FORMULA FOR DEPART. 
MENT STORES. By Joseph Creamer and 
John P. Nell. Aug. 1, 1940, p. 48. Com. 
prehensive study of radio and the depart- 
ment store analyzes the reasons for failure 
in the use of radio by some stores and 
offers them a formula for the successful 
use of the air waves as an advertising 
medium. 


TALENT FOUNDATION AT WMC. Aug, 
15, 1940, p. 104. Program sponsored by 
Sears - Roebuck over WMC, Memphis, 
auditions young singers and gives them a 
chance to appear on the air; has discov- 
ered many talented youngsters who sing 
alone or in groups. 


SHERMAN, CLAY’S ‘QUESTION AIR’. 
Nov. 15, 1940, p. 46. Program formula for 
department stores devised by KROW, Oak. 
land, Cal., includes special promotion 
backed by the advertising department of 
the department store. 


DEPARTMENT STORE PROMOTES BY 
AIR. By Leonard A. Murchison, merchan- 
dising and sales director, H. P. Wasson & 
Co., Indianapolis. Feb. 10, 1941. p. 24, 
Indianapolis department store shows how 
its alert use of radio, coupled with clever 
merchandising tie-ins, has increased the 
volume of business of one of the nation’s 
finest fashion-minded stores. 


IT’S A GIFT IN CLEVELAND. Feb. 17, 
1941, p. 18. Large clothing firm with a 
variety program of news and music, fea- 
tures a new type of give-away. Using three 


roulette wheels to determine winners of 
cash awards, the program, heard first 
over WCLE, and later transferred to 


WHK, commands one of the largest days 
time audiences in Cleveland. 


RADIO FIGURES IN A STORE’S SUC- 
CESS. By Robert E. Bernhard, apparel 
merchandising mgr., Wise-Smith’s Depart- 
ment Store, Hartford. May 12, 1941, p. 
60. Of course corsets are not always an 
up-lifting subject. But this store gave 
the problem serious thought and came up 
with Figures in Music, on WDRC, Hart- 
ford, designed for younger patrons of the 
store. Satisfied customers have given the 
store tremendous good-will, and of course, 
success with corsets has done it. 


DEPARTMENT STORE PIONEER, By 
Bernard Winn, radio director, E. W. 
Edwards & Son, Syracuse, N. Y., June 2, 
1941, p. 34. E. W. Edwards & Son of 
Syracuse, after 10 years of successful use 
of radio with various programs, sees care- 
ful planning the formula to success. It 
recommends a coordination of radio and 
other media of publicity for best results. 


MRS. BLOOM’S BOOM ZOOMS SEARS’ 
SALES. By P. J. Aylward, manager, Sears, 
Roebuck & Co., Columbia, S. C. July 14, 
1941, p. 26. When Mrs. Bloom took over 
for Sears, Roebuck & Co., on WIS, and 
began describing individual rooms in the 
home and advising homemakers on decora- 
tions, sales boomed. The individual sales 
that built into large unit sales were amaz- 
ingly handled by Mrs. Bloom. 


A DEPARTMENT STORE BUILT BY 
RADIO. By K. K. MHackathorn, sales 
manager, WHK-WCLE, Cleveland. Sept. 
22, 1941, p. 21. Burt’s Inc., Cleveland de- 
partment store, was a modest little jewelry 
store a decade ago. Then General Manager 
L. O. Klivans began using radio on an in- 
creasing scale. Gradually radio built the 
store to its present proportions as one of 
the city’s most thriving businesses. 





Drugs and Toilet Goods 











FROM CELLAR TO COUNTER WITH 
MASON’S. By Jac Part, advertising 
manager, Mason Remedies Ltd. Jan. 16, 
1938, p. 38. In the space of three short 
years ““Mason’s 49,” a cough remedy, rose 
from a Canadian b t to the t 

of both Canada and the United States, 
primarily through broadcast advertising. 


THE MINUTES OF MINIT-RUB’S DE- 
BUT. By Joseph M. Allen, advertising 
manager, Bristol-Myers. Sept. 1, 1938, p. 
22. Bristol-Myers had a new product, a 
counter-irritant, decided to move it by 
radio alone. Result: Sales boomed from 0 
to 2.800 dozen tubes a month in little 
over a year. 


(Continued on next page) 
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THEY LISTEN IN THE MORNING. 
By George Schneider, radio director, Gerst 
Adv. Agency, Cleveland. Sept. 1. 1938, p. 
54. Ohio’s largest drug chain tried some- 
thing new: A prize contest on a 7 a. m. 
program. Winners were those who were 
first to phone in the correct answers to 
a mystery tune. Prizes were gone after 
two minutes, and over 500 people called 
in. They’re still doing it. 


SALES SUCCESS OF CHAIN DRUG 
STORES. By Walter J. Neff, president, 


THEY BUY CHA-GOBE IN HARTFORD. 
By E. S. Churchill, sales mgr., Cha-Gobe 
Co., Hartford. September 29, 1941, p. 73. 
Test of street program on WTHT, that 
city, convinced nasa] filters manufacturer 
that radio was the best medium for in- 
stantaneous results. 





Financial & Insurance 











Neff-Rogow Inc., Advertising, New York. 
Aug. 15, 1939, p. 18. Liggett Drug chain 
found Phil Cook’s Morning Almanac 
brought results plus. No store in the New 
York area showed in the red after it 
started using radio. Items mentioned only 
once sold from three to ten times the 
normal amount. 


PEOPLES STORES GO TO THE PEO- 
PLE. By A. L. Merrill, radio advertising 
manager, Peoples Drug Stores Inc., Wash- 
ingten, D. C. Aug. 15, 1989. p. 18. Peoples 
has made a very unique use of radio. In 
its largest Washington store, it has its 
own studio whence many nation-wide 
broadcasts have originated, celebrities in- 
terviewed, and recordings played. All day, 
loudspeakers in the store rebroadcast the 
best programs of the hour. The public 
have come to know station “PDS” and 
associate it with all Peoples Drug Stores. 
In other cities Peoples has used local 
stations with great satisfaction. 


ALKA-SELTZER TAKES THE AIR. By 
Walter A. Wade, Wade Adv. Agency, 
Chicago. Sept. 1, 1939. p. 58. iles 
Laboratories, Elkhart, Ind., thought it had 
a good product to sell. The best way to 
let the nation know of it was via the 
radio. Today, a product never heard of 
in 1931 has become a household word. 


AWAKENING BOSTON’S DRUGGISTS. 


By J. Bain pson, Division of Drug 
Merchandising, WEEI, Boston. Oct. 15, 
1939, p. 30. Boston’s druggists were re- 


luctant at first to use radio. After some 
persuasion, they went on the air with 
Your Neighborhood Druggist Calling and 
noti only have they seen intangible results 
in the good-will created, but tangibly in 
the general increase in sales. 


RADIO PROMOTION PROVIDES AID TO 
RETAIL DRUGGISTS. Nov. 1, 1939, p. 28. 
Methods by which radio can cooperate 
with druggists to promote products. 


CAMPANA’S TEN SUCCESSFUL RADIO 
YEARS. By Paul Brines, Jan. 1, 1940, p. 
20. Ten years of radio advertising have 
done much for Campana. Its market has 
increased, its sales have soared to un- 
dreamed of heights; but more than that, 
radio sales helped build its ultra modern 
all-glass factory at Batavia, Ill. 


COAST DRUGGISTS TURNING TO 
SPOT. May 1, 1940, p. 22. The diffidence 
with which drug chains viewed radio has 
almost entirely disappeared as evidenced 
by Pacific Coast chains who are becoming 
increasingly larger users of the medium 
for their advertising. 


GROCER, DRUGGIST PREFERENCE 
FOUND FOR USE OF RADIO. July 15, 
1940, p. 22. Survey shows that retail 
grocers and druggists in Kansas regard 
radio as the most effective national ad- 
vertising medium for their products. 


LISTENERS FOUND BUYERS OF 
GOODS PROMOTED ON AIR. Aug. 15, 
1940, p. 66. Telephone survey, using 
Winchell’s Jergens program as guinea pig, 
finds that listeners definitely buy products 
they hear advertised on the air, and the 
more they listen the more they buy. 


CUNNINGHAM TURNS TO RADIO. By 
Ivan Frankel, radio director, Simons- 
Michelson Co., Detroit. Oct. 15, 1940, p. 
82. Cunningham Drug Co., Inc., Michigan 
drug chain, using 124 5-minute newscasts 
every week, becomes a household word and 
increases its ten million dollar annua] sales 
over 8%. 


SUCCESS SECRETS OF COLONIAL 
DAMES. By Grace Glasser, president, Glas- 
ser-Gailey & Co., Los Angeles. Dec. 15, 


1940, p. 22. Success of Pacific Coast cos- 
metic firm’s program heard over seven- 
station CBS-Pacific network proves that 


network shows can be inexpensive and 
unpretentious yet hold as large an audience 


as the larger national shows on same 
hookup. 

CASH FROM CAMERAS. Feb. 17, 1941, 
p. 8 Muncie, Ind., Drug dealer, using a 
weekly program built around material 
furnished by manufacturers and _ local 
events interesting to camera fans on 
WLEC, finds sales in photographic sup- 
plies up over $10,000 in 1940. 

NEWS BOOSTS SALES. March 24, 1941 
p. 43. Detroit’s Cunningham Drug Stores 
was so satisfied with its radio News Ace 
feature, that it renewed the program 
over five stations in the Detroit area call- 
ing for 123 newscasts weekly. 
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A DETROIT BANK’S PRONOUNCED 


SUCCESS. By R. M. Meisel, advertising 
manager. Industrial Morris Plan Bank. 
Detroit. Feb. 15, 1938, p. 30. A $10 bill 


in one bank has as much value as $10 
in another bank—it’s the extra plus of 
service that make the difference. To ad- 
vertise its “plus of service,” Morris Plan 
Bank of Detroit, pioneered a series of 
educational programs which clicked. Now 
maintains full time radio director. 


BANK’S BUSINESS. March 15, 1938, p. 
53. Weekly series devoted exclusively to 
business news, sponsored by Central Na- 
tional Bank & Trust Co., Des Moines. 


WHEN BANKS TURN TO RADIO. July 
15, 1988, p. 82. Chicago bank advertising 
manager gives reasons why banks should 
use radio freely, with his formula for 
successful use of the medium. 


RADIO PAYS, BANK DISCOVERS. Jan. 
15, 1939, p. 24. When a bank’s resources 
grow from two million to over 11 million 
in 138 years, and that bank has been a 
radio user over those 13 years, there must 
be some correlation between the two facts. 
Greater Louisville First Federal Savings 
& Loan Assn. gives radio all the credit 
for its progress. 


PROGRAM AT DAWN IS SUCCESSFUL 
FOR CINCINNATI BANK. March 1, 1939, 
p. 76. Fifth Third Union Trust Co., of 
Cincinnati, using WKRC in a 7 to 7:30 
a. m. program, advertised personal loan 
department to working people before they 
left for work. Fifteen calls at lunch hour 
day after the first broadcast proved pro- 
gram a success. 


Q—SHOULD BANKS USE _ RADIO? 
March 1, 1939, p. 76. Yes, says Fort 
Wayne bank, as quiz program, successful, 
is sponsored 39 weeks, and checking and 
savings departments increase in volume. 


INSURANCE SERIES WILL GO NA- 
TIONAL. Apr. 1, 1939, p. 26. Successful 
public relations campaign of the Lawton- 
Byrne-Bruner Agency, St. Louis (insur- 
ance) over KSD. 


RADIO—A BANK’S FIRST LINE OF 
OFFENSE. By C. W. Grove, president, 
Second Federal Savings & Loan Assn., 
Cleveland. May 15, 1939, p. 15. Five years 
ago, the Second Federal Savings & Loan 
Assn. of Cleveland started from scratch. 
After the first year it started using radio, 
becoming the fourth largest banking in- 
stitution in the city. Credit is given to 
WGAR and radio advertising. 


A DETROIT BANK SELLS DETROIT. 
By R. M. eisel, advertising manager, 
Industrial Morris Plan Bank of Detroit. 
June 15, 1939, p. 68. Detroit’s bank pro- 
gram of unearthing local composers whose 
songs have become popular, proves big 
success and builds good will for the bank. 


BUSINESS FIRMS OFFER BASIS FOR 
BANK’S. PROGRAMS. By Charles C 
Alsup, manager KICA, Clovis, N. M. Sept. 
1, 1939, p. 56. Builders of Clovis program, 
sponsored by Citizens Bank of Clovis, 
salutes firms which have done much in 
the building of that community. It paid 
not only in good will but in a large num- 
ber of new accounts. 


SAVINGS COUNSEL FOR OKLAHOMA 
FOLKS. By Jack E. Berry, secretary- 
treasurer, Oklahoma City Federal Savings 
& Loan Assn. Nov. 1, 1939, p. 19. The 
fact that their program, The Home Folks 
Counselor, broadcast over WKY, won a 
national prize as one of the best spon- 
sored by a bank in the U. S. in 1938. 


TWO SUCCESSFUL FINANCE SHOWS. 
By Luther Weaver, Luther Weaver & 
Associates, Minneapolis-St. Paul. Nov. 15, 
1939, p. 74. Minnesota bank picks up 
many new accounts with two novel pro- 
grams. One, for juveniles, offered free a 
miniature savings bank to parents who 
came into the bank thus. establishing 
contacts; other offered summer vacation 
trips in slogan contest. 


“IF I GAVE UP ALL BUT ONE MEDI- 
UM.” By Ralph W. Pitman, president, 
Morris Plan Bank of Philadelphia. Dec. 
1, 1939, p. 34. Mr. Pitman reports radio 
directly responsible for over half of new 


customers during 1939, who _ increased 
savings 150% and loans 51.7%. 
DRAMA IN BANKING. Dec. 1, 1939, p. 


72. WCCO, Minneapolis, inaugurates pro- 
gram built around functions of the Federal 
Reserve System, dramatizing banking 
activities. 


PRACTICAL BANK ADVERTISING. Dec. 
1, 1939, p. 84. Advertising manager of 
Morris Plan Bank of Detroit thinks con- 
tinued success of banks advertising on 
radio assured if programs, time and sta- 
tions changed periodically in order to 
reach a greater number of listeners. 


HOW A BANK USES BROADCASTS. By 
Robert J. Izant, vice-president, Central 
National Bank, Cleveland. June 15, 1940, 
p. 72. Cleveland banker offers some hints 
on methods that have proven successful 
in that city. 


UNCLE SAM SCANS SAVINGS-LOAN 
PROGRAM. Nov. 1, 1940, p. 48. Analysis 
by Federal Home Loan Bank Board shows 
that savings and loan companies must ac- 
quaint the public with the services they 
render and each year they are spending 
larger sums on radio advertising for this 
purpose. 


LOAN FIRM ON SIX DAYS A WEEK. 
Jan. 13, 1941, p. 32. Minnesota Federal 
Savings & Loan Assn., Minneapolis and 
St. Paul, on the air every day but Sat- 
urday with two programs over WTCN 
and WLOL, using a minimum of time for 
commercials, traces 243 new accounts di- 
rectly to radio during the past 12 months. 


INSURER’S SUCCESS. March 3, 1941, p. 
28. Employers Casualty Co., of Dallas, 
Texas, has been on the air for six years. 
In that time their annual premium in- 
come has grown from less than one million 
to over three million. Figure it out for 
yourself. 


MORRIS PLAN’S SPELLING BEE. July 
14, 1941, p. 51. For three successive years 
Morris Plan in Fort Wayne has been 
sponsoring a county-wide spelling bee that 
is rapidly becoming a tradition. The sta- 
tion, WGL, and the sponsor have donated 
a plaque to rotate to the winning school 
each year. 


AUTO LOAN BUSINESS UP 150%. July 
21, 1941, p. 36. As a result of this re- 
markable success over WCSC, Charleston, 
S. C., the Citizen & Southern Bank is 
planning to extend its radio activities to its 
Columbia and Spartanburg, S. C. branches. 


A BANK’S QUIZ SUCCESSFUL. Sep- 
tember 1, 1941, p. 49. Firestone Park Trust 
& Savings Bank of Akron, O., tried a quiz 
program, titled Was I Right? on WAKR in 
that city, and got good results. Two teams 
made up of prominent citizens of Akron, 
participated on each broadcast. 


SOME TIPS TO BANK SPONSORS. No- 
vember 3, 1941, p. 26. Dominant financial 
program preference is for spot announce- 
ment, according to an analysis of radio 
advertising based on a canvas of 795 sta- 
tions and experience of 688 bank sponsors. 





Foods and Beverages 











DR. PEPPER BEGINS ITS FOURTH 
SEASON. March 15, 1938, p. 20. Dallas 
beverage company begins fourth season 
on special Dixie Network, with its Pepper 
Uppers, which has been one of the most 
successful commercials in radio history. 


SELLING WATER AT FLOOD TIME. 
By Harry W. Witt, CBS Southern Cali- 
fornia sales manager, Hollywood. April 1, 
1938, p. 40. So successful was the selling 
campaign of California Consolidated 
Water Co. during floods that it started 
regular daily commercials over KNX, 
Hollywood, for a 52-week period. 


CREAM OF THE MEDIUM CROP. By 
R. W. Byrne, account executive, Camp- 
bell-Ewald Co., San Francisco. Apr. 15, 
1938, p. 52. Born in the height of the 
depression, Marin Dairymen’s Milk Co., 
using KFRC, San Francisco, has become 
a leading milk distributor in that city. 
and its weekly program, The Marin-Dell 
Amateur Hour, has the highest ranking of 
any locally produced program in that area. 


CONTEST FOR WOMEN’S CLUBS. May 
1, 1938, p. 25. Social groups compete for 
cash prizes in series sponsored by Atlanta 
A&P stores over WATL. 


THE REGIONAL SUCCESS OF 
FOOD. By Emil Brisacher, Emil Brisacher 
& Staff, San Francisco. May 1, 1938, p. 30. 
Can a regional advertiser create a pro- 
gram that will vie in popularity with the 
large transcontinental competition? S&W 
Fine Foods has proved it can be done with 
its I Want a Divorce, which has rapidly 
become one of the leading programs on 
the Coast. 


WHEN THE MARINES TELL ABOUT 
7-UP. By Grace Glasser, president, Glasser 
Advertising Agency, Los Angeles. June 
1, 1938, p. 14. Se successful has their 
program, The Marines Tell It To You 
been, and so great the demand for the 
product as a result, that 7-Up Bottling 
Co. of Los Angeles is doubling its plant 
capacity to meet this radio-made demand. 


S&W . 


BROADCASTING e Broadcast Advertisinm 


MRS TUCKER'S SHORTENIN 

1988, p. 28. Interstate Cotton Oil ee he 
0., Sherman, Tex., used several — 
to advertise its Silver anniversary Rew 
it found, proved the most successfyl }. 
far, as seen by the results of aa 
contests held as part of its adve, — 
scheme for the event. Ttising 


AN A. M. CUSTOMER GETTER. 


1, 1939, p. 74. Bargain Hunt — 
over KDYL, Salt Lake City, ‘ine oe 


a morning customer-getter by intery 

ing shoppers at the Grand Central Seon 
Market, sponsors of the program sa 
in merchandise are offered while vines 
throughout the store remind custom * 
the broadcast. Biche 


BAKERY PRESENTS NEW 
USING SPOT RADIO ALONE, pena, 
Varnum, Iowa Broadcasting Company 
March 15, 1939, p. 34. Zinsmaster Re” 
Co., of Des Moines, had a new om 
put on the bread market. Using Kso As 
RNT, it worked on the theory that i 
the housewife heard the name enough time 
it would become fixed in her mind, 4 


A BREATH TAKER. March 
55. Houston mm Bie 


food store chain j 
KPRC sells items successfully Find 
nouncing daily specials plus one super 


“breathtaking special.” 


RADIO AT THE POINT OF SALE, 3 
Paul C. Brines. Mareh 15, 1939, p. s¢ 
Feature Foods on WLS, Chicago, not only 
advertises different companies’ products but 
maintains a crew who makes contacts with 


the customers and supplies additiong) 
merchandising information for _ their 
clients. Personal interviews, speeches to 


women’s clubs and the like give the pro. 
gram a more personal touch. 


BORDEN’S SUCCESS ON  PACciFic 
COAST CREDITED TO RADIO. May | 
1939, p. 70. On the air since 1937, Bor. 
den’s has become the largest user of 
locally-produced radio programs in the 
West, using news programs featuring 
local angle. Displays in stores and on 
trucks help keep name before the public 


WEST COAST TAKES TO CHEESE. By 
Edith Abbott, Botsford, Constantine & 
Gardner, San Francisco, June 15, 1939, 
p. 65. Tillamook Cheese, a West Coast 
company, ventured into radio rather timid. 
ly, but when 3,000 cheese graters with 
proof of purchase of 2 lbs. of cheese were 
sold, it was convinced. 


CANADA DRY STORY OF SALES IX. 
CREASE NARRATED BY NBC. Ang. i, 
1939, p. 26. Steadily mounting busines 
while general grocery sales index wa 
declining traced directly to its quiz pr- 
gram. 


CALISTHENIC PROGRAM GETS CHI- 
CAGO SPONSOR, OTHERS EXPECTED 
SOON. Nov. 1, 1939, p. 32. Chicago cream- 
ery takes over sponsorship of forme 
sustaining program which had been highly 
—* daily calisthenic series over 


A DAIRY BOOSTS ITS SALES. By 
Gordon Daline, Olmsted-Hewitt Atv. 
Agency, Minneapolis. Nov. 1, 1939, p. 50 
When dairies of the Twin Cities discon 
tinued advertising on a cooperative basis, 
Ohleen Dairy of Minneapolis found a ner 
formula in advertising over WCCO with 
& program appealing to women; it 
products have been climbing consistently 
ever since. 
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PERKO, NEW CEREAL, DEBUTS VIA 


RADIO. Nov. 1, 1939, p. 58. After only 
one month on the air, Minneapolis com- 
pany highly pleased with sales result 
obtained through advertising its ner 
product over North Central Broadcasting 
Systems. 


KROGER DISCOVERS HEARTS ARE 
TRUMPS. By Helen Kennedy, assistant it 
charge of radio to A. E. Johnston, adver 
tising director, Kroger Grocery & Bakint 
Co. Nov. 15, 1939, p. 21. Coffee company 
finds programs directed to women’s heat 
strings sells dated coffee in big way. 


RETAILERS REVEAL RADIO PREFER 
ENCE. Dec. 1, 1939, p. 41. Survey in Ne 
York metropolitan area shows retail gm 
ers and middlemen prefer radio as the bet 
means of advertising grocery store produtt. 


A DAIRY OPENS THE DOOR. By Fre 
eric W. Ziv, Frederic W. Ziv, Advertisins 
Cincinnati. Jan. 15, 1940, p. 42. Follow 
ing up the tremendous demand for cop@ 
of the daily script of Secret Diary, Frenth 
Baur Dairy Co., Cincinnati, found that bs 
delivering them in person it sold # 
product to 75% of all homes contact 
and many of these have become 
customers. 


(Continued on page 80) 
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(Continued from page 78) 











LITTLE BUDGET, BIG RESULTS. By 


Ed. S. Stokes, president, Stokes Canning 
Co., Denver. Jan. 15, 1940, p. 78. Small 
advertiser with limited budget puts his 


money in radio program and sales rocket 
to 16%% over any peak in last 29 years. 
DOLE RADIO DRIVE PROVES A SUC- 
CESS. Mar. 15, 1940, p. 30. Sponsors of 
Al Pearce show (Dole Pineapple) discover 
its first use of the air medium more than 
fulfilled expectations. 


DAIRYMAN’S DREAM COMES TRUE. 
By Harold S. Kahm. Apr. 15, 1940, p. 87. 
Quiz for parents on child-raising brings 
women to plant for broadcast and enter- 
tainment. Program undertaken by firm as 
an experiment in radio proves big success. 


BREAD AND THE REDUCING DIET. 
By William H. Horsley, president, Pacific 
National Advertising Agency, Seattle. May 
15, 1940, p. 78. Seattle bread firm conducts 
health club over KOMO, and sells bread 
to ladies who want to reduce. 


TEASER CAMPAIGN FOR COFFEE CAN. 
May 15, 1940, p. 78. Des Moines coffee firm 
precedes appearance of new product with 
announcements which at no time men- 
tioned the name of the product—merely 
informs public to be on the watch for it. 


SUCCESS FORMULA. Aug. 1, 1940, p. 151. 
Prize-winning formula in Tacoma adver- 
tising contests over KVI has mixture of 
ingredients: sound “selling” copy, good 
station and consistent schedule, persist- 
ently maintained. 


HOLLYWOOD GOSSIP SELLS FOR SUN- 
KIST. Aug. 15, 1940, p. 100. Hedda 
Hopper’s Hollywood gossip sells oranges 
and lemons and brings 52-week contract 
from 13-week trial by California Fruit 
Growers Exchange. 


ADVERTISING AND AMERICANISM. 
Oct. 1, 1940, p. 63. Timely topic stressing 
the American peoples’ freedom to choose 
eas they please, used on Borden program 
(milk), finds an interested public and gets 
enthusiastic reception. 


GROCER, DRUGGIST PREFERENCE 
FOUND FOR USE OF RADIO. July 15, 
1940, p. 22. Group of surveys by Prof. 
Summers, of Kansas State College, show 
Kansas retail grocers and druggists regard 
radio as the most effective national ad- 
vertising medium for its products. 

STALE BREAD PROBLEM SOLVED. By 
Charles Quimby, advertising manager, 
Quimby Baking Co., Uhrichsville, O. July 
15, 1940, p. 26. Bread company has 
problem with bread which could not be 
sold; talk it over with WWVA, Wheeling, 


which suggests program featuring male 
singer, and contest. P. S.: No more stale 
bread. 


HAPPY BAKERS. March 3, 1941, p. 44. 
Bakers of Mankato, Minn., were in a di- 
lemma. Bread sales kept falling. What to 
do about it? They appealed to KYSM who 
arranged an audience-participating quiz 
program. Bread wrappers started to pour 
in. Sales boomed and the bakers are again 
happy. 


WHEN RADIO SUPPORTS THE STAFF 
OF LIFE. By Milton Peterson, general 
manager, Peter Pan Bakeries. March 3, 
1941, p. 11. Here’s one company which 
is firmly convinced that a well-established 
program can challenge any other medium 
in the field of quick response to direct- 
action-new-product selling. They have been 
using a plain folksy story called Toby 
and Susie which has a large established 
audience—and those listeners buy bread! 


S. & F TALKS OVER ITS SOARING 
TURNOVER. By Tom Paul, advertising 
manager, Smart & Final Co., Los Angeles. 
March 17, 1941. p. 11. The smart thing to 
do, S & F, West Coast wholesale house 
decided, was to let radio sell its groceries. 
They bought a piece of reasonable radio 
time on KFAB, Los Angeles, and sat back 
to see what would happen. It happened, 
and S & F came back for more with 
Johnny Murray Talks It Over on KFI. 
Well, 27.000 sets of silver and three car- 
loads of glassware as premiums tell the 
story pretty well. 














A SUCCESS STORY 


A recent survey made in 
Pennsylvania shows for 


i STATION A (1000 watts) 


a revenue three times greater 
than cost for INS newscasts 


STATION B (5000 watts) 


A revenue seven times greater 
than cost for INS newscasts 


STATION C (250 watts) 


a revenue five times greater 
than cost for INS newscasts 


Results like these are a common occurrence 
all over the country for stations using 


INS news broadcasts. 
P46 


' S for Advertising Profits 
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NOTHING BUT RADIO. Dec. 1, 1940, p. 
26. Chico, Cal., grocery firm persuaded by 
KHSL to place its entire advertising bud- 
get for air time, finds an increase of 
32% in it sbusiness within a few weeks. 


IT’S SAFETY FIRST. Dec. 15, 1940. p. 
85. Safety program, sponsored by Fort 
Wayne bakery over WGL, not only benefits 
the citizens of that community but brings 
increased bread sales for the firm. 


TURKEYS GOBBLED. Dec. 15, 1940, p. 
69. Turkey farm using KROW, Oakland, 
exclusively, doubled its business in 1940 
over the previous year. 


THE SALES OF BREAD AND CAKE 
RISING. April 14, 1941, p. 44. When Conti- 
nental Baking Co., started to take its 
Your Marriage Club, on the road it played 
to an average of 5000 people a show. To get 
into the show, each person had to go to 
its Wonder Bread dealer to get a ticket. 
That killed two birds with one stone. It 
brought good will and sold the bread. 
Perfect combination. 


STORY OF PRESSURE. May 5, 1941, p. 
46. A Des Moines 


company had a new 
product to market and realized it would 
be tough to put over. They turned to 


KRNT, that city, and within a month 
sales quadrupled. 

IT SELLS AND IT CREATES GOOD- 
WILL. By Robert J. Davis, vice president, 
Brisacher, Davis & Staff, Los Angeles-San 
Francisco. June 2, 1941, p. 18. It was an 
old problem with the farmer. Middleman 
expenses. A cooperative group on the 
West Coast decided to use radio to try to 
beat it. They put on The American Chal- 
lenge. Today it carries the load of acquaint- 
ing housewives on the Coast with their 
fresh products. Increased business reflects 
the results. 


SPOTS MOVED THE APPLES. June 30, 
1941, p. 24. An intensive three-a-day sched- 
ule of spot announcements on 25 stations 
resulted in the disposal of a Washington 
State bumper crop of what might have 
been a total loss due to the closing of 
export markets in warring countries. 


MORE THAN A KRAFTY FOOT IN THE 
DOOR. By John H. Platt, advertising di- 
rector, Kraft Cheese Co., Chicago. July 
14, 1941, p. 11. Eight years of continuous 
sponsorship by Kraft has made sales his- 
tory for the company. From the first two- 
hour network show on NBC in 1933 to the 
present Kraft Music Hall, Kraft has shot its 
sales messages to the public in a con- 
centrated and successful form. 


BEHIND THE STROH CURTAIN. By 
Arden Yinkey, Zimmer-Keller, Detroit. 
July 21, 1941, p. 34. Quality musical pro- 
gram featuring 36-piece all-string orches- 
tra, did a fine merchandising job for 
Stroh Brewery Co. of Detroit. The half- 
hour evening show was presented before 
capacity audiences in and around the city. 
Station used was WJR. 


A BUCK FOR A BOX—THE MILLER 
METHOD. By J. J. Werner, sales and ad- 
vertising director, Miller Cerea] Mills Co., 
Omaha. July 28, 1941, p. 22. Starting from 
scratch, Miller successfully introduced a 
muffin mix by radio and then followed up 
with a hit program that paid a buck for 
each of the sponsor’s box tops found in 


the home of housewives called during the 
show. 


SELLERS OF SALES. September 29, 1941, 
p. 38. Adelaide Hawley, editor of WABC’s 
Woman's Page of the Air, makes good 
use of her knowledge of the housewife’s 
problems in her broadcasts for the New 
York State Bureau of Milk Publicity and 
the Krug Baking Co. Both sponsors have 
had remarkable response in the New York 
aren. 


TILLAMOOK GETS $10.99 FOR EVERY 
$1. By David M. Botsford, president, Bots- 
ford, Constantine & Gardner, Portland, 
Ore. October 13, 1941, p. 18. Tillamook 
County Creamery Assn. of Portland, Ore., 
has found its weekly 15-minute Coast 
regional] network program an effective 
and profitable low-cost advertising medium. 


SELLERS OF SALES. R. C. Williams 
Co., New York, distributors of Royal 
Scarlet brands (food products), were de- 


termined to put Roya) Searlet brand name 
back in the public mind. Radio was tried so 
successfully that within four months the 
Williams Co. had expanded its radio time 
threefold. October 12, 1941, p. 53. 


BROADCASTING e Broadcast Advertising 


A LIVESTOCK MARKET p 
October 20, 1941, p. 33. North Se eRe 
Livestock Market News and cational 
Foundation, Portland, Ore., tanene 
noon quarter-hour livestock market 
mentary on KEX, that city, resulting 
increased business for the market, AY 
mated daily listening audience is 250,000, 
SUCCESS FOR SUPER MARKET Octo. 
ber 27, 1941, p. 40. Charles Crouch, 
president of Super Market Institute and 
manager of 22 Lucky Stores in No 
California, tells of the Lucky Stores’ 
success on KGO, Oakland. Super 
Institute Convention in Philadelphia Was 9 
impressed that many Super Market ope. 
ators planned similar promotional] tieuns, 





Housing & House Furnishing | 


OLDEST PROGRAM OF THEM AL 
Apr. 15, 1938, p. 44. Sachs Quality Purg). 
ture, New York, disputes Cities Seryig 
claim as the oldest program on the air 
Say it preceded by over two years, having 
gone on the air Nov. 21, 1925. 


WHK’S NEW SERIES STIRS REALTY 
MART IN CLEVELAND AREA. June i, 
1938, p. 47. Novel program describes prop. 
erties available and advises public to visit 
them. At same time pamphlets listing a] 
such properties widely distributed. 


BOB’S AND JUDY’S COTTAGE, Ang. 1, 
1938, p. 18. WAPI, Birmingham, sponson 
real estate promotion scheme with a pr 
gram describing hopes and experiences of 
a young couple in planning and building 
a new home. 





THE HOUSING BOOM THAT KFPW 
BUILT. By Jimmie Barry, advertising 
manager, KFPW, Fort Smith, Ark. Ag. 
1, 1938, p. 19. A mild boom in the build 
ing trades was started when KFPW é& 
cided to undertake the building of a modd 
home at its own expense in an effort t 
educate the public in the problems in- 
volved in building a new home. The house 
was promptly sold, the building trads 
began to pick up and KFPW has ben 
widely praised. 


THE HOUSE GOES TO THE BUYER 
Jan. 1, 1939, p. 19. Milwaukee real estate 
firm broadcasts direct from rooms of 
“Dream House,” describing it and getting 
visitors’ reactions. Over 3,000 people tum 
out to see the home which was sold within 
two days. 


HOUSE WAS SOLD. Feb. 1, 1939, p. 81 
Phoenix realty firm using KTAR sel 
property valued at $15,000 for a tot 
advertising outlay of $161.25, in two weeks 
time. 


YOUNG AMERICA SELLS THE NORGE 
LINE. By George Fulenwider, sales mat- 
ager, Southern Bearing & Parts Co., Char 
lotte, N. C. June 15, 1939, p. 17. Charlotte 
firm sells Norge refrigerators via WBT 
by sponsoring children’s show. Elimins- 
tions held through local civic groups and 
finalist appear on program, which mt 
only builds sales and dealer acceptance, 
bat holds civic interest and inspires gooi- 


THE FHA SENDS AN INVITATION 10 
SPONSORS. By George T. Van der Hoel, 
Chief, Radio & Motion Picture Section, 
Federal Housing Authority. Oct. 1, 199, 
p. 20. For five years the FHA has used 
radio in its program of education in home 
building. Over that period it has 
several types of programs all to the same 
end. Today, FHA feels that the “log-s@ 
in housing has been broken and in Jatt 
measure credits radio for its success. 


FOOD SHOW RECORD. Oct. 15, 1940, 
75. Omaha Food Show, featuring three ne- 
work shows, brought to Omaha by WO¥, 
breaks all attendance records of the lat 
35 years. 


RADIO-BUILT HOUSE IN CAROLINA 
Jan. 20, 1941, p. 12. To educate its audi 
ence in the problems of home-making from 
the ground-breaking to the house-warming, 
WCSC, Charleston, S. C., sponsors 
building of a model home, broadcasting for 
15 minutes each day on-the-spot with #@ 
informa) serial. 


BROADCASTS CAN SELL _ PIANOS 
March 31, 1941, p. 34. Various programs 
the country over have shown that radio 
can move pianos, says report of Nationt 
Manufacturers Assen. 


(Continued on page 82) 
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THEY ALL KNOW THE WILF BROTH- 
ERS. By Philip Klein, president, Philip 
Klein Adv. Agency, Philadelphia. Feb. 24, 
1941, p. 16. Philadelphia firm selling floor 
coverings and venetian blinds, trying radio 
over WFIL just a year ago, finds a real 
boom in sales after over 25 years in busi- 
ness. Owner of store broadcasts commer- 
cials in person, establishing a closer rela- 
tionship between store and buyers ; sales in- 
creases show the public likes the friendly 
contact. 


SELLERS OF SALES. March 10, 1941, p. 
24. Since 1928 the Benjamin Moore & Co. 
(paints) has been on the air with Betty 
Moore, a program setting forth the prob- 
lems of interior decoration. Betty Moore 
also conducts a club, the members of 
which get a free decorating booklet each 
fall and spring. Since taking the air mail 
responses have doubled each succeeding 
year except 1938. In 1928 there was one 
factory now there are seven. 


REALTORS GETTING RESULTS FROM 
RADIO. By Samuel J. Henry, radio direc- 
tor, Vincent Tutching & Assoc. April 7, 
1941, p. 18. Homes are a pretty big item to 
try to move via radio. WJSV, Washington, 
went out whole hog. They had homes for 
sale from four to 40 thousand dollars. 
First week Homes on Parade had 3 spon- 
sors, by the 7th week the program was 
sold out with 15 participating sponsors. 
One reports nearly $250,000 increase in 
sales over last year. Proof enough that 
radio can move large items. 


RADIO SAMPLES MERCHANDISE. By 
Russell B. Wells, vice-president, Charles E. 
Wells Music Co., Denver. May 5, 1941, p. 43. 
Good-will sells merchandise as well as high 
pressure salesmanship. So Wells Music Co., 
Denver, conducts free music classes, a 
Junior police band and a marimba orches- 
tra, in connection with its Wells of Music, 
on KOA, Denver. Does it work? Well, the 
company just renewed its 52-week contract. 


FIVE SPONSORS WITH ONE IDEA. 
June 2, 1941, p. 23. Five companies cooper- 
ate to give the public information on build- 
ing to sell] homes they have had a hand 
in building. Although the program is 
young, many houses have been sold and 
many rival companies are trying to get 
time on the program—a good indication 
that it’s going over. 


11 HOMES WERE SOLD. June 2, 1941, p. 
24. How to sell homes? Here’s one formula 
that worked. An announcement on a popu- 
lar participating program of the coming 
of a broadcast remoted from a new home: 
a one time broadcast of that remote. Re- 
sult: 11 homes sold. 


A LOCAL’S $50,000 HOUSE. July 14, 1941, 
p. 24. WJLS, Beckley, W. Va., invited 
building manufacturers of al] types to 
join in building a cooperative model house 
on a half-cash, half-time basis. A daily 
broadcast from the construction site 
plugging the homes resulted in more busi- 
ness for the participating firms. 

HOW RADIO SELLS FURNITURE. July 
21, 1941, p. 33. A survey conducted among 
2,000 furniture retailers, shows that three- 
fourths of furniture retailers using radio 
get satisfactory results. 


MRS. BLOOM’S FURNITURE SUCCESS. 
October 20, 1941, p. 28. Morrison-Neese 
furniture store, Greensboro, N. C., was 
having trouble selling its budget line until 
Winifred Bradford Bloom arrived fresh 
from a successful season at WIS, Columbia. 
8S. C. Mrs. Bloom’s informal, artistie morn- 


ing broadcasts on WBIG, Greensboro, 
brought the customers in droves and an- 
other Bloom boom was created 





Lubricants & Fuel 











PAINLESS COMMERCIALS TO MARK 
ATLANTIC REFINING GRID SERIES. 
By J. Frank Beatty. Sept. 15, 1988, p. 16. 
Atlantic Refining Co. holds school sessions 
for announcers to teach a uniform method 
of presenting football games sponsored by 


the company. Stresses painless commer- 
cials 

OIL FIRMS DOMINATE FOOTBALL AS 
SCHEDULES GET UNDER WAY. Oct. 
l, 193%, p. 20. As in the previous year, 
1938 football broadcasts will be dominated 
by oi) firms. Largest schedules handled by 
Atlantic, of Philadelphia, Tidewater, San 
Francisco, and Humble, of Houston 





ESSO ON THE AIR. Jan. 15, 1939, 
Talking film News on the Air, tells the 
story of the collection, preparation and 
dissemination of UP news for the Esso 
Reporter broadcasts. 


D. L. & W. PREFERS BLUE COAL TO 
RED INK. By Bruce Robertson. Oct. 15, 
1989, p. 40. The Shadow, sponsored by 
D. L. & W. (the only producer of Anthra- 
cite to use network broadcasting) has 
aided in gaining for its sponsor tre- 
mendous increases in sales, in direct con- 
trast to the general trend in the Anthra- 
cite industry. 


RADIO AND CANDY SELL GAS. By 
Wayne Varnum, KSO-KRNT, Des Moines. 
Jan. 15, 1940, p. 44. Candy and gas do 
mix. To advertise three new gas stations 
in Des Moines, Hubbel Oil Co. of that city 
offered, over KSO, a free candy bar to each 
person in a car purchasing gas. Premium 
booklets given away at the same time 
helped create steady customers. 


MIDWEST VENTURE SELL OHIO OIL 
CO. ON RADIO POWER. Jan. 15, 1940, 
p. 44. Music contest so successful that the 
original NBC-Blue network has been ex- 
tended from 5 to 10 stations, reaching from 
Fort Worth to Chicago. 


18 CONSECUTIVE YEARS WITHOUT A 
CHANGE. By Elliott McEldowney, adver- 
tising director, Cities Service Co. March 
15, 1940, p. 22. For 13 consecutive years, 
Cities Service, by merchandising good mu- 
sic has built up a tremendous market for 
its petroleum products. Key to its success 
lies in its well-rounded merchandising cam- 
paign, with a dignified motif predominat- 
ing. 


p. iL. 


INTERESTING THE OIL INDUSTRY. 
June 1, 1940, p. 102. KVOO, Tulsa, gives 
complete coverage of the International 
Petroleum Exposition held in that city, in 
order to interest more petroleum dollars 
in radio. 


ASSOCIATED TO SPEND $250,000 IN 
15TH GRID SEASON ON COAST, Sept. 
15, 1940, p. 26. Tidewater Associated Oil 
Co., spends $250,000 to bring 85 Coast 
games over 70 stations. Promotion drive 
includes handouts with complete schedules 
at each of its service stations. 


THEY TRIED RADIO. Jan. 13, 1941, p. 
20. Des Moines coal company, abandoning 
all other advertising media for radio—using 
KSO and KRNT—finds 1940 sales up 20% 
over the previous year. 


THIRTY SECONDS TO GO IN DENVER. 
Jan. 20, 1941, p. 43. Quiz contest spon- 
sored by Bay Petroleum Corp., over KOA, 
Denver, calls contestants who have rezis- 
tered at neighborhood stations, by phone 
and poses question to be answered within 
thirty seconds. Prizes are in form of 
credit memo for certain number of gallons 
of gas. Average of six new customers per 
day since contest started. 


THE NEWS THAT MOVES RICH- 
FIELD’S OIL. By Robert M. Hixson, Hix- 
son-O’Donnell Advertising Inc., Los An- 
geles. Jan. 27, 1941, v. 20. Richfield Oil 
Corp. of California claims its 15 minute 
newscast, Richfield Reporter, heard six 
times weekly over Pacific Coast NBC-Red, 
to be the longest success in the history of 
network radio. Anyone who has any 
counter-claims will have to show evidence 
to better Richfield’s record of over 10% 
million give-aways since 1932, for each 
represents a personal call. 


THE 700TH ‘STANDARD SYMPHONY 
HOUR’. March 10, 1941, p. 18. For 13 
years, the Standard Oi] Co. of Cal., has 


sponsored a symphony hour during which 
no commercial announcement has been 
used. Their measuring stick of success is 
caleulated in the volume of good-wil] that 
is constantly paying off in dollars and 
cents. 


AN IDEA THAT SUCCEEDED PDQ. By 
Chet Crank, Dana Jones and Chet Crank 
Inc., Los Angeles. May 5, 1941, p. 34. 
When the Petrol Corp., Los Angeles, went 
looking for a radio program they wanted 
one that would have to be inexpensive and 
have general public appeal. They went to 
KFI, Los Angeles, and came up with 
PDQ Quiz Court which was the answer to 
their prayer—for it merchandised itself 
and built both good-wil) and new customers. 
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BEAUTY TIME IN AKRON—A UTIL- 
ITY’S SAGA. April 15, 1938, p. 40. Beauty 
and kilowatts got together in the head of 
George A. Webber, advertising manager 
for the Ohio Edison Co., and out came 
his brainchild, Reddy Kilowatt—Your Elec- 
trical Servant, which promptly sold 34,000 
copies. Then followed a radio series, Ruth 
and Reddy tying in with the book and 
showing how the mythical Reddy could 
make women more lovely. Local distribu- 
tors ran radio contests and gave away 
electrical appliances, so great was the suc- 
cess of the venture. 


GOOD-WILL FOR TRANSIT FIRM. By 
Karl B. Mickey, director of public rela- 
tions, Cleveland Railway Co. July 15, 1938, 
p. 26. Cleveland Railway Company, using 
WHE, satisfied that its program of bring- 
ing new names to radio—selected from 
local talent—has paid by creating exten- 
sive good-will. 


JOINT GAS SERIES PROVES SUCCESS- 
FUL. Oct. 1, 1938, p. 28. So pleased was the 
American Gas Assn. with responses to its 
program, Mystery Chef, now finishing its 
third year, that plans are being made to 
continue it for a like period in the future. 
Over 12% millions of the “‘Chef’s’’ recipe 
book had been distributed by local dealers 
during that period. 


HOW RADIO SERVES THE ELECTRIC 
UTILITIES. By R. T. Harris, R. T. Harris 
Advertising Agency, Salt Lake City. Oct. 
15, 1938, p. 19. Survey shows electric utili- 
ties on average spent 9.6% of total adver- 
tising appropriation on radio; uses a musi- 
cal program in the mid-morning or eve- 
ning hours, with spot announcements for 
special promotions, favors spot for al]- 
around effectiveness and ‘s on the air con- 
sistently over a nine months’ period each 
year. 


SELLERS OF SALES. April 28, 1941, p. 
46. When an advertiser buys radio time 
for a 30-day trial and the program is still 
going strong after 514 years—that’s suc- 
cess in any man’s language. especially to 
Chicago & North Western Railroad, spon- 
sor. Surveys show it grows more popular 
with age. 





Miscellaneous 











WHAT’S KLINGTITE? ASK ANYONE 
IN THE LOS ANGELES REGION. By 
Walter McCreery, sales manager, Allied 
Advertising Agencies Inc., Los Angeles. 
Jan. 15, 1938, p. 22. New product takes 
the air over Fletcher Wiley’s Housewives 
Protective League on KNX, Hollywood, 
and in the first 15 weeks, sales increase 
850%. 


WHY ARMCO USES BROADCASTS. By 
W. W. Sebald. Jan. 15, 1938, p. 61. Ameri- 
can Rolling Mill Co. proves radio can even 
“sell” a heavy industry to the public. 
Commercials on concert series over WLW 
point out to public advantages of purchas- 
ing articles made of stainless steel. 


GARDNER NURSERIES USE 300 STA- 
TIONS. April 1, 1938, p. 20. Iowa nursery 
spends over $300,000 using 300 stations to 
advertise its guaranteed products. 


THE 250,000 WOMEN OF WKRC. June 1, 
1938, p. 24. Advertisers participating in 
WKRC’s Economy Kitchen have chance 
to display their merchandise and serve 
their foods at Cincinnati Domestic Arts 
Guild Headquarters. Lecture follows dinner 
after which members gives names and 
addresses of their grocery stores which are 
later visited by field workers. 


THE MUSIC OF SHERMAN CLAY. By 
Edward P. Franklin, assistant manager, 
KJBS, San Francisco. July 1, 1938, p. 57. 
Program undertaken as an experiment two 
years ago, on KJBS, San Francisco, and 


KQW, San Jose, rated one of Northern 
California’s most successful recorded air 
shows. 


THE LOW-COST WAY TO GET INQUIR- 
IES. By J. R. Lunke, James R. Lunke & 
Associates, Chicago. July 15, 1938, p. 13. 
Spot radio, if effectively applied, can get 
inquiries at low cost. Some of the more 
effective methods discussed. 


SYRACUSE SPONSOR 16 YEARS 
AIR WITHOUT A BREAK. July 15, 1988, 
p. 24. Music store uses radio continuowly 
since 1922. 


STORY OF MOLLE. Aug. 1, 1938, D. 
NBC promotion piece shows how sales gi 
Molle shaving cream doubled during the 
last four years during which radio was 
exclusively for national advertising, 


PACIFIC MARKETERS TURN To Ra. 
DIO. By Lindsy Spight, Pacific Coast vig. 
president, John Blair & Co. Sept. 15, 1938, 
p. 17. Many new accounts and new Pros. 
pects loom on the Pacific Coast, raising 
considerably the amount of spot busines 
in that area for 1939. 


COLLEGE PROGRAM DIRECTS APpRay 
TO COMMON PEOPLE. Sept. 15, 19% 
p. 22. Program over KYW, Philadelphia, 
The University of Pennsylvania ‘ 
Box, brings outstanding authorities to n 
dio, having them speak and then query; 
them through a “common people’s spoke. 
man” thereby making available to the gy. 
erage person the benefits of college lear. 
ing. Subjects discussed vary, no two simile 
ones following. 


RADIO CAMPAIGNS LIFT ICE INpus 
TRY OUT OF DOLDRUMS. Oct. 1, 1933, 
p. 60. NBC brochure shows how the ig 
industry has made a tremendous comebac 
since 1935, using radio as the chief mediun 
in its advertising campaigns. 


RESTORED TO THEIR FAMILIES. No 
15, 1988, p. 28. Bureau of Missing Persons, 
daily 5-minute program, over WWJ, De 
troit, has restored 540. persons to ther 
families out of 624 cases handled. Program 
proves to advertisers and agency men ths 
a five-minute feature can build up a steady 
listening audience. 


HARDWARE FIRM SELLS BY AIR. By 
Herbert Lyser, KSFO, San Francisco. Fe, 
1, 1939, p. 81. Pacific Coast hardware con. 
pany enters ninth year with its Fishin 
Fool program; spends nearly 100% of 
advertising appropriation for radio, s 
thousands of fishermen come into stor 
and swell profits. 


SUCCESS BY AIR. April 1, 1939, p, & 
Concentration on radio advertising offers 
as one of principal reasons for the tre 
mendous growth of Philip Morris cigarettes 
in the past six years. 


JOHNSON’S WAX RENEWS AS RADIO 
BOOSTS SALES, April 15, 1939, p. & 
Firm’s radio budget for 1939 tops $800,000 
as sponsor’s business increases 50% sinc 
going on the air in 1935. 


AN EARLY MORNING CHECKUP. Jun 
15, 1939, p. 32. WTMJ, Milwaukee, trie 
to change listening habits in the eaty 
morning hours by playing a “gift song’ 
over its 6:00 to 8:30 a.m. program afte 
which representative calls at homes. If 
anyone in house has heard, and can ide- 
tify gift song, he is given a midget ratio 
free. 


RADIO FOUND TO BE SUPERIOR 4S 
A MEDIUM FOR CIGARETTES. July i 
1939, p. 27. College survey shows broai- 
casts far outstrip competing media it 
return-per-dollar. 


A FIGHT WAGER. July 15, 1939, p. # 
Magazine Razor Co. contracts for hal 
hour period on the air for the Lo 
Galento fight and saves $1,912 as broadcast 
including preliminary announcements, st 
on the air for 45 minutes. 


FOOTBALL PLAYER POPULARIT 
CONTEST. Jan. 1, 1941, p. 55. For 
Worth food market chain conducts pot 
larity contest among local high school fo 
ball players for KFJZ listeners. Sales sii 
from markets were used as ballots and $4; 
007 were cast. 
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LISTEN. By Robert J. McAndrews, ae 
promotion manager, NBC, San Francie 
Sept. 1, 1939, p. 32. Mr. McAndrews poitt 
out that radio is the best medium for # 
vertising because unlike other media, * 
reaches the listener when he is in #™ 
laxed frame of mind and ready to 


RED HEART BLENDS INSTITUTION 
AND SPOT SUCCESSFULLY. Sept * 
1939, p. 44. Dog foods firm, starting ® 
use radio with a modest test in Chici? 
area, goes on a 36-station NBC-Red 1 
work plus an expanding spot schedule # 
voted entirely to the care and feeding @ 
dogs. 





(Continued on next page) 


BROADCASTING « Broadcast Advertisim 










from food 
Medicine, 


eee 





BROA 








EARS 
ly 15, 1m 
‘ontinuougly 










L938, p, gy 
ow ; 
during th 
lio WAS Usei 
sing. 

N TO Ra. 
Coast vice. 
nt. 15, 1938 


| NEW pros. 
ast, raisi 










































IS comeback 
hief medium, 







Y AIR. By 
ncisco, Feb 
rdware com- 
its Fishing 
100% of 
radio, a 
into store 


















y 








1939, p. 9% 
sing offered 
for the tre 
is cigarette 








AS RADIO 
939, p. BB. 
ops $800,000 








SKUP. Jun 
aukee, trie 
1 the early 
“gift song” 







nidget radio 







»ERIOR AS 
ES. July lh 
hows broai- 

media in 








1939, p. & 
s for hal 

the Lou 
is broadcast 
ments, stays 









/PULARITY 
». 55. For 
ducts pop 
school fos 
. Sales slips 
ots and 9%, 












Y LIKE 10 
drews, sis 
n Francise 
drews point 
lium for 

r media, * 
is in at 
dy to liste 


TUTIONAL 






schedule & 
i feeding ¢ 





page) 






ertisim 





1 T 
p. 38. 
Arts Guild of Chicago (Associated Wom- 
a's Clubs), 


(ENTIVE TO SMALL STORES. 
Gomer Bath, assistant manager, 





Radio Success Stories 








15, 1939, p. 67. 
na firm using one daily 100-word 
announcement over WFBG at noon, 


ets definite results each day. 
FUN WITH FITZPATRICK ; AND PROF- 


. By Paul Brines. Nov. 1, 1939, 
Chicago firm’s program, Meet The 
over WBBM, backed by the Home 


interviews the housewife and 


her a customer. Firm estimates 


tut it has given over 1% million premiums 
o listeners in 
have rocketed. 
copy THAT CLICKS—A FRIENDLY 
APPROACH. By Frank Baker, Continuity 
fiitor, WLS, Chicago. Feb. 15, 1940, p. 
, In an era of superlatives, the straight- 
forward and friendly suggestions of a sin- 
wre announcer are likely to prove more 
fective than all sorts of flossy adjectives. 
Copy that clicks need have a warm ap- 


past three years, as sales 


proach, not potent verbiage. 


, SEASONAL SCHEME OFFERS IN- 
By 
WMBD, 
Peoria. Feb. 15, 1940, p. 44. Peoria station 
ofers schemes to small advertisers during 


dow radio seasons, to level off somewhat 


the difference between peak and_ slack 


seasons. 


4 BUSINESS BUILT BY A BOY. April 
1, 1940, p. 40. Boy, 16, featured as the 
“Boy Philosopher,” gains tremendous fol- 
lowing on KLZ, Denver, and _ increases 
business of building supply company. 


DEFT COMMERCIALS VIEWED AS KEY 
1 SELLING VIA AIR. By Douglas 
Cronin, Allied Advertising Agencies, San 
Francisco. June 1, 1940, p. 16. Straight 
commercials are dying, but not fast enough. 
Too many advertisers cling to them and 
se much audience appeal. 


BROADWAY LISTENS AT SUNRISE. 
Aug. 1, 1940, p. 128. 6:30 to 7:00 a.m. 
program survey shows that people do 
listen early in the morning. Mail response 
for WABC’s Rising Sun program for the 
frst day (requested by the sponsors) sur- 
passes the quota allowed by advertisers 
for whole week ! 


CITY VS. CITY—A BATTLE OF QUIZ- 
TERS, Aug. 15, 1940, p. 99. New type of 
quiz program perfect for advertisers look- 
ing for a high-ranking local show. Audi- 
ence interest tremendous as groups from 
tival cities vie with each other over air. 


HOW TO CLEAN UP IN CLEANING 


BUSINESS. By Walker Gullatt, general 
manager, Howard’s Cleaners, Hartford. 
Sept. 15, 1940, p. 19. Man-on-the-street 


program, sponsored by Hartford cleaners 
oer WDRC, practically doubles business 
in short time. 


FIFTH AVENUE’S CROSS-ROADS. Nov. 
lL 1940, p. 46. Program blending village 
and city items provides formula for suc- 
cessful women’s program on WJZ. In two 
years rises from a commercial nonentity 
0a gross of more than $10,000 a-month. 


MAKING THE CLASSICS CLICK. Nov. 
1b, 1940, p. 382. Invitation to Learning 
series, CBS sustaining program, featuring 
a discussion of the world’s greatest classics 
by three noted speakers, proves listener 
interest in intellectual topics as fan mail 
pours in from every State in the Union. 


UNCLE SAM—BIGGEST USER OF 
RADIO TIME. By J. Frank Beatty. Nov. 
15, 1940, p. 19. Each day many government- 
sponsored programs come to listeners over 
the air. These, surprisingly free from ob- 
yetionable propaganda, aim to educate 
Americans in the various functions of the 
government and many bureau heads attest 
to the invaluable aid given by radio in 
Successfully carrying out their programs. 


AND THEY ‘SELL EVERYTHING’. By 
Donald E. Finlayson, WLS, Chicago. Dec. 
1, 1940, p. 38. In its 16 years on the air, 
WLS National Barn Dance has played 
before 900,000 paying visitors, who are but 
& small fraction of the air audience which 
made the program such a tremendous 
commercial success, in selling everything 
= food and fences to clothing and 
icine, 


SUCCESS IN TEXAS. Jan. 20, 1941, p. 47. 
Sun Bowl Festival, promoted by air, draws 
many; offer to give away pictures of Sun- 
Bowl parade draws over 10,000 responses 
from 17 states and two Canadian Provinces. 


SELLERS OF SALES. Feb. 3, 1941, p. 11. 
When a program averages over 12,000 let- 
ters a month, has 23 participating spon- 
sors and an eager waiting list, and has 
gained a national reputation for the local 
station involved, it’s time to look at the 
record—especially a record of six years 
standing. The program is Martin Block’s 
Make Believe Ballroom, heard over WNEW, 
New York. 


TOBACCO’S ROAD TO SUCCESSFUL 
SELLING. By Edward Codel, Feb. 24, 1941, 
p. 13. In 1930, when they first ventured 
into radio, the name Brown & Williamson 
was practically unknown to the radio audi- 
ence. Today, 11 years after, they are one of 
America’s largest radio advertisers and 
tobacco dealers. Variety programs and 
strong copy have aided in successful sales. 


SELLERS OF SALES. April 14, 1941, p. 
22. When the head of a large firm such as 
American Tobacco Co. takes his hat off to 
the salesmanship of radio, that’s ’nuff said. 
They've been at it since 1927 and have no 
regrets. : 


A WEEKLY BENEFITS BY RADIO. June 
1941, p. 26. unique story of news- 
paper-radio cooperation. A weekly of Long- 
mont, Col., saw station KFKA, Greeley, 35 
miles away, take much of the town’s adver- 
tising money. Paper owner hit on idea of 
buying time on radio and giving all his 


23, 


advertisers a free spot. It’s worked to 
both their advantages. 
FIGHT BOOSTS SALES. July 7, 1941, p. 


8. Gillette Safety Razor Co., Boston, reports 
that retailers’ sales of its items featured on 
the Louis-Conn fight over MBS, showed a 
marked increase and that an all-time high 
for sales of such items will result from 
the boxing broadcasts. 


LARGER CROWDS AT LAKE 
POUNCE. By Julian Norton, 
Lake Compounce, Bristol, Conn., amuse- 
ment, Aug. 11, 1941, p. 42. When the 
amusement park had its second most suc- 
cessful season in 1940 after using radio, 
small wonder that the contract with WDRC, 
Hartford, was renewed in 1941 for an ex- 
tensive schedule of spots, street interviews 
and recorded programs. 


COM- 
manager, 


HIGGINS MOVES BOATS OVER THE 
AIRWAVES. By George W. Rappleyea, 
assistant to president, Higgins Industries 
Inc., New Orleans. Sept. 1, p. 14. A spot 
schedule as a sort of a courtesy gesture to 
WDSU, New Orleans, after Manager Joseph 
Uhalt had bought a motor boat, brought 
such pleasing results that Higgins went 
for two programs. Now, firmly sold on 
radio, the sponsor is launching: its third 
series to sell the boats. 


MR. MEINECKE GETS PERSONAL. 
Sept. 8, 1941, p. 10. Like most small city 
retailers, A. S. Meinecke, manager of 
Meinecke Bros. hardware firm, depended 
on local announcers to merely read his 
spot radio advertising. Then he evolved a 
“hello neighbor” policy in which he, him- 
self, transcribed the announcements in his 
own inimitable style. The personalized ap- 
proach immediately clicked with the lis- 
teners. 


PHILADELPHIA LAUNDRY CLEANS 
UP. October 20, 1941, p. 48. Five month 
campaign on WIP, Philadelphia, by Man- 
chester Laundry Co. in that city, has in- 
creased the customer list by more than 
1500. Musical quiz, awarding 10 sets of 
movie passes for guessing correct titles, 
was used. 


RADIO GIVES MUSICAL SHOW A LIFT. 
By Marlo Lewis, radio director, Blaine- 
Thompson Co., New York, November 3, 
1941, p. 22. Lukewarm reception of “Hellza- 
poppin’” turns into sensational success 
overnight when radio is added in promo- 
tion of Broadway musical. Survey disclosed 
that radio brought in thousands of custom- 
ers who never before spent $3.30 for a 
ticket to a Broadway show. 
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Again in the Twin Cities’ Market 
8 OF THE 10 TOP STARS 


Chosen in Radio Daily's Nationwide Critics’ 
Poll Are Heard Exclusively Over 


KSTP 


Minneapolis-St. Paul 
50,000 Watts—Clear Channel 
Exclusive NBC Affiliate for the Twin Cities 
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Memo from 


, the Boss... 





‘io ought to be. The New York Times of 
September 23, 1941 reports that Charleston’s 
department stores show the greatest sales in- 
crease in America—67% over 1940, according 
to the Federal Reserve Board! 

And it’s a solid gain. Not temporary “defense 
booms” but a steady surge forward, based on a 
dramatic industrial rebirth. Charleston today 
—thanks to a vast hydro-electric development 
—is one of America’s great industrial centers. 
Highly diversified, too. which means thousands 
of new high-wage families with money to spend 
now living here. 

How can you get yours? Follow the leaders 
to WCSC —Charleston’s oldest, most popular 
radio station. This exclusive CBS outlet broad- 
casts the programs that deliver the audiences 


that buy the goods. Now! 


WCSC 


CHARLESTON, S.C. 





CBS STATION FOR THE COASTAL CAROLINAS 


Represented nationally by Free and Peters, Inc. 
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Program Ideas and Titles 
A Summary-Index of Successful Programs Reported in BROADCASTING Magazine During 1941 








Civics and Government 











Home Folks: Weekly tribute by WSB, At- 
lanta, to the three outstanding Georgians 
of the week. 7-28-41, p. 30. 


Salute to Georgia Counties: Different 
Georgia counties honored each week, on 
WSB, Atlanta, 5-19-41, p. 31. 


New York State Reports: Monthly reports 
on State’s contribution to national de- 
fense, on WMCA, New York. 11-24-41, 
p. 38. 


Labor—its Responsibilities & Possibilities: 
Immediate problems facing wage earners 
discussed by representatives of civic, 
labor and academic opinion, on WEVD, 
New York. 10-13-41. p. 32. 


@t’?s a Law: Unusual laws in various com- 
munities are elaborated upon in a _ five- 
minutes series on WMCA, New York. 
7-28-41, p. 30. 


Whe Mayor Reports: Mayor answers ques- 
tions on city improvement sent in by 
listeners, on KDYL, Salt Lake City. 
6-9-41, p. 22. 


Your City -Government:. Listeners get in- 
sight into the’ activities behind the scenes 
of municipal «administration, on WJJD, 
Chicago. 6-2-41, p. 20. 


Anniston Town Hall .Meeting: Local con- 
. «troversial issues -discussed, on WHMA, 
Anniston, Ala. 5-19-41, p. 31. 


Everybody's Business: Program on KJR, 
Seattle, to determine adaptability of cer- 
tain Washington cities to take over de- 
fense orders centralized in the larger 
cities. 10-20-41, p. 44. 


Hoosier Homecoming: 
Indiana towns, 
4-21-41, p. 36. 


Timely Topics: Dramatic series tells of laws 
one might break thru ignorance on 
WTRY, Troy, N. Y. 4-28-41, p. 26. 


How Freedom Works: Discussions of the 
workings of democracy, on CBC. 12-15-41, 
p. 46 


Austin Peabody, Assessor; Dramatization 
of State laws to aid taxpayer, on WTAG, 
Worcester. 4-14-41, p. 28. 


Rotary Round Table: Rotary members dis- 
cuss topics of national and state im- 
portance, on WRVA, Richmond. 4-7-41, 
p. 24. 


My Hat’s in the Ring: All candidates in- 
vited to studios at same time to give 
views and platforms, on WEBC, Du- 
luth, 3-24-41, p. 36. 


San Francisco, the City of the Sea: Drama- 
tization of civic activities, on KYA, San 
Francisco. 3-10-41, p. 50 


Series saluting 
on WCKY, Cincinnati. 


What’s Doing: Commentary on civic activ- 
ities on KFI, Los Angeles. 2-24-41, p. 34. 


The Sixty Men Who Make New Orleans: 
Salutes to the men and their professions 
who have figured prominently in the de- 
velopment of the city, on WWL, New 
Orleans. 2-10-41, p. 50. 


Affairs of State: Government issues of Cali- 
fornia placed before listeners, on Don 
Lee Network. 1-27-41, p. 39. 


Citizens All: Roundtable discussions on 
community and school problems affecting 
youth, on NBC-Red. 1-13-41, p. 49. 


This, Our Community: Interviews of vari- 
ous city officials on phases of community 
life by local high school students on 
KOAC, Corvallis, Ore. 9-22-41, p. 45. 


Transcontinental Tour: Weekly travel 
talks on WWRL, New York, in which 
listeners can win vacation trips for in- 
teresting letters describing their travels. 
8-18-41, p. 26. 


A Night Out: Theatre, hotel and taxicab 
firm cooperatively sponsor CJRC, Winni- 
peg, Man., program which draws three 
listeners’ names from mail bag for a 
free evening’s entertainment. 7-7-41, p. 
32. 


What Would You Do—And Why: Business 
problem posed and listeners send in solu- 
tion, on KWK, St. Louis. 6-23-41, p. 28. 


Radio Game: Radio version of the cross- 
word puzzle on KSFO, San Francisco. 
4-21-41, p. 36. 


Hidden Treasure: Names of persons in 
vicinity hidden between playing of BMI 
recordings with prizes. on WDAY, 
Fargo, N. D. 4-14-41, p. 28. 


Off the Record: Contest for best home re- 
cordings, on KJBS, San Francisco. 3-24- 
41, p. 36. 


Good Money to You: Cash awards to parties 
chosen from the directory, with a 
selector, on WEW, St. Louis 38-17-41, p. 
22. 


Name It—Find It: Radio Scavenger hunt, 
~-on KYW, Philadelphia 2-17-41, p. 35. 


Ribbon Sketches: Old parlor game of “he 
said,.she said’’, played with song titles, 
on KLS, Oakland, Calif. 1-27-41, p. 38. 


Deadline Drama: Dramatic series with mem- 
bers of studio audience writing 20-word 
situations best of which is acted out on 
the spot, on NBC. 1-13-41, p. 48. 


That’s Me: Letters drawn from fishbowl 
until listeners spell out their own name 
and win prizes on WLAG, LaGrange, Ga. 
9-22-41, p. 45. 


People’s Playhouse: Radio audience given 
chance to either write or act, on WOR, 
New York. 4-14-41, p. 28. 


On Busman’s Holiday: Dramatization of 
original scripts submitted by members 
of continuity department of WLW, Cin- 
cinnati. 3-17-41, p. 22 


Drama’s Great Women: Dramatization of 
lives of famous women, on WGBI, 
Scranton. 3-10-41, p. 50. 


We're All Actors: Dramatic show featuring 
a local business man or socialite, on 
WBNS, Columbus, O. 3-3-41, p. 26. 


Johnny Get Your Wings: Drama of flying 
corps, enlistments on WTMJ, Milwaukee. 
2-24-41, p. 34. 


Latitude Zero: Fantastic adventure series, 
on NBC-Pacific Red. 2-17-41, p. 34 


Border Patrol: Weekly dramatizations 
based on actual exploits of the U 
Border Patrol, on WOL, Washington. 
2-10-41, p. 50. 


Created Equal: Weekly dramatic show 
based on lives of great men and women 
in history, on WNYC, New York. 2-10-41, 
p. 50. 


Experimental Playhouse of the Air: Drama 
on WOV, New York, to give newcomers 
to radio a chance for a radio career. 
1-20-41, p. 36. 


Heroes of the Northwest: Dramatization 
of the exploits of the heroes of that sec- 
tion, on WJJD, Chicago. 1-13-41, p. 49. 


Just Home Folks: Dramatic serial stressing 
homey angle, on WGST, Atlanta. 1-1-41, 
p. 51 


Advice to the Joblorn: How to act 
dress when applying for a job told 
WBNX, New York. 6-30-41, p. 29, 


Today’s Frontierss Educational Prog 
dramatizing typical employment prob 
to aid those seeking work, weekly 
NBC-Pacific Blue. 3-17-41, p. 29, 





Farm 








Farm Journal: Rancher and farmer yp 
on — Beverly Hills, Cal. 
p. 26. 


Rural Free Delivery: Program dires 
toward needs of the farmer, on Wp 
Raleigh. 4-21-41, p. 36. 


Farm Journal: Reports of 4-H Club ag 
~~ on KSFO, San Francisco, 2-17, 
g.7 





Fashions and Shopping 











Education 





Polly Goes Shopping: Style programs 
ing what the well-dressed Alaskan wom 
is wearing, on KINY, Juneau, A 

Let’s Go Shopping: Late news of styles ay 
oe on KFRC, San Francisco, 

» p. 25. 


Milady’s Mirror: Daily quarter-hour 
ticipating program directed to feminin 
listeners, on KSAN, San Francisco, k 
41, p. 50 


What Do You Know About Furs: Question 
about furs—styling, care, how to 
praise, what to look for in purchasiz 
are answered on WINS, New ¥ 
9-29-41, p. 52. 











Drama 














Contests 











Finders Keepers: Show to create morning 
customers describes article in store; first 
to find it gets one free. 4-21-41, p. 36. 


Guess Your Age: Wednesday night series on 

NBT, New York, video station, featur- 

ing Dr. Ernest Dichter, noted Viennese 

psychologist, who stands behind a screen 

and guesses ages of people in the audi- 
ence from their voices. 8-18-41, p. 26. 


Tayton’s Tattler: Contest as part of the 
weekly program on CBS-Pacific in which 
listeners submit personality sketches of 
some unusual individual. 8-4-41, p. 35. 


Penny Playhouse: Original drama series, 
with listeners invited to pay a penny for 
listening and prizes for best plays, on 
WWDC, Washington. 10-27-41, p. 36. 


Trails of the Past: Dramatic shows based 
on Southwestern archaeology, on KLZ, 
Denver, and KVOR, Colorado Springs. 
11-10-41, p. 24. 


Calling Detective O’Leary: A mystery in 
three parts presented each Saturday 
night at 9, 10 and 11 o’clack by WKY, 
Oklahoma City, Okla. 8-25-41, p. 43. 


Radio Theatre of Famous Classics: Drama- 
tizations of famous books, on KFRC, San 
Francisco. 12-15-41, p. 46. 


Judy Jones: Dramatizations of problems 
encountered by youth in the 20’s, on NBC 
Pacific-Red. 6-16-41, p. 36. 


Masterminds: Four prominent Clevelanders 
serve as judges in mythical mystery, on 
WGAR, Cleveland. 6-2-41, p. 20 


Eight Mysterious Hats: Murder mystery 
series in eight chapters, each with a 
different murder and each involving a 
different type of hat, sponsored by hat 
store on KPO, San Francisco. 11-10-41, 
p. 36. 


Grandma’s Stories: Well-known folk tales 
are dramatized weekly, on KOY, Phoe- 
nix, Ariz. 12-15-41, p. 46. 


The People’s Playhouse: Amateur script 
writers and radio actors get their chance, 
on MBS. 6-2-41, p. 20. 


Sunday Evening Players: Dramatizations 
of year ’round activities of Community 
Fund of Greater Boston, on WORL, 
Boston. 5-5-41, p. 26. 


Gold Coast Theatre: Drama series of plays 
popular in San Francisco from 1850 -to 
1906, on KYA. 4-28-41, p. 26 


Fellowship House: Dramatic series by blind 
actors, on KRE, Berkeley, Cal. 4-21-41, 'p. 


Half-Hour Before Midnight: CBS page- 
boys write and produce a dramatic series, 
on WBNX, New York. 10-27-41, p. 36. 


Adventures in the Art of Dancing: Drama- 
tizations of lives of famous exponents of 
the dance, on KLX, Oakland. 4-14-41, 
p. 28. 


Great Fires of History: Dramatic presenta- 
tion of great fires, on WBZ-WBZA, Bos- 
ton-Springfield. 4-7-41, p. 24. 
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Let’s Learn Music: Radio music course, on 
WSIX, Nashville. 11-10-41, p. 24, 


Friendly Forum: Demonstration and dis- 
cussion of hypnotism on KGVQ, Mis- 
soula, Mont. 7-14-41, p. 35. 


Listen to a Strange Tale: Studies in be- 
haviorism based on the pathological on 
WMCA, New York. 10-13-41, p. 32. 


Spotlight on Asia: Commentaries on Far 
East background, on CBS. 10-27-41, p. 36. 


Youth Wants to Know: High school stu- 
dents answer submitted questions on 
eurricular subjects on WPTF, Raleigh, 
N. C. 2-24-41, p. 34. 


Ask the Scientist: Simplified science for 
the layman, explained by Syracuse U 
scientists, on WSYR, Syracuse; WWNY, 
Watertown; WJIM, Jamestown; WHLD, 
Olean. 12-8-41, p. 44. 


The Truth About the Schools: Leading edu- 
cational speakers presented on behalf 
of education on WHN, New York, 1-20- 
41, p. 36. 


The Name Explorer: Educational program 
explaining the derivations of proper 
names, on WJSV, Washington. 1-13-41, 
p. 48. 


Freedom’s People: Educational program on 
NBC-Red under auspices of the U. S. 
Office of Education dramatizing achieve- 
ments of Negroes in national defense, 
science, agriculture, social life, etc. 
9-29-41, p. 52. 





Employment 











The Job Detective: Studio audience mem- 
bers are told what vocations they should 
pursue according to their facial anatomy, 
on WMCA, New York. 12-8-41, p. 44. 


Jobs for Defense: Interviews with out- 
standing government, industrial and labor 
spokesman on employment needs of 
Government for defense industries, on 
CBS. 3-17-41, p. 22 


Off the Record: Dramatizations of success 
stories of college grads, directed to job- 
hunters among the college crowd on 
WTAG, Worcester. 5-12-41, p. 30. 


Job Hunter: Advice to graduates on job 
hunting on WEEI, Boston. 6-30-41, p. 22. 


Food and Recipes 








Food for Victory: Planned wartime me , 
and culinary tips, on CBC. 12-1-41, p, 


Consumer Foundation: Latest price qu 
tions on fruits, vegetables, fish, pou 
and meats, on WLW, Cincinnati. 6 
p. 22. 


Food of the Week: Talks on nutriti 
value of surplus product available thi 
week under stamp plan, on WCBD, @ 
cago, 4-28-41, p. 26. 


The Food Value Parade: Description of 
parade is simulated to announce 
specials, on WHUB, Cookeville, Te 
3-24-41, p. 36. 





Health 








Nature in New England: Warnings 
discussions on poison ivy, ragweed 
goldenrod are incorporated in prog 
format on WTAG, Worcester, during 
— these growths are harmful. 7-214] 
p. 38. 


Of Health & Happiness: Dramatic 
on KMBC, Kansas City, to acquaint i 
public with the available local he 
facilities based on case histories of 4 
tors. 7-21-41, p. 38 


Learning to See: Living dramas in 
science of vision, on KROW, Oaklan@ 
Cal. 2-17-41, p. 34. : 





History 








; Heels of History: Commentaries on 


Pacific Blue by Richard Brooks ws 
historic proof to vindicate those acct 
of being “heels” by their fellowm 
7-28-41, p. 30. 


Customs Corner: Anecdotes on the origi ; 
tion of customs on KFI, Los Ange@ 
for jewelry store. 1-20-41, p. 36. 


Hidden History: To record unrecorded 
torical events fading from memory, 
NBC-Blue. 5-26-41, p. 25. 

Tales of the California Chinese: Portrati 
of part Chinese have played in Califo 
since the beginning of the State, 
KSAN, San Francisco. 2-17-41, p. 34 


(Continued on page 86) 
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SUMMARY-INDEX OF PROGRAM IDEAS AND TITLES 


(Continued from page 84) 








Homes and Gardens 











Dream House: Sunday afternoon program 
m home tips with music, aimed at the 
Sunday afternoon househunter by CKLW, 
Detroit. 7-21-41, p. 38. 


Homes to Defend: Discussion on the Ameri- 
ean home and its significance on WBBM, 
Chicago. 7-7-41, p. 33. 

Home Planning Time: Available houses for 

sale or rent located during the week and 

their location announced, on WGL, Fort 

Wayne. 6-16-41, p. 36. 


~ 
- 


‘itechen Conversation: Professional answers 
to kitchen problems, on WJHP, Jackson- 
ville. 5-5-41, p. 26. 


Bride’s Breakfast: Etiquette and culinary 
hints for new brides, on WSTP, St. Paul. 
5-5-41, 26. 


Brides’ Forum: Air school for young house- 
wives, on KLX, Oakland. 4-14-41, p. 28. 


House in the Country: A couple tired of 
apartment life searches for a home out- 
side New York, five times weekly on 
NBC-Blue. 10-27-41, p. 36. 


Matinee: Furnishing and decoration ideas 
daily on WTRY, Troy, N. Y. 3-17-41, p. 
99 


Homes on Parade: 
home-owners, on 
3-17-41, p. 22. 


Advice to 
WJSsV, 


potential 
Washington. 


Morning 


Magazine: Magazine features for 
women at home, on KLS, Oakland, Cal. 
3-10-41, p. 51. 

Garden Plots: Problems of the home gar- 


dener, on KHJ, Los Angeles, 3-3-41. p. 27. 

Housewives Inc.: Defense of the lot the 
women in the home, on KIRO. Seattle. 
1-27-41, p. 38. 

F very Woman’s World: Different household 
item is featured on WBBM, Chicago. 
dramatizing its various uses and giving 
the background of its materials and 
processes. 9-29-41, p. 52. 





Human Relations 











The Howl Club: Values of personality in 
the solution of business, discussed by 
psychologist, on WICC, New Haven, 
Conn. 6-2-41, p. 20. 


Trouble on the March: 


Dramatizations of 
the many types of charitable works of 
Community Chest organizations, on 
WTAG, Worcester, Mass. 11-3-41, p. 50. 

Father Flanagan’s Boys Town: Dramatiza- 
tion of actual cases of homeless boys in 
~~ oe on WLW, Cincinnati. 2-17-41, 
p. 43. 





International Good Will 











Your Faithful Servant—Industry: Running 
dramatization of part industry is playing 
in development of the Americas, in short- 
wave series to Latin America, on WGEO, 
Schenectady. 1-1-41, p. 54-B. 

yur South American Neighbors: Interviews 
on current events with the Latin Ameri- 
can group attending North Carolina U 
on WPTF, Raleigh, designed to promote 
good neighbor relations. 1-20-41, p. 36. 

The Americas Speak: Sunday series from 
Cuba and nine South American countries, 
on MBS. 3-3-41, p. 26. 

New World Diplomacy: Highlights in Pan 
American diplomacy from  pre-colonia! 
days to the present, on WOL, Washing- 
ton. 4-7-41, p. 24. 

Chinese Good Neighbor Hour Chinese 
music and news reports in Chinese short- 
waved to China, on KGEI, San Francisco. 
4-21-41, p. 36. 

News & Views of the Americas: Views of 
Latin America gathered in a recent trip 
by a New Mexico U professor on KOB, 
Albuquerque. 11-17-41, p. 26. 





Interviews and Forums 











Your Good Name Is Mine: Series by BBC 
records interviews with loca] citizens of 
towns after which the over-age destroy- 
ers have been named, al! of these having 
— names as American towns. 1-1-41, 
Pp. 5 

We Have Been There: Word-pictures of 
conditions abroad by those who had been 
there, on CBC. 4-28-41, p. 26. 
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Make a Wish: Street quiz with each par- 
ticipant invited to express his fondest 
wish, on WINX, Washington. 1-1-41, 
p. 50. 


Why Democracy? Authorities from all 
walks of life answer in question-answer 
program, on WMCA, New York. 2-3-41, 
p. 34, 


Holsom Bread Men: Impromptu visits to 
homes of inté®esting residents, on KFDA, 
Amarillo, Tex, 2-10-41, p. 50. 


Listen Ladies: Interview with “woman of 
the week”,..on WHBF, Rock Island, Ill. 
4-14-41, p.* 28. 


Welcome Neighbor: WDNC, Durham, N. C., 
interviews new arrigpls to the city. 8-25- 
41, p. 48. % 


Banter Between Busses: Human interest 
stories from the Kalamazoo bus terminal 
on WKZO. 7-14-41, p, 35. 


Sports Lobby: Interviews ‘af passerby on 
sports from Hotel Gibson lobby by 
WCKY, Cincinnati. 7-7-41. }. 32. 

Newcomers Club: Recently-arrived residents 
in the Nation’s Capital are interviewed 
on WWDC. 6-30-41, p. 22. 


Sidewalk Interview: Contestants answer 
question “What is wrong with radio?’’, 
on WDAS, Philadelphia. 6-9-41, p. 22. 


New Homes for Old: European refugees 
now settled in Canada interviewed, on 
CBC. 6-2-41, p. 20. 


Defense & Your Dollar: How to spend and 
save wisely, with advice from economic 
authorities, on NBC-Red. 11-24-41, p. 38. 


Conversation Hour: Students discuss prob- 


lems with professors without knowing 
mike is on—to develop true extempora- 
neous type of radio discussion, on 


WHAS, Louisville. 5-12-41, p, 30. 


Sidewalk Snooper: Interviewee picks cap- 
sule from bag with prizes, on WTSP, St 
Petersburg. 4-28-41, p. 26. 


The Editors Speak: Roundtable discussion 
of topics of the day by Florida newspaper 


editors, on WFTL, Fort Lauderdale. 11- 
10-41, p. 24. 

Main Line Playhouse: Backstage inter- 
views, on KYW, Philadelphia. 4-7-41, 
p, 24. 


Worker Of The Day: Each day a different 
worker from a Cincinnati defense firm 
is saluted by WSAI. 9-1-41, p. 43. 


What's It All About? Roundtable discus- 
sion of prominent people in education to 
clarify current issues on CBS Pacific. 10- 
20-41, p. 44. 


Enemies Within: Leon Turrou, former G- 
man tells of fifth columnist activities on 
WHN, New York and interviews cfise- 
history “spies” impersonated by actors. 
9-1-41, p. 43. 


What Freedom Means: Public leaders ex- 
press their opinions on vital questions of 
the day, on CBS, 11-83-41, p. 50. 


The World We Live In: 
topics of the day, on 
Mo. 11-17-41, p. 26 


Students 
KFRU, 


discuss 
Columbia, 


Voice of the South: Interviews with na- 
tional and international artists, on 
WMBG, Richmond. 4-7-41, p. 24. 


Young America Asks: High schoo] students 


question representatives of small Euro- 
pean nations now over here, on MBS. 
4-7-41, p. 24. 

Lobby Forum: Man-on-street variation 


from hotel lobby, on KLS, Oakland, Cal, 
3-10-41, p. 50. 


The Party Crasher: Announcer crashes 
party and interviews hostess and guests, 
on KFDA, Amarillo, Tex. 3-3-41, p. 27. 


Off the Record: Recorded interviews with 
personalities who make up the day’s news, 
on KSTP, St. Paul. 2-10-41, p. 60. 


Fun in the Sun: Visitors interviewed from 
the beach, on WJNO, West Palm Beach, 
Fla, 2-10-41, p. 50. 


He Knows Hise Business: Quarter-hour by 
the Raleigh, N. C., Merchants’ Bureau 
on WRAL with interviews each week of 
various business representatives. 10-13- 
41, p. 32. 







Success Secrets: Interviews with successful 
businesswomen, on WINS, New York. 
2-10-41, p. 50, 


The Virginia Traveler: Interviews with 
prominent State citizens, on YRVA, 
Richmond, Va. 1-13-41, p. 49. 


So You Think You Know New England: 
Comments and questions about New Eng- 
land by passersby in famous Market 
Square on WHEB, Portsmouth, N. H. 
9-29-41, p. 52, 


Vagabond Reporter: Series of interviews 
with peovle in out-of-the-way places, on 
WTAQ, Green Bay, Wisc. 1-13-41, p. 42. 


Wings Over Washington: Transcribed air- 
port interviews with visiting celebrities, 
on WINX, Washington, 1-1-41, p. 50. 


Under 30: Persons under 30 who have 
achieved success are interviewed by high 
school students on WNYC, New York. 


9-29-41, p. 52. 





Juvenile 








Auntie Lolly’s Story Telling Time: Children 
are invited to studios of KGO, San Fran- 
cisco, then treated to ice cream, 7-7-41, 
p. 32. 


Mr. Information: Answers to school chil- 
dren’s questions, on CFRN, Edmonton, 


Alta. 4-14-41, p. 28. 


Kids of the Week: Interviews and round- 
table discussion “by just ordinary kids”, 
on KEX, Portland. 4-14-41, p. 28. 


Boy Scouts and the War: Transcribed 
stories telling part played by Scouts in 
the war and how Scout training is prov- 
ing valuable in present conflict, on 
CKCK, Regina, 4-7-41, p. 24. 


Dorothy Gordon, Newsscoeut: World news 
interpreted for children, on WQXR, New 
York. 4-7-41, p. 24. 


Kid Reporter: Boys and girls have fling at 
reporting; read stories over the air, on 
KTSA, San Antonio. 3-24-41, p. 36. 


Hospital Hour: Interviews with children 
who have the opportunity to speak to 
their folks in local hospitals, on WCOU, 
Lewiston, Me. 3-10-41, p. 50. 


We the Kids: Interviews with youngsters 
who have attained recognition for a 
worthwhile achievement, on KYA, San 
Francisco, 2-3-41, p. 34. 


Odd Jobs: Money made from various un- 
usual types of work of boys and girls, 
on WSB, Atlanta, 5-12-41, p. 30. 


Alameda School of the Air: Educational 
program guaged to interest youngsters, 
on KLX, Oakland, Cal. 2-38-41, p. 34. 


Childrén’s Encyclopedia: Quiz show with 
entire child-audience participating, on 
CHLP, Montreal. 2-3-41, p. 34. 


WFIL Signal Corps of the Air: World War 
activities of the Signal Corps dramatized 
for listeners of Boy Scout age. 1-20-41, 
Pp. 36 


World Adventure Club: Juvenile program 
to interest children in geography and 
far-away peoples, on KSTP, St. Paul. 
1-13-41, p. 49. 


Tink, Beetle & Mouse: Children’s series 
featuring Chicago Opera secprano, on 
WJJID, Chicago. 1-1-41, p. 50. 


Schoolcasts: News analysis in language 
understandable to sixth grade students 
are presented thrice weekly on KYA, San 
Francisco. 9-22-41, p. 45. 


The Child in Democracy: Justice Jacob 
Panken’s views on juvenile cases com- 
ing before him on WNYC, New York. 


9-22-41, p. 45. 
Betwixt & Between: Series dealing with 
typical adolescent escapades, on KOA, 


Denver. 4-14-41, p. 28. 


Minor Probleme: Child-parent problems 
aired, on WOWO, Fort Wayne. 4-28-41, 
p, 26. 


Looking Ahead: Relations of youth prob- 
lems to Parent-Teacher groups, on 
WLW, Cincinnati. 5-5-41, p. 26. 


| 


Fitting Your Child to Live: Serj 
dicated on the “Children’s Cheat 
which was promulgated at the White 


Conference on Children in a Dem 
on WCNW, Brooklyn. 5-19-41, P. . 


The Question Before the House: Pa . 
problems discussed, on WTMJ, Milwee 
kee. 6-28-41, p. 28. 





Literature 
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World's Best Short Stories: History 
development of short story writing pm 
sented weekly on NBC-Blue. 7-7-4], D. $8, 


Poets of Democracy: Lives and works of 
18th century poets instrumental in build. 


ing democracy dramatized on WINS, 
New York. 8-11-41, p. 30. 


Books & People: Book reviews and inter. 
views with prominent local authors, 
WTMV, E. St. Louis, Ill. 5-12-41, p. 39, 


Book Exchange: Book-exchange feature, on 
KFRC, San Francisco. 12-1-41, p, 47, 


War Letters From Britain: Weekly serig 
built around a collection of war letter, 
on WMCA, New York. 2-10-41, p. 59, 


This Was My Inspiration: Moments that 
inspired masterpieces of fine art, on 
KFI, Los Angeles, 3-24-41, p. 36. 


)O 


You can S€ 





Music 








oil . . amo 
Glen Miller’s Sunset Serenade: Cooperating 
with the USO NBC-Blue presents Glenn 
Miller each week, dedicating his selec. 
tions to five different camps with the en. 
listed men choosing the songs. 9-1-4], 


tory produ 


worth of < 


p. 43 
NYA Musical Moments: Music series de ing 
signed to acquaint listeners with o- Yes, th g 
chestral instruments, on WNYC, New » 
York. 11-17-41, p. 26. the FIRS 
Musical History Book: Historical back 
grounds of great musical compositions 
were written, on KGO, San Francisco. 
5-12-41, p. 30. 


DESIGN 


territory 


FM Music: Weekly music recital on W55M, 
Milwaukee FM station, featuring a local 
youngster, with the station installing an 
FM receiver in child’s home for program, 


creating interest in FM among family, Sometime: 
neighbors, friends, etc, 8-18-41, p. 26. 
prranpy tag: : a local app 
United We Swing: Swing music announced 4 
in “jive” talk on WMCA, New York, listen to. 
with English translations of the slang a 
for the uninitiated. 8-25-41, p. 48. Wichita 


Duffy's Tavern: Variety show from di 
style tavern, on CBS. 2-17-41, p. 10. 


Musical Letters: Listeners of WHK, Cleve 


16 DAI 


land, submit letters in form of song 

titles—one for salutation, two for body ness of t 

and one for signature—and studio audi- . 

ence tries to guess letter content. 7-7-4, daily, nc 

Dp. 33. 

ne learn to 
Air Conditioned Music: Recordings of se 

chanties, Christmas tunes and other cod when the 


subjects to combat summer heat, 
WDAS, Philadelphia, 7-7-41, p. 32. 


Milestones in American Music: American 
music of the last 100 years, on CBS. I+ 


PROO! 


27-41, p. 36. Chances 

Three-Round Jamboree: Weekly 1%-how h ° 

musical variety program, on NBC-Pacific e notic 
-10-41, p. 24. i 

Blue. 11-10-41, p. 24 territory 


Musical Vor Pop: Music, with biographies 
of composers, on KFAR, Fairbanks, 
Alaska. 11-10-41, p. 24. 


MERC 


Children’s Symphony: Painless musical edu- 
cation for school kids, on W59C, Chicago, 








11-10-41, p. 24. armch: 
Oregon’s School of the Air: Auditory musi of sale 
cal education, on KOAC, Eugene, Or f 1 
12-22-41, p. 41. rom K 
Today's Hit: Daily five-minute series paper | 
WKBN, Youngstown, O., giving * 


dramatic background to one of the cur 
rent song hits. 6-30-41, p. 22. 


SPEBSQSA: CBS network show of fhe 
Society for Preservation & Encourage 
ment of Barber Shop Quartette Sing 
America, 6-30-41, p. 22. 


Hits of the Week: Hits of week selected 
from poll of music machines, sheet must 
sales, record sales and radio, on WPEM 
Philadelphia. 6-9-41, p. 22. 


(Continued on page 88) 
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You can sell best where things are on the move. And things are really moving in the great KFBI territory! Farm products, airplanes, 


we oil. . among others . . billions of dollars worth, are moving OUT of this area. And moving in for this avalanche of land and fac- 
nts Glenn . ‘ ° oaea0 . ae 
his see | tory production is cash that buys merchandise. A 200 million dollar wheat crop, for example, and three quarters of a billion dollars 


h the en- 
* Sil, F worth of airplane orders. 


cries & B Yes, things are moving in this rich land, and KFBI advertised merchandise is moving too—faster and faster! Remember, KFBI was 
vC, New . , ; , - , , . . ‘ ‘ 
the FIRST radio station in Kansas. People are used to depending on KFBI for their radio listening. 


al back. 
1 positions 
rancisco. 


n wit, § DESIGNED TO WIN: KFBI won the listeners of this rich 5000 WATTS AT 1070 KC 


& a local . ‘ . . 7 
alling an territory by designing programs with an eye to listener appeal. 


r family, Sometimes the programs are popular music, sometimes plays, or OFFERS THIS WIDER COVERAGE 





. 26. : : 
. local appeal, lots of hot news, but always something folks like to 



















nnounced 

~ = listen to. That's why homes for a hundred miles and more from - [ J BE a x 
8. Wichita have the KFBI habit. ee i he SS 
from old 

»» 10. 

K, Clee 16 DAILY STUDIO SHOWS: In keeping with the active- _ 

ot song . 

for bal ness of the KFBI territory, KFBI carries 16 live talent studio shows fF. | | : 

10 auth ~ 

t. TaToll, daily, not including news. Hundreds of studio visitors each day 

- learn to know these KFBI folks as friends, and they listen for them 

ther coo! when they can't be here. 

heat, on 

32. 

\ merican 


CBS. 10- PROOF: Ask the man on the street where he keeps his dial set. 
aall Chances are he is a KFBI fan. A meter reader said recently that 
C-Pacific he notices as he goes from house to house that most radios in his 
territory are tuned to a KFBI program. 








graphies 
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ical edv MERCHANDISING: We don't go through the motions with 
— “armchair merchandising’ here at KFBI. We get right to the point 
7 of sale and get your dealers’ co-operation, to assure fullest benefits 
’ from KFBI'’s pulling power. Store displays, KFBI price tags, news- 
wont paper publicity . . all are used to lend to the strength of KFBI. 
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THE RICHEST PEOPLE 


IN THE WORLD 
Live in the Valley 
of Paradise - 


1000 watts 
Unlimited time 


RIVERSIDE, CAL 





The richest people in the world is right—over one-half 
million of them. The per capita wealth is $1928.00, 
which is o record in itself. Here in the Valley of Paradise 
are real people living in an “EDEN PARADISE” with real 
money and the zestful desire to get the most out of 
living in a climate that is beyond comparison. In addi- 
tion, manufacturing, military population, and an aver- 
age tourist population of 177,000 daily within the pri- 
mary service area of KPRO, the only regional station 
serving the “Valley of Paradise’, in Southern California. 
Transmitter and offices, Riverside, California. 








HOWARD H. WILSON COMPANY—REPRESENTATIVES 
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Program Ideas and Titles 


(Continued from page 86) 





They Shall Sing Again: CBC program of 
the songs of countries now occupied by 
the Nazis. 10-6-41, p. 42. 


Music, Just Music: Musical program fea- 
turing waltzes and hit tunes of yester- 
year, on WRVA, Richmond. 1-27-41, 
p. 38 


Composers Corner: Music show to give new 
composers a chance to introduce their 
songs, on CBS. 1-27-41, p. 38. 


Dinner Music: Light classical music with 
commercial recalling some episodes of 
boyhood days with the family, tieing in 
home-like restaurants of sponsor, on 
WQXR, N. Y. 1-13-41, p. 48. 





News 











News From Home: A roundup of national 
news shortwaved via WRCA and WNBI 
to soldiers at defense posts outside the 
country. 9-15-41, p, 24. 


City Editor: Intimate sidelights on local 
affairs and city politics presented on 
WSAI, Cincinnati. 9-8-41, p. 37. 


Fugitives from Justice: Nightly five-minute 
descriptions of criminals at large, on 
WTRY, Troy, N. Y. 11-3-41, p. 50. 


Michiaan Newsreel: Five-weekly news 
roundup, with emphasis on local hap- 
penings, on WJBK, Detroit. 12-1-41, p. 
47. 


Sunrisers: Gossip about radio personalities, 
on WCCO, Minneapolis. 4-21-41, p. 36. 


Other People’s Business: Daily quarter-hour 
commentary on news other than war and 
politics on WQXR, New York. 8-11-41, 
p. 30. 


The Best of The Week: Best Hollywood 
news story of the week and draftee ex- 
perience, on NBC-Blue. 8-4-41, p, 35. 


Microphone Tours: News glimpses of every- 
day life in Washington, London and the 
Army and Navy, on NBC-Red. 11-3-41, 
p. 50. 


Current Events: Current events discussions 
directed particularly to social science 
classes in local schools, on KGO, San 
Francisco. 10-27-41, p. 36. 


Current News: Respite from grim news of 
day on WIND, Gary, Ind., is gained by 
inclusion of a daily two-minute resume 
of the comics in the newscast. 7-21-41, 
p, 381. 


What’s Your Opinion: Spontaneous on-the- 
spot opinions of current news, quiz show, 
sponsored on WJJD, Chicago. 10-27-41, 
p. 36. 


The Headlines Speak: Quarter hour on the 
spot broadcasts of news via transcrip- 
tion by WHN, New York. 7-14-41, p. 35. 


The Women’s Radio Newspaper: News and 
needs for women in an agricultural area, 
on CJRM, Regina, Sask. 3-3-41, p. 27. 


Reported Missing: Names of relatives in 
Europe who are trying to locate kin- 
folks in this country are broadcast each 


week on KMPC, Beverly Hills, Cal, 
8-11-41, p. 30. 
Friendly Service Bureau: Temperature, 


weather, club meetings announced, on 
KLZ, Denver. 4-28-41, p. 27. 


Amusement Page of the Air: Information 
on weekend activities and resorts in 
Northern California supplied by KYA, 
San Francisco. 6-30-41, p. 22. 


Amusement Page of the Air: Suggestions 
on where to go and what to do in At- 
lantic City offered nightly on WBAB. 
1-7-41, p, 32. 


Meet the Editor: Weekly appearance of 
different newspaper editors in the area, 
on WPTF, Raleigh, N. C. 7-7-41, p. 33. 


Speech Digest of the Week: WIP, Phila- 
delphia, presents a digest of the high- 
lights of speeches broadcast during the 
week. 9-29-41, p. 52. 


The Name You Will Remember: Biog- 
raphies of names in the day’s headlines 
on KYW, Philadelphia. 2-24-41, p. 34, 


The People Say: Interpretations of the 
polls of various research organizations 
on WBYN, Brooklyn. 7-21-41, p. 38. 


News—No War: One daily newscast with 


all war news eliminated, on KFRC, San 
Francisco. 5-12-41, p. 30. 


BROADCASTING e Broadcast Advertising 


The News Exchange 
commentators trade news items in th 
manner of the stock ex hange, on NBC. 
Blue, 4-21-41, p. 36 a 


——___| 
Leading NBC News 


Brothers in Arms: Personal ex : 
men who have escaped fren i of 
occupied Europe and come to Canada fe, 
military training, on CBC. lll 
p. 26. . 


What's Going On? Comments on the com 
mentators, on WSOO, Sault Ste, Marie 
Mich. 4-7-41, p. 24. ws 


Editorially Speaking: News and excerpts 
from the editorial pages of Pacific Coast 
newspapers, on CBS-Pacific. 3-3-41, D. % 


Till Dawn’s Early Light: Weekly series of 
New York night life gossip, on WMCA 
New York. 3-3-41, p. 26. 


Cal Tinney Calling: Answers given to 
listeners’ questions on national and inter. 
national affairs, on WMCA, New Yor 
6-2-41, p. 20. ; 


Aviation in the News: Latest aviation 
news and gossip for youth, on WDAY 
Fargo, N. D. 2-10-41, p. 50. P 


It Happened Today: Dramatizations of the 
three most important news items of the 
day on thrice weekly quarter-hour on 
WPEN, Philadelphia. 7-14-41, p. 35, 


Georgraphy of the War: Descriptions of the 
battlefields outstanding in the week's 
news, on WSYR, Syracuse, 2-10-41, p. 50, 


Views on Campus News: Activities on U 
of California campus, on KRE, Berkeley. 
2-3-41, p. 34. F 


The D. C. Guardsman: News of national 
defense movements within D. C. apply. 
ing to National Guard and _ Selective 
Service Boards, on WRC, WINK, and 
WOL, Washington. 1-27-41, p. 38, 

This Week and Next: Weekly news review 
forecasting probable trend of events 
during each coming week, on WSGN, 
Birmingham, Ala. 1-27-41, p. 38. 


The Almanac: World news perspective like 
that presented by an old fashioned house 
almanac, on KGO, San Francisco, 1-27-41, 
p. 38. 


Motorola News Nightcap: News feature 
midnight to 1 a.m, repeating three 2- 
minute editions of INS one after the 
other, so listeners may tune in for any 
of the periods and get complete news 
a on WINX, Washington. 1-1-4, 
p. 50. 





Patriotic and Defense 











United We Stand: To help citizens decide 
where their services can be put to bet 
use in defense. 12-22-41, p. 41. 


Women in Defense: Information for women 
interested in defense work, on WWSW, 
Pittsburgh. 12-22-41, p. 41. 


The Helping Hand: Mother-confessor pro 
gram for boys at Fort Bragg, N. C., on 
WFNC, Fayetteville, N. C. 11-10-41, 
p. 24. 


Sleepy Slim’s Serenade: 6-7 a.m, show 
pointed to defense workers going to of 
leaving their jobs, on WDRC, Hartford, 
Conn, 11-17-41, p. 26 


Canadians All: Salutes to the various immi- 
grant nationalities in Canada on CBC 
network. 2-24-41, p. 34. 


At Manning Depot: Canadian flying cadet 
talent show, on Canadian Broadcasting 
Corp. 10-27-41, p. 36, 


V for Victory: Quarter-hour daily variety 
show of music, U. S. bond and aluminum 
drive announcement as well as Canadian 
war savings and recruiting appeals on 
CKLW, Windsor-Detroit. 8-18-41, p. %. 

f 


Our New Army & Navy: Stories @ 
branches of the Army and Navy, ® 
WCAU, Philadelphia. 11-27-41, p. 36, 

Industry On The March: Telling the story 


of the different defense industries each 
week on WCKY, Cincinnati. 8-4-41, p. 35. 


Calling AU Men: Bulletins from Washing- 
ton calling for volunteers for the ser 
ices as well as civil service opportuniiié 
for skilled labor on KROD, El Paso. 
7-7-41, p. 32. 


Proudly We Hail: Salute to the outstand- 
ing defense worker of the week 
WABC, New York. 6-30-41, p, 22. 
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Ig My Job: Heads of various Govern- 
this o departments interviewed on job 
mi how it ties in with national defense, 
- WWDC, Washington. 6-23-41, p. 28. 


fense in the Making: Direct-from-the- 
De ne broadcasts of defense industries, on 
KYW, Philadelphia. 3-10-41, p. 50. 


flero of the Week: Dramatized salute to the 
State’s heroes, on Mutual-Don Lee. 3-10- 


Mi, p. 36, 


4 Woman Looks at the World of Books: 
“Radio review of books relating to preser- 
vation of American democracy, on 
wMCA, New York. 3-3-41, p. 26. 


Daily five-minute program by Michigan 
State Police keeps public informed on 
fifth column activities. 


Volunteers for Victory: One of a series of 
women’s programs on “What Can I Do 


to Help?” theme, on Canadian Broad- 
casting Corp. 11-3-41, p. 50. 
The Theatre of Freedom: Plays’ with 


message for democracy, on CBC, 2-10-41. 
p, 50 


America’s Role in Foreign Affairs: Discus- 
‘sion, on WQXR, New York. 2-10-41, 


p. 50 


Speak up for Democracy: Patriotic feature 
" presented lith hour of 11th day of each 
month to commemorate armistice, on 
KROW, Oakland, Calif. 1-27-41, p. 38. 


Voice of Industry: Transcribed interviews 
of workers in the city’s defense indus- 
tres on WROK, Rockford, Ill, daily. 
1-20-41, p. 36. 


Camp Wheeler Reports: Greetings to their 

families and friends from soldiers at 
Camp Wheeler, Ga., on WINS, New 
York, and WDRC, Hartford. 11-3-41, 
p. 50. 


Be Proud You're An American: Contest 
program for grade and high school chil- 
dren for essays on Americanism, 1-20-41, 
p. 36. 


Thumbs Up, America: Music and announce- 

ments for defense, all kinds in a single 
thriceeweekly spot, on WFAA-WBAP, 
Dallas-Fort Worth. 12-22-41, p, 41. 


Appreciate America: Talks by representa- 
tives of American Legion posts, on KLX, 
Oakland. 1-13-41. p. 49. 





Pets and Hobbies 











lost Dog Directory: Appeals made for lost 
pets, on WCLE, Cleveland. 2-10-41, p. 
50. 


Pet Exchange: 
longer wanted, 
5-26-41, p, 25. 


Homes found for pet no 
on WCLE, Cleveland. 


Pet Corner: All about pets, on KUTA, 


Salt Lake City. 2-10-41, p. 50. 


Fireside Fun: Program on CBC devoted to 
home games and hobbies to while away 
“gasless’’ holidays in Canada. 10-6-41, p. 
42, 


Your Pet Peeves: Griping comes into its 
own, on WHP, Harrisburg, Pa. 11-24- 
41, p. 38. 





Program ~Announcements 











For Better or Worse: Listeners of WDNC, 
Durham, N. C., submit letters which are 
read verbatim on the air criticizing sta- 
tion programs, with cash prize for best 
criticism. 8-18-41, p. 26. 


What's Your Idea? Participating feature 
with listeners suggesting program ideas 
which are produced in abridged form, on 
NBC-Red. 2-10-41, p. 16. 


WPAT at Your Service: Daily quarter- 
hour on WPAT, Paterson, N. J., devoted 
to free and courtesy announcements. 
1-14-41, p. 35. 


Power’s Daily Calendar: Morning musical 
show giving daily calendar of events, on 
KSTP, St. Paul. 3-3-41, p. 26. 


On CBS: Transcribed one-minute announce- 
ments utilizing voices of CBS name 
talent to publicize sponsored network 
— on KNX, Hollywood. 1-27-41, 





Quiz 


Simpson’ s Secondary School Quiz & Talent 
adio Program: Quiz and talent show of 
teams of high school students from din- 








BROADCASTING e Broadcast 


ing room of chain department store, on 
CFRB, Toronto. 3-17-41, p. 22. 


Balloon Busting: Daily quiz on KLS, Oak- 
land, Cal., with participants bursting 
balloons to get the question inside. 8-18- 
41, p. 26. 


Home _ Buildes: Weekday quiz contests, 
Monday through Thursday, with winners 
competing for jackpot prize on Friday 
on WTOL, Toledo. 8-11-41, p. 30. 


Ladies’ Day at the Mike: Ladies compete 
in teams in a sports quiz for cash prizes 
each Tuesday on WGAR, Cleveland. 
7-28-41, p. 30. 


Kiddy Kollege: Weekly quiz for elementary 
school students from stage of downtown 
theater on WDNC, Durham, N. C. 7-7-41, 
p. 32. 


Answering You: Transatlantic quiz by CBC 
between Toronto and England to in- 
struct Canadians on the war. 7-7-41, p. 
32. 


Caravan Quiz: Transcribed quiz with the 
mobile unit of WFBL, Syracuse, asking 
the same questions in two different com- 


munities and rebroadcasting simultan- 
eously. 6-30-41, p. 22. 
Face the Music: Classical music quiz on 


WKRC, Cincinnati, featuring a different 
board of musical experts each week. 
10-6-41, p. 42. 


Hodge Podge Quiz: On-the-spot answers to 
questions phoned to listeners, on WCBS, 
Springfield, Ill. 6-16-41, p. 36. 


betwee 


Advertising 


KU Campus Quiz: Kansas U student quiz 
on WREN, Lawrence, from campus coke 
hangout with paid bills as prizes. 10-20- 
41, p. 44. 


Daily News Quiz School of the Air: Students 


from private, public and parochial 
schools compete, on KYW, Philadelphia. 
6-9-41, p. 22. 

Grab Bag: Contestants dig for prizes on 
quiz held in theatre, while auto tags 
picked from barrel nets prizes to those 
not in attendance, on WBAL, Baltimore 
5-26-41, p. 25. 

Maybe You Know: Quiz show men vs 
women each answering question suited 
to the other, on KQW, San Jose, Cal. 
5-26-41, p. 25. 

Kay's Balloon Busters: Contestant breaks 
balloon to find question for quiz, on 
WSAZ, Huntington, W. Va. 5-19-41, p 
31. 


Hollywood Star Musical Quiz: Guess name 
of movie star from title of recordings 
on WDAS, Philadelphia. 5-12-41, p. 30. 


COD: Combination dart and quiz program 
with dart throwers and answers getting 
prizes, on CFRB, Toronto. 5-5-41, p. 26. 


News Quiz: Quiz on highlights of week's 


news, on KSFO, San Francisco. 4-28-41, 
p. 26. 

International Quiz: High school students 
of U. S. and Canada vie, on CKLW, 


Windsor, Ont. 4-28-41, p. 26. 
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Delayed Street Quiz: Street quiz transcribed 
and played back later in the evening so 


contestants 


hear 


can own voices, on 
WSYR, Syracuse. 4-21-41, p. 36. 
Number Please: Prizes for ability to re- 
member numbers, on KROW, Oakland. 
4-21-41, p. 36 
Farm Quiz: Quiz for students studying 
agriculture, on WNAX, Yankton. 4-14-41 


p. 28. 


Little Red 


Schoolhouse 


Quiz conducted in 


theatre with audience trying to stump 
local board of experts, on WPTF, 
Raleigh. 4-7-41, p. 24. 

Sport Speller: Spelling contest advancing 
participant around imaginary baseball 
diamond, with prizes for those making 
runs, on KROW, Oakland, Cal. 3-17-41, 
p. 22 

Strike Out the Experta: Listeners try to 
stump board of four baseball experts, on 
KVI, Tacoma, Wash. 3-17-41, p. 22 

Cab Calloway Quizzical: Quiz show on 


Choose the Clues 


SS 


. 
\ 
SSS 


Y/ 


MILL 


WN 


WOR, New York, with Cab Calloway as 


m,. c. 


7-14-41, p. 35. 


Quiz game to find famous 


people, buildings and like from initials 
as only clues, on WFMJ, Youngstown, 
O. 3-10-41, p. 50. 


(Continued on next page) 
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JM ‘ M IDEAS AND TITLES 
. 
SUMMARY-INDEX OF PROGRA : iS ees 
(Continued from page 89) 

Aerce’s High School Aces: Quiz show on Wheel of Fortune: Quiz show cooperatively Church of the Children: Church service Mike Maneuvers: Letters of young Birk . 
history for competing high school teams, sponsored offering merchandise award to and sermonette for children, on WSB, from all parts of Texas are distribute 4H 
on WGN, Chicago, 2-17-41, p. 34. contestants picked from phone book, who Atlanta. 4-7-41, p. 24. to Camp agrenemae soldiers before the Dro ¥ 

’ a : es can name store where “Wheel of Fortune”’ gram with some read on the b 

— ae 2 S = displayed day previous, on WEBQ, Har- Great Hymns of the Churches: Hymns, their on KRLD, Dallas, 9-29-41, p. Pi 

te phe: sc NO risburg, Ill. 1-1-41, p. 51. historv and sketch of composer's life, on : 

M issus-Goes-a-S ping: carly orning ’ ane . “ . y Mev 3-10-. ‘ . 
tissuGocra-Shopping:, arly | mornins 1's « Gift: Quis series using paddle whecke _ WGAR, Cleveland. 2-10-41, p. 6 | 


New York. 2-10-41, p. 20. 


No Politics: Non-partisan 
problems of national 


quiz show on 


importance 


cone- 
ducted along strict parliamentary lines, 
on WJSV,. Washington. 1-27-41, p. 8. 


Fun Parade: Quiz gives studio audience one 
minute to identify former names of 
movie stars with their present screen 
names, on CFRB, Toronto, 1-1-41, p. 51. 

Musical Mysteries: Quiz program offering 
prizes for solving dramatized mystery, 
with clue contained in popular tune, on 
WINS, N. Y. 1-1-41, p. 51. 


and city directory informs winner by 
telegram. Additional prize if winner calls 
station within 30 minutes, on KQV, 
Pittsburgh. 1-1-41, p. 59. 





Schools and Colleges 








Religious 








Your Radio Friend: Morning inspirational 
message and biblical quiz on WCOP, 
Boston. 7-7-41, p. 33. 

Sectarian Biblical Round Table: Roundtable 
on religious problems of the day. on 
WPEN, Philadelphia. 5-12-41, p. 30. 


MILWAUKEE 


with 


WEMP 


NBC Blue 
©6e606@ === 
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College Humor: Campus experiences, and 
best tunes, on NBC-Red. 4-28-41, p. 20. 


Should I Go to College: Program answering 
the question directed to high school 
seniors, on KMO, Tacoma. 3-31-41, p. 36. 


University on the Air: College variety show 
from Delaware U campus, on WDEL, 
Wilmington. Del. 11-10-41, p. 24. 


A Visiting We Go: Transcribed visits in 
elementary school classrooms of class 
recitations on WCPO, Cincinnati, 2-24-41, 
p. 34. 

WCOP Radio Code School: Class on air to 
help train radio operators for defense, 
on WCOP, Boston. 2-3-41, p. 34. 


Robeson’s House Party: Interviews with 
Illinois U sorority girls, on WDWS, 
Champaign, Ill. 11-10-41, p. 24. 


What’s Your Speed? Practice dictation 
for stenographers and commercial stu- 
dents, thrice-weekly, on WINX, Wash- 


ington. 1-1-41, p. 50. 





Service Shows 











Bundles for Our Boys: Public invited to 
send in bundles for boys at camp, on 
WELI, New Haven. 4-14-41, p. 28. 


Reveille In Dixie: Band music, brief notes 
on national defense in the South and 
a presentation of actual army life at 
Fort Benning each week on WSB, At- 
lanta. 8-4-41, p. 35. 


Called To The Colors Auction on KTSM, El 
Paso, Tex., wherein soldiers of Fort 
Bliss bid on small articles as cigarettes, 
cameras, belts, etc. 8-25-41, p. 43. 


Saturday Night Service Men’s Party: Rec- 


ord program on WTHT, Hartford, in 
which requests for selections are filled 
when requester pledges at least ten 


cents to the USO. 8-11-41, p. 30. 


Your Army An insight into the various 
functions presented by MBS. 7-28-41, p. 


30. 


Pacific Coast Army Camp News Clearing 
house for news items about army camps 
on NBC-Pacific blue stations submitted 
by draftees, camp newspapers and public 
relations offices. 7-14-41, p. 35. 


Tempo of the Times An insight on the 
different phases of Army camp routine 
by WOWO, Fort Wayne, Ind. 6-30-41, 

29 


p. <<. 


Calling AU Camps: News of all the South- 
ern California Army camps with special 
contests for the soldiers. 6-30-41, p. 22. 


We're in the Army Now: A different com- 
pany of Pa. National Guard suvplv en- 
tertainment each week, on WCAU. Phila- 
delphia. 6-9-41, p. 22. 


We're in the Army Now: Interviews with 
draftees as they pass thru the induction 
center, on WSYR, Syracuse. 4-28-41, 
p. 26. 


That America Might Be Strong: Interviews 
with military men and industrial leaders 
revealing what Southern California is 
doing for defense, on KECA, Los An- 
geles. 4-28-41, p. 26. 


The Old Army Game: Privates and officers 
vie on “truth or consequences” idea, 
on WCAU, Philadelphia. 4-28-41, p. 26. 

Army-Navy News: Special 

newscasts directed to 

in area who are 
newscasts, on 

3-31-41, p. 36. 


Mental Maneuvers: Quiz show from Fort 
Bliss presents competing four-man teams. 
with sponsor offering prize to winning 
team, on KROD, El Paso. 1-1-41, p. 51. 


early morning 
service personnel 
unable to hear regular 
KMO, Tacoma, Wash. 


Okay, America: Talent featuring different 
service men from the various military 
bases in Virginia. with occasional guest 
stars, on WRVA, Richmond. 1-1-41, p. 51. 
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Sports and Outdoor Life 





Adventure In The Unknown: 


Adventures of 


the Explorers’ Club on WNYC, Nev ii 


York. 9-8-41, p. 37. 


Let’s Go Skiing: Information on Weather : 
and instructions on winter sports on 


WHN, New York. 12-22-41, p. 41, 


pear as football experts, 


2 / \ 
Gridiron Gossip: High school students ap. = 
on WCBS, 


Springfield, Ill. 11-3-41, p. 50 


Golf Widows: Complaint meeting of 


wives who are stranded for weekends hy 


golf-playing husbands in _ studios 
WGAR, Cleveland, with a pickup durj 


the program from the husbands at th 


local golf course. 6-21-41, p. 38, 


Air Hostess: Achievements of women 


aviation, on WPEN, Philadelphia. 3.3). 


41, p. 36. 


Fishermen’s Program: Vital services g 
information to fisherman in the Territo 
of Alaska, on KINY, Juneau. 5-19.41, 


31. . 
Your Grid Prophet: Special weekly servic 
offered by United Press of weekday 


forecasts on the Saturday’s grid game 


8-18-41, p. 26. 


Sportsmen’s Forum: Sports club member 


d_ 4 1 out persona’ 
opinions on various hunting and fishing 


and State officials hash 


regulations, on 
11-10-41, p. 24. 


wcco, 


For Angler & Hunter: Weekly news 
fishing and hunting by KGKO, F 
Worth, Tex. 7-21-41, p. 38. 

The 


Sportsman Show: 


ing sports celebrities by the WBBM, Chi- 


cago. sportscasters. 6-30-41, p. 22. 
Hook & Slice Club: Golf instruction, 
WHN, New York. 5-12-41, p. 30. 
Spare Time: Bowling quiz 
alleys, on WTMV, E. St. 


28-41, p. 27. 


Louis, Ill. 


A Day in the Life 


Francisco, 4-7-41, p. 24. 


Up-Ski: Program dealing with skiing 


other winter sports, on KROW, Oakland 


Cal. 2-3-41, p. 34. 


Ten Pin Topics: Weekly resume of bowling 


activities direct from the bowling all 
1-20-41, p. 36. 


Play Safe!: Athletes and _ coaches 
listeners how to enjoy sports safely 
WOR, New York. 1-1-41, p. 50. 


Touchdown 
waukee, 


Parade: Quiz by WTMJ, 
with interviewee 


position, time of game, and given ten 
seconds, to quarterback a play. 9-29-41 


p. 52. 


of a Rookie Pitcher 
Typical day of a rookie, on KSFO, San 
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Traffic and Motoring 





So It Can't 
dents of 


Happen 
week analyzed 
of the police department. 9-8-41, p. 3 


The Breakfast Roundtable: Early mor 
quiz on driving and traffic on KGO, 
Francisco.,. 6-30-41, p. 22. 


Motorists in 
courteous 
CFRB, 


the Move: Reporting 
driving act of the week 
Toronto, 3-10-41, p. 51. 
Curbstone Quiz: Thrice-weekly quiz 
voted to pedestrian safety, on W) 
Detroit. 3-10-41, p. 51. 


Time Out, Mr. Motorist: Passing mot 


hailed to answer traffic questions, 


WMBD. Peoria, Ill. 3-3-41, p. 27. 
The Safety School of the Air: St 
turned to classrooms for safety 


paign, on WSYR, Syracuse. 1-27-4 
39. 


~ 


Jing Free Traffic School of the Air 


on-the-street broadcast with questions ® 


traffic regulations. 1-20-41, p. 36. 


To You: Traffic acct 
each week on 
KXOK, St. Louis, by Sergt. Schumacher 
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PROVIDENCE and PAWTUCKET . . . one vast metropolitan 
area, plus 145 other cities and towns, gives you access 
to over 1,000,000 people, in NEW ENGLAND’S 2nd 


LARGEST MARKET. 


PAWTUCKET BROADCASTING COMPANY, INC. 
Studios and Offices - 450 MAIN STREET, PAWTUCKET, R. I. 
NATIONAL REPRESENTATIVE 
HEADLEY REED COMPANY, Graybar Building, New York City 
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NAB GUIDE FOR WARTIME BROADCASTING ~ 


(Made Public Dec. 19, 1941) 








FOREWORD 


THIS is a different war. It affects all phases of the nation’s activity and 
reaches into every home. This is total war and victory requires the 
combined efforts of all our people. While we have learned much from 
broadcasting war news since 1939, we now have new responsibilities 
and new opportunities. The relationship between broadcasting and Gov- 
ernment and the manner in which it will perform its function as the 
chief source of news and information requires careful appraisal. Upon 
the judgments and policies now formulated will depend our effectiveness. 


The broad outlines of the policies to be followed in dealing with news 
and radio were given by the President in his speech of December 9. The 
President said: 

“This government will put its trust in the stamina of the American 
people and will give the facts to the public as soon as two conditions have 
been fulfilled; first, that the information has been definitely and officially 
confirmed; and second, that the release of the information at the time 
it is received will not prove valuable to the enemy directly or indirectly. 

“To all newspapers and radio stations—all those who reach the 
eyes and ears of the American people—I say this: You have a most 
grave responsibility to the nation now and for the duration of this war. 

“Tf you feel that our government is not disclosing enough of the 
truth, you have every right to say so. But—in the absence of all the 
facts, as revealed by official sources—you have no right to deal out 
unconfirmed reports in such a way as to make people believe they are 
Gospel truth.” 

The National Association of Broadcasters, after careful consulta- 
tion with the military branches of the Government as well as other 
agencies, has attempted to make more detailed and specific the broader 
principles as enunciated above by the President. With the objective of 
setting forth certain basic requirements, your Association offers to 


broadcasters this pamphlet of recommendations as a guide to wartime 
broadcasting. 





IN GENERAL 

Accept the fact that this is likely to be a long war—with both re- 
verses and triumphs. Avoid broadcasting the news in a manner that is 
likely to cause exaggerated optimism. Likewise avoid creating an atmo- 
sphere of defeatism and despair. At all times practice moderation in 
the writing, delivering and scheduling of news broadcasts. 

The writing should avoid sensationalism. 

The delivery should be calm, accurate, factual. 


There should be a minimum of production trappings surrounding 
news broadcasts. The news of America at war is sufficiently exciting; 
do not try to make it more so by presenting it with sound-effects. The 
tension needs to be lessened, not increased. 

Newscasts should be scheduled at regular intervals, and in the ab- 
sence of news of extreme importance, this regular schedule should be 
followed. 

Artificial efforts to stimulate listening audience by promises of im- 
mediate interruption of regular programs for important news broadcasts 
should not be attempted. Let the events speak for themselves. 

Extreme care should be used in the handling and broadcasting of 
any communiques or radio reports from our enemies. 

They should not be used unless coupled, by careful editing, with 
known facts or an official statement on the same subject by our govern- 
ment. If you don’t have the facts or an official statement on the same 
subject, don’t broadcast the enemy communique until you get them. 

In this connection, broadcasters should remember that extraordinary 
care must be taken to insure that those who tune in late do not get a 
wrong impression. Remember the Men from Mars! 


Remember we are at war with other Axis countries as well as 
Japan. Their communiques should be considered in the same light as 
those of the Japs. 


The broadcasting industry has been given to understand that it can use 
news from recognized press services because responsibility for that news 


rests with the press services. News gathered from other sources must be 
thoroughly checked and verified before broadcasting. 


DO NOT 
DO NOT broadcast rumors, “hot tips” or “unconfirmed reports,” no 
matter what their source. “Hot tips” and rumors may burn your fingers. 
If you have the slightest doubt on any story, check with your press 
association. It is better to have no news than to broadcast false or harm- 
ful news. 


In this connection, a word of caution on news flashes. A good prac- 
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tice is to wait a few minutes after the first flash until you are Derfeetly 
satisfied from the following story that the flash is borne out. 

Radio’s speed of light is cause for caution. 

DO NOT broadcast news which concerns war production figures 
unless such news is Officially released by the government. 

DO NOT broadcast the movement of Naval or any other vessels, 

DO NOT broadcast news about the movement of troops or personng 
either outside or within the continental limits, unless it has been mp 
leased officially by the War or Navy Departments. 

DO NOT broadcast the location of vessels, either under construction 
or about to be launched. 

DO NOT broadcast figures of Selective Service enrollments ang 
inductions. 

DO NOT broadcast personal observations on weather conditions, 
Watch sports broadcasts for this. A late night or early morning comment 
that “it’s a fine, clear night (or morning)” might be invaluable informa. 
tion to the enemy. Stick to official weather reports your station receives 
from your local weather bureau. 

DO NOT broadcast such imperatives as “Attention all men! Report 
to your local Civilian Defense headquarters tonight at eight.” (Ap. 
nouncements may be requested in that manner. They should be changed 
to qualify the source at the beginning, such as: “The local Civilian De. 
fense Committee requests all men, etc.’’). Reserve such “attention com. 
pellers” for important war purposes. 

DO NOT overestimate American power nor underestimate the enemy 
strength and thereby tend to create complacent confidence. Stick to the 
facts as presented in official releases. 

DO NOT allow sponsors to use the news as a springboard for com- 
mercials. Such practices as starting commercials with “Now some good 
news, etc.” should never be permitted. Also it is important that such 
news-phrases as “bulletin”, “flash”, “news” and the like be used only 
in their legitimate functions. Do not permit, “Here’s good news! The 
Bargain Basement announces drastic reductions, etc.” 

DO NOT use any sound-effects on dramatic programs, commercial 
announcements or otherwise which might be confused by the listener as 
air raid alarms, alert signals, etc. 

DO NOT try to second-guess or master-mind our military officials. 
Leave this for established military analysts and experts, who are expe- 
rienced enough to await the facts before drawing conclusions. 

DO NOT broadcast any long lists of casualties. This has been speci- 
fically forbidden. - 

DO NOT permit speakers, in discussions of controversial public is- 
sues, to say anything of aid to the enemy. 

DO NOT broadcast location of the plants engaged in the manufacture 
of war materials unless approved by the Government. This applies to 
emergencies such as explosions, sabotage, etc., unless such reports have 
been approved by the Government or cleared at the source by press 
associations. 

DO NOT take chances with ad lib broadcasts, on the street or in 
the studio. An open microphone accessible to the general public consti- 
tutes a very real hazard in times of war. Questions should be prepared 
and approved in advance and extreme care should be exercised to avoid 
the asking of questions which would draw out any information or answer 
which would disclose matters or information of value to the enemy. 


Any questions regarding the war or war production might make 
trouble. 














DO 

Maintain constant vigil over the news machines. Be sure to desig- 
nate a responsible staff member in charge of the news at all hours of 
your operation. That person should be the one to determine the advisa- 
bility of breaking programs for news bulletins, flashes, etc. and should 
be responsible for all news during the period he is designated in charge 
of the news machines. 

Look for further instructions on the press wires, from the National 
Assn. of Broadcasters, the War Department, the Navy, or other official 
sources. : 

See that every member of your staff knows and understands these 
guides. Let your entire news staff and announcers know your policy. 

File a complete script of all your news broadcasts. Keep the file 
until the war ends. Prepare and present your news factually, auther- 


tically, calmly. This is repetition, but this caution cannot be repeated 
too much. 





DO your job as best you can, knowing it is one of the significant jobs 
in this all-out war in which America is engaged. Do your job measured 0 
even stricter standards than we have set. Do your job in a manner that 


will satisfy yourself, advance the cause of free radio and serve the best 
interests of your country. 
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KANSAS CITY 
DEALS IN MILLIONS! 


$285,000,000 worth of mer- 
chandise is sold through Kansas 
City retail stores annually. 


$112,000,000 worth of meat 
products are produced in Kansas 
City packing plants each year. 


$69,000,000 are paid out annu- 
ally to employees of Kansas 
City’s wholesale and retail stores. 


$47,000,000 are paid each year 
to employees of industrial manu- 
facturing concerns. 


$4,000,000,000 represent the ap- 
proximate amount of wealth 
created in this area annually 
from livestock marketed, farm 
crops raised, and oil and minerals 


produced. 








PUT YOUR MONEY 
ON THE BLUE! 


The Winning Radio Bet in the Golden Kansas City Market 


In Kansas City, there’s a spot on the dial now being tuned in by more and 
more people every day—the favorite station of thousands who play a big 


part in making Kansas City one of the nation’s greatest markets. 


And this station is KCMO—the basic blue network station in this 


great buying area. 


KCMO reaches the people you want to hear your message. And it does 
this with a degree of economy that will surprise you. For KCMO’s popu- 
larity and KCMO’s rates make this station the most profitable of all 


radio “buys” in this market. 


Write us about the time that’s available and the merchandising service that 


goes with it. 


John E. Pearson, Representative 
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The Defense Communications Board 


Organization and Functions 








Executive Order Setting Up Board 


WHEREAS coordinated planning 
for the most efficient control and use 
ef radio, wire, and cable communica- 
tion facilities under jurisdiction of the 
United States in time of national 
emergency involves the consideration 
of the needs for communications of 
the armed forces of the United States, 
of other government agencies, of indus- 
try. and of other civilian activities; 


and 

WHEREAS such planning must be 
accomplished as a matter of prepara- 
tion for national defense ; and 

WHEREAS the interest of national 
defense in the matter of control and 
use of communication facilities during 
any war in which the United States 
may become a belligerent is deemed 
paramount : 

NOW, THEREFORE, by virtue of 
the authority vested in me as Presi- 
dent of the United States, and by the 
Communications Act of 1934 (48 Stat. 
1064). as amended, it is ordered as 
follows : 

1. There is hereby created the “De- 
fense Communications Board,” here- 
inafter called the Board, consisting of 
the Chairman, FCC, the Chief Signal 
Officer of the Army. the Ttrector of 
Naval Communications, the Assistant 
Secretary of State in charge of the 
Division of International Communica- 
tions, and the Assistant Secretary of 
the Treasury in charge of Treasury 
Enforcement Activities. 

2. The functions of the Board shall 
be, with the requirements of national 
defense as a primary consideration, 
to determine, coordinate, and prepare 
plans for the national defense, which 
plans will enunciate for and during 
any national emergency— 

a. The needs of the armed forces 
of the United States, of other govern- 
mental agencies, of industry, and of 
other civilian activities for radio, wire. 
and cable communication facilities of 
all kinds. 


To coordinate all phases of communications of the United States 
during a national emergency, President Roosevelt on Sept. 24, 1940, 
promulgated an Executive Order creating the Defense Communications 
Board. The board, responsible only to the President, is instructed to 
draw plans to meet the requirements of the armed forces, of other 
governmental agencies and of industry, with the requirements of national 
defense as the primary consideration. 


President Roosevelt in a second Executive Order on Dec. 


10, 1942, 


transferred to DCB all functions and power over broadcasting vested in 
the President under Section 606 of the Federal Communications Act. 


MEMBERS 
James Lawrence Fly, Chairman, FCC, chairman. 


Maj. Gen. Dawson Olmstead, Chief Signal Officer, U. 


S. Army. 


Rear Admiral Leigh Noyes, Director of Naval Communications 
Breckenridge Long, Assistant Secretary of State 
Herbert E. Gaston, Assistant Secretary of the Treasury 





b. The allocation of such portions 
of Governmental and  non-Govern- 
mental radio, wire, and cable fa- 
cilities as may be required to meet 
the needs of the armed forces, due 
consideration being given to the needs 
of other Governmental agencies, of 
industry, and of other civilian activi- 
ties. 

c. The measures of control, the 
agencies to exercise this control, and 
the principles under which such con- 
trol will be exercised over non-military 
communications to meet defense re- 
quirements. 

8. The chairman of the FCC shall be 
the chairman of the Board. In the 
absence of the designated chairman, 
the temporary chairmanship shall de- 
volve upon the remaining members 
of the Board in the following order: 

1. The Chief Signal Officer of 
the Army or the director of Naval 
Communications, whichever may 
be senior in rank. 

2. The Chief Signal Officer of 
the Army or the director of Naval 


Communications, 

be junior in rank. 

3. The Assistant Secretary of 
State in charge of the Division of 
International Communications. 

4. The Assistant Secretary of 
the Treasury in charge of the 
Coast Guard. 

In the absence of any regularly des- 
ignated member, the agency which he 
represents may be represented by an 
alternate from that agency, designated 
by the head thereof, but such alter- 
nate shall not serve as chairman. The 
Assistant Secretary of the Treasury in 
Charge of the Coast Guard is desig- 
nated as the Secretary of the Board. 

4. The Board shall take no cogniz- 
ance of matters pertaining to censor- 
ship. The Board shall study the physi- 
cal aspects of domestic standard broad- 
easting and shall recommend such 
precautions, supplementary facilities 
and reallocations as it shall deem de- 
sirable under foreseeable military con- 
ditions. It shall also make plans for 
the speedy and efficacious use of all 


whichever may 


necessary facilities in time of Military 
emergency. ’ 
5. The Board shall appoint such 
committees as may be necessary to 
carry out its functions and to Provide 
for continuing studies and for contact 
with other Government agencies and 
with the civil communication industry 
G. Except as otherwise instructaj 
by the Board, committees appointaj 
thereby shall have no power to make 
final disposition of any matter pre- 
sented to them by the Board for study 
but they shall express by written m 
port their findings and recommenda. 
tions. Minority reports may be gyb. 
mitted if deemed of sufficient impor. 
tance to warrant further consideration 
by the Board. 
7. The Board and the Committees 
shall call for consultation such repre. 
sentatives of other Government agep. 
cies and of the civilian communication 
industry as may be deemed advisable 
in obtaining full knowledge of the 
situation being studied, to the end 
that the needs of all may be consi. 
ered and provided for in so far as the 
situation permits. Other Governmep. 
tal agencies are directed to cooperate 
in providing assistance required by 
the Board in its studies. ‘ 
8. During any war in which the 
United States is a belligerent, or any 
national emergency, the existing In. 
terdepartment Radio Advisory Con- 
mittee shall act as a Committee of the 
Board, but only in an advisory capa- 
city. While the Interdepartment Radio 
Advisory Committee is so acting as 
an advisory committee, all of its 
reports, recommendations, or com- 
munications normally prepared for 
submission to the President shall in- 
stead be submitted to the Board, for 
consideration from the standpoint of 
national defense and for disposition. 
9. Reports containing the findings 
and recommendations of the Board 
shall be submitted to the President for 
final action through one of his ad 
ministrative assistants. 





Coordinating Committee 
E. K. Jett, Chief Engineer, 
chairman 


ECC, 


Francis Colt DeWolf, State Dept. 

Maj. W. T. Guest, War Dept. 

Lt. Comdr. Franz O. Willenbucher. 
Navy Dept. 

Capt. J. F. Farley, U. S. Coast Guard 


Law Committee 

Telford Taylor, general counsel, FCC, 
chairman 

Maj. J. W. Huyssoon, War Dept 

Steven Spingarn, Treasury Dept. 

Lt. Comdr. Franz O. Willenbucher. 
Navy Dept 

Raymund T. Yingling, State Dept 

Labor Advisory Committee 

Robert J. Watt, American Federation 
of Labor, chairman 

Joseph P. Selly, Congress of Industrial 
Organizations 

Paul E. Griffith. National Federation 
of Telephone Workers. 


Industry Advisory Committee 

Walter S. Gifford, president. A. T. & 
T. Co., chairman 

Jack Kaufman, executive 
dent, Globe Wireless Ltd 

Col. Sosthenes Behn, president, I. T. 
& T. Co 

E. F. Chinlund, president, Postal Tele- 
graph Ine. 

Joseph Pierson, president, Press Wire- 
less Ine 

David Sarnoff, president. RCA 

William E. Beakes, president, Tropical 
Radio Telegraph Co. 


vice-presi- 


R. A. Phillips, president, U. S. Inde- 
pendent Telephone Assn 

A. N. Williams, president, Western 
Union Telegraph Co. 


I. Amateur Radio Committee 


George W. Bailey, president, American 
Radio Relay League, chairman 


Page 94 ¢ 1942 Yearbook Number 


E. M. Webster, FCC Assistant Chief 
Engineer, secretary 


II. Aviation Communications 
Committee 


*aul Goldsborough, president, 
nautical Radio Inc., chairman 

Ford Studebaker, Chief of Communica- 
tions, American Export Airlines Inc., 
secretary 


Aero- 


III. Cable Committee 
C. Mills, president, Mexican Telegraph 
Co., chairman 
Benedict P. Cattone. FCC 
General Counsel, secretary 


Assistant 


IV. Domestic Broadcasting 
Committee 


Neville Miller, president, National 
Assn. of Broadcasters, chairman 
Andrew D. Ring, Washington, secre- 

tary 


Lowell Mellett, Office of Government 
Reports 

Harvey Otterman, State Dept. 

Lt. Col. Frank C. Meade, War Dept. 

William D. Boutwell, Federal Radio 
Education Committee 

Frank M. Russell, vice-president, NBC 

Harry C. Butcher, vice-president, CBS 

W. E. Macfarlane, president, MBS 

John Shepard 3d, president, FM 
Broadcasters Ine. 

W. G. H. Finch, president, Finch Tele- 
communications Inc. 

Harold A. Lafount, president, National 
Independent Broadcasters Inc. 

Dr. W. R. G. Baker, National Tele- 
vision Systems Committee 

Ellery W. Stone, executive vice-presi- 
dent, Postal Telegraph Co. 

Louis Pitcher, executive vice-president, 
U. S. Independent Telephone Assn. 

H. P. Corwith, Western Union Tele- 
graph Co 







G. L. Best, American Telephone & 
Telegraph Co. 

George P. Adair, FCC, Acting Asst. 
Chief Engineer. 

V. Interdepartment Radio 
Advisory Committee 

Dr. J. H. Dellinger, U. S. Bureau of 
Standards, chairman 

Gerald C. Gross, FCC Assistant Chief 
Engineer, secretary 
VI. International Broadcasting 

Committee 

Walter C. Evans, vice-president, West- 
inghouse Electric & Mfg. Co., chair- 
man 


P. F. Siling, FCC Acting Assistant 
Chief Engineer, secretary 
Neville Miller, president, National 


Assn. of Broadcasters 

Lowell Mellett, Office of Government 
Reports 

Thomas Burke, State Dept. 

Rear Admiral S. C. Hooper, 
Dept. 

Harry C. Butcher, vice-president, CBS 

Gerald C. Gross, FCC 

Robert S. Peare, General Electric Co. 

John F. Royal, vice-president, NBC 

Walter S. Lemmon, World Wide 
Broadcasting Corp. 

Thomas E. Lyons, Commerce Dept. 

James I). Shouse, vice-president, Cros- 
ley Corp. 

Stanley P. Richardson, International 
Broadcasting coordinator 

Alfred J. MecCosker, chairman of 
board, MBS 

Nathan David, Office of Coordination 
of Information 

Don Francisco, Office of Coordination 
of Inter-American Affairs 


Navy 


VII. Radiocommunications 
Committee 
KE. M. Webster, FCC Assistant Chief 
Fighters, secretary 


BROADCASTING ¢ Broadcast Advertising 


F. M. Ryan, A. T. & T. radio engineer, 
secretary 


VIII. State & Municipal Facilities 


Committee 
Capt. Donald S. Leonard, Michigan 
State Police, and _ vice-president, 


Intl. Assn. of Chiefs of Police, chair- 
man 
G. E. Nielsen, FCC senior engineer, 
secretary 


IX. Telegraph Committee 

E. R. Shute, Western Union vice-presi- 
dent in charge of traffic, chairman 
William J. Norfleet, FCC Chief As 
countant, secretary 


X. Telephone Committee 

Z. Z. Hugus, assistant vice-president, 
A. T. & T. Co., chairman 
Clyde S. Bailey, Washington repre 
sentative, U. S. Independent Tee 
phone Assn., secretary 


XI. U. S. Government Facilities 
Committee 


A. G. Simson, Dept. of Agriculture, 
chairman 
T. L. Bartlett, FCC, principal legal 
administrator, secretary 


XII. Communications Liaison Com- 
mittee for Civilian Defense 
E. M. Webster, FCC Assistant Chief 
Engineer, chairman 
Herbert <A. Friede, 
Assns. of Fire Chiefs 
Fighters, secretary 


International 
and Fire 


XIII. Priorities Liaison Committee 
Lt. Comdr. R. H. Griffin, Navy Dept. 


chairman 
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| Directory of 
~ BROADCASTING STATION REPRESENTATIVES 








With Lists of Stations Represented 
Note—Lists of stations supplied by each firm; asterisk (*) indicates non-exclusive representation 
—— 
ADAMS & ADAMS *THE BRANHAM CO. 
Yew York City—11 E. 44th St. Tel.: Murray Hill 2-6148. Mgr.: John T. Adams Sr. Chicago—360 No. Michigan Ave. Tel.: Central 5726. Mgr.: E. F. Corcoran. 
4 Represents New York City—230 Park Ave. Tel.: Murray Hill 6-1860. Mgr.: M. H. Long. 
Atlanta—Rhodes-Haverty Bldg. Tel.: Walnut 4851. Mgr.: J. B. Keough. 


WTAL, Tallahassee, Fla. 
KVNU, Logan, Utah 
KFOX, Long Beach, Cal. 


KFJB, Marshalltown, Ia. 


BQ, Memphis, Tenn 
Li WJIM, Lansing, Mich. 


WGNC, Gastonia, N. C. 


AMERICAN NETWORK INC. 
60 E. 42nd St. Tel.: Murray Hill 2-2737. Mgr.: J. R. Latham. 
(Representing Commercial FM Stations) 


W47NV, Nashville W45D, Detroit 
W45CM, Columbus, O. W53PH, Philadelphia 
W51R, Rochester, N. Y W41MM, Mt. Mitchell, N. C 


ASSOCIATED RADIO MARKETS 
Northwestern Bank Bldg. Tel.: Atlantic 3774. Sales Mgr.: 
Special representation 


New York City 


¥8B, Boston 
W39B, Mt. Wash’ton N. H. 
Wi5M, Milwaukee 


Minneapolis Alden R. Grimes. 


ASSOCIATED RADIO SALES 


New York City—1 E. 42nd St. Tel.: Murray Hill 2-5750. Mgr.: Stephen Girard. 


Chiceago—333 No. Michigan Ave. Tel.: Randolph 6225. Mgr.: Hal Hulman. 
Represents 
WIJBK, Detroit (West only) WCRW, Chicago WCNW, Brooklyn 
WICM, Traverse City, Mich, WHBU, Anderson, Ind. WFNC, Fayetteville, N. C. 


WGBR, Goldsboro, N. C. 
WHUB, Cookeville, Tenn. 
W AML, Laurel, Miss. KAND, Corsicana, Tex. 
WHEB, Portsmouth, N. H. KXOX, Sweetwater, Tex. 
WPID, Petersburg, Va. 


WJOB, Hammond, Ind. 
WCBI, Columbus, Miss. 


WHBL, Sheboygan, Wis. 

KBKR, Baker, Ore. 

WJHO, Opelika, Ala. 

WGOV, Valdosta, Ga. 
KTEM, Temple, Tex. 


BERTHA BANNAN 


Hubbard 4370. Mgr.: Bertha Bannan. 
New England Representation 


WSAR, Fall River, Mass. 
WLBZ, Bangor, Me. 
WSYR, Syracuse, N. Y. 
WHAI, Greenfield, Mass. 
WCSH, Portland, Me. 
WHYN, Holyoke, Mass. WSPR, Springfield, Mass. 
IOD, Miami, Fla. WIBX. Utica, N. Y. 


Boston—Little Bldg. Tel. : 


WRDO, Augusta, Me. 

WFEA, Manchester, N. H. 
WHEB, Portsmouth, N. H. 
WBRY, Waterbury, Conn. 


WCAU, Philadelphia 
WTAG, Worcester 

WHN, New York City 
WKNE, Keene, N. H. 
WDEV, Waterbury, Vt. 
WJAR, Prov —— 


WALTER BIDDICK CO. 


Chamber of Commerce Bldg. Tel.: Richmond 6184. Mgr.: 
Monadnock Bldg. Tel.: Garfield 0947. 


Represents on Pacific Coast 


WIBW, Topeka, Kan. 
KFBB, Great Falls, Mont. 
KGVO, Missoula. Mont. 
KGKY, Scottsbluff, Neb. 
KICA, Clovis, N. M. 
KAWM, Gallup, N. M. 
KGFL, Roswell, N. M. 
KAST, Astoria, Ore. 
KBND, Bend, Ore. 

KFJI, Klamath Falls, Ore. 
KLBM, La Grande, Ore. 
KGY, Olympia, Wash. 


Los Angeles Walter Biddick. 


San Francisco 


KMED, Medford, Ore. 
KDFN, Casper, Wyo. 
WSGN, Birmingham, Ala. 
KFAR, Fairbanks, Alaska 
WGRC, Louisville, Ky. 
KENO, Las Vegas, Nev. 
WIBX, Utica, N. Y. 
KTKC, Visalia, Cal. 
KODL, The Dalles, Ore. 
KCMO, Kansas City, Mo. 
KXRO, Aberdeen, Wash. 


KFQD, Anchorage, Alaska 

KGBU, Ketchikan, Alaska 

oi Glendale, Cal. 
KFOX, Long Beach, Cal. 

KTRB, Modesto, Cal. 

KLX, Oakland, Cal. 

KROY, Sacramento, Cal. 

KSRO, Santa Rosa, Cal. 

KHUB, Watsonville, Cal. 

KFXD, Nampa, Ida. 

WJJD, Chicago 

KOOS, Marshfield, Ore. 


JOHN BLAIR & COMPANY 


Chicago—520 No. Michigan Ave. Tel.: Superior 8659. Mgr.: John Blair. 

New York City—341 Madison Ave. Tel.: Murray Hill 9-6084. Mgr.: George W. Bolling. 
Detroit—New Center Bldg. Tel.: Madison 7889. Mgr.: Robert H. Bolling. 

St. Louis—Paul Brown Bldg. Tel.: Chestnut 5688. Mgr.: J. Chris Hetherington. 

Los Angeles—Chamber of Commerce Bldg. Tel.: Prospect 3584. Mgr.: Carleton Coveny. 
San Franciseo—Russ Bldg. Tel.: Douglas 3188. Mgr.: Lindsey H. Spight. 


Represents 
Don Lee Broadcasting System (MBS) 
Pacific Broadcasting Ca. 
KTSA, San Antonio, Tex. 
KTHS, Hot Springs, Ark. 
KTRH, Houston, Tex. 
WJAX, Jacksonville, Fla. 
WROL, Knoxville, Tenn. 
KHJ, Los Angeles 
WQAM, Miami, Fla. 
WOV, New York City 
WOW, Omaha 
KOY, Phoenix, Ariz. 
WMBG, Richmond, Va. 
Also represents individually Don Lee California Network Stations 
KPMC, Bakersfield KMYC, Marysville KF XM, San Bernardino 
KIEM, Eureka KDON, Monterey KVEC, San Luis Obispo 
KVOE, Santa Ana KTKC, Visalia 


KDYL, Salt Lake City 
KGB, San Diego, Cal. 
KFRC, San Francisco 
KDB, Santa Barbara, Cal. 
WGBI, Scranton, Pa. 
KMO, Tacoma, Wash. 
WFLA, Tampa, Fla. 


WAGA, Atlanta, Ga. 
KFYR, Bismarck, N. D. 
WNBF, Binghamton, N. Y. 
KIDO, Boise, Ida. 

WLS, Chicago 

WBNS, Columbus, O. 
KFEL, Denver 

WMMN, Fairmont, W. Va. 
WHP, Harrisburg, Pa. 
KGMB, Honolulu, Hawaii 


KIT, Yakima, Wash. 
WHIZ, Zanesville, O. 


*BOGNER & MARTIN 
New York City—295 Madison Ave. Tel.: Ashland 4-6699. Mgr.: P. J. Bogner 
Chicago—540 No. Michigan Ave. Tel.: Delaware 1055. Mgr.: Frank R. Back. 
Represents 
WJIMS, Ironwood, Mich. WATW, Ashland, Wis. 


WHDF, Calumet, Mich. 
Ww WIGM, Medford, Wis. 


BTA, Batavia, N. Y. 


BROADCASTING © Broadcast Advertising 


WNBC, New Britain, Conn. 


WWVA, Wheeling, W. Va. 


St. Louis—Arcade Bldg. Tel. : Chestnut 6192. Mgr. : 
Kansas City—Board of Trade Bide. Tel.: Harrison 1023. 
Dallas—Texas Bank Bldg. Tel.: 2-8569. Mgr.: A. J. 
Detroit—General Motor Bldg. Tel. : Trinity 1.0440. Mgr.: H. A. Anderson. 
Charlotte, N. C.—Commercial National Bank Bldg. Tel.: 8839. Mgr.: H. L. Ralls. 
San Francisco—5 Third St. Tel.: Garfield 6740. Mgr.: George D. Close. 

Los Angeles—448 So. Hill St. Tel.: Michigan 1269. Mgr.: J. H. Hornung. 
Portland, Ore.—370 Pittock Block. Tel.: Beacon 8657. Mer.: Fred Ivey. 
Seattle—1004 Second Ave. Tel.: Melrose 9193. Mgr.: A. G. Neitz. 


Represents 
WNOX, Knoxville, Tenn. 


Sloane McCauley. 
Mgr.: George F. Dillon. 
Putnam. 


KWKH, Shreveport, La. 
KTBS, Shreveport, La. WMC, Memphis, Tenn. 
KBIX, Muskogee, Okla. KX YZ, Houston KRLD, Dallas 
WTJS, Jacksonville, Tenn. WCPO, Cincinnati 
West Virginia Network 
WBLK, Clarksburg, W. Va. 


BROADCASTING ABROAD, Ltd. 


KRIC, Beaumont, Tex. 
KRIS, Corpus Christi, Tex. 


WCHS, Charleston, W. Va. WPAR, Parkersburg, W. Va. 


New York City—119 W. 57th St. Tel.: Circle 7-4161. Mer.: Henry G. Hoberg. 
(Represents stations in Central and South America) 
HOWARD C. BROWN CO. 
Hollywood, Cal.—6418 Santa Monica Blvd. Tel.: Hollywood 6045. Mgr.: Howard C. Brown 


Representa 
2UE, Sydney, Australia 3XY, Melbourne, Australia 
New Zealand Commercial Radio Stations 


BURN-SMITH CO., Ine. 


New York City—9 E. 40th St. Tel.: Murray Hill 4-6947. Mgr.: C. Otis Rawalt. 
Chicago—307 No. Michigan Ave. Tel.: Central 4290. Mgr.: John A. Toothill. 

Represents 
KMTR, Hollywood, Cal. KOOS, Marshfield, Ore. WFNC, Fayetteville, N. C. 
WRDW, Augusta, Ga. *WNBH, N, Bedford. Mass. WDEF, SSenenee. Tenn. 


WNLC, New London, Conn. 
WBRK, Pittsfield, Mass. 
WFPG, Atlantic City 
WMRYF, Lewistown, Pa. 
WTRC, Elkhart, Ind. 
KOCY, Oklahoma City 
WWPG, W. Palm Beach, Fla. 
WGH, Newport News, Va. 
*WALB, Albany, Ga. 
WFMD, Frederick, Md. 
The Southern Network. 


*CAPPER PUBLICATIONS 
New York City—420 Lexington Ave. Tel.: Mohawk 4-3280. Mgr.: Philip Zach. 
Chicago—180 No. Michigan Ave. Tel.: Central 5977. Mgrs.: H. M. Breneisa-Felix Morris. 
Detroit—General Motors Bldg. Tel.: Madison 2125. Mgrs.: Frank X. Gaughen-Edward 
McKernan. 
Kansas City—21 W. Tenth St. Tel.: 
San Francisco—Russ Bldg. Tel.: Douglas 5220. 


WSTP, Salisbury, N. C. 
KPAC, Port Arthur, Tex. 
KFBC, Cheyenne, Wyo. 
WOLF, Syracuse, N. Y. 
WWDC, Washington, D. C. 
WOPI, Bristol, Tenn. 
KMAC, San Antonio, Tex. 
WFVA, Fredericksburg, Va. 
WRUF, Gainesville, Fla. 
WATN, Watertown, N. Y. 


WGRC, Louisville 

WELL, Battle Creek, Mich. 
KXA, Seattle, Wash. 

KGY, Olympia, Wash. 
WFDF, Flint, Mich. 
WKBZ, Muskegon, Mich. 
KGVO, Missoula, Mont. 
WAAT, Jersey City, N. J. 
WFTC, Kinston, N. C. 
WMFD, Wilmington, N. C. 


Joe Story. 
W. B. Flowers. 


Harrison 4700. Mgr.: 

Mgr. : 
Represents 

KCKN, Kansas City, Kan. WIBW, Topeka, Kan. 


B. FRANK COOK 
Walnut 1231. Mgr.: B. Frank Cook. 
(Representation In The South Only) 
WAYS, Charlotte, N. C. WALB, Albany, Ga. 


COX & TANZ 
Philadelphia—Drexel Bldg. Tel.: Lombard 1720. Mgr.: E. R. Tanz. 
New York City—535 Fifth Ave. Tel.: Murray Hill 2-8284. Mgr.: A. P. Cox. 
Chicago—228 No. LaSalle St. Tel.: Franklin 2095. Mer.: J. C. 

Represents 
WWSW, Pittsburgh 
WKOK, Sunbury, Pa. 
WOLS, Florence, S. C. 
WFIG, Sumter, S. C. 
KGFX, Pierre, S. D. 
WHUB, Cookeville, Tenn. 
KNEL, Brady, Tex. 
KEEW Brownsville, Tex. 


HARRY E. CUMMINGS 
Barnett Bank Bldg. Tel.: Mer.: Harry E. Cummings. 
Southeastern Representative 


WIOD, Miami, Fla. 
KTHS, Hot Springs, Ark. 


*DE LISSER, Ine. 


New York City—10 Rockefeller Plaza. Tel.: Circle 7-1435. Mgr.: William F. Gallagher 
Rochester, N. Y.—Lincoln Alliance Bldg. Tel.: Stome 4485. Mgr.: J. R. Greenaway. 
Philadelphia—1421 Chestnut St. Tel.: Rittenhouse 1890. Mgr.: Ralph Steen. 
Chicago—180 No. Michigan Ave. Tel.: Dearborn $108. Mgr.: W. J. Fitzpatrick Jr 
Richmond, Va.—304 E. Main St. Tel.: Richmond 2-7403. Mgr.: Jess L. Sears. 


Atlanta—Walton Bldg. Tel.: 


WFBC, Greenville, S. C. 





Cox Jr. 


KPAB, Laredo, Tex. 
KRBA, Lufkin, Tex. 
KRLH, Midland, Tex. 
KNET, Palestine, Tex. 
WINC, Winchester, Va. 
KTBI, Tacoma, Wash. 
WJMC, Rice Lake, Wis. 
KPOW, Powell, Wyo 


KGFJ, Los Angeles 
WGAA, Cedartown, Ga. 
WBLJ, Dalton, Ga. 
WKMO, Kokomo, Ind. 
WSN, Bridgeton, N. J. 
WPAY, Portsmouth, O. 
KAST, Astoria, Ore. 
KLBM, LaGrande, Ore. 


3-038 1. 


Jacksonville, Fla. 


WFLA, Tampa, Fla. 


WJAX, Jacksonville, Fla. 
WLOF, Orlando, Fla. 


WROL, Knoxville, Tenn. 


Atlanta—Forsythe Bldg. Mgr.: J. C. Wilson. 
San Francisco—681 Market St. Tel.: Garfield 6740. Mgr.: L. LaDue. 
Represents 


WSLB, Ogdensburg, N. Y. 
(Continued on Next Page) 
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FORJOE & COMPANY 
New York City—19 W. 44th St. Tel.: Vanderbilt 6-5080. Mgr.: Joseph Bloom. 
Chicago—201 No. Wells St. Tel.: Andover 1685. Mgr.: Forrest U. Daughdrill. 
Represents 
WAJR, Morgantown, W. Va. WJBK, Detroit 
WCOU, Lewiston, Me. WLBC, Muncie, Ind. 
WBRB, Red Bank, N. J. WMOB, Mobile, Ala. 
WCAP, Asbury Park, N. J. WGES, Chicago 
WIBM, Jackson, Mich. WSBC, Chicago 


KHUB, Watsonville, Cal. 
KICA, Clovis, N. M. 
KONO, San Antonio, Tex. 
KPAB, Laredo, Tex. 
KPDN, Pampa, Tex. 


THE FOREMAN CO. 

Chicago—Wrigley Bldg. Tel.: Delaware 1869. Mgr.: Edwin G. Foreman, Jr. 
New York City—247 Park Ave. Tel.: Eldorado 5-0174. Mgr.: Edwin G. Foreman, Jr. 

Represents 
WEMP, Milwaukee 
KILO, Grand Forks, N. D. 
WLAK, Lakeland, Fla. 
WCAR, Pontiac, Mich. 


WCBMsM, Baltimore 
WIND, Chicago 
WQXR, New York City 


KATE, Albert Lea, Minn. 
WLOL, Minneapolis 
WTAX, Springfield, Ill. 


R. C. FOSTER 

Boston—Statler Office Bldg. Tel.: Hubbard 3225. Mgr.: R. C. Foster. 
New England Representation 
WESX, Salem, Mass. 
WLAW, Lawrence, Mass. WABI, Bangor, Me. 
WNBH, New Bedford, Mass. WGAN, Portland, Me. WPRO, Providence, R. I. 

WMUR, Manchester, N. H. WNEW, New York City 
Non-Exclusive Representation 
WHAI, Greenfield, Mass. 
WOCB, W. Yarmouth, Mass. 
WSAR, Fall River, Mass. 


WDRC, Hartford WCAX, Burlington, Vt. 


WSYB, Rutland, Vt. 


WELI, New Haven 


WBRK, Pittsfield, Mass. 
WNLC, New London, Conn. 


WORC, Worcester, Mass. 


FREE & PETERS, Ine. 


Chicago—180 No. Michigan Ave. Tel.: Franklin 6373. Mgr.: James L. Free. 
New York City—247 Park Ave. Tel.: Plaza 5-4131. Mgr.: H. Preston Peters. 
Detroit—New Center Bldg. Tel.: Trinity 2-8444. Mgr.: Charles G. Burke. 
San Francisco—111 Sutter St. Tel.: Sutter 4353. Mgr.: A. Leo Bowman. 
Los Angeles—650 So. Grand Ave. Tel.: Vandike 0569. Mgr.: Hal W. Hoag. 
Atlanta—Palmer Bldg. Tel.: Main 5667. Mgr.: James M. Wade. 


Represents 
WGR, Buffalo, N. Y. KAR\M, Fresno, Cal. 
WKBW, Buffalo, N. Y. 
WCKY, Cincinnati 
WOC, Davenport, Ia. 
WHO, Des Moines 
KMA, Shenandoah, Ia. 
WDAY, Fargo, N. D. 
KMBC, Kansas City 


WPTF, Raleigh, N. C. 
KDAL, Duluth WDBJ, Roanoke, Va. 
WKZO, Kalamazoo, Mich. WAVE, Louisville 
WTCN, Minneapolis-St. Paul KGKO, Fort Worth-Dallas 
WMBD, Peoria, Il. KOMA, Oklahoma City 
KSD, St. Louis KTUL, Tulsa, Okla. 
WFBL, Syracuse KECA, Los Angeles 
WCSC, Charleston, S. C. KOIN, Portland, Ore. 


WISH, Indianapolis WIS, Columbia, S. C. KALE, Portland, Ore. 
KROW, Oakland, Cal. KIRO, Seattle 
W.S. GRANT 


San Francisco—580 Market St. Tel.: Garfield 7700. Mgr.: W. S. Grant. 

Los Angeles—Hellman Bldg. Tel.: Michigan 4573. Mgr.: H. H. Conger. 
Exclusive Representation McClung Stations in San Francisco-Los Angeles 

KVCV, Redding, Cal. KHSL, Chico, Cal. KYOS, Merced, Cal. 


HOMER OWEN GRIFFITH 

Hollywood—6362 Hollywood Blvd. Tel.: Granite 1726. Mgr. : Homer Griffith. 
San Francisco—681 Market St. Tel.: Douglas 7404. Mgr.: Slayton Polleys LaDue. 
Seattle—White Bldg. Tel.: Main 6626. Mgr.: Hal Pierce. 
Pacific Coast Representation 
KTFI, Twin Falls, Ida. 
KBKR, Baker, Ore. 
KW4JJ, Portland, Ore. 

Exclusive 
KPHO, Phoenix 
KELA, Centralia, Wash. 


KWYO. Sheridan, Wyo. 
KID, Idaho Falls, Ida. 
KSEI, Pocatello, Ida. 


KPQ, Wenatchee, Wash. 
WPEN, Philadelphia 
WINN, Louisville 


KJBS, San Francisco 


KFQD, Anchorage, Alaska. 
KTOH, Lihue, T. H. 


KFMB, San Diego, Cal. 


MELCHOR GUZMAN COMPANY, Inc. 
New York City—9 Rockefeller Plaza. Tel.: Circle 7-2450. Mgr.: A. M. Martinez. 
(Represents stations in Cuba, Mexico, Central and South America) 


*ARTHUR H. HAGG & ASSOCIATES, Inc. 


Chicago—360 No. Michigan Ave. Tel.: Central 7553. Mgr.: Arthur H. Hage. 

New York City—366 Madison Ave. Tel.: Murray Hill 2-8865. Mgr.: P. A. Broderick. 
Kansas City—201 Brushcreek Blvd. Tel.: Westport 3080. Mgr.: George Bauer. 
Omaha—Brandeis Theatre Bidg. Tel.: Jackson 7317. Mger.: F. F. Samuels. 
Denver—1863 Wazee St. Tel.: Keystone 2371. Mer.: J. W. Perry. 

Oklahoma City—2715 N.W. Twelfth St. Tel.: 5-7272. 


Represents 
KGNO, Dodge City, Kan. Oklahoma Network 


HEADLEY-REED CO. 


New York City—420 Lexington Ave. Tel.: Murray Hill 3-5470. Mgr.: Frank M. Headley. 


Chicago—180 No. Michigan Ave. Tel.: Franklin 4686. Mgr.: Dwight S. Reed. 
Detroit—New Center Bidg. Tel.: Madison 4675. Mgr.: Harry H. Walsh. 
Atlanta—Glenn Bidg. Tel.: Walnut 1636. Mgr.: Gregory Murphy. 
Represents 
WGNY, Newburgh, N. Y. 
WITH, Baltimore KMM4J, Grand Island, Neb. 
KANS, Wichita, Kan. WJW, Akron, O. 
WSJS, Winston-Salem, N.C. WFMJ, Youngstown, O. 
WBAB, Atlantic City, N. J. WFBG, Altoona, Pa. 
WHLD, Niagara Falls, N. Y. WJAC, Johnstown, Pa. 
WEKIP, Poughkeepsie, N. Y. WAPO, Chattanooga, Tenn. 
WFAS, White Plains, N. Y. WGAC, Augusta, Ga. 


WSGN, Birmingham, Ala. 
WSFA, Montgomery, Ala. 
WNBC, Hartford, Conn. 
WROK, Rockford, II. 
WCOP, Boston 

KFEQ, St. Joseph, Mo. 
WSOC, Charlotte, N. C. 
WCFI, Pawtucket, R. I. 


WSIX, Nashville, Tenn. 
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GEORGE P. HOLLINGBERY CoO. 


Chicago—307 No. Michigan Ave. Tel.: State 2898. Mgr.: George P. Hollingbery. 
New York City—420 Lexington Ave. Tel.: Murray Hill 3-9447. Mer.: F. E. Spencer, Jr, 
Detroit—Park & Adams Sts. Tel.: Cherry 5200. Mger.: Fred F. Hague. 
Atlanta—Walton Bldg. Tel.: Walnut 4039. Mgr.: George M. Kohn. 
San Francisco—155 Sansome St. Tel.: Douglas 4393. Mer.: R. J. Birch. 
Los Angeles—607 So. Hill St. Tel.: Vandike 7386. Mgr.: J. V. Fisler. 

Represents 
WSPA, Spartanburg, S. C. 
WWJ, Detroit. 
KSCJ, Sioux City, Ia. 
WBIG, Greensboro, N. C. 
WIOD, Miami 
WBCM, Bay City, Mich. 
KOWH, Omaha 
WNBZ, Saranac Lake, N. Y. 
KVI, Tacoma, Wash. 


WHAM, Rochester, N. Y. 
WEBC, Duluth, Minn. 
WADC, Akron, O. 

WTMA, Charleston, S. C. 
WAAF, Chicago 

WSPR, Springfield, Mass. 
WREN, Lawrence, Kan. 
WSAYV, Savannah, Ga. 
WORD, Spartanburg, S. C. 


WAOV, Vincennes, Ind, 
WHIO, Dayton, 0. 
WJDX, Jackson, Miss, 
WEAU, Eau Claire, Wis, 
WEEU, Reading, Pa, 
W4JBO, Baton Rouge, La, 
KTSM, El Paso, Tex. 
WIRE, Indianapolis 
KLO, Ogden, Utah 


INTERCOLLEGIATE BCSTG. STATION REPRESENTATIVES 
New York City—507 Fifth Ave. Tel. : Vanderbilt 6-6075. Mgr.: Louis M. Block, Jr. 
(Represents Campus Stations at Princeton, Yale, Columbia, Cornell, Brown, Williams 
Wesleyan, Union College, Rhode Island State and U. of Connecticut.) ‘ 


INTERNATIONAL RADIO SALES 
New York City—20 E. 57th St. Tel.: Plaza 8-2600. 
Chicago—326 W. Madison St. Tel.: Central 4547. Mger.: Ralph N. Weil. 
San Francisco—Hearst Bldg. Tel.: Douglas 2536. Mgr.: John Livingston. 


Represents 


WKAT, Miami Beach, Fla. WAIM, Anderson, S. C. 
WAIR, Winston-Salem, N. C. KZRH, Manila, Philippines 
KNOW, Austin, Tex. KZRC, Cebu, Philippines 
WGKYV, Charleston, W. Va. WCHV. Charlottesville, Va. 
WBAL, Baltimore KROS, Clinton, Ia. 
WATL, Atlanta WCED, DuBois. Pa. 
WKBB, Dubugue, Ia. WERC, Erie, Pa. 

WRBL, Columbus, Ga. WdJIHL, Johnson City, Tenn. 
WGPC, Albany, Ga. WBML, Macon, Ga. 
WAKR, Akron, O. WCOV, Montgomery, Ala. 
WLW-WLWO, Cincinnati WCBT, Roanoke Rapids, 
(West Coast Only) N. C. 

WACO, Waco, Tex. 


WSNJ, Bridgeton, N. J. 
WKWK, Wheeling, W. Va. 


WINS, New York City 
WSAI, Cincinnati 
WISN, Milwaukee 

KYA, San Francisco 
WJEJ, Hagerstown, Md. 
WCOS, Columbia, S. C. 
WTBO, Cumberland, Md. 
KQV. Pittsburgh 
WHJB, Greensburg, Pa. 
WJBC, Bloomington, III. 
WMUR, Manchester, N. H. 
WJLS, Beckley, W. Va. 
WKST, New Castle, Pa. 


WHODH, Boston WOL, Washington 


THE KATZ AGENCY 


New York City—500 Fifth Ave. Tel.: Longacre 5-4594. Mgr.: Eugene Katz. 
Chicago—307 No. Michigan Ave. Tel.: Central 4238. Mer.: Gerald H. Gunst. 
Detroit—General Motors Bldg. Tel.: Trinity 2-7685. Mgr.: Ralph Bateman. 
Kansas City—Bryant Bldg. Tel.: Victor 7095. Mgr.: Gordon Gray. 
Atlanta—Marietta St. Bldg. Tel.: Walnut 4795. Mer.: Fred M. Bell. 
Dallas—Republic Bank Bldg. Tel.: 2-7936. Mgr.: Frank Brimm. 
San Francisco—Monadnock Bldg. Tel.: Sutter 7498. Mer.: Richard S. Railton. 
Represents 
WFB\M, Indianapolis 
WCAE, Pittsburgh 
WDAE, Tampa, Fla. 
KXL, Portland, Ore. 
WTAD, Quincy, Ill. 
KLZ, Denver 
KRNT. Des Moines 
KSO, Des Moines 
KGU, Honolulu 


KOB, Albuquerque, N. M. 

WGST, Atlanta 

KGHL, Billings, Mont. 

WMT, Cedar Rapids- 
Waterloo 

WCEL, Chicago 

WKRC, Cincinnati 

KVOR, Colorado Springs 

WNAX, Yankton, S. D 


KLRA, Little Rock, Ark. 
WMAZ, Macon, Ga. 
WREC, Memphis, Tenn. 
WWL, New Orleans 
WKY, Oklahoma City 
WTOC, Savannah, Ga. 
KFPY, Spokane, Wash. 
WSPD., Toledo, O. 
WLAW, Lawrence, Mass. 


JOHN KEATING 

Portland, Ore.—Studio Bldg. Tel.: Beacon 1009. Mgr.: John Keating. 

Special regional representation of Oregon, Washington and Idaho stations 
KAST, Astoria, Ore. KLBM, LaGrande, Ore. KELA, Centralia, Wash. 
KRNR, Roseburg, Ore. KWRC, Pendleton, Ore. KGY, Olympia, Wash. 
KFJI, Klamath Falls, Ore. KODL, The Dalles, Ore. KXRO, Aberdeen, Wash. 
KSLM, Salem, Ore. KWIL, Albany, Ore. KMO, Tacoma, Wash. 
KOOS, Marshfield, Ore. KIDO, Boise, Ida. KRKO, Everett, Wash. 
KBND, Bend, Ore. KTFI, Twin Falls, Ida. KVOS, Bellingham, Wash. 
KBKR, Baker, Ore. KRLC, Lewiston, Ida. KPQ, Wenatchee, Wash. 
KORE, Eugene, Ore. KVAN, Vancouver, Wash. KIT, Yakima, Wash. 
KMED, Medford, Ore. KWLK, Longview, Wash. KUJ, Walla-Walla, Wash. 


McCLATCHY BROADCASTING CO. 
San Francisco—Russ Bldg. Tel.: Exbrook 2093. Mgr.: David H. Sandeberg. 
Represents on West Coast 


KFBK, Sacramento, Cal. KMJ, Fresno, Cal. KWG. Stockton, Cal. 
KERN, Bakersfield, Cal. KOH, Reno, Nev. 
(National representation by Paul H. Raymer Co.) 


JOSEPH HERSHEY McGILLVRA 


New York City—366 Madison Ave. Tel.: Murray Hill 2-8755. Mer.: Joseph H. McGillvra. 
Chicago—919 No. Michigan Ave. Tel.: Superior 3444. Mgr.: Allen R. Koehler. 
Los Angeles—Western Pacific Bldg. Tel.: Prospect 5319. Mgr.: Philip A. Bissell. 
San Francisco—Mills Bldg. Tel.: Sutter 1393. Mgr.: Duncan A. Scott. 

Represents 
KARM, Fresno, Cal. 
KJBS, San Francisco 
KTUC, Tucson, Ariz. 
WBRY., Waterbury, Conn. 
KELD, E! Dorado, Ark. KINY, Juneau, Alaska 
WSOO, Sault Ste. Marie, WNEL, San Juan, Puerto 

Mich. Rico 
KRKD, Los Angeles WEW, St. Louis 
KROY, Sacramento, Cal. WLNH, Laconia, N. H. 
KRMC, Jamestown, N. D. 


WMExX, Boston 

CKLW, Windsor-Detroit 
WHAI, Greenfield, Mass. 
KUTA, Salt Lake City 


WTNJ, Trenton, N. J. 
KGFW, Kearney, Neb. _ 
WSVA, Harrisonburg, Va. 
WHCU, Ithaca, N. Y. 
WSYB, Rutland, Vt. 
WSAY, Rochester, N. Y. 
WTSP, St. Petersburg, Fis. 
KLX, Oakland, Cal. 
KVOX, Moorhead, Minn. 
North Central Bestg. System 


(Continued on page 98) 
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One of these is your LUCKY NUMBER! 
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os qy oe 


Your nearest NBC spot sales office is your key to 11 “Golden Zones”! 


IN THE TEN SECONDS it 
takes you to dial a phone 
number, you can be taking 
a really big step towards 
increasing your radio-ad- 


vertising results! 


For your nearest NBC Spot 
Sales Office can quickly 
show you how to reach the 
“Golden Zones” of America 
more effectively, more eco- 
nomically...through NBC 
Key Stations in 11 vital 


markets: stations that domi- 
nate those markets. Stations 
that have proved for many 
years their ability to deliver 
sales-messages into homes 
where sales-potentials are 
highest and sales-resistances 
lowest. For they offer you 
hand-picked audiences— 
NBC audiences—audiences 
with money to spend and 


the willingness to spend it! 


Don’t wait another min- 


ising | BROADCASTING © Broadcast Advertising 


XUM 


ute...reach for that tele- 
phone now! We'll be glad 


to prove our claims! 
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BROADCA — STATION REPRESENTATIVES 
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JOSEPH HERSHEY McGILLVRA (Continued) 


Canadian stations represented 


CFCN, Calgary, Alta. CFLC, Prescott, Ont. CKY, Winnipeg, Man. 
CFRN, Edmonton, Alta. CFOS, Owen Sound, Ont. CKX, Brandon, Man. 
CJOR, Vancouver, B. C. CKPR, Fort William, Ont. CHNC, New Carlisle, Que. 
CKCW, Ng ng N. B. CKAC, Montreal, Que. CHML, Hamilton, Ont. 
CHSJ John, N. B. CHRC, Quebec, Que. CHGB, Ste. Anne de la 
CKCL, thoy Ont. CJBR, Rimouski, Que. Pocatiere, Que. 

CFPL, London, Ont. CJRM, Regina, Sask. CHLP, Montreal, Que. 
CKCO, Ottawa, Ont. CFQC, Saskatoon, Sask. CJCJ. Calgary, Alta. 


CFRB, Toronto, Ont. CJGX, Yorkton. Sask 
Merican stations represented 
XEQ, Mexico City 
Cuban stations represented 
RHC-Cadena AZUL (Radio Habana Network) 


*J. P. McKINNEY & SON 

New York City—30 Rockefeller Plaza. Tel.: Circle 7-1178. Mgr.: Morbert L. 
Chicago—400 No. Michigan Ave. Tel.: Suverior 9866. Mger.: C. W. Erwin. 
San Francisco—681 Market St. Tel.: Garfield 0947. Mgr.: R. J. Bidwell. 

Represents 
WRAK, Williamsport, Pa. 
WTHT, Hartford, Conn. 
WHEC, Rochester, N. Y. 


CFAR, Flin Flon, Man. 


XEW. Mexico City XEGM, Tiajuana 


O'Brien. 


WENY, Elmira, N. Y. 


WHODL, Olean, N. Y 
WABY-WOKO, Albany 


WDAN, Danville, Tl. 


LOREN L. 
Madison Ave. Tel.: 


WATSON 


New Y Murray Hill 4-2797. 


rk City—3847 Mer. 
NATION AL BROADCASTING CO. 

(National Spot and Local Sales Dept.) 

New York City—30 Rockefeller Plaza. Tel.: Circle 7-8300. Mer.: 


Loren L. Watson 


J. V. McConnell 
Asst. Mgr. : 
M. M. Boyd-O. Morton. 
Stratton. 

Elmer Kettell. 

James R. Macpherson. 


Chicago—Merchandise Mart. 
Cleveland—NBC Bldg. Tel.: Cherry 0942. Mer.: 
Boston—Hotel Bradford. Tel. : Hancock 4261. Mer. : 
Denver—1625 California St. Tel.: Main 6211. Mer. 
Hollywood—Sunset & Vine. Tel.: Hollywood 6161. Mer. : Sidney Dixon. 
San Francisco—111 Sutter St. Tel.: Sutter 1920. Mgr.: William B. Ryan 
Washington—Trans-Lux Bldg. Tel.: Republic 4000. Mgr.: John Dodge. 
Represents 
WMAQ, Chicago 
WTAM, Cleveland 
WBZA., Springfield, Mass. KYW, Philadelphia 
KGO, San Francisco KPO, San Francisco 
WOWO, Fort Wayne. Ind. WGI 


Tel.: Superior 8300. Mer.: 


D. S. 


WEAF, New York City 


WRC, Washington 
WBZ, Boston 


KDKA, Pittsburgh 
WGY, Schenectady 
KOA, Denver. 

, Fort Wayne, Ind. 


NORTHWEST RADIO ADVERTISING CO., Inc. 
—American Bldg. Tel.: Elliott 5488. Mgr.: Edwin A. Kraft. 


Represents 


Alaska. 


Seattle, Wash.- 


KINY. Juneau, 

PAN AMERICAN BROADCASTING CO. 
New York City—330 Madison Ave. Tel.: Murray Hill Mer.: E. Be 
Chicago—228 No. LaSalle St. Mer.: Fred R. Jones. 


( Latiy 


2-0811. rnald 


American representation 


JOHN E. PEARSON CO. 
Ave. Tel.: Franklin 2360. Mgr.: John E. Pearson 
Represents 
KDTH, Dubugue, Ia. 
KFVS, Cape Girardeau, Mo. 
WKRO, Cairo, II. 
WEW, St. Louis 


*JOHN H. PERRY ASSOCIATES 
New York City—310 E. 45th St. Tel.: Murray Hill 4-1647. Mer.: 
Philadelphia—1506 Chestnut St. Tel.: Rittenhouse 7290. Mer. : 
Chicago—122 So. Michigan Ave. Tel.: Harrison 8085. Mgr.: O. J. Ranft. 
Detroit—7338 Woodward Ave. Tel.: Madison 0790. Mgr.: J. J. Higgins. 
Atlanta—Marietta St. Bidg. Tel.: Walnut 3443. Mgr. R. S. Kendrick. 

Represents 

WMFJ, Daytona Beach, Fla. 
WTMC, Ocala, Fla. 
Lexington, Ky. WCMI, 


Chicago—360 No. Michigan 


KGBX, Springfield, Mo. 
KWTO, Springveld, Mo. 
KCMO, Kansas City, Mo. 


KWOC, Poplar Bluff, Mo 
KHMO, Hannibal, Mo. 
KDRO, Sedalia, Mo. 


William K. Dorman 
Robert Hitchings 


WCOA, Pensacola, Fla. 
WJHP, Jacksonville, Fla. 
WLAP, 


WDLP, Panama City, 
WALA, Mobile, Ala. 
Ashland, Ky. 


EDWARD PETRY & CO., Inc. 


New York City—17 E. 42nd St. Tel.: Murray Hill 2-4400. Mgr.: Henry I. Christal. 
Chicago—400 No. Michigun Ave. Tel.: Delaware 8600. Mgr.: Edward E. Voynow. 


Detroit—Genera! Motors Bidg. Tel. : 
San Francisco—111 Sutter St. Tel-: 
Los Angeles—601 W. Fifth St. Tel.: 
St. Louis—She!! Bidg. Tel.: 


Madison 1035. Mgr.: William Cartwright. 
Garfield 4010. Mgr.: Earle H. Smith. 
Michigan 8729. Mgr.: Chester G. Matson. 
Garfield 5194. Mgr.: George Kercher. 


Represents 
Yankee Network 
WSB, Atlanta 
WFBR, Baltimore 
WAAB, Boston 
WNAC, Boston 
WICC, Bridgeport, Conn 
WBEN, Buffalo, N. Y. 


Colonia] Network 
KARK, Little Rock, Ark 
KFI, Los Angeles 
WHAS, Louisville 
WLLH, Lowell, Mass. 
WTMJ, Milwaukee 
KSTP, St. Paul 


Texas Quality Network 
WEAN, Providence 
WRNL, Richmond 
KSL, Salt Lake City 
WOAI, San Antonio 
KSFO, San Francisco 
KOMO, Seattle 


WGAR, Cleveland WSM, Nashville KJR, Seattie 
WFAA, Dallas WSMB, New Orleans KHQ, Spokane, Wash. 
WBAP., Fort Worth WTAR, Norfolk KGA, Spokane, Wash. 
WIR. Detroit KOIL, Omaha WMAS, Springfield, Mass 
KPRC, Houston WFIL, Philadelphia KVOO, Tulsa, Okla. 
WDAF, Kansas City KGW, Portiand, Ore KFH, Wichita, Kan. 
WAGE. Syracuse, N. Y WTAG, Worcester, Mass. KEX, Portland, Ore. 
KFAB, Lincoln, Neb. 
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| 
PHILIPPINES 
-83 W. 42nd St. Tel.: 


AGENCY SERVICE CoO. 


New Pennsylvania 6-1845. Mgr.: L. H. Thibault. 


York City 


Represents 


2 No. M 
ci City “29 


Gadsden, Al 
44 Selma, Ala 
sp, Muscle 
we U, Griffin, Ga 
“4 Champaigt 
dag Decatur, 
WIM, E. St. Loui 
qJPF, Herrin, Il. 
WBS, Springfield, 


Xow York City—5: 


WwW 





KZRM, Manila, P. I. KZRF, Manila, P. I. 
RALPH L. POWER 
Los Angeles—Van Nuys Bldg. Tel.: Madison 5617. Mer.: Ralph L. Power 
(Represents Macquarie Network of Australia, Sydney, and through Macquarie represen 
New Zealand and South African stations) aad 


RADIO ADVERTISING ASSOCIATES 


Atlanta 


Ga.—Grant Bldg. Tel.: Wainut 1833. Mger.: R. L. Watkins. 
Special representation 
WFOY, St. Augustine, Fla. KALB, Alexandria, La. KMLB, Monroe, La. 


KGFF. Shawnee, Okla. KFRO, Longview, Tex. KFYO, Lubbock, Tex, 


RADIO ADVERTISING CORP. 
New York City—9 E. 40th St. Tel.: Murray Hill 83-7865. Mer.: Paul S. Wilson 
Chicago—333 No. Michigan Ave. Tel. : Central 1743. Mgr.: James T. Kelley 
Cleveland—Terminal! Tower. Te rospect 5800. Mgr.: Charles A. Stevens 
Los Angeles—530 W. Sixth St. Tel.: Van Dyke 1901. Mer.: Leslie Fox 
San Francisco—Russ Bldg. Tel.: Exbrook 2093. Mgr.: David H. Sandeberg 


Represents 











WCLE., Cleveland WTOL, Toledo, O. WITN, Jamestown, N. Y, 
WHKC, Columbus. O. WMBS, Uniontown, Pa KSAN, San Francisco 
WHE. Cleveland KMYR, Denver KRSC, Seattle 


RADIOS 

(Division of Columbia Broadcasting 
Michigan Ave. Tel.: Whitehall 6000. 
Western Sales Mgr.: Henry 


ALES 
System ) 


Gen. Sales Megr.: J 
Jackson. 


Chicago—410 No. Kelly Smith, 


Chicago” 9 So. Cl 


wn Francisco R 


TRANS 

York City ] 
Thicago—230 No. 
(Rep 


Iynchburg, Va 


WLVA, Lynchbu: 


New York City 

Chicago —360 No 
Kansas C ity—101 
San Francisco—t 
Seattle —W hite-H 


KUOA, Siloam S 
KSEI, Pocatello, 
TRI, Sioux City 








New York City—485 Madison Ave. Tel.: Wickersham 2-2000. Mgr.: Howard S. Meighar 
Los Angeles—Columbia Square. Tel.: Hollywood 1212. Mgr.: Roger K. Huston 
San Francisco—Palace Hotel. Tel.: Yukon 1700. Mer.: Wayne Steffner 
Charlotte, N. C.—Wiider Bldg. Tel.: 3-8833. Mer.: Roy al Penny. 
St. Louis—Mart Bldg. Tel.: Central §240. Mgr.: John Harvey 
Represents 
W ABC, New York City KNX, Los Angeles WCCO, Minneapolis 


WBB\sM. Chicago 
WJISV, Washington 
CBS New England Network 


KMOX, St. Louis 
WBT, Charlotte, N. C 
CBS Pacific Network 


WEETI, Boston 
WAPI, Birmingham, Ala. 
CBS California Network 


WILLIAM G. RAMBEAU CO. 


Chicago—360 No. Michigan Ave. Tel.: Andover 5566. Mgr.: William G. Rambeau. 
New York City—Chanin Bldg. Tel.: Caledonia 5-4940. Mgr.: William M. Wilson. 
Hollywood—Markham Bldg.—Tel.: Granite 3636. Mgr.: Fred L. Allen. 

Represents 
WJAS. Pittsburgh WAAT, Jersey City WBNY, Buffalo, N. Y. 
WIL, St. Louis KJBS, San Francisco WELI, New Haven, Conn. 


KFWB, Hollywood WDS\sM, Superior-Duluth 


WDGY, Minneapolis-St. 


WESX, Salem, Mass. 


Paul 


PAUL H. RAYMER CO. 


Tower. Tel.: Superior 4473. Mgr.: Paul H. Raymer. 

New York City—366 Madison Ave. Tel.: Murray Hill 2-8689. Mgr.: Fred C. Brokaw. 
San Francisco—Russ Bldg. Tel.: Exbrook 2093. Mgr.: David H. Sandeberg. 

Los Angeles—530 W. Sixth St. Tel.: Vandike 1901. Megr.: J. Leslie Fox. 
Detroit—General Motors Bldg. Tel.: Trinity 2-8060. Mgr.: Ward Dorrell. 


Chicago—Tribune 


Represents 
Network, California Radio System, 
Arizona Broadcasting Co. 
KMPC, Los Angeles 
KOH, Reno, Nev. 
KFBK, Sacramento, Cal. 
KERN, Bakersfield, Cal. 
KMJ, Fresno, Cal. 
KWG, Stockton, Cal. 
WCAO, Baltimore 
WBRC, Birmingham, Ala. 
WDOD, Chattanooga, Tenn. 
WJJID, Chicago 
WXYZ, Detroit 
WDBO, Orlando, Fila. 
WOOD-WASH, Grand 
Rapids, Mich. 


Michigan Radio Mason-Dixon Group 
WPRO, Providence 
KWK, St. Louis 

yYSYR, Syracuse, N. Y. 


WCAU, Philadelphia 

( Pacific) 
WEST, Easton, Pa. 
WKBO, Harrisburg, Pa. 
WAZL, Hazleton, Pa. 
WGAL, Lancaster, Pa. 
WORK, York, Pa. 
WMBR, Jacksonville, Fis. 
WDEL, Wilmington, Del. 
KFSD, San Diego, Cal. 
WSBT. South Bend, Ind 
WKNE, Keene, N. H. 
WGAN, Portland, Me. 
WING, Dayton, O. 


KTAR, Phoenix, Ariz. 
KVOA, Tucson, Ariz. 
KTMS, Santa Barbara, Cal. 
KUTA, Salt Lake City 
WKBN, Youngstown, O. 
WIBC, Indianapolis 


VIRGIL REITER & CO. 
Ave. Tel.: 3426. Mer.: 
Represents 
WMCA, New York City 
(Exclusive) 


Chicago—400 No. Michigan Superior Virgil Reiter. 
WCAU, Philadelphia WIBX, Utica, N. Y. 
(Chicago only) (Chicago only) 


*REYNOLDS-FITZGERALD, Inc. 


Chicago—360 No. Michigan Ave. Tel.: State 4294. Mgr.: John T. Fitzgerald. 

New York City—515 Madison Ave. Tel.: Eldorado 5-7020. Mgr.: Harry D. Reynolds. 

Detroit—General Motors Bidg. Tel.: Madison 4250. Mgr.: Richard T. Healy. 

Philadelphia—Land Title Bldg. Tel.: Rittenhouse 3839. Mgr.: J. D. Cathcart. 

San Francisco—5& Sutter St. Tel.: Garfield 6144. Mer.: Judson H. Carter. 

Los Angeles—117 W. Nirth St. Tel.: Tucker 2474. Mgr.: C. E. Fisher. 

Seattle—Joseph Vance Bldg. Tel.: Elliott 6452. Mgr.: Frederick A. Bartlett. 
Represents 

KFNF, Shenandoah, Ia. 


WHBY, “ar” Wis. 
WMAM, Marinette, Wis. WSAU, 


KQw San Jose, 
KOL, Seattle 


Cal. WTAQ, Green Bay, Wis. 
WIBA, Madison, Wis. 


Wausau, Wis. 
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WSAR, Fall Rive 
KGIR, Butte, Mo 
WIAG, Norfolk, 


Chicago, [11.30 


New York City- 
Chicago—208 N 
Detroit—Genere 
San Francisco 


WTIC, Hartfor 
WORC, Worces 
WJAR, Provide 
WCSH, Portlar 
WRDO, August 
WLBZ, Bangor 
WFEA, Manch 
WSUN, St. Pet 
KVOD, Denver 
KGGM, Albuqu 


CFAC, Calgary 
CICA, Edmont 
CFGP, Grand | 
(JOC, Lethbri 
(KOV, Kelowr 
CJAT, Trail, 1 
(KWX, Vance 


Chicago—75 E 
New York Cit 
Kansas City— 
Hollywood—6: 
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Seattle, Wash 
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KGNC, Amar 
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New York C 
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SEARS & AYER, Inc. 


»—612 No. Michigan Ave. Tel.: Superior 8177. Mer.: B. H. Sears. 
k City—295 Madison Ave. Tel.: Ashland 4-6699. Mgr.: P. Joseph Bogner. 


Represents 


WHBU, Anderson, Ind. 
KTSW, Emporia, Kan. 
KVAK, Atchison, Kan. 
WGRM, Greenwood, Miss. 
WFOR, Hattiesburg, Miss. 
KWYO, Sheridan, Wyo. 
WGIL, Galesburg, Ill. 
WSLI, Jackson, Miss. 
KWOS, Jefferson City, Mo. 
WMIS, Natchez, Miss. 


chicas? 
New Yor' 


WMBH, Joplin, Mo. 
KWOC, Poplar Bluff, Mo. 
WLPYM, Suffolk, Va. 
KFDN, Casper, Wyo. 
W4JIPR, Greenville, Miss. 
WPAD, Paducah, Ky. 
WHOP, Hopkinsville, Ky. 
WSON, Henderson, Ky. 
WGCM, Gulfport, Miss. 


sJpY, Gadsden, Ala. 

WRB, Selma, Ala. 

wsD, Muscle Shoals, Ala. 
WKEU Griffin, Ga. 

wows, Champaign, Til. 
wsoY, Decatur, iil. 

wmv, E. St. Louis, Il. 
qJPF, Herrin, Il. 

WCBS, Springfield, Tl 


SPACE & TIME SERVICE 
xew York City—545 Fifth Ave. Tel.: Murray Hill 2-6308. Mgr.: Irving Horowitz. 
Non-Exrclusive Representation 
WMAN, Mansfield, O. WAYX, Waycross, Ga. 


WILLIAM R. STEWART 


thicago—9 So. Clinton St. Tel.: Franklin 1133. Mgr.: William R. Stewart. 


EDWARD S. TOWNSEND CO. 


un Francisco—Russ Bldg. Tel.: Douglas 2373. Mgr.: Edward S. Townsend. 


TRANSAMERICAN BROADCASTING & TELEVISION CO. 


yew York City—1_E. 54th St. Tel.: Plaza 5-9800. Mgr.: Warren Jennings. 
rhicago—230 No. Michigan Ave. Tel.: State 0366. Mgr.: Walter Callahan. 


(Represents WLW, Cincinnati, in Chicago and New York area) 


TRI-CITY STATIONS OF VIRGINIA 
Allied Arts Bldg. Tel.: 3032. Mger.: Carl B. Ogilvie. 
Represents 


WBTM, Danville, Va. 


THE WALKER CO. 


New York City—9 E. 40th St. Tel.: Murray Hill 4-6947. Mgr.: C. O. Rawalt. 
Chiceago—360 No. Michigan Ave. Tel.: State 5037. Mgr.: Wythe Walker. 
Kansas City—1012 Baltimore. Tel.: Grand 0810. Mer.: J. J. Farrell. 
%n Francisco—681 Market St. Tel.: Douglas 7404. Mgr.: Slayton Polleys LeDue 
attle—W hite-Henry-Stuart Bldg. Tel.: Elliot 6662. Mgr.: Hal Pearce. 

Representa 
WICA, Ashtabula, O. 
KFKA, Greeley, Colo 
KTFI, Twin Falls, Ida. 
KOAM, Pittsburg, Kan. 
KRBM, Bozeman. Mont. 
WRJN, Racine, Wis. 


SIDNEY C. WARDEN 
(hicago, I11.—30 No. LaSalle St. Tel.: Randolph 3938. Mgr.: Sidney C. Warden. 
Represents 


WINN, Louisville 


WEED & CO. 


New York City—350 Madison Ave. Tel.: Vanderbilt 6-4542. Mgr.: Joseph J. Weed. 
Chicago—208 No. Wabash Ave. Tel.: Randolph 7730. Mer.: C. C. Weed. 
Detroit—General Motors Bldg. Tel.: Madison 6366. Mgr.: Charles M. Adell. 

fan Francisco—111 Sutter St. Tel.: Douglas 2445. Mgr.: Roy Frothingham. 


Represents 


Texas State Network 
WRR, Dallas 
KFJZ, Fort Worth 
KWFT, Wichita. Falls, Tex. 
WCAX, Burlington, Vt. 
WERBR, Buffalo, N. Y. 
WCOL, Columbus, O. 
WFBC, Greenville, S. C. 
WEOA, Evansville, Ind. 
WGBF, Evansville, Ind. 
CANADIAN 
CJVI, Victoria. B. C. 
CHNS, Halifax, N. S. 
CJCB, Sydney, N. S. 
CJKL, Kirkland, Lake, Ont. 
CFCH, North Bay, Ont. 
CKGB, Timmins, Ont. 
CJCS, Stratford, Ont. 
CIRC, Winnipeg, Man. 


Iynchburg, Va 


WLVA, Lynchburg, Va. WSLS, Roanoke, Va. 


KUOA, Siloam Springs, Ark. 
KSEI, Pocatello, Ida. 

KTRI, Sioux City, Ia. 

WSAR, Fall River, Mass. 
KGIR, Butte, Mont. 

WIAG, Norfolk, Neb. 


WBNX, New York City 
WAIT, Chicago 

KGNF, North Platte, Neb 
KFJB, Marshalltown, Ia 
KPFA, Helena, Mont. 
KLPM, Minot, N. D. 


¥TIC, Hartford, Conn. 
WORC, Worcester, Mass. 
WJAR, Providence, R. I. 
WCSH, Portland, Me. 

WRDO, Augusta, Me. 

WLBZ, Bangor, Me. 

WFEA, Manchester, N. H. 
WSUN, St. Petersburg, Fla. 
KVOD, Denver 

KGGM, Albuquerque, N. M. 


KXOK, St. Louis 

KFRU, Columbia, Mo. 
WJINO. W. Palm Beach, Fla 
KGLO, Mason City, Ia. 
KFBB, Great Falls, Mont. 
KABR, Aberdeen, S. D. 
WBOW, Terre Haute, Ind. 
WDSU, New Orleans 
WAYS, Charlotte, N. C. 
WRAL, Raleigh, N. C. 


CFAC, Calgary, Alta. 

CICA, Edmonton, Alta. 
CFGP, Grand Prairie, Alta. 
(JOC, Lethbridge, Alta. 
CKOV, Kelowna, B. C. 
CJAT, Trail, B. C. 

(KWX, Vancouver, B. C. 


CKOC, Hamilton, Ont. 
CFRC, Kingston, Ont. 

CKBI, Prince Albert, Sask. 
CHAB, Moose Jaw, Sask. 
CKCK, Regina, Sask. 

CFNB, Fredericton, N. B. 
CFCF, Montreal, Que. 
CFCY, Charlottetown, P. E. I. 


HOWARD H. WILSON CO. 


Chieago—75 E. Wacker Drive. Tel.: Central 8744. Mer.: Howard H. Wilson. 
New York City—551 Fifth Ave. Tel.: Murray Hill 6-1230. Mgr.: J. F. Johns. 
Kansas City—1012 Baltimore. Tel.: Grand 0810. Mgr. : Joseph J. Farrell. 
Hollywood- -6362 Hollywood Blvd. Tel.: Granite 1726. Mgr.: Homer Griffith. 
San Francisco—681 Market St. Tel.: Douglas 7404. Mgr.: Slayton P. La Due. 
Seattle, Wash.—White Bldg. Mgr.: Hal Pierce. 
Represents 
KROD, El Paso, Tex. 
KSOO, Sioux Falls, S. D. 
KYSM, Mankato, Minn. 
. WDEV, Waterbury, Vt. 
KGNC, Amarillo, Tex. WDNC, Durham, N. C. 
KGHF, Pueblo, Colo. WDZ, Tuscola, Ill. 
KRGV, Weslaco, Tex. 


KELO, Sioux Falls, S. D. 
KFBI, Wichita, Kans. 
KFDM, Beaumont. Tex. 
KFYO, Lubbock, Tex. 


WIBC., Indianapolis 
WKBH, LaCrosse, Wis. 
KFRO, Longview, Tex. 
WPIC, Sharon, Pa. 
WSVA., Harrisonburg, Va. 
Lone Star Chain 

WHBRF, Rock Island, III. 








INDIVIDUAL STATION REPRESENTATION 








KFAR, Fairbanks, Alaska 
Seattle, Wash.—American Bldg. Tel.: Elliott 3933. Rep.: G. A. Wellington. 


i KMPC, Beverly Hills, Cal. 
Chie York City—101 Park Ave. Tel.: Murray Hill 5-9249. Mgr.: Lloyd George Venard. 
'cago—360 No. Michigan Ave. Tel.: Central 3042. Mgr.: A. K. Bucholz. 


(Continued on page 100) 
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KNOWING \ 
THE CHANNEL 


is the pilot’s job 


When entering unfamiliar waters, the 
ticklish job of bringing the ship safely 
through reefs, shoals and narrows is 


turned over to the pilot — the man 
whose job it is to know each and every 
hazard. 


We are pilots for agencies, stations and 
advertisers. For 12 years, we have made 
it our business to &now the channels 
that will bring each to its desired port, 
quickly, safely and economically. 


Our thorough knowledge of markets, 
stations, programs, personalities and 
proven methods enables us to give 
you intelligent, productive, personalized 
service. 


Don’t guess—Take on the Right Pilot! 


HOWARD H. WILSON CO. 


New York 
551 Fifth Ave. 
Murray Hill 6-1230 


Kansas City, Mo. 
1004 Baltimore 
Har. 8136 


Hollywood 
6362 Hollywood Blvd. 
Granite 1726 


Chicago 
75 E. Wacker Dr. 
Central 8744 


San Francisco 
681 Market 
Douglas 7404 


Seattle 
4404 White Bidg. 
Main 6626 
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Directory of 


BROADCASTING STATION REPRESENTATIVES 


(Canadian) 


(Continued from page 99) 





J. L. ALEXANDER 


Toronto, Ont.—100 Adelaide St., W. Tel.: Adelaide 9594. Mgr.: J. L. Alexander. 
Montreal, Que.-—Drummond Bldg. Tel. Harbour 5838. Mgr.: J. Lefarro. 


Represents 


CFRC, Kingston, Ont. CKPC, Brantford, Ont. CKNX, Wingham, Ont. 
CJIC, Sault St. Marie, Ont. CHLP, Montreal, Que. (Toronto only) 


ALL-CANADA RADIO FACILITIES, Ltd. 


Toronto, Ont.—Victory Bldg. Tel.: Elgin 2464. Mer.: G. F. Herbert. 
Montreal—Dominion Square Bldg. Tel.: Lancaster 6400. Mgr.: Burt Hall. 
Winnipeg, Man.—Free Press Bldg. Tel.: 8-466. Mgr.: P. H. Gayner. 
Calgary, Alta.—Southam Bldg. Tel.: M-7691. Megr.: H. R. Carson. 
Vancouver, B. C.—543 Seymour St. Tel.: Marine 3344. Mer.: J. E. Baldwin. 


Represents 
CFJC, Kamloops, B. C. CKNB, Cambellton, N. B. CJKL, Kirkland, Lake, Ont. 
CKOV, Kelowna, B. C. CHNC, New Carlisle, Que. CFCH, North Bay, Ont. 
CJAT, Trail, B. C. CKBI, Prince Albert, Sask. CKGB, Timmins, Ont. 
CKWX, Vancouver, B. C. CJRM, Regina, Sask. CFCF, Montreal, Que. 
CFAC, Calgary, Alta. CJRC, Winnipeg, Man. CKVD, Val d’Or, Que. 
CJCA, Edmonton, Alta. CKCK, Regina, Sask. CFNB, Fredericton, N. B. 
CFGP, Grande Prairie, Alta. CFRB, Toronto, Ont. CHNS, Halifax, N. S. 
CHAB, Moose Jaw, Sask. CKOC, Hamilton, Ont. CJCB, Sydney, N. S. 
CJVI, Victoria, B. C. CJCS, Stratford, Ont. CKSO, Sudbury, Ont. 
CKRN, Rouyn, Que. CJOC, Lethbridge, Alta. 


CFCY, Charlottetown, P. E. I. VONF, St. Johns, Newfoundland 


ASSOCIATED BROADCASTING CO., Ltd. 


Montreal, Que.—1010 St. Catherine St. W. Tel.: Belair 3325. Mgr.: M. Maxwell. 
(General Canadian station representation; non-exclusive) 


CANADIAN BROADCASTING CORPORATION 
Toronto, Ont.—55 York St. Tel.: Adelaide 5771. Commercial Mgr.: E. A. Weir. 


Montreal, Que.—1231 St. Catherine St., W. Tel.: Marquette 5211. Commercial Megr.: 
J. A. Dupont. 
Represents CBC-owned Stations: 
CBA, Sackville, N. B. CBV, Quebec, Que. CBL, Toronto, Ont. 
CBJ, Chicoutimi, Que. CBO, Ottawa, Ont. CBY, Toronto, Ont. 
CBF, Montreal, Que. CBR, Vancouver, B. C. CBK, Watrous, Sask. 


CBM, Montreal, Que. 





R 
ANSWERING  NOussyANT!Nc 
Your Every 





Question on 


Radio in Canada| *= 


For efficient spending of the 
radio dollar, exact knowledge 
of stations to be used is all- 
important. We represent no 
less than 15 stations from coast 
to coast in Canada, and you may 
rely on us for up-to-the-minute, 
complete information on all of 
these stations, and the import- 
ant markets they cover. To save 
yourself time, worry and ex- 
pense, get all the information 
you need from one source. 


STOVIN & WRIGHT 


Manitoba Telephone 907/8 Victory 415 Keefer 
System Building, Building, Building, 
WINNIPEG, MAN. TORONTO, ONT. MONTREAL, QUE. 
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DOMINION BROADCASTING CO. 
Toronto, Ont.—4 Albert St. Tel.: Adelaide 3383. Mgr.: H. B. Williams. 
Represents in Toronto Only 
CKTB, St. Catharines, Ont. CKCH, Hull, Que. CJLS, Yarmouth, N. g, 
CHRC, Quebec, Que. CHLT, Sherbrooke, Que. 


NORTHERN BROADCASTING & PUBLISHING, Ltd. 
Toronto, Ont.—Victory Bldg. Tel.: Elgin 2464. Megr.: G. E. Tonkin. 


Montreal, Que.—Keefer Bldg. Tel.: Harbour 3051. Mgr.: R. A. Leslie. 
Represents in Toronio and Montreal 
CFCH, North Bay, Ont. CKVD, Val d’Or, Que. CKRN, Rouyn, Que. 


CKGB, Timmins, Ont. CJKL, Kirkland Lake, Ont. CHEX, 
CKWS, Kingston, Ont. 


RADIO CENTRE, LTD. 
Toronto, Ont.—100 Adelaide St., W. Tel.: Waverly 2036. Mgr.: Spencer Grow. 


Represents 


Peterborough, Ont, 


CJCJ, Calgary, Alta. CHLN, Three Rivers, Que, 
(Eastern Canada) 

RADIO REPRESENTATIVES, LTD. 
Toronto, Ont.—4 Albert St. Tel.: Waverly 5564. Mer.: J. Slatter. 
Montreal, Que.—Dominion Sq. Bldg. Tel.: Harbour 7811. Mgr.: W. Dippie. 

Toronto Representation 
CFCN, Calgary, Alta. CKPR, Fort William, Ont. CJGX, Yorkton, Sask. 
CFRN, Edmonton, Alta. CFQC, Saskatoon, Sask. CKMO, Vancouver, B. C, 

*CHWK, Chilliwack, B. C. 

Montreal Representation 
CFQC, Saskatoon, Sask. CFCN, Calgary, Alta. CKCH, Hull, Que. 
CJGX, Yorkton, Sask. CFRN, Edmonton, Alta. CKMO, Vancouver, B. ¢, 
CKPR, Fort William, Ont. CKTB, St. Catharines, Ont. *CHWK, Chilliwack, B, 6, 


H. N. STOVIN 
Montreal, Que.—Keefer Bldg. Tel.: Plateau 8794. Mgr.: Lovell Mickles. 
Winnipeg, Man.—Telephone Bldg. Tel.: 92-191. Mgr.: A. J. Messner. 


Represents 


CKY, Winnipeg, Man. CJOR, Vancouver, B. C. CFLC, Prescott, Ont. 

CKX, Brandon, Man. CKCA, Kenora, Ont. CHGB, Ste. Anne dela 

CFAR, Flin Flon, Man. CFOS, Owen Sound, Ont. Pocatiere, Que. 

CKCL, Toronto, Ont. CKCR, Kitchener, Ont. CHSJ, St. John, N. B. 

CKLW, Windsor, Ont. CFPL, London, Ont. CKCW, Moncton, N. B. 
STOVIN & WRIGHT 


Toronto, Ont., Victory Bldg. Tel.: Adelaide 9184. Mgers.: H. N. Stovin, W. C. Wright. 
Represents 


CKY, Winnipeg, Man. CJBR, Rimouski, Que. CJOR, Vancouver, B. C. 
CKX, Brandon, Man. CHGB, Ste. Anne de la CKLW, Windsor, Ont. 
CFAR, Flin Flon, Man. Pocatiere CKCL, Toronto, Ont. 
CHSJ, St. John, N. B. CKCO, Ottawa, Ont. CFPL, London, Ont. 
CKCW, Moncton, N. B. CFLC, Prescott, Ont. CKCA, Kenora, Ont. 
CFOS, Owen Sound, Ont. CKAC, Montreal, Que. CKCR, Kitchener, Ont. 





U. S. STATION REPRESENTATIVES 


(Continued from page 99) 








WCAU, Philadelphia 


New York City—485 Madison Ave. Tel.: Wickersham 2-2000. Rep.: Robert A. Street. 
[WCAU is represented in Chicago by Virgil Reiter; Boston by Bertha Bannan; Lo 
Angeles by Paul Raymer Co.] 


WGN, Chicago 
New York City—220 E. 42nd St. Tel.: Murray Hill 2-3033. Mgr.: Norman Boggs. 


WHN, New York 
Chicago—360 No. Michigan Ave. Tel.: Randolph 5254. Mgr.: David B. Stein. 


WHYN, Holyoke, Mass. 
New York City—101 Park Ave. Tel.: Lexington 2-3783. Mgr. George T. Hopewell. 


WIBX, Utica, N. Y. 
New York City—Belmont Plaza Hotel. Tel.: Plaza 8-0066. Rep.: Russell Loftus. 


WK AQ, San Juan, P. R. 


New York City—International Telephone & Telegraph Corp., 67 Broad St., Tel.: Bowling 
Green 9-3800. Mgr.: Jonn W. G. Ogilvie. 


WLW, Cincinnati 


"WH 


At first glance, 
Cincinnati ove: 
afact, because 
our home city. 

The existenc 
fronted manag 





Chicago—230 No. Michigan Ave. Tel.: State 0366. Mgr.: Walter Callahan. 
New York City—Represented by Transamerican Broadcasting & Television Corp. 
West Coast—Represented by International Radio Sales. 


WOR, New York 
Boston—80 Federal St. Tel.: Commonwealth 0800. Mgr.: Paul A. Belaire. 
Chicago—Tribune Tower. Tel.: Superior 0100. Mgrs.: Robert C. Wood and John B. Shelton. 
San Francisco—Russ Bldg. Tel.: Douglas 2373. Mgr.: Edward S. Townsend. 
XEAW, Reynosa, Mexico 


Chicago—410 No. Michigan Ave. Tel.: Whitehall 4488. Rep.: Homer Hogan. 
Dallas Studios—911 Commerce St. Tel.: 2-8868. Mgr.: Carr P. Collins. 
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“WHAT! CINCINNATI COSTS US ONLY $138.72?” 


At first glance, it may seem inconsistent that the cost of reaching Greater 
Cincinnati over WLW is so small a fraction of the station’s rate. But it is 
afact, because so great a part of our daily listening audience lies outside 
our home city. 

The existence of this condition emphasizes a problem that long has con- 
fronted management men—the proper allocation of radio costs to specific 


*Combined “dre and. y sales in 
WLW's Nig ble Area 


1 ~nA 
are one-third greater than those of New 
York City's five boroughs, more than three 
times greater than corporate Chicago! 


markets. And it has been particularly true in the case of WLW advertisers. 
because of the wide coverage of the station, and the number and diversity 
of the markets we serve.* 


Realizing the need for an accurate cost control technique for our adver. 
tisers, WLW engaged Dr. Richard R. Mead of the Wharton School of 
Finance and Commerce, University of Pennsylvania. Dr. Mead studied 
208,411 coincidental telephone survey calls made in 28 markets, and 
396,545 pieces of mail received from four offers broadcast at four different 
periods of the day over WLW. The result is ““The Allocation of the WLW 

Radio Dollar in 345 Midwestern Counties,” 
which gives an accurate charge-off system for 
allocating WLW time and talent costs to 38 
Merchandise-Able Areas in eight states. 

Since its publication, a number of WLW adver- 
tisers have found this study so helpful in con- 
trolling sales and distribution costs that we are 
convinced it is a worthwhile contribution to 
many of the problems faced by management in 
modern merchandising. 


Consult your advertising agency, or write to WLW, 
Cincinnati, Ohio. We will be glad to send a repre- 
sentative to explain the Cost Allocation plan, and 
how it applies to your problem. 


THE NATION’S MOST MERCHANDISE-ABLE STATION 








le 


Peter Grant, ace WLW newscaster, whose H.R. Gross, thrice daily Sohio Reporter ‘Wer Baker, pop 


annual salary runs into five figures—be- who narrowly missed nomination for Gov- 
cause of his tremendous popularity. ernor of Iowa in ’40 with radio campaign. 


r 


Gregor Ziemer, foreign analyst. 11 years Carroll Alcott, Far Eastern authority. 16 Z : Dick Bray, play 
head of Berlin American Colony School; years as American newscaster in Shanghai, ; : nouncer; only a 
veteran foreign news correspondent. and associate editor of “China Press.” j : : : time football a 


\ 








Elizabeth Bemis, women’s news commenta- William Hessler, foreign analyst; chosen Pa Riss, vete 
tor, born to news reporting. Scholarship with other newsmen by Carnegie Founda- 
student at the University of Paris. tion to study South American problems. Retworks; ab 











) MILLIONS, THE VOICE OF FRIENDLY 
RVICE IN THE GREAT MIDDLE WEST 


PROGRAM 
DIRECTOR 


4 


CONSUMERS’ 
FOUNDATION 





: 

My Baker, popular play-by-play an- 
Gouncer for Cincinnati Reds games. 
Winner of a national popularity poll. 





Dick Bray, play-by-play football an- 
nouncer; only announcer who has done big 
lime football and basketball officiating. 





Dan Riss, veteran of four seasons of play- 
by-play football on Florida and Texas 
Retworks; able ‘“‘color’ commentator. 


; 
} 


George C. Biggar’s direction has 
created a distinctive sectional 
flavor in all WLW broadcasts in a 
manner no network could approach. 


Marsha Wheeler, Director of Con- 
sumers’ Foundation which brings 
listeners latest developments in 
nutritional research, and coordi- 
nates consumer education. 


Elaine Adams, Ass’t. Director of 
Consumers’ Foundation, gives a 
daily market news service on 
fresh fruits and vegetables, meats, 
poultry, and dairy products. 


EVERYBODY'S FAR 


« 


a 





Ed Mason, farm program director, reports daily progress on “Everybody’s Farm;” carefully planned early morn- 
ing programs, and other shows throughout the week are directed specifically to the farmers of WLW Land. 
Coordination with government agencies, farm special events, special programs for farm youth, and a complete 
market service round out a comprehensive rural program service for midwestern listeners. 






a 
SECOND ONLY TO WLW IN CINCINNAT| 4 


+N 









































Has more national and local spot time sold 
than any other Cincinnati station. 
a 
4 
Has more CONSISTENT advertisers than any | 
other Cincinnati station. | 
= 
Delivers MORE LISTENERS at a LOWER COST 
PER THOUSAND than any other Cincinnati 
i network station. 
Can show a greater record of SUCCESS 
STORIES than any other station. 
® : 

















WSAI HAS THE LISTENERS—HAS THE 
MERCHANDISING—GETS RESULTS. 





REPRESENTED BY INTERNATIONAL RADIO SALES 













#— Non-Commercial Station. 














LS—Local Sunset. 


N— Night. 


L—Limited Time with Dominant Station. 


Directory of 


ST—Shares Time. ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


S H—Specified Hours. 
CP—Construction Permit Issued. 


U— Unlimited. 


BROADCASTING STATIONS OF THE UNITED STATES 


D—Day. 


SH N—Specified Hours Night. 































Call Frequency Power 
City Letters in Kilocycles in Watts 
me sold WNISTON.......-. WHMA 1450 250 
pSSEMER.......-- WJLD 1400 250 
(Construction Permit) 
WAPI 1170 5,000-LS 
1,000—-N 
SA-5,000-U 
WBRC 960 5,000 
WSGN 610 1,000 
MCATUR........ WMSL 1400 250 
han any Sarr WAGF 1400 250-D 
(IDSDEN....... WJIBY 1240 250 
WNTSVILLE...... WBHP 1230 250 
iain 4: 9:60: WALA 1410 5,000 
WMOB 1230 250 
YONTGOMERY..... WCOV 1240 250 . 
WSFA 1440 1,000-LS 
° ° 500-N 
acinnati 
MUSCLE SHOALS... WMSD 1450 250 
| ee WJHO 1400 250-LS 
100-N 
Bet ie: gi6ye.8-a0:8%0 WHBB 1490 100 
MSCALOOSA....... WIRD 1230 250 
be Call Frequency Power 
City Letters in Kilocycles in Watts 
JCC ESS =e KWJB 1240 250 
eipiak eae KCRJ 1340 250 
Dieriaerka dees KSUN 1230 250 











KOY 














KPHO 





KTAR 

















KYCA 















> SALES 


550 1,000 
1230 250 
620 5,000 


1490 


ALABAMA 


Name’of Licensee 
Headquarters Address 
Telephone Number Network 
Harry M. Ayers Blue 
1330 Noble St. 
2380 


J. Leslie Doss 
Hotel Gary 
497 


Voice of Alabama Inc. 
Protective Life Bldg. 


CBS 


Birmingham Bestg. Co. Inc. NBC-Red 
2300 Fifth Ave. No. 


3-9293 


Birmingham News Co. 
Third Ave. & 23rd St. 
4-3434 


Blue 
MBS 


Tennessee Valley Bestg. Co. Inc. MBS 
Box 411 


802 


Dothan Broadcasting Co. 
204% E. Main St. 
1430 
Gadsden Broadcasting Co. Inc. MBS 
106 Broad St. 


Wilton Harvey Pollard 
318 W. — St. 
313 


Pape Broadcasting Co. 
ATEN Railroad Bldg. 
Dexter 5893 


S. B. Quigley 
600 St. Louis St. 
Belmont 2581 


NBC-Red 
MBS 


Capital Broadcasting Co. Inc. CBS 


Exchange Hotel 
5781 


Montgomery Bestg. Co. Inc. NBC-Red 


Jefferson Davis Hotel 
1 


Muscle Shoals Bestg. Corp. 
620 E. — St. 
181 


Opelika-Auburn Bestg. Co. 
1400 Auburn Road 
750 
Selma Broadcasting Co. Inc. MBS 
209 — St. 
123: 


James R. Doss 
Tuscaloosa 


ARIZONA 


Name of Licensee 
Headquarters Address 


Telephone Number Network 

Sims Broadcasting Co. ABC 

Box 
41 
Central Arizona Broadcasting Co. ABC 
711 Hampshire Blvd. 
88 

Copper Electric Co. Inc. Arizona 


Drawer C 
Bisbee 9 





Salt River Valley Broadcasting Co. CBS 
836 No. Central Ave. Arizona 
4-4144 
M. C. Reese 
First National Bank Bldg. 

3-3197 
KTAR Broadcasting Co. NBC 
Heard Bldg. ABC 


4-4161 





Southwest Broadcasting Co. ABC 


ast Gurley St. 
244 


PROADCASTING © Broadcast Advertising 






Chief Owner or Executive 
General Manager 
Cc cial M 





Harry M. Ayers 
Vernon Story 
A. Lynne Brannen 


J. Leslie Doss 
J. Ed Reynolds 


Ed Norton 
\Thad Holt 
Thad Holt 
Thad Holt 


K. G. Marshall 
J.C. Bell 
K. G. Marshall 


Victor H. Hanson 
Henry P. Johnson 
Henry P. Johnson 


M. K. Vickrey 
M. K. Vickrey 
M. K. Vickrey 


Partnership 
Julian C. Smith 
Fred C. Moseley 


B. H. Hopson 
B. H. Hopson 
Sam Benton 


Wilton H. Pollard 
Wilton H. Pollard 
R. W. Albright 


W. O. Pape 
H. K. Martin 


S. B. Quigley 
S. B. Quigley 
F. E. Busby 


G. W. Covington Jr. 
G. W. Covington Jr. 
R. B. Raney 


Howard E. Pill 
Howard E. Pill 
W. W. Hunt 


E. L. Chapman 
Joe Van Sandt 
Joe Van Sandt 


J. H. Orr 
J. H. Orr 
J. H. Orr 


B. H. Hopson 
Julien Smith Jr. 
Julien Smith Jr. 


James R. Doss Jr. 
J. Ed. Reynolds 
J. Ed. Reynolds 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Bartley T. Sims 
Bartley T. Sims 
Frank Redfield 


Mrs. Della Tovrea Stuart 
Howard Kuhn 
Howard Kuhn 


Carleton W. Morris 
Carleton W. Morris 
Gerald O’Brien 


Burridge D. Butler 
J. A. Reilly 
J. A. Reilly 


M. C. Reese 
M. C. Reese 
Dell Crosby 
Arizona Republic 


Dick Lewis 
J. R. Heath 


Albert Stetson 
Mucio Delgado 
Carey Allen 








Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Harold B. Russey 
Malcolm Street 
Jerry Hunt 


N.S. Hurley 


John M. Connolly 
J. B. Roberts Jr. 
J.C. Bell 


William R. Terry 
Robert G. Venn 
Paul B. Cram 


Joe Gannon 
Joe Gannon 
Hudie Brown 


Carl Snellgrove 


John T. Hubbard 


Beatrice Tate Benton 


L. O. Brunes 


John Garrison 


Bob Garrett 
John C. Hughes 
H. R. Johnson 


E. Caldwell Stewart 
John B. DeMotte 
Clifford Shelkofsky 


James Connally 
Joe Van Sandt 
George Martin 


Leon W. Crager 


F. M. Hyatt 


Marshall Pars ons Jr. 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Al Stein 
Frank Redfield 
Jordan Priester 


Walter W. Wagoner 


Wayne Fernyhough 
Mel W. Cody 


David C. Karbach 


John R. Williams 
John R. Williams 
R. B. Thompson 


Howard Seitz 


J. Howard Pyle 
T. M. Pennin 
Arthur C. Anderson 


Mucio Delgado 
Albert Stetson 
John R. Quinn 


Representative 


Radio Sales 


Raymer 


Headley-Reed 


Biddick 


Sears & Ayer 


Perry 


Forjoe 


International 


Headley-Reed 


Sears & Ayer 


Associated 


Sears & Ayer 


Representative 
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*— Non-Commercial Station. 
LS—Local Sunset. 





N— Night. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942 


ST N—Shares Time Night. 


U— Unlimited. cP 


S H—Specified Hours. 


SS 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


D—Day. 
L— Limited Time with Dominant Station. 


SH N—Specified Hours Night. 
Construction Permit Issued. 








Call Frequency Power 
City Letters in Kilocycles in Watts 
SAFFORD KGLU 1450 250 
TUCSON KTUC 1400 250 
KVOA 1290 1,000 
YUMA KYUM 1240 250 
Call Frequency Power 
City Letters in Kilocycles in Watts 
BLYTHEVILLE KLCN 1320 100-D 
CP-900 CP-1,000-D 
EL DORADO.. KELD 1400 250 
FORT SMITH KFPW 1400 250 
HELENA KFFA 1490 250 
HOT SPRINGS +tKTHS 1090 10, 000-LS 
ST-KRLD 5. 000-N 
SA-10.000—LS 
1,000-N 
KWFC 1340 250 
JONESBORO KBTM 1230 250-LS 
100-N 
LITTLE ROCK KARK 920 5, 000 
KGHI 1230 250 
KLRA 1420 5, 000 
CP-1010 
PINE BLUFF KOTN 1490 250 
SILOAM SPRINGS KUOA 1290 5, 000-D 
TEXARKANA KCMC 1450 250 


ARIZON A—(Continued) 


Name of Licensee 
Headquarters Address 


Telephone Number Network 
Gila Broadcasting Co. NBC 
Sixth Ave. & Relation St. ABC 
15 
Tucson Broadcasting Co. CBS 
Broadway & Tyndall Arizona 
5800 
Arizona Broadcasting Co. Inc. NBC 
48 E. Broadway ABC 
3703 
Yuma Broadcasting Co. NBC 
First St. & 19th Ave. ABC 


88 


ARKANSAS 


Name of Licensee 
Headquarters Address 
Telephone Number 


Fred O. Grimwood 
Blytheville 
1000 


Radio Enterprises Inc. 
Exchange Bldg. 
314 


Southwestern Hotel Co. 
Goldman Hotel Bldg. 


7069 


Helena Broadcasting Co. 
215 York St. 
Main 59 


Chamber of Commerce 
135 Benton St. 
1160 


Hot Springs Broadcasting Co. 
Hot Springs 


Regional Broadcasting Co. 
Main & Jackson Sts. 
597 


Arkansas Radio & Equipment Co. 
114 East Capitol 
2-1841 


Arkansas Broadcasting Co. 


Gazette Bldg. 
9166 


Arkansas Broadcasting Co 
Gazette Bldg. 
5427 
Universal Broadcasting Corp. 
505". Main St. 
721 
KUOA Ine. 
Siloam Springs 


(See Texarkana, Tex.) 


7 KTHS holds specia! authorization to operate with WBAL Baltimore, on 1090 kc. with SA powers. 


Call Frequency Power 
City Letters in Kilocyclies in Watts 
BAKERSFIELD KERN 1410 1, 000 
KPMC 1600 1,000 
BERKELEY KKE 1400 250 
CHICO KHSL 1290 1 ,000—LS 
500-N 
CP-1 ,000-U 
EL CENTRO KXO 1490 100 
EUREKA KIEM 450 1. 000-LS 
500 N 
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Network 


Arkansas 


Arkansas 


Blue 


MBS 


MBS 
Arkansas 


NBC-Red 


CBS 


MBS 
Arkansas 


Arkansas 


CALIFORNIA 


Name of Licensee 
Headquarters Address 


Telephone Number Network 
MeClatchy Broadcasting Co. Blue 
Elks Bldg. California 
8-431 
Pioneer Mercantile Co. MBS 
20th & Eye Sts. Don Lee 
8-8551 
Central Calif. Broadcasters Inc. 
601 Ashby Ave. 
Ashberry 7715 
Golden Empire Broadcasting Co. MBS 
Morehead Bldg. Don Lee 
237 
Valradio Inc. MBS 
793 Main St. Don Lee 
1100 
Redwood Broadcasting Co. Inc. MBS 
Vance Hotel Don Lee 


93 
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Chief Owner or Executive 
General Manager 
Commercial Manager 


Louis F. Long 
Paul Merrill 
Paul Merrill 


Ralph W. Bilby 
John Merino 
Victor Gillard 


R. B. Williams 
R. B. Williams 
S. H. Schaffer 


John H. Huber 
Harper M. Phillips 
Harper M. Phillips 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Fred O. Grimwood 
Cleo Garner 
C.eo Garner 


R. E. Meinert 
F. E. Bolls 
F. E. Bolls 


John A. England 
Jimmie Barry 
Jimmie Barry 


Partnership 
Sam W. Anderson 
Sam W. Anderson 


C. L. Brenner 
Hub Jackson 
Hub Jackson 


Clyde E. Wilson 
Howard A. Shuman 
Howard A. Shuman 


Jay P. Beard 
Jay P. Beard 
Jay P. Beard 


T. H. Barton 
G. E. Zimmerman 
C. K. Beaver 


. L. Chilton 
. C. Vinsonhaler 
. C. Vinsonhaler 


Dn> 


L. Chilton 
C. Vinsonhaler 
C. Vinsonhaler 


PD> 


J. Parrish 
J. Parrish 
. J. Parrish 


Richard Hodges 
Storm Whaley 
Storm Whaley 


pp 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Guy C. Hamilton 
Robert Stoddard 
Walter Lynn 


F. G. R. Schamblin 
Leo A. Schamblin 
Leo A. Schamblin 


Arthur Westlund 
Arthur Westlund 
Arthur Westlund 


Hugh McClung 
M. F. Woodling 
Oscar B. Sundberg 


Thomas E. Sharp 
Kenneth H. Thornton 
Kenneth H. Thornton 


William B. Smullin 
William B. Smullin 
Eddie Logan 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 
August Brieske 
Paul Plumlee 
Herbert Hartman 


Ralph W. Langley 


McGillvra 
Tom Hotchkiss 


Andrew White Raymer 


R. H. Holsclaw 


Irene Belzer 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 
L. T. Moore Jr. 
Harold Sudbury 
Bob Conner 


H. T. MacDonough 
Ewing Canaday 
Ewing Canaday 


McGillvra 


Dorothy Gibson 
Doe Miller 
D. W. Hoisington 


Bob Lee 
J. T. Franklin 
J. C. Warren 


Blair 


J. Clinton Norman 


Thomas Cox 
Jay P. Beard 


Paul O. Godt 
Julian F. Haas 
Dan L. Winn 


Petry 


Dorothy Weise 
P. E. Denton 
K. F. Tracy 


Fred Schmutz 
E. Denton 
K. F. Tracy 


Katz 


B. J. Parrish 


Elnora Gilbert Walker 
Galen Gilbert 


Cecil Smith 


Program Director 
Mdsg. or Promotion Mgr. , 
Chief Engineer Representative 
‘ Raymer 
Jim Grebe 
Luverne Shatto 
Curt C. Sturm 


Harold Carlock 
Leo P. Jarvis 


Blair 


Don Hambly 
Don Hambly 
Royal Wiseman 


William S. Fisher 
Karl Jezler 
E. P. Milburn 


Grant, Pacific 
Coast 


Jean Jordan 
Stillman Badger 
Paul Corbin 
Charles Pendleton 


Alvor Olson 
William Ralph Rambo 


Blair 
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Here’s a 
“million dollar’ reason 
for using KPO 
throughout 1942 









And the “million dollar reason” is KPO’s new million dollar home. Hundreds of adver- 
tisers—both local and national—are going to profit more than ever because of the 
INCREASED SELLING POWER KPO will deliver in 1942, and years to come. For 
KPO’s new home is much more than a new building to house new studios and technical 
facilities . . . it will be the center of San Francisco’s ever-increasing interest and respon- 
siveness to the type of “big-time” radio which NBC brings the public regularly. 











1. Thousands toured the unfinished building. 


Hundreds of thousands more have listened to 
and watched “building broadcasts” . . . seen 
building pictures in newsreels, magazines, 
and newspapers. Smart advertisers are 
getting on KPO now... to “ride in” on 
this great barrage of publicity . . . to be- 
come a part of the great show which will 
open the new building in March. 





3. NBC leads in the development of San Fran- 


cisco radio talent. Weekly auditions are held. 
Promising new talent is put on the air to 
develop seasoned, salable personalities, and 
salable shows. Local advertisers are aware of 
the sales pulling-power of this local talent. 
Nineteen local advertisers are currently using 
live talent shows on KPO. 





ative 








2. The best evidence of a station’s popularity, 


and its sales-producing power is the manifest 
interest of local business firms in broadcast 
advertising. Without question, KPO is most 
highly regarded, its personnel best known to 
San Francisco business and civic leaders. 
AND... NBC’s local sales in San Francisco 


are currently 80% ahead of last year. 








. Dollar-for-dollar, KPO offers you the best 


advertising buy in San Francisco for 1942... 
as well as in the years to come. Every day 
KPO is making firmer its already established 
lead in listener-popularity. Greater popular- 
ity means greater audiences. Greater audi- 
ences mean greater sales. And that, after all, 
is the proof of the pudding! 





‘ifie 


KPO 





ssomirrs Represented Nationally by \ tits) tee 


SAN FRANCISCO 


DENVER 


HOLLYWOOD 


680 KILOCYCLES NBC SPOT Sales Offices —— ee 
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IT’S A HABIT in OAKLAND 


to tune in KROW. Survey after survey 
by Hooper, by independent advertis- 
ing agencies, by sponsors, has shown 
the popular preference for KROW in 
the East Bay metropolitan area over 
ALL OTHER San Francisco Bay region 
non-network stations. Most recently, 
in an agency survey to name the three 
leading independent stations, KROW 
received 33.4% of all first place men- 
tions ... the second choice station re- 
ceived 19.5%. Andin many an inquiry- 
producing test, KROW has ranked 
“Now let’s get the 11 o’clock news on KROW”’ among the nation’s lowest-cost-per- 
inquiry stations. Get full details from 


your Free & Peters man! 





RADIO CENTER BUILDING 
NINETEENTH & BROADWAY 


OAKLAND, CALIFORNIA 
STUDIOS IN OAKLAND AND SAN FRANCISCO 








fi Pm 

















Philip G. Lasky, General Manager 
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A Mr. Hooper is breaking 


up my home... 






“Madam, | control the radio 
listening habits of hundreds 
of thousands of people...” 


M, Joe and I are drifting apart. 


came home from Bridge, instead of having supper ready, 
Joe is a good husband . .. or at least he was until a Mr. he merely glanced at me when I came in and said, 
“Madam, do you realize the listening habits of hundreds 

Hooper came along. 


It seems this Mr. Hooper makes surveys or something, 
and a while ago he (Mr. Hooper) made one on the Pacific 
Coast and found out that in lots of the cities all of the 


listeners (100° ) were listening to the Don Lee Network. 








“Joe says it’s all due to hills and valleys, etc.” 


of thousands of people depend entirely upon me?” (and 
Don Lee) 


Joe and I are drifting apart. 


What shall I do? 





thousands won't hear a peep tonight: *And Joe is right. With 31 stations, Don Lee is the only net- 


Well, Joe’s job is to pull a lever ee, | on work to release programs locally in each of the Pacific Coast 
yell, Joe's job is y Mi 


markets. Advertisers and agencies may have this survey by 
lets the network programs out to the Pacific Coast. He writing to Wilbur Eickelberg, General Sales Manager, for 
prog 
figured that if he didn’t pull that lever some night, hun- complete Hooper Survey. 
dreds of thousands of people wouldn't be able to hear one 


“peep” out of their radios. Because the mountains and 


valleys and things keep the other networks from reaching Mutual 
lots of important towns. Joe says.* 


It gives Joe a feeling of power when he thinks so many 
people depend on him (and Don Lee) and, frankly, this 
feeling of power has been going to his head. For instance, 
sometimes he leaves the dishes in the sink for two or three 


days without doing them. And the other night when I 





Thomas S. Lee. Pres., Lewis Allen Weiss, Vice-Pres. Gen. Mgr., 5515 Melrose Ave., Hollywood, Calif- 
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DIRECTORY 


*— Non-Commercial Station. 
LS—Local Sunset. 





Bite 
OF BROADCASTING STATIONS OF THE UNITED STATES 


D—Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified Hours. 
CP—Construction Permit Issued. 


SH N—Specified Hours Night. 








Call 
Letters 


KARM 


City 
IIIS 0.608. 5.5.0-au ers 
KFRE 

KMJ 
GLENDALE......... 


KIEV 


LONG BEACH KFOX 


KGER 


LOS ANGELES KECA 


KFAC 


KFI 


*KFSG 


KFVD 


KFWB 


KGFJ 


KHJ 


KMPC 
(Beverly Hills) 


KMTR 
KNX 
KRKD 
MARYSVILLE....... KMYC 
MERCED...... KYOS 
MODESTO.... KTRB 
MONTEREY........ KDON 
OAKLAND.......... KLS 
KLX 
KROW 
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Frequency Power 
in Kilocycles in Watts 
1430 5,000 
1340 250 
580 5,000 
870 250-D 
1280 1,000 
1390 1,000 
CP-5, 000 
790 5,000 
1330 1,000 
640 50,000 
1150 2,500—-LS 
ST-KRKD 1,000-N 
1020 1,000 
L-KDKA 
980 5,000 
1230 100 
930 5,000 


570 


1070 


1150 


ST-KFSG 


1450 


1080 


860 


1240 


1310 


910 


960 


5,000-LS 
1, 000- 
CP-10,000-U 


1,000 
50, 000 
2,500-LS 
1, 000-N 
250 
250-D 
250-D 
CP-1, 000-U 


250 


1,000 


1,000 


1,000 
CP-5, 000 


Number 


CALIFORNIA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


KARM, The George Harm Station 
1333 Van Ness Ave. 
4-2966 


J. E. Rodman 
Fresno 


McClatchy Broadcasting Co. 
Bee Bldg. 
3-6277 


Cannon System Ltd. 
102 No. Glendale Ave. 
Citrus 1-1133 


Nichols & Warinner Inc. 
220 E. Anaheim St. 
672-81 


Consolidated Broadcasting Corp. 
435 Pine Ave. 
660-41 


Earle C. Anthony Inc. 
141 No. Vermont Ave. 
Fairfax 2121 


Los Angeles Broadcasting Co. Inc. 
645 So. Mariposa Ave. 
Fitzroy 1231 


Earle C. Anthony Inc. 
141 No. Vermont Ave. 
Fairfax 2121 


Echo Park Evangelistic Assn. 
1100 Glendale Blvd. 
Exposition 1141 


Standard Broadcasting Co. 
338 S. Western Ave. 
Drexel 2391 


Warner Bros. Broadcasting Co. 
5833 Fernwood Ave. 
Hempstead 5151 


Ben S. McGlashan 
1417 South Figueroa St. 
Prospect 2434 


Don Lee Broadcasting System 
5515 Melrose Ave. 
Hollywood 8111 


KMPC, The Station of the Stars Inc. 


9631 Wilshire Blvd. 
Bradshaw 2-4411 


KMTR Radio Corp. 
1000 Cahnenga Blvd. 
Hillside 1161 


Columbia Broadcasting System Inc. 


6121 Sunset Blvd. 
Hollywood 1212 


Radio Broadcasters Inc. 
Spring Arcade Bldg. 
Tucker 7111 


Marysville-Yuba City Bestrs. Inc. 
519 E St. 


2080 


Merced Broadcasting Co. Inc. 
G Street Grade 
1430 


KTRB Broadcasting Co. Inc. 
Box 59% 
774 
Monterey Peninsula Bestg. Co. 


275 Pearl St. 
8501 


Warner Bros. 
327 21st St. 
Highgate 1212 


Tribune Building Co. 
Oakland 


Educational Broadcasting Corp. 
464 19th St. 
Glencourt 6774 


Network 


CBS 


MBS 


Don-Lee 


NBC-Red 
California 


California 


Blue 


NBC-Red 


California 


MBS 
Don Lee 


CBS 


CBS 


MBS 
Don Lee 


MBS 
Don Lee 


MBS 
Don Lee 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Mrs. Hattie Harm 
Clyde F. Coombs 
Don C. Robbins 


J. E. Rodman 


Guy C. Hamilton 
Keith B. Collins 
Keith B. Collins 


David H. Cannon 
L. W. Peters 
L. W. Peters 


Hal G. Nichols 
Hal G. Nichols 
Lawrence W. McDowell 


{C. Merwin Dobyns 
\John A. Dobyns 
C. Merwin Dobyns 
John A. Dobyns 


Earle C. Anthony 
Harrison Holliway 
Clyde Scott 


Calvin J. Smith 
Calvin J. Smith 
Calvin J. Smith 


Earle C. Anthony 
Harrison Holliway 
Clyde Scott 


Aimee Semple McPherson 
Dr. Giles Knight 


J. Frank Burke 
J. Frank Burke 
F. J. Smalley Jr. 


L. J. Halper 
Harry Maizlish 
Jack O. Gross 


Ben S. McGlashan 
Ben S. McGlashan 
H. Duke Hancock 


Thomas S. Lee 
Lewis Allen Weiss 
Wilbur Eickelberg 


G. A. Richards 
Robert O. Reynolds 
Walter B. Davison 


Victor E. Dalton Estate 
Kenneth O. Tinkham 
Kenneth O. Tinkham 


CBS-Donald W. Thornburgh Russ Johnston 


Donald W. Thornburgh 
Harry W. Witt 


Frank P. Doherty 
John Austin Driscoll 
John Austin Driscoll 


Horace E. Thomas 
Harry E. Browne 
Paul McConnell 


Hugh McClung 
David S. Ballou 
David S. Ballou 


William H. Bates Jr. 
William H. Bates Jr. 
Doug McCreary 


Paul H. Caswell 
Howard V. Walters 
Howard V. Walters 


{‘S. W. Warner 
\E. N. Warner 
S. W. Warner 
S. W. Warner 


J. R. Knowland Jr. 
Charles Lloyd 


Wesley I. Dumm 
Philip G. Lasky 
Philip G. Lasky 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Jaime del Valle 
Don C. Robbins 
John F. Scales 


Representative 


Free & Peters 
McGillvra 


Keith B. Collins Raymer 
Gene Chenault 

Irvin E. Dickinson 

Lee M. MacArthur Jr. Biddick 


John Tutt 


Hal G. Nichols 
Hal G. Nichols 
Lawrence W. McDowell 


Adams & Adams 
Biddick 


Helene Smith 
Don Alderman 
Jay Tapp 


Glan T. Heisch Free & Peters 
E. D. Pederson 
or W. Mason 


H. L. Blatterman 


Van Des Autels 
Calvin J. Smith 
Helmer W. Andersen 
Glan T. Heisch Petry 
E. D. Pederson 

(Gi L. Blatterman 

Curtis Mason 


Phil Kerr 


Myron Kluge 


Howard Gray 


John Smithson 


Manning Ostroff 
David Davidson 
Harry Myers 


Rambeau 


Leon Wray 
H. Duke Hancock 
H. Duke Hancock 


Cox & Tanz 


Van C. Newkirk 
Henry Gerstenkorn 
Frank Kennedy 


Blair 


Clete Roberts 
Walter B. Davison 
Lloyd C. Sigmon 


Raymer 


Kenneth O. Tinkham 
Kenneth O. Tinkham 
Peter Wilson 


Burn-Smith 


Radio Sales 
George L. Moskovics 
Lester H. Bowman 


Howard Bell 
John Austin Driscoll 
Willis O. Freitag 


McGillvra 


William Carberry 
S. Earl Wright 
John G. Gould 


Mel D. Marshall 
Mel D. Marshall 
Erwin Dold 


Grant, Pacific 
Coast 


Cecil Lynch 
Cecil Lynch 
Wayne Berthold 


Biddick 


J. W. Eliassen 
Ritchie Lovejoy 
Omer N. Wright 


Catherine deCosta 
F. Wellington Morse 
Russ Butler 


Biddick 


Keith Kerby 
Ad Fried 
R. V. Howard 


Free & Peters 
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Station KPAS truly gives you more for your advertising 


dollar. Here’s why! 


(7) POWER! *The latest type of directional equipment (First on 
the Pacific Seaboard) sends a strong, clear signal up and down 
the coast of Southern California. 10,000 WATTS effectively used 
to give a new kind of coverage. We’re laying a signal equiva- 
lent to 35,000 WATTS directly across the Los Angeles market. 


(2) BUYERS! KPAS blankets the richest market in the West. 
In the Pasadena area there are better than 200,000 listeners 
spending more than $110,000,000.00 yearly. We'd like to 
mention —140,000 Shipyard and Aircraft workers earn sala- 
ries totaling $29,677,600.00 monthly! 

Add to this the rest of the Coast Market, including Los 
Angeles County with its nearly THREE Million population, 
spending THREE PER CENT of the Nation’s wealth. 


(3) LOW RATES! Check our rate card! Anyway you figure it— 
in size of market or watts per dollar—KPAS is a REAL buy for 
Southern California. Write or wire for time reservations today! 


SERVING THE RICHEST MARKET PER CAPITA IN THE WEST 


- 





PACIFIC COAST BROADCASTING COMPANY - STUDIOS AND 


° 
° on you* OFFICES IN THE HUNTINGTON HOTEL, PASADENA, CALIFORNIA 


J. FRANK BURKE, President « LOYAL K. KING, General Manager » JOHN L. AKERMAN, Commercial Manager 
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D—Day. 


N— Night. 
L—Limited Time with Dominant Station. 


ST—Shares Time. 





ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942 


U— Unlimited. 


S H—Specified Hours. 


i 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 


SH N—Specified Hours Night, 
LS—Local Sunset. 


CP—Construction Permit Issued. 





City 
PASADENA 


REDDING 


RIVERSIDE 


SACRAMENTO. . 


SAN BERNARDINO.. 


SAN DIEGO 


SAN FRANCISCO. 


SAN JOSIE 
SAN LUIS OBISPO 


SANTA ANA 


SANTA BARBARA 


SANTA ROSA 


STOCKTON. 


VISALIA 


WATSONVILLE 
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Call Frequency 
Letters in Kilocycles 
KPAS 1110 

*KPPC 1240 
ST-KFXM 
KWKW 1430 


(Construction Permit) 


KVCV 1230 
KPRO 1440 
KFBK 1530 
KROY 1240 
KFXM 1240 
ST-KPPC 
KFMB 1450 
KFSD 600 
KGB 1360 
KFRC 610 
KGO $10 
KJBS 1100 
1-WTAM 

KPO 680 
KSAN 1450 
KSFO 560 
KYA 1260 
KQW 740 
KVEC 1230 
KVOE 490 
KDI 1490 
KTMS 1250 
KSRO 1350 
KGDM 1130 
KWG 230 
KTKC 920 

CP-940 
KHUB 1340 


10,000 


Power 
in Watts 


~ 


~ 


~ 


or 


mor 


o 


we ~ 


~ 


om 


,000 


.500 


5.000 


, 000 


CALIFORNIA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


Pacific Coast Broadcasting Co. 
1401 So. Oak Knoll 
Sycamore 3-6121 
100 Pasadena Presbyterian Church 
585 E. Colorado St. 
Sycamore 3-2193 
000-D Southern Calif. Broadcasting Co. 
1010 E. Green St. 
Sycamore 3-5879 


Golden Empire Bestg. Co. 
edding 
1646 
000 Broadcasting Corp. of America 
3401 Russell St. 
6290 
000 McClatchy Broadcasting Co. 
708 Eve St. 
2-5011 
100 Royal Miller 
Hotel Sacramento Bldg. 
3-2525 
250 Lee Bros. Broadcasting Co. 
California Hotel 
4-761 


250 Worcester Broadcasting Corp. 
Pacific Square 
Main 2114 


000 


Airfan Radio Corp. Ltd. 
000 


326 Broadway 
Franklin 6353 


Don Lee Broadcasting System 
1012 First Ave. 
Franklin 6151 

000 Don Lee Broadcasting System 

1000 Van Ness Ave. 
Prospect 0100 


General Electric Co. 
Taylor & O'Farrell Sts. 
Sutter 1920 
500 Julius Brunton & Sons Co. 
1470 Pine St. 
Ordway 4148 
000 National Broadcasting Co. Inc. 
Taylor & O'Farrell Sts. 
Sutter 1920 


250 Golden Gate Broadcasting Corp. 
1355 Market St 
Market 8171 


000-LS 


000-N 


Associated Broadcasters Inc. 
Palace Hotel Bldg. 
Garfield 4700 


000-LS 
000-N 


Hearst Radio Inc. 
Hearst Bldg. 
Douglas 2536 
Pacific Agricultural Foundation 
San Jose 


250 The Valley Electric Co. 
851 Higuera St. 
1100 


The Voice of the Orange Empire, 
Inc. Ltd. 

307 No Broadway 
4901-R 

Santa Barbara Broadcasters 


15 E. Haley St. 
4131 


Ltd. 


000 News-Press Radio Station KTMS 
e la Guerra Plaza 
6111 
000 E. L. Finley 
Press Democrat Bldg. 
110 


000-D E. F. Peffer 
40 So. California 
4-4551 
100 McClatchy Broadcasting Co. 
Hotel Wolf 
2-2727 
000 Tulare-Kings Counties Radio Assoc. 
ox 511 
575 
John P. Scripps 
Box 349 
1700 
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Network 


MBS 


Blue 
California 


CBS 


MBS 
Don Lee 


Blue 
California 


MBS 
Don Lee 


MBS 
Don Lee 


Blue 


NBC-Red 


Ca‘ifornia 


CBS 


MBS 
Don Lee 


MBS 
Don Lee 


MBS 
Don Lee 


Biue 
California 


Blue 
California 


Blue 
MBS 
Don-Lee 


Chief Owner or Executive 
General Manager 
Commercial Manager 


J. Frank Burke 
Loyal K. King 
John L. Akerman 


S. B. Marston 
C. Franklin Ward 


Marshall S. Neal 
Marshall S. Neal 


Hugh McClung 
Ralph R. Bryan 
Kari F. Kreuger 


W. L. Gleeson 
W. L. Gleeson 
H. A. Polite 


Guy C. Hamilton 
Howard Lane 
Leo O. Ricketts 


Royal Miller 
Will Thompson Jr. 
D. E. Lundy 


J.C. & E. W. Lee 
George A. Burns 
Maury Vroman 


Warren'B. Worcester 
Warren B. Worcester 
Fred Heitfeld 


Thomas E. Sharp 
Thomas E. Sharp 
John Babcock 


Thomas S. Lee 
Sidney W. Fuller 
Daniel J. Donnelly 


Thomas S. Lee 
William D. Pabst 
Ward D. Ingrim 


General Electric Co. 
A. E. Nelson 
W. B. Ryan 


Ra!ph R. Brunton 
E. P. Franklin 
E. P. Frankiin 


National Bestg. Co. Inc. 
A. E. Nelson 
W. B. Ryan 


S. H. Patterson 
Lou Keplinger 
Lou Keplinzer 


W. I. Dumm 
Linco!n Dellar 
H. J. Tyler 


Hearst Radio Inc. 
Harold H. Meyer 
Haro!d H. Meyer 


Ralph L. Brunton 
C. L. McCarthy 


Christina M. Jacobson 
Les Hacker 
Aram Rejebian 


Ernest L. Spencer 
Ernest L. Spencer 
Puck Wendling 


Thomas S. Lee 
D. J. Donneliy 
Jack Temple 


Thomas M. Storke 
Charles A. Storke 
Lou Kroeck 


E. L. Finley 
Wilt Gunzendorfer 
Wilt Gunzendorfer 


E. F. Peffer 
E. Smith 
E. Smith 


Guy C. Hamilton 
George Ross 
George Ross 


Charles A. Whitmore 
Charles P. Scott 
Stanley Simpson 


John P. Scripps 
E. H. Calder 
George Barringer 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


C. H. Leinhaas 
John L. Akerman 
J. A. Smithson 


Leon Hall 


N. Vincent Parsons 


Frank Johnstone 
Orville Burda 
Rus Pope 


Barton Bachmann 
H. A. Polite 
Norman Dewes 


George Breece 
R. L. MeDowell 
Norman D. Webster 


Garland Schuler 
Rex Bowen 
Milton Cooper 


C. Lowell Smith 
Bill Thompson 
Richard Sampson 


Joe Walters 
Leslie G. Hewitt 


Leah McMahon 
John Babcock 


James Dillon 
Sidney W. Fuller 
Vern Milton 


Ben Harkins 
B. A. Rippey 
J. J. McArdie 


Glenn Dolberg 
J. Gilbert Paltridge 
Curtis Peck 


Ross Snyder 
Harry H. Wickersham 
George Evans 


Glenn Dolberg 
J. Gilbert Paltridge 
Curtis Peck 


Jack Patten 
Vie Paulsen 
Mel Williams 


R. W. Dumm 
Isabel Goldthwaite 
Royal V. Howard 


Dean Stewart 
J. Clarence Myers 
Paul C. Schulz 


Aram Rejebian 

Les Hacker 

Earle Travis 
Wallace S. Wiggins 


Jim Lyons 
Wallace S. Wiggins 


Jack Temple 
William Crabbe 
Kenneth Peters 


Gordon Brown 
Wilt Gunzendorfer 
Howard McCauley 


Charles Foll 
Charles Foll 
Bert Williamson 


Bill Geimann 
E. H. Calder 
Fred Clapp 


| 


Grant, Pacifie 
Coast 


Raymer 
McGillvra 
Biddick 
Blair 
Griffith 
Raymer 


Blair 


Blair 


McGillvra 

Rambeau 

Griffith, Pacifie 
Coast 

NBC 

Radio Advertisin: 


Petry 


International 


Blair 


Blair 


Blair 
Raymer 


Biddick 


Raymer ° 
Biddick 


Biddick 
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SAN 


5000 Watts Day 
1000 Watts Night 


1260 KC. 


ot in 
NEW YORK e CHICAGO e« LOS ANGELES 
INTERNATIONAL RADIO SALES 
a 


SAN FRANCISCO 
KYA Manager, Harold H. Meyer - Hearst Building 














*— Non-Commercial Station. 
LS— Local Sunset. 


D-—Day. 


L— Limite? Time with Dominant Station. 


N— Night. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES | 


ST—Shares Time. ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified Hours. 
CP—Construction Permit Issued. 


SH N—Specified Hours Night. 








City 
ALAMOSA.......... 


Call 
Letters 


KGIW 


COLORADO SPRINGS KVOR 


DENVER 


City 
BRIDGEPORT 


HARTFORD 


NEW BRITAIN...... 


NEW HAVEN....... 


NEW LONDON..... 


STAMFORD 


KLZ 


KMYR 


KOA 


*KPOF 


KVOD 


KIUP 


KFXJ 


KFKA 


KOKO 


KIDW 


KGHF 


KGEK 


Call 
Letters 


WICC 


WNAB 


WDRC 


WTHT 


WTIC 


WNBC 


WELI 


WNLC 


WSRR 


WATR 


WBRY 
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Frequency 
in Kilocycles 


1450 
SH-KIDW 
1300 

950 
560 
1340 
850 
910 
ST-KFKA 
630 
1400 
1230 
CP-920 
910 
ST-KPOF 
1400 
1450 
SH-KGIW 
1350 


1230-SH 


Frequency 
in Kilocycles 


600 


1450 
1360 
1230 
1080 
1410 

960 
1490 
1400 
1320 


1590 


Yearbook 


Power 
in Watts 


100 
1,000 
5,000 


5,000 


50,000 


1,000 
1,000 
CP-5,000 
250 
CP-1 ,000-LS 
500-N 


1,000 


500 


100 


Power 
in Watts 


1,000-LS 
500-N 


250 


5,000 


50,000 


5,000-LS 
1,000-N 
CP-5,000-U 


1,000-LS 
500-N 


1,000 


1,000 
CP-5,000 


Number 


COLORADO 


Name of Licensee 
Headquarters Address 
Telephone Number 


E. L. Allen 
Alamosa 


Out West Broadcasting Co. 
Antlers Hotel 
Main 278 


Eugene P. O’Fallon Inc. 
Albany Hotel 
Keystone 0178 


KLZ Broadcasting Co. 
Shirley-Savoy Hotel 
Main 4271 


F. W. Meyer 
1626 Stout St. 
Main 4161 


National Broadcasting Co. Inc. 
1625 California St. 
Main 6211 


Pillar of Fire 
Denver 


Colorado Radio Corp. 
Denver 


San Juan Broadcasting Co. Inc. 
2800 Main Ave. 
117 


Western Slope Broadcasting Co. 
La Court Hotel 
126 


Mid-Western Radio Corp. 
620 Eighth Ave. 
450 


Southwest Broadcasting Co. 
La Junta 
42 


Lamar Broadcasting Co. 
mar 


Curtis P. Ritchie 
Pueblo Savings & Trust Bldg. 
3877 


Elmer G. Beehler 
Sterling 


Chief Owner or Executive 
General Marager 
Commercial Manager 


E. L. Allen 


Network 


E. K. Gaylord 
Dudley Tichenor 
Dudley Tichenor 


CBS 


Eugene P. O'Fallon 
Frank Bishop 
Holly Moyer 


E. K. Gaylord 
Hugh B. Terry 
Fred C. Mueller Jr. 


F. W. Meyer 
F. W. Meyer 
Mark Schreiber 


CBS 


NBC-Red NBC-General Electric 
Lloyd E. Yoder 


James R. MacPherson 


Bishop Alma White 


Blue 


J. W. Turner 
Raymond M. 
Ray Beckner 


Beckner 


MBS {Rex Howell 
\Chas. Howell 
Rex Howell 


Rex Howell 


H. E. Green 
Francis Price 
Francis Price 


MBS 


Leonard E. Wilson 
Leonard E. Wilson 
Francis Malouff 


NBC Curtis P. Ritchie 
J. H. McGill 
Maxson Bevens 


Elmer G. Beehler 
Elmer G. Beehler 


CONNECTICUT 


Name of Licensee 
Headquarters Address 
Telephone Number 


Yankee Network Inc. 
1241 Main St. 
6-1121 


Harold Thomas 
991 Broad St. 
3-3112 


WDRC Ine. 
750 Main St. 
7-1188 


Hartford Times 
983 Main St. 
2-0237 


Travelers Bestg. Service Corp. 
26 Grove St. 
2-3181 


State Broadcasting Corp. 
54 Pratt St., Hartford 
Hartford 7-9131 


City Broadcasting Corp. 
221 Orange St. 
8-1133 


Thames Broadcasting Corp. 
Mohican Hotel 
4900 


Stephen R. Rintoul 
270 Atlantic St. 


4-7575 


WATR Co. Inc. 
71 Grand St. 
3-5161 


American-Republican Inc. 
136 Grand St. 
3-1125 


Chief Owner or Executive 
General Manager 


Network Commercial Manager 
Blue John Shepard 3rd 
MBS Joseph Lopez 

Yankee Norman Whittaker 
Colonial 
Harold Thomas 
Levon Thomas 
Levon Thomas 
CBS Franklin M. Doolittle 
Franklin M. Doolittle 
William F. Malo 
MBS Gannett Newspapers 
Colonial C. Glover DeLaney 
C. Glover DeLaney 
NBC-Red Travelers Insurance Co. 
Yankee Paul W. Morency 
Walter Johnson 
Blue Patrick J. Goode 
Richard W. Davis 
Laurence C. Edwardson 
MBS Patrick J. Goode 
Colonial James T. Milne 
James T. Milne 
MBS Roderick L. Morey 
Yankee Gerald J. Morey 
Colonial Ivon B. Newman 
Stephen R. Rintoul 
Slocum Chapin 
Slocum Chapin 
MBS Harold Thomas 
Colonial Harold Thomas 
Samuel Elman 
CBS William J. Pape 


Erwin J. Frey 
Murray L. Grossman 


BROADCASTING e Broadcast Advertising 


Don McCaig 
Holly Moyer 
C. L. Hastings 


Derby Sproul 
Elmer Fondren 
Harvey Wehrman 


Patricia Burns Kidder 
A. G. Meyer 
Bob Lewis 


Clarence C. Moore 
James R. MacPherson 
Robert H. Owen 


Mildred Fuller 
Bruce Izzacson 
Noel Vaughn 


Dorothy MacClary 


George Pogue 


Helen Roberts 
Francis Malouff 
Jack Lund 


Fred Amos 
Maxson Bevens 
Phil Gundy 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Florence Ballou 
James S. Powers 

F. Carlton MeVarish 
G. Keich 


James Parker 
Ken Thomas 
Garo Ray 


Walter B. Haase 
William F. Malo 
Italo A. Martino 


Frederick Bieber 
J. Thomas Mathers 
Richard K. Blackburn 


Thomas C. McCray 
J. F. Clancy 
Herman D. Taylor 


Ralph Kanna 
Ralph Kanna 
Rogers B. Holt 


* Charles H. Wright 
James T. Milne 
J. Gordon Keyworth 


Len W. Stevens 
Ivon B. Newman 
Walter J. Tucker Jr. 


Bill Voss 
Beverlee Bates 
John Rielly 


James Parker 
Earl Bohannan 
Garo Ray 


John Henry 


Frank Hales 


rr, 
Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 


Katz 


Blair 


Katz 


Radio Advertising 


NBC 


Weed 


Walker 


Wilson 


Representative 


Petry 


Raymer 
McKinney 
Weed 
Headley-Reed 
Bannen 
Rambeau 
Burn-Smith 


McGillvra 
Bannan 
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THERE’S 
NOT. 


ma people of Southern New England. Distinctive, too, is the manner in 


ANOT 4 E ¥ which the 2,600,000 listeners in this important industrial area rely upon 


WTIC’s facilities for entertainment and information. 


LI i E IT! Wise national advertisers have found that this audience loyalty makes 
. 


WTIC a natural advertising medium. So, you’re missing a bet if your 





As distinctive as a fingerprint is the service which WTIC renders to the 


plans for Southern New England fail to include WTIC. There’s not 


another like it! 





DIRECT ROUTE TO AMERICA’S NO. 1 MARKET 


The Travelers Broadcasting Service Corporation 
Member of NBC Red Network and Yankee Network 
Representatives: WEED & COMPANY, New York, Chicago, Detroit, San Francisco 








——— 
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e*— Non-C 





mmercial Station D Day. 


Night. 


DIRECTORY OF BRO ADCAS STING STATIONS OF THE UNITED STATES | 


v 








Ss hares Time T N—Shares Time ight S H—Specifed Hours. SH N—Specified Hours Night, 
“LS Local Sunset L Time with ry Station SA—Special Authorization l»limited C P—Construetion Permit Issued 
Data correcied to Janucry i, 1942 
——— 
ba x 
DELAWARE 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdgsg. or Promotion Mer 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
WILMINGTON WDEI 1150 1,000-LS WDEL Inc NBC-Red Clair R. McCollough Harvey Smith Raymer 
250-N 920 King St. J. Gorman Walsh Herman Reitzes 
CP-5 000-1 7268 J. Gorman Walsh J. E. Mathiot 
WILM 1450 250 Delaware Broadcasting Co. MBS Clair R. McCollough Carl Anthony Raymer 
920 King St. J. Gorman Walsh Byron Millenson 
7268 J. Gorman Walsh FE. Mathiot 
DISTRICT OF COLUMBIA 
Name of Licensee Chief Owner or Executive Program Director 
. Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mer. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
WASHINGTON WINX 1340 250 Lawrence J. Heller Lawrence J. Heller 
Sth & Eye Sts., N.W. Lawrence J. Heller Kay Ford 
Republic 8000 P. L. Heller Ralph E. Cannon Jr 
WISN 150 50 , 000 Columbia Broadcasting System Inc CBS CBS-Harry C. Butcher Lioyd W. Dennis Radio Sales 
Earle Bldg. A. D. Willard Jr. John W. Heiney 
Metropolitan 3200 William D. Murdock Clyde M. Hunt 
WMAI 630 000 M. A. Leese Radio Corp Blue Washington Evening Star Carleton D. Smith 
724 14th St., N.W. Kenneth H. Berkeley Fred Shawn 
Republic 4000 John H. Dodge — ttiggins 
. E. Johnson 
Wo! 126( 006 American Broadcasting Co MBS Helen S. Mark Madeline Ensign 
1627 K. St., N.W. William B. Dolph Charles Zurhorst 
Metropoli tan 0010 James Fishback Harry Lyon 
WR¢ 9x 5,000 National Broadcasting Co. Inc NBC-Red NBC-F. M. Russell Carleton D. Smith NBC 
724 14th St., N.W Kenneth H. Berkeley Fred Shawn 
Republic 4000 John H. Dodge Hugh Higgins 
A. E. Johnson 
ww 145¢ 250 Capitol Broadcasting Co. Stanley Horner Norman Reed Burn-Smith 
1000 Connecticut Ave., N.W Edwin M. Spence Norman Reed 
National 7208 Edwin M. Spence U. L. Lynch 
FLORIDA 
Name of Licensee Chief Owner or Executive Program Director 
: Call _ Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
DAYTONA BEACH WMFJ 145¢ 25 Radio Station WMFJ Blue W. Wright Esch Raymond Clancy Perry 
126 Magnolia Ave Raymond Clancy 
91 W. M. Johns James N. Jobes 
DE LAND WPER 34( 25 Tropical Broadcasting Co Carl E. Raymond 
onstructior Pe omit De Land 
FORT LAUDERDALE WFTI 40 25 Radio Station WFTI MBS Ralph A. Horton Glenn Saxton 
C P-71 CP-10,006 2700 So. Andrews Ave. R. M. Tigert R. M. Tigert 
1300 R. M. Tigert Joe L. Stewart 
FORT MYERS WFTM 124¢ 25 Fort Myers Broadcasting Co W. E. Benns Jr. Georgia Mary Clement 
4 First St W. E. Benns Jr. 
818 Mrs. W. E. Benns Sr. 
GAINESVILLE WRUFI Rf O06 niversity of Florida MBS State of Florida Alvin Flanagan Burn-Smith 
L-K vainesville. Fla Garland Powell Jack Sheely 
100( John L. Berry Albert Moreno 
JACKSONVILLE WJAX 93\ 000-LS City of Jacksonville NBC-Red City of Jacksonville Evelyn Boote Blair 
1 Broadcast P! John T. Hopkins III Harry Cole 
5-5821 John T. Hopkins III John T. Hopkins III 
WJID 127( OOK Corp James R. Stockton 
(Comatraction Pern 
WJHI 2 25 The Metropolis Co Blue John H. Perry Jack Rathbun Perry 
Box 846 MBS H. G. Wells Jr. R. R. Powell 
5-761 1. M. Koger Beecher Hayford 
WMBI 40 251 Florida Broadcasting C« CBS Frank King Charles M. Stone Raymer 
118 W. Adams St Frank King Glenn Marshall Jr. 
5-4387 Glenn Marshall Jr. H. B. Greene 
LAKELAND WLAE 4 256 Lake Region Broadcasting Co. Inc. NBC-Red Bradley R. Eidmann Tom Mathews Foreman 
Shore Acres Bradley R. Eidmann Priscilla Adair 
2127 Bradley R. Eidmann Roger Jenkins 
MIAMI Wil OOF Isle of Dreams Broadcasting Corp. NBC-Red D. J. Mahoney Earle J. Pudney Hollingbery 
600 Biscayne Blvd J. M. Cox Jr. Frank Jaffe 
3-64.44 Arch H. Robb Milton C. Scott 
S. A. Vetter 
WG OO Miami Broadcasting Co. CBS Fred W. Borton Norman MacKay Blair 
000-LS Posta! Bidg. Fred Mizer Hazel McGuire 
2-6121 Fred Mizer Norman MacKay 
ta!ph Nulsen 
MIAMI BEACH OU Frank Katzentine Biue 4. Frank Katzentine International 
759 No. Bay Rd John C. McCloy 
5-747 Alex Campbel! Jr. Arthur P. Smith Jr. 
Thomas Magee 
OCALA WT ou Ocala Broade asting Cr Blue John T. Alsop Jr Lester Weil Perry 
30x 8! Hal Davis 
128 


Page 116 ¢« 1942 Jearbook Number 








BROADCASTING 


Helen Davis 


William P. Callahan 


e Broadcast Advertising 
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FULL TIME 


~. 


PROGRAMS) 5 


FLORIDA’S RICHEST YEAR-ROUND MARKET 
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*— Non-Commercial Station 


LS—Local Sunset. 


D—Dap. 


L— Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA-—Special Authorization. 


Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified Hours. 
CP. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


S H N—Specified 


Construction Permit Issued. 


ee 


Hours Night, 





City 


ORLANDO 


PANAMA CITY 


PENSACOLA 


ST. AUGUSTINE 


ST. PETERSBURG... 


SARASOTA 


TALLAHASSEE 


TAMPA 


WEST PALM 


City 


ALBANY 


ATHENS 


ATLANTA 


AUGUSTA 


BRUNSWICK 


CEDARTOWN 


COLUMBUS 


BEACH 


Call 
Letters 


WDB« 


WLOF 


WDLP 


WCOA 


WFOY 


WSUN 


WTSI 


WSPB 


WTAI 


WDAE 


WFLA 


WIN’ 


wwrr 


Call 
Letters 


WALB 


WGP( 


WAGA 


WGAC 


WRDW 


WMUG 


WRBI 


Frequency 
in Kilocycles 


580 


124¢ 


62¢ 


to 
yt 


Frequency 
in Kilocycles 


159¢ 


134( 


1480 


CP-59t 


1400 


920 


750 


1240 


1490 


CP-1480 


1490 


1340 


1231 


Power 
in Watts 


5 


000 


250 


250-LS 
100-N 


000—LS 
500-N 


50 


nm 


1,000-LS 


500-N 


i] 
yt 


250-LS 
100-N 


000 


000—-LS 


1, 000-N 


nw 
on 


Power 
in Watts 


1,000 


000-LS 
500-N 


5, 000-0 


250 


», 000-LS 


1,000-N 


CP-5 


000 


250 
000 


250-LS 
100-N 


230 
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FLORIDA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


Orlando Broadcasting Co. Inc 
563 No. Orange Ave. 
6181 


Hazlewood Inc. 
Box 1991 
8168 


Panama City Bestg. Co. Inc 
First & Mercer Sts. 


Pensacola Broadcasting Co 
San Carlos Hotel 
4111 


Fountain of Youth Broadcasting Co 


Fountain of Youth Park 
1400 


City of St. Petersburg 
Municipal Pier 
4747 


Pinellas Broadcasting Co 
35th Ave. & 4th St. No 
8108 


WSPB Inc 
Sarasota 
2541 


Florida Capitol Broadcasters In« 


Thomasville Highway 


2160 


Tampa Times Co 
Tampa Terrace Hotel 
M-1818 


The Tribune Co 
Seminole Bldg 
H-1828 


WINO Inc 
1415 Okeechobee Rd 


8638 


Lake Worth Bestg. Corp 
Lake Worth 


GEORGIA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Herald Broadcasting Co. Inc 
Albany 
1590 


Albany Broadcasting Co. Inc 
125’ No. Jackson St 
1370 


J. K. Patrick & Co. 
Bobbin Mill Road 
1741 


Liberty Broadcasting Corp. 
Western Union Bldg. 
Main 5101 


Atlanta Broadcasting Co. 
26 Cain St. 
Walnut 4377 


Georgia School of Technology 
Forsyth Bidg. 
Walnut 8441 


Atlante Journal Co. 
Biltmore Hotel 
Hemlock 1045 


Twin States Broadcasting Co. 
Augusta 
2-2692 


Auguste Broadcasting Co. 
10th & Broad Sts. 
2-BB05 


Coastal Broadcasting Co. 
Brunswick 
1500 


Northwest Georgie Bestg. Co. 
West Theatre Bidg. 


Columbus Broadcasting Co. Inc 
1420 Second Ave. 
4300 


Network 


CBS 


Blue 


NBC-Red 


CBS 


Blue 


MBS 


CBS 


NBC-Red 


CBS 


MBS 


Network 


MBS 


CBS 


Georgia 


Blue 


MBS 


Georgia 


CBS 


NBC-Red 


Blue 


CBS 


CBS 
Georgia 


BROADCASTING e« Broadcast Advertising 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Col. George C. Johnston 
Col. George C. Johnston 
W.G. McBride 

J. M. Pedrick 


George A. Hazlewood 
George A. Hazlewood 


Phillip A. Roll 
Braden Ball 
William J. Lofback 


John H. Perry 
Irving F. Welch 
Lyall Barnett 


Glenn Marshall Jr. 
Glenn Marshall Jr. 
John Cummins 


City of St. Petersburg 
Louis J. Link 
Jerry A. Wigley 


Nelson P. Poynter 
Bob Wilbur 
Bob Wilbur 


Frank S. Lane 
Frank S. Lane 
Ken Flenniken 


Gilbert Freeman 
William C. Wyatt 
Hugh S. Potts 


David E. Smiley 
L. S. Mitchell 
L. S. Mitchell 


S. E. Thomason 
Truman Green 
W. Walter Tison 
Bert Arnold 


Marshall Heminway 
Stephen P. Willis 
Fred H. Ford 


Charles E. Davis 
H. W. Wilson 
Ben Decker 


Chief Owner or Executive 


General Manager 
Commercial Manager 


H. T. McIntosh 
Edward J. Lord 
Edward J. Lord 


J. W. Woodruff Sr. 
A. T. Spies 
A. T. Spies 


C. A. Rowland 
Melvin C. Gorman 
Melvin C. Gorman 


George B. Storer 
Don Ioset 
Maurice Coleman 


J. W. Woodruff 
J. M. Comer Jr. 
Richard T. Allen 


Sam Pickard 
C. H. Calhoun 


James M. Cox Jr. 
J. Leonard Reinsch 
John M. Outler Jr. 


F. Frederick Kennedy 
J. B. Fuqua 
Walter R. Link 


Thurston Bennett 


Mrs. Alma W. King 
Kenneth E. White 
Kenneth E. White 


0. C. Lam 
R. W. Rounsaville 
R. W. Rounsaville 


J. W. Woodruff 
James A. Davenport 
W. S. Massie 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


W. G. McBride 
W. G. McBride 
J. E. Yarbrough 


John Whitmore 
Russel Bennett 


Theda Ball 
Edwin L. Pierce 
Floy d Steele 


Virgil Evans 
Ray Rogers 
G. E. Mead 


Frankie Collyer 
John Cummins 
Pat Bernhard 
Howard Donahoe 
Jerry Whittington 
Tom Herrin 


Coburn Gum 


Marion Gulick 

Bill Wilson 

J. A. Buning 

Mary Charles Fendley 
William C. Wyatt 
William A. Snowden 
Kenneth W. Skelton 
Joseph F. Smiley 
William Pharr Moore 
Paul Jones 


Rinhold Rogers 
Joe H. Mitchell 


Vernon Crawford 
Frank Hagan 
John K. Moore 


William Malone 


Program Director 





Representative 


Raymer 


Perry 


Perry 


Weed 


McGillvra 


Adams & Adams 


Katz 


Blair 


Weed 


Burn-Smith 


Mdsg. or Promotion Mgr. 


Chief Engineer 


C. Perot Whiting 
Edward J. Lord 
Noel Martin 


Jesse F. Teasley Jr. 
Marvin Cohn Lorig 
George W. Fariss 


Bill Evans 
Melvin C. Gorman 
Melvin C. Gorman 


Lee Bennett 
Don Ioset 
Cliff Hanson 


Loren L. Watson Jr. 
a Jones 
J. M. Comer Jr. 


John Fulton 


Roy A. McMillan 
(Marcus Bartlett 
Lorin S. Myers 
C. F. Daugherty 


John Lindsay 
J. B. Fuqua 
Jack Joplin 


Louis T. Rigdon 
Charles H. Pointel Jr. 
Harvey Aderhold 


Thomas S. Gilchrist 
Robert M. Henley 
Bill Shannon 

R 


. W. Rounsaville 
Denzil Pulley 


James A. Davenport 
Jack Gibney 
W. T. Siddle 


Representative 


Burn-Smith 


International 


Blair 


International 


Katz 


Petry 


Headley-Reed 


Burn-Smith 


Cox & Tanz 


International 
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Today, more than ever, Georgia is experiencing increases in every classification of busi- 
ness, payrolls, retail sales, building . . . increases from 30% and more over last year. 
In military establishments, Georgia leads the country. Atlanta, Columbus and Albany all 
are invaded by defense dollars, with resulting marked increases in general business 
activity. You cover these rich Georgia markets thoroughly with WATL, WRBL and WGPC. 


ATLANTA 
Served by WATL (MBS) 


Metropolitan area population up from 
442,294 (1940 Census) to 471,000. 
Cobb County airport a $400,000 project. 
$700,000 enlargement of Candler Field, 
Atlanta's main airport. Nearby army de- 
pot currently with 1300 employees, in- 
creases to 5000. Fort McPherson, recep- 
tion center, up from 600 to 1900. 55,000 
manufacturing workers (20.2% above 
year ago). Payrolls up 30%. 10,000 new 
telephones in service. Large military pay- 
roll. 98,710 radio homes, 134,972 fami- 
lies, 516,564 people. 


COLUMBUS 
Served by WRBL (CBS) 


With a total coverage area of 522,175, 
WRBL covers 121,000 radio families and 
63,000 homes. Fort Benning, adjacent to 
Columbus, has a larger officer personnel 
than any other post in the country .. . 
monthly payroll is $4,000,000 . . . its 
thousands of officers and men trade al- 
most exclusively in Columbus. Over 
$16,000,000 has been spent in con- 
struction work for Fort Benning, a bonus 
factor to be considered in addition to 
the WRBL area $80,000,000 retail sales. 


ALBANY 
Served by WGPC (CBS) 


Population up about 5000 since 1940 
giving WGPC a potential 236,682 audi- 
ence. Two flying fields . ene with 
complement of 630, other with projected 
strength of 4700 . . . total field cost $4,- 
500,000. More than 200 defense hows- 
ing units just completed or planned . . 

6000 new jobs. Retail saies in Albany 
area now approximate $20,000,000 year- 
ly. Department store sales up 25%. Motor 
traffic up 33-1, 3%. WGPC primary area 
has 25,540 radio homes, 56,334 families. 


Represented by INTERNATIONAL RADIO SALES 


WRBL 


COLUMBUS 


WATL WGPC 


PNG. 4) Bi 


ATLANTA 
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DIRECTORY 


*—-Non-Commercial Station. 


LS—Local Sunset. 





OF BROADCASTING STATIONS OF THE UNITED STATES 


D—Day. N— Night 


L—Limited Time with Dominant Station. 


ST—Shares Time. 
S A—Special Authorization. 
(Data corrected to January 1, 1942) 


ST N—Shares Time Night 


S H- 


U Unlimited. 


Specified Hours. 
CP 


ee, 


S H N—Specified Hours Night, 
Construction Permit Issued 





Call 
City Letters 
CORDELE WMJM 
DALTON WBLI 
GAINESV .LLE WGGA 
GRIFFIN WKEI 
LAGRANGE WLAG 
MACON WBML 
WMAZ 
MOULTRIE WMGA 
ROME WRGA 
SAVANNAH WSAV 
WTOC 
THOMASVILLE WPAX 
TOCCOA WRLC 
VALDOSTA WGOV\ 
WAYCROSS WAYX 
WEST POINT WDAK 
Call 
City Letters 
BOISE KIDO 
IDAHO FALLS KID 
LEWISTON KRLC 
NAMPA KFXD 
POCATELLO KSEI 
TWIN FALLS KTFI 
WALLACE KWAL 


GEORGIA—(Continued) 


Name of Licensee 


Frequency Power Headquarters Address 
in Kilocycles in Watts Telephone Number Network 
1490 250-LS Cordele Dispatch Publishing Co. 
100-N Cordele 
666 
1230 250 Dalton Broadcasting Corp. MBS 
Kenemer Bldg. 
684 
1240 250 Gainesville Broadcasters 
Box 334 
1600 
1450 100-D Radio Station WKElT 
CP-100-U Griffin 
240 250 LaGrange Broadcasting Co 
303 Broome St. 
1700 
124( 250 Middle Georgia Broadcasting Co MBS 
First National Bank & Trust Co 
Bldg. 
2728 
940 5,000-LS Southeastern Broadcasting Co. Inc. CBS 
1,000-—LS, Albuquerque 
250-N 606 Cherry St. 
CP-5 ,000-U 3131 
1400 250 Radio Station WMGA 
Box 310 
999 
1490 250 Rome Broadcasting Corp 
National City Bank Bldg 
6589 
1340 250 WSAV Inc NBC-Red 
Liberty National Bank Bldg 
5600 
1290 5,000-LS Savannah Broadcasting Co. Inc CBS 
1,000-N 516 Abercorn St 
CP-5 ,000-U 2-0127 
1240 250 H. Wimpy 
117 Remington Ave. 
909 
1450 250 R. G. LeTourneau 
1200 Prather Bridge Rd 
1751 
1450 250 E. D. Rivers 
Valdosta 
1420 
1230 25( Jack Williams 
620 Plant Ave. 
965 
1340 250 Valley Broadcasting Co. MBS 
fest Point 
Name of Licensee 
Frequency Power Headquarters Address 
in Kilocycles in Watts Telephone Number Network 
1380 2,500-LS Boise Broadcast Station NBC 
1,000-N Hotel Boise Bldg. 
660 
1350 5 ,000-—LS KID Broadcasting Co. 
500-N Idaho Falls 
1400 250 H. E. Studebaker 
Lewis-Clark Hotel Bldg. 
195) 
1230 250 Frank E. Hurt 
1024 12th Ave. So. 
1200 
930 1 ,000—LS Radio Service Corp. NBC 
250-N Yellowstone Highway 
960 
1270 1,000 Radio Broadcasting Corp. NBC 
Radio Bldg 
2400 
1450 250 Silver Broadcasting Co. 
‘allace 
330 
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Chief Owner or Executive 
General Manager 
Commercial Manager 


John W. Greer 
James S. Rivers 
Gaines Brewster 


H. C. Kenemer 
Don Spencer 
Don Spencer 


Henry H. Estes 
Charles A. Smithgall Jr. 
Charles A. Smithgall Jr. 


A. W. Marshal!l Sr. 


Roy C. Swank 
Edwin Mullinax 
Edwin Mullinax 


E. D. Black 
Robert R. Feagin 
Chas. W. Pittman 
Alfred Lowe 


E. K. Cargill 
E. K. Cargill 
Frank Crowther 


Frank R. Pidecock Sr. 
John F. Pideock 
Jack Murray 


John W. Quarles 
Happy Quarles 
Mather Payne 


Arthur Lucas 
Harben Daniel 
N. W. Brandon 


W. T. Knight Jr. 
W. T. Knight Jr. 
G. S. Brown 

Ben B. Williams 


H. Wimpy 
H. Wimpy 
Charles Lawton 


R. G. LeTourneau 
Herbert Georges 
Harold Marler 


E. D. Rivers 
J.J. Mangham Jr. 
J.J. Mangham Jr 


Jack Williams 
John J. Tobola 
Jack Harder 


Partnership 


Chief Owner or Executive 
General Manager 
Commercial Manager 


C. G. Phillips 
Frank Hill 

C. G. Phillips 
Boyd Braithwaite 


Jack W. Duckworth 
Jack W. Duckworth 


H. E. Studebaker 
Donald A. Wike 
Roderic A. Klise 


Frank E. Hurt 
Frank E. Hurt 
Doyle Cain 


O. P. Soule 
Henry H. Fletcher 
Henry H. Fletcher 


O. P. Soule 
John Gardner 
John Gardner 


Dr. J. R. Binyon 
R. G. Binyon 
R. G. Binyon 





———————___| 
Program Director 

Médsg. or Promotion Mer. 
Chief Engineer Representative 


Willard Belote 
James S. Rivers 
Clayton Lee 
Gaylord McPherson Cox & Tanz 


W. C. Roberts 





Edward R. Godfrey 
Haywood Pearce IIT 
L. H. Christian 


Sears & Ayer 


John Boggess 
Edwin Mullinax 
J. A. Hudson 


Mary Hester Richardson Internat 
William Doster 
David Bain 


onal 


Allie Williams 
Wilton E. Cobb 
George P. Rankin Jr. 


Jackie Stringfellow 
James M. Wilder 
Jimmy Kirby 


Price Selby 
R. L. Starr 


Ganus Scarborough Hol 
N. W. Brandon 
Meredith E. Thompsor 


ngbery 


Weldon Herrin Katz 
William B. Smart 
James R. Donovan 


Charles Lawton 
James Ww. Poole 


Virgle E. Craig 
Harold Marler 
H. C. Lindahl 


Marion Harmon 
Marion Harmon 
L. C. McCall 


Associated 


Jack Helmken 
Jack Harder 
John J. Tobola 


Program Director 
Mdsg. or Promotion Mgr. 


Chief Engineer Representative 
Billy Phillips Blair 
Clete Lee 
H. W. Toedtemeier 

Griffith 
Elaine Fisher Biddick 
Doyle Cain 
Eddie Hurt 
Ruthe A. Fletcher Walker 
Olive M. Leeney Griffith 
Henry H. Fletcher 
Florence Gardner Walker 
John Gardner Griffith 


Ver Cox 


Howard Olson 
R. G. Binyon 
W. M. Bruner 
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"THE VOICE OF THE SOUTH” 


today ... more than ever before 
. is pledged to operation 







INTHE 
PUBLIC INTEREST 


A Greater Audience! 
A Greater Opportunity! 
A Greater Service! 


ATLANTA, GEORGIA 
Licensed March 15, 1922 


150 KC.- 50,000 WATTS 
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DIRECTORY 


*— Non-Commercial Station. 


D—Day. 
LS—Loecal Sunset. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942) 


ST N—Shares Time Night. 


U— Unlimited. 


S H—Specified Hours. 


OF BROADCASTING STATIONS OF THE UNITED STATES 


N— Night. 
L—Limited Time with Dominant Station. 


SHN 


Specified Hours Night, 
CP-—Construction Permit Issued. 


aa 





ILLINOIS 


Name of Licensee 


Call Frequency Power Headquarters Address 
City Letters in Kilocycles in Watts Telephone Number Network 
AURORA WMRO 1280 250-D Martin R. O’Brien 
34 So. River St. 
4215 
BLOOMINGTON. WJIBC 1230 250 A.M. & D. C. McGregor and H. L. 
Gately 
209 E. Washington St. 
535 
CAIRO WKRO 1490 250 Oscar C. Hirsch 
Cairo 
CARTHAGE WCAZ 1080 250-D Superior Bestg. Service Inc. 
Marine Trust Co. Bldg. 
' 520 
CHAMPAIGN WDWS 1400 250 Champaign News-Gazette Inc. 
48 Main St. 
6-1855 
CHICAGO WAAF 950 1,000-D Chicago Daily Drovers Journal 
‘almer House 
Randolph 19382 
WAIT 820 5,000 WCBD Inc. 
L-LS, Dallas 360 No. Michigan Ave. 
State 3077 
: ; WBBM 780 50.000 Columbia Broadcasting System Inc CBS 
(Synchronizes at night with KFAB Lincoln Neb.) 410 No. Michigan Ave. 
Whitehall 6000 
WCFL 1000 10,000 Chicago Federation of Labor 
666 Lake Shore Drive 
Superior 5300 
WCRW 1240 100 Clinton R. White 
SH-WEDC, WSBC 2756 Pine Grove Ave. 
Diversey 4440 
WED( 1240 250 Emil Denemark Inc. 
SH-WCRW, WSBC 3860 Ogden Ave. 
Crawford 4100 
WENR 890 50, 000 RCA Blue 
ST-WLS Merchandise Mart 
Superior 8300 
WGES 1390 500 Oak Leaves Bestg. Station Inc. 
1,000-LS (Sun.) 14 No. Western Ave. 
CP-5 ,000-U Seeley 8066 
WGN 720 50 , 000 WGN Inc. MBS 
441 No. Michigan Ave. 
Superior 0100 
WIND 560 5,000 Johnson-Kennedy Radio Corp 
(Gary, Ind.) 230 N. Michigan Ave. Chicago 
504 Broadway Gary 
Chicago: State 5466 
Gary: 9191 
WJID 1160 20 ,000 WJJID Inc. 
L-KSL 230 No. Michigan Ave 
State 5466 
WLS 890 : 50, 000 Agricultural Broadcasting Co Blue 
ST-WENR 1230 W. Washington Blvd. 
Monroe 9700 
WMAQ 670 50, 000 National Broadcasting Co. Inc. NBC-Red 
Merchandise Mart 
Superior 8300 
*WMBI 1110 5,000 The Moody Bible Institute of Chicago 
L-WBT, KFAB 153 Institute PI. 
Michigan 1570 
WSBC 1240 250 Radio Station WSBC 
SH-WCRW, WEDC 2400 W. Madison St. 
Cana! 9241 
CICERO WHFC 1450 250 WHFC Inc. 
6138 W. Cermak Rd. 
Lawndale 8228 
DANVILLE WDAN 1490 250 Northwestern Pub. Co. 
Hotel Wolford 
Main 1700 
DECATUR WSOY 1340 250 Commodore Broadcasting Inc. 
351 No. Main St. 
5371 
E. ST. LOUIS WTMV 1490 250 Mississippi Valley Bestg. Co. Inc. 
Broadview Hotel 
Bridge 3424 
GALESBURG WGIL 1400 250 Galesburg Broadcasting Co. 
Hill Arcade 
Main 4626 
HARRISBURG WEBQ 1240 250 Harrisburg Broadcasting Co. 
100 East Poplar St. 
2 
HERRIN WJIPF 1340 250 Orville W. Lyerla 
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Herrin 
382 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Martin R. O’Brien 
Martin R. O’Brien 
Martin R. O’Brien 


Partnership 
A. M. McGregor 
Hugh L. Gately 


Oscar L. Hirsch 
Osear L. Hirsch 


Bob Compton 
John Palmer 


Helen M. Stevick 
Mrs. M. S. Dyess 
Frank R. Mills 


Ward A. Neff 
William E. Hutchinson 


Gene T. Dyer 
Joe Rudolph 
Herbert P. Sherman 


CBS—H. Leslie Atlass 
H. Leslie Atiass 
J. Kelly Smith 


John Fitzpatrick 
Maynard F. Marquardt 
Melvin B. Wolens 


Clinton R. White 
J. A. White 
J. A. White 


Emil Denemark 
Frank J. Kotnour 
Frank J. Kotnour 


RCA 
E. R. Boroff 
Maurice M. Boyd 


H. J. Guyon 
Gene T. Dyer 
Arnold B. Hartley 


Col. Robert R. McCormick 
Frank P. Schreiber 
William A. McGuineas 


Ralph L. Atlass 
Ralph L. Atlass 
John T. Carey 


Ralph L. Atlass 
Ralph L. Atlass 
Fred Harm 


Burridge D. Butler 
Glenn Snyder 
C. M. Freeman 


NBC-Harry C. Kopf 
Harry C. Kopf 
Maurice M. Boyd 


Moody Bible Institute 
Henry C. Crowell 


John A. Dyer 
John A. Dyer 
S. J. Shulman 


R. W. Hoffman 
Marie E. Clifford 
Marie E. Ctifford 


Frank E. Gannett 
Francis A. Higgins 
Guy Kitchen 


F. W. Schaub 
Merrill Lindsay 
Merrill Lindsay 


Carlin S. French 
Wm. West Jr. 

Carlin S. French 
Carlin S. French 


Howard A. Miller 
Howard A. Miller 
Rollin B. Laughner 


Dr. J. V. Capel 
Inglis M. Taylor 
Inglis M. Taylor 


Orville W. Lyerla 
Charles R. Cook 
Charles R. Cook 


Program Director 
Médsg. or Promotion Mer. 
Chief Engineer 
Mary Louise Brown 


Vincent G. Cofey 
Leo Burch 


Don Glasgow 


Ted Bailey 


Antoinette Palmer 


Mrs. M. S. Dyess 
Frank R. Mills 


Leland Gillette 
Walter Beadell 
Carl Uhirich 


E. M. Hinzman 
Peter Bradley 
Edward Jacker 


Robert N. Brown 

King Park 

Frank B. Falknor 
George T. Case 

Melvin B. Wolens 
Maynard F. Marquardt 


Clinton R. White 


Ted E. Burklund 
Don F. Lavery 
Caleb C. Frisk 


Jules Herbuveaux 
Emmons C. Carlson 
Howard C. Luttgens 


Bob Miller 
Stan Corley 
George Busch 


William A. Bacher 
Ben H. Berentson 
Carl J. Myers 
Riley Jackson 


( yeorge Maki 


Al Hollender 
Walter Meyers 
Harold A. Safford 


Don E. Kelley 
Thomas L. Rowe 


Jules Herbuveaux 
Emmons C. Carlson 
Howard C. Luttgens 


Wendell P. Loveless 
Russell Hitt 

A. P. Frye 

Dean Remick 


R. L. Shelley 
William Shunk 


Marie E. Clifford 


Cody Noble 
Ward White 
Theodore Magin 
Berne Enterline 
M. H. Stuckwish 
Harry Coleman 


Ralph Randall 
Thomas R. McLean 


Zala Lanphere 
Gerald P. Foster 
Virginia Crane 
Lindle Moore 
Joseph R. Tate 
Fred Reinhardt 





Representative 


International 


Pearson 


Sears & Ayer 


Hollingbery 


Walker 


Radio Sales 


Katz 


Associated 


Forjoe 


WGN 
Raymer, Pacific 
Coast 


Foreman 


Raymer 
Biddick 


Blair 


NBC 


Forjoe 


McKinney 


Sears & Ayer 


Sears & Ayer 


Sears & Ayer 


Sears & Ayer 
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W-G-N-CHICAGO 
rt 





It is to W-G-N—the station with a “hometown” origin 
and viewpoint —that the Chicago and Middle Western 
radio listeners turn to first. Consequently, W-G-N 
Delivers More Listeners to YOUR Program. 


The FIRST STATION in Chicago and the FIRST CHICAGO STATION in the Middle West 


A Clear Channel Station—720 Kilocycles 
MUTUAL BROADCASTING SYSTEM 
EASTERN SALES OFFICE: 220 E. 42nd Street, New York, N. Y. PAUL H. RAYMER CO., Los Angeles, Cai.; San Francisco, Cal. 
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THESE 


BIG THREE 


USE WJJD 





RUBY CHEVROLET, INC... 


(world’s largest automobile dealer), has spon- 
sored WJJD noon news since April, 1938. Cur- 
rent contract carries through 1942. Use WJJD 


exclusive of other radio stations; 


SEARS ROEBUCK & CO... 


(world’s largest department store chain), buy 
45-minutes each weekday; 1-hour Sundays on 
WJJD; now use this station exclusively; 


THE WALGREEN COMPANY... 


(world’s largest drug chain), has sponsored 
WJJD baseball broadcasts in ’39, °40, & °41. 


Has signed contract for 1942. 
‘nation’s largest independent station.” 


W, ps TTS 
230 N. MICHIGAN AVE. 
Carbide & Carbon Bldg. (2nd Floor) 
CHICAGO, ILL. 
Telephone State 5466 
PAUL H. RAYMER CO. 
National Representatives 


We offer you a 17-page to-the- 
point booklet, “Chicago as a Radio 
Buy’’—containing factual infor- 
mation about the “best buy”’ in the 
Chicago Market. Sent upon request. 


WJJD 









































sk Us-- 


for copy of recent Hooper-Holmes 
survey showing, W-I-N-D’s ‘‘Sym- 
phonic Hour’’, 10 to 11 p.m., nightly, 
with 21% of Chiecago’s big radio 


audience; 


Ask Us-- 


for facts about Centrella Pure Food 
Stores’ programs with a ‘‘proof-of- 
purchase’’ record of $1,642,000 in 
retail sales at an advertising cost of 


only VY of 1 per cent; 


Us -- 


for proof that W-I-N-D’s program 
service plus its exeellent signal 
strength throughout the entire Chi- 
cago Market delivers major station 
audiences at 1/5th or less major sta- 


tion costs. 





e 
5000 WATTS 
« 
560 KILOCYCLES 
e 
AFFILIATED WITH CBS 


OFFICES AND STUDIOS 
Gary & Chicago 
NATIONAL SALES OFFICES 











230 N. Michigan Ave., Chicago, Ill. 


NATIONAL REPRESENTATIVE 
The Foreman Company 


7 


—— 
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MR. TIMEBUYER—YOU CAN- 


NOT AFFORD TO OVERLOOK 
ILLINOIS’ 2" RICHEST MARKET! 


































1EAD HOW TO CASH IN STRONG IN THE 
CAPITAL CITY OF ILLINOIS--SPRINGFIELD 


SCORES of national advertisers have found a remarkably 
imple, yet incredibly successful way to tap this great 
llinois market. 

HOW do they do it? By using hard selling WCBS, the 
ppular NBC-Blue station that blankets Springfield—with 
is huge state and county payrolls, steady year-round 
incomes. And too, WCBS covers Springfield’s rich rural 
wea—that tremendous farm buying power of central 
llinois. 

WHY do they do it? Because WCBS gives you all these big 
wlling advantages. Look! 


































HERE’S WHAT YOU GET WITH WCBS 


NOT ONLY up-to-the-minute studios. Latest technical 
equipment. Every facility for flawless selling service! 
NOT ONLY a “direct wire” to the attention of 650,000— 


more than half a million consumers. A staggering state and 
county payroll. A tr d farm b ! 








NOT ONLY scores of outstanding programs that keep 
those fast-spending consumers tuned in to WCBS. 

BUT ALSO a “live wire’’ merchandising system: Publicity 
aids! Movie trailers! Latest route lists! Window displays! Store 
promotions! 


WHY NOT write, phone, or wire Sears & Ayer. 
No obligation, of course. 











SSSOCIATED WITH ILLINOIS STATE JOURNAL 
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D—Day. 
LS— Local Sunset. 


N— Night. 
L— Limited Time with Dominant Station. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942) 


ST N—Shares Time Night. 


U— Unlimited. 


S H—Specified Hours. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 


SH N—Specified Hours Night, 
CP—Construction Permit Issued. 


es 





City 


JACKSONVILLE. . 


JOLIET. . 


PEORIA 


QUINCY 


ROCKFORD 


ROCK ISLAND 


SPRINGFIELD. . 


TUSCOLA 


URBANA. 


City 


ANDERSON 


ELKHART 


EVANSVILLE 


FORT WAYNE 


GARY... 
HAMMOND 


INDIANAPOLIS 


KOKOMO 


LAFAYETTE 
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Call Frequency 
Letters in Kilocycles 
WLDS 1180 
WCLS 1340 
WMBD 1470 
WTAD 930 
WROK 1440 
WHBF 1270 
WCBS 1450 
WTAX 1240 
WDZ 1050 

*WILL 580 

Call Frequency 
Letters in Kilocycles 
WHBU 1240 
WTRC 1340 
WEOA 1400 
WGBF 1280 
WGL 1450 
Wwowo 1190 
WIND 560 
WHIP 1520 
WJOB 1230 
WFBM 1260 
WIBC 1070 
WIRE 1430 
WISH 1310 
WKMO 1400 
WASK 1450 


Construction Permit 


" *WBAA 


920 


ILLINOIS—(Continued) 


Name of Licensee 


Power Headquarters Address 
in Watts Telephone Number Network 
250-D Stephenson Edge & Korsmeyer 
Fox Lllinois Theatre Bldg. 
250 WCLS Inc. 
7 E. Clinton St. 
4761 
5,000-LS Peoria Broadcasting Co. CBS 
1,000-N Alliance Life Bldg. 
7133 
1,000 Illinois Broadcasting Corp. CBS 
510 Maine St. 
Main 6200 
1,000—-LS Rockford Broadcasters Inc. MBS 
500-N 109 So. Water St. 
Main 5632 
5,000 Rock Island Broadcasting Co. MBS 
1800 Third Ave. 
918 
250 WCBS Inc. Blue 
Radio Center 
9855 
100 WTAX Inc. 
Re'sch Bldg. 
2-4441 
1,000-D WDZ Broadcasting Co. 
Star Bldg. 
98 
5,000-D University of Illinois 
362 Administ rat ion (W) 
Name of Licensee 
Power Headquarters Address 
in Watts Telephone Number Network 
250 Anderson Broadcasting Corp. 
Citizens Bank Bldg. 
234 
250 Truth Publishing Co. 
Hotel Elkhart 
948 
250 Evansville On The Air Inc. CBS 
519 Vine St. 
2-1171 
5 .000-LS Evansville On The Air Inc. NBC 
1 ,000-N 519 Vine St. MBS 
2-1171 
250 Westinghouse Radio Stations Inc. NBC 
925 So. Harrison St. 
Anthony 2136 
10 ,000 Westinghouse Radio Stations Inc. Blue 
925 So. Harrison St. 
Anthony 2136 
5 ,000 See Chicago, Ill. 
5,000-D Hammond-Calumet Bestg. Corp. 
CP-5 .000-U 165 No. Michigan Ave., Chicago 
Randolph 3727 
100 O. E. Richardson, F. L. & R. C. Adair 
449 State St. 
9800 
5 .000 WFBM Inc. CBS 
48 Monument Circle 
Lincoln 8506 
5 .000-LS Indiana Broadcasting Corp. MBS 
1 ,000-N 350 No. Meridian St. 
Lincoln 2305 
5 000 Indianapolis Broadcasting Inc NBC-Red 
Claypool Hotel 
Riley 1541 
5 ,000—LS Capitol Broadcasting Corp Blue 
1 ,000-N Board of Trade Bidg. 
Market 6345 
250 Kokomo Broadcasting Corp. 
400 No. Main St. 
5171 
250 WFAM Inc 
Lafayette 
5 .000-LS Purdue University 
1 ,000-N Hall of Music, Lafayette 


6076 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Partnership 
Edgar Parsons 
Pat Halloran 


Walter Ashe 
Robert M. Holt 
Frank Davis 


Edgar L. Bill 
Edgar L. Bill 
Charles C. Caley 


W. Emery Lancaster 
C. Arthur Fifer 
Walter J. Rothschild 


Ruth Hanna Simms 
Walter M. Koessler 
Walter M. Koessler 


John W. Potter 
Leslie C. Johnson 
Maurice J. Corken 


H. L. Dewing, Pres. 
L. G. Pefferle, Secy. 
Jack Heintz 
Jack Heintz 


Jay A. Johnson 
Jay A. Johnson 
Jay A. Johnson 
Edgar L. Bill 
Clair B. Hull 
Clair B. Hull 
Board of Trustees 


Chief Owner or Executive 


General Manager 
Commercial Manager 


L. M. Kennett 
R. E. Blossom 
L. M. Kennett 
John R. Atkinson 


C. D. Greenleaf 
R. R. Baker 
R. R. Baker 


Curtis Radiocasting Corp. 


Clarence Leich 
Guy R. Crecelius 


Curtis Radiocasting Corp. 


Clarence Leich 
Guy R. Crecelius 


Westinghouse E & M Co. 
J. B. Conley 
Frank V. Webb 


Westinghouse E & M Co. 
J. B. Conley 
Frank V. Webb 


Dr. George F. Courrier 
Doris Keane 
Robert E. Potter 


O. E. Richardson 
O. E. Richardson 
R. C. Adair 


Harry M. Bitner Sr. 
Lester W. Lindow 
Lester W. Lindow 


H. G. Wall 
H. G. Wall 
J. J. Flanigan 


Eugene C. Pulliam 
Eugene C. Pulliam 
Rex Schepp 


C. Bruce McConnell 
C. Bruce McConnell 
R. E. Bausman 


Charles K. Boyajian 
Wilbur N. Nungesser 
Charles K. Boyajian 


O. E. Richardson 


State of Indiana 
John Ditamore 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Gerald Cassens 
James Mitchell 


Frank Davis 
Lester DeCosta 


R. Brooks Watson 
C. Russell Ehresman 
T. A. Giles 


Jack Sexton 
C. Arthur Fifer 
Francis W. Wentura 


John J. Dixon 
William R. Traum 
T. C. Cameron 


J. Woodrow Magnuson 
Ted Arnold 
R. J. Sinnett 


Lyle Munson 

Richard L. Ashenfelter 
Jay A. Johnson 

Ed Ring , 

Fran Booton 

Walter C. Schafer 
Mark Spies 

Frank E. Schooley 


Joseph F. Wright 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Lew Milton 
John R. Atkinson 
Roy Fulwider 


Paul Upson 
Kenneth Singlet on 
Mrs. Pat F. Roper 
Clarence Leich 

John B. Caraway Jr. 
Mrs. Pat F. Roper 
Clarence Leich 

Fay Gehres 

Eldon Campbell 
Jack O’Mara 

Robert G. Duffield Jr. 
Eldon Campbell 


Jack O’Mara 
Robert G. Duffield Jr. 


Mark Love 
Robert E. Potter 
H. V. Fitzcharles 
Randolph Bean 
Stanley Davis 
John Felthouse 


Frank O. Sharp 
James Matheny 
Harold Holland 
Jack Morrow 
Harry E. Adams 
Harry Skornia 
Eugene E. Alden 
Miles Reed 

Robert McConnell 
Stokes Gresham Jr. 


Bud Hibbs 


Gilbert D. Williams 


Ral ph Townsley 





Representative 


Free & Peters 


Katz 


Headley-Reed 


Wilson 


Sears & Ayer 


Foreman 


Wilson 


Representative 


Associated 


Burn-Smith 


Weed 


Weed 


NBC 


Associated 


Katz 
Raymer 
Wilson 
Hollingbery 


Free & Peters 


Cox & Tanz 
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BAS I 
BROAI 








ative 


Beeyoutiful / 


..- BUT HOW ABOUT THOSE ARMS? 


eed 


Indianapolis has what Venus lacks... ARMS 
...Armaments for Defense! That’s why the nation’s 20th 
/ city ranks 9th in defense contract awards. That's why 
7 payrolls are ’way up...A hundred million dollars NOW, 
with thirty NEW millions assured in early 1942. Sure, 


Indianapolis gets a big share of defense dollars... and 





OTHER dollars, too, that come to one of America’s 


most diversified industrial-rural markets. 


Sime buyers Anow WIRE fas He dsteners 


cSitst in LOCAL COMMERCIAL PROGRAM TIME 
(MORE THAN THE OTHER 3 STATIONS COMBINED) 


Sinst IN NATIONAL SPOT PROGRAM TIME 
(MORE THAN THE OTHER 3 STATIONS COMBINED) 


Need We SAY Mone ? 


| WIRE 


BASIC NBC RED + INDIANAPOLIS + 5000 WATTS DAY + NIGHT 
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XUM 








*— Non-Commercial Station. 
LS— Local Sunset. 


D—Day. N— Night. 


L—Limited Time with Dominant Station. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942) 


ST N—Shares Time Night. 


U— Unlimited. 


S H—Specified Heurs. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


SH N—Specified Hours Night, 
CP—Construction Permit Issued. 





City 


MUNCIE... 

RICHMOND... 
SOUTH BEND.. 
TERRE HAUTE 


VINCENNES. 


City 


AMES. . 
BOONE.... 


BURLINGTON... 


CEDAR RAPIDS 


CLINTON... 
DAVENPORT 
DECORAH. 


DES MOINES. 


DUBUQUE... 


FORT DODGE 
IOWA CITY. 
MARSHALLTOWN. 
MASON CITY 
OTTUMWA 


SHENANDOAH 


SIOUX CITY 
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Call 
Letters 


WLBC 


WKBV 


WBOW 


WAOV 


Call 
Letters 


*WOIl 


*KFGQ 


KBUR 


WMT 


KROS 


woc 


*KWLC 


KRNT 


KSO 


WHO 


KDTH 


WKBB 


KVFD 


*WSUI 


KFJB 


KGLO 


KFNF 


KMA 


KSCJ 


1942 Yearbook 


Frequency Power 
in Kilocycles in Watts 
1340 250 
1490 100 
960 500 
CP-1 ,000 
1230 250 
1450 250 
Frequency Power 
in Kilocycles in Watts 
640 5,000-D 
1260 250-D 
1490 250 
600 5,000 
1340 250 
1450 250 
CP-1420 CP-1, 000 
1240 250-D 
1350 5,000 
1460 5,000 
1040 50, 000 
1370 1,000 
1490 250 
1400 250 
910 5,000-LS 
1,000-N 
1230 250 
1300 1,000 
1240 250 
920 1,000-LS 
ST-KUSD 500-N 
960 5,000-LS 
1,000-N 
1360 5,000 
Number 


INDIANA—{Continued) 


Name of Licensee 
Headquarters Address 

Telephone Number Network 
Donald A. Burton 

State Road #21 

4403 
Knox Radio Corp. 
Richmond 


South Bend Tribune 
Tribune Bldg. 
3-6161 


CBS 


Banks of the Wabash Inc. 
303 So. Sixth St. 
Crawford 3394 


NBC 


Vincennes Newspapers Inc. 
Grand Hotel 
787 


IOWA 


Name of Licensee 
Headquarters Address 
Telephone Number Network 
Iowa State College of A. & M. 
Service Bldg 
2500 Ex. 281 


Boone Bib!'ical Co-lege 
oone 


Burlington Bestg. Co. 
Burlington 


Iowa Broadcasting Co. 
Paramount Bldg., Cedar Rapids 
Russell Lamson Hotel, Waterloo 
Cedar Rapids, 6127 
Waterloo, 236 


CBS 
MBS 
Cowles 


Clinton Broadcasting Co. 
> linton 


Tri-City Broadcasting Co. 
1000 Brady St. 


2-3521 


Blue 


Luther College 
600 Leii Eiriksson Dr. 
0 


Iowa Broadcasting Co. 
715 Locust St. 
3-2111 


Cowles 
CBS 


Iowa Broadcasting Co. 
715 Locust St. 
3-2111 


Blue 
MBS 
Cowles 


NBC-Red 
Cornbelt 


Central Broadcasting Co. 
914 Walnut St. 
3-7147 


Telegraph Herald 
8th & Bluff Sts. 
1603 


MBS 


Sanders Bros. Radio Station 
Julien Hote! 


572 


Northwest Broadcasting Co. 
Jarden Bldg. 
Walnut 3761 


MBS 


State University of Iowa 
Iowa City 
2111 


Marshall Electric Co. 
1603 W. Main St. 


Mason City Globe Gazette Co. 
200 No. Federa' Ave. 
2800 


CBS 


J. D. Falvey 
117 E. Main St. 
5600 


KFNF Inc. 
407 Sycamore 
1 


May Broadcasting Co. 
Lowell & Elm Sts. 
2 


92 


Blue 
MBS 


Perkins Bros. Co 
415 Douglas St. 
5-7993 


Blue 


BROADCASTING e Broadcast Advertising 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Donald A. Burton 
Donald A. Burton 
W. F. Craig 


William O. Kno 


F. A. Miller 
F. D. Schurz 
R. H. Swintz 


Clarence Leich 
Martin L. Leich 
George M. Jackson 


Eugene C. Pulliam 
Howard N. Greenlee 
Lawrence O. Hammer 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Charles E. Friley 
W. I. Griffith 


Gardner Cowles Jr. 
Sumner D. Quarton 
William B. Quarton 


Peter Matzen 
Morgan Sexton 


Col. B. J. Palmer 
J. Bury] Lottridge 
L. O. Fitzgibbons 


O. J. Preus 
Robert Lee 


Gardner Cowles Jr. 
Luther L. Hill 
Craig Lawrence 


Gardner Cowles Jr. 
Luther L. Hill 
Craig Lawrence 


B. J. Palmer 
J. O. Maland 
E. H. Bondurant 


F. W. Woodward 
K. S. Gordon 
W. J. Binkley 


Walter E. Klauer 
James D. Carpenter 
James D. Carpenter 


Edward Breen 
Edward Breen 
Edward Breen 


State Univ. of lowa 
Carl H. Menzer 


E. N. 
E. N. Peak 
E. W. Thompson 


Lee P. Loomis 
F. C. Eighmey 
George Arnold Jr. 


J. D. Falvey 
J. D. Falvey 
Em Owen 


Henry Field 
John W. Nicolson 
Paul O. Brawner 


Earl E. May 
J. C. Rapp 
J.C. Rapp 


W. H. Sammons 
Eugene T. Flaherty 
Eugene T. Flaherty 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Carl Noble 


R. L. Barker 
R. H. Swintz 
H. G. Cole 


Robert Almon 


J. Frank Burger 
Lawrence O. Hammer 
Claude M. Harris Jr. 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


W. I. Griffith 
Richard B. Hull 
L. L. Lewis 


Douglas B. Grant 
Don E. Inman 
Leo F. Cole 
Charles F. Quentin 


Robert Lee 
O. M. Eittreim’ 
Edmund Linehan 


Wayne Welch 
Paul Huntsinger 


Edmund Linehan 
Wayne Welch 
Paul Huntsinger 


Harold Fair 
Harold Fulton 
P. A. Loyet 


Paul F. Skinner 
K. S. Gordon 
Stanley A. Beck 


Gleason Kistler 
James D. Carpenter 
Len Carlson 


Robert Carson 
Edward Breen 
J. H. Duncan 


Pearl Bennett Broxam 


John J. Price 
Ken Kew 
Leo W. Born 


Harry Grove 
Em Owen 
Wayne Hatchett 


Paul O. Brawner 


E. George Crocker 


Mott Johnson 
Owen Saddler 
Ray Schroeder 


Larry Coke 





Representative 


Forjoe 


Raymer 


Weed 


Hollingbery 


Representative 


Katz 


Free & Peters 


Katz 


Katz 


Free & Peters 


Pearson 


International 


Adams & Adams 


Weed 


Reynolds-Fitz- 
gerald 


Free & Peters 


Hollingbery 











It s 
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“EVEN TEN BOYS CAN'T 
DO A MAN'S JOB!" 


@ Far be it from us to ascribe all our many virtues 
and other sterling qualities to mere power alone! 
—but speaking of such, kindly take a look at the 
“Power in Watts” column on the opposite page. 
It shows that WHO has more power, day and night, 
than all other stations in Iowa combined. And in a 
big State like Iowa, it takes that kind of power to 
do an all-state job. 

For Iowa IS big—300 miles wide and 200 miles 
deep . . . 60,000 square miles, containing 21 cities 
with populations of from 10,000 to 160,000 . . . 68 


other good towns . . . and, thickly dotted over the 


BROADCASTING e Broadcast Advertising 





entire area, the 916,768 farm people who have 
made Iowa agriculture a nationally - known in- 
dustry. ... 

Throughout the entire State of Iowa, listeners re- 
port 46.4% of the total actual daytime listening 
with WHO as compared with 19.6% for all other 
Iowa commercial stations combined!** If you want 
to pull real results out here, don’t “send a boy +o 
do a man’s work”. Let us give you all the facts 
about Iowa listening habits. You'll be more than 
interested; you'll be convinced about WHO. Drop 


us a line—or just ask Free & Peters. 





* Source: 1941 Iowa Radio Audience Survey. 


WHO 


== for IOWA PLUS! 


DES MOINES .. . 50,000 WATTS 
J. O. MALAND, MANAGER 





FREE & PETERS, INC. 4 National Representatives 
SS 
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DIRECTORY 


*— Non-Commercial Station. 
LS—Loeal Sunset. 


D—Day. 


ST—Shares Time. ST N—Shares Time Night. 
S A—Special Authorization. U 


{Data corrected to January 1, 1942) 


S H—Specified Hours. 
Unlimited. 


OF BROADCASTING STATIONS OF THE UNITED STATES 


N— Night. 


S H N—Specified Hours Night, 
L—Limited Time with Dominant Station. 


CP—Construction Permit Issued. 





City 
STtOUX CITY 
Continued 


SPENCER. 


WATERLOO .... 


City 
ATCHISON. 


COFFEYVILLE 


DODGE CITY... 


EMPORIA 


GARDEN CITY 


GREAT BEND.. 


HUTCHINSON. 


KANSAS CITY 


LAWRENCE. 


MANHATTAN 


PITTSBURG 


SALINA 


TOPEKA 


WICHITA 


mn 


City 
ASHLAND 


BOWLING GREEN 
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IOWA—( Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Program Director 
Mdsg. or Promotion Mgr. 


Network Chief Engineer 


Call Frequency Power 
Letters in Kilocycles in Watts 
KTRI 1450 250 
KICD 1240 100 
(Construction Permit) 

WMT 600 5,000 
Call Frequency Power 
Letters in Kilocycles in Watts 

KVAK 1450 100 
KGGF 690 1,000-LS 
500-N 
KGNO 1370 1,000-LS 
250-N 
KTSW 1400 250 
KIUL 1240 100 
KVGB 1400 250 
KWBW 1450 100 
CP-250 
KCKN 1340 250 
*KFKU 1250 5 ,.000-LS 
ST-WREN 1,000-N 
WREN 1250 5, 000-LS 
ST-KFKU 1,000-N 
*KSAC 580 1,000-LS 
ST-WIBW 500-N 
KOAM 810 1,000-D 
KSAL 1150 1,000 
WIBW 580 5,000 
ST-KSAC 
KANS 1240 250 
KFBI 1070 5.000-LS 
1,000-N 
KFH 1330 5,000 

Call Frequency Power 
Letters in Kilocycies in Watts 
WCMI 1340 250 
WLBJ 1340 250 


1942 


Yearbook Number 


Sioux City Broadcasting Co. 
Commerce Bldg. 
8-0165 


Iowa Great Lakes Bestg. Co. 
Spencer 


(See Cedar Rapids, Ia.) 


KANSAS 


Name of Licensee 
Headquarters Address 


MBS 


No. Central 


Dietrich Dirks 
Dietrich Dirks 
Ray Jensen 


Robert G. Lexvold 


Chief Owner or Executive 
General Manager 


Bill Warner 
Ray Jensen 
Carl McGee 


Program D‘rector 
Mdsg. or Promotion Mgr. 


Telephone Number Network Commercial Manager Chief Engineer 
Carl Latenser Carl Latenser 
Atchison 
Hugh J. Powell MBS Hugh J. Powell John Richard Campbell 
Journal Bldg. Melvin E. Drake Hugh J. Powell 
147 Melvin E. Drake J. Sarto Jaminet 
Dodge City Broadcasting Co. J. C. Denious Herschel Holland 
Dodge City N. C. Petersen Vaughn Kimball 
1340 Vaughn Kimball Ralph Hickman 
Emporia Broadcasting Co. Inc. MBS S. B. Warren 
roadview Hotel Kansas J. Nelson Rupard 
153 Larry Simms Harold E. Tate 
Garden City Broadcasting Co. F. D. Conard ; : 
404 No. Main Al Pyatt re et 
666 Al Pyatt W. N. Moore 
Helen Townsley Kansas Helen Townsley Ray Beals 
2103 Forest Ave. MBS Clem Morgan cand 
1080 Clem Morgan Leo Legleiter 
Milton Spece 
Nation’s Center Bestg Co. Stanley Marsh 
Hutchinson William Wyse 
KCKN Broadcasting Co. Capper Publ. John Drake 
901 No 8th St. W. A. Bailey Ruth Kendall 
Drexel 4300 Ellis Atteberry C. E. Salzer 
Richard O. Kay 
University of Kansas Univ. of Kansas Harold G. Ingham 
Lawrence Harold G. Ingham : 
190 26S <e 
WREN Broadcasting Co. Inc. Blue Vernon H. Smith ashanti roe 
WREN Bidg. Verl Bratton John P. Bondeson 
110 Verl Bratton Carl Bliesner 
Kansas State College F. D. Farrell L. L. Longsdorf 
Manhattan H. Umberger : 
2236 J R. C. Dennison 
Pittsburg Broadcasting Co. Inc. NBC E. V. Baxter R. E. Wade 
Commerce Bldg. R. E. Wade J. A. Schell 
2165 J. A. Schell W. L. Brown 
KSAL Ince. MBS R. J. Laubengayer 
Journal Bldg. Kansas Cer 8 =—<“<—~S=S—~*sCS ew Re 
100 Owen H. Balch N. E. Vance Jr. 
Topeka Broadcasting Assn. Inc. CBS Capper Publ. 
1035 Topeka Blvd. Marco Morrow 
3-2377 Ben Ludy Karl Troeglen 
Ben Ludy 
KANS Broadcasting Co. NBC Herb Hollister Grenville Darling 
Hotel Lassen Don Searle ‘ ae 
4-2387 Jack Todd Ted Heithecker 
Jack Todd 
Farmers & Bankers Bestg. Corp. MBS H. K. Lindsley Ted Johnson 
First & Market Sts. Ray Linton Leo Howard 
2-1447 Ray Linton K. W. Pyle 
KFH Radio Station Inc. CBS John Rigby Vernon Reed 


York Rite Bldg. 


3-5254 


KENTUCKY 


Name of Licensee 
Headquarters Address 


Marcellus M. Murdock 
Plez Clark 
Clark A. Luther 


Chief Owner or Executive 
General Manager 


Clark A. Luther 
Amos Dadisman 


Program Director 
Mdsg. or Promotion Mgr. 


Telephone Number Network Commercial Manager Chief Engineer 
Ashland Broadcasting Co MBS Gilmore N. Nunn Dallas Wyant 
Radio Block Southern Warren G. Davis Dallas Wyant 


Main 3010 


3owling Green Bestg. Co. 
Bowling Green 


T. J. Carroll 


Lee B. Jenkins 


Clarence Weaver 


BROADCASTING e Broadcast 


Representatiye 
Walker 


Representative 


Hagg 


Sears & Ayer 


Capper 


Hollingbery 


Walker 


Capper 
Biddick 


Headley-Reed 


Wilson 


Petry 


Representative 


Perry 


Advertising 




















BROAT 










Gives you 
# 









The greatest daytime coverage, both pri- 
mary and secondary, of any station in 


Iowa, regardless of power. 











' 
' 
. 
£ 
AB 
oe 
* 
' 
* 
' 
* 
4 








50,000 watt coverage at 5,000 watt rates. 


And because Radio Station WMT is located in the center of 
concentration of the largest markets in lowa, almost all of 
lowa’'s industrial workers live in the WMT 0.5 millivolt area 


te The largest markets in lowa and the Corn and 74% of them actually live in the WMT primary area. 

Money is flowing freely in the Corn Country now. Reach 

eed i these markets and reap a greater return from your advertising 
Country at one low cost. dollars spent in the Middlewest by using WMT. 


Cedar Rapids-Waterloo 10 A Cowles Station 


Basic Columbia Network e 5000 Watts Day & Night 


Represented by the Katz Agency 
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LOUISVILLE WITH... 


Peter iectincigz: 


Ss 
ae 


gcse 


el 2 


Meg ete eee 


CE PACD es 


aa 
Sed - 


NEW DEFENSE INDUSTRIES HAVE MORE THAN DOUBLED THE 


LOUISVILLE AREA PAYROLLS. IT’S A HIGHLY CONCENTRATED AREA... 
AND WINN GIVES YOU GUARANTEED COVERAGE OF THIS AREA 


Chicago Reanresentative: Sidney C.Warden, 30 NM. LaSalle St. 
2 Tems Comm mm |: [om -18 0) - 
?. E.° Plug” Kendrick, PRESIDENT 
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PAYROLL INCREASE 


In the LOUISVILLE 
Area During 


1941! 





of 


YOUR vow STATION 


F! 50,000 Watts « CBS « Cleared Channel 


Leer 


tising} 





Nationally Represented By Edward Petry Co. 














*— Non-Commercial Station. 
LS—Local Sunset. 





D—Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. ST N—Shares Time Night. 
S A—Special Authorization. 


Data corrected to January 1, 1942 


S H—Specified Hours.S H N—Specified Hours Nighi, 
CP—Construction Permit Issued, 


U— Unlimited. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 





Call 

City Letters 
HARLAN WHLN 
HENDERSON WSON 
HOPKINSVILLE WHOP 
LEXINGTON WLAP 
LOUISVILLE WAVE 
WGRC 


(New Albany 


WHAS 


WINK 


Frequency 
in Kilocycles 


1450 


860 


1450 


970 


1400 


, Ind.) 


1080 


(Construction Permit) 


WINN 
OWENSBORO WOMI 
PADUCAH WPAD 
Call 
City Letters 
ALEXANDRIA KALB 
BATON ROUGE WJBO 
LAFAYETTE KVOL 
LAKE CHARLES KPL( 
MONROE KMLB 
NEW ORLEANS WDSL 
WJBW 
WNOE 
WSMB 
WWwL 
SHREVEPORT KRMD 
KTBS 
KWEKH 


1240 


1490 


1450 


Frequency 
in Kilocycles 


1240 


1150 


1340 


1490 


1230 


1280 


1230 


1450 


1340 


Power 
in Watts 


250-D 


250 


250 


5,000 


250 


50, 000 


5, 000—-LS 


CP- 


} 
i 


000-N 


250-LS 


100-N 


250 


250 


Power 
in Watts 


250 


5.000 


cot pea 


250 


250 


000 
000 


5, OOO 


000 


000 


600 
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KENTUCK Y—{Continued) 


Name of Licensee « 
Headquarters Address 


Telephone Number Network 


Blanfox Radio Co. Inc. 
So. Main St. 
625 


Paducah Broadcasting Co., 
enderson 


Paducah Broadcasting Co. 
Princeton Pike 
1025 


American Bestg. Corp. of 
Radio Bldg. 
1721 


MBS 


WAVE Inc. 
Preston St. & Broadway 
Wabash 6543 


NBC-Red 


Northside Broadcasting Corp. 
Kentucky Home Life Bldg 
Louisville: Wabash 3343 

New Albany: 480 


MBS 
Southern 


Courier-Journal & Louisville Times CBS 
300 W. Liberty St. 
Wabash 2211 
Mid-America Broadcasting Corp. 
Louisville 
Kentucky Broadcasting Corp. In« Blue 


Tyler Hotel 
Wabash 4126 


Owensboro Broadcasting Co. 
Owensboro 


Paducah Broadcasting Co. Inc. 
Taylor Bldg. 
4100 


LOUISIANA 


Name of Licensee 
Headquarters Address 
Telephone Number 


~ 


Network 


Alexandria Broadcasting Co. Inc. 
Alexandria 


Baton Rouge Broadcasting Co. Inc. 
444 Florida St. 
a 


5271 


Blue 


Evangeline Broadcasting Co. Inc. 
300 Jefferson St. 


Caleasieu Broadcasting Co. 
Majestic Hotel 
2713 


Liner’s Bestg. Station Inc. 
Jackson & Harrison Sts. 
4321 
WDSU Inc. 

Hotel Monteleone 
Raymond 7135 


Blue 


Chas. C Carlson 
New Orleans 
Franklin 0644 


WNOE Inc. 
St. Charles Hotel 
Raymond 0423 


MBS 


WSMB Inc 
901 Canal St 
Magnolia 5921 


NBC-Red 


Loyola University 
Roosevelt Hotel 
Raymond 219% 


Radio Station KRMD Inc. 
ox 1712 
6171 
Tri-State Broadcasting System Inc. 


Commerciai Bldg. 


2-8711 


NBC-Red 


International Broadcasting Corp 
Commercial Bldg. 


9-871] 


CBS 


‘hief Owner or Executive 


General Manager 
Commercial Manager 


R. B. Helms 
R. B. Helms 
J. Francke Fox 


Pierce E. Lackey 
Hecht Lackey 


Pierce E. Lackey 
F. Ernest Lackey 
F. Ernest Lackey 


Gilmore N. Nunn 
Ted Grizzard 
J. E. Willis 


George W. Norton Jr. 
Nathan Lord 
James F. Cox 


S. A. Cisler Jr. 
S. A. Cisler Jr. 
Howard J. Perry 


G. Barry Bingham 
W. Lee Coulson 
Joe S. Eaton 


Milton B. Trost 


D. E. Kendrick 
D. E. Kendrick 
G. F. Bauer 


Lawrence W. Hager 


Pierce E. Lackey 
Pierce E. Lackey 
W. Prewitt Lackey 


hief Owner or Executive 
General Manager 
Commercial Manager 


Walter H. Allen 
C. Edly Rogers 


Charles P. Manship Sr. 
H. Vernon Anderson 
J. Roy Dabadie 


Morgan Murphy 
George H. Thomas 
R. A. Escudier 


T. B. Lanford 
C. R. Porter 
Frank Carroll 


J. C. Liner Jr. 
J. C. Liner Jr. 
J. C. Liner Jr. 
J. H. Uhalt 
P. K. Ewing 
P. K, Ewing 


Charlies C. Carlson 
Charles C. Carlson 
Charles C. Carlson 


James A. Noe 
James E. Gordon 
James E. Gordon 


E. V. Richards 
Harold Wheelahan 
T. J. Fontelieu 


Rev. P. A. Roy, S. J. 
W. H. Summerville 
W. H. Summerville 


R. M. Dean 
Glenn V. Wilson 
David Wilson 


John D. Ewing 
John C. McCormack 
J. A. Oswald 


John D. Ewing 
John C. McCormack 
J. A. Oswald 


Program Director 
Mdsg. or Promotion Mer. 
Chief Engineer 


Mark Williams 
R. B. Helms 
Max Cockley 


Bonnie Bessire 
F. Ernest Lackey 
B, A. Smith 


Lowry Kohler 
Gilmore N. Nunn 
Sanford Helt 


George Patterson 
Ben Taylor 
Wilbur E. Hudson 


David Wilburn 
Harry Hunter 
William Tharp 


Robert L. Kennett 
John S. Hoagland 
Orrin W. Towner 


M. K. MeCarten 
Harry L. Van Sant 
Alfred Rutherford 


Gene Peak 
W. Prewitt Lackey 
Cc. G. Sims 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Ralph Sims 


Wilbur T. Golson 


A. B. Craft 
L. Turner 
B. H. Bailey Jr. 


Walter Melson 


Melba Henry Liner 
Tommy May 
O. L. Morgan 


Billy Elliott 
R. R. Hargis 


C. E. Davidson 


Bill Brengel 
T. J. Fontelieu 
H. G. Nebe 


Henry Dupre 
Edward O’ Dwyer 
J. D. Bloom Jr. 


David Crockett 
Bill Switzer 
W. J. Wilkinson Jr. 


B. G. Robertson 
B. G. Robertson 
C. H. Maddox 


Fred Ohl 
B. G. Robertson 
W. E. Antony 


BROADCASTING e¢ Broadcast 


Advertising 


Representatiye 


Sears & Aver 
Sears & Ayer 
Perry 

Free & Peters 
Burn-Smith 


Biddick 


Petry 


Griffith, 


West Coast 


Sears & Ayer 


Representative 


Hollingbery 


Weed 


Petry 


Katz 


Branham 


Branham 











BROA 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 
LS—Local Sunset. 


S H—Specified Hours. 


U— Unlimited. CP—Construction Permit Issued. 


SH N—Specified Hours Night, 





City 
AUGUSTA... 


BANGOR 


LEWISTON .. 


PORTLAND 


PRESQUE ISLE 


City 


BALTIMORE 


CUMBERLAND 
FREDERICK 
HAGERSTOWN 


SALISBURY 


City 
BOSTON 
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Call 
Letters 


WRDO 


WABI 


WLBZ 


WCoU 


WCSH 


WGAN 


WAGM 


Call 
Letters 


WBAL 


WCAO 


WCBM 


WFBR 


WITH 


WTBO 


WFMD 


WJEJ 


WBOC 


Call 
Letters 


WAAB 


WBZ 


WCoOP 


WEEI 


WHDH 


WMEX 


D—Day. N— Night. ST—Shares Time. ST N—Shares Time Night. 
L— Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1942) 
Name of Licensee 
Frequency Power Headquarters Address 
in Kilocycles in Watts Telephone Number Network 
1400 100 WRDO Ine. NBC 
175 Water St. MBS 
2285 Colonial 
Yankee 
910 250 Community Bestg. Service Inc. CBS 
CP-5 ,000 57 State St. 
6446 
620 1 ,000—LS Maine Broadcasting Co., Inc. NBC 
500-N 100 Main St. MBS 
CP-5 ,000-U 6023 
1240 250 Twin City Broadcasting Co. Inc. MBS 
223 Lisbon St. Yankee 
3140 Colonial 
970 5 ,000 Congress Square Hotel Co. NBC-Red 
Eastland Hotel Yankee 
3-9667 
560 5 ,000 Portland Broadcasting System Inc. CBS 
Columbia Hotel 
2-7489 
1450-SH 100 Aroostook Broadcasting Corp. 
Northern National Bank Bldg. 
821 
Name of Licensee 
Frequency Power Headquarters Address 
in Kilocycles in Watts Telephone Number Network 
1090 50 ,000 WBAL Broadcasting Co. NBC-Red 
Lexington Bldg. 
Lexington 4900 
600 1 ,000—-LS Monumental Radio Co. CBS 
500-N 811 W. Lanvale St. 
CP-5 ,000-U Madison 7220 
1400 250 Baltimore Broadcasting Corp. Blue 
North at Harford 
University 8400 
1300 5 ,000 Baltimore Radio Show Inc. MBS 
10 E. North Ave. 
Mulberry 1300 
1230 250 Maryland Broadcasting Co. 
7 E. Lexington St. 
780: 
820 250 


L-WBAP, WFAA 


930 500 
1240 250 
1230 250 
Frequency Power 
in Kilocycles in Watts 
1440 1,000 
1030 50 ,000 
1150 500 
590 5 ,000 
850 1 ,000 


L-KOA CP-5 ,000-U 


1510 ,000 


o 


e 1942 Yearbook Number 


Associated Broadcasting Corp. 
31 Frederick St. 


A 


Monocacy Broadcasting Co. 
Winchester Hall 
1626 


Hagerstown Broadcasting Co. 
Hagerstown 


Peninsula Broadcasting Co. 
Radio Park 


MASSACHUSETTS 


Name of Licensee 
Headquarters Address 

Telephone Number Network 
Yankee Network Inc. MBS 

21 Brookline Ave. Colonial 
Commonwealth 0800 


Westinghouse Radio Stations Inc. Blue 
275 Tremont St. 
Hancock 4261 


Massachusetts Broadcasting Co. 
Copley-Plaza Hotel 
Commonwealth 1717 


Columbia Broadcasting System Inc. CBS 
182 Tremont St. 
Hubbard 2323 


Matheson Radio Co. Inc. 
62 Boylston St. 
Hancock 0900 


Northern Corp. 
WMEX Bidg. 
Commonwealth 3900 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Adeline B. Rines 
Jack S. Atwood 
Jack S. Atwood 


Fred B. Simpson 
Alec Robertson 
Rudolph O. Marcoux 


Thompson L. Guernsey 
Thompson L. Guernsey 
Edward E. Guernsey 


J. B. Couture 
Faust Couture 
John C. Libby 


Adeline B. Rines 
William H. Rines 
Albert W. Smith 


Guy P. Gannett 
Creighton E. Gatchell 
Arthur K. Atherton 


H. J. MeGuire 
R. W. MacIntosh 
L. E. Hughes 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Hearst Radio 
Harold C. Burke 
Harold C. Burke 
Leslie H. Peard Jr. 


Lewis M. Milbourne 
L. Waters Milbourne 
L. Waters Milbourne 


John Elmer 
George H. Roeder 
John Elmer 


Robert S. Maslin 
Hope H. Barroll Jr. 
Purnell H. Gould 


Thomas G. Tinsley 2nd 
Thomas G. Tinsley 2nd 
George S. Shaffer 


Frank V. Becker 
Frank V. Becker 
G. P. Richards 


Laurence Leonard 
A. V. Tidmore 
G. G. White 


Arthur L. Blessing 
John W. Downing 


Charles J. Truitt 
Charles J. Truitt 


Chief Owner or Executive 


General Manager 
Commercial Manager 


John Shepard 3rd 
Roy L. Harlow 
Linus Travers 


{Westinghouse E & M Co. 
\ Walter C. Evans 


C. S. Young 
Frank R. Bowes 


Arde Bulova 
{Harold A. Lafount 
A. N. Armstrong Jr. 
A. N. Armstrong Jr. 


CBS-Harold E. Fellows 
Harold E. Fellows 
Kingsley F. Horton 


A. E. Matheson 
R. G. Matheson 
J. J. Matheson 


John E. Reilly 
Alfred J. Pote 
S. A. Wasser 


BROADCASTING e Broadcast Advertising 


Mdsg. or Promotion Mgr. 


Elden H. Shute Jr. Forjoe 
John C. Libby 
Leslie R. Hall 
Caleb Paine Weed 
Frederick W. Cole Bannan 
G. Fred Crandon 
Richard E. Bates Raymer 
Creighton E. Gatchell 
Roger W. Hodgkins 
Ted Coffin 
L. E. Hughes 
Program Director 
Mdsg. or Promotion Mgr. 

Chief Engineer Representative 
ne ark acer loe International 
Jack Mayer 
Gerald W. Cooke 
Gordon A. Scheihing Raymer 
L. Waters Milbourne 
Martin L. Jones 
felt ae casei ioe Foreman 
E. Frank Thomas 
G. Porter Houston 
Bert Hanauer Petry 


International 
Charles J. Truitt == 
Peter A. Alfonsi 
Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 
Linus Travers Petry 


Program Director 


Chief Engineer Representative 


Harold Newcomb Weed 
Walter Weightman Bannan 
Harold Dinsmore 


Maurice W. Dolbier 
Nelson H. Lawson 
Irving Hunter Weed 


Thompson L. Guernsey Bannan 
Bernard Kellom 





Robert S. Maslin Jr. 
William Q. Ranft 


Robert Bingham 
Harry H. Wright 
James S. Duff 


Headley-Reed 


Stewart W. Phillips 
G. P. Richards 
Charles Ray Sine 


J. Roy McLennan 
J. Roy McLennan 
A. V. Tidmore 


International 


Burn-Smith 





James S. Powers 
Paul A. DeMars 
\Irving B. Robinson 





John F. MacNamara NBC 
Harry D. Goodwin 
F. M. Sloan 


Sherman Keene 


Headley-Reed 


Lloyd G. del Castillo 
David S. Garland 
Philip K. Baldwin 


Radio Sales 





G. M. Watson Jr. International JO! 
Ray —_ Jr. 

R. G. Matheson Nat 
A. J. Pote McGillvra 


William S. Pote 
Alfred J. Pote 


BROA 

















dea the most important thing any 
‘i \ rawgo station can de or you—il 


sCUREC YOUNG BEST BALTIMORE 
WVERAGE fox your ANVERLISING DOLLAR! 


What do we mean by “‘best’’ coverage? Simply this: or penny, & 








your advertising dollar realizes more Baltimore listené pore 
potential customers —over WCBM! This is no idle boast... no ‘‘frea 
. ho one-time proposition. It is WCBM’s reason for existence... 


and YOUR reason for making it your key selling station in Baltimore! 


. = bb 9 ° 9 ° ) 
7 YAN COMPLETE Coverage—We “Blanket” Baltimore's Rich Market! 


“reception” is city-wide, high and handsome! What’s more, Baltimore business is 









ative 







nal 


booming today as never before . . . the population has increased almost 20% since the 
Jirst of the year! One of America’s most lucrative markets .. . served intact for you 
and to you by WCBM! 

teed 

nal 


NO WASTE Coverage—tvery Penny Hits A Buying Target! 


Yes sir, your broadcasting budget scores a Baltimore bull's-eye over WCBM! We con- 


F centrate on Baltimore ... because that’s where business is concentrated! Our low 
n 
rates don't mean just economy for you .. . they also mean the highest listening per- 
centage ...per capita... per penny... throughout metropolitan Baltimore! 





PROFITABLE Coverage—We Merchandise Your Product ! 





i RS There’s a big difference between a good radio program and a successful radio program, 

aa ™ if you measure your success in terms of sales ... and who doesn’t! That difference is 
:: > e we 7 ‘follow-through!’ Our Merchandising Department has but one job: to help you move 

‘s FN ™ listeners from their radios to your retail outlets .. . repeatedly . . . automatically... 


oa 
Af 
7 


and profitably for you! Are we successful? Please write for details. 


JOHN ELMER, President GEO. H. ROEDER, Gen. Mgr. 


National Representatives THE FOREMAN COMPANY 227 2x Avenue: New York 


Wrigley Building, Chicago 
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D—Day. 
LS—Local Sunset. 


N— Night. 


L—Limited Time with Dominant Station. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942) 


ST N—-Shares Time Night 


U— Unlimited. 


S H—Specified Hours. 


S H N—S pecified 


CP—Construction Permit Issued. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 


Hours Night. 





MASSACHUSETTS—(Continued) 


Call Frequency Power 
City Letters in Kilocycles in Watts 
BOSTON—Continued WNAC 1260 5 ,000—-LS 
1 ,000—-N 
WORL 950 1 ,000—D 
FALL RIVER........ WSAR 1480 1 ,000 
FITCHBURG........ WEIM 1340 250 
GREENFIELD....... WHAI 1240 250 
BRO DOEERE «o.oo scsi WHYN 1400 250 
LAWRENCE......... WLAW 680 5 ,000 
| ee WLLH 1400 250 
NEW BEDFORD..... WNBH 1340 250 
PITTSFIELD........ WBRK 1340 250 
I ia ao 1seraeccesacoe WESX 1230 250 
SPRINGFIELD...... WBZA 1030 1 ,000 
WMAS 1450 250 
WSPR 1270 500 
WEST YARMOUTH.. WOCB 1240 250 
WORCESTER....... WMAW 1230 250 
(Construction Permit) 
WORC 1310 1 ,000 
WTAG 580 5 ,000 
Call Frequency Power 
City Letters in Kilocycles in Watts 
BATTLE CREEK..... *WELL 1400 250 
| fs Aree WBCM 1440 1 ,000-LS 
500-N 
CALUMET .......... WHDF 1400 250 
py WJIBK 1490 | 250 
WJLB 1400 250 
WIR 760 50 ,000 
Page 138 ¢ 1942 Yearbook Number 


Name of Licensee 
Headquarters Address 


Telephone Number Network 
Yankee Network Inc. NBC-Red 
21 Brookline Ave. Yankee 
Commonwealth 0800 
Broadcasting Service Organization Inc. 
Myles Standish Hotel 
Commonwealth 5100 
Doughty & Welch Electric Co. Inc. MBS 
102 So Main St. Yankee 
7-9477 Colonial 
Rubin E. Aronheim MBS 
717 Main St. Yankee 
1600 Colonial 
John W. Haigis MBS 
354 Main St. Yankee 
4301 Colonial 
Hampden-Hampshire Corp. 
180 High St. 
8238 
Hildreth & Rogers Co. CBS 
78 Essex St. 
Merrimac Broadcasting Co. Inc. MBS 
37 Kearney Square Yankee 
Colonial 
E. Anthony & Sons MBS 
588 Pleasant St. Yankee 
8-5228 Colonial 
Monroe B. England MBS 
8 Bank Row Yankee 
2-1553 Colonial 
North Shore Broadcasting Co. 
126 Washington St. 
5670 
Westinghouse Radio Stations Inc. Blue 
140 Chestnut St. 
8-8336 
WMAS Inc. CBS 
Hotel Charles 
7-1414 
WSPR Inc. MBS 
63 Chestnut St. Yankee 
6-2757 Colonial 
Cape Cod Broadcasting Co. 
South Sea Ave. 
Hyannis 1697 
C. T. Sherer Co., Inc. 
Worcester 
Alfred F. Kleindienst CBS 
65 Elm St. 
5-3101 
Worcester Telegram Publ. Co. Inc. NBC-Red 
Yankee 


18 Franklin St. 
21 


MICHIGAN 


Name of Licensee 
Headquarters Address 

Telephone Number Network 
Federated Publications Inc. 


Blue 
Battle Creek 
5655 


Michigan 


Bay Broadcasting Co. Inc. ue 
104 Center Ave. Michigan 
7551 
Upper Michigan Broadcasting Co, 
alumet 


James F. Hopkins Inc. 
6559 Hamilton Ave. 
Trinity 2-2000 


John L. Booth Broadcasting Inc. 
Eaton Tower 
Cadiilac 7600 


WJR The Goodwill Station 
Fisher Bldg. 
Madison 4440 


CBS 


Chief Owner or Executive 
General Manager 
Cc cial M 





John Shepard 3rd 
R. L. Harlow 
Linus Travers 


Harold A. Lafount 
George Lasker 
George Lasker 


William T. Welch 
William T. Welch 
Leonard C. Cox 


Rubin E. Aronheim 
Milton H. Meyers 
Milton H. Meyers 


John W. Haigis 
James L. Spates 
Horace W. Nichols 


Minnie R. Dwight 
Charles N. DeRose 
Patrick J. Montague 


A. H. Rogers 
Irving E. Rogers 
Irving E. Rogers 


A. S. Moffat 
Robert Donahue 
Haskell Bloomberg 


Basil Brewer 
Hugh R. Norman 
Raymond D. Markey 


Monroe B. England 
Monroe B. England 
John Parsons 


Charles W. Phelan 
Van D. Sheldon 
Robert Taylor 


{Westinghouse E & M Co. 


\Walter C. Evans 
C. S. Young 
Frank R. Bowes 


A. S. Moffat 
A. W. Marlin 
A. W. Marlin 


Quincy A. Brackett 
Quincy A. Brackett 
Milton W. Stoughton 


Harriett M. Alleman 
Harriett M. Alleman 
Arthur A. Newcomb 


Frank F. Butler 


Alfred F. Kleindienst 
Mildred P. Stanton 


George F. Booth 
Edward E. Hill 
George H. Jaspert 


Chief Owner or Executive 
General Manager 
Commercial Manager 


A. L. Miller 
D. E. Jayne 
F. F. Owen 


Harley D. Peet 
H. A. Giesel 
H. A. Giesel 


A. L. Burgan 


James F. Hopkins 
James F. Hopkins 
Arthur H. Croghan 


John L. Booth 
John L. Booth 
Mike E. Kent 


George A. Richards 
Leo Fitzpatrick 
Owen F. Uridge 


Program Director 
Mdsg. or Promotion Mgr 
Chief Engineer 


{Linus Travers 
\Gerald Harrison 
James S. Powers 

\F. Carlton MeVarish 
Paul A. DeMars 
Irving B. Robinson 


Bob Perry 
George Lasker 
John Parker 


Josephine Y. Welch 
Joseph Welch 
John C. Pavao 


Theodore Kalin 


Warren M. Greenwood 
Horace W. Nichols 
James L. Spates 


Walcott A. Wyllie 


Thomas Humphrey 
John D. Maloy 


George A. Hinckley 


Thomas Clayton 
Robert Donahue 
Anthony Michaels 


Paul Stiles 


Clyde Pierce 


Bernie Adams 
Robert Burbank 
Norman Blake 


Marjorie Leadbetter 
Ray Wiley 
Dick Hammond 


John F. MacNamara 
Harry D. Goodwin 
Harold E. Randol 


Herbert Edman 
A. W. Marlin 
Earle Hewinson 


Wayne Henry Latham 
Milton W. Stoughton 
Lawrence Reilly 


H. Harrison Flint 
John K. Gowen 3d 
Rodney Merrill 





William T. Cavanagh 
Philip R. Jasen 
Hobart H. Newell 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer |. 


Frank Jayne 


Raymond B. Roof 


Frank E. Catto 
A. F. Huebner 
Ralph H. Carpenter 





Sybil Krieghoff 
John Olenik 
Paul O. Frincke 


Charles Farrall 
Michael Jachimski 
Edward E. Clark 


Norman White 


M. R. Mitchell 
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Representative 


Petry 


Walker 
Bannan 


McGillvra 
Bannan 
Katz 

Petry 
Burn-Smith 
Burn-Smith 
Rambeau 


NBC 


Petry 


Hollingbery 
Bannen, Boston 


Weed 


Petry 


Representative 


Burn-Smith 
Hollingbery 


Bogner & Martin 


Forjoe 
Associated 


Petry 


Advertising 
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The ‘Vb New England State 


LARGER THAN FOUR NEW ENGLAND STATES ... EXCEEDS 
POPULATION OF NATION’S FIFTH LARGEST CITY! 


AWRENCE, Massachusetts, is only To eliminate this major radio station 
L the location of Station WLAW. The from any New England advertising plan 
influence of this powerful 5,000 watt sta- is as unthinkable as eliminating such ma- 
tion extends far beyond the city limits. jor cities as Philadelphia, Detroit, Los 
WLAW is the preferred station in the in- Angie or Cleveland. The Lhe state is a 
dustrial heart of New England—the 7th deinite New Engiad marketing area— 


an important market—cover it effectively 


— intensively. 


mack Valley to the North are New Hamp- L A WwW RE N C E M A S S 
J om 


shire’s fertile agricultural fields, and into 
this area, too, WLAW throws a powerful 5000 WATTS 680 KILOCYCLES 


signal. 


state—with a population in the primary 
listening area of more than one and one- 
half million people. The Merrimack 
Valley is one of the country’s major in- 
dustrial areas—truly a beehive of manu- 
facturing activity. Beyond the Merri- 













* COLUMBIA Vg AFFILIATE * 





National Representatives: THE KATZ AGENCY, INC., New York + Chicago - Detroit - Atlanta - Kansas City - Dallas 
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21 years of prestige building have 
given WW) a standing in its market 


ploy 
that is unique in the annals of 7 
broadcasting. bas 
The Detroit News pioneered in American _ 
broadcasting with WWJ on August 20, a 
1920. Ever since, the fundamental policy “a 
of this station has been centered on devel- 
oping and perfecting radio broadcasting. 
During its 21 years on the air, many 
new vistas have opened to WWJ. The C 
fields of public service, education and en- Ww4 
tertainment have been explored so thor- ae 
oughly that WWJ has long been not fai 
only the favored station of civic, educa- squ 
tional and religious elements in the com- wait 
munity, but has consistently led all De- he 
troit stations in surveys of general listener pre 


preference, as well. 





National Representatives 


GEORGE P. HOLLINGBERY COMPANY 


NEW YORK * CHICAGO ® ATLANTA « SAN FRANCISCO * LOS ANGELE 





. . a Owned and Operated by The Detroit News 
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Every advance in radio has been em- 
ployed to the fullest at WWJ. Independ- 

ent experimentation and research for the 2 
future has been conducted, not only in 
amplitude modulation but also in the high 
frequency field and more recently in fre- 


quency modulation. 


W45D 
Michigan’s First F. M. Station 
On the air since May 9, 1941, station 
W45D was formally dedicated on Octo- 
ber 17th. The F.C.C. grant permits use of 
facilities for noise-free coverage of 6,820 


square miles inside a radius of about 75 





miles around Detroit. W45D is now on 
the air 18 hours daily with independent 


programming. 


W45D 


Owned and Ooerated by The Detroit News 


Michigan's First Frequency Modulation Station, 
Located in the Penobscot Building, Detroit 
ON THE AIR 18 HOURS DAILY 





sing 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


D— Day. N— Night. ST—Shares Time. ST N—Shares Time Night. 
L—Limited Time with Dominant Station. SA-—Special Authorization. U 
(Data correet2d to January 1, 1942) 


*— Non-Commercial Station. 


S H—Specified Hours. 
LS— Local Sunset. 


SH N—Specified Hours Night, 
Unlimited. 


CP—Construction Permit Issued. 











——__| 
. 
MICHIGAN—(Continued) 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
DETROIT—Continued WWJ 950 5 ,000 Evening News Assn. Inc. NBC-Red William J. Scripps Melvin C. Wissman Hollingbery 
630 Lafayette Blvd. Harry Bannister J. Albert 
Randolph 2000 Harry Betteridge Walter R. Hoffman 
WXYZ 1270 5 ,000 King-Trendle Broadcasting Corp. Blue George W. Trendle Charles Livingstone Raymer 
Stroh Bldg. Michigan H. Allen Campbell H. S. Christian 
Cherry 8321 James G. Riddell Lambert B. Beeuwkes 
Vernon C. Alston 
CKLW 805 5.000 Western Ontario Bestg. Co. Ltd. MBS Malcolm G. Campbell John Gordon McGillvra 
Windsor, Ont.) Union Guardian Bldg. CBC J. E. Campeau Richard E. Jones Stovin 
Cadillac 7200 J. E. Campeau W. J. Carter 
EAST LANSING... *WKAR 870 5 ,000-D Michigan State College Michigan State College Robert J. Coleman 
East Lansing Robert J. Coleman ere eee 
5-9113 pMnehideess Norris E. Grover 
ESCANABA....... WDBC 1490 250 Delta Broadcasting Co. Gordon H. Brozek ~~ _................ 
First & Ludington Sts. Gordon H. Brozek 
787 Sick iAeeAlececets mh) 8 806ritié‘“ C=C ENR owas 
A WFDF 910 1.000 Flint Broadcasting Co. Blue Howard M. Loeb Adrian R. Cooper Burn-Smith 
Union Industrial Bldg. Michigan Howard M. Loeb F. S. Loeb 
2-7158 Frederick S. Loeb Frank D. Fallain 
GRAND RAPIDS WLAV 1340 250 Leonard A. Versluis MBS Leonard A. Versluis Kay Mordo 
Keeler Bldg. Hy M. Steed King Bard 
6-5461 Hy M. Steed Raymond A. Plank 
WASH 1300 500 King-Trendle Broadcasting Corp. Blue George W. Trendle Sandy Meek Raymer 
Grand Rapids National Bank Bldg. Michigan Stanley W. Barnett Paul F. Eichhorn 
9- Stanley W. Barnett Fred W. Russell 
woobD 1300 500 (See WASH) 
CP-5 ,000 
IRONWOOD........ WJMS 1450 250 Upper Mich.-Wis. Bestg. Co. Inc. MBS N. C. Ruddell Harry Wills Bogner & Martin 
124 E. McLeod Ave. No. Central N. C. Ruddell Mekieivsue sense 
20 J. W. Huss August Jarvi 
JACKSON........ WIBM 1450 250 WIBM Inc. Blue Herman Radner Wilbur H. Dunn 
228 W. Michigan Ave. Michigan Roy Radner PE ree Forjoe 
6121 Roy Radner Charles Wirtanen 
KALAMAZOO. WKZO 590 5 ,000-LS WKZO Inc. CBS John E. Fetzer Harry Caray Free & Peters 
1 ,000-N Box 203, Grand Rapids Ray V. Hamilton \Paul H. Aurandt 
CP-5 ,000-1 Box 866, Kalamazoo John W. O’Harrow John W. O’ Harrow 
3-1223 Arthur E. Covell 
LANSING.... WJIM 1240 250 WJIM Inc. Blue Harold F. Gross Bob Innes Adams & Adams 
City National Bldg. Michigan Harold F. Gross Bob Innes 
2-1333 Harold F. Gross Charles L. Brady 
LAPEER... *WMPC 1230-SH 250 Liberty Street Gospel Church Frank S. Hemingway Nora Eastman 
803 Liberty St. Frank S. Hemingway oe aie dense a's: 6:4 
(encore sien a ; Hollis F. Hayes 
MARQUETTE WDMJ 1340 250 Lake Superior Broadcasting Co. een e. DO iltcetesccesces§ $§§§ “e64¢0enecneguni 
146 W. Washington J rr ere 
ee re 
MUSKEGON WKBZ 1490 250 Ashbacker Radio Corp. Grant F. Ashbacker Frank Lynn Burn-Smith 
424 Apple Ave. Grant F. Ashbacker Loran A. Haney 
26-051 William C. Wester George Krivitzky 
PONTIAC. . WCAR 1130 1 ,000—-D Pontiac Broadcasting Co. George M. Stutz William E. Macdonald Foreman 
Riker Bldg. H. Y. Levinson ee Porn 
Pontiac 7141 W. K. Bailey Wiley D. Wenger 
PORT HURON WHLS 1450 250 Port Huron Broadcasting Co. Blue H. L. Stevens Harmon L. Stevens 
932 Military St. Michigan Ts OVEN heb wnacecane 
} Robert Mackin Leslie Conant 
ROYAL OAK WEXL 1340 250 Royal Oak Broadcasting Co. George B. Hartrick Kirk Knight = .ccccs 
212 W. Sixth St. Bae ©. TROUNOOR lack cc cnscce 
Elmhurst 6524 E'lis C. Thompson Joseph L. McFarland 
SAGINAW WHAL 980 500—-D Harold F. Gross & E. C. Shields ee ery er 
Construction Permit) Saginaw ee ee ree 
WSAM 1230-SH 250-LS Saginaw Broadcasting Co. Milton L. Greenebaum Suck Paster lhc tet ce cee 
100-N Bancroft Hotel Jack Parker Robert Phillips 
2-6148 Milton L. Greenebaum Simon Maruszan 
SAULT STE. MARIE. WSOO 1230 250-LS Hiawathaland Broadcasting Co. Vernon W. Aikins Frank F. Firnschild McGillvra 
100—-N 107 W. Portage Ave. Stanley R. Pratt Joel Caron 
3000 R. Y. Burnett Eugene T. Kaari 
TRAVERSE CITY WTCM 1400 250 Midwestern Broadcasting Co. Lee Biederman 8 hist twinecvccss Associated 
Anderson Bldg. ee ee. eer 
1150 Les Biederman Drew McClay 
Name of Licensee Chief Owner or Executive Program Director 
, Call Frequency Power Headquarters Address General Manager ig. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
ALBERT LEA.... KATE 1450 250 Albert Lea-Austin Bestg. Co. Inc. MBS E. L. Hayek Roy Pickett Foreman 
332 So. Broadway No. Central ae § ### mnmered pelea alin le 
2338 T. H. Lathrop George H. Church 
BRAINERD........ KTOM 1400 250 Brainerd-Bemidji Bestg. Co. {John W. Boler 
(Construction Permit) 


Brainerd 
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Howard S. Johnson 
David Shepard 
{Edmund Tom O’B-ien 
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*— Non-Commercial Station. 





DIRECTORY 


LS— Local Sunset. 


D—Day. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


OF BROADCASTING STATIONS OF THE UNITED STATES 


N— Night. 
L—Limited Time with Dominant Station. 


S H—Specified Hours. 
U— Unlimited. 


CP—Construction Permit Issued. 


———__| 


SH N—Specified Hours Night, 





Call 
City Letters 
DULUTH...... KDAL 
WEBC 
FERGUS FALLS. . KGDE 
HIBBING. WMFG 
BEAIGEATO..... 2.05 KYSM 
MINNEAPOLIS-ST. 
ee KSTP 
Wwcco 
WDGY 
*WLB 
WLOL 
WMIN 
WTCN 
MOORHEAD.. KVOX 
NORTHFIELD. *WCAL 
ROCHESTER KROC 
ST. CLOUD KFAM 
ST. PAUL 
VIRGINIA WHLB 
WILLMAR KWLM 
WINONA KWNO 
Call 
City Letters 
COLUMBUS WCBI 
GREENVILLE WJIPR 
GREENWOOD WGRM 
GULFPORT WGCM 
HATTIESBURG WFOR 
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Frequency 
in Kilocycles 


610 


1320 


1230 


1230 


1500 


830 


1130 


L-Albuquerque 


770 
ST-WCAL 


1330 
1400 


1280 


1340 
770 
ST-WLB 


1340 


1450 


1400 
1340 


1230 


Frequency 
in Kilocycles 


1400 
1340 
1240 
1240 


1400 


Yearbook 


Power 
in Watts 


i, 


o 


50, 


uw 


or 


_ 


~ 


Power 


,000-LS 


MINNESOTA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


000 Red River Bestg. Co. Inc. 
Bradley Bldg. 
Melrose 2230 


,000 Head of the Lakes Bestg. Co. Inc. 


WEBC Bldg. 
Melrose 1537 


Charles L. Jaren 
Lincoln Ave. W. 


250 Head of the Lakes Bestg. Co. 
Androy Hotel 
1150 


250 Southern Minnesota Supply Co. 
101 No. Second St. 
4673 


000 KSTP Inc. 

St. Paul Hotel, St. Paul 
St. Paul: Cedar 5511 

Minneapolis: Bridgeport 3222 


, 000 Columbia Broadcasting System Inc. 


625 Second Ave. So. 
Main 1202 


George W. Young 
Nicollet Hotel 
Bridgeport 7777 


500-N 


000-D University of Minnesota 
Minneapolis 


Main 8177 


000 Independent Merchants Bestg. Co. 


1730 Hennepin Ave. 
Atlantic 0406 


250 WMIN Broadcasting Co. 
St. Anthony & Syndicate 
Nestor 6501 


000-LS 


Minnesota Broadcasting Corp. 
000-N 


Wesley Temple Bidg. 
Main 6562 


250 KVOX Broadcasting Co. Inc. 
720 Center Ave. 
3-1523 
000-D St. Olaf College 
Northfield 
770 


250 Southern Minnesota Bestg. Co. 
KROC Bldg. 
3924 


250 Times Publishing Co. 
Weber Bidg. 
3330 


(See Minneapolis-St. Paul) 


250 Head of the Lakes Bestg. Co. 
WHLB Bidg. 
2000 


250 Lakeland Broadcasting Co. 
Memorial Auditorium Bldg. 
310 


250 Winona Radio Service 
216 Center St 
3315 


Network 


CBS 


NBC 
Northwest 


MBS 
No. Central 


CBS 


NBC 


Northwest 


NBC-Red 
Northwest 


MBS 
No. Central 


Blue 


MBS 
No. Central 


NBC 


Northwest 


NBC 
Northwest 


CBS 


MBS 


MBS 
No. Central 


MISSISSIPPI 


Name of Licensee 
Headquarters Address 
Watts Telephone Number 
250 Birney Imes 

Gilmer Hotel 
1313 


250 John R. Pepper 
107 So. Poplar 
1770 
250 P. K. Ewing 
222 Howard St. 
717 


250 WGCM Inc. 
Hewes-Martin Bldg. 
1111 


250 Forrest Broadcasting Co. Inc. 
302 Hemphill! St. 


866 


Number 


Network 


Blue 


NBC-Red 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Dalton Le Masurier 
Dalton Le Masurier 
Odin S. Ramsland 


Morgan Murphy 
Walter C. Bridges 
Thomas W. Gavin 


Charles L. Jaren 
C. L. Jaren 
Cc. L. Jaren 


Morgan Murphy 
. 8. Hyett 


H. S. Hyett 


F. B. Clements 
John F. Meagher 
John F. Meagher 


Stanley E. Hubbard 
Kenneth M. Hance 
Ray C. Jenkins 


Columbia Bestg. System Inc. 
Earl H. Gammons 
Thomas H. Dawson 


George W. Young 
George W. Young 
Lee L. Whiting 


U. of Minnesota 
Burton Paulu 


C. J. Winton Jr. 
K. W. Husted 
Fred F. Laws 


Edward Hoffman 
Edward Hoffman 
Edward Hoffman 


Minneapolis Daily Times 

St. Paul Dispatch-Pioneer 
Press 

Clarence T. Hagman 

Francis Van Konynenberg 


M. M. Marget 
R. Steinley Jr. 


Dr. L. W. Boe 
Milford C. Jensen 


Gregory P. Gentling 
Gregory P. Gentling 
Gerald W. Wing 

Wilfred R. Knutson 


Fred Schilplin 
Fred Schilplin 
Fred Schilplin 


Walter C. Bridges 
Barney Irwin 
Barney Irwin 


H. W. Linder 
H. W. Linder 
H. W. Linder 


M. H. White 
L. L. MeCurnin 
L. L. MeCurnin 


‘hief Owner or Executive 


General Manager 
Commercial Manager 


Birney Imes 
Robert L. McRaney 
James Eatherton 


John R. Pepper 
John R. Pepper 
Paul Thompson 


P. K. Ewing 
W. E. Williams 


P K. Ewing 
F C. Ewing 
F. C. Ewing 


C.J. Wright 
C. J. Wright 
C. J. Wright 


BROADCASTING 


a 
Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 


Gilbert Fawcett 
Ellis Harris 
R. A. Dettman 


Free & Peters 


Don McCall 
Leo M. Fremont 
Charles B. Persons 


Hollingbery 


Sev Widman 
C. L. Jaren 


Ruth E. Coe 
Leo Freemont 
C. B. Persons 


Jack Hanssen 
Bob DeHaven 


Wilson 


Corinne Jordan 
Sam L. Levitan 
Hector R. Skifter 


Petry 


Hayle C. Cavanor 
Sam H. Kaufman 
Hugh S. McCartney 


Radio Sales 


Rambeau 
George K. Jacobsen 
Betty T. Girling 
Martin Shuler 
Robert Sutton Foreman 


Douglas Durkin 
Gene Brautigam 
Marilyn Powell 
Samuel Nemer 
Warren Fritze 

J. Robert DeHaven Free & Peters 


John M. Sherman 


Ray Stough 


Fred Monkkonen 








Martin Hegland 
Amos Dicke 


La Velle Waitman 
Wallace E. Stone 
Fred C. Clark 


Robert Witschen 


Billie Denison 
Norman Page 
C. B. Persons 


Bill Linder 
Don Linder 
Vern Baumgartner 


Margaret Johnso: 


Bob Miles 
Maurice Reutter 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer Representative 


Felix Adams Associated 


Bob McRaney 
P. C. Melone 


Bert Ferguson 
Ray Dickson 
Sears & Ayer 
Charles Wolfe 
Harry Pearce 
H. C. Hill 
Gordon Clark 
John T. Orr 


C. J. Wright 
C. H. Dyess 


Sears & Ayer 


¢ Broadcast Advertisint 
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ARE YOU 
SATISFIED 


= WITHA RESULTS 
SIN THE EIGHTH 


RETAIL MARKET? 


| EARN i! LEARN 


| WHAT ESTP CAN Do FOR YOU RIIaam 


entative 


Peters 


bery 








Are you willing to risk a postage stamp (one if by 
land— two if by air) to learn how you, too, can 
enjoy thrilling success when you advertise in the 
Twin Cities’ market? 


That’s all it takes to bring you your free copy of 
KSTP’s amazing book offered below. 


It tells a stirring, true story of wide-spread dis- 


vertisers have followed the KSTP way to suc- 
cessful radio advertising in the Twin Cities’ 
market — how these 117 local and national spot 
advertisers have used the KSTP way for 591 
consecutive contract years, or an average of 5 con- 
secutive contract years each! 


Don’t put off until tomorrow what you can do 
















today. Thirty seconds to clip the coupon below 
. .. thirty seconds to put it in an envelope and 
mail it to KSTP. Just one little minute that can 
mean nothing or everything to you—depending on 
how you use it. Use those sixty seconds wisely . . . 
Learn now how 117 local and national spot ad- send for your free KSTP book right now! 









tribution! . . . increased consumer acceptance! 
. rising sales! . . . that should rouse every 

energetic, red-blooded, American advertising 

agency and its clients to immediate action! 











RUSH THIS COUPON TODAY! 
RADIO STATION KSTP 


GET YOUR FREE BOOK! 


TWENTY-FOUR BIG PAGES! 
PROFUSELY ILLUSTRATED! 
IN BEAUTIFUL COLOR! 
NAMES ACTUAL NAMES! 


Minneapolis—St. Paul, Minnesota 


I 

I 

| 

I 
Gentlemen: Please send immediately my free ! 
copy of your amazing book that tells how I, too, | 
can enjoy successful radio advertising in the 
l 

| 

I 

I 

I 

1 


Twin Cities’ Market. 








NAME. 
FACTUAL INFORMATION! saci 
Pie IN HANDY FILE FORM! a. : 





MINNEAPOLIS - ST. PAUL 
50,000 WATTS-CLEAR CHANNEL 
N. B.C. BASIC RED NETWORK 


Ayer 
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D—Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 


(Data corrected to January 1, 


ST N—Shares Time Night. 
SA—Special Authorization. 


1942) 


U— Unlimited. 


S H—-Specified Hours. 


CP—Construction Permit Issued. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 


SH N—Specified Hours Night. 
LS—Loeal Sunset. 





City 


JACKSON 


MERIDIAN 


NATCHEZ 


VICKSBURG 


City 
CAPE GIRARDEAU... 
COLUMBIA 


HANNIBAL......... 
JEFFERSON CITY... 
JOPLIN . 


KANSAS CITY 


POPLAR BLUFF... 


ST. JOSEPH.. 


ST. LOUIS 


Call 
Letters 


WIJDX 


WAML 


WSKB 


WCOC 


WMIS 


WQBC 


Call 
Letters 


KFVS 


KFRU 


KHMO 


KWOS 


WMBH 


KCMO 


KITE 


KMBC 


WDAF 


WHB 


KWOC 


KFEQ 


*KFUO 


KMOX 


KSD 


KWK 


Frequency 
in Kilocycles 


1300 


1450 


1340 


1230 


910 


1490 


1390 


Frequency 
in Kilocycles 


1400 


1400 


1340 


1240 


1450 


1480 


980 


610 


880 


1340 


680 
L-KPO 


850-SH 


1120 


1380 


Power 
in Watts 


000-LS 


5, 
1,000-N 
250 


250 


250 


1,000 


1,000-D 


Power 
in Watts 


250 


5 ,000—-LS 
1 ,000—-N 


1 ,000 


5 ,000 


5 ,000 


1 ,000—-D 


2 ,500-LS 
500-N 
CP-5 ,000-U 


5 ,000 


50 ,000 


5 ,000-LS 
1 ,000—N 


5 ,000-LS 
1 ,000—N 
CP-5 ,000—-U 
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MISSISSIPPI—(Continued) 


Name of Licensee 
Headquarters Address 


Threefoot Bldg. 
1042 


Natchez Broadcasting Co. 
407 Franklin St. 
151 


Delta Broadcasting Co. Inc. 
Hotel Vicksburg 
312 


MISSOURI 


Name of Licensee 
Headquarters Address 
Telephone Number 


Oscar C. Hirsch 
324 Broadway 
2104 


KFRU Inc. 
9th & Elm Sts. 
4141 


Courier-Post Publishing Co. 
102!2 So. Main St. 
3450 


Tribune Printing Co. 
St. Mary’s Blvd. 


Joplin Broadcasting Co. 
Keystone Hotel 
330 


KCMO Broadcasting Co. 
Commerce Bldg. 
Victor 0900 


First National Television Inc. 
816 Locust St. 
Harrison 5818 


Midland Broadcasting Co. 
Hotel Pickwick 
Harrison 2650 


The Kansas City Star Co. 
1729 Grand Ave. 
Harrison 1200 


WHB Broadcasting Co. 
Scarritt Bldg. 
Harrison 1161 


Radio Station KWOC 
1801 No. Main St. 
1310 


KFEQ Inc. 
Schneider Bldg. 
4 


3 


Evangelical Lutheran Synod 
801 De Mun Ave. 
Delmar 3030 


Columbia Broadcasting System 
401 S. 12th Blvd. 
Central 8240 


Pulitzer Publishing Co. 
12th & Olive Sts. 
Main 1111 


Thomas Patrick Inc. 
Hotel Chase 
Rosedale 3210 


Telephone Number Network 
Lamar Life Insurance Co. NBC-Red 
Box 2171 
2-1183 
Standard Life Broadcasting Co. Blue 
Robert E. Lee Hotel 
83-2788 
New Laurel Radio Station Inc. NBC-Red 
512’ Central Ave. 
288 
McComb Broadcasting Corp. 
Box 111 
37 
Mississippi Broadcasting Co. Inc. CBS 


Network 


Blue 


MBS 


Blue 


CBS 


NBC-Red 


MBS 
Kansas 


CBS 


NBC-Red 


MBS 


BROADCASTING e Broadcast 


Chief Owner or Executive 


General Manager 
Cc cial M. 


Program Director 
Mdsg. or Promotion Mgr. 





Lamar Life Insurance 
Wiley P. Harris 
C. A. Lacy 


G. W. Covington 
L. M. Sepaugh 
F. E. Wilkerson Jr. 


D. A. Matison 
Hugh M. Smith 
Hugh M. Smith 


{Robert Louis Sanders 
\George Blumenstock 
George Blumenstock 
George Blumenstock 


D. W. Gavin 


P. K. Ewing 
P. K. Ewing Jr. 
Penny Pennington 


Louis P. Cashman 
O. W. Jones 
O. W. Jones 


Chief Owner or Executive 


General Manager 
Cc cial M; 





Oscar C. Hirsch 
Oscar C. Hirsch 
Ralph L. Hirsch 


Elzey Roberts 
C. L. Thomas 
Jack W. Roth 


Lee Syndicate 
E. L. Sparks 
Earl Dougherty 


R. C. Goshorn 
R. L. Rose 


D. J. Poynor 
D. J. Poynor 
Bob Burke 


T. L. Evans 
Jack Stewart 
Jack Stewart 
\C. E. Breazeal 


D. E. Kendrick 
Paul R. Heitmeyer 
Paul R. Heitmeyer 


Arthur B. Church 
Karl R. Koerper 
Sam H. Bennett 


George B. Longan 
Dean Fitzer 
Gardner Reames 


Cook Paint & Varnish Co. 


D. D. Davis 
John T. Schilling 
Donald Dwight Davis 


O. A. Tedrick 
P. H. Cunningham 
P. H. Cunningham 


Barton Pitts 
Barton Pitts 
{Glen G. Griswold 
\J. Ted Branson 


Evangelical Lutheran 
Herman H. Hohenstei 


CBS— William S. Paley 


Merle S. Jones 


Merle S. Jones, Natl. Spot 
J. Soulard Johnson, Local 


Joseph Pulitzer 
George M. Burbach 
Edward W. Hamlin 


Robert T. Convey 
Robert T. Convey 
{V. E. Camichael 
Robert M. Sampson 


Chief Engineer 


Co. Maurice Thompson 
Frank Gentry 
Percy G. Root 


Ward Coleman 
M. B. Wray 
C. A. Perkins 


Billy Tracy 
Granville Walters 
Bruce Dennis 


Julia D. Blumenstock 
Pauline Kiersky 
Robert Louis Sanders 


Mrs. D. W. Gavin 
D. W. Gavin 
D. W. Gavin 


Va! Jensen y 
Penny Pennington 


G. W. Wilson 


C. E. Drake 


Program Director 
dsg. or Promotion Mgr. 
Chief Engineer 


Virginia Bahn 


Oscar C. Hirsch 


Guy W. Lowe 
Foster H. Brown Jr. 
Robert Haigh 


George Moon 


Ben Parrish 


Elda Oswald 


Roy Wilson 
Charles McIntire 
Baxter Burris 


Dorothy Stewart 
Richard W. Evans 
Ted Millard 


Nelson Hibbs 
Kenyon R. Bennett 
Ted E. Church 


Felix Adams 
Mark N. Smith 
\Frank Barhydt 
A. R. Moler 

\A. Kenneth Krahl 


Harry J. Kaufmann 


Joseph A. Flaherty 


Dick Smith 
Bert Bidwell 
Henry Goldenberg 


William R. Tedrick 


H. H. Packard 
J. Ted Branson 
J. Wesley Koch 


Synod Herman H. Hohenstein 
n 


Carl H. Meyer 
C. G. Renier 


Thomas Rooney 
Harry Harvey 


Robert L. Coe 


John Tinnea Raymer 
Robert M. Sampson 
James P. Burke 
Advertising 


Representative 


Hollingbery 


Sears & Ayer 


Associated 


Representative 


Pearson 


Weed 


Pearson 


Sears & Ayer 


Sears & Ayer 


Pearson 


Free & Peters 


Petry 


Pearson 


Headley-Reed 


Radio Sales 


Free & Peters 











-BROA 
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ry 
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IN GREATER ST. LOUIS 








NBC RED NETWORK 


THE NETWORK MOST PEOPLE LISTEN TO MOST 


There Is ONE and Only One Basic 
NBC Red Network in the World 


In the prosperous area where St. Louis is the 
center, KSD is the only basic NBC Red Net- 
work station—it is 225 miles to the nearest. 


A Distinguished Broadcasting Station 


Station KSD—The St. Louis Post- Driv 


POST-DISPATCH BUILDING, ST. LOUIS, 
FREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTATIVES 
NEW YORK 1035 8 £07. Cie) DETROIT ATLANTA SAN FRANCISCO LOS ANGELES 

















DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 
LS—Local Sunset. 


Le 


D—Day. N— Night. ST—Shares Time. ST N—Shares Time Night. S H—Specified Hours. 
L—Limited Time with Dominant Station. SA—Special Authorization. U— Unlimited. 


(Data corrected to January 1, 1942) 


SH N—Specified Hours Night 
CP—Construction Permit Issued. 





City 


ST. LOUIS— Continued 


City 


BILLINGS 


BOZEMAN 


BUTTE... 


GREAT FALLS 


HELENA. 


KALISPELL 


MILES CITY 


MISSOULA 


WOLF POINT 


City 


FREMONT 


GRAND ISLAND. 


HASTINGS 


KEARNEY 


LINCOLN 
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ee! 
- 
MISSOURI—(Continued) 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
KXOK 630 5 000 Star-Times Publishing Co. Blue Elzey Roberts C. L. Thomas Weed 
12th & Delmar Blvd. John C. Roberts Robert Seat 
Chestnut 3700 Clarence G. Cosby Arthur F. Rekart 
WEW 770 1 ,000-D St. Louis University ss Rev. H. B. Crimmins, 8.J.. Don C. Lochner McGillvra 
3642 Lindell Blvd. Nicholas Pagliara j= .............. Pearson 
Franklin 5665 Nicholas Pagliara George E. Rueppel, S.J. 
WIL 1230 250 Missouri Broadcasting Corp. os L. A. Benson Neil Norman Rambeau 
Melbourne Hotel C. W. Benson William Durney 
Jefferson 8403 'L. A. Benson Chal H. Stoup 
\C. W. Benson 
David Pasternak 
KDRO 1490 250 Drohlich Brothers eee Robert A. Drohlich Albert S. Drohlich Pearson 
2100 W. Broadway \Albert S. Drohlich Albert S. Drohlich 
4004 Robert A. Drohlich Glenn Gray 
Robert A. Drohlich 
KGBX 1260 5 ,000 Springfield Broadcasting Co. NBC Tams Bixby II Hugh Aspinwall Pearson 
508 St. Louis St. Lester E. Cox Carl S. Ward 
: Ralph D. Foster Fritz Bauer 
Leslie L. Kennon 
KTTS 1400 250 Independent Broadcasting Co. PS ee 
(Construction Permit Springfield ikea i i. »dduhWamedeavebe 
KWTO 560 5 ,000-—D Ozark Broadcasting Co. Lester E. Cox Hugh Aspinwall Pearson 
CP-5 ,000-U 508 St. Louis St. \Tams Bixby II Carl S. Ward 
1360 Ralph D. Foster Fritz Bauer 
Leslie L. Kennon 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
KGHL 790 5 ,000 Northwestern Auto Supply Co. NBC C. O. Campbell M. V. Braunberger Katz 
Fifth & North Broadway Ed Yocum E. E. Cooney 
2222 Ed Yocum Jeff A. Kiichli 
KRBM 1450 250 KRBM Ince. NBC Bob McNab Ernest Neath 
Bozeman Z-Bar Ernest Neath ae cae 
1420 Melvin Jass Fred Heister 
KGIR 1370 5 ,000 KGIR Ine. NBC E. B. Craney Pat Goodover Walker 
Butte Z-Bar E. B. Craney - ere 
22-3-44 M. E. Dunn Fred Heister 
KFBB 1310 5 ,000 Buttrey Broadcast Inc. CBS F. A. Buttrey John Alexander Weed 
First National Bank Bidg. Joseph P. Wilkins Joseph P. Wilkins Biddick 
4377 Joseph P. Wilkins Wilbur Myhre 
KPFA 1240 250 KPFA Inc. NBC Barclay Craighead K. O. MacPherson Walker 
Helena Z-Bar K. O. MacPherson = ait praia: 
1240 Ed Goodwin Fred Heister 
KGEZ 1340 100 Donald C. Treloar AN Donald C. Treloar Oliver Hockley 
CP-1460 CP-1 ,000 203 First Ave. E. Donald C. Treloar Donald C. Treloar 
332 Walter LaBonte Donald Gorman 
KRJF 1340 250 Star Printing Co. W. F. Flinn Mary Virginia Tannehill 
13 No. 6th St. W. F. Flinn ye A 
60 Don Tannehill Henry B. Poole 
KGVO 1290 5 ,000-LS Mosby’s Inc. CBS A. J. Mosby James Alden Barber Burn-Smith 
1.000-N 132 W. Front St A. J. Mosby Piaiels 
2155 A. J. Mosby George Allison 
KGCX 1480 1 ,000 E. E. Krebsbach E. E. Krebsbach Mel King 
Wolf Point M. J. Severson 
102 M. J. Severson Eugene Bunker 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. ° 
Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
KORN 1400 250 Nebraska Broadcasting Corp. Lloyd C. Thomas Clarice Allport Sears & Ayer 
Pathfinder Hotel Jack Luther sna bennws 
1060 Jack Luther Lee Gustavson 
KMMJ 750 1 .000 KMM4 Inc. Don Searle George Kister Headley-Reed 
L-WSB 315!» No. Locust St. Wick Heath Bill Martin 
703 Bill Martin D. Raymond Taylor 
KHAS 1230 250 Nebraska Broadcasting Co. Inc. Henry G. Smith Tim George 
Tribune Bldg. George H. Engelter eee 
1745 Eari McIntire Walter Ely 
KGFW 1340 250 Central Nebraska Bestg. Corp. Lloyd C. Thomas Paul Roscoe 
Federal Annex Bldg. E. Anson Thomas Harold Clark 
2-3541 E. Anson Thomas Jack Lewis 
KFAB 780 10 .000 KFAB Broadcasting Co. CBS Frank D. Throop Sa tein ‘ Petry 
Synchronizes at night with WBBM, Chicago Hotel Lincoln | Don Searle re Pee 
2-3214 \Jud Woods Mark W. Bullock 


Arthur J. Weaver 


BROADCASTING e Broadcast Advertising 








BRO: 

















tative 


verything’s just ducky 


anil Business has to be pretty good before an to that and you've got a sure-fire reason for 
advertiser sits up and says "Everything's just stepped-up sales in this valuable market. 
ducky,” but that's what KXOK advertisers are Remember, when you buy KXOK it's a cinch 
7 doing. When their contracts expire, they come you'll get more than ever before. 


right back for more. They're selling more goods 


than ever in the rich Mid-Mississippi Valley 

Market and KXOK is doing the job. The normal ; 
oatid retail expenditure of 3,531,700 people in KXOK's 
- primary area alone is $826,490,000 annually. 


Reed Add nearly a billion dollars in defense contracts 


‘ 


NBC BASIC BLUE NETWORK x ST. LOUIS, MO. *% 630 KC. 5000 WATTS DAY AND NIGHT 
REPRESENTED BY WEED AND COMPANY, NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO * OWNED AND 
OPERATED BY THE SAINT LOUIS STAR-TIMES * AFFILIATED WITH KFRU, COLUMBIA, MISSOURI 
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*— Non-Commercial Station. 
LS—Local Sunset. L- 


D--Day 


Limited Time with Dominant Station. 


N— Night. ST—Shares Time. 
SA—Special Authorization. 


Data corrected to January 1, 1942) 


ST N—Shares Time Night. 


U— Unlimited. 


S H—Specified Hours. 


— | 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


S H N—Specified Hours Night, 
CP—Construction Permit Issued. 





City 


LINCOLN— 
Continued 


NORFOLKE....... 


NORTH PLATTE. 


SCOTTSBLUFF...... 


City 


LAS VEGAS..... 


PORTSMOUTH 


City 


ASBURY PARK...... 


ATLANTIC CITY..... 


BRIDGETON ........ 


CAMDEN ........ 
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NEBRASKA—(Continued) 


Name of Licensee 


Call Frequency Power Headquarters Address 
Letters in Kilocycles in Watts Telephone Number Network 
KFOR 1240 250 Cornbelt Broadcasting Corp. MBS 
Hotel Lincoln 
2-3214 
WJAG 1090 1,000 Norfolk Daily News 
L-KTHS, WBAL Norfolk, Neb. 
432 
KGNF 1460 1,000-D Great Plains Broadcasting Co. 
1521 W. 12th St. 
132 
KBON 1490 250 MSB Broadcast Co. 
(Construction Permit Omaha 
KOIL 1290 5 000 Central States Broadcasting Co. CBS 
Omaha National Bank Bldg. MBS 
Jackson 7626 
KOWH 660 500-D World Publishing Co. Blue 
World-Herald Bldg. 
Atlantic 2228 
wow 590 5 .000 Woodmen of the World Life Ins. Soc. NBC-Red 
nsurance Bldg. 
Webster 3400 
KGKY 1490 250 Hilliard Co, 
1517'> Broadway 
856 
Name of Licensee 
Call Frequency Power Headquarters Address 
Letters in Kilocycles in Watts Telephone Number Network 
KENO 1400 250 Nevada Broadcasting Co. 
Box 1310 
1400 
KOH 630 1 ,000 The Bee Inc. Blue 
413 Stevenson St. 
5106 
Name of Licensee 
Call Frequency Power Headquarters Address 
Letters in Kilocycles in Watts Telephone Number Network 
WKNE 1290 5 .000 WKNE Corp. CBS 
Dunbar St. 
2080 
WLNH 1340 250 Northern Broadcasting Co. MBS 
653 Main St. Yankee 
501 Colonial 
WFEA 1370 5 ,000 N. H. Broadcasting Co. NBC-Red 
323 Franklin St. 
7970 
WMUR 610 5 ,000—-LS Radio Voice of New Hampshire Inc. Blue 
1 ,000-N 1819 Elm St. 
2090 
WHEB 750 1 ,000 WHEB Inc. 
L-WSB La Fayette Rd. 
2670 
Name of Licensee 
Call Frequency Power Headquarters Address 
Letters in Kilocycles in Watts Telephone Number Network 
WCAP 1310 500 Radio Industries Broadcast Co, cients 
ST-WCAM, WTNJ Asbury Park 
WBAB 1490 250 Press Union Pub. Co. CBS 
1900 Atlantic Ave. 
5-1111 
WFPG 1450 250 Neptune Broadcasting Corp. epee 
Virginia Ave. & Boardwalk 
5-2188 
WSNJ 1240 250 Eastern States Broadcasting Corp. 
Radio Center Bldg. 
WCAM 1310 500 City of Camden ecee 
ST-WCAP, WTNJ City Hall 
9000 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Frank D. Throop 
Don Searle 
Jud Woods 
Arthur J. Weaver 


Gene Huse 
Art Thomas 
Art Thomas 


W. I. LeBarron 
W. I. LeBarron 
Joe di Natale 


C. J. Malmsten 


Frank Throop 
Don Searle 
Arthur J. Weaver 


Henry Doorly 
Vernon H. Smith 
Clem Young 


{De Emmet Bradshaw 
\ William Ruess 

John J. Gillin Jr. 
Howard O. Peterson 


L. L. Hilliard 
L. L. Hilliard 
R. M. Stewart 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Maxwell Kelch 
Maxwell Kelch 
Goodloe McDowell 


Guy C. Hamilton 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Harry C. Wilder 
Herman Steinbruch 
Herman Steinbruch 


Malcolm & Charles Jenney 


Earle G. Clement 
Alfred Tyler 


Adelaide Rines 
David F. Shurtleff 
David F. Shurtleff 


Francis P. Murphy 
Leslie F. Smith 


R. G. Le Tourneau 
Bert Georges 
David H. Carpenter 


Chief Owner or Executive 


General Manager 
Commercial Manager 


George S. Ferguson 


Albert J. Feyl 
Earle Godfrey 
Monroe L. Mendelsohn 


A. Harry Zoog 
A. Harry Zoog 
Edwin E. Kohn 


Howard S. Frazier 
Ovelton Maxey 
Ovelton Maxey 


Municipality 
Frederick S. Caperoon 
L. M. Maxwell 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Mark W. Bullock 


Art Thomas 
Art Thomas 
Frank Weidenbach 


Ernest Jaeggi 
Stephen H. Inns 


R. Bruce Wallace 
R. Bruce Wallace 
Mark W. Bullock 


Ken Stuart 


Harry Burke 
Bill Wiseman 
William J. Kotera 


Bill Walter 


Harland Morrison 


Program Director 


Representative 
Petry 


Walker 


Walker 


Hollingbery 


Blair 





Mdsg. or Promotion Mgr. 
Chief Engi 


Ralph O. Dow 


V. L. Harvey 


Merle Snider 
Herb Smith 
Hewitt Kees 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Robert A. Freeman 
Robert A. Freeman 
Leonard W. Savage 


Sherwin Greenlaw 
Earle Clement 
Louis Steady 


Don Sellers 
Fred W. Cole 
Reginald A. B. Schow 


Charles W. Burton 
Vincent H. Chandler 
Gordon Kinney 


Bill Bradley 
William Robinson 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Earle Godfrey 


M. March 


Blair K. Thron 


Dorothy Criswell 
Paul Alger 
Francis C. Fekel 


Edwin W. Tucker Jr. 
L. M. Maxwell 
Clarence E, Onens 


R 
hepr 


Raymer 


Representative 


Raymer 


McGillvra 


Weed 


International 


Representative 


Headley-Reed 


Burn-Smith 


International 
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* CLEAR CHANNEL 
y-Reed . . + 
* 750 KILOCYCLES “The Listening Habit of Central New England” 
™ z thn coon yoo Exclusive National Representation: 
ional Every Daylight Hour JOSEPH HERSHEY McGILLVRA 
NEW YORK e CHICAGO e LOS ANGELES ¢ SAN FRANCISCO 


* ALL YOUR FAVORITE MUSIC BERTHA BANNAN 


BMI ¢ ASCAP « SESAC Special Exclusive Boston Representative 
BERT GEORGES, General Manager DAVID CARPENTER, Sales Manager 
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*— Non-Commercial Station. 
LS—Local Sunset. 


D—Day. §N—Night. 


L—Limited Time with Dominant Station. 


ST—Shares Time. 
SA-—Special Authorization. 
(Data corrected to January 1, 1942) 


ST N—Shares Time Night. 


U— Unlimited. 


S H—Specified Hours. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


SH N—Specified Hours Nwht 
CP—Construction Permit Issued. 


——_ 





City 


JERSEY CITY. 


NEWARK.... 


PATERSON .... 


RED BANK......... 


TRENTON 


ZAREPHATH 


City 
ALBUQUERQUE 


CARLSBAD 


CLOVIS.. 


HOBBS..... 


LAS VEGAS 


ROSWELL....... 


SANTA FE.. 


TUCUMCARI. .. 


City 
ALBANY 


AUBURN . 


BATAVIA 


BINGHAMTON... . 


Call 
Letters 


WAAT 


WHOM 


WHBI 


WPAT 


WBRB 


‘WTNJ 


WTTM 


Frequency Power 
in Kilocycles in Watts 
970 1 ,000 
1480 1 .000-LS 
500-N 
1280 2 .500—LS 
ST-WNEW 1 ,000—-N 
930 1 ,000-D 


1240 100 
ST-WFAS, WGBB 
1310 500 
ST-WCAM, WCAP 


920 1 000 


(Construction Permit) 


. *WAWZ 


Call 
Letters 


KGGM 


KOB 


KAVE 


KICA 


KWEW 


KFUN 


KGFL 


KVSF 


KTNM 


Call 
Letters 


WABY 


WOKO 


WMBO 


WBTA 


WNBF 


1380 1 000 
ST-WBNX CP-5 ,000—LS 


Frequency Power 
in Kilocycles in Watts 
1260 1 ,000 
1030 10 ,000 
SA-77 SA-50 ,000—LS 
25 ,000-N 
CP-50 ,000 
1240 250 
1240 250 
1490 100 
1230 250 
1400 100 
1340 100 
1400 250 
Frequency Power 
in Kilocycles in Watts 
1400 250 
1460 1 ,000—-LS 
500-N 
1340 250 
1490 250 
1490 250 
CP-1290 CP-5 ,000 
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NEW JERSEY—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number Network 
Bremer Broadcasting Corp. 
50 Journal Square 
Journal Square 4-3500 


New Jersey Broadcasting Corp. 
29 W. 57th St. 
Plaza 3-4204 


May Radiobroadcast Corp. 
Newark 


North Jersey Bestg. Co. Ine. 
115 Ellison St. 
Armory 4-3400 


Monmouth Broadcasting Co. 
ed Bank 


WOAX Ine. 
416 Bellevue Ave. 
8149 


Trent Broadcast Corp. 
Broad St. Bank Bldg. 
6289 


Pillar of Fire 
Zarephath 
Bound Brook 223 


NEW MEXICO 


Name of Licensee 
Headquarters Address 
Telephone Number Network 
New Mexico Broadcasting Co. CBS 
Box 1388 
4544 


Albuquerque Broadcasting Co. 
420 W. Gold Ave. 
4411 


Blue 


Carlsbad Broadcasting Co. 
Crawford Hotel 


Western Broadcasters Inc. 
321 Main St. 
3 


W. E. Whitmore 
Harden Hotel 
495 


Southwest Broadcasters Inc. 
ox 7 


KGFL Inc. 
Roswell 


New Mexico Broadcasting Co. 
759 Cerrillos Rd. 
2020 


CBS 


Krasin-Krutzner Broadcasting Co. 
ucumcari 


NEW YORK 


Name of Licensee 
Headquarters Address 
Telephone Number Network 
Adirondack Broadcasting Co. Inc. 
Radio Centre 
4-4194 


WOKO Ince. 
Radio Centre 
4-4193 


WMBO Inc. 
141 Genesee St. 
433 


MBS 


CBS 


Batavia Broadcasting Corp. 
0 Main St. 


Wylie B. Jones Adv. Agency 
Arlington Hotel 
2-3461 


CBS 
MBS 


BROADCASTING e Broadcast Advertising 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Paul H. LaStayo 
Paul H. LaStayo 
A. B. Schillin 


Paul F. Harron 
Joseph Lang 
Jack M. Compter 


James L. Shearer 


James V. Cosman 
Edward Codel 
Edward Codel 


Thomas F. Burley 


F. J. Wolff 
Franklin J. Wolff 
H. M. Gebert 


Charles Quinn 
A. Harry Zoog 
George S. McGinley 


Bishop Alma White 
Ray B. White 


Chief Owner or Executive 
General Manager 
Commercial Manager 


A. R. Hebenstreit 
Harry Burdick 
Harry Burdick 


T. M. Pepperday 
Frank Quinn 
Frank Quinn 


Jack Hawkins 
Barney Hubbs 
Jack W. Hawkins 
Jack W. Hawkins 


Charles C. Alsup 
Drury Lane 
Charles C. Alsup 


W. E. Whitmore 
John Faris 
John Faris 


E. N. Thwaites 
E. N. Thwaites 


A. R. Hebenstriet 
Ivan R. Head 
Ivan R. Head 


{Otto A. Krutzner 
Lester Q. Krasin 

Lester Q. Krasin 

Stu Morrison 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Harold E. Smith 
Harold E. Smith 
Deuel Richardson 


Raymond M. Curtis 
Harold E. Smith 
Deuel Richardson 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Walter Patrick Kelly 
Walter Patrick Kelly 
Frank V. Premer 


Thurston Holmes 
J. M. Compter 
Allison Burnham 


Milton Bernard Kaye 
Ralph Sumner Silver Jr. 
Earl F. Lucas 


Walter Lewis 
Louis Jerome 
Edward Knowles 


Milton T. March 
George Field 
Blair K. Thron 


A. Orland Wolfram 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Robert Van Driel 
Ted Schifani 
Leonard F. Dodds 


Van Haaften 


Jack Evans Jr. 
Lee Pollock 
Harry Boehnemann 


Dorris Johnson 
Charles C. Alsup 


James Nelson 
W. E. Whitmore 
John Faris 
George Farmer 


Mary M. Chapman 
Ivan R. Head 
A. F. Schultz 


Stu Morrison 
Stu Morrison 
Lester Q. Krasin 


Program Director 
Mdsg. or Promotion Mgr. 
, Chief Engineer 


Johnny Lee 
Paul Heisler 
J. H. Corey 


Johnny Lee 
Paul Heisler 
O. A. Sardi 


Auburn Cit izen—Advertiser Dorothy Bolin 


Frederick L. Keesee 
Frederick L. Keesee 


Edmund R. Gamble 
Frank A. Corti 
Stephen Lewis 


John C. Clark 
Cecil D. Mastin 
Harry Trenner 


Herbert House 


Cliff Jones 
Burt Newstead 
Raymond Gondek 


E. Ray McCloskey 
Ewing B. Hawkins 
Lester H. Gilbert 


Representative 


Rambeau 


McGillvra 


Burn-Smith 


Representative 





Weed 

Katz 

Forjoe 
Representative 
McKinney 


McKinney 


Bogner & Martin 


Blair 


BRO 





mith 


sing 











Buffalo's Newest 





and Most Powerful 
Transmitter Plant 


. NOW gives advertisers radio's 
biggest circulation bonus. 


. NOW brings listeners radio’s 
clearest and finest entertainment. 


WKBW BUFFALO'S 


only 50,000-watt station. 
Columbia network pro- 
grams. Covers eleven 
states, twelve million 


people. 


cc. WKBW ¢ WGR«. 


WR sureacos 


largest regional coverage. 
5,000 watts by day, 1,000 
watts directionally intensi- 
fied by night. Mutual net- 


work programs. 








50,000 WATTS COLUMBIA 


5,000 WATTS @ MUTUAL 








National Representatives: 


FREE & PETERS, INC. 


BUFFALO BROADCASTING CORPORATION 
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RAND BUILDING - 


BUFFALO, N.Y. 
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Spending the E vening F — 


At the Radio 


HERE’S no twisting and twirling when 

Buffalo and Western New York 
families tune in. They know they can 
depend on WBEN for the best in enter- 
tainment and information, hour in and 
hour out. The unexcelled Red Network 
shows plus bigtime Buffalo-built pro- 


Portrait of a Buffalo Fazhily 


and Keep It There! 






SS 








grams plus second-to-none radio news 
service are their assurance that, what- 
ever the hour, WBEN is Buffalo's Best 
Bet. And this, of course, means that 
WBEN is YOUR best bet... for the 
preference of the audience is the choice 
of the advertiser. 
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WBEN-930 kilocycles-NBC Basic Red 


Represented by Edward Petry & Co., Inc. 
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HOW TO GET THE MOST 
OUT OF YOUR RADIO DOLLAR 
IN CENTRAL NEW YORK 


Yse the Station thal ia . 


FIRS T—to be established in Central New York. Started 
in 1922. 


FIRS T— with a Network affiliation. Since 1927 a charter 
member of the Basic Columbia Network. 


FIRS T—5.000 Watts Day and Night. Operating on this 
power since November 4, 1940. 


FIRS T— in total number of hours sold. 
FIR S T— in sponsored Columbia Network Shows. 


FIRS T—in local audience preference. Air-tight survey 
proof of audience leadership in 25 quarter hours, 
morning, noon and night. Ask to see them. 


To get the most out of your radio dollar in Cen- 
tral New York .. 


WFBL 


SYRACUSE, 





MEMBER OF BASIC NETWORK COLUMBIA BROADCASTING SYSTEM 


FREE & PETERS, Inc. Exclusive National Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 





*— Non-Commercial Station D—Day N — Night ST—Shares Time ST N—Shares Time Night S H—Specified Hou SHN Hours Night 
LS—Locai Sunset L—Limited Time with Dominant Station S A—Special Authorization U— Unlimited CP ‘onstruction Permit Issued 
(Data corrected to January 1, 1942) 
| 
— y > x ° 
NEW YORK—(Continued) 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr 
City Letters in Kiloevcles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
BROOKLYN WRBR 1330 1.000 Watchtower Bible & Tact Soc. Ine A. R. Goux, Asst. Seey. 
ST-WEVD, WHAZ 124 Columbia Heights 
Main 4-9785 
WRYN 143¢ 1 .000—-LS Unified Bestg. Corp. of Bklyt Griffith B. Thompson Norman H. Warembu 
500-N 182 W. 48rd St Griffith B. Thompson Lou Frankel 
Rrvant 9-8778 Berne W. Wilkins Peter Testan 
WCNW 60 250 Arthur Fask« Arthur Faske Bert Child 
SH-WWRI 846 Flatbush Ave Elias L. Godofsky L. W. Berne 
Ingersoll 2-1300 Samuel! N. Koplowit Arthur Faske 
BUFFALO WREN 930 5 On WREN Ine NBC-Red Edward H. Butler George Torgs« Petry 
Hotel Statler A. H. Kirchhofer 
Cleveland 6400 Edgar H. Twamiey Ralph J. Kingeles 
Gene Wyatt 
WRNY 1400 SH O54 Rov L. Albertson Rov L. Albertson Virginia C. Fvda Rambeau 
485 Main St Roy L. Albertson 
Cleveland 3865 Virginia C. Fyda Thomas L. Vines 
WERBR 4¢ ( WEBR Inc Rlue Edward H. Butler Kay Burkhardt Weed 
23 W. North St C. Robert Thompson Albert H. Zink 
Lincoln 7138 William Doerr Jr Ralph Kingsley 
WGR 55 5 .000-LS Buffalo Broadcasting Corp CBS H. W. Deyo H. C. Rice Free & Peters 
1 000N Rand Bldg MBS 1. R. Lounsberr, R. MacPherson 
Washington 8100 John A. Bacon K. B. Hoffman 
WKBY® 2¢ 50 000 Buffalo Broadcasting Corp CRS H.W. Deyo Herbert C. Rice Free & Peters 
Rand Bldg I. R. Lounsberry R. H. McPherson 
Washington 8100 John A. Bacon Kar! B. Hoffman 
WSVS 400-SH 0-D Seneca Vocational High Schoo Elmer S&. Pierce, Princiy 
Buffalo 
FPLMITRA WEN) 22 250 Elmira Star-Gazette Inc MBS Frank E. Gannett Woody Ott MeKinney 
Mark Twain Hotel Dale L. Taylor Joseph M. Cleary 
5181 Ernest F. Oliver Perry W. Esten 
ENDICOTT WLAN 45 250 Thomas J Watson Thomas J. Watson 
Construction Perm Endicott Walter Lemmon 
FREEPORT WGBR 4 oe Harrv H. Carmar Harry H. Carman \. Cheesman 
ST-WBRB, WFAS 44 S. Grove St Harry H. Carman Neal Seaman 
2418 Harry H. Carman Alfred Sturhann 
ITHACA WHCI STC 1 noe Cormeah Universit. CBS Cornell T Joseph A. Short MeGillvra 
L-WWil Tthaca Savings Bank Bldg. Michael R. Hanna Lew Trenner 
8488 Lew Trenner True McLean 
JAMESTOWN WITN 24 OKI James Broadcasting Co. Inc Blue Jav A. Mason A. FE. Spokes Radio Advertising 
Hotel Jamestowr Simon Goldman A. E. Spokes 
7-151 Simon Goldman Harold J. Kratzert 
KINGSTON WKNY ar 250 Kingston Broadcasting Corp. Benjamin F. Feiner Jr Dave Murphy 
Governor Clinton Hote Benjamin F. Feiner Jr 
4500 Benjamin F. Feiner Jr Marvin Seimes 
MIDDLETOWN WALI 134¢ ORK Community Broadcasting Co Martin Karig Sr 
Construciion Perm 107 King S Martin Karig Jr. 
James A. Bell Martin Karig Jr 
NEWBURGH WGNY 122¢ 1 .0006—-D WGNY Broadcasting Co. Ine Merritt C. Speidel Richard Crans Headley-Reed 
161 Broadway Harold W. Cassill George Bingham 
4600 Harold W. Cassill Patrick F. Simpson 
NEW YORK WABC RR 50 ane Columbia Broadcasting System Inc CRS William S. Paley George Allen Radio Sales 
485 Madison Ave rthur Hull Hayes Jules Dundes 
Wickersham 2-200¢ Henry Grossman 
WBNX OO WRNX Broadcasting Co. In« A. L. Haskell FE. Ervin 
260 E. 161st St W. ©. Aleorn 
Melrose 5-08388 William I. Moore A Solbrig 
WEAF 66 50 000 National Broadcasting Co. Inc. NBC-Red NBC-Niles Trammell Phillips Carlin NBC 
80 Rockefeller Plaza William S. Hedges Robert L. Hutton Jr 
Circle 7-8300 J. V. MeConnell George Milne 
WEVI 133 1 006 Debs Memorial Radio Fund Ine Adolph Held George Field 
ST-WBBR, CP-5 .006 117 W. 46th St. Henry Greenfield Henry Greenfield 
WHAZ Bryant $-236¢ Henry Greenfield Charles W. Brown 
WHN 105¢ 5O 006 Marcus Loew Booking Agency Marcus Loew Booking Fred Raphael WHN-Chicago 
1540 Broadway Agency Robert G. Patt 
Brvant $-7800 Herbert L. Pettey Paul Fuelling 
Frank Roeh: enbeck 
Bertram Lebhar Jr. 
WINS 1006 1 .00f Hearst Radio In Hearst Radio Inc. Hazel Bower International 
L-WCFI CP-50 006-1 Cecil H. Hackett Bernard Estes 
Cecil H. Hackett Paul Von Kunits 
N37 77 50 (On Radio Corp Blue RCA Phillips Carlin 
30 Rockefe John H. McNeil Robert L. Hutton Jr. 
Circle George Benson George Milne 
WwM 7E 5 kr cker Bestg. Co. Inc. Edward J. Noble, Own Walter Craig Reiter (Chicago) 
7 Broadwa} E. E. Anderson, Pres. Maxwell Dane 
Circle 6-2200 Donald S Shaw Frank Marx 
Charlies Stark 
WNEW 1280 5 , HOE Woodam Corp. Arde Bulova William McGrath Blair 
ST-WHBI 501 Madison Ave. Bernice Judis Alvan Sommerfield 
Plaza 3-331 Walter Duncan M. J. Weiner 
Herman Bess 
Wor 1S 0 One 
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NOW HAS TWICE 
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THE POWER- 
YET COSTS NO MORE 


(on contracts signed before Feb. 15!) 


HURRY! HURRY! HURRY! 


ITH its recent increase in wattage, 
WNEW comes into hundreds of 
thousands of new homes — better and 
stronger. 
Yet—on all contracts signed before 
February 15, 1942—this tremendously in- 
creased audience is on the house! 


Now — it’s doubly true: MORE PEOPLE 


4 
: 


BROADCASTING © Broadcast Advertising 


IN AND AROUND NEW YORK LISTEN 


TO WNEW THAN ANY OTHER IN- 


DEPENDENT STATION! (according to 
independent surveys—sent on request). 
And now—more than ever — WNEW 
is your best buy in America’s best market 
—the station that moves most goods — 


fastest —and at the least cost! 


sia 
“ 


ed 


REPRESENTED NATIONALLY BY JOHN BLAIR & CO. —R. C. FOSTER (NEW ENGLAND) 


SERVING NEW YORK AND NEW. JERSEY 24:HOURS A DAY-7 DAYS A WEEK! 
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E MORE SUCCESSFUL the business the greater the competition. This is age-old 


economic law. 


It applies to stations. 


But never has it been as easy for leaders to crack as it is today. 


The kind of selling and programming strategy which has kept WOR 
a consistent leader year after year is not necessarily the kind that 
will meet the split-second demands of the present. 


WOR is keenly aware of this. 


Always a leader in news and news analysis, WOR is now devoting more time, care and 


man-hours to this increasingly necessary and valuable commodity. 


However, as the station to which more New York families—in every income group—listened 
to most during the day and evening from June through September*, WOR realizes that 


news is merely one responsibility. 


Its duty, too—now more than ever before—is a morale one. Comedy and the light touch will 
come in for extra time and attention. No less will be the importance given to the pleasant 
gabble about shops, sports and life as it is lived. Here, too, will be the voice of a gay satirist, 


the laughter of children’s hours, and music—from Stravinsky to Shaw—will be kept up 


near the top of the tube. 


We believe that this awareness. of change and quick adaptability — a quality so unique to 
radio! — will bring to WOR’s advertisers — present and future, institutional and otherwise 
— the greater interest and response of thousands of listeners who have always displayed 


an unusually high degree of both qualities. 


It will be their acknowledgment of the 
greater information and pleasure 

they have every right to expect — and 
demand. Particularly in days such 


as these. 


* from first 4-month analysis of 25,000 face- 

to-face interviews — with all kinds of listeners - that power- full sta tion 
| in all kinds of homes — made for the “WOR 

| Continuing Study of Radio Listening in 

Greater-New York.” 














Limited Time with Dominant Station. 


ST—-Shares Time. 
S A—Special Authorization. 
(Data corrected to January 1, 1942 


ST N—Shares Time Night. 


SH 


U— Unlimited. CP. 


Specified Hours. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


SH N—Specified Hours Night. 
Construction Permit Issued. 





*— Non-Commercial Station D—Day. N— Nicht. 
LS— Local Sunset. L 
Call Frequency Power 
City Letters in Kilocycles in Watts 
NEW YORK *WNYC 830 1,000 
Continued L-WCCO 
WOR 710 50 ,000 
WQXR 1560 5 000 
SA-10 ,000 
CP-10 ,000 
WWRL 1600 250 
(Woodside SH-WCNW CP-5 ,000 
NIAGARA FALLS WHLD 1290 1 ,000—-D 
OGDENSBURG WSLB 1400 250 
OLEAN WHDL 1450 250 
PLATTSBURG WMFF 1340 250 
POUGHKEEPSIE WKIP 1450 250 
ROCHESTER WHAM 1180 50 ,000 
WHEC 1460 1 ,000—-LS 
500-—N 
WSAY 1240 250 
SARANAC LAKE WNBZ 1320 100-D 
SCHENECTADY WGY 810 50 ,000 
SYRACUSE WAGE 620 1 ,000-D 
WFBL 1390 5 ,000 
WOLF 1490 250 
WSYR 570 5 000 
TROY WHAZ 1330 1 ,000 
ST-WBBR, WEVD 
WTRY 980 1,000 
UTICA WIBX 1230 250 
WATERTOWN WATN 1240 250 
WWNY 1300 500-D 
CP-790 CP-1 ,000-U 
WHITE PLAINS WFAS 12401 250 


NEW YORK—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number Network 
City of New York 
Municipal Bldg. 
Worth 2-5600 


Bamberger Bestg. Service Inc. 
1440 Broadway 
Pennsylvania 8-6000 


MBS 


Interstate Broadcasting Co. Inc. 
730 Fifth Ave. 
Circle 5-5566 


Long Island Broadcasting Corp. 
41-30 58th St., Woodside, L. I. 
Newtown 9-3300 


Niagara Falls Gazette Pub. Co. 
Hotel Niagara 
8421 


St. Lawrence Broadcasting Corp. 
2315 Knox St. 


500 


WHDL Ine. 
Exchange Bank Bldg. 
4149 


Blue 


Plattsburg Broadcasting Corp 
Radio Center 
1600 


Rlue 


Poughkeepsie Broadcasting Corp Blue 
The Nelson House 


6-800 


Stromberg-Carison Tel. Mfg. Co. 
111 East Ave 
Stone 1862 


Blue 


WHEC Inc. 
40 Franklin St 
Stone 1320 


CBS 


Brown Radio Service 
Taylor Bldg. 
Stone 702 


MBS 


Upstate Broadcasting Corp. 
100 Main St. 
1320 


Blue 


General Electric Co. 
1 River Rd. 
83-2121 


NBC-Red 


Sentinel Broadcasting Corp. MBS 
Loew Bldg. 


2-0277 


Onondaga Radio Bestg. Corp 
Onondaga Hotel 
2-1147 


CBS 


Civic Broadcasting Corp 
Chimes Bldg. 
2-7211 


Central New York Bestg. Corp. 
Starrett-Syracuse Bldg. 
83-7111 


Blue 


Rensselaer Polytechnic Institute 
110 Eighth St. 
681 


Troy Broadcasting Co. Inc 
92 Fourth St. 
2100 
WIBX Inc. 
187 Genesee St. 
2-2101 


Blue 


CBS 


Watertown Broadcasting Corp 
118 Washington St. 
2424 
Brockway Co. 
Hotel Woodruff 
4120 
Westchester Broadcasting Co 
White Plains 


WFAS operates simultaneously with WBRB and shares time with WGBB. 


City 


ASHEVILLE 


Call Frequency 
Letters in Kilocycles 
WISE 1230 
WWNC 570 


Power 
in Watts 


250 


1 ,000 
CP-5 ,000 
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NORTH CAROLINA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Station WISE Inc. 
Langren Hotel 


Network 


Asheville Citizen-Times Co 
14 O. Henry St. 
5500 


BROADCASTING 


NBC-Red 


Chief Owner or Executive 
zeneral Manager 
Commercial Manager 


Mayor F. H. LaGuardia 
Morris S. Novik 


Alfred J. MeCosker 
Theodore C. Streibert 
R. F. Maddux 
\Eugene Thomas 


John V. L. Hogan 
Elliott M. Sanger 
Hugh K. Boice 


William H. Reuman 
William H. Reuman 
William H. Reuman 


Alanson Chase Deuel 
Earl C. Hull 
Fin, Hollinger 


Joseph R. Brandy 
Harold J. Frank 
Joseph R. Brandy 


E. B. Fitzpartick 
Thomas L. Brown 
Fred Meyer Jr. 


George F. Bissell 
George F. Bissell 
Edward Furman 


Richard E. Coon Jr. 
Bruff W. Olin Jr. 
Bruff W. Olin Jr. 


Wesley M. Angle 
William Fay 
J. W. Kennedy Jr. 


Frank E. Gannett 
Clarence Wheeler 
Gunnar O. Wiig 
LeMoine C. Wheeler 
Gordon P. Brown 
Gordon P. Brown 


Carl Woese 
H. Scott Killgove 
John F. Grimes 


General Electric-N BC 
Kolin Hager 
Kolin Hager 


Frank G. Revoir 
William T. Lane 
William B. Hines 


Samuel H. Cook 
Samuel Woodworth 
Charles F. Phillips 


T. S. Marshall 
Louis W. Kaiser 
T. S. Marshall 


Harry C. Wilder 
Harry C. Wilder 
Fred R. Ripley 


W. O. Hotchkiss 

W. J. Williams 

M. B. Mahoney 

H. C. Wilder 

Fred R. Ripley 
William A. Riple 

Scott Howe Bowen Estate 
Elliott Stewart 
Leonard H. Garvey 
Nathan W. Cook 

G. Harry Righter 
John S. Van Cronkhite 
Alfred Dinsdale 
Harold B. Johnson 
Thomas E. Martin 
Louis B. Saiff Jr. 

F. Noel Macy 

Frank A. Seitz 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Harold H. Thoms 
Haro!d H. Thoms 
Baxter Barkley 


Charles A. Webb 
Don S. Elias 
Don S. Elias 
John E. Thayer 


Program Director 
Mdsg. or Promotion Mgr. 


Chief Engineer Representative 
Phillip H. Cohen 
Isaac Brimberg 
Julius F. Seebach WOR 
Joseph Creamer Townsend 
J. R. Poppele (Pacific 
Eleanor N. Sanger Foreman 


Norman S. McGee 
Russell D. Valentine 


Dudley J. Connolly 
Edith Dick 
William H. Reuman 


Ruth Prindle 
Fin Hollinger 
Robert J. Wilson 


Headley-Reed 


Jack Paige 
Jack Paige 
Raymond E., Lafferty 


Del. isser 


Virgil C. Booth 
Thomas L. Brown 
Warren E. McDowell 


McKinney 


Edward Barry 
Edward Barry 
Jack Nazak 


Headley -Reed 
Bruff W. Olin Jr 
John E. Burke 


Charles W. Siverson 
Arthur W. Kelly 
Kenneth Gardner 


Hollingbery 


McKinney 


Bernard O’Brien 


Gordon P. Brown 


Ruth O’Conell 
John F. Grimes 
Harold Warner 


Hollingbery 


A. O. Coggeshall 
Kenneth McAllister 
W. J. Purcell 


Jack Curren 
Glenn Williams 
Charles Brannen 
George M. Perkins Free & Peters 
Robert G. Soule 

Alfred R. Marcy 


Louis W. Kaiser 
David Foote 
Lansing B. Lindquist Raymer 


E. R. Vadeboncoeur 
A. G. Belle Isle 


A. Olin Niles 
W. C. Stoker 
H. D. Harris 
W. Woodbury Carter Jr.Raymer 
Cecil T. Walker 
A. H. Chismark 
Elliott Stewart 
Nathan W. Cook 
John T. Dowdell 


Reiter (Chicago 
Biddick 
(Pacific Coast 


John S. Van Cronkhite 
John S. Van Cronkhite 
Craig L. Whitman 
Jean Clos 

Hibbard Ayer Jr 
Robert Walter 


Burn-Smith 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 


Kenneth Beachboard 


Ezra McIntosh 
Harman I. Mosely 
Cecil B. Hoskins 


e Broadcast Advertisin 





g BR‘ 














‘niative 


National Representative - J. P. McKinney & Sons 
New York Chicago San Francisco 
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D—Day. 


N— Night. 
L—Limited Time with Dominant Station. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942 


U— Unlimited. 


S H—Specified Hours. 


Le 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 
LS—Lncal Sunset. 


SH N—Specified Hours Night 


CP—Construction Permit Issued. 





City 


BURLINGTON... 


CHARLOTTE. . 


CONCORD 


DURHAM. 


ELIZABETH CITY... 


FAYETTEVILLE 


GASTONIA... 


GOLDSBORO . 


GREENSBORO. 


GREENVILLE... . 


KINSTON 


NEW BERN 


RALEIGH. . 


ROANOKE RAPIDS... 


ROCKY MOUNT.... 


SALISBURY 


WASHINGTON. 


WILMINGTON... 


WINSTON-SALEM.. . 
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Call Frequency 
Letters in Kilocycles 
WBBB 920 
WAYS 610 
WBT 1110 
Wwsoc 1240 

1410 


(Construction Permit) 


WDNC 1480 
WCNC 1400 
WFNC 1450 
WGNC 1450 
WGBR 1400 
WBIG 1470 
WGBG 980 


(Construction Permit) 


WGTC 1490 
WHKY 1400 
WMFR 1230 
WFTC 1230 
WHIT 1450 


(Construction Permit) 


WPTF 680 
WRAL 1240 
WCBT 1230 
WEED 1450 
WSTP 1490 
WRRF 930 


(Construction Permit) 


WMFD 1400 
WGTM 1340 
WAIR 1340 
WSsJS 600 


Power 


in Watts 


1 ,000 


1 ,000 


50 ,000 


-_ 


,000 


250 


250 


250 


5 000 


1 ,000—D 


250 


250 


50 ,000 


250 


250 


— 


.000 


250 


250 
CP-1 ,000 


D 


NORTH CAROLINA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


Alamance Broadcasting Co. Inc. 
310!2 So. Main St. 
2730 


Inter-City Advertising Co. 
Charlotte 


Columbia Broadcasting System Inc. 
Wilder Bldg. 
3-8833 


Radio Station WSOC Ine. 
1925 N. Tryon St. 
7138 


Wayne M. Nelson 
Concord 


Durham Radio Corp. 
138 Chapel Hill St. 
R-155 


Albemarle Broadcasting Co. 
E. Colonial Ave. 


Cumberland Broadcasting Co. 
114 Anderson St. 


F. C. Todd 
Natl. Bank of Commerce Bldg. 
732 
Eastern Carolina Bestg. Co. Inc. 
P. O. Box 1024 
1550 


North Carolina Bestg. Co. Inc. 
O. Henry Hotel 
125 


Greensboro Broadcasting Co. Inc. 
Ashe St. Extension 


Greenville Broadcasting Co. 
30x 89 


3182 


Catawba Valley Bestg. Co. Inc. 
Radio Bldg. 
1195 


Radio Station WMFR Inc. 
156'2 So. Main St. 
4593 


Jonas Weiland 
210 E. King St. 
1200 


Coastal Broadcasting Co 
New Bern 


WPTF Radio Co. 
20 E. Martin St. 
8311 


Capitol Broadcasting Co. Inc. 
130 So. Salisbury St. 
6411 


J. Winfield Crew Jr. 
251 Roanoke Ave. 
855-1 


William Avera Wynne 
Rocky Mount 
1420 


Piedmont Broadcasting Corp. 
Box 920 
2121 


D Tar Heel Broadcasting System Inc. 


1942 Yearbook Number 


Washington 


Richard Austin Dunlea 
Ox 
4840 


WGTM Inc. 
115 W. Nash St. 
2188 


C. G. Hill, G. D. & S. H. Walker 
101 W. — 


Piedmont Publishing Co. 
419 No. Spruce St. 
4141 


Network 


MBS 
Blue 
CBS 
oe 


MBS 


CBS 


Blue 


CBS 


Blue 
Blue 


Blue 


NBC-Red 
MBS 
Blue 
Blue 
MBS 


Blue 


MBS 


NBC-Red 


BROADCASTING e¢ Broadcast Advertising 


Chief Owner or Executive 
General Manager 
Commercial Manager 


V. Wilton Lane 
E. Z. Jones 
Ernie Smith 


George W. Dowdy 


CBS—William S. Paley 
A. E. Joscelyn 
Royal E. Penny 


E. J. Gluck 
E. J. Gluck 
W. C. Irwin 


Wayne M. Nelson 
Wayne M. Nelson 


C. C. Council 
J. Frank Jarman Jr. 
C. J. Woodhouse 


T. W. Aydlett 
T. W. Aydlett 
Paul Moyle 


W. C. Ewing 
W. C. Ewing 
C. D. Moore 


F. C. Todd 
Pat McSwain 
F. C. Abernathy 


A. T. Hawkins 
G. L. Winters 
G. L. Winters 


Edney Ridge 
Edney Ridge 
Edney Ridge 


Ralph M. Lambeth 
Ralph M* Lambeth 
Ralph M. Lambeth 


J. J. White 
Margaret J. Laughinghouse 
Jack Aley 


James E. Lambeth 
Ralph M. Lambeth 
Pat Taylor 


Jonas Weiland 
Jonas Weiland 
Jonas Weiland 


J. R. Weatherspoon 
Richard H. Mason 
John H, Field Jr. 


A. J. Fletcher 
Fred Fletcher 
Frank M. Stearns 


J. Winfield Crew Jr. 
J. Winfield Crew Jr. 
Nathan Frank 


William Avera Wynne 
William Avera Wynne 
George H. Arrington 


Bryce P. Beard 
John W. Shultz 
F. F. Patterson 


W. R. Roberson Sr. 


R. A. Dunlea 
R. A. Dunlea 
Claude O’Shields 
H. W. Wilson 

P. T. Watson 
Allen Wannamaker 


Partnership 
George D. Walker 
C. G. Hill 


Gordon Gray 
Norris L. O’Neil 
Harold Essex 


te, 
Program Director 
dsg. or Promotion Mgr. 
Chief Engineer Representative 


Paul Huddleston 
E. Z.Jones 
Clyde Penny 


Charles H. Crutchfield 
William F. Carley 
J. J. Beloungy 


Radio Sales 


Charles G. Hicks Jr. 
Paul W. Norris 
L. L. Caudle Jr. 


J. B. Clark 
J. F. Jarman 
Raymond Dalton 


Paul Moyle 


Ted Ellis 
C. D. Moore 
Frank Stewart 


Earl Holder 
Pat McSwain 
Clarence Morse 


Mrs. John Morris Associated 
Harry Bright 
H. H. Lance 
Henry Sullivan Hollingbery 


Virginia Wilson McKinney 
Earl Allison 


Jim Stewart 


Margaret Laughinghouse.............+ 


Jack Aley 
Bruce R. Mayo 


S. Howard Saunders 


Ray Woodard 


Graham B. Poyner 
Joe Ahearn 
Henry Hulick Jr. 


Margaret Early Weed 

Fred Fletcher 

Stanley H. Brown 

Bert Schlanger International 


Jarvis Rice 
Lewis Hiland 


Thomas Snowden Jr. 
Thomas Snowden Jr. 
I, G. Murphrey 


George L. Brantley 
John W. Shultz 
Carl B. Watson 


Burn-Smith 


R. D. England 


Clint Faris 
Allen Wannamaker 
W. H. Malone 


Burn-Smith 


Charles Keaton 
George D. Walker 
Earl F. Downey 


John E. Miller 
Harold Essex 
Philip Hedrick 


Headley-Read 


Free & Peters 


International 


Headley-Reed 



































an 


KD 
\\ FREE & PETERS, INC. Naltiondal Representatives 
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DIRECTORY 


*—. Non-Commercial Station. 
LS—Local Sunset. 


OF BROADCASTING STATIONS OF THE UNITED STATES 


~Day N— Night. 
PT Pinites Time with Dominant Station. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified ao 


SH N— 


Specified Hours Night, 
P—Construction Permit Issued. 


——_ 





City 
BISMARCK......... 


DEVILS LAKE...... 
FARGO 


GRAND FORKS... 


JAMESTOWN . 


MANDAN.. 


MINOT.... 


VALLEY CITY 


City 
AKRON 


ASHTABULA... 


CANTON 


CINCINNATI. . 


CLEVELAND... . 


COLUMBUS......... 


Call 
Letters 


KFYR 


KDLR 


WDAY 


*KFJIM 


KILO 


KRMC 


KGCU 


KLPM 


KOVC 


Call 
Letters 


WAKR 


WADC 


WwiIw 


WICA 


WHBC 


WCKY 


WCPO 


WKR¢ 


WLW 


WSAI 


WCLE 


WGAR 


WHK 


WTAM 


WBNS 


Frequency 
in Kilocycles 


550 


1240 


1440 
SH-KILO 


1440 
SH-KFJM 


1400 


1390 


1490 


Frequency 
in Kilocycles 


1590 


1350 


1240 


1230 


1530 


1230 


700 
1360 
610 
1480 
1420 
1100 


1460 


Power 
in Watts 


5 000 


.000-LS 
500—N 


— 


-000—-LS 
500-N 


250 


250 


Power 
in Watts 


1 ,000 
SA-5 ,000—LS 
SA-1 ,000—N 
CP-5 ,000-U 


5 ,000 


to 
ou 
= 


1 ,000—D 


to 
or 
> 


50 ,000 


to 
or 
= 


5 ,000-LS 
1 ,000-N 


50 ,000 


5 ,000 


500-D 


5 ,000-LS 
1 ,000-N 


5 ,000 


50 ,000 


5 ,000-LS 
1 ,000-N 
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NORTH DAKOTA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Meyer Broadcasting Co. 
320 Broadway 


KDLR Ine. 
1025 a St. 


WDAY Inc. 
Black Bldg. 
5357 


Grand Forks 
2800 


Dalton LeMasurier 


First National Bank Bldg. 
0 


Jamestown Broadcasting Co. 


Midland Bldg. 
100 


Mandan Radio Assn. 
andan 


John B. Cooley 
Fair Block 
1267 


KOVC Ine. 
Rudolf Hotel Bidg. 
408 


OHIO 


Name of Licensee 
Headquarters Address 
Telephone Number 


Summit Radio Corp. 
First Central Tower 
Hemlock 6151 


Allen T. Simmons 
Box 830 
Meadowbrook 3211 
WJIW Inc. 

41 So. High St. 
Jefferson 6111 


WICA Ine. 
221 Center St. 


Ohio Broadcasting Co. 
550 Market Ave. So. 
6 


L. B. Wilson Inc. 
Hotel Gibson 
Cherry 6565 


Scripps-Howard Radio Ine. 


Keith Bldg. 
Main 3314 


Cincinnati Times-Star Co. 


Hotel Alms 
Woodburn 0550 


Crosley Corp. 
1329 Arlington St. 
Kirby 4800 


Crosley Corp. 
1329 Arlington St. 
Kirby 4800 


United Broadcasting Co. 
1311 Terminal Tower 
Prospect 5800 


WGAR Broadcasting Co. 
Statler Hotel 
Prospect 0200 


United Broadcasting Co. 


1311 Terminal Tower 
Prospect 5800 


815 Superior Ave. N.E. 
Cherry 0942 


WEBNS Inc. 
First National Bldg. 
Adams 9265 


University of North Dakota 


Ine. 


National Broadcasting Co. Inc. 


Network 


NBC 
Northwest 


MBS 
No. Central 


NBC 
Northwest 


MBS 
No. Central 


MBS 


MBS 
No. Central 


Network 
Blue 


CBS 


MBS 


MBS 


CBS 


MBS 


NBC 


Blue 


MBS 


Blue 
MBS 


NBC-Red 


CBS 


Chief Owner or Executive 
General Manager 
Commercial Manager 


P. J. Meyer 
P. J. Meyer 
F. E. Fitzsimonds 


Bert Wick 
Bert Wick 
Bert Wick 


E. C. Reineke 
E. C. Reineke 
B. J. Lavin 


U. of No. Dakota 
Prof. D. R. Jenkins 


Dalton Le Masurier 
Dalton LeMasurier 
Elmer Hanson 


John W. Boler 
B. Harland Ohde 
B. Harland Ohde 


H. C. Schulte 


John B. Cooley 
C. W. Baker 
E. H. Cooley 


Milton Holiday 
Robert E. Ingstad 
Robert E. Ingetad 


Chief Owner or Executive 
General Manager 
Commercial Manager 


S. Bernard Berk 
S. Bernard Berk 
Kenneth M. Keegan 


Allen T. Simmons 
Allen T. Simmons 
Allen T. Simmons 


Bill O'Neil 
Bill O’Neil 
Bill O’Neil 


C. A. Rowley 
C. B. Rowiey 
R. C. Marvin 


Brush- Moore Newspapers 


Felix Hinkle 
Robert Fehlman 


L. B. Wilson 
L. B. Wilson 
Fred A. Palmer 


Jack R. Howard 
Mortimer C. Watters 
John Patrick Smith 


Hulbert Taft Sr. 
Hulbert Taft Jr. 
Ken Church 


Powel Crosley Jr. 
. Shouse 
R. E. Dunville 


Powel Crasiey Jr. 
{James D. Shouse 
\D. H. Long 

A. S. Grinalds 


John S. McCarrens 
H. K. Carpenter 
K. K. Hackathorn 


George A. Richards 
John F. Patt 
Eugene Carr 
\Harry Camp 


John S. McCarrens 
H. K. Carpenter 
K. K. Hackathorn 


NBC—Vernon H. Pribble 


Vernon H. Pribble 
Howard Barton 


Robert H. Wolfe 
Richard A. Borel 

. 1. Orr 
Robert D. Thomas 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 
W. R. Griffin 


Ivar Nelson 


Dal Stallard 


Richard Moritz 


Ken Kennedy 
Bill Dean 
Julius Hetland 


E. J. O’Brien 
Helen LaVelle 


Harvey Kees 


John D. Stebbins 


Lillian Berke 
E. H. Cooley 
C. W. Baker 


Harry Meyers 


Charles Sjostrom 
Stanley Guth 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Deane S. Long 
V. G. Berk 
Don Dayton 


Harold Hageman 
2. B. Wilson 
John Aitkenhead 


Bill Griffiths 
Jack Looker 
Gerald Roberts 


W. W. Walrath 
Al Newkirk 
G. G. Gautney 


Robert. Fehiman 
Kenneth L. Sliker 


Rex Davis 

Al Bland 

Helen Rees 

C. H. Topmiller 


Evelyn Eppinger 
John Patrick Smith 
Glen A. Davis 


Brad Simpson 
Ken Church 
John M. Tiffany 


George Biggar 
(B. Strawway 
M. F. Allison 
R. J. Rockwell 


C. H. Shadwell 
Ewald Kockritz 
R. J. Rockwell 


R. W. Richmond 
Robert Greenberg 
E. L. Gove 


Carl George 
Ellis VanderPyl 
R. Morris Pierce 


R. W. Richmond 
Robert Greenberg 
E. L. Gove 


Hal Metzger 
Howard Barton 
S. E. Leonard 


Jack Price 
Jim Yerian 
Lester H. Nafzger 


BROADCASTING e Broadcast 


Representative 


Blair 


Free & Peters 


Foreman 





Walker 


Representative 


International 


Hollingbery 


Headley-Reed 


Walker 


Free & Peters 


Branham 


Katz 


International 


Radio Adv. 


Petry 


Radio Adv. 


NBC 


Blair 


Advertising 























*1,420.6 


(MILLIONS 


YFREE & PETERS, INC. Naltional Representatives 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 





*— Non-Commercial Station. D—Day N— Night. ST—Shares Time. ST N—Shares Time Night. S H—Specified H urs. SH N—Specifed Hours Night, 3 
LS— Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. U— Unlimited. CP—Construction Permit Issued. : 
Date corrected to January 1, 1942 i 
OHIO—(Continued) 
Name of Licensee Chief Owner or Executive Program Director 
Call Trequency Power Hea’“qvarters Adéress General Manager Mdsg. or Promotion Mgr. 
City letters in hilocvcles in Watts Telephone Number Network Commercial Manager Chief Engineer Representatiyg 
COLUMBUS WVCCL 1230 250 WCOL Ine NBC Kenneth Johnston Edward Bronson Weed 
Continued 33 N. Hivh St. Neal A. Smith Edward Bronson 
Main 4581 Nea! A. Smith James A. Lowe 
WHKC 640 500 United Broadcasting Co. MBS John S. McCarrens George Beebout Radio Ady, 
L-KFI 22 E. Gay St. Carl M. Everson H. H. Hoessly 
Adams 1101 H. H. Hoessly E. J. Anderson 
*WOSU 820 5 000 Ohio State University Howard L. Bevis C. W. Pettegrew 
L-LS Dallas University Campus R. C. Higgy 
University 3148 tor A. L. Hammerschmidt 
DAYTON WHIO 1280 5 000 Miami Valley Broadcasting Corp. CBS James M. Cox Jr. Lester G. Spencer Hollingbery 
45 S. Ludlow St. James M. LeGate Garland Baldwin 
Adams 2261 Robert H. Moody Ernest L. Adams 
VING 1410 5.€00 Great Traiis Broadcasting Corp. Blue Charles Sawyer Charles ID. Miller Raymer 
121 No. Main St. Ronald B. Woodyard Francis J. Riordan 
Adams 3288 Cc J. Thornquest Paul F. Braden 
Richard A. Ruppert 
FINDLAY. WFIN 1330 1 .000-D Findlay Radio Co. Cloyee W. Oxley 
Findlay 
LIMA WLOK 1240 250 Fort Industry Co NBC-Red George B Storer Frank D. Heibeck 
National Bank Bldg. Ralph G. Elvin Ralph G. Elvin 
9-3161 Ralph G. Elvin Russell Shettler 
MANSFIELD WMAN 1400 250 Richland Inc. Monroe F_ Rubin Harry Lytle 
144 Park Ave. W. Orville E. Fields Orville E. Fields 
4235 Orville E. Fields Perry Wilson 
MARION WMRN 1490 250 Marion Broadcasting Co. Robert T. Mason Stanley A. Miller 
WMRN Bidg. R. T. Mason E. W. Fox 
2516 R. T. Mason S. Robert Morrison 
PORTSMOUTH WPAY 1400 250 Vee Bee Corp. MBS Brush-Moore Newspapers Inc. William Aldridge Cox & Tanz 
1009 Ga'lia St. Chester A. Thompson Ralph H. Patt Jr. 
1010 Ralph H. Patt Jr. Maurice L. Myers 
Ralph H. Patt Jr. 
SPRINGFIELD WIZE 1340 250 Radio Voice of Springfield Inc. Blue Charles Sawyer James P. Turner 
115 W. Hizh St. Reggie Martin James P. Turner 
4955 Reggie Martin Arthur Martin 
STEUBENVILLE WSTV 1340 250 Valley Broadcasting Co. MBS Myer Weisenthal John L. Merdian 
Exchange Reaity Bldg. John J. Laux John J. Laux 
2-6265 John J. Laux Joseph M. Troesch 
TOLEDO WSPD 1370 5 ,000 Fort Industry Co. NBC-Red George B. Storer Jr. Russell A. Gohring Katz 
Broadcast Bldg. J. Harold Ryan Eugene B. Vaughn 
Adams 3175 E. Y. Flanigan William Stringfellow 
WTOL 1230 250 Community Broadcasting Corp. Blue Frazier Reams Jean Wright Radic Adv. 
Bell Bldg. Arch Shawd Dick Roll 
Adams 3291 Gardner Wallace Frank B. Ridgeway 
WARREN WRRN 1400 250 Nied & Stevens Frank T. Nied Marguerite Petran sg... ce vee ees 
Second Natl. Bank Bldg. \P. H. Stevens Laleeaie ek ark ke 
4490 R. L. Bowles J. F. Ranney 
R. L. Bowles 
YOUNGSTOWN WFMJ 1450 250 Radio Station WFMJ Blue William F. Maag Jr. Lee Bland Headley-Reed 
101 W. Boardman St. William F. Maag Jr. Len Nasman 
3-4121 Len Nasman Frank Dieringer 
WKBN 570 1 ,000—-LS WKBN Broadcasting Corp. CBS W. P. Williamson Jr. Gene Trace Raymer 
500-N 17 No. Champion St. J. L. Bowden Georgia Davidson 
CP-5 ,000-U 4-2122 C. Alden Baker B. T. Wilkens 
ZANESVILLE WHIZ 1240 250 Southeastern Ohio Bestrs. Inc. NBC George B. Storer Allen Haid Blair 
Lind Arcade Bldg. Stanton P. Kettler Allen Haid 
644 Stanton P. Kettler William A. Hunt 
: Name of Licensee Chief Owner or Executive Program Director 
= Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
Cty Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
ADA KADA 1230 250 C. C. Morris Blue C. C. Morris Roger McIntire 
North Broadway Oklahoma James M. Griffith ee ee 
1212 James M. Griffith T. Aaron Golladay 
ARDMORE KVSO 1240 250-LS Ardmoreite Pub. Co. Inc. Blue John F. Easley Dolly Dutton 
100-N 114 No. Washington Oklahoma Albert Riesen Gene Riesen 
3030 Hillis Bell George Milner 
BARTLESVILLE KWON 1400 250 Bartlesville Broadcasting Co. Norman Gast 
Construction Permit 3artlesville T. Fred Case 
ELK CITY KASA 1240 100 E. M. Woody E. M. Wood F. Leon Dean 
Casa Grande Hotel F. E. Mayhew F. E. Mayhew 
73 F. E. Mayhew Howard Rex Morris 
ENID KCRC 1390 1 ,000 Enid Radiophone Co Blue M. C. Garber Jack Ireland 
Willow & Kennedy Sts. Oklahoma Milton B. Garber Jack Ireland 
447 H. P. Hale A. B. Clopton 
LAWTON KSWO 1150 250-D Carver & Ross Radio Broadcasters Willard Carver Winifred Stabler 
Box 984 Byrne Ross Hoke Ross 
2370 Byrne Ross C. M. Easum 
Eugene Baker 
MUSKOGEE KBIX 1490 250 Clara M. Bixby Estate Blue 
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Barnes Bidg. 
303 


Oklahoma 
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Tams Bixby Jr. 
O. C. Benjamin 
O. C. Benjamin 


Dorotha Mae Smith 
O. C. Benjamin 
Earl Homer Graves 


Branham 





BRO 





ingbery 








£ > gy, 


DAY, 1000 WATTS 





NIGHT, 500 WATTS 


sentative 


and plus market. Utilize the improved facilities of WKBN (s70 KC), the only FULL 7 ME 
REGIONAL NETWORK STATION serving the Youngstown market . . . blanketing Eastern 
Ohio and Western Pennsylvania with strong, clear, interference-free reception. Use WKBN 
to tap this rich industrial area of more than a million purchasers. 


NATIONAL REPRESENTATIVE... PAUL H. RAYMER COMPANY 
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*— Non-Commercial Station. 
LS—Loeal Sunset. 





D—Day. 


ST—Shares Time. STN 


Shares Time Night. 
SA—Special Authorization. U 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


N— Night. 
L—Limited Time with Dominant Station. 


Data corrected to January 1, 1942 


S H—Specified Hours. 


— Unlimited. CP—Construction Permit Isened. 


ical 


SH N—Specified Hours Night, 





Call 
City Letters 
NORMAN *WNAD 
OKLAHOMA CITY KOcCY 
KOMA 
KTOK 
WKY 
OKMULGEE KHBG 
PONCA CITY WBBZ 
SHAWNEE KGFF 
TULSA KOME 
KTUL 
KVOO 
Call 
City Letters 
ALBANY KWII 
ASTORIA KAST 
BAKER KBKR 
BEND KBND 
CORVALLIS *KOAC 
THE DALLES KODL 
EUGENE KORE 
GRANTS PASS KUIN 
KLAMATH FALLS KFJI 
LaGRANDE KLBM 
MARSHFIELD KOOS 
MEDFORD KMED 
PENDLETON KWRO 
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Frequency 
in Kilocycles 


640 


1340 


1520 


1400 


930 


1240 


1230 


1450 


1340 


Frequency 
in Kilocycles 


1240 


1490 


1340 


550 


123 


1450 


1340 


1240 


1450 


1230 


1440 


Power 
in Watts 


1 ,000—-D 


n 
ur 
> 


or 


,000 


250 


000-—N 
000-1 


on Or 


250 


000 


25 ,000 


SA-50 ,000—LS 


SA-25 ,000-N 
CP-50 ,000-1 


Power 
in Watts 


250 


On/ 


250 


1 ,000 


CP-5 ,000—LS 


1 ,000—-N 


250-LS 


100—-N 


250 


ei 
250 


100 


250 


250 


“ 


,000 


230 


,000—LS 


OKLAHOM A—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


University of Oklahoma 
Union Tower 
900, Station 124 


Plaza Court Bestg. Co. 
1108 Classen Bivd. 
4333 


KOMA Ince 
Biltmore Hotel 
2-3291 


Oklahoma Bestg. Co. Inc 
1800 W. Main St 
3-8352 


WKY Radiophone Co 
Skirvin Tower Hotel 
83-4306 


Okmulgee Broadcasting Corp 
Okmulgee 


Adelaide L. Carrell 
Ponca City 


KGFF Broadcasting Co. Inc 
Aldridge Hotel 
4390 


Oil Capitol Sales Corp. 
916 S. Boston 
3-4121 


Tulsa Broadcasting Co. Inc 
National Bank of Tulsa Bldg. 
2-3191 


Southwestern Sales Corp 
Philtower Bldg. 


2-2254 


OREGON 


Name of Licensee 
Headquarters Address 
Telephone Number 


Central Willamette Bestg. Co 
15th & Elm Sts. 
870 


Astoria Broadcasting Co. 
1006 Taylor Ave. 
95 


Baker Broadcasting Co 
First & Court Sts. 
140 


Bend Bulletin 
736 Wall 
848 


Oregon State Agricultural College 
Corvallis 
526 


Western Radio Corp 
The Dalies 
2300 


Eugene Broadcast Statior 
Route 8 
3 


Southern Oregon Bestg. Co 
ox 43 
192 


KFJI Broadcasters 
213 Main St. 


5155 


Ben Stone 
1120%2 Adams Ave. 

220 
KOOS Ince. 
Hall Bidg 

432 


Mrs. W. J. Virgir 
Medford 
4000 


Western Radio Corp 
Pendleton 


Chief Owner or Executive 
General Manager 
Network Commercial Manager 
U of Oklahoma 
H. R. Heck 


MBS John D. Thomas 
Matthew H. Bonebrake 
J. J. Bernard 

CBS J. T. Griffin 
W. C. Gillespie 
Jack Howell 


Blue 


Harold V. Hough 
Oklahoma 


Robert D. Enoch 
Robert D. Enoch 
NBC-Red E. K. Gaylord 
Gayle V. Grubb 
Ralph Miller 


Pat Buford 
Pat Buford 
Pat Buford 


Adelaide L. Carrell 


Blue 
Oklahoma 


Oscar S. Stauffer 
Joseph W. Lee 
Weldon Stamps 


Blue Harry Schwartz 
MBS John M. Whitney 


Harold Grimes 
CBS J. T. Griffin 
William C. Gillespie 
Lawson Taylor 
NBC-Red W. G. Skelly 
Wm. B. Way 
Willard D. Egolf 


Chief Owner or Executive 
General Manager 
Network Commercial Manager 
MBS 
Don Lee 


W. L. Jackson 
Chet Wheeler 
Hal Byer 
MBS M. R. Chessman 
James C. Wallace 
Frank E. Marrion 


Glenn MeCormick 
Glenn McCormick 
C. A. Buckmiller 


Robert W. Sawyer 
Frank H. Loggan 
John G. Jones 


State of Oregon 
Dr. V. V. Caldwell 


V. B. Kenworthy 
Glenn Howell 
Robert Maillie 


MBS 
Don Lee 


Frank L. Hill 
Frank L. Hill 
Frank L. Hill 


Southern Oregon Bestg. Co. Clarence L. Bauer 


Don H. Telford 
Lawrence L. King 


J. A. Kincaid 
George Kincaid 
George Kincaid 


MBS 


Ben E. Stone 
A. E. Reardon 
A. E. Reardon 


Sheldon F. Sackett 
Ben E. Stone 
Mark F. DeLaunay 


MBS 
Don Lee 


NBC Mrs. W. J. Virgin 
Lee Bishop 
Lee Bishop 


V. Barney Kenworthy 
Henry Hogue 
Del F. Fitzpztrick 
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Program Director 
Médsg. or Promotion Mgr. 
Chief Engineer Representative 


Médsg. or Promotion Mgr. 


H. H. Leake 
Royden R. Freeland 


John Hollis Burn-Smith 


G. W. Brock 
Raymond Ruff 


Lyle Griin 
M. W. Thomas 


Free & Peters 


Russell V. Miller 
Bus Ham 
A. B. Tullius 


John I. Prosser Katz 


H. J. Lovell 


Frank Jackson 
Maxine Eddy 
S. Rieciotti 


Bill Conine 
Jean Schaeffer 
Leland Saey 


Jack Edmunds 
John Esau 
Nathan Wilcox 


Free & Peters 


Edward C. Coontz 
Walter L. Dennis 
L. W. Stinson 


Petry 


Program Director 


Chief Engineer Representative 
Herbert Davidson 
Ken Davis 

Paul Spargo 
Sylvia L. Chandler 


James C. Wallace 
Raymond H. Williams 


Cox & Tanz 
Biddick 


Kenneth Holden 
C. A, Buckmiller 
Sidney Williams 


Associated 


Eunice Flowers 
Frank H, Loggan 
Robert Dickinson 


Dr. V. V. Caldwell 
Grant S. Feikert 


Richard Pooley 
Glenn Howell 
Paul Waldon 


Dolph Janes 
Dolph Janes 
Harold Gander 


Don H. Telford 
Edward A, Malone 


Jack Keating 
Lee Jacobs 
Lon Hunt 


Don Bailey 
Miles L. Shepherd 
Leslie E. Cabe 

\ Francie Waterbury 


Philip Morgan 
Roger L. Spaugh 


Burn-Smith 


Gladys Lamarr 
Art Adler 
Dave Rees 


Marvin Johnston 























BRO. 









































— - 
iS | 
Vighs, 
sentative 
mith 
Peters 
Smart buyers of Radio Advertising KNOW they get And you receive a bonus, too! . . . BOTH stations 
“more-for-their-money” from selling messages that offer “Award-Winning” merchandising, and promo- 
go straight into the mor’ active markets. Soe GaEee _unexcelled | by any other — 
group of stations . . . which is why we say, “When 
Oklahoma . . . blanketed by KOMA-KTUL ... is a you buy KOMA-KTUL you actually get MORE FOR 
busy prosperous place under normal conditions .. . THE MONEY!" 
BUT NOW, it's booming under the pressure of 
Peters National Defense. KOMA-KTUL Within the confines of this com- 
ent bination are: 
KOMA-KTUL under one management . : joined by PRIMARY MARKET: Population — 1,378,541. Radio Fami- 
a permanent broadcast line . . . each, with a power- lies — 286,580. Sales Tax — $7,134,761 or 69.1% of total. 
ful 5,000 watt full time voice .. . each, Columbia Personal Property — $105.690.341 or 67.5% of total. 
wm , , PRIMARY AND SECONDARY MARKET: Population — 
Network affiliated . . . gives you a powerful signal 2,072,375. Radio Families — 418,680. Sales Tax — $9,823,736 
throughout the Oklahoma market for the price that ro Bg = total. Personal Property — $147.998,100 or 
2% of total. 
you would normally expect to pay for only one Source: CBS Audit of Market Data 
station. 
ntative 
Tanz 
ted 
“Oklaboma’s Winning Combination” 
nith 
Oklahoma City BOTH 5000 WATTS Tulsa 
Represented by FREE & PETERS 
tising | BROADCASTING ©. Broadcast Advertising 1942 Yearbook Number * Page 169 























DIRECTORY 


*— Non-Commercial Station. 
LS—Local Sunset. 


OF BROADCASTING STATIONS OF THE UNITED STATES 


ST N—Shares Time Night. 


D—Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified Hours. 
CP—Construction Permit Issued. 


a 


SH N—Specified Hours Night. 








City 


PORTLAND- 
Contintued 


ROSEBURG 


ere a 


City 
ALLENTOWN 


ALTOONA 


BUTLER 


DuBOIs.. 


EASTON 


GREENSBURG...... 


GROVE CITY 


HARRISBURG....... 


HAZLETON 


JOHNSTOWN 


LANCASTER 


Call 
Letters 


KALE 


*KBPS 


KEX 


KGW 


KOIN 


KWJJ 


KXL 


KRNR 


KSLM 


Call 
Letters 


Frequency 
in Kilocycles 


1330 
1450 
ST-KXL 
1190 

620 

970 


1080 


750 
L-WSB 
1490 


1390 


Frequency 
in Kilocycles 


WSAN-WCBA 1470 


WFBG 


WHJB 


WHP 


1340 


680 


1230 


1400 


1490 


1450 


1340-SH 


1460 


1230 


1450 


1400 


1490 


1490 


1280 


e 1942 Yearbook 


Power 
in Watts 


5 ,000 


100 


5 ,000 


5 ,000 


5 ,000 


1 ,000 


10 ,000 


250 


1.000 


Power 
in Watts 


500 


CP-5 ,000 


250 


250-D 


250 


250 


250 


250 


250-D 


100 


,000—-LS 
,000—N 


=o 


250 
250 
250 
250 
250 


1 ,000 


Number 


OREGON—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


KALE Ine. 
Box 1031 
Atwater 3333 


Network 


MBS 
Don Lee 


Benson Polytechnic School 
ortland 


Oregonian Publishing Co. Blue 
587 S. W. Sixth Ave. 
Atwater 2121 
Oregonian Publishing Co. NBC-Red 
537 S. W. Sixth Ave. 
Atwater 2121 


KOIN Ine. 
Box 1031 
Atwater 3333 


KWJJ Broadcast Co. Inc. 
Broadway Theatre Bldg. 
Atwater 4393 


CBS 


KXL Broadcasters 
1101 S. W. Washington 
Broadway 6451 


News-Review Co. 
os Hotel 


MBS 
Don Lee 


Oregon Radio Inc. 
633 No. Front St. 
6131 


PENNSYLVANIA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Lehigh Valley Bestg. Co. 
39 No. Tenth St. 
9511 


Network 
NBC 


Gable Broadcasting Co. 
1320 11th Ave. 
6467 


NBC 


David Rosenblum 
357 No. Main St. 
4701 


Tri County Bestg. Co. Inc. 
80 Park Place 
1700 


Associated Broadcasters Inc. 
516 Northampton St. 


MBS 


Presque Isle Broadcasting Co. CBS 
121 W. 10th St. 


47-490 


WLEU Broadcasting Corp. 
Commerce Bldg. 
7 


Blue 


Pittsburgh Radio Supply House 
Penn Albert Hotel 
3740 


Grove City College 
Crawford Hall 
778 


WHP Ince. 
Telegraph Bidg. 
4-3211 


NBC 


Keystone Broadcasting Corp. 
3 MBS 


1 No. Second St. 
4-0191 


Hazleton Bestg. Service Inc. 
Hazleton National Bank Bldg. 
1488 


MBS 


WJAC Inc. 
Tribune sree 


NBC 


WGAL Inc. 
8 W. King St. 
5252 


NBC 
MBS 


Lewistown Broadcasting Co. 
W. Market St. 


WKST Ince. 
Cathedral Bidg. 
5050 


Chief Owner or Executive 


General Manager 
Commercial Manager 


{C. W. Myers 
\C. Roy Hunt 
C. Roy Hunt 
Ted Kooreman 


Benson Poly. School 


Caroline P. Leadbetter 
Arden X. Pangborn 
Paul Connet 


Carline P. Leadbetter 
Arden X. Pangborn 
Paul Connet 


C. W. Myers 
C. Roy Hunt 
Harry. H. Buckendahl 


{Wilbur J. Jerman 
\John C. Egan 
W. Carey Jennings 
W. Carey Jennings 


Frances R. Symons 
Frances R. Symons 
Howard Jackobson 


Harris Ellsworth 


Marshall Pengra 
Marshall Pengra 


H. B. Read 


Chief Owner or Executive 


General Manager 
Commercial Manager 


J. C. Schumberger Sr. 
B. Bryan Musselman 
B. Bryan Musselman 


George P. Gable 
Roy F. Thompson 
Roy F. Thompson 


David H. Rosenblum 
James L. Cox 
James L. Cox 


H. T. Gray 
J.S. Gray 
J.S. Gray 


Clair R. McCollough 
Elwood C. Anderson 
Elwood C. Anderson 


Jacob A. Young 
Charles E. Denny 
Rocco L. Tito 


Leo J. Omelian 
V. Hamilton Weir 
V. Hamilton Weir 


H. J. Brennen 
George J. Podeyn 
Robert M. Thompson 


Grove City College 
H. W. Harmon 


E. J. Stackpole Jr. 
A. K. Redmond 
A. K. Redmond 


Clair R. McCollough 
C. G. Moss 
C. G. Moss 


Clair R. McCollough 
Victor C. Diehm 
Victor C. Diehm 


J.C. Tully 
J.C. Tully 
J. C. Tully 


Clair R. McCollough 
Walter O. Miller 
Walter O. Miller 


Walter Fasnot 
Joseph M. Nassau 
Harold P. Hanna 


S. W. Townsend 
Arthur W. Graham 
Arthur Pryor 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 
H. M. Swartwood Jr. 
{Harry Buckendahl 
\Charles E. Couche 
Louis S. Bookwalter 


Free & Peters 


Ralph W. Rogers Petry 
Jack Eichenberger 

Harold Singleton 

Ralph W. Rogers Petry 


Jack Eichenberger 
Harold Singleton 


H. M. Swartwood Jr. 
Charles E. Couche 
Louis S. Bookwalter 


Free & Peters 


Griffith 
(Pacific Coast) 


Art Morey 


Wilbur J. Jerman 


Virginia Page Symons 


Gilbert Walters 
Max Frye 
Henry J. Chandler Jr. 


Malcolm Mitchell 
Malcolm Mitchell 
Goodwin Lein 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer Representative 


George Y. Snyder 





George Burgoon 


Everett H. Neill 
James L. Cox 
Clifford L. Gorsuch 


J. M. Andrews 


D. W. Jefferies 


Eugene Bethman 
Harold Barbour 
J. E. Mathiot 


John Bradford 


Otis Atherton 


Raymer 


International 


James Hamilton 


Clarence Baker 


Howard L. Hoffman 


Walter W. McCoy 


Rae G. Walters 


Dale Surock 


E. K. Smith 
Dick Redmond 
R. S. Duncan 


Blair 


Lewis Munnell 
George O. Smith 
J. E. Mathiot , 


Raymer 


Thomas Tito 
Henry Cohn 
J. E. Mathiot 


Raymer 


J. P. Foster 


Nevin Straub 


Headley-Reed 


Ernest Stanziola 
Terrence McGough 
J. E. Mathiot 


Raymer 


Joseph M. Nassau Burn-Smith 
Harold P. Hanna 


Bernard Boph 


Arthur W. Graham 
Arthur W. Graham 
Robert Emch 


International 
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BROADC 
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“\ Lvery hour brings 
o\ Martha results 


on KGW! 



























PORTLAND, OREGON 


“THE KEY TO THE GREAT WEST” 


620 KC — 5,000 Watts Day & Night 
National Broadcasting Co. RED Network 


Yy Yj National Representatives—EDWARD PETRY & CO., Inc. 





fuG 


4% 
W/ 


iO) 
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XUM 

















D— Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 


ST N—Shares Time Night. S H— 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


U— Unlimited. 


Specified Hours. 


DIRECTORY GF BROADCASTING STATIONS OF THE UNITED STATES 


q— Non-Commercial Station. 
LS— Local Sunset. 


SH N— 


Specified Hours Night. 
CP—Construction Permit Issued. 








Call 
City Letters 


NEW KENSINGTON. WKPA 


PHILADELPHIA KYW 


WCAU 


WDAS 


WFIL 


WHAT 


WIBG 


WIP 


WPEN 


WTEL 


PITTSBURGH KDKA 


KQV 


WCAE 


WJAS 


WWSW 


MIRDOING, 66sec ssis0e WEEU 
WRAW 
SCRANTON......... WARM 
WGBI 
*WQAN 
BRRRIION. ....ccrccce WEEC 


ee re WKOK 


UNIONTOWN... 


WASHINGTON...... WJPA 


Frequency 
in Kilocycles 


1150 
1060 


1210 


1400 


1340 
ST-WTEL 
990 


610 


950 
1340 
ST-WHAT 
1020 


1410 


1250 
1320 


1490 


1340 

1400 
910 
ST-WQAN 
910 
ST-WGBI 
790 


1240 


1450 


(Construction Permit) 


WILKEES-BARRE..... WBAX 


WBRE 


1240 


1340 


Power 
in Watts 


250-D 


50 ,000 


50 ,000 


250 


1 ,000 


100 


1 ,000-D 
CP-10 ,000-U 


5 ,000 


5 ,000 
100 
50 ,000 


1,000 


5 ,000 


5 ,000-LS 
1 ,000-N 
CP-5 ,000-U 
250 


1,000-D 
250 
250 

1,000-LS 
500-N 

1,000-LS 
500-N 

1,000-D 

250 
1,000 
250 
100 


250 
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Name of Licensee 
Headquarters Address 
Telephone Number 


ina ated Co. 


810 Fifth A 
3534 


Wales Radio Stations Inc. 


9 Walnut St. 
Locust 3760 


WCAU Broadcasting Co. 
1622 Chestnut St. 
Locust 7700 


WDAS Broadcasting Station Inc. 
1211 Chestnut St. 
Locust 7400 


WFIL Broadcasting Co. 
Widener Bldg. 
Rittenhouse 6900 


Independence Bestg. Co. Inc. 
Ledger Bldg. 
Lombard 2390 


Seaboard Radio Bestg. Corp. 
1423 Walnut St. 
Rittenhouse 9182 


Pennsylvania Broadcasting Co. 
35 So. Ninth St. 
Walnut 6800 


William Penn Broadcasting Co. 
1528 Walnut St. 
Pennypacker 9490 


noted Radio Engineering Co. 
431 road St. 
Gladstone 1310 


Westinghouse Radio Stations Inc. 
Grant Bldg. 
Grant 4200 


KQV Broadcasting Co. 
411 Seventh Ave. 
Grant 4860 


WCAE Inc. 
Wm. Penn Hotel 
Atlantic 6900 


Pittsburgh Radio Supply House 
411 Seventh Ave. 
Grant 4860 


Walker & Downing Radio Corp. 
Hotel Keystone 
Grant 5200 


Berks Broadcasting Co. 
533 Penn St. 


Reading Broadcasting Co. 
533 Penn St. 
7335 


Union Broadcasting Co. 
ect Bldg. 
4-1148 


Scranton Broadcasters Inc. 
1000 — Ave. 


Scranton Times 
Scranton 


Sharon Herald Broadcasting Co. 
Pine — Blvd. 
411: 


Sunbury Broadcasting Corp. 
1150 No. _ St. 


Fayette Broadcasting Corp. 
Fayette —. 4 Trust Bldg. 


Washington Broadcasting Co. 
George Washington Hotel 


Radio Station WBAX 
141 S. Main St. 
3-0196 


Radio Station WBRE 
62 So. Franklin St. 
3-3101 


Network 


NBC-Red 


CBS 


Blue 


MBS 


NBC-Red 


Blue 


MBS 


CBS 


NBC-Red 


NBC-Red 


MBS 


CBS 


CBS 


MBS 


NBC 
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PENNSYLVANIA—(Continued) 


Chief Owner or Executive 
General Manager 
Commercial Manager 


C. Russell Cooper 
Edward J. Kroen 
Edward J. Kroen 


Westinghouse E. & M. Co. 


Leslie W. Joy 
B. A. McDonald 


{Leon Levy 
\Isaac D. Levy 
Leon Levy 
Alex Rosenman 


Al der W. D: b 


Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Harold Terkell 
Edward J. Kroen 


James P. Begley 
Harold M. Coulter 
Ernest H. Gager 


Stan Lee Broza 
Joseph T. Connolly 
{J. G. Leitch 
\George Lewis, Acting 





Sr. 
P. J. Stanton 


—— W. Dannenbaum 
fe 


¢ ‘| R. R h 
Roger W. a. 
John E. Surri 


J. David Stern 
Milton Laughlin 





Paul F, Harron 
Edward D. Clery 
Edward D. Clery 


Benedict Gimbel Jr. 
Benedict Gimbel Jr. 
Edward A. Davies 


Arde Bulova 
Arthur Simon 
Arthur Simon 


E. Douglass Hibbs 
Henry N. Cocker 
Henry N. Cocker 


Westinghouse— 
Walter C. Evans 

James B. Rock 

J.S. de Russy 


H. J. Brennen 
George S. Wasser 
Robert M. Thompson Sr. 


Leonard Kapner 
(Hearst Radio) 

Leonard Kapner 

Willard Schroeder 


H. J. Brennen 
H. J. Brennen 
Robert M. Thompson Sr. 


Frank R. Smith Jr. 
Frank R. Smith Jr. 
Thomas B. Price 


Clifford M. Chafey 
Clifford M. Chafey 
Robert G. Magee 


Clifford M. Chafey 
Raymond A. Gaul 
Arthur W. Chafey 


Martin F. Memolo 
Martin F. Memolo 
Dale Robertson 


Frank Megargee 
Robert E. MeDowell 
George D. Coleman 


E. J. Lynett 


John Fahnline Jr. 
John Fahnline Jr. 
J. T. VanSweringen 


H. H. Haddon 
Melvin Lahr 
Homer Smith 


Joseph C. Burwell 
Joseph C. Burwell 
Michael E. Slagel 


Louis Berkman 
John J. Laux 
John Croft 


John H. Stenger Jr. 


Jones Evans 


Louis G. Baltimore 
Louis G. Baltimore 
S. R. Baltimore 


Harold Davis 

Alexander W. Dannen- 
baum Jr. 

Frank Unterberger 


Edward C. Obrist 
William B. Caskey 
Arnold Nygren 


S. R. Connelly 


Douglas Arthur 
Rupe Werling 
John H. Henninger 


Murray Arnold 
Edward Wallis 
Clifford Harris 


Lewis L. London 
Raymond Gathrid 
Ira Walsh 
Charles W. Burtis 


E. Douglass Hibbs 


Gray D. MacLaughlin 
Jr. 


Franklin Tooke 
W. B. McGill 
D. A. Myer 


Ray Shannon 
George S. Wasser 
Walter W. McCoy 


Clifton Daniel 
James Murray 
James Schultz 


James M. Hughes 
Robert M. Thompson 


Sr. 
Walter W. McCoy 


Walter E. Sickles 
John Wilkoff 
Henry R. Kaiser 


Paul J. Breedy 
Robert G. Magee 
Harold O. Landis 


J. Calvin Jackson 


Harold O. Landis 


Hal Barton 
George Field 
Adolph Oschmann 


Frank Monaghan 
George D. Coleman 
Kenneth R. Cooke 


Paul Miller 
Reg Merridew 
Clifford Kerstetter 


Sullivan Sages 
Karl Janssen 
Sherwood Glotfelty 


Stanley Schultz 
John Croft 
Joseph M. Troesch 


Ken Beghold 
Jones Evans 
J. H. Stenger Jr. 


Franklin D. Coslett 
A. C. Baltimore 
Charles Sakoski 


Representative 


Raymer 
(Pacific Coast) 

Bannan (Boston) 

Reiter (Chicago) 


Katz 


NBC 


International 


Katz 3 
Rambeau 
Hollingbery 
Hollingbery 


Hollingbery 





Blair 
Wilson 
Cox & Tanz 


Radio Advertising 
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ivertising 
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BULLSEYES 


AIMED AT THE THIRD 
















LARGEST MARKET IN 
THE COUNTRY-— 


PHILADELPHIA 


24 HOURS AD 


MUTUAL BROADCASTING SYSTEM 


610 ON THE DIAL WIP THE BUY OF 1942 


“PHILADELPHIA’S PIONEER VOICE” 
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Non-Commercial Station D—Day N— Night ST—Shares Time ST N—Shares Time Night S H—Specified Hours SH N—Specified Hours Night 
LS—Locai Sunset L—Limited Time with Dominant Station S A—Spec Authorization Unlimited CP—Construction Permit Issued 
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WILLIAMSPORT 


YORK 


Cis 


PAWTUCKET 


PROVIDENCE 


City 


ANDERSON 


CHARLESTON 


COLUMBIA 


FLORENCE 


GREENVILLE 


GREENW OO! 


SPARTANBURG 


SUMTER 


City 


ABERDEEN 


PIERRE 


Paye 174 


Cal 
Letters 


WRAK 


WORK 


WSBA 


(‘Construct 


Call 
Letters 


Wre 


WEAN 


WPR 


Cal 
Letters 


WAIM 


KGF> 


Frequency 
in Kilocycles 


1 


ay 


ion Permit) 


Frequency 
in Kilocycles 


42( 


Tor 


620 


Frequency 
in Kilocycle < 


230 


25K 


4M 


Hw 


1236 


140 


Hat 


Frequenc; 
in Kilecycies 


22( 


640 


Power 


in Watts 


25 


O0l 


One 


Power 
in Watts 


OOo 


5 000 
1 .000-N 
5 000 


we 


we 


Power 
in Watts 


one 


000-LS 


500-N 


or 
256 


One 


25( 


O00—LS 


000% 
O00 


Dr 
Dal 


0006-—LS 


000 
-5 000-1 


2 


2a 


Power 
in Watie 


OO 


Zuo 
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LS 


PENNSYLVANIA—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Namber 


WRAK In 
244 W. Fourth St 


29-6116 


York Broadcasting Co 
18 ‘So. Beaver St 
6629 
Suse 


York 


RHODE ISLAND 


Name of Licensee 
Headquarters Address 
Telephone Number 


Pawtucket 
450 Main St 
Perry 9540 


Yankee Network Inc 
Crown Hotel 
Dexter 


yA 
15M 


Outlet Co 
176 Weybosset St 
Gaspee 1071 


Cherry & Webb Broadcasting ¢ 


15 Chestnut St 
Plantations 9776 


SOUTH CAROLINA 


Name of Licensee 
Headquarters Address 
Telephone Namber 


Wilton E. Ha 
Anderson College 
LW 
South Carolina Bestg. Co. 1 
Francis Marion Hote 
ire 











o ng ¢ 
Sanb 
reer le-News-Piedmoni ( 
P te 
&> ng ¢ 








Liberty St 


2500 


J. Samuel Brody 
39 N. Main St 
$3 


SOUTH DAKOTA 


Name of Licensee 
Headquarters Address 
Telephone umber 


Aberdeen Broadcast ( 


7 So. Main St 
SZ 
Estate of Dane MeNe 


208 W. Summit Ave 


Ov. 


uehanna Broadcasting ( 


Broadcasting Co 


Network Commercial Manager Chief Engineer Re presentative 
E. M. Case Irving A. Berndt Jr McKinney 
George E. Joy J. Wright Mackey 
Thomas W. Metzger Louis N. Persio 
NB¢ Clair R. MeCollough Otis Morse Ravmer 
MBS Harold Miller John Neff 
Harold Miller J. E. Mathiot 
Louis J. Appell 
Chief Owner or Executive Program Director 
General Manager Madsg. or Promotion Mgr 
Network Commercial Manager Chief Engineer Representative 
MBS Howard W. Thornley George Sutherland Headley-Reed 
Colonial Frank F. Crook Paul Oury 
Paul Oury Howard W. Thornley 
Theodore F. Allen 
Blue John Shepard 3rd Rose M. Powers Petry 
MBS Malcolm S. Parker James S. Powers 
Yankee Malcolm S. Parker F. Carlton MeVarish 
Colonial Harold Tilley 
NBC-Red Mortimer L. Burbank John J. Boyle Weed 
John J. Boyle 
John J. Boyle Thomas C. J. Prior 


Network Commercial Manager Chief Engineer Representative 
CBS Wilton E. Hall Bob Easley Internationa 
W. Ennis Bray G. Paul Browne 
W. Ennis Bray Robert L. Easley 
CBS John M. Rivers Charles A. McMahon Free & Peters 
John M. Rivers Roland Weeks 
Roland Weeks James M. Weaver 
NBC-Red Evening Post Pub. Co C. Wylie Calder Hollingbery 
Robert E. Bradham (Acting 
Walter P. Speight Jr Douglass M. Bradham 
Blue A. B. Langley William C. Bochman Internationa 
MBS Roy A. Powell William C. Bochman 
Roy A. Powell Cc. A. Thoman 


NBC-Red Melvin H. Purvis Rod Dorsey Cox & Tanz 
Melvin H. Purvis H. Russ Holt 
H. Russ Holt Robert M. Wallace 
NBC-Red Roger C. Peace Norvin C. Duncan Weed 
B. T. Whitmire James Dawson 
W. H. Clews W. C. Etheredge 
Blue R. A. Jolley Eddie Campbell 
MBS R. A. Jolley Ben Eberhart 
Ralph Horton George D. Tate 
NBC-Re Douglas Featherstone Newton S. Smyth 
Dan Crosland 
William H. Davis Fred U. Wamble 
Blue A. B. Taylor William Ratcliffe Hollingbery 
Walter J. Brown 
J. W. Kirkpatrick Ralph Bennett 
CBS A. B. Taylor Sterling Wright Hollingbery 
Walter J. Brown R. F. Anthony 
J. W. Kirkpatrick Ralph S. Bennett 
Julius S. Brody Eddie Carlos 
T. Doug Youngblood Dorothy Boney 
T. Doug Youngblood Paul Petrowski 
Chief Owner or Executive Program Director 
General Manager Mdsg. or Promotion Mgr. 
Network Commercial Manager Chief Engineer Representative 
MBS H. C. Jewett Jr. E. C. Pieplow Weed 
\o. Centra A. A. Fahy 


Chief Owner or Executive 


Program Director 
General Manager 


Madsg. or Promotion Mer 


CBS William S. Cherry Jr 
William T. Bush 
Hervey Carter 


H. William Koster 
Albert C. Rider 
Howard W. Thornley 


Raymer 





Chief Owner or Executive 


Program Director 
General Manager 


Madsg. or Promotion Mgr. 


W. Frank Hipp 
G. Richard Shafto 
J. D. Saumenig 


Floyd D. Rogers Jr Free & Peters 
Robert E. Ellison 


Scott Helt 


A. A. Fahy Delbert T. Hunt 
Ida A. McNeil 
Ida A. McNeil 
Robert H. Dye 


Ida A. McNeil, Executrix 
Ida A. McNeil 
Ida A. McNeil 


Cox & Tanz 
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PROVIDENCE 
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New England's Sectind Largest Market 
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5000 WATTS —/DAY AND NIGHT 
= | AT 630) KC. _ 
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D—Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 
SA—Special Authorization. 
(Data corrected to January 1, 1942 


ST N—Shares Time Night. 


U— Unlimited. 


S H—-Specified Hours. 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES — 


— Non-Commercial Station. 


SH N—Specified Hours Nighi, 
LS—Leeal Sunset. 


CP—Construction Permit Issued. 





RAPID CITY. 


SIOUX FALLS. 


VERMILLION 


WATERTOWN 


YANKTON 


City 
BRISTOL 


CHATTANOOGA. 


CLARKSVILLE 


COOKEVILLE 


JACKSON 


JOHNSON CITY 


EINGSPORT 


ENOXVILLE 


MEMPHIS 


NASHVILLE 


Call 
Letters 


KOBH 


*WCAT 


KELO 


KSOO 


*KUSD 


KWAT 


WNAX 


Call 
Letters 


WOPI 


WAPO 


WDEF 


WDOD 


WJIZM 


WHUB 


WTJS 


WJHL 


WKEPT 


WBIR 


WNOX 


WROL 


WHBQ 


WwMc 


WMPS 


WREC 


WLAC 


Frequency 
in Kilocycles 
1400 


1230-SH 


1230 


1140 
L-WRVA 


920 


S-KFNF 


1240 


Frequency 


in Kilocycles 


1490 


1150 


1400 


1310 


1400 


1400 


1390 


910 


1400 


124( 


990 


1400 


790 


1460 


600 


1510 


Power 
in Watts 


250 


100-D 


250 


5 000 


500 


250 


5 ,000-LS 
1 ,000-N 
CP-5 ,000-U 


Power 
in Watts 


250 


5 ,000-LS 
1 ,000-N 


250 


5 .000-LS 
1 ,000-N 
CP-5 ,000-U 


250 


250 


1 ,000 


1 .000 


to 
ot 


250 


5 ,000-LS 
500-N 
CP-10 ,000—-U 


1 ,000—LS 
500-N 


250 


5 ,000—-LS 
1 ,000-—N 
CP-5 ,000—-U 


1 ,000—LS 
500—N 


5 ,000 
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SOUTH DAKOTA—{Continued) 


Name of Licensee 
Headquarters Address 


Telephone Number Network 


Black Hills Best. Co. of Rapid City 


Alex Johnson Hotel 


S. D. State School of Mines 
Rapid City 


Sioux Falls Broadcast Assn. Inc. 
$17 So. Phillips Ave. 


757 


NBC 


Sioux Falls Broadcast Assn. Inc. 
$17 So. Phillips Ave. 


757 


NBC 


University od South Dakota 
Vermillion 


Midland Natl. Life Ins. Co. 
Midland Bldg. 


050 


WNAX Broadcasting Co. 
Second eae 
44§ 


CBS 


TENNESSEE 


Name of Licensee 
Headquarters Address 

Telephone Number Network 
Radiophone Bestg. Sta. WOPI Inc. NBC-Red 
410 State St. 


Radio Station WAPO 
Read House 
6-6141 


NBC 


Joe Engel Broadcasting Station MBS 
Volunteer Bidg. 
6-5664 


WDOD Broadcasting Corp. 
Hamilton National Bank Bldg. 
6-5117 


W. D. & Violet Hutton Hudson 
Masonic Temple 
499 


WHUB Inc. 
E. Spring St. 
200 


Sun Publishing Co. Inc. 
Jackson 


MBS 


WJHL Inc. 
412 S. Roan St. 


Blue 


Kingsport Broadcasting Co. 
Kingsport 


NBC-Red 


J. W. Birdwell 
Chamber of Commerce Bldg. 
4-3321 


MBS 


—_ Howard Radio Inc. 
10 S. Gay St. 
83-3171 


CBS 


Stuart Broadcasting Corp. 
581 S. Gay St. 
2-7111 


NBC 


Broadcasting Station WHBQ Inc. 
Hotel Claridge 
8-6868 


Memphis Publishing Co. 
Goodwyn Institute Bldg. 


8-7464 


NBC-Red 


Memphis Broadcasting Co. 
Columbian Tower 
5-2721 


Blue 
MBS 


WREC Broadcastin 
Hotel Peabody 
5-18138 


Service 


WLAC Broadcasting Service 
Third National Bank Bidg. 
6-0161 


BROADCASTING « Broadcast Advertising 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Carl A. Quarnberg 
Robert J. Dean 
George E. Bruntlett 


State of S. D. 


{Joseph & Morton Henkin 
\S. Fantle Jr. 

Morton Henkin 

George Hahn 


{Joseph & Morton Henkin 
S. Fantle Jr. 

Morton Henkin 

George Hahn 

U. of South Dakota 


Midland bac Life Ins. Co. 


F. L. Bramble 
M. W. Plowman 


Gardner Cowles Jr. 
Robert R. Tincher 
Phil Hoffman 


Chief Owner or Executive 
General Manager 
Cemmercial Manager 


W. A. Wilson 
W. A. Wilson 
R. L. Russell 


W. A. Patterson 
R. G. Patterson 
R. G. Patterson 


Joe W. Engel 
Tom Nobles 
Tom Nobles 


Norman A. Thomas 
Norman A. Thomas 
Carter M. Parham 


W. D. & Violet Hutton 


M. L. Medley 


C. E. Pigford 


W. Hanes Lancaster 
W. Hanes Lancaster 
Ken Marsh 


Charles P. Edwards Jr. 


J. W. Birdwell 
J. W. Birdwell 
John P. Hart 


aoe R. Howard 
R. B. Wi 


Thomas Thompson 
Emerson A. Alburty 
Eugene Pournelle 


John Sorrells 
H. W. Slavick 
J. C. Eggleston 


Jack R. Howard 
James C. Ha 
Harold R. Krelstein 


Hoyt B. Wooten 
Hoyt B. Wooten 
Hollis R. Wooten 


Program Director 


Médsg. 0¢ Promotion Mgr. 


Chief Engineer 


Harry Turn 
George E. Bruntlett 
M. J. Jones 


S. Fantle Jr. 
Max Staley 


S. Fantle Jr. 
Max Staley 


Dale E. Russell 
M. W. Plowman 
Sherrill L. Zimmerman 


Arthur J. Smith 


Harold Storm 
Clifton Todd 


Program Director 


Médsg. or Promotion Mgr. 


Chief Engineer 


R. H. Smith 


Helen H. Patterson 
Helen H. Patterson 
B. B. Barnes 


Vann Campbell 
B. George Barber Jr. 
J. V. Sanderson 


Dorothy W. McCurdy 
Cliff W. Bowers 
Julius C. Vessels 


Bill Bowers 
Bill Bowers 
Bob Thompson 


Bill Reeves 
M. L. Medley 
Cc harles R. Duke 


Henry Frick 
W. Kenneth Matthews 
O. K. Garland 


Charles DeVois 
John P. Hart 
Edward McGinley 


Lowell Blanchard 
Cc. Yavis 
J. B. Epperson 


John Reese 
Owen McReynolds 


Emmet A. McMurray Jr. 


E. A. Alburty 
W. M. Roy 


John Cleghorn 

J. C. Eggieston 
Clyde E. Baker 
James C. Hanrahan 
Tom Ragland Jr. 

J. G. Deaderick 


Paul Oliphant 
R. N. Maddux 
F. D. Binns 








Representative 


Wilson 


Wilson 


Katz 


Representative 
Burn-Smith 


Headley-Reed 


Raymer 


Associated 


International 


Branham 


Blair 


Adams3&*Adams"] 


Branham 


Raymer 








BRO 











es Here: the yardstick 
; by which you can estimate 


our value / 




















Network Radio Wholesale 
Affiliation | Power Market Homes Sales Remarks 
NBC | 
RED a \Wy) 
7 ——— : aero yor \oy* cor? 
5,000 | for” one! viet 
\tative Watts | prs ys a? ye \d , 
ith ‘ bd a yo at as? ayo" 
ond the ya Talk of Wo 9 
net Mid-South yi? at Paar ° eo on 
| | ' et ton Abi a 
| 1c 08 
| ieee | 9 gttO CL 
‘7 eat 
| | $1,082,032,870 | go 


\X/ Mé we MEMPHIS, TENNESSEE 


Adams"] OWNED AND OPERATED BY THE COMMERCIAL APPEAL. REPRESENTED 
NATIONALLY BY THE BRANHAM CO., MEMBER OF THE 
SOUTH CENTRAL QUALITY NETWORK. 





= 
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D—Day. 


L—Limited Time with Dominant Station. 


N— Night. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 
LS— Local Sunset. 


U— Unlimited. 


S H—Specified Hours. 
CP—Construction Permit Issued. 


——. 


SH N—Specified Hours Night. 








City 


NASHVILLE— 
Continued 





City 
ABILENE 


AUSTIN 


BEAUMONT 





COLLEGE STATION . 


CORPUS CHRISTI... 


| CORSICANA 


DALLAS 


PEIN hrwisew cadens 


ENE 6:0. ba. c:becisielac 


Call 
Letters 


WSIX 


Call 
Letters 


KRBC 


KFDA 


KGNC 


KNOW 


KTBC 


KFDM 


KRIC 


*WTAW 


KEYS 


KRIS 


KAND 


KGKO 
KRLD 


KSKY 


WFAA 


WRR 


KDNT 


KFPL 


Frequency 


in Kilocycles 


1240 


CP-980 


650 


Frequency 
in Kilocycles 


1450 
1230 


1440 

1490 

1150 

SH-WTAW 
560 

1450 


1490 
1490 
1490 


1380 


1150 
SH-KTBC 
1490 


1360 


1340 


570 
1080 


660 

820 
ST-WBAP 
1310 


1450 


1340 
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Power 
in Watts 
250 
CP-5 ,000 


50 ,000 


Power 
in Watts 


250 
250 
5 ,000-LS 
1 ,000-N 
250 


1 ,000-D 


1,000 


250 


100 
250-LS 


100-N 


250-LS 
100—N 


500 


1 ,000—-D 


250 


1 ,000 


250 


5 ,000 
50 ,000 


1 ,000-D 


50 ,000 


5 ,000 


100 


250-LS 
100-N 


Number 


TENNESSEE—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


WSIX Inc. 
Nashville Trust Bldg. 
5-5431 


National Life & Accident Ins. Co. 


301 Seventh Ave. No. 
6-7181 


TEXAS 


Name of Licensee 
Hea“quarters Ad“ress 
Telephone Number 


Reporter Broadcasting Co. 
Hilton Hotel 


Amarillo Broadcasting Corp. 
109 E. Fifth St. 


Plains Radio Bestg. Co. 
Radio Bldg. 
4242 


Frontier Broadcasting Co. Inc. 
Box 1192 


2-6213 


eee Bestg. Assn. Inc. 


19-A W. Eighth St. 
8-4661 


Beaumont Broadcasting Corp. 


Edson Hotel 


KRIC Ine. 
130 Wall St. 
4200 


Big Spring Herald Bestg. Co. 
702 Johnson St. 
1500 


G. L. Burns 
Brady 


Eagle Broadcasting Co. 
Brownsville 


Brown County Bestg. Co. 
800 Hawkins St. 
2401 


A. & M. College of Texas 
College — 
4 


Nueces Broadcasting Co. 
Centre Theatre Bldg. 


Gulf Coast Broadcasting Co. 
Robert Driscoll Hotel 


Navarro Broadcasting Assn. 
State a Bank Bidg. 
0 


(See Fort Worth, Tex.) 


KRLD Radio Corp. 
Adolphus Hotel 
Central 6811 


Chilton Radio Corp. 
Hotel Stoneleigh 
Central 6193 


A. H. Belo Corp. 
Santa Fe Bldg. 
Riverside 9631 


City of Dallas 
Municipal Radio Bldg. 
Tenison 3-6101 


Harwell V. Shepard 
Kimbrough Bldg. 
276 


C. C. Baxter 
205 Grafton St. 
183 


Network 
MBS 


NBC 


Network 


MBS 
TSN 


MBS 
TSN 


NBC-Red 
Lone Star 


MBS 
TSN 


Blue 


MBS 
TSN 


NBC 
MBS 


CBS 


NBC-Red 
TQN 


MBS 
TSN 


BROADCASTING e Broadcast Advertising 


Chief Owner or Executive 
eneral Manager 
Cc cial M 


Jack M. Draughon 
Jack M. Draughon 
Eugene S. Tanner 





{C. R. Clements 
\Edwin W. Craig 
Harry Stone 

{Harry Stone. National 
\ Winston Dustin 


Chief Owner or Executive 
General Manager 
Commercial Manager 


M. B. Hanks 
Howard Barrett 
A. C. Etter 


Gilmore N. Nunn 
Waymond Ramsey 
. P. Roberson 


O. L. Taylor 
John G. Ballard 
John G. Ballard 


H. M. Fentress 
Cliff Tatom 
Cliff Tatom 


R. B. Anderson 
Aubrey H. Escoe 
Aubrey H. Escoe 


{C. W. Snider 
\Darrold Kahn 
C. B. Locke 
Ernest S. Lovan 


Mrs. J. L. Mapes 
Jack Neil 
G. L. Kirk 


Howard Barrett 
Jack Wallace 
Charles White 


G. L. Burns 
G. L. Burns 


Wendell Mayes 
Wendell Mayes 
James R. Moore 


Dr. T. O. Walton 
John O. Rosser 


{Charles W. Rossi 
\Earl C. Dunn 
H. B. Lockhart 
Bill Hughes 


M. Tilford Jones 
T. Frank Smith 
T. Frank Smith 


{J. C. West 
\Frederick Slauson 
John Thorwald 
John Thorwald 


Dallas Times-Herald 
John W. Runyon 
Clyde W. Rembert 


A. L. Chilton 
A. L. Chilton 
R. G. Terrill 


E. M. Dealey 
{Martin B. Campbell 
\Alex Keese 

Irvin Gross 


City of Dallas 
Charles B. Jordan 
Dale Drake 


Harwell V. Shepard 
Harwell V. Shepard 
Harwell V. Shepard 


C. C. Baxter 
C. C. Baxter 
C. C. Baxter 


" R. G. Terrill 


Program Director 


Mdsg. or Promotion Mgr. 
Chief Engi 





ie 4 Repr e 


Jack Wolever Headley-Reed 
Eugene S. Tanner 


Bascom E. Porter 


Jack Stapp 
Albert E. Gibson 
John H. DeWitt Jr. 


Petry 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer Representative 
Frank McIntyre 
Forest Lane 
J. B. Casey 


Paul McCalister 
William Salathe 
Howard Blaker 


Raymond Hollingsworth Wilson 
James Stanberry 
W. S. Bledsoe 


Pat Adelman 
Floyd Smith 
James E. Lewis 


Fred Caldwell 
Charlie Rider 
Harry C. Slife 


International 


Len Finger Wilson 
Ernest S. Lovan 


Lawrence Sanders 


Pe ne Branham 


Jerry Brookman 
Forrest Lane 
Andrew M. Jones 


G. M. Patterson 


John O. Rosser 


H. C. Dillingham 


Bill Newkirk 
Lester Kaminsky 
Graydon Holmes 


ee eS es Branham 
Bill Bennett 

B. C. Boatright 
Charles Payne Associated 
John Thorwald 

W. E. Bradford 


Ruth Clem 
J. W. Crocker 
Roy M. Flynn 


D. P. Gribben 


Branham 


Morris M. Ming 


Ralph Nimmons 
Irvin Gross 
Raymond Collins 


Pete Teddlie 
Dale Drake 
Durward J. Tucker 


Weed 


Fritz Kimbrell 
Fritz Kimbrell 
Harwell V. Shepard 


a. Wie —l pt te cesses 
C. C. Baxter 
Dan Reed 


GIV 





BROA 








7 a Qump 


GIVES YOU 
COVERAGE oF 
4 fy TEXAS MARKETS! 





ative 
teed 





1940 MARKET DATA* 
Population Radio Homes 
KGNC** 277,752 58,858 
KFYO 189,979 30,426 
KTSA 1,242,172 214,247 
KRGV 214,414 33,022 
ative 





1,924,317 336,553 
Less Duplicated 


\ Coverage 57,121 10,299 
\ Four station total 
wae (non-duplicated) 1,867,196 326,254 
ee. TEXARKANA, 
\ gi7 ne 


poe 
=- 
-- 
-— 

















COMBINED 1940 


PRIMARY 


HOUSTON 
POPULATION asm. 
1,867,196 


COMBINED 1940 


PRIMARY 


RADIO HOMES 
*CBS system of primary area measurements. 
3 4 6 9 5 4 **Does not include primary coverage of 
/ KGNC in Oklahoma and New Mexico. 
Get The Attractive Combination Rate 


On These Four Close-knit Stations. 


KGNC amma KEYO wweoocs K TSA sen roe KEM wie 


CENTRAL SALES OFFICE—805-6 Tower Petroleum Bldg., Dallas, Texas 





Telephone Riverside 5663 KenL. Sibson, General Sales Mgr. | TWX Dls 297 
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FACILITIES 


EVERYTHING TO sssunt Caleanieag visu 
mas” 50,000 WATTS 


50,000 en want 






e* \ y (4 al 
; JS COVERAGE WHA . een 
ge ~ iy gl 5, g00 WATTS 
all io pay & NI 
“Ie —————_— 
= 
| ee a ar woertl 
CLEAR SIGNAL e FO 


ae ~ eee 





WMATIOWNAL REPRESENTATIVES 


‘ap results...modern facilities, best of talent, 


effective coverage, clear signal, and a responsive 
audience. For national and regional advertises, 


Yes, everything to assure outstanding 





Edward Petry & Company, tac. WFAA-WBAP, with the largest 50,000 watt 
primary coverage in the United States, and 
K 6 4 a KGKO, second only to its sister station, present 
Free & Peters, ine. the best choice in radio in the Southwest. When 
you're thinking of Texas and Oklahoma—a rich, 
G. B. Dealey, Chairman high income market—investigate this powerful 
Amon G. Carter, President combination. 
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. rich, 
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THE BIG GENT WITH 












THE BIG VOICE 


” 













2 The big voice of WOAI booms forth and blankets the rich mar- 
ket of Central and South Texas. With 50,000 watts on a clear channel, this power- 
ful voice is predominant throughout its territory. In greater San Antonio, alone— 
with its 319,000 consumers—report after report of the Hooper Station Listening Index 


shows WOAI's audience to be larger than that of all other stations combined! 


That's why a comparison of a typical week’s winter schedule gave WOAI over 50°/, 


more commercial hours than the second San Antonio station! 


Yes, down here the big voice of WOAI delivers your sales message more effect- 


ively—and more economically—than does any other station. 


50,000 WATTS AFFILIATE NBC 
MEMBER TON 


CLEAR CHANNEL 
A, e EST 
San VAGNAG 1922 













REPRESENTED BY 
EDWARD PETRY & CO. 








BROADCASTING e Broadcast Advertising 1942 Yearbook Number * Page 181 














LS—Local Sunset. 


D—Day. 


N— Night. 


L—Limited Time with Dominant Station. 


ST—Shares Time. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified Hours. 


| 


DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


*— Non-Commercial Station. 


SH N—Specified Hours Night, 


CP—Construction Permit Iseued. 





City 
EL PASO 


FORT WORTH 


GALVESTON .. 


HARLINGEN . 


HOUSTON .. 


HUNTSVILLE 


KILGORE. 


LAREDO. 


LONGVIEW .. 


LUBBOCK . . 


LUFKIN . 


MIDLAND 


PALESTINE 


PAMPA 


PARIS 


PECOS 


PORT ARTHUR 


SAN ANGELO 


SAN ANTONIO 


Call 
Letters 


KROD 


KFJZ 


KGKO 


WBAP 


KLUF 


KGBS 


KPRC 


KTRH 


KXYZ 


KOCA 


KPAB 


KFRO 


KFYO 


KRBA 


KRLH 


KNET 


KPDN 


KPLT 


KIUN 


KPAC 


KGKL 


KABC 


KMAC 
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Frequency Power 
in Kilocycles in Watts 
600 1 ,000—LS 
500-N 
1380 1 ,000-LS 
500—-N 
1270 5 000 
570 5 ,000 
820 50 ,000 
ST-WFAA 
1400 250 
1240 250 
950 5 ,000 
1320 5 ,000-—LS 
CP-740 1 ,000-N 
CP-5 ,000—-U 
CP-50 ,000-U (740) 
1470 1 ,000 
CP-1320 CP-5 ,000 
1490 250-D 
1240 250 
1490 250 
1370 1 ,000 
1340 250 
1340 250—-D 
1230 250 
1450 100-D 
1340 100 
1490 250 
1400 100 
1250 500 
1400 250 
1450 250 
1240 250 
Yearbook Number 


TEXAS—(Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


Dorrance D. Roderick 
2201 Wyoming St 
Main 2020 


Tri-State Broadcasting Co. Inc. 


ox 1976 
Main 3122 


Tarrant Broadcasting Co. 
1201 W. Lancaster St. 
3-3474 


KGKO Broadcasting Co. 


Medical Arts Bldg., Fort Worth 


Santa Fe Bidg., Dallas 
Fort Worth, 3-1234 
Dallas, Riverside 9631 


Carter Publications Inc. 
Medical Arts Bldg. 
3-1234 


KLUF Broadcasting Co. Inc. 


6002 Broadway 
6676 


Harbenito Broadcasting Co. Inc. 


Harlingen 
1400 


Houston Printing Corp. 
mar Hotel 
Fairfax 7101 


KTRH Broadcasting Co. 
Rice Hotel 
Preston 4361 


Harris County Broadcast Co. 


Gulf Bldg. 
Capitol 6151 


W. J. Harpole & J. C. Rothwell 
1021 12th 


Oil Capitol Bestg. Co. 
ilgore 


Mervel M. Valentine 
Oo 
1490 


Voice of Longview 
Glover-Crim Bldg. 
411 


Plains Radio Broadcasting Co. 


914 Avenue J 
5567 


Red Lands Broadcasting Assn. 


108! So. First St. 


272 


Clarence Scharbauer 
Midland 


Palestine Broadcasting Corp. 


Municipal Bidg. 
411 


R. C. Hoiles 
212'2 No. Ballard 
1100 


North Texas Broadcasting Co. 


zibralter Hotel 
1124 


Jack Hawkins & Barney Hubbs 
30 


6 S. Cedar St. 
21 


Port Arthur College 
1515 Lakeshore Drive 
7458 


KGKL Ine. 
St. Angelus Hotel 


6715 


Alamo Broadcasting Co. 
Milam Bidg. 
Fannin 3126 


Walmac Co. 
Smith Young Tower 
Cathedral 6211 


Network 


CBS 


NBC 


MBS 
TSN 


Blue 
Lone Star 


NBC-Red 
TQN 


NBC-Red 
TQN 


CBS 


Blue 
MBS 


MBS 


MBS 
TSN 


MBS 
TSN 


BROADCASTING e Broadcast Advertisin 


Chief Owner or Executive 
General Manager 
Commercial Manager 


Dorrance D. Roderick 
Val Lawrence 
Larry Harris 


Mrs. L. E. Bredberg 
Karl O. Wyler 
Willard L. Kline 


Elliott Roosevelt 
Gene L.. Cagle 
Hardy Harvey 


Fort Worth Star-Telegram 
\Dallas Morning News 
Harold V. Hough 

Martin B. Campbell 

Roy Bacus, Fort Worth 
(Irvin Gross, Dallas 


Amon G. Carter 
Harold V. Hough 
< Martin Campbell 
| George Cranston 
Ray Bacus 


George Roy Clough 
George Roy Clough 
C. V. Bracht 


McHenry Tichenor 
Ingham S. Roberts 
Troy McDaniel 


W. P. Hobby 
Kern Tips 
Kern Tips 


Jesse H. Jones 
B. F. Orr 
Ray E. Bright 


M. Tilford Jones 
T. Frank Smith 
T. Frank Smith 


W. J. Harpole 
J. C. Rothwe.! 
J. B. McShan 


Roy G. Terry 
Roy G. Terry 


Mervel M. Valentine 
Lew Valentine 
George Geyer 


James R. Curtis 
James R. Curtis 


O. L. Taylor 
DeWitt Landis 
DeWitt Landis 


Ben T. Wilson 
Darrell E. Yates 
Richman Lewin 


Clarence Scharbauer 


Bert Horswell 
Bert Horswell 
Bert Horswe!ll 


R. C. Hoiles 
H. E. Kreiger 
John Wells 


A. G. Mayse 
Lewis O. Seibert 
Lewis O. Seibert 


Jack W. Hawkins 
Jack W. Hawkins 
W. D. Martin Jr. 


Carl Vaughan 
Glenn Hewitt 
Glenn Hewitt 


H. C. Ragsdale 
Lonnie Preston 
Marlow Preston 


R. Early Willson 
Charles Balthrope 
Charles Balthrope 


W. W. McAllister 
Howard W. Davis 
Howard W. Davis 
Howard W. Davis 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Ted Gates 
William Jolesch 
Edward P. Talbott 


Roy T. Chapman 
Erie C. Munro 
E. L. Gemoets 


Russ Lamb 
L. R. Duffy 
Ed L. Starnes 


{Ed Lally, Fort Worth 
Ralph Nimmons, Dallas 


Elbert Haling 


R. C. Stinson, Fort Worth 
Raymond Collins, Dallas 


Ed Lally 
Elbert Haling 
R. C. Stinson 


Helen D. Clough 
C. V. Bracht 
Lee Clough 


Thomas Swafford 
Jack Rutledge 
David Holt 


Jack McGrew 
H. T. Wheeler - 


Harry V. Grier 
B. F. Orr Jr. 
King H. Robinson 


Charles Nethery 
Bill Bennett 
Gerald R. Chinski 


J. C. Rothwell 
J. B. McShan 
Robert Newton 


Lew Valentine 
George Geyer 
Lioyd Davidson 


R. B. McAlister 
Bruce Collier 
W. H. Torrey 


Jerry Keith 
Rayburn Winkler 
Ambrose Kramer 


Al Donaldson 
Frank Goodson 
Ray Monday 
Bill Browne 

H. E. Kreiger 
Mary Jo Mayse 


Nelson Mahoney 
Martin Neil 


W. D. Martin Jr. 


Carl Cook 


Merill Ash 
Charles E. Bush Jr. 
Glenn Boatright 


Dorothy Kindred 
Steve Cowan 
Frank Jones 
Tommy Reynolds 
James Kinslow 
Kenneth Hyman 


A. S. Bessan 


Charles F. Harris 


| 

| 

| 
ee 
Representative 
Wilson 
Hollingbery 
Weed 


Free & Peters 


Petry 


Petry 


Blair 


Branham 


Forjoe 
Cox & Tanz 
Wilson 


Wilson 


Cox & Tanz 


Cox & Tanz 


Forjoe 


Burn-Smith 


Burn-Smith 











$ 
yf 
sf 


FT. WORTH 


Covers 


ili 


of the Rich 
Texas Market 


The Texas counties in the 
KRLD Coverage area rep- 
resent: 68% of Texas Pop- 
ulation, 68% of the Radio 
Homes, 68% of Texas Re- 
tail Sales. PLUS coverage 
in Oklahoma, Louisiana 
and Arkansas! 


CBS AFFILIATE 


te BRANHAM Co. 


Exclusive Representatives 


50000 WATTS 
The Times Herald Station~ DALLAS, TEXAS 
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DIRECTORY 


*— Non-Commercial Station. 
LS—Loeal Sunset. 


OF BROADCASTING STATIONS OF THE UNITED STATES 


ST N—Shares Time Night. 


D—Day. N— Night. ST—Shares Time. 
L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1942) 


U— Unlimited. 


S H—Specified Hours. 


—— 


SH N—Specified Hours Night, 
CP—€onstruction Permit Issued. 








City 


SAN ANTONIO— 
Continued 


SHERMAN 
SWEETWATER. 
TEXARKANA...... 
VERNON ... 
VICTORIA 
WACO... 


WESLACO.. 


W CHITA FALLS 


City 
CEDAR CITY... 


LOGAN ... 
OGDEN . 
PRICE 
PROVO.. 


SALT LAKE CITY 


Page 184 « 


Call 
Letters 


KONO 


KTSA 


WOAI 


KRRV 


Kxox 


KTEM 


KCMC 


KGKB 


KVWC 


KVIC 


WACO 


KRGV 


KWFT 


Call 
Letters 


KSUB 


KVNU 


KLO 


KEUB 


KOVO 


KDYL 


KSL 


KUTA 


1942 


TEXAS—(Continued) 


Name of Licensee 





Frequency Po er Headquarters Address 
in Kilocycles in Watts Telephone Number Network 
1400 250 Mission Broadcasting Co. 
317 Arden Grove 
Fannin 5171 
550 5 ,000-LS Sunshine Broadcasting Co. CBS 
1 ,000-N Gunter Hotel Lone Star 
1200 50 ,000 Southland Industries Inc. NBC-Red 
1081 Navarro St. TQN 
Garfield 4221 
910 1 ,000 Red River Valley Bestg. Corp. MBS 
421 N. Crockett St. TSN 
201 
1240 250 Sweetwater Radio Inc. coos 
Sweetwater 
1400 250 Bell Broadcasting Co, Inc. MBS 
Kyle Hotel TSN 
4646 
1450 250 KCMC Ine. MBS 
317 Pine St. TSN 
1490 250 East Texas Broadcasting Co. 
Tyler Commercial College Bldg. 
1490 250 Northwestern Broadcasting Co. TSN 
1813 Wilbarger St. 
1048 
1340 250 Radio Enterprises Inc. 
Victoria 
1268 
1450 250 Frontier Broadcasting Co. MBS 
Amicable Life Bldg. TSN 
2700 
1290 1 ,000 KRGV Ine. NBC 
Weslaco MBS 
875 Lone Star 
620 5 ,000-LS Wichita Broadcasting Co. CBS 
1 ,000-N Kemp Hotel 
4182 
Name of Licensee 
Frequency Power Headquarters Address 
in Kilocycies in Watts Telephone Number Network 
1340 100 Southern Utah Broadcasting Co. 
591 W. Second South St. 
898 
1230 250 Cache Valley Broadcasting Co. wees 
1398 No. Main St. 
1400 
1430 5 ,000 Interstate Broadcasting Corp. Blue 
Hotel Ben Lomond MBS 
5721 Intermountain 
1450 250 Eastern Utah Broadcasting Co MBS 
Tice Intermountain 
200 
1240 250 KOVO Broadcasting Co. MBS 
108 W. Center St. Intermountain 
1680 
1820 5 ,000 Intermountain Broadcasting Corp. NBC-Red 
Tribune-Telegram Blidg. 
5-2991 
1160 50 ,000 Radio Service Corp. of Utah CBS 
Union Pacific Bidg. 
5-4641 
570 250 Utah Broadcasting Co. Blue 
CP-5 ,000—LS Belvedere Hotel 
1 ,000—-N 8-2737 


Yearbook Number 


Chief Owner or Executive Program Director 
General Manager Mdsg. or Promotion Mgr. 
Commercial Manager Chief Engineer Representative 
Eugene J. Roth Bill A. Laurie Forjoe 
Eugene J. Roth EES e 
James M. Brown George W. Ing 
O. L. Taylor Jack Mitchell Blair 
George W. Johnson {Lew Lacey 
George W. Johnson \Si ack Schlichenmaier 
W. G. Egerton 
G. A. C. Halff Monte Kleban Petry 
Hugh A. L. Halff Walter S. Zahrt 
Ellis Chaney Fred Sterling 
G. H. Wilcox Swine Cotter loa ct eee 3 
L. L. Hendrick J. B. Walling 
Clarence Wells Jr. T. E. Spellman 
ers” )=3—(itssétfCtf meh ee lk. eee 
Frank W. Mayborn aee mee 6 —C( nn ww 
Burton Bishop Burton Bishop 
Burton Bishop Paul Shaw 
Henry Humphrey pi ached ; 
Frank O. Myers ete ie ae a 
Frank O. Myers W. H. Robertson 
James G. Ulmer man. - i  . ee eieeieRuenae 
M. E. Danbom James Stuart 
M. E. Danbom John B. Sheppard 
R. H. Nichols eo Ge —“‘iéns tt wn Kn 
Bro Mingus ’ . 
Herman Cecil Herman F. Ridgway 
Morris Roberts A eee 
Morris Roberts Morris Roberts 
Morris Roberts O. A. Rasmussen Jr. 
Frontier Bestg. Co. Inc. Bernard P. Helton International 
R. E. Lee Glasgow Jack Thomas 
R. E. Lee Glasgow L. A. Appleman 
O. L. Taylor Dick Watkins Wilson 
Guy W. Bradford Victor J. Morava 
{Phil D. Dixon Neal MeNaughten 
\Archie J. Taylor 
Joe B. Carrigan Leslie Pierce Weed 
Charles E. Clough Leslie Pierce 
Charles E. Clough John Adams 
Chief Owner or Executive Program Director 
General Manager Mdsg. or Promotion Mgr. 
Commercial Manager Chief Engineer Representative 


Leland M. Perry 
N. Pratt Smith 


Glacus Merrill 


A. L. Glasmann 
George C. Hatch 
Lou Haller 


Jack Richards 
Jack Richards 
Jack Richards 


Clifton A. Tolboe 
Arch L. Madsen 
James Lawrence 


S. S. Fox 
S. S. Fox 
W. E. Wagstaff 


J. Reuben Clark Jr. 
Ear] Glade 

(Ivor Sharp 

Lennox Murdoch 


Frank C. Carman 
Frank C. Carman 
Jack Burnett 


Arthur Higbee 


Willard Hamilton 


Ernest Moffett 
Reed Bullen 
C. N. Layne 


Ethel G. Clark 
Merrill J. Bunnell 
W. D’Orr Cozzens 


Jack Richards 


W. Shirl Black 
Arch L. Madsen 
Arch L. Madsen 


Emerson Smith 
David N. Simmons 
John M. Baldwin 


Glenn Shaw 

H. Perry Driggs 
{ Willice E. Groves 
\Eugene G. Pack 


Arvid Johnson 
Robert Hansen 
Lyle Walquist 


BROADCASTING e Broadcast 


Hollingbery 


Blair 


Petry 


Raymer 


Advertising | BRO. 











XK SPRINGS 


> 








* 
VERNAL 


© cesne 


able income 
anufac- 








RED 
NETWORK 
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*— Non-Commercial Station 


DIRECTORY 


LS—Loecal Sunset I 


D—Day N Night 


Limited Time with Dominani Station 


ST—Shares Time 


SA 


Data corrected to 


STN 


-Speciai 


Authorization 


January 1, 1942 


Shares Time Night 


SH 


U Unlimited < 


-Specified Hours 
‘p 


OF BROADCASTING STATIONS OF THE UNITED STATES 


SHN 


Construction Permit 


Specified Hours Night, 


Tesued 


—————_, 





Cal 
City Letters 
BURLINGTON Wcax 
RUTLAND WSYR 
ST. ALBANS WWSR 
WATERBURY WDE\ 
Cal 
City Letters 
CHARLOTTESVILLE. WCH\ 
COVINGTON WIM4 
DANVILLE WBT™ 
FREDERICKSBURG WFVA 
HARRISONBURG WSVA4 
LYNCHBURG WLVA 
MARTINSVILLE WMVA 
NEWPORT NEWS WGH 
NORFOLK WTAE 
PETERSBURG WPII 
RICHMOND *WBHBI1 
WMBC 
WRNI 
WRV2 
ROANOKE WDE 
WSLE 
SUFFOLE WLPN 
WINCHESTER WIN( 
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Frequency Power 
in Kilocycles in Watts 
621 nor 

1496 256 
CP-18R8¢ CP-1 .006 
142¢ On 
55 000—-D 
Freovencs Power 
in Kilocycles in Watts 
145 256 
1840 O56 
1400 250 
129 250-D 
55¢ 00D 
1236 25 
145¢ 250 
1R4¢ 256 
73 5 0m 
124( 251 
1246-SH 10 
13K O06 
91 no 
14f 50 .006 
96( O06 
149 25 
1456 25 
1401 25 


Yearbook Number 


Community Broadcasting Corp 


} 


Piedmont Broadcasting Corp 


VERMONT 


Name of Licensee 
Headquarters Address 
Telephone Number 


Burlington Daily News Ir 


208 College St 
4220 


Philip Weiss Music Co 
80 West St 


1247 


Vermont 
82 No. Main St 
1890 


Radio Station WDEV 
& Stowe St 


12.9 


Radio Corp. Inc 


Network 


CRS 


MRS 


Yankee 


Colonia 


VIRGINIA 


Name of Licensee 
Headquarters Address 
Telephone Number 


Fourth & E. Market Sts 
2500 


ohn & Marcia Arringtor 
Covington 


Hotel Danville Bldg 


2850 


Network 


Blue 


MBS 


ri-City 


Fredericksburg Broadcasting Corp 


Shenandoah Valley 


Farmer's Creamery Bldg 


1266 


Bestg 


Corp 


Harrisonburg: Newman Bldg 


Lynchburg Broadcasting Corp 


Staunton 
Harrisonburg: &75 
Staunton: 647 


Allied Arts Bldg 
B80 


Hotel Beverley 


MBS 


Tri-City 


Martinsville Broadcasting Co. Inc 
Thomasville Jefferson Hote! 
D159 


Hampton Roads Broadcasting Corp. 


2152 


Portlock Bldg., Norfolk 
Norfolk 2-7081 


WTAR Radio Corp 


MBS 


NBC-Red 


National Bank of Commerce Bldg 


Perersburg 
<2" © 


Grace 


Roanoke Broadcasting Cort 


2-5671 


121 N. Sycamore St 
1058 


Newspaper Corp 


Covenant Presbyterian Church 


Richmond 


Havens & Martin Inc 
8301 W. Broad St 
5-8611 
Richmond Radio Corp 
ne ~ 
82 


E. Grace St 


8-343€ 


Larus & Brother Co. Inc 


Hotel Richmond 


3-6ABE 


Times-W orld C 
124 W. Kirk Ave 
pie 


orp 


Shenandoah Life Bidg 
Qoor 
922 


Suffolk Broadcasting Cory 


p 





105 Bank St 
142 
Richard Field Lewis Jr 


WINC Bidg 
4bbi 


NBC-Red 


Blue 


MBS 


CBS 


CBS 


MBS 


i 
c 
> 


BROADCASTING e Broadcast Advertising 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Cc. P. Hasbrook 
Cc. P. Hasbrook 
Robert A. Kelle, 


Philip Weiss 
J. H. Weiss 
P. Weiss 


Lioyd E. Squier 
Thomas M. Colton 
William G. Ricke 


Lioyd E. Squier 
William G. Ricker 
Lioyd EF. Squier 
William G. Ricker 


Chief Owner or Executive 


General Manager 
Commercial Manager 


Charles Barham Jr 
Charles Barham Jr 
Walter N. Pegram 


John Arrington 
John Bradshaw 
Boyd Lawlor 


L. N. Dibrell 
James L. Howe 
R. Sanford Guyer 


Richard F. Lewis Jr 
Richard F. Lewis Jr 
William R. Seth 


Frederick L. Allman 
Charles P. Blackley 
Robert B. Harrington 


Edward A. Allen 
Philip P. Allen 
Glenn E. Jackson 


William C. Barnes 
R. Hoy Whitlow 
R. Hov Whitlow 


Raymond B. Bottom 
Edward E. Bishop 
Edward E. Edgar 


P. S. Huber 
Campbell Arnoux 
John W. New 


R. B. Huber 
B. Walter Huffington 


M 


A. Sitton 





mur M. Havens 
Wilbur M. Havens 
R. E. Mitchell 


John Stewart Bryan 
E. S. Whitlock 
E. S. Whitlock 


P. L. Reed 
C. T. Lacy 
B. C. Howard 


Junius P. Fishburn 
Ray P. Jordan 
Frank D. Kesler 


Paul C. Buford 
James H. Moore 
Frank E. Koehler 


Fred L. Hart 
Fred L. Hart 
Fred L. Hart 


Richard Field Lewis Jr. 
Richard Field Lewis Jr. 
Grant Pollock 


Program Director 
Médsg. or Promotion Mer 
Chief Engineer 


William H. Rosé 
HK. D. Wight 
James W. Tierney 


J. A. Weiss 


David Lvyoni Jr 

G. Maleolm Weaver 
Thomas M, Colton 
Michael Calabrese Jr 


William G 
William G 
Paul Hurd 


Ricker 
Ricker 


Program Director 
Médsg. or Promotion Mer 
Chief Engineer 


Ed Hase 

Hanson Tustin 
Walter Gray 

Dick Eyrich 
Howard Shoewetter 
W. P. Heffernan 
Jack Black 

Harry W. Spencer 
Nan Winkler 
James Garber 
Richard H. Johnson 


Robert B. Harrington 
Warren L. Braun 


Erie F. Lund 
Joseph F. Wright 
John T. Orth 


Brynn Mortenson 
Robert E. Liverence 
Joel F. Wahiberg 


Edward E. Edgar 
Raymond P. Avior Jr 


Henry Cowles White 
head 

Ralph S. Hatcher 

J. L. Grether 


W. L. Steadman 


Herbert E 


Powell 


Garnett Tate 

R. E. Mitchell 
Wilfred Wood 
Louis L. Lauve Jr. 


Walter R. Selden 


I. G. Abeloff 
B. C. Howard 
D. C. Woods 


Jack Weldon 
Jack Weldon 

J. W. Robertson 
Fred Johnstone 
Philip Briggs 
Sam Cozad 

Sam Cozad 

Bill Rupp 
Grant Pollock 


Phil Whitney — 


Representative 


Weed 


Foster, New 
England 
MeGillvra 


Wilson 


Representative 


Internationa 


Tri-City 


Burn-Smith 


Wilson 


Burn-Smith 


Petry 


Associated 


Blair 


Petry 


Ravmer 


Free & Peters 


Sears & Ayet 





DIRE 


*— Non-Ce 





= 


City 


ABERDEEN 
RELLINGHAM 
CENTRALIA 


EVERETT 


LONGVIEW 
OLYMPIA 
PULLMAN 


SRATTLE 


SPOKANE 


TACOM! 


BR 


























a 
sav" ‘ORY OF BR¢ A | ‘ry ’ rg ry ‘ hl rey 7 rg a bl rnc 
| IADCASTING TATIONS OF TH INITED 
ES DIREC | 4 S , S Ss yh 4 4 S De} 
Nighi, *— Non-Commercial Station D—Day N Night ST—Shares Time ST N-—Shares Time Night SH —Sperified Hours SH N—Spercified Houra Night 
LS— Local Sunset L— Limited Time with Dominant Station SA Special Authorization he ll nlimtted CP—Conetruction Permit leaned 
(Data corrected to January 1, 1942 
———.. 
1 
WASHINGTON 
' Name of Licensee Chief Owner or Executive Program Director 
— Call Frequency Power Headquarters Address General Manager Mideg. ot Promotion Maer 
tative City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
; ARERDEEN KXRO 1240 250 KXRO Ine MBS Harry R. Spence Arthur W. Lindeayv Biddick 
207 FB. Market St Don Lee Harry R. Spence Elrner Holmberg 
1098 Fred G. Goddard W.M. MeGotin 
— RELLINGHAM KVOS 1230 250 KVOS Ine togan Jones 
tr, New CP-790 CP-1,000 KVOS Bldg Rogan Jones 
gland 4200) 
illvra d 
CENTRALIA KELA 1470 1.000 Central Broadcasting Corp MRS J. Elroy MeCaw Lillian Peterson Griffith 
KELA Bldg. Don Lee J. Elroy McCaw Ralph Fisher 
721 Joseph Chytil DeWitt Morri« 
mn EVERET'I KEVE 1460 500 Cascade Broadcasting Co. Ine J. R. Binvon Jack Mevee 
Rox 650 Lioyd Wallgren Williarn Aya 
Main 337 Cliff Hansen Roy Mason 
KRKO 1400 250-LS Everett Broadeasting Co. Ine. MBS Lee FE. Mudgett Mrs. Pat Mudgett 
ST-KEVR:;: SA-UNL. Clark Bldg Don Lee Tom H. Schafer Tom H. Schafer 
100-N Main 526 Tom H. Schafer Lee FE. Mudgett 
LONGVIEW KWLK 1400 250 Twin City Broadcasting Corp MBS Art Campbell Frank Co‘fin 
National Bank of Commerce Bldg Don Lee C. O. Chatterton 4 
Loren Nicholson B. G. Cunningham 
‘sentative OLYMPIA KGY 1240 100 KGY Ine MRS Tom Olsen Eve Knutson Rurn-Smith 
Rockway-Leland Bldg Don Lee Tom Olsen Tom Olsen 
rationa 6636 Tom Olsen Jack Thatcher 
PULLMAN *KWSC 1250 5000 State College of Washington E. 0. Holland 
ST-KTW State College of Washington Kenneth FE. Yeend 
9021 Kenneth Pendleton 
SFATTLE KEVR 1400 100 Evergreen Broadcasting Corp Walter L. Wyckoff Carlyle Austin 
ST-KRKO Smith Tower Robert S. McCaw Sam Hageage 
SA-1090 SA-250 Seneca 2056 Richard S, Downie Robert S. McCaw 
ty CP-1090 CP-250 
KIRO 710 50,000 [Queen City Broadcasting Co. Ine, CRBS L. K. Lear Maury Rider Free & Peters 
Smith Cobb Bldg. Saul Haas 
Seneca 1500 H. J. Quilliarn Jarnes B. Hatfield 
J. A. Morton 
KIR 1000 5,000 Fisher's Blend Station Ine. Blue O. W. Fisher Willard W. Warren Petry 
CP-50 , 000 Skinner Bldg. Birt F. Fisher Charles A. Bailie 
Eliott 5890 H. M. Feltis Francis J. Brott 
KOL 1300 5,000-LS Seattle Broadcasting Co MBS [Archie Taft Roy Grandey Reynolds- 
1,000-N Northern Life Tower Don Lee Louis Wasmer Fair Taylor itzgerald 
\ CP-5 000-0 Main 2312 Archie Taft Perry Lind 
Oliver A. Runchey 
KOMO 950 5,000 Fisher's Blend Station Ine NBC-Red O. W. Fisher Willard W. Warren Petry 
Skinner Bldg. Birt F. Fisher Charles A. Bailie 
Eliott 5890 H. M. Feltis Francis J. Brott 
KRSC 1150 1,000 Radio Sales Corp. P. K. Leberman Ted Bell Radio Advertising 
mith 2939 Fourth South Robert E. Priebe 
Main 0110 Romig C. Fuller George A. Freeman 
*KTW 1250 1,000 First Presbyterian Churen First Presbyterian Church 
ST-K WSC Seattle 
KXA 770 1,000 American Radio Telephone Co. R. F. Meggee Jack Latham Burn-Smith 
L-WJZ Bigelow Bldg. Florence Wallace 
ted Seneca 1000 Florence Wallace John Dubuque 
SPOKANE KFIO 1150 100-D Spokane Broadcasting Corp. Arthur L. Smith Roy Civ-l'e 
CP-1230 CP-250-0 526 Riverside Ave. Arthur L. Smith Roy Civille 
Main 3400 R. G. McBroom Curtis T. Strong 
KFPY 920 5,000 Symons Broadcasting Co. Inc. CBS Mrs. Frances R. Symons R. W. Brazeal Katz 
Symons Bldg. Arthur L. Bright R. E. Green 
Main 1218 Arthur L. Bright George Langford 
KGA 1510 5,000 Louis Wasmer Blue Louis Wasmer Victor Hurley Petry 
CP-10,000 Radio Central Bldg. MBS Harvey Wixson Harvey Wixson 
Main 5383 Don Lee Harvey Wixson A. G. Sparting 
KHQ 590 5,000 Louis Wasmer Inc. NBC-Red Louis Wasmer Victor Hurley Petry 
Radio Central Bldg. Harvey Wixson Harvey Wixson 
Main 5383 Harvey Wixson A. G. Sparling 
vn TACOMA, .....0cces KMO 1360 5,000 Carl E. Haymond MBS Carl E. Haymond Theodore R. Knight- Blair 
eters 914 Broadway Don Lee James A. Murph; linger 
Main 4144 Jerry Geehan A. Q. Moore 
J. D. Kolesar 
KTBI 1490 250 Tacoma Broadcasters Inc. C. C, Cavanaugh Fred Pelger Cox & Tanz 
Puget Sound Bank Bidg. Edward J. Jansen Paul Terry 
Broadway 2241 E. S. Robinson Kenneth Grinde 
Ayer KTRN 1430 1,000 Michael J. Mingo Michael J. Mingo 
(Construction Permit) Tacoma : 
KVI 570 5,000 Puget Sound Broadcasting Inc. Vernice Irwin Larry Huseby Hoilingbery 
Rust Bldg. Vernice Irwin Elvin E. Evans 
Broadway 4211 Eari T. Irwin Willi D. Haase 
ee 
fist = ‘ r a - 
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Non-Commercial Station. D—Day. N— Night. ST—Shares Time. ST N—Shares Time Night. S H—Specified Hours. 
LS—Local Sunset. L—Limited Time with Dominant Station. SA—Special Authorization. U— Unlimited. 


Data corrected to January 1, 1942) 











S H N—Specified Hours Night. 
CP—Construction Permit Issued. 
















W ASHINGTON—(Continued) 









Name of Licensee 










Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Represeniative 





VANCOUVER KVAN 910 500-—D 


Vancouver Radio Corp Sheldon F. Sackett Louis C. Cook 
7074 Main St Ben E. Stone Louis C. Cook 
150 Ben E. Stone 









WALLA WALLA. KUJ 1420 1,000 KUJ Ince. H. E. Studebaker James Nolan ij... eee 
Marcus Whitman Hotel Bldg. H. E. Studebaker M. F. Jensen 
1230 M. F. Jensen M. L. MacLafferty 







WENATCHEE 1490 250 Wescoast Broadcasting Co. Blue Rogan Jones — 
CP-560 CP-1 ,000-LS 20 Second St. Cole E. Wylie 
500-N 45 
















YAKIMA 






1,000 Carl E. Haymond MBS Carl E. Haymond D. L. Lindberg 
414% E. Yakima Ave. Don Lee James A. Murphy R. Lee Black 
8115 Harrison A. Miller H. B. Murphy 












WEST VIRGINIA 





Name of Licensee 
















Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mer. 
City Letters in Kilocycles in Watts * Telephone Number Network Commercial Manager Chief Engineer Representative 














BECKLEY WJLS 1240 250 Radio Station WJLS Joe L. Smith Jr. Norman Wess Internationa 


101% Main St. Hulett C. Smith John T. Gelder Jr 
7811 Charlies R. Armentrout A. J. Ginkel 















BLUEFIELD 





Daily Telegraph Printing Co NBC H. I. Shott Stuart Odell Jr. 
E00-N Commerce St. J. Lindsey Alley 







P. T. Flanagan 


CHARLESTON 















Charleston Broadcasting Co John A. Kennedy William Adams Branham 
1014 Lee St. W. Va. Howard L. Chernoff Gilbert Field 
28-131 Howard L. Chernoff Odes E. Robinson 












Kanawha Valley Broadcasting Co. NBC W. A. Carroll 
Charleston 





CLARKSBURG 










Charleston Broadcasting Co. } John A. Kennedy Don McWhorter Branham 
444% W. Pike St. W. Va. G. C. Blackwell G. C. Blackwell 
3040 G. C. Blackwell C. 8. Clemans 














FAIRMONT WMMN 920 5 ,000-LS 







5 S Monongahela Valley Bestg. Co CBS George B. Storer W. Charles Roe Blair 
1 ,000-—N 208 Adams St. O. J. Kelchner : 
CP-5 ,000-U 3100 0. J. Kelchner J. Roy Heck 





HUNTINGTON WSAZ 930 












1 ,000 WSAZ Inc. W. Va. John A. Kennedy A. Rauch 
929% Fourth Ave. Mike Layman 
4106 Mike Layman Russell Banks 









LOGAN 





WLOG 





C. H. Frey & R. O. Greever Clarence H. Frey 
Logan Robert O. Greever 





MORGANTOWN 










West Virginia Radio Corp. H. C. Greer Craig Stewart Forioe 
440 Spruce St. C. H. Murphey Jr. 
9488 C. H. Murphey Jr. Ray Spence 
















PARKERSBURG Ohio Valley Broadcasting Corp. < John A. Kennedy Carl Loose Branham 
Grinter Bidg. W. Va. John A. Kennedy A. N. Archer 
2530 J. V. Anderson W. A. Sodaro 





McDowell Service Co. John W. Blakely Charlies B. Spencer 
10 Riverside Drive Joseph J. Herget David L. Fann 
818 David L. Fann Thomas Phillips Jr. 








WHEELING 





Community Broadcasting Inc Joe L. Smith Jr. Albert H. Stewart International 
Pythian Bidg. John B. Reynolds John B. Reynelds 
5320 Edgar A. Sprague Fred Baker 
















WWVA 1170 5 000 West Virginia Broadcasting Corp Blue Fort Industry Co. Clifford Allen Blair 
CP-50 ,000 Hawley Bidg. George W. Smith : _ 
5883 George W. Smith Glenn G. Boundy Re 





WILLIAMSON WBTH 













Williamson Broadcasting Corp George W. Taylor 
Mountaineer Hotel Block Walter L. Read 


1241 Alice Shein coun ne baat 
Page 188 « 1942 Yearbook Number BROADCASTING e Broadcast Advertising BRC 
a. 









Uniy KIRO Delivers 


Complete Coverage 


of Western Washington 


Represented by FREE and PETERS 
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*— Non-Commercial Station. D—Day. N— Night. ST—Shares Time. ST N—Shares Time Night. S H—Specified Hours. SHN—Specified Hours Night, 
LS—Local Sunset. L—Limited Time with Dominant Station. SA-—Special Authorization. U— Unlimited, CP—Construction Permit Issued. 
Data corrected to January 1, 1942) 
el 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Médsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
APPLETON WHBY 1230 250 WHBY Inc. MBS B. H. Pennings Roger Miller Reynolds- 
600 So. Law St. No. Central Rev. James A. Wagner, O.P. R. Cooper Fitzgerald 
1162 J. C. Gallagher George Merkl 
ASHLAND. . WATW 1400 100 Upper Mich-Wis. Bestg. Co. Inc. MBS N. C. Ruddell Ruth Wright Bogner & Martir, 
Northern State Bank Bldg. No. Central N. C. Ruddell ee ; 
0 Merrill Trapp Hine Dahlback 
EAU CLAIRE WEAU 790 5,000-LS Central Broadcasting Co. NBC Walter C. Bridges Loren F. Bridges Hollingbery 
1,000-N 203 So. Barstow St. Northwest Walter C. Bridges Leo Freemont 
6149 Clyde Riddle Charles B. Persons 
FOND DU LAC KFIZ 1450 250 Reporter Printing Co. MBS A. H. Lange Cal Culver 
18 W. First St. No. Central Lucille Fairbanks Emery Martin Jr. 
356 Lucille Fairbanks Wendell S. Meyers 
GREEN BAY WTAQ 1360 5,000 WHBY Inc. CBS B. H. Pennings Al Michel Reynolds- 
Bellin Bldg. Rev. James A. Wagner, O.P. Robert Shaw Fitzgerald 
Adams 1 Haydn R. Evans Wally Stangel 
JANESVILLE. . WCLO 1230 250 Gazette Printing Co. No. Central Sidney H. Bliss Hester Kyler 
200 E. Milwaukee St. James F. Kyler F ‘ ; 
5 James F. Kyler Paul Holton 
LaCROSSE WKBH 1410 1,000 WKBH Inc. CBS Otto M. Schlabach Berneice Callaway Wilson 
CP-5 , 000 409 Main St. NBC Howard Dahl Howard Dahl 
450 Howard Dahl Alvin Leeman 
MADISON *WHA 970 5 ,000-D University of Wisconsin State of Wisconsin William G. Harley 
Radio Hall, Campus H. B. McCarty . A. Engel 
Badger 580 ‘ : ; John Stiehl 
MADISON . WIBA 1310 5, 000-LS Badger Broadcasting Co. NBC William T. Evjue K. F. Schmitt Reynolds- 
1,000-N 110 E. Main St. E. C. Allen Cc. W. Wallis Fitzgerald 
CP-5 ,000-U Fairchild 8800 E. C. Allen Norman Hahn 
MANITOWOC WOMT 1240 100 Francis M. Kadow Francis M. Kadow M. Meyer 
Radio Bldg. Francis M. Kadow Don Wodak 
6015 Maurice Dailey W. F. Dubin 
MARINETTE. . WMAM 570 250-D M. & M. Broadcasting Co. W. E. Walker Ray Streeter Reynolds- 
Radio Park M. F. Chapin Jerry Sullivan Fitzgerald 
570 J. D. Mackin Werner Schwarz 
MEDFORD WIGM 1490 250 George F. Meyer George F. Meyer Waldemar C. Porsow 
Medford Waldemar C. Porsow a 
5147 ‘ : ; ; Nathan Williams 
MILWAUKEE WEMP 1340 250 Milwaukee Broadcasting Co. Blue Glenn D. Roberts Conrad C. Rice Foreman 
710 No. P!ankinton Ave. No. Central C. J. Lanphier Charles A. LaForce 
Marquette 7722 C. J. Lanphier Raymond H. Host 
WISN 1150 5,000 Hearst Radio Inc. CBS Hearst Radio Inc. Woods Dreyfus International 
123 W. Michigan G. W. Grignon H. O’ Malley 
Daly 3900 G. W. Grignon D. A. Weller 
WTMJ 620 5,000 Journal Co. NBC-Red Walter J. Damm R. J. Heiss Petry 
333 W. State St. L. W. Herzog R. V. Tolg 
Marquette 6000 W. F. Dittmann D. W. Gellerup 
OSHKOSH WOSH 1490 250 Howard H. Wilson Howard H. Wilson Wilson 
1512 Main St. Ray E. Schwartz 
4580 Ray E. Schwartz 
POYNETTE WIBU 1240 250 William C. Forrest No. Central William C. Forrest Sarah Forrest 
Poynette William C. Forrest Ralph O’Connor 
97 R5 Ralph O'Connor Leonard Doese 
RACINE WRIN 1400 250 Racine Broadcasting Corp. No. Central F. R. Starbuck Ken Hegard Walker 
ain St. H. J. Newcomb H. J. Newcomb 
Jackson 290 H. J. Newcomb F. Lee Dechant 
RICE LAKE WIMC 1240 250 Northern State Bestg. Co. W. H. & J. J. McGenty Denis McGenty 
401 No. Main St. Denis McGenty R. W. Thompson 
550 R. W. Thompson Ray Pearson 
SHEBOYGAN WHEL 1330 1,000-LS Press Publishing Co. MBS C. E. Broughton Mona J. Pape Associated 
250-N 626 Center Ave. No. Central Wayne W. Cribb Wayne W. Cribb 
CP-1 , 000-0 1900 Wayne W. Cribb Herbert J. Mayer 
STEVENS POINT. *WLEL 930 5. 000—-D Wisconsin Dept. of Agriculture State of Wisconsin W. P. Wichmann 
Stevens Point F. R. Calvert ~ mee oars 
525 : See Donald L. Yapp 
SUPERIOR KDAL 610 1,000 (See Dulut. Minn.) 
WDSM 1230 100 WDSM Ine. NBC Fred A. Baxter 
Board of Trade Bidg. No. Central aw ae . . Aenkouudennores 
WAUSAL 2 WSAL 1400 250 Northern Broadcasting Co. Inc. MBS W. E. Walker Donald R. Burt Reynolds- 
125 Third St. No. Central Ben F. Hovel Ben F. Hovel Fitzgerald 
6521 Joseph W. Killeen Roland W. Richardt 
WISCONSIN KAPIDS WFHK 1340 250 


William F. Huffman 
141 W. Grand Ave. 
1344 
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MBS 
No. Central 


William F. Huffman 
George T. Frechette 
Bruce G. Beichl 


Bert Mulroy 
George T. Frechette 
Garth N. Bowker 
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DIRECTORY 


#— Non-Commercial Station. 


LS—Local Sunset. 


S H—Specified Hours. 


U— Unlimited, CP 


SHN 


OF BROADCASTING STATIONS OF THE UNITED STATES 


Specified Hours Night. 
Construction Permit Issued. 





(HEYENNE. 


WWELL....... 


SHERIDAN... . 


,0CK SPRINGS. ... 


Call 
Letters 


KDFN 


KFBC 


KPOW 


KVRS 


KWYO 


D— Day. N— Night. ST—Shares Time. ST N—Shares Time Night. 
L—Limited Time with Dominant Station. SA—Special Authorization. 
(Data corrected to January 1, 1942) 
Name of Licensee 
Frequency Power Headquarters Address 
in Kilocycles in Watts Telephone Number Network 
1470 1 ,000 Donald Lewis Hathaway 
First & Lennox 
1240 250 Frontier Broadcasting Co. Blue 
Plains Hotel 
4461 
1230 250 Albert Joseph Meyer 
No. Clark St. 
1400 250 Wyoming Broadcasting Co. 
1307 Wyoming St. 
1400 250 Big Horn Broadcasting Co. 


19 No. Main St. 
601 


Chief Owner or Executive 


General Manager 
Commercial Manager 


D. L. Hathaway 
D. L. Hathaway 


{D. L. Hathaway 
\Frederic Hufsmith 


Tracy S. McCraken 
William C. Grove 
William C. Grove 


Albert Joseph Meyer 
Albert Joseph Meyer 
Albert Joseph Meyer 


H. L. McCracken 
H. L. McCracken 
H. E. Tannehill 


R. E. Carroll 
Herbert W. Siebert 
H. W. Siebert 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Marcus R. Nichols 


Margaret O’Brien 
Morrey Sharp 
Gaal Barrett 


Rosemary C. Meyer 
Albert J. Meyer 
Del Brandt 


Michael Reid 
H. E. Tannehill 
Archie Buchanan 


James Carroll 
Almon Moon 
Robert F. Crossthwaite 


Representative 


Sears & Ayer 


Burn-Smith 


Cox & Tanz 
Biddick 
(West Coast 


Sears & Ayer 
Griffith 











RUFUS H. 


DARBY PRINTING 


COMPANY 


Printers of 


Broadcasting Weekly 


and other 


National M. agazines 


909 E Street, N. W. 


Washington, D. C. 
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*— Non-Commercial Station. 


LS— Local Sunset. 


D—Day. N— Night. ST—Shares Time. 
L—Limited Time with Dominant Station. 


ST N—Shares Time Night. 
SA—Special Authorization. 


(Territories and Possessions) 


(Data corrected to January 1, 1942) 


S H—Specified Hours. 
U— Unlimited. 


SHN 


Specified Hours Night. 
CP—Construction Permit Issued. 





City 


ANCHORAGE 


FAIRBANKS 


JUNEAL 


KETCHIKAN 


City 


HILO 


HONOLULI 


LIHUE 
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KAUAI 


— 


Call 
Letters 


KFQD 


KFAR 


KINY 


KGBI 


Call 
Letters 


KHBC 


KGMB 


KTOF 








ALASKA 


Name of Licensee Chief Owne ror Executive 


Frequency Power Headquarters Address General Manager 
in Kilocycles in Watts Telephone Number Network Commercial Manager 
790-SH 250 Anchorage Radio Club Inc. R. E. McDonald 
412 Fourth Ave. William J. Wagner 
Main 148 Ken Laughlin 
610 1 ,000 Midnight Sun Broadcasting Co A. E. Lathrop 
Lathrop Bldg. Wilson K. Foster 
East 380 Wilson K. Foster 
1460 1 ,000 Edwin A. Kraft Edwin A. Kraft 
CP-5 ,000 Decker Bldg. Walter R. Cari 
197 Thomas V. Greenhow 
930 500 Alaska Radio & Service Co. Inc James A. Britton 
Box 1308 R. W. Britton 
$11 R. W. Britton 
Name of Licensee Chief Owner or Executive 
Frequency Power Headquarters Address General Manager 
in Kilocycles in Watts Telephone Number Network Commercial Manager 
1230 250 Hawaiian Broadcasting System Ltd CBS J. Howard Worrall 
Box 581, Honolulu Al Green 
Hilo:7877 Al Green 
Honolulu: 2323 
590 5 000 Hawaiian Broadcasting System Ltd CBS J. Howard Worrall 
Box 581 Webley Edwards 
2823 Henry C. Putnam 
760 2 .500 Advertiser Publishing Co NBC Lorrin P. Thurston 
L-WJIR Honolulu 
1496 250 Garden Isle Pub. Co. Inc Charies J. Fern 
uihue Charles J. Fern 
261 Frank R. Kovacic 


a 
MOST APPRECIATED PROGRAMS IN AMERICA” 





ALASKANS ... CIVILIAN AND MILITARY 

ALIKE ...HEARD THESE SALES STORIES 

. . » SAW KFAR’S MERCHANDISING DISPLAYS. 

THE RESULT: THESE RENEWAL FACTS 
FOR 1941: 


NATIONAL ADVERTISERS . . . 89% 
LOCAL ADVERTISERS . . 94% 
NATIONAL BUSINESS INCREASED 43% IN 1941 

AND IS STILL INCREASING! 














Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 
Ken Laughlin 
Willis Harpel 
Al Pearson 
William J. Wagner 
Lincoln W. Miller 
Alvin O. Bramstedt 
Stanton D. Bennett 
©. Leonard Beardsley 
Vincent I. Kraft 


R. W. Britton 
J. A. Britton 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Ernest Lindemann 


Leo Rumsey 
Henry C. Putnam 
Ernest G. Lindemann 


Frank R. Kovaciec 
Jesse L. Nichels 
Jack Wada 






































Representative 


Griffith 


Wellington 


MecGillvra 


Representative 


Blair 


Blair 
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The Hawaiian Broadcasting System, Lid. 
Affiliated with CBS — MBS 
Represented by JOHN BLAIR & CO. 


% Army, Navy and Civilian defense 
population approximately 100,000 
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DIRECTORY OF BROADCASTING STATIONS OF THE UNITED STATES 


D—Day. N— Night. ST—Shares Time. 
L—Limited Time with Dominant Station. 


— Non-Commercial Station. 


LS—Local Sunset. 


ST N—Shares Time Night. S H—Specified Hours. 
U— Unlimited. 


(Territories and Possessions) 


SH N—Specified Houre Night. 


SA—Special Authorization. CP—Construction Permit issued. 





(Data corrected to January 1 ,1942 





PUERTO RICO 


Name of Licensee 


Chief Owner or Executive 


Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
MAYAGUEZ WPRA 790 2 ,500-LS Puerto Rico Advertising Co. Andrew Camara Hector A. Moll 
1 ,000—-N McKinley Corner del Rio Sts. Ralph P. Perry 
9 Ralph P. Perry Jesus Maria Aviles 
PONCE WPAB 1370 1 ,000 Portorican-American Bestg. Co. Inc. Juan Luis Boscio Domingo Colon Suris West Indies 
17 Leon St. Miguel Soltero Palermo 
783 Francisco Rebollar Joglar Jose M. Sepulveda 
WPRP 1420 5 Julio M. Conesa Julio M. Conesa Mariana Gonzales 
CP-1520 CP-5,000-—LS Calle Truiillo Manuel Santana 
1,000-N 015 Julio M. Conesa Julio M. Conesa 
SAN JUAN. WIAC 580 5,000 Enrique Abarca Sanfeliz Enrique Abarca Sanfeliz Manuel Mendez 
Box 848 Felix Muniz Ballester 
Felix Muniz er 
Alfonso Sanchez 
WKAQ 620 5,000 Radio Corp. of Porto Rico CBS H. H. Buttner David A. Brown 
Box 3746 John A. Zerbe John A. Zerbe 
2014 Jose C. Irizarry Angel P. Del Valle 
WNEL 1320 5,000 Juan Piza NBC Juan Piza ‘ 
Brau 59 Juan Piza sd 
Juan Piza William N. Greer 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
CEBU. KZRC 1200 1,000 H. E. Heacock Co. NBC Samuel F. Gaches H. Fenton International 
KZRH, Manila Bert Silen H. Fenton 
2-41-86 T. Ellis J. Esplanada 
MANILA. KZRH 1200 10,000 H. E. Heacock Co. NBC Samuel F. Gaches J. B. Harris International 
Manila Bert Silen Ter Wallace 
2-41-86 Bert Silen Jose Guevara 
KZIB 900 1,000 I. Beck Inc. Re cake 
Manila H. A. Naftaly 
H. A. Naftaly 
KZRF 780 1,000 Far Eastern Broadcasting Inc. pS ee 
Manila F. DaSilva 
2-11-32 NS re 
KZRM 618.5 60 , 000 Far Eastern Broadcasting Inc. CBS Amado Araneta 
} i F. DaSilva 
2-11-32 Geo. J. Vogel 
NOTE: The War Dept. announced Jan. 2, 


it is expected these stations will return to the air when Manila is reoccupied. 


1942, that all Manila stations had been “dismantled and destroyed” to avoid th¢ir capture by the Japanese, with the fall of Manila that day, 





PLEASE, MR. EDITOR: 


We Got So all SATISFIED CLIENTS From This Ad Last Year, We Wouldn’t Change It For Anything 













FH WARNER BROS. 15 AT 
# YOUR SERVICE FOR 
4 CREATION, PROMOTION 
AND BROADCASTING 


OF RADIO PROGRAMS 


980 KYS. 


National Representatives: WILLIAM G. RAMBEAU CO. 


KFWB CARRIES MORE 
LOCAL BUSINESS THAI 
ANY OTHER STATION Ii 
THE GREATER LOS ANGELES 
AREA — EVERY YEAR! 
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FELIX MUNIZ 
Owner Manager 
Post Office Address 
Box 848 San Juan, P. R 


ENRIQUE ABARCA 
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SOME OF U. S. EXPORT 
PUERTO RICO 


PNG} £@)' \@) 110 wniata cmelale) 


occesories 


DD wen 





BEER, light wines and soft 
beverages 


BISCUITS, crackers 
CANNED FOODS-meats-soups 


salads-jvices 
CANDIES-chocolates 

ele Liais.) 

CEREALS 

FLOURS-baking powder 
FRESH MEATS-fish. vegetable 


GOT \-l4-aeelile Melis taeeelitiistiaiiels 
materials 


ld OGL N Miolile Melil-laulela lt iiael 
ela J elel gel itelshy 


PAINTS 
PETROLEUM PRODUCTS 
RADIOS and all Electrica! 


appliances 

SHOES and Leather goods 
SOAP and Toilet preparations 
TIRES and Rubber goods 
TEXTILES and all cotton go 
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Directory of 


N—Night 


(Data corrected to January 1, 1942) 


Total Stations: 91 


BROADCASTING STATIONS IN CANADA 


*—Non-Commercial Stations. 


LS—Operates to Local Sunset 





Call 
City Letters 


CALGARY CFAC 


CFCN 
CICI 
EDMONTON 


CFRN 


CICA 


*CKUA 


GRANDE PRAIRIE... CFGP 


LETHBRIDGE 


MEDICINE HAT.... 


Frequency 


in Kilocycles 


960 


1010 


1230 


1260 


930 


580 


1340 


1400 


1490 


(Construction Permit) 


CHILLIWACK....... CHWK 
KAMLOOPS........ CFIC 
BEEOWNA.......... CKOV 
Aa catcdnas CKLN 
PRINCE RUPERT... CFPR 
CR ere CJAT 
VANCOUVER....... CBR 
CJOR 
CKMO 
CKWxX 
RCNA oiecic ac CJVI 
|). ee CKX 
FLIN FLON......... CFAR 
WINNIPEG......... CIGX 
CIRC 
CKY 
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1340 


910 


630 


1450 


1240 


610 


1130 


600 


1410 


980 


1480 


1150 


1400 


1460 
630 


990 


Power 
in Watts 


1,000 


10 ,000 


100 


1,000 


1 ,000 


1,000 


250 


100 


100 


100 


1,000 


1 ,000 


100 


50 


1 ,000 


5 ,000 


1,000 


100 


1 ,000 


500 


1 ,000 


100 


1,000 
1,000 


15 ,000 


ALBERTA 


Name of Licensee 
Headquarters Address 
Telephone Number Network 


Southwestern Publishers Ltd. CBC 
Southam Bldg. 


Renfrew 1036 


Voice of the Prairies Ltd. 
Toronto General Trusts Bldg. 
M-1161 


Albertan Publishing Co. 
Calgary 


The Sunwapta Bestg. Co. Ltd. 
Canadian Pacific Bldg. 
22101 


Northwestern Publishers Ltd. CBC 
Birks Bldg. 
2-6131 


University of Alberta 
Edmonton 
3-2233 


Northern Broadcasting Corp. Ltd. 
Grande _— Alta. 


Lethbridge Broadcasting Ltd. 


CBC 
Marquis Hotel Bldg. 
3872 


J. H. Yiull 
Medicine Hat 


BRITISH COLUMBIA 


Chilliwack Broadcasting Co. Ltd. 
16 Wellington Ave. 
6106 


Kamloops Sentinel Ltd. 


CBC 
209 Victoria St. 


Okanagan Broadcasters Ltd. CBC 
Mill A 


ill Ave. 
News Publishing Co. Ltd. 
— 


Felix E. Batt 
336 Second Ave. 
863 


Kootenay Broadcasting Co. Ltd. CBC 
815 Victoria St 
737 
Canadian Broadcasting Corp. 
Vancouver Hotel 
Marine 6121 
CJOR Ltd. 
846 Howe St. 
Marine 6464 
British Columbia Bestg. System Ltd. 
812 Robson St. 
Marine 1271 
Western Broadcasting Co. Ltd. 
543 Seymour St. 
Marine 3344 
Island Broadcasting Co. Ltd. 
Central Bldg. 
Garden 20414 


CBC 


MANITOBA 


Manitoba Telephone System CBC 
Eighth St. & Princess Ave. 
4532 
Arctic Radio Corp. Ltd. 
120 Main St. 
290 


(See Yorkton. Sask.) 


Transcanada Communications Ltd. 
Free Press Bldg. 


Manitoba Telephone System 


CBC 
Telephone Bldg. 
92-191 
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Chief Owner or Executive 
General Manager 
Commercial Manager 


Harold R. Carson 
Victor F. Nielsen 
Fred R. Shaw 


H. G. Love 
E. H. McGuire 
E. Maloney 


Gordon Bell 


Sunwapta Bestg. Co. Ltd. 
G. R. A. Ri 


. Rice 
A. Hopps 


7 & Pearson Bestg. 
o. Ltd. 

Gordon S. Henry 
Walker Blake 


U. of Alberta 
Donald Cameron 


Cecil L. Berry 
Gordon H. Cummings 
Gordon H. Cummings 


H. R. Carson 
A. J. Balfour 
R. V. Staples 


J. H. Yiull 


Chilliwack Bestg. Co. Ltd. 


Casey Wells 
Jack Pilling 


R. E. White 
D. Homersham 
D. Homersham 


J. W. B. Browne 
J. W. B. Browne 
R. E. Misener 


News Publ. Co. Ltd. 
Hume A. Lethbridge 
Hume A. Lethbridge 
Felix E. Batt 

C. H. Insulander 

S. J. Anderson 

B. A. Stimmel 

A. H. Nicholl 

N. A. Harrod 
CBC-Gladstone Murray 
I. Dilworth 

E. A. Weir 

G. C. Chandler 

G. C. Chandler 

D. E. Laws 

R. J. Sprott 

R. H. Wright 

R. H. Wright 
Arthur Holstead 
Frank M. Squires 
Spencer W. Caldwell 
H. T. Matson 

Cecil L. Berry 

A. R. Smith 


J. E. Lowry 
W. F. Seller 
Howard Clarke 
J. G. Mundie 
Duke McLeod 
Duke McLeod 


Victor Sifton 
Frank E. Elphincke 
Perce H. Gayner 


Manitoba TelephonejSystem 
W. H kh: 


. Backhouse 
A. J. Messner 


Program Director 


Mdsg. or Promotion Mgr. 


Chief Engineer 


Robert H. C. Straker 
Gail Egan 
Earl C. Connor 


A. W. Jones 
W. V. McLaughlin 
C. H. Stout 


S. Lancaster 
R. Morier 
E. M. Makepeace 


Walter Dales 
Frank N. Johnson 
Hastings McMahon 


Richard MacDonald 


John W. Porteous 


Jack Soars 
Donald Carlson 
William Couch 


Casey Wells * 
Jack Pilling 


Tan Clark 
G. Dowding 
Dave Sharp 


M. E. Royle 
C. G. Elphicke 
J. H. B. Browne 


Merion W. Brown 
V. Anderson 

S. J. Anderson 

C. H. Insulander 
G. H. Lawrence 


N. R. Olding — 
Wallie Peters 

D. R. Baird 

H. B. Seabrook 
D. G. Hill 

D. G. Hill 

R. Whiteside 
Norman Botterill 
Don McKim 

E. Ross McIntyre 
Charlies R. Smith 
A. R. Smfth 

J. Sommers 


Eric Davies 

C. E. R. Collins 
Tom Argue 
George Salverson 
Ray Tate 


William Wilson 


Representative 
{Qi Conede 
Weed 


Radio Repre- 
sentatives 


Radio Repre- 
sentatives 


{ All-Canada 
\ Weed 


{All-Canada 
\ Weed 


{ All-Canada 
\ Weed 


Radio Repre- 
sentatives 


All-Canada 


{All-Canada 
\ Weed 


{All-Canada 
\ Weed 
CBC 


Stovin 
\McGillvra 


Radio Repre- 
sentatives 


{All-Canada 
\ Weed 


\ 


{ All-Canada 


5 Var 


| Weed 


Stovin 


{Stovin 
\McGillvra 


{All-Canada 


Norman R. Chamberlin \Weed 


Albert Hooper 


R. H. Roberts 
W. G. Carpentier 
W. A. Duffield 


{Stovin 
\McGillvra 














City 
(\MPBELLTON . 


EDERICTON. . 


§CKVILLE. . ... 


uINT JOHN... 














sentative 


nada 


Repre- 
atives 


Repre- 
itives 


nada 


1ada 


ada 


Repre- 
tives 


ada 


vepre- 
ives 
ida 


ida 


ising . 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 


*—Non-Commercial Stations. 


N—Night. 


(Data corrected to January 1, 1942) 


LS—Operates to Local Sunset. 





—— 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Lettera in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
(AMPBELLTON ..... CKNB 1240 100 Dr. Charles H. Houde Dr. Charles H. Houde —_....- ss eee ee eee {All-Canada 
Chateau Restigouche Stan Chapman ll neces cer ecene \ 
rr ee L. P. Paquet 
REDERICTON ..... CFNB 550 1,000 James S. Neill & Sons Ltd. CBC J. Stewart Neill Thelma Jewett All-Canada 
Fredericton J. Stewart Neill J. Steward Neill Weed 
J. Stewart Neill S. B. Cassidy 
WONCTON.......-- CKCW 1400 100 Moncton Broadcasting Co. Ltd. CBC J. L. Black Earl McCarron {Stovin & Wright 
Knights of Pythias Bldg. P.A.dgm@e j§=— ——§ eceosesscsevece \McGillvra 
3388 F. A. Lynds A. J. White 
§ACKVILLE......... CBA 1070 50 ,000 Canadian Broadcasting Corp. CBC CBC-Gladstone Murray J. D. Pringle CBC 
ova Scotian Hotel George R. Young  —_— ee ees ese eecece 
Bishop 6188 E. A. Weir H. M. Smith 
wINT JOHN....... CHSJ 1150 1 ,000 New Brunswick Bestg. Co. Ltd. CBC H. P. Robinson George A. Cromwell Stovin 
14 Church St. L. W. Bewick George A. Cromwell McGillvra 


83-2307 


George A. Cromwell 


J. G. Bishop 

















= 








THE FINEST FACILITIES IN 


Located in the heart of the largest single concentration of population 


HALIFAX 





Major Wm. C. Borrett—Managing Director 


Studios & Offices: BROADCASTING HOUSE, HALIFAX, NOVA SCOTIA 


Representatives 


U. S. A.: WEED & CO.—CANADA: ALL-CANADA RADIO FACILITIES, Ltd. 


THE MARITIMES 


x Zt oO 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 


*—Non-Commercial Stations. 


N—Night. 
(Data corrected to January 1, 1942) 


LS—Operates to Local Sunset. 





NOVA SCOTIA 


Name of Licensee 



































Chief Owner or Executive Program Dierctor 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
re CHNS 960 1 ,000 Maritime Broadcasting Co. Ltd. CBC A. W. Robb F. Fletcher Coates All-Canada 
Broadcasting House William Coates Borrett F. Fletcher Coates Weed 
Bishop 8318 John L. Redmond Arthur W. Greig 
GS coh cd oenscs CJCB 1270 1 ,000 Eastern Broadcasters Ltd. CBC N. Nathanson T. C. Robertson ‘All-Canada 
Radio Bldg. N. Nathanson C. MacDougall \ Weed 
209 M. Grant Alfred Vernon 
YARMOUTH........ CJLS 1340 100 Gateway Broadcasting Co. Laurie L. Smith Ronald C. Fraser Dominion 
Radio Bldg. Laurie L. Smith Ronald C. Fraser 
500 Richard Irvine Donald L. Smith 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
BRANTFORD....... CKPC 1380 100 Telephone City Broadcast Ltd. Mrs. J. D. Buchanan Hollis McCurdy Alexander 
49 Colborne St. Mrs. J. D. Buchanan Gordon Smith 
Hugh Bremner Clayton Anguish 
CHATHAM......... CFCO 630 100 John Beardall rr 8 <ecinacgesndsls i$. drab eacleniea 
Box 275 John Beardall Peter A. Kirkey 
2626 Peter A. Kirkey Gordon D. Brooks 
RT ee CKMC 1240 50 R. L. McAdam Pr epee kcueme, | ~ vedhacvaletearae 
Cobalt ee ee rr nee 
FORT WILLIAM ... CKPR 580 1 ,000 Dougall Motor Car Co. Ltd. CBC i a a reaieetace Radio Repre- 
Radio re sentatives 
South 315 tw wr aR ce cant 
HAMILTON......... CHML 900 1 ,000 Maple Leaf Radio Co. Ltd. A. C. Hardy N.S. Marshall McGillvra 
36 James St. So. K. D. Soble Stuart Kenney 
7-1539 F. P. Hardy W. G. Crawford 
CKOC 1150 500-N Wentworth Radio Bestg. Co. Ltd. Wentworth Radio Bestg. Co. J. Lyman Potts All-Canada 
1 ,000-D 32 John St., N. . T. Cranston W. Guild \ Weed 
7-4484 W. Guild L. Horton 
\j— ———— LS —o —— a Pp 
Cc ST. CATHARINES, ONTARIO 
TORONTO Now 1000 watts 
| 
! WAS THE ONLY CANADIAN FULL TIME ON CLEAR CHANNEL | 
/ ‘ | 
| STATION TO WIN A VARIETY 1550 Kilocycles | 
Affiliated wi | 
| SHOWMANSHIP PLAQUE FOR 1941 | ated with CBC | 
| | | | | 
| } Covers the Niagara Peninsula and Southern | 
| . ° . ° | 
| | Ontario, rich in industry and prosperous 
. és | © | 
Information about CKCL can be obtained by | farming. 
| writing, wirin or phonin he neare ] : | 
] 8: 8» P > = arest JOSEPH | Whether your program is network or local, | 
| ° © 1 . . . 
| HERSHEY McGILLVRA Office in the United States. 1 it gets a real break on CKTB with this unusual | 
| combination: 
: | 
- CLEAR CHANNEL + LOW RATES | 
I 4 ‘s | -+- HEAVY POPULATION COVERAGE | 
TORONTO Represented by 
Dominion Broadcasting Co., Toronto 
1000 Watts 580 Ke. Radio Representatives, Ltd., Montreal 
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sNGSTON ee 


{RKLAND LAKE. 


{ICHENER...... 


WWNDON...-----: 
NORTH BAY.... 


QITAWA.......- 


0WEN SOUND.. 
PARRY SOUND. 
PEMBROOKE.. . 
PETERBOROUG 
PRESCOTT... . 
SAULT STE MA 
ST. CATHARIN 
STRATFORD. . 

SUDBURY... . 


TIMMINS.... 


TORONTO... 


WINDSOR. . 


WINGHAM . 


BROA 














ntative 


da 


da 


tative 


J 


bre- 
es 


1 











*—Non-Commercial Stations. 


N—Night. 


(Data corrected to January 1 .1942) 


DIRECTORY OF BROADCASTING STATIONS IN CANADA 


LS—Operates to Local Sunset. 








Call Frequency 
City Letters in Kilocycles 
fENORA....------- CKCA 1450 
SINGSTON.....-.-- *CFRC 1490 
CKWS 960 


(RKLAND LAKE... 


SICHENER........ 


WNDON......--4:. 


wrel BAY........ 


OWEN SOUND...... 
PARRY SOUND..... 
PEMBROOKE....... 


PETERBOROUGH. . . 


SAULT STE MARIE. 
ST. CATHARINES... 
STRATFORD. .... ene 
SUDBURY.......... 
TIMMINS 





(Construction Permit) 


CJKL 560 
CKCR 1490 
CFPL 1570 
CFCH 600 
CBO 910 
CKCO 1310 
CFOS 1400 
heorniaed 1450 


(Construction Permit) 


4 
(Construction Permit) 


CHEX 1230 
CFLC 1450 
CJIC 1490 
CKTB 1550 
CICS 1240 
CKSO 790 
CKGB 1470 
CBL 740 
CBY 1010 
CFRB 860 
CKCL 580 
CKLW 800 
CKNX 920 


Power 
in Watts 


100-—N 
250-D 


100 


1 ,000 


100 


1 ,000 


1 ,000 


1 ,000 


1 ,000 


250 


250 


250 


1,000 


100 


250 


1 ,000 


1 ,000 


1 ,000 


50 ,000 


1 ,000 


10 ,000 


1,000 


5 ,000 


1 ,000 


ONTARIO— Continued) 


Name of Licensee 
Headquarters Address 
Telephone Number 


Kenora Broadcasting Co. 
Kenricia Hotel 
717 


Queen’s University 
ingston 
4800 


Allied Broadcasting Corp. Ltd. 
Whig-Standard Bldg. 


Northern Bestg. & Publishing Ltd. 
—~ 


K. & W. Broadcasting Co. 
Waterloo Trust Bldg. 
Kitchener 2-1246 


The London Free Press Printing Co. 


ondon, Ont. 
Metcalf 5200 


Northern Bestg. & Publishing Ltd. 
Capitol Bldg. 
2400 


Canadian Broadcasting Corp. 
Chateau Laurier Hotel 
2-1151 


Dr. G. M. Gedert 
Ottawa 


Grey & Bruce Bestg. Co. Ltd. 
904 Second Ave. East 
1940 


Gordon E. Smith 
Parry Sound 


D. A. Jones 
Pembrooke 


Peterborough Bestg. Co. Ltd. 
Examiner Bldg. 


Radio Assn. of Prescott 


ing St. W. 


Hyland Broadcasting Co. 
indsor Hotel 


Silver Spire Bestg. Station Ltd. 
12 Yates St. 
3900 


F. M. Squires 
Windsor Hotel 
1675 


Sudbury Star Station CKSO 
1 Elgin St. 
7-7505 


Northern Bestg. & Publishing Ltd. 


Thomson Bldg. 


Canadian Broadcasting Corp. 
805 Davenport Road 
Kenwood 9411 


Canadian Broadcasting Corp. 
805 Davenport Road 
Kenwood 9411 


Rogers Radio Broadcasting Co. Ltd. 


37 Bloor St. W. 
Midway 3515 


Dominion Battery Co. Ltd. 
444 University Ave. 
Adelaide 1014 


Western Ont. Bestg. Co. Ltd. 
Union Guardian Bidg., Detroit 
Cadillac 7200 


W. T. Cruickshank 
Josephine St. 
158 


BROADCASTING © Broadcast Advertising 


Network 


CBC 


CBC 


CBC 


CBC 


CBC 


CBC 


MBS 


Chief Owner or Executive 
General Manager 
Commercial Manager 


R. W. Starratt 
Gerald F. Bourke 
Gerald F. Bourke 


James Annand 
James Annand 


W. Rupert Davies 
Jack Cooke 
Jack Cooke 


Roy H. Thomson 
Jack Davidson 
Alan Rogerson 


W. C. Mitchell 
\G. Liddle 
. C. Mitchell 
Liddle 


Oz 


W. J. Blackburn 
C. Thomas 
Philip Morris 


Roy H. Thomson 
C. O. Pickrem 
Hal E. Cooke 


CBC-Gladstone Murray 
W. C. Anderson 
E. A. Weir 


Dr. G. M. Gedert 
Dr. G. M. Gedert 


Howard Fleming 
Ralph T. Snelgrove 
Ralph T. Snelgrove 


Gordon E. Smith 
Gordon E. Smith 
Gordon E. Smith 


D. A. Jones 
D. A. Jones 
D. A. Jones 


W. Rupert Davies 
Jack Cook 


A. G. Halliday 
A. G. Halliday 
A. G. Halliday 


G. Hyland 
. Hyland 
G. Hyland 


at sat 
lo) 
rd 


E. T. Sandell 
J. B. Mitchell 
J. B. Mitchell 


F. M. Squires 
S. E. Tapley 
S. E. Tapley 


W. E. Mason 
Wilf J. Woodill 
Wilf J. Woodill 


Roy H. Thomson 
Murray Morrison 
Ted Morrow 


CBC-Gladstone Murray 
H. G. Walker 
A. E. Weir 


CBC-Gladstone Murray 
H. G. Walker 
A. E. Weir 


Harry Sedgwick 
Lloyd Moore 
Lloyd Moore 


Henry S. Gooderham 
Albert Edward Leary 
Albert Edward Leary 


Malcom G. Campbell 
J. E. Campeau 
J. E. Campeau 


W. T. Cruikshank 
W. T. Cruikshank 
James F. Maxwell 
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Program Director 
Mdsg. or Promotion Mgr. 
Chief Engineer 


Norman Child 
Julian Garson 
Norman Chaplin 


Phil Clayton 
G. Liddle 
Ion Hartman 


Philip Morris 


Russell Nickle 
Hal E. Cooke 
Jack Barnaby 


E. C. Stewart 


Frank Radcliffe 
William Hawkins 
Alan Harper 


J. C. Whitby 
J. G. Hyland 
S. C. Cusack 


J. A. McQuillan 


C. W. Trethewey 
M. R. Dunseith 
George Hildebrand 


James McRae 


Fred Darling 
Chuck Smith 
J. J. Kelly 


D. Claringbull 


Jack Sharpe 


Maurice Rapkin 
Albert Edward Leary 
Ernest O. Swan 


John Gordon 
Richard E. Jones 
W. J. Carter 


John Cruikshank 
James Maxwell 
Scott Reid 


Representative 


Stovin 


sAll-Canada 
\ Weed 


{All-Canada 
Weed 


Stovin & Wright 


Stovin 
{All-Canada 
\ Weed 

CBC 


Stovin P. Wright 
Stovin 


All-Canada 
eed 


Stovin 
McGillvra 


Alexander 


{Dominion 
\Radio Repre- 
sentatives 


{All-Canada 
| Weed 


All Canada 


{All-Canada 
| Weed 


CBC 
CBC 


jAll-Canada 
\McGillvra 


{Stovin 
\McGillvra 


Stovin 


Alexander 





















































DIRECTORY OF BROADCASTING STATIONS IN CANADA 


*—Non-Commercial Stations. 


N—Night. 
Data corrected to January 1, 1942 


LS—Operates to Local Sunset. 





PRINCE EDWARD ISLAND 


Name of Licensee 


Chief Owner or Executive 


Program Director 








Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
CHARLOTTETOWN... CFCY 630 1,000 Island Radio Bestg. Co. Ltd. CBC Keith S. Rogers L. A. MeDonald All-Canada 
Brace Bldg. L. A. MeDonald . \W 
741 L. A. McDonald M. H. F. Young 
CHCK 1340 50 CHCK Broadcasting Co. Ltd. Facilities leased to CFCY 
Brace Bldg. ; 
724 
SUMMERSIDE CHGS 1480 100 R. T. Holman Ltd. H. T. Holman Carl MacCaull 
180 Water St. R. L. Mollison ‘ 
133 Carl MacCaull Angus McKee 
Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
CHICOUTIMI CBJ 1240 100 Canadian Broadcasting Corp. CBC CBC-Gladstone Murray Jean-Marie Beaudet CBC 
4 Avenue Larouche Vilmont Fortin J. Arthur Dupont 
J. Arthur Dupont J. E. Roberts 
HULL. CKCH 1240 100 Hull Broadcasting Co. Romeo Query George Bourassa Radio Rep. 
Hull George Bourassa ee ; Dominion 
3-4061 George Bourassa M. Gebhardt 
MONTREAL CBF 690 50,000 Canadian Broadcasting Corp. CBC CBC-Gladstone Murray Jean-Marie Beaudet CBC 
1231 St. Catherine St. West NBC Omer Renaud Serr 
Marquette 5211 J. Arthur Dupont Don Roberts 
CBM 940 5,000 Canadian Broadcasting Corp. CBC CBC-Gladstone Murray Jean-Marie Beaudet CBC 
1231 St. Catherine St. West NBC-Red Omer Renaud each ihe ais a 
Marquette 5211 J. Arthur Dupont Don Roberts 
CFCF 600 500 Canadian Marconi Co. Blue A. H. Ginman H. Hewetson { All-Canada 
1231 St. Catherine St. W. James A. Shaw Ernest H. Smith ve 
Plateau 2577 M. J. Humphreys John Gettenby 
CHLP 1490 250 La Patrie Publishing Co. Ltd. La Patrie Pub. Co. Leopold Senay { Alexander 
Sun Life Bldg. Marcel Lefebvre Marcel Lefebvre \McGillvra 
Plateau 5225 Marcel Lefebvre Fred Tambling 
CKAC 730 5,000 La Cie de Publication de La Presse CBS P. R. Du Tremblay Paul Corbeil Stovin & Wright 
980 St. Catherine St. W. Phil. Lalonde Andre Daveluy 
Marquette 3611 Louis Leprohon Leonard Spencer 
THERE’S A_ $250,000,000.00 





MARKET IN CANADA’S 
MARITIME PROVINCES 


THREE-QUARTERS OF IT 
IS COVERED WITH A 
SINGLE RADIO STATION, 


CFC Y 


CHARLOTTETOWN, P.E.L. 
“The Friendly Voice of the Maritimes’’ 


Representatives: 


U.S.A.—JOS. WEED & CO., New York, Detroit, 


Chicago, San Francisco 


CANADA—ALL CANADA RADIO FACILITIES, 
Toronto, Montreal, Winnipeg, Vancouver 





Island Radio Broadcasting Co. Ltd. 





CFC Y for SALES 








eal mes 


GET ALL THE NEWS 


of fighting fronts and 
national war effort 
of world affairs and 
hometown happenings 
through 


THE CANADIAN PRESS 


and Smart Features Too 


Distributed over leased wires 
to radio stations in Canada 


by 
PRESS NEWS LIMITED 


44 Victoria Street 


TORONTO, CANADA 
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City 
NEW CA RLISL 


QUEBEC. . 


RIMOUSKI 
ROUYN 
SHERBROOK 
STE. ANNE D 
POCATIER! 
THREE RIVE 


VAL D'OR... 


MOOSE JAV 
PRINCE ALI 


REGINA 


SASKATOO) 
WATROUS 


YORKTON 





BRO 








entative 


ada 


ntative 





tep, 


on 


ada 





ising 
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DIRECTORY OF BROADCASTING STATIONS IN CANADA 








*— Non-Commercial Stations. N—Night. LS— Operates to Local Sunset. 
(Data corrected to January 1, 1942 
LL 
QUEBEC—{Continued) 
’ Name of Licensee Chief Owner or Executive Program Director 
Call Frequency Power Headquarters Address General Manager Mdsg. or Promotion Mgr. 
City Letters in Kilocycles in Watts Telephone Number Network Commercial Manager Chief Engineer Representative 
NEW CARLISLE CHN 610 1,000 Cie Gaspe sienne de Radiodiffusion Ltee. CBC Dr. Charles Dumont Viateur Bernard All-Canada 
New Carlisle Que. Dr. Charles H. Houde Viateur Bernard 
38 Dr. Charles H. Houde J. R. MeGough 
QUEBEC CBV 980 1,000 Canadian Broadcasting Corp. CBC CBC-Gladstone Murray Jean-Marie Beaudet CBC 
Chateau Frontenac Hotel Maurice Valiquette 
5652 J. Arthur Dupont Charles Frenette 
CHRC 800 250 CHRC Ltd. Emile Fontaine Dominior 
Quebec J. N. Thivierge 
J. N. Thivierge 
CKCV 1340 100 CKCV Ltd. ; J. Herve Baribeau Jean Nel 
142 St. John St. Paul LePage Paul LePage 
2-1585 Paul LePage Paul Richard 
RIMOUSKI CIBR 900 1,000 J. A. Brillant CBC J. A. Brillant Stovin & Wright 
1 St. John St G. A. Lavoie 
396 G. A. Lavoie F. C. Doak 
ROUYN CKRN 1400 250 La Cie de Radiodiffusion Rouyn Noranda Ltee. R. H. Thomson Don Insley All-Canada 
Reilly Bldg. Jean Legault Jacques Thivierge 
1400 Harold Burley George Pope 
SHERBROOKE CHLT 1240 250 La Tribune Ltd : Hon. Jacob Nicol Jeanne Tremblay Dominior 
Marquette St. Alphee Gauthier 
2071 Alphee Gauthier Julien Dupras 
STE. ANNE DE LA CHGB 1230 250 G. T. Desjardins G. T. Desjardins : Stovin & Wright 
POCATIERE Ste. Anne de la Pocatiere G. T. Desjardins 
THREE RIVERS CHLN 1450 100 Le Nouvelliste Ltd. : Emile Jean 
Three Rivers Emile Jean 
VAL D'OR CKVD 1230 100 La Voix d’ Abitibi Cie Ltee. Roy H. Thomson Ernest Courtney All-Canada 
Box 820 Dan V. Carr : 
500 Dan V. Carr Thomas G. Watson 
y 
SASKATCHEWAN 
MOOSE JAW CHAB 1220 1,000 CHAB Ltd. CBC A. E. Jacobson J. S. Boyling All-Canada 
Grant Hall Hotel H. C. Buchanan G. Henderson Weed 
2377 L. A. Bourgeois A. E. Jacobson 
PRINCE ALBERT CKBI 900 1,000 Central Bestg. System Ltd. CBC L. E. Moffat G. Dobson All-Canada 
Sanderson Bldg. L. E. Moffat G. Prest 
3133 E. Parr Tom Van Ness 
REGINA CJIRM 980 1,000 Transcanada Communications Ltd. = Transcanada Com. Ltd. G. B. Quinney All-Canada 
Saskatchewan Life Bldg. F. V. Scanlan McGillvra 
8424 B. Pirie William McDonald 
CKCK 620 1,000 The Leader-Post Ltd. CBC Victor Sifton Don MacMillan All-Canada 
1875 Hamilton St. Gerry Gaetz Don Dawson Weed 
8525 Harold A. Crittenden E. A. Strong 
SASKATOON CFQC 600 1,000 A. A. Murphy & Sons Ltd. CBC A. A. Murphy Cy Cairns Radio Rep- 
216 First Ave., N. Vernon Dallin Cy Cairns sentatives 
7282 Vernon Dallin Stan Clifton 
WATROUS CBK 540 50,000 Canadian Broadcasting C orp. CBC CBC-Gladstone Murray John Kannawin CBC 
Manitoba —— Bldg., Winnipeg John Kannawin E. A. Weir 
97-261 E. A. Weir L. J. Marshall 
YORKTON. . CIGX 1460 1,000 Yorkton Bestg. Co. Inc. ‘ Dawson Richardson Radio Repre- 
171 MeDermot Ave., Winnipeg sentatives 








SPONSORS: 


Tell your selling story to buyers all over Canada, 
without paying long distance line charges, 
through British United Press radio features—audi- 
ence-winning scripts that reach the Dominion’s . 


dominating broadcasting outlets daily. 





BRITI 
UNIT S-iliies 


231 ST. JAMES STREET 
MONTREAL 
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Directory of 


Transcription, Recording, Program Producing, 


Script and Related Services 


Because of interchangeable nature of services offered by various companies in combination fields, these directories are combined. 
For reference convenience it is suggested the type of service desired be located by first consulting the column headed ‘‘Nature of Service’. 


(For Directory of Talent Agencies, see pages 222-224.) 





NAME OF COMPANY 


Adradio Associates 


Advertisers Recording Service Inc. 
J. T. Ainley Co. 
Air Features Inc. 


All-Canada Radio Facilities Ltd. 


Alton Alexander 
Norman Alexandroff & Co. 


Allied Record Mfg. Co. 


American Foundation for the Blind 
American Institute of Food Products 


American-—Jewish Broadcasting Co. Inc. 


American Radio Syndicate 


American Royal Productions 


Asch Recording Studios 
Arthur H. 


Associate Releases 


Ashley 


Aenotated Broadcasting Co. 


Assoc! ated Broadcasting Co. Ltd. 


Associated Music Publishers, Ine. 





Audio Recording Studio— 





Audio-Scriptions Ine. 


Audise Transcriptions 





Basch Radio Producti i@ms 


Marcel Baulu 


Beaudry-Harwood 








Beck Recording Studios _ 





Bell il Sy ndicate Inc. 


Bennett- Downie Associates Inc. 
M. 





S. Bentham 





Stanley Bergerman & Co. 





Better Bakers’ Bureau 


Bev erly rly Recording Studios 


Walter E Biddick Co. 
Radio Programs Division 


G. C. Bird & Associates 


F ritz Blocki 


Brinckerhoff ‘Studios Productions Ine. 

















Broadcast Producers of N. Y. . Ine. 





Broadcast Productions 
Broadcasters Mutual Transcription 
Service 





Broadcasting Program Service 


Chamberlain Brown 











Curtis Brown—é Alan Collins Ine. 





C. K. Recorders 


Champion Recording Service 


Bruce ce Chapman Co. 


Chicago Recording Studios Inc. 


New York City 


Boston, 


Hollywood, | Cal. 


CITY 
New York City 


New York City 
Chicago, Ill. 
New York City 
Calgary, Alta. 
Montreal, Que. 
Toronto, Ont. 
Winnipeg, Man. 
Vancouver, B. C. 
New York City 
Chicago, Il. 


Hollywood, Cal. 


New York City 
New York City 
New York City 
New York City 
Oakland, Cal. 

New York City 
New York City 


Hollywood, Cal. 
New York City 


Chicago, Ill. 


Montreal, Que. 


Vancouver, B. Cc. 
” New York City 
~ Utica, N. Y. 


New York City 
Chicago 
Cleveland, O. 
Los Angeles, Cal. 
Mass. 


ADDRESS 
11 W. 42nd St. 


TELEPHONE 


‘Lon gacre 5-7 7060 


113 W. 57th St. Circle 6-0141 


360 No. Michiga» Ave. State 1833 


247 Park Ave. 


Southam Bldg. R. 2021 
Dominion Square Bldg. Lancaster 6400 
Victory Bldg. Elgin 2464 


Free Press Bldg. 


8-466 
543 Seymour St. Marine 3344 


1270 Sixth Ave. Cirele 7-4885 
419 So. Michigan Ave. Wabash 6762 
1041 N. Las Palmas Ave. Ho!lywood 5107 


15 W. 16th St. Chelsea 3-2821 


75 West St. Whitehall 4-7303 
270 Broadway 


1E. 


Worth 2-3322 
44th St. 


605 29th St. Higate 8629 


117 W. 46th St. Bryant 9-3137 


457 W. 57th St. Columbus 5-1348 
Hollywood 2686 
Gramercy 5-5252 


P. O. Box 1213 
200 Fifth Ave. 


817 E. 92d St. Triangle 2244 


1010 St. Catherine St. 


Ww. Belair 3325 


25 W. 45th St. 


Bryant 9 -0845 5 


~Marine 9053 


Circle 7-7690 


850 Hastings St. 


1619 Broadway 


~ 4-5250 


1202 Brinckerhoff Ave. 


17 E. 45th St. 

228 No. La Salle St. 
Bulkley Bldg. 

6305 Yucca St. 
Statler Bldg. 


State 5096 
Prospect 2922 
Hillside 3157 
Hubbard 5225 





_Montreal, Que. 


"Montreal, Que. 





“Minneapolis, Minn. 


New York City 


Hollywood, Cal. 





New York City 


_W. Hollywood, ( i, Cal. ; 


New York City 





¢ *hicago, Ill. 
Los Angeles, Cc al. 


Chicago, Ill. 


New Y ork City 


‘New Y ‘ork City — 
Chi cago, ni. 
St. Louis, Mo. 


New York City 





New York City 


New York City ; 
Portland, Ore. 


New York City | 


_ New Y ork City” 


~ Chicago, Ti. 


818: So. Kingshighwa ay 


~ $814 S. E. 26th St. 


1434 St. Catherine St. W. 


Lancaster 9572 


Murray Hill 2-8877 


WwW ickersham 2 2 0077 


Murray Hill 6-3488 


MANAGER 


Miles Overholt, continuity Production, scripts 
Fulton Dent, production 


James A. Miller 
J. T. Ainley 

J. E. Sauter 

H. R. Carson 
Burt Hall 

G. F. Herbert 


P. H. Gayner 
J. E. Baldwin 


Alton Alexander 
Norman Alexandroff 


Louis I. Goldberg 


J. O. Kleber 
Robert A. Bories 
Maurice Rappel 
J. Howard Burton 


M. Scott Weakley 


M. Asch 
Arthur H. Ashley 


Arthur Solomon 
M. C. Solomon 


Frank J. Kovach 
M. Maxwell 


Clinton M. Finney 


Ezekiel Rabinowitz 





Don Gaffney 
Charles J. Basch, Jr. 
F. R. Jones 

Alonzo Hawley 
Paul F. Adler 
Robert C. Foster 


~ 1434 St. Catherine S St. W. Plateau 9811 


Atlantic 8901 





1722 Hennepin Ave. 
247 Ww. 43rd St. 
~ 1537 N.C Gordon St. 


48 Ww. 48th St. ‘ 


Granite 5722 





Bry ant 9- 1227 7 


9165 Sunset Bivd. 


551 Fifth Ave. 


Crestview 6- 3196 


1805 W. 95th St ~ Cedarcrest 4677 


Chickering 4 4- 1690 


Vanderbilt 6-0454 


~ Chamber of Commerce Bldg. Richmond 6184 


1745 N. Gramerey Place 


913 Buena Ave. 


Bittersweet 3129 


Hempstead 17 7 53) 


Marcel Baulu 


Joseph H. Beck 
Henry M. ‘Snevily 
& B. Downie 
M.S. Bentham 











‘Stanley Bergerman 


Mrs. M. I. ‘White 


Roy Young 





M. Thompson 


G. Curtis Bird 


Fritz Blocki 





29 W. 57th St. " Plaza 3-3015 


18 E. 49th | St. 


~ 25 E. Jackson Bivd. Wabash 0711 


“Franklin 2060 _ 


45 W. 45th St. 


Bryant 9-4324 


145 Ww. . 45th St. ” ‘Bryant 9-8 8480 





Eldorado 5- -9300 - 


“347 7 “Madison Ave. e. 


1600 Broadway 


~ Columbus 5 5-4445 


Murray Hill 6 61 70 


; Pliny O. Clark 


E. V. Brinckerhoff _ 





N ATURE OF SERV ICE 


Production, recording service 
Production 


Production 


Production, transcriptions 


Production, se ripts 
Production, scripts 


Transcription processing, phonograph 
apparatus 


“Talking book” records and machines 
Production ; 

Jewish programs 

Scripts ial 


Recording, production 


Transcriptions, commercial records, scripts 
Foreign language programs 


Production, scripts 


Production, transcriptions 

Production, scripts, recording 
Transcription library, production, scripts 
Production, recordings I 
Transcriptions (Library of Voices), recording 


Production, recordings 


Production, scripts, recording 


Scripts 


Scripts, production 


Production, recording service, scripts 





Newspaper features adaptable to radio 


Transcriptions, production 








Producti ion, scripts 


Scripts, talent 





_Scripts for bakery Programs 


Transcriptions 


Transcripti ions 


‘Transcriptions, production 


Production, direction, scripts 


Producti ion, recording 





” George W. Dan Junas_ 





John Stamford 


Charles E. Harrison 


Herbert Rosen 


Frank Chase 


Omar Champion 





145 Ww. 4list St. 


Wisconsin 7-2179 


Bruce Chapman 


Chamberlain Brown n 





64 E. Jackson Blvd. "Webster 7288 


Robert W. Kittinger 


Transcriptions, production 
Production, recording, radio training sc shoo! 


Recording service, production 


Siecienteninn, scripts, , production 


Production, talent, scripts 


Production, script & writers’ agents 


Recording service, Production 
Recording : service 
Production, scripts 


Recording service, production, scripts 
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THE ROLL-YOUR -OWN method is one way to produce a top-notch 
show. It takes time. skill, worry*, expensive talent —and is easier —and costs a lot less when you use NBC Syndicated 
usually requires a substantial budget. 


hy not do it the EASY w 















THE NBC RADIO-RECORDING WAY of getting top-notch programs 


Recorded shows. They're complete—ready to broadcast! 


In Radio Programs, as in Cigarettes, the ‘‘Ready-Made’’ Product is Easier to Handle! 


HOWS that would be far beyond 
your budget, if you had to pro- 
duce them yourself, are yours at ex- 
tremely reasonable prices through 
the facilities of NBC Radio-Record- 


ing Division. 


These programs are already in use in 
many varied markets for a greatly 
diversified list of products. Experi- 
ence proves that they will obtain 
fine results for you. 


Pick your program to suit your need. 
On the NBC Syndicated Program list 
you will find a wealth of material from 
which to choose, programs of vari- 
ous lengths, various frequencies, va- 
ried subjects, and varied costs. Shown 


here area few of the outstanding buys! 


Also see advertisements on pages 214, 215 and 267. 


Betty and Bob. Outstanding dramatic pro- 
grams with name stars who are favor- 
ites of millions. Five quarter-hours 
per week. 390 programs available. 


The Face of the War—as seen by Sam Cuff. 
Keen, timely, penetrating analysis of 
the stories behind war headlines. Three 
5-minute programs per week. 


Who's News. Revealing, informal 5-min- 
ute chats with America’s headline per- 
sonalities in the arts, sciences, sports, 
business, music, theatre, etc. Three 
programs per week. 39 programs. 


Getting the Most Out of Life Today with Dr. 
William L. Stidger. Forceful, down-to- 
earth philosophy every manand woman 
can understand and enjoy. Three 5- 
minutes per week. 117 programs. 


Time Out—with Ted Steele and Grace Albert. 
Bright, gay boy-and-girl songs and 
banter with interludes featuring “Nellie 


the Novachord.” Twenty-six quarter- 
hour programs. 


Five-Minute Mysteries. Unique series of 
thrilling, dramatized mysteries—com- 
plete in each 5-minute episode, three 
to five per week. 63 programs. 


Hollywood Headliners. Intimate inside 
stories about Hollywood Stars told by 
Stella Unger. Three to six 5-minutes 
per week. 156 programs. 


Produced at “Broadcasting Head- 
quarters,” these programs have all the 
flavor and character of live shows, and 
the finest recording—NBC ORTHA- 
COUSTIC, 


*P.S. Don’t worry! NBC can help you 
roll your own too, if you do not hare your 
own facilities for production. We're 
ready for all jobs from script writing, 
casting, producing, right down to ship- 
ping the finished pressings. 


Write for complete presentations and audition samples 






vd wc 


dio-Recording Division 


NATIONAL BROADCASTING COMPANY 


A Radio Corporation of America Service 


RCA Building, Radio City, New York © Merchandise Mart, Chicago 
Trans-Lux Building, Washington, D.C. © Sunset & Vine, Hollywood 
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NAME OF COMPANY CITY 
Chicago Tribune-New York News New York City 
Syndicate 


Robert Choquette Montreal, Que. 


Christensen Recording Services Chicago, Tl. 


Arthur B. Church Productions Kansas City, Mo. 
Chicago, Ill. 

New York City 
Los Angeles, Cal. 


ADDRESS 
220 E. 42nd St. 


660 St. Catherine St., 


306 So. Wabash Ave. 


Pickwick Hotel 
400 Deming Place 
745 Fifth Ave. 
721 No. Croft Ave. 


Ww. 


TELEPHONE MANAGER 


Murray Hill 2-1234 Arthur W. Crawford 


Plateau 5659 Robert Choquette 


Wabash 7795 Carle A. Christensen 


Arthur Church 
George E. Halley 


Harrison 2650 
Diversy 4400 
Wickersham 2-8900 


Walnut 0735 Bob Braun 





Clark Phonograph Record Co. Inc. Newark, N. J. 


Chicago, IIl. 


Leslie Clucas Chicago, Ill. 


Columbia Recording Corp. 


New York City 
(Subsidiary of CBS 


Hollywood, Cal. 
Chicago, Ill. 


Russell C. 


Cc ommercial Broadcasting Services Ltd. Toronto, Ont. 


Comer Advertising Co. Kansas City, Mo. 


The Compo Co. Ltd. Lachine, Que. 


Lou Cowan & Co. Chicago, Ill. 


Pat rick Michael Cunning 


Hollywood, Cal. 
Czech Broadcasting Service Chicago, Ill. 
Decca Records Inc. New York City 
Thomas J. Deegan New York City 
Alfred Dixon Speech Systems Inc. New York City 
Dominion Broadcasting Co. Toronto, Ont. 


Don Lee Productions: Hollywood, Cal. 





Walter P. Downs Ltd. Montreal, Que. 
Toronto, Ont. 
Winnipeg, Man. 
Vancouver, B. C. 
Draesmer Radio Productions Los Angeles, Cal. 
Earnshaw Radio Productions Hollywood, Cal. 
(Earnshaw-Y oung Inc.) 


Eccles Dise Re cordings Inc. Hollywood, Cal. 





Charle Ss Eckart 


Los Angeles, Cal. 
Electro Sound Products Inc. Chicago, Il. 
Electro-Vox Recording Studios 


w. .M. Elisw orth 


Hollywood, Cal. 
Chicago, Ill. 
Empire Broadcasting Corp. New York City 


Exclusive Radio Features Ltd. 


Toronto, Ont. 


Fadiman Associate es Lt d. 


New York City 





Featured Artists Service New York City 


Margue rite Felber Adv. 


Age ncy Hollywood, Cal. 


Feldman- Blum Corp. 


F idelity Recordings 


Hollywood, Cal. 


Film Associates 


Carl Fischer Ine. 


Dayton, Ohio 
New York City 
Frankay & Harry Jac kson New York City 


Fletcher Wiley Productions Hollywood, Cal. 





Forjoe & Co. New York City 





Frontenac Broadcasting Co. Toronto, Ont. 


Allen A. Funt ; Radio Productions 


New York City 
Gene ral Amusement Corp. New York City 
Chicago, Ill. 
Hollywood, Cal. 


General Broadcasting System Inc. Detroit, Mich. 


Cleveland, Ohio 


General Sound Cc orp. 


New York City 


New York City 


Wil illiam Gernannt 





c lark H. Getts Inc. 


Harry S. Goodman 


New Y ork City 


Mei York Cc ity 
Chicago, Ill. 
Los Angeles, Cal. 


Lillian Gordoni 


Radio Productions Chicago, Ill. 


Grombach Productions Inc. New York City 


Beverly Hills, Cal. 


216 High St. 

221 No. LaSalle St. 
333 No. Michigan Ave. 
799 Seventh Ave. 

6624 Romaine St. 

410 No. Michigan Ave. 
101 W. 11th St. 
100 Adelaide St., W. 
131 18th Ave. 


8 So. Michigan Ave. 
5205 Hollywood Blvd. 
25 E. Jackson Blvd. 
50 W. 57th St. 
; 590 Madison Ave. 
424 Madison Ave. 

4 Albert St. 


5515 Melrose Ave. 


Dominion Sq. Bldg. 
123 Braemer Ave. 
426 Brandon Ave. 
6947 Angus Dr. 


Columbia-Wilshire Bldg. 
1677 No. St 


6233 Hollywood Bivd. 
250 No. Juaniata 

228 So. Wabash Ave. 
5546 Melrose Ave. 

75 E. Wacker Drive 
480 Lexington Ave. 
394 Bay St. 

1501 Broadway 

247 Park Ave. 

1680 N. Vine St. 
9441 Wilshire Blvd. 


5968 Santa-Monica Blvd. 


429 Ridgewood Drive 


119 wW. 57th St. 


153 W. 44th § St. 


Cc ‘columbia Square Bldg. 


19 W. 44th St. 
894 Bay ‘St. 


“52 Vanderbilt ‘Ave. 


RKO Bldg 
360 No. Michigan Ave. 
9028 Sunset Blvd. 


Buhl Bldg. 
Rockefeller Bidg. 


29 W. 57th St. 


521 Fifth Ave 


Waldorf- Astora 
19 E. 


53rd St. 


American Natl. Bank Bldg. 


206 So. Spring St. 


1258 So. Michigan Blvd. 


18 E. 41st St. 


. Andrews PI. 








Humboldt 2-0880 George H. C ork 


Central 5275 
Franklin 7100 Leslie Clucas 
Circle 5-7300 
Granite 4134 
Whitehall 6000 


William A. Schudt, 
Paul E. Crowley 
Girard D. Ellis 


Harrison 3964 Russell C. Comer 


Elgin 3345 E. A. Byworth 


Dexter 0905 H. S. Berliner 


Randolph 2022 Lou Cowan 


Hillside 5915 Milan Morgan 


Harrison 8965 Adele J. Fiola 


Columbus 5-5662 C. D. MacKinnon 


Plaza 3-6744 Thomas J. Deegan 


Plaza 8-1246 Alfred Dixon 


Adelaide 3383 Hal B. Williams 


Hollywood 8111 Clifford C. 
Marquette 6368 Walter P. Downs 
Hudson 0333 E. J. Piggott 
4-8422 B. L. MeGibbon 
Kerrisdale 2248R P. Peverley 


Walnut 4528 Isabelle Draesmer 


Gladstone 2555 Harry A. Earnshaw 


Hillside 8351 C. R. Alford 


Drexel 7259 Charles Eckart 


Harrison 1368 V. G. Giesel 


Gladstone 2189 Bert B. Gottschalk 


Central 0942 W. M. Ellsworth 


Plaza 8-3360 Eugene L. Bresson 


Adelaide 3621 H. J. Smith 


Lackawanna 4-3544 Edwin Fadiman 


Plaza 5-5044 Maurice Scopp 


Granite 8367 


Crestview 1-5222 


Marguerite Felber 
William Collier, Jr. 
Hillside 7333 Don Forbes 
Walnut 4641 E. R. Arn, Jr. 
‘Circle 7- 2965 ; Max Rittershausen 


‘Longacre 5- 0242 Harry Jackson 


Hollywood 1212 Fletcher Wiley 


Joseph Bloom 
A. R. Robertson 
Allen A. Funt 


Vanderbilt 6-5080 


Elgin 4553 ; 


“Murray Hill 4- 6148 % 


Thomas G. Rockwell 
Art Weems 


Ralph Wonders 


Cc ircle 7 7- 7550 
State 6288 
Crestview 1- $101 
Cherry 0400 

_ Prospect 4900 


Donald C. Jones 
Donald C. Jones 


~ Plaza 3- 3015 5 E. ¥. FB. Brinckerhoff 


Ww illiam Gernannt 


"Vanderbilt 6- 1750 


J.H oward Andrews 


Plaza 3- 9005 


Wickersham 2 33: 38 
Randolph 7115 
Vandike 1777 


Harry S. Goodman 
D. Paker 
"Barney Cc Tagston 


Calumet 6700 Lillian Gordoni 


Lexington 2-9479 “Stanley M. Lazarus 


Jr. 


McDonald 


NATURE OF SERVICE 
Newspaper features adaptable to broadcas 
Scripts a 
Recording service, production, scripts 


Production, scripts, transcriptions, recording | 





= > P “ . fa — 
Transcription processing, phonograph Tecords 


Production ; 


Phonograph records, transcriptions, Tecording 


Transcriptions, production, recording 


Transcriptions, production 





Processing transcriptions & recordings, r Teco 
ing service 


Production 


Production, transcriptions 


Foreign language programs, scripts 
Phonograph records 

Production, scripts 

Production, recording 
Transcriptions, production, scripts, recording 


—f 
Recording service 


Production, Recording 


Production, scripts, transcriptions 


Transcription serials 


Recording service (Educational Discs) 


Phonograph records 


Recording service, phonograph records 
Recording service 


Production 


Production, transcriptions, recording 
Production, transcriptions 


Production 


Talent, scripts 
Production 
Production, scripts, talent 


Production, transcriptions 


Production, recordings, scripts 
Transcriptions 


Production, transcriptions, recording service 


Syndication of Housewives Protective Leagut® 
Sunrise Salute programs 


Foreign language Programs 


Production 
_ Scripts, producti ion 


“Transcriptions, production, scripts, talent 


— ‘ - 


Transcriptions, production, recording 


Mb See = Se" _ 
Recording § service, transcriptions J 
Production 

cinco ~~ 
Production 
a 


Production, syndicated transcriptions, s¢M# 


_ ——— 
Production, recording 
ll 
Production, scripts 
——— 
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§ "tried-and-tru 
ianscribed prog! 
(0000 individual 
world's two large 
Porto-Playback \ 
than the other € 
damp). The Che 
specializes in se 
ae—call .. . 





= 


BROAD 















“CALL MICHELSON 
| NEED SOME NEW 
TRANSCRIBED PROGRAMS." 


ices 


"CALL MICHELSON 
HE'S GOT THE SOUND 
EFFECTS WE WANT." 


broadcag, 





Dts 


ae 
recording 


a 
Dh reconds 





recording} 


“CALL MICHELSON 
ORDER A FEW MORE PORTO- 
PLAYBACK MACHINES." 


ig 












recording 


“tried-and-true” audience commanding 
transcribed programs (THE SHADOW, etc.), 
—f 000 individual, distinctive sound effects (the 
wtld's two largest record libraries) and the outstanding 
Porto-Playback Machine——all these no farther away 

than the other end of your phone (or a three cent 
———f samp). The Charles Michelson organization 

wecializes in serving your needs. Whatever they 





A Complete Service for 
RADIO ADVERTISERS 








¢ Program Production 


Special Script Service 


Merchandising Counsel 


Radio Promotions 


Television and Facsimile 





“If it's worth seeing, 


it's worth hearing about — 


— SEE US” 


Video and Sound Enterprises 


FRANKLIN O. PEASE, Mar. 


P. O. BOX 517 OMAHA, NEBR. 
In Kansas City 709 Fidelity Building 














a i OF Whchetson 
RADIO TRANSCRIPTIONS 
67 WEST 44th STREET, NEW YORK CITY 
4 Air Features 
a INCORPORATED 


— 
— 


alent 


a 247 PARK AVENUE 
7 NEW YORK, N. Y. 














| PAULINE HOPKINS 
OWEN VINSON 


Writers and Producers 


“THAT BREWSTER BOY” 
Sponsored by The Quaker Oats Co. 


| Ruthrauff & Ryan, Inc., Agency 
| 


| “KNICKERBOCKER PLAYHOUSE” 


Sponsored by The Procter & Gamble Company 
Makers of Drene 
| H. W. Kastor & Sons Adv. Co., Agency 


| Owen Vinson & Co. 
| 360 N. Michigan Ave. 
Chicago 
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Directory of Transcription, Production and Related Service 


Continued from Page 204 





NAME OF COMPANY 


H. S. G. Advertising Agency Inc 


Mitchell J. Hamilburg Agency 


Sam ‘Hammer Radio Productions 


R. T. Harris Advertising Agency Inc. 


Harris Radio Productions 


Harris & Steele Inc. 


H arrison 1 Recording Studios 


Harvey & Nowe inc. 


Sam Hayes 


Leland Hayward Inc. 


Heffelfinge r "Agency 


Ge vorge Heid Productions 


Hispano Broadcasting Co. 





Holden Associates 
Holly wood Associate Producers 


Holly: wood Transcript Cc 0. 





Illinois Educational Sound Service 





International Artists Inc. Recording 
Studios 


Intercontinental Audio Video Corp. 


International Commercial Broad- 
casting Co. 





International Radio Productions 
(Transcription Div., International 
Radio Sales 


Fred Jacky Chicago, Til. 
Warren C. Jaynes Recording Service 





Jewish Radio Zone Advertising Co. 


Stella Karn 


Kaspar- G ordon Inc. 


Kate aC orp. 





Jesse L. Kaufman Inc. 


John Keating 


Keenan’ s Music § Service 


Davi id Wayne Kennedy 


Industrial 
Kent Johnsen Inc. 


Kermit-Raymond Corp. 








Key Recordings 


James B. Keysor Co. Inc. 


Keystone Broadcasting System Inc. 





King Features Sy ndicave 


King-Trendle eben Corp. 





Langlois & Wentworth Ine. 
Lang-Worth Feature Programs Inc. 


Phillips H. ‘Lord I Inc. 





Ww itiam C. Lengel- Literary Associates 


Mort Lew is 





; Estelle Lutz Artists Bureau 


A. &S 


Lyons 

C. P. MacG iregor 

Hal R. Makelim Product ions 
Ferry Martin Enterprises 


Masque Sound Recording Corp. 


R. U. Melntosh & Associates Inc. 








Page 206 ¢ 1942 Yearbook Number 


Hollywood, Cal. 


Chicago, Ill. 


Chicago, II. 


CcITy 
New York City 
Chicago, Tl. 
Los Angeles 


Hollywood, Cal. 
New York City 

Salt Lake City, Utah 
Hollywood, Cal. 
New York City 

New York City 


ADDRESS TELEPHONE MANAGER NATURE OF SERVICE 
19 E. 53rd St. 

American Natl. Bank Bldg. 
206 So. Spring St. 


Wickersham 2-3338 
Randolph 7115 
Vandike 1777 


Harry S. Goodman 
A. D. Paker 
Barney Cragston 


Production, transcriptions, scripts 


6305 Yucea St. Hillside 6125 George Ward 


Scripts, production 
M. J. Hamilburg 


2 W. 45th St. Murray Hill 2-0174 Sam Hammer Production, scripts 


First Natl. Bank Bldg. 3-6175 R. T. Harris Production, recording 


8268 Sunset Bivd. Gladstone 8419 Leon Harris Production 


50 W. 67th St. Endicott 2-9555 Wager S. Harris Production 


1650 Broadway Circle 5-8390 Harry Harrison Recording, production 


Cc Shicago, Th. 919 No. Michigan Ave. Delaware 1155 W.S. Harvey Jr. Production, scripts, recording 
New York City 122 E. 42nd St. Lexington 2-6910 


Hollywood, Cal. 


New Y ork | City 
Beverly Hills, Cal 


New York City 
Pittsburgh, Pa. 


Los Angeles, Cal. 


Los Angeles, Cal. 


Hollywood, Cal. 


H ollywood, Cal. 


New York City 


Chic 


New York City 


New Y ork City 


New York City 


Boston, Mass. 
New York City 
New York City 


Portland, Ore. 


Bridgeport, Conn. 


Los Angeles, Cal. 
New Y ork ¢ City 

New York City 
“New York City 
Salt Lake ( City, U tah 


New York City 
Chicago, Ill. 

Hollywood, Cal. 
New York City 


Detroit, Mich. 
New York City 


New York City 


Transcription Library public domain), tran 
scriptions, production 
New York City , 501 “Madison . Ave. SM ” ‘Wickersham 2-2211 John 0. Ives “Production ; E 
es New York City _ "1860 Broadway —”=—«< Circle 5-52B8DQ_— (tt... eo. ~'Seripts ; er 
New Y York Cit ity : 10 E. 85th St. <a Butterfield & 8- 8061 -_ ‘Mort Lewis. —s. = Production, scripts 
Chicago, mi. = ~~ 410 So. Mic higan Ave. 7 _ Harrison 3435 a ~~ Estelle Lut: Lutz Production _ ap i . 
Beverly Hills, Cc al. _ 856 No. Camden Dr. Crestview 1-6131 Nat Wolff Production 
Hollywood, Cal. 729 So. “Western Ave. 7 Fitzroy 4191 _ Cc. P. MacGregor ~ ‘Transcription library, transcriptions 
C licaeo, ll. 360 No Michigan ‘Awe State 3472 ara ~ Hal Makelim " ‘Transeriptions, | production 
Evanston, Til. - 1010 Maple Ave Greenleaf 6126 Harry Martin Seri ipts co 
New York City 1790 Broadway Circle 5- 8850 P. B. Green “Sound. effects recordings 
No. Hollywood, Cal. 10558 Camarillo St. Sunset 2-9275 R. U. McIntosh Transcriptions ———— 


Edward Brett 


NBC Radio City Hollywood 6161 Sam Hayes Recorded news and sports commentaries 


654 Madison Ave. 


Regent 4-7000 
9200 Wilshire Blvd. 


Larry White 
Crestview 1-5151 


Scripts, talent 
Leland Hayward 


522 Fifth Ave. Vanderbilt 6-2450 C. H. Pearson Scripts, production 


Century Bldg. Grant 3696 George Heid Production, scripts, recording 
105 E. First St. Michigan 4433 “Tony Sein Spanish programs “4 


1680 No. Vine St. Hempstead 2010 Eddie Holden Production, transcriptions 


815 So. Hill St. Trinity 0841 Chet Peterson Transcriptions, scripts 


6625 Sunset Blvd. Gladstone 3323 


Daniel O’Brien 


Recording service, airchecks 


20 No. Wacker Drive Randolph 3550 R. W. Damron Production, recording 


1512 No. Gordon Ave. Hollywood 7391 Dixon McCoy Recording service, transcriptions 


44 Horatio St. 


Chelsea 3-3455 Winton L. Miller, Jr. Recording service, production 


-ago, Tl. 3212 W. Roosevelt Rd. 


Van Buren 6680 Max Sosewitz Jewish programs 


20 E. 57th St. Plaza 8-2600 E. D. Harvey Production, scripts, recording 


520 No. Michigan Ave. Delaware 3262 Fred Jacky Production 


154 E. Erie St. Delaware 1171 Warren C. Jaynes Recording service (mobile recording unit) 


132 W. 48rd St. Pennsylvania 6-0043 B. Waxelbaum Jewish programs 


2 W. 45th St. Vanderbilt 6-3860 Stella Karn Production 


140 Boylston St. Devonshire 7357 Aaron S. Bloom Production, 


scripts, 
recording 


syndicated trans 


1819 Broadway Production 


Circle 7-0094 Ted Collins 


10 Rockefeller Plaza Columbus 5-2050 


Jesse L. Kaufman 


Production, talent 


Studio Bldg. Beacon 1009 John Keating Production, recording, scripts, (mobile 


unit) 


932 E. Main St. 5-9715 Eddie Keenan _Recording service 


9817 Denker Ave. Pleasant 1-2240 David W. 


Alan Kent 


Kennedy Recordings 


34 W. 53rd St. Plaza 3-7246 


Talent, production, transcription 


745 Fifth Ave. El Dorado 5-5511 


Ray mond R. Gree on 


Andrew Port: now 


James B. Key sor 


‘Production, recording, scripts 


Lexington 2. 2811 
re 8938 


103 ‘Park Ave. ‘Recordings 


" Recording service e& processing 


137 Motor. Ave. 

580 Fifth Ave. 

134 No. La Salle St. 
8442 Hollywood | Blvd. 


235 E. 45th St. 





Michael M. Sillerman 
Sidney J. Wolf 

Pegot Waring 
Stewart Hopkins 


Longacre 3-2221 
State 6543 
Hempstead 0460 


_Murray Hill 2- 5600 


Cherry 8321 


~ Eldorado 5- 1620 


Eldorado 5 5- 1620 


Transcriptioz network 





_ Newspaper fe -atures adaptable to ) broadcast in 





Stroh B dg. 


H. Allen Campbell 


¢. O. Langlois 


Production 


“420 “Madison Ave. 


420 Madison Ave. 


Production, transcript ions 





"Ralph C. Wentworth — 
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Directory of Transcription, Production and Related Services 
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NAME OF COMPANY 
Alexander McQueen 


Edith Meiser 
Melka Record Mfg. Co. 


Melotone Recording Studio 


Fred C. Mertens & Associates 
Metropolitan Broadcasting Service Ltd. 
Charles Michelson Radio 

Transcrir tions 
Michelson & Sternberg Inc. 
Mid-West Transcriptions Inc. 
Miller Broadcasting System Inc. 


Miller Bros. 


Mode-Art Pictures Inc. 
Monte--Gray Inc. F 
Raymond R. Morgan Co. 
Hoyt Evans Morris 

William Morris Agency Inc. 
Sidney P. Morse 

Murray Sound Systems 
Music City Recording Studios 


Music Corporation of America 


Musicraft Records Inc. 


Muzak Transcriptions Inc. 
Subsidiary Assoc. Music Publishers 


National Artists Bureau 
National Broadcasters & Entertainers 


National Radio Advertising Agency 


National Recording Co. 


National Vocarium 
NBC Radio Features Division 
NBC Affiliate 


NBC Radio-Recording Division 


Neff Radio Productions 

Nevill & Ross 

Eugene P. O'Fallon Inc. 

Lilian Okun Inc 

Pan American Broadcasting Co. 


Parker-Piper Talent Productions 


James Parks Co. 


Peterson Radio Productions 


Photo & Sound Inc. 
Pittsburgh Star Radio Program 


Poinsettia Inc. 


Polish Broadcasting Bureau 
Ralph L. Power 


Premier Radio Enterprises Inc. 
George Logan Price 


Rai Purdy Productions 


CITY 


Chicago, Tl. 


New York City 
Los Angeles, Cal. 
New York City 
Los Angeles, Cal. 
Toronto, Ont. 
New York City 
Los Angeles, Cal. 
Richmond, Ind. 
New York City 


St. Louis Park, Minn. 


New York City 


Los Angeles, Cal. 


Pittsburgh, Pa. 
Hollywood, Cal. 
Hollywood, Cal. 
Detroit, Mich. 
Beverly Hills, Cal. 
Chicago, Tl. 
Cleveland, Ohio 
Hollywood, Cal. 


Chicago, Til. 

New York City 
Cleveland, O. 

Dallas, Tex. 

San Francisco. Cal. 
Beverly Hills, Cal. 
London, W1, England 
New York City 


New York City 


Chicago, Il. 
Indianapolis, Ind. 
Hollywood, Cal. 
New York City 
New York City 
New York City 
Chicago, Ill. 
Hollywood, Cal. 
San Francisco, Cal. 
New York City 
Chicago, Ill. 
Hollywood, Cal. 
Washington, D. C. 
Detroit, Mich. 


New York City 


Denver, Colo. 
New York City 
New York City 
Chicago, II. 


Chicago, Ill. 
New York City 


San Francisco, Cal. 


Pittsburgh, Pa. 
Pitman, N. J. 
Chicago, Ill. 
Louisville, Ky. 
Buffalo, N. Y. 


Los Angeles, Cal. 
St. Louis, Mo. 
Los Angeles, Cal. 


Toronto, Ont. 


ADDRESS 


185 E. Chestnut St. 


205 E. 78th St. 
201 N. San Pedro St. 


25 Central Park, W. 


Hohm Bldg. 
21 Dundas Sq. 
67 W. 44th St. 


1344 So. Flower St. 
South First & B St. 


“116 Broad St. 


4835 Minnetonka Blvd. 


113 W. 57th St. 


445 So. La Cienega Blvd. 


1020 Forbes St. 
8736 Sunset Blvd. 
6362 Hollywood Blvd. 
Barlum Tower 

202 No. Canon Dr. 

203 No. Wabash Ave. 
3910 Carnegie St. 

1501 N. Vine St. 

430 No. Michigan Ave. 
745 Fifth Ave. 

Union Commerce Bldg. 
Tar Petroleum Bldg. 
111 Sutter St. 

MCA Bidg. 

16 Old Bond St. 

242 W. 55th St. 


151 W. 46th St. 


203 No. Wabash Ave. 


Hotel Washington 


Hollywood Center Bldg. 


351 W. 42nd St. 
610 Fifth Ave. 

30 Rockefeller Plaza 
Merchandise Mart 
1500 N. Vine St. 
111 Sutter St. 

30 Rockefeller Plaza 
Merchandise Mart 
Sunset Blvd. & Vine 
Trans-Lux Bldg. 
Stroh Bldg. 


48 W. 48th St. 


Albany Hotel 
15 Central Park West 
330 Madison Ave. 


540 No. Michigan Ave. 


333 No. Michigan Ave. 


1457 Broadway 


153 Kearney St. 


904 Webster Ave. 


100 Cedar Ave. 
4447 Irving Park Rd. 
705 So. First St. 

754 Fillmore Ave. 


Van Nuys Bidg. 


1218 Olive St. 


3902 W. Sixth 


37 Bloor St., W. 


TELEPHONE 


Superior 9139 


Butterfield 8-1217 
Tucker 9756 

Circle 6-1366 
Federal 0119 
Adelaide 0181 
Murray Hill 2-3376 
Prospect 2035 

1117 


Bowling Green 9-8925 


Exposition 1960 


Walnut 9131 
Circle 6-0141 


Bradshaw 2-1233 


Grant 2995 
Crestview 1-1191 
Hempstead 4194 
Cherry 6622 
Crestview 1-6161 
Dearborn 1863 
Endicott 3390 
Hillside 7185 
Delaware 1100 
Wickersham 2-8900 
Cherry 6010 
2-1448 

Exbrook 8922 
Bradshaw 23-21 
Regio 6506 
Circle 7-0676 


Bryant 9-1246 


Randolph 3858 
Lincoln 8131 
Hempstead 1551 
Circle 6-0700 
Circle 7-5479 
Circle 7-8300 
Superior 8300 
Hollywood 6161 
Sutter 1920 
Circle 7-8300 
Superior 8300 
Hollywooi 6161 
Republic 4090 
Randolph 3006 


Lackawanna 4-2067 


Keystone 0178 
Columbus 5-0060 
Murray Hill 2-0811 


Delaware 8220 


Central 7980 
Wisconsin 7-0069 
Exbrook 2103 


Court 3797 


511 

Palisade 5610 
Wabash 3773 
Cleveland 6876 
Madison 5617 
Garfield 3395 


Randolph 7200 


MANAGER 


Alexander McQueen 
E. R. Jaunge, Assoc. 


Edith Meiser 
Kazuo Mihara 
Mera M. Wemstock 
Fred C. Mertens 
Kenneth D. Soble 
Charles Michelson 
Harry Gennett, Jr. 
Ryland Jones 

A. Michelson 

K. L. Sueker 


James A. Miller 


W. H. Miller 
Ross Miller 


James L. Baker 
Edward M. Gray 
R. E. Messer 

Hoyt Evans Morris 
George Gruskin 


Sidney P. Morse 


J. H. & R. S. Murray 


Hugh J. Claudin 


M. B. Lipsey 
R. Facchine 


William R. Goodheart Jr. 


DeArv Barton 
Norman Steppe 
Herman Stein 
Taft Schreiber 
Margaret Weiner 


Paul Puner 


Waddill Catchings 


Florence Small 
Kay Keiser 
D. D. Crawford 


Ben Greene 


Robert Vincent 
William Hillpot 


Alex Robb 
Alex Haas 


C. Lloyd Egner 
Frank E. Chizzinni 
Robert F. Schuetz 
E. William Young 


M. A. Neff 


Jack Nevill 
Harry Ross 


Frank Bishop 


Lilian Okun 

A. Alexander 
Donna Parker 
Peter Piper 
James Park 
Donald Peterson 


Melvin S. Jacobus 


A. Certo 


F. L. Pedrick 
L. H. Ottofy 
George Neville 


Joseph F. Mikolajczak 


Ralph L. Power 


H. S. Somson 


G. L. Price 


Rai Purdy 


Production, transcriptions, scripts 


NATURE O SERVICE 


—..! 
Production, scripts af 


Scripts 

Recordings, transcriptions 
Recording service 
Production, transcriptions 
Production, scripts, recording 


Speedy-Q Sound Effects Library 


Buys transcriptions for export 
Recording service 


Millertape recording 


Recording service, airchecks 


Production, recording. scripts 
Production 
Production, transcriptions 
Production, scripts 
Production 
Production 
Recording services 


Recording service, airchecks 


Orchestra and talent 


bookings, production, 
transcriptions, scripts 


Recording, accessories 


Transcriptions, recordings (vertical & lateral 


Scripts, production 
Production, recording, scripts 
Production 
Recording service, production 
Transcriptions, production, script 


Transcriptions, productions, scripts 


Transcription Library (Thesaurus), syndicated 
programs, production, scripts, rec ording 


Production, scripts, recording 


Production, transcriptions 


Recording service 


Production, scripts 
Production, recording service 


Production 


Production 


Transcriptions, production, scripts 
programs) 


religious 


Production, recording services, television sound 
films 


Production, recording, scripts 


Recording and processing; supplies 


Production 


Buys transcriptions & scripts for export; sells 
Australian produced transcriptions & scripts 


Recording service, production scripts 


Production, scripts 
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SESAC IS ON TOP 
— 7 because - 


-SESAC GIVES Over 830 licensed radio stations - 


Diversified American Music for every type of program 


every hour of the day — 200 different types of music — 
128 publishers. 


SESAC GIVES Advertising Agencies - 


Freedom from “clearance” headaches. (Practically «211 
stations and networks are licensed to use SESAC music 
on live talent — recorded — and transcribed shows. ) 


(Your client will also like the 2¢ recording fee) 


Naka 


SESAC GIVES Transcription Companies - 


ral 


An unlimited storehouse of music — complete cooperation 
and the 2¢ recording fee on commercial and library 
transcriptions. 


SESAC GIVES The Broadcasting Industry - 


cated 


A firm pledge to continue — its 10 year policy of close 
cooperation with broadcasters — to maintain and insure 
an unlimited supply of good music — reasonable rates = 
effective competition — the only station relations 
staff in the field with actual broadcasting experience, 
Claude C. J. Culmer, Emile J. Gough, Gus Hagenah, Burt 
Squire. 


jigious 


Wr SESAC 








fe) 
? THE BEST MUSIC IN AMERICA 
snp 113 West 42nd Street New York 
3 
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NAME OF COMPANY 
Radio Attractions Inc. 
Radio Centre Ltd. 


Radio Eventa Inc. 


Radio Features of America 


Radio House Inc. 

Radio Merchandising Service 
Radio Producers of Hollywood 
Radio Production Co 


Radio Programme Producers 


Radio Receiving Record Co. 


Radio Recorders, Inc 

Radio Recording Studios 
Radio Recording Studios 
Radio Showmanship Inc 


Radio Transcription Co. of America Ltd. 


Radio Writers Laboratory 
Radioscript Productions Co 


RCA Mfg. Co. Inc. (RCA Victor 
Division, Recording Dept.) 


Rec-Art Studios 

Recorded Lectures Inc. 

Reeves Sound Studios, Inc 
Religious News Service 

Resnick Miller-Engiand Inc 
Robinson Recording Laboratories 
Norman Ross Inc 

Roth Agency 

Roth & Berdun 

Patrica Salter 


Saltimieras Radio Advertisers 


Schramm Studios 
G. Schrimer Inc 
Bernard L. Schubert Inc. 


Script Library 





Sellers Inc 


Service Programs Inc 


Shaffer-Waible Radio Productions 


Sheldon-Davis 
Stephen Slesinger Inc 
LA represen 





lv€ 


Edward S'oman Productions 
Harry Smith Recording Co 


J. Hall Smith Recording Studios 


Sound Control 





Sound Recording Service 


Sound Recording Studios Inc 
Seuthern Radio Features 


Henry Souvaine Inc 





Speak-O-Phone Recording & 
Equipment Co 


Speedy-Q-Sound Effects 





Spot Film Productions 


CcITy 
New York City 
Toronto, Ont. 
New York City 


New York City 


New York City 
Chicago, Til. 
Hollywood, Cal. 
New York City 
Montreal, Que. 


Toronto, Ont. 
Buffalo, N. Y. 


Providence, R. I. 


San Diego, Cal. 
Hollywood, Cal. 
Chicago, Tl 

New York City 
New York City 


Hollywood, Cal. 


Lancaster, Pa. 
New York City 


Camden, N. J. 
New York City 
Chicago, Til. 

Hollywood, Cal 


Los Angeles, Cal. 


Chicago, Ill. 
New York City 
New York City 


New York City 


Philadelphia, Pa. 


Chicago, Ill. 

New York City 
Detroit, Mich. 
New York City 


Chicago, Tl. 


New Orleans, La. 


New York City 
New York City 
New York City 


Chicago, Ml). 


Dallas, Tex. 
New York City 
New York City 


New York City 


New York City 


Hollywood, Cal. 
New York City 
Detroit, Mich. 

Des Moines, Ia. 


Rochester, N. Y. 


Dallas, Tex. 


New York City 


New York City 


Los Angeles, Cal. 


Y ork C ity 


ADDRESS TELEPHONE 


1775 Broadway Columbus 5-0225 


74 Wellington St., W. Waverly 2036 


535 Fifth Ave. Murray Hill 6-3487 


37 W. 46th St. Bryant 9-9622 


18 EB. 50th St. Eldorado 5-1860 


520 No. Michigan Ave. Superior 4627 


930 No. Western Ave. Hollywood 6288 


52 Vanderbilt Ave. Murray Hill 4-6148 
1440 St. Catherine St., W. 
37 Bloor St., W. 

Hotel Statler 


Mar quette 1182 
Randolph 7200 
Cleveland 6400 


Dexter 4081 
Main 7552 


304 Smith St. 
2172 Front St. 
932 No. Western Ave Hollywood 3917 
4701 No. Winchester Ave. Edgewater 6461 


1619 Broadway Columbus 5-9037 


341 Madison Ave. Murray Hill 4-4728 


Hollywood Blvd. & Cosmo 
St 


Hollywood 3545 


51 So. Duke St. 2-1387 


1775 Broadway Cirele 7-2849 
Camden 8000 
Murray Hill 4-6200 
Delaware 4774 
Hillside 5171 


Front & Cooper Sts. 
155 E. 24th St. 

445 N. Lake Shore Dr. 
1016 No. Sycamore Ave. 


1208 So. Main St. Prospect 9232 


737 No. Michigan Ave. Whitehall 8086 


1600 Broadway Circle 6-6686 


381 Fourth Ave. Murray Hill 3-8246 


9 Rockefeller Plaza Circle 6-9740 


35 S. Ninth St. Walnut 6800 


605 No. Michigan Ave. Superior 2168 


1619 Broadway Circle 7-8220 


4464 Cass Ave. Temple 1-2552 


128 W. 59th Ave. Circle 6-9048 


6912 So. Western Ave. Prospect 4050 
4000 Canal St. Galvez 5914 


3 E. 48rd St. Murray Hill 2-8100 


501 Madison Ave. Plaza 8-0771 


535 Fifth Ave. Murray Hill 6-3487 


360 No. Michigan Ave. Dearborn 0351 


912 Commerce St. Central 5978 


535 Fifth Ave. Murray Hill 6-3489 
55 W. 46th St. Bryant 9-2682 
655 Fifth Ave. Plaza 9-4320 
247 Park Ave. Eldorado 5-2545 
Crestview 1-2242 


Medalion 3-2996 


Madison Theatre Bldg. 


Cherry 6550 
412 Ninth St. 4-2994 


199 Brett Rd. 


Culver 5548 


4145 Commerce St. U 6-1302 


“Texas Bank Bidg. 


2-8292 
Circle 7-5666 


Columbus 5-1350 


30 Rockefeller Plaza 


23 W. 60th St. 


1344 So. Flower St. Prospect 2035 





$39 E. 48th St. 


MANAGER 
Arthur Perlman 
Spencer Grow 
Joseph M. Koehler 


Oliver W. Nicoll 
Alma Sandra Munsell 


Martha Jayne Rountree 
James A. Iago 
Lou R. Winston 


Allen Funt 


Paul L’ Anglais 
Rai Purdy 
Gilbert Wall 


Lewis A. MeGowan, Jr. 
Eleanor Osborne 


J. Joseph Sameth 
Myron Bachman 
A. Moran 
Walter Lurie 


Andrew J. Schrade 


M.S. Miller 
Maury Ascher 
Frank B. Walker 
George L. Keane 
A. E. Hindle 

J. E. Francis 


Al Nazareth 


Hazard EB. Reeves 
Louis Minsky 
James W. Miller 
W. P. Robinson 
Norman Ross 


Bud Roth 
Charles Roth 
Patrica Salter 


Paul B. Saltimieras 


Joseph C. Schramm 
Carl Engel : 
Bernard L. Schubert 
Martin Lawrence 


Seymour Keating 
Lewis Herman 


J. E. Sellers 
Gladys Miller 


Lloyd Shaffer 
Fred Waible 


Herbert R. Sheldon 


Stephen Slesinger 


Edward Sloman 
Harry Smith 

J. Hall Smith 
Russell R. McBride 
; George W. Driscoll 


Rex V. Lentz 


A. M. Cohen 


Henry Souvaine 
C. A. Austin 
Harry Gennett, Jr. 


Clarence Schmidt 


NATURE OF SERVICE 


Transcriptions 


Production, scripts 


Production, scripts, talent 


Transcriptions, production, recording, 
Spot announcements 

Production, transcriptions 

Script, transcript fons, product jon 


Production 


Recording service 


Recording service, production 
Recording service, airchecks 
Recording service 

Production, talent, transcription 


Transcriptions, production 


Scripts 
Production, scripts 


Transcriptions, phonograph 
service 


records, 


Recording service 


Educational transcriptions 


scripts 


recording 


Transcriptions, recording service, production 


Syndicated religious news scripts 
Local merchandising programs 
Recording service, production 
Production, casting 

Recording, scripts, talent 
Recording service 

Production 


Transcriptions, production, scripts, 
(Lithuanian programs) 


Recording service, product ion 
Recording serv ice, transcriptions 
Production 

Scripts 


Production, scripts 


Production, recording, scripts 
Production, scripts 


Production, scripts 


Scripts 


recording 


Newspaper features adaptable for radio 


Production, transcriptions 
Recording service, transcriptions 


Recording service, production, scripts 


Production, recording, scripts, air checks 


Recording service, airchecks 
Production, recording service 
Radio cooking ‘schools 
Production, scripts, talent 
‘Recording service & equipment 


Recorded sound effects 


Sound-on-film recordings 
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Directory of Transcription, Production and Related Services 





NAME OF COMPANY 


Standard Radio Inc. 


Star Radio Programs Inc. 
Star Record Co. 

Frank Stempel Agency 
Douglas F. Storer 


Edwin Strong Inc. 


Irving Strouse 

Studio & Artists Recorders 
Superman Inc. 

Technisonic Recording Laboratories 


Tele-Play Productions Inc. 


Division of Wm. Morris Agency Inc. 


Transamerican Broadcasting & Tele- 
vision Corp. 


Transcribed Radio Shows Inc. 


Transray Recording & Production Co. 


Transtudio Corp. 


Tullen Sound Recording Studio 


CIty 
Hollywood, Cal. 
Chicago, Til. 
New York City 
Dallas, Tex. 
Seattle, Wash. 
New York City 
New York City 
Hollywood, Cal. 
New York City 
New York City 
New York City 
Hollywood, Cal. 
New York City 
St. Louis, Mo. 


Beverly Hills, Cal. 
New York City 
New York City 


Toronto, Ont. 
Buffalo, N. Y. 


Hartford, Conn. 


Ubaldo Guidi’s Italian Radio Programs Boston, Mass. 


United Artists Bureau 


United Broadcasting Co. 


United Feature Syndicate 


United Recording Co. 
United States Research Corp. 


United Transcribed System 


Universal Radio Productions 


Universal Recording Co. Inc. 


Urab Recording Studio 


Thomas J. Valentino 





Video & Sound Enterprises 





Frank W. Vincent Inc. 


Robert Vincent Radio Productions 


Owen Vinson & Co. 


Blair Walliser 


Waxelbaum & Co. 








WCAU Broadcasting Co. 





Weiderhold Recording Studios 





Carl Wester & Co. 





WFIL Broadcasting Co. 


WHN Transcription Service 


Des Moines, Iowa 


Chicago, Til. 


New York City 
Chicago, IIl. 
Washington, D. C. 
Toronto, Ont. 
Chicago, TIl. 

New York City 
New York 

New York City 


Omaha, Neb. 


Beverly Hills, Cal. 


New York City 


Chicago, Ill. 
Chicago, Ill. 


New York City 





Philadelphia, Pa. 
New York 


Louisville, Ky. 





Chicago, Ill. 


Philadelphia, Pa. 





New York City 





Wilson, Powell & Hayward Inc. 


New York City 





Alice Blaine Wolf 





New York City 


ADDRESS TELEPHONE 
6404 Hollywood Blvd. 
360 No. Michigan Ave. 
45 W. 45th St. 

Wilson Bldg. 
White-Henry-Stuart Bldg. 


Hillside 0188 
State 3153 
Bryant 9-4324 
Central 3350 
Main 6626 


250 Park Ave. Plaza 3-4991 


17 W. 60th St. Circle 6-2799 


8736 Sunset Blvd. Crestview 6-6218 


RKO Bldg. Cirele 7-1150 


71 W. 45th St. Bryant 9-5758 


1776 Broadway Columbus 5-8198 


6107 Sunset Blvd. Hillside 8241 


480 Lexington Ave. Plaza 3-0740 


818 So. Kingshighway Blvd. Franklin 2060 


202 No. Canon Drive Crestview 1-6161 


1 East 54th St. Plaza 5-9800 


2 W. 47th St. Longacre 5-3440 


10 McCaul St. Adelaide 5112 


473 Virginia St. Cleveland 1160 


31 Manchester St. 6-7481 


261 Hanover St. Capitol 4035 


905 Walnut St. 4-5553 


201 N. Wells St. Andover 1685 


220 E. 42nd St. Murray Hill 2-3020 


Merchandise Mart Delaware 6364 


1121 Vermont Ave., N. W. District 1640 


14 McCaul St. Adelaide 5112 


820 No. Michigan Ave. Superior 0380 


1270 Sixth Ave. Circle 5-4895 


245 W. 34th St. Chickering 4-3314 


1600 Broadway Circle 6-4675 


Box 517 Atlantic 4200 


9441 Wilshire Blvd. Crestview 1-5222 


610 Fifth Ave. Circle 7-5479 


360 No. Michigan Ave. Central 6769 


435 No. Michigan Ave. Superior 0100 


132 W. 43rd St. Pennsylvania 6-0043 


1622 Chestnut St. 
485 Madison Ave. 


Locust 7700 
Wickersham 2-2200 


1941 Richmond Dr. Highland 1567 


360 N. Michigan Ave. Randolph 6922 


Widener Bidg. Rittenhouse 6900 


1540 Broadway Bryant 9-7800 





444 Madison Ave. 


Plaza 5-5480 
9 St. Lukes Place Walker 5-5591 





Wolf Associates Inc. 





WOR Electrical Transcription & 
Recording Service 








World Broadcasting System Inc. 


World High Fidelity Recording Inc. 
Ben Yost Tnc. 
Bernard Zisser Inc. 


Frederic W. Ziv Inc 


New York City 
Hollywood, Cal. 


Circle 7-4885 
Gladstone 0676 


RKO Bidg. 
6912 Hollywood Blvd. 





New York City 


1440 Broadway Pennsylvania 6-8600 





New York City 
Chicago, Ill. 

San Francisco, Cal. 
Hollywood, Cal. 
Washington, D. C. 


Montreal, Que. 
New York City 


New York City 


Cincinnati, Ohio 


711 Fifth Ave. 
301 E. Erie St. 
1050 Howard St. 
1000 N. Seward St. 
Wardman Park Hotel 


Superior 9114 
Douglas 3310 
Hollywood 6321 
Columbia 2000 
1159 St. Lawrence Bivd. Lancaster 8833 


1650 Broadway Circle 6-6532 


“Eldorado 5-4227 


40 E. 49th St. 


2436 Reading Rd. University 2596 





MANAGER 


Gerald King 
Milton M. Blink 
Herbert Rosen 
Herbert Denny 
Hal Pierce 


Daniel C. Studin 
Dorothy Vanston 
Frank Stempel 

Douglas F. Storer 


Edwin Strong 
Gordon Butier 


Irving S. Strouse 
Lewis Finston 
Robert Maxwell 
C. E. Harrison 


Robert Loewi 


Warren Jennings 


H. Walden 


John Part 
James W. Gillis, Jr. 
David B. Tullen 


Ubaldo Guidi 
R. B. Eaton 


Egmont Sonderling 


George A. Carlin 
Lee Stremlau 


Joseph Tait 
John H. Part 
R. E. Burke 


Allen Best 


Thomas J. Valentino 
Franklin O. Pease 


Fred Brisson 
Arthur Grounds 


Robert Vincent 
Owen Vinson 
Blair Walliser 


B. Waxelbaum 


Dr. Leon Levy 
Robert A. Street 


George Wiederhold 
Carl W. Wester 
Roger W. Clipp 
Robert G. Patt 
James V. Peppe 


Alice Blaine Wolf 
Edward Wolf 
Ray S. Lyon 


Percy L. Deutsch 
ad Wight 

C. C. Langevin 

Pat W. Campbell 

Harold A. Lafount 


Aurele Boisvert 





Harry W. Lawrence 
Bernard Zisser 


Frederic W. Ziv 


NATURE OF SERVICE 


Transcription library, transcriptions 


Scripts 

Recording service 
Production 7 
Production 


Recording service, 
duction, talent 


script, 
Production 

Recording, air-checks, dubbing 
Production, scripts, transcriptions 
Recording service, production 


Production, scripts 
Transcriptions, production 


Recording service, scripts, production, tran- 
scriptions 


Production, scripts, recording 
Recording service, production, scripts 
Recording service, airchecks 


Italian programs 


Recording service, production, scripts 


Production, recording service, foreign languag 
transcriptions 


Newspaper features adaptable to broadcasting 


Recording service 

Recording service 

Production, recording service, scripts 
Production 

Recording service 

Recording service 

Recording service 

Recording service 


Production 


Production 
Production 


Production 


Jewish radio programs 


Recording service, production 


Production, recording service 
Production 
Production, recording services 


Recording service, production 


Production, talent 


Production, scripts 


Production 


Recording service, production, scripts 





——— 


Transcription library, 
tion, scripts, talent 


transcriptions, produ 





—— 


Recording service, film recording, production 
I iy in ene 





Production 
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Production, scripts 
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We are glad to be back on the air waves. . . and sin- 
cerely appreciate the wholehearted welcome given us 
from the first day of our return. 

It is pleasing and significant that, within thirty days, 
more than ninety per cent of the music on network 
programs was ASCAP music. 

The complete and sincere friendliness of the broad- 
casters with whom we have become re-associated can 
result only in our closer cooperation and broadened 
service. 


Thanks a lot everybody and a million good wishes. 


THE AMERICAN SOCIETY OF COMPOSERS, 
AUTHORS AND PUBLISHERS 


Buy American Defense Bonds Play American Music 








a 
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“NAMES” LIKE THESE! 








SEVEN KEY 


IN SEVEN YEARS of service to radio stations and the 
chents—from Portland, Maine, to Portland, Orego 
and from Alaska to the Gulf — NBC 


proved over and over 









Thesaurus }; 
again that it is the compl 
musical program service... Thesaurus provides sey 
keys to successful programming and sales to sponsor 


we THESAURUS “NAMES” 
s Allen Roth, Kay 


‘arson Robison, Harry He 
The Jesters, Golden Gate Quartet, ki 
Richard Leibert, Thomas | 
Thomas, John Seagle and the host of others; 
NBC Thesaurus give you the top-ranking stal 


Names such a 
eee Heidt. ( 
lick, " 


sario Bourdon, 


Sammy 


sponsors go for! 


HORACE HEIDT 








THESAURUS SCOPE 

From swing and sweet, military band, syn 

phonic, cowboy and hill-billy, sacred, concel 
\\ and novelty selections—from all of these af 

built balanced, unified musical programs | 


A 


T 


1 
‘I 

cA 
e: 
L 


CARSON ROBISON 


HARRY HORLICK 


every variety—with smooth, professional cu 
tinuity worthy of any sponsor's identificatia 


THESAURUS RANGE 

More than 2500 selections in the basic librar 
. with new releases adding 75 to 80 sele 

tions monthly...help the most modest budg 

blossom into a full and highly-rated statid 


schedule. 

THESAURUS ECONOMY 

Best of all, these topnotch programs may 
\, made available to sponsors at a cost so lowt 

your prospect will not shy at the dotted li 


Also see advertisements on pages 203 and 267. 


it 


+ 
LAWRENCE WELK JOHN SEAGLE 


—build audiences that have a dollar-and-cents 
value to sponsors and to you! 















RCA Bidg., Radio Ci 












0 UNLOCK A 
PONSOR’S HEART... 
and pocketbook! ) 





THESAURUS PRODUCTION 
Each of the 70 program periods (approximately 
25 hours) each week, making up 25 outstand- 
ing shows for which weekly continuity is pro- 
aN vided, is produced with every facility that 
modern radio technique affords . . . by skilled 
directors who know broadcasting and the needs 
of the individual station! 


THESAURUS SALES-HELPS 


ng sta To help your salesmen sell these features, 


Thesaurus provides a colorful, dramatic pres- 
entation in portfolio form for each of them — 
aN a sales manual and a complete publicity kit of 
photos, mats and news stories! 
d, sym 









concer 





ese a 


THESAURUS RECORDING 


NBC Orthacoustic—is tops... putsyourshows 
on the air with all the flavor and character of 
A 


live sound. Evidence: .. . Thesaurus artists are 
among the top mail-pullers on many stations 


where they are heard. 


“Ams | 
nal col 
ication 


 Librar y 
W rite today for the complete Thesaurus story— 


including information on rates, availability, 


0). sele 
budge 
presentation and audition samples. 


JHESAURUS 


“A Treasure House of Recorded Programs” 
RADIO-RECORDING DIVISION —NATIONAL BROADCASTING COMPANY 


A Radie Corporation of America Service 


stati 













may 
lowt 
ted Ii 


NA Bldg. Radio City, N. Y.¢ Merchandise Mart, Chicago ¢Trans-Lux Bidg., Washington, D.C.» Sunset & Vine, Hollywood 
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—pay for Thesaurus on your station 
many times over... 














(As reported to January 1, 1 . bu 





Services; 





25 W. 45th St., New York City 


NBC—NBC Thesaurus 
RCA Bldg., New 


York City 





D:D 


POSSESSIONS, 


Directory of 


STATIONS SUBSCRIBING TO TRANSCRIPTION 


AMP—Associated Music Publishers 


LW—Lang-Worth Feature Programs Inc. 


420 Madison Ave. 
press: with NAB 


New York City 


Program Library) 


SR—Standard Radio Inc. 


$60 N. Michigan Ave., 
6404 Hollywood Blvd., Hollywood, Cal. 


Due to incomplete return 





by transcription co 
and Canada; see 


pages 2¢ 





Chicago, Ill. 





mpanies on foreign 


WBS—World Broadcasting System 
New York City 
501 E. Erie St 
subscribers as the result 
12 for complete list of transcription producers) 


711 


PROGRAM LIBRARIES 


Fifth Ave., 





of 


war conditions, 





MG—C, P. MacGregor 
729 S. Western Ave, 
Los Angeles, Cal. 


, Chicago 








listing is confined to 





Cit» Station Service City Station Service 
ALABAMA COLORADO (Continued) 
Anniston WHMA WBS Denver KMYR SR 
Bessemer WILD WBS Denver KOA NBC, SR 
Birmingham WAPI LW Denver KVOD AMP, LW, MG 
Birmingham WBRC LW, SR Durango KiUP LW 
Birmingham WSGN LW, NB Grand Junction KFXJ WBS 
Decatur WMSIL bad + ge sone ed 
Dothan WAGF s a Junta <OK 
Mobile WALA SR | Pueblo KGHF WBS 
Mobile WMOB MG, “= 
Montgomery WCoy MG sails ' 
Montgomery WSFA NBC CONNECTICUT 
Tuscaloosa WIRD WBS - Bridgeport wicc AMP, SR 
Bridgeport WNAB LW 
5 Hartford WDRC AMP, LW 
ececnens Hartford WTHT Lusk 
Scone TCR MG Hartford WTIC y, WBS 
—— Lt AMP | New Britain WNBC LW 
Phoenix KOY LW, WBS'7 New Haven WELI WBS 
Phoenix KAR Stamford WSRR WBS 
sain LW. MG. NBC. SR | Waterbury WATR LW. MG 
Prescott KYCA MG. NBC Waterbury WBRY NBC 
Safford KGLU MG, SR 
Tucson KGAR LW 
Tucson KTUC on DELAWARE 
Tucson KVOA NBC iin aes wae . 
, "Ty NBC, SR Wilmington WDEL LW 
—_ — Wilmington WILM NBC 
ARKANSAS 
DISTRICT OF COLUMBIA 
El Dorado KELD . SR | washington WINX MG, SR 
Fort Smith ih NBC, SR Washington WJSV LW, WBS 
ye ee NBC | Washington WMAL AMP,LW,SR 
Hot Springs KTHS SR > “ a 
ae <4 ~ Washington WOL 
Little Rock KARK SR on ‘ a al 
- <GHI MG. SR AMP, LW, MG, SR 
sae Rock 4 “po Washington WRC AMP, LW, SR, NBC 
Little Rock KLRA NBC : B——<-o-B radon 
Pine Bluff KOTN MG | Washington ww NBC 
Siloam Springs KUOA LW, WBS__ Washington W8X0 AMP 
FLORIDA 
— Daytona Beach WMFJ AMP, LW 
ay c } , 
<ersfield KERN SR Fort Lauderdale WFTL AMP. SR 
Deherefeld KPMC LW, NBC, WKS Gainesville wax LW, mae 
Dealer KRE LW, SR Jacksonville WJIAX v 
ame Hills KMPC AMP, LW, MG Jacksonville WJIHP WBS, L Ww 
Chico KHSL MG, SR__ Lakeworth WWPG LW 
Eureka KIEM LW, MG, WBS Miami WIOD AMP, NBC, SR 
Fresno KARM SR Miami ~ WQAM LW, WBS 
Fresno Kr RE AMP Miami ach WKAT AMP 
co KMJ NB Ocala WTMC SR 
Long Beach KFOX LW, MG, SR Orlando WDBO MG, WBS 
Long Beach KGER — - wae Lana 
SR, MG, WES, LW anama City yDL YBS 
Los Angeles KECA LW, MG, SR Pensacola WCOA SR 
Los Angeles KFI LW, MG, SR St. Petersburg WSUN AMP 
Los Angeles KFVD w St. Petersburg WTSP MG, WBS 
Los Angeles KGFJ AMP, SR Sarasota WSPB SR, WBS 
Los Angeles KHJ WBS Tallahassee WTAL LW 
Los Angeles KMTR LW, SR Tampa WDAE SR 
Los Angeles KNX AMP Tampa WFLA NBC 
Marysville KMYC MG, SR’ West Palm Beach WJNO MG, SR 
Merced KYOS MG, SR 
Modesto KTRB LW 
Monterey KDON MG, NBC GEORGIA 
Oakland KLX TBS Albany WATB $s 
Oakiand KROW LW, SR Albany WGPC LW, MG, WRS 
Pasadena KPAS LW, MG Athens WGA 
Pasadena KWEW SR Atlanta WAGA AMP, MG 
Rivers na hd MG. SR Atlanta WATL LW. WBS 
eee nw Atlanta WGST LW, WBS 
to : 
a — NBC Atlanta WSB LW. MG, SR 
n Bernardino KFXM MG. SR Augusta WGAC AMP, MG 
San D ezo KT ™MB St Augusta WRDW NBC 
= —— — MG, NBC Brunswick WMOG WBS 
n Diego WBS ‘ol es WRB Ww 
San Francisco KFRC WRS Columbus yRBI LW 
c : worsens os Cordele WMJIM MG, SR 
San Francisco KGEI NBC . WKEU MG 
San Francisco KGO NBC. SR Griffin “e EU 
San Francisco KJBS LW. MG. SR_- Macon WMAZ LW, WBS 
San Francisec KPO NBC. SR Macon WEML NBC 
San Francisco KSAN LW, MG Moultrie WMGA NBC 
San Francisco FSFO LW. MG, SR Rome WRGA MG 
San Francisco KYA AMP, SR Savannah WSAV AMP 
San Jose . KQw MG, NBC, SR Savannah WTOC LW. SR 
San Luis Obispo KVEC SR ee were lw 
Santa Barbara KDB me) i 
Sante Rosa KSRO NBC, WBS Valdosta wcocov WBS 
Stockton KGDM WEBS Waycross WAYX WBS 
Stockton KwG SR West Point WDAK AMP. MG 
Visalia KTKC LW, MG. WRS 
Watsonville KHL WBS IDAHO 
30ise KIDO MG, WBS 
COLORADO Lewiston KRLC LW.MG. WBS 
Colorado Springs KVOR W. MG, NI Nampe KFXD LW, MG, NBC 
Denver CFEL Pocatellc KSEI LW 
LW, MG, SR. WES | Twin Falls KTFI LW, MG, NBC 
Denver KLZ AMP, MG Wallace KWAI SR 
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City Station 
ILLINOIS 
Aurora WMRO 
Bloomington WIBC 
Champaign WDWS 
Chicago WAAF 
Chicago WBBM 
Chicago WCFL 
Chicago WENR 
Chicago WGN 
Chicago WJIJID 
Chicago WLS 
Chicago WMAQ 
Chicago WMBI 
Chicago WSBC 
Chicago W51C 
AMP 
Danville WDAN 
Decatur Wsoy 
Galesburg WGIL 
Herrin WIPF 
Jacksonville WLDS 
Joliet WCLS 
Peoria WMBD 
Quincy WTAD 
Rockford WROK 
Rock Island WHBF 
Springfield WTAX 
Tuscola WDZ 
Urbana WILL 
INDIANA 
Anderson WHBU 
Elkhart WTRC 
Evansville WEOA 
Evansville WGBF 
Fort Wayne WGL 
Fort Wayne wowo 
Gary W'ND 
Hammond WHIP 
Indianapolis WFBM 
Indianapolis WIBC 
Indianapolis WIRE 
Indianapolis WISH 
Kokomo WKMO 
Muncie WTBC 
New Albany WGRC 
Richmond WKBV 
South Bend WSRT 
Terre Haute WBOW 
West Lafayette WBAA 
Vincennes WAOV 
IOWA 
Ames WoIl 
Burlington KRUR 
Cedar Rapids WMT 
Clinton KROS 
Davenport woc 
Des Moines KRNT 
Des Moines KSO 
Des Moines WHO 
Dubuque WKBB 
Dubuoue KDTH 
Fort Dodge KVFD 
Marshalltown KFJB 
Mason City KGLO 
Ottumwa KR'Z, 
Shenandoah KFNF 
Shenandoah KMA 
Sioux City KSCJ 
Sioux City KTRI 
KANSAS 
Atchison KVAK 
Coffeyville KGGF 
Dodge City KGNO 
Emporia KTSW 
Garden City KIUL 
Great Bend KV&GR 
Hetchinson KWBW 
Kansas City KCKN 
Lawrence WREN 
Pittsburg KOAM 
Salina KSAL 
Topeka WIBW 
Wichita KANS 
Wichita KFBI 
Wichita KFH 
KENTUCKY 
Ashland WCMI 
Bowling Green WLBJ 
Jarlar WHLN 
Hendersor WSON 
Hopkineville WHOP 
x nrton WLAP 
a uisville WAVE 














Service City 





Station 


Service 
KENTUCKY 


(Continued) 


SR Louisv ille WHAS AMP, LW 
LW. MG Louisville WINN MG, SR 
Louisville WGRC 
a AMP, LW, MG, §R 
w.s AMP, LW, MG, 
ue. hee Owensboro WOM! SR 
SR Paducah WPAD AMP, MG, WRs 
BC, SR | 
AMP. MG. WBS 
LW. MG. SR LOUISIANA 
Alexandria KALB LW, SR 
NBC, sk Baton Rouge WJIBO SR, WRS 
safayette 4 SR 
AMP come KMLE LW, SR 
me New Orleans WDSU MG 
. NBC, SR, W 4 | New Orleans WIBW MG 
NBC. MG SR New Orleans WNOE SR 
i i SR New Orleans WSMB LW, NBC 
WRS New Orleans WwL Ss 
SR Shreveport KRMD $s 
AM p Shreveport KTBS LW, NBC 
LW. ‘SR Shreveport KWKH WBS 
MG, WRS | 
LW, SR MAINE 
MP Augusta WRDO AMP, LW 
vw Bangor WLBZ LW, NBC 
4 Bangor WABI AMP 
Lewiston wcou MG, SR 
Portland WCSH NBC 
NBC, SR Portland WGAN 
SR, WBS 
wee MARYLAND 
NBC, SR Baltimore WBAL LW, SR 
MG, NBC Baltimore WCAO LW, MG 
LW Baltimore WCBM LW 
LW Baltimore WFBR AMP, LW, MG 
ae | Raltimore WITH LW 
VE Cumberland WTBO WBS 
LW Frederick WFMD WBS 
a Salisbury WBOC WBS 
AMP, SR 
vor MASSACHUSETTS 
MG, NBC, SR | Boston WAAB_ AMP, LW, SR 
LW, WBS Boston WBZ NBC, SR 
SR Boston WCOP SR 
WBS, LW Boston WEEI LW, WBS 
Boston WHDH 
AMP, LW, MG, WBS 
Boston WMEX LW, 4 
SR | Boston WNAC AMP, 
en Fall River WSAR LW, SR 
LW. WBS Fitchburg WEIM 
Ss Greenfield WHAI WBS 
NBC Holyoke WHYN AMP, MG, SR 
LW, SR__| Lawrence WLAW SR. a 
LW. SR Lowell WLLH AMP, 
LW, NBC. New Bedford hb cing NBC 
AMP Pittsfield WBRK LW, MG 
LW. SR | Salem WESX AMP, MG, ‘WBS 
SR Springfield WBZA NBC, SR 
LW. MG Springfield WMAS AMP, "LW 
LW, NBC Springfield WSPR LW 
SR Worcester WORC NBC 
SR Worcester WTAG LW, WBS 
LW Worcester WIXTJ AMP 
MG W. Yarmouth WOCB MG, SR 
AMP 
MICHIGAN 
Battle Creek WELL AMP 
LW, MG Bay City WBCM AMP, NRC 
= Calumet WHDF LW, SR, we 
s Detroit WJIBK AMP, 
MG __ Detroit WJLB MG, SR 
MG | Detroit W45D AMP, SR 
—- —- Detroit WIR SR, ba 
:s Detroit ww LW, 
LW, NBC.SR | Detroit WXYZ AMP, SR 
NBC _ E. Lansing WKAR LW 
. MG Escanaba WDBC SR 
LW, _NBC Flint WFDF NBC 
LW, SR_ Grand Rapids WOOD-WASH 3 
NBC. SR MP, LW 
SR, WBS | Grand Rapids WLAV SR 
LW. MG | Ironwood WJMS AMP, MG 
Kalamazoo WKZO MG, NBC 
Lansing WJIIM AMP, ge 
Lansing WKAR 
SR | Marquette WDMJ WBS 
a. Muskegon a eee LW, WBS 
MG, NBC Pontiac WCAR ‘ SR, BC 
AMP, MG, WBS | Saginaw WSAM SR 
SR | Sault Ste. Marie WSOO SR 
LW, NBC | Traverse City W'bval bat 
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Directory of 
STATIONS SUBSCRIBING TO TRANSCRIPTION PROGRAM LIBRARIES 


(Continued from page 216) 







































City Station Service 
MINNESOTA 
Albert Lea KATE MG, WBS 
Duluth KDAL LW, SR 
Duluth WEBC NBC 
Hibbing WMFG MG 
Mankato KYSM NBC 
Minneapolis- KSTP 
St. Paul LW, NBC, SR, WBS 
Minneapolis- wcco LW 
St. Paul 
Minneapolis- WDGY LW, SR 
St. Paul 
Minneapolis- WLOL AMP 
St. Paul 
Minneapolis- WMIN SR 
St. Paul 
Minneapolis- WTCN AMP, LW 
St. Paul 
Moorhead KVOX WBS 
Rochester KROC LW, SR 
Winona KWNO SR 
MISSISSIPPI 
Columbus WCBI SR 
Greenville WJPR AMP 
Greenwood WGRM MG 
Gulfport WGCM MG 
Jackson WIDX MG, NBC 
Jackson WSLI SR 
Laurel WAML WBS 
McComb WSKB WBS 
Natchez WMIS MG 
Vicksburg WQBC WBS 
MISSOURI 
Cape Girardeau KFVS LW, SR 
Columbia FRU LW, NBC 
Hannibal KHMO LW 
Jefferson City KWOS WBS 
Joplin WMBH WBS 
Kansas City KCMO AMP, LW, MG 
Kansas City KITE MG 
Kansas City KMBC LW, WBS 
Kansas City WDAF LW 
Kansas City WHB AMP 
Poplar Bluff KWOC WBS 
St. Joseph KFEQ NBC, SR 
St. Louis KMOX AMP, LW 
St. Louis KSD NBC 
St. Louis KWK BS 
St. Louis KXOK AMP,LW,SR 
St. Louis WEW AMP, LW, SR 
St. Louis WIL LW, MG, SR 
St. Louis KFUO 
Springfield KGBX NBC, SR 
Springfield KWTO 
MONTANA 
Billings KGHL NBC, SR 
Bozeman KRBM LW 
Butte KGIR LW, MG 
Great Falls KFB 
_ LW, MG, NBC, SR 
Helena KPFA Ww 
Kalispell KGEZ MG 
Miles City KRJF WBS 
Missoula KGVO LW 
Wolf Point KGCX LW, MG, WBS 
NEBRASKA 
Grand Island KMMJ SR 
Hastings KHAS WBS 
Kearney KGFW SR 
Lincoln KFAB SR 
Lincoln KFOR MG, SR 
Norfolk WJAG 
North Platte KGNF LW, MG 
maha KOIL MG, SR 
Omaha KOWH S} 
Omaha Wow LW, NBC 
Scottsbluff KGKY BC, SR 
NEVADA 
Las Vegas KENO NBC 
Reno KOH AMP 
NEW HAMPSHIRE 
Keene WKNE AMP, LW 
Laconia WLNH NBC 
Manchester WFEA MG, NBC 
Manchester WMUR AMP 
Portsmouth WHEB MG, NBC 
NEW JERSEY 
Atlantic City WBAB NBC 
Atlantic City WFPG AMP 
Bridgeton SNJ LW, MG 
Camden WCAM SR 
Jersey City WAAT SR 
Jersey City WHOM LW 
Paterson WPAT AMP 
Trenton WTNJ LW, MG 
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Station 





Service | City Station Service | 
NEW MEXICO OHIO (Continued) | 
WBS 
pte am — MG, ‘WES | Columbus WCOL MG, NBC | 
Clovis KICA AMP, MG | Columbus WHKC LW 
Hobbs KWEW MG Columbus WOSU LW 
Las Vegas KFUN SR | Dayton WHIO SR 
Roswell KGFL MG | Dayton WING LW 
Santa Fe KVSF MG, WBS —" 5 om a 
Tucumcari KTNM SR Mansfield WMA , SR 
NEW YORK arion WMRN NBC 
iia WABY LW. SR Portsmouth WPAY LW, NBC 
aihenr WOKO LW, SR | S$prinefield WIZE LW 
pm sel WMBO SR Steubenville WSTV LW 
— waa rw | Toledo WSPD LW, NBC 
Binghamton WNBF tw. eo | oo ee “es 
— bed os LW wan Youngstown WFMJ LW, MG, SR 
Buffalo WBNY LW MG SR Youngstown WKBN LW, WBS 
Buffalo WEBR . NBC. SR Zanesville WHIZ WwW, SR 
Buffalo WGR AMP, WBS 
Buffalo WKBW AMP, WBS OKLAHOMA 
Elmira WENY BS | Enid KCRC WBS 
Freeport WGBB NBC | Lawton KWSO SR 
Ithaca WHCU WBS | Oklahoma City KOC 
Jamestown WJTN AMP, LW, MG AMP, LW, MG, SR 
Kingston WKNY MG | Oklahoma City KOMA AMP 
Newburgh WGNY MG, WBS Oklahoma City KTOK LW 
New York WABC AMP, LW | Oklahoma City WKY MG, NBC, SR 
New York WBNX SR | Okmulgee KHB Ww 
New York WCBW LW | Ponca City WBBZ SR 
New York WCBX LW Tulsa KOME SR 
New York WEAF NBC, SR Tulsa KTUL AMP 
New York WEVD LW Tulsa KVOO LW, SR 
New York wiz, Neon SR 
ew or ’ 
New York WNEW AMP, NBC ities cnnoen 
New York WOR wBs | ‘Albany KWIL MG, SR 
New York WOV AMP, LW —_ KAST SR 
New York wax WBS aker KBKR MG, NBC 
New York WWRL iw | KBND MG, SR 
New York W55NY SR e Dalles KODL MG 
New York TINY Alp | Same KORE MG 
Niagara Falls WHLD LW, MG, SR | frants Pass KUIN MG, WBS 
Ogdensburg WSLB MG, NBC amath Falls KFJI WBS 
Olean WHDL wps | La Grande KLBM SR 
Plattsburg WMFF MG | Medford KMED NBC 
Poughkeepsie WKIP NBC | Pendleton KWRC LW 
Rochester WHAM LW, wBs | Portland KALE AMP, LW 
Rochester WHEC Amp | Portland KEX LW, NBC 
Saranac Lake WNBZ SR | Portland KGW LW, NBC 
Schenectady WGY SR, NBC Portland KOIN AMP, LW, WBS 
Schenectady WGEA NBC, SR i na KWJJ SR 
Schenectady WGEO NBC, SR, WBS ane and KXL LW, MG, SR 
Schenectady W47A AMP, MG, WBS | 52!em KSLM LW, MG 
ee aoe NBC 
yracuse FBL WBS 
Syracuse WSYR EE) pe 
Troy WTRY LW, WBS entown WSAN, WCBA 
Utica WIBX SR | ant LW, WBS 
Watertown WATN SR Oona, WFBG LW, WBS 
Watertown WWNY wes | 5... a, wes 
White Plains WFAS LW, WBS Easton WEST LW, NBC 
NORTH CAROLINA Erie WERC NBC, SR 
Asheville WISE NBC | Erie WLEU WBS 
Asheville WWNC LW, MG, WBS | Greensburg WHJB LW 
Burlington WBBB srk | Harrisburg WHP LW, SR 
Charlotte WAYS Lw | Harrisburg WKBO WBS 
Charlotte WBT Hazleton WAZL LW, NBC 
Charlotte wsoc NBC, SR | Johnstown WJAC LW, NBC 
Durham WDNC LW, MG | Lancaster WGAL LW, NBC 
Elizabeth City WCNC ws | Lewiston WMRE MG, NBC 
Fayetteville FNC Amp | New Castle WKST NBC, SR 
Gastonia WGNC MG | New Kensington WKPA LW, MG 
Goldsboro WGBR SR, WBS | Philadelphia KYW NBC, SR 
Greensboro WBIG LW, SR, WBS | Fhiladelphia WCAB L 
Greenville WGTC MP, MG | Philadelphia WCAU LW, WBS 
Hickory WHK NBC | Philadelphia WDAS LW 
High Point WMFR Lw, MG | Philadelphia WFIL AMP 
Raleigh WPTF LW, NBC Philadelphia WIP WBS 
Raleigh WRAL AMP, MG | Philadelphia WPE LW 
Roanoke Rapids © WCBT MG | Pittsburgh KDKA MG, NBC, SR 
Wilson GTM MG | Pittsburgh KQV LW, Ss 
Winston-Salem WAIR WBS | Pittsburgh WCAE MG, WBS 
Winston-Salem WSJS AMP, LW, MG — Ll uw SR 
cE , MG, 
NORTH DAKOTA Reading WRAW LW, NBC 
Bismarck KFYR LW, NBC | Scranton WARM NBC 
Devils Lake KDLR WBS | Scranton WGBI LW, SR 
Fargo WDAY NBC | Sharon WPIC A 
Grand Forks KFJM LW | Sunbury WKOK LW, MG, SR 
Jamestown KRMC WBS | Uniontown WMBS NB 
Mandan KGCU MG Wilkes-Barre WBAX LW, AMP 
Minot KLPM WBS | Wilkes-Barre WBRE LW, MG 
Williamsport WRA 
OHIO York WORK LW, SR 
—_ WADC M 
peso = MG, x RHODE ISLAND 
Ashtabula WICA SR Pawtucket WFCI SR 
Canton WHBC WBS Providence WEAN AMP, SR 
Cincinnati WCKY SR Providence WJAR WBS 
Cincinnati WCPO LW, SR | Providence WPRO NBC: 
Cincinnati WKRC LW, MG 
Cincinnati WSAI AMP, LW, WBS SOUTH CAROLINA | 
Cleveland WCLE LW Anderson WAIM LW, MG, WBS 
Cleveland WGAR WBS | Charleston Wwcsc NBC 
Cleveland WHK LW | Charleston WTMA_ AMP, MG, SR 
Cleveland WTAM NBC, SR | Columbia WCOS AMP, MG 
Columbus WBNS LW, WBS | Columbia wIs NBC 
Columbus W45CM AMP, WBS ' Greenville WFBC MG, NBC 





City Station 


SOUTH CAROLINA (Continued) 

















































































Greenville WMRC 
Greenwood WCRS 
Spartanburg WORD 
Spartanburg WSPA LW, 
Sumter WFIG 
SOUTH DAKOTA 
Aberdeen KABR MG, Wi 
Rapid City KOBH LW, ¥ 
Sioux Falls KSO . 
Sioux Falls KELO 
Yankton WNAX LW, 
TENNESSEE 
Bristol WOPI 
Chattanooga WAPO 
Chattanooga WDEF 
Chattanooga WDOD 
Clarksville WJZM 
Cookeville WHUB 
Jackson WTJS 2 
Johnson City WJHL SR 
Kingsport WKPT LW, WB 
Knoxville WBIR AM] 
Knoxville WNOX § " 
Knoxville WROL MG, NBC " 
Memphis WHBQ LW — 0 
Memphis WMC _ LW, MG, NB . 
Memphis WMPS LW, : 
Memphis WREC LW, WBS 
Nashville WLAC LW, MG, WB 
Nashville WSIX 
AMP, LW, MG, § 
Nashville WwsM L 
Nashville W47NV AM 
TEXAS 
Amarillo KGNC LW, ¥ 
Austin KNOW 
Austin KTBC 
Beaumont KFDM 
Beaumont KRIC MG, W 
Brownsville KEEW 
Brownwood KBWD 
Big Spring KBST 
Corpus Christi KEYS 
Corpus Christi KRIS 
Corsicana KAND 
Dallas KRLD S 
Dallas KSKY AMBP 
Dallas WFAA LW, NB 
El Paso KRO AMI 
El Paso KTSM LW, MG, NBG 
Fort-Worth KFJZ s} 
Fort Worth KGKO NBC, WB 
Fort Worth WBAP LW, WB 
Galveston KLUF 
Harlingen KGBS 
Houston KPRC 
Houston KTRH 
Houston KXYZ 
Huntsville KSAM 
Longview KFRO W, 
Lubbock KFYO LW, MG, 
Lufkin KRB 
Midland KRLH 
Palestine KNET 
Pampa KPDN 
Paris KPLT 
Port Arthur KPAC 
San Angelo KGKL 
San Antonio KONO LW, 
San Antonio KTSA LW, W 
San Antonio WOAI LW, 
Sweetwater KXOX 
Temple KTEM 
Texarkana KCMC 
Tyler KGKB MG, 
Vernon KVWC 
Victoria KVIC 
Weslaco KRG V 
Wichita Falls KWFT 
UTAH 
Cedar City KSUB 
Logan KVNU 
Ogden KLO 
Price KEUB ws 
Salt Lake City KDYL NBC, WBS 
Salt Lake City KSL LW, MG, SR 
Salt Lake City KUTA SR 
VERMONT 
Burlington WCAX AMP, MG 
Rutland WSYB LW 
St. Albans WWSR LW 
Waterbury WDEV NBC 


(Continued on page 220) 
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Directory of 


STATIONS SUBSCRIBING TO TRANSCRIPTION PROGRAM LIBRARIES 


(Continued from page 218) 











| 
City Station Service City Station Service | City Station Service City Station Service 
| | 
VIRGINIA | WEST VIRGINIA HAWAII 
| NOVA SCOTIA 
Ch i WCHV Lw | Beckley WJLS AMP | Hilo KHBC MG, WBS | ,, ... | 
aa ee Nac | Bluefield WHIS LW, WBS | Honolulu KGMB AMP, WBS, MG | Halifax CHNS LW, NBC 
psa WETM MG. SR | Charleston WCHS MG, SR, WBS | Honolulu KGU LW, NBC | Sydney CICB NBC 
eno aan. ‘vg | Charleston WGKV NBC | Lihue KTOH SR | Yarmouth CJLS LW 
4 Clarksburg WBLK NBC, WBS | | ONTARIO 
Lynchburg WLVA AMP,LW,MG | Fairmont WMM LW. SR PHILIPPINE ISLES 
MMN a 
Martinsville WMVA LW, MG | Huntington WSAZ LW, WBS | Manila KZRH mac | Brenttens CEPC WBS 
Newport News | WGH LW, SR | Parkersburg WPAR SR, WBS | Manila KZHE wi pay wae 
Norfolk WTAR LW, SR .ogan WLOG SR | Manilz | a Ly 
Petersburg WPID SR | Morgantown WAIR WB Pony dha iti aise ern CFRC — 
Richmond WMBG LW, MG, NBC | Windies ware ae ae | hia ere iw | Kirkland Lake CJKL NBC 
Richmond WRNL AMP, LW | Wading WWVA LW. NBC | a WIAC SR | London CFPL NBC 
jaa WDB, LW. wes | Williamson — WBS | San Juan WKAQ AMP a CKCO AMPALW 
oanoke aW, | } 8 awa y , LW 
Roanoke WSLS MG, NBC | WISCONSIN | San Juan WNEL LW | Owen Sound CFOS WBS 
Suffolk WLPM NBC | Appleton WHBY SR ALBERTA | aoe CPLC — 
| Ashland SR | « 2 | Sudbury ae »W 
WASHINGTON | Fk ’ KFIZ SR | Calgary CFAC NBC, WBS | Timmins CKGB NBC 
| | erly gay WTMJ AMP | Calgary CFCN MG, LW, SR | Toronto CFRB LW, NBC 
Aberdeen KXRO WBS Janesville WCLO SR | Calgary cycs LW | Toronto CKCL LW, WBS 
Bellingham KVOS LW, MG, NBC | LaCrosse WKBH SR | Edmonton CFRN LW, SR | Windsor CKLW LW, WBS 
— benny oi uae — ba = | Edmonton CJCA NBC, WBS | PRINCE EDWARD ISLAND 
overe SVE . adison 4 Lethbri . . ei 
Everett KRKO SR | Madison WIBA mc, wes | {<thbridge — NBC | Charlottetown CFCY LW, SR 
Longview KWLK MG, NBC | Marinette WMAM AMP. LW | BRITISH COLUMBIA | QUEBEC 
Seattle KIRO SR, WBS | Oshkosh WOSH sR | Nelson Montreal CFCF NBC 
aomne KOL AMP, Lw. Ma | Fonette bi nga SR | Vane CIOR Nec | Montreal cake 1 
eattle 4 , , Racine WRJN Te sae coc Montreal CKAC LW, WBS 
Seattle KOMO NBC | Rice Lake WJMC SR | Vancouver CKMO MG | Quebec CHRC LW 
Seattle KRSC AMP, LW. MG | Sheboygan WHBL NBC | Vancouver CKWX WBS | Quebec CKCV WBS 
Seattle KXA LW, MG | Superior W9XYH a | se CIVI NBC | Rouyn CKRN NBC 
r S sj > 
Spokane KFIO LW, MG, NBC | Weuseu Rapids WFHR = | MANITOBA Sherbrooke CHLT LW 
— KFPY LW, MG, SR a3 | Brandon CKX NBC | Three Rivers CHLN WBS 
ee aa Pon WYOMING | Flin Flon CFAR WBS | Val D’Or CKVD NBC 
©pokane | Casper KDFN LW | Winnipeg CIRC LW, WBS | . 
Tacoma KTBI SR | Powell KPOW SR | Winnipeg CKY NBC | SASKATCHEWAN 
Tacoma KMO LW, MG, WBS Rock Springs KVRS MG, NBC | | Mooge Jaw CHAB LW 
Tacoma KVI AMP, LW, MG | Sheridan KWYO SR | NEW BRUNSWICK | Prince Albert CKBI WBS 
Vancouver KVAN LW, SR ALASKA | Fredericton CFNB MG, NBC | Regina CIRM LW, WBS 
Walla Walla KUJ LW, MG, WBS | Fairbanks KFAR MG, NBC | Moncton CKCW WBS | Regina CKCK NBC, SR 
Wenatchee KPQ NBC, SR, WBS | Juneau KINY LW, MG, SR | Sackville CBA LW | Saskatoon CFQC LW, NBG, SR 
. ~ | | 
Yakima KIT LW, WBS | Ketchikan KGBU LW | Saint John CHSJ WBS | Yorkton CJGX WBS 
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you think of CLARK. That's natural as ABC. 
Since radio’s pioneer days CLARK has been the symbol for pride 
of workmanship and dependability of performance. All over 
America electrical transcriptions bear the stamp of CLARK ex- 
perience. Today nearly every sizable transcription producer is 
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Directory of 


TALENT and BOOKING AGENCIES HANDLING RADIO ARTISTS 


(Services Include Artists, Orchestras, Writers and, in Many Cases, Production) 


=a 





Agency 
Norman Alexandroff 
Artists Bureau 
Charles H. Allen Agency 
Allied Radio Associates 
The Arey Agency 
Laura Arnold 
Artists’ Agency Inc. 
Artists Management 
Bureau Inc. 
Artrep 
Clarence John Austin 
Jack Barry Agency 
3atchelor Enterprises Inc. 
M. S. Bentham 
Phil Berg- 
Bert Allenberg Inc. 


Stanley Bergerman & Co. 


Herman Bernie Inc. 


Harry Bestry 

Brandt & Brandt 

Briscoe & Goldsmith Inc. 
Jane Broder 

Sue Carol & Associates Inc. 
Irving J. Charnoff 

Herman Citron 


Civie Concert Service Inc. 


City 
Chicago 


New York 
New York 
New York 
New York 
Hollywood 
New York 
New York 
New York 
New York 
New York 
New York 
Beverly Hills 
W. Hollywood 


New York 


New York 
New York 
New York 
New York 
Hollywood 
New York 
New York 


New York 


(Subsidiary of Natl. Concerts 


& Artists Corp.) 
Leslie Clucas 


Deborah Coleman 


Ted Collins Corp. 


Columbia Concerts Inc. 


Consolidated Radio Artists 
Inc. 


Hallam Cooley Agency 
Lou Cowan & Co. 


Everett N. Crosby Ltd. 


Chicago 


New York 


New York 


New York 


Chicago 


Hollywood 


New York 


Chicago 


San Francisco 


Hollywood 


Chicago 


Hollywood 


New York 


Address 


Telephone Number 


410 S. Michigan Ave. 


Wabask. 0762 


1270 Sixth Ave. 
Cirele 7-4124 


724 Fifth Ave. 
Circle 6-5240 


1619 Broadwav 
Columbus 5-7374 


1501 Broadway 
Chickering 4-1673 


9124 Sunset Blvd. 
Crestview 6-6264 


17 E. 45th St. 
Murray Hill 2-1888 


871 Seventh Ave. 
Circle 7-5921 


218 W. 14th St. 
Chickering 2-7128 


1619 Broadway 
Circle 6-7360 


1270 Sixth Ave. 
Circle 6-4224 


48 W. 48th St. 
Bryant 9-1227 


9484 Wilshire Blvd. 
Crestview 6-3131 


9165 Sunset Blvd. 
Crestview 6-3196 


RKO Bidg. 
1270 Sixth Ave. 
Columbus 5-6647 


1501 Broadway 
Chickering 4-3393 


101 Park Ave. 
Ashland 4-5890 


522 Fifth Ave. 
Murray Hill 2-6244 


Times Bldg. 
Bryant 9-4185 


9006 Sunset Blvd. 
Crestview 1-8151 


1560 Broadway 
Longacre 5-8913 


607 Fifth Ave. 
Plaza 8-2213 


711 Fifth Ave. 


333 N. Michigan Ave. 


Franklin 7100 


41 W. 58rd St. 
Circle 6-6359 


1819 Broadway 
Circle 7-0094 


113 W. 57th St. 
Circle 7-6900 


Wrigley Bldg. 
Superior 2542 


Columbia Square 
Hotlywood 6365 


30 Rockefeller Plaza 
Columbus 5-3580 


333 N. Michigan Ave. 


Franklin 8300 


111 Sutter St. 
Exbrook 8033 


9111 Sunset Blvd. 
Crestview 5-6161 


8S. Michigan Ave. 
Randolph 2022 


9028 Sunset Bivd. 
Crestview 1-1171 


RKO Bldg. 
Circle 6-3860 


Page 222 ¢ 1942 Yearbook Number 


Executives 


Norman Alexandroff 
Charles H. Allen 
Paul Wimbish 

Fred Robbins 

Robert H. Calvert Jr. 
Laura Arnold 
Kathleen Clifford 
Henry H. Dagand 
Jean Cohn 

Lucy Finkle 
Clarence John Austin 
Jack Barry 

Walter Batchelor 
Howard Reilly 

M. S. Bentham 
Robert M. Coryell 


Stanley Bergerman 


Dorothy Menzin 


Harry Bestry 


Elisabeth Upthegrove 


Jane Broder 


Harry Koplan 


Irving J. Charnoff 


Herman Citron 


O. O. Bottroff 


Leslie Clucas 


Deborah Coleman 


Ted Collins 


Arthur Judson 


Arthur Wisner 


Murry Brophy 


Charles E. Green 


Ann Richardson 


Larry Allen 


Hallam Cooley 


Lou Cowan 


Larry Crosby 








Agency 


Jack Davies 


William Dell & Lew Sharp 


Dolan & Doane Ltd. 


Al & Bell Dow 

Harry S. Dube Radio 
Productions 

Frank Duncan 


W. M. Ellsworth 


Sara Enright 


Evans & Salter Ine. (Division 
of Columbia Concerts Corp.) 


F. & M. Stageshows Ine. 
(Fanchon & Marco) 


Featured Artists Service Inc. 


Feldman-Blum Corp. 
Herman Fialkoff 
Frieda Fishbein 


Bernie Foyer 


Freddie Fra ick Management 


George Frank Inc. 
Gale Ine. 
Bruce Gear Agency 


General Amusement Corp. 


General Program Service Inc. 
(Affiliated with Sta. WLW) 


Mitchell Gertz Agency 

Clark H. Getts Inc. 

Eve Gincher 

Joe Glaser Inc. 

The Goldstone Agency 

Gordon & Williamson Inc. 

Lillian Gordoni Radio 
Productions 

Harry Green 

Grombach Productions 

Al Grossman 


Sylvia Hahlo 


City 
New York 


New York 
New York 
Hollywood 
New York 
New York 
New York 
Chicago 
New York 
New York 
New York 
New York 
Beverly Hills 
New York 
New York 
New York 
Beverly Hills 
Hollywood 
New York 
Hollywood 
New York 
Chicago 
Hollywood 
Cincinnati 
Hollywood 
New York 
New York 
New York 
Hollywood 


New York 


Chicago 


New York 


New York 


New York 


New York 


New York 


Mitchell J. Hamilburg Agency Hollywood 
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Address 
Telephun> Number 


48 W. 48th St. 
Bryant 9-7150 


1560 Broadway 
Longacre 5-8543 


1270 Sixth Ave. 
Columbus 5-1533 


8905 Sunset Blvd. 
Crestview 1-9185 


701 Seventh Ave. 
Longacre 3-0250 


RKO Bldg. 
Columbus 5-7035 


1560 Broadway 
Longacre 5-0265 


75 E. Wacker Drive 
Central 0942 


234 W. 44th St. 
Lackawanna 4-8553 


113 W. 57th St. 
Circle 7-6900 


133 W. 50th St. 
Circle 7-5630 
247 Park Ave. 
Plaza 5-5044 


9441 Wilshire Blvd. 
Crestview 1-5222 


701 Seventh Ave. 
Longacre 5-8409 


11 W. 42nd St. 
Longacre 5-3221 


1674 Broadway 
Columbus 5-1930 


204 S. Beverly Drive 
Crestview 5-6111 


1626 N. Vine St. 
Hillside 3188 


48 W. 48th St. 
Longacre 3-6110 


8949 Sunset Blvd. 
Crestview 6-6466 


RKO Bldg. 
Circle 7-7550 


360 N. Michigan Ave. 


State 6288 


9028 Sunset Blvd. 
Crestview 1-8101 


3401 Colerain Ave. 
Kirby 4800 


8506 Sunset Bivd. 
Crestview 6-7018 


Waldorf-Astoria Hotel 


Plaza 3-9005 


234 W. 44th St. 
Bryant 9-8799 


RCA Bldg. 
Circle 7-0862 


9121 Sunset Blvd. 
Crestview 6-1071 


1270 Sixth Ave. 
Circle 6-7480 


Hotel Crillon 
Calumet 6700 


203 W. 49th St. 
1501 Broadway 
Chickering 4-7948 


113 W. 57th St. 
Circle 6-6540 


RKO Bidg. 
Circle 5-8422 
145 W. 58th St. 
Circle 7-7440 


6305 Yucca St. 
Hillside 6125 





Executives 
Jack Davies 
William Dell 
Lew Sharp 


Ken Dolan 

Al Dow 

J. Knight 

Frank Duncan 

W. M. Ellsworth 
Lawrence Evans 
Jack Salter 
Samuel Shayon 
Maurice Scopp 
William Collier Jr. 
Herman Fialkoff 
F. Fishbein 
Bernie Foyer 
Freddie Fralick 
George Frank 
Moe Gale 

Bruce Gear 
Milton Kasny 
Joseph Shriban 
Ralph Wonders 
William McClusky 
Mitchell Gertz 

J. Howard Andrews 
Eve Gincher 

Joe Glaser 

Jules Goldstone 
Fred C. Williamson 
Liitian Gordoni 
Juliet Heath 
Harry Green 
Jean Grombach 
Al Grossman 
Sylvia Hahlo 


M. J. Hamilburz 
George Ward 


T 


a 


Agency 


Mark Hanna 
Harris Radio Producti 
Wager S- Harris 


Idand Hayward Inc. 


Heory W. Herrman 


Walter Herzbrun Ag 


Hesse & McCaffrey 
Richard Huey 
Miles Ingalls 
lou Irwin Inc. 
Sam Jaffe Agency 
Rush Jermon 
Walter Kane Agen 
Paul Kapp 
Jese L. Kaufman 
Tom Kennedy 
Al Kingston & Co 
Arthur Klein 
KMBC Artists B 
AH, Knight 
KSTP Artists Bi 
Kenneth Later 
Jack Lavin 
Mark J. Leddy 
O'ga Lee 
Villiam C. Len 
Literary Asso 
Florence Lenno 
Jack Lenny 


M. C. Levee A 


W. Biggie Lev 
Jack Lewis 

Lichtig & Eng 
William Liebl 
Ben B. Lipset 
Estelle Lutz J 


A. & S. Lyon 


Gene Mann— 
Jess Smith 
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Walter Herzbrun Agency 


Hesse & McCaffrey 
Richard Huey 

Miles Ingalls 

lou Irwin Inc. 

Sam Jaffe Agency 

Rush Jermon 

Walter Kane Agency 
Paul Kapp 

Jesse L. Kaufman Inc. 
Tom Kennedy 

Al Kingston & Co. Inc. 
Arthur Klein 

KMBC Artists Bureau 
ALH. Knight 

KSTP Artists Bureau 
Kenneth Later 

Jack Lavin 

Mark J. Leddy 

Olga Lee 

William C. Lengel— 
Literary Associates 
Florence Lennon 

Jack Lenny 

M. C. Levee Agency 
W. Biggie Levin 

Jack Lewis 

Lichtig & Englander 
William Liebling 


Ben B. Lipset 


A. & S. Lyons Ine. 


Gene Mann— 
Jess Smith Agency 
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Estelle Lutz Artists Bureau 


Los Angeles 
New York 
New York 
New York 
New York 
Los Angeles 
Hollywood 
New York 
Hollywood 
New York 
New York 
New York 
Hollywood 
New York 
Kansas City 
New York 
St. Paul 
New York 
New York 
New York 
New York 
New York 
New York 
New York 


Hollywood 


Chicago 
New York 
Los Angeles 
New York 
New York 
Chicago 
New York 
Beverly Hills 


Hollywood 


9000 Sunset Blvd. 
Crestview 6-4157 


1440 Broadway 
Longacre 5-3364 


501 Madison Ave. 
Eldorado 5-1076 


172 W. 135th St. 
Edgecomb 4-4161 


Hotel Astor 
Circle 6-6000 


9134 Sunset Blvd. 
Crestview 1-7131 


8555 Sunset Blvd. 
Crestview 6-6121 


444 Madison Ave. 
Plaza 5-5480 


8584 Sunset Blvd. 
Crestview 6-2396 


18 E. 48th St. 
Murry Hill 2-3752 


22 W. 48th St. 
Pennsylvania 6-2409 


607 Fifth Ave. 
Eldorado 5-1877 


8582 Sunset Blvd. 
Crestview 1-8161 


630 Fifth Ave. 
Circle 6-7756 


Pickwick Hotel 
Harrison 2650 


156 W. 44th St. 
Bryant 9-0935 


363 St. Peter 
Cedar 5511 


48 W. 48th St. 
Bryant 9-9089 


Park Central Hotel 
Circle 7-8000 


48 W. 48th St. 
Bryant 9-1631 


229 W. 42nd St. 
Lackawanna 4-5813 


1860 Broadway 
Circle 5-5282 


Hotel Wellington 
Circle 7-3900 


1674 Broadway 
Longacre 5-8409 


1300 N. Crescent 
Heights Blvd. 
Gladstone 3115 


612 N. Michigan Ave. 
Superior 0506 


1564 Broadway 
Longacre 5-8176 
8776 Sunset Blvd. 
Crestview 1-2141 
551 Fifth Ave. 
Vanderbilt 6-3714 
1350 Broadway 
Chickering 4-2466 


410 S. Michigan Ave. 
Harrison 3435 


515 Madison Ave. 
Plaza 3-5181 


356 N. Camden Drive 
Crestview 1-6131 


8949 Sunset Blvd. 
Crestview 1-1135 


Walter Herzbrun 
A. O. Herzbrun 
Nelson S. Hesse 
William McCaffrey 
Richard Huey 
Miles Ingalls 

Lou Irwin 

James Saphier 
Rush Jermon 
Walter Kane 
Paul Kapp 

Jesse L. Kaufman 
Tom Kennedy 

Al Kingston 
Arthur Klein 
James W. McConnell 
Al H. Knight 
David P. Stone 
Kenneth Later 
Jack Lavin 

Mark J. Leddy 
Olga Lee 

William C. Lengel 
Florence Lennon 
Jack Lenny 


M. C. Levee 


W. Biggie Levin 
Jack Lewis 

Ben A. Englander 
William Liebling 
Ben B. Lipset 
Estelle Lutz 

Don Stauffer 


Bill Stuhler 
Nat Wolff 


Gene Mann 
Jess Smith 











Leo Morrison Inc. 


Sidney P. Morse 
John Moses 


Music Corporation of 
America 


Roger E. Murrel 
National Artist Bureau 


National Concerts & Artists 
Corp. 


North & Flaum 
Al Ochs 


John O’Connor 


Parker-Piper Talent 
Productions 


James Parks Co. 


Harry Pearl Enterprises 
Stanley Rayburn 

Al Rogers Agency 

The Roth Agency 
Roth-Wiswell 

Rubinoff Orchestras 
Leah Salisbury 

James L. Saphier Agency 
Script & Talent 


Myron Selznick Ltd. 


(Continued on Page 224) 
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Beverly Hills 
Beverly Hills 
New York 
Chicago 

New York 
Chicago 

New York 
Cleveland 
Dallas 

San Francisco 


Beverly Hills 


London W1, Eng. 


New York 
Chicago 

New York 
Chicago 

Hollywood 
New York 
New York 


New York 


Chicago 
Chicago 


Hollywood 
New York 


New York 


New York 


New York 


New York 


New York 


New York 


Hollywood 


Chicago 


New York 


State 3632 


202 N. Canon Dr. 
Crestview 1-6161 


204 S. Beverly Drive 
Crestview 1-9191 


1776 Broadway 
Circle 7-6413 


203 N. Wabash Ave. 
Dearborn 1863 


730 Fifth Ave. 
Circle 6-2677 


430 N. Michigan Ave. 


Delaware 1100 


745 Fifth Ave. 
Wickersham 2-8900 


Union Commerce Bldg. 


Cherry 6010 


Tar Petroleum Bldg. 
2-1448 


111 Sutter St. 
Exbrook 8922 


MCA Building 
Bradshaw 23-21 


16 Old Bond St. 
Regio 6506 


137 W. 48th St. 
Bryant 9-8943 


203 N. Wabash Ave. 
Randolph 3858 


711 Fifth Ave. 
Merchandise Mart. 
Superior 8300 


1500 N. Vine St. 
Hollywood 6161 


1564 Broadway 
Bryant 9-8667 


2 W. 45th St. 
Murray Hill 2-0124 


1697 Broadway 
Circle 6-3500 


540 N. Michigan Ave. 


Delaware 8220 


333 N. Michigan Ave. 


Central 7980 
8511 Sunset Blvd. 


1658 Broadway 
Columbus 5-8730 


10 W. 46th St. 
Bryant 9-6164 


1650 Broadway 
Circle 7-0808 


1619 Broadway 
Circle 7-8220 


48 W. 48th St. 
Longacre 3-3836 


1501 Broadway 
Lackawanna 4-7147 


234 W. 44th St. 
Longacre 5-5988 


6331 Hollywood Blvd. 


Hillside 9226 


360 N. Michigan Ave. 


Dearborn 0351 


630 Fifth Ave. 
Circle 7-6200 


—— 
s Address Address 
Agency City Telephone Number Executives Agency City Telephone Number Executives 
vark Hanna New York 654 Madison Ave. Mark Hanna Austina Mason Inc. New York 535 Fifth Ave. Austina Mason 
Regent 4-6250 Vanderbilt 6-5586 
Harris Radio Productions Hollywood 8265 Sunset Blvd. Leon Harris Metro Artist Bureau New York 5 Columbus Circle Ted Nelson 
Gladstone 8419 Circle 7-2829 
Wager S. Harris New York 320 W. 78th St. Wager S. Harris Mills Artists Inc. New York 1619 Broadway Irving Mills 
Endicott 2-9555 Circle 6-1566 — 
Idand Hayward Inc. New York 654 Madison Ave. Larry White Monter-Gray Inc. Hollywood 8736 Sunset Blvd. Edward M. Gray 
Regent 4-7000 Crestview 1-1191 
Beverly Hills 9200 Wilshire Blvd. Leland Hayward William Morris Agency Inc. New York RKO Bidg. William B. Murray 
Crestview 1-5151 Circle 7-2160 
Henry W. Herrman New York 1250 Sixth Ave. Henry W. Herrman Chicago 203 N. Wabash Ave. Wallace Jordan 
Circle 6-6992 


George Gruskin 
Bob Tappan 
Leo Morrison 
Loretta Allen 
Sidney P. Morse 
John Moses 
M. B. Lipsey 
William R. Goodheart 
Jr. 
DeArv Barton 
Norman Steppe 
Herman Stein 
Taft Schreiber 
Margaret Weiner 
Roger E. Murrel 
Florence Small 
O. H. Morton 
James L. Stirton 
Alex Robb 
Meyer B. North 
Al Ochs 


John O’Connor 


Donna Parker 
Peter Piper 
James Parks 


Carleton Alsop 


Harry Pearl 
Stanley Rayburn 


Al Rogers 


Bud Roth 


Allen Roth 
Andrew M. Wiswell 


Phil Rubinoff 


Leah Salisbury 


James L. Saphier 


Seymour Keating 
Lewis Herman 


Miriam Howell 
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TALENT and BOOKING AGENCIES HANDLING RADIO ARTISTS 





Agency 
Myron Selznick Ltd. 
(Continued) 
Max Shagrin Agency 
Edward Sherman 


William Shill’ng 


Louis Shurr 


The Small Co. 

Henry Souvaine Inc. 

Frank Stempel Agency 

Douglas F. Storer 

Superman Inc. 

H. N. Swanson Inc. 

Rudy Vallee Orchestra Units 
Corp. 

Rudy Vallee Presents Inc. 


Frank W. Vincent Inc. 


A. George Volck Inc. 


City 


Beverly Hills 


Hollywood 


New York 


New York 


New York 


Hollywood 


Hollywood 


New York 


Hollywood 


New York 


New York 


Hollywood 


New York 


Hollywood 


Beverly Hills 


Beverly Hills 


WFAA-KGKO Artists Service Dallas 


Address 


Telephone Number 


9700 Wilshire Blvd. 


Crestview 1-9171 


6253 Hollywood Blvd. 


Granite 5171 


1619 Broadway 
Columbus 5-0930 


1560 Broadway 
Longacre 5-8543 


1501 Broadway 
Chickering 4-8240 


9165 Sunset Blvd. 
Crestview 1-1116 


8272 Sunse* Blvd. 
Hollywood 2722 


30 Rockefeller Plaza 


Circle 7-5666 


8736 Sunset Blvd. 
Crestview 6-6218 


1270 Sixth Ave. 
Circle 7-1150 


480 Lexington Ave. 
Plaza 3-0740 


8523 Sunset Blvd. 
Crestview 1-5115 


9 Rockefeller Plaza 
Circle 7-2620 


8820 Sunset Blvd. 
Crestview 1-5169 


9441 Wilshire Blvd. 


Crestview 1-5222 


9441 Wilshire Blvd. 


Crestview 6-3121 


Santa Fe Bldg. 
7-9631 


Executives 


Sig Marcus 

Max Shagrin 
Edward Sherman 
William Shilling 
Lester Shurr 
Louis Shurr 
Morris Small 
Henry Souvaine 
Frank Stempel 
Douglas F. Storer 
Robert Maxwell 
Robert D. Lewis 
Lester Laden 
Mannie Lowy 
Fred Brisson 
Arthur Araunds 


A. George Volck 


Martin Campbell 


Agency 
WGN Concerts 


WGN Talent Division 
Roger White Artist Bureau 
WHN Artist Bureau 

WHO Radio Enterprises 


WLS Artists Bureau 


WLW Promotions Inc. 
WMCA Artists Bureau 


Wilson, Powell & 
Hayward Inc. 


WNEW Artists Bureau 

Wolf Associates Inc. 

WOR Program Service 

World Talent Bureau 
(Unit of WBS) 

WSM Artists Bureau 

Yankee Network Artists 


ureau 


Charles V. Yates 





City 


Chicago 


New York 


Hollywood 


Chicago 


New York 


New York 


Des Moines 


Chicago 


Cincinnati, O. 
(Talent Booking Division) 


New York 


New York 


New York 


New York 


New York 


New York 


Nashville 


Boston 


New York 


Address 
Telephone Number 


441 N. Michigan 
Superior 0100 


745 Fifth Ave. 
Plaza 3-8034 


Taft Bidg. 
Hempstead 8589 


435 N. Michigan Ave. 
Superior 0100 


RKO Bldg. 
Circle 7-4943 


1540 Broadway 
Bryant 9-7800 


914 Walnut St. 
3-7147 


1230 Washington Blvd. 
Monroe 9700 


1329 Arlington St. 
Kirby 4800 


1657 Broadway 
Circle 6-2200 


444 Madison Ave. 
Plaza 5-5480 
501 Madison Ave. 
Plaza 3-3300 
RKO Bldg. 
Circle 7-4885 
1440 Broadway 
Pennsylvania 6-8600 
711 Fifth Ave. 
Wickersham 2-2100 
National Bldg. 

181 


23 Brookline Ave. 
Commonwealth 0800 


30 Rockefeller Plaza 
Columbus 5-3580 


Executives 


Reymond Taylor 
Austin Wilder 
Victor Kendall 
Marvin Welt 
Roger White 
Leo Cohen 
Woody Woods 


George R. Ferguson 
Richard Bergen 
Earl W. Kurtze 


Bill McCluskey 
Jack Bell 

Charles S. Wilshin 
James V. Peppe 
Bill McGrath 
Edward Wolf 
Nathan M. Abramson 
Douglas N.}Taussig 
Ford Rush 

Joseph C. White 


Charles V. Yates 


= 











With 
Their 


SYMPHONIES 


Produced and Distributed by 
ROY ROGERS, INC., HOLLYWOOD, CAL. 


Here They Are 
Again! 


Those Aristocrats of the Range 


THE SONS OF THE 
PIONEERS 


OF THE SAGE 


200 New 
Tunes 








| ———— 


| Farm 


i 





NET\ 
¢ Charles Stooke 


KMOX, = 
F “13 4 
ac—William E. ] 
Or, Merchandis 
jrigona Broadcastin 
_-Myron a 
gona Networ 
— Network 
(glonial Network ( 
rn Belt Wireless 
“Nferb Plambeck. 
State Netwe 


porter, 


Kansas , 

ion-Dixon Radio 
user’. 

yclatehy Broadcz 


“simone. | 
Wet Virginia Netw 
Yankee Network 


AL. 


1 Birminghan 
aL Decatur—J 
USD, Muscle Sh« 
qJHO, Opelika—I 
WHBB, Selma—Mz 


AI 


“oY, Phoenix—Er 
mR, Phoenix—! 
KYCA, Prescott—| 


AR 


KELD, El Dorado- 
KFPW, Fort Smit 
KFFA, Helena—J. 
KGHI, Little Rock 
KLRA, Little Roc 
CAI 
KPMC, Bakersfiel« 
KX0, El Centro— 
KIEM, Eureka—C 
KARM, Fresno—|] 
KECA, Los Ange 
KFI, Los Angeles 
KNX, Los Angel 
KMYC, Marysvill 
kYOS, Merced—' 
KTRB, Modesto— 
KVCV, Redding- 
KPRO, Riverside 
kROY, Sacramen 
kKGO, San France 
KSFO, San Frar 
KVOE, Santa A) 
KSRO, Santa Re 
KTKC, Visalia— 


Cc 
KLZ, Denver—B 


KOA, Denver—C 
KOKO, La Junt 


D 


WDEL, Wilmin: 
WILM, Wilming 


WFTL, Fort La 
WFTM, Fort M 
WRUF, Gaines\ 
WLAK, Lakelar 
WIMC, Ocala— 
WDBO, Orland 
WCOA, Pensac« 
WTSP, St. Pet 
WFLA, Tampa 
Steis 

WJNO, West P 


WGPC, Albany 
WAGA, Atlant 
WSB, Atlanta— 
WBLJ, Dalton 
WMGA, Moult: 
WRGA, Rome- 
WTOC, Savant 
WPAX,Thomas 
WGOV, Valdo: 
WAYX, Waye1 


KIDO, Boise— 
KFXD, Namp 
KSEI, Pocate’ 
KTFI, Twin ] 


WJBC, Bloom 
WAIT, Chicas 
WBBM, Chic 
WCFL, Chica 
WENR, Chic: 
WGN, Chicag 
WLS, Chicag 
WMAQ, Chic 
WSOY, Deca 
WTMV, E. S 





Page 224 ¢ 1942 Yearbook Number 


BROADCASTING e Broadcast Advertising 


WEBQ, Harr 
WJPF, Herr 


-BROA 











ives 


ylor 
r 


all 


is 


Tguson 
en 

ze 

ey 
shin 


pe 


ramson 


aussig 















Farm Editors and Farm Program Directors of Stations and Networks 


KSEI, Pocatello—Harold A. Sparks | KDRO, Sedalia—William W. Davis 
KTFI, Twin Falls—Charles Crabtree | 





(Stations not listed reported no farm editor or director) 



































NETWORKS ] ILLINOIS (Continued) NEW HAMPSHIRE TEXAS 
~9¢Charles Stookey, Columbia Farm Re- | WCLS, Jcliet—Ted Blair WHEB, Portsmouth—Winslow Bettins KGNC, Amarillo—J. B. Li 
one iam E SD ang 4 ss ws | Peoria—Emil Bill , ee ore KTBC. Austin—Bob tM ne 
ac—William E. Drips, Agricultura 1- WTAD, Quincy—Dick Faler EW , KSKY, Dallas—Fre > p 
Wir, Merchandise Mart, Chicago. WROK. Rockford—Morey Owens NEW Spee cane. fo Waa ii ae 
ad i 3 KGKO, Fort Worth—Ted Gouldy 
jrizona Broadcasting Co. (ABC) Network WILL, Urbana—Ted Mangner WAAT, Jersey City—David Miller KGBS, Harlingen—Wilmar Simpson 
“Myron, — — WPAT, Paterson—Ralph Sumner Silver Jr. KFYO, Lubbock—R. B. McAlister 
‘ etwor'’ ornes as. ' . err maui. Ses . 
itansas Network—Bob Buice. rind NEW MEXICO KTSA. San Antonio--Ralph Langley 
(olonial Network- Charles Eshbach. | WTRC, Elkhart—Bob Beyer : ° WOAI, San Antonio—Bill Shomette 
Corn Belt Wireless Rebroadcasting Service WOWO, Fort Wayne—Tom Wheeler | KOB, Albuquerque—Lee Gould KRGV, Weslaco—Harold intake 
_Herb Plambeck. B | WHIP, Hammond—Elmer Herkner | KICA, Clovis—C. J. Todd 
funsas_ State a oe a. le WJOB, Hammond—H. Dunavan | UTAH 
yjsson-Dixon Radio Group au . Roden- WFBM, Indianapolis—Henry Wood NEW YORK KVNU ‘ 
hauser- ‘ i D | WIBC, Indianapolis—Ray D. Everson = ’ Logan- Nelson Hall 
latchy Broadcasting Co.—Gene De- | wBAA, Lafayette—Glenn Sample WGR, Buffalo—Cal Hobbie | KOVO, Provo—Wayne Kearl 
wet one. WLBC. M ie—Mike Modli WHCU, Ith El Phill | KDYL, Salt Lake City—Charles S. Buck 
simone. at Z , . usBC, Muncie—Mike Modlin J, aca—Elmer Phillips - y Te - * rm a, a . 
fat Virginia, Netwvaries “Eshbach. WSBT, South Bend—Mark Boyden ee ante Seas Peebles | ata meas Eo ta ~~ 
Yankee etw ) ‘Ss us a . ¥ ew York—Joseph Bier Aa, & 4 a en ensen 
WSLB, Ogdensburg—Jolly Bergero 
ALABAMA IOWA oF << a VERMONT 
WMFF, Plattsburg—Edward Barry <i 
wAPl, Birmingham—Harwood Hull Jr. woOl, Ames—Sam Reck Jr. WHAM, Rochester—Tom Murray WCAX, Burlington—William H. Rose 
WSL, Decatur—Joseph Baker WMT. Cedar Rapids—Robert Leefers WGY, Schenectady—Emerson Markham WWse, St. Aans—G. Maclin Weaver 
yuSD, Muscle Shoals—James Connally KRNT, Des Moines—Andy Woolfries | WAGE, Syracuse—Larry Lawrence WDEV, Waterbury—Dick Laughrin 
WJHO, Opelika—F. M. Hyatt ae Des yor ee Woolfries ba dn Syracuse—Benjamin Stanley 
‘BB, Selma—Marshall Parsons Jr. I, Des Moines—Herb Plambeck WSYR, Syracuse—E. R. Vadeboncoeur VIRGINIA 
WHBB, Selma re ile WKBB, Dubuque—Gleason Kistler WIBX, Utica—Earl Foster P rey : 
ARIZONA KVFD, Fort Dodge—Cole McMartin WATN, Watertown—G. Harry Righter bg ary Harrisonburg—-Charles A. Ballou 
i WSUI, Iowa City—Ed Bowman | WWNY, Watertown—Robert Walter aVA, Ly nchburg— Eric F. Lund 
OY, Phoenix—Ernie Douglas KGLO, Mason City—H. B. Hook | Soe eee 
eases Seamelly KBIZ, Ottumwa—Bill MacKintosh NORTH CAROLINA WLPM. Suffoln Earl Headley 
KYCA, Prescott—Parker Sutton KFNF, Shenandoah—‘“Pate” Simmons 4 » & va undley 
KMA, Shenandoah—Frank Field WWNC, Asheville—Mardi Liles , v9 7 
ARKANSAS WBBB, Burlington—William Sandifur WASHINGTON 

: a 7 WBT, Charlotte—Grady Cole | KELA, Centralia—Don Wheel 
; PN LS . KANSA a rady € . n eeler 
KBLD. . Pe Smith a F evn . WSOC, Charlotte—W. E. Rowens Jr. KEVE, Everett—Jack McClintock 
Set Helena—J @. — KGNO, Dodge City—Richard Hamilton WFNC, Fayetteville—Ted Ellis KGY, Olympia—Sam Crawford 
Oil’ Little ec~—tleee Woodall KSAC, Manhattan-—J. P. Chapman | WGBR, Goldsboro—Jack Braxton KWSC, Pullman—Glenn Lorang 
IRA Little Rock—Rolfe Corbett KOAM, Pittsburg—Don M. Taylor | WBIG, Greensboro—Nancy Hudson KIRO, Seattle—William Moshier 
KLRA, L J KSAL, Salina—Richard Mall | WGTC, Greenville—Wyatt Highsmith KFPY, Spokane—E. W. Jorgenson 

CALIFORNIA KFBI, Wichita—Bill Selah WME R, High Point—Herman Patterson Jr. KGA, Spokane—Ken Hutcheson 
| WCBT, Roanoke Rapids—Bert Schlanger KHQ, Spokane—Ken Hutcheson 
KPMC, Bakersfield—Phil McHugh KENTUCKY KVI, Tacoma—Harry Long ’ 
ee charien C ig WRC, Louisville—Jerry East NORTH DAKOTA KUJ, Walla Walla—J. Birney Blair 
KIEM, Eureka—Charles Corbin avs LOUISE —eeety See | . 
KARM, nce cing Metcalf WHAS, Louisville—John Merrifield bof —_ ag og WEST VIRGINIA 
keCA, Los Angeles—Bernard N. Smith -PM, Minot—E. H. Cooley WAJR. Morgantown—T. O. Moore 
KFI, Los Angeles—Bernard N. Smith LOUISIANA WWVA Wheeling—Ted Spears ‘ 
KNX, Los Angeles—Henry R. Flynn , : OHIO ss pei 
‘MYC, Marysville—Lloyd Me > WWL, New Orleans—Woodrow Hattic . is eae 7 , “Ry y 
oe. Merced_—Willian cee KRMD, Shreveport—Bernard Schram oe Cincinnati— Tom McCarthy WISCONSIN 
KTRB, Modesto—Warren Cato WLW Poor weer al -llnmapeaeag bat Ee 3 Green Bay—Orville Leverton 
KVCV, Redding— Thelma Bryan MAINE WGAR, Cleveland—Ralph Worden Ln 4 age ce Re em 
KPRO, Riverside—Paul L. Fisher a WBNS. Columbus WKBH, La Crosse+Jack Martin 
KROY, Sacramento—Garland Schuler WABI, Bangor—Winthrop S. Duty WHKC sor ener al DeVore WHA, Madison—Milton Bliss 
kG0, San Francisco—Jennings Pierce MARYLAND Wwosu. boone el gy a ba —— Al Gilbert 
iVOE Renta aa . ‘ y WHIO, Dayton—Richard Cull. WIBU,’ Poynette William yy 
KSRO, Santa pam ees faite. WBAL, Baltimore—John A. Zufall estas WING, Dayton—Jim Miles WJMC, Rice Lake—I. O. Hembro 
IIKC. Visalia—Walfred Johns WTBO, Cumberland—Stewart W. Phillips | WMRN, Marion—Bert Stille | WHBL, Sheboygan—Glen James 
, Visalia alfred Johnson samessiemennns WHIZ, Zanesville—William Barnhart WLBL, Stevens Point—G. J. Gunning 
COLORADO 
eHicver—Tiah Bare WAAB, Boston—Charles Eshback OKLAHOMA WYOMING 
alls, yer—Bod S2arris WEEI, Boston—Jesse H. Buffum KASA, Elk City—C. E. Ki . : x ck Guviess— i - Elisw 
ggg tm ge or WNAC, Boston—Charles Eshback KSWO, pend A Soy A WYO 6 ee tok _— 
» La Junta—A. C. Heskett WTAG, Worcester—George F. E. Story KBIX, Muskogee—L. C. Gentry ; 
DELAWARE MICHIGAN | aera 
4 OREGON | sevamay . . r 
Mani Witnttieton-Hasver Smith : Po : KGBU, Ketchikan—Jim Britton 
WILM, Wilmington —John Styles. ee ee KWIL, Albany—Edwin Watson jigs 
FL Sa eee © Seneee KUIN, Grants Pase--Don H. Telford | KGMB, Honolulu—Gwenfread Alle 
ORIDA WHLS, Port Huron—Edward Dougherty | KALE Padtlats Sain . Mobetts | 3 » Honolulu—Gwenfreac sen 
we —_ ea Kieferle oe Sault Ste. Marie—Eugene Suand- | KQOIN, Portland—Luke L. Roberts } 

. Fort s—Barbara Brady : ace Malai Ver i i . 
WFTM, Fort Myers—Barbara Brady WTCM, Traverse City—Bob Green KSLM, Salem—Otto Miller || CANADIAN STATIONS 
WLAK, Lakeland—Tom 7s INSYLVAN 
WIMC, ia i MINNESOTA nigse revenge 
r ms SR. Butler— re . . 

Te Gnas Wale Parin, —|_YSM: Manhae Gn, Har sien meee sites See rs 

q sacola— ss ce , . 4 “Si, § L | “RAG a y . 

WISP, St. Petersburg—William Verdier | Wis’ lntnresnolis Parl Jobns | WHJIB, Greensburg —J. Wyant Rowe CROM, Gelsasa_—C. Stout 
WFLA, Ts . ., | WLB, Minneapolis—Paul Johnson WKBO, Harrisburg—Ralph Miller CFCN, Calgary . H. Stout 
a ampa—Rinhold Rogers and Bill | KROC, Rochester—George B. Cutting WAZL. Hazleton— “yg oa CFRN, Edmonton—Stan Ross 

is 4 4, Hazleton—James Peiser saree ~ 4 > 
7 ' 2 KFAM, St. Cloud—Carl Henneman | amanehetun " : CKUA, Edmonton—Cyril Kenway 
WJNO, West Palm Beach—F - . : WGAL, Lancaster—Kenneth Kreider 

’ aim beac rank Hagan KWLM, Willmar—Don Linder A : F : 

“ --* it a WMRF, Lewistown—Joseph W. Smiley - . 7 
GEORGIA KWNO, Winona—Don Hendriks KYW, Philadelphia—John Thorpe BRITISH COLUMBIA 
. WCAU, Philadelphia—Charles Shoffner CBR, Vancouver—Fergus Mutrie 
mec. Albany—Cecil Fowler MISSISSIPPI | KDKA, Pittsburgh—Donald Lerch 
vAGA, Atlanta—Charles Smithgall | WCBI, Columbus—Charles Holt WCAE, Pittsburgh—Herb Sharp NEW BRUNSWICK 
5 Atlanta—Bynum M. Prance WJPR, Greenville—J. R. Pepper WMBS, Uniontown—Rex Carter CBA, Sackville—Ralph B. M 
‘BLJ, Dalton—Dave Achor oR’ McC iar : WORK, York—Leslie Golli » ee a 
“ : Ww , ont P sowrey , Yor Leslie Golliday ; 
= sobs gg oP ” wood ietn-> © Gon | RHODE ISLAND ONTARIO 
“ ’ rwoc —RBi , LAN . 
WTOC; Savannah—Weldon Herrin WMIS, Natchez—Bill Kelly | CHML, Hamilton—Duke Stubbs 
WPAX,Thomasville—Dean Smith MISSOURI | WFCI, Pawtucket—Paul Oury CJKL, Kirkland Lake—Cy King 
WGOV, Valdosta—Julian Rawlings CFCH, North Bay—Jerry Hill 
WAYX, Waycross—M. Gordon Nessmith | KFRU, Columbia—Dave Cooper | SOUTH CAROLINA CFOS, Owen Sound—Dick Payne 
| KMBC, Kansas City—Phil Evans, Bob Riley WAIM. Anderacn—Jim, Sle CJCS, Stratford—Jack Haney 
IDAHO | WHB, Kansas City—John Cargill wcsc. Cha mee ie: oR + pee | CKGB, Timmins—Gordon Shaw 
KI ‘ £ KFUO, St. Louis—Karl Boehmke | . sapieoneter Willer use ong CBL, Toronto—Don Fairbairn 
DO, Boise—Phil Allen and Vern Moore | KMOX, St. Louis—Charles Stookey WMRC, Greenville—Jimmy Collins CBY, Toronto—Don Fairbairn 
KFXD, Nampa—Eddie Hurt WEW, St. Louis—Joe Brennan WORD, Spartanburg—Charles Spears CKCL, Toronto—Donald Copeland 
WSPA, Spartanburg—Cliff Grey CKNX, Wingham—Bill Henry 


WFIG, Sumter—J. M. Eleazer, T. O. Bowen 


: | MONTANA SOUTH DAKOTA PRINCE EDWARD ISLAND 
ILLINOIS | KGHL, Billings—Tom Edwards : : s CFCY, Charlottetown—A. K. Morrow 
WIBC, BI , | KFBB. Great Falls—Ted Fosse KOBH, Rapid City—John Leslie | 
WAIT’ Caton ten ee . | = ‘ ca WNAX, Yankton—Charles Worcester QUEBEC 
, “ o—howar oberts 
WBBM, Chicago—William Costello NEBRASKA TENNESSEE CBF, Montreal—Armand Berube 
WCFL, Chicago—George T. Case | scpeney. Grand Idland—George Kister CKAC, Montreal—Flavius Daniel 
WENR, Chicago—William Drips KGFW. Wiese allele “atten WOPI, Bristol—Fey Rogers CBV. Quebec—Armand Berube 
wo Chicago—Lewis LaMar KFAB, Lincoln—C. Earl Williams WDOD, Chattanooga—W. Carpenter | CKRN, Rouyn Lucien Godin 
Wig icaeo—Arthur C. Page | KFOR’ Lincoln—C. Earl Williams wien. | rang ng L. Carmichael CHLT, Sherbrooke—Alee Sim 
’ icago—William Drips , W ih ~ 4, Johnson City—-Raymond Rosson | 
WSOY. Decatur—Hugh Muncy WJAG, Norfolk—Art Thomas WNOX, Knoxville—Kenneth Huddleston SASKATCHEWAN 
wey’ E. St. Louis—Gene Hogan | NEVADA WREC, Memphis—Roy Wooten CKBI, Prince Albert—Alex Ewing 
WJ BQ, Harrisburg—Bernie Smith WSIX, Nashville—Robert L. Chaudoin | CKCK, Regina—G. H. Cook 
PF, Herrin—Charlie Jackson | KOH, Reno—Herb Smith WSM, Nashville—Louie Buck | CBK, Watrous—H. R. C. Boyd 
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Radio Stations Subscribing 
TO MAJOR PRESS ASSOCIATION NEWS SERVICES 


AP—Associated Press 
(Served through its subsidiary, 
Press Association) 

50 Rockefeller Plaza 
New York City 
UP—United Press 
220 E. 42nd St. 
New York City 


BUP—British United Press 
231 St. James St. 
Montreal, Que. 


INS—International News Service 
235 E. 45th St. 
New York City 


TP—Transradio Press Service 
§21 Fifth Ave. 
New York City 





(As reported to January 1, 1942, by BUP, INS, PA and UP; 


TP clients reported by individual stations.) 











City 


City Station Service | City Station Service | City Station Servicy 
| | 
ALABAMA CONNECTICUT } —-> WLS AP, UP LOUISIANA 
Anniston WHMA UP | Bridgeport WNAB AP icago WMAQ INS, AP, UP | Alexandria KALB 
Birmingham WAPI UP Shostheed WDRC UP | Chicago WMBI UP | Baton Rouge WJBO . 
Birmingham WBRC INS Hartford WTH AP | Chicago WSBC AP | Baton Rouge W45BR 
Birmingham WSGN AP Hartford WTIC INS, AP, TP | Cicero WHFC UP | Lafayette KVOL o 
Decatur WMSL UP | New Britain WNBC "gp | Danville WDAN UP | Lake Charles KPLC v 
Dothan WAGF AP, TP | New Haven WELI up | Decatur Wwsoy AP | Monroe KMLB w 
Huntsville WBHP UP | Stamford WSRR UP | E. St. Louis WT INS | New Orleans WDSU IN 
Mobile WALA INS | Waterbury WATR s2, Fe | Sees wert, INS, UP | New Oricans WNOE AP, UP 
Mobile WMOB UP | Waterbury WBRY a) bi —- Ue | New Oricans WSMB 'P 
Montgomery WCOV _INS, AP, TP Herrin WIPF UP | New Orleans WWL : 
Montgomery WSFA UP DELAWARE Jacksonville WLDS UP | Shreveport WSMB : 
a o uP Wilmington WDEL UP | — va oo | Shreveport KTBS AP, UP 
Sheffie se ria | Shreveport CWK , 
Tuscaloosa WIRD INS ——— — baal Quincy WTAD UP | P KWKH AP, UP 
osueninn DISTRICT OF COLUMBIA | Rock Island WHBF AP, UP | MAINE 
" ; Washingto WINX ockfor WROK UP | iti 
+ nae pitts UR | Washington wisv ap, UP | Springfield WCBS AP | aoe WABI IN 
Lowell ~ Ap | Washington WMAL INS, AP. UP | Springfield WTAX UP | Bango WLBZ INS 
Phoenix KOY Washington WOL P, UP Tuscola WDZ UP I e' “a Ww u UP 
Phoenix 1 INS | washington WRC __sINS, AP, UP | Urbana WILL ia | oe co UP 
Phoenix KTAR INS, AP, UP apes - “> ’ Portland WCSH UP 
Prescott KYCA INS | Washington WwwDc AP | Portland WGAN UP 
Safford KGLU UP 
Tucson KTUC AP, TP | Fort Lauderdale "3 UP a | aang 
Tucson KVOA UP Gateareiiie RUF up | Anderson WHBU UP | Baltimore WBAL INS UP 
ARKANSAS Jacksonville WJAX INS, AP, TP | Elkhart WTRC UP | ee wee INS 
El Dorado KELD INS | Jacksonville WJHP Ap | Evansville WEOA oi = imore wo M INS 
Fort Smith KFPW UP | Jacksonville WMBR UP | Evansville WGBF UP | Baltimore FBR INS, AP 
Helena KFFA 1P | Lakeland WLAK UP | Fort Wayne WGL Tb we el With AP 
Hot Springs KTHS AP | Lake Worth WWPG AP | Fort Wayne wowo UP | Frederick WFMD g 
Jonesboro KTBM TP | Miami WIOD INS, AP, UP | G&ry WIND a, | bait AP, TB 
Little Rock KARK INS | Miami WQAM UP | Hammond WHIP ER omg WIJES 
Little Rock KLRA UP | Miami Beach WKAT Up | Beans be a bese aie 
Pine Bluff KOTN UP | Ocala WTMC Ap | Indianapolis WFBM INS, AP | MASSACHUSETTS - 
Siloam Springs KUOA UP | Orlando WDBO UP | bdianapolis WIBC UP | Bos 
" Orlando WLOF INS | Indianapolis WIRE ae, 1 WBz AP, U 
CALIFORNIA .¢ | Panama City WDLP AP | Indianapolis WISH AP | Boston wcoP : 
Bakersfield KERN DSi so WCOA ‘Ap | Kokomo WKMO UP | Boston WEEI UI 
Bakersfield KPMC GE. 1 a ptember WFOY UP | Muncie WLBC Up | Boston WHDH ‘ 
Berkeley KRE INS | St Petersbure WSUN Ap. up | New Albany WGRC AP | Boston WMEX iN 
Beverly Hills KMPC UP | St. Petersbure WTSP INS UP | Richmond WKBV tig | Boston WORL u 
Chico KHSL | 4a een WSPB ’ up | South Bend WSBT up | Boston WRUL 
Eureka KIEM INS, UP Tallahassee WTAI UP | Terre Haute WBOW UP | Fall River WSAR INS 
Fresno KARM INS, TP Tampa WDAE AP | Vincennes WAOV UP | Fitchburg WEIM Ar — 
Fresno KMJ UP Tampa WFLA UP West Lafayette WBAA AP | Holyoke WHYN UP 
Glendale KIEV UP | West Palm Beach WJNO UP — WLAW UP 
Hollywood KFWB INS : 7 | Lowell WLLH INS 
Long Beach KFOX UP GEORGIA IOWA | Pittsfield WBRK TP 
Long Beach KGER AP, TP iia WALB AP | Springfield WBZA AP, UP 
Los Angeles KECA AP, UP | Aipeny WGPC up | Ames wo! up | Springfield WMAS INS 
Los Angeles KFAC U prcweod WGAU AP. UP Burlington KBUR PA | Springfield WSPR INS, TP 
Los Angeles KFI AP, GE | Ateste Ww AG ae Cedar Rapids WMT AP, UP | Worcester WORC INS, TP 
Los Angeles KFVD UP peered WATI INS. UP Clinton KROS up | Worcester WTAG ’ 
Los Angeles KGFJ INS Atlan WGST » AP Davenport woc UP MICHIGAN 
Los Angeles KHJ INS, AP Atlente, WSB AP. UP Des Moines KRNT AP, UP ‘ BIGAN 
Los Angeles KNX INS, AP, UP | Augusta WGAC AP, UP | Des Moines KSO AP, UP | Battle Creek WELL 
Los Angeles KRKD 1S | ‘Rouen WRDW AP. Up | Des Moines WHO INS, UP | Bay City WBCM U 
Merced KYOS UP Wmarerick WMOG a Dubuque KDTH AP | Calumet WHDF 
Modesto KTRB UP Cedartown WGA AP Dubuque WKBB INS | Detroit WJIBK ' 
entusey KDON UP | Columbus WRBL men, oe | oS. Pode KVFD EE we ba r 
Oakland KLS INS Dalton WBLJ INS Iowa City WSUI AP | Detroit WIR } 
Oakland KLX AP | Gainesville WGGA AP Marshalltown KFJB UP | Detroit wwi y 
Qakland KROW INS Griffin WKEL AP Mason City KGLO AP, UP | Detroit WXYZ U 
Pasadena KPAS INS LaGrange WLAG UP | Ottumwa KBIZ UP | Detroit W45D U 
Redding KVCV UP | sence WEML Up | Shenandoah KFNF Tp | Escanaba WDBC : 
Riverside KPRO ME, SP | Macon WMAZ INS | Shenandoah KMA up | Flint WFDF : 
Specemanto KFBK UP | Moultrie WMGA UP | Sioux City KSCJ AP | Grand Rapids WASH U 
Sacramento KROY INS Mowe WRGA UP Sioux City KTRI up | Grand Rapids WLAV ' 
San Bernardino KFXM INS, UP Saveansh WSAV INS | Grand Rapids woop U 
San Diego <FMB INS Savannah WTOC UP | Ironwood WJIMS AP, U 
San Diego KFSD AP, UP | Thomasville WPAX UP KANSAS | Jackson WIBM 
San Francisco KFRC INS, AP | Toccoa WRLC AP | | Kalamazoo WKZO by 
San Francisco KGEI INS, AP Caideste WGOV UP | Coffeyville KGGF AP | Lansing WJIM U 
San Francisco KGO INS, AP, UP Waycross WAYX UP | Dodge City KGNO AP | Lansing WKAR 
San Francisco KJBS INS, UP | West Point WDAK INs | Emporia KTSW UP | Marquette WDMJ : 
San Francisco KPO INS, AP, UP Garden City KIUL UP | Muskegon WKBZ U! 
San Francisco KSAN INS, UP IDAHO Great Bend KVGB AP, TP | Pontiac WCAR $ 
San Francisco KSFO INS, AP Boise KIDO UP Hutchinson KWBW UP | Port Huron WHLS U) 
San Francisco KYA INS | Lewiston KRLC Up | Kansas City KCKN UP | Royal Oak WEXL INS 
San Jose KQw INS, UP Nampa KXFD UP | Lawrence WREN UP | Saginaw WSAM x 
San Luis Obispo KVEC INS | Pocatello KSEI up | Manhattan KSAC AP | Sault Ste. Marie WSOO 
Santa Barbara KTMS INS, AP, TP Twin Falls KTFI TP. UP | Pittsburg KOAM INS | Traverse City WTCM 
Santa Rosa KSRO INS. AP, UP | Wallace _ KWAI ‘mp | Topeka WIBW AP, UP 
Stockton KGDM INS . =. KANS UP | MINNESOTA 
Stockton KWG UP Wichita KFBI INS y 
Visalia KTKC AP, UP semua Wichita KFH a ~~ A eArL 
Aurora WMRO AP Duluth WEBC AP, U 
COLORADO Bloomington WJBC TP Hibbin WMFG ‘U 
Colorado Springs KVOR AP Carthage WCAZ UP KENTUCKY psn ow dl KYSM 1 
Denver KFEL TP Champaign WDWS AP, UP Minneapolis WCCO AP, U 
Denver KLZ INS | Chicago WAAF UP | Ashland wom! UP | Minneapolis WDGY . 
Denver KOA__INS, AP, UP | Chicago WAIT | Harlan WHLN UP | Minneapolis WLB 
Denver KMYR UP Chicago WBBM INS, AP, UP | Henderson WSON UP eneaaiiis WLOL INS 
Denver KVOD UP | Chicago WCBD AP | Hopkinsville WHOP UP | Minneapolis CN INS, 
Durango KIUP TP Chicago WCFL UP | Lexington WLAP UP | Moorhead KVOX i 
Grand Junction KFxXxJ UP Chicago WEDC UP Louisville WAVE INS Rochester ROC v 
Greeley FKA UP Chicago WENR _INS, AP, UP Louisville Ss AP, UP | st. Cloud KFAM 1 
La Junta KOKO TP Chicago WGN AP, Owensboro WOMI : ‘ 
Pueblo KGHF AP | Chicago WJJD Paducah WPAD AP, UP (Continued on page 228) 
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Page 226 © 1942 Yearbook Number 


BROADCAST! (5° i: 





-eueerle 
weet tat 


re 
seo 





Adverits.. 











' ~— 
























































Radio Stati ibi 
€ 
o Stations Subscribing to 
MAJOR PRESS ASSOCIATION NEWS SERVICES 
4 4 4 nm LES 
. * e 
(Continued from page 226) 
City Station Service City Station | Ci . a 
St Paul am wa le ity Station Service | City Station s. 
he mtr IP | Miles City KRJF Sete ene — 
vineae warn INS Missoula. KGVO NEW YORK Columbus WOSU } 
Willmar KWLM oe olf Point KGCX Albany WABY TP Dayton WHIO - 
Winona KWNO UP NEBRASKA ae WOKO Te | Pe win INS 
" _ * “4 Auburn WMBO Ap ° . y ‘ 
MISSISSIP Fremont KORN ataviz 7 Al L ‘ = 
Columbus WCBI ap | Grand Island KMMJ Binghemt ware UP | Mansfield WMAN = 
Greenville WJPR Up | Hastings KHAS eeckia WNBF UP | Marion WMRN = 
Greenwood WGRM INS Kearney KGFW Buffalo . . ote = Portsmouth WPAY Ur 
Gulfport WGCM INS Lincoln KFAB Buffal WBEN UP Springfield WIZE UP 
Hattiesbur, ay we | Lincoln KFOR “st WBNY TP | Stechenei mre UP 
Jackson wre INS | Norfolk WJAG — WEBR uP | Toe” ba UP 
e « ™p ~ y, " ~ > re 
Jackson ar > North Platte KGNF eae ha —- UP cer WIOL a, © 
Laurel >. ~ Omaha KOIL Mimi: xBw UP yarre d : we 
Meridian wooe UP | Omaha KOWH — WENY GP | Soanamew ak UP 
McComb WSKB UP | Omaha wow Roamans WHCU UP | Toungetewn ee AP, UP 
Natch ‘aan UP | Scottsbluff KGKY Jamestown WJTN -| hae” wits TP 
—— WMIS INS iKY Kingston WKNY , | Zanesville WHIZ U 
icksburg WQBC AP NEVADA Newburgh WGNY UP : 
i. MISSOURI Las Vegas KENO is Sal Se WABC iS, AP, UP — 
Cape Girardeau KFVS Tp | Reno KOH se a a WBNX Ins | Ada KADA UP 
Columbia KFRU INS, UP Yew York WBYN Ap | Ardmore KVSO 
Hannibal KHMO "AP NEW HAMPSHIRE New York WCNW ar) ec AP 
Jefferson City KWOS AP, UP Keene WKNE New York WEAF iS, AP, UP Lawton KSWO Vy 
Joplin WMBH AN op | Laconia WLNH New York WHN "AP, UP | Muskogee KBIX AP 
Kansas City KCMO Up Manchester WFEA New York WINS INS | Oklahoma City KOCY AP, UP 
Kansas City MeO AP. wp | Manchester WMUR New York WIZ is, AP, up | Oklahoma City KOMA it UP 
Kansas City WDAF Ap | Portsmouth WHEB New York WMCA Ap | Oklahoma City WKY AP 
Kansas City WHB INS ' : New York WNEW AP Okmulgee KHBG oP 
Poplar Bluff KWOC AP NEW JERSEY a oe wNny INS, AP | Shawnee KGFF AP 
St. Joseph KFEQ GP | Atlantic City WBAB 7 WOR AP, TP, UP | Tulsa ery AP 
St. pen 4 KFUO oe Atlantic City KFPG New York WwoVv INS. UP Tulsa KTUL U 
St. Louis KMOX AP, TP, Up | Bridgeton WSNJ Sow Tork WQXR AP | Tulsa KVOO INS 
St. Louis KSD ; * ap | Camden WCAM Niagara Falls WHLD TP, UP s 
St. Louis KWK Up | Jersey City WAAT Ogdensburg WSLB "UP OREGON 
St. Louis KXOK INS. UP Jersey City WHOM Plattsburg WMFF TP Albany KWIL UP 
St. Louis WEW ‘Ins | Paterson WPAT Poughkeepsie WKIP Ap | Astoria KAST UP 
Sea Louis WIL INS Trenton WTNJ aa et WHAM up | Baker KBKR UP 
Sedalia KD — renton WTT) ochester WHEC is Bend : 7 
Springfield KGBY ae 7“ Rochester WSAY INS Corvallis KOAG UP 
Springfield KWTO UP NEW MEXICO onane ° WNBZ TP Eugene KORE us 
7 ra Albuquerque KOB a seein WGY INS, UP Grants Pass KUIN > 
Billings a : Carlsbad KAVE Schenectady W47A Ap | Klamath Falls KFJI UP 
Bozeman ee UP Clovis KICA nee WAGE ae | ee e+ UP 
Butte KG M UP | Hobbs KWEW WFBL INS Marshfield KOOS UP 
Great Falls KFBe UP | Las Vegas KFUN WOLF TP | Medford KMED UP 
elena are 3 UP Roswell KGFL WSYR UP Pendleton KWRC UP 
Kalispell KGEZ UP | Santa Fe KVSF WTRY Up Portland KALE INS, UP 
UP | Tucumcari KTNM : WIBX INS Portland KEX INS. AP 
Watertown WATN TP Portland KGW INS. AP 
Watertown WWNY UP Portland KOIN INS, UP 
a Ww bo AP Portland KWJJ INS. UP 
oodside WwWRI INS Portland KXL P. UP 
- Roseburg KRNR — be 
Salem KSLM U 
NORTH CAROLINA The Dalles . KODL oe 
schon wise INS PENNSYLVANIA 
: Ashe > 7WNC UP Allentown WSAN JP 
Pa —= ea WBBB UP | Altoona WFBG INS TP 
charlotte WAYS INS | Butler WISR "AP 
Charlotte WBT UP | Du Bois WCED UP 
™ arlotte Wwsoc TP Easton Ww ES" 4 7 
n the San Francisco Bay area INS serves —— wee i WERC UP 
: Slizabeth City IC UP | Glenside WIBC J 
all ten radio stations, in i Fayetteville WFNC UP | Harrisburg HP. bi 
’ Baltimore four Gastonia WGNC UP | Harrisburg WKBO uP 
out of five. ieianabes WGBR UP | Hazleton WAZI UP 
3reensboro WBIG AP, TP Johnstown WJA VS, UP 
1 recone" WGBG “UP | Lancaster WGAI waa UP 
‘ ‘ sreenville WGTC UP | Lewistow MRF , 
NS high-speed news reports are un- — WHKY UP | New Castle WKST INS 
= zigh Foin WMFR UP New Kensingt WKP is 
abridged—consequently, each newscaster meng WrTC TP | Philadelphia = KYW. AP, UP 
‘ r /PTF AP, UP | Philadelphia WCAU AP, TP 
can adapt them to his own method or Renmthe Mitt ‘one aa | Seen WDAS INS 
: a : Rocky M , 8 CB JP > iladelphia WFIL INS 
style—without duplication. Salisbury WSTP TP | Philadelphia WPEN TP. OP 
Wilminet ST] iladelphia TPE TP 
. a — on aoe = oo er agg WTEL INS 
- ° 7s “4 a ‘ $ JP 
mong the hundreds of stations using br WAIR AP Pittsbureh Kav om th 
inston-Salem WwsJSs UP Pittshureh "AR a4 
INS are such topnotchers as itabre WIAS i; 
Pittsburgh WJAS TP 
Pittsburgh WWSW INS, AP 
NORTH DAKOTA Reading WEEU "UP 
WEAF, WABC, WLW, WSM Bismarck PY Seranto WARM UP 
’ ismarck KF Scre y J 
Tl ¢ KLZ H CG —— Lake EDEn po ean WoEr INS 
WwW WwW WwW argo WDAY AP, UP | Sharon WPIC UP 
’ 7 Z H B, fem orks ae TP Sunbury WKOK UP 
imestown <RMC Tp | Washington WJPA UP 
WFIL, KYA, WBBM, KFWB me KLPM Tp | Wilkerfiarre WBA vp 
Wilkes-Barre WBRE AP 
Williamsport WRAK UP 
. York TORK IP 
All stations of the New England Yankee “— : bebe ” 
Akron WADC RHODE ISLA 
a é TP ND 
Network and of the Don Lee Pacific Coast sca co a> | Deen wrct - 
System also use INS newscasts Ashtabula WICA 8 eae er ma 
* U 
. Canton WHBC AP, UP SOUTH CAROLINA 
Gicctnnati oe a. Anderson WAIM AP 
a Cincinnati WKRC AP pe ha wieed MP 
nternational News Servi Cincinnati ot mvs, AB | Charleston WIMA ae 
ervice Cincinnati WSAI INS, AP | Columbia wis OP 
Cleveland WCLE * AP — wis UP 
. ‘ Cleveland WG orence WOLS UP 
Get it first ae but first get it ri ht = aber er = AR INS Greenville WFBC TP, UP 
HK AP , 
Clev Greenville WMRC P Ss 
eland WTAM UP C AP, INS 
Columbus WBNS a eet WCRS AP 
Columbus WCOI Spartanburg WORD UP 
Columbus WHKC i — a 3 
UP | Sumter WIIG UP 
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sol 


Rapid City 
Sioux Falls 
gioux Falls 
Watertown 
Yankton 


Bristol 
Chattanooga 
Chattanooga 
Chattanooga 
Clarksville 
Cookeville 
Jackson 
Johnson City 
kingsport 
Knoxville 
Knoxville 
knoxville 
Memphis 
Memphis 
Memphis 
Memphis 
Nashville 
Nashville 
Nashville 


Abilene 

Amarillo 

Amarillo 

Austin 

Austin 

Beaumont 

Beaumont 

Big Spring 

Brownwood 

Corpus Christi 

Corpus Christi 

Corsicana 
Dallas 

Dallas 

Dallas 

Dallas 

Denton 

El Paso 

El Paso 

Fort Worth 
Fort Worth 
Fort Worth 
Galveston 
Harlingen 
Houston 
Houston 
Houston 
Laredo 
Longview 
Lubbock 
Lufkin 
Midland 
Pampa 

Paris 

Pecos 

Port Arthur 
San Angelo 
San Antonio 
San Antonio 
San Antonio 
San Antonio 
San Antonio 
Sherman 
Sweetwater 
Temple 
Texarkana 
Tyler 
Vernon 
Victoria 
Waco 
Weslaco 
Wichita Fall 


Cedar City 
Logan 
Ogden 

Provo 

Price 

Salt Lake Ci 
Salt Lake Ci 
Salt Lake Ci 


Burlington 
Rutland 

St. Albans 
Waterbury 


Charlottesv 
Covington 
Danville 
Frederickst 
Harrisonbu 
Martinsvill 
Newport N 
Norfolk 
Petersburg 
Richmond 
Richmond 
Roanoke 
Suffolk 


Aberdeen 
Bellinghar 
Centralia 
Everett 
Everett 
Longview 
Olympia 
Pullman 
Seattle 
Seattle 
Seattle 
Seattle 
Seattle 
Seattle 
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SOUTH DAKOTA 


id City KOBH 
wax Falls KELO 
Sioux Falls KSOO 
Watertown KWAT 
Yankton WNAX 

TENNESSEE 
istol WOPI 
Pesttancoga WAPO 
Chattanooga WDEF 
Chattanooga WDOD 
Clarksville WJZM 
Cookeville WHI JB 
Jackson WwTJS 
Johnson City WJHL 
kingsport WKPT 
Knoxville WBIR 
Knoxville WNOX 
Knoxville WROL 
Memphis WHBQ 
Memphis WMC 
Memphis WMPS 
Memphis WREC 
Nashville WLAC 
Nashville WSIX 
Nashville WSM 
TEXAS 
Abilene KRBC 
Amarillo KFDA 
Amarillo KGNC 
Austin KNOW 
Austin KTBC 
Beaumont KFDM 
Beaumont KRIC 
Big Spring KBST 
Brownwood KBWD 
Corpus Christi KEYS 
Corpus Christi KRIS 
Corsicana KAND 
Dallas KRLD 
Dallas KSKY 
Dallas WFAA 
Dallas WRR 
Denton KDNT 
El Paso KROD 
El Paso KTSM 
Fort Worth KFJZ 
Fort Worth KGKO 
Fort Worth WBAP 
Galveston KLUF 
Harlingen KGBS 
Houston KPRC 
Houston KTRH 
Houston KXYZ 
Laredo KPAB 
Longview KFRO 
Lubbock KFYO 
Lufkin KRBA 
Midland KRLH 
Pampa KPDN 
Paris KPLT 
Pecos KIUN 
Port Arthur KPAC 
San Angelo KGKL 
San Antonio KABC 
San Antonio KMAC 
San Antonio KONO 
San Antonio KTSA 
San Antonio WOAI 
Sherman KRRV 
Sweetwater KXOX 
Temple KTEM 
Texarkana KCMC 
Tyler KGKB 
Vernon KVWC 
Victoria KVIC 
Waco WACO 
Weslaco KRGV 
Wichita Falls KWFT 
UTAH 
Cedar City KSUB 
Logan KVNU 
Ogden KLO 
Provo KOVO 
Price KEUB 
Salt Lake City KDYL 
Salt Lake City KSL 
Salt Lake City KUTA 
VERMONT 
Burlington WCAX 
Rutland WSYB 
St. Albans WWSR 
Waterbury WDEV 
VIRGINIA 
Charlottesville WCHV 
Covington WJIMA 
Danville WBTM 
Fredericksburg WFVA 
Harrisonburg WSVA 
Martinsville WMVA 
Newport News WGH 
Norfolk WTAR 
Petersburg WPID 
Richmond WRNL 
Richmond WRVA 
Roanoke WDBJ 
Suffolk WLPM 
WASHINGTON 
Aberdeen KXRO 
Bellingham KVOS 
Centralia KELA 
Everett KEVE 
Everett KRKO 
Longview KWLK 
Olympia KGY 
Pullman KWSC 
Seattle KEVR 
Seattle KIRO 
Seattle KJR 
Seattle KOL 
Seattle KRSC 
Seattle KXA 


INS, UP 
UP 
UP 
UP 
UP 


INS, AP 


AP, UP 


UP 
AP 
UP 
AP, UP 
UP 
INS, UP 
UP 


Spokane 
Spokane 
Spokane 
Spokane 


| Tacoma 
| Tacoma 


UP | 


UP 
UP 
AP 
AP, UP 
AP 


INS, UP | 


INS, UP | 
INS | 


Tacoma 
Vancouver 
Walla Walla 
Wenatchee 
Yakima 


Beckley 
Bluefield 
Charleston 
Charleston 
Clarksburg 
Fairmont 
Huntington 
Logan 
Morgantown 
Parkersburg 
Welch 
Wheeling 
Wheeling 
Williamson 


Appleton 
Ashland 
Eau Claire 
Fond du Lac 
Green Bay 
Janesville 
La Crosse 
Madison 
Manitowoc 
Marinette 
Medford 
Milwaukee 
Milwaukee 
Milwaukee 
Oshkosh 


KFIO 
KFPY 
KGA 
KHQ 
KMO 
KTBI 
KVI 
KVAN 
KUJ 
KPQ 
KIT 
VIRGINIA 
WJLS 
WHIS 
WCHS 
WGKV 
WBLK 


WISCONSIN 
WHBY 


WATW 
WEAU 
KFIZ 
WTAQ 
WCLO 
WKBH 
WIBA 
WOMT 
WMAM 
WIGM 
WEMP 
WISN 
WTMJ 
WOSH 


UP 


UP 


UP 
AP 
AP, UP 
UP 


UP 
AP 


UP 
AP, UP 
AP 
UP 
UP 
UP 


AP, UP 


INS, UP 
AP, UP 











BUP, TP 


BUP 
BUP 
BUP 
BUP 
BUP 
BUP 


BUP 
BUP 

rig 
BUP 


Poynette WIBU UP NEW BRUNSWICK 
Racine WRJIN INS Fredericton CFNB 
Rice Lake WJIMC ris Moncton CKCW 
Sheboygan WHBL UP 
Wausau WSAU UP NOVA SCOTIA 
Wisconsin Rapids WFHR AP Halifax CHNS 
Sydney CJCB 
WYOMING Yarmouth CJLS 
Casper KDFN TP 
Cheyenne KFBC UP : 
Powell KPOW a mee oy 
Rock Springs KVRS | 2 oars 
Sheridan KWYO TP Chatham CFCO 
. . Hamilton CKOC 
ALASKA Hamilton CHML 
Anchorage KFQD TP | Kenora CKCA 
Fairbanks KFAR TP Kirkland Lake CIKL 
Juneau KINY INS, TP | North Bay CFCH 
Ketchikan KGBU UP | Ottawa : CKCO 
Sault Ste. Marie CJIC 
HAWAII Stratford cJCcSs 
Hilo KHBC UP Sudbury CKSO 
Honolulu KGMB UP Timmins CKG 
Lihue KTOH UP Toronto CFRB 
Toronto CKCL 
Wingham CKNX 
Canadian 
PRINCE EDWARD ISLAND 
ALBERTA Charlottetown CFCY 
Calgary CFCN BUP, TP QUEBEC 
Edmonton CFRN BUP Montreal CFCF 
Lethbridge CJOC BUP Montreal CKAC 
BRITISH COLUMBIA + yy pe 
Prince Rupert CFPR BUP Rouyn CKRN 
Vancouver CJOR BUP, TP Val d’Or CKVD 
Vancouver CKMO BUP 
Vancouver CKWX BUP 
SASKATCHEWAN 
MANITOBA Moose Jaw CHAB 
Brandon CKX BUP Prince Albert CKBI 
Flin Flon CFAR TP Regina CIRM 
Winnipeg CIRC BUP Regina CKCK 
Winnipeg CKY BUP Yorkton CJIGX 


BUP 
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The World's Best Coverage 
of the World's Biggest News 
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BRITISH UNITED PRESS 
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Advertisers Using NBC-Red Network During 1941 





Sponsor 


Acme White Lead & Color Works, 


Detroit 


Albers Bros. Milling Co., Seattle 


Albers Bros. Milling Co., Seattle 


American Tobacco Co., New York 


American Tobacco Co., New York 


Anacin Co., Jersey City 


Anacin Co., Jersey City 
B. T. Babbitt Inc., New York 
Bayer Co., New York 


Bayer Co., New York 


Bell Telephone System, New York 


Best Foods, New York 


Bristol-Myers Co., New York 


Bristol-Myers Co., New York 


Bristol-Myers Co., New York 


Bristol-Myers Co., New York 


Bristol-Myers Co., New York 


Brown & Williamson Tobacco Co., 


Louisville 


Brown & Williamson Tobacco Co., 


Louisville 


Brown & Williamson Tobacco Co., 


Louisville 


Brown & Williamson Tobacco Co., 


Louisville 


Brown & Williamson Tobacco Co., 


Louisville 


Brown & Williamson Tobacco Co., 


Louisvil'e 


Brown & Williamson Tobacco Co., 


Louisville 


Brown & Williamson Tobacco Co., 


Louisville 
Cardinet Candy Co., Oakland 
Carnation Co., Milwaukee 


Geo. W. Caswell Co., 


Chamberlain Sales Corp., 
Des Moines 


Cities Service Co., New York 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 
Colgate-Palmolive-Peet Co., 
Jersey City 
Colgate-Palmolive-Peet Co., 
Jersey City 
Cudahy Packing Co., Chicago 
Cudahy Packing Co., Chicago 
Cummer Product Co., New York 


E. I. DuPont de Nemours Co., 
Wilmington, Del. 


Firestone Tire & Rubber Co., 
Akron 


F. W. Fitch Co., Des Moines 
F. W. Fitch Co., Des Moines 


F. W. Fitch Co., Des Moines 


San Francisco 


Product 


Paints 
Cereals 
Cereals 
Lucky Strike 
Lucky Strike 
Anacin 


Anacin 

Bab-O Cleaner 
Bayer Aspirin 
Bayer Aspirin 


Telephone Service 


Hellmann’s 


Minit-Rub 

Tpana, Sal Hepatica 
Tpana, Sal Hepatica 
TIpana, Sal Hepatica 
Vitalis 

Raleigh Tobacco 
Raleigh Tobacco 
Raleigh Tobacco 
Wings 

Avalon 

Big Ben 

Bugler 

Raleighs 


Candy 
Milk 


Coffee 
Hand Lotion 


Gas & Oil 


Super Suds 
Dental Cream 
Dental Cream 
Super Suds 
Shave Cream 


Old Dutch Cleanser 
Old Dutch Cleanser 
Molle 
Institutional 


Tires & Tubes 


Shampoo 


Shampoo 


Hair Tonic & Shampoo 


Program 


Smilin’ Ed McConnell 
Voice of Experience 


H. V. Kaltenborn 
Kay Kyser’s College 
Information Please 
America the Free 


America the Free 
David Harum 
Album of Familiar Music 


Young Widder Brown 


Telephone Hour 


We, the Abbotts 


News 

Time to Smile 

Time to Smile 

Quizzer Baseball 

Mr. District Attorney 
Uncle Water’s Dog House 
College Humor 

Red Skelton 

Wings of Destiny 

Show Boat 

Renfro Valley Foiks 
Plantation Party 

Uncle Walter’s Dog House 


Night Editor 
Contented Hour 


Concert Petite 
Lovely Lady Program 


Cities Service Concert 


Ellen Randolph 
Elien Randolph 
Bachelor's Children 
Bess Johnson 
Sports Newsreel 


Bachelor's Children 
Help Mate 

Battle of Sexes 
Cavalcade of America 
Voice o 


{ Firestone 


Musica! Tonic 
Musica! Tonic 


Fitch Band Wagon 


Time 


Saturday, 11:45-12:00 Noon 


Mon., Wed., Fri., 
9:45 A.M. PST 


9:30- 


Tues., Thurs., Sat., 
4:00 P.M. PST 


3:45- 


Wednesday, 10:00-11:00 P.M. 


Friday, 8:30-9:00 P.M.; 
Tuesday, 8:30-9:00 P.M. 
PST Blue 


See, 


‘3 230-11:00 A.M.; 
1:30-2:00 P.M. 


Saturday, 11:30-12:00 Noon 


Mon.-Fri., 11:45-12:00 Noon 
Sunday, 9:30-10:00 P.M. 
Mon.-Fri., 4:45-5:00 P.M. 


Monday, 8:00-8:30 P.M.; 
12:00-12:30 A.M. 
Mon.-Fri., 5:30-5:45 P.M. 


Mon., Wed., Fri., 4:45- 


5:00 P.M. PST 


Wednesday, 9:00-9:30 A.M.; 
12:00-12:30 A.M. 


Wednesday, 9:00-9:30 A.M.; 
12:00-12:30 A.M. 


Wednesday, 9: we 9:30 A.M.; 
12:00-12: 30 A .M. 


Wi reap * :30-10:00 P.M.; 
12:30-1:00 A.M. 


Tuesday, 10:30-11:00 P.M. 


Tuesday, 10:30-11:00 P.M. 


Tuesday, 10:30-11:00 P.M. 


Friday, 10:00-10:30 P.M. 


Monday, 9:30-10:00 P.M. 
Monday, 9:30-10:00 P.M. 
Wednesday, 8:30:9:00 P.M.; 


11:30-12:00 Mid 
Friday, 9:30-10:00 P.M. 


Sunday, 8:00-8:15 P.M. PST 
Monday, 10:00-10:30 P.M. 
Sunday, 11:15-11:30 A.M. PST 
Sunday, 10:30-11:00 P.M.; 
12:00-12:30 A.M. 
Friday, 8:00-8:30 P.M. 
Mon.-Fri., 10:30-10:45 A.M. 
Mon.-Fri., 10:15-10:30 A.M. 
Mon.-Fri., 10:15-10:30 A.M.; 


1:30-1:45 P.M. 


Mon.-Fri., 10:00-10:15 A.M.; 
1:15-1 :30 P.M. 


Saturday, 10:00-10:15 P.M. 


Mon.-Fri., 10:30-10:45 A.M. 


Mon.-Fri, 10:30-10:45 A.M. 


Tuesday, 9:00-9:30 P.M.; 
12:30-1:00 A.M. 


» Monday, 7:30-8:00 P.M.; 
10:30-11:00 P.M. 


Monday, 8:30-9:00 P.M.; 
11:30-12:00 Mid 

Saturday, 10:45-11:00 A.M. 

Saturday, 10:15-10:30 A.M. 


Sunday, 7:30-8:00 P.M. 


Continued on Page 232) 
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No. of 
Stations 


30 


14 


110 


116 


83 


8&3 


118 


83 


70 


63 
48 


48 


62 


62 


10 
10 
117 


Duration of 
Contract 


Jan. ’41-Apr. ’41 


Nov. '40-Apr. *41 
July *41-Sept. "41 
Nov. '38— 

Nov. "40 


June '41—--Dec. ‘41 


Dec. "41 
Sept. '40 
Oct. °31 
Apr. "40 


June *41 
Feb. ‘41 


Oct. °40-June ’ 


e~ 
_ 


Sept. '41 
July '41-Aug. *41 
June '40 
May °39-Ap-. ‘41 
Apr. '41-Sept. *41 
Sept. '41 
Oct. '40- 
Aug. '40-Apr. '41 
Aug. '40-Apr. '41 
May °40 


May *41— 


. '39-Jan. '41 
May *31— 
Apr. *41— 


Nov. °40-Mar. ‘41 


Oct. '40— 


Mar. °40-Apr. *41 


a 


Apr. '41-Sept. "41 


Sept. '41— 


Apr. '41— 


Oct. "41— 


Mar. '41-Sept. "41 


Sept. ’41— 


Sept. '38 


Oct. "40 


Dee. '23— 


May *41-June ‘41 
June °41-Oct. ‘41 


Sept. '38— 


| 


Agency & City 


Henri, Hurst & McDonald, Chicago 


Erwin Wasey & Co., Seattle 
Erwin Wasey & Co., Seattle 
Lord & Thomas, N. ¥ 


Lord & Thomas, N. Y 


Blackett-Sample-Hummert, N, Y, 


Blackett-Sample-Hummert, N, Y, 


Maxon, Ine., N. Y. 


Blackett-Sample-Hummert, N. Y, 


Blackett-Sample-Hummert, N. Y 


N. W. Ayer & Son, N. Y 


Benton & Bowles, N. Y. 


Young & Rubicam, N. ¥ 
Young & Rubicam, N. Y. 


Young & Rubicam, N. ¥ 


Young & Rubicam, N. Y. 


Pedlar & Ryan, N. Y. 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Russel M. Seeds Co., Chicago 


Tomaschke-Elliott, Oakland 


Erwin Wasey & Co., Chicago 


Botsford Constantine & Gardner 
San Francisco 
L. W. Ramsey Co., 


Lord & Thomas, N. Y. 
Benton & Bowles, N. Y. 


Sherman & Marquette, Chicago 
Ted Bates, Inc., N. Y. 
Sherman & Marquette, Chicago 


Sherman & Marquette, Chicago 


Blackett-Sample-Hummert, Chicago 


Blackett-Sample-Hummert, 


Young & Rubicam, N. Y. 


BBDO., N. Y. 


Sweeney & James Co., 


L. W. Ramsey Co., Davenport, 
L. W. Ramsey Co., 


L. W. Ramsey Co., 


Davenport, Ta. 


Chicago 


Cleveland 


Ia. 
Davenport, Ia. ' 


Davenport, Ia. 
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Sponsor 


Gallenkamp Stores Co., 
San Francisco 


Gallenkamp Stores Co., 
San Francisco 


General Electric Co., Cleveland 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 


General Food Corp., New York 


General Foods Corp., New York 
General Foods Corp., New York 
General Mills, Minneapolis 
General Mills, Minneapolis 
General Mills, Minneapolis 


General Mills, Minneapolis 


Grove Labs, St. Louis 


Grove Labs, St. Louis 


Hall Brothers, Kansas City 
Hall Brothers, Kansas City 


Hecker Products Corp., New York 


Hecker Products Corp., New York 


Holland Furnace Co., 
Holland, Mich. 


Geo. A. Hormel Co., Austin, Minn 


Illinois Central Railroad, Chicago 


Andrew Jergens Co., Cincinnati 
Andrew Jergens Co., Cincinnati 
Andrew Jergens Co., Cincinnati 
Andrew Jergens Co., Cincinnati 


S. C. Johnson & Son, Racine, Wis. 


pi 
~ 


C. Johnson & Son, Racine, Wis. 
S. C. Johnson & Son, Racine, Wis. 


Kraft Cheese Co.,-Chicago 


Kraft Cheese Co., Chicago 


Lever Bros. Co., Cambridge, Mass. 


Lever Bros. Co., Cambridge, Mass. 


Lever Bros. Co., Cambridge, Mass. 

Lewis-Howe Co., St. Louis 

Lewis-Howe Co., St. Louis 

Li ggett & Myers bacco Co., 
New York 

P. Lorillard Co., New York 

P. Lorillard Co., New York 


Product 


Shoes 


Shoes 


Lamps 


Jell-O 


Jell-O 


Jell-O 


Maxwell House Coffee 


Maxwell House Coffee 


Jell-O Puddings 


Postum 


Calumet & Swansdown 


Calumet & Swansdown 
Bran Flakes 

Corn Kix 

Wheaties 

Wheaties 


Flour, Wheaties, 
Bisquick, Kix 


Bromo-Quinine 
Bromo-Quinine 
Greeting Cards 
Greeting Cards 
Shinola 

Shinola 
Furnaces 

Spam 


Travel 


Soaps & Cosmetics 
Face Cream 

Face Powder 
Cream & Powder 
Floorwax 
Floorwax 


Floor Wax 


Cheese & Salad 
Dressing 


Parkay 
Swan Soap 
Rinsd 

Rinso & Spry 
Tums 


Tums 


Chesterfield 


Old Golds 
Beech-nuts 
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Program 


Professor Puzzlewit 
Professor Puzzlewit 

Hour of Charm 

Jack Benny 

Jack Benny 

Reg’lar Fellas 

Maxwell House Coffee Time 
Maxwell House Coffee Time 
Aldrich Family 

Aldrich Family 


Home of the Brave 
When a Girl Marries 
Portia Faces Life 
Beat the Band 

Jack Armstrong 
Jack Armstrong 
Gold Medal Hour 
Sherlock Holmes 


Reveille Roundup 


Tony Wons 
Tony Wons 
Lincoln Highway 
Lincoln Highway 
Housewarming 
Burns & Allen 


Camoes of New Orleans 


Hollywood Playhouse 


Tony Martin 


How Did You Meet? 


Adventures of the Thin Man 


Fibber McGee & Molly 
Fibber McGee & Molly 
Hap Hazard 


Music Hall 


The Great Gildersleeve 
Burns & Allen with 
Paul Whiteman 


Grand Central Station 


Saturday Vaudeville 
Treasure Chest 
Frank Fay 

Fred Waring 


Tommy Riggs & Betty Lou 


Don't Be Personal 


No. of 
Time Stations 

Sunday, 4:00-4:30 P.M. PST 5 

Sunday, 3:00-3:30 P.M. PST 5 

Sunday, 10:00-10:30 P.M. 71 

Sunday, 7:00-7:30 P.M.; 104 
11:30-12:00 Mid 

Sunday, 7:00-7:30 P.M.; 112 
11:30-12:00 Mid 

Sunday, 7:00-7:30 P.M.; 104 
11:30-12:00 Mid 

Thursday, 8:00-8:30 P.M.; 91 
11:30-12:00 Mid 

Thursday, 8:00-8:30 P.M.; 91 
11:30-12:00 Mid 

Thursday, 8:30-9:00 P.M.; 82 
12:00-12:30 A.M. 

Thursday, 8:30-9:00 P.M.; 88 
12:00- 12: 30 A.M. 

Mon.-Fri., 5:00-5:15 P.M. 72 

Mon.-Fri., 5:00-5:15 P.M. 72 

Mon.-Fri., 5:15-5°30 P.M. 83 

Sunday, 6:30-7:00 P.M. 28 

Mon.-Fri., 5:30-5:45 P.M. 18 

Mon.-Fri., 5:45-6:00 P.M. 18 

Mon.-Fri., 2:00-3:00 P.M. 34 

Sunday, 10:30-11:00 P.M. 73 

Mon., Wed., Fri., 7:45 87 
8: 00 A.M.; 8: 4 5-9: 00 A.M.; 


10:30-10:45 A.M. 


Tues. & Thurs., 1:15-1:30 P.M.; 16 
Sunday, 4:15-4:30 P.M. 


Tues. & Thurs., 1:15-1:30 P.M.; 42 
Sunday, 4:15-3:30 P.M. 


Saturday, 10:00-10:30 A.M.; 62 
12:00-12:30 P.M. 


Saturday, 11:00-11:30 A.M.; 76 
1:00-1:30 P.M. 
Thursday, 8:00-8:30 P.M. 32 


Monday, 7:30-8:00 P.M.; 68 
10:30-11:00 P.M. 
Sunday, 3:30-3:45 P.M. 10 


Wednesday, 8:00-8:30 P.M.; 64 
11:00-11:30 P.M. 

Wednesday, 8:00-8:15 P.M.; 64 
11:00-11:15 P.M. 


Wednesday, 8:15-3:30 P.M.; 64 
11:15-11:30 P.M. 


Wednesday, 8:00-8:30 P.M.; 76 


Tuesday, 12:00-12:30 A.M. 
Tuesday, 9:30-10:00 P.M. 86 
Tuesday, 9:30-10:00 P.M. 128 
Tuesday, 9:30-10:00 P.M. 86 
Thursday, 9:00-10:00 P.M. 89 


Sunday, 6:30-7:00 P.M.; 61 
11:00-11:30 P.M. 

Tuesday, 7:30-8:09 P.M.; 115 
9:00-9:30 P.M. ° 

Friday, 7:30-8:00 P.M.; 65 
10: 30-11: 00 P.M. 

Saturday, 11:39-12:09 Noon 12 

Tuesday, 8:30-9:00 P.M. 69 

Thursday, 10:30-11:00 P.M. 77 


Mon.-Fri., 7:00-7:15 P.M.; 106 
11:00-11:15 P.M. 


Thursday, 9:30-10:00 P.M. PST 6 
Friday, 8:30-9:09 P.M. PST 6 


(Continued on Page 234) 





Advertisers Using NBC-Red Network During 1941 


Duration of 
Contract 


Mar. '36-Apr. ‘41 
Apr. *41-Sept. '41 
Sept. '39 
Oct. '40-June *41 
Oct, '41- 
Juy *41-Aug. ‘41 
Sept. '40-July ‘41 
Sept. ‘41 
July *40-July ‘41 


Aug. “41 


Apr. '41-Sept. ‘41 
Sept. 41 

Apr. *41— 

Jan. '40-Feb. ‘41 
Sept. '39-May ‘41 
June *41-Sept. *41 
May °38 

Oct. *41 

Oct. *41— 

Oct. ’40-Apr. "41 
Oct. *41 

Mar. '40-Apr. *41 
May '41 

July "41-Aug. 41 
*40-Mar. ‘41 


July 


Nov. 


Oct. '39-Dec. "40 


Jan. '41-June ‘41 


Jan. '41-June ‘41 
July ‘41 


Sept. '40-July ‘41 
Oct. *41 
July "41-Sept. "41 


July '40— 


Aug. '41 


Oct. "41 


Oct. "41— 


July '41-Dee. "41 
June '40— 

Oct. ’41— 

June '39 


Apr. '41-Oct. ’41 
Oct. ’41-Deac. *41 


BROADCASTING e Broadcast Advertisi 


"40-Mar. ‘41 


Agency & City 


Long Adv. Service, San Francise 
Long Adv. Service, San Francisy, 


BBDO., N.Y. 
Foster & Davies, Clevy eland 


Young & Rubicam, N. Y, 
Young & Rubicam, N. Y, 
Young & Rubicam, N.Y. 
Benton & Bowles, N. Y. 

Benton & Bowles, N. Y, 

Young & Rubicam, N. Y. 
Young & Rubicam, N. Y, 


Benton & Bowles, N. Y. 
Benton & Bowles, N. Y. 
Benton & Bowles, N.Y. 
Blackett-Sample-Hummert, Chica! 
Knox Reeves, Minneapolis 
Knox Reeves, Minneapolis 


Blackett-Sample-Hummert, Chiey 
Knox Reeves, Minneapolis 


Russel M. Seeds, Chicago 


Russel M. Seeds, Chicago 


Henri, Hurst & McDonald, Chicy 
Hepri, Hurst & McDonald, Chicy 


Benton & Bowles, N. Y. 


Benton & Bowles, N. Y. 
Ruthrauff & Ryan, Chicago 


BBDO,. Minneapolis 


Caples Co., Chicago 


Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y. 


Needham, Louis & Brorby, Chica 
Needham, Louis & Brorby, Chica? 
Needham, Louis & Brorby, Chica 


J. Walter Thompson Co., Chicag 


Needham, Louis & Brorby, Chicat 


Young & Rubicam, N. Y. 
Ruthrauff & Ryan, N. Y. 


Rathrauff & Ryan, N.Y. 
Stack-Goble Adv. Agey., N. Y- 
Stack-Goble Adv. Agey., N. Y- 


Newell-Emmett Co., N. Y- 


J. Walter Thompson Co., N. Y. 
L2anen & Mitchell, N. Y. 
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UL THIS... 


Green Bay, Wisconsin 
Appleton, Wisconsin 
Oshkosh, Wisconsin 

Fond du Lac, Wisconsin 

Sheboygan, Wisconsin 
Muskegon, Michigan 

Milwaukee, Wisconsin 

Grand Rapids, Michigan 
Madison, Wisconsin 
Racine, Wisconsin 
Kenosha, Wisconsin 
Dubuque, lowa 
Waukegan, Illinois 
Rockford, Illinois 
Elgin, Illinois 
Aurora, Illinois 
Clinton, lowa 
Davenport, lowa 
Moline, Illinois 
Rock Island, Illinois 
Elkhart, Indiana 
South Bend, Indiana 
Michigan City, Indiana 
Gary, Indiana 
Joliet, Ilinois 
Galesburg, Illinois 
Peoria, Illinois 
Bloomington, Illinois 
Lafayette, Indiana 
Danville, Illinois 
Quincy, Illinois 
Decatur, Illinois 
Springfield, Illinois 








Yes, sir, you have the attention of these 33 important trading 
centers in addition to Chicago when you use WMAQ. 

A recent survey conducted for us by C. E. Hooper showed 
that people in the above-mentioned points listen more to WMAQ 
than to any other Chicago station. 

If you would like to know what these 33 trading centers 
outside of Chicago covered by WMAQ mean to you-— just call 
or write and the information will be sent promptly. 


WMAQ — CHICAGO — SUPERIOR 8300 


Represented Nationally by the NBC Spot Offices in 


NEW YORK CHICAGO BOSTON WASHINGTON CLEVELAND 
DENVER SAN FRANCISCO HOLLYWOOD 





THE STATION MOST PEOPLE LISTEN TO MOST 
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Advertisers Using NBC-Red Network During 1941 





Sponsor 
Mars Inc., Chicago 
Mars Inc., Chicago 


Miles Laboratories, Elkhart, 


Miles Laboratories, Elkhart, 
Miles Laboratories, Elkhart, 


Miles Laboratories, Elkhart, 


Miles Laboratories, Elkhart, 


Ind. 


Ind. 


Ind. 


Ind. 


Ind. 


Benjamin Moore Co., New York 


John Morrell & Co., Ottuwma, Ia. 


John Morrell & Co., Ottuwma, Ia. 


Philip Morris & Co., New Y 
Pepsodent Co., Chicago 
Pepsodent Co., Chicago 


Pepsodent Co., Chicago 


Chas 


Chas. H 


ork 


H. Phillips Co., New York 


Phillips Co., New York 


Chas. H. Phillips Co., New York 


Procter & Gamble Co., Cinc 
Procter & Gamble Co., Cinc 


Procter & Gamble Co 


sine 


Procter & Gamble Co. 


Procter & Gamble Co., 


‘ine 
Procter & Gamble Co., Cinc 
Procter & Gamble Co., Cinc 


Procter & Gamble Co., Cinc 


nnati 


Innat 


Innati 


cincinnati 


Innati 


innati 


Iinnati 


innati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinna 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co., Cincinnat 
Procter & Gamble Co, Cincinnat 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 


Pure Oil Co., Chicago 


Quaker Oats Co., Chicago 


Quaker Oats Co., Chicago 


Page 234 ¢ 1942 


Yearbook 


Product 
Candy 
Candy 
Alka-Seltzer & 
Vitamins 
Alka-Seltzer & 
Vitamins 


Alka-Seltzer & 
Vitamins 


Alka-Seltzer & 
Vitamins 

Alka-Seltzer & 
Vitamins 

Paint 

ted Heart Dog Food 

Red Heart Dog Food 

Philip Morris 

Toothpaste & 
Antiseptic 


Toothpaste & 
Antiseptic 


Toothpaste & 
Antiseptic 


Milk of Magnesia 
Milk of Magnesia 
Milk of Magnesia 
Camay 

Camay 

Chipso 

Chipso 

Crisco 

Dash 

Dreft 

Dreft 

Dreft 


Drene 
Drene & Teel 


Duz 
Duz 
Duz 
Duz 
Duz 
Ivory Flakes 
Ivory Flakes 
Ivory Soap 

Ivory Soap 

Ivory Soap 
Ivory Snow 


Ivory Soap 


Lava Soap 


Oxydol 
Oxydol 
White Naphtha 
White Naphtha 
White Naptha 
White Naphtha 


Gas & Oil 


Quaker Oats 


Quaker Oats 


Program 
Doctor I. Q. 
Doctor I. Q. Jr. 
Lum & Abner 


Alec Templeton Time 
Lum & Abner 


News of the World 


National Barn Dance 


Betty Moore 
Bob Becker’s Dog Chats 
Bob Becker's Dog Chats 


Johnnie Presents 
Bob Hope 


Bob Hope 


A Date with Judy 


Stella Dallas 

Lorenzo Jones 

Waltz Time 

Pepper Young's Family 
Guiding Light 

toad of Life 

toad of Life 

Vic & Sade 

Road of Life 

Kitty Keene 

Lone Journey 

Lone Journey 


Knickerbocker Playhouse 
Knickerbocker Playhouse 


Lone Journey 

Lone Journey 

The Goldbergs 

The Bartons 

This Small Town 
Story of Mary Marlir 
Against the Storm 
Against the Storm 
The O’Neills 

Life Can Be Beautiful 
Story of Mary Marlin 


Truth 


or Consequences 


House Boat Hannah 
Man I Married 

Road of Life 

Ma Perkins 

Everyman's Theatre 
Guiding Light 

Pepper Young’s Family 
tight to Happiness 

Guiding Light 


H. V. Kaltenborr 


Your Dream Has Come True 


Girl Alone 


Number 


Time 
Monday, 9:00-9:30 P.M. 
Sunday, 6:30-7:00 P.M. 


Mon., Tues., Thurs., Fri., 
7:15-7:30 P.M. PST 


Friday, 7:30-8:00 P.M.; 
10:30-11:00 P.M. 


Mon., Tues., Thurs., Fri., 
8:15-8:30 P.M. PST 


Mon.-Fri., 7:15-7:30 P.M. 


Saturday, 9:00-10:00 P.M. 


Saturday, 10:30-10:45 A.M 
Sunday, 3:45-4:00 P.M. 


Sunday, 3:00-3:15 P.M. 


Tuesday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 


Tuesday, 10:00-10:30 P.M. 


Tuesday, 10:00-10:30 P.M. 


Tuesday, 10:00-10:30 P.M. 


Mon.-Fri., 4:15-4:30 P.M. 
Mon.-Fri., 4:30-4:45 P.M. 


Friday, 9:00-9:30 P.M 


Mon.-Fri., 3:30-3:45 P.M 
Mon.-Fri., 3:30-3:45 P.M. 
Mon.-Fri., 11:30-11:45 A.M 
Mon.-Fri., 10:45-11:00 A.M 


Mon.-Fri., 3:45-4:00 P.M 
Mon.-Fri., 11:30-11:45 A.M 
Mon.-Fri., 11:30-11:45 A.M 
Mon.-Fri., 5:15-5:30 P.M. 


Mon.-Fri., 11:30-11:45 A.M 


Saturday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 


Saturday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 
Mon.-Fri., 5:15-5:30 P.M 


Mon.-Fri., 11:30-11:45 A.M 
Mon.-Fri., 11:30-11:45 A.M 


1:45 A.M 


Mon.-Fri., 10:00-10:15 A.M. 


Mon.-Fri., 3:00-3:15 P.M 


Mon.-Fri., 11:15-11:30 A.M 


a 
—_ 
*r} 
t 


5-12:30 P.M 


Mon.-Fri., 5:45-6:00 P.M. 
, 11:00-11:15 A.M 


Saturday, 8:30-9:00 P.M.; 
11:00-11:30 P.M. 


Mon.-Fri., 19:00-10:15 A.M. 
Mon.-Fri., 11:00-11:15 A.M. 
Mon.-Fri., 10:45-11:00 A.M 
Mon.-Fri., 3:15-3:30 P.M 
Friday, 9:30-10:00 P.M. 


Mon.-Fri., 10:45-11:00 A.M 
Mon.-Fri., 11:15-11:30 A.M. 
Mon.-Fri., 11:15-11:30 A.M. 
Mon.-Fri., 5:30-5:45 P.M 


Tues., Thurs., Sat., 7:45- 
8:00 P.M. 


Sunday, 5:30-6:00 P.M. 


Mon.-Fri., 5:00-5:15 P.M. 


BROADCASTING © Broadcast Advertising 


No. of 
Stations 


90 


28 


~ 


32 


65 


Duration of 


July 
Mar. 
May 


Sept. 


Sept. 


Mar. 


June 


Mar. 
Sept. 
Nov. 


Apr. 


Sept. 


Sept 


July 


Contract 
"39 
"41-Aug. °41 


*41-Sept. "41 


*40-Apr. ‘41 


"41 


4 


) 


*41-May ’41 
'40-Mar. "41 
"41 
"33 


*40-June ‘41 


‘41 


'41-Sept. ’41 


June '38 

Nov. "39 

Sept. °33 

June °36-Mar. ’41 
Mar. ‘41 

Nov. '39-Apr. °41 
Apr. ‘41 

Nov. °39 

Sept. °40-Apr. "41 
July *40-Apr. °41 
May '40-Apr. °41 
Apr. °41 

Sept. '40-June °41 
Sept. *41 

Oc 40-Apr. ‘4 

Apr. '41-June °41 
June °41-Oct. °41 
Oct. '41 

On 40-Apr. 41 

June '37-Apr. *41 
Apr. °41 

Oct. °39-Apr. °41 

June '39-Dec. '4 

Oc 40-Apr. ’41 

Apr. ’41 

Aug. '40 

Nov. °39-Apr. "4 

July '39-Apr. ’41 

Apr. *41 

Dec. 33 

Oc 40-Mar. '4 

No 39-Mar. "4 
Mar. ’41-Dec. *41 
Dec. "41 

Sept. °40-Apr. °41 
May °'40 

Oct. ’40-Apr. '41 


Sent 
Sept. 


°39-Apr. ’41 


Agency & City 
Grant Adv. Inc., Chicago 


Grant Adv. Inc., Chicago 


Wade Adv. Agcy., Chicago 

Wade Adv. Agcy., Chicago 

Wade Adv. Agcy., Chicago 

Wade Adv. Agcy., Chicago 

Wade Adv. Agcy., Chicago 

Direct 

Henri, Hurst & McD nald, Chicago 
Henri, Hurst & McDonald, Chicago 
Biow Co., N. Y. 

Lord & Thomas, Chicago 

Lord & Thomas, Chicago 

Lord & Thomas, Chicago 
Blackett-Sample-Hummert, N. Y, 
Blackett-Sample-Hummert, N. 
Blackett-Sample-Hummert, N. Y 
Pediar & Ryan, N. Y 

Pediar & Ryan, N. Y. 

Pedlar & Ryan, N. Y 

Pedlar & Ryan, N. Y. 

Compton Adv., N. Y 

Pediar & Ryan, N. Y. 
Blackett-Sample-Hummert, Chicago 
Blackett-Sample-Hummert, Chicago 
Blackett-Sample-Hummert, Chicago 
H. W. Kastor & Sons, Chicago 

H. W. Kastor & Sons, Chicago 
Com yn Ad N. ¥ 

Compton Ad N. Y 

Compton Ad Y 

Co m Ad Y 

Compton A N. ¥ 

Compton Ad N. ¥ 

Comy Adv., N. Y 

( pton A N. ¥ 

Comp Ad N. Y 

Compton Ad N. Y 

Benton & Bowles, N. ¥ 

Comy Ad N. ¥ 
Blackett-Sample-Humm Chicag 
Blackett-Sample-Hummert, Chicaz 
Blackett-Sa e-Hummert, Chicag 
Blackett-Sample-Hummert, Chicagé 
Blackett-Sampie-Hummert, Chicag 
Comr Adv., N. Y 

Compton Ad N. ¥ 

Compton Ad N. ¥ 

Compton Ad N. ¥ 


Leo Burnett Co., Chicago 


Ruthrauff & Ryan, Chicag 


Ruthrauff & Ryan, Chicago 





Sponsor 


cuaker Oats Co., C 
Remington-Rand, N 


RJ. Reynolds Tob 
Winston Salem, ) 


g, J. Reynolds Tok 
Winston Salem, ! 


a, J. Reynolds Tok 
Winston Salem, 


g, J. Reynolds Tot 
Winston Salem, 


a. J. Reynolds Tol 
Winston Salem, 


RJ. Reynolds Tol 
Winston Salem, 


Richfield Oil Co., 
Sealtest, New Yor 
Sherwin Williams 
Sherwin Williams 
signal Oil Co., Lot 
Signal Oil Co., Lo 
Signal Oil Co., Lo 
Skelly Oil Co., Ke 
Skelly Oil Co., Ke 
Skelly Oil Co., Kz 
Sperry Flour Co., 
Sperry Flour Co., 
Standard Brands, 
Standard Brands 
Standard Brands 
Standard Brands 


Tillamook Count 
Tillamook, Ore 


Tillamook Count 
Tillamook, Or 


Tillamook Coun 
Tillamook, Or 


Union Oil Co., I 
Union Oil Co., 1 
Union Oil Co., ] 
Vick Chemical ‘ 
Vick Chemical 
Vick Chemical 
R. L. Watkins | 
R. L. Watkins 


Wesson Oil & S 
San Francise 
Wesson Oi! & § 
San Francisc 
Wesson Oil & | 
San Francis 
Westinghouse | 
Pittsburgh 


| 
| 


BROA 
































Advertisers Using -Red Network During 19 
ee! 
No. of Duration of 
Sponsor Product Program Time Stations Contract Agency & City 
cuaker Oats Co., Chicago Quaker Oats That Brewster Boy Monday, 9:30-10:00 P.M. 51 Sept. '41 Ruthrauff & Ryan, Chicago 
Remington-Rand, New York Typewriters Newsroom of the Air Wednesday, 7:15-7:30 P.M. 26 Oct. "40-Jan. "41 Franklin Bruck Adv., N. Y. 
R. J. Reynolds Tobacco Co., Camel Cigarettes Camel Caravan Thursday, 7:30-8:00 P.M.; 52 July '40-Jan. "41 Wm. Esty & Co., N. Y. 
Winston Salem, N. C. 10:00-10:30 P.M. 
g, J. Reynolds Tobacco Co. Camel Cigarettes Cugat-Rumba Revue Thursday, 7:30-8:00 P.M; 92 Jan. Al Wm. Esty & Cc., N. Y. 
Winston Salem, N. C. 10:00-10: 30 P.M. 
g, J. Reynolds Tobacco Co., Camel Cigarettes Uncle Ezra Saturday, 10:00-10:30 P.M 77 July '40-June "41 Wm. Esty & Co., N. Y. 
Winston Salem, Cc. 
R, J. Reynolds Tobacco Co. Prince Albert Grand Ole’ Opry Saturday, 10:30-11:00 P.M 36 Oct. °39-June ‘41 Wm. Esty & Co., N. Y. 
Winston Salem, N. C. 
g. J. Reynolds Tobacco Co. Prince Albert Grand Ole’ Opry Saturday, 10:00-10:30 P.M. 36 June '41-Sept. "41 Wm. Esty & Co., N. Y. 
Winston Salem, 
. g. J. Reynolds Tobacco Co. Prince Albert Grand Ole’ Opry Saturday, 10:30-11:00 P.M. 45 Sept. "41 Wm. Esty & Co, N. Y 
‘h Winston Salem, N. C. 
leago 
‘hicago Richfield Oil Co., Los Angeles Gas & Oil Richfield Reporter Sun.-Fri., 10:00-10:15 P.M. PST 10 Apr. "31 Hixson-O’ Donnell Co., 
Los Angeles 
Sealtest, New York Milk & Ice Cream Rudy Vallee Thursday, 10:00-11:30 P.M 77 July ’40 McKee & Albright, Philadeiphia 
Sherwin Williams Co., Cleveland Paint Metropolitan Auditions of the Sunday, 5:00-5:30 P.M. 54 Oct. °40-Mar. ‘41 Warwick & Legler, N. Y. 
Air 
Sherwin Williams Co., Cleveland Paint Metropolitan Auditions of the Sunday, 5:00-5:30 P.M. 60 Oct. *41 Warwick & Legler, N. Y. 
Air 
Signal Oil Co., Los Angeles Gas & Oil Signal Carnival Sunday, 7:30-8:00 P.M. PST 14 Nov. °36-Apr. ‘41 Barton A. Stebbins, Los Angeles 
Signal Oil Co., Los Angeles Gas & Oil Signal Carnival Sunday, 8:30-9:00 P.M. PST 14 Apr. '41-Sept. ‘41 Barton A. Stebbins, Los Angeles 
Signal Oil Co., Los Angeles Gas & Oil Signal Carnival Sunday, 8:00-8:30 P.M. PST 15 Oct. ‘41 Barton A. Stebbins, Los Angeles 
.. Fe Skelly Oil Co., Kansas City Gas & Oil Capt. E. D. C. Herne Mon.-Fri., 8:00-8:15 A.M 15 July '40-May ‘41 Henri, Hurst & McDonald, Chicago 
1. Skelly Oil Co., Kansas City Gas & Oil Donald MecGibeny Mon.-Fri., 8:00-8:15 A.M 15 June *41-Aug. “41 Henri, Hurst & McDonald, Chicago 
y. Y Skelly Oil Co., Kansas City Gas & Oil Clifton Utley Mon.-Fri., 8:00-8:15 A.M 20 Aug. ‘41 Henri, Hurst & McDonald, Chicago 
Sperry Flour Co., San Francisco Flour Sam Hayes Mon.-Sat., 7:45-8:00 A.M. PST 6 Jan. °40 Westco Adv. Agency, San Francisco 
Sperry Flour Co., San Francisco Flour Dr. Kate Mon.-Fri., 10:45- 8 May ‘38 Westco Adv. Agency, San Francisco 
11:00 A.M. PST 
Standard Brands, New York Chase & Sanborn Chase & Sanborn Program Sunday, 8:00-8:30 P.M 75 Sept. '40-June ‘41 J. Walter Thompson Co., N. Y 
Coffee 
Standard Brands, New York Royal Deserts What's My Name Sunday, 8:00-8:30 P.M 5 July '41-Aug. “41 J. Walter Thompson Co., N. Y 
Standard Brands, New York Chase & Sanborn Chase & Sanborn Program Sunday, 8:00-8:30 P.M 82 Sept. ‘41 J. Walter Thompson Co., N. Y 
Coffee 
' Standard Brands, New York Tender Leaf Tea One Man's Family Sunday, 8:30-9:00 P.M. 69 June ‘40 J. Walter Thompson Co., N. Y. 
hicago 
: Tillamook County Creamery, Cream & Cheese Bennie Walker's Kitchen Friday, 10:15-10:30 A.M. PST 6 Sept. '39-Apr. ‘41 Botsford, Constantine & Gardner, 
hicago Tillamook, Ore. Portland 
hicago Tillamook County Creamery, Cream & Cheese Bennie Walker's Kitchen Friday, 9:00-9:15 A.M. PST 6 May °41-Sept. ‘41 Botsford, Constantine & Gardner, 
Tillamook, Ore. Portland 
Tillamook County Creamery, Cream & Cheese Bennie Walker’s Kitchen Friday, 10:00-10:15 A.M. PST ih Oct. ‘41 Botsford, Constantine & Gardner, 
Tillamook, Ore. Portland 
Union Oil Co., Los Angeles Gas & Oil Where & When Monday, 8:30-9:00 P.M. PST 14 Apr. '40-Dec. "40 Lord & Thomas, Los Angeles 
Union Oil Co., Los Angeles Gas & Oil Point Sublime Monday, 8:30-9:00 P.M. PST 14 Dec. '40-Sept. "41 Lord & Thomas, Los Angeles 
Union Oil Co., Los Angeles Gas & Oil Point Sublime Wednesday, 8:00-8:30 P.M. PST 11 Oct. '41 Lord & Thomas, Los Angeles 
Vick Chemical Co., New York Vatronol Wake Up and Sing Mon., Wed., Fri., 7:30- 10 Sept. '40-Mar. ‘41 Morse International, N. Y. 
7:45 A.M. PST 
Vick Chemical Co., New York Vick Products How To Win $5,000 Sunday, 5:30-6:00 P.M. 74 Oct. *41-Nov. "41 Morse International, N. Y. 
Vick Chemical Co., New York Vick Products The Nichols Family Sunday, 5:30-6:00 P.M. 74 Nov. 41 Morse International, N. Y 
R. L. Watkins Co., New York Dr. Lyon’s Tooth Manhattan Merry-Go-Round Sunday, 9:00-9:30 P.M. 38 Nov. '32 Blackett-Sample-Hummert, N. Y. 
Powder 
R. L. Watkins Co.,.New York Dr. Lyon’s Tooth Backstage Wife Mon.-Fri., 4:00-4:15 P.M. 59 Sept. "36 Blackett-Sample-Hummert, N. Y. 
Powder 
Wesson Oil & Snowdrift Co., Salad Oil Hawthorne House Monday, 9:30-10:00 P.M. PST 6 Oct. '35-Apr. ‘41 Fitzgerald Adv. Agency, 
San Francisco New Orleans 
Wesson Oi! & Snowdrift Co., Salad Oil Hawthorne House Monday, 9:30-10:00 P.M. PST 6 Sept. °41 Fitzgerald Adv. Agency, 
San Francisco New Orleans 
Wesson Oil & Snowdrift Co., Salad Oil Hawthorne House Monday, 9:00-9:30 P.M. PST 6 Apr. '41-Sept. ‘41 Fitzgerald Adv. Agency, 
San Francisco New Orleans 
Watinghouse Elec. & Mfg. Co., Electrical Equipment Musical Americana Thursday, 10:30-11:00 P.M. 86 Oct. '40-Jan. ’41 Fuller & Smith & Ross, N. Y. 
ittsburgh 
cago 
nicago ° ° ° ese 9 
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Advertisers Using CBS Networks During 1941 


* Pacific Coast Stations Only 





** New England Stations Only Contract Dates Cover Only Those Contracts Effective in 1941 





No. of 
Staticrs 


Duration of 
Sponsor Product Program Time Contract 


Albers Brothers Milling Co., Seattle 


American Chicle Co., 
Long Island City 


American Home Products Corp., 
Jersey City 


American Home Products Corp., 
Jersey City 


American Oil Co., Baltimore 


American Tobacco Co., New York 
Armour & Co. 


, Chicago 


Armstrong Cork Co., 
Art Metal Works, Newark 


Atlantic Refining Co., Philadelphia 


Bathasweet Corp., New York 


Bekins Van & Storage Co. 


Best Foods, New York 


Bowey’s Inc., Chicago 


Bowey’s Inc., Chicago 


Breakfast Club Coffee, Los Angeles 


Brown & Williamson Tobacco Corp., 


Louisville 
Cal. Fruit Growers Exchange, 

Los Angeles 
Campana Sales Corp., Batavia, III. 
Campbell Soup Co., Camden 
Campbell Soup Co., Camden 
Campbell Soup Co., Camden 
Campbell Soup Co., Camden 
Campbell Soup Co., Camden 
Campbell Soup Co., Camden 
Campbell Soup Co., Camden 
Chesebrough Mfg. Co., New York 
Chrysler Corp., Detroit 
Chrysler Corp., Detroit 


Coca-Cola Co., Atlanta 


Colgate-Palmolive-Peet Co.. 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Colgate-Palmolive-Peet Co., 
Jersey City 


Lancaster, Pa. 


Flapjack Flour 
Chewing Gum 


Anacin 
Kolynos, Bisodol 
Edna W. Hopper Cosm. 


Gas and Oil 


Lucky Strikes 
Treet 


Quaker Rugs 
Ronson Lighter 


Gas and Oil 


Bathasweet Products 


Nucoa, Hellman’s 


Dari-Rich Products 


Dari-Rich Products 


Raleigh Cigarettes 


Sunkist Fruits 


Campana Balm, DDD 
Dreskin, Coolies 


Franco-American 
Spaghetti & Macaroni 


Soups, Tomato Juice, 
Baked Beans 


Soups, Tomato Juice 
Baked Beans 
Tomato Juice 
Tomato Juice 
Soups, Tomato Juice 
Baked Beans 
Soups, Tomato Juice 
Vaseline Products 
Chrysler, Dodge, 
DeSoto, Plymouth 


Chrysler Fluid-Drive 


Coca-Cola 


Colgate Toothpowder 


Cashmere Bouquet, 
alo 


Shaving Cream 


Dental Products 


Who Dunnit 


Bill Henry—-News 


Our Gal, Sunday 
Romance of Helen Trent 


Edwin C. Hill 


Your Hit Parade 
Treat-Time 


Armstrong Theater of Today 


Paul Sullivan 
Football Play-by-Play 


Bob Garred—-News 


Bill Henry, News Analyst 


We, the Abbots 


News & Rhythm 


Stars Over Hollywood 


Rita Murray 


Paul Sullivan 


8/11-9/1 Bill Henry's Calling 
Hedda Hopper’s Hollywood 


First Nighter 


_ Lanny Ross 


Amos 'n ’Andy 

Campbell Playhouse 
7/7-8/1 You're the Expert 
Fletcher Wiley 

Charlie & Jessie 

Martha Webster 

7/21 The Man I Married 


The Arkansas Traveler— 
Bob Burns 


Dr. Christian 
6/12-8/27 Morton Gould Hour 
Major Bowes Amateur Hour 


Elmer Davis & the News 


Pause that Refreshes on the 
Air—Andre Kostelanetz 


Stepmother 


Wayne King Orchestra 


City D 
10/4 Hobby Lobby 


Colgate-Ask-It-Basket 
4/17 Colgate Spotlight 
8/2 Guy Lombardo Orchestra 


Thursday, 7:30-8:00 P.M. PST 7* 
6:15-6:30 P.M. PST 7* 


Wed. & Fri., 
4/29 Tues., Thurs., 9:30- 
9:45 P.M. PST 
9/30 Tues., 7:45-8:00 P.M.; 
Thurs., 7:15-7:30 P.M. PST 


Mon.-Fri., 12:45-1:00 P.M. 
Mon.-Fri., 12:30-12:45 P.M. 


Mon.-Fri., 6:05-6:15 P.M.; 
3/24 Mon. ag -6:10 P.M. 
7/28 Mon., Wed., Fri., 6:00- 

6:10 P.M. 
4/28-9/27 re. 11:00-11:10 P.M 


me 9:00-9:45 P.M.; 
2:00-12:45 A.M. 


Mon., Wed., Fri., 11:00- 
11: 15 A.M. 


Saturday, 12:00-12:30 P.M. 
Friday, 6:30-6:45 P.M.; 1:00- 
1:15 A.M. 


Saturday, 2:00-4:30 P.M. 
Approx, 


Tues., Thurs., 7:30-7:45 A.M. 5* 
PST 


Mon., Wed., 5:30-5:45 P.M. 
10/31 Mon., Wed., Fri., 5:30- 
5:45 P.M. PST 


— -Fri., 4:15-4:30 P.M.; 
715-7:30 P.M. 


Sunday, 11:05-11:30 A.M.; 
2:35- 3: 00 P.M. 
2/23 Re. 1:35-2:00 P.M. 


Saturday, 
1:30-2:0 
10/4 ace repeat 


12:30-1:00 P.M.; 
0 P.M. 


Tues., Thurs., 
PST 


6/16 Mon., Wed., 9:45-10:00 A.M. PST 
A.M. PST 


9/30 Tues., Thurs., 8:00-8:15 


Mon. a. 6:30-6:45 P.M.; 32 
1:00-1:1 5 A. M. 
4/28 edd te. 12:00-12:15 A.M. 


Mon., Wed., Fri., 6:15-6:30 
P.M. 

Tuesday, 8:30-8:55 P.M. 

9/19 Friday 9:30-9:55 P.M. 


Mon.-Fri., 
11:15 


7:15-7:30 P.M.; 
-11:30 P.M. 


Mon.-Fri., 7:00-7:15 P.M 
11:00-11:15 P.M. 


Friday, 9:30-10:00 P.M. 


Mon.-Fri., 2:30-2:45 P.M. 


Mon., Wed., Fri., 11:00-11:15 
A.M.; 1:45-2: 00 P.M. 


Mon. oem .: :15-11:30 A.M.; 
3:00-3:15 P.M. 


Tuesday, 8:30-8:55 P.M.; 
12:30-12:55 A.M. 


Wednesday, 8:30-8:55 P.M.; 
11/30-11:55 P.M. 


Thursday, 9:00-10:00 P.M. 


Mon., Wed., Thurs., Sat., 8:55- 
9:00 P.M. 


Sunday, 4:30-5:00 P.M. 

4/6 Sunday, 4:30-5:15 P.M. 
6/29 Sunday, 8:00-8:30 P.M. 
9/28 Sunday, 4:30-5:00 P.M. 


Mon.- on 10:30-10:45 A.M.; 
4:45-5:00 P.M. 


9 pag 4200-4: 15 P.M. 
Saturday, 8:30-8:55 P.M. 


Thursday, 8:30-8:55 P.M.; 
__ 12:00-12:25 5 A.M. 

/5 Saturday, 8:30-8:55 P.M.; 
11:30 11:55 P.M. 


Thursday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 

7/5 Saturday, 8:00-8:30 P.M.; 
11:00-11:30 P.M. 


(Continued on Page 241) 
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PST 4* 


7:45-8:00 A.M. 3* 


10/2/41 
3/5/41— 


9/23/40— 


9/23/40 


4/29/40— 


5/4/40— 


2/24/41— 


10/4/41— 
4/11/41-6/13/41 
9/27/41-11/29/41 


10/15 /40— 


9/29/41— 


. 


10/7/40-5/30/41 


6/2/40-5/25/41 


9/23/40-9/18/41 


11/6/40— 


9/3/40— 


4/1/40 


4/1/40— 


11/29/40-6/13/41 


4/29/40— 


12/13/40-1/17/41 


9/9/40— 


9/16/41— 


10/30/40— 


9/12/40— 


3/3/41-4/5/41 


12/1/40— 


12/30/40— 


5/40-1/25/41 


1/2/41— 


Agency & City 
Lord & Thomas, Los Angeles 


Badger, Browning & Hersey, N, 


Blackett-Sample-Hummert, N, Y, 


Blackett-Sample-Hummert, N, ¥ 


Joseph Katz Co., Baltimore 


Lord & Thomas, N. Y 


Lord & Thomas, Chicago 


BBDO., N. Y. 


Cecil & Presbrey, N. Y. 
N. W. Ayer & Son, N. Y. 


H. M. Kiesewetter Adv 


. Agency, 
N.Y 


Brooks Adv. Agency, Los Angeles 


Benton & Bowles, N. Y. 


Sorensen & Co., Chicago 


Sorensen & Co., Chicago 


Lockwood-Shackelford Adv. Ag 
Los Angeles 


BBDO., N. Y. 


Lord & Thomas, Los Angeles 
Aubrey, Moore & Wallace, Chie 
Ruthrauff & Ryan, N. Y. 
Ward Wheelock Co., Philadelphia 
Ward Wheelock Co., Philadelphia 
Ward Wheelock Co., Philadelphia 
Ward Wheelock Co., Philadelphia 
Ward Wheelock Co., Philadelphia 
Ruthrauff & Ryan, N. Y. 
McCann-Erickson, N. Y. 
Ruthrauff & Ryan, N. Y. 

Lee Anderson Adv. Co., Detroit 


D’Arcy Adv. Co., N. Y. 


Sherman & Marquette, Chicago 


Sherman & Marquette, Chicago 


Ted Bates Inc., N. Y. 


Ted Bates Inc., N. Y. 
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This is London...Ankara...Singapore... 





ae 


Through Studio 9 flows the news of the world 


Center of a newsgathering organization whose outposts span the meridians, Studio 


9 never sleeps. Day and night, over the CBS network, it reports the news to all America 


—the news that heartens when it is good, that renews determination when it is bad. 
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From Ankara to Sydney, from Buenos Aires to Moscow, from San Francisco to Singapore, 


CBS reporters are there when it happens. From 56 foreign cities in 1941, CBS broadcast 
a thousand first hand accounts of world developments. And today, at strategic news 
points all over the world, CBS men are telling their stories into distant microphones, or 


reporting their news to general headquarters back in New York. 


ANKA 


SHAN ie. 











In twenty-one languages... 


the CBS “listening post” plucks from the air the news of the world—news in Japanese, 


German, Italian, Spanish, Portuguese and Russian and fifteen others. Wherever and 


whenever news is being made, it is heard and recorded at the CBS listening post. 


Out of radio has been born this kind of journalism unknown to past wars. And under 
the direction of one of the world’s great editors, CBS has played an important role— 
perhaps the major one—in bringing radio journalism to maturity. CBS news men have 
been called the greatest reporters of our time. Davis, Murrow, Shirer, Brown, Trout, Daly— 
are names well in the forefront among radio’s newsmen. And through them—CBS upholds 


its now traditional standing as the prime radio news source for the American people. 


The Columbia Broadcasting System 


——oo 


Spons 


Colgate-Palmoli' 
Jersey City 


Colgate- Palmoli 
Jersey City 


Colgate-Palmoli 
Jersey City 


Colgate-Pal moli 
Jersey City 


Colgate Palmol 
Jersey City 


Colonial Dames 


Commercial ¢ ys 


Contirental B: 


Oudahy Packi 
Curtiss Candy 


Eagle Oil & R 
Santa Fe Sy 


Elgin Nationa 
Higin, I 


Emerson Dru 
Eversharp In 
Florida Citru 

Lakeland, | 
Ford Motor ' 
Gallenkamp 

San Frane 


General Foor 


General Foo 


General Foo 


General Fox 


General Fo 
General Fo 
General Fo 
General Fo 


General F< 


General F« 
General F. 
General F. 


General M 


General \ 


General } 


General | 


General 


BR 
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CBS Networks During 1941 








eee 
No. of Duration of 
Sponsor Product Program Time Stations Contract Agency & City 
Colgate-Palmolive-Peet Co., Crystal White Woman of Courage Mon.-Fri., 10:45-11:00 A.M.; 22 1/6/41 Sherman & Marquette, oO hicago 
Jersey City 3:45-4:00 P.M. 10/27 Ted Bates Inc., N. Y. 
Colgate-Palmolive-Peet Co., Octagon Products Woman of Courage Mon.-Fri., 10:45-11:00 A.M. 39 12/30/40 Ted Bates Inc., N. Y. 
Jersey City 
Colgate-Palmolive-Peet Co., Palmolive Soap Hilltop House Mon.-Fri., 4:30-4:45 P.M 81 12/30 /40-6/27/41 Ward Wheelock Co., Philadelphia 
Jersey City 3/31 Story of Bess Johnson 
Colgate-Palmolive- Peet Co., Super Suds Myrt and Marge Mon.-Fri., 10:15-10:30 A.M.; 79 12/30/40 Sherman & Marquette, Chicago 
Jersey City 4:15-4: 30 P.M. 
Colgate-P: ~_aiee Peet Co., Palmolive Soap 8/21-9/3 William Shirer Tues.-Sun., 8:55-9:00 P.M. 90 6/1/41-12/6/41 Ward Wheelock Co., Philadelphia 
Jersey Ci Elmer Davis and the News 
Colonial Dames, Hollywood Cosmetics Find the Women Friday, 9:5 55-10:00 P.M. PST; 7* 12/20/40 Glasser, Gailey & Co., Los Angeles 
-9 _ PST; 
PST; 


Commercial Credit Co., Baltimore 


Contirental Baking Co., New York 


Oudahy Packing Co., Chicago 


Curtiss Candy Co., Chicago 
Eagle Oil & Refining Co., 
Santa Fe Springs, Cal. 


Elgin National Watch Co. 
Einin, Ii. 


Emerson Drug Co., Baltimore 


Eversharp Inc., Chicago 


Florida C ae C poutine, 
Lakeland, 


Ford Motor Co., Dearborn 


Gallenkamp Stores Co., 
San Francisco 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., 


York 


y York 


General Foods Corp., 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., York 


General Foods Corp., New York 


General Foods Corp., New York 


General Foods Corp., New York 
w York 
New York 


General Foods Corp., Ne 
General Foods Corp., 


General Mills, Minneapolis 


General Mills, Minneapolis 


General Mills, Minneapolis 


General Mills, Minneapolis 


General Motors Corp., Detroit 


Auto Finance Service 


Wonder Bread 


Old Dutch Cleanser 


Candy 


Golden Eagle Gas 


Watches 


Bromo-Seltzer 
Pens & Pencils 


Citrus Fruits 


Ford, Lincoln, 
Lincoln Zephyr 


Shoes 


Maxwell House Coffee 
Post Bran Flakes 
1/20 Post Toasties 


Post Toasties 
1/20 Post Br Flakes 


} 30 Baker's Choc. 
Postum 
12/29 Jell-O 


7/1-9/9 Grapenuts, 
Sanka Coffee 
Grapenuts 


Grapenuts 


Sanka Coffee 


LaFrance, Satina 
Tapioca, Postum 


Swansdown, Calumet 
Diamond Salt 


Swansdown, Calumet 


Wheaties 


Wheaties 


Gold Medal Flour 


Bisquick 


Institutional 


Bob Trout—News 


Marriage Club 
8/14 Maudie’s Diary 


Bachelor's Children 


Jackson Wheeler——News 


The World Today 
Shirley Temple Time 


Vox Pop 
Take It or Leave It 


Mary Margaret McBride 


5/18-9/21 Summer Hour 
Ford Sunday Evening Hour 


Here’s the Clue 


Kate Hopkins 


Young Dr. Malone 


Portia Faces Life 


Second Mrs. Burton 


We, the People 
Kate Smith Hour 
Claudia and David 


William L. Shirer 


Joyce Jordan, Girl Interne 


Kate Smith Speaks 
Kate Smith Speaks 


My Son and I 
1/6 Home of the Brave 


By Kathleen Norris 


Stories America Loves 


Hymns of All Churches 


Betty Crocker 


Inland Children’s Chorus 





10/3 Friday, 9:55- 10:00 P.M. PST 


Mon., Wed., Fri., 6:00-6:05 61 


Fe 11:00-11:05 P.M.; 
:55-12:00 Mid; 
3 24 Mon., Wed., Fri., 6:10-6:15 
P.M.; 11:10-11:15; 11: 55- 


12: 00 Mid 


Saturday, 8:00-8:30 P.M.; 46 
11:00-11:30 P.M. 

7/3 Thursday, 7:30-8:00 P.M.; 
11:30-12:00 Mid 


Mon.-Fri., 9:45-10:00 A.M. 18 


Sat., Sun., 11:00-11:05 A.M. 39 


Sunday, 11:30-12:00 Noon PST 34 


Friday, 10:00-10:30 P.M. 75 
Monday, 8:00-8:30 P.M. 74 
Sunday, 10:00-10:30 P.M. 73 
Mon. Fri., 3:00-3:15 P.M. 25-20 
Sunday, 9:00-10:00 P.M. 56 
Thursday, 6:45-6:50 P.M. PST 5* 


7/11 Friday, 8:45-9:00 P.M. PST 





=~" Fri., 4:45-5:00 P.M.; 51 
30-3:45 P.M. 
ves Mon.-Fri., 2:45-3:00 P.M. 
Mon.-Fri., 2:00-2:15 P.M.; 85 
6:00-6:15 P.M. 
6/2 re. 7:15-7:30 P.M. 
Mon.-Fri., 4:00-4:15 P.M. 83 
2/17 re. ie 122 30 P.M. 
— Fri., 4:00-4:15 P.M. PST 6* 


4/28 9/26 Mon.-Fri., 3:00- 
3:15 P.M. PST 


Tuesday, 9:00-9:30 P.M.; 68 
12:00-12:30 A.M, 


Friday, 8:00-8:55 P.M.; 
12:55 A.M 


12:00- 91 


Friday, 8:00-8:30 P.M.; 12:00- 87 


2:30 A.M 


Sunday, 5:45-6:00 P.M. 67 

-* vey med P.M.; 75 
:30-6:45 P.M. 

9 ee. §:00-6:15 P.M. 

Mon.-Fri., 12:00-12:15 P.M. 79-57 

Tues., Thurs., 12:00-12:15 P.M. 22 

Mon.-Fri., 2:45-3:00 P.M. 79 


Mon.-Fri., 10:00-10:15 A.M.; 30 
11:45-12:00 Noon 

3/21 cancel repeat 

9/29 Mon.-Fri., 9:45-10:00 A.M. 


Mon.-Fri., 9:45-10:00 A.M.; 39 
11:45-12:00 Noon 


Mon., Tues., Thurs., 9:45- 40 
10:00 A.M.; 11:45-12:00 Noon 

4/28 re. 5:00-5:15 P.M. 

9/29 Mon., Tues., Thurs., 
10:15; 11:30-11:45 A.M. 


10:00- 


Wed., Fri., 9:45-10:00 A.M.; 40 
11:45-12:00 Noon 

4/28 re. 5:00-5:15 P.M. 

9/29 Wed., Fri., 10:00-10:15; 
11:30-11:45 A.M. 


Wednesday, 10:15-10:30 P.M. 26 


(Continued on Page 242) 
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3/25/40-9/20/41 


12/7/40 


9/23 /40-3/21/41 


1/4/41 
11/9/41 


12/5/41-12/26/41 


8/4/41 
9/22/40 


10/7/40-7,/ 4/41 


9/8/40 


11,11 40 
9,3/40— 
9/20, 40-6 27, 41 


10,3/41— 


7/4,41-9, 26 41 
10,5/41— 


9,30/40— 


9 /30/40— 


10/1/40— 


9/30/ 40-4 25, 41 


9 30 40-10 3 41 


10 6 41 


3/24/41— 


12/24/41 Only 


1942 Yearbook 


O’ Dea, Sheldon & Canaday, N. Y. 


Ted Bates Inc., N. Y. 


Biackett-Sample-Huammert Ine. 
Chicago 


C. L. Miller Co., N. Y. 


General Adv. Agency, Los Angeles 


Wm. Esty & Co., N. Y. 


Ruthrauff & Ryan, N. Y. 
Biow Co., N. Y. 
Arthur Kudner, N. Y. 


MeCann-Er 


ekson. N. Y. 


Long Adv. Service, San F 


Benton & Bowles, N. Y. 


Young & Rubicam, N. Y. 
6 30 Benton & Bowles, N. Y. 
12/29 Young & Rubicam, N. Y. 


Young & Rubicam, N. Y. 


< 


oung & Rubicam, N. Y. 


< 


oung & Rubicam, N. Y. 


Young & Rubicam, N. Y. 


< 


oung & Rubicam, N. Y. 


Young & Rubicam, N. Y. 
Benton & Bowles, N. Y. 
Young & Rubicam, N. Y. 


Knox Reeves Adv., Minneapolis 


Knox Reeves Adv., Minneapolis 


Blackett-Sample-Hummert, Chicago 


Blackett-Sample-Hummert, Chicago 


Arthur Kudner Ince., N. ¥ 
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Sponsor 


General Petroleum Corp., 
Los Angeles 


General Petroleum Corp., 
Los Angeles 


Gillette Safety Razor Co., Boston 


Gillette Safety Razor Co., Boston 
Gillette Safety Razor Co., Boston 


Gulf Oil Corp., Pittsburgh 


Richard Hudnut, New York 


International Cellucotton 
Products Co., Chicago 


International Silver Co., 
eriden, Conn. 


Johns Manville Corp., New York 
Johns-Manville Corp., New York 
Johnson & Johnson, 
ew Brunswick, N. J. 
Johnson & Johnson, 
New Brunswick, N. J 


Knox Gelatine Co., 
Johnstown, N. Y. 


Lady Esther Co., Chicago 


Lever Brothers Co., 
Cambridge, Mass. 


Lever Brothers Co., 
Cambridge, Mass. 


Lever Brothers Co., 
Cambridge, Mass. 


Lever Brothers Co., 
Cambridge, Mass, 


Lever Brothers Co., 
Cambridge, Mass. 


Lever Brothers Co., 
Cambridge, Mass. 
Lever Brothers Co., 
Cambridge, Mass. 
Libbey-Owens-Ford Glass Co., 
oledo 
Liggett $ Myers Tobacco Co., 


New York 


Liggett & Myers Tobacco Co., 
ew York 
Thomas J. Lipton Inc., Hoboken 


Thomas J. Lipton Inc., Hoboken 


P. Lorillard Co., New York 
P. Lorillard Co., New York 


P. Lorillard Co., New York 


P. Lorillard Co., New York 


Los Angeles Soap Co., Los Angeles 


Luden’s Inc., Reading, Pa. 
Luden’s Inc., Reading, Pa. 


Luxor Ltd., Chicago 
Macfadden Publications, New York 


Product 


Gas and Oil 
Gas and Oil 


Razors, Blades 


Razors, Blades 


Razors, Blades 
Gas and Oil 


Marvelous Cosmetics 


Kleenex 
Sterling & 1847 
ogers Bros. Silver 


Insulation 
Insulation 
Band Aid 


Band Aid 


Sparkling Gelatine 


Cosmetics 


Rinso 


Lifebuoy 


Lifebuoy 
Lux Soap & Flakes 
Silver Dust 


Rinso 


Spry 


Building Materials 


Chesterfields 
Velvet Tobacco 
Tea and Tea Bags 


Tea and 
Continental Soup 


Beechnut Cigarettes 


Sensation Cigarettes 
Sensation Cigarettes 


Old Golds 
White King Soap 


Menthol Cough Drops 
Menthol Cough Drops 


Luxor Toiletries 


Liberty 


Program 
I Was There 


Football Forecast 


Orange Bowl Football Game 


Kentucky Derby 


Elmer Davis and the News 


4/27-9/21 World News Tonight 


Screen Guild Theater 


Hollywood Showcase 


Ginny Simms 


4/27-9/28 Summer Show 


Silver Theater 


Frazier Hunt—News 


Elmer Davis and the News 


Voice of Broadway 


Voice of Broadway 


Bob Garred—News 


Guy Lombardo Orchestra 
8/4 Freddie Martin Orchestra 


9/15 Orson Welles 


7/9-10/1 Grand Central Station 


Big Town 


Meet Mr. Meek 


Hollywood Premiere 


Lux Radio Theater 


Bright Horizon 


Big Sister 


Aunt Jenny 


Design for Happiness 


Glenn Miller Orchestra 
Professor Quiz 
Helen Hayes Theater 


Bright Horizon 


Don't Be Personal 


Don't Be Personal 


Talk Your Way Out 


Don’t Be Personal (alter. ) 


Texas Rangers 


Knox Manning 


Elmer Davis and the News 


Dave Lane, Songs 


Wayne King Orchestra 
Bob Garred—News 


Page 242 ¢ 1942 Yearbook Number 


No. of 
Time Stations 
Sunday, 9:00-9:30 P.M. PST 8* 
9/28 Sunday, 8:30-9:00 P.M. PST 
Wednesday, 6:15-6:30 P.M. 8* 
PST 
Wednesday, 2:00-4:30 P.M. 75 
Approx. 
Saturday, 6:30-7:00 P.M. 101 


Tues., Fri., 8:55-9:00 P.M. 
Re. Tues., Thurs., 10:45-10:50 P. M 


Sunday, 7:30-8:00 P.M. 80 
Tuesday, 9:30-10:00 P.M. PST 7* 


4/29 Tuesday, 8:30-9:00 P.M. PST 
9/15 Monday, 9:30-10:00 P.M. PST 


Friday, 9:55-10:00 P.M. 53 

Sunday, 6:00-6:30 P.M. 56-26 

Mon.-Fri., 6:10-6:15 P.M. 24 

Mon.-Fri., 8:55-9:00 P.M. 56 

peter. 11:30-11:45 A.M.; 58 
2:30-2:45 P.M. 


10/4 i 1:30-1:45 P.M. 


Tuesday, 6:15-6:30 P.M. 65 


Tues., Thurs., 7:50-8:00 P.M.; 3* 
Saturday, 7: 45-8:00 P.M. PST 

4/29 Tues., Thurs., 6:50-7:00 P.M.; 
Saturday, 6:45-7:00 P.M. PST 

5/20 Tues., Thurs., 6:50-7:00 P.M. PST 


Monday, 10:00-10:30 P.M. 63 


beg a 8:00-8:30 P.M.; 53-72 
9:30-10:00 P.M. 
7/2 re. 12: “00-12 730 A.M. 
bee ey z :30-8:00 P.M.; 59 
10:30-11:00 P.M. 


5/28 ine repeat 


roe § 10:00-10:30 P.M. 
6/20-9/12 Friday, 9:30-10:00 P. “ 


Monday, 9:00-10:00 P.M. 68 
Mon.-Fri., 11:30-11:45 A.M. 24 


Mon. mde i 730-11:45 A.M.; 73 
2:00-2 -M. 
8/25 Mon. *Fri., 12:15-12:30 P.M. 


Mon.-Fri., 11:45-12:00 Noon; 62 
2:15-2:30 P.M. 


Sunday, 5:00-5:30 P.M. 80 

Tues., bea Thurs., 10:00- 99 
10:15 P.M. 

Tuesday, 9:30-10:00 P.M. 69 

4/3 Thursday 10:15-10:45 P.M. 

Sunday, 8:00-8:30 P.M.; 79 
10:30-11:00 P.M. 

Mon.-Fri., 2:00-2:15 P.M. 10* 

Sunday, 8:30-9:00 P.M. PST 6* 


Sunday, 9:30-10:00 P.M. PST 6* 
4/27 Sunday, 8:30-9:00 P.M. PST 


Wed., Fri., 6:00-6:15 P.M. PST  7* 


Wed., Fri., 6:00-6:15 P.M. PST 8* 


gt ge 12:45-1:00 P.M. PST 15* 
1/6 Mon.-Fri., 2:30-2:45 P.M. PST 

4/28 Mon. -Fri. +» 7:30-7:45 A.M.; 
4:00-4:15 P.M. PST 

6/2 re. 2:00-2:15 P.M. 

9/29 Mon.-Fri., 12:15-12:30 P.M. PST 


Tues., Fri., 5:55-6:00 P.M. PST 7* 


Tuesday, 9:55-10:00 P.M. PST 3* 
Thursday, 9:25-9:30 P.M. PST 


Saturday, 7:30-8:00 P.M. 35 
Mon., Wed., Fri., 7:30-7:45 5* 
A.M. PST 


BROADCASTING e Broadcast Advertising 


Duration of 
Contract 


4/27/41— 
9 17/41-12/10/41 


1/1/41 Only 


5/3/41 Only 
5/10/40-5/6,/41 


2/18/40— 


4/1/41— 


9/19/41— 


1/5/41— 


9/29/41— 
12/29/41 
4/5/41— 
8/19/41 


2/18/41-8/14/41 


2/19/40— 
7/10/40— 
7/10/40-8 /20/41 
10/8/41 


3/28/41-11/28/41 


7/1/40— 


9/29 /40-3/23/41 


12/31/40— 
10/1/40-9/25/41 
9/29/40-6/22/41 
10/5/41— 
8/25/41— 


7/6/41-9/28/41 
4/6/41-6/29/41 


1/8/41-4/4/41 


10/9/40-1/3/41 
12/30/40— 


10/15/40-2/28/41 
11/4/41— 


2/22/41— 
8/13/41— 


Agency & City 


Smith & Drum, Los Angeles 
Smith & Drum, Los Angeles 


Maxon Inc., Detroit 


Maxon Inc., Detroit 


Maxon Inc., Detroit 
Young & Rubicam, N. Y. 


Benton & Bowles, N. Y. 


Lord & Thomas, Chicago 


Young & Rubicam, N. Y. 


J. Walter Thompson Co., N. Y. 
J. Walter Thompson Co., N. Y. 


Young & Rubicam, N. Y. 


Young & Rubicam, N. Y. 


Kenyon & Eckhardt, N. Y 


Pedlar & Ryan, N. Y. 


Ruthrauff & Ryan, N. Y. 


William Esty & Co., N. Y. 


William Esty & Co., N. Y. 


J. Walter Thompson Co., N. Y. 


BBDO., N. Y. 


Ruthrauff & Ryan, N. Y. 


Ruthrauff & Ryan, N. Y. 


U. Adv. Corp., Toledo 
2 9 ‘Puller & Smith & Ross, 
Cleveland 


Newell-Emmett Co., N. Y. 
Newell-Emmett Co., N. Y. 
Young & Rubicam, N. Y. 
Young & Rubicam, N. Y. 


Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y. 


Lennen & Mitchell, N. Y. 


Lehnen & Mitchell, N. Y. 


Raymond R. Morgan Co., 
Los Angeles 


J. M. Mathes Ine., N. Y. 
J. M. Mathes Inc., N. Y. 


Lord & Thomas, Chicago 
Erwin, Wasey & Co., N. Y. 


A 


Sponsor 
Macfadden Publications, } 


Magazine Repeating Razo 
New York 


Mennen Co., Newark 
Mennen Co., Newark 
¢, F. Mueller Co., Jersey 


National Lead Co., San ] 


Nestle’s Milk Products, 
New Yor 


Nestle’s Milk Products, 
New Yor' 
Pacific Coast Borax Co. 


Peter Paul Inc., Oaklan 


Penn Tobacco Co., Wil 


Pet Milk Sales Co., St. 
Pet Milk Sales Co., St. 


Philip Morris & Co., } 


Philip Morris & Co., I 





TUSC 


245,05 


A CC 





BROAI 











Advertisers 


Using CBS Networks During 1941 








No. of 
Sponsor Product Program Time Stations 
Macfadden Publications, New York Liberty Paul Sullivan Tues., Thurs., 6:00-4:10 P.M. 18 


Magazine Repeating Razor Co., 
“ New York 


Shick Razor, Blades Duffy’s Tavern Saturday, 8:30-8:55 P.M.; 61 
11:30-11:55 P.M. 
9/18 Thursday, 8:30-8:55 P.M.; 


12:00-12:25 A.M. 


Mennen Co., Newark Shaving and Toilet Colonel Stoopnaglie Sunday, 5:30-6:00 P.M. 46 
Articles 
Mennen Co., Newark Shaving and Toilet Bob Garred—News Mon., Wed., Fri., 7:30-7:45 5* 
Articles A.M. PST 
(, F. Mueller Co., Jersey City Macaroni Products Mark Hawley—News Wed., Thurs., Fri., 4:45- 11 
5:00 P.M. 
National Lead Co., San Francisco Paints Answer Auction Thursday, 9:30-10:00 P.M. PST 8* 
5/1 Thursday, 8:30-9:00 P.M. PST 
6/15 Sunday, 7:30-8:00 P.M. PST 
Nestle’s Milk Products, Alpine Coffee Bob Garred—News Tuesday, 5:45-5:55 P.M. PST 4* 
New York 
Nestle’s Milk Products, Alpine Coffee William Winter—News Analyst Saturday, 7:45-8:00 A.M. PST 4* 
New Yor 
Pacific Coast Borax Co., New York Borax, Boraxo, Death Valley Days Thursday, 8:00-8:30 P.M.; 58 
Borax Flakes 12:30-1:00 A.M. 
Peter Paul Inc., Oakland Candy Bob Garred—News Mon., Wed., Fri., 5:45-5:55 5* 
P.M. PST 


4/28-9/26 Mon., Wed., Fri., 
4:45-4:55 P.M. PST 


Penn Tobacco Co., Wilkes-Barre Kentucky Club Vox Pop Thursday, 7:30-8:00 P.M. 42 
obacco 
Pet Milk Sales Co., St. Louis Pet Evaporated Milk Saturday Night Serenade Saturday, 9:45-10:15 P.M. 55 


Pet Milk Sales Co., St. Louis Pet Evaporated Milk Mary Lee Taylor Tues., Thurs., 11:00-11:15 A.M.; 64 


1:45-2:00 P.M. 


Philip Morris & Co., New York Philip Morris 


Johnny Presents . . . 
Cigarettes 


3/21 Great Moments from Great 


Plays 
8/15 Philip Morris Playhouse 


Friday, 9:00-9:30 P.M.; 11:30- 93 
12:00 Mid 


Philip Morris & Co., New York Philip Morris 


Cigarettes 


Crime Doctor Sunday, 8:30-8:55 P.M.; 11:00- 68 
11:25 P.M. 


(Continued on Page 244) 


Duration of 
Contract 


11/18/41— 
3/1/41-6/14/41 
9/18/41 


9/29/40-3/23/41 
7/15/40-8/11/41 
11/12/41— 


2/20/41-9/7/41 


9/30/41-12/23/41 
9/13/41-12/6/41 
7/3/41 


7/15/40 


10/3/40-6 /26/41 


9/28/40 
10/29/40 


2/9/40 


5/5/40— 


Agency & City 
Erwin, Wasey & Co., N. Y. 
J. M. Mathes Inc., N. Y. 


H. M. Kiesewetter Adv. Agency, 
N. Y. 
H. M. Kiesewetter Adv. Agency, 


Maxon Inc., N. Y. 


Erwin, Wasey & Co., San Francisco 


Leon Livingston, San Francisco 
Leon Livingston, San Francisco 
McCann-Erickson, N. Y 


Brisacher, Davis & Staff, 
San Francisco 


Ruthrauff & Ryan, N. Y. 

3/27 H. M. Kiesewetter Adv. 
Agency, N. Y. 

Gardner Adv. Co., St. Louis 


Gardner Adv. Co., St. Louis 


Biow Co., N. Y. 


Biow Co., N. Y. 








A Sweet 
Combination 
in 
ALABAMA 


PRIMARY 


WJRD 


TUSCALOOSA 


245,095 Primary 
Area 


A COMBINED 


OF 705,025 


JLD 


459,930 Primary 


IN 


Area 


ALABAMA 





YOUR “MUST” 


> 


BUYS FOR ALABAMA SALES 





JAMES R. DOSS, Jr., Owner, WJRD 
J. ED. REYNOLDS, Manager 





James R. Doss, Jr. 


DOSS BROADCASTING SERVICE 


J. LESLIE DOSS, Owner 
WJLD 
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No. of Duration of 






Sponsor Product Program Time Stations Contract Agency & City 
Planters Nut & Chocolate Co., Peanuts & Peanut Oil What’s On Your Mind Thursday, 7:15-7:45 P.M. PST  14* 10/3/40— Raymond R. Morgan Co., 
Wilkes-Barre 4/7 Monday, 9:30-10:00 P.M. PST Hollywood 
4/28 Monday, 8:30-9:00 P.M. PST 
6/30 Monday, 8:00-8:30 P.M. 
10/3 Friday, 6:00-6:30 P.M. PST 
Procter & Gamble Co., Cincinnati Teel, Drene Those We Love Monday, — P.M.; 70 9/16/40-6/23/41 H. W. Kastor & Sons, Chicago 
12:00-12:30 A.M. 
Procter & Gamble Co., Cincinnati Ivory Snow Mary Marlin Mon.-Fri., 5:00-5:15 P.M. 20 7/1/41— Benton & Bowles, N. Y. 





















Procter & Gamble Co., Cincinnati Ivory Soap Mary Marlin 


The O’Neills 


Mon.-Fri., 5:00-5:15 P.M. 17 4/28/41-6/30/41 Compton Adv., N. Y. 


Mon.-Fri., 5:15-5:30 P.M. 12/30/40— N.Y. 
4/28 Mon. -Fri., 5:30-5:45 P.M. 






















Procter & Gamble Co., Cincinnati Ivory Soap Compton Adv., 


Procter & Gamble Co., Cincinnati 4 _ / ae Flakes Life Can Be Beautiful Mon.-Fri., 1:00-1:15 P.M. 48 12/30/40— Compton Adv., N. Y. 
Procter & Gamble Co., Cincinnati due, Woman in White Mon.-Fri., 1:15-1:30 P.M. 34 9/30/40-4/25/41 Pedlar & Ryan, N. Y. 
Procter & Gamble Co., Cincinnati Oxydol Woman in White ‘ Mon.-Fri., 1:15-1:30 P.M. 51 4/28/41— Blackett-Sample-Hummert, Chicagg 
Procter & Gamble Co., Cincinnati Oxydol The Goldbergs a OT a P.M.; 21 12/30/40-4/25/41 Blackett-Sam)'e-Hummert, Chicagg 
Procter & Gamble Co., Cincinnati Chipso Road of Life tne. 3 05-000 P.M. 25 12/30/40— Pediar & Ryan, N. Y. 
















Procter & Gamble Co., Cincinnati Crisco Right to Happiness Mon.-Fri., 1:30-1:45 P.M. 46 12/30/40— Compton Adv., N. Y. 
12/29 Vic and Sade 


Procter & Gamble Co., Cincinnati Duz The Goldbergs Mon.-Fri., 5:15-5:30 P.M. 35 4/28/41— Compton Adv., N. Y. 
Dreft The Goldbergs 


















Procter & Gamble Co., Cincinnati Mon.-Fri., 5:15-5:30 P.M. 7 4/28/41— Blackett-Sample-Hummert, Chicago 






Bie mer Insurance Co. of America, Insurance Services When a Girl Marries Mon.-Fri., 12:15-12:30 P.M. 50 12/16/40-8/22/41 Benton & Bowles, N. Y. 
ewar 
















Prudential Insurance Co. of America, Insurance Services Prudential Family Hour Sunday, 5:00-5:45 P.M. 59 8/31/41— Benton & Bowles, N. Y. 
Newar 





R. J. Reynolds Tobacco Co., Camels, Prince Albert Al Pearce Program Friday, 7:30-8:00 P.M.; 100 5/3 40- 5/30/41 Wm. Esty & Co., N. Y. 
Winston Salem 10:30-11:00 P.M. 10/3/41— 
R. J. Reynolds Tobacco Co., Camels, Prince Albert Penthouse Party Friday, 10:30-11:00 P.M. 97 6/6/41-9/26/41 Wm. Esty & Co., N. Y. 
Winston Salem 6/20 Friday, 10:00-10:30 P.M. 
9/19 Friday, 10:30-11:00 P.M. 







R. J. Reynolds Tobacco Co., Camels, Prince Albert Blondie Monday, 7:30-8:00 P.M.; 80 9/30/40— Wm. Esty & Co., N. Y. 
Winston Salem 10:30-11:00 P.M. 
Seaside Oil Co., Los Angeles Gas and Oil Speeling Beeliner Sunday, 5:30-5:55 P.M. PST 6* 4/13/41— McCarty Co., Los Angeles 
4/27 Sunday, 4:30-4:55 P.M. PST 
Shell Oil Co., San Francisco Gas and Oil Shell Goes to the Party Thursday, 9:15-9:45 P.M. PST g* 8/7/41-8/21/41 J. Walter Thompson Co., 
San Francisco 
Smith Brothers, Poughkeepsie Cough Drops Knox Manning and the News Mon., Wed., Sat., 8:55- 5* 11/3/41— J. D. Tarcher & Co., N. Y. 
9:00 P.M. PST 
Smith Brothers, Poughkeepsie Cough Drops William Winter, News Analyst Sunday, 8:25-8:30 P.M. PST 5* 11/9/41— J. D. Tarcher & Co., N. Y. 
€mith Brothers, Pougkkeepsie Cough Drops News Sunday, 8:25-8:30 P.M. PST 5* 11/17/40-2/27/41 J. D. Tarcher & Co., N. Y. 
Mon., Tues., 9:30-9:35 P.M. PST 
Thursday, 9:25-9:30 P.M. PST 
———_ Eni & Sons Carpet Co., Rugs & Carpets The New England Home Mon., Wed., Fri., 3:30-3:45 P.M. 6** 2/10/41-5/9/41 Anderson, Davis & Platte, N. Y. 
onkers 














Soil Off Mfg. Co., Glendale, Cal. Cleaning Fluid for Bob Garred— News Saturday, 7:30-7:45 A.M. PST 6* 2/6/41— Hillman-Shane Adv. Agency, 
Walls & Woodwork Thursday, 5:45-5:55 P.M. PST Los Angeles 


5/1-9/25 Thursday, 4:45-4:55 
P.M. PS 
10/25 Thursday Only 


E. R. Squibb & Sons, New York All Products Golden Treasury of Song Mon.-Fri., 3:15-3:30 P.M. 34-49 12/30/40— Geyer, Cornell & Newell, N. Y. 


12/8 Frank Parker, Songs 9/29 Mon., Wed., Fri., 6:30- 
6:45 P.M. 








Sterling Products, Wheeling Bayer Aspirin Second Husband Tuesday, 7:30-8:00 P.M. 76 7/30/40— Blackett-Sample-Hummert, N. Y. 









Sterling Products, Wheeling 





Ironized Yeast Are You a Missing Heir? Tuesday, 8:00-8:30 P.M.; 74 1/7/41— Ruthrauff & Ryai, N. Y. 
11:30-12:00 Mid 


Ironized Yeast A Helping Hand Mon.-Fri., 3:15-3:30 P.M. 4 10/13/41— Ruthrauff & Ryan, N. Y. 
10/27 Mon.-Fri., 3:00-3:15 P.M. 


Friday, 8:30-8:45 P.M. PST 6* 7/11/41-8/15/41 BBDO., Hollywood 


Texaco Products Fred Allen Wednesday, 9:00-10:00 P.M.; 85 10/2/40-6/25/41 Buchanan & Co., N. Y. 
. 12:00-1:00 A.M. 10/1/41— 









Sterling Products, Wheeling 


















Tayton Co., Los Angeles Cosmetics Jimmy Fidler 











Texas Co., New York 











Texas Co., New York 





U. S. Defense Bonds Millions for Defense Wednesday, 9:00-10:00 P.M. 86 7/2/41-9/24/41 Buchanan & Co., N. Y. 






Travel & Publicity Bureau of Travel Service Ontario Show Sunday, 5:30-6:00 P.M. 52 4/20/41-7/13/41 Walsh Adv. Co., Toronto 
Ont. Govt., Toronto 





















U. S. Tobacco Co., New York Model Tobacco Pipe Smoking Time 8:30-8: 5/27/40— Arthur Kudner, N. Y. 
2/24 Gay Nineties Revue 11:30-11:55 P.M 
Union Oil Co., Los Angeles Gas and Oil Nelson Pringle—News Analyst Mon.-Fri., 7:45-8:00 A.M. PST 3* 7/T/41— Lord & Thomas, Los Angeles 










Vick Chemical Co., New York Vaporub, Vatronol News for Women -_—" ba Fri., 3:00- 14-5 7/28/41— ‘ Morse International, N. Y. 
3:15 


10/27 Mom. “Fri., 3:15-3:30 P.M. 









Vultee Aircraft Corp., Los Angeles .............. Mass Delivery of Basic Saturday, 10:00-10:30 A.M. PST 6* 10/18/41 Only Logan & Arnold, Los Angeles 
Trainers to U. S. Army 













Wilmington Transportation Co., Summer Resort Catalina Fun Quiz Mon.-Fri., 12:00-12:15 P.M. PST 6* 5/12/41-7/31/41 Arthur Meyerhoff Co., 
Santa Catalina 6/30 Mon.-Fri., 1:45-2:00 P.M. PST Los Angeles 
Wm. Wrigley Jr. Co., Chicago Chewing Gum Scattergood Baines Mon.-Fri., 5:45-6:00 P.M. 76 11/4/40-6/27/41 Arthur Meyerhoff & Co., Chicago 





12/1/41— 






Wm. Wrigley Jr. Co., Chicago Chewing Gum Ben Bernie—Just Entertainment Mon.-Fri., 5:45-6:00 P.M. 76 9/1/41-12/28/41 Arthur Meyerhoff & Co., Chicago 







Wm. Wrigley Jr. Co., Chicago Chewing Gum Gene Autry— Melody Ranch Sunday, 6:30-7:00 P.M. 70 11/3/40— J. Walter Thompson Co., Chicago 
2/2 Sunday, 6:30- se 55 P.M. 
12/21 Sun. 6:3u-7:15 P.M. 

Wm. Wrigley Jr. Co., Chicago Chewing Gum Dear Mom Sunday, 6:55-7:15 P.M. 69 2/2/41-12/14/41 Arthur Meyerhoff & Co., Chicago 
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Advertisers Using Blue Network During 1941 





Sponsor 


Adam Hat Stores, New York 
Adam Hat Stores, New York 
Affiliated Products, Jersey City 
American Chicle Co., 

Long Island City, N. Y. 


Anacin Co., Jersey City 

Anacin Co., Jersey City 

Axton-Fisher Tobacco Corp., 
Louisville 


Axton-Fisher Tobacco Corp., 
Louisville 


P. Ballantine & Sons, Newark 
Bank of America, San Francisco 
Bayer Co., New York 


Bendix Aviation Corp., 
South Bend 


Bisodol Co., Jersey City 


U. S. of Brazil, Rio De Janiero 


Bristol-Myers Co., New York 


Brown & Williamson Tobacco Corp., 


Louisville 


Cal-Aspirin Corp., New York 


Canada Dry Ginger Ale, New York 


Carter Products, New York 
Carter Products, New York 


Chemicals Inc., San Francisco 


Harold A. Clapp Inc., Jersey City 

D. L. Clarke Co., Pittsburgh 

Colgate-Palmolive-Peet Co., 
Jersey City 


Consolidated Royal Chemical, 
Chicago 


Cream of Wheat Corp., Minneapolis 


Cummer Products Co., New York 
Emerson Drug Co., Baltimore 


Emerson Drug Co., Baltimore 


Emerson Drug Co., Baltimore 


General Electric Co., Schenectady 
Gillette Safety Razor Co , Boston 
Greve Labs., St. Louis 

Chas. Gulden, Inc., New York 
Healthaids Inc., Jersey City 


Product 


Men's Hats 
Men’s Hats 
Edna Wallace Hopper 


Beeman’s Gum 


Anacin 


Anacin 


20 Grand & Spud 
Cigarettes 


20 Grand & Spud 
Cigarettes 


Beer 

Loans 

Bayer Aspirin 
Institutional 


Bisodol 


Travel 
Minit-Rub & 

Sal Hepatica 
Target Tobacco 
Cal-Aspirin 
Spur & Canada Dry 
Little Liver Pills 
Little Liver Pills 


House Cleaner 
Baby Food 
Candy Bars 
Shaving Cream 
Yeast Foam 


Cream of Wheat 


Energine 
Bromo-Seltzer 


Bromo-Seltzer 


Bromo-Seltzer 


Institutional 
Razors 
Bromo-Quinine 
Mustard 


Serutan 


Holland Furnace Co., Holland, Mich. Furnaces 


Ironized Yeast Co., Atlanta 
Andrew Jergens Co., Cincinnati 
Andrew Jergens Co., Cincinnati 


Kolynos Co., Jersey City 


Lance, Inc., Charlotte, N. C. 

Land O’Lakes Creameries, 
Minneapolis 

Lever Bros., Boston 

Lever Bros., Boston 


Lever Bros., Boston 


Lewis-Howe Co., St. Louis 


Yeast 
Lotion 
Woodbury Soap 


Tooth Paste 


Confections 


Dairy Products 
Spry 

Rinso 

Rinso 


Tums 


Program 


Madison Square Garden 
Boxing Bouts 


Boxing Bouts 
John’s Other Wife 


Drama Behind the News 


Just Plain Bill 
Easy Aces 


20 Grand Salutes Your Happy 
Birthday 


20 Grand Salutes Your Happy 
Birthday 


Three Ring Time 
Passing Parade 

John Neabitt 

American Melody Hour 


Treasury Hour 
Millions for Defense 


Mr. Keen Tracer of Lost Persons 


News for the Americas 
Songs by Dinah Shore 
Renfro Valley Folks 
Amanda of Honeymoon Hill 
Michael & Kitty 


Inner Sanctum Mystery 


Inner Sanctum Mystery 
Just Between Friends 


Mother of Mine 


Service With a Smile 
Sports Newsreel of the Air 
Hidden Stars 


Breakfast Club 
Manhattan at Midnight 


Ben Bernie 


Ben Bernie 
Vox Pop 
News of the Week in Industry 


Sugar Bowl Football Game 
Sherlock Holmes 


Serenaders 

Pearson & Allen 
Holland Tulip Festival 
Good-Will Hour 
Walter Winchell 


Parker Family 


Mr. Keen Tracer of Lost Persons 


Morning Toastchee Time 


Edgar A. Guest 

Uncle Jim’s Question Bee 
Grand Central Station 
Bringing Up Father 


Pot of Gold 


No. of 
Time Stations 

Various Days, 91 
10:00 P.M. to Finish 

Various Days, 95 
10:00 to Finish 

Mon., Tues., Wed., 3:30- 70 
3:45 P.M. 

Mon., Wed., Fri., 5:30- 72 
5:45 P.M.; 6:30-6:45 P.M.; 
8:30-8:45 P.M. 

Mon.-Fri., 3:45-4:00 P.M. 70 

Tues.. Wed., Thurs., 7:00- 65 
7:15 P.M.; 12:00-12:15 A.M. 

Friday, 9:35-10:00 P.M. 79 

Friday, 9:30-9:55 P.M. 79 

Friday, 8:30-9:00 P.M.; 78 
12:00-12:30 A.M. 

Monday, 8:15-8:30 P.M. PST 7 

Wednesday, 10:00-10:30 P.M. 67 

Tuesday, 8:00-9:00 P.M.; 98 
10:30-11:30 P.M. 

Tues., Wed., Thurs., 7:15- 46 
7:30 P.M.; 12:15-12:30 A.M. 

Sunday, 7:30-7:45 P.M. 46 

Sunday, 9:45-10:00 P.M. 103 

Saturday, 8:30-9:00 P.M. 14 

Friday, 3:15-3:30 P.M. 55 

Friday, 9:30-9:55 P.M. 95 

Tuesday, 9:35-10:00 P.M. 59 

Sunday, 8:30-9:00 P.M.; 62 


11:00-11:30 P.M. 


Tues. & Fri., 8:30-8:45 A.M. PST 4 


Mon.-Fri., 4:00-4:15 P.M. 
Thursday, 8:30-9:00 P.M. 
Sunday, 9:45-10:00 P.M.; 
11:00-11:15 P.M. 
Sunday, 5:30-6:00 P.M. 


Fri., Sat., 9:00-9:15 A.M. 


Wednesday, 8:30-9:00 P.M.; 
11:30-12:00 Mid 


Tuesday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 


Friday, 9:00-9:30 P.M.; 
11:30-12:00 Mid 


Friday, 9:00-9:30 P.M.; 
11:30-12:00 Mid 


Thursday, 8:30-8:45 P.M. 

Wednesday, 2:00-5:00 P.M. 

Sunday, 8:30-9:00 P.M.; 
12:30-1:00 A.M. 

Tues. & Thurs., 6:30-6:45 P.M. 

Sunday, 6:30-6:45 P.M. 

Saturday, 2:00-2:30 P.M. 

Sunday, 10:00-11:00 P.M. 

Sunday, 9:00-9:15 P.M.; 
12:00-12:15 A.M. 

Sunday, 9:15-9:30 P.M.; 
12:15-12:30 A.M. 

Tues., Wed., Thurs., 7:15- 
7:30 P.M. 

Mon., Tues., Wed., 8:45- 
9:00 P.M. 


Wed., Thurs., Fri., 4:45- 
4:55 P.M. 


Tuesday, 8:30-9:00 P.M.; 
10:30-11:00 P.M. 


Tuesday, 9:00-9:30 P.M.; 
11:00-11:30 P.M. 


Tuesday, 9:00-9:30 P.M.; 
11:00-11:30 P.M. 


Thursday, 8:00-8:30 P.M. 


(Continued on Page 248) 
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70 


19 
110 


94 


64 


31 
23 


46 


47 


47 


102 


Duration of 
Contract 


Oct. '40-Apr. ’41 
May ’41— 
Mar. ’41— 


Feb. ’41-Aug. '41 


Mar. *40— 


June '35— 
Jan. ’41-Mar. ‘41 
Mar. °41-Aug. *41 


Dec. *41 

Jan. '40-Jan. '41 
Oct. ’41— 

Sept. '41-Dec. '41 
Oct. '37-Jan. ’41 
Jan. ’41-Apr. ’41 
Nov. ’41— 

Sept. '41-Dec. '41 
Feb. ’40— 

Oct. ’41— 


Jan. 


Mar. 


*41-Mar. ’41 
"41— 


Oct. ’40-Jan. 41 


Oct. '40-July 41 
. *41— 


Oct. '39-Sept. '41 


Dec. '40-Mar. ’41 
Nov. *41— 
July *40— 
Oct. ’40-Apr. ’41 


Apr. ’41-Aug. '41 


Aug. '41-Sept. ’41 


May °41-Aug. ’41 
Jan. 1, 1941 (Only) 
Sept. ’40-Mar. 41 
Oct. ’40-Apr. '41 
Oct. ’41— 

May 17, 1941 (Only) 
Apr. ’40— 


Oct. '39— 

Oct. ’39— 

Jan. ’41— 

Mar. ’41-Aug. '41 
Jan. '41-July ’41 


Nov. '40-July 41 
Nov. '40-July ’41 
July °41-Sept. ’41 


Oct. '40-June ’41 


Agency & City 
Glicksman Adv., N. Y, 


Glicksman Adv., N. Y. 
Blackett-Sample-Hummert, N, y, 
Badger, Browning & Hersey, N. y. 
Blackett-Sample-Hummert, N, Y, 
Blackett-Sample-Hummert, N, Y, 
Weiss & Geller, N. Y. 

Weiss & Geller, N. Y. 

J. Walter Thompson Co., N. Y, 


Chas. R. Stuart Co., San Francisco 


Blackett-Sample-Hummert, N., Y. 


Buchanan & Co., N. Y. 
Blackett-Sample-Hummert, N. Y. 
Campbell-Ewald Co., N. Y. 
Young & Rubicam, N. Y. 
Russel M. Seeds Co., Chicago 
Blackett-Sample-Hummert, N. Y. 
J. M. Mathes Inc., N. Y. 


Street & Finney, N. Y. 


Street & Finney, N. Y. 


Botsford, Constantine & Gardner, 
San Francisco 


Young & Rublicam, N. Y. 
Albert P. Hill Co., Pittsburgh 


Sherman & Marquette, Chicago 
Stack-Goble Co., Chicago 


BBDO, Minneapolis 
Young & Rubicam, N. 


< 


Ruthrauff & Ryan, N. 


las} 


Ruthrauff & Ryan, N. 


aa 


Ruthrauff & Ryan, N. Y. 


Maxon Inc., N. Y. 
Maxon, Inc., N. Y. 
Russel M. Seeds Co., Chicago 


Chas. W. Hoyt Co., N. Y. 
Raymond Spector Co., N. Y- 
Ruthrauff & Ryan, Chicago 
Ruthrauff & Ryan, N. Y 
Lennen & Mitchell, N. Y. 


Lennen & Mitchell, N. Y. 


Blackett-Sample-Hummert, N. Y. 


Nachman-Rhodes, Charlotte, N. C- 


Campbell-Mithum, Minneapolis 
Ruthrauff & Ryan, N. Y. 
Ruthrauff & Ryan, N. Y. 
Ruthrauff & Ryan, N. Y. 


Stack-Goble Adv. Agency, Chicago 


BROADCASTING e Broadcast Advertising 











BRO. 








LES IN 
“ae aoe cWGLAND 
ay" wae 
MANCHESTER, N. H. 
I$ YOUR BEST 
ADVERTISING 


MEDIUM 


The Radio Voice of New Hamyashire 


WMUR gives you complete coverage of New Hampsire . . .a market of 500,000 





cisco 








Zo 


people with $250,000,000 a year to spend. With one of the miost, if not THE 
most, desirable frequencies in New England, WMUR on 610 kcs. with 5000 
watts day and 1000 night throws out such a strong signal that 67% of its 
regular mail comes from the 17 major markets of New Hampshire which ac- 
' count for 76% of the retail business of the state. A member of the Blue net- 
work, WMUR also features local programming which attracts mail from the en- 
tire state and neighboring major markets in Maine and Vermont. To get your 
sales message across to the farmers, business men, laborers, housewives and 
.Y. every other sales potentiality in New Hampshire, your best medium is WMUR 


N.C. . . + “The Radio Voice of New Hampshire”’. 


Represented Nationally by LOREN L. WATSON 


hicago 





345 Madison Ave., New York City 
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Sponsor 
Lewis-Howe Co., St. Louis 


P. Lorillard Co., New York 
Los Angeles Soap Co., Los Angeles 


Mennen Co., Newark 


Miles Labs., Elkhart, Ind. 


Miles Labs., Elkhart, Ind. 
Modern Food Process Co., 
Philadelphia 


Modern Food Process Co., 
Philadelphia 


Mystic Labs., Jersey City 
Nash Motors, Detroit 


Neighbors of Woodcraft, 
Portland, Ore. 


Ohio Oil Co., Findlay, O. 


Pacquin, Inc., New York 
Pan American Coffee Bureau, 
New York 


Pepsi-Cola C 
ng Saeed City, mu. T. 
Chas. H. Phillips Co., New York 


Pillsbury Flour Mills, Minreapolis 


Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Procter & Gamble Co., Cincinnati 
Proctor & Gamble Co., Cincinnati 
Raleton-Purina Co., St. Louis 
Ralston-Purina Co., St. Louis 


J. Reynolds Tobacco Co., 
apne > N. C. 


R. J. Reynolds Tobacco Co., 
Winston-Salem, N. C. 


Dr. Earle S. Sloan, New York 
Dr. Earle S. Sloan, New York 


Smith Bros., Poughkeepsie, N. Y. 
Standard Brands, New York 
Standard Brands, New York 
Standard Oil Co. of Indiana, Chicago 
Sun Oil Co., Philadelphia 

Swift & Co., Chicago 

Texas Co., New York 

Texas Co., New York 


Tidewater Associated Oil Co., 
San Francisco 


Time Inc., New York 


Trimount Clothing Co., 
New York 


R. L. Watkins Co., New York 
R. L. Watkins Co., New York 


Weekly Publications, New York 
Weekly Publications, New York 


Welch saan’ Juice Co., 
Westfield, N. Y. 


Wheeling Steel Corp., Wheeling 


J. B. Williams Co., 
Glastonbury, Conn. 


J. B. Williams Co., 
Glastonbury, Conn. 


Williamson Candy Co., Chicago 
Williamson Candy Co., Chicago. 
Williamson Candy Co., Chicago 
Wyeth Chemical, Jersey City 


W. F. Young Co., 
Springfiela, Mass. 
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Product 


Tums 


Old Golds 
Soap 


Mennen Products 
Alka-Seltzer 


Alka-Seltzer 
Thrivo Dog Food 
Philadelphia Scrapple 


Creams 
Motor Cars 


Life Insurance 


Gas & Oil 


Creams 
Coffee 
Drink 


Haley’s M-O 
Flour 


Camay 
Chipso 
Crisco 

Ivory Flakes 
Cereals 
Cereals 


Camel Cigarettes 
Camel Cigarettes 
Liniment 
Liniment 


Gough Drops 
Yeast 

Yeast 

Gas & Oil 
Gas & Oil 
Meat 

Gas & Oil 
Gas & Oil 
Gas & Oil 


Magazine 
Clothing 


Dr. Lyon’s Tooth 
Powder 


Dr. Lyon’s Tooth 
Powder 


Magazine 
Magazine 


Grape Juice 


Steel 


Shaving Crear: 
Shaving Cream 


Oh Henry Bars 
Ob Henry Bars 
Oh, Henry Bars 
Hill’s Cold Tablets 
Absorbine Jr. 


{Continued from Page 246] 


Program 
Fame & Fortune 


New Old Gold Show 
Art Baker’s Notebook 


Capt. Flagg & Sgt. Quirt 
Lum & Abner 


Quz Kids 
Moylan Sisters 
Olivio Santero 


John’s Other Wife 
News by John Kennedy 
Grand Pappy & His Pals 


Melody Marathon 


Speaking of Glamour 
Over Our Coffee Cups 
The Nickel Man 


Amanda of Honeymoon Hill 
The Musical Millwheel 


Pepper Young's Family 
This Small Town 

Vic & Sade 

Mary Merlino 

Tom Mix 

Tom Mix 


Luncheon at the Waldorf 
Penthouse Party 

Gang Busters 

Geng Basters 


News 

I Leve a Mystery 

I Love a My=tery 
Auction Quiz 
Lowell Thomas 
Breakfast Club 
Metropolitan Opera 
Metropolitan Opera 
Associated Football 


Marcn of Time 


Hilin‘an & Clapper 
News Here & Abread 


Orphars of Divorce 
Monday Merry-Go-Round 
Ahead of the Headlires 
Ahead of the Headlines 


Dear John 


Wheeling Steelmakers 


True or False 
True or False 


Famous Jury Trials 
Famous Jury Trials 
Famous Jury Trials 
John’s Other Wife 
True or False 


Yearbook Number 


Duration of 
Gontract 





No. of 
T me Stati 
Thursday, 8:30-9:00 P.M.; 89 
11:30-12:00 Mid 
Monday, 7:00-7:30 P.M.; 63 
Mon.-Fri. 10:25-10:30 A.M. PST 11 
11:00-11:30 P.M 
Sunday, 7:30-8:00 P.M. 92 
Mon., Tues., Thurs., Fri., 6:30- 64 
6:45 P. M:; 8:30-8:45 P.M.; 
10:30-10:45 P.M. 
Wednesday, 8:00-8:30 P.M.; 64 
11:00-11:30 P.M. 
Sunday, 5:00-5:15 P.M. 26 
Sunday, 5:15-5:30 P.M. 26 
Mon. & Tues., 3:30-3:45 P.M. 63 
Mon.-Sat., 9:30-9:35 P.M. 65 
Sunday, 6:00-6:30 P.M. PST 23 
Friday, 7:30-8:00 P.M. 23 
Sunday, 10:30-10:45 A.M. PST 16 
Thursday, 4:30-4:45 P.M. PST 4 
Sunday, 6:45-7:00 P.M.; 131 
12:15-12:30 A.M. 
Mon.-Fri., 9:55-10:00 P.M. 112 
Mon.-Thurs., 3:15-3:30 P.M. 53 
Thurs., Fri., Sat., Sun., 10:00- 48 
10:15 A.M. 
Mon.-Fri., 10:45-11:00 A.M. 9 
Mon.-Fri., 10:00-10:15 A.M. 4 
Mon.-Fri., 10:15-10:30 A.M. 19 
Mon.-Fri., 10:30-10:45 A.M. 19 
Mon.-Fri., 5:45-6:00 P.M.; 55 
6:45-7:00 P.M.; 8:45-9:00 P.M. 
Mon.-Fri., 5:45-6:00 P.M.; 66 
6:45-7:00 P. M.; 8:45-9; :00 P.M. 
Saturday, 1:30-2:00 P.M. 46 
Wednesday, 9:30-10:00 P.M. 95 
Friday, 9:00-9:30 P.M.; 86 
12:00-12:30 A.M. 
Friday, 9:00-9:30 P.M.; 64 
11:30-12:00 Mid 
Friday, 9:55-10:00 P.M. 97 
Monday, 8:00-8:30 P.M.; 46 
11:30-12:00 M.d 
Monday, 8:00-8:30 P.M.; 63 
11:30-12:00 Mid 
Friday, 8:00-8:30 P.M. 47 
Mon.-Fri., 6:45-7:00 P.M. 24 
Thurs., Fri., Sat., 9:30- 85 
9:45 A. M.; 10: 30-10:45 A.M. 
Saturday, 2:00-5:00 P.M. 131 
Saturday, 2:00-5:00 P.M. 159 
Saturday, 2:00-4:45 P.M. PST 14 
Thursday, 8:00-8:30 P.M.; 112 
11:00-11:30 P.M. 
Thursday 9:00-9:15 P.M.; 70 
10:30-10:45 P M. 
Mon.-Fri., 3:00-3:15 P.M. 54 
Munday, 10:00-10:30 P.M. 68 
Thursday, 10:39-10:45 P.M. 24 
Wednesday, 10:30 10:45 P.M. 26 
Sunday, 9:30-9:45 P.M.; 55 
12:00-12:15 A.M. 
Sunday, 5:30-6:00 P.M. 66 
Monday, 8:30-9:00 P.M.; 45 
12:00-12:30 A.M. 
Monday 8:30-9:00 P.M.; 62 
12:00-12:30 A.M. 
Tuesday, 9:00-9:30 P.M. 61 
Monday, 7:00-7:30 P.M. 10 
Monday, 10:00-10:30 P.M. 54 
Thurs. & Fri., 3:30-3:45 P.M. 70 
45 


ante, 8:30-9:00 P.M.; 
-:00-12:30 A.M. 


Oct. °40-Apr. ’41 


Nov. *41— 
Apr. °41-May "41 


Sept. °41— 
Sept. '41— 
Sept. ’40— 
Oct. ’39— 
Sept. ’40— 


Oct. '40-Mar. ’41 
Oct. ’40-Jan. 41 
May °41— 


Nov. ’40-Feb. ’41 
Sept. '41— 


Sept. ’41— 
Apr. '41-Sept. '41 


Feb. '40— 
Sept. ’41— 


Nov. 
Nov. 
Apr. ’40-Mar. °41 


Nov. '39-Mar. °41 


Sept. ’40-Apr. ’41 
Sept. '41— 


Feb. '40-May °41 
Oct. '41-Dec. '41 
Oct. ’40-Mar. ’41 
Oct. ’41— 


Nov. ’41— 


Sept. ’40-June ’41 


Oct. "41— 
July '41— 
June ’32— 
Feb. ’41— 


Dec. ’40-Mar. ’41 
Nov. ’41— 
Sept. ’41-Nov. ’41 


Oct. °41— 


Sept. ’41-Dec. ’41 


Jan. ’40— 
Oct. ’41— 
Jan. ’41-June ’41 
Sept. ’41-Dec. '41 
Oct. '40— 


Oct. ’40— 


Sept. ’40-June ’41 
Sept. ’41— 


Oct. 41— 

Oct. ’40-Apr. *41 

Apr. '41-Sept. '41 
Ma-. ’40— 

June '41-Sept. ’41 


*39-Mar. '41 
*40-Mar. ’41 


Agency & City 
Stack-Goble Adv. Agency, Chicago 


J. Walter Thompson Co., N. Y, 


Raymond R. Morgan Co., 
ollywood 


Russel M. Seeds Co., Chicago 


Wade Adv. Agcy., Chicago 


Wade Adv. Agcy., Chicago 
Clements Co., Philadelphia 
Clements Co., Philadelphia 


Blackett-Sample-Hummert, N. Y, 
Geyer, Cornell & Newell, N. Y. 
MacWilkins & Cole, Portland, Ore, 


Byer & Bowman, Columbus 


Wm. Esty & Co., Hollywood 


Buchanan & Co., N. Y. 


Newell-Emmett Co., N. Y. 


Blackett-Sample-Hummert, N. Y. 
McCann-Erickson, Chicago 


Ped'ar & Ryan, N. Y. 
Pedlar & Ryan, N. Y. 
Compton Adv., N. Y. 
Compton Adv., N. Y. 
Gardner Adv. Co., St. Louis 


Gardner Adv. Co., St. Louis 


Wm. Esty & Co., N. Y. 
Wm. Esty & Co., N. Y. 
Warwick & Legler, N. Y. 
Warwick & Legler, N. Y. 


J. D. Tarcher Co., N. Y. 

Kenyon & Eckhardt, N. Y. 

Kenyon & Eckhardt, N. Y. 

McCann-Erickson, Chicago 

Roche, Williams & Cunnyngham, 
Philadelphia 

J. Walter Thompson Co., Chicago 

Buchanan & Co., N. Y. 

Buchanan & Co., N. Y. 

Lord & Thomas, San Francisco 


Young & Rubicam, N. Y. 


Emil Mogul, N. Y. 


Blackett-Sample-Hummer,, N. Y. 
Blackett-Sample-Hummert, N. Y. 


Tracy Locke-Dawson N. Y 
Tracy-Locke-Dawson, N. Y. 
H. W. Kastor & Sons, Chicago 


Critchfie‘'d & Co., Ch cago 
J. Walter Thompson Co., N. Y. 


J Walter Thompson Co., N. Y- 


Aubrey, Moore & Wallace, Ch cago 
Aubrey, Moore & Wallace, Chicago 
Aubrey, Moore & Wallace, Chicago 
Blackett-Sample-Hummert, N. Y- 


J. Walter Thompson Co., N. Y. 
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Sponsor 
American Bird Prod 


American Can Co., 


American Economic 
Cleveland 


American Safety R: 
Brooklyn 


Anacin Co., Jersey 


Axton-Fisher Toba 
Louisville 


p. Ballantine & So 
Barbasol Co., Indi 
Bayuk Cigars, Ine 


Paul F. Beich, Bl 
John B. Canepa C 


Cessna Aircraft C 


Chrysler Sales Di 


Coca-Cola Co., A 


Cudahy Packing 


Delaware, Lacka 
Coal Co., New 


Detroit Bible C' 


| 








ago 


0 





q Advertisers Using Mutual Network During 1941 





Sponsor Product 


Bird Food 


Program 


American Bird Products, Chicago American Radio Warblers 


American Can Co., New York Keglined Cans The Amazing Mr. Smith 


American Economic Foundation, Talks Wake Up America 
Cleveland 

American Safety Razor Corp., Star & Treet Blades As the Clock Strikes—Wythe 
Brooklyn Williams 

Anacin Co., Jersey City Anacin Front Page Farrell 

Axton-Fisher Tobacco Co., Zephyr and Twenty Grand Club 
Louisville Twenty-Grand Danger Is My Business 

Cigarettes Johannes Steele 
P. Ballantine & Sons, Newark Beer & Ale Three Ring Time 


Barbasol Co., Indianapolis Shaving Cream Gabriel Heatter—News 


Bayuk Cigars, Inc., Philadelphia Phillies Inside of Sports 
Sizing Up the News 
Paul F. Beich, Bloomington, IIl. Candy Bars Peter Quill 


John B. Canepa Co., Chicago Red Cross Macaroni Melody Street 


Cessna Aircraft Co., Wichita, Kans. Aircraft Airmaster Defense 

Program with F. Lewis, Jr. 
Chrysler Sales Division Chrysler White House Press Conference 
Coca-Cola Co., Atlanta Coca-Cola Spotlight Bands 


Cudahy Packing Co., Chicago Old Dutch Cleanser Bachelor’s Children 


Delaware, Lackawanna & Western Blue Coal The Shadow 
Coal Co., New York 


Detroit Bible Class, Detroit Religious Talks Detroit Bible Class 


Time 


Sunday ,1:00-1:15 P.M. 


Monday, 8:00-8:30 P.M. 
Monday, 9:15-10:00 P.M. 


Tues. & Thurs., 8:00-8:15 P.M. 


Mon.-Fri., 1:30-1:45 P.M. 


Mon. & Wed., 9:15-9:30 P.M. 


Friday, 9:30-10:00 P.M. 

Sunday, 8:45-9:00 P.M. 

Tues., Thurs., Sat., 7:45- 
8:00 P.M 


Mon., Wed., Fri., 8:00- 
8:15 P.M. 


Sunday, 4:00-4:30 P.M. 
Wednesday, 8:00-8:30 P.M. 


Sunday, 5:00-5:30 P.M. 


Tues. & Fri., 8:15-8:30 P.M. 


Mon.-Fri., 10:15-10:30 P.M. 
Saturday, 10:15-10:45 P.M. 


Mon.-Fri., 11:30-11:45 A.M. 


Sunday, 5:30-6:00 P.M. 


Sunday, 10:00-10:30 A.M. 


(Continued on Page 250) 


No. of 


Duration of 
Ca + at 





10 


78 


97 


81 


17 


77 
14 
75 


30 


120 


33 


21 


10/15 /39-4 /28 /40 
10 /13 /40-4 /13 /41 
10/19 /41— 

4/7 /41-6 /30 /41 


9 /2 /40-2 /24 /41 
3 /3 /41-5 /26 /41 


9/10 /40-9 /4 /41 


6 /23 /41— 

6 /2 /41-11 /26 /41 

12 /1 /41-12 /25 /41 
9 /12 /41-12 /5 /41 

4/6 /41— 

6 /14/38— 


8 /4 /41— 
Friday added 11 /7 /41 


10 /6 /40-3 /30 /41 
10 /9 /40-1 /1 /41 


October 26, 1941, 
Only 


9 /30 /41-12/26/41 


11/3 /41— 


4/1/40-3 /28 /41 


9 /26 /37-3 /20 /38 
9 /25 /38-3 /19 /39 
9/24 /39-4 /7 /40 
9 /29 /40-4 /20 /41 
9 /28 /41— 


11/10 /40-11 /2 /41 
11/9 /41— 


Agency & City 


Weston-Barnett, Chicago 


Young & Rubicam, N. Y. 
Bayless-Kerr Co., Cleveland 


Federal Adv. Agency, N. Y. 


Blackett-Sample-Hummert, N. Y. 
Weiss & Gellar, N. Y. 

Eff. 9/8/41 

McCann-Erickson, N. Y. 

J. Walter Thompson Co., N. Y. 
Erwin, Wasey & Co., N. Y. 

Ivey & Ellington, Philadelphia 


N. W. Ayer & Son, Chicago 


J. Edward Long Adv. Agency, 
Chicago 


H. W. Kastor & Sons, Chicago 


Lee-Anderson Adv. Co., Detroit 


D’Arcy Adv. Co., St. Louis 


Roche, Williams & Cunnyngham, 
Chicago 

Eff. 9 /20 /40 

Blackett-Sample-Hummert, Chicago 


Ruthrauff & Ryan, N. Y. 


Aircasters, Inc., Detroit 





In the Spotlight 
24 Hours a Day! 
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Washington's Only 24 Hour Station 
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Advertisers Using Mutual Network During 


1941 





Sponsor 


Fi Paso County Board of 
ment, El Pase 


Develop 


General Cigar Co., New York 


General Cigar Co., New York 
eneral Mills, Minneapolis 
General Mills, Minneapolis 
rilette 


Safety Razor Co.. Bostor 


ospel Broadcasting Assr 
Griffin Mfg. Co., Brooklyr 


Hebrew Evangelization Society 
Los Angeles 


Hecker Products Corp. Chicag 


foward Clothes, Brooklyn 
Iglehart Brothers, Evansville, Ind 


[Ninois Meat Co., Chicage 


“harles B. Knox Gelatine Co 
Johnstown, N 


V. La Rosa & Sons, Brooklyn 


Land O"Lakes Creameries, 
Minneapolis 


Lutheran Laymen's League 
St. Louis 


Macfadden Publications, New York 
Marrows, Inc., Chicago 


National Fellowship for Prayer 
and Evangelism 


Pabst Sales Co., Chicago 


Paramount Pictures Corp., 
New York 


Parker Pen Co., Janesville, Wis 


Peter Paul Inc., Naugatuck 
Pharmaco Inc., Newark 
Piel Brothers, Brooklyn 
Richfield Oil Corp., New York 
Roma Wine Co., San Franciscc 
R. B. Semler, Inc., New Canaan 
Shrine Order, San Francisec 
Studebaker Corp 

Pacific Divisior 


Tayton Co., Hollywood 


United Airlines, New York 


Ww alter Wanger Productions, 
Hollywood 


Wander Co., Chicag« 


Wheeling Stee! Corp. Wheeling 


Whitehall) Pharmaca! Co., 
Jersey City 


Young Peopie’s Chureh of the Air 
Philadelphia 


Zonite Products Corp., New York 


Product 


Institutional 


Van Dyck Cigars 
White Owl Cigars 
Wheaties 

Corn Kix 

Safety Razors, 


Blades 


Religious 


Griffin Shoe Polish 

Talks 

Ceresota & Aristos 
Flour 

Men's Clothing 

Swansdown Family 
Flour 

Redi-Meat 


Knox Gelatine 


Macaroni 


Dairy Products 


Religious 


Liberty Magazine 
Mar-O-0il 
Religious Talk 
Pabst Beer 
Picture Premiere 
Quink 


Mounds & Other 
Candy Products 


Feen-a-mint & 
Chooz 

Piel’s Beer 

Oil and Gasoline 


Wines 


Krem! & Shampoo 


Automobiles 


Cosmetics 


Air Transportatior 


Picture Premiere 


Ovaltine 


Steel Products 


Aspertane 


Talks 


Forhan'’s Toothpaste 


Program 


Sun Carnival Parade 


The Answer Man 
Raymond Gram Swing 
Jack Armstrong 

Lone Ranger 


Boxing Bouts 

World Series 

East-West Football Game 
Professional Play-Off 


Old Fashioned Revival Hour 
Who Knows? 


Dr. Michelson— Talks 
This Is Life 


Adventures of Bulldog Drummond 


Johnson Family 


Play Broadcast 


Cotton Bowl Football Game 
Antonini Concert Series 
Boake Carter 


Latheran Hour 


The Voice of Liberty 
Gabriel Heatter 


George Fisher, Hollywood Reporter 


Rev. H. H. Springer 
Pabst Sales Meeting of the Air 
Birth of the Blues 


Walt Disney's Song Parade 


Wythe Williams —News 
Double or Nothing 
News 


Boake Carter 


Confidentially Yours— Arthur Hale 


Art Linkletter 

Gabriel Heatter 
East-West Football Game 
John B. Hughes—News 


Jimmie Fidler 


Boake Carter 
Sundown 
Capt. Midnight 


The Musical Steelmakers 


John B. Hughes—News 


Rev. Percy Crawford 


Gabriel Heatter 


Time 
Wednesday, 12:30-1:00 P.M 


Sun 


Mon. & Thurs., 10:00-10:15 P.M 


Mon.-Fri., 5:30-5:45 P.M 

Mon., Wed., Fri., 7:30 
8:00 P.M 

10:00 P.M 

1:15 P.M 

4:45 P.M 

2:00 P.M 


to Conclusion 
to Conclusion 
to Conclusion 
to Conclusion 


Sunday, 9:00-10:00 P.M 
Monday, 10:15-10:30 P.M 


Saturday, 5:30-6:00 P.M 
Mon., Wed., Fri., 12:15 
12:30 P.M 


Sunday, 6:30-7:00 P.M 


Mon., Wed., Fri., 4:30 
4:45 P.M 
Monday, 8:00-8:30 P.M 


Wednesday, 2:00 P.M. to 
Conclusion 


Tuesday, 8:30-9:00 P.M 
Mon., Wed., Fri., 4:45 
5:00 P.M 


Sunday, 1:30-2:00 P.M 
Rpt. 4:30-5:00 P.M 


Thurs. & Sat., 
Tues. & Thurs., 12:30- 


12:45 P.M. 
Sunday, 1:15-1:30 P.M 


Sunday, 7:00-7:30 P.M. 
Saturday, 10:30-11:00 A.M 


Saturday, 9:00-9:30 P.M. 


Sunday, 3:30-3:45 P.M 


Sunday, 7:45-8:00 P.M. 
Sunday, 6:00-6:30 P.M 


Mon., Wed., Sat., 8:30- 
8:45 P.M. 


Tues., Thurs., Sat., 7:30- 
7:45 P.M. 


Mon. & Fri., 11:15-11:30 P.M 


Mon., Wed., Fri., 9:00- 
9:15 P.M. 


Wednesday, 4:45 P.M. to 
Conclusion 


Tues., Wed., Sat., 10:00- 
10:15 P.M. 


Thursday, 9:15-9:30 P.M. 


Mon., Wed., Sat., 8:30- 
8:45 P.M. 


Thursday, 11:30-12:00 Mid 


Mon.-Fri., 5:45-6:00 P.M. 


Sunday, 5:00-5:30 P.M. 


Mon.-Fri., 12:00-12:15 P.M. 


Sunday, 3:30-4:00 P.M. 


Tues. & Thurs., 9:00-9:15 P.M. 


Continued on Page 251) 
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BROADCASTING e Broadcast Advertising 


& Wed., 11:00-11:15 P.M 


9:00-9:15 P.M 


No. of 
Stations 


10 


9 


91 


124 


16 


49 


19 


121 


99 


16 


14 


10 


82 


98 


81 


82 


10 


Duration of 
Contract 


Jan. 1, 1941, One 
Time Only 


3/13 ‘40 

9 25 39 

9 /29 /41 

5/5/41 

Various Dates 

10 /1-2-3-5-6 
January 1, 1941 
December 21, 1941 
1/3 37 


3.16 40-8 29 /41 
1 18 41-2 /22 /41 
9/8/41 

4 6 41-6 /22 41 
9 /28 /41— 
33/41 


2 19 40-5 16/41 


Jan. 1, 1941, 
One Time Only 


10 /31 /39-4 /23 /40 
11,12 40-5 /6 /41 


10 20 41 

10 24 37-4 /17 /38 
10 /23 /38-4 /16 /39 
10 /29 /39-4 /21 /40 
10 /27 40-4 /20 /41 
10/19 /41 

5 23 /40-3 /15 41 

1/2 41-7 1/41 

9 /28 /41 


October 5, 1941, 
One Time Only 


March 15, 1941, 
One Time Only 


November 1, 1941, 
Only 


10 5 /41-12 28 41 
7 7 (40-8 31/41 


9 29 40 
3/12 41-9 8 41 


1 6 40-6 29/40 
10 1 40-2 /1/41 
2,1 41-9 /27/41 
11/25 40-8 /22 /41 
8 7 40 


January 1, 1941, 
Only 


ea 


30 /41 


9/5 /41-11 /27 /41 

10 /23 /40-1 /20 /41 

October 16, 1941, 
Only 


9 /30 40-7 /4/41 


10 13 40-1 /5 /41 
1 /19 (41-4 /13 /41 
10/19 /41— 


1 /6 41-7 /3/41 
10 /7 /41— 


Agency & City 


Mithoff & White, El Paso 


Federal Adv. Ageney, N. Y, 

J. Walter Thompson Co., N. ¥ 
Knox-Reeves Adv., Minneapolis 
Blackett-Sample-Hummert, Chicag 


Maxon Ine., N. Y 


R. H. Alber Co., Los Angeles 
Bermingham, Castleman & Pierce, 
N. ¥ 


Tom Westwood Adv 


Agency, 
Los Angeles 


Leo Burnett Co., Chicago 
Redfield-Johnstone, N.Y 


Young & Rubicam, N. y¥ 


Arthur Meyerhoff & Co., Chicago 


Kenyon & Eckhardt, N.Y 

Commercial Radio Service Ady. 
Agency, N 

Campbell- Mithun, Minneapolis 

Kelly, Stuhlman & Zahrndt, 


St. Louis 


Erwin, Wasey & Co., N. Y. 


Hays-MacFarland & Co., Chicago 
Direct 

Lord & Thomas, Chicago 
Buchanan & Co., N. Y. 


Blackett-Sample-Hummert, Chicago 
Platt-Forbes, N. Y. 
Wm. Esty & Co., N. Y. 


Sherman K. Ellis, Inc., N. Y. 


Sherman K. Ellis, N. Y. 
Eff. 2/1/4 
Hixson-O' Donnell Adv. Ine., N. Y. 


Cesana & Assoc. Co., San Franciseo 
Erwin, Wasey & Co., N. Y. 
Direct 

Roche, Williams & Cunnyngham, 


Chicago 


BBDO., Los Angeles 

N. W. Ayer & Son, N. Y. 
Donahue & Coe, N. Y. 
Blackett-Sample-Hummert, Chicago 


Critchfield & Co., Chicago 


Blackett-Sample-Hummert, N. Y. 


R. H. Alber Co., Los Angeles ’ 
Ivey & Ellington, Inc., Philadelphia 
Eff. 1/19 /41 


Erwin, Wasey & Co., N. Y. 


Sponsor 


Local Sponsors 
“Chocolate Produ 


geal Sponsors 
a oy Roebuck § 


| Sponsor . 
el Air Condi 


Local Sponsors 


Duluth Brewing 


Local Sponsors 
“g, A. Schonbrur 


Local Sponsors 
Old Molineaux 
Lewis Hotel Tr 


Local Sponsors 
American Nat 
Willys’ Americ 


Local Sponsors 
C. F. Mueller 


Local Sponsors 
Hawaii Brewi: 


l ocal Sponsors 
Morey Merca 


Local Sponsors 
Rhodes-Burfe 
Furnishing 


Local Sponsors: 
Felber Biscui 


Interstate Bs 


Local Sponsors 
Wherry Furr 
Glen Alden ‘ 


Local Sponsors 
Southwest 'T 


Local Sponsor 
Ford Dealer 


Local Sponsor 
Cook's Dist 











COOPERATIVELY SPONSORED MUTUAL NETWORK PROGRAMS 


No. of Duration of 
Sponsor Product Program Time Stations Contract Agency & City 
Local Sponsors Various Adventures of Bulldog Drummond Sunday, 6:30-7:00 P.M. Various 9 /28 /41 Varies 
Chocolate Products Co McCord Co., Inc., Minneapolis 
_— Local Sponsors Various B. S. Bereoviei Mon.-Fri. 11:15-11:30 A.M. Various 4/28 /41 Varies 
Sears, Roebuck Stores General Merchandise 
Local Sponsor Various Cedrie Foster Mon.-Fri., 2:00-2:15 P.M. Various 9/1/41 Varies 
Gen'l Air Conditioning Co 
Local Sponsors Various Confidentially Yours Tues., Thurs., Sat., 7:30 Various Varies 
7:45 P.M. 
Duluth Brewing Co Royal Bohemian 8 30/41 
Beer 
y — an . 
Local Sponsors Various Dorothy Thompson Sunday, 8:45-9:00 P.M Various 10 /6 40-3 /30 41 Varies 
olis g, A. Schonbrun & Co., Ine Savarin Coffee M. H. Hackett, Inc., N. ¥ 
“hieag Local Sponsors ; Various For Your Information Friday, 8:30-8:45 P.M Various 11/7/41 Varies 
Old Molineaux Wines, Inc 
Lewis Hotel Training School Home Study & 
Resident Courses 
Local Sponsors Various Fulton Lewis, Jr Mon.-Fri., 7:00-7:15 P.M Various 10 17 /38 Varies 
American Nat'l Bank of Denver Raymond Keane Adv. Agency 
Willys’ Americar Dealers 
- Local Sponsors Various I Want a Divorce Friday, 9:30-10:00 P.M Various 10 /18 /40-4 /11 /41 Varies 
leree, C.F. Mueller C Macaroni Emil Brisacher & Staff 
San Francisco 
Local Sponsors Various Here's Morgan Mon.-Fr Various 11/3/41 Varies 
Hawaii Brewing Co 
Local Sponsors Various Johnson Family Mon..-Fri., 4:30-4:45 P.M Various 1/2/41 Varies 
Morey Mercantile Co Nu-Drain & Nu-Bowl Cc. L. Miller Co., Chicago 
Local Sponsors Various Keep Fit to Music Mon.-Fri., 10:30-10:45 A.M Various 5 /18 /40-7 /3 /40 Varies 
Rhodes-Burford House House Furnishing 9 /16 (40-1 /7 ‘41 
Furnishing Co 
agi — 
Local Sponsors Various Lone Ranger Mon., Wed., Fri., 7:30 Various 1 /18 /37 Varies 
Felber Biscuit Co Pennant Crackers & 8:00 P.M. Local 
Cakes Harry H. Miller, Inc., Columbus 
Interstate Bakeries 


a Scholtz Adv. Service 
v. 


Local Sponsors Various Shadow 





Sunday, 5:30-6:00 P.M. Various 9 /24 /39-3 /17 /40 Varies 
> Wherry Furniture Co Furniture 9 /29 /40-4 /20 /41 
Glen Alden Coal Co 9 /28 /41 
Local Sponsors Various Shafter Parker and His Circus Mon.-Fri., 5:15-5:30 P.M Various 9/15/41 Varies 
Southwest Tablet Mfg. Co Gandy Adv. Co., Dallas 
Local Sponsors Various Show of the Week Sunday, 6:30-7:00 P.M Various 10 /1 /39-3 /24 /40 Varies 
Ford Dealers Ford Autos 9 /29 /40-3 /28 /41 
Local Sponsors Various White House Press Conference Tues. & Fri., 8:15-8:30 P.M. Various 12 /2 /41-12 26 41 Varies 
Cook's Distributing Co Cooka Beer & Ale . 
ago 
—— 
IN THE DETROIT MARKET 
cago 


BUY 


} CKLW 


—AT 800 KC. YOU GET: 


INCREASED 


Worlds W inter Play Ground } 


Lake Worth - Palm Beach, Fla. 








Palm Beach County’s 


-not 


only 


coverage of the vast 

- Detroit area proper, but a PLUS percentage of Most Distinguished Broadcasting Station 

brand new listeners outside of this area. Thou Located 

sands of new sales impacts for your product A1 Beautiful South Ocean Boulevard 

NO INCREASE IN RATES! 

Palm Beach, Fla. 
5.000 WATTS DAY and NIGHT e CLEAR CHANNEL 

: Representative: Joseph Hershey McGillvra 
la 


Mutual Broadcasting System Affiliate 


Station Representative 


BURN-SMITH CO. 


MUTUAL BROADCASTING SYSTEM 


Cc. E. DAVIS, Pres. H. W. WILSON, Mer. 
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Advertisers Using the 


Yankee Network During 1941 





Sponsor 
Alles & Fisher, Boston 
Atlantic Refining Co., Philadelphia 
American Agric. Chemical Co., 
New York 
Bayuk Cigars, Philadelphia 
Boston Herald-Traveler Corp., 
oston 


Broadcast Advertising, Boston 


Calif. Prune & Apricot Growers 
Assn., San Jose, Calif. 


Calif. Walnut Growers Assn., 
Los Angeles 


Calo Food Products, Los Angeles 


Canada Dry Ginger Ale Co., 
New York 


Chef Boiardi Food Products Co., 
Milton, Pa. 


Church & Dwight, New York 
Corn Products Refining Co., 
New York 


Corn Products Refining Co., 
New York 


Cranberry Canners, 
So. Hanson, Mass. 


Deerfoot Farms Co., 
Southboro, Mass. 


D. L. & W. Coal Co., New York 


Dryden & Palmer, Long Island City 


P. Duff & Sons, Pittsburgh, Pa. 


Durkee-Mower, Lynn, Mass. 


Durkee-Mower, Lynn, Mass. 

Empire State Pickling Co., 
Rochester 

Ex-Lax Inc., Brooklyn 


Famous Virginia Foods, Inc., 
Lynchburg, Va. 


Feigenspan, Christian, Brewing Co., 
Newark 


Felber Biscuit Co., Columbus 
Fells & Co., Philadelphia 


Wm. Filene’s Sons Co., Boston 


First National Stores, 
Somerville, Mass. 


First National Stores, 
Somerville, Mass. 

Flako Products Corp., 
New Brunswick, N. J. 


Florida Citrus Commission, 
Lakeland, Fia. 


Franciscan Fathers, Garrison, N. Y. 


Friend Bros., Maiden, Mass. 

Fuji Trading Co., Chicago 

General Baking Co., New York 

Good Luck Food Co., 
Rochester, N. Y. 


Gorton Pew Fisheries, 
Gloucester, Mass. 


Gulf Oil Corp., Philadelphia 


Hsbitant Soup Co., 
Manchester, N. H. 


Product 
JA & 68 Cigars 


Gasoline 

X-O Cleanser 
Phillies Cigars 
Publishers 


Food Products 


Sunsweet Prunes 
Diamond Walnuts 


Calo Dog Food 

Canada Dry Products 

Chef Boy-Ar-Dee 
Spaghetti Dinner 


Arm & Hammer, 
Cowbrand Soda 


Kre-Mel 
Kre-Mel 


Oceanspray Cran- 
Tries 


Sausage & Bacon 


Blue Coal 


Gravy Master 


Duff's Mixes 


Marshmallow Fluff 
and Sweeco 


Marshmallow Fluff 
and Sweeco 


Silver Floss 
Sauerkraut 


Ex-Lax 


Foods 
P.O.N. Ale & Beer 
Pennant Crackers 


Fels Naptha Soap 
and Soap Chips 


Dept. Store 


Food Products 


Food Products 


Flakorn (Corn Muffin 
Mix 
Florida Oranges 


Religious 


Friend’s Beans 
Chop Suey Products 


Bond Bread 
Good Luck Desserts 
Codfish Cakes 


Gulf Spray 
Habitant Pea Soup 


Program 
68 Baseball News 
Yale Football 


Marjorie Mills 
Inside of Sports 
Bill Cunningham 


Marjorie Mills 


First National Food News 
First National Food News 


Marjorie Mills 


Marjorie Mills 

First National Food News 
Marjorie Mills 

Morjorie Mills 

Yankee Network News Service 
Marjorie Mills 

Marjorie Mills 


The Shadow 


Marjorie Mills 


First National Food News 


The Flufferettes 


Yankee Network News Service 
Marjorie Mills 


Yankee Network News Service 


Marjorie Mills 
Jim Britt’s Sports Roundup 


Marjorie Mills 


New England Town Hall Party 


Filene’s Anniversary Program 


First National Food News 


First National Food News 


First National Food News 
Marjorie Mills 
Ave Maria Hour 


Marjorie Mills 
First National Food News 


Gene and Glen 
Marjorie Mills 
First National Food News 


Marjorie Mills 


First National Food News 
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Time 
Sunday, 6:45-7:00 P.M. 
Saturday, 1:45 P.M. to 
Conclusion 
Mon.-Fri., 1:30-2:00 P.M. 
Mon., Wed. & Fri., 7:30- 
7:45 P.M. 


Sunday, 3:30-3:45 P.M. 


Mon.-Fri., 1:30-2:00 P.M. 


Mon.-Sat., 9:15-9:30 A.M. 
Mon.-Sat., 9:15-9:30 A.M. 


Mon.-Fri., 1:30-2:00 P.M. 
Mon.-Fri., 1:30-2:00 P.M. 
Mon.-Sat., 9:15-9:30 A.M. 
Mon.-Fri., 1:30-2:00 P.M. 
Mon.-Fri., 1:30-2:00 P.M. 
Mon.-Fri., 1:00-1:15 P.M. 
Mon.-Fri., 1:30-2:00 P.M. 


Mon.-Fri., 1:30-2:00 P.M. 


Sunday, 4:30-5:00 P.M. 


Mon.-Fri., 1:30-2:00 P.M. 


Mon.-Sat., 9:15-9:30 A.M. 
Sunday, 6:45-7:00 P.M. 


Friday, 1:00-1:15 P.M. 
Mon.-Fri., 1:30-2:00 P.M. 


Daily, 1:00-1:15 P.M. 
Mon.-Fri., 1:30-2:00 P.M. 


Wed. & Fri., 6:15-6:30 P.M. 


Mon.-Fri., 1:30-2:00 P.M. 
Mon., Tues. & Thurs., 9:00- 
9:15 A.M. 


Monday, 10:30-11:00 P.M. 
Mon.-Sat., 9:15-9:30 A.M. 


Tues.-Sat., 9:15-9:30 A.M. 
Mon.-Sat., 9:15-9:30 A.M. 


Mon.-Sat., 9:15-9:30 A.M. 
Mon.-Fri., 1:30-2:00 P.M. 
Sunday, 2:00-2:30 P.M. 


Mon.-Fri., 1:30-2:00 P.M. 
Mon.-Sat. 9:15-9:30 A.M. 
Mon.-Fri. 12:00-12:15 P.M. 


Mon.-Fri. 1:30-2:00 P.M. 
Mon.-Sat 9:15-9:30 A.M. 


Mon.-Fri. 1:30-2:00 P.M. 
Mon.-Sat. 9:15-9:30 A.M. 


No. of 
Stations 


6 


1 


c 


© oo 


wo oo ~1 


co] 


Duration of 
Contract 


Apr. 6-Sept. 28 
Oct. 4-Nov. 22 
Jan. 1-Feb. 28 
June 7, °40- 
June 28, "41 


Mar. 16, 1941 


Oct. 1, °40-Sept. 
29, °41 

Sept. 30, '41-Sept. 
28, °42 


Jan. 1-Dec. 31, °41 
Dec. 23, '40-Mar. 
22, "41 
Jan. 27-Oct. 24, °41 
Jan. 1-May 30, 41 
June 21, °41-June 
22, °42 
Jan. 1-Feb. 28, "41 
Jan. 1-June 6, '41 
May 26-Nov. 21, '41 
Mar. 3-May 9, ’41 
Sept. 1-Dec. 31, °41 


Sept. 29, °40-Apr. 
20, 41 

Sept. 28, '41-Mar. 
22, '42 


] 


Mar. 3-May 30, "41 
Oct. 27-Dec. 31, °41 


Dec. 23, '40-June, *41 
Sept. 23, '41-Dec. 
23, °41 
Oct. 6, °40-Mar. 
30, °41 
Oct. 5, °41-Mar. 
29, °42 
Apr. 11-Oct. 3, '41 
Dec. 8-Dec. 31, '41 


Jan. 1-Mar. 29, 41 
June 16-Aug. 15, °41 


Apr. 2-Sept. 26, 41 


Feb. 2-Dec. 31, °41 
May 6, '40-May 1, 
"41 


Sept. 1, 1941 
Sept. 23, '40-June 
21, "41 


June 24-Sept. 20, °41 
Sept. 22, '41-June 
20, ’42 


Dec. 23, '40-June 
23, °41 

July 7-Oct. 3, °41 

Apr. 28, '40-Apr. 
20, '41 


Jan. 1-Dec. 31, *41 
Mar. 27-June 23, "41 


June 30-Sept. 5, °41 
Oct. 6, °41-Jan. 2, "42 


Jan. 1-June 15, ’41 
Sept. 15-Dec. 31, ’41 


Jan. 1-Dec. 31, '41 


May 19-Sept. 5, °41 


Dec. 23, '40-Mar, °41 
Sept. 23, '41-Dec. 23, 


| 


Agency & City 
Lester B. Hawes, Boston 


N. W. Ayer & Son, Philadelphia 
Cowan & Dengler, N. Y. 

Ivey & Ellington, Philadelphia 
Alley & Richards, Boston 


Broadcast Adv., Boston 


Long Adv. Service, San Jose 
McCann-Erickson, San Francisco 


Brisacher, Davis, Los Angeles 

J. M. Mathes Inc., N. Y. 

Cecil Presbrey Inc., Chicago 
Brooke, Smith, French & Dorrance 
C. L. Miller Inc., N. Y. 

C. L. Miller Ine., N. Y. 

Harry M. Frost Co., Boston 


Badger & Browning, Boston 


Ruthrauff & Ryan, N. Y. 


Samuel S. Croot Co., N. Y. 


BBDO., Pittsburgh 


Harry M. Frost Co., Boston 


Harry M. Frost Co., Boston 
F. A. Hughes & Co., Rochester 


Jos. Katz Co., Baltimore 


Houck & Co., Richmond, Va. 
E. T. Howard Co., N. Y. 
Harry M. Miller Inc., Columbus 


Young & Rubicam, N. Y. 
S. E. Roberts, Philadelphia 


John C. Dowd Co., Boston 


Badger & Browning, Boston 


Badger & Browning, Boston 


H. B. LeQuatte Inc., N. Y. 
Arthur Kudner Inc., N. Y. 
Donald Peterson, N. Y. 


Ingalls-Miniter Co., Boston 
Wendel C. Muench & Co., Chicago 


Newell-Emmett, New York 
F. A. Hughes & Co., Rochester, N. Y. 
H. B. LeQuatte Inc., N. Y. 


Young & Rubicam, New York 
H. B. LeQuatte Inc., New York 


"41 
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A 


Sponso 
Hecker Products ( 
Hills Brothers Co. 


_P. Hood & Son 
Ht  harlestown, M 


. Hood & Sor 
ot new, M 


Geo. A. Hormel & 
Austin, Minn. 


Hubinger Co., Ke 
Hytrous Corp., B 


International Salt 


¢, M. Kimball C 
Kirkman & Son, 


Knox Gelatine C 
Johnstown, N. 


Lamont Corliss 


Land O'Lakes ©: 
Minneapolis 


La Rosa Macaro 
Larsen Co., Gres 
Loose- Wiles Bis« 
P. Lorillard Co. 


P, Lorillard Co. 


Loudon Packing 
Terre Haute, 


Maine Develop 
Augusta, Me. 


Maltex Co., Bu 
Manhattan Soa 


Macfadden Pul 


McKesson & RF 
Bridgeport, | 


Megowen Educ 
Lowell, Mas 


Mitsubishi She 


Jos. Middleby 
John Morrell ¢ 


C, F. Mueller 


Narragansett 
Cranston, F 


New England 
Cambridge 


Norwich Phat 
Norwich, N 


Noxzema Che 


Oakite Produ 


Olney & Car 
Penick & For 


Penick & Fo 
Prudence Fo 


R. J. Reynol 
Winston-S 


Richardson ¢ 
me 


Rockwood & 


Rubber Mfr 


BROS 





| 


ago 














Advertisers Using the Yankee Network During 1941 








Sponsor 
Hecker Products Corp., Chicago 
Hills Brothers Co., New York 


H. P. Hood & Sons, 
Charlestown, Mass. 


H. P. Hood & Sons, 
Charlestown, Mass. 


Geo. A. Hormel & Co., 
Austin, Minn. 


Hubinger Co., Keokuk, Ta. 
Hytrous Corp., Boston 


International Salt Co., Scranton, Pa. 


C, M. Kimball Co., Everett, Mass. 


Kirkman & Son, Brooklyn 


Knox Gelatine Co., Inc., 
Johnstown, N. Y. 
Lamont Corliss Co., New York 


Land O'Lakes Creameries, 
Minneapolis 


La Rosa Macaroni Co., Brooklyn 
Larsen Co., Green Bay, Wis. 

Loose- Wiles Biscuit Co., New York 
P. Lorillard Co., New York 

P, Lorillard Co., New York 


Loudon Packing Co., 
Terre Haute, Ind. 


Maine Development Commission, 
Augusta, Me. 


Maltex Co., Burlington, Vt. 
Manhattan Soap Co., New York 


Macfadden Publications, New York 


McKesson & Robbins, 
Bridgeport, Conn. 


Megowen Educator Food Co., 
Lowell, Mass. 


Mitsubishi Shoji Kaisha, New York 


Jos. Middleby Jr., Boston 


John Morrell & Co., Ottumwa, Ia. 


C.F. Mueller & Co., Jersey City 


Narragansett, Brewing Co., 
Cranston, R. I. 


New England Confectionery Co., 
Cambridge 


Norwich Pharmacal Co., 
Norwich, N. Y 


Noxzema Chemical Co., Baltimore 


Oakite Products, New York 


Olney & Carpenter, Wolcott, N. Y. 
Penick & Ford, New York 


Penick & Ford, New York 
Prudence Foods, Boston 


R. J. Reynolds Tobacco Co., 
Winston-Salem, N. C. 


Richardson & Robbins, Dover, Del. 
Rockwood & Co., New York 


Rubber Mfrs., Chicago 


Product 


Ceresota Flour 


Dromedary Products 


Dairy Products 


Dairy Products 


Hormel Products 


Elastic Starch 


Hytrous Plant Food 


Sterling Salt 


Red Cap Refresh’r 


Kirkman Soap 


Knox Gelatine 


Nestle’s Chocolate 


Land O'Lakes Butter 


Macaroni 
Vege-All 


Krispy Crackers 


Old Gold Cigarettes 


Old Gold Cigarettes 


V-8 Cocktail 


State of Maine 


(Agric. & Recreat’l) 


Maltex Cereal 


Sweetheart Soap 


Liberty Magazine 


Drugs & Toiletries 


Educator Crax 


Three Diamond 
Crabmeat 


Midco Ice Cream Mix 


E-Z Cut Ham 


Macaroni 


Ale and Beer 


Necco, Skybar, ete. 


Pepto Bismol and 


Unguentine 


Noxzema 


Oakite 


O. C. Products 


Brer Rabbit Molasses 


My-T-Fine Desserts 


Prudence Hash 


Prince Albert Tobacco 


R & R Chicken 
Rockwood Bits 


Cooperative Promotion 
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Program 
Marjorie Mills 
Marjorie Mills 
The Yankee Swopper 
Yankee Network News Service 


First National Food News 


Marjorie Mills 
Marjorie Mills 
Marjorie Mills 


Marjorie Mills 
Marjorie Mills 


Marjorie Mills 


Marjorie Mills 
Marjorie Mills 


Marjorie Mills 


Marjorie Mills 
Sunshine Dramatized News 
Four Corners, U.S.A. 


Yankee Network News Service 


First National Food News 


Yankee Network Weather 
Service 


Marjorie Mills 
Fred Lang Views the News 


Yankee Network News Service 


Yankee Network News Service 
First National Food News 
Marjorie Mills 


Marjorie Mills 


Marjorie Mills 


Marjorie Mills 


Yankee Network News Service 


Yankee Network News Service 
What Burns You UP? 


The Quiz of Two Cities 


First National Food News 


Marjorie Mills 
Marjorie Mills 


First National Food News 
Marjorie Mills 
Jim Britt’s Sports Roundup 


First National Food News 


Yankee Network News Service 


Yankee Network News Service 


Advertising 


(Continued on Page 254) 


No. of 

Time Stations 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Saturday, 6:30-7:00 P.M. 6 


Tues. & Thurs., 1:00-1:15 P.M. 19 


Mon.-Sat., 9:15-9:30 A.M. 8 


Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 


1 


Mon.-Fri., 1:30-2:00 P.M. 


co) 


Mon. -Fri., 1:30-2:00 P.M. 


Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Wed. & Fri., 9:00-9:15 A.M. 10 
Sunday, 3:00-3:30 P.M. 19 
Mon.-Sat., 6:00-6:15 P.M. 19 
Mon.-Sat., 9:15-9:30 A.M. 8 


Tues. & Thurs., 8:15-8:25 A.M. 19 


Wed., Thurs. & Fri., 8:15- 19 
8:25 A.M. 
Tues. & Thurs., 8:15-8:25 A.M. 19 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon., Wed. & Fri., 7:15- 2 
7:30 A.M. 
Wed. & Fri., 6:00-6:15 P.M. 19 
Mon.-Fri., 1:00-1:15 P.M. 19 
Mon.-Sat., 9:15-9:30 A.M. & 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Tues., Thurs. & Sat., 6:00- 19 
6:15 P.M. 
Mon., Wed. & Fri., 6:00- 19 
6:15 P.M. 
*Monday, 9:30-10:00 P.M. 4 
Saturday, 6:30-7:00 P.M. 4 
Sunday, 4:00-4:30 P.M. 3 
Saturday, 7:00-7:30 P.M. 3 
Mon.-Sat., 9:15-9:30 A.M. 8 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Fri., 1:30-2:00 P.M. 7 
Mon.-Sat., 9:15-9:30 A.M. 8 
Mon.-Fri., 1:30-2:00 P.M. 7 
Tues., Thurs. & Sat., 6:15- 18 
6:30 P.M. 
Mon.-Sat., 9:15-9:30 A.M. 8 
Mon., Wed. & Fri., 1:00- 19 
1:15 P.M. 
Thursday, 1:00-1:15 P.M. 19 


Sunday, 6:00-6:15 P.M. 


1942 Yearbook 


Duration of 
Contract Agency & City 
Leo Burnett Co., Chicago 


Biow Co., N. Y. 


Jan. 1-Dec. 31, ’41 
Jan. 1-Dec. 31, ’41 


“> 6, '40-May Harold Cabot Co., Boston 
1, °41 


Apr. 28-Aug. 28, °41 Harold Cabot Co., Boston 


Dec. 23, '40-Sept. BBDO., Minneapolis 
22, °41 


May 26-Dec. 31, "41 Ralph Moore Inc., St. Louis 


June 4-Dec. 31, "41 Wood, Brown & Wood, Boston 
Jan. 1-June 27, *41 J. M. Mathes Inc., N. Y. 
Sept. 29-Dec. 31, '41 


Jan. 1-July 4, 41 Wood, Brown & Wood, Boston 


Jan. 1-Dec. 31, "41 N. W. Ayer & Son, N. Y. 


Jan. 1-June 6, '41 
Sept. 8-Dec. 5, '41 


Kenyon & Eckhardt, N. Y. 


Jan. 1-Dec. 31, *41 Cecil & Presbrey, N. Y. 


Jan. 1-Dec. 31, ‘41 Campbell-Mithun, Minneapolis 


Dec. 22-Dec. 31, °41 M.H. Hackett Inc., N. Y. 


June 2-Aug. 29, *41 Campbell-Mithun, Minneapolis 


Jan. 1-Dec. 31, '41 Newell-Emmett, N. Y. 

Feb. 17-Aug. 24,41 J. Walter Thompson Co., N. Y. 

Dec. 30, '40-Sept. Lennen & Mitchell, N. Y. 
27, °4 


Sept. 30, '41-Dee. 
30, *41 


J. Walter Thompson Co., N. Y. 


Jan. 1-Dec. 31, 41 Western Adv. Agency, Chicago 


May 13-Sept. 25, "41 


Brooke, Smith, French & Dorrance, 
Oct. 15-Nov. 7, °41 N. Y 


Nov. 11-May 7, °42 
Jan. 1-Mar. 21, °41 Samuel S. Croot Co., N. Y. 
Sept. 15-Dec. 31, ‘41 


Feb. 17-Nov. 14, '41 Franklin Bruck Adv. Corp., N. Y 


July 16-July 25,°41 Erwin Wasey & Co., N. Y. 


May 12-Nov. 7, "40 
Nov. 10-Feb. 6, "42 


J. D. Tarcher Co., N. Y. 


Jan. 1-Dec. 31, °41 Badger & Browning, Boston 


Apr. 28-Aug. 20,°41 Irwin Vladimir & Co., N. Y. 


Apr. 7-July 4, ‘41 Ingalls-Miniter, Boston 


Jan. 1-Dec. 31, 41 Henri, Hurst & McDonald, 
Chi 


hicago 
Jan. 1-Apr. 25, "41 Kenyon & Eckhardt, N. Y. 
Sept. 1, "40-Aug. Arthur Braitsch Adv., Providence 
Sept. 2. "41-Aug 
9, °42 


Jan, 1-June 16, ‘41 Badger & Browning, Boston 


June 30-Sept. 22, "41 
Sept. 27-Oct. 19, "41 
Oct. 6, '40-May 

31, "41 
June 7-Dec. 27, 41 


Lawrence C. Gumbinner, N. Y. 


Ruthrauff & Ryan, N. Y. 


Mar. 4-June ‘41 
Sept.-Dec. '41 


Calkins & Holden, N. Y. 


Jan. 1-Dec. 31, '41 Fuller & Smith & Ross, N. Y. 


Jan. 1-May 2, '41 
Sept. 15-Dec. 31, ’41 


J. Walter Thompson Co., N. Y. 


Sept. '41-Dec. 23, '41 J. Walter Thompson Co., N. Y. 
Jan. 1-Dee. 31, °41 Chambers & Wiswell, Boston 


Sept. 30-Dec. 27,'41 Wm. Esty & Co., N. Y. 


Jan. 1-Dec. 31, *41 Chas. W. Hoyt Co., N. Y. 


Oct. 7, '40-Apr. Federal Adv. Agency, N. Y. 
11, "41 


Dec. 5, *40-Feb. Simpers Co., Chicago 
9, "41 
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Advertisers Using the Yankee Network During 1941 





[Continued from Page 253] 
No. of Duration of 
Sponsor Product Program Time Stations Contract Agency & City 
Scott Paper Co., Chester, Pa. Scot Towels Marjorie Mills Mon.-Fri., 1:30-2:00 P.M. 7 Sept. 22-Dec. 19, °41 J. Walter Thompson Co., N. Y, 
Shefford Cheese Co., Shefford Cheese Marjorie Mills Mon.-Fri., 1:30-2:00 P.M. q Jan. 1-Dec. 31, "41 Campbell- Mithun, Minneapolis 
Green Bay, Wis. 
Skinner & Eddy Corp., New York Minute Man Soup First National Food News Mon.-Sat., 9:15-9:30 A.M. 8 Dec. 23, '40-June ‘41 Badger & Browning, Boston 
Skinner & Eddy Corp., New York Minute Man Soup Yankee Network News Service Tues., Wed. & Thurs., 1:00- 19 Sept. 23-Nov. 19, '41 Badger & Browning, Boston 
1:15 P.M. 
Smith Bros., Poughkeepsie, N. Y. Cough Drops Yankee Network News Service Sunday, 6:00-6:15 P.M. 19 Nov. 18, °40-Mar J.D. Tarcher & Co., N. Y 
Mon., Wed. & Fri., 1:00- 30, "41 
1:15 P.M. 
Smith Bros., Poughkeepsie, N. Y Cough Drops Yankee Network News Service Mon., Wed. & Fri., 6:00- 19 Nov. 2, "41-Mar J.D. Tarcher & Co., N.Y 
6:15 P.M. 27,’ 
Tues. & Thurs., 1:00-1:15 P.M. 
Sunday, 12:00-12:15 P.M. 
Socony-Vacuum Oil Co., New York Mobilgas & Mobiloil Mobilgas News Service Mon.-Sat., 8:00-8:15 A.M. 19 Sept. 30, '40-Sept J. Stirling Getchell, Inc. NY 
Sunday, 8:45-9:00 A.M. 29, "41 
Sept. 30, '41-Sept 
28, °42 
Socony-Vacuum Oil Co., New York Mobilgas & Mobiloil Mobilgas News Service Sun.-Sat., 11:00-11:15 P.M. 19 Sept. 30, '40-Sept. J. Stirling Getchell Inc., N. Y 
29, "41 
Sept. 30, '41-Sept. 
Stera-Kleen Co., Jersey City Stera-Kleen (Fasteeth) Fred Lang Views the News Tues. & Thurs., 7:15-7:30 A.M. 2 July 1-Sept. 25, '41 Redfield-Johnstone, NY 
W. F. Straub & Co., Chicago Lake Shore Honey First National Food News Mon.-Sat., 9:15-9:30 A.M. 8 Dec. 23, '40-Mar. Mitchell-Faust Adv. Agency, 
22, '41 Chicago 
Sun-Rayed Co., Frankfort, Ind. Kemps Tomato Juice Marjorie Mills Mon.-Fri. 1:30-2:00 P.M. 7 Jan. 1-May 30, ‘41 Caldwell-Baker Co., Indianapolis 
Sept. 1-Dec. 31, "41 
Jos. Tetley & Co., New York Tetley Tea Marjorie Mills Mon.-Fri., 1:30-2:00 P.M. 7 Jan. 1-Dee. 31, °41 Blackett-Sample-Hummert, N. Y 
Tide Water Assoc. Oil Co., Tydol & Veedol Yankee Network News Service Mon.-Sat., 6:00-6:15 P.M. 19 Dec. 2, °40-Feb. Lennen & Mitchell, N. Y. 
New York 26, "41 
Geo. Washington Refining Co., Geo. Washington Marjorie Mills Mon.-Fri., 1:30-2:00 P.M. 7 Jan. 1-May 30, °41 Cecil & Presbrey, N. Y. 
Morris Plains, N. J. Broth Sept. 8-Dec. 21, 41 
Wesson Oil Sales Co., New Orleans Wesson Oil Marjorie Mills Mon.-Fri., 1:30-2:00 P.M. 7 Sept. 1-Dec. 31,-"41 Fitzgerald Adv. Agency, 
New Orleans 
Whiting Milk Co., Whiting Dairy Prods. Marjorie Mills Mon.-Fri., 1:30-2:00 P.M. 7 Jan. 1-Dec. 31, °41 Ingalls-Miniter Co., Boston 
Charlestown, Mass. 
Wm. Wrigley Jr. Co., Chicago Doublemint Chewing Spreading New England’s Fame Sunday, 6:00-6:30 P.M. 20 Neisser- Meyerhoff, Chicago 


Gum 





Feb. 4, '40-Apr. 
20, "41 























PPRECIATION 


and Invitation... 


keyed and qualified to deliver consistent results in 1942. 


APPRECIATION to progressive sponsors whose continued recognition 
of The Yankee Network's coverage and acceptance throughout New 


England established such outstanding records of cooperation in 1941. 


INVITATION to advertisers who want to sell effectively one of America's 


most prosperous markets by the one combination of stations that is 


THE YANKEE NETWORK, INc. 


21 BROOKLINE AVENUE, BOSTON, MASSACHUSETTS 


EDWARD PETRY & CO., INC., Exclusive National Sales Representatives 





Ac 


Sponsor 
imerican Can Co., | 


\merican Home Pro 
New York 


jmerican Safety Ra 
New York 


inacin Co., New Y« 
stlantic Refining C« 
p. Ballantine & Son 
farbasol Co., Indias 
payuk Cigars, Phila 
payuk Cigars, Phils 
Cessna Aircraft Cor 
(ora Cola Co., Atle 
Community Opticis 
st. Anthony Friars. 
General Cigar Co., 

General Cigar Co., 

General Mills, Min 


General Mills, Min 


General Mills, Min 
Gillette Safety Raz 


Gospel Broadcastir 
California 


Gospel Broadcasti 
California 


Howard Clothes, } 
Howard Clothes, } 


House of Old Moli 
Boston 


Knox Gelatine Co 
Johnstown, N. * 


land O'Lakes Cre 
Minneapolis 


V. La Rosa Co., } 
V. La Rosa Co., } 
V, La Rosa Co., } 
V. La Rosa Co., } 
P, Lorillard Co., | 
P. Lorillard Co., | 
P. Lorillard Co., | 
P. Lorillard Co., 


Lutheran Laymer 
Missouri 


lutheran Layme: 
Missouri 


Marrows Inc., Cl 
Pabst Sales Co., 
Parker Pen Co., 
Pharmaco Inc., ] 
Richfield Oil Co 
Richfield Oil Co: 
Richfield Oil Co: 


Richfield Oil Co 


Schlitz, Americar 
oston 


R. B. Semler In 
R. B. Semler In 
Wander Co., Ch 
Wander Co., Ck 


Wheeling Steel 








White Labs., N 


Young People’s 
Philadelphia 


BROAI 





| 


lis 



































Advertisers Using the Colonial Network During 1941 





Sponsor 
imerican Can Co., New York 


\merican Home Products, Corp., 
New York 


\merican * _ sty Razor Co., 
New Yo 
inacin Co., New York 
stlantic Refining Co., Philadelphia 
p, Ballantine & Sons, Newark 
farbasol Co., Indianapolis 
fayuk Cigars, Philadelphia 
payuk Cigars, Philadelphia 
Ceana Aircraft Corp., Kansas City 


Coca Cola Co., Atlanta 
(Community Opticians, Boston 


%. Anthony Friars, Garrison, N. Y. 
General Cigar Co., New York 
General Cigar Co., New York 
General Mills, Minneapolis 


General Mills, Minneapolis 


General Mills, Minneapolis 
Gillette Safety Razor Co., Boston 


Gospel Broadcasting Assn., 
California 


Gospel Broadcasting Assn., 
California 


Howard Clothes, New York 
Howard Clothes, New York 


House of Old Molineaux Wines, 
Boston 


Knox Gelatine Co., 
Johnstown, N. Y. 


land O’Lakes Creameries, 
Minneapolis 


V. La Rosa Co., New York 
V. La Rosa Co., New York 


V, La Rosa Co., New York 
V. La Rosa Co., New York 
P, Lorillard Co., New York 
P. Lorillard Co., New York 
P. Lorillard Co., New York 
P. Lorillard Co., New York 


Lutheran Laymen’s League, 
Missouri 


lutheran Laymen’s League, 
Missouri 


Marrows Inc., Chicago 
Pabst Sales Co., Chicago 
Parker Pen Co., Janesville, Wis. 
Pharmaco Inc., Newark 

Richfield Oil Corp., Los Angeles 
Richfield Oil Corp., Los Angeles 


Richfield Oil Corp., Los Angeles 


Richfield Oil Corp., Los Angeles 


Schlitz American Legion Post 411, 
oston 


R. B. Semler Inc., New York 

R. B. Semler Inc., New York 
Wander Co., Chicago 

Wander Co., Chicago 

Wheeling Steel Corp., Wheeling 
White Labs., Newark 


Young Peop| Ai 
Philadelphia Church of the Air, 





Product 
Keglined Cans 


Aspertane 
Treet Blades 


Anacin 

Gasoline 

Beer and Ale 
Shaving Cream 
Phillies 

Phillies 

Aircraft 

Coca Cola 
Optical Service 
St. Anthony Hour 
White Owl Cigars 
White Owl Cigars 
Wheaties 
Wheaties 
Wheaties 

Blue Blades 


Religious 
Religious 


Clothes 
Clothes 


Wines 


Gelatine 


Butter 


Macaroni 
Macaroni 
Macaroni 
Macaroni 
Sensation Cigarettes 
Sensation Cigarettes 
Sensation Cigarettes 
Sensation Cigarettes 


Religious 
Religious 


Mar-O-Oil 
Pabst Beer 


Pens 


Feenamint and Chooz 


Gasoline 
Gasoline 


Gasoline 
Gasoline 
Variety Show 
Kreml 

Kreml 


Ovaltine 
Ovaltine 


Steel 


Feenamint and Chooz 


Religious 
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Program 


The Amazing Mr. Smith 


John B. Hughes, Commentator 


Wythe Williams 


Front Page Farrell 


Baseball Games 


Three Ring Time 


Gabriel Heatter 

Inside of Sports 

Sizing Up the News 

Air Master Defense Program 
Spotlight Bands 

Man at the Ball Park Quiz 
St. Anthony Hour 
Raymond Gram Swing 
Raymond Gram Swing 
All-American Boy 

The Lone Ranger 

Baseball Games 

Boxing Bouts 


Religious 
Religious 


Bulldog Drummond 
Bulldog Drummond 


For Your Information 
Cottonbowl Football Game 
Boake Carter 


La Rosa Italian Melodies 
La Rosa Italian Melodies 
Antonini Concert Series 
Antonini Concert Series 
Soldiers Quiz 

Soldiers Quiz 

Soldiers Quiz 

Soldiers Quiz 


Religious 
Religious 


George Fisher, Hollywood 
Reporter 

Sales Meeting 

Walt Disney's Song Parade 

Double or Nothing 

Confidentially Yours 

Confidentially Yours 


Confidentially Yours 


Confidentially Yours 
Variety Show 

Gabriel Heatter 
Gabriel Heatter 
Captain Midnight 
Captain Midnight 
Wheeling Steel Makers 


Double or Nothing 


Religious 


Advertising 






Time 
Monday, 8:30-8:45 P.M. 


Mon., Thurs., Fri., 12:00- 


12:15 P.M. 


Tues., 


Mon., Thurs., Fri., 1:30- 
1:45 P.M. 


Tues.-Sat., 3:00-5:00 P.M. 


Friday, 9:30-10:00 P.M. 
Sunday, 8:45-9:00 P.M. 


Tues., Thurs., Sat., 7:45- 
8:00 P.M. 

Mon., bi Fri., 
8: 15 P . 


Sunday, 


8:00- 


ae P.M. 
Mon.-Fri., 10:15-10:30 P.M. 
Saturday, 10:15-10:45 P.M. 


Daily Except Sunday, 
2:45-3:00 P.M. 


Sunday, 3:00-3:30 P.M. 


Mon., Fri., 10:00-10:15 P.M. 


Mon., Fri., 10:00-10:15 
Mon.-Fri., 5:30-5:45 P.M. 


Mon., bo Fri., 7:30- 
8:00 


a hance 3:00-5:00 P.M. 


10:00 P.M. to Conclusion 


Sunday, 9:00-10:00 P.M. 
Sunday, 9:00-10:00 P.M. 


Sunday, 6:30-7:00 P.M. 


Sunday, 6:30-7:00 P.M. 

Thursday, 8:30-8:45 P.M. 

Wednesday, 2:00 P.M. to 
Conclusion 

Mon., Wed., Fri., 4:45- 
5:00 P.M. 


Daily ary Sunday, 
12:30-1:00 P.M. 


Daily Tncuding Sunday, 
12:30-1:00 P.M. 


Tuesday, caidas P.M. 
Tuesday, 8:30-9:00 P.M 

Saturday, 8:00-8:30 P.M. 
Saturday, 8:00-8:30 P.M. 
Saturday, 8:00-8:30 P.M. 
Saturday, 8:00-8:30 P.M. 


Sunday, 1:30-2:00 P.M. 


Sunday, 1:30-2:00 P.M. 


Sunday, 2:15-2:30 P.M. 


Saturday, 10:30-11:00 A.M. 
Sunday, 3:30-3:45 P.M. 
Sunday, 6:00-6:30 P.M. 
Wednesday, 7:30-7:45 
:45 P.M. 


Tues., Thurs., Sat., 7:30- 
7:45 P.M 


Thursday, 7:30-7 


Wednesday, 
Saturday, 9:30-10:30 P.M. 


Mon., Wed., Fri., 9:00- 
9:15 P M. 


Mon., Wed., Fri., 9:00- 
9:15 P.M. 

Mon.-Fri., 5:45-6:00 P.M. 

Mon.-Fri., 5:45-6:00 P.M. 

330 P.M. 

Sunday, 6:00-6:30 P.M. 

5:30-6:00 P.M. 


Sunday, 5:00-5 


Sunday, 


Thurs., 8:00-8:15 P.M 


P.M. 


P.M. 


7:45-8:00 P.M. 


No. of 
Stations 


14 


= 


1942 Yearbook 


Duration of 
Contract 


4/7/41-3/30/42 
*Cancelled 6/30/41 


6/23 /41-6/19/42 


9/10/40-9/4/41 


na 


23 /41-6 19/42 


- 


19/41-10/1/41 
9/12/41-9/4/42 
10/19/41-3/29/42 
8/5/41-8/1/42 

8 /4/41-8/1/42 
10/26/41-10/26/41 
11/3/41-10/30 /42 
4/15/41-9/27/41 
9 /8/40-8 31/41 
6/28 /40-6/23 41 
6/27/41-6/22/42 
9/29/41-6/26/42 
5/5/41-5/1/42 
4/19/41-10/1/41 
6/18/41 


12 /29/40-12 21/41 


3 /30/41-3/22/42 


4/6/41-6 22/41 
9/28/41-3/22,/ 42 
12/4/41-11/26 /42 


1/1/41-1/1/41 


10/20 41-7, 17/42 


9/11/40-9/10/41 
9/11/41-9,/ 10/42 
11/12/40-5/6/41 
2/25/41-5/6/41 
2/8/40-5/3/41 
5/10/41-8/2/41 
8/9/41-9/27/41 
10/4/41-11/1/41 
10/27/40-4/20/41 


10/19/41-4/12/42 


9/28/41-9/20/42 

3/15/41-3/15/41 
10/5/41-12/28/41 
9/28/41-9/20/42 
1/2/41-3/27/41 
4/3/41-12/25/41 
4/1/41-12/27/41 


5/21/41-12/24/41 
8/30/41-8/30/41 


8/25/41-12/26/41 
12/15/41-1/2/42 


9/30/40-7/4/41 
9/29/41-6/26/42 
1/5/41-6/29/41 
9/29/40-9/21/41 
10/19/41-4/12/42 


Agency & City 
Young & Rubicam, N. Y. 


Blacket-Sample-Hummert, N. Y 


Federal Adv. Agency, Boston 


Blackett-Sample-Hummert, N. Y. 


N. W. Ayer & Son, Philadelphia 
J. Walter Thompson Co., N. Y. 
Erwin Wasey & Co., N. Y. 

Ivy & Ellington, Philadelphia 
Ivy & Ellington, Philadelphia 
H. W. Kastor & Sons, Chicag« 
D’Arcy Adv. Co., St. Louis 
Commonwealth Adv. 


Boston 
Don Peterson, N. Y. 


Agency, 


J. Walter Thompson Co., N. ¥ 


J. Walter Thompson Co., N. Y 
Knox Reeves Adv., Minneapolis 


Blackett-Sample-Hummert, N. \ 


Knox-Reeves Adv., Minneapolis 
Maxon Inc., N. Y. 
R. H. 


Alber & Co., Los Angeles 


R. H. Alber & Co., Los Angeles 


Redfield-Johnstone, N. Y. 
Redfield-Johnstone, N. Y. 


Rossi & Hirshon, New Bedford, 
Mass. 


Kenyon & Eckhardt, N. Y. 


Campbell-Mithum, Minneapolis 


Commercial Radio Service, N. ¥ 


Commercial Radio Service, N. Y 


Commercial Radio Service, N. Y. 
Commercial Radio Service, N. Y 
Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y 
Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y 


Kelly, Stuhiman & Zahrndt, 
St. Louis 


Kelly, Stuhiman & Zahrndt, 
St. Louis 

Hays Macfarland & Co., Chicago 

Lord & Thomas Co., Chicago 

Blackett-Sample-Hummert, N. 

N. Y. 

Hixson-O’ Donnell Adv., N. Y. 


Wm. Esty & Co., 


Hixson-O’ Donnell Adv., N. Y. 
Hixson-O’ Donnell Adv., N. Y. 


Hixson-O’ Donnell Adv., N. Y. 
McJunkin Adv. Co., Chicago 


Erwin Wasey & Co., N. Y. 
Erwin Wasey & Co., N. Y. 


Blackett-Sample-Hummert, N. Y. 
Blackett-Sample-Hummert, N. Y 
Critchfield & Co., Chicago 

Wm. Esty & Co., N. Y. 

Ivy & Ellington, Philadelphia 
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Advertisers Using the Don Lee Network During 1941 





Sponsor 


American Home Products, 
New Yor 


American Home Products, 
New York 


American Safety Razor Corp., 
New York 


Axton-Fisher Tobacco Co., 
Louisville 


P. Ballantine & Sons, New York 
Barbasol Co., Indianapolis 


Bayuk Cigars, Philadelphia 


Bayuk Cigars, Philadelphia 
George Belsey Co., Los Angeles 
Blackstone Products Co., New York 


Bond Stores, New York 


Bristol-Myers Co., New York 


Brown & Williamson Tobacco Co., 
Louisville 


Cal. State Federation of Labor, 
Los Angeles 


Coca Cola Bottling Co., Atlanta 


Dr. B. L. Corley, San Francisco 


Crew of Good Ship Grace, 
Los Angeles 


Denalan Co., San Francisco 
Federal Outfitting Co., Los Angeles 
Zonite Products, New York 
General Cigar Co., New York 
General Foods Corp., New York 
General Mills, Minneapolis 


Gillette Safety Razor Co., Boston 


Gilmore Oil Co., Los Angeles 


Gospel Broadcasting Assn., 
Los Angeles 


Healthaids, Inc., New Jersey 


Igiehart Brothers, New York 


Illinois Industrial Commission, 
Chicago 


Interstate Bakeries Corp., 
Los Angeles 


Langendorf United Bakeries, 
San Francisco 


Aubrey Lee, Los Angeles 


Look Magazine, New York 
Los Angeles Soap Co., Los Angeles 
Lutheran Layman’s League, 

St. Louis 
Macfadden Publications, New York 
Marrow’s Inc., Chicago 


Dr. John Matthews, Los Angeles 


Dr. Miles California Co., 
Los Angeles 


Moose Lodge, Visalia 
Neighbors of Woodcraft, Portland 
Nesbitt Fruit Products, Los Angeles 


Noxzema Chemical Co., Baltimore 


Product 


Anacin 
Aspertane 


Star Razors 


Spuds & 
Twenty Grands 


Ballatine Beer & Ale 
Bost Toothpaste 
Phillies 


Phillies 
Electrical Equipment 
Aspertane 


Clothing (Men's 


Minit Rub 


Avalon Cigarettes 
The American Way 


Coca Cola 


Health Foods 


Religious 


Denalan 

Clothing 

Forhan's Toothpaste 
White Owl 

Post’s 40% Bran Flakes 
Wheaties 


Razors, etc. 


Petroleum Products 


Religious 


Serutan 


Swansdown 


State of Illinois 
Bread 


Bread 


teligious 


Magazine 

Sierra Pine 

Religious 

Liberty Magazine 
Marrow Oil Shampoo 
Religious 


Alka Seltzer 


Insurance 
Fruit Products 


Noxzema 


Program 


Front Page Farrell 


News by John B. Hughes 


Wythe Williams 


Danger Is My Business 


Three Ring Time 
Gabriel Heatter 


Inside of Sports 


Cal Tinney 
They Say Today 
John B. Hughes 


News 


News 

News with Stearns 
Our America 
Spotlight Bands 


Dr. Corley 


Haven of Rest 


Canary Chorus 

Radio Charades 
Gabriel Heatter 
Raymond Gram Swing 
As The Twig Is Bent 
Jack Armstrong 


World Series 
Fights 


War Letters 


Old Fashioned Revival Hour 


Serutan News 
Victor Lindlahr 


The Johnson Family 


Musical Show 


The Lone Ranger 


News 


Sky Pilot 


John B. Hughes 


News—Norman Nesbitt 


Lutheran Hour 


Gabriel Heatter 


Hollywood Whispers 


Dr. Matthews 


Friendly Neighbors 
News 

News 

Gordon Gariand Class 
Neighbors of Woodcraft 


Passing Parade 


Quiz of Two Cities 
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No. of 

Time Stations 
Mon.-Fri., 9:30-9:45 A.M. 32 
Mon.-Fri., 9:00-9:15 A.M 82 


Tues. & Thurs., 7:30-7:45 P.M. 32 


Mon. & Wed., 7:15-7:30 P.M 6 

Friday, 6:30-7:00 P.M. 15 

Sunday, 7:00-7:15 P.M. 6 

Tues., Thurs., Sat., 7:15- 6 
7:30 P.M. 


Mon., Wed., Fri., 9:15-9:30 P.M. 6 

Mon., Wed., Fri., 5:15-5:30 P.M. 5 

Mon., Wed., Fri., 6:30-6:45 P.M. 6 

Sun., Tues., Wed., Thurs., Fri., 2 
10:30-10:45 P.M. 

Mon.-Sat., 7:45-8:00 A.M 2 


Mon., Wed., Fri., 7:45-8:00 A.M 





Tues., Thurs., Sat., 6:15 32 
6:30 P.M 

Monday, 8:00-8:30 P.M 16 
Mon.-Fri., 32 
Saturday, 

Saturday, 9:45-10:00 A.M 8 
Sunday, 3:00-3:30 P.M 32 
Sunday, 10:30-10:45 A.M 3 
Friday, 7:15-7:30 P.M 3 


Tues. & Thurs., 6:00-6:15 P.M 2 


Mon. & Fri., 6:00-6:15 P.M 32 
Mon.-Fri., 2:15-2:30 P.M. 32 
Mon.-Fri., 5:45-6:00 P.M 32 
Wed., 10:15 until completion 32 
Through Wed 1 week 
Whenever Scheduled 32 
Mon.-Fri., 9:15-9:20 A.M. 4 
Sunday, 5:00-6:00 P.M. 32 
Mon. & Wed., 6:30-6:45 P.M. 6 


Mon., Wed., Fri., 11:00-11:30 A.M. 2 


Mon., Wed., Fri., 1:30-1:45 P.M. 15 


Monday, 6:30-7:00 P.M. 32 
Mon., Wed., Fri., 7:30- 8g 
8:00 P.M. 
Mon.-Fri., 2:30-2:45 P.M 26 
Mon.-Fri., 5:15-5:30 P.M. 26 
Sunday, 8:30-9:00 A.M. 16 
Friday, 6:30-6:45 P.M. 6 
Mon.-Fri., 7:00-7:15 A.M. 31 
Mon.-Fri., 8:30-8:45 A.M. 1 
Sunday, 1:00-1:30 P.M. 32 
Thurs. & Sat., 7:00-7:15 P.M. 3 


Tues. & Thurs., 10:15-10:30 A.M. 20 


Sunday, 11:45-12:00 Noon 20 
Saturday, 9:00-9:30 A.M. 8 
Mon.-Fri., 11:00-11:15 A.M. 32 
Sat. & Sun., 10:00-10:15 A.M. 32 
Sun.-Sat., 9:00-9:15 P.M. 32 
Tuesday, 10:15-10:30 P.M. 15 


Tues. & Thurs., 8:00-8:30 A.M. 32 


Mon., Wed., Fri., 5:15-5:30 P.M. 19 


Friday, 8:30-9:00 P.M. 
8:00-8:30 P.M. 


te 


BROADCASTING e Broadcast Advertisin 


Duration of 
Contract 
June '41-June '42 
June '41-June '42 
Sept. '40-Sept. "41 
June '41-Nov. °41 


Sept. '41-Dec. "41 


Apr. "41-Mar. '42 


July '40-June °41 
Aug. "41-Aug. '42 
Aug. '41-Aug. "42 


May °41-Aug. °41 


Jan. '41-May ‘41 
Jan. '41-Dec. "41 
Apr. 41-Apr. '42 


July '40-Apr. ‘41 


June '41-June "42 


Nov. *41-Nov. °42 
Nov. *41-Nov. "42 
Sept. '41-Sept. "42 
Oct. '41-Oct. '42 

Sept. '41-Sept. '42 
Jan. *41-Apr. ‘41 

Oct. '41-Oct. 42 

June °40-June '41 
Mar. '41-Dec. '41 
Sept. '41-June °42 
Oct. '41-Oct. "41 

June '41-June '42 
May °41-Sept. "41 
Mar. ’41-Mar. °42 
Jan. "41-Jan. °42 

Sept. '40-Nov. °41 
Mar. '41-Mar. °42 
Dec. '41-Dec. "42 
Jan. '41-Aug. '42 


Sept. '40-Sept. '41 


Sept. '41-Sept. °42 
Sept. "40-Sept. °41 
Sept. '41-Sept. °42 
Mar. ’41-June "41 


Jan. '41-June °41 


Jan. '41-Jan. °42 


Oct. '41-Apr. "42 


Dec. '40-Dec. '41 


Jan. *41-July °41 
Sept. '41-Sept. ’42 
July °41-Jan. °42 
Jan. ’41-June *41 
June °41-Jan. "42 
Jan. '41-Jan. 42 
Nov. °41 (18th only 
Jan. '41-Apr. '41 
May °41-Aug. ‘41 


Oct. '40-Oct. °41 
Oct. "41-Jan. °42 


Agency & City 


Blackett-Sample-Hummert, N, Y, 


Blackett-Sample-Hummert, N, 
Federal Adv. Agency, N. Y, 


Weiss & Geller, Chicago 


J. Waiter Thompson Co., N.Y 


Erwin, Wasey & Co., N. Y. 


Ivey & Ellington, Philadelphia 


Ivey & Ellington, Philadelphia 
Dan B. Miner Co 
Raymond Spector Co., N. Y, 
Neff-Rogow, N. Y 


Young & Rubicam, N. Y. 


Russel M. Seeds Co., Chicago 
Allied Adv. Agencies, Los Angeles 
D’Arey Adv. Co., N. Y. 


Rufus Rhoades & Co 


Cochran Adv 


Rufus Rhoades & Co 
Heintz-Pickering & Co 
Erwin, Wasey & Co., N. Y 
J. Walter Thompson Co., 


Benton & Bowles, N. Y 


Knox Reeves Adv., Minneapolis 


roit 


Maxon Inc., Det 


Ruthrauff & Ryan, Los Angeles 


R. H. Alber Co., Los Angeles 


Raymond Spector Co., N. Y 


Ruthrauff & Ryan, N. Y 
Young & Rubicam, N. Y 


MeJunkin Adv. Co., Chicago 


Scholts Adv 


Leon Livingston Adv., 
San Francisco 


Lisle Sheldon, Los Angeles 


Raymond Spector Co., N. Y 


Raymond R. Mergan, Los Angeles 


Kelly, Zahrndt & Kelly, 


St. Louis 


Erwin, Wasey & Co., N. Y. 


Hays MacFarland & Co., Chicago 


Tom Westwood Adv., Los Angeles 


Associated Adv. Agency, 
Los Angeles 


Richard F. Connor, Adv., 
Manhattan Beach, Cal. 


Mac Wilkins & Cole, Portland, Or 


Walter K. Neill Inc., Los Angeles 


Ruthrauff & Ryan, N. Y. 


, Los Angeles 


, San Francise 


Agency, Los Angele 


, San Francise 


, Los Angele 


N.Y, 


Service, Los Angeles 





Ad 


Sponsor 


Pacific Greyhound B: 
Gan Francisco 

y. § 

parker Pen Co., Jane 


Wellman Peck & Co. 
personal Finance Co 


Plough Inc., Memph 
quaker Oats Co., Ch 
Roma Wine Co., Fre 
taly Mattress Co., 
felberling Rubber C 
RB. Semler Inc., ! 
signal Oil Co., Los 

gpreckels Sugar Co 


Standard Oil Co., 
San Francisco 


Studebaker Corp., 


Tayton Co., Los A 


Teagarden Produc’ 
San Francisco 


Tidewarer Ansocia 
San Francisco 


Voice of Prophecy 
Wander Co., Chic 


Wheeling Steel C« 
White Labs., Nev 


Yellow Cab Ce., 


Young People’s ( 
Philadelphia 


He 


Th 
pl 
Co 
32 


ad 








BROA 














hia 


hia 


Zeles 


Zo 


.ngeles 


rrancise 


Angeles 


Tanciseo 


s Angele 


polis 


geles 


tO 


Lngeles 


Angeles 


hicago 


ngeles 


ind, Ore 


ngeles 


ising 





Advertisers Using the Don Lee Network During 1941 








Sponsor 


peific Greyhound Bus Lines, 
§an Francisco 


parker Pen Co., Janeaville, Wir. 
qdiman Peck & Co., San Francisco 
plough Inc., Memphis 

Quaker Oats Co., Chieago 

Roma Wine Co., Freano 

taly Mattress Co., Los Angeles 
feberling Rubber Co., Akron 

2. B. Semler Inc., New York 

signal Oil Co., Los Angeles 

fpreckels Sugar Co., San Francisco 


Sandard Oil Co., of Cal., 
San Francisco 


Studebaker Corp., South Bend 


Tayton Co., Los Angeles 


Teagarden Products Co., 
San Francisco 


Tidewarer Associated Oil Co., 
San Francisco 


Voice of Prophecy, Los Angeles 
Wander Co., Chicago 


Wheeling Steel Corp., Wheeling 
White Labe., Newark 


Yellow Cab Ce., San Franciaco 


Young People’s Church of the Air, 
Philadelphia 


personal Finance Co., Newark, N. J. 


Product 


Transportation 


Quink 
Canned Vegetables 
Loans 


Penetro, St. Joseph 
Aap., ete. 


Quaker Puffed Wheat 
& Rice 

Roma Wines 

Mattresses 

Rubber Products 

Kreml Hair Tonic 

Petroleum Products 


Honey Dew Sugar 


Petroleum Products 


Automobiles 


Cosmetics 


Syrups, Jelly, Jar- 
ete. 

Petroleum Products 

Religious 

Ovaltine 


Steel Producta 


Feenamint & Chooz 


Transportation 


Religious 


Program 


Romance of the Highways 


Walt Disney Parade 
Hero of the Week 
Paradise Isle 


Musical Clock 

Orphan Annie 

Roma Wine News 

Layman’'s Views of the News 
by Alvin 

Texas Jim & His Gang 

Gabriel Heatter 

Leland Stowe 


News 


Standard School of the Air 
Standard Symphony 


John B. Hughes—-News 


Jimmie Fidler 


Breakfast Club 
Football Games 
Voice of Propheey 
Captain Midnight 


It's Wheeling Steel 


Double or Nothing 


Story Teller 


Young People’s Church of the 
Air 


Time 


Sunday, 10:15-10:30 A.M. 


Sunday, 12:30-12:45 P.M. 

Sunday, 4:30-4:45 P.M. 

Sunday, 10:30-11:00 P.M. 

Mon., Wed., Fri., 7:15- 
7:30 A.M. 

Mon.-Fri., 6:00-6:15 P.M. 

Mon.-Fri., 4:45-5:00 P.M. 


Mon., Wed., Fri., 6:30- 
6:45 P.M. 


Sundays, 9:15-9:30 A.M. 
Mon., Wed., Fri., 7:15- 
7:30 A.M. 


Wednesday, 7:00-7:15 P.M. 
Mon. & Fri., 7:00-7:15 P.M. 


Tues. & Thurs., 7:00-7:15 P.M. 


Mon., Wed., Fri., 8:30- 
8:45 A.M. 


Thureday, 11:15-11:45 A.M. 
Thureday, 8:00-9:00 P.M. 


Tues., Thurs., Sat., 11:00- 
10:15 P.M. 


Friday, 6:15-6:30 P.M. 
Thursday, 8:00-8:15 A.M. 
Saturday, 1:45-4:00 P.M. 
(8 Full Games) 

Sunday, 9:15-9:45 P.M. 
Mon.-Fri., 5:45-6:00 P.M. 
Mon.-Fri., 5:30-5:45 P.M. 
Sunday, 1:00-1:30 P.M. 
Monday, 8:30-9:00 P.M. 


Tues. & Thurs., 9:15-9:30 P.M. 


Sunday, 1:30-2:00 P.M. 


No. of Duration of 
Stations Contract Agency & City 
25 Sept. "40-Aug. "42 Beaumont & Hohman, 
San Francisco 
32 Oct. °41-Dec. "41 Blackett-Sampie-Hummert, Chicago 
10 Mar. '41-Feb. "42 Theo. H. Segall Adv., San Francisco 
4 May °41-May °42 Anderson, Davis & Platte, N. Y. 
32 Sept. "41-Sept. '42 Lake-Spiro-Shurman, Memphis 
5 Jan. °41-Apr. '41 Ruthrauff & Ryan, N. Y. 
32 Sept. "41-Mar. "42 
10 July '41-June "42 Cesana & Assoc., Los Angeles 
2 Oct. '41-Oct. "42 Alvin Wilder Adv., Los Angeles 
16 Apr. '41-June ‘41 Meldrum & Fewsmith, Cleveland 
6 Dec. '40-Dec. '41 Erwin, Wasey & Co., N. Y. 
6 Mar. "41-Dec. "41 
$2 May ‘41-May 41 Barton A. Stebbins Adv., 
Los Angeles 
16 Jan. '41-Jan. "42 J. Walter Thompson Co., 
San Francisco 
$2 Oct. "40-May °41 McCann-Erickson, San Francisco 
Oct. '41-May "42 
32 Oct. '40-Sept. '41 
Oct. '41-Sept. "42 
32 Sept. '41-Dec. '41 Roche, Williams & Cunnyngham, 
Chicago 
14 Aug. '41-Nov. °41 BBDO, Los Angeles 
16 Oct. '41-Jan. '42 Erwin, Wasey & Co., San Francisco 
32 Sept. "40-Dec. "41 Lord & Thomas, San Francisco 
18 Sept. '41-Oct. °41 Jack Parker & Assn., Los Angeles 
Oct. '41-Sept. "42 
32 Sept. '40-July °41 Blackett-Sample-Hummert, Chicago 
32 Sept. '41-June "42 
32 Sept. '40-June ‘41 Critechfield & Co., Chicago 
32 Sept. "40-Sept. "41 Wm. Esty & Co., N. Y. 
Sept. '41-Sept. '42 
2 Nov. '41-Nov. "42 Rufus Rhoades & Co., San Francisco 
32 Oct. '41-Oct. "42 Ivy & Ellington, Philadelphia 














How Green Is My Valley? 


PLENTY! 


The Don Lee Broadcasting System has now com- 
pleted the last important link in the Pacific 
Coast’s only network covering every one of the 
32 important Pacific Coast Markets, with the 
addition on station KFRE in Fresno, the big- 
gest market in the rich agricultural San Joaquin 
Valley. Now every important market on the 
Pacific Coast is covered by a local Don Lee sta- 
tion. More than 9 out of every 10 radio homes 


BROADCASTING « Broadcast Advertising 


on the Pacific Coast are within 25 miles of a 
Don Lee station. If you have a sales message 
for the radio listeners in Fresno . . . if you have 


a message for 


any of the 10,000,000 people on 


the Pacific Coast, buy the network Pacific Coast 
advertisers prefer* . . . Don Lee. 


*Don Lee carries more Pacific Coast network busi- 
ness than the other three networks combined. 


MUTUAL 


DON LEE 


Don Lee Studios —5515 Melrose Ave. 
Hollywood, Calif. 


Thomas S. Lee, President e Lewis Allen Weiss, 
Vice-Pres. & Gen. Mgr. 
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Advertisers Using Michigan Radio Network During 1941 





Sponsor 
Altes Brewing Co., Detroit 


Altes Brewing Co., Detroit 


American Economic Foundation 

Berry Brothers, Detroit 

Commercial Credit Co., Baltimore 

Detroit Auto Inter-Insurance 
Exchange 


Detroit Auto Inter-Insurance 
Exchange 


Drewery’s Ltd., South Bend 


Farmers & Mfrs. Beet Sugar Assn. 
Ford Dealers Adv. Fund, Detroit 
Ford Dealers Adv. Fund, Detroit 
Ford Dealers Adv. Fund, Detroit 
Peter Fox Brewing Co., Chicago 


Fox DeLuxe Brewing Co., 
Grand Rapids 


Gospel Broadcasting Assn., 
Los Angeles 


General Mills, Minnesota 


Walter H. Johnson Candy Co., 
Chicago 


Hickok Oil Corp., Toledo 
P. Lorillard Co., New York 
P. Lorillard Co., New York 


P. Lorillard Co., New York 

Manhattan Soap Co., New York 

North American Coffee Co., 
Port Huron, Mich. 


Pfeiffer Brewing Co., Detroit 


Schmidt Brewing Co., Detroit 


Schmidt Brewing Co., Detroit 


Socony-Vacuum Oil Co., New York 
United Drug Co., Boston 
Webb Coal Co., Detroit 


Wander Co., Chicago 


Product 
Beer 


Beer 


Finance 

Auto Insurance 
Auto Insurance 
Ale 


Michigan Beet Sugar 
Cars 
Cars 
Cars 
Beer 


Beer 
Religion 


Wheaties 


Power House Candy 
ar 


Hi-Speed Gasoline 
Sensation Cigarettes 


Union Leader, 
Beechnut 


Tobacco 


Sweetheart Soap 
Coffee 
Beer 


Beer 


Beer 


Mobilgas 
Rexall 
Coal 


Ovaltine 


Program 
Baseball Extra 


Fan on the Street 


Wake Up America 
Day in Review 


Day in Review 


Bud Shaver Sports 
Pete & Earl 


Edgar Guest 

Michigan State Police Story 
Ford Farm Market Reports 
U. of Mich. Football 
Football Forecast 


Let's Swing It 
Old Fashioned Revival Hour 


Jack Armstrong 


Ned Jordan, Secret Agent 


The Factfinder 
Short, Short Stories 


Market Reports 


Martha Mears 


News in Review 
Dunkers Club 
Pro-Football 


Barrell of Fun 


Bud Shaver 


Baseball 
Parade of Stars 
Bob McLean 
Capt. Midnight 


No. of 
Time Stations 

Mon., Wed., Fri., 6:45-7:00 P.M. 7 
Mon.-Sat., 6:45-7:00 P.M. 3 
Monday, 9:00-10:00 P.M. 7 
Mon., Wed., Fri., 6:15-6:30 P.M. 7 
Mon., Wed., Fri., 6:15-6:30 P.M. 6 
Tues., Thurs., Sat., 6:30-6:45 P.M. 7 
15 min. after baseball games 7 
Saturdays, 15 min. following 7 
U of M games—-NBC games 

Tues. & Thurs., 6:15-6:30 P.M. 7 
Mon. & Wed., 10:00-10:15 A.M. 7 
Wednesday, 7:00-7:30 P.M. 9 
Mon.-Fri., 12:15-12:30 P.M. 8 
Saturday, approx 1:55 P.M. 9 
Friday, 9:30-9:45 P.M. x 
Mon.-Sat., 5:45-6:00 P.M. 8 
Sunday, 3:00-4:00 P.M. 6 
Mon.-Fri., 5:30-5:45 P.M. 6 
Tuesday, 7:30-8:00 P.M. 9 
Mon., Wed., Fri., 6:15-6:30 P.M. 6 
Wed. & Fri., 6:45-7:00 P.M. 8 
Mon.-Fri., 12:15-12:30 P.M. 7 
Tues. & Thurs., 6:45-7:00 P.M. 8 
Mon., Wed., Fri., 6:30-6:45 P.M. 7 
Tues., Thurs., Sat., 6:30-6:45 P.M. 7 
Tues. & Thurs., 8:45-9:00 A.M. 8 
Sunday-——1941 Pro. Football 9 

Season 
Thursday, 7:30-8:00 P.M. 8 
Saturdays, preceding Mich. 8 
Football—15 min. 

Detroit Tigers Season 11 
Tues., Thurs., Sat., Sun., 15 min. 8 
Wed.-Fri , 8:45-9:00 A.M. x 
Mon.-Fri., 5:45-6:00 P.M. 6 


Duration of 
Contract 


3/4/41-4/14/41 


Throughout 1941 
Baseball Season 


9/2/40-5/26/41 
9/22/41-6/19/42 


6/23/41-9/19/41 
3/25/41-6/21/41 


1941 baseball season 


9/27/41 to end of 


1941 U of M schedule 


3/4/41-2/26/42 


11/10/41-5/6 /42 
6/19/40-9/11/40 
6/9/41-12/5/41 
9/27/41-11/22/41 
10/11/40-1/3/41 
4/15/41-10/4/41 


10 /6/40-12 /29 /40 


9/29/41-5/29/42 
8 /13/40-3/18/41 


6/29/36-9 /26/41 
11/27/40-5/25/41 
1/6/41-7/4/41 


10/22/40-1/16/41 


12/16/40-6/13/41 
6/16/41-12/13/41 


9/30/41-6/25/42 
9/4/41-11/30/41 


4/4/31-9/25/41 
9/27/41-11/22/41 


2/28/41-2/27/42 
10/15/41-till forbid 
9/29/41-6/26/42 


Agency & City 
MacManus, John & Adams, Detroj: 
MacManus, John & Adams, Detrg 


Bayless-Kerr Co. 
Fred M. Randall Co. 
O'Dea, Sheldon & Canaday, N, y, 
Stockwell & Marcuse, Detroit 
Stockwell & Marcuse, Detroit 
R. A. Moritz Adv. Co., 
Davenport, Ia. 
Zimmer-Keller 
McCann-Erickson, Detroit 
McCann-Erickson, Detroit 
McCann-Erickson, Detroit 
Schwimmer & Scott, Chicago 


Schwimmer & Scott, Chicago 
R. H. Alber Co., Los Angeles 


Knox Reeves, Minneapolis 


Franklin Bruck Adv. Corp., N. Y. 


Miller Agency Co., Toledo 
Lennen & Mitchell, N. Y. 
Lennen & Mitchell, N. Y. 


Lennen & Mitchell, N. Y. 
Franklin Bruck Adv. Agency, N. Y 


Bullard Agency, Port Huron, Mich. 
Maxon Inc., Detroit 


Simons-Michelson Co., Detroit 


Simons-Michelson Co., Detroit 


J. Sterling Getchell Inc., N. Y. 
Spot Broadcasting, N. Y. 
Direct 


Blackett-Sample-Hummert, Chicago 
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Adver 


Sponsor 


Interstate Cotton Oi 


Sherman, Tex. 


fmployers Casualty 


Interstate Circuit, I 


Wholesalers & Mfgr 
Imperial Sugar Co. 


Houston Milling Ce 
Duncan Coffee Co. 
Duncan Coffee Co. 
Gulf Brewing Co., 
Guif Brewing Co., 
Gulf Brewing Co., 


Humble Oil & Ref 
Houston 


South Texas Cott 
Houston 


Burrus Mill & Ek 
‘Port Worth 


Crazy Mineral W: 
Fort Worth 


Hawk & Buck Ce 


Texas Retail Gro 


Chattanooga Me 
Chattanooga 


—————— 















3, Detro); 


3, Detroi: 


oit 


oit 


Ai) 


0 


, Mich. 


vit 


vit 


yhicago 














Advertisers Using the Texas 





Quality Network During 1941 








Sponsor 


interstate Cotton Oil Rfg. Co., 
Sherman, Tex. 


Employers Casualty Co., Dallas 


Interstate Circuit, Dallas 


Wholesalers & Mfgrs. Assn., Dallas 


Imperial Sugar Co., Sugarland, Tex. 


Houston Milling Co., Houston 


Duncan Coffee Co., Houston 
Duncan Coffee Co., Houston 
Gulf Brewing Co., Houston 
Gulf Brewing Co., Houston 
Gulf Brewing Co., Houston 


Humble Oil & Refining Co., 
Houston 


South Texas Cotton Oil Co., 
Houston 


Burrus Mill & Elevator Co., 
Fort Worth 


Crazy Mineral Water Co., 
Fort Worth 


Hawk & Buck Co., Fort Worth 


Texas Retail Grocers Assn., Dallas 


Chattanooga Medicine Co., 
Chattanooga 


Product 


Mrs. Tucker's 
Shortening 


Casualty Insurance 


Picture Theaters 


Dallas Market 


Imperial Sugar 


American Maid Flour 
Bright & Early Coffee 
Admiration Coffee 
Grand Prize Beer 
Grand Prize Beer 
Grand Prize Beer 


Petroleum Products 

Crustene Shortening 

Light Crust Flour 

Crazy Crystals 

Hawk Brand Work 
Clothes 


Independent Grocers 


Black Draught 


Program 


Mrs. Tuckers Smile 


Music Parade 


Show Time 

Lady be Lovely 
Rhythm Rally 

Melody Souvenirs, 
Songs to Remember 
Come & Get It 

Bright & Early Choir 
Missing Persons 
Headliners 

Headliners Football Preview 
Streamlined Scoreboard 


Football 


Crustene Ranch Party 


Light Crust Doughboys 


Your Crazy Gang 


Red Hawks 


We, Who Are Young 


Tom Dickey 


No. of 
Time Stations 
Mon., Wed., Fri., 12:15- 2 
12:30 P.M. 
Sunday, 2:30-2:45 P.M. 3 
Sunday, 8:45-9:15 P.M. 3 
Tues. & Thurs., 4:30-5:00 P.M. 3 
Friday, 9:30-9:45 P.M. 3 
Mon., Wed., Fri., 8:45- 3 
9:00 A.M. 
Mon., Wed., Fri., 11:45- 2 
12:00 A.M. 
Sunday, 9:00-9:30 A.M. 3 
Mon.-Fri., 8:15-8:30 A.M. 3 
Mon.-Fri., 6:45-7:00 P.M. 3 
Saturday, 2:05-2:20 P.M. 3 
Saturday, 5:15-5:30 P.M. 3 
Saturday Afternoon or 3 
Evening 
Tuesday, 7:30-8:00 P.M. 3 
Mon.-Fri., 12:30-12:45 P.M. 3 
Mon.-Fri., 12:45-1:00 P.M. 3 
Saturday, 12:30-12:45 P.M. 3 
Tues. & Thurs., 4:45-5:00 P.M. 3 


Mon.-Fri., 6:45-7:00 A.M. 


Duration of 
Contract 


4/2/37-1942 


2/10/35-1942 


8/3-9/21/41 


6/24-8/19/41 
8/29-9/19/41 


10/1/37-1942 


4/21/41-1942 
9/11/38-1942 
9 ‘29 41-1942 
10,/1/40-1942 
9/27-12/6, 41 
9 /27-12/6/41 


10/3/36-12/6/41 
During Football Season 


7/11/41-1942 


9/11/34-1942 


9 11/34-1942 


1/4, 36-1942 


10, 1441-1942 
9/16/40-1942 


Agency & City 
Crook Adv. Agency, Dallas 


Ira E. Dejernett Adv. Service, 
Dallas 


Segall & Weedin, Houston 
Rogers & Smith, Dallas 


Tracy-Locke-Dawson, Dallas 


Segall & Weedin, Houston 


Steele Adv. Agency, Houston 
Steele Adv. Agency, Houston 
Rogers-Gano Adv. Agency, Houston 
Rogers-Gano Adv. Agency, Houston 
Rogers-Gano Adv. Agency, Houston 


Franke-Wilkinson-Schiwetz, 
Houston 

Segall & Weedin, Houston 

Rowland Broiles, Fort Worth 

Rogers & Smith, Dallas 


P. J, Beyett Jr., Fort Worth 


Direct 


Nelson Chessman, Chattanooga 





. 


|, would nt have been as simple a name for a network. But it would 


have been more accurate to name the TQN the “Texas Quantity and Qual- 


ity Network”. Quantity because of the 7,150,000 people, 1,240,000 radio 


REPRESENTED NATIONALLY BY 


EDWARD PETRY & CO,, INC. 


homes, over 420 millions in food sales and 87 millions in drug sales. 


Quality, because by every measurement of listening the four stations asso- 


ciated with TQN are tops by a wide margin throughout Texas. Quality 


because of experienced management, enlightened programming and an 


appreciation of their listeners’ wants. The TQN is thus a perfectly balanced 


network — extensive coverage combined with intensive, faithful listening. 


THE TEXAS QUALITY NETWORK 


WEAA . 


“WBAP .. 
oeec.... 
WOAI .. 


Dallas 
Fort Worth 
. Houston 


. San Antonio 














Advertisers Using Canadian Broadcasting Corp. Networks During 1941 





Sponsor 


Campbell Soup Co., New Toronto 


Carnation Co., Toronto 
Carnation Co., Toronto 


Colgate-Palmolive-Peet Co., 
Toronto 


Colgate-Palmolive-Peet Co., Toronto 


Colgate-Palmolive-Peet Co., Toronto 
Colgate-Palmolive-Peet Co., Toronto 


Colgate-Palmolive-Peet Co., Toronto 


Colgate-Palmolive-Peet Co., Toronto 


Colgate-Pa molive-Peet Co., Toronto 


Federal Govt., Dept. of Finance 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Finance, 


Ottawa 


Federal Govt., Dept. of Labour, 


Ottawa 


Federal Govt., Dept. of Mines & 


Natonal Resources, Ottawa 


Federal Govt., Dept. of Mines & 


National Resources, Ottawa 


Federal Govt., Unemployment In- 


surance Com., Ottawa 


Federal Govt., Dept. of Labour, 


Ottawa 


General Foods, Toronto 
General Foods, Toronto 
General Foods, Teronto 


Genera! Foods, Toranto 


Gillette Safety Razor Co. of Canada, 


Montrea 


Gillette Safety Razor Co. of Canada, 


Montreal 
L. O. Grothe Ltee, Montreal 
L. O. Grothe Ltee, Montreal 


L. O. Grothe Ltee, Montreal 


Hudson's Bay Co., Winnipeg 


Imperial! Oil, Toronto 


Imperial Oil, Toronto 


Internationa! Silver Co., Hamilton 


Internationa! Silver Co., Hamilton 


8. C. Johnson & Son, Brantford 


S. C. Johnson & Son, Brantford 
S. C. Johnson & Son, Brantford 


S. C. Johnson & Son, Brantford 


Product 
Soup 
Milk 
Milk 
Colgate Toothpaste, 
Palmolive —- 
Princess Soap Flakes 


Colgate Toothpaste & 
dalo 


Cashmere Bouquet 

Cashmere Bouquet 

Shave Cream & Cue 

Co gate Toothpaste, 
Palmolive Seap & 
Halo 

Cashmere Bouquet 

War Savings 
Certificates 


War Savings Certificate 
& Bonds 


War Savings 
Certificates 


War Savings 
Certificates 


War Savings 
Certificates 


War Savings 
Certificates 


War Savings 
Certificates & Bonds 


War Savings 
Certificates 


War Savings 

War Savings 

Stabilization 

Fire Prevention 

Fire Prevention 

Unemployment In- 
surance 

Farm Income 

Grapenuts Flakes, 


akers Cocoa 


Grapenuts Flakes, 
Bakers Cocoa 


Jello 


Jello 


Razor Blades, 
Shave Cream 


Razor Blades, 
Shave Cream 


Grads Cigarettes 
St. Regis Tobacco 


Boston Tobacco 


Furs 


Gas & Oil 
Gas & Oil 
Silverware 


Silverware 


Wax and Car-Nu 


Wax and Car-Nu 
Wax and.Car-Nu 


Wax and Car-Nu 


Program 
Jeunesse Doree 
Contented Program 
Le quart d'Heure de detente 
Happy Gang 


Guy Lombardo 


Musical Beauty Box 
Sweet and Swing 


Share the Wealth 


Les Joyeux Troubadours 


La Mine d@’Or 


All Star Program 

All Star Program 

All Star Program 
Talks 

All Star Program 
Talks 

All Star Program 
Jeunesse Doree 

All Star Program 

La Metairie Rancourt 
Canada's Vital Experiment 
Contest Winner 
Contest Winner 

Talk 

Talks 

Aldrich Family 

Fun Time 

Jack Benny 


Le Cure de Village 
World Series—1941 


Fight Broadcasts 


S. V. P. 
Les Chevaliers St. Regis 


Tommy Duchesne 


Red River Barn Dance 
NHL Hockey 


NHL Hockey 
Silver Theatre 


Silver Theatre 
Fibber McGee & Molly 


Hap Hazard 
Voulez-Vous Savoir, Madame 


Le Vieux Maitre d’Ecole 


Time 
Mon.-Fri., 12:00-12:15 P.M. 
Monday, 10:00-10:30 P.M. 


No. of 
Stations 


3 
32 


Tues. & Thurs., 10:30-10:45 A.M. 4 


*Mon.-Fri., 2:00-2:30 P.M 


*Saturday, 9:00-9:30 P.M 


Thursday, 9:00-9:30 P.M. 
Saturday, 8:00-8:30 P.M 


Saturday, 8:30-9:00 P.M. 


Mon.-Fri., 11:30-12:00 Noon 


Tuesday, 9:00-9:30 P.M 


Friday, 9:00-10:00 P.M.; 
11:15-12:15 A.M. 


Friday, 10:00-11:00 P.M. 
Wednesday, 8:00-8:30 P.M.; 
11:30-12:00 Mid 
Sunday, 4:00-4:15 P.M. 
Sunday, 9:00-10:00 P.M. 
Sunday, 3:45-4:00 P.M. 
Sunday, 10:00-11:00 P.M. 
Mon.-Fri., 12:00-12:15 P.M. 


Sunday, 8:30-9:00 P.M. 


Mon.-Fri., 1:00-1:15 P.M. 
Wednesday, 8:30-8:55 P.M.; 
1:00-1:25 A.M. 


Friday, 8:00-8:15 P.M.; 
12:00-12:15 A.M. 


Friday, 7:45-8:00 P.M. 


Tuesday, 10:45-11:00 P.M. 


Friday, 11:15-11:30 P.M. 


*Thursday, 9:30-10:00 P.M. 


Thursday, 8:30-9:00 P.M. 


*Sunday, 8:00-8:30 P.M. 


Thursday, 8:00-8:30 P.M. 


2:30-5:00 P.M. (approx.) 


*11:00 P.M. to Conclusion 


2 per Month 
Wednesday, 9:00-9:30 P.M. 


Tues. & Thurs., 7:15-7:30 P.M. 
Tues. & Thurs., 7:15-7:30 P.M. 


Saturday, 12:30-1:00 A.M. 
Saturday, 9:00-10:30 P.M. 


Thurs. & Sat., 9:00-10:30 P.M. 


Sunday, 7:00-7:30 P.M. 


Sunday, 6:00-6:15 P.M. 


*Tuesday, 10:30-11:00 P.M. 


Tuesday, 9:30-10:00 P.M. 


33 


49 


49 


49 


10 


10 


10 


48 


34 


28 


28 


27 


42 


25 


40 


34 


30 
33 


33 


Tues. & Thurs., 11:00-11:15 A.M. 3 


Mon., Wed. & Fri., 10:30- 
10:45 A.M. 


(Continued on Page 262) 
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3 


Duration of 
Contract 


Apr. '41-Apr. '42 
Apr. '41-Sept. 41 
Oct. "41 

Jan. "41-June ‘41; 
Sept. '41-Dee. "41 


Sept. '41-Oct. °4 


Oct, "41 
Jan. '41-June "41 


Jan. '41-June "41; 
Oct. '41-Dee. 41 


Oct. "41 


Nov. ‘41 


Jan. '41-Feb. '41 


Apr. '41-June "4 


Oct. "41-Nov,. '41 


Feb. ‘41 
Feb. '41 
Feb. ‘41 


Apr. '41-June ‘41 
Feb. ‘41 

Oct. "41-Nov. 41 
Apr. '41-June *41 
Oct. *41 

May ‘41 

May ‘41 

Aug. *41 

Nov. °41 

Apr. ‘41 

July '41-Aug. '41 
Jan. °41-June °41; 
Oct. °41-Dec. '41 


Oct. "41 
Oct. 1-2-4-5-6, °41 


June ‘41 


Jan. '41-Apr. '41 
Oct. °40-Apr. *41 


Apr. '41-July ‘41 
Sept. '41— 


Nov. '41— 


Nov. '40-Apr. ‘41 
Nov. "41— 


Nov. '40-Mar. ’41 
Nov. *41— 


Jan. °41-Apr. °41 
Oct. "41— 


Apr. '41-June °41 


Jan. ’41-July °41 
Sept. '41— 


July '41-Sept. ’41 
Dec. '40-June '41 
Sept. ’41— 


Agency & City 
Cockfield, Brown & Co Toronto 
Baker Adv. Agency, Toronto 
Baker Adv. Agency, Toronto 
Lord & Thomas of Canada, 

Toronto 


Lord & Thomas of Canada, Toronto 


Lord & Thomas of Canada, Toronto 
Lord & Thomas of Canada, Toronty 
Lord & Thomas of Canada, Toronto 


Lord & Thomas of Canada, Toronty 
Lord & Thomas of Canada, Toronto 
MacLaren Adv. Co., Toronto 
MacLaren Adv. Co., Toronto 
Cockfield, Brown & Co., Toronto 


MacLaren Adv. Co., Toronto 


~ 


‘anadian Adv. Agency, Montreal 


~ 


Janadian Adv. Agency, Montreal 
Canadian Adv. Agency, Montreal 


Canadian Adv. Agency, Montreal 


Janadian Adv. Agency, Montreal 


Canadian Adv. Agency, Montreal 
Walsh Advertising Agency, 
Windsor 


Cockfield, Brown & Co., Toronto 


Cockfield, Brown & Co., Toronto 


J. J. Gibbons Ltd., Regina 
Baker Advertising Agency, 
Toronto 


Baker Advertising Agency, 
Toronto 


Baker Advertising Agency, 
Toronto 


Baker Advertising Agency, Toronto 


Maxon Inc., N. Y. 


Maxon Inc., N. Y. 


Canadian Adv. Agency Montreal 
Canadian Adv. Agency, Montreal 


Canadian Adv. Agency, Montreal 


Cockfield, Brown & Co., Winnipeg 


MacLaren Adv. Co., Toronto 
MacLaren Adv. Co., Toronto 
Young & Rubicam, Toronto 


Young & Rubicam, Toronto 


Needham, Louis & Brorby, Chicago 


Needham, Louis & Brorby, Chicago 


Vickers & Benson, Montreal 
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HE CBC is a vital factor in the lives 
of all Canadians. The national network, 
extending from coast to coast, carries the 


finest programs of three countries into 


93.67% of Canada’s radio homes. 


From the BBC and the networks of the 
United States, the Canadian Broadcasting 
Corporation selects the finest features to 
add to its own productions. The result... 





93.67% 0F ALL RADIO HOMES IN CANADA 
ARE COVERED BY THE CBC 


a balanced, diversified schedule of the 


best programs on the air. 


CBC's remarkable coverage of Canadian 
radio homes is unique in the radio indus- 
try. Current business conditions are good 
...and the purchasing power of Canadians 
is high. The CBC national network offers 
to prospective advertisers almost complete 


coverage of this important market. 


CANADIAN BROADCASTING CORPORATION 


55 York St., Toronto . COMMERCIAL DEPARTMENT - 1231 St. Catherine St. W., Montreal 
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Advertisers Using Canadian Broadcasting Corp. Networks During 1941 





Sponeror 
Kraft Cheese, Toronte 
Lamont Corlias & Co., Toronte 
Cie Legare Ltee Montren 
Lever Brothers, Toronto 
ver Brothers, Toronto 
Lever 


Brothers, Toronto 


Lever Brothers, Toront¢ 


Lever Brothers, Toronte 


Lever Brothers, T 


Lever 


Brothers, Toror 


oror 
Lever Brothers, Torontc 
Thos. J. I on, Toror 
Thos. J. Lipton, Toront 


London House Products, Mont 


Maple Leaf Milling Co., Toror 


Procter & Gamble Co., Torontc 


Procter & Gamble Toronte 
Procter & Gamble Co., Toront 


Procter & Gamble Co., Toronte 


Procter & Gamble Toronte 
Procter & Gamble Co., Torontc 
Procter & Gamble Co.. Toror 
Procter & Gamble Co., T 
Procter & Gamble Co Toronte 
Procter & Gamble Co 
Procter & Gamble Co. 
Procter & Gamble Co., Toronte 


Procter & Gamble Co. 


oror 

Procter & Gamble Co., Toront 
Procter & Gamble oron 

Procter & Gamble ( Toront 
Procter & Gamble Co., Toront 
Pr tr & Gamble Co., Toront 
Pr er & Gamble Co., Torontc 
Procter & Gamble ( Toront 
Procter & Gamble Co., Torontc 


Robin Hood Flour Mills, Mor 


rea 
Robin Hood Flour Mills, Montrea 
St. Lawrence Starck 

Port Credit 


Standard Brands, Toront 


Sterling Products, Windsor 


ducts, Windsor 


ling Products, Windsor 


Sterling Products, Windsor 





Prodact 


Cheese and Salad 
Dressing 


Ponds Beauty 
Products 
Furniture 


Rins 


Ringo 


R nex 

Lifebuoy 

Lux Soap & Flakes 
ILux Soap & Flakes 
Lax Soap & Flakes 
iLux Soap 

Rine 
Tea 

oR 





Tucketts Ltd., Hamiltor 
N. G. Valiquette Ltee, Montrea Furniture 
Western Canada Flour Millis Co. Flour 
Toront« 
Geo. Weston Ltd., Toront« Bread & Cakes 
Wm. Wrigiey Jr. Co., Torontc Gum 
NOTE: All Times shown EDST * Time one hour 


Program 


Kraft Music Ha 
John & Judy 

Les Varieties Lega 
Big Towr 


Crrand Cen 


Big Sister 


Rig Sister 

The Fam Mar 
< r f D Suea 
Stor, 








Lux Radio Theatre *Monday, 1 P.M 
Grande Soeur Mon.-Fr AM 
Tea Musicale Su a F 6:45 PM 
Le Vienx Maitre d'F e M Wed. & ¥ 
5AM 
Homme ~ I Mon., W & 
y P.M 
di k a P.M 
Against the Storm M P.M 
A gains S M 4 4 P.M 
g Lig M I 4 M 
( ng Ligh *M 4 4:45 PM 
Ma Perkins *Mi P.M 
Man I Marr Mon.-F 45 4.M 
Ma Mar M F 4:00-4 P.M 
Ma Marlin Mon.-! M 
Mary Marlin M Fr M 
Pepper } ng’s Farn M F 4 4:4 M 
Peon ¥y ing’s Farn Mo F 45-4 P.M 
Penner ¥ ng’s Farm *Mon.-F P.M 
Righ Happiness *M E 45-12 N 
Roa Life *M F M 
Ww L 4 M 
rrier y < M A.M 
La Pension M »M 
Q es XN elles M is AM 
Quelies > es M 2 is P.M 
Pr M M 
t Famille v F A.M 
m Parad rada M 
es M rs Melomanes Thureday. & < M 
key Players Saturda 7 M 
hase & Se mn rogra “"S a N 
yurM ) ran ar , S "S - 4a M 
anadian Theatre he Air *F rida M 
Waltz Time *F rida - P.M 
Les Secrets du Dr. Morhanges Tuesday, §:00-8 M 
Biended Riythm Tuesday, §:30-8 P.M 
0-12 AM 
Le Theatre Valiaquette Monday, 9:00- P.M 
Melodies for You Wednesda 1 P.M 
Memoires in Mus Wednesday, 9-30- 0 P.M 
Treasure Trail Tuesday, 10:00-10:30 P.M 
earlier during period April 28 Sept. 28, 1941 
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tral Statior 


Time 
*Thureday,. 10:00-11:00 P.M 
9-0-9 -30 


Tuesday P.M 


re Thursday, 9:00-10 


0PM 


0-9 -30 


A.M 


*Wednesday, 9 P.M 


12:00-12:20 


00-9 :30 
A.M 


Wednesday, 9 
12:00-12:30 


P.M 


*Mon.-Fri., 12:30-12:45 P.M 
3:00-3:15 P.M 
Mon.-Fr 1:15-1:30 P.M 


*Wednesday, 9:30-10:00 P.M 
2:30-1:00 A.M 
*Mon.-Fri., 12:45-1:00 P.M 


Mon.-Fr 1-00 15 P.M 


BROADCASTING e¢ Broadcast Advertising 


No. of 
Stations 


2K 





Duration of 


Contract 

Jan. "41-Dee. ‘41 
Jan. '41-Tune °41 
Sept. "41 

Sept. 41-Oct, ‘41 
Jan. 41-July 4 
Oct 41 

July "41-Oct. °41 
Jan. '41-Sept. ‘4 
Ser 41 

jan. '41-D 4 
Ja 41-S 4 
Se 41 

ja 4 y 4 


Jan. '41-July ‘4 
Sept. "41 


S 4 

a 41-Ma 4 
oO 4 

a 41-Ma 4 


4 Ap 4 
a \ 4 
\ 4 
a 4 \ 4 
\ 4 
a 4 4 
Ja 4 \ 4 
a \ 4 
Ap 4 4 
a 41-Ap 4 
\ 4i-June 4 

41 
a 41-Aug. "4 
a 41 4 
A > 
ja { 4 
a 41-A 4 
An 4 4 
A 4 4 
an. °4 4 

40-Ap 4 
N 40-May ‘4 
N 40-Ap 4 
N 4 
a 4 4 4 
S 41 4 
a 4 ) 4 
a 4 ) 4 
a 41-De { 
a 41-D 4 

41 

41-F 4 


| 
Agency & City 
J. Walter Thompson ( Montreal 
J, Walter Thompson Co., Toronto 
Baudry Harwood Radio Production 
Montreal 
Ruthranff & Ryan, N. ¥ 


Ruthrauff & Ryan, N. ¥ 


tu auff & Rya N. ¥ 
Ru auff & Ryan, N. ¥ 
| Wa | ya ( 
Wa q ( 
|. Walte l a ( 
Wa son ( 
T Wa ] ye ( 
1 auft & By N. ¥ 
\ & PR 
\ 2&R 
Canadian A \ 
3 x & 
( Ad \ 
( \ \ 
( \ 
liar & a Y 
lla . j 
Blac a 
4 \ 
Ad \ 
2 & x 
ar & a 
( 1 Ad y 
( Ad Y 


t ar & ) 
ar & a \ 
ar & ’ 
Ad y 
( Ad } 
( A \ 
ack Sa | ne 
iar & a 
as a M 
Canadian A \ 
M a! ‘ Eastman & 
Wa Q 
acke a fumn 
. auff & a N 
ack Sar e-Humm«e 


4. McKim Ltd., Toront« 


Richardson-McD 


i oronto 


ynaid 


Tandy Ad 


Ad 


Agency, Toronto 


Toronto 


Toronto 


Toronto 


Toronto 
Toronto 
2) 
Montreal 
Chicage 
C Nicage 
cago 
a 
M a 
M ea 
N y 
NY 


Service, 





— 


NAT 


‘ Network progr 
», Local studio 


————————_ 


X0TTS DA IRIE 
ABE Richard | 


Agency : 

hia. 8? 
\RSORENE MFG 
on), Agency Ross 
wME BREWIN 
Agency mil Bris 
golea fa aa apt 


ME FEEDS | 
tack-Goble Ads 


\pAM HAT ST 


hain) Agency { 
at aw 

\pAM, MBI DRI 
falo (departme 


iWLER SHOES 
slevated shoes) 
‘dy. Agency, N 


spoOHR MILK 
Lord & 


’ 


\gency 
fm 

‘ETNA LIFE 1 
rd. and affiliate 


Inc, N. ¥. te 
ASH RBEFID 


wlad dressing) 
n Co, N. Y. t 
SLAMEDA COU 
\gency Ryder & 


ALASKA Lie 
\eoney: Northwe 
ALASKA STEAD 
ALBERS BROS 
Albers Flapjack 
rwin, Wasey | 
homas, San Fo 
\LBERS PACK 
pe olives) \ 
taf, Los Angel 
ALKINE LABS 

emolyn cough 
Adv. Ine., Chieas 
ALLCOCK MF‘ 
aster). Agency 


ALLIED MILES 
ultry & live 
Wade Ine., 1 


ALLIS-CHALM 
agricultural me 


Milwaul 





Gittins 


ALLISON-RBED 


Agency: David 
ALL-STATE 1 
Agency: | Hi 
ZO. aa ap 


ALL-YEAR CI 
Lord & Thoma 


AL-TO-LARBS., 


ALUMINUM (¢ 
wor., Wis. (Min 


AMERICA O} 
roller skating 


Adv. Corp., N 
\MERICAN A 
AMERICAN 

CAL Co., N 


Agency: Cowa 


AMERICAN 1 
bird food). A 


ago. ap nt 


AMERICAN ( 
ined beer can: 
am, N. Y. n 
AMERICAN 
City, N. Y 
Badger & 
fat sp sa 


Bi 


AMERICAN | 
New York (P 
&Ryan, N. Y 
AMERICAN 


New York (E 
BBDO, N. Y. 


BROAI 








— 





Directory for 194] 
_ i} NATIONAL AND REGIONAL RADIO ADVERTISERS 
And Their Agencies 


United States and Canada 


ronte » Network programs rn. Regional network programe aw. Shortwave t 


mtteal 





Transcriptions fm. Frequency Modulatior ta. T 











, Transcription announcements 
wp, Local studio programs Compiled and Copyrighted 1942 by Broadcasting Publications, Inc ea. Loca) studio announcements 
uction FL ————$__— 
A AMERICAN CYANAMID Co., Bound ASSOCIATED LABS., Long Island City 3ARNEY'S C —— New York. Agenc 
eros. N. J. Ageney: J. M. Mathes Inc., (Kelpamalt). Agency: Benson & Dall, Chi Emi! Mogul & C« Y. a 
: : ap cago 
ROTTS DAIRIES, Philadelphia (milk) ‘ ' ' si ee BARQ’S BOTTLING Co.,. San Bernardin 
jgency: Richard A. Foley Adv., Philadel mere petraen - AIRY — c —e y nae ASSOCIATED PAINT Stores, Chicag Cal. ¢ 
hia. @P Ss ‘Keting group gency ord & (chain) Agency David Goldman, Chi 
Thomas, Chicago. ea ta . . ois 
ySORENE MFG. Co., St. Louis (clean cago. 8) BARTON CHEMICAL Co., Chicag Save 
EO ee ney: Ross-Gould Co., St. Louls. ta AMERICAN ECONOMIC FOUNDATION, ,ccocagen cE RUM PRODUCERS 2 Day Bleach and Hytox). Agency: Marti 
Cleveland Agency Bayless, Kerr Co.. ASSOCIATED SERUM PRODUCERS \. Pokrass & Co., Chicago. a 
wME BREWING Co., Los Angeles, Cleveland. » ap se o- serum) Agency Fairall & 
ney: Emil Brisacher & Staff, Los Co. Des Moines. aa «@ BATHASWEET or Ne or ath- 
ronto pong ae 7" Pena — ae OS AMERICAN FRUIT GROWERS, Pitts sites asweet). Agency “Ew ae re 
e burgh (Blue Goose) Agency: Walker & ATLANTIC COMMISSION Co., New York Agency, N. Y. sa #7 
ME FRE ~ 1 yee a lll, Agweney: Downing, Pittsburgh. ea (fruit & vegetable buyer affiliate of A & P) 
. joble Ady rene Chicago. e ac F ITIC _ ——— 
“onto atack-Gobl sence — . AMERICAN HOME PRODUCTS Corp ; Prange « “st ti te tie ay 
: Ar 4" are] _ > ined y othinss ein > “ eee ron — rency 1ited Adv. Co., Chicag 87 
spar co : ; pis F Ry.’ _— *s Ne i. ay - =e wt Aes c tek ASLAM SSO REFINING Os Philaddp 3 
ain). Agenc Hieke \ ®., odie na : 80-Dol Co., 2-in x » Mies r  Ripaggiee Bac ATTIC CREF P — ners 
ronto yr St & o Sowis Ga. Waleaes Os. dentin «V hite Fla h gasoline il). Agency: N BATTLE CREEK NATURAL PRODUCTS 
Lat Blackat p ’ ties © Pet : < Aver & Son, Philadelphia. n sa ap Cory Battle Creek, Mich. Agencs Metr 
“onto AM, MELDRUM & ANDERSON Co., ra 205 wea) fei tal ae bee be” Ih Page et politan Adv. Co., N 
ham (department store). ap Labs., John Wyeth & Bros., Wyeth Chemi ATLAS BREWING Co., Chicago (beer) 
“onto eal Co.) Agencies Blackett-Sample Agency: Craig Dennison & Co., Chicago. sa BAUER & : LACK, Toronto. Ager , 
IDLER SHOKES FOR MEN, New York Hummert N y John KF. Murray Ady field. Brow & Toronto. « 
slevated shoes) Apeney Consolidated Aveney, N. YY. » ¢ aa ATLAS IMPORT & EXPORT Co., Phila- 
rene Nh ap delphie ie) y < *hilip 3 ‘ x Tr 35 : 
‘dy. Agency, N. Y ? AMBRICAN MOLASSES Co.. New York 9 we — . Agency Philir Klein - AY ER ~ Nev Bs, h a T's & —/_ 
\OHR MILK FARMS, Los Angeles (Grandma’s syrup). Agency: Charles W ee ae ee ; 
\gen¢ y Lord & Thomas, Lo Angeles Hoyt Co., N.Y. rn ap AURORA LARBS., Chicago (Clear Again , 
jm AMERICAN OIL Co... Raltimore (Amoco remedy). Agency Arthur Meverhoff & Ce BAYER- SEME SAN Cx aN £ De 
‘TNA LIFE INSURANCE Co. (Hart vas). Ageney: Joseph Katz Co., Baltimore Chicago. sa sp ta eed = innoculatk Aren< Thompson- 
- vl and affiliates) Aveney Arthur hud no orn ga Ap Koch C« Cincinnati. s« 
ea | hoe N.Y. te \ setialaeahh. bs AUTO CRAFT TRAINING Co., Chicagé 
P i ( 1 POP CORN Co., Sioux City (technical school) Agency First United BAYUK CIGARS Philadelphisz Havan: 
GASH REFINING Corp Rrooklyn In (Jolly Time popeorn) Apency Bu BRroadeasters, Chicago. ep Ribbon cigars Ager lvey & FI ngte 
nt wlad dressing) Apency Rilaine-Thomp chanan-Thomas Adv. Co., Omaha. sp aa t Philadelphia. 
n Co, N. Y. t aa AMERICAN SAFETY RAZOR Corp wie A — Pot Ra gee tantine & BEACH SOAP ¢ R 
AMEDA COUNTY FAIR, Alameda, Cal Brovkygn (Gem blades). Ameney: Mefera ithe in an aa eases a Cinameiee Mindions a ™ 
jeoncy. Ryder & Ingram, Onkland. aa Ady Avencey, N. Y. sa » #7 arate asin piece tans : —" ; oe . — ; 
‘LASKA LIER Senttle (magazine) AMERICAN SNUFF Co... Kansas City whe FISHER TOBACCO Co ; Louis BEALL GREENHOUSE Ce Val s < 
\goncy: Northwe at Radio Adv, ( o., Seattle Apenes Simon & Gwynn, Memphi 8} ile (20 and) a — & Geller Wash. (flowers Agency Romig I le 
Chtoane Cann ricksor Chicago. a Y Cx Seatti« 
AMERICAN rELEPHONE & TELI 
\LASKA STEAMSHIP Co., Seattle, ap GRAPH Co., New York. Ageney: N. W BEATRICE CREAMERY Cx Chicag 
nicage Aver & Son, N. Y. sa ap ? i ta B (Meadow Gol ice crean an butte 
\LRBERS BROS. MILLING Co., Seattle Lean: Lord @ Themen. Cidente va & 
hicage Mhers Flapjack flour, Friskies). Agencies AMERICAN TELEVISION INSTITUTE, ¢. REMEDY Co., Durham. N. C. (pro- ei 
Erwin Wa “ & Co., arn Lord & pe gt Newby Peron & Fiit prietary ) Agencies Harvey Massengale DR. BEAUCHAMP, Los Angele dentist 
Thoma San raneiseo rm ap ad ere ’ VicARO, ap Pi Atlanta: Chas. W Hovt Co N y Agency Chark Stah Ady Ager Lox 
ALBERS PACKING Co., Riverside, Cal AMERICAN TOBACCO Co., New York fa § Angeles 
ipe olives) Agency Rrisacher, Davis & Apencis Lord & Thomas (Lucky Strike aA ' — . E . . . ’ 
staff, Los Angeles. ap Roi Tan, Half & Half) 1 H. Hartman R-1 : BEVERAGE A o st a OUTS (soft BEAUMONT LABS.. St. Louis (4-ws OK 
Co., N. ¥ (Herbert Tarevton): Ruthrauff drinks } Agency Ruthrauff & Ryan, Chi tablets Agency H. W Kastor & Son 
ALKINE LABS New Brunswick, N. J & Ryan, N.-Y. » t ta sa a CAgoO, x Chiecage i-Way Vaporizinge Rul R 
Flemolyn congh remedy). Ageney: Piekard sel M. Seeds Co., Chicago. sa s t 
Adv. Ine., Chiearo. ea AMERICAN ‘TRUST Co., San Francisec R-P T Ce.. Los Angeles. Agency Logan 
2 (home loans) Agency Leon Livingston & Rouse. Los Angeles. sa BEECHAM’S PILLS Bloom field N 
ALLCOCK MFG. Co., New York (porous Ady Agency, San Franciseo. a) Agency Atherton & Currier, N. ¥Y 
plaster). Ageney: Small & Seiffer, N. Y. fa a ‘ pas : R Yr. RARRITT Cx New York (Bab-O 

. - ot AMERICAN WRITING MACHINE Co cleanse Agencies: Blackett-Sample-Hum- BEECH-NUT PACKING Co., Canajohari: 

ALLIED MILLS, Fort Wayne, Ind. (Wayne New York (typewriters) Areney Lex : N Ny } , Ap N 
ultry & livestock feeds) Agency Louis ford Ady Avency. N. Y. aa ETS Y Maxon Inc N. Y. n ¢ sp mm ~ meas nN ore gen — 
B. Wade Inc., Fort Wayne. ta t ae — as " 
<agbenaip _ ‘ ANACIN Co., Chienro (headache tablets) BARCOCK BROS., Denison, Tex. (auto ac 
ALLIS-CHALMERS MFG. Co., Milwaukee Aponey Blackett-Sample-Hummert Chi cessory chain) Agency Ferguson Co BEEMAN’S LABORATORY Atlar 
agricultural machinery) Agency: Bert S cago. nt Dallas 83 (BGO, BQR remedies). a7 
Gittins, Milwaukee » sa ap ; 

; : , avs ANDREW-SURPASS Shoe Stores, Toronto ( H. BAKER & CO., Los Angeles (shoe PAUL I BEICH Co Bloomington, Il 
on prDED Co., aoswe (food) (chain). Ageney: Dickson & Ford, Toronto chain) Agency Garfinkel Adv Agency (Whiz candy bar) Avenc) Ferry-Han! 
gency avic wldman Co., Chicago ea t ap los Angeles. sa Co., Chicago, asp rn 
ALL-STATE INSURANCE Co., Chicago APOLLO HOTEI Atlantic City (resort) ’ : . an 

AL IL, « esort . . PRACT Ca Sn fel — RK Ns S 2AGE Co — 
Agency: Brown Ady Agency, Chi Agency Stewart-Jordon, Philadelphia. ea BAKER EXTRACT ¢ c Si ring field, Ma : KINS \ AN & 5 I OR AGE (¢ ) L, A 
gO. aa ap (flavoring) Agency: Snow, Bates & Orme, geles Agency Charles N Stahl Ad 
ALL-YEA K. ARAKELIAN Ine., New York (wines) Springfield, Mass. 7 Agency, Los Angeles, sa 93 
‘ R CLUB, Tos Angeles. Agency Avene Adris BR r Adv. Agency, Phils » . . ~ , 
hicage Lord & Thoma Los Angeles. aa t pm nd pos gg co : oe _ RATLDWIN LARBS., Sacer rte wn, Pa RELI TELEPHONE Co of —_— 
: (Dwin) Agency Yount Co., Erie, Pa Montreal (Yellow Directory Pages). Ager 
AL-TO-LARBS., Cleveland (cleaning fluid) ARCADIA FARMS MILLING Co., Chicago aa ap ey Lord & Thoma of Canada Ltd 
" (livestock & poultry feeds) Agency 2 RROS — M we Toa hott] Montreal. aa 
. DPresba, Fellers & Presba, Chicago sa ¢ BALI — pose ae: o* — 
ALUMINUM GOODS MFG, Co., Manito Te ‘ pociied eaps, jars). Agency Applegate Adv RELL TELEPHONE SYSTEM, Nev 
rea wor., Wis. (Mirro utensils). ep ARMAND Co., Chicago (cosmetics). Agen Ageney, Muncie, Ind. sa York Agency: N W Ayer & Son, N. ¥ : ’ 
AMERICA ON WHEELS, New York ey: Russel M. Seeds Co., Chicago. sp ta Pp. RALLANTINE & SONS. Newark (beer). “a : NDER MEDI 
roller skating rinks). Agency: Klinger . — one . > Agencies: J. Walter Thompson Co., N. Y.; YR 31 WONDER MEDICINE Ce 
li Corp NY ap ABeney KUNE ARMOUR & CO., Chicago (Treet, Perk). Norjoe & Cou, Ne Yat ta Kingston, Ont Agency: Dominion Bests 
rene word & omar VICAR, a t a7 Co., oronto t 
trea AMERICAN ACCEPTANCE Corp., N. Y DR. BALLARD'S ANIMAL FOOD PROD 
ap ARMOUR FERTILIZER WORKS, Atlanta UCTS, Toronto Agency Tandy Adv BENEFICIAL CASUALTY TNSURANCE 
Agency Liller, Harris & Neal, Atlanta Agency. Toronto. sp Co 08 ’ reles rency Stode ‘ 
y AMERICAN AGRICULTURAL CHEMI- rp ate . 26 O° a. = 
AL Co.. New York (X-O. cleaner). RALLARD & BALLARD Co., Louisville s bas : 
Po ney: Cowan & Dengler, N. Y. rn ARMSTRONG CORK Co Lancaster, Pa (Ovenready biscuits). Agency Henri, REN-HUR PRODUCTS Inc —— 
. se ~eoameoltaas } . Hurst & McDonald, Chicago. sp sa “ -_ & 
. AMERICAN RIRD PRODUCTS, Chicago (rugs). Agency: BBDO, N. Y. ¢ «3 (grocery products). Agency Theodore B 
j (bird food). Agency: West n-Barn tt, Chi- iw sTIRTTAG — RANK OF AMERICA NATIONAL TRUST Creamer Adv., Los Angeles. ap 
i. abe ¢ — = Q ARROWHEAD & PURITAS WATERS, & SAVINGS Assn., San Francisco. Agency : 
: ; Los Angeles (bottled water). Agency: Me- Charles R. Stuart, San Francisco. rn sp BENRUS WATCH Co., New York. Agen- 
MERICAN CAN Co.. New York (Keg- Carty Co., Los Angeles. sp ta sa cy: J. D. Tarcher & Co., N. Y. aa 
ined beer cans). Agency: Young & Rubi- aie a 
ram, N. Y. n ART METAL WORKS, New York (Ronson BARBARA ANN BAKING _Co., Los An- BENSON & HEDGES, New York (Vir- 
lighters). Agency: Cecil & Presbrey, N. Y. geles (bread). Agency: Heintz Pickering ginia Rounds). Agency: Maxon Inc., N. ¥ 
AMERICAN CHICLE Co., Long Island & Co., Los Angeles. sp sp 
eal me N. Y¥ (chewing gum). Agency: ARTISTIC CARD CO., Elmira, N. Y. . . —_ 
Badger & Browning & Hersey, N. Y. (greeting cards). Agency: Phil Gordon RBARBASOL CO., Indianapolis te BERGHOFF BREWING Corp Fort 
at ap sa Agency, Chicago. sa , cream). Agency: Erwin Wasey & Co., N. Y. Wayne, Ind. Agency: L. W. Ramsey Co 
we _ n sa sp ta Chicago. 2a 
ERICAN CIGARETTE & CIGAR Co., ARVEY CORP., Chicag R-V. Li 1 ik i 
7ARE f , “ go (R-V. Lite glass BARKER BROS., Los Angeles (furniture, ss > . 
vice, rs York (Pall Mall). Agency: Ruthrauff substitute). Agency: First United Broad- decorators). Agency: iterien Kyle Adv. BERKSHIRE KNITTING MILLS, Read- 
Ryan, N. Y. sa n casters, Chicago. sa Agency, Los Angeles, sp com De ag ly ny ey 
‘on, ilade . 
MERIC AN CRANBERRY EXCHANGE ASSOCIATED DRUGGISTS CORP., Los BARKER SOUP Co., Los Angeles (dehy- : 
BBO. ne AL tatmor cranberries). Agency : Angeles. Agency: Sidney Garfinkel Adv. drated ome) . Agency: Glasser-Gailey & BERNAY PERFUME Co., Chicago. Agen- 
sa Agency, Los Angeles. sp Co., Los Angeles. sp cy: United Ady. Cos., Chicago. s7 
. °° ‘ ? T « « 
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BEST FOODS, New York (Hellman’s 
mayonnaise, Nucoa, etce.). Agency: Benton 
& Bowles, N. 

BEWLEY MILLS, Fort Worth, Tex. 
Agency: Cy Leland, Fort Worth. sp 

BILL Co., Philadelphia (Espotabs). Agen- 
cy: Richard A. Foley Adv. Agency, Phila- 
delphia sa 


BIMINI BATHS, Los Angeles 
pool). Agency: Western Adv. 
Angeles. sp 


BIRELEY’S 


(swimming 
Agency, Los 


. Hollywood (Bireley’s orange- 


ade). Agency: Dan B. Miner Co., Los An- 
geles. t aa 

BISCEGLIA BROS. WINE Corp., Phila- 
delphia. Agency: J. M. Korn & Co., Phila- 


delphia. sp 


BI-SO-DOL CO., New Haven, Conn. 
So-Dol). Agency: Blackett - Sample - 
mert, Chicago. n 


BLACK FLAG Co., Baltimore (insecticide) . 


(Bi- 
Hum- 


Agency: Al Paul Lefton Co., Philadel- 
phia ep 
BLACKSTONE PRODUCTS Co., New York 


ag 2 Lax). 
Co., N. Y. ap 


BLAUNER’S Inc., Philadelphia 
ment store). Agency: Harry 
Philadelphia. sp t 


BLOCK DRUG Co., Jersey City. 
Redfield-Johnstone, N. Y.; 
tor Co., N. Y. ta 


BLOCK MFG. OUTDOOR Co., 
(wash clothing). Agency: 
Co., Seattle. ep 


Agency: Raymond Spector 


(depart- 
M. Dittman, 


Agencies: 
Raymond Spec- 


Seattle 
Erwin Wasey & 








A Tip for a Happier 
New Year for You... 
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Write 
for 
Details 


Buy. 





RENEW 


THEIR CONTRACTS 
YEAR AFTER YEAR 


Blanket Coverage of the Twin Cities 
... Plus Programs That Please Every 
Taste .. 


WTCN the Northwest's Best Radio 


Plus Results . . . Make 





FREE & PETERS, Ihc., 


Exclusive National Representatives 





New York Chicago Detroit Atlanta Los Angeles San Francisco 
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BLOUNT PLOW WORKS, Evansville, Ind. 
(Flexible cultivators). ta 


BLUE JAY MFG. Co., Huntington, W. Va. 
(overalls). sp 


BLUE MOON FOODS Inc., Thorpe, Wis. 
Agencies: H. B. Le Quatte Ine., N. Y. 
Reincke-Ellis-Younggreen & Finn, Ching. 


BLUE RIBBON BOOKS, N. Y. (educa- 
tional series). Agency: Northwest Radio 
Adv. Co., Seattle t sa 


BLUE SEAL EXTRACT Co., Cambridge, 


Mass. (King orange soda). Agency: Goul- 
ston Co., Boston. 
BLUHILL FOOD PRODUCTS Co., Denver 


(grocery products). 


Agency: 
Adv. 


Agency, Denver. ea 


R. Y. Reaves 


BOHEMIAN DISTRIBUTING CO., 
Angeles (Acme Beer). Agency: 
Davis & Staff, Los Angeles. t 


Los 
Brisacher, 


BOND STORES, New York (men’s clothes) 


Agency: Neff-Rogow, N. Y. sa sp 
BOOKHOUSE FOR CHILDREN, Chicago. 
Agency: Presba, Fellers & Presba, Chicago. 
sp sa 


W. E. BOOTH Co., 


Toronto (Selo Film). 
Agency 


Lord & Thomas of Canada. sp 


BORDEN Co., New York (dairy products). 
Agencies: BBDO, N. Y.; Young & Rubicam, 
N. Y. ap 


BORDEN’S ASSOCIATED COMPANIES, 
San Francisco (dairy products). Agencies: 


McCann-Ericksen, San Francisco; Young 
& Rubicam, Hollywood. sp 
BORDEN Co., Toronto (milk). Agency 


Young & Rubicam, Totonto. sa 


BOSCO Co., New York (milk amplifier) 
Agency: Kenyon & Eckhardt, N. Y. sa sp 


BOST TOOTH PASTE 


Corp., 
Agency: 


Erwin Wasey & Co., 


New York 
N. Y. ap ta 


BOSTON 
Agency: 


GLOBE, 
BBDO, 


Boston (newspaper) 
Boston. sa 

BOSTON HERALD-TRAVELER, Boston 
(newspaper). Agency: Alley & Richards, 
Boston. ta 


BOSTON & MAINE RR, Boston (transpor- 


tation). Agency: Harold Cabot & Co., Bos- 
ton. sa t 

BOTANY WORSTED MILIS, Passaic, 
N. J. (cleaning fluid). Agency: Alfred J. 
Silberstein Agency, N. Y. ap te 

BOVRIL (Canada) Ltd., Montreal (food). 
Agency: J. J. Gibbons Ltd., Montreal. sa 
BOWEY’S, Chicago (Dari-Rich chocolate 
drink). Agency: Sorenson & Co., Chica- 
go n 


BOYD NURSERIES, McMinnville, 


Tenn. 
Agency: Albert Kircher Co., 


Chicago. sa 


WALTER N. BOYSEN Co., 
(paint). Agency: 
Oakland. sa 


Oakland, Cal. 
Emil Reinhardt Adv., 


A. S. BOYLE Co., Jersey City (Old Eng- 
lish wax, Rug-Sta, Samoline, Fly Ded, 
Black Flag, 3-In-One oil). Agency: Blackett- 
Sample-Hummert, N. Y. n sp 


A. S. BOYLE Co., Los Angeles (Pacific 
Coast branch). Agency: J. Walter Thomp- 
son Co., San Francisco. sp sa 


E. J. BRACH & SONS, Chicago (candy). 
Agency: U. S. Adv. Corp., Chicago. sa 


BRAZIL, GOVERNMENT OF, Rio de 
—— Agency: Campbell-Ewald Co. of 
a. ~_ nh 


BREAKFAST CLUB COFFEE, Los An- 


geles. Agency: Lockwood-Shackelford Adv. 
Agency, Los Angeles. sp sa 


M. J. BREITENBACH Co., New York 
(Pepto Mangan). Agency: Morse Interna- 
tional, N. Y. » sa ta 


BREMMEN BROS., Chicago (Elfin crack- 
ers). Agency: McJunkin Adv., Chicago. sa 


BRENNIG’S OWN, N. Y. 
BRESLAW 
Agency : 
ta 


(cigarettes) . 


BROS., Schenectady (stores). 
Leighton & Nelson, Schenectady. 


BREYER ICE CREAM Co., 
Agency: McKee & Albright, 
8a 


C. A. BRIGGS Co., Cambridge, Mass. (H. 
B. cough drops). Agency: Horton-Noyes 
Co., Providence. sa ta 


Philadelphia. 
Philadelphia. 


L. S. BRIGGS Inc., Baltimore (meat). 
Agency: Courtland D. Ferguson Inc., Balti- 
more. sa 


— 


BRISTOL-MYERS Co., New York (8 
Hepatica, Ipana toothpaste, ete.), 
cies: Young & Rubicam, N. Y. (Minit 
Ipana, Sal Hepatica) ; Pediar & RP 
N. Y. (Rubberset products, Ingram’s 
ing cream, Vitalis hair tonic, Mun) 
n ap t sw 


BRITISH CERAMICS 
Toronto (china). 
Co., Toronto, sa 


& CRY ete 
Agency: F. H. a A 


BRITISH-ISRAEL FEDERATION, Torn. 
to (evangelical). t 


BROCK & CO., 
chain). Agency: 
Los Angeles sa 


Los Angeles (jewdp 
Hixson-O’Donnell Ady, 


BROMO SELTZER Ltd., Toronto (p 


tary). Agency Ruthrauff & Ryan, N.Y 
sp 

BROOKS Ine., Los Angeles (clothing 
chain). Agency: Stodel Adv. Agency, Iq 
Angeles. ta sp 

BROWN & WILLIAMSON TOBA) 
Corp., Louisville (Raleigh, Kool, Avalm, 


Wings cigarettes, Bugler cigarette tobacco) 
Agency: BBDO, N. Y. (Avalon cigarette) 
Russel M. Seeds Co., Chicago t ap n 


LANE BRYANT, New 


York (clothing) 
Agency: Huber é 


Hoge & Sons, N. Y. aa 


W. K. BUCKLEY Ltd., 


Toronto. Agency 
Walsh Adv. Co. Ltd., 


Toronto ta sa sp 
BUFFALO 

Cal. Agency 
mento. #@ ap 


BREWING Co., 


Sacramento, 
Ewing-Kelly 


Agency, Sacn. 


BUICK MOTOR Co., Flint, 


Mich. (autos) 
Agency: Arthur Kudner, N. 


Y. ta sa 


RULOVA WATCH Co., New York (Bulon 
timepieces). Agency: Biow Co., N. Y. #@ 


BULOVA WATCH Co., 
MacLaren Adv. Co 


Toronto. 
Toronto. sa 


Agency 


BUNTE BROS. CANDY Co., Chicag 
(Tango bars). Agency: Presba, Fellemé 
Presba, Chicago. sa sp 


BURLINGTON TRANSPORTATION @ 
Chicago (tour service) Agency: Reinch 
Ellis, Younggreen & Finn, Chicago. 


BURMA-VITA Co., 


Minneapolis (Burm 


Shave). Agency: Hays MacFarland & , 
Chicago. ta sa 

RURNHAM & MORRILL Co., Portland 
Me. (B & M baked beans). Agency: Chatle 
W. Hoyt Co., Boston ta aa 

BURNS & CO., Calgary, Alta. (meat pack 
ers), direct. sa 

Ww ATLEE BURPEE Co., Philadelphia 
(seeds). Agency: Flagler Adv. Co., But 
falo. ap. 


BURRUS MILL & ELEVATOR Oo., For 


Worth (flour). Cy Leland, Fort Worth 
t rn ap 

RURRY BISCUIT Corp., Linden, N, J 
Agency: J. R. Hamilton Adv. Ageng 
Chicago. sp 

BUTLER MFG. Co., Kansas City _ (com 


cribs). 
City. sa 


Agency: Ferry-Hanly Co., Kans# 


BYERS FLOUR MILLS, Camrose, Alt 
(cereals). Agency: Stewart-McIntosh, (# 
gary. t 


C Z CHEMICAL Co., Beloit, Wis. (clean: 
er). Agency: Albert Kircher Co., Chicag 
ta 


CADILLAC MOTOR CAR Co., 
Agency: John Adams, Detroit. ta 


CALAVA GROWERS OF CALIFORNIA 
Los Angeles (avacados). Agency: Lord é 
Thomas, Los Angeles. sa rn ep 


DR. W. B. CALDWELL Inc,, 
Ill. (proprietary). Agency: 
Marquette, Chicago. ta 


Detroit 


Monticello. 
Sherman & 


CALIFORNIA ASSOCIATED PRODUCTS 
Co. (concentrated coffee flavor syrup) 
direct. sp 


CALIFORNIA FEDERAL SAVINGS ¢ 


LOAN Assn., Los Angeles. Agency: Elwo0 
J. Robinson Adv. Agency, Los Angeles. # 


CALIFORNIA FRUIT GROWERS E% 
CHANGE, Los Angeles (Sunkist oranges) 
Agency: Lord & Thomas, Los Angeles 
sa sp mn 


CALIFORNIA GROWN SUGAR GROUP 
San Francisco (beet sugar). Agency: Bot 
ford, Constantine & Gardner, San Frat 
cisco. sp 
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d 
executives know that the 


Hartford Market is booming. Defense 
activity here is widespread, with United 
Aircraft alone employing more than 
25,000 workers. This rich compact area, 
which is Connecticut’s Major Market, 
is now more than ever a “must” on 


advertising schedules. 


Likewise, WDRC is a “must” for the 


BROADCASTING ¢ Broadcast Advertising 





time buyer who wants to cover this 
area, completely, effectively and econ- 
omically. There’s one good way to make 
a 3-point landing in Connecticut’s 
Major Market and it’s summed up this 
way: You get all three on WDRC: 


coverage, programs, rate ! 


BASIC CBS FOR CONNECTICUT 





stent PIONEER ied 
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CALIFORNIA MILLING 
geles. Agency: Theo. B. 
Angeles. sa 


Corp., Los An- 
Creamer, Los 


CALIFORNIA PACKING Corp., San Fran- 
cisco (canned food). Agency: McCann- 
Erickson, San Francisco. t 


CALIFORNIA PRUNE & APRICOT 
GROWERS ASSN., San Jose (Sunsweet 
prunes). Agency: Long Adv. Service, San 
Jose. rn 


CALIFORNIA SPRAY CHEMICAL Co., 
Richmond, Cal. (bug spray). Agency: Long 
Adv. Service, San Jose, Cal. sa 


CALO FOOD PRODUCTS, San Francisco 
(dog food). Agency: Theodore H. Segall 
Adv., San Francisco. sp sa 


CAMILLE Inc., New York (Run-R-Stop). 
Agency: Hudson Adv. Co., N. Y. sp 


CAMPANA SALES Corp., Batavia, Il. 
(Italian Balm). Agency: Aubrey, Moore & 
Wallace, Chicago. n sa 


CAMPBELL CEREAL CO., Northfield, 
Minn. (Malt-O-Meal). Agencies: H. W. 
Kastor & Sons, Chicago. sa ta 


CAMPBELL SOUP Co., Camden (Campbell 
soups, Franco-American foods). Agency: 
Ward Wheelock Co., Philadelphia. » rn 


CAMPBELL SOUP Co., Toronto. Agency: 
Cockfield, Brown & Co., Toronto. 


CANADA DRY GINGER ALE, New York 
(Canada Dry). Agency: J. M. Mathes, 
N. Y. ta sp t rn sa 


FEDERAL GOVERNMENT OF CANADA, 
Ottawa. Agency: Adv. Agencies of Canada, 
Ottawa. sa 


CANADA STARCH Co., Toronto 
syrup). Agency: Vickers & 
ronto. sp sa 


(corn 
Benson, To- 


CANADIAN CELLUCOTTON Co., To- 
ronto (Kleenex). Agency: Lord & Thomas 
of Canada, Toronto. sa 


CANADIAN CHEWING GUM Co., Toron- 
to (Dentyne, Chiclets). Agency: Baker 
Adv. Agency, Toronto. ta 


CANADIAN INSTITUTE OF PLUMBING 
& HEATING, Montreal. Agency: McCon- 
nell Eastman Co., Montreal. sa 


CANADIAN INDUSTRIES, Montreal 
(paint). Agency: J. Walter Thompson Co., 
Toronto. rn sa 


CANADIAN MARCONI Co., Montreal (ra- 
dio receivers). Agency: Cockfield, Brown 
Co., Montreal. sa ta 


CANADIAN NATIONAL 
Toronto (Everready). 
Locke, Toronto. sp ta 


CARBON Co., 
Agency: Clarke E. 
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CANADIAN NATIONAL EXHIBITION, 
Toronto. Agency: Cockfield, Brown & Co., 
Toronto, sp 


CANADIAN OIL Cos., Montreal (White 
Rose gasoline). Agency: McConnell East- 
man & Co., Montreal. sa 

CANADIAN RAYBESTOS Co., Peter- 


borough, Ont., direct. t 


CANADIAN TIRE Corp., Toronto. Agency: 
Frontenac Broadcasting, Toronto. sp 


CANDID EYE, Philadelphia (magazine). 
Agency: Albert Kircher Co., Chicago. sa 


CANDY BROS. MFG. Co., St. Louis (cough 
drops). Agency: H. W. Kastor & Sons, 
Chicago. sa 


CAPE COD STEAMSHIP Co., Boston 
(transportation). Agency: Alley & Rich- 
ards, Boston. sp 

CARDINET CANDY Co., Oakland, Cal. 


Agency: Tomaschke-Elliott, Oakland. rn 


CAREY SALT Co., Hutchinson, Kan. 
Agency: McJunkin Adv. Co., Chicago. t sa 


CARLETON & HOVEY Co., Lowell, Mass. 


(Father Johns medicine). Agency: John 
W. Queen, Boston nm sa sp t 
CARNATION Co., Milwaukee (canned 


milk). Agency: Erwin, Wasey & Co., Chi- 
cago. n sp sat 


CARRIER Corp., New York (air condition- 
ing). Agency: Charles Dallas Reach Co., 
N. Y. sp sa 


EARL CARROLL, 
restaurant). Agency: 
Los Angeles. sa 


(theatre- 
Creamer, 


Holly wood 
Theo. B. 


CARTER COAL Co., New York 
Agency: Ralph H. Jones Co., 


sp rn 


(coke). 
Cincinnati. 


CARTER PRODUCTS, New York (liver 
pills, Arrid). Agencies: Street & Finney, 
N. Y.; Small & Seiffer, N. Y. t ta sw 


CASTLEBERRY’S FOOD Co., Augusta, Ga. 
Agency: Nachman-Rhodes Agency, Augusta. 
nm sp sa 


GEO. W. CASWELL & CO., San Francisco 
(coffee & tea). Agency: Long Adv. Service, 
San Francisco. n 


CATELLI FOOD PRODUCTS, Montreal. 
Agency: E. W. Reynolds Co., Toronto. sa t 


CATERPILLAR TRACTOR Co., 


Peoria, 
li. sp 


CATSPAW RUBBER Co., Baltimore (rub- 
ber heels and soles). Agency: S. A. Levine 
& Co., Baltimore. sa ta 


Number 


CEMAR Co., Chicago (Cemar Renew Kit). 
Agency: C. Wendel Muench & Co. sa 
CENTENNIAL FLOURING MILLS, Se- 
attle. Agency: Milne & Co., Seattle. t 
CENTRAL GROCERS COOPERATIVE, 
Chicago. Agency: Wade Adv. Co., Chicago. 
sp 

CHALLENGE CREAM & BUTTER Assn., 
Los Angeles (dairy products). Agency: 
Brisacher, Davis & Staff, Los Angeles. ta 
CHAMBERLIN LABORATORIES, Des 
Moines (hand lotion). Agency: Cary-Ains- 
worth, Des Moines. sa 

CHAPMAN ICE CREAM Co., Los Angeles 
(chain stores). Agencies: Ted Dahl Adv. 


Agency, Los Angeles; Brisacher, Davis & 
Staff, Los Angeles. sp 

DR. CHASE MEDICINE Co., Toronto. 
Agency: Adriel Adv. Agency, Oakville 
Ont. ta 

CHATHAM MFG. Co., 


Elkin, N. C. 
(blankets). . Hackett Inc., 


mn. Y.. w& 

CHATTANOOGA MEDICINE Co., Chatta- 
nooga (proprietary). Agency: Nelson Ches- 
man & Co., Chattanooga. sa sp 
CHEMICAL RESEARCH PRODUCTS Co., 
Roselle Park, N. J. (Permeen). Agency: 
Moore & Hamm, N. Y. 

CHEMICALS Ince., San Francisco (Vano). 


Agency: Botsford, Constantine & Gardner, 
San Francisco. rn sa 


CHESEBROUGH MFG. 
(vaseline products). 
Erickson, N. 


Agency: M. 


Co., New York 
Agencies: McCann- 
Y.; Pedlar & Ryan, N. Y. n sa 


CHESEPEAKE & OHIO RAILWAY Co., 
Huntington, W. Va., direct. sp 
CHEVROLET Motor Co., Detroit (motor 


ears). Agency: 
troit. rn sa 


CHICAGO CARPET Co., Chicago. Agency: 
Robert Kahn & Assoc., Chicago. sp 
CHICAGO DAILY NEWS, Chicago (news- 
paper). t sp 

CHICAGO DISTILLED WATER & BEV- 
ERAGE Co., Chicago (root beer). Agency: 
Malcolm-Howard, Chicago. sp 

CHICAGO FURNITURE MART, Chicago. 
Agency: Newby, Peron & Flitcraft, Chi- 
cago. ¢t 

CHICAGO GOSPEL TABERNACLE, Chi- 
cago. sp 

CHICAGO, MILWAUKEE, ST. PAUL & 
PACIFIC RY., Chicago. Agency: Roche- 
Williams & Cunnyngham, Chicago. ta 
CHICAGO MOTOR CLUB. Agency: 
brey, Moore & Wallace, Chicago. t 
CHICAGO, ROCK ISLAND & PACIFIC 
RAILWAY Co., Fort Worth. ta 


Campbell-Ewald Co., De- 


Au- 


Cee 


~~ et SEE AS te 


v'> 
as 
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CHIN & LEE NEW ENGLAND Co,, Hart. 
ford (chow mein). sa 


CHOCOLATE PRODUCTS Co., Chicago 
(Kayo bottled drink). Agency: McCord Co, 
Minneapolis. sp sa , 


CHRISTIAN SCIENCE MONITOR, Bg. 
ton. Agency: A. W. Ellis Co., Boston, gg 


CHRYSLER Corp., Detroit (Chrysle 
Dodge, DeSoto, Plymouth, Fargo autos § 
trucks). Agencies: Ruthrauff & Rya 
(Dodge). N. Y.; J. Stirling Getchell (pip. 
mouth, DeSoto). Lee Anderson Ady, (po 
Detroit. n sa ta r 


CHURCH & DWIGHT, New York (soda), 
Agency: Brooke, Smith, French & Do. 
rance, N. Y. sa t 
CIGAR INSTITUTE OF AMERICA, Ney 
York (institutional). Agency: Lambert § 
Feasley, N. Y. sa 


CITIES SERVICE Co., New York (petro. 





leum products, power). Agency: Lord - 
Thomas, N. Y. » sa | 
CLAFLIN-DENISON LABS., Providence . . 

R. I. (salve). Agency: Cory Snow Ine. This might he 


Boston. 


HAROLD H. CLAPP Inc. Rochester § t0 the Nati 
Agency: Young & Rubicam, N. Y. n of its prog! 
D. L. CLARK Co., Pittsburgh (candy) cain 
Agency: Albert P. Hill Co., Pittsburgh @ sure everyt 
sa ta 

CLEARFIELD TAXIDERMY Co., 
field, Pa. (furs). sp 


CLEVELAND CLEANER & PASTE (o, 


(Cleveland wall paper cleaner). Agency: 
Campbell-Sanford Adv. Co., Cleveland. » 


CLEVELAND COOPERATIVE STOVE 
Co., Cleveland (Grand ranges). Agency: 
Lang, Fisher & Kirk, Cleveland. sp 


CLICQUOT CLUB Co., Millis, Mass 
(gingerale, soda). Agency: N. W. Ayeré 
Son, N. Y. sa ta 

CLIPPER CRAFT CLOTHES, New York 
Agency: Emil Mogul Co., N. Y. ta 


Clear- 


CLOSSET & DEVERS, Portland (Golde 
West Coffee). Agency: Mac Wilkins é 
Cole, Portland. sp 


CLUETT, PEABODY & Co., N. Y. (Arrow 


Sanforized shirts). Agency: Young & 
Rubicam, N. Y. sp sa 
CLUETT, PEABODY & Co. of Canada, 


Toronto (Arrow shirts and ties). Agency: 
Cockfield Brown & Co., Toronto. t 


COAST FEDERAL SAVINGS & LOAN 
ASSN., Los Angeles (investments). 


Agency: Robert F. Dennis Adv. Ageney 
Los Angeles. sa sp fm 
COAST ICE CREAM Co., Los Angéde® 


(chain stores). Agency: Adv. Arts Agency, 
Los Angeles. sp 
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This might be your show... Large or small, your job is a mighty important job 


to the National Broadcasting Company Radio-Recording staff, at every stage 
of its progress! Experienced men select talent, stage careful rehearsals, make 


sure everything is letter-perfect before engraving the master record. 





This might be your problem... The NBC Radio-Recording staff will start at the 


very beginning, if need be—analyze the audience to be reached, the type of 





program needed, make recommendations . . . and then write, cast, direct and 


record the entire program! 








NBC Orthacoustic recording seals “‘live-talent” flavor into your transcriptions. 
This battery of record-cutters is only a part of the precision equipment used 
by NBC Radio-Recording Division . 
technicians and recording specialists. 


. . and operated by top-notch engineers, 


BROADCASTING © Broadcast Advertising 


47 SHOWMEN WANT 10 
WORK FOR YOU! 


Here is your staff... your facilities 
When NBC prepares your recorded programs! 





Imagine the kind of radio shows you could turn out with a 
47-man staff of experts working with you . . . and for you! 
That’s exactly what you get when you turn your problem 
over to NBC Radio-Recording—whether you want a series of 
simple announcements, a musical program, or a full-length 
script show. For the 47 NBC Radio-Recording men are on our 
payroll . . . but they’re here to work for you! Engineer or 
writer, technician or producer or director, each of the 47 is a 
showman first and last, his work contributing towards a single, 
invariable result: outstanding excellence in the final disc! 
But that’s not all: for this staff is backed by the unsur- 


passed facilities of NBC; costly precision equipment, access 





to the finest talent in the country—even an organization to 
process, manufacture and distribute your pressings. 
Expensive— ? Not a bit. You'll be amazed at how econom- 


ical this service really is. May we tell you the whole story, soon ? 





e + ee ®@ 
lo-necording Vivision 
NATIONAL BROADCASTING COMPANY 
A Radio Corporation of America Service 


RCA Bidg., Radio City, New York « Merchandise Mart, Chicago 
Trans-Lux Bidg., Washington, D.C. « Sunset & Vine, Hollywood 


The final “package” represents hours of thoughtful, skillful work 
by dozens of specialized hands and brains . . . the type of show 
that only NBC could produce. Yet the cost is amazingly low' 


Also see advertisements on pages 203, 214 and 215. 
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COCA COLA Co., Atlanta (beverage). COMMERCIAL CREDIT Co., Baltimore. 
Agency: D’Arcy Adv. Co., St. Louis. » sp t Agency: O'Dea, Sheldon & Canaday, N. Y. 
H. C. COLE MILLING Co., Chester, 1. ” *” oe ; ; 
Agency: J. Walter Thompson Co., Chicago. COMMERCIAL INVESTMENT TRUST, 
ta New York (auto finance). Agency: Lord 
& Th s, New York. ta 
COLEMAN LAMP & STOVE Co., Wichita, nica todayy ae 
Kan., Los Angeles (house appliances). COMMUNITY FEDERAL SAVINGS & 
Agency: Ferry-Hanly Co., Kansas City. LOAN ASSN., Berkeley, Cal. Agency: 


sp ta Fletcher Udall & Assoc. sa 
COLGATE-PALMOLIVE-PEET Co., Jer- COMMUNITY MOTORS Ince., Chicago. 
sey City (soap, cosmetics). Agencies: Sher- Agency: Harold I. Collen. sp 


man & Marquette, Chicago (Cashmere . » . a , 
Boquet, Super-Suds, Halo, tooth powder, COMMUNITY OPTICIANS, Brooklyn. sp 


Colgate shave creams); Ted Bates Inc., = 

Chicago dental cream, Palmolive shave (G@oQMPAGNIE PARISIENNE, San An- 
cream, Octagon, Klek) ; Ward Wheelock tonio (perfume). Agency: Northwest Radio 
Co., N. Y. (Palmolive soap, Vel). » sa Adv. Co., Seattle. t ta sp 
COLGATE-PALMOLIVE-PEET Co., To- CONGRESS CIGAR Co., New York (La 


ronto. Agencies: L. J. Haegarty & Assoc.; > ok Marschalk & Pratt, N. Y. 
Lord & Thomas, Toronto. » rn oe oe ee 


n sa sp 

G. E. CONKEY Co., Cleveland (poultry 

feed). Agency: Rogers & Smith Adv. 

Agency, Chicago. sp sa 

STATE OF COLORADO, Dept. of Revenue, CONSOLIDATED BOOK PUBLISHERS, 

Denver. Agency: Max Goldberg Adv. Chicago. Agency: Kermit-Raymond, Chi- 

Agency, Denver. sa cago. t 

COLUMBIA BAKING Co., Atlanta. " - . — —_ = 

Agency: Freitag Adv. Agency, Atlanta. ta CONSOLIDATED CIGAR Corp., New 
. werent a 1. York (Dutch Masters, etce.). Agency: 

COLUMBIA BREWING Co., St. Louis Erwin, Wasey & Co., N. Y. n sa sp 

(Alpen Brau beer). Agency: Olian Adv. z 

Co., St. Louis. sp CONSOLIDATED DRUG TRADE PROD- 

COLUMBIA RECORDING Corp., Bridge- UCTS, Chicago. Agency: Benson & Dall, 

port (phonograph records). Agency Ben- Chicago. sp sa 

ton & Bowles, N. Y. n sp ta CONSOLIDATED EDISON Co., New York. 


COLONIAL DAMES Corp., Los Angeles 
(cosmetics). Agency: Glasser-Gailey & Co., 
Los Angeles. sa ta rn 


COLUMBIAN PROTECTIVE ASSN., Agency: McCann-Erickson, N. Y. sp 
Sn Se: Lae SS. § COMBDLIDATED PRODUCTS Co. Ben- 
peat: se ai oe . ville, Ill. (buttermilk products). Agency: 
COMET RICE Co., New York. Agency: Mace Adv. Agency, Peoria. sp 

Leche & Leche, Dallas. sa 


COMMANDER LARABEE MILLING Co.. CONSUMERS OIL Co., Chicago (Bluetone 
on, (flour). Agency: C. Wendel Oil). Ageney: Robert Kahn & Assoc., Chi- 


Muench & Co., Chicago. sa cago. t 

COMMERCE INSURANCE AGENCY, CONTI PRODUCTS Corp., New York 
New York. Agency: Lew King Agency, (soap). Agency: Bermingham, Castleman & 
N. Y. sp Pierce, N. Y. sa 

COMMERCIAL ALCOHOLS, Montreal CONTINENTAL BAKING Co., New York 
(anti-freeze). Agency: McConnell, East- (Wonder bread & Hostess cake). Agency: 
man & Co., Montreal. sa Benton & Bowles, N. Y. 1 sa 


[o}Uh a mer-\e)m Pe 


No.| Market 


GREENVILLE GETS A $12,000,000 ARMY AIR BASE 


Work is now under way toward a $12,000,000 Army Air Base 
eight miles south of Greenville, South Carolina, to be manned 
by 4,500 officers and men. 


This is merely the latest addition to Greenville County’s list. 
Even before the war, it was: 





@ First among South Carolina counties in total population 
First among South Carolina counties in white population 
First in the total volume of wholesale sales in the State 
First in total retail sales volume in all South Carolina 
First among South Carolina counties in business payrolls 
First among the State's counties in industrial payrolls 


WFBC-GREENVILLE 


















ns 
£3 
ns 
us Now dominates this same territory, with over 500 cot- 
J nae 
ne ton, rayon, nylon, worsted, finishing and garment plants 
$4 running 22 hours a day, with the added force of the sec- 
cs . : . 
XK tion’s biggest boom for defense. 
i‘ s 
sw, 
as The only NBC-Red Network station in this rich indus- 


trial Piedmont section, WFBC has 500 m/v at the only 
war-free cigarette-paper mill in the world, 700 m/v at 
Camp Croft, second largest military cantonment in the 
State, and over 500 m/v at the Buzzard Roost power 
project, where millions in federal funds are being spent. 





Time on WFBC is worth twice as much as it was last 
year—yet the rates of WFBC are unchanged. 
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CONTINENTAL OIL Co., Ponea City, JIM DALE, New York — chain) 
Okla. (Conoco). Agency: Tracy-Lock- Agency: Reiss Adv., New York. ; 


Yawson, New York. 

ee ee DALLAS MORRIS PLAN BANK, Dallas 
COOK PRODUCTS Corp., San Francisco (loans). Agency: Ire de Jernett Agency, 
(sauce). Agency: Rufus Rhoades, San Dallas. sa 

ee as DANS CANCELLATION SHOES, Phil. 
DR. B. L. CORLEY’S PRODUCT, San delphia (retail stores). Agency: Dan Riv. 
Francisco (medicinal). — Agency: Rufus kin, Philadelphia. sa 

Rhodes Adv., San Francisco. sp D'ARRIGO BROS., Boston (Andy ~~ 
CORN BELT HATCHERIES Inc., Joliet, brocolli). Agency: Chambers & Wiswell, 
Ill. Agency: E. H. Brown Adv. Agency, Boston. ta 


Cee OS op VIRGINIA DARE EXTRACT Co. 


Brook. 
CORN PRODUCTS SALES Co., New York. lyn. Agency: Clements Co., Philadelphia, 
Agencies : Gotham Adv. Co., N. Y. (Karo); sa 
eae Co., N. Y. (Kremel, Linit). DAVEGA CITY RADIO, New Yor 
. Agency: Publishers Service Co., N. Y, sp 
CORNHUSKER HYBRID Co., Waterloo, Te 
Neb. Agency: Buchanan-Thomas, Omaha. R. B. DAVIS Co., Hoboken, N. J. (food 
a products). Agencies: J. M. Mathes Ine., 


Murray Breese Assoc., N. Y. (Cocomalt): 
COSDEN OIL Corp., Fort Worth. Agency: Charles Dallas Reach, Newark (Cut. 
Advertising Business Co., Fort Worth. sa Rite ~—— paper); Charles W. Hoyt Co,, 

ROWEN . N. Y. (O. K. baking powder) ; Sh 

DR. S. M. COWEN, Los Angeles (chain _ Ellis & Co., N. Y. (Davis baking 
dentist). ta sp powder). n sp t 
CRAWFORD CLOTHES, New York. DAY & NIGHT HEATER Co., Monrovia 
Agency: Al Paul Lefton Co., N. Y¥. sa sp Cal. Agency: Hixson-O’Donnell Adv., Los 
CRAZY WATER Co., Mineral Wells, Tex. Angeles. sa 
(Crazy Water Crystals). Agencies: Benson DAYTONA BEACH, FLA (resort) 
& Dall, Chicago; Rogers & Smith, Dallas. Agency: Mark Byron Inc., Miami. sa : 
rn t 
: os : E , DEHYDRATED YEAST SALES Co., To. 
CRAZY WATER Co. of Canada, Toronto ronto. Agency: Stanfield & Blaikie, Toron-. 
(proprietary). sp sa 


to. sa 
CREAM OF WHEAT Corp., Minneapolis pKISEL-WEMMER-GILBERT Corp., De 
(cereal). Agency: BBDO, Minneapolis. » troit (cigars). Agency: Brace Beemer, De 
CREAMETTE Co., Minneapolis (maca- troit. sp sa 


roni). Agency: MacKenzie Inc., Minne- DeKALB AGRICULTURAL ASSN., De 
apolis. sp t ta Kalb, Ill. (hybrid seed corn). Agency: 
CRESCENT MACARONI Co., Davenport, Western Adv. Agency, Racine, Wis. sa 


Ia. Agency: Walter E. Battenfield Co., Des DELAWARE, LACKAWANNA & WEST- 
Moines. rn ERN COAL Co., New York (Blue coal), 
CREW OF GOOD SHIP GRACE, Los An- Agency: Ruthrauff & Ryan, N. Y. m rm ¢p 


geles (religious). Agency: Cochran Adv. DELAWARE PUNCH Co., of 


America, 
Co., Los Angeles. rn 


San Antonio. Agency: Grant Adv. Agency, 
CROSSE & BLACKWELL, Baltimore Dallas. rn sp 


(food). Agency: Van Sant, Dugdale & DEMPSTER MILL MFG. C« 


: »., Beatrice, 
Co., Baltimore. sa Neb 


(windmills). Agency: Coles Ine. 
CROWELL PUBLISHING Co., New York Des Moines. sa 

(American, Woman’s Home Companion, . . . . . 

a eee a. © “eC DENALAN Co., San Francisco (dental 
“YD Agencies: McCann-Erickson, plate cleanser). Agency: Rufus Rhoades & 


Co., San Francisco. sa rn 
CROWN DIABOND PAINT Co., Montreal. neRBY FOODS Inc., Chicago (Peter Pu 
Montreal. sa Dy Pe Ten °» peanut butter). Agency: Stack-Goble Ady. 


Agency, Chicago. sa 
CROWN DOMINION OIL Co., Hamilton, 2 radi 7 
Ont. Agency: E. W. Reynolds & Co., To. DeSOTO CHEMICAL Co., Arcadia, Fis 
r ; (Gator roach hives). sa 
onto. sp ta 
CROWN PRODUCTS Corp., San Francisco DETROIT & CLEV meg a 
(Saniclor cleaner). Agency: Diamond Adv. o., Detroit. gency: 4 


Agency, San Francisco. sp Assoc., Detroit. sa 

SU C "KE . JIM Co., Chicago. Agency: 
CUBBISON CRACKER Co., Los Angeles, DIAMOND Co., Chicag 

Agency: Adv. Arts. Agency, Los Angeles. Robert Kahn & Associates, Chicago. sp 
= DILL Co., Norristown, Pa. (Espotabs). 


CUDAHY PACKING Co., Chicago (Puri- Agency: Herbert Shifer Adv., Norristown, 

tan ham, Old Dutch Cleanser). Agencies: Pa. sa 

Roche, Williams & Cunnyngham, Chicago; A. DIRKSEN & SONS, Springfield, Ill. 

pt at Wittenberg, Chicago; Blackett- (furniture store). sp 

Sample-Hummert, Chicago; Critchfield & 

Co., Chicago. n sp t sa te DISTILLERS WAREHOUSE Ince., St. 
Louis (wines). Agency: Olian Adv. Co. 

CULINART PRODUCTS, Chicago (Royal St. Louis. sa 

Lemon cleanser). sa 


CUMBERLAND BREWING Co., Cumber- 
land, Md. (Old Export beer). Agency: 


McDaniel, Fis Spelman, Ak » : 
poerceei ee DODGE BROTHERS Corp., Detroit (mo- 
CUMMER PRODUTCS Co., Bedford, O. tor cars). Agency: Ruthrauff & Ryan, 
(Molle shaving cream, Energine, Diamond N. Y. sat ta 
Dyes). Agency: Young & Rubicam, N. Y. 5g popSON PROPRIETARIES, Atlanta 
(Ironized Yeast, etc). Agency: Ruthrauft & 
E. & S. CURRIE Ltd., Toronto (cravats). Ryan, New York t n 
Agency: Norris-Patterson, Toronto. ta sa DOUBLEDAY, DORAN & Co., New York 
CURTICE BROTHERS Co., Rochester (books) . Agency: Huber Hodge & Sons, 
(Blue Label canned foods). Agency : H. B. N. Y. ta ‘ : 
LeQuatte, N. Y. sp rn DOUGLAS OIL ee oo 
S. oncy: 4 . Kastor 8, 
CURTIS PUBLISHING Co., Philadelphia — ra 
re Post). Agency: BBDO, DOWD-FEDER Inc., Cleveland (auto 
ace as dealer). Agency: Lee Anderson Adv. 
CURTISS CANDY Co., Chicago. Agency: Agency, Detroit. sa 
C. L. Miller Co., Chicago. n ta sa DOYLE PACKING Co., Newark (canned 
CYNTHIA SWEETS Co., Boston (candy). food ). Agency: H. M. Alexander & Assoc., 
Agency: Albert Frank-Guenther Law, N. Y. sp sa P 
N. Y. rn DREWERY LTD OF USA, South _ Ben 
(beer). Agency: R. A. Moritz Co., Daven- 
D port, Ia. rn 
P. DUFF & SON, Pittsburgh (Ginger 
D. & H. COAL Co., Scranton, Pa. Agency: bread Mix). Agency: W. Earl Bothwell 


DODDS MEDICINE Co., Toronto (proprie 
tary). Agency: A. J. Denne Co., Toronto. 
sa ta 


Leighton & Nelson, Schenectady. sp Adv. Pittsburgh. sp 

DAGGETT CHOCOLATE Co., Cambridge, DUFFY-MOTT Co., New York (Sunsweet 
Mass. Agency: Harry M. Frost Co., Bos- prune juice). Agency: Al Paul Lefton Co.., 
ton. sa Philadelphia. rn sp 

DAIRY ASSN., Lyndonville, Vt. (Kow- DUNCAN COFFEE Co., Houston (Dun- 
Kare). Agency: Hays Adv. Agency, Burl- can coffee). Agency: Steele Adv. Agency, 
ington, Vt. ta sa Houston. sa rn 
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DUNLOP MILLING Co., Hartsville, Tenn. 
Agency: Young & Rubicam, N. Y. sp 


DUNN SHOE STORES, Philadelphia (re- 
tail shoes), direct. sp 


g. I. DU PONT de NEMOURS & Co., Wil- 
mington, Del. Agency: BBDO, N. Y. sa 


& Co., Chicago. ta 


DWARFIES Corp., Council Bluffs, Ia. 
Agency : Buchanan-Thomas Adv. Co., 
Omaha. sa 


DWIGHT-EDWARDS Co., San Francisco 
(Nob Hill coffee). Agency: McCann- 
Erickson, San Francisco. sa 


E 


EAGLE VINEYARDS, San _ Francisco 
(Baronet wine). Agency: Sidney Garfinkel 
Ady. Agency, San Francisco. sp 


EASTERN STEAMSHIP LINES, New 
York. Agency: N. W. Ayer & Son, N. Y. 
sa 


EASTERN STEEL PRODUCTS, Preston, 
Ont. (farm equipment). Agency: Cock- 
field, Brown & Co., Toronto. ta 


EASTERN WINE Corp., New York. 
Agency: H. C. Morris & Co., N. Y. sa ta 


T. EATON Co., Toronto (retail chain). sp 


DWIGHT EDWARDS Co., San Francisco 
(Safeway coffee subsidiary). Agency: 
McCann-Erickson, San Francisco. sa : 


EDWARDS TABLETS Co., Chicago (Parr 
vitamins). Agency: United Adv. Cos., 
Chicago. sp 

EGOFOAM PRODUCTS Co., New York 


(shampoo ete.) Agency: Bob Wheaton Pro- 
ductions, N. Y. sp 


ELGIN WATCH Co., Chicago. Agency: J. 
Walter Thompson Co., Chicago. n 


ELLENA BROS. WINE Co., Etiwanda, 
Cal. Agency: J. B. Shaw Co., Los Angeles. 
m™m 


DR. ELLIS SALES Co., Pittsburgh (cos- 
metics). Agency: Smith, Hoffman & Smith, 
Pittsburgh. sa sp 


EMERSON DRUG Co., Baltimore (Bromo- 
_. Agency: Ruthrauff & Ryan, N. Y. 
n ta 


EMERSON RADIO & PHONOGRAPH 
Corp., New York. Agency: Buchanan & 
Co., N. Y. sp rn n 


EMPLOYERS CASUALTY Co., Dallas. 
Agency: Ira DeJernett Agency, Dallas. 
sp rn 


ENGLEMAN GARDENS ASSN., Edin- 
burgh, Tex. (Won-Up grapefruit juice). 
Agency: Ruthrauff & Ryan, Chicago. ta 


J. C. ENO Ltd., New York (effervescent 
_* Agency Atherton & Currier, N. Y. 
8a ta 


J. ©. ENO Ltd., Toronto (Eno salts). 
Agency: Atherton & Currier, Toronto. sp 


ENOSIL CHEMICAL Co., Oakland (floor 
wax). Agency: Tomaschke-Elliott, Oak- 
land. sa 


CLARENCE ERICKSON, Chicago (Chi- 
cago Gospel Tabernacle). sa t 
ESSO MARKETERS, New York, etc. 


(Standard Oil marketers). Agency: $ 
t s). zyency: Mars- 
chalk & Pratt, N. Y. sp sw . 


ESTERBROOK STEEL PEN MFG. Co., 
New York. Agency: National Export Adv. 
Service, N. Y. sw 

ETHYL GASOLINE Corp., New York 
(petroleum products). Agencies: BBDO, 
N. Y.; Pacific Market Builders, Los An- 
geles. sp n 

EUCLID CANDY Co. of Cal., San Fran- 
cisco (Red Cap candy). Agency: Sidney 


Garfinkel Adv. Agency, San Francisco. 
rh sp 


EVERSHARP Ine., Chicago (pens, pen- 
tils). Agency: Biow Co., N. Y. n 


EX-LAX MFG. Co., Brooklyn (laxative). 
Agency: Joseph Katz Co., Baltimore. sa 
ta rn sp 


Los Angeles. sw 


N. Y. sp 





tising 





Rvan, N. Y. sp sa n 
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MAX FACTOR & Co., Hollywood (cos- 
metics). Agency: Ted H. Factor Agency, 


FAIRMONT CREAMERY Co., New York 
(butter). Agency: Joshua Epstein Agency, 


FALSTAFF BREWING Corp., St. Louis 
(Falstaff beer). Agency: Ruthrauff & 





@ When you think of KMA, forget all 
your preconceived ideas about radio sta- 
tions. KMA is different! 

Approximately 62% of the 
3,000,000 people in KMA’s primary 
area live on farms (or in towns under 
2,500 population). And they’re far more 


interested in market and weather re- 


nearly 


ports, practical information and home- 
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spnt 

pUQUESNE BREWING Co.. Pittsburgh es 66 * 9 
(Silvertop beer). Agency: Walker & Down- 

ing, Pittsburgh. sp 

DURKEE FAMOUS FOODS, Chicago 

(margarine). Agency: C. Wendel Muench 


city slickers 








spun entertainment, than in the usual 
“city-slicker” radio fare! 

That’s why KMA devotes 141% hours 
daily to local service, speaks the local 
language, gives its people what they 
want, when and how they want it! 

Does it pay? Last year, listeners wrote 
KMA 532,600 commercial letters—proof 
that they listen and buy! Write for the 


amazing story today! 


1 Farm Station in The No. 1 Farm Market— 


COUNTIES AROUND SHENANDOAH, 





FREE & PETERS, INC., Exclusive National Representatives 
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Of Special Interest— 


to Advertisers, Agencies and Time Buyers 
concerning a POWERFUL STATION 


U noer Construction and presently Operating, The WORLD’S MOST POWERFUL Independent 
Commercial Radio Station. 


WE FIRMLY BELIEVE that this powerful station, XEG Monterrey, ‘‘THE VOICE OF NORTH AMER- 
ICA”, governed by self-imposed high standards, will fill a long-felt need among advertisers. 


XEG COMPANIA RADIO EMISORA MONTERREY, S. A. 


For complete details, rates and availabilities, wire or write: 


NORTH AMERICAN ADVERTISING AGENCY 
MOORE BUILDING, SAN ANTONIO, TEXAS 


.-National Representatives.. 
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MILLING Co., Sherman, Tex. 
(Gladiola flour). Agency: Albert Couch- 
man Adv. Agency, Dallas. sp sa 


FARMERS COTTON OIL Co., Wilson, 
N.C. sp 

OPTICAL Co., Dallas. Agency: 
a Adv. Agency, Dallas. sa 


TLESS STARCH Co., Kansas City. 
ees: Ferry-Hanly Co., Kansas City. 
gp ta 
FRED FEAR & Co., Brooklyn (Chick 

ick, Magic Wand egg dye). Agency: 
Menken Adv., N. Y. sat 


FEDERAL ACCIDENT INSURANCE Co., 
New York. Agency: Hubert Hoge & Sons, 
WN. Y. sp 

FEDERAL HOUSEHOLD APPLIANCE 
Co., Dallas (appliances). Agency: Rogers 
& Smith, Dallas. sp 


FEDERAL OUTFITTING Co., San Fran- 
seo (clothing chain). Agencies: Heintz 
Pickering & Co., Los Angeles; Allied Adv. 
Agencies, San Francisco. sa t 


FEDERAL SAVINGS & LOAN INSTI- 
TUTE OF CAL., Los Angeles. Agency: 
J. Robinson Adv. Agency, Los 


CHRISTIAN FEIGENSPAN BREWING 
0o, Newark (P. O. N. beer). Agency: 
EB. T. Howard Co., N. Y. sp rn 


FELLOWS MEDICAL MFG. Co., New 
York. Agency: A. J. Denne & Co., Toronto. 
aa 


FELS & CO., Philadelphia (Fels Naptha 
soap). Agency S. E. Roberts Inc., Philadel- 
phia. n sp t sa 


FELTMAN & CURME SHOE STORES, 
los Angeles (chain). Agency. Advertising 
Arts Agency, Los Angeles. sa 


FEMININE PRODUCTS, New York (Ar- 
tid deodorant). Agency: Street & Finney, 
N. Y. ta sa 


H. FENDRICH, Evansville, Ind. (cigars). 
Agency: Russel M. Seeds Co., Chicago. sp 


FENN BROS., New York (ice cream). 
Agency: BBDO, Minneapolis. sa 


FESENMEIRER BREWING Co., Hunt- 
ington, W. Va. Agency: Frederick W. Ziv, 
Cincinnati. t 


FEUCHTENERGER BAKERIES, Blue- 
field, W. Va. Agency: Frederick W. Ziv 
Inc., Cincinnati. sp 


MARSHALL FIELD & Co., Chicago 
(stores). Agency: Charles Daniel Frey Co., 
Chicago. sp 


FIFTH STREET STORE, Los Angeles (re- 
tail). Agency: Mayers Co., Los Angeles. sa 


J. H. FILBERT Inc., Baltimore (mar- 
gerine, mayonnaise). Agency: Courtland D. 
Ferguson Inc., Washington. sa 


FIRESTONE TIRE & RUBBER Co., Akron 
(tires & tubes). Agency: Sweeney & James 
Co., Cleveland. n, rn sa t sw 


FIRESTONE TIRE & RUBBER Co. of 
Canada, Toronto. Agency Russell T. Kelley, 
Ltd., Toronto. sa 


FIRST NATIONAL STORES, Somerville, 
ass. Agency: Badger & Browning, Bos- 
ton. rn sa 


FISHER BREWING Co,. Salt Lake City. 


Agency: Gillham Adv. Agency, Salt Lake 
City. sp 


FISHER FLOURING MILLS Co., Seattle. 
Agency: Pacific National Adv. Agency, 
Seattle. sp sa 


F. W. FITCH Co., Des Moines (shampoo). 
Agency: L. W. Ramsey Co., Davenport. 
n sat ta 


FITGER REWING Co., Duluth. Agency: 
Sherman & Marquette, Chicago. ta sp 


FITZPATRICK BROS., Chicago (Kitchen 


Klenzer). Agency: Arthur Meyerhoff & Co., 
Chicago. sa 


FLAKO PRODUCTS Corp., New Bruns- 
wick, N. J. (pastry mix). Agency: H. B. 
LeQuatte, N. Y. rn sp 


FLAMINGO SALES Co., Los Angeles (nail 
Polish) . Agency: Buchanan & Co., Los An- 
Beles. sa 


FATHER FLANAGAN BOYS HOME, 
ystown, Neb. Agency: Bozell & Jacobs, 
Omaha. sp 


FLEET WING Corp., Cleveland (gas, oil). 


Agency: Griswold-Eshleman Co., Cleve- 
land. sa 
FRANK H. FLEER Corp., Philadelphia 


(gum). Agency: N. W. Ayer & Son, N. Y. t 


FLEX-O-GLASS MFG. Co., 
Agency: Presba, Fellers & Presba, 
cago. sa sp t 

FLORIDA CITRUS COMMISSION, Tampa 
(fruit). Agencies: Arthur Kudner, N. Y. 
Blackett-Sample-Hummert, N. Y. sa t n rn 
FOLEY & Co., Chicago (Honey & Tar 
compound). Agency: Lauesen & Salomon, 
Chicago. sa sp 

J. A. FOLGER & Co., San Francisco 
(food). Agencies: Raymond R. Morgan Co., 
Hollywood; Lord & Thomas, Chicago. rn 
t sp 

J. A. FOLGER & Co., Kansas City (coffee). 
Agency: Lord & Thomas, Chicago. t 

J. B. FORD Co., Wyandotte, Mich. (chemi- 
eals). Agency: N. W. Ayer & Son, Philadel- 
phia. ta 

FORD MOTOR Co., Detroit (motor cars). 
Agencies: Maxon Inc., Detroit; McCann- 
Erickson, N. Y.; Cockfield, Brown & Co., 
Montreal. n sp sa t rn 

FOREMAN & CLARK, Chicago (clothiers). 
Agency: Firestone Adv. Agency, St. Paul, 
Minn. sa sp 

FOREMAN & CLARK, Los Angeles (cloth- 
ing chain). Agency: Milton Weinberg 
Adv. Co., Los Angeles. sp 

FORREST STOVE WORKS, Los Angeles. 
Agency: Adv. Arts Agency, Los Angeles. sp 
FORT PITT BREWING Co., Sharpsburg, 
Pa. Agency: BBDO, Pittsburgh. sp 

FORT WORTH POULTRY & EGG (Arm- 
our & Co.) rn 

FORTY FATHOM FISH Ine., Boston. 
Agency: Alley & Richards, Co., Boston. sa 
H. D. FOSS Co., Boston (Cynthia Sweets). 


Agency: Albert Frank-Guenther Law, Bos- 
ton. sa 


Chicago. 
Chi- 


FOSTER-MILBURN Co., Buffalo 
pills). 
sa ta 


(Doanes 
Agency: Spot Broadcasting. N. Y. 


E. FOUGERA & Co., New York (Vapex, 
etc.). Agency: Small & Seiffer, N. Y. sa 
I. J. FOX, New York (furs). sp sa 


PETER FOX BREWING Co., Chicago. 
Agency: Schwimmer & Scott, Chicago. sa 


FOX HEAD WAUKESHA Corp., Wauke- 
sha, Wis. (beer). Agency: Van Auken- 
Ragland, Chicago. ta 


FRANCO-AMERICAN CHEMICAL Co., 


Montreal (proprietary). Agency: S. A. 
Conover Co., Boston. sa 

FREIHOFER BAKING Co., Philadelphia 
(Hollywood Bread). Agency: Richard 


Foley Adv., Philadelphia. 

FRENCH AUR Co., Cincinnati. sp 
FRESH FRUIT & VEGETABLE ADVER- 
TISERS of So. Cal. (cooperative). Agency: 
Scholts Adv. Service, Los Angeles. sp 


FREY-WEAVER Co., 
(coffee). sp 


Lancaster, Pa. 
FRIDAY, New York (weekly magazine). 
Agency: H. C. Morris & Co., N. Y. sp n ta 


FRIEND BROS., Boston (baked beans). 
Agency: Ingalls-Miniter Co., Boston. sp rn 
FRIENDSHIP STUDIOS, Elmira, N. Y. 
(photos). Agency: Phil Gordon Agency, 
Chicago. sa 


FRITO WEST COAST Co., Los Angeles 


(salted corn chips). Agency: Lawrence 
Co., Los Angeles. sp 
FRUIT GROWERS’ COOPERATIVE 


ASSN., Sturgeon Bay, Wis. (canned cher- 
ries). Agency: Paulson-Gerlach & Asso- 
ciates, Milwaukee. sa 


FRUIT INDUSTRIES Ltd., 
(Guasti wine). Agency: 
& Staff, Los Angeles. ta 


Los Angeles 
Brisacher, Davis 


FRUIT WINE CO. OF AMERICA, Brook- 
lyn. Agency: Emil Mogul Co., N. Y. sa sp 


FULFORD Ltd., Toronto (pro- 
Agency: F. H. Hayhurst Co., 


Cc. E. 
prietary). 
Toronto. sa 
W. P. FULLER & Co., San Francisco 


(paint). Agency: McCann-Erickson, San 
Francisco. sa t 
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GAGE BROS., Chicago (milliners) . 
Agency: Kuttner & Kuttner, Chicago. sa 
GALLENKAMP STORES Co., San Fran- 
cisco (shoes). Agency: Long Adv. Service, 
San Francisco. sa rn 

GALLO WINE Co., Modesto, Cal. Agency: 
Charles H. Nayne Co., Los Angeles. ta 
x;ALVESTON-HOUSTON BREWERIES, 
Houston (Southern Select beer). Agency: 
Ruthrauff & Ryan, Houston. ta 
GAMBLE STORES, Minneapolis (Anti- 
Freeze). Agency BBDO, Minneapolis. sa 


GARDEN CITY PUBLISHING Co., New 


York (business encyclopedia). Agency: 
Huber Hoge & Sons, N. Y. 
GARDNER NURSERY Co., Osage, Ia. 


(plants). Agency: Northwest Radio Adv. 
Co., Seattle. sp t ta 


GARFIELD TEA Co., Brooklyn (headache 
remedy). Agency: Jasper, Lynch & Fishel, 
N. Y. sa 


GARRETT & Co., Brooklyn (Virginia Dare 
wine). Agency: Sterling Beeson Inc., 
Toledo. sp 


GAS APPLIANCE SOCIETY of California, 
San Francisco. Agency: Jean Scott Frickel- 
ton, San Francisco. sp sa t 


GASTON CANNING Co. Agency: Apple- 
gate Adv. Co., Muncie, Ind. sa 


GEBHARDT CHILI POWDER Co., San 
Antonio. Agency: Vitluk Adv. Agency, San 
Antonio. sa 


MAX GEISLER BIRD Co., New York (bird 
food). Agency: Moore & Hamm, N. Y. sp 


GENERAL BAKING Co., New York 
(Bond bread). Agency: Newell-Emmett Co., 
N. Y. n sp sa t ta 


GENERAL BREWING Corp., San Francis- 
co (Lucky Tiger Beer). Agency: McCann- 
Erickson, San francisco. sa 


GENERAL CIGAR Co., New York. Agen- 
cies: Federal Adv. Agency, N. Y. (Van 
Dyck); J. Walter Thompson Co., N. Y. 
(White Owl). n t rn ta 


GENERAL DRY BATTERIES of Canada, 
Toronto. Agency: A. McKim Ltd., To- 
ronto. sp 


GENERAL ELECTRIC Co., Schenectady, 
N. Y., Cleveland (electatical devices). 
Agencies: Maxon Inc., Cleveland; BBDO, 
N. Y.; Foster & Davies, Cleveland. n sa t sp 


GENERAL FOODS Corp., New York 
(Maxwell House coffee, Grape Nuts, etc.). 
Agencies: Young & Rubicam, N. Y. (Grape 
Nuts, Jell-O, Calumet Baking Powder, 
Frosted Foods, Sanka, La France, Postum) ; 
Benton & Bowles, N. Y. (Certo, Huskies, 
Maxwell House Coffee); Advertisers Broad- 
casting Co., N. Y. (Diamond Crystal Salt, 
Maxwell House). n t sa ta sp 


GENERAL MILLS, Minneapolis (Gold 
Medal flour, etc.). Agencies: McCord Co., 
Minneapolis; Blackett - Sample - Hummert, 
Chicago; Knox Reeves Adv., Minneapolis. 
nt sp sa ta 


GENERAL MOTORS Corp., Detroit. 
Agencies: D. P. Brother & Co., Detroit; 
Campbell-Ewald Co. of N. Y.; Campbell- 
Ewald Co., Detroit; Arthur Kudner Inc., 
N. Y.; MacManus, John & Adams, Detroit; 
BBDO, N. Y. nm sa sp rn ta 


GENERAL PETROLEUM Corp., Los An- 


geles. Agency: Smith & Drum, Los An- 
geles. rn sa 
GENESEE BREWING Co., Rochester. 


Agency: John P. Smith Co., Rochester. sa 


GEPPERT STUDIOS, Des Moines 
enlargements). Agency: 
Des Moines. sa sp 


(photo 
Cary-Ainsworth, 


GERARD PUBLISHING Co., New York. 
Agency: H. C. Morris & Co., N. Y. ta 


MARTIN GILLETT Co., Baltimore (tea). 
Agency: Wm. A. Schautz Inc., N. Y. sa 


GILLETTE SAFETY RAZOR Co., Boston. 
Agency: Maxon Inc., N. Y. n sp 


GILLETTE SAFETY RAZOR Co., of 


Canada, Montreal. Agency: Maxon Inc., 
Detroit. n 

GILMORE OIL Co., Los Angeles (Red 
Lion, Record Breaker gasoline). Agency: 


Botsford, Constantine & Gardner, Los An- 
geles. rn sa ta 


GIMBEL BROS., New York 
stores). sp 


(department 
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Ruthrauff & Rvan 
GOODYEAR RUBBER 
GORDON BAKING 


7 THEODORE RAMM BR 
WMG 


Young & Rubicam 
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SRNATIONAL SILVER Co., Toron- 
INT Riiverware) Agency: Young & Rubi 
cam, Toronto. 

SRSTATE BAKERIES Corp., Los An 
ay Agency: Scholtz Adv. Service, Los 
Angeles. 7” 

INTERSTAT E BAKERIES CORP., Tus 
cola, Il. se 

INTERSTATE COTON OIL, REFINING 
(»., Sherman, Tex. Agency: Wilson-Crook 
Pallas. 7” SP 
INTERSTAT EF 
la Agency 
apt 
INTERSTATE 
Lake City. Agency 
Omaha. sp sa 
jODINE EDUCATIONAL BUREAU Ine., 
New York (animal feeding). Agency: Sim 
monds & Simmonds, Chicago. ap ta 


NURSERIES 


Buchanan-Thoma 


Hamburg, 
Omaha 


TRANSIT LINES, Salt 
Beaumont & Hohman 


IOWA OIL Co Dubuque, Ia., direct. ep 


jOWA SOAP Co., Burlington, Ia. Agency: 
James G. Lamb Co., Phila. sp t 


IOWA TRACTOR & IMPLEMENT Co., 
Des Moines. Agency: Weston-Barnett, Wa 
toploo, Ian. 9p 

IRONIZED YEAST Co, 
(yeast tablets) Ageney: 
Ryan, N. Y. » rn 


Atlanta Ga 
Ruthrauff & 


IRRESISTIBLE = Ine Jersey City (cos 
metics) Agency: Redfield-Johnstone, N 
Y. sa 

ISLAND CREEK COAL SALES Co 
Huntington, W. Va. (Black Onyx coal) 
Agency: Campbell & Reynolds, 


1.G. F. COFFEE Co., Knoxville. f¢ 
JACQUES SEED Co Prescott Wis 
Agency: Triangle Adv. Agency, Chicago. sa 
JAQUES MFG. Co., 
ing powder). sa ta 
JAX BEER Co., Houston. Ageney: An 
fenger Adv. Agency, St. Louis. aa ap 


JEFFERSON STANDARD LIFE INSUR 
ANCE Co., Greensboro, N. C. ap 


Chicago. ft 


Chicago (KE hak- 


JOHN Ff JELKE Co., Chieago (Good 
Luck margarine) Agency: Young & Ru- 
bicam, N. Y 

ANDREW JERGENS Co.., Cincinnati 
(Woodbury’s soap, Jergens lotion). 
Agency: Lennen & Mitchell, New York 
norm 


JESTS Inc Brooklyn Cantiacid). Ageney 
Joseph Katz Co., N. Y. aa 

JEWEL TEA Co., Barrington, Ill. (foods) 
Agencies: MeJunkin Adv. Co., Chicago; 
Schwab & Beatty, N. Y. sa 


JOHNS-MANVILLE Corp., New York. 
Agency: J. Walter Thompson Co., N. Y. ap 


HOWARD JOHNSON RESTAURANTS, 
Wollaston, Mass. Agency: Harry M. Frost 
Co., Boston. 


§. C. JOHNSON & SON, Racine, Wis 
(Johnson's wax enamel). Agencies: Need- 
ham, Louis & Brorby, Chicago; Erwin 
Wasey & Co., N. Y. n ap sa aw 


§. C. JOHNSON & SON, Brantford, Ont. 
(wax). Agency: Needham, Louis & Bror- 
by, Chicago. t n aw 


JOHNSON, CARVELL & MURPHY, Los 
Angeles (grocery). Agency: Heintz Pick- 
ering & Co., Los Angeles. ap 

JOHNSON & JOHNSON, New Brunswick, 
N. J. (Tek tooth brushes). Agencies: Fer- 
ty-Hanly Co., N. Y. (Band-Aid). Young & 
Rubicam, N. Y. » sa 


JOURNAL OF LIVING PUBLICATIONS 
Corp., New York (V-Bev). Agency: Ray- 
mond Spector Co., N. Y. sa t 


JOY CANDY, Chicago. Agency: Malcolm- 
Howard Adv. Agency, Chicago. sa 


JUMBO STUDIOS, Lincoln, Neb. (photo 
finishing) . Agency: Buchanan-Thomas 
Adv., Omaha. sa 


JUNE DAIRY PRODUCTS Co., Newark 


(dated butter). Agency: A. W. Lewin Co., 
Newark. sa 


JUSTIN BOOT & SHOE Co., Fort Worth. 
Agency: Evans & LeMay, Fort Worth. » 


KAILER-YOUNGQUIST, Chicago (auto 
agency). Agency: David Bennet & Assoc., 
¢ hicago. ap 


KATZ DRUG Co., Kansas City (chain). 
sp sa 

KAUFMAN FURS, Los Angeles (retail). 
Agency: Dan B. Miner Co., Los Angeles. sp 
KAVANAGH FOODS Ltd., Toronto 


(Toasted Prairie Nuts). Agency: Richard- 
Son-Macdonald Adv. Service, Toronto. t sa 


KELLOGG Co., Battle Creek, Mich. Agen- 
cies J Walter Thompson Co., Chicago 
(Corn Fiakes; Riee Krispies, Krumbles, 
All-Rye and Whole Wheat biscuits) ; Ken- 
yon & Eckhardt, N. Y. (All-Bran. Pep 
Gro-Pup. Bran Flakes); Hays MacFarland 
& Co Chicago (Wheat Krispies and 
feeds). ta sp 


KELLOGG ANT PASTE Co., Los Angeles 
(anticide) Agency Ww. ¢ Jeffries, Los 
Angeles. sa 


Vancouver, B 


KELLY DOUGLAS & Co 
( Stewart-M« 


(Naboh coffee) Agency 
Intosh, Vancouver. ep 
KEMCO PRODUCTS, Indianapolis (soup) 
Agency Caldwell-Baker, Indianapolis aa 
KEMP BROS. PACKING Co 
Ind. (Sun-Rayved tomato juice) 
Caldwell-Baker Co., 


Frankfort 

Agency 
Indianapolis. sp 
KEMP & LANE, LeRoy. N. Y. (Orange 
ine headache powder) Agency F. A 
Hughes & Co., Rochester. sa ta 


KENDALL FOODS Inc., Los Angeles (dog 


food) Agency Scholts Adv. Service, Los 
Angeles. sa 

KENNEDY MFG. Co Montreal (insecti- 
cide) Avency Cockfield trown & Co., 


Montreal. a 


KENRAD TUBE & LAMP Corp., Cincin 
nati. Ageney: Allen. Heaton & McDonald 
Cincinnati. sp 

KENSTAN PRODUCTS Co., Los Angeles 
(proprietary) Agency John H. Riordan 
Co Los Angeles. sa 

KENT STORES. N. Y. Ageney: S. R. Leon 
Agency, N. Y. ap 

DR. BE. W. KENYON, Los Angeles (relig- 
ious) rn 

KERR BROS., Toronto (candy) 
Ellis Adv. Co., Toronto. sa 


Agency 


KERR GLASS MFG. Corp Los Angeles 
(Mason jars). Agency: Raymond R. Mor- 
gan Co., Hollywood. sa 

KEYSTONE AUTOMOBILE CLUB, Phila- 
delphia Agency: James G Lamb Co., 
Philadelphia. ep 

K"YSTONE MACARONI CO., Lebanon, 
Pa. Agency: James G. Lamb Co., Phila- 
delphia. sp 

KEYSTONE STEEL & WIRE Co., Peoria, 
i (fences) Agencies Mace Adv. Co., 
Peoria, Ill. Russel M. Seeds Co., Chicago 


rn ap 


KILMER & CO., Binghamton, N = 
(Swamproot) Agency Blackett-Sample- 
Hummert, N. Y. sp 


KILPATRICK BAKERIES, Oakland, Cal 
Agency: Emil Reinhardt, Oakland. sa ft 


KIP Corp., Los Angeles (sunburn oint- 
ment). Agency: Philip J. Meany Co., Los 
Angeles. ta sa 


KIRKMAN & SON, New York (soap). 
Agency: N. W. Ayer & Son, N. Y. sa ap 


EK. L. KNOWLES, Springfield, Mass. (Ru- 
bine liniment). Agency: Chas. W. Hoyt 
Co., N. Y. sa 


KNOX Co., Los Angeles (Cystex). Agency: 
Barton A. Stebbins Adv., Los Angeles. 
ap aa 


KNOX GELATINE Co., Johnstown, N. Y. 
(gelatine ). Agency: Kenyon & Eckhardt, 
. Y. ap sa rn 

KOLYNOS Co., New Haven (toothpaste). 
Agency: Blackett-Sample-Hummert, Chi- 

cago. t nm 


KONDON MFG. Co., Minneapolis (nasal 
jelly). Agency: United Adv. Co., Chicago. 
ap 


KONGA BEVERAGES, N. Y. Agency: 
Y. 


Brenallen Co., 
KONGA-GARRBO Corp., N. Y. (bever- 


age). Agency: Milton J. Adler Co., N. Y. 
aa 


KONJOLA Inc., East Port Chester, Conn. 
(proprietary). Agency: Allied Adv. Agen- 
cies, Los Angeles. t ap ta 


KRAFT CHEESE Co., Chicago (cheese, 
ete.). Agencies: J. Walter Thompson Co., 
Chicago; Needham, Louis & Brorby, Chica- 
zo (Magic Test eggs, Parkay oleo). » sp sa 


KRAFT CHEESE, Montreal. Agency: J. 
Walter Thompson Co., Montreal. n 


S. H. KRESS & Co., New York. sa ap 


KROGER GROCERY & BAKING Co, Cin- 
cinnati (grocers). Agency: Ralph H. Jones 
Co., Cincinnati. t sa sp 


G. KRUEGER BREWING Co., Newark. 
Agency: Compton Adv., N. Y. ta ap 


JOSEPH KUHN Co., Champaign, Ill. 
(clothing). sp 


KUHNER PACKING Co., Muncie, Ind. 


(Snow-Light lard). Agency: Lewis E. 
Wade Inc., Fort Wayne. sp 
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LACO PRODUCTS Ince., 
(soap). Agency: 
more, 


LADY ESTHER Co., Evanston, Ill (pow- 


der, etc.). Agencies: Pedlar & Ryan, N. Y.; 
Lord & Thomas, N. Y. 


Weltham, Mass. 
Joseph Katz Co., Balti- 


LAKE COMPOUNCE, Connecticut (sum- 
mer resort). sp sa 

LAMBERT PHARMACAT, CO., St. Louis 
(Listerine, Milk-o-mag). Agency: Lambert 
& Feasley, N. Y. » sa t 

LAMONT, CORLISS & Co., New York 
(lotions, Nestle’s). Agencies: J. Walter 


Thompson Co., N. Y.; Cecil & Presbrey, N. 
< 


nt sa rn 


LAMONT, CORLISS & Co., 
(Pond's cream). Agency: J. 
Thompson Co., Toronto. » sa 


LANCE BAKING Co., Charlotte, N. C. 
(cheese crackers). Agency: Nachman- 
Rhodes Adv. Agency, Charlotte. rn 
LAND O'LAKES CREAMERIES, 
apolis (butter). Agency: 
un, Minneapolis. sp t n 

LANGENDORF UNITED 
San Francisco. Agency: Leon 
Adv. Agency, San Francisco 


Toronto 
Walter 


Minne- 
Campbell-Mith- 


BAKERIES, 
Livingston 
Tn sp 


LANGLEY HARRIS & Co., Toronto 
(salts). Agency: Norris-Patterson, Toron- 
to. t 


LARUS & BRO. Co., 
(Edgeworth tobacco, etc..) 
wick & Legler, N. Y. sa sp 


LAURA LEE CANDY Co., Alexandria, 
Va. Agency: Vincent Tutching & Assoc., 
Washintgon. sp 


Richmond, Va. 
Agency: War- 


LAURA SECORD CANDY SHOPS, To- 
ronto (chain). Agency: Cockfield, Brown 
& Co., Toronto. sp 

LAVOLINE CO., Toronto (cleanser). 
Agency: F. H. Hayhurst Co., Toronto. sa 
LAWDRON CHEMICAL Co., Los 
(waxes). Agency: Allied Adv. 
Los Angeles. sp 


Angeles 
Agencies, 


S. F. LAWRASON & Co., London, Ont. 
(cleaning products). Agency: Norris- Pat- 
terson Ltd., Toronto. sp 


LEA & PERRINS, New York (Worcester- 


shire sauce). Agencies: Schwimmer & 
Scott, Chicago; George Bijur Inc., N. Y. 
sa 

LEADED-LIGHT WINDOW CRAFT Co., 
Toronto. Agency: Commercial Broadcast- 
ing Services, Toronto. sa 

REV. AUBRY LEE, Los Angeles (relig- 


ious). Agency: 
Angeles. rn 
W. W. LEE CO., Troy, N. Y. (Save-the- 
Baby). Agency: Leighton & Nelson, Sche- 
nectady. sp. 


THOMAS LEEMING 


Lisle Sheldon Adv., Los 


& CO., New York 


(Baume Bengue). Agency: Wm. Esty & 
Co., N. Y. sa 

C. LEGARE Co., Montreal (department 
store). Agency: Veaudry & Harwood, 
Montreal. rn 

LEHIGH COAL & NAVIGATION Co., 
Pocono Mts., Pa. (resort). Agency: Me- 
Lain Adv., Philadelphia. sp 

LEHN & FINK PRODUCTS Co., New 
York. Agency: Wm. Esty & Co., N. Y. 


n sa ta sp 


LESTER PIANO MFG. 
Agency: J. 
phia. sp 


LEVER BROS. Co., Cambridge, Mass. 
Agencies: Ruthrauff & yan, N. Y.; J. 
Walter Thompson Co., N. Y.; (Gold Dust, 
Silver Dust, Fairy Soap, Sunny Monday 
soap) BBDO, N. Y.; (Lifebuoy) Wm. 
Esty & Co., N. Y.; Young & Rubicam, N., 
Y. (Lipton tea, Swan soap). n sp t sa 


LEVER’ BROS. Ltd., Toronto (soap). 
Agencies: J. Walter Thompson Co., To- 
ronto; Ruthrauff & Ryan, N. Y. n sa 
LEWIS CLOTHES, New York. Agency: 
Sawdon Agency, N. Y. sa 


LEWIS HOWE Co., St. Louis (Tums Na- 
ture’s Remedy). Agencies: H. W. Kastor & 
Sons Adv. Co., Chicago; Stack-Goble Adv. 
Agency, Chicago; J. Walter Thompson Co., 
Chicago. n 


Co., Philadelphia. 
Falkner Arndt & Co., Philadel- 
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LIBBY, McNEILL & LIBBY, Chicago 
(food products). Ageney: J. Walter 
Thompson Co., Chicago. sa ap 

LIBBY, MceNEILL & LIBBY OF CAN- 
ADA, Chatham, Ont. (condensed milk). 
Agency: McConnell, Eastman & Co., To- 
ronto. sa 

LIBBY-OWENS-FORD GLASS Co., 
Chicago. Agency: Fuller, Smith & Ross, 
Cleveland. m 

LIBERTY MUTUAL INSURANCE Co., 
Boston. Agency: BBDO, N. Y. ta 

LIFE SAVERS Inc., Port Chester, N. Y. 
(candy). Ageney: Young & Rubicam, N. 
Yr. ta 


LIGGETT & MYERS TOBACCO Co., New 
York (Chesterfield, Velvet). Agency: New- 
ell-Emmett Co., N. Y. » t 

LIME COLA Co., Montgomery, Ala. 
erages). Agency: Davis, 
monds, Hollywood. rn 


LIME COLA CO. OF CALIFORNIA, Ver- 


(bev- 
Harrison & Sim- 


non, Cal. (beverages). Agency: Cesana & 
Associates, Los Angeles. rn 

LINCOLN AIRPLANE & FLYING 
SCHOOL, Lincoln, Neb. Agency: Buch- 
anan-Thomas, Omaha. sa 

LINDSAY RIPE OLIVE Co., Lindsay, 


Cal. Agency: Lord & Thomas, Los Angeles. 
sp 


THOMAS J. LIPTON, Hoboken, N. J. 
(tea). Agency: Young & Rubicam, N. Y. 
rm sa n 


THOMAS J. LIPTON Ltd., Toronto (tea). 
Agency; Vickers & Benson, Montreal. sa 
ta rn n 


LISTENWALTER & GOUGH, Los 
les (Phileo products). Agency: 
Adv. Co., Rochester, N. Y. sp 


Ange- 
Hutchins 


LIT BROTHERS, Philadelphia (depart- 
ment store). sp 

R. L. LITTLE Ine., Detroit (drugs). 
Agency: Lee Anderson Adv. Co., Detroit. 
ta 

LITTLE CROW MILLING Co., Warsaw, 
Ind. (flour). Agency: Rogers & Smith, 
Chicago. sp 

LOCAL LOAN Co., Chicago. Agency: 
George H. Hartman Co., Chicago. t 
LOEW'S THEATRES, New York (I 
Wanted Wings). Agency: Donahue & Co., 
N. Y. sa 

LOG CABIN BREAD Co., Los Angeles. 
Agency: Dan B. Miner Co., Los Angeles. ta 


LOMA LINDA FOOD Co., 


Arlington, Cal. 
(cereal). Agency: 


Lisle Sheldon Adv., Los 


Angeles; Gerth-Knollin Adv., Los Angeles. 
Tn sa 

LONDON HOUSE PRODUCTS, Montreal. 
Agency: Canadian Adv. Agency, Montreal. 
sp. 


LONGINES-WITTNAUER Co., New York 
(clocks, watches). Agency: Arthur Rosen- 
berg Co., N. Y. sa ta t 

LOOK, Ine., Des Moines (magazine). 
Agency: Raymond Spector Co., N. Y. sa sp 
LOOSE-WILES BISCUIT Co., Long Is- 
land City, N. Y. (Krispy Krackers, etc.). 
Agency: Newell Emmett Co., N. Y. sp n rn 


P. LORILLARD Co., New York (Old 
Gold, Beechnut cigarettes, etc.). Agencies: 


Lennen & Mitchell, N. Y.. J. Walter 
Thompson Co., N. Y. (Old Gold). » t rn 


sp sa. 


LORR LABS, Paterson, N. J. (Dura Gloss 


nail polish). Agency: Kiesewetter Adv. 
Agency, N. Y., sa sp 


LOS ANGELES 


BREWING Co., Los An- 
geles. Agency: Lockwood-Shackelford Adv. 
Agency, Los Angeles. sa sp 
LOS ANGELES SOAP CO., Los Angeles 


(White King soap). Agency: Raymond R. 
Morgan Co., Los Angeles. sa sp rn ta 


LOS ANGELES TIMES, Los Angeles 
(newspaper). sp 

LUDENS. Reading. Pa. (cough drops). 
Agency: J. M. Mathes, N. Y., sp sa 


LUMBERMEN’S MUTUAL 
Co., Chicago (insurance). 
3urnett Co., Chicago. ta 
LUTHERAN LAYMEN’S LEAGUE, St. 
Louis. Agency: Kelly, Stuhlman & Zahrndt, 
St. Louis. nt 


LUTHER FORD & Co., Minneapolis (Mrs. 


CASUALTY 
Agency: Leo 


Stewart's Bluing). Agency: Campbell- 
Mithun, Minneapolis. ta 
LUXOR Ltd., Chicago (cosmetics) . 


Agency: Lord & Thomas, Chicago. t 


LYNDON COSMETICS, 
(Lady Lyndon cosmetics). Agency: Albert 
Frank-Guenther Law, New York. sq 


LYON VAN & STORAGE Co., Los Ange 
les. Agency: BBDO, Hollywood. rn sp t 94 


M 


Norwalk, Conn, 


M & M CANDY Co., Newark. A . 
Lord & Thomas, N. Y. ta sa =—9 
MacDONALD TOBACCO Litd., Montreal 


(British Consol cigarettes). Agency: Rich. 
ardson-Macdonald Adv, Service, Toronto, t 


MACFADDEN PUBLICATIONS, New 
York. Agencies: Erwin, Wasey & Co, N 
Y.; Stack-Goble Adv. Agency, N, Yo ax 
thur Kudner, N. Y.; Kenyon & Eckharit, 


N. Y. » sa ap rn 
MacMILLAN PETROLEUM Corp,, Los 
Angeles (Ring-Free Motor oil). Agency: 
Roy S. Durstine Ine., Y. sa : 
MAC'S SUPER GLOSS Co. (auto polish) 
Los Angeles. Agency: Elwood J, Robinson 
Adv. Agency. ta 
MADISON PERSONAL 
York. ap sa 
MAGAZINE REPEATING RAZOR (Co, 
New York (Schick Injector razor), 
Agency: J. M. Mathes Ine., N. Y. n sp 
L. MAGNIN & Co., San Francisco (wo- 
men’s wear). Agency: Erwin, Wasey & 
Co., San Francisco. sa 


MAGNOLIA OIL Co., 


LOAN Co., New 


Dallas. sp 


MAHDEEN Co., Nacogdoches, Tex, 
(shampoo). Agency: Grant Adv. Agency, 
Dallas. rn ap 

MAIL POUCH TOBACCO Co., Wheeling 
(chewing tobacco). Agency: Walker & 


Downing, Pittsburgh. ap 


MALCO REFINERS Ine., 


Artesia, N. M, 
(Maleo Supreme Gas). sp 


MALTEX Co., Burlington, Vt. (Maltex 
cereal). Agency: Samuel C. Croot Co, 
N. Y. n sp sa 

MANHATTAN BREWING Co., Chicago, 
Agency: Advance Adv., Chicago. sa 
MANHATTAN INSTITUTE OF AC. 
COUNTANCY, New York (home. study 
course). sa 

MANHATTAN SOAP Co., New York. 
Agencies: Milton Weinberg Co., Los An- 
geles; Franklin Bruck Adv. Corp., N. Y, 


(Sweetheart Soap). » rn ta sp 


B. MANISCHEWITZ Co., 
(matzohs). Agency: A. B. 
N. Y. sa 


Jersey City 
Landau Ine. 


MANTHO-KREOAMO (Co., 
(M-K for Colds). Agency: 
Co., Chicago. ta 


MANTLE LAMP Co. 


Clinton, IL 
Albert Kircher 


of AMERICA, Chi- 


eago (Aladdin lamps). Agency: Presba, 
Fellers & Presba, Chicago. sp 
MANUFACTURERS TRUST Co., New 


York. Agency: McCann-Erickson, N. Y. sp 


MAPLE LEAF MILLING Co., Toronto 
(Red River cereal, flour). Agency: Cock- 
field, Brown & Co., Toronto. sp t 
MARLIN FIREARMS Co., New Haven 
(razor blades). Agency: Cravens & Hed- 
rick, N. Y. ta sa 

MARNEY FOOD Co., Huntington Park, 
Cal. Marco pet food). Agency: Ivar F, 


Wallin Jr. & Staff, Los Angeles. fm sp 


MARROW’S Inc., Los Angeles & Chicago 
(Mar-O-Oil shampoo). Agency: Hays, 
MacFarland & Co., Chicago. n sa t ta sw 


MARS 


Ine., Chicago (candy bars). 
Agency: 


Grant Adv. Inc., Chicago. sp 


MARTA CIGAR Co., New York. Agency: 
Lynn Baker Co., N. Y. sp 


MARTIN AUTO PARTS Co., Chicago. 
Agency: Byrne Adv. Agency, Chicago. sp 


JOSEPH MARTINSON, New York (cof- 
fee). Agency: Al Paul Lefton Co., N. Y. 
sp 

MARVELOUS MARIN Ince., San Rafael, 
Cal. (county Chamber of Commerce). 
Agency: Theodore H. Segall Adv. Agency, 
San Francisco. ta 


MARYLAND PHARMACEUTICAL Co. 
Baltimore (Rem, Rel). Agency: Joseph 
Katz Co., Baltimore. sa ta 


MASON, AU MAGENHEIMER CONFEC- 
TIONERY MFG. Co., Brooklyn (candy). 
Agency: Applied Merchandising, N. Y. 8 


MATCH KING Inc., Chicago (Match King 
lighters). Agency: Henry J. Handelsman 
Jr. Inc., Chicago. sp sa 
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&Co., N. Y. sa 
W. F. McLAUG 
fee). Agency: 
Chicago. 8? 
McMAHAN FU 
Monica, Cal. A 
Agency, Santa 
MEGOWEN EI 
ell, Mass. (er 
Queen, Boston. 
MELVILLE $ 
(John Ward, "1 
Neff-Rogow, N 
MENNEN ( 
Agency: Russe 
MENTHO-MU 
Agency: Charl 
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ON NAVIGATION Co., San Fran- 
oe pa ation). Agency: Bowman- 
San Francisco. sa 


MATS 
cisco (tre 
Deute-C ummings 


JOHN MATTHEWS, 


Los Angeles 


DR. Westwood Adv., 


(religious ) . Tom 


Agency: 


Las Ange ‘le rn 

McC ADE GRAIN Co. Winnipeg. Agency: 
A, McKim Ltd., W innipeg. ap 

McCALL Corp., New York. Agency: 


Joseph Katz Co., N. Y. sa 


McCONNON & Co., Winona, Minn. (foods, 
cosmetics ) Agencies: McCord Co., Min- 
neapolis; Cramer-Krasselt Co., Milwaukee. 
p 

MeFADDEN PUBLICATIONS, New York 
(Liberty Magazine). Agency: Erwin, Wa- 
sey & Co., N. Y. sa 
MeGOWEN-EDUCATOR FOOD Co., Low- 
dl, Mass. (Crax) Agency: John W. ‘Queen, 
Boston, 8a 

MILHENNY Co.. Avery Island, La 
(sauce). Agency: Aubrey, Moore & Wal- 


lace, Chicago. ta 


McKESSON & ROBBINS, Bridgeport, 


Conn. (drugs, cosmetics). Agency: Sher- 
man K. Ellis & Co., N. Y.; J. D. Tarcher 
&Co., N. Y. sa sp rn ta 


w. F. McLAUGHLIN & Co., Chicago (cof- 
fee). Agency: Sherman K. Ellis & Co., 
Chicago. 8p 

MeMAHAN FURNITURE 
Monica, Cal. Agency Ad 
Agency, Santa Monica, Cal 


MEGOWEN EDUCATOR FOOD Co., 


STORES, Santa 
Carpenter Adv. 
ap sa 


Low- 


ell, Mass. (crackers). Agency: John W. 
Queen, Boston. ap rn 

MELVILLE SHOE Corp., New York 
(John Ward, Thom McAn shoes). Agency: 


Neff-Rogow, N. Y. 


sa ap 


MENNEN Co., Newark (toiletries) . 
Agency: Russel M. Seeds Co., N. Y. » 
MENTHO-MULSION Co., Atlanta. 


Agency: Charles A. Rawson & Assoc., At- 
anta. aa 

MERCK & Co., Rahway, N. J ( Bichlo- 
ride). Agency: Chas. W. Hoyt, N. Y. sa 


METRO-GOLDWYN-MAYER FILM Corp., 


New York. Agency: Donahue & Coe, N. Y. 
sata aw 

MEYER BROS. DRUG Co., St. Louis 
(Sherton tonic). Agency: Jimm Daugh- 


erty Ine., St. 


MIAMI 
Agency: 


Louis, t 


BUTTERINE  Co., 
Ralph H. Jones Co., 


Cincinnati 
Cincinnati. sa 
MICHAEL- 


LEONARD SEED Co., Chicago. 


Agency: Allen & Reynolds, Omaha. sa 
MICHIGAN FRUIT SPONSORS, Detroit. 
Agency: Chapman Adv. Agency, Detroit. 
aa 


MID-CONTINENT PETROLEUM Corp., 


Tulsa. Agency: R. J. Potts & Co., Kansas 
City. ap 

MIDLAND RADIO & TELEVISION 
SCHOOLS, Kansas City. ta 

CITY OF MIDLAND, ONT. Agency: Tan- 
dy Adv. Agency, Toronto. sa 

MIDWEST AND MASTER MOTOR Co., 
Chicago (used cars). sp 

8. E. MIGHTON Co., Bedford, O. (dog 


food) . ap 


MILES LABS., Elkhart, Ind. (Alka-Seltz- 
er). Agencies: Wade Adv. Agency, Chica- 
g0; Associated Adv. Agency, Los Angeles. 
napt sw 

DR. MILES CALIFORNIA Co., Los An- 
geles (Alka-Seltzer). Agency: Associated 
Adv. Agency, Los Angeles. sa sp 

MILES LABS., Toronto (Alka-Seltzer) . 
Agency: Cockfield, Brown & Co., Toronto. 
n ap 

MILLER BREWING Co., Milwaukee. 
Agency: Rickerd, H. C. Mullberger, Inc., 
Milwaukee. sp sa 

MILLER CEREAL MILLS, Omaha. 
Agency: Allen & Reynolds, Omaha. sp sa 
MINWAX Co., New York (wax). Agency: 
R. T. O'Connell Co., N. Y. sa 

MISSION DRY Corp, Los Angeles 
(Orangeade). Agencies: McCarty Co., Los 
Angeles ; Maxon Inc., N. Y. ta sp 

MISSION PACKING Co., Los Angeles 
(fruit). Agency: Dana Jones Co., Los An- 


Reles. ta sa 


MITSUBISHI SHOJI KAISHA, New York 


{Three Diamond Canned Crab Meat). 
Agency: Irwin Vladmir & Co., N. Y. sa 
MJB Co., San Francisco (coffee and tea). 
Agency: BBDO, San Francisco. sp 
MODERN F OOD PROCESS Co., Philadel- 
phia (Thrivo dog food). Agency: Clem- 
ents Co., Philadelphia x» 


BROADCAS 








MODERN INDUSTRIAL 
York. Agency Metropolitan 
Y. ap 
MOEWS-LOWE 
Agency: Triangle 


BANK, New 
Adv. Co., N 


SEED 
Adv. 


Co., Granville, Ill. 
Agency, Chicago. sa 


MOHAWK BEDDING Co., Chicago 
Agency: Schwimmer & Scott, Chicago. t 
MONARCH BREWING Co., Los Angeles. 
Agency: McElroy Adv. Agency, Los An- 
geles. sp 

MONARCH MFG. Co., Chicago (Packard 


cameras). Agency: Handelsman 


Jr., Chicago. sa ap 


Henry J. 


MONARCH WINE Co., Brooklyn. Agency 
Arthur Rosenberg Co., N. Y. ap 
BENJAMIN MOORE & Co., New York 
(paint). ” sp 

BENJAMIN MOORE @& OCo., Toronto 


(paint). Agency: E. W. 
Toronto. t 

JOHN MORRELL & Co., 
(Red Heart dog food, soup, 
Henri Hurst & McDonald, 


ap sa 


Reynolds & Co., 


Ottumwa, Ia. 
etc.). Agency 
Chicago. » rn 


PHILIP MORRIS & CO., New York (Phil- 
ip Morris cigarettes, Dunhill Major cigar- 
ettes, Revelation tobacco). Agency tiow 
Co., N f.nrn ap 

MORRISON Co., Philadelphia (desserts) 
Agency: Arthur R. Sternau, Philad Iphia t 
MORTON SALT Co., Chicago Agency 
Blackett-Sample-Hummert, Chicago. sp t sa 


MOUNTAIN STATES 
TELEGRAPH Co., 


TELEPHONE & 


Denver, direct. sa 


MOXIE Co., Boston (soft drink). Agency: 
Alley & Richards Co., Boston. +a 
Cc. F. MUELLER Co., Jersey City (Muel- 


Kenyon & Eck- 


ler’s macaroni). Agency: 
hardt, N. Y. » sp sa 


MURINE Co., Chicago (eye drops). 
Agency: BBDO, Chicago. sa 

MURPHY PAINT Co., Montreal. Agency: 
Cockfield Brown & Co., Toronto. n ep 


MURPHY SEED PRODUCTS Co., 
lington, Wis. (fodder). Agencies: 
Adv. Agency, Chicago; Critchfield & 
Chicago. nm ap sa 
EDGAR A. MURRAY 
secticides). Agency: L. J. 
Detroit. sa 


MUSTEROLE Co., 


Bur- 
Wade 
Co., 


(in- 
Adv., 


Co., Detroit 
DuManaut 


Cleveland (Musterole & 


Zemo). Agency: Erwin, Wasey & Co., N. 
Y. sant 

MUTUAL CITRUS PRODUCTS Co., Ana- 
heim, Cal. (pectin). Agency: Charles H. 
Mayne Co., Los Angeles. sa t ta 
MUTUAL LIFE INSURANCE Co., Los 
Angeles (investments). Agency: W. B. 
Ross & Assoc., Los Angeles. sp 


MYSTIC 
Agency: 
Agency, 


LABS., Jersey 
Lawrence C., 


New York. n 


N 


Tacoma (food products). 
Co., Seattle. ta 


City (cosmetics). 
Gumbinner Adv. 


NALLEY'’S Ine.. 
Agency: Milne & 


NARRAGANSETT BREWING Co., 
ton, R. I. Ageney: Arthur Braitsch & 
sociates, Providence. rn 


Crans- 
As- 


NARRAGANSETT RACING ASSN., 
tucket. Agency: Chambers & Wiswell, 
ton. #a 

NASH COFFEE Co., 
Erwin Wasey & Co., 


Paw- 
Bos- 


Minneapolis. Agency: 
Minneapolis. t sa 


NASH-KELVINATOR — Corp., 
Wis. (autos, refrigerators). 
er, Cornell & Newell, N. Y 


Kenosha, 
Agency: Gey- 
. ap n sat ta 


NASSOUR BROS., Los Angeles (42 oil 
shampoo). Agency: Milton Weinberg Adv. 
Co. sp 


NA-STIM LABS., Modesto, Cal. (hay fever 
remedy). Agency: Brisacher, Davis & Staff, 
San Francisco. sa 


NATIONAL BAKING 
go (Hollywood bread). 
A. Foley, Philadelphia. sa 


SERVICES, 
Agency: 


Chica- 
Richard 


NATIONAL BISCUIT Co., New York 
(bread, crackers, Shredded Wheat, Cubs, 
etc.). Agencies: McCann-Erickson, N. Y.; 
Federal Adv. Agency (Cubs, NBC bread). 
napt 

NATIONAL BISCUIT Co., Niagara Falls, 
Ont. (Shredded Wheat Cubs). Agency: 
Cockfield Brown & Co., Toronto. t 


NATIONAL CARBON Co., New York 
( Eveready Prestone). Agency: J M. 
Mathes Inc., N. Y. sp sa 

NATIONAL DAIRY PRODUCTS Corp., 
New York (Sealtest). Agency: McKee & 
Albright, N. Y. » ¢t 


STING ¢ Broadcast Advertising 























IN 


EY 


as always 


WSOC 


represents the 


MOST EFFECTIVE 


and 


MOST ECONOMICAL 
MEANS OF REACHING 


CHARLOTTE, N. C. 


“One of the Nation's GREAT Markets'' 


NBC—RED 




















































































































FACTS 


haven't 


If you haven't seen “NEW 
FOR TIME BUYERS”, 
seen the most complete data available 
on the CHARLOTTE market 
CHARLOTTE Retail 


available 


you 


and the 
Trading Area 
Copies are from any 
HEADLEY-REED office or by writing 


direct to Sales’ Promotion Dept., Radio 
Station WSOC, Inc., Charlotte, N.-C. 


NATIONAL REPRESENTATIVES 


HEADLEY-REED CO 


WEW YORK - CHICAGO - DETROIT - ATLANTA 
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AUGUSTA 
MAINE 


100 Watts 


NBC RED 


and 
BLUE 


(Basic Supplementary) 


COLONIAL 


YANKEE 


Networks 


Representatives: 


Bertha Bannan: New England 
Weed & Company: National 


Ww 
x 
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NATIONAL DRUG & CHEMICAL Co. of 
CANADA, Montreal. Agency: A. McKim 
Ltd., Montreal. sa ta 


NATIONAL FEEDS & FERTILIZERS, 
Oakville, Ont. Agency: Ardiel Adv. Agency, 
Oakville, Ont. t 


NATIONAL FUNDING Corp., Los Ange- 
les (finance). Agency: Smith & Bull, Los 
Angeles. sa sp 


NATIONAL LEAD Co., San _ Francisco 
(Dutch Boy paint). Agency: Erwin Wasey 
& Co., San Francisco. sp rn t 


NATIONAL OIL PRODUCTS Co., Harri- 
son, N. J. (Admiracion shampoo). Agency: 
Chas. Dallas Reach Co., Newark. ta 


NATIONAL REFINING Co., Cleveland 
(White Rose gas). Agency: Sherman K. 
Ellis & Co., N. Y. sp rn ta 


NATIONAL REFUND Co., Chicago (in- 
surance advisors). Agency: First United 
Broadcasters, Chicago. sp sa 

NATIONAL SCHOOLS, Los. Angeles. 
Agency: Huber Hoge & Sons., N. Y. sp t 


sp 


NATIONAL SHOE “ear New York. 
Agency: Emil Mogul, N. Y. 


NATIONAL TOILET Co.. Paris. Tenn. 
(cosmetics). Agency: Roche, Williams & 
Cunnyngham, Chicago. ta sa 


NATURAL CASING INSTITUTE, Chica- 
go (sausage). Agency: Charles Silver & 
Co., Chicago. sa 


NAUGHTON FARMS, Waxahachie, Tex. 
(roses). Agency: Rogers & Smith, Dallas. 
sp ta 


NEDICK’S STORES, New York (refresh- 
ment stands). Agency: Weiss & Geller, N. 
Y. sp 


NEHI Corp.. Columbus, Ga. (Nehi, Royal 
Crown beverages). Agencies: James A. 
Greene & Co., Atlanta; BBDO, N. Y. nt 


NEIGHBORS OF WOODCRAFT. Portland, 
Ore. (insurance). Agency: Mac Wilkins & 
Cole. Portland. rn n 


NELSON BROS. FURNITURE WARE- 
HOUSE, Chicago (furniture, rugs). 
Agency: Geo. H. Hartman Co., Chicago. 


sp sa 


NESBITT FRUIT PRODUCTS, Los An- 
geles (Mak-A-Quart orangeade base). 
Agency: Walter K. Neill Inc., Los Ange- 
les. t 


CHARLES G. NESSLER Co., New York 
(Firefly Bubbling aa Rinse). Agency: 
Kleppner Inc., N. 


NESTLE’S MILK PRODUCTS. New York. 
Agency: Leon Livingston Adv. Agency, 
San Francisco. sp rn 


NEVERUB FURNITURE POLISH. 
Agency: Stack-Goble Adv. Agency, Chica- 
go. sa 


NEW CENTURY BEVERAGE Co., San 
Francisco (sparkling water). Agency: M. 
E. Harlan Adv. Agency, San Francisco. sa 


NEW ERA MILLING Co., Arkansas City, 
Kan. Agency: Ferry-Hanly Co., Kansas 
City. sa 

NEW YORK HARDWARE TRADING Co., 
Los Angeles (fishing equipment). Agency: 
Schuyler Adv. Syndicate. sp 

NEW YORK, NEW HAVEN & HART- 
FORD RAILROAD, Boston. Agency: John 
C. Dowd, Boston. sp 


NEW YORK, ONTARIO & WESTERN 
RAILROAD, New York. Agency: Caples 
Ce.. m. ce OB 


NEW YORK STATE MILK PUBLICITY 
BUREAU, Albany. Agency: J. M. Mathes, 


mY. me a 


NITRAGIN Co., Milwaukee (inoculate). 
Agency: Western Adv. Agency, Racine, 
Wis. t sa 


NO-DOZ AWAKENERS Inc., Oakland, 
Cal. (stimulant). Agency: Sidney Gar- 
finkel Adv., San Francisco. sa 


NORTH AMERICAN ACCIDENT IN- 
SURANCE Co., Newark. Agency: Frank- 
lin Bruck Adv. Corp., N. Y. #7 

NORTH AMERICA WINE Corp.. Long 
Island City (San Martin wines). Agency: 
Nascon & Bourne, N. Y. ep 


NORTH EASTERN RADIO Co., N. Y. 
Agency: Halpern Adv. Agency, N. Y. sa 


NORTHERN FRUIT JOBBERS ASSN., 
Duluth-Superior. ep 


NORTHERN PACIFIC RR, Seattle. 


Agency: Strang & Proser Adv. Agency, 
Seattle. sa 
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NORTHERN TRUST CO., Chicago (bank- 


OLYMPIC BREWING Co., 
cy: J. Walter Thomp- 


Botsford, Constantine 


NORTHWESTERN YEAST Co., 
¢ Pte MacFarland & Co., 


NY, ICH P H ARMACAL 


NOVA-KELP Ltd.. Toronto (health food). 


y: Stanfield & Blaiklie, Toronto. : 


ONTARIO TRAVEL 


r William Blair Baggaley Inc., 


OROWHEAT BAKING Co., 


ORTHOLINE LABS., 
> PRODUCTS, New : 
ies: Calkins & Holden, 
Castleman & Pierce, N. Y. 


OWENS-ILLINOIS GLASS Co., Toledo, 
y , St. Louis. ta 


OAKLAND CHEMIC AL 


INSURANCE Co., 


y: H. A. Salzman Adv., 


J. Gibbons Ltd., Toronto. 
ton, West & Burkhart, Cincinnati. 
O’KEEFE’S BEVERAGES, 
i y: A. McKim Ltd., Toronto. 

mont & Hohman, 


DUTCH MILLS 
(Old Dutch Coffee). 


OL D HOMESTEAD BAKING Co., 


OLDS MOTOR WORKS, : in. Mich. 


OLSON BAKER Co., 
flower doughnuts). / 


Fellers & Presba, Chica- 


Olympia, Wash, 


& Gardner. 


OMAHA LIVESTOCK EXCHANGE, Om. 
Agency: Buchanan. 
. 8a 


OMAR MIL 
Hays MacFarland & +8 


Jersey City 


Brown & Thomas 


POLISH Co., Los Ange. 


John H. Rior. 


BUREAU, Toronto, 
, Toronto. n 


Co., New York 


Adv. Agencies, 


Toronto (soft 
r Thompson Co,, 


San Francisco, 
& Staff, San 


Cleveland (proprie. 


O’SULLIVAN RUBBER Co., Winchester, 
y: Bermingham, 
ta sa sp 


, San Francisco (chain), 
Raymond R. Morgan Co., Holly. 


PRODUCTS Co., New 
Agency: Cecil & 


PABST BREWING Co., Chicago. Agency: 
Lord & Thomas, Chicago. 


PACIFIC BREWING 


sp n Tn 8a 


& MALTING Co, 
: Brewer-Weeks Co., 


’ COAST BORAX Co., New York 
- Agency: McCann- 


GAS & ELECTRIC Co., San 
y: Albert Frank-Guenther 


GREYHOUND LINES, San 
Agency: Beau- 
San Francisco. t sa rn 
PACKARD MOTOR CAR OCo., Detroit. 
y: Young & Rubicam, N. Y. sa ta 


New York ie —_— 
z. 


PACQUIN’S HAND CREAM Co., Mon- 
y: Ronalds Adv. Agency, To- 


PAN AMERICAN COFFEE pune 


ge York. Agency: Buchanan & Co., N. 


PAN AMERICAN PETROLEUM Corp. 
Fitzgerald Adv. 


PANAMA PACIFIC LINES, San Fran- 
i ip line). Agency: J. Walter 
Thompson Co., San Francisco. sa 








THE OLDEST STATION WEST OF THE MISSISSIPPI 


NEAR THE CENTER OF THE DIAL 





1000 Watts—770 Kilocycles 


THE LOWEST COST PER LISTENER IN ST. LOUIS 


K-51-L Frequency Modulation ready early in 1942 
Represented by JOHN E. PEARSON 
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pANGBURN Co., Fort Worth (candy). 


Agency: Kane Adv. Agency, Fort Worth. 
sp 

pAR BEVERAGE Corp., New York mel- 
on drink). Agency: Erwin, Wasey & Co., 
N. Y. sa sp 

pAR SOAP Co., Oakland, Cal. Agency: 
Tomaschke-Elliott, San Francisco. rn t 
PARADE MAGAZINE, New eo 
Agency: Erwin, Wasey & Co., N. Y. sa 


pARAFFINE COMPANIES, San Francis- 
co (Pabeo paint). Agency: Brisacher-Da- 
vis & Staff, San Francisco. t 


PARAGON HAT Co., Chicago. Agency: 
Martin A. Pokrass Adv., Chicago. sp 


PARAMOUNT PICTURES, New York. 
Agency: Buchanan & Co., N. Y. n sa sw 


PARFUM L’ORLE Co., New York (per- 
fumes). Agency: Jasper, Lynch & Fishel, 
N. Y. sp 


PARISIENNE Inc., San Antonio (per- 
fume). Agency: Northwset Radio Adv. Co., 
Seattle. sp 


PARKER Bros., Salem, Mass. (games). 
Agency: Schwimmer & Scott, Chicago. sa 


THE PARKER HOUSE, Boston. Agency: 
Albert Frank-Guenther Law, Boston. sa 


PARKER PEN Co., Janesville, Wis. 
Agency: Blackett - Sample - Hummert, 
Chicago. sw 


PARR VITAMIN Co., Chicago. 
United Adv. Co., Chicago. sp 


E. R. PARTRIDGE Inc., Atlanta (Car- 
hartt overalls). Agency: Harvey-Massen- 
gale Co., Atlanta. ta 


PATHFINDER PETROLEUM Corp., Los 
Angeles, Agency: Theo. B. Creamer Adv., 
Los Angeles. sp 

PETER PAUL Ine., Naugatuck, Conn. 
(Mounds & Dreams candy bar, Ten Crown 
gum). Agencies: Platt-Forbes, N. Y.; Emil 
Brisacher & Staff, Los Angeles. sp 
PAUSON & Co., 
clothing). Agency: 
San Francisco. sp 


PAXTON & GALLAGHER, Omaha (But- 
ternut coffee). Agency: Buchanan-Thomas 
Co., Omaha. sp rn 


PENFOLD GOLF BALLS Inc., 
Agency: 


Agency: 


San Francisco 
Allied Adv. 


(men’s 
Agencies, 


New York. 
Blaker Adv. Agency, N. Y. sp 


PENICK & FORD, New York (Brer Rab- 
bit molasses, My-T-Fine dessert). Agencies: 
J. Walter Thompson Co., N. Y. (Brer 
Rabbit); BBDO, N. Y. (My-T-Fine). ta 


rt ta 


PEN-JEL Corp., Kansas City 
Agency: David Mendlin Adv., 
sa 


PENN TOBACCO Co., Wilkes-Barre, Pa. 
(Kentucky Winners cigarettes, pipe to- 
bacco). Agencies: Ruthrauff & Ryan, N. 
Y.; H. M. Kiesewetter Adv. Agency, N. Y. 
ap n 


PENNANT OIL & GREASE Co., 


(pectin). 
Kansas City. 


Los An- 


geles. Agency: Brisacher, Davis & Staff, 
Los Angeles. t 

PENNSYLVANIA, COMMONWEALTH 
OF, HARRISBURG (highway safety cam- 
paign). Agency: Benhamin Eshelman Co., 
Philadelphia. sa 

PENNSYLVANIA SALT MFG. Co., 
Philadelphia (Lewis lye). Agency: Sher- 


man K. Ellis & Co., N. Y. sa rn ta 


PEOPLE’S CREDIT JEWELERS, Toron- 
to (chain store). Agency: MacLaren Ady. 
Co., Toronto. sp n 


PEOPLES DRUG STORES, Washington. 
sp 


PEP BOYS OF CALIFORNIA, Los An- 
geles (auto accessories). Agency: Milton 
Weinberg Adv. Co. ta 


DR. PEPPER Co., Dallas (Dr. Pepper bev- 
erages). Agencies: Benton & Bowles, N. 
Y.; ‘Tracy-Locke-Dawson, Dallas. sa t rn 


PEPSODENT Co., Chicago (Pepsodent 
toothpaste). Agency: Lord & Thomas, Chi- 
cago. n t sa 


PEPSODENT CO. OF CANADA, Toronto. 


Agency : Lord & Thomas of Canada, Toron- 
0. sp 


PEQUOT MILLS, Salem, Mass. 


sheets). 
Agency: ; 


J. D. Tarcher & Co., N. Y. sa 


PERFECT CIRCLE Co., Toronto (piston 
rings). Agency: McConnell, Eastman & 
Co., Toronto. ta 
PERFECTION STOVE Co., 


Cleveland. 


le McCann-Erickson, Cleveland. sa 
a 

PERMCO PRODUCTS Corp., Chicago. 
Agency: Burton, Browne, N. Y. sa 


PERSONAL FINANCE Co., 
Agency: Anderson, Davis & 
Angeles, sp 


Los Angeles. 
Platte, Los 


PETERSON TRACTOR & EQUIPMENT 
Co., Hayward, Cal. (Caterpillar tractors), 
direct. sp 


PET MILK SALES Corp., St. Louis (con- 


densed milk). Agency: Gardner Adv. Co., 
St. Louis. t sa 


PETRI WINE Co., San Francisco. Agency : 
Erwin, Wasey & Co., San Francisco. sa sp 


PFEIFFER BREWING Co., Detroit. 
Agency: Maxon Inc., Detroit. ep t 


PHILADELPHIA Co., Pittsburgh 
ty). sa sp 


PHILADELPHIA DAIRY PRODUCTS 
Co., Philadelphia. Agency: Scheck Adv. 
Agency, Newark. sp 


PHILADELPHIA EVENING BULLETIN, 
Philadelphia. Agency: Donovan-Armstrong, 
Philadelphia. ta 


PHILADELPHIA & READING COAL & 
IRON Co., Phila. (coal). Agency: McKee 
& Albright, Phila. sa 


PHILADELPHIA VON Co.. 
(tablets). Agency: 
Philadelphia. sa 


PHILCO Corp., Philadelphia. Agency: Mc- 
Kee & Albright, Philadelphia. n t 


PHILCO DISTRIBUTORS, Inc., 
sylvania, Philadelphia (radios). 
Julian G. Pollock, Phila. sa ta 


PHILLIPS & BENJAMIN Co., Waterbury 
(Snomist). Agency: Chas. W. Hoyt Co., 
N. Y¥. sp 


DR. P. PHILLIPS CANNING Co., Orlan- 
do (fruit juice). Agency: C. L. Miller 
Co., N. Y. sp 


(utili- 


Philadelphia 
Harry P. Bridge Co., 


of Penn- 
Agency: 


PHILLIPS-LESTER MFG. Co., Birming- 
ham (overalls). sp 
PHILLIPS PACKING Co., Cambridge, 


Md. (food). Agency: 
Philadelphia. sa sp 


CHAS. H. PHILLIPS CHEMICAL Co., 
New York (Haley’s M-O, milk of mag- 
nesia). Agency: Blackett-Sample-Hum- 
mert, N. Y.  t 


PHILLIPS PETROLEUM Corp., 


vine, Okla. Agency: 
. Y¥. n sp sa 


PHOTO JIGS, Chicago (jig-saw puzzles). 
Agency: Henry J. Handelsman Jr. Inc., 
Chicago. sa 


PHOTO MASTER Co., Des Plaines, Ill. 
(Rolls Camera). Agency: First United 
Broadcasters, Chicago. sa 

PIEL BROS., Brooklyn ou. 
Sherman K. Ellis & Co., N. Y. 


PIERCE’S MEDICINE Inc., Buffalo (pro- 
prietary). Agency: H. W. Kastor & Sons, 
Chicago. ta sa 


PIKLOOM Co., 


Aitkin-Kynett Co., 


Bartles- 
Lambert & Feasley, 


Agency: 


Seattle (knitting loom). 


Agency: Northwest Radio Adv., Seattle. 
sa 

PILGRIM PRODUCTS Co., Chicago (re- 
frigerator purifier). Agency: J. L. Stew- 
art Inc., Chicago. sp t 

PILLSBURY FLOUR MILLS Co., Min- 


neapolis. Agency: McCann-Ericksen, Mn- 
neapolis. n sp sa 

PINEX Co., Fort Wayne, Ind. (Pinex cold 
remedy). Agency: Russel M. Seeds Co.. 
Chicago. t sa sp 

LYDIA E. PINKHAM MEDICINE Co., 
Lynn, Mass. (proprietary). Agency: Er- 


win, Wasey & Co., N. Y. t sp n sa 
PIONEER HI-BRED CORN Co., Des 


Moines (seed). Agency: Wallace Adv. Co., 
Des Moines. sp sa 


PISO Co., Warren, Pa. (proprietary). 
Agency: Lake-Spiro-Shurman, Memphis. sa 
PITTSBURGH BREWING Co., Pitts- 
burgh. Agency: Smith, Hoffman & Smith, 
Pittsburgh. sp 

PITTSBURGH INSTITUTE OF 
NAUTICS (school). sa 


PITTSBURGH PLATE GLASS Co., Pitts- 
burgh (mirrors). Agency: BBDO, N. Y. ta 


PLANKINTON PACKING Co., Milwaukee. 
Agency: Cramer-Krasselt Co., Milwaukee. 
sa 


PLANTERS NUT & CHOCOLATE Co., 
Wilkes-Barre, Pa. Agency: . Walter 
Thompson Co., N. Y. ta n 


PLANTERS NUT & &CHOCOLATE Co., 


AERO- 


San Francisco. Agencies: Raymond R. 
Morgan Co., Hollywood; Pacific Adv. 
Agency, San Francisco. sp sa rn 


PLOUGH Inc., Memphis (St. Joseph's as- 
pirin, Breethem). Agencies: Lake-Spiro- 
Shurman, Memphis; J. J. Gibbons Inc., 
Toronto. sp ta sa 

PLYMOUTH MOTOR Corp., Detroit (mo- 
tor cars). Agency: J. Stirling Getchell. 
sa tn 


PLYMOUTH ROCK GELATINE Co., Bos- 
ton (dessert). Agency: John W. Queen, 
Boston. ap sa rn 
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PM (newspaper), New 
Harry A. Berk, N. Y. sp 


POLICY OWNERS ANALYSIS Co. 
delphia (insurance). sp 


York. Agency: E. PRITCHARD Inc., Bridgeton, N. J. 
(Pride of the Farm Catsup). Agency: 
Wadsworth & Walker, N. Y. sp 


PROCTER & GAMBLE Co., 


, Phila- 


Cincinnati 
N. 


> ~ [on (soap). Agencies: Compton Adv., . 

PONTIAC MOTOR DIVISION, GENERAL (Ivory, Duz, Fluffo, P & G, Crisco) ; 

MOTORS, Pontiac, Mich. (autos). Agency: Blacket s 1 H 

MacManus, John & Adams, Detroit. ta rn ackett - Sample - Hummert, Chicago 
(Oxydol, Dreft); Pedlar & Ryan, N. Y. 

POPE LABS., New York (Joint Ease (Camay, Chipso, Dash); H. W. Kastor & 

liniment). Agency: Street & Finney, N. Y. Sons Adv. Co., Chicago (Drene, Teel, 

ta Kirks, American Family): Benton & 
Bowles, N. Y. (Ivory Snow); Biow Co., 

POPULAR SCIENCE MONTHLY, New N. Y. (Lava). n sp sa t ta 

York (magazine). Agency: Joseph Katz 

Co., N. ¥. te PROCTER & GAMBLE CO. = CANADA, 

a . ‘ — " Toronto. Agencies: Pedlar & Ryan, N. Y.; 

POSTAL TELEGRAPH-CABLE Co., New Blackett. - Sample - Hummert, Chicago: 

York. Agency: Biow Co., N. Y. sa Compton Adv., N. Y. t n 

POTTER DRUG & CHEMICAL Co., Mal- PROGRESS FEATHER Co., Chicago. 

den, Mass. (Cuticura soap). Agency: Ath- 


Lieber Adv. Co., 


PROGRESSIVE MAGAZIN 
Agency: Advertisers’ 


Agency: Chicago. sa 


YE, Milwaukee. 
Sales Agency, Mil- 


erton & Currier, N. Y. ta sa 


PREMIER SHIRT & SPORTSWEAR, 
Toronto. Agency: Ellis Adv. Co., Toronto. t 


J. L. PRESCOTT Co., Passaic, N. J. (Oxol W#ukee- #P 
stove polish). Agency: Chambers & Wis- PROGRESSIVE OPTICAL SYSTEM, Fres- 
well, Boston. sa rn no (chain optical house). Agency: W. L. 


PRINCESS PAT Ltd., Chicago (cosmetics). Gleeson, Riverside, Cal. 
Agency: Frank R. Steel & Assoc., Chicago. PROVINCE 
sp sa sw REAU. sa 


8.27 
23.17% 
26.87% 


are concentrated in WDBJ’s 27-county 


sa ap 
OF QUEBEC TOURIST BU- 





of Virginia's 
Radio Families 





of Virginia's 
Retail Sales 





of Virginia’s 
Effective 
Buying Income 





primary area (daytime)! In round figures, 
that’s 117,000 radio families, $178,000,000 in 
retail sales, and an effective buying income of 


$285,500,000! 


Serving this rich market virtually alone, WDBJ 
is the only major network station that can be 
heard satisfactorily at all times throughout the 
entire territory—the only station you need to 
do a job in this neck of the woods! Write for 
all the dope now—or just ask Free & Peters. 


HR) = 


VIRGINIA 
; FREER 
ae PETERS, lie. 
Owned and Operated by the TIMES-WORLD CORP. 
CBS Affiliate—5000 Watts Full Time—960 Ke. 


oo 1 
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PRUDENTIAL INSURANCE CO. OF 
AMERICA, New York. Agency: Benton & 
Bowles, N. Y. n sp 


PUBLIC FINANCE 
PURE FOOD Co., Marmaroneck, N. Y. 


(Herb-Ox bouillon). Agency: H. B. Le- 
Quatte Inc., N. Y. sp rn 


PURE GOLD MFG. Co., Toronto Blue Rib- 
bon food). Agency: Cockfield, Browne & 


Co., Toronto. sa 

RAP-I-DOL DISTRIBUTING Corp., New 
PURE MILK Assn., Chicago. Agency : York (lotion). Agency: Redfield-Johnstone, 
Howard Schendorf & Assoc., Chicago. sa N. Y. sp 
PURE OIL Co., Chicago (Purol gasoline). 
Agency: Leo Burnett Co., Chicago. n sa 


RAINIER BREWING Co., San Francisco. 
Agency: Buchanan & Co., Los Angeles. sa 
RALADAM Co., Detroit (Marmola). 
Agency: Street & Finney, N. Y. ta 
RALSTON PURINA Co., St. Louis (cereal 
& feeds). Agency: Gardner Adv. Co., St. 
Louis. » sa sp ta 

RALSTON PURINA Co., Toronto (feed). 
Agency: James Fisher Co., Toronto. t 


Corp., Winnipeg. sa 


READ DRUG & CHEMICAL Co., Balti- 


more. sa 
PUREPAC Corp., New York (Flemex READER'S DIGEST Assn., Pleasantville, 
cough syrup). Agency: Klinger Adv., N. Y. N. Y. (magazines). Agency: BBDO, N. Y. 

sa rn sa t ta 
PURITY BAKERIES Corp., Chicago READY-TO-SERVE FOODS, New York. 
(Taystee bread). Agency: Campbell-Ewald Agency: J. Walter Thompson Co., New 

=o. 2. 2 York. ta 
REAL CREAM Ine., Seattle (dairy pro- 
Q ducts). Agency: Botsford, Constantine & 


QUAKER OATS Co., Chicago. Agencies: ©#*dner, Seattle. sa 


Ruthrauff & Ryan, Chicago (Quaker Oats, W. G. REARDON LABS., Port Chester, 

Mother's Oats, Little Kurnels) ; Sherman & N. Y. (Mouse Seed). Agency: H. B. Le- 

Marquette, Chicago (Puffed Wheat & Rice, Quatte Inc., N. Y. sa 

Aunt Jemima, Pettijohn’s cereals. Farina, en em 5 ‘ alec 

Full O’Pep); Mitchell-Faust Adv. Co., Chi- RE-COR CAMERA Corp.. Chicago. 

cago (macaroni, muffets); Campbell-Ewald Agency: Newby, Peron & Flintcraft, Chi- 
cago. sp 


Co., Chicago (concentrated soup); Benton 

& Bowles, Chicago (Farina). » sp sa t RED STAR YEAST & PRODUCTS Co., 
QUAKER OATS Co., Peterboro, Ont. Milwaukee. Agency: N. W. Ayer & Son, 
Chicago. sa 


Full-O-Pep Feed). Agency: Lord & Thomas, 

Toronto. t RED TOP BREWING Co., 

QUAKER STATE OIL REFINING Corp., Agency: Joseph Adv. 

Oil City, Pa. (motor oils). Agency: Ken- sa 

yon & Eckhardt, N. Y. ta t RED & WHITE STORES, Wilmington 
(chain grocery). Agency: Heintz Picker- 

R ing & Co., Los Angeles. sp 
DR. A. REED ARCH SHOE Co., Los An- 
geles. Agency: Charles Stahl Adv. Agency, 


Cincinnati. 
Agency, Cincinnati. 


RADBILL OIL Co., Philadelphia. Agency: 


Harry Feigenbaum Adv. Agency, Phila- Los Angeles. sp 
a. 3p REED & BARTON, Taunton, Mass. 
RADIO CORP. OF AMERICA, Camden, Agency: Badger & Browning, Boston. ta 


N. J. (radio sets, tubes). » sp sa t ta su 


RAILWAY EXPRESS AGENCY, New 
York. Agency: Caples Co., N. Y. sa ta 


REED TOBACCO Co., Richmond (Larus & 
Bros. Co. subsidiary, Chelsa cigarettes). 
Agency: Warwick & Legler, N. Y. sa sp 


“eo 


Wn A110) 111 -Sok Mo M ol fol alo MNT MoM ollola Zolli 


KEXM. cscces: 


JOHN BLAIR CO., National Representative 


SAN 
BERNARDINO 


1240 KC. 
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REGAL AMBER BREWING Co., San 
Francisco. Agency: M. E. Harlan Adv. 
Agency, San Francisco. sa 


HARRY D. REID & Co., Toronto (Klass 
Tilly Haarlem Oil). Agency: Tandy Adv. 
Agency, Toronto. sa 


REID, MURDOCH & Co., Chicago 
arch foods). Agencies: Rogers & Smith 
Adv. Agency, Chicago; W. B. Ross & 
Assoc., Los Angeles. fm sp sa 

L. N. RENAULT & SONS, Egg Harbor, 
N. J. (wines). Agency: Campbell-Lampee, 
N. Y. sa sp 

REPUBLIC STEEL Corp., Cleveland (steel 
products). Agencies: Baker and Baker & 
Associates Inec., Cleveland; Meldrum & 
Fewsmith Inc., Cleveland. sw 
RESTAURANTS DEL PASCO, Santa Bar- 
bara, Cal. (Seasonettes). sa sp 


REVERIE Inc., New York (Reverie Lanolin 
lotion). Agency: Craven & Hedrick, N. Y. 


8a 


R. J. REYNOLDS TOBACCO Co., Win- 
ston-Salem (Camel, Tops _ cigarettes). 
Agency: Wm. Esty & Co., N. Y. n sa t sw 
RICE’S BAKERY, Baltimore. 
William A. Schautz Ine., N. Y. 


RICH HEART CHICAGO Co., Chicago 
(flour). Agency: Lane, Benson & McClure, 
Chicago. t 

RICHARDSON & ROBBINS, Dover, Del. 
(canned foods). Agency: Charles W. Hoyt 
Co., N. Y. n rn 

RICHFIELD OIL CORP. OF N. Y. Agen- 
ey: Sherman K. Ellis & Co., N. Y. nt sp ta 
RICHFIELD OIL Co. of California, Los 
Angeles (Richfield gas). Agencies: Hixon- 
O’Donnell, Inc., Los Angeles. rn t ta sp 
RICHMAN BROS. Co.. Cleveland (men’s 
clothes). Agency: McCann-Erickson, Cleve- 
land. sa sp 

RICHTER’S FOOD PRODUCTS, Chicago. 
Agency: Lauesen & Salomon, Chicago. t 
F. AD RICHTER & Co., Brooklyn (proprie- 
tary). Agency: H. W. Kastor & Sons, N. 
Y. ta sp 

RIESER Co., New York (Venida). sa 


RIGGIO TOBACCO Co., Brooklyn (Regent 
cigarettes). Agency: M. H. Hackett Inc., 
N. Y. sa 


(Mon- 


Agency: 
ta 


RIGO MFG. Co., Nashville (fly spray). 
Agency: Walker Casey Co., Nashville. t 
RIO GRANDE OIL Co., Los 
Agency: 
rn t sp 
RIT PRODUCTS Corp., Chicago (dyes). 
Agency: Earl Ludgin Inc., Chicago. ta 
RITTERS FURNITURE Co., Chicago. 
Agency: Henry Flarsheim & Staff, Chica- 
ZO. sp 

RIVAL PACKING Co., Chicago 
dog food). Agency: Chas. 
Chicago. sp t sa 


RKO-RADIO PICTURES Corp., New York 
(movies). Agencies: Lord & Thomas, N. 
Y.; Donahue & Coe, N. Y. sa sw sp 


ROCKWOOD & Co., Brooklyn (Pecan 
Feast). Agency: Federal Adv. Agency, N. 
Y. sp t sa sp 

ROLLS CAMERA Co., Chicago. Agency: 
First United Broadcasters, Chicago. sa 


ROMA WINE Co., New York (Cellarete 
and La Boheme wines). Agencies: Berm- 
ingham, Castleman & Pierce, N. Y.; Robert 
Kahn Assoc., Chicago; Cesana & 
Assoc., San Francisco. sa sp rn t 


ROMAN CLEANSER Co., Detroit. Agency: 
Gleason Adv. Co., Detroit. sa rn 


ROMANOFF CAVIAR Co., New York 
(soup). Agency: Piedmont Agency, N. Y. 
sp sa 


ROSEFIELD PACKING Co., Alameda, 
Cal. (Skippy peanut butter). Agency: Sid- 
ney Garfinkel Adv. Agency, San Francisco. 
t 


Angeles. 
Hixon-O’Donnell, Los Angeles. n 


(Rival 
Silver & Co., 


ROSSI & Co., San Francisco (market). 
Agency: John Hart Adv., San Francisco. 
sa, 


ROXY CUSTOM CLOTHES Corp., 
York Agency: Peck Adv., N. Y. sa 


ROYAL CANADIAN TOBACCO Co., To- 
ronto. Agency: Metropolitan Broadcasting 
Service, Toronto. sp 


New 


Hirshon-Garfield, N. sa 


ROYAL TAILORS, Chicago (men’s cloth- 
ing). Agency: Geo. H. Hartman Co., Chi- 
cago. sp 


ROYAL MFG. Co., Duquesne. Pa. Agency: 
: A 


HELENA RUBENSTEIN Ine. 
(cosmetics). Agency: Wesley 

Y. sp 7 
RUBSAM & HORRMAN BREW 
Staten Island. N. Y. (R on Co, 
Agency: Samuel C. Croot Co., N. Y, poy 
RUM & MAPLE TOBACCO Co 
_ Agency: Raymond Specto 
. 2 


- New Yor 
Associates, 


Tp., New 
r Co. N, 


RUMFORD CHEMICAL WORKS " 
dence, R. I. (baking powder). Agee 
B. Humphrey Co., Boston. rn sp sat 
JACOB RUPPERT BREWERY, New y, 

Agency: Ruthrauff & Ryan, N. Y. pif 
RUSSELL-MILLER MILLING Co., Min. 
neapolis (Occident flour). Agency: N W. 
Ayer & Son, Chicago. sp t sa ta ae 
RUUD MFG. Co., 
heaters). 
Y. sp ta 


Pittsburgh (hot w 
Agency: Marschalk & Pratt, i 


MORRIS B. SACHS, 


stores). sp 


SAFEWAY STORES. Oakland, Cal. (gro- 
cery chain). Agency: Lord & Thomas, Los 
Angeles (institutional) ; McCann-Erickson 
San Francisco; J. Walter Thompson Co, 
San Francisco (Lucerne milk). rn sa sp 


SAHARA COAL Co., Chicago. 
Campbell & Reynolds, Chicago. sa 


ST. LAWRENCE STARCH Co., Por 


Chicago (clothing 


Agency: 


Credit, Ont. (Beehive syrup). Agency: 
McConnell, Eastman & Co., Toronto, » 
rn sp 


SALADA TEA Co., Boston. Agency: John 
C. Dowd Inc., Boston. ta 

SALEM CHEMICAL & SUPPLY Co., Sa. 
lem, Mass. (germicide). Agency: Blackett- 
Sample-Hummert, N. sa 

DR. SALSBURY’S LABS., Charles City, 
Ia.. (poultry remedies). Agency: N. A. 
Winter Adv. Agency, Des Moines, sa t 
SANTA FE TRANSPORTATION (Co., 
Agency, Los Angeles (bus transportation). 
Agency: Ferry-Hanly Co., Los Angeles. sp 
SARGENT & Co., Des Moines (feed), 
Agency: Fairall & Co., Des Moines. sa sp t 
SAWYER BISCUIT Co., Chicago. Agency: 
George H. Hartman Co., Chicago. sa 


T. M. SAYMAN PRODUCTS Co., St. 
Louis. Agency: Kelly, Stuhlman & Zahrndt, 
St. Louis. sp t t 


SCARFE & Co., Brantford, Ont. (paint). 


Agency: McConnell, Eastman & Co., To- 
ronto, t 
F. & M. SCHAEFER BREWING Co. 


Brooklyn. Agency: BBDO, N. Y. sp 


SCHALK CHEMICAL Co., Los 
(Hydro Pura). Agency: 
Co., Los Angeles. fm sa 
SCHLITZ BREWING Co., Milwaukee. 
Agency: McJunkin Adv. Co., Chicago. sa 


SCHMITT BAKERY Co., Baltimore (Old 


Angeles 
Erwin, Wasey & 


Home bread). Agency: W. E. Long Co., 
Chicago. ta 
SCHMIDT BREWING Co., Detroit. 


Agency: Simons-Michelson Co., Detroit. t 


SCHOENHOFEN-EDELWEISS Co., Gary, 
Ind. (Green River soft drinks). Agency: 
Western Adv. Agency, Racine, Wis. sp 
S. A. SCHONBRUNN & Co., N. Y. (Sav- 
arin coffee). Agency: M. H. Hackett Inc., 
N. Y. sa 

A. SCHRETER & SONS Co., Baltimore 
(Smoothie neckties). Agency: Berming- 
ham, Castleman & Pierce, N. Y. sa 


SCHULZE & BERCH Co., Chicago. Agen- 
cy: Reincke-Ellis-Younggreen & Finn, Chi- 
cago. 8a 


F. SCHUMACHER & Co., New York 
(prints). Agency: Anderson, Davis & 
Platte, N. Y. sp sa 

O. M. SCOTT & SONS Co., Marysville, 


O. (Scott’s seed & turf builder). Agency: 
Jay H. Maish Co., Marion, O. sa 


SCOTT PAPER Co., Chester, Pa. Agency: 
J. Walter Thompson Co., N. Y. sa sp 


SCRIPTURE STATIONERY Co., Chicago. 
Agency: First United Broadcasters, Chica- 
go. sa 


WILLIAM S. SCULL Co., Philadelphia 
(Boseul coffee). Agency: Compton Adv. 
nN. %. 2 


SEABOARD FINANCE Co., Los Angeles 
(loans). Agency: Smith & Bull Adv., Los 
Angeles. sa sp 
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(finger nail 


S Co., Hollywood 
sEAL-COTE Wo Buchanan & 


‘sh preserver). Agency: 
“g® Angeles. sa 
ST Inc., Philadelphia (dairy pro- 
sBAL TI gency McKee & Albright, Phila- 
delphia. tn 
MATTRESS Co., Los Angeles. 
ont Alvin Wilder Adv., Los Angeles. sp 
ROEBUCK & Co., Chicago (retail). 
ies: Blackett-Sample-Hummert, Chi- 
noe Mayers Co., Los Angeles (in South- 
ern Cal.). t rn sa 
IDE OIL Co., Santa Barbara, Cal. 
ey: McCarthy Co., Los Angeles. rn 
TLE BREWING Co.. Seattle. 
a: Western Agency, Seattle. sa 
STIANI WINERIES, New York. 
ee: Carlo Vinti Adv., N. Y. sp 
SECURITY FIRST NATIONAL BANK, 
Los Angeles (investments). Agency: Dana 
Jones Co., Los Angeles. sa 
ECK & KADE, New York (Pertussin). 
ear: Erwin, Wasey & Co., N. Y. sp 
EMAN BROS., New York (White Rose 
Agency: J. D. Tarcher Co., N. Y. sp 
SEIBERLING RUBBER Co., Akron (rub- 
ber heels). Agency: Meldrun & Fewsmith, 
Cleveland. » sp rn 


SELECT THEATRES Corp., New York 


(“New Hellzapoppin’’’). Agency: Blaine- 
Thompson Co., N. Y. sp 
R. B. SEMLER Inc., New York (Kreml 


hair tonic). Agency: Erwin, Wasey & Co., 
N. Y. sp 

SENTINEL INSURANCE Co., Des Moines. 
3a 

OSCAR SERLIN, New York (“Life With 
Father” production). Agency: Stewart- 
Jordan, Philadelphia. sp 

SERUTAN Co., Jersey City (proprietary). 
Agency: Raymond Spector Co., N. Y. spt n 
W. D. SETHNESS Co., Chicago (Twang 
root beer). Agency: Martin A. Pokrass 
Adv., Chicago. sa 

SEVEN-UP BOTTLING Co., Los Angeles 
(beverage). Agency: Glasser Gailey & Co., 
Los Angeles. fm sa 

SHALER Co., Waupun, Wis. (Rislone 
motor oil). Agency: Kirkgasser-Drew Adv. 
Agency, Chicago. sa 


WwW. A. SHEAFFER PEN Co., Fort Madison, 


Ia. (fountain pens). Agency: Russel M. 
Seeds Co., Chicago. sp t sa 
SHEFFIELD FARMS Co., New York 


(dairy products). Agency: N. W. Ayer & 
Son, N. Y. t sp sa 


SHEFFORD CHEESE Co., Green Bay, 
Wis. Agency: Campbell-Mithun, Minne- 
apolis. rn ta 


SHELL OIL Co., New York. Agency: J. 
Walter Thompson Co., N. Y. ta sa sp t rn 


8. A. SHERER, Los Angeles (loans). 
Agency: Smith & Bull, Los Angeles. sa 


SHERWIN-WILLIAMS  Co., Cleveland 
- Agencies: Warwick & Legler, 
> 


SHERWOOD BROS., Baltimore (oil burn- 
ers). Agency: VanSant, Dugdale & Co., 
Baltimore. sa 


SHIRRIFF’S LTD., Toronto (marmalade). 
Agency: Cockfield, Brown & Co., Toronto. 
sp rn 


THOMAS A. SHORT Co., San Francisco 
(diesel engines). sa 


SHREDDED WHEAT Co., Niagara Falls, 
Ont. (Cubs). Agency: Cockfield, Brown 
& Co., Toronto. ta 


SHRIFF’S Ltd., Toronto (jam). Agency: 
Cockfield, Brown & Co., Toronto. n 


A. L. SIEGEL Co., New York (Klear-Vu 
Pliofilm). Agency: S. R. Leon, N. Y. sa 


SIERRA CANDY Co., San Francisco 
(packaged chocolates). Agency: Robt. 
Young Adv. Agency, San Francisco. sa 


SIGNAL OIL & GAS Co., Los Angeles. 
Agency: Barton A. Stebbins Adv. Agency, 
Angeles. rn 


SILVER SUDS Co., Philadelphia (Silver 
Bath polish), direct. sa 


SIMON & SCHUSTER, New York (tax 
instruction book). Agency: Northwest Ra- 
dio Adv. Co., Seattle. t 


SIMONIZ Co., Chicago (auto polish). 


eer: George H. Hartman Co., Chicago. 
p 


SINCLAIR REFINING Co., New York 
(H-C gasoline, etc.). Agency: Hixson- 
O'Donnell Adv., N. Y. » sp 


SIOUX STEEL Co., Sioux Falls, S. D. 
(grain bins). Agency: Brewer-Weeks Co., 
San Francisco. sp 


SKELLY OIL Co., Kansas City. Agency: 
Henri, Hurst & McDonald, Chicago. n 


SKINNER FURNITURE STORES (South- 
eastern chain). sa 
SKINNER MFG. Co., 


Omaha (Skinner's 


raisin bran). Agency: Ferry-Hanly Co., 
Kansas City. ta 
SKINNER & EDDY Corp., New York 


(Minute Man soap mixes). Agency: J. M. 
Mathes Inc., N. Y. sp 


SKRUDLAND PHOTO SERVICE, Chicago. 
Agency: A. N. Baker Adv. Co., Chicago. 
sp sa 


SLATER SHOE Co., 
J. E. Huot, Montreal. t 
SMART & FINAL Co., Wilmington, Cal. 
(food products). Agency: Heintz, Picker- 
ing & Co., Los Angeles. sp 


SMITH BROTHERS Co., 
N. Y. (cough drops). 
Tarcher & Co., N. Y. sa sp 


SMITH BROS. MFG. Co., Kansas City 
(Big Smith work clothes). Agency: R. J 
Potts & Co., Kansas City. sa 


ALEXANDER SMITH & SONS CARPET 
Co., Yonkers, N. Agency: Anderson, 
Davis & Platte, N. Y. rn ta sa 


SMITH MOTHER NATURE BROODER 
(poultry supplies). Agency: Shaffer Bren- 
nan Margulis Adv. Co., Nashville. sp 


SOCIETY CLUB HATS, New York. 
Agency: Gussow, Kahn & Co., N. Y. sa 


SOCIETY FOR SAVINGS, New York 
(banking service). Agency: Merrill Ander- 
son, N. Y. sa 


SOCONY-VACUUM OIL Co., New York 
(Mobilgas & Mobiloil). Agency: J. Stirling 
Getchell, N. Y. » rn sa t sp 


SOILOFF MFG. Co., Glendale, Cal. 
cleaner). Agency: Hillman-Shane 
Los Angeles. sa sp n 


SOUTHCOAST FISHERIES, Wilmington, 
Cal. (Top Form cat food). Agency: Barton 
A. Stebbins Adv., Los Angeles. sa sp 


SOUTH TEXAS COTTON OIL Co., 
Huston (Crustene shortening). Agency: 
Tracy-Locke-Dawson, Dallas. rn 


SOUTHERN CAL. GENERAL ELEC- 
TRIC DEALERS, Los Angeles (refrigera- 
tors). Agency: Dan B. Miner Co., Los 
Angeles. rn 


SOUTHERN CALIFORNIA PONTIAC 
DEALERS, Los Angeles. Agency: Mac- 
Manus, John & Adams, Detroit. sp 


SOUTHERN COTTON OIL Co., New Or- 
leans. Agency: Fitzgerald Adv. Agency, 
New Orleans. sp 

SOUTHERN DAIRIES, Washington, D. C. 
(ice cream). Agency: McKee & Albright, 
Philadelphia. sa sp 

SOUTHERN NEW _ ENGLAND TELE- 
PHONE Co., New Haven, Conn. Agency: 
BBDO, N. Y. sa 

SOUTHERN NEWSPAPER FEATURES, 
Dallas. Agency: Crook Adv. Agency, Dal- 
las. sp 


SOUTHERN PACIFIC Co., San Francisco 
(railway). Agency: Lord & Thomas, San 
Francisco. ta sp sa 


SOUTHERN STATES FOODS, Dallas. 
Agency: Gandy Adv. Agency, Dallas. sa 


A. G. SPALDING & BROS., New York 


Montreal. Agency: 


Poughkeepsie, 
Agency: J. D. 


(paint 
Adv., 


(golf balls). Agency: Ferry-Hanly Co., 
N. Y. sp 

SPARKLETT’S DRINKING WATER 
Corp., Los Angeles. Agency: Raymond R. 
Morgan Co., Hollywood. sp 

SPAULDING BAKERIES, Binghamton, 
N. Y. sp 

SPERRY CANDY Co., Milwaukee (Den- 
ver sandwich). Agencies: Cramer-Kras- 


selt, Milwaukee; Arthur Meyerhoff & Co., 
Chicago. sa 


SPERRY FLOUR Co., San _ Francisco 
(flour, cereals). Agency: Westco Adv. Co., 
San Francisco. rn sp t 

SPOHN MEDICAL Co., Goshen, Ind. (Ud- 
der-Aid). Agency: Critchfield & Co., Chi- 
cago. sp 

SPRAGUE-WARNER Co., Chicago (Rich- 
elieu Food Products). Agency: Newby, 
Perron & Flitcraft, Chicago. sa 


SPRECKLES SUGAR Co., San Francisco. 


Agency: J. Walter Thompson Co., San 
Francisco. sp 

SPRING AIR PRODUCTS Co., Holland, 
Mich. (mattresses). Agency: Wallace- 
Lindeman, Grand Rapids. sa 
SPROUSE-REITZ Co., Oakland (chain 


stores). Agency: Western Radio Produc- 


tions, Oakland. sa 
E. R. SQUIBB & SONS, New York (dental 


cream). Agency: Geyer, Cornell & Newell, 
N. Y. n 
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From The Center of New York 


Pop. 11,768, 7\9 
2 [0.5 MV/M AREAS S 


10,000 WATTS 
Night and Day 


Some of the prominent advertisers who used our facili- 
ties during 1941 are listed below: 


Adler Shoes for Men, Inc. 
American Chicle Company 
American Cigarette and Cigar 
Company 
Beech-Nut Packing Company 
Botany Worsted Mills 
Bristol-Myers Company 
Buick Motor Car Company 
Bulova Watch Company 
Continental Baking Corp. 
Thomas Cook & Son 
Crosse & Blackwell, Inc. 
Eastern Steamship Lines 
Fels & Company 
Feminine Products, Inc. 
Gambarelli & Davitto 
General Foods Corporation 
Great A. & P. Tea Company 
Charles Gulden, Inc. 
C. G. Gunther Sons 
Hanscom Baking Corp. 
Andrew Jergens Company 
P. Lorillard Company 
Marcus & Company 


Marlin Firearms Company 
Joseph Martinson, Inc. 
Conde Nast Publications 
Packard Motor Company 
Paramount Pictures, Inc. 
Pepsi-Cola Company 
RCA Manufacturing Company 
Railway Express Agency 
The Readers Digest 
Rieser Company 
Jacob Ruppert Brewery 
S. A. Schonbrunn & Co. 
Seaboard Railway 
Steinway and Sons 
Stromberg - Carlson Telephone 
Manufacturing Co. 
S. B. Thomas, Inc. 
20th Century-Fox Films 
United Artists Corp. 
Vick Chemical Company 
Warner Brothers 
Welch Grape Juice Co. 
J. B. Williams Company 
John H. Woodbury, Inc. 


INTERSTATE BROADCASTING COMPANY, INC, 
730 Fifth Avenue, New York, N. Y. 
Circle 5-5566 
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surrounded by educational in- Mistol. Agency: 


Nujol). 
stitutions and prosperous farms N.Y. t 


Agency: J. Walter Thompson Co.. 


ANSWER: - Bile Co. ds 


. . > cago (cameras). Agency: 
The station with a consistent MeClure, Chicago. oa 


record for showmanship, _re- 


E. Wyatt & Co., Atlanta, Ga. sa 


1400 ke. @ 250 Watts 


STANDARD OIL Co. of 
Agency: McCann-Erickson, 


STANDARD OIL Co. of 
Agency: Marscha 


New 


Blue Network 


STANDARD OIL Co. of Ohio, 
Agency: McCann-Erickson, 
sa t 








lik & Pratt, N. Y. sp 


A. E. STALEY MFG. Co., Decatur, 1. 
(corn starch). Agency: Blackett-Sample- 
y my > Hummert, Chicago. sa 

QUESTION: == STANBACK MEDICINE Co., Salisbury, 
: N. C. (remedy). Agencies: J. Carson 
Brantley Adv. Agency, Salisbury, C.; 
What radio station located in Erwin Wasey & Co., N. Y. (N. Y. only). 

sp sat ta 

the ‘Heart’ of Missouri is 

STANCO PRODUCTS, New York (Flit 


MeCann-Erickson, 


; ‘ ’ STANDARD BEVERAGES, Oakland 
=a S en @ Ge ween (Par-T-Pak). Agency: Emil Reinhardt 
station doing a ‘large’ sta- Adv., Oakland. sa 
tion job? STANDARD BRANDS New York 

(Fleischmann, Chase & Sanborn, 


ete.) 


(Royal baking powder) Sherman K. Ellis 
(Royal desserts) Sherman K 


N. Y.; Kenyon & Eckhardt, N. 
Y. (Fleischmanns, Chase & Sanborn cof- 
KFRU, located in Columbia fee). sa n ap t rn 
. : : STANDARD BRANDS, Montreal ( Fleisch- 
Missouri, the home of the Uni- mann’s food products). Ageney: J. Wal- 
versity of Missouri, Stephens ter Thompson Co., Montreal. sp sa 
College and Christian College. STANDARD DISTRIBUTING Co., Chi- 


Lane, Benson & 


STANDARD FEDERAL SAVINGS & 
sults for advertisers, and high LOAN Assn., Los Angeles. Agency: Dar- 
win H. Clark, Los Angeles. sa s7 
program level. : ‘ 
STANDARD OIL Co. of Cal.. San Fran- 
cisco. Agency: MeCann- Erickson, San 
Francisco. Tn sp 2a 
STANDARD OIL Co. of Indiana, Chfeago. 
Agency: MecCann-Erickson, Chicago. ta rn 
sp n 
STANDARD OIL Co. of Kentucky, Louis- 
ville (Crown gasoline) Agency: Burton 


Nebraska. 
Chicago. 


York. 


Cleveland. 


Cleveland. sp 








nt for ‘COVERAGE 
OF WEALTH 

won THIS "MUST" oo 
CAROLINA STATION GREENSBORO 


e THE “TRIANGLE MARKET” e¢ 
] The High Point-Winston-Salem-Greensboro triangle is 
the richest crea in North Coroline—the center of the 
State's population—with highest income per capita. 
e COVERAGE .e 
WMEFR completely blankets High Point—with a heavy 


listener oudience in the trade crea, ‘“‘the triangle 
morket.” 
e PROGRAMS e 
N, 3 WMFR carries NBC Blue shows, supplemented by 
LYO. 


Proven local entertainment from studios in High Point, 
Thomesville and Lexington. 


e COST e 


4 One of the best buys on the dial . . . Costs low enough 
to be ploced in the modest budget with results 
comporable to much greater expenditure. 


BLUE NETWORK 
250 Watts 1230 K. C. 


MFR 


High Point North Carolina 
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STANDARD VITAMIN Corp., New York 


(Candicod). Ageney: Al Paul Lefton & 
Co.. Philadelphia. sp esa 
STARCK PIANO Co., Chicago. Ageney: 


George H. Hartman Co., 


STARKIST Co., 


Chicago. ap 


San Antonio (toothpaste) 


sa ap 
STARR PEN Co.. Chiecawo (Waltham 
fountain pens). Ageney: United Adv. Cos., 


Chicago. t sp 


GLEN C. STATER Co., San Francisco 


(Hudson distributor) Ageney: Ad _ Ser- 
vice Co., San Franciseo. ta 


STEELE-WEDELES Co., Chicago (Savoy 


coffee) Agency: Erwin, Wasevy & Co.., 
Chicago. sp 
STEEL PIER Corp., Atlantic City. sa 


STEIN BROS.. New York (clothine chain 
store). Ageney: Allied Adv. Agencies, Los 
Angeles. sa 

STEPHANO BROS., Philadelphia (Marvel 
ciearettes ) . Agency: Aitkin-Kynett Co., 
Philadelphia. ep sa 

G. F. STEPHENS €& Co... 
(paint). Agency: 
per. rn sp 
STERA-KLEEN Ine.. Jersey City 
Redfield-Johnstone, N. Y 

W. K. STERLINE Co., Sidney, O. (hay 
fever compound). Ageney: Mumm-Homer- 
Robbins & Pearson, Columbus. sa 


STERLING DISTRIBUTORS, 


Winnipee 
Norris-Patterson, Winni- 


Agency 


Windsor 


Ont (Bayer aspirin. ete.) Avencies 
Rlackett - Sample - Hummert, Chicago: 
Ruthrauff & Ryan, N. Y. » 

STERLING INSURANCE Co... Chicago 
(Penny-A-Day insurance). Agency: Neal 


Adv. Agency, Chicago. sp 


a ING PRODUCTS, New York (RBay- 
aspirin, ete.). rencies: RBlackett- 
+ A Hummert. ( “hicago ; Cramer- 
Krasselt Co. Milwaukee: Stack-Goble Adv 
Awency, Chicazo: Ruthrauff & Ryan, N. Y 
(Consumer products). » ¢ ap 


L. & H. STERN Inc.. New York 
cigarette holders). Agency: 
Co.. N. Y. ap 
STEWART & ASHBY COFFEE Co., Chi- 
earwo. Agerevw: Roche, Williams & 
nyngham, Chicago. sp 


STOKELY BROS. & Co., 


(Zeus 
Al Paul Lefton 


Cun- 


Indianapolis 


(Van Camp’s — Agency: Calkins & 
Holden, N. Y. 
STORZ BREWING Co.. Omaha. Agency: 


Buchanan-Thomas Adv. Co., 
STRAUSS STORES Corp., 
(auto accessories). Agency: 
kins & Co., Philadelphia. sa 
STREET & SMITH PUBLICATIONS 
New York (magazines). Agency: Victor 
Van der Linde Adv. Agency, N. Y. sa 
DR. SWEETS ROOTBEER Co., New York. 
Agency: C. L. Miller Co., N. Y. ta 
STRICKLERS Ince., N. Y. 


sp 


Omaha, sa 


Maspeth. L. T. 
Thos. F. Har- 


(men’s clothes). 


STRIETMANN BISCUIT Co., Cincinnati 
(Dixie Vanilla Wafers). Agency: Stock- 


ton-West-Burkhart, Cincinnati. sp 


F. A. STUART Co., Marshall. Mich. (pro- 
prietary). Agency: Benson & Dall, Chi- 
cago. sa 


STUDEBAKER SALES Corp. of America, 
South Bend, Ind. (autos). Agency: Roche. 
Williams & Cunnyngham, Chicago. sa t sp 


SUDBURY LABS... S. Sudbury, Mass. 
(Chaperone). Agency: Mason L. Ham 
Adv., Boston. sa 

SUMMIT HOTEL, Uniontown, Pa. 
Agency: W. Earl Bothwell Adv. Agency, 


Pittsburgh. sa 


SUMNER RHUBARB GROWERS Assn.. 
Seattle. Agency: Brewer-Weeks Co., San 
rancisco. sa 


SUN OIL Co., Philadelphia (Sunoco motor 
oils). Agency: Roche, Williams & Cun- 
nyngham, Chicago (insecticides); Stewart- 
Jordan Co., Philadelphia. » sa t ta 


SUNLAND BISCUIT Co., 


Calgary, Alta. 
Agency: 


Stewart-McIntosh, Calgary. sa 


SUNNYVALE PACKING Co., 


} San Fran- 
cisco (Rancho soups). 


Agency: Lord & 


Thomas, San Francisco. n sa sp 
SUNWAY FRUIT PRODUCTS, Chicago 
(vitamins). Agency: Schwimmer & Scott, 
Chicago. sa sp 


SUSSEX COUNTY vee CONFER- 
ENCE, Newton, N. J. 





SWEETS Co. of America. New York 
(Tootsie Rolls). Ageney: Biow © o, NY 
- ; 


SWERL PRODUCTS Co., 
(Swerl) Ageney: Lord 
Franciseo. sa 


DR. SW “—"r 


San Fra 
& Thoma . = 


ROOTBEER 2 ~ New 
Agenev: C. iller Co., : toe 
SWIFT & Co., Chicago (meat Vv 
dairy products, Sunbrite) Agencint'} 
Walter Thompson Co., Chic Pago; Stack. 
Goble Adv Ageney, Chicago: Blackett. 
Sample-Hummert, Chicago ( Brookfield 
cheese). ta sa n 
SWIFT CANADIAN Co., Montreal (meat), 
Avenecy J. Walter Thompson Co., Mont. 
real. sa 
SWISS CHALET COSMETIC Co., De 


buque. ap 


SYDNEY-THOMAS 
(window shades). 
Co., Cineinnati. ep 


yg 


STATIONS Ine 
Bryant Adv. Co., 


Corp 


Cincinnati 
Agency: 


Julian J, Behr 


TANK CAR Chicago, 
Agency : Chicago. aa 
W. A. TAYLOR & Co., New York (Mar. 
tini & Rossi vermouth). Ageney: J. Wal. 
ter Thompson Co., N. Y. sa 
TAYLOR-REED Corp., 
(Coeoa Marsh). 
Ine., N. Y. sa 


TAYTON Co., Los 
Agencies: Allen C. Smith Adv Co., Kan. 
sas Citv: Barton A. Stebbins Adv., Holly. 
wood; BBDO, Los Angeles. sp rn : 
TEA GARDEN PRODUCTS Co., San 
Francisco (food products) Agencies: 
Brisacher, Davis & Staff, San Francisco: 
Erwin, Wasey & Co., San Francisco. rn a 
TEN-B-LOW Co., 


Mamaroneck, N. 
Ageney: W. I, Tracy 


Angeles (cosmetics), 


Columbus, O. (ice cream 


mix) Agency: Ralph N. Jones Co., Cin 
cinnati. ta sa 
TENNESSEE COAL, IRON @& RAIL 


ROAD Co., 
(U. S. Steel 
Pittsburgh. sep 


JOSEPH TETLEY & Co., 
Agency: Maxon Ine., N. 


TEXAS Co., New York (Texaco gasoline), 
Agency: Buchanan & Co., N. Y. » sp ev 

S. B. THOMAS Ine., Long Island City, N. 
Y. Protein Bread and Enelish Muffins). 
Agency: Merrill Anderson Co., N. Y. sp 

THOMPSON & HOLMES, San Francisco 
(Phileo radio distributor). Agency: John 
B. Parsons, San Francisco, ¢ 


Rirmingham and 


Pittsburgh 
subsid.). 


Ageney: BRDO, 


New York (tea), 
Y 


rn sa t 


THOMPSON DISTRIBUTING Co., Ham- 
mond, Ind. Agency: Gerber Adv. Agency, 
Chicago. sp 

THRIFTEE OUTLET Co., Los Angeles 
(retail clothing). Agency: United Ady. 
Agency, Los Angeles. t ap 

THRIFTY DRUG Co.,_ Los Angeles 
(chain). Agency: Milton Weinberg Adv 
Co., Los Angeles. t ap. 

TIDEWATER ASSOCIATED OIL Co, 


New York (Veedol & Tydol). 
Lennen & Mitchell, N. Y.; 
San Francisco, 
TILLAMOOK 
Ass'n., Tillamook, Ore. (dairy products). 
Agency: Botsford, Constantine & Gardner, 
Portland, Ore. rn sp 


Agencies 
Lord & Thomas, 
nm ap sarn aw 


COUNTY CREAMERY 


TILLEY'S Ltd., Toronto (shoe cleanser). 
Agency: Frontenac Broadcasting, Toronto, 
sp 


TIME Inc., New York (magazine, news- 
reel). Agency: BBDO, N. Y. sa ta n 


TIP TOP TAILORS, Linden, N. J. 
Agency: McConnell, Eastman & Co., To- 
ronto. sa sp t 

TIVOLI BREWING Co., Detroit. Agency: 
MacManus, John & Adams, Detroit. rn §) 
TOFFENETTI RESTAURANTS, N. a 
Agency: C. Wendel Muench & Co., Chi- 


cago. sp 


TRAVELERS CASUALTY 
Co., Chicago. Agency: 


INSURANCE 
First United Broad- 


casters, Chicago. sa sp 
TRIANGLE MILLING Co., Portland 
(cereals). Agency: Mac Wilkins & Cok 


Portland. t 


TRIMOUNT CLOTHING Co., New York 
(Clipper Craft clothes). Agency: Emil 
Mogul Co., N. Y. n ta 


JOHN F. TROMMER Inc., Orange, N. J. 
Agency: Federal Adv. Agency, N. Y. t@ 
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ADE BOTT! 
J (fruit bev: 
ae ‘ Camden. #¢ 


qaU-ADE BOTT 


TRU-A 


beverage? 


(fruit At 


Hohman, Los 
quckKETT'’S [td 


m, ings | 
on Adv. Co. 
TURNER HYBI 


| pension: 
WENTIE" TH 
. New York 
N.Y." 8a 


ACAL PROD 
aes Lord & 


WILLIAM UN 
town. ass 
pBDO, 
UNION BISCU 
ers). Agency: G 
UNION LIFE | 
Direct. #7 st 
UNION OIL | 
(Aristo oil) 
Los Angeles. te 
UNION OIL 
Agency : Stewa 
UNION PACTE 
portation ) . Age 
L. §. Gillham 
Idaho, Montans 
UNION PHAR 
feld, N. J _{ 
K. Ellis & Co 
UNION PREM 
delphia (chain 
Philadelphia. 
UNITED Al 
(fountain per 
Cos., Chicago 


UNITED All 


Boston 


N. W. Ayer 4 
UNITED A 
(Electrolux 


Couchman Ag 
UNITED Al 
(movies). Ag 
aa 

UNITED BIS 
go. Agency: | 
cago, ta 
UNITED B 
(pens). Age 
cago, aa ap 
UNITED CI 
Presba, Felle 
UNITED DI 
Puretest dru 
& Finney, 
UNITED D 
Agency: Ro 
UNITED 8S 
Janeiro, Br 
Co, of N. Y 


U. 8. FUEI 
Gillham Adi 


U. 8. PLA 
Agency: J. 


U. S. PRO 
(glass-pack: 
Jorgensen 


U. S. A. 
Country mi 
Broadcaster 


U. 8. STI 
Agency: J 
Francisco. 
U. S. TO) 
Model, B 

H. Kudner 


UNIVERS 
Agency: I 


UNIVERS 
Chain Fee 
Ray K. Gl 
UTAH O 
City. Age 
Lake City 


UTAH W 


direct. sp 
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Merchantville, 


)9—E BOTTLING Co., 
s Wettlin 


Agency: 


‘we (fruit beverage) 


Adv, Camden. sa 


ADE BOTTLING Co., Los Angeles 
an beverage) Agency: Beaumont & 
Hohman, Los Angeles. ta 


ETT’S Ltd., Hamilton, Ont. (Buck- 
en. Wings cigarettes). Agency: Me- 


taren Adv. Co., Toronto t ta sa n 
NER HYBRID SEED CORN Co., 
ber Junction, Ia. Agency: Son de Reg- 


ger & Brown, Des Moines. ap 


TWENTIETH CENTURY-FOX 
Corp. New York. Agency: 


U 


UNACAL PRODUCTS, Los Angeles (Bif) 
Agency: Lord & Thomas, Los Angeles. ta 
WILLIAM UNDERWOOD Co., Water- 
town, Mass (deviled ham) Agency 
BBDO, Boston. rn 

UNION BISCUIT Co., St. Louis (erack- 
ers), Agency Gardner Adv. Co., St. Louis 
UNION LIFE INSURANCE Co., 


Direct. sy se 


FILM 
Kayton-Spiero, 


Chicago 


Angeles 
Thomas, 


UNION OIL Co. of Cal., Los 
(Aristo oil) Agency: Lord & 
los Angeles. ta sa rn ap 

UNION OIL Co., Vancouver, BR C 
Agency: Stewart-McIntosh, Vancouver. sp 


UNION PACIFIC RAILROAD (rail trans- 
portation). Agencies: Caples Co., Chicago ; 
L. §. Gillham Co., Salt Lake City (Utah, 
Idaho, Montana). sa 

UNION PHARMACEUTICAL Co., Bloom- 
fed, N. J. (Saraka). Agency: Sherman 
K. Ellis & Co., N. Y. t nm 

UNION PREMIER FOOD STORES, Phila- 
delphia (chain). Agency: JI.M Korn Co., 
Philadelphia. 
UNITED ADV. 
(fountain pens) 
Cos., Chicago. ap 
UNITED AIRLINES, Chicago. Agency 
N. W. Ayer & Son, New York. » rn 
UNITED APPLIANCE Co., 
(Electrolux refrigerators). 
Couchman Agency, Dallas. sa 
UNITED ARTISTS Corp., New York 
(movies). Agency: Buchanan & Co., N. Y 
Aa 

UNITED BISCUIT Co. of America, Chica- 
go. Agency: George H. Hartman Co., Chi- 
cago, ta 


SERVICES, Chicago 
Agency: United Ady 


Detroit 
Agency 


UNITED 
(pens). Agency: 
cago, aa ap 


BUYING SERVICE, Chicago 
United Adv. Cos., Chi- 


UNITED CHINA Co., Chicago. Agency 
Presba, Fellers & Presha, Chicago. aa 


UNITED DRUG Co., Boston (Rexall and 
Puretest drug products). Agency: Street 
& Finney, N. Y. t 


UNITED DRUG Co., 
Agency: Ronalds Adv. 


Toronto (Rexall). 
Agency, Toronto. sa 
UNITED STATES OF 
Janeiro, Brazil. Agency: 
Co, of N. Y. 


BRAZIL. Rio de 
Campbell-Ewald 


U. 8. FUEL Co., Salt Lake City. 
Gillham Adv. 


Agency: 
Agency, Salt Lake City. ap 


U. 8S. PLAYING CARDS Co., 
Agency: J, 


Cincinnati. 
Walter Thompson Co., N. Y. ta 


U. S| PRODUCTS Corp., San Jose, Cal. 
(glass-packed food). Agency: Richard 
Jorgensen Adv., San Jose. 


U. 8. A. PUBLISHERS, Chicago (Our 
Country magazine). Agency: First United 
Broadcasters, Chicago. ap 


U. 8. STEAMSHIP LINES, 
Agency: J. 
‘rancisco. aa 


New York. 
Walter Thompson Co., San 


U. 8. TOBACCO Co., 
Model, B & R tobacco) . 
H. Kudner, N. Y. sa 


New York (Dill’s, 
Agency: Arthur 


UNIVERSAL CAMERA Corp., New York. 
Agency: Dundes & Frank Inc., N. Y. sp 


UNIVERSAL MILLS, Fort Worth (Red 
Chain Feeds, Gold Chain flour). Agency: 
Ray K. Glenn Agency, Fort Worth. t rn sp 


UTAH OIL REFINING Co., 
rity. Agency: Gillham Adv. 
Lake City. sa 


Salt Lake 
Agency, Salt 


UTAH oo. EN MILLS, Salt Lake City, 
direct, 


umn Ss ENGINEERING INSTI- 
TUTE, Chicago (air conditioning courses). 
Agencies : Klinger Adv. Agency; First 
Jnited Broadcasters, Inc., Chicago. sp t sa 
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MASSACHUSETTS 
BROADCASTING 


CORP. 


COPLEY-PLAZA HOTEL 
BOSTON, MASS. 


. 
National Representatives 
HEADLEY-REED COMPANY 
NEW YORK - CHICAGO 
DETROIT + ATLANTA 
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= WCOP 


> “ALL OUT” NOW 


DOING A FULL TIME 
RADIO JOB IN BOSTON 


THE new powerful WCOP radio 


transmitter is the only one within the limits of the city of 


o 


Boston. Is it any wonder then that WCOP . 


time . 


every hour on the hour. . 


Boston include WCOP in your radio plans. 


weot 


BOSTON'S 





"STAR SALESMAN" 





. news flashes constantly . . 


now on full 
. has an exceptionally strong night signal throughout 
2... ’ 
this heavily populated area. A complete new programming 
policy is gaining new listeners daily. Evening news programs 
. keep 


audiences tuned to WCOP. To complete your selling job in 














BROADCASTING © Broadcast Advertising 





1942 Yearbook Number « Page 281 





FIRST 
CHOICE 


OF 


NATIONAL 
ADVERTISERS 
WHO KNOW 


MAINE’s 


CENTER 
OF 
POPULATION 
IS IN 


WLBZ’s 


PRIMARY 
SERVICE AREA 





NBC 


Yankee Network 
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VALENTINE & Co., New York (Valspar 
paint). Agency: McCann-Erickson, N. Y. 
sa 

VAN CAMP’S Inc., Indianapolis (food). 
Agency: Calkins & Holden, N. Y. ta 
VAPO-CRESOLENE Co., New York (cold 
remedy). Agency: Irwin Vladimir & Co., 
N. Y. sa 

VEL Co., Chicago. Agency: 
Marquette, Chicago. ta 
VENICE AMUSEMENT PIER, Venice, 
Cal. Agency: United Adv. Agency, Los 
Angeles. ta 


VEST POK, Lynn, Mass. (non-electric dry 


Sherman & 


shaver). Agency: Alfred J. Silberstein, 
N. Y. sa 

VICK CHEMICAL Co., Greensboro, N. C. 
(Vick’s Voratone, Vaporub, Vatronal). 
Agency: Morse International, N. Y. sa 
sp rn 

VINTON HYBRID CORN Co., Vinton, 


Ia. (seed). Agency: 
terloo, Ia. sp 
VIRGINIA DARE lLtd., 
specialty shops). Agency: 
Toronto. sp 

VITA-C CITRUS PRODUCTS Co., San 
Bernardino, Cal. sp 

VITAPEP PRODUCTS, Los Angeles (dog 
biscuits). Agency: Davis & Pearson Adv. 
Agency, Los Angeles. sp 


Weston-Barnett, Wa- 


Toronto (chain 
Ellis Adv. Co., 


VITASOL Corp., New York (health 
foods). sp 

VI-TONE SALES, Hamilton, Ont. (health 
drink). Agency: Russell T. Kelley Ltd., 


Hamilton. sa 


F. G. VOGT & SONS, Philadelphia (scrap- 
ple). Agency: Clements Co., Philadelphia. 


sp sa 
W 


WADHAMS OIL Co., Milwaukee. Agency: 
Scott-Telander Adv. Agency, Milwaukee. sp 


WAITT & BOND, Newark (Blackstone, 


ete., cigars). Agency: BBDO, N. Y. rn 
sp sa 
WALGREEN Co., Chicago (chain drug 


stores). Agency: Schwimmer & Scott, Chi- 
cago. sp sa 


WALKER REMEDY Co., Waterloo, Iowa 
(Walko poultry remedy). Agency: Weston- 
Barnett, Waterloo, Ia. sa ta t 


WALTHAM FOUNTAIN PENS, Chicago. 
Agency: United Adv. Cos., Chicago. sa 


WANDER Co., Chicago (Ovaltine). 
Agency: Blackett - Sample - Hummert, 
Chicago. n t sa 


WARD BAKING Co., New York (Ward 
baking products). Agencies: Sherman K. 
Ellis & Co., N. Y.; J. Walter Thompson 
Co., N. Y. n sp ta sa 


WARNER BROS. PICTURES, New York. 
Agency: Blaine-Thompson Co., N. Y. sw 


WM. R. WARNER Co., New York (Sloan’s 
Liniment & Vince). Agency: Warwick & 
Legler, N. Y. n t 


WARREN-NORGE Co., New York (wash- 
ing machines, radios). Agency: Moser & 
Cotins, N. Y. ta sp 


WASEY PRODUCTS, New York (Zemo, 
Musterole, Barbasol, Kreml, etc.). Agency: 
Erwin, Wasey & Co., N. Y. n sp ta 


G. WASHINGTON COFFEE REFINING 
Co., Morris Plains, N. J. (G. Washington 
coffee). Agency: Cecil & Presbrey, N. Y. 
Tn sp 


WASHINGTON STATE APPLE GROW- 
ERS, Seattle. Agency: J. Walter Thomp- 
son Co., Seattle. sp sa 


WASTE MATERIALS CONSERVATION 
HDQRS., New York. Agency: Olian Adv. 
Co., St. Louis. sa 


L. E. WATERMAN Co., New York (pens 
and pencils). Agency: Charles Dallas 
Reach Co., Newark. sp 


R. L. WATKINS Co., New York (Dr. 
Lyons toothpowder, etc.). Agency: Black- 
ett-Sample-Hummert, Chicago. n sp t 


WAYNE KNITTING MILLS, Fort Wayne, 


Ind. (hosiery). Agency: Aubrey, Moore & 
Wallace, Chicago. sa 

WAYNE SHORT WAVE Co., Detroit 
(Diathermy). Agency: Simons-Michelson 


Co., Detroit. sp 
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THOMAS J. WEBB Co., Chicago (coffee). 
Agency: Schwimmer & Scott, Chicago. sa 


WEBSTER-EISENLOHR, New York (Gir- 
ard cigars). Agency: N. W. Ayer & Son, 
N. Y. sp sa t 


WEBSTER THOMAS Co., Boston (canned 
food). Agency: Chambers & Wiswell, Bos- 
ton. sa 


WEEKLY PUBLICATIONS Inc., New 
York (Newsweek). Agency: Tracy-Locke- 
Dawson, N. Y. n 


GEORGE WEIDEMANN BREWING Co., 
Newport, Ky. Agency: Strauchen & Mc- 
Kim, Cincinnati. sa 


WELCH FRUIT PRODUCTS Co., Chicago. 
Agency: Reincke-Ellis-Younggreen & Finn, 
Chicago. sp 

WELCH GRAPE JUICE Co., Westfield, 
N. Y. (grape juice). Agency: H. W. Kas- 
tor & Sons, Chicago. n sa t ta 
WELCH GRAPE JUICE Co., 


(beverage). Agency: 
Co. Ltd., Toronto. sp 


WELLMAN, PECK & Co., San Francisco 
(wholesale grocers). Agency: Theodore H. 
Segall Adv. Agency, San Francisco. rn 
WENE CHICK FARMS, Vineland, N. J. 
Agency: Shaffer, Brennan, Margulis, St. 
Louis. sp 

M. WERK Co., St. Bernard, O. (soap). 
Agency: Frederic W. Ziv, Cincinnati, sa 
WESSON OIL & SNOWDRIFT Co., New 
Orleans (Wesson salad oil, etc.). Agencies: 
Fitzgerald Adv. Agency, New Orleans; 
Kenyon & Eckhardt, N. Y. rn sp sa 


WEST COAST GROCERY Co., 


Toronto 
Cockfield Brown & 


Tacoma 


(Best Foods). Agency: Condon Co., Ta- 
coma. sp 

WEST COAST SOAP Co., Oakland, Cal. 
(Powow). Agency: Brisacher, Davis & 
Staff, San Francisco. t sp 

WEST DISINFECTING Co., New York 


(CN). Agency: Moser & Cotins, N. Y. t 


WEST PENN Co., W. Va. 
(utility). sp 

WESTERN ACCEPTANCE Corp., San 
Francisco (auto financing). Agency: Baum 
Adv. Agency, San Francisco. sp 


WESTERN AUTO SUPPLY Co., Kansas 
City (chain). Agency: Ferry-Hanly Co., 
Kansas City. sp 

WESTERN AUTO SUPPLY Co., Los An- 
geles (chain). Agency: Dan B. Miner Co., 
Los Angeles. sp sa ta 


WESTERN CARTRIDGE Co., E. Alton, 
Ill. Agency: D’Arcy Adv. Co., St. Louis. sa 


WESTERN FEDERAL SAVINGS & 
LOAN Assoc., Los Angeles (investments). 
Agency: Elwood J. Robinson Adv. Agency, 
Los Angeles. sa 


WESTERN HOME FURNITURE Co., Los 
Angeles. Agency: Allied Adv. Agencies, 
Los Angeles. sp 


WESTGATE SEA PRODUCTS Co., San 
Diego, Cal. (Breast-O’-Chicken tuna). 
Agency: Barnes Chase Co., San Diego, rn 
WESTINGHOUSE E. & M. Co., Philadel- 


phia. Agency: Fuller & Smith & Ross, N. 
Y. n rn sw 


GEORGE WESTON Ltd. of Canada (bis- 
cuits). Agency: Kaspar-Gordon, Boston. t 
WETHERBY-KAYSER SHOE Co., Los 
Angeles. Agency: Sidney Garfinkel Adv. 
Agency. sa 

WHEAT-ALONE Co., Vaucouver, Wash. 
(cereal). Agency: Charles H. Mayne Co., 
Los Angeles. sp sa 

WHEATENA Co., Rahway, N. J. (cereal). 
Agency: Compton Adv., N. Y. n t 
WHEELING STEEL Corp., Wheeling, W. 


Va. (institutional). Agency: Critchfield & 
Co., Chicago. n 


S. S. WHITE DENTAL MFG. Co., Phila- 


Fairmont, 


delphia. Agency: Clements Co., Philadel- 
phia. sp 

WHITE KING SOAP Co., Los Angeles. 
Agency: Raymond Morgan Co., Los An- 


geles. sa t rn 


WHITE LABS., New York (proprietary). 
Agencies: H. W. Kastor & Sons; Wm. 
Esty & Co., N. Y. sa n rn t ta 


WHITE RABBIT Co., St. Louis (egg 
dyes). Agency: Ridgway Co., St. Louis. sa 
WINCHARGER Corp., Sioux City, Ia. 
(farm generators). Agency: E. H. Brown 
Adv. Agency, Chicago. ta t sa 


STATE OF WISCONSIN, Dept. of Agri- 
culture, Madison. sa 


WHITTEMORE' BROS. Corp., 
(shoe polish). Agency: Badger & 


ing, Boston. Brown. 
WHO MAGAZINE, New Y 
H. C. Morris Inc., N. Y. sa - Agency; 


sp 
GEORGE WIEDEMANN BREWING Co. 


Newport, Ky. Agency: Strauchen 
Kim, Cincinnati. ta & Me. 


WILBERT PROCUCTS, New York (wax) 
Agency: W. I. Tracy Inc., N. Y. t gp tq’ 
he ta iggy enero CHOCOLATE 
sititz, Pa. Agency: Gray & Rogers rte 
delphia. sa sp osers, Phi. 
WILCO Co., Los Angeles (shoe dressing) 
Agency: Elwood J. Robinson Adv. Ageney 
Los Angeles. sp . 
WILLARD TABLET Co., Chicago (pro. 
prietary). Agency: First United Broad. 
casters, Chicago. sp sa t 

J. B. WILLIAMS Co., Glastonbury, Cony 
(shaving soap & toilet prep.). Agency: 
J. Walter Thompson Co., N. Y. sp n gy 
J. B. WILLIAMS Co. (Canada), Montreal 
(shaving cream). Agency: J. Walter 
Thompson Co., Montreal. t 
R. C. WILLIAMS & Co., New York (Royal 
Scarlet coffee). Agency: Alley & Rich. 
ards Co., N. Y. sp 
WILLIAMSON CANDY Co., Chicago (0h 
Henry candy bars). Agency: Aubrey, 
Moore & Wallace, Chicago. sa n 


WILLYS-OVERLAND MOTORS, Toledo 
(autos). Agency: Stack-Goble Ady, 


Agency, Chicago. sa ta 
WILMINGTON TRANSPORTATION (Co, 
Avalon, Santa Catalina Island, Cal, 


Agency: Arthur Meyerhoff & Co., Los An- 
geles. sp rn 


WILSHIRE OIL Co., Los Angeles. Agency: 
Dan B. Miner Co., Los Angeles. sp sa t rm 


WILSHIRE SHIRTS, Los Angeles (men's 
sport shirts). Agency: Hugo Scheibner 
Inc., Adv., Los Angeles. sp 


WILSON LINE, Philadelphia (steamship 
line). Agency: John Faulkner Arndt & 
Co., Philadelphia. sp sa 


WILSON PACKING Co., Chicago (lard, 
dog food). Agency: U. S. Adv. Corp., Chi- 
cago. sa t sp ta 


WM. H. WISE & Co., New York (books), 
Agency: Northwest Radio Adv. Co., Seat- 
tle. t sa sp ta 


WONDER FOAM Co., Pittsburgh (clean- 
er). Agency: George M. Rose Agency, 
Pittsburgh. sa 

JOHN H. WOODBURY Co., Cincinnati 
(soap). Agency: Lennen & Mitchell, N. Y.n 


WOOLLEY & Co., Seattle (income tax 
books). Agency: Northwest Radio Adv. 
Co., Seattle. sp 


F. W. WOOLWORTH & Co., New York 
(chain store). Agency: Lynn Baker Co. 
Y. sp sa ta 


WORLD’S PRODUCTS Co., Spencer, Ind. 
(Twenty Grand Razor Blades). Agency 
Phil Gordon Agency, Chicago. sa 


WM. WRIGLEY JR., Co., Chicago (chew- 
ing gum). Agencies: Arthur Meyerhoff & 
Co., Chicago; Francis Hooper Adv. Agency, 
Chicago; Vanderbie & Rubens, Chicago; J. 
Walter Thompson Co., Chicago. sp 8a 
WM. WRIGLEY Co. of Canada, Toronto. 
Agency Tandy Adv. Co., Toronto. sp 


ALLEN B. WRISLEY Co., Chicago (Oliv- 
ilo Soap). Agency: R. Hamilton Adv. 
Agency, Chicago. sa 


RUDOLPH WURLITZER Co., Cincinnati 


(musical instruments). Agency: Schwim- 
mer & Scott, Chicago. t 

YAGER LINIMENT Co., Baltimore. 
Agency: Harvey-Massengale Co., Atlanta. 
sa 


Z 


ZENOFF MOTORS, Chicago (used cars). 
Agency: Harold I. Collen Co., Chicago. 84 
ZERBST PHARMACAL Co., St. Joseph, 
Mo. (proprietary). Agency: Barrons Adv. 
Co., Kansas City. sa 

ZIPPO MFG. Co., Bradford, Pa. (cigarette 
lighters). sa 


ZONITE PRODUCTS Corp., 
(Forhan’s toothpaste). Agency: 
Wasey & Co., N. Y. n 


New York 
Erwin, 
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Agency 


Aaron & Brown 


Aarons, Sill & Ci 
William H. Adat 
Adeo Adv. 
Adcraft Co. 
Ad-Craftsmen 
Milton J. Adlei 
Ad-Service Co. 


Advertisers Br 


Advertisers Se 
Advertising Ir 


Advertising A 
Advertising A 
Advertising / 
Advertising / 
Advertising-' 
Advertising | 
Aircasters hh 
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Allen Heat 
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Agency 


Aaron & Brown 
Aarons, Sill & Caron 
William H. Adams Adv. 


Adco Adv. 


Aderaft Co. 

Ad-Craftsmen 

Milton J. Adler Co. 
Ad-Service Co. 

Advertisers Broadcasting Co. 


Advertisers Service 
Advertising Inc. 


Advertising Arts Agency 
Advertising Associates 
Advertising Associates Inc. 
Advertising Associates 
Advertising-Business Co. 
Advertising Counselors Inc. 
Aircasters Inc. 
Aitken-Kynett Co. 

R. H. Alber Co. 

Martin Allen Adv. 

Allen Heaton & McDonald 


Allen & Reynolds 


Alley & Richards Co. 


Allied Adv. Agencies 


Ambro Adv. Agency 


Anderson, Davis & Platte 


Anfenger Adv. Agency 


Aniol & Auld, Adv. 
Applegate Adv. Agency 
Applied Merchandising 


Arbee Agency 


A 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


Mrs. Elinor L. Brown 


Address 
Telephone Number 


1411 Walnut St. 
Locust 2282 


415 Brainard St. 
Temple 1-3515 


369 Pine St. 
Douglas 3310 


5212 Wilshire Blvd. 
Webster 6108 


City 
Philadelphia 


Detroit Miss Esther McMullen 


San Francisco William H. Adams 


Los Angeles Edwin B. Newport 
Faraon Jay Moss 
Wallace F. Busse 
Akron 206 S. Main St. Harry L. Chupack 
Franklin 9411 


Salt Lake City McIntyre Bldg. Louis W. Larsen 
7 


3-442 
New York 55 W. 42d St. 
Pennsylvania 6-8418 


M. J. Adler 
101 Post St. 
Douglas 6244 


117 W. 46th St. 
Bryant 9-1176 


San Francisco Rue! R. Neiger 


Richard H. Tate 


New York Z. H. Rubenstein 


Milwaukee 229 E. Wisconsin Ave. V. A. Fleischmann 
Daly 6383 H. R. Langlie 
J. W. Martin 

Richmond, Va. Alicia G. Smithers 


Central Natl. Bank 
Bldg. 
3-2809 


“10 S. Spring St. 
Michigan 3884 


12 Central St. 
Market 3-0007 


Liberty Life Bldg. 
3-9281 


I, Lynn Miller 


Paul R. Winans 
Arthur C. Richards 


J. M. Kesslinger 


Los Angeles 
Newark 


Charlotte, N. C. Mark I. Moffett 


Chattanooga Chat. Bank Bldg. John D. Stannard 
6-0241 


Fort Worth 1218 Throckmorton St. A. E. Hubbard 
3-2421 


Thomas L. Yates 
Ivan N. Shun 


Phoenix, Ariz. Security Bldg. 
4-4177 


Detroit New Center Bldg. 


Trinity 1-2552 


Girard Trust Co. Bldg. H. H. Kynett 
Rittenhouse 7810 


1151 S. Broadway 
Prospect 3331 


8275 Wilshire Blvd. 
Drexel 8194 


Stanley J. Boynton 


Philadelphia 


R. H. Alber 
Pauline Hagen 


Los Angeles 


Martin Allen 
Edward H. Girardin 


Los Angeles 


Cincinnati Enquirer Bldg. Douglass M. Allen 
Cherry 3414 

Omaha Insurance Bldg. Earl Allen 
Atlantic 4445 Milton Reynolds 

Robert Savage 

New York 370 Lexington Ave. H. M. Billerbeck 
Lexington 2-3020 

Boston Statler Office Bldg. E. V. Alley 
Hubbard 8850 

Los Angeles 167 S. Vermont Ave. W. F. Gardner 


Drexel 7731 Walter McCreery 


Mel Roach 


525 Market St. 
Douglas 7018 


210 Second St. 
4139 


San Francisco Frank Schlessinger 


Cedar Rapids, Ia. 


New York 50 Rockefeller Plaza HH. L. Ives 
Columbus 5-4868 
St. Louis 1706 Olive St. Wilton C. Haff 


Chestnut 6380 


Canal Bldg. 
Magnolia 4920 


New Orleans 


Smith Young Tower Orrin C. Auld 


Fannin 9148 


San Antonio 


Muncie, Ind. Rose Court M. Ray Applegate 
2-1412 
New York 366 Madison Ave. Harold Frazee 


Murray Hill 2-5672 


3227 Wabash Ave. 
Crawford 5017 


Terre Haute, Ind. W. L. Smith 
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Agency 
John Falkner Arndt & Co. 


Artwil Co. Adv. 


Arthur H. Ashley Adv. 


Associated Advertisers 

Associated Adv. Agency 

Associated Adv. Agency 

Associated Broadcasting Co. 

Richard B. Atchison Adv. 
Agency 

Atherton & Currier 

Aubrey, Moore & Wallace 


Auspitz & Lee 


N. W. Ayer & Son 


Azrael Adv. Agency 


Badger & Browning 

Badger, Browning & Hersey 

Sig H. Badt Adv. Agency 

S.C. Baer Co. 

Lynn Baker Co. 

Baker, Cameron, Soby & 
enfield 


Baldwin & Strachan 


Ball & Davidson 


Barlow Adv. Agency 


Barnes Chase Co. 


Barrons Adv. Co. 


Stuart Bart Adv. Agency 


G. M. Basford Co. 








Walter Barusch Adv. Agency 


A—(Continued) 


Address 
City Telephone Number 
Philadelphia Lewis Tower Bldg. 
Pennypacker 3540 


New York 22 W. 48th St. 
Medallion 3-0813 
New York 457 W. 57th St. 


Columbus 5-1348 


Harrisburg, Pa. 216 Locust St. 
8391 


Jacksonville, Fla. 
3-1253 


1151 S. Broadway 
Richmond 6218 


Los Angeles 
817 E. 92d St. 
Triangle 2244 


5225 Wilshire Blvd. 
Webster 4191 


Chicago 


Los Angeles 


New York 420 Lexington Ave. 


Mohawk 4-8795 


Chicago 230 N. Michigan Ave, 
Randolph 0830 

Chicago 220 S. State St. 
Wabash 0315 

Philadelphia West Washington Sq. 
Lombard 0100 

New York 30 Rockefeller Plaza 
Circle 6-0200 

Boston Statler Office Bldg. 
Hubbard 4970 

Chicago 135 S. LaSalle St. 


Randolph 3456 


Penobscot Bldg. 
Randolph 3800 


Russ Bldg. 
Sutter 2534 


Detroit 3800 


San Francisco 


Baltimore 401 N. Charles St. 
Vernon 5555 

Boston 75 Federal St. 
Liberty 3364 

New York RCA Bldg. 
Circle 7-3720 

Dallas Shaw Jewelry Bldg. 
Central 3691 

Cincinnati 800 Broadway 
Parkway 0409 

New York 521 Fifth Ave. 
Vanderbilt 6-1556 

Hartford, Conn. 30 Allyn St. 
2-6353 

Buffalo 874 Delaware Ave. 
Washington 6854 

Denver Colorado Natl. 

Bank Bldg. 

Main 1291 


Syracuse, N. Y. 


San Diego Trust & 
Savings Bldg. 
Franklin 7771 


1121 S. Hill St. 
Prospect 4118 


San Diego, Cal. 


Los Angelws 


Kansas City 1737 McGee St. 
Harrison 7730 
New York 114 E. 32d St. 


Murray Hill 5-9760 


Golden Gate Bldg. 
Ordway 4812 


San Francisco 


New York 60 E. 42d St. 
Murray Hill 2-2838 
Cleveland Leader Bidg. 


Cherry 0090 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


John Falkner Arndt 
Jack Diamond 


Arthur Bandman 


Gino Falconi 
Arthur H. Ashley 
Louise Sesti 


A. Norman Gage 


Florida Nat. Bank Bldg. Hunter Lynde 


P. O. Narveson 
Frank J. Kovach 
Richard B. Atchison 
John M. Lyden 

J. H. North 

Adolph Lee 


Wally Orr 

John H. Breil 

H. L. McClinton 

H. C. Sanford 
Thomas J. McDermott 


E. C. Greiner 
T. J. Henry 

F. L. Scott, Jr. 
Carl Zachrisson 


Thomas Stevenson 
Maurice Azrael 
Virginia Tanner 


C. P. Parcher 
Mrs. Marjorie de Mott 
H. W. Mallinson 


Robert J. Roth 
Sig H. Badt 


8. C. Baer 
J.C. MeCoy 


Martha Stevens 
J. F. Higgins 


C. A. Salstrand 
C. H. Phillips 
Philip H. Gray 


Starrett-Syracuse Bldg. J. R. Coleman 
3-0131 


Norman R. Barnes 


E. W. Rutledge 


M. J. Barrons 
H. W. Godfrey 
F. H. Little 


Stuart Bart 


Walter Barusch 


Henry R. Webel 


W. S. Leech 
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B—(Continued) 





Address 
Agency C¥ty Telephone Number 
B ass-Luckofi Detroit Lafayette Bldg 
Randolph 0707 
Ted Bates Tne New York 0 Fifth Ave 
Cirele 6-9700 
Batten, Bartan, Durstine & New York 8 Madison Ave 
Osborr torado 5-5800 
Roston 178 Tremont St 
Hubbard 04380 
Pittsburgh Grant Bldg 
Grant 8060 
Buffalo Rand Bldg 


Cleveland T7915 
Meveland Terminal Tower Bldg 
Prospect 8261 


Chicago Palmolive Bldg 
Superior 9200 
Minneapolis Northwestern Bank 
Blag 
Atlantic 4575 
Hollywood 6331 Hollywood Biva 
Hollywood 7337 


San Francisco Russ Bldg 
Tair 


Garfield 101 
Des Moines Towa Des Mo 
Bank 


4-7108 


nes Na 


Adrian Bauer Adv. Agency Philadelphia Architects B} ag. 


Rittenhouse 4 





Radio Director 
Chief Timebuyer 


Other Radio Executives 


L. H. Luckof 
Charles Rosen 
J. W. Runvon 
Al Taranto 


Addison Smith 
Travers Wells 
Mildred Fenton 
Lucille Webst« 
Arthur Prvor J 
Carroll Newton 
Charles M. Unde 
Ninette Joseph 
Gertr rude Sean 

Cc. C. Slay iy 
Lynn Barnard 


F. W. Hatch 


Leon Hansen 


Cominos 


Jack Smalley 


L. Hurs 


R 
Phelps Johnston 


W. E. Battenfeld 


Haas 














“Jacksonville listeners prefer WJHP 








Hh. G. WELLS, JR. General Manager 


Representet nationally by 
JOHN H. PERRY meer 
WW. K. DORMAN, Mgr CITY 


CHICAGO DETROIT innate W 


JACKSONVILLE 
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because they get the best of two major 
networks without changing the dial.” 









HP" 


B—(Continued) 


Radio Wirector 
Chief Timebdave 


Address 


Agence cht Telephone Number Other Radio Fy * 
Bauerlein Tnx New Orleans Hibernia Bide H. S. MeGehee 
Raymond 8601 G. W. Raveres 
Bayless-Kerr Co Cleveland Hanna Bide H. D. Kerr 


Main 0917 Walter Butcher 


Reeson-Faller-Reichert Toledo 2d Natl. Bank Bide Sterling Beeson 
Main 8121 R. J. Faller 
A. W. Reicher 
Karl G. Rehr Agene Detroit Francis Palme Ride Karl G. Rehy 
Cadillae 1088 
Rennett Adv High Point, N.C. Professional Bide Harold C. Renner 
2991 R.S. Williamson 
Beaumont & Hohman Chicago 6 N. Michigan Ave Guy Davis 
Central 4231 
New York 620 Fifth Ave 1. C, Bettiker 
Cirele 6 7040 
Atlanta 32 Peachtree St. N. W.J7. 1. Laube 
Walnut 8633 
Cleveland NBC Ride T. R. MeCahbe 
Cherry 3658 
Omaha Insuranee Bldg O. W. O'Nea 


Atlantic 0869 


Dallas Tower-Petroleum Bldg. Paul H. Leech 
2-528R8 
Tos Angeles 816 W. Fifth St W. C. Beaumon 
Trinity 81723 R. H. Sehmelzer 
Anne FE, Hohman 
San Francisco Russ Bide H. D. Cayford 


Garfield 0846 Richard Holman 


Portland, Ore Pacifie Bldg 


Reacon 5151 


Elwood Eneke 


Seattle Central Bldg T. M. White 
Séneca 0086 
Bennett, Walther & Menadier Roston 234 Rovleston St 
| Kenmore 3820 
Benson & Dall Chicago 327 S. LaSalle St John R. Tyson 
Wabash 8435 R. J. Dooley 
O. W. Goes 
Harry O'Neil 
Benton"& Bowles New York 444 Madison Ave Tom Revere 
Wickersham 2-0400 George Kern 
H. H. Dobberteen 
Hollywood, Cal 6253 Hollywood Rivd. Mann Holine 
Hillside 9151 
Bermingham, Castleman & New York 126 B. 88th St George Castleman 
Pierce ? 


Lexington 2-7550 


Gerald S. Beskin Ageney Minneapolis Foshay Tower Gerald S. Beskin 
Atlantic 5833 

Frank Best & ( New York 2 Rockefeller Plaza A. H. Van Buren 
Cirele 7-6760 

BRetts-Koerber Denver 810 14th St L. W. Koerber 


Main 6782 


Biddle C« Philadelphia 1600 Walnut St George Taylor 
Kingsley 3477 
George Bijur Ine New York 8 Rockefeller Plaza George Bijur 


Cirele 6-6330 


Biow Co. New York 9 Rockefeller Plaza 


Circle 6-9300 


Milton H. Biow 
Miss Reggie Schuebel 
Bernard Procktor 


Blackett-Sample-Hummert Chicago 221 N. LaSalle St. Max Wylie 
Dearborn 0900 J. J. Neale 
New York 247 Park Ave. George G. Tormey : 
Wickersham 2-2700 Mrs. Anne Ashenhurtst 
Hummert 
Blackstone Co New York 221 W. 57th St. Milton Blackstone 


Circle 7-7890 


Blaine-Thompson Co. New York 234 W. 44th St. 


Bryant 9-2480 


Marlo Lewis 


laker Adv. Agency New York 120 E. 4ist St. 


Caledonia 5-7351 


Eleanor Kemble 


Adolph L. Bloch Adv. Agency Portland, Ore. 108 N. W. Ninth Ave. 


Broadway 5664 


Adolph L. Bloch 


Charles Blum Adv. Corp. Philadelphia 1120 Spruce St. 


Pennypacker 4424 


Blumberg & Clarich New York 171 Madison Ave. H. Blumberg 
Murray Hill 3-7495 
Boclaro Adv. Agency New York 9 W. 50th St. J. J. Clarey 


Circle 7-6970 


Booth, Pelham & Co. Shreveport, La. Leon Booth 


BROADCASTING e Broadcast Advertising 


Slattery Bidg. 
2-2834 


Agency 


Bp rrelli Co 


W. Earl Rothwell 4 


tan! 


B tstord, Cons 


Gardner 


Leo Boulet te Age 


Rowman, Deute, 


Bowmar Holst 
Richardson 


Henry P Boynt 
Ageney 


Jacobs 


Rorell & 


Arthur Braitse! 


J. Carson Brar 
Agency 
Brenallen Co 
Bresnick & So 
R.C. Breth T 
Brower-Week 
Briggs & Var! 


Brisacher, Ds 


Broadcast A 
Clifford F. 1 
Agency 
Rowland Br 
Brooke, Sm 
Brooke, Sm 
Dorrance 
Bernard M 


Brooks Ad 


8. M. Bro 


D. P. Bro 


E. H. Bre 


Brown & 


Burton I 


BR 








rector 
Neduver 
E ¥ ee Rtin, ~ 
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Oy 
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Agency 


W. Earl Rothwell Adv. Ageney 


Rotsford, ¢ onstantine & 


Gardner 


Leo Roulette Ageney 


Rowman, Deute, Cummings 


Bowman-Holst-MacFarlane 


Richardson 


Henry P. Boynton Ady 
Agency 


Rozell & Jacohs 


Arthur Braitach Adv 

J, Carson Brantley Ady 
Agency 

Brenallen Co 

Bresnick & Solomont 

R. C. Breth Ine 

Brewer-Weeks Co 


Briggs & Varley 


Brisacher, Davis & Staff 


Broadeast Adv. Ine. 
Clifford F. Broeder Adv. 
Agency 


Rowland Broiles Co, 


Brooke, Smith & French 


Brooke, Smith, French & 


Dorrance 


Bernard M. Brooks Adv. 


Brooks Adv. Agency 


8. M. Brooks Adv. Agency 


- P. Brother & Co. 


E. H. Brown Adv. Agency 


Brown & Thomas 


Burton Browne Inc. 


B—(Continued) 


City 


Philadelphia 


Pittsburgh 


Portland, Ore 


Seattle 


San Franeiseo 


Los Angeles 


Springfield, O 


San Francisco 


Los Angeles 


New York 


Honolulu, T. H 


Cleveland 


Omaha 


Chicago 


Indianapolis 


Houston 


Providence, BR. T, 


» 


Salisbury. N.C 


New York 


Boston 


Green Bay, Wis 


San Francisco 


New York 


San Francisco 


Los Angeles 


Boston 


St. Louis 


Fort Worth 


Detroit 


New York 


San Antonio 


Los Angeles 


Little Rock, Ark. 


Detroit 


Los Angeles 


Chicago 


New York 


Chicago 


Chicago 


Address 


Telephone Number Other Radio Executives 


Radio Director 
Chief Timebuyer 


Market St. Natl. Bank Charles J. Borrelli 


Ridg 
Locust 7790 


Standard Life Bldg 


Court 6565 


115 S. W. Fourth Ave 
Atwater 9541 


Second Ave. Bldg 
Elliott 35298 


Russ Bldg 
Exbrook 7565 


716 W. Olympic Blvd 
Prospect 0206 


First Morris Plan 
Bank Bldg 


215 Market St 
Sutter 4988 


714 W. Olympic Blvd 
Prospect 8730 


h22 Fifth Ave 
Murray Hill 2-0892 


Castle & Cooke Bldg 
Honolulu 62389 


1514 Prospect Ave 
Cherry 3561 


Blectrie Bldg 


Jackson 2261 


1010 Hearst Sq 
Central 6505 


Virginia D. Bothwell 


T. Howard Black Jr 


Peggy McMeekin 
Dorothy Wills 
Hassel W. Smith 
Ray Andrews 

Cc. P. Constantine 
Stanley G. Swanherg 
D. M. Lawton 
Wesley BE. Farmer 
Leo Boulette 

L. G. Moseley 

H. C. Wilson 
Thomas Steep 
Kenneth B. Carney 
Florence Reynolds 
W. A.D. Millson 


F.C. Miller 


Nathan KE. Jacobs 


Traction Terminal Bldg.Ernie Lundgren 


Lincoln 6826 


United Gas Bldg 
Pr 1106 


Hospital Trust Bldg 
Dexter 5318 


Post Bldg 
900 


103 Park Ave 
Murray Hill §-2554 


120 Boylston St 
Liberty 4732 


310 Pine St 
Howard 134 


564 Market St 
Douglas 8234 


14 EB. 48th St. 
Wickersham 2-8534 


Crocker Bldg 
Garfield 0276 


714 W. Olympic Blvd. 
Prospect. 9368 


8 Newberry St. 
Kenmore 0854 


3615 Olive St. 
Newstead 3399 


Dan Waggoner Bldg. 
2-2261 

82 E. Hancock Ave. 
Columbia 0860 


347 Madison Ave. 
Murray Hill 6-1800 


Insurance Bldg. 
Fannin 3972 


1031 S. Broadway 
Prospect 9207 


D. C. Sehnabel 
Arthur Braitsch 
A. Lorimer 


J. Carson Brantley 
A. N. Cheney 

©. Vietor Gulla 
Oscar Bresnick 

R. C. Breth 


K. J. Beaver 


Tom Varley 


Robert T. Van Norden 


Emil Brisacher 
Weston Settlemier 
Charles Gabriel 
Robert J. Davis 
James E. Murley 
J.J. Manning 

C. F. Broeder 
Rowland Broiles 
Raymond McCarty 
Herbert R. Bayle 
Harry M. Overstreet 


Harry E. Pengel 


Bernard M. Brooks 


A. R. Brooks 


Union Natl. Bank Bldg. Sidney M. Brooks 
74 y 


2-18 


General Motors Bldg. 
Trinity 2-8250 


714 W. Olympic Blvd. 


Prospect 2052 


Earl L. Saunders 
A. Hall Allen Jr. 


Carl Georgi, Jr. 


Willard S. Wood 


933 Merchandise Mart J. B. Allen 


Delaware 8333 


10 Rockefeller Plaza 
Circle 6-8700 


919 N. Michigan Ave. 
Whitehall 8012 


150 E. Superior St. 
Delaware 3800 


Harry Schneiderman 


J.J. Hagan 


Louis E. Golan 


J. C. Callahan 
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VERY SALES SHOT HITTING 
VIRGINIA’S GREATEST MARKET! 











No waste of ammunition 


smashing home 


of over a half million 


W GH 
\fosarelts 


delivers 


Newpg 


Virginia's riches 


euemiee tH Sales, 
Bacheteheten, Mer- 
betes and Pro- 
Srawiubetts staffs are 
[mon icient syn- 
deta Gun-crew 
Cehabelemmaoll expert 
Si mOONe ROL for 
vaeertemasatising 
dollar. 


MEMBER 
MUTUAL BROADCA 


BURN SMITH COMPANY, 


New York Chicago 





om Mihi lmileicsascn Audience 


meaeve primary coverage of 
News and Portsmouth . . 
moma, Ss greatest defense centers and 


market. . 


at Lowest Cost. 





PORTSMOUTH 


WPORT NEWS 
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Agency 


Franklin Bruck Adv. Corp 


Buchanan & Co 


Buchanan-Thomas Adv. 
Agency 


Buchen Co. 

Earle A. Buckley Organi 
zation 

Bullard Agency 

John Bunker Inc 

Burnet-Kuhn Adv. Co 

Leo Burnett Co 

J. E. Burns Adv. 

Charles L. Burns & 
Associates 


Bert Butterworth Agency 


Byer & Bowmar 


Mark Byron Inc. 


B—(Continued) 


City 


New York 
New York 
Chicago 

Los Angeles 
San Francisco 


Omaha 


Chicago 
Philadelphia 

Port Huron, Mich 
Cincinnati 
Chicago 

Chicago 

New York 
Chicago 
Cleveland 
Hollywood, Cal 


Columbus, O 


Miam 


wh 


Address 
Telephone Number 


1270 Sixth Ave 
Cirele 7-7661 

1501 Broadway 
Medallion 3-3380 
919 N. Michigan Ave 
Delaware 5522 

427 W. Fifth St. 
Mutual 6316 

406 Montgomery Si 
Garfield 5241 


412 S. 19th St 
Atlantic 2125 


400 W. Madison St 
Randolph 9305 

1600 Arch St 
Rittenhouse 0180 
220 Quay Si 

6137 

Schmidt Bldg 
Parkway 5905 

520 N. Michigan Ave 
Superior 3800 

860 N. Michigan Ave 
Central 5959 


Time & Life Bldg 


Circle 6-8059 

75 E. Wacker Drive 
Andover 5454 
1243 Rockwell 
Main 0654 


1622 N. Highland Av 
Hollywood 7263 


Ave 


203 E. Broad St 
Main 3276 


219 Biscayne Bivad 
was 
3! 


7351 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


M. J. Kleinfeld 
Paul Munroe 

George Ensinger 
Fred M. Jordan 


Ray Randall 


Adam Reinemund 
G. H. Lindley 
L. H. Thomas 


Cc. W. Fisher 
Farle A. Buckley 
Rockwood Bullard 


Richard D. Downing 
John Bunker 


F. J. Woods 
B. C. Herrick 
E. Ross Gamble 


Louise Jansberg 


Jay FE. Burns 


Charles L. Burns 


Bert Butterworth 


Herbert Byer 
Gus K. Bowman 
Joel M. Burghalter 


Richard V 


Porterfield 





STAGGERING 


THE IMAGINATION.. 


W000 


... ALL ISN ONE SPOT: 


Here's the New market you've been looking for . . . 
$100.000.000.00 in Defense Contracts dropped right 
into the heart of this concentrated Texas Gulf Coast 


Industrial Area — and that in addition to the already 


prosperous 


retail 


trade in 


the 


Beaumont-Port 


Arthur 


Metropolitan Areas. $53.628.000.00 was spent in the 


retail stores of these two cities in 1939. according to ofh- 


ce 
cl1ai 


census 


reports. 


PLACE YOUR SCHEDULES 


WHERE YOU KNOW THE PAYROLL! 







BLUE NETWORK 


\ Represented by 
HOWARD H. 


FULL TIME 
560 KC 


/OOOWATTS 


BEAUMONT 


WILSON COMPANY 
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Agency 
Harold Cabot & Co 
Cahn- Miller 
Caldwell-Baker Co 
Calhoun 


Adv. Ageney 


Calkins & Holden 
Callaway Associates 
D. T. Campbell Ine 
W. Austin Campbell Co 


Campbell-Ewald Co 


Campbell-Ewald Co. of 
New Yor 


Campbell- Mithun 


Campbell-Sanford Adv. Co 


Solis S. Cantor 


Caples Co. 


Carlton, Porterfield 
Carpenter Adv. Co 
Carter, Jones & Taylor 


Carter-Owens Adv. Agency 


Carter-Thomson Co 
Walker Casey 
Edward Cave Co. 


Cecil & Presbrey 


Century Adv. Agency 
Central Adv.Corp. 


Cesana & Associates 


BROADCASTING e Broadcast Advertising 


C 

City 
Boston 
Baltimore 
Indianapolis 
Denver 
New York 
Chicago 
Boston 
Chicago 
Los Angeles 
Detroit 
Chicago 
Dallas 
Los Angeles 
San Francisco 
New York 


Minneapolis 


Cleveland 
Chicago 
New York 
Toledo, O 
Philadelphia 
Chicago 
New York 
Omaha 

Los Angeles 
Miami 
Cleveland 


South Bend, Ind. 


Kansas City, Kan. 


Philadelphia 
Nashville 
New York 
New York 


Chicago 


Beverly Hills, Cal. 200 S. Beverly Drive 


Address 
Telephone Number 


24 Milk St 
Hancock 7690 


413 N. Charles St 
Vernon 4411 


Merchants Bank Bldg 


Lincoln 3666 


Colorado Bldg 
Main 5059 


247 Park Ave 
Wickersham 2-6900 


333 N. Michigan Ave 
Randolph 3831 


210 South St 
Hancock 9471 


222 W. Adams St 
State 2713 

542 S. Broadway 
Michigan 3875 


General Motors Bldg 
Trinity 2-6200 


230 N. Michigan Ave 


Central 1946 


Republic Bank Bldg 
C-1318 


714 W 
Prospect 1275 
703 Market St 
Douglas 5670 
1230 Sixth Ave 
Cirele 7-6383 


Northwestern Bank 
Bldg 
Atlantic 3231 


1105 Chester 
Prospect 4391 


Ave 
608 S. Dearborn St 
Wabash 6770 


342 Madison Ave 
Murray Hill 2-8397 


1922 Linwood Ave 
Adams 8623 


1600 Walnut St 
Pennypacker 1626 
225 E. Erie St. 
Superior 6016 


230 Park Ave 
Murray Hill 6-6500 


1504 Dodge St. 
Jackson 1107 


412 W. 6th St. 
Mutual 4148 


Postal Bldg. 
3-5865 

Citizens Bldg. 
Main 1570 
Associates Bldg. 


3-3171 


Occidental Bldg. 
Drexel 3077 


1420 Walnut St. 
Pennypacker 0650 


3d National Bank Bldg. 


olde 


205 E. 42d St. 
Murray Hill 4-3135 


247 Park Ave. 
Wickersham 2-8200 


228 N. LaSalle St. 


Central 5255 


“restview 1-5766 


4 
(Russell Birdwell & Associates) 


Detroit 
Indianapolis 
San Francisco 


Hollywood 


Industrial Bank Bldg. 


Cadillac 7760 


Board of Trade Bldg. 


Lincoln 7648 
Monadnock Bldg. 
Exbrook 8572 
6518 Selma Ave. 
Hollywood 8155 


Olympic Blvd 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


Harold Cabot 

C. LeRoy Miller 
Howard C. Caldwel 
B. A. Ohlander 

J. J. Grifiin 

Ray P. Clayberger 
Hilmer V. Swenson 
Morris Susmar 

D. T. Campbell 
W. Austin Camphbel 
Garfield C, Packard 
R, F. Field 
Aubra Dodsor 
Steven S. Arnett 


R. V. Dunne 


Kenneth Young 
EB. A. Elliott 


Louis Knopp 


Jay P 
L. J 


Garlough 
Kraft 
Sylvester Geasey 
Fred A. Koenig 
R. L. Sisson 
Solis S. Canto 


W.E 


. Gibson 
Ruth Folster 

L. M. Branch 
R. L. Pullman 
Leo Meehan 

R. V. Porterfield 
L. D. Carlton 

F. F. Lamorelle 


L. J. Carter 


Charles Carter 
Everett Herndor 
W. G. Rowe 

A. M. Fanning 
Walker Casey 
Parker Smith 

E. H. Manning 
Edward Tompkins 


Edwin C. Olson 


Russell Birdwell 


Norman R. Thal 
G. Vance Smith 
Carl W. Pierce 


Renzo Cesana 
Carl Webster Pierce 





Agency 


Harold 8. Chamber 
Associates 
Chambers & Wiswe 
Nelson Chesman C 
Chicago Union Adi 
Church-Green Co. 
Cinema Adv. Agen 
¢, P. Clark Ine 
Darwin H. Clark | 
Steiniger Clark & 


Artists 


Clements Co. 


Cline Adv. Servic 
Robert M. Clutel 
L, C. Cole Adv. 
Cole's Ine. 

Harold 1. Collen 
Wendell P. Colte 
Russell C, Come 
Commercial Bro 
Commercial Ras 


Adv. Agency 


Commonwealth 


| 
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Agency 


Harold S. Chamberlin & 
Associates 


Chambers & Wiewell 


Nelson Chesman Co. 


Chicago Union Adv. Agency 


Chureh-Green Co. 
Cinema Adv. Agency 
¢, P. Clark Ine 


Darwin H. Clark Adv. 


steiniger Clark & Associated 


Artists 


Clements Co. 


Cline Adv. Service 
Robert M. Clutch Co. 
L. C. Cole Adv. 


Cole's Inc. 


Harold I. Collen Adv. Agency 


Wendell P. Colton Co. 


Russell C. Comer Adv. 


Commercial Broadeasters 


Commercial Radio Service 


Adv. Ageney 


Commonwealth Adv. Agency 


City 
St. Paul 
Boston 
Chattanooga, 

Tenn 
Chieago 
Boston 
Hollywood 
Nashville 
Los Angeles 
Kansas City 


Philadelphia 


Boise, Id 
Philadelphia 
San Francisco 
Des Moines 
Chicago 


New York 


Co Kansas City 


Chicago 
New York 


Boston 





C—(Continued) 


Address 
Telephone Number 


Ondicott Bldg. 
Elkhurst 4314 

38 Newbury St. 
Commonwealth 5860 
Main & Market 
6-4942 

20 W. Jackson Blvd. 
Wabash 5782 


248 Boylston St 
Kenmore 5440 


1731 N. Highland Ave 
Gladstone 2191 


2411 West End Ave. 
7-8602 


541 S. Spring St. 
Michigan 6021 


Studio Bldg. 
Main 1720 


1601 Chestnut St 
Rittenhouse 0236 


First Natl. Bank Bldg 
206 

121 N. Broad St 
Rittenhouse 9805 


156 Montgomery St 
Exbrook 8865 


720 Grand Ave 
4.0029 


400 N. Michigan Ave. 


Delaware 5999 
122 EB. 42d St 
Ashland 4-7444 


Fairfax Bldg 
Harrison 3964 
192 N. Clark St 
Dearborn 0208 
30 “ockefeller Plaza 
Columbus 5-0771 


0533 


93 Summer St. 
Hubbard 0230 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


H. S. Chamberlin 
George J, Chambers 
Henry Tritschler 
John E. Fontaine 


Simon Levin 


C. BE. Beckwith 


Lawrence W. Allen 
Cc. P. Clark 
Darwin H. Clark 


George Rollins 


Alice V. West 

EK. D. Masterman 
1. W. Clements 

R. H. Smith 


John Greenlee 
Robert. M. Cluteh Jr 
L. C. Cole 

James L. Cole 

A. T. Cole 

Harold IT. Collen 

A. F. Dermody 
Russell C. Comer 
John C. Fehlandt 


Andre Suotto 


Jerome O'Leary 








Agency 


Compton Adv. 


Condon Co 
Conner Adv. Agency 
Cosrnor Co 

Richard F. Connor Adv. 


Agency 


8. A. Conover Co 


Consolidated Adv. Agency 
Continental Adv. Service 


Coolidge Ady. Co 


Couchman Adv. Agency 
Coulter-Mueller-Grinstead 
Cowan & Dengler 

Cox Associates 

Cox & Tanz 
Cramer-Kraaselt Co. 

Chet Crank Ine. 

Craven & Hedrick 
Theodore B. Creamer Adv 


Critchfield & Co. 


C—(Continued) 


City 
New York 
Chicago 
Tacoma, Wash 
Denver 
San Francisco 
Los Angeles 
Boston 
New York 
Los Angeles 


Des Moines 


Dallas 

San Antonio 
New York 
Detroit 
Philadelphia 
Milwaukee 
Los Angeles 
New York 
Los Angeles 


Chicago 


Address 
Telephone Number 


630 Fifth Ave, 
Circle 6-2800 


221 N. LaSalle St 
State 7210 


Washington Bldg 
Main 3483 
RKO Bldg. 
Keystone 5351 
Rialto Bldg. 
Yukon 0196 


515 S. Spring St 
Tucker 6249 

75 Federal St 
Hancock 4770 

505 Fifth Ave 
Vanderbilt 6-5258 
210 W. Seventh St. 
Trinity 8278 
Insurance Exchange 


Bldg. 
38-5195 


2102 Bryan St. 
Riverside 2932 
Majestic Bldg. 
Fannin 1852 

527 Fifth Ave. 
Murray Hill 2-0940 
60 EB. Euclid Ave. 
Madison 0473 
Drexel Bldg. 
Lombard 1720 

733 N. Van Buren St 
Daly 3500 

950 S. Broadway 
Tucker 6131 

522 Fifth Ave. 
Murray Hill 2-5010 
701'. S. Lorraine Blvd 
Wyoming 3249 


720 N. Michigan Ave. 
Superior 3061 





Radio Director 
Chief Timebuyer 


Other Radio Executives 


John E. MeMillin 
Wm. Maillefert 
Daniel Potter 


Jane Stockdale 


Roscoe A. Smith 
Victor Kaufman 


Cecil R. Conner 

R. W. Conley 
Richard F. Connor 
Frank ©. O'Conner 
Albert H. Clime 
Charles L. Rothschild 


Joseph Osherenko 


Paul Blakemore 
Henry Kroeger 
Robert H. Morgan 


Albert Couchman 
Norval Schneringer 


©. P. Mueller 
Helen Bond 
Florence Cox 
A. P. Cox 
Eugene R. Tanz 

Holland Engle 

Chet Crank 
Bernard N. Craven 


Theodore B. Creamer 


Morrison Wood 

















-™ 


over the South’s Greatest Cit 


by using 


WSMB 


NBC RED 


NEW ORLEANS 
And Its Trading Territory 


The Station with the best programs and best 


signal at lowest cost 
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1942 Yearbook Number ¢ Page 287 
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Agency 


Crolly Adv. Agency 


Crook Adv. Agency 


Samuel C. Croot Co. 


Arthur Crosby Service 


Cruttenden & Eger 


Cusack Adv. Co. 


Dake Adv. Agency 


Dako Adv. Agency 
Ralph W. Dalton & 
Associates 


D'Arcy Adv. Co 


Jimr 


Daugherty Inc. 


Ed Davidson Adv. Agency 


Davis Adv. 


C—(Continued) 


City 


Wilkes-Barre, Pa 


Seranton, Pa 


Philadelphia 


Dallas 
New York 
New York 
Chicag« 
Denver 


San Francise 


Minneapolis 


Troy, O 


New York 
Cleveland 


St. Louis 


San Diego, C 


Asheville, N 


al. 


Address 
Telephone Number 


Bennett Bidg. 
2-7191 
128 Birch St. 
3-2524 


1334 W. Girard Ave. 
Stevenson 7229 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


Charlies B. Keiser 


Dennis F. Crolly 


Arthur O'Neill 


Southwestern Life Bldg.J. P. Anderson 


7-1771 
28 W. 44th St. 
Bryant 9-2588 


516 Fifth Ave. 
Murry Hill 2-2618 


64 BE. Lake St. 
Central 7830 


California Bldg 
Cherry 6589 


116 New Montgomery 
St. 
Sutter 2403 


300 Nicolett 
Geneva 5044 


Ave 


Public Square 
Missouri Pacific Bldg 
Central 6700 

515 Madison Ave. 
Eldorado 5-5435 
Terminal Bldg. 
Cherry 0158 

706 Chestnut St. 
Main 0790 

S. D. Trust & Savings 


g. 
Franklin 3627 


1 
A 


Arcade Bldg. 
245 


Wilson W. Crook 
D. B. Brandt 
William Krieger 
B. F. Landsman 


Edmond I. Eger 


John Foster 
Mabel Gates 


L. E. Dake 


Walter Heynacher 


Theima D. Ross 
Ralph W. Dalton 


F. S. Ott 
Felix W. Coste 
Henry C. Klein 


S. P. Seward 
James M. Daugherty 


Ed Davidson 


W. H. Davis 











LOW 


“Plus” 


RATE BLANKETS NORTH CAROLINA 


“KEY” CITY—With Values 


Greensboro, N. C.—‘‘Pivot of the Piedmont,”’ with 
high per capita earnings and regular payrolls 
from diversified sources, is noted for its “‘trade- 
at-home” spirit. WGBG offers exceptional returns 
on your advertising dollar spent in this city—with 
a “Plus” value of heavy listener audience in its rich 
trade area—backed by merchandising aid from an 
up-and-coming staff of alert radio men. 





1000 Watts 


Greensboro, N. C. 
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WGBG 


980 Kc. | 


Agency 


Davis, Harrison & Simmonds 
Dawson Ine. 

Frank T. Day Ine 

Ben Dean Adv. Ageney 

De Biasi 


Adv. Ageney 


John L. deBrueys Agency 
Henry DeHaan Adv. Ageney 


Tra E. DeJernett 
Service 


Adv. 
Robert F. Dennis Inc. 
Craig E. Dennison Adv 
D'Evelyn © Wadsworth 
J. H. Diamond & Co. 
Dickie-Raymond 
Dicklow Adv. Ageney 
Diener & Dorskind 


H. M. Dittman Adv. Agency 


Dixie Advertisers 
Frank E. Dodge & Co. 


Doe-Anderson Adv. Agency 


Ralph L. Dombrower Co. 


Donahue & Coe 


Lee E. Donnelley Co. 
Leonard D’Ooge & Assoc. 


Doremus & Co. 


Albert H. Dorsey Adv. 
Agency 

Charles F. Dowd Inc. 

John C. Dowd Inc. 


Monroe F. Dreher Inc. 


Driver & Co. 

Jim Duffy Inc. 

Roy S. Durstine Inc. 
Alvin E 


Dyer Adv. Agency 


BROADCASTING e Broadcast Advertising 
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City 
Hollywood 
Greenville, S.C 
Boston 
Grand Rapids 
New York 
Houston 
Philadelphia 
Dallas 
Los Angeles 
Chicago 
San Francisco 
San Francisco 
New York 
Dallas 
New York 


Philadelphia 


Jackson, Miss. 


Providence, R. I 


Louisville 


Richmond, Va. 


Washington, D.C. 
New York 
Atlanta, Ga. 
Cleveland 
Oakland, Cal. 
New York 
Boston 
Philadelphia 
Chicago 

San Francisco 
Philadelphia 
Toledo 
Boston 

New York 
Newark 
Omaha 
Chicago 

New York 
Cincinnati 


Spokane, Wash. 


Address 

Telephone Number 
306 N. Vermont Ave 
Normandie 2-2158 
Prevost Bldg. 
780 
729 Boylston St. 
Kenmore 4854 


Houseman Bldg 
8-0666 


51 Chambers St. 
Worth 2-7093 


Ben Milam Hotel 
Capitol 2241 
Drexel Bldg. 
Lombard 0719 
Wilson Bldg 
Central 2620 

219 W. Seventh St 
Trinity 2458 


225 N. Michigan Ave 
Dearborn 3188 


486 California St 
Garfield 8267 


Pacific Bldg 
Douglas 5006 


521 Fifth Ave 

Murray Hill 2-4212 
Rio Grande Nat'l. Bldg 
2-8295 


2-82 


147 W. 42d St 
Bryant 9-8300 


Market St 
Bldg. 
Rittenhouse 0964 


Nat. Bank 


Lampton Bldg. 
4-5434 


Industrial Trust Bldg. 
Dexter 2470 


Martin Brown Bldg. 
Wabash 3193 


210 E. Franklin St 
3-1113 


Woodward Bldg. 
District 5180 
1270 Sixth Ave. 
Columbus 5-4252 


Hurt Bldg. 
Main 5662 


Union Trust Bldg. 
Main 5194 
Tribune Tower 
Twin Oaks 2322 
120 Broadway 
Rector 2-1600 

50 Congress St. 
Hubbard 1510 


1520 Sansom St. 
Rittenhouse 0925 
208 S. LaSalle St. 
Central 9132 

544 Market St. 
Garfield 6688 
Bulletin Bldg. 
Locust 5547 


Richardson Bldg. 
Main 6234 

Park Square Bldg. 
Hubbard 8050 
RCA Bldg. 

Circle 6-0720 

790 Broad St. 
Mitchell 2-7918 


Redick Tower 
Jackson 4640 


111 W. Washington St. 
Randolph 4827 

580 Fifth Ave. 

Bryant 9-2977 
Enquirer Bldg. 

Cherry 0032 

S 204 Howard St. 
Riverside 0026 


Radio Director 
Chief Timebuyer 


Other Radio Execatives 


Jack M. Lenz 


James Dawson 
Frances B. Day 
Ben Dean 


A. De Biasi 
A. Mauro 


John L. deBrueys 


Violet Short 
Ira E. DeJernett 


Robert F. Dennis 
A. D. Reiwitch 
Leland L. Levinger 
J. H. Diamond 
L. J. Raymond 

Irene Scott Dicklow 


Nathan Diener 


Harry M. Dittman 


Karl Shuman 
Richard Lewis 


Elmer H. Doe 
Warwick Anderson 
Robert L. Headen 
P. J. Fulmer 

D. F. Fowler 

H. D. Trayler 


Philip Rosenfeld 
Jack B. Peters 
Harry L. Morrill Jr. 
Lee Donnelley 


W. Warren Anderson 


William Reid 

J. P. Dynda 

Mrs. E. S. Harding 
H. W. Grady 

H. S. Lamb 


John C. Dowd 
Edward D. Parent 


Ralph A. Ekstam 


Ernest A. Dreher Sr. 


F. J. Driver Jr. 
H. E. Hansen 


Donald C. Graves 
F. S. Anderson 


Roy S. Durstine 
A. T. Gardiner 


James Smyth 


Alvin E. Dyer 








Agency 


Fastburn & Sieg 


Eastern Advert is 


Eastman, Scott | 


Fred H. Ebersol 
Ine. 


Eddy-Rucker N 


Stanley J. Ehlir 
Kiteljorg & Bea 
Harry Elliott A 
Roy Elliot Co. 
A, W. Ellis Co. 


Ellis Adv. Cc 


Sherman K. E 


Joseph Eliner 
Emery Adv. ¢ 
Engel Adv. 

Ennis-Anders 
Equity Adv. 
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Agency 


Bastburn & Siegel 


Eastern Advertiser's Service 


Eastman, Scott & Co. 


Fred H. Ebersold 
I 


ne. 


Eddy-Rucker-Nickels Co. 


Stanley J. Ehlinger, Adv. 


Kiteljorg & Beane Adv. 
Harry Elliott Adv. 

Roy Elliot Co. 

A. W. Ellis Co. 

Ellis Adv. Co. 

Sherman K. Ellis & Co. 
Joseph Eliner Co 

Emery Ady. Co. 


Engel Adv. 


Ennis-Anderson Adv. Agency 


Equity Adv. Agency 


City 


Atlanta 


Birmingham 


Hollywood 


Atlanta 


Chicago 


Cambridge, Mass. 


Tulsa, Okla. 
Indianapolis 
San Francisco 
Boston 
Boston 
Buffalo 

New York 
Chicago 
New York 
Baltimore 
Chicago 
Fresno, Cal. 


New York 


E 


Address 
Telephone Number 


623 Spring St. 
Hemlock 7675 
Watts Bldg. 


6305 Yucca St. 
Hillside 3137 


Mortgage Guarantee 
Bldg. 

Walnut 9642 

20 N. Wacker Drive 

Franklin 0106 

1400 Massachusetts 
Ave. 

Kirkland 4284 


421 W. Sixth St. 
4-2628 


19 W. 38th St. 
Wabash 5665 


Monadnock Bldg. 
Douglas 1146 


25 Huntington Ave. 
Kenmore 7974 


24 School St. 
Capital 1544 


3053 Main St 
University 4500 


500 Fifth Ave. 
Lackawanna 4-3570 


141 W. Jackson Blvd. 


Harrison 8612 


331 Fourth Ave. 
Stuyvesant 9-0536 


Baltimore Life Bldg. 
Plaza 7440 


919 N. Michigan Ave 


Superior 7656 
Holland Bldg. 
38-2613 


113 W, 42d St. 
Bryant 9-0060 


Radio Director 


Chief Timebuyer 
Other Radio Executives 


Harry L. Siegel 
Bill Roman 
Bob Axtell 

T. O. White 


Paul F. Adler 


E. Gerry Eastman 


B. B. Popell 


C. W. Johnson 


Stanley J. Ehlinger 
Joe E. Shidler 


R. A. Beane 


Harry Elliott 


Roy D. Elliott 


Lester L. Mayo 
A. W. Ellis 


Jerome R. Ellis 
Henry Weil 


Edward Aleshire 


Ed Aleshire 
John L. Snodgrass 


Joseph Eliner 
H. C. Schuckle 
F. L. Engel Jr. 
Frank Ennis 


E. E. Anderson 


Irving Weinberg 





Agency 


Erwin, Wasey & Co 


Erwin, Wasey & Co. of the 


South 


Benjamin Eshleman Co. 


Lawrence Esmond Adv. Corp. 


William Esty & Co. 


Evans Associates 


Albert Evans & Le May 


Adv. Agency 


Export Adv. Agency 


Ted H. Factor Agency 


Fairall & Co. 


City 


New York 


New Haven 
Chicago 
Minneapolis 
Seattle 
Los Angeles 
San Francisco 
Houston 
Dallas 
Oklahoma City 
Philadelphia 
New York 
New York 
Hollywood 
Chicago 
Fort Worth 


New York 


Los Angeles 


Des Moines 


E—(Continued) 


Address 
Telephone Number 


420 Lexington Ave. 
Mohawk 4-8700 


157 Church St. 
5-8705 


230 N. Michigan Ave. 


Randolph 4952 


Midland Bank 
Atlantic 1233 


Skinner Bldg. 
Main 6435 


714 W. Olympic Blvd. 


Prospect 531 

333 Montgomery St. 
Exbrook 7004 

711 Main St. 
Charter 4-3354 
Thomas Bidg. 
2-5428 

First Natl. Bldg. 
2-0605 

260 S. Broad St. 
Kingsley 2590 

331 Madison Ave. 
Murray Hill 2-1808 


100 East 42d St. 
Caledonia 5-1900 
1537 N. Vine St. 
Hillside 2183 


307 N. Michigan Ave. 


State 8927 


Dan Waggoner Bldg. 
2-4184 


271 Madison Ave. 
Caledonia 5-8738 


F 


1709 W. Eighth St. 
Drexel 7187 


Paramount Bldg. 


3-5255 





Radio Director 
Chief Timebuyer 
Other Radio Executives 
Edward J. Fitzgerald 

Mary Dunlavey 
Martin D. Wickett 
John F. Barteau 
Harry K. Gilman 
Charles H. Pinkham II 


Mac Martin 

H. O. Nelson 

H. A. Stebbins 

Louis Honig 

Joe W. Edwards 
Harold Halsell 
Stanley W. Foran 
Warren A. Humphrey 
Ben Bush 

Lawrence B. Esmond 
Richard Marvin 


Tom Lynch 


W. R. Moore 


L. G. Wileox 
K. V. Reed 


Albert Evans, Jr. 
Victor LeMay 


A. Beyla 


Aileen Le Bell 


C. R. Dudley 
L. R. Fairall 
J.S. McLaren 

















DOING A PEACH OF A JOB IN GEORGIA 


NEW _-;: KW (DAY AND NIGHT) TRANSMITTER 


STUDIOS IN SOUTH’S NEWEST 
AND MACON’S FINEST OFFICE BUILDING 





XTRA! EXTRA! 


THE YEAR 1942 
BRINGS BRAND 
NEW FACILITIES 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 





Agency 
H. W. Fairfax Adv. Agency 
Farson & Huff Adv. Agency 
Federal Adv. Agency 


Warren P. Fehiman Adv. 
Harry Feigenbaum Adv 
Agency 


Marguerite Felber Adv. 
Agency 


Courtland D. Ferguson Inc 


Ferry-Hanly Co 


Lawrence G 


Fertig & Co 


Robert G 


Fields & Co 
Fink & Doner Inc 


Firestone Adv. Agency 


First United Broadcasters 


M. M. Fisher Associates 


F—(Continued) 


City 


New York 


Louisville 


New York 


Huntington Park, 


Cal 


Philadelphia 


Hollywood 


Washingtor 


Baltimore 
New York 
Chicago 
Kansas City 
New York 
Nashville 
Detroit 

St. Paul 


Chicage 


Chicage 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


Address 
Telephone Number 


551 Fifth Ave. 
Murray Hill 2-8680 


Mrs. Janice Hamilton 


Republic Bldg. W.N. MeKamy 
Wabash 3279 

444 Madison Ave 
Eldorado 5-6400 


John S. Davidson. | 


2616 Randolph St 
Kimball 9296 


W. P. Fehiman 


1420 Walnut St 
Pennypacker 3623 


David Werman 
Ralph Hart 


1680 N. Vine St. 
Granite 8367 


Marguerite Felber 


National Press Bldg. 
National 7713 


Courtland D. Fer 
guson 
Dorothy Starbuck 


525 N. Charles St. 
Vernon 7211 

500 Fifth Ave. 
Longacre 5-5000 
111 W. Monroe St. 
Central 83338 
Fidelity Bldg. 
Harrison 4890 

149 Madison Ave. 
Murray Hill 4-3300 


H. E. Lehman 


K. C. Ring 
John M. Farrell 


Q. V. Brewer 
Henry Bretzfield 


Warner Bldg. R. G. Fields 
6-1977 

Washington Blvd. Bldg. Wilfred B. Doner 
Cherry 0244 


Pioneer Bldg. 
Cedar 2545 

201 N. Wells St 
Randolph 7800 


Allen L 


Firestone 


Hugh Rager 

Roy E. Dodge 
George J. O' Leary 
184 N. LaSalle St. Jack Fisher 
Central 1211 








MUTUAL 
NETWORK 











*44% 





*LARGEST 


Covering 





90% Renewals On National 
And Local Business 





| A FORJOE STATION 


CHICAGO-NEW YORK 





OF MAINE’S ENTIRE 


INDUSTRIAL MARKET 
From The Center 


WCoU 


(THE TWIN-CITY STATION) 


LEWISTON-AUBURN, MAINE 


Maine's 


YANKEE 
COLONIAL 


INDUSTRIES 
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Agency 
Fitzgerald Adv. Ageney 
Flack Adv. Agency 


Flagler Adv. Ine 
Floortraffiik Service 
Foley 


Adv. Agency 


Richard A. Foley Adv 
Agency 

Foreign Adv. & Service 
Bureau 

Fort & Co 

Foster & Davies 

Fox Adv. Co 


Don F. E. Fox & Assoc 


Albert Frank-Guenther Law 


Franke-Wilkinson-Schiwetz 


Frankel-Jones Co. 
Freitag Adv. Agency 
Oakleigh R. French & 
Assoc. 
Morton Freund Adv. 
Charles Daniel Frey Co. 
E. M. Freystadt Assoc. 
Jean Scott Frickelton Adv. 
Agency 
Friend Adv. Agency 
Frizzell Adv. Agency 
Harry M. Frost Co, 
Fuller & Smith & Ross 
Fuller & Smith & Ross 


Fulton, Horne, Morrissey Co. 


Jerome G. Galvin Adv. Co. 
Gandy Adv. Agency 


Gardner Adv. Co. 


Alvin Gardner Co. 

Sidney Garfinkel Adv. 
Agency 

W. W. Garrison & Co. 


Geare- Marstor 


BROADCASTING e Broadcast Advertising 


F—(Continued) 


City 


New Orleans 


Syracuse, N. ¥ 


Buffalo 


San Francisco 


Cleveland 


Philadelphia 


New York 


Charlotte, N.C 


Cleveland 
Baltimore 
Utiea, N. Y 
New York 
Philadelphia 
Boston 
Chicago 

San Francisco 


Houston 


Chicago 
Atlanta 
St. Louis 
New York 
Chicago 

New York 
San Francisco 
New York 
Minneapolis 
Boston 

New York 
Cleveland 


Chicago 


Kansas City 
Dallas 

St. Louis 
New York 
New York 
San Francisco 
Chicago 
Philadelphia 


New York 


G 


Address 
Telephone Number 


833 Howard Ave. 
Raymond 5194 


Hills Bldg 
2-3129 


170 Franklin St 
Cleveland 0925 
3512 Divisadero St 
Fillmore 0504 


NBC Bidg. 
Cherry 1490 


1528 Walnut St 
Kingsley 1560 


7 EB. 42d St. 
Murray Hill 2-3444 


Kinney Bldg 
3-8859 


Keith Bldg 
Cherry 5792 


510 St. Paul St 
Vernon 3939 

Paul Bldg 

4-4072 

131 Cedar St 
Cortland 7-5060 
Packard Bldg 
Rittenhouse 3915 

10 Post Office Square 
Hancock 5900 

1 N. LaSalle St 
Dearborn 8910 

Stock Exchange Bldg 
Exbrook 3484 


Cotton Exchange Bldg 
Capital 0168 


43 EB. Ohio St 
Superior 0707 


Standard Bldg. 
Walnut 3493 


4235 Lindell Blvd 
Newstead 0037 


400 Madison Ave. 
Wickersham 2-7985 


333 N. Michigan Ave. 
State 8161 


570 Lexington Ave 
Plaza 3-1253 

1355 Market St. 
Hemlock 6030 

220 W. 42d St. 
Wisconsin 7-4708 
Plymouth Bldg. 
Main 1915 

260 Tremont St. 
Liberty 0813 

71 Vanderbilt Ave. 
Murray Hill 6-5600 
1501 Euclid Ave. 
Cherry 6700 


612 N. Michigan Ave. 
Delaware 5430 


3619 Broadway 
Valentine 1661 
Mercantile Bldg. 
2-4737 

Syndicate Trust Bldg. 
Garfield 2915 

9 Rockefeller Plaza 


Columbus 5-2000 

7 E. 42d St. 
Murray Hill 2-3444 
26 O'Farrell St. 
Exbrook 3420 

400 N. Michigan Ave. 
Superior 8191 

1600 Arch St. 
Rittenhouse 3572 
420 Lexington Ave. 
Mohawk 4-0880 


Radio Direct 
Chief Timedayer 
Other Radio Executives 


Leon ard Gessner 


John B. Flack 
M. M. O'Neil 
M. I. Flagler 


John B. Parsons 

Robert B. Foley 

Joseph M. DeLone 
Jr 

Joseph E 


Palmer 


John L. Fort 


Maxton R. Davies 
Merral A. Fox 
Don F. E. Fox 


H. T 


Rockwell 


Robert L. Ingold 


August Hirschbaum 


Joseph J. Klein 


Lucrezia Kemper 


Joe B. Wilkinson 
P. C. Franke Jr 


D. K. Williams 


Joseph V. Freitag 
Norman Frankel 


C. S. Pangman 
K. J. Bayer 


Erwin Spitzer 

A. H. Black 

E. M. Freystadt 
Jean Scott Frickelton 
Benjamin Friend 

F. L. Frizzell 

Karl M. Frost 
Harvey P. Newcomb 
Miss Lee Williams 
W. J. Staab 


E. H. Morrissey 


Jerome G. Galvin 
J. O. Simon 


W. P. Gandy 
Charles E. Claggett 
E. A. W. Schulenburg 
Roland Martini 
Alvin I. Gardner 
Walter Guild 

H. P. Falvey 

G. P. Schill 


Frank Murphy 


Radcliffe Romeyn 


Charles K. Robinson, 
Jr. 





Agency 


General Adv. Agen 


jerber ‘ 


Joseph R. ( 


Gerth-Knollin Ady 


J, Stirling Getche 


(ever, Cornell & 


Gibbons Adv A 
Giezendanner ¢ 
Gillham Adv. A 
Bert S. Gittins 


Glaser-Gottsch 


Glasser-Gailey 


Gleason Adv. 


Ray K. Glenn 


Francis K. G 
H. J. Gold € 


Max Goldbe 


I. A. Goldm 


H. H. Good 
Goodkind, | 
Phil Gordo 
Gotham Ar 
Gottschald 
(Divisio 
Goulston ¢ 
Gourfain- 
Grace & I 
Robert L. 

j Agency 
Grant & | 


Casmir 


BRC 











nebuyer 
Executives 
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Agency City 


general Adv. Agency Inc Los Angeles 
j 


Joseph R. Gerber Co Portland, Ore 


Gerth-Knollin Adv. Agency San Francisco 
Los Angeles 
J, Stirling Getchell New York 
Chicago 
Detroit 
Milwaukee 
Kansas City 
Gever, Cornell & Newell New York 
Detroit 
Tulsa 


Gibbons Adv. Ageney 


Giezendanner Co Houston 


Gillham Adv. Agency Salt Lake City 


Bert S. Gittins Milwaukee 


Glaser-Gottschaldt Boston 


Glasser-Gailey & Co. Los Angeles 


Gleason Adv. Ageney Detroit 


Ray K. Glenn Ady. 


Oklahoma City 


Dallas 


Fort Worth 


Francis K. Glew Adv, Grand Rapids 


H. J. Gold Co. New York 


Max Goldberg Adv. Ageney Denver 


I. A. Goldman & Co. Baltimore 
Philadelphia 
Pittsburgh 
H. H. Good Adv. Ageney New York 


Goodkind, Jeice & Morgan Chicago 


Phil Gordon Agency Chicago 
Gotham Adv. Co, New York 
Gottschaldt-Humphrey Atlanta 


(Division of C. P. Clark Ine.) 


Goulston Co. 


Boston 
Gourfain-Cobb Adv, Agency Chicago 
Grace & Bement Detroit 


Robert L. Gracemill Adv. 
Agency 


Grant & Wadsworth & New York 
vasmir 





G—(Continued) 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


Address 
Telephone Number 


1265 N. Vermont Ave. Ralf M. Spangler 
Olympia 2958 
1305 SW 12th 
Broadway 0515 


Ave. 
68 Post St. Bldg. 
Garfield 1081 


1709 W. Bighth St. 
Drexel 3339 


Byron H. Brown 


405 Lexington Ave. C 


A. Snyder 
Murray Hill 6-4800 


Carolyn R. Moser 


59 BE. Van Buren St. # 
Harrison 2606 


O. Holmberg 


New Center Bldg Lu 
Trinity 1-2200 


Mac Kenzie 


735 N. Water St. H.u 
Marquette 3567 


Seott 


Bryant Bldg 
Harrison 8102 


Karel Rickerson 


745 Fifth Ave. 
Wickersham 2-5400 


Miss FE. L. Larsen 
Miss Kay Twomey 


14250 Plymouth Road 
Hogarth 5520 


L. R. Bloom 


Natl. Bank of Tulsa J 
Bldg 
41-2444 


Burr Gibbons 


Southern Standard Kay Ware 
Bldg C. J. Giezendan 

Preston 5351 ner Jr. 

William B 


Continental Bank Sears 


Bidg Marion C. Nelson 
4-5516 
739 N. Broadway Bert S. Gittins 


Daly 6230 Vie S. Taylor 


Milton Gustafson 


Agency 


Grant Adv. 


Paul Grant Ady 
Graphic Guild 
Graves & Associates 
Gray-Rogers Agency 
Harry B. Green & Co 


Finley H 
Agency 


Greene Ady 
Gregory Adv. 

Greve Adv. Agency 

Grey Adv. Agency 
Griffith Adv. Agency 
Griswold-Eshleman Co. 
Julian Gross Adv. Ageney 
Groves-Keen 


Guenther, Bradford & Co 


G 





City 


Dallas 


Chicago 


New York 


(Continued) 


Address 
Telephone Number 


Gulf States Bldg. 
Riverside 8121 . 


919 N. Michigan Ave 
Superior 9052 
80 Rockefeller Plaza 
Circle 5-4485 


Mexico City, Mex. Guardiola Bidg 


Monterrey, Me 

Chicago 

New York 

Minneapolis 

Philadelphia 

Baltimore 

Buffalo 

Cleveland 

St. Paul 

New York 

St. Petersburg, 
Fla. 

Cleveland 

Hartford 

Atlanta 


Chieago 


Eric 14-63-93 
x. Padre Mier 474 


520 N. Michigan Ave. 

Superior 1988 

55 W. 42d St. 

Pennsylvania 6-0391 

Radisson Hotel 

Atlantic 4531 

12 S. 12th St 

Walnut 3636 

Baltimore Trust Bldg. 
Calvert 18 

860 Delaware Ave. 

Washington 3371 

Citizens Bldg. 

Main 7824 

Minnesota Bldg. 

Cedar 6388 

166 W. 32d St 

Chickering 4-3900 

Times Bldg. 

4311 

Terminal Tower 

Main 7626 

11 Asylum St. 

7-7179 

Bona Allen Bldg. 

Walnut 4517 

15 E. Huron St. 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


Will C. Grant 

Jimmy McClain 
Edwina Sprague 
John C. Morrow 


Larry Rhodes 
L. G. Harris 


Tyler Davis 
David Echols 


David Echols 


Alex D. Sniffen 
Ivan H. Graves 
W. B. Edwards 


Louis C. Pedlar Jr, 
Anne M. Engers 


Finley H. Greene 
Bromley House 

A. B. Connolly 
James H. Lang Jr. 
M. J. White 
Robert F. Bullard 
Earl R. Preble 
W. A. Weaver 


Paul R. Swimelar 


J. L. Groves, Jr. 
Welden Stevens 


San Diego, Cal. 


Statler Bldg. 
L, serty 6044 
672 S. Lafayette 
Park Place 
Fitzroy 2141 


David Stott Bldg. 
Cherry 9670 


First National Bldg 
8-5439 


Liberty Nat'l 
Bldg. 
2-3334 


Bank 


Fort Worth Natl. 
Bank Bldg. 
2-2575 


Murray Bldg. 
8-1848 


1123 Broadway 
Chelsea 2-7748 


Railway Exchange 
Bldg. 
Cherry 5533 


100 N. Eutaw St. 
Plaza 3357 


1015 Chestnut St. 
Lombard 4312 


Law & Finance Bldg. 


Grant 7400 


53 Park Place 
Cortland 7-3120 


919 N. Michigan Ave. 


Superior 6747 


840 N. Michigan Ave. 


Delaware 4486 


2 W. 46th St. 
Longacre 5-2616 


Norris Bldg. 
Walnut 6341 


35 Court St. 
Lafayette 5866 


400 N. Michigan Ave. 


Superior 3668 


New Center Bldg. 
Madison 4514 


So. Title & Trust Bldg. 


Franklin 6551 


405 Lexington Ave. 
Murray Hill 9-4591 


Everett BE. Doten 


Grace Glasser 
P, E. Gailey 


Miss A. I. Gleason 


Lowe Runkle 


Ray K. 


Glenn 


John Stewart 


Francis K. Glew 


H. J. Gold 


Max Goldberg 


I. A. Goldman 


Gabriel Goldman 


H. N. Goldberg 


Jack Levin 


Raymond Cabrera 


M. Lewis Goodkind 


John Morgan 


A. A. Kron 


Fred Storey 


E. J. Goulston 


Aaron Adler 


L. C. Grace 


Robert L. Gracemill 


Marvin Casmir 
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Lawrence 


Adv. Agency 
Gundlach Adv. Agency 


C 


Harry Margulies 
Philip W. Abrams 


J, C. Conway 


Superior 9474 
536 S. Hill St 
Tucker 9241 


Los Angeles 


Gumbinner New York 9 E. 4ist St Paul Gumbinner 
Murray Hill 2-5680 
Chicago 343 8. Dearborn St. E. T. Gundlach 


Wabash 1250 
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Smart buyers of radio time know that the longer waves at low fre- 
quencies, like KROD’s 600 kc, carry their messages farther and clearer 
to more people. NOW—El Paso’s vital defense area and prosperous 
market are more important than ever—cover and sell it ALL thru 


The Columbia Outlet 
to the El Paso Southwest 


KIROD 


1000 Watts El Paso, Texas 


Dorrance D. Roderick, Owner e Val Lawrence, Mgr. 
Howard H. Wilson Co., National Representatives 

















The Lower The Frequency The Wider The Coverage 
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H—(Continued) 
Radio Director 
? Address Ofef Timebuver Addrese 
Agence’ OH Telephone Number Other Radio Executives Agenes oft Telephone Number 
Wm. J. Hackenbere, Ads Wheeling, W. Va. Hawlev Ride Wm. J. Hackenberg Harricon-Rippev Adu. Co St. Lovie Areade Ridge 
i78 Main 1977 
MY roke New York ®& Rockefeller Plaza Remard Pagesstecher J.B. Wart Adv. Agener Oakland, Cal 1106 Broadway 
Circle 6-7 95¢ Aida Steams Gleneourt 4448 
Mels } ali, Ads Puffa 220 Delaware Ave M.F. Ha Wart-Conwav Co Rochester, VN. \ 45 Exchange St 
Madison 446) W. BR. Tanne Main 2078 
aipern Ac Agency New York 51 W. ahh S Trving Rill George H. Hartman Co Chiear~ 407 N. Michigan Ave 
Longacre §-7167 State OOS 
Halsel!-Humohrex Oklahoma Cir Firs Na nal Ridg W. A. Humphrex Varvev- Massengale Co Atlanta Walton Bldg 
2 BOS Walnut 8117 
Mason 1. Ham. Ad Roe Mason 1. Ham TYurham. N. ¢ Snow Bide 
J-R45} 
R. Ham mn Adv. Agence Chicag Ast ¢ S. T. Clafin LL. B. Hawes General Adv Roston 37 Temple Place 
Randolph 706 Liberty 2008 
a \ Er Se y 2 
rv ¢ Harilto New k DET FTA Ave Ww. Irvine Hamilton : 
Srevsey . oar . z= ' Yawse Adv. Ageney Rurlineton, Vi 2 College St 
32 
ammer Adv. Agency 8 < 988 Main S Madeline Carte 
53-4888 Louis Baro e 
Yredew | Hee ager Agence, New Vork 422 Fifth Ave _ 
Vanderbilt 6-2450 
ancock Pawne A Org Thilagdelphia Public Ledger Bldg Charies D. Ledward 
Lombard 2405 
- andelsmar Chicag 1898 N. Clark Si Henry Handelsman 
Ocen “al 8720 "J ae Minneapolis 924 Seeond Ave. S 
ansen-Williame AAv. Agency New York \ Sixth Ave K. K. Hansen _) 
Circle 77-4181 c ia Ralph Heineman Tre Chicago 787 N. Michigan Ave 
Delaware 3929 
® & Haass San Francisco Phelan Blag Howard G. Hanvex Heinte, Pickering & C tee A ' 292 W. Sixth S¢ 
Dou Ras 4100 ie 7 oke gd ») ae Apeles 42° ath & 
eras Michigan 6062 
Hg Spokane, Wash OM Natl Bank Bldg 7 Harve 
Main 5001 5 } 
; He 1 st & MeDonald Chieageo 320 N. Michigan Ave 
homas F. Harkins & Co Philadelphia Commercial Trus Thomas F. Harkins Superior 3000 
Riag a ; 
Rittenhouse 2424 Hevenor Adv. Ageney Albany, N,V 11 N. Pearl St 
r ‘ ~ . 5-1586 
} arian Ac Age San Prancise: 325 Market S M. ©. Hara 
Yougias 57 Ward Hicks 1 Albuqueraus 315 W. Gold Ave 
K arris AAv. Agency Se ake City st Natl. Bank Bldg NLM 220 
3 Albert P. Co Pittshurg! 2383 Oliver Ave 
Grant 32700 
WLS. Co Pittsburgh 322 Fourth Ave 
Court 0240 
Hillman-Shane-Brevwer ] Los Angeles 846 S. Rroadway 
Vandike 5111 
— Hixson-O' Donnell Adv Los Angeles Richfield Bldg 
/ Mutual 8331 
Hixson-O' Donnell Adv. of Del. New York 19 W. 50th St 
Cirele 5-6590 
—_ . 
N ational and | ocal B. BH. Hockswender Agenev Pittsburgh Commonwelath Bldg 


Spot Advertisers’ | 


Kansas City 


New York 


on 


KSTP ee? 


in 1941 Bs 





Had an average contract Houck & Cx 





Houc k & Co Roanoke, Va. 
of a YEARS on Edward Howard € Co Cleveland 
E. T. Howard (¢ New York 


Charlies W 





New York 


KSTP 


advertisers 


Partial list of 


Adv. Agency New York 
MINNEAPOLIS - ST. PAUL 
NBC Bosic Red « 50,000 Wetts « Clear Channel! 





Cleveland 


Boston 
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\tlantic 3389 


808 N. Third St 
Daly 6510 


1010 Walnut St 


Harrison 7464 
699 Madison Ave 
Regent 7-3500 


Donovan Bldg 
Cadillac 7810 


Glenn Bldg 
Main 2859 


815 S. Hill St. 
Trinity 0841 


Industrial Trust Bldg. 
Dexter 3316 


25 W. Church Ave. 
2-3411 


—— 


AGENCIES HANDLING RADIO | 


Radio Director 
Chief Timebave 
Other Radio Pvecntives 


Milton Ripper 
1.R. Ya 

J. P. Street 

H. B. Kennedy 


Thomas Kiviar 


C. Knox Masser 
John Moorhead 


Lester BR, Hawa 
NW. Mvers 
T. PP. Hee nge 
Cc. H. P - 





H. Curtis ¢ 
Fulton Dent 





Cc. Ww 


Sawve 


Ralph Heineman 


Carl M. Heinte 
Wim. T. Pickering 
A. F. Recker 


Frank Per 


Horace 1. Hevenor 
Kdmund Melhado 


Ward Hicks 


Herbert Gesregan 
V. HW. MeClure 
Cc ogel 
Donald A. Breve 
G. K. Breitensteir 
Robert M. Hixs 
H. D. Walsh 

L. B. VanDoren 
J. M. Nichols 

R. HH. Hockewe 
BK. C. Leibhart 


Howard 1. Peck 


Corless 


J. 1 
John Hoge 


D.C, Flint 


William F. Holland 
EB. G. Linsey 
John Mathews 

B. J. Huck 
Frank Mathuver 


Chet Peterson 


C.u 


Rickard 


Claude Harrison Jt 
C. B. Houck 


Union Commerce Bldg. Edward Howard 


Cherry 0494 


40 E. 49th St. 
Plaza 3-6861 

551 Fifth Ave. 
Murray Hill 2-0850 


650 Main St 
Hartford 5-6066 


19 E. 53d St. 
Wickersham 2-3338 


220 Huron Road 


1 
Cherry 0212 


45 Newbury St. 
Kenmore 3600 


Arthur Lippma 


William P. Smith 
C. B. Donovan 


Frank A. Whipple 


Harry S. Goodman 


Frank Hubbell 
Inez Wallace 
I. M. Adams 


Leo F. Creeden 


BROADCASTING e Broadcast Advertising 


Agency 
Hudeon Ady. Co 
FA Hughes & ( 
Humbert & Jones 
Christy Humbure 
Agency 


HB Humphrey 


Humphrey, Prent 


Aaguciales 
Hungarian Broad 


Hurley 


James h 
Agency 


Hutehines Adv. ¢ 


Ideas Associate a 
I) Progresan Ack 
Industrial Adv 
Ingalle- Miniter 
Wm. A. Ingolde 
lola Co 


RD 


Ivey & Ellingte 


Dillard Jacobs 
Joseph Jacobs 
ganization 
Jameaway Ine 
Jasper, Lyneh 
W. ©. Jeffries 
Jesaop Adv. © 
Jewell Adv. / 
Johnson, Rea 
Johnson Ady 


Dana Jones ¢ 


Ralph H. Jor 


Wylie B. Jor 
Jones & Bra 
Richard Jor 
Joseph Adv 
Sam P. Jud 


Clarence B 


Robert Kat 


Kal Ady. 


Kane Ady. 


John Kare! 





BRO 








robarer 
NOCHE 


diy 


RSE \ 
ad 























Agency 


Hudeon Adv. Co 


pA Hughes & Co 


Jones N 


Humbert & 


Christy Humbure Ad ey 
Agency 

uw Humphrey Co n 

Humphrey, Prentke & ( 


Agguciales 
viee ¢ 


Hungarian Broadenast Ser 


Hurley Ady 


James h 
Agency 


Hutchins Adv. Co 


ideas Assoviated ‘ 


il Progresso Adv. Service t 


Industrial Ad Aganriates ( 
Ingalle- Miniter Co } 
Wm. A. Ingoldaby Co | 
B.D, Iola Co r 
Ivey & Ellington n 


h 


Dillard Jacohs Ageney 

Joseph Jacobs Jewish Or 
ganization 

Jameaway Ine 

Jasper, Lynch & Fishel 

W.C. Jeffries Co 

Jessop Adv. Co 

Jewell Adv. Ageney 

Johnson, Read & Co 

Johnaon Adv. Agency 

Dana Jones Co 

Ralph H. Jones Co 

Wylie B. Jones Adv. Ageney 

Jones & Brakeley 

Richard Jorgensen 

Joseph Adv. Ageney 


Sam P. Judd Adv. Co, 


Clarence B. Juneau Agencies 


Robert Kahn & Associates 


Kal Ady, 


Kane Ady, Agency 


John Karch Adv. Agency 


BROADCAST 


(ity 


New Vork 


Rocheater, Ny 


ew Vork 


Louie 


oeaton 


leveland 


hieage 


San Diego, Cal 


Rochester, Ny 


Hlendale, Cal 


lew Vork 


‘hieage 
toaton 

os Angeles 
Jew York 


*hiladelphia 


lew York 


Atlanta 


New York 


Boston 
New York 
Los Angeles 
Akron 
Oakland, Cal 
Chicago 
San Francisco 
Los Angeles 
Cincinnati 
New York 
Binghamton, 
N.Y. 
New York 
San Jose, Cal. 
Cincinnati 
St. Louis 


Los Angeles 


Chicago 


Washington 


Bloomington, Ill. 


Peoria, Ill. 


New York 


ING e 





H— (Continued) 


Addreaa 
Telephone Number 


21 Weat St w.b 


Rowling Green 9-8950 8 


Taylor Bidg Fr 


Stone ZORRO 


228 ¥ 
Murray Hill 2-7570 


John P 


ihih St K 


Radio Director 
Chief Timebuyer 


Other Radio Executives | 


Murray 
R. Huntley 


A. Hughes 
MeCarthy 


BE. Humbert 


100 N. Broadway Christy Humburg 
Cheetnut 1095 
Statler Bldg H. TT. Hand Jr 


Liberty 4714 


Eingineers Bidg 


a n 


Humphrey 


Cherry 2056 Herbert Prentke 
Fred Fry 
R17 H. 92d St Frank J. Kovach 
Aberdeen O1R4 
11S. Tithe & Truat James F. Hurley 
Bide 


Franklin 6552 


12 Bast Ave 
Main 8528 


220 W. Rroadway 
Citrue 26RR8 

182 W. 48d St 
Longarre 48-5549 


100 N. Michigan Ave 
Delaware TR75 


John B 


Milten G 


Frank Hutehisu 


Panushka 


Ivla Kiezalee 


Peterson 


187 Newbury St J. Raymond Miniter 
Commonwealth 5767 J.C. Downing 
124 W. Fourth St Wim. A. Ingoldeby 
Michigan 4578 

HHt Fifth Ave B.D. Iola 
Murray Hill 2-6892 

1400 8. Penn Sa C. A. Palmer 
Loeust 7000 

lio B. 44th St TS. Strong 
Murray Hill 83-5680 

Candler Bldg P. W mith 


Walnut S481 
6 BK. 46th St 
Murray Hill 2-6995 


Park Square Bldg 
Hubbard 0766 


28 W. 48th St 
Wisconsin 7-7215 
165 N. La Brea 


Walnut 8824 


First Central Tower 
Franklin 3282 


Tribune Tower 
Templebar 7260 


53 W. Jackson 
Wabash 7071 


625 Market St. 
Douglas 8288 


950 S. Broadway 
Tucker 6151 


Carew Tower 
Main 3351 


580 Fifth Ave. 
Wisconsin 7-5500 








Capitol Theatre Bldg. 
2-6491 


150 Nassau St. 
Beekman 3-1981 
74 N. First St. 
Ballard 662 


1801 Reading Road 
Parkway 7850 


615 N. Ninth St. 
Chestnut 5888 


2141S. Vermont Ave. 
Drexel 1361 


K 


430 N. Michigan Ave. 
Delaware 5480 


Star Bldg. 
Metropolitan 0863 


508 N. East St. 
4949 

301 S. Adams 
4-9641 


280 Broadway 
Barclay 7-1045 


Joseph Jacobs 
Roland D. Mahoney 
( Callahan Jr 
Michael Gore 
Wilbur ©. Jeffries 
P. Rodgers 
Jewell 


Ralph M 


Read 
B. Sutherby 


George H 
Mrs. M 


Samue! P. Johnston 


Dana H. Jones 
0. V. Johnson 


James M. Nelson 


B. W 


Heimer 


James D. Webb 


Richard Jorgensen 


J. M. Joseph 
Eli Cohan 


James V. Huffman 


Clarence B. Juneau 


Earl J. Kahn 


I. T. Cohen 
Robert Enders 
Laura Auerbach 


Wm. H. Kinsall 
John Cullinan 


Lyle Hosler 


Michael Altomari 


Broadcast Advertising 





K—(Continued) 


Avency City 
! H.W. Kastor & Sone Chicago 
| Adv. Co 
| ‘ 
ew York 


Los Angeles 


| Joseph Katz Co Baltimore 


New York 


Henry J. Kaufman Ad Washington 


Baltimore 


Kayton- Spiers New York 


Raymond Keane Ad Agency Denver 
| Keelor & Stites Co Cineinnati 
Dayton, O 
Ewing ©. Kelly Ad Sacramento 
Kelly, Nason Ine New York 
Kelly, Zahrndt & Kelly t. Louie 
Kennedy Adv. Ageney New York 


Kenyon & Eckhardt New York 


Ketchum, Macleod & Grove 


Pittaburgh 


Cineinnati 





General Manager 


| EDWIN M. SPENCE 
| 


Address 
Telephone Number 
M0 N 
Central 


Michigan Ave 
AAAY 


9 Rockefeller Plaza 
Columbus 565-6145 


111 W. Seventh St 
Michigan 6696 


16 B. Mt. Vernon PI 


Vernon 7094 


444 Madison Ave 
Wickersham 2-2740 


Homer Bldg 
Diatriet 7400 


Court Square Bldg 


Calvert 4675 
230 W 
Longacre 5 


Aiat St 
nau 


Railway Eachange 
Bidg 


Tabor 7166 


Carew Tower 
Parkway 1511 


Mutual Home 
Adame 9321 


HBidg 


Capital Natl. Bank 
Bldg 

4-7363 

247 Park Ave 

Plaza 53-5200 

Cotton Belt Bldg 

Garfield 0777 


250 W. 57th St 
Circle 6-4929 


247 Park Ave 
Plaza 3-0700 


Koppers Bldg 
Atlantic 1100 


Fountain Square 


Main 1164 





Bidg 


Radio Director 
Chief Timebuyer 
Other Radio Executives 
Robert G. Jennings 

George T. Duram 


Benjamin J. Green 


Arthur Kastor 


Walter Burrcughes 
David MeCrosker 
Hugo Scheibner 


Gordon Grose 


John T. MeHugh 


Herachel Deutach 
Elizabeth Black 
Leslie Katz 


Jeffrey A. Abel 
Robert Maurer 
Christine Kempton 


Mars S. Kaufman 


Gerald B, Spiero 


Raymond Keane 


Sam Maleolm Levy 
Karl Doty 


MacAlan Gardner 
Dorothy Shields 


Joseph Burland 


Charles F. Kelly Jr 
Walter W. Zahrndt 
Virgil A. Kelly 
Mary Maher 


Joseph R. Stauffer 
Hilda’ Lucey 


Gail Gordon 
C. BE. Livingston 


Samuel Glueck 





National Representatives 


BURN-SMITH CO., INC. 
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DIRECTORY OF ADVERTISING 


AGENCIES 


i 


HANDLING RADIO 





Address Ohfef Timebuver 
Agency CW Telephone Number Other Radio Evecutives 
H. M. Kiesewetter Ad. New ¥ k 9 Past 40th Si H. M. Kiesewette 
Agency Lexington 2-0025 Samm S. Bake 
A 5 Ch stenecen 
Abbott Kimball Co New \ k 250 Park Ave w am Engiemann 
Plaza 38-9600 
Jan King & Associates Sea r 1411 Fourth Ave. Bldg. Jan King 
Eliot 6500 
Althert Kircher Co Chicag 111 N. Canal St Booth P. Luck 
Dearborn 8467 
Rall Kircher Co Davton Mutual Home Bldg Morton DaCosta 


W.S. Kirkpatrick Ads 


K—(Continued) 


Portland, Ore 


Fulton 2151 


American Bank Bldg 


Radio Director 


R. L. Mills 


Carter B. Helton 


W. S. Kirkpatrick 


Agence. 
Morton Lachman Adv. Agener 
Lake-Spire-Shurman 


James G. Lamb Co 


Lambert & Feasle 

Lamport, Fox & Co 

A.B. Landau Tnx 

Landsheft Inc 

n. McClure 

Lane-Freiberger Adv. & 
Sales Promotion 


Lang, Fisher & Kirk 


Setdicta Beacon $109 
Kiau-Van Pietersom-Dunian Milwauke< 744 N. Fourth Si R. B. Oakes 
Ageociates Marewueite 6780 Lee 1. Arche 

Philip Klein Tn Philadelphia 1910 Rittenhouse Sq Herbert Ringgold 
Kingslew 1420 

Klinger Adv. Corp New York 9 W. 57th St Aiwood A. Klinge 
Circle 6-3660 FE. French 

M. R. Koomeve Louisville Realiy Bldg M. R. Konmever 
Wabash 23858 W. A. Freeman 


M. Korn & Co 1528 Walnut St 


Pennvpacker 2500 


M. Kor 
Tsabel Feinman 
Kreme 


& Howara Homer Gentry 


Erie Howry 


Exchange Bldg 
5-4848 
Krichbaum Co Cleveland chbaum 


Leader Bldg Norman G. K 


Cher ‘ ROTO 


Arthur Kudner Ir New York 680 Fifth Ave Myron Kirk 
Circle 6-820 John Cranda 
Washingtor Albee Bldg Frank Getty 
National 5506 
Detr New Center Bldg Robert Copeland 
Madison 5815 
San Francis 1601 Van Ness Ave J. H. Horne 
Graystone 2000 
Kuttner & Kuttner Chicage Kutine 


540 N. Michigan Ave. C.D 
grr 


Superio 





5,000 ON 580 


KEY STATION of 
THE WEST VIRGINIA NETWORK 


WCHS 


Charleston, West Virginia 








“THE CHEMICAL CENTER OF THE WORLD” 








IN THE HEART OF 
THE RICH KANAWHA VALLEY 


Columbia Broadcasting System Affiliate 


THE BRANHAM ©CO.. NATIONAL REPRESENTATIVES 
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Lanphe 


Rupert L. Larson 


Lauesen & Salomon 


Agency 


Lavenson Bureau 


Lawrence Co 


Leche & Leche Adv 


Leeford Adv 


A Paw Lefton Co 


Hart Lehman Adv 


Leighton & Nelson 


Lennen & Mitchell 


S. R. Le Inc 
q B Tl wi Miette 
H. B. LeQuatte I 


Lewis Agency Inc 


Addison Lewis & Associates 


Lewis & Tokar 


& Schonfarber 


Agency 


vy Adv. Agency 


Cts 


Aherdeen. Wash 


Memphis 


Philadelphia 


New Vork 
South Bend, Ind 
New York 


Buffalo 


Cleveland 
Providence, R. 1 
Los Angeles 
Chicago 
Philadelphia 
Los Angeles 
Dallas 

New York 


Philadelphia 


Chicago 
New York 
Holly wood 
New York 


Schenectady 


New York 
Hollywood 
New York 
New York 
Des Moines 


San Francise 


Los Angeles 
Newark 
New York 
Washington 


Minneapolis 


Cleveland 


Providence 


Boston 


Leon Livingston Adv. Agency San Francisco 


BROADCASTING e Broadcast Advertising 


Address 


Velephone Number 


Electric Bldg 
46 


Sterick Bldg 
71 


R.A 

Land Title & Trust 
Ridg 

Spruce 7823 

2 Rockefeller Plaza 

Columbus 5-3721 

J. M.S. Bide 

2.9181 


270 Broadway 
Rector 2-5241 


Liberty Bank Ride 


Cleveland 7260 


8 S. Michigan Ave 
State 1921 


Cooper Bldg 
Kevstone 0487 


1010 Euclid Ave 
Main 647° 


58 Wevbosset St 
Gaspee 4813 


407 FB. Pico Bivwd 
Prospect 9013 


520 N. Michigan Av 


Superior 07388 
12 S. 12th St 
Lombard 1158 


1151 S. Broadway 
Prospect 0515 


Mercantile Bldg 
7-1479 


315 Fourth Ave 
Stuyvesant 89-1742 


1617 Pennevivania 


Rlvd 


Ritts: nhovee 150) 


435 N. Michigan Ave 


Superior 3567 


521 Fifth Ave 
Vanderbilt 6-4340 


6253 Hollywood Blvd 


Hollywood 8148 


116 Broad St 


Rowling Green 9-9838 


202 State St 
6-4202 


17 EB. 45th St 


Murray Hill 2-9170 


6253 Hollywood Blvd 


Granite 7181 


1775 Broadway 
Columbus 5-0020 


200 Madison Ave 
Ashland 4-5571 
Walnut Bldg. 
3-1149 


712 Larkin St 
Ordway 0933 


412 W. Sixth St. 
Tucker 2822 

11 Commerce St. 
Mitchell 2-7244 
250 W. 57th St. 
Circle im 935 





Star Bldg. 


Metropolitan 4638 


Foshay Tower 
Atlantic 6235 
17 Academy St. 
Mitchell 2-5440 


Temple Court Bldg. 


Cherry 4521 
NBC Bldg. 
Cherry 3434 


42 Pine St. 
Gaspee 6111 


Park Square Bldg. 


Hubbard 1133 
Mills Bldg. 
Sutter 7340 


Radio Director 
a Chief Timedaye 
Other Radie B 
x CUtives 


Mort Lachman 


Clarke R Brow, 


H. Ross Potter 


Martin Horrel 


Herman Younglied 


A.W. Landshett 


Curt Freiberger 
BRradlew Lane 


Alvin RB. Fisher 


Lawrence Lanpher 
E Doris Armstrong 


Rupert L. Larson 


A.M. Salomor 
Wendell Walker 


Jay Lavenson 


F. G. Lawrence 


Miles F. Leche 
Mont Hurst 
David 1). Lee 


Edith Righter 
He Renton Gotwals 


R. C. Nelson 


Robert Misch 


Dorothy M. Stewart 


Hart Lehman 


George R. Nelson 
Arnold Hitchins 
Winifred S. Niles 


William N. Robson 
Blayne Butcher 


Samuel C. Pierce 


Harry Jacknick 


H. B. LeQuatte 
R. J. Flynn 
D. L. Dungan 


Lloyd F. Chase 
Edward Scott 
Roy C,. Caerny 


Charles Levitt 


A. W. Lewin 


G. A. Lewis 
M. Anderson 
Milton L. Lewis 


Barbara Aiton 

Ted Levy 

Carr Liggett 

E. C. Sheeler 

L. W. Smith 
Arthur L. Dean 
Wm. B. Gowdey 
Herbert W. Gerlach 
I. E. Blaine 


Ted Krough 





Agency 
boyd, Chester & 
Lloyd's Adv 
Loeb Adv. Agente 
Loeb A 


Lester A 


Lockwood Shacke 


Agency 
joewy Adv Ager 


Logan & Arnold 


Long Adi Servi 


W. B. Long Co 


Lord & Thomas 


Rarle Ludgin fF 
Lunke-Ryan A 
Lynn-Fieldhou 
W. D. Lyon 


Lyon Agency 


J. Horace Lyt 
















sm 
redaver 
Executives Lester A. Loeb Adv. Agency 
rar 

Lockwood Shackelford Ads 

Agency 

rown 

Loewy Adv. Agency 
ber 

logan & Arnold 
‘el| 

Long Adv. Service 
nglied 

W. BF. Long Co 
heft 

Lord & Thomas 
Ker 
. 
ner 

Karle Ludgin Ince 
npher 
a Lunke-Ryan Ads 
ITSOn, 





ot wals 


‘tewart 


Agency 


Lloyd's Adv 


Loeb Adv. Agency 


Lynn-Fieldhouse 
W. D. Lyon Co 


Lyon Agency 


J, Horace Lytle Co 


Lloyd Chester & Dillingham 


City 


New York 


Los Angeles 


Atlanta 


New York 


Los Angeles 


New York 


Los Angeles 


San Jose, Cal 


San Francisco 


Chicago 


New York 


Chicago 
Hollywood 

San Francisco 
Chicago 

Seattle 
Wilkes-Barre, Pa 
Cedar Rapides 


San Franciseo 


Dayton 


Columbus 


L—(Continued) 





Addrese 
Telephone Number 


9 Rockefeller Plaza 
Circle 5-RR00 


807 W. &th St 
Trinity OR4R8 


Norrie Bldg 
Main 6985 


14 W. 40th St 
Bryant 9-R911 


122 BF. Seventh St 
Trinity 9RO01 


41 Park Row 
Worth 2-8778 


621 S. Hope St 
Trinity 8194 


19 N. Second St 
Rallard 5600 


681 Market St 
Douglas 8168 


155 N. Clark St 
Randolph 4606 


247 Park Ave 
Wickersham 2-6600 


919 N. Michigan Ave 


Superior 4800 
6117 Sunset Blvd 
Hollywood 6265 
Ruse Bldg 

Sutter 2855 

121 W. Wacker Dr 
Franklin 1762 

Jos. Vance Bldg 
Main 7977 


15S. Franklin 
2-7182 





116 New Mont 
gomery St 

Douglas 3546 

°°! Weat First St 

Hemlock 8141 

79 FB. State St, 

Adame 7461 


Radio Director 
Chief Timebuyer 
Other Radio Executives Agency 


Robert Hotz Norman &. S&S. MaeAfee 


Adolph Weinstein MacDonald-Cook Co 


Mabel H. Loeb MarDonald-Potter 
Vv 


A. Pairo Randolph 6969 A BR. MacDonald 
Lester A. Loeb Mare Adv. Ageney Peoria, Tl. Lehmann Blidge R. J. Riee 
J. Gelber 7197 J. I. Keith 
Frank A. South 
Ralph D. Lockwood 
Norman J. Boroughs MacFarland, Aveyard & Co Chicago 833 N. Michigan Ave. Evelyn Stark 
Randolph 9360 
Henry Loewy 
MacGruder & Co Denver Midland Savings Bldg. M. G. Grinspan 


Dudley L. Logan 
Jerry ©. Arnold 
Dunean Jennings 


Mackenzie Ine 


Alvin Long MarManus, John & Adame 


Hassel W. Smith I 


EB. J. Sperry 
Robert Struble 


Carl M. Stanton 
John Hymes 


F. V. Magera & Co § 


Jack W. Laemmar 
Lee Strahorn 


Maggart Adv. Agency ( 


Norman Morrell 


Katherine H. Mahool Adv 


George Gage 
Maleolm-Howard Ady ( 
Vineent R. Blias Agency 
Joseph Huston 

James BR. Lunke 


Howard J. Ryan David Malkiel Adv 


Agency I 





W. B. Pritehard 

Margaret A. Gilbert T. J. Maloney Ine 

W. D. Lyon 

» B. Lye 

' aon J.P. Mandel & Co 

J. BE. Romig Manefield Adv f 
C. L. Jayeox 

Harrison Jaycox Lioyd Mansfield Co 

L. H. Brand 


Philadelphia 


South Bend, Ind. Sherland Bldg W. W. Wetherbee 
3-R244 
Chicago 290 N. Michigan Ave. Frederick Beelby 


Minneapolis 


Detroit 


yon Angeles 


San Francisco 


thieago 


Baltimore 


New York 


Los Angeles 


San Francisco 


Buffalo 


M 





Radio Director 
Chief Timebuyer 
Other Radio Executives 


Address 
City Telephone Number 
Drexel Bldg 


Lombard 7697 


8. MacAfee 


Norman S 
































Cherry 4451 


431 Clifton Ave. 
Bridgeport 7661 


Eben MacKenzie 


Fisher Bldg 
Trinity 2-8300 


Elmer W. Froelich 


714 W. Olympic Blvd, F. A 
Richmond 0191 


Berend 


405 Montgomery St. Charles Dahle 


Yukon 0740 
outh Bend, Ind. 1032 W. Indiana Ave 
4-4998 


Joseph F. Claro 


333 N. Michigan Ave 
Central 3861 


M. E. Maggart 


12 FE. Lexington St 
Plaza 3617 


Frank Katz 


20 BE. Jackson Blvd. 
Webster 2110 


Maurice Cliffer 
Arthur M. Holland 
M. G. Holland 


‘hieago 


Joaton 260 Tremont St. 


Liberty 1421 


Harry Weinbaum 
Alfred Black 
Martin Kadis 


122 EB. 42d St 
Murray Hill 4-0766 


Mra 


Anne Gibbons 


724 8S. Flower St 
Trinity 7664 


J.P. Mandel 


Russ Bldg 
Garfield 7029 


Hazel H. Manafield 


Dun Bldg 
Washington 2762 


Lloyd Mansfield 





221 


ae 


Office and Studio: 
ORANGE STREET 


gO 





a” : 


ELI 2 


NEW 


HAVEN, 


NEW HAVEN COUNTY'S 


147,000 homes with a potential listen- 
ing audience of 350,000 listeners. 


A payroll of $150,000,000 received 
annually by this vast group of respon- 
sive listeners who are potential buyers 
of your product. 

What a harvest the above figures rep 
resent! That is why WELI carries more 
local advertising consistently in the 
New Haven area than all other sta- 
tions combined. 


1000 WATTS DAY ° 


MUTUAL YANKEE 


and COLONIAL NETWORKS ™—~——_ 


National Representatives 


WM. G. RAMBEAU COMPANY 
CONNECTICUT 
TELEPHONE 8 - 1133 





960 KILOCYCLES 

















OWN STATION! . . . 


Well planned musical features, alert 
showmanship, and thoughtful consid- 
eration to local community service— 
these are the things that have made 
WELI talked of—and the 
most listened to station 


the most 
in the New 
Haven area. 


It would be worth your while to get 
all the facts about WELI—it can do a 
big job for you as it is doing for others. 


500 WATTS NIGHT 







—j 
=. = 


eg 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 





Agency 


D. S. Manson & Associates 


Manternach Inc. 


Marschalk & Pratt 


Terrill Belknap Marsh Asso- 


ciates 


Harold Marshall Adv. Agency 


Martha's Adv. Service 
Arthur E. Martin Inc. 
Martin-Frank 

Gustav Marx Adv. Agency 
Chas. A. Mason 


Mason-Relkin Co. 


J. M. Mathes Inc 


Matteson-Fogarty-Jordan C 


Joseph Maxfield Co. 


Maxon Ine. 


o. 


M—(Continued) 


City 
Minneapolis 
Hartford, Conn. 
New York 
New York 
New York 
Los Angeles 
Chicago 
Detroit 
Milwaukee 
Detroit 
New York 
New York 


Chicago 
Providence R. I. 
Detroit 


New York 


Bridgeport, Conn. 


Chicago 


Address 
Telephone Number 


74 Glenwood Ave. 
Bridgeport 6228 


170 High St. 
2-2823 

535 Fifth Ave. 
Vanderbilt 6-2022 
480 Lexington Ave. 
Eldorado 5-4570 
565 Fifth Ave. 
Plaza 3-0404 

230 W. Seventh St. 
Vandike 4055 

307 N. Michigan Ave. 
Central 3263 


Fox Theatre Bldg. 
Randolph 6220 
125 E. Wells St 
Marauette 0726 


David Stott Bldg. 
Cnerry 1945 


369 Lexington Ave. 
Ashland 4-3531 


122 E. 42d St. 
Lexington 2-7450 


307 N. Michigan Ave. 
Randolph 7000 

36 Exchange St. 
Gaspee 4456 

2761 E. Jefferson Ave. 
Fitzroy 5710 

570 Lexington Ave. 
Eldorado 5-2930 

1260 Boston Ave. 
6-2177 

919 N. Michigan Ave. 
Delaware 3536 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


D. P. Nathanson 
R. B. Mandell 
N. Connor 


Bill Williams 


Curt Peterson 
George Trimble 


T. B. Marsh 


Harold Marshall 


Jessie Day 
Martha Weisler 


Paul Jenkins 


E. G. Frank 
F. V. Martin 


Gustav Marx 


Charles A. Mason 


Roger B. Relkin 


Wilfred S. King 
Fletcher Turner 


T. W. Davis 
Joseph M. Finkle 
H. G. Selby 

Ed Wilhelm 

W. Ray Baker 


L. J. Sholty Sr. 








THERE ARE 


SALES 


IN 


SOUTHWESTERN 


INDIANA ann ILLINOIS 


“THE HEART OF AMERICA” 


SOUTHEASTERN 








INDUSTRY 
WITHIN THE 


60 MILE RADIUS 


Oo 
THE SUN-COMMERCIAL STATION 


VINCENNES 


OV 


INDIANA 


250 WATTS 


OIL WELLS, FERTILE FIELDS, 


1450 K.C. 


National Representatives 


GEORGE P. HOLLINGBERY CO. 
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Agency 


May Adv. Inc. 
Mayers Co. 
Chas. H. Mayne Co. 


MeCann-Frickson 


Ray McCarthy Adv. Service 


McCarty Co. 


McCord Co. 


McCormick Co. 


MceDaniel-Fisher & Spelman 


McElroy Adv. Agency 


McGiveran-Child Co. 


C. F. McIntyre & Associates 


MeJunkin Adv. Co. 


McKee & Albright 


McLain Organization 


R. J. A. McLaughlin & 
Associates 


Harry McMains, Adv. 


Philip J. Meany Co. 


Meermans Inc. 
Meldrum & Fewsmith 
Menken Adv. Inc. 
Yale Merrill Co. 
Merrill Adv. Co. 


Metropolitan Adv. Co. 


Arthur Meyerhoff & Co. 


BROADCASTING e Broadcast Advertising 


M—(Continued) 


City 


Philadelphia 


Los A ngeles 


Los Angeles 


New York 


Cleveland 
Atlanta 
Chicago 
Detroit 
Denver 


Los Angeles 


San Francisco 


New York 


Los Angeles 


San Francisco 


Minneapolis 


Amarillo, Tex. 


Akron, O. 


Los Angeles 


Chicago 
Detroit 


Chicago 


Philadelphia 
New York 
Hollywood 


Philadelphia 


Washington, D.C. 


Dallas 


Los Angeles 


Cleveland 
Cleveland 
New York 
Baltimore 
Cincinnati 
New York 
Los Angeles 
Chicago 


Milwaukee 


Los Angeles 


Address 
Telephone Number 


106 S. 16th St. 
Rittenhouse 7642 


1240 S. Main St. 
Prospect 0101 


1709 W. Eighth St. 
Drexel 4363 


50 Rockefeller Plaza 
Cirele 5-7000 


Guardian Bldg. 
Cherry 3490 


10 Pryor St. 
Main 1062 


910 S. Michigan Ave 
Webster 3701 


Penobscot Bldg. 
Randolph 9710 


Patterson Bldg 
Cherry 5518 


448 S. Hill St. 
Mutual 1181 


114 Sansome St. 
Douglas 5560 


10 Rockefeller Plaza 
Columbus 5-2050 


1206 Maple Ave. 
Prospect 9132 


116 New Mont- 
gomery St. 
Sutter 8224 


Hodgson Bldg. 
Bridgeport 1225 


217 E. Seventh 
5333 


Ave. 
First Central Tower 
Franklin 7108 

1489 W. Washington 


va, 
Prospect 2047 


936 N. Michigan Ave. 


Superior 3528 


Free Press Bldg. 
Cadillae 7212 


228 N. LaSalle St 
State 5060 


1400 S. Penn Sq. 
Locust 4737 


RCA Bldg. 
Columbus 5-2058 


6253 Hollywood Bivd. 


Hollywood 8363 

12 S. 12th St. 

Walnut 1131 

Southern Bldg. 

Republic 1771 

Dallas Natl. Bank 
Bldg. 

Central 4844 

816 W. Fifth St. 

Michigan 3601 


NBC Bldg. 
Cherry 2480 
Republic Bldg. 
Cherry 4505 
280 Madison Ave. 
Murray Hill 5-0570 
Calvert Bldg. 
Lexington 0607 
801 E. Third St. 
Cherry 3145 
55 W. 44th St. 
Murray Hill 2-2220 
355 S. Broadway 
Michigan 0548 
Wrigley Bidg. 
Delaware 7860 
759 N. Milwaukee 
Ave. 
Marquette 3144 
530 W. Sixth St. 
Tucker 2607 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


Francis McGinnis 
Dean Simmons 


Chas. H. Mayne 
Jack Gale — 

John L. Anderson 
O. M. Schloss 
Wm. M. Spire 
Dorothy B. McCann 


James Watt Jr. 
Robert H. Scott 


Earl G. Thomas 
James Shelby 


Clyde Vortmann 
J. S. Barrows 


A. J. Bruhn 

Burt Cochran 
Joan Cannon 
Walter Burke 

H. Q. Hawes 
Phipps Rasmussen 


George J. Webster 


Terrell T. McCarty 
H. E. Cassidy 

C. G. Davenport 
W. W. Mann 


W. H. Wilde 
C. F. Baker 


E. Grove 


John R. Forkner 
A. C. Fisher 


Edward J. McElroy 


M. J. Klee 
Cc, F. McIntyre 


Gordon Best 
Sam Bartlett 
E. A. Trizil 


E. R. Walmsley 
J. A. MacFadden 
Dick Mack 


Ralph Sloan 


R. J. A. McLaughlin 


Philip J. Meany 
Carl K. Tester 
Ray Clinton 

H. J. Meermans 
R. G. Simmons 
Anna R. Belman 
Yale Merrill 
Kay Merrill 

M. L. Levinson 
H. Sloan 

A. F. Nelson 


Nelson A. Shawn 


George Grabin 


George Taylor 





Agency 


Mid-Town Adv. 
Midwest Adv. A 
Miller Agency C 


Allen G. Miller | 





C. L. Miller Co. 


Harry M. Mille 


John Thomas ! 
M. Glen Millet 
Ray Mills Adi 
Milne & Co. 

Mindlin Adv. 
Dan B. Miner 
Mitchell Adv 
Mitchell-Faus 
Mithoff & W 
Modern Mer 

Bureau 

Emil Mogul 

Ralph Moor 
G. Church } 
Chester C. | 


Raymond } 
See Goo 
Morgan) 

R. A. Mori 

H. C. Mor 

Hoyt Evar 


Morris & | 


Morrison , 


Morse Int 


Moser & ‘ 


Moss Ass 
Moss-Chi 
C. Wend 


H.C. M 


J.P. Mi 
C.N.M 
Mumm, 

Pears 


Willard 


Irvin 


BR 
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M—(Continued) N 
Radio Director 
. Address Chief Timebuyer Radio Director 
Agency City Telephone Number Other Radio Executives Address Chief Timebuyer 
Agency City Teleph Number Oth c. 
wtid-Town Adv. Ageney New York 57 W. 125th St. Sol Prowler — ‘ ee ee 
Lehigh 4-2910 Nachman-Rhodes Augusta, Ga. Marion Bldg. Herbert Nachman 
3037 ). * 
Midwest Adv. Agency Roekford, Il. 313 W. State St. W. A. Pitschke ‘ ae 
Main 1456 Charlotte, N.C. Commercial Bank Bidg.H. A. Deadwyler 
ect 
al Miller Agency Co. Toledo 2144 Madison Ave David Heer 
‘ecutives Main 6011 Nascon & Bourne New York 60 E. 42d St. Severin Bourne 
. ’ . : . r ‘ Vanderbilt 6-1423 
nig Allen G. Miller Co. Grand Rapids 24 Wealthy St. Allen G. Miller 
9-3451 Wesley K. Nash Co. St. Louis Mart Bldg. Dick Kunish 
Chestnut 4155 
: C. L. Miller Co. New York 521 Fifth Ave. Geo. V. Carhart ee, 
Murray Hill 2-1010 Needham, Louis & Brorby Chicago 135 S. LaSalle St. John Gordon 
oe oe 4 , State 5151 
ne Chicago 35 E. Wacker Drive Irving M. Tuteur 
Central 1640 Hollywood 1680 N. Vine St. Cecil Underwood 
; . ae Granit 7186 
eon Harry M. Miller Inc. Columbus 22 E. Gay St. Harry M. Miller 
Adams 7243 R. W. Testement Neff-Rogow New York 30 Rockefeller Plaza William Rogow 
— : “4 . ’ Circle 7-4231 Walter J. Neff 
Cann Cincinnati Enquirer Bldg. Robert M. Fleming 
Cherry 1844 Walter K. Neill Inc. Los Angeles 3445 W. Eighth St. Walter Neill 
' . Fairfax 1000 
John Thomas Miller New York 71 W. 35th St. George Hecker 
Wisconsin 7-3996 Nesbitt Service Co. Cleveland Hanna Bldg. K. A. Nesbitt 
tt Cherry 4804 M. Murph 
M. Glen Miller Adv. Chicago 8S. Michigan Ave. Miss Marian A. — M. C. Nesbitt 
Franklin 1310 Mackenzie 
aS M. Glen Miller Newby, Peron & Flitcraft Chicago 59 E. Van Buren St. A. Herbert Peron 
Ray Mills Adv. Agency Auburn, Me. se Dovtt 9. Loonies Fie Andover 3311 A. Wesley Newby 
sewiston 190 Ray Mi 
nn 0% ~~ Newell-Emmett Co. New York 40 E. 34th St. William Reydel 
Milne & Co. Seattle Exchange Bldg. R. P. Milne Ashland 4-4900 George Ogle 
Main 2136 Jas. K. Heffernan D. B. Langan 
Mindlin Adv. Agency Kansas City Insurance Exe. Bldg. David Mindlin Theodore A. Newhoff Adv. Baltimore Calvert Bldg. T. A. Newhoff 
Victor 1950 V. Reed Agency Lexington 7155 
Dan B. Miner Co. Los Angeles 1151 S. Broadway Fred W. Meyer N. J. Newman Adv. Agency _Los Angeles 724 S. Flower St. N. J. Newman 
Richmond 3101 John B. Guedel Trinity 7664 
Mitchell Adv. Agency Minneapolis Essex Bldg. J. H. Mitchell Robert S. Nichols Agency Seattle Lloyd Bldg. Robert S. Nichols 
Main 5387 Frank S. Conkey Elliott 7417 Robert Hillis 
ssen Evelyn Marble 
Mitchell-Faust Ady. Co. Chicago 230 N. Michigan Ave. Paul Holman Faust . ‘ 
ster State 6610 Dorothy L. Parsons Northwest Radio Adv. Corp. Seattle American Bank Bldg. Edwin A. Kraft 
Main 9282 W. L. Paul 
7 Mithoff & White El Paso Martin Bldg. Dan T. White Jr. P ee 
arty Main 4500 W. T. Mithoff Kelso Norman Organization San Francisco 703 Market St. Kelso Norman 
Douglas 2848 Louis Layne 
ort Modern Merchandising New York 67 W. 44th St. Sol Waldman , 7 ; : 
Bureau Murray Hill 2-4949 Norton Adv. Service Niagara Falls, 615 Orchard Parkway M. Bradley Norton 
N. Y. -3508 M. L. Norton 
Emil Mogul Co. New, York 250 W. 57th St. Emil Mogul 
Columbus 5-2482 Earl C. Noyes Adv. Agency Rutland, Vt. 129 State St. Al, Taylor 
: 56 F. S. Webster 
Ralph Moore Ine. St. Louis 208 N. Broadway W. R. Moore George Tonsignant 
Chestnut 8728 George Hawkins 
G. Church More & Co. Los Angeles 117 W. Ninth St. C. Church More 
er Tucker 2458 
Chester C. Moreland Co, Cincinnati Times-Star Bldg. T. H. Birch 
Parkway 1178 
Elrov Raymond R. Morgan Co. Hollywood 6362 Hollywood Blvd. Raymond R. Morgan 
slroy See Goodkind, Joice & Hempstead 4194 Richard E, Messer 9 
re — estern Nebraska's 
R. A. Moritz Adv. Co. Davenport, Ia. Kahl Bldg. R. A. Moritz 
2-3181 Sylvia Strum 
H. C. Morris & Co. New York 420 Lexington Ave. H. C. Morris 
° Lexington 2-8650 Sherman Lurie D 
Hoyt Evans Morris Detroit Barlum Tower H. E. Morris epen a e 
Cherry 6621 
Morris & Davidson Adv. Chicago 430 N. Michigan Ave. Irving Rocklin e ° 
Superior 3933 
y ¢ 
Morrison Adv. Agency Milwaukee 1324 W. Wisconsin Marie M. Murray Dayti I Y } ¢ tatio I ) 
Ave. 
len Marquette 5372 
Morse International New York 122 E. 42d St. + peng Nicholls 
Lexington 2-6727 ort Bassett 
Moser & Cotins Utica, N. Y. 10 Hopper St. T. E. Moser 
4-6141 A. S. Cotins 
, J. N. Brown 
aghlin New York 420 Lexington Ave. C. Veronica Welch 
Mohawk 4-7187 Herbert L. Steiner 
Moss Associates New York 415 Lexington Ave. Hines Hatchette 
Vanderbilt 6-1828 
y Moss-Chase Co. Buffalo 425 Franklin St. E. J. Felt 
Grant 8614 Geo. A. Clauss 
C. Wendel Muench & Co Chicago 520 N. Michigan Ave, Charles T. Kerrigan ’ Pl ° B d : > 
Ss . 
| Whitehall 7717 reat ains Droa casting O. 
H. C. Mulberger Ine. Milwaukee 411 E. Mason St. Carl A. Toepfer 
Daly 4358 Edward G. Ball 
in 
Chessy OLN. Want. A. Soe North Platte, Nebr. 
Central 1874 
J. P. Muller & Co. New York 229 W. 42d St. A. H. Lange 
Longacre 3-2708 
C.N. Mullican Co. Louisville Rectty "—. C. N. Mullican 
ackson 5834 
Mumm, Romer, Robbins & Columbus, O. 33 N. Grant Ave. H. J. Nichols 
_ Pearson Main 1385 L. J. Sullivan e N 
Willard G. Myers Adv. AgencyNew York RCA Bldg. Willard G. Myers 1000 Watts * United Press e \ V S 
Circle 7-3527 
Irvin Myerson Agency Chicago a Ss. mie De. Irvin P. Myerson 
arrison 6828 
° * 7 - 
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DIRECTORY OF ADVERTISING AGENCIES HANDLING RADIO 





Agency 


O'Callaghan Adv. Agency 
O'Dea, Sheldon & Canaday 
Ogden Ady 

Ohio Adv. Agency 


P. F. O'Keefe Adv. Agency 


Olian Adv. Co. 
Olmsted-Hewitt 
O'Malley Adv 


& Selling Co 


Merritt Owens Adv. Agency 


Pacific Adv. Staff 


Pacific National Adv. Agency 


Padco Ine. 


Paris & Peart 


Harry J. Patz Co., Adv 


City 


Memphis 
"New York 
Kalamazoo 
Cleveland 
Boston 

St. Louis 
Minneapolis 


Boston 


O 


Kansas City, Kan 


Oakland, Cal 


Seattle 


Portland, Ore. 


St. Louis 


New York 


Baltimore 


P 


Address 
Telephone Number 


8-421 


400 Madison Ave. 
Plaza 83-1670 


1526 Evanston Ave 
4967 

1740 E. 12th St 
Prospect 7177 


199 Washington St. 
Capitol 6698 


Boatmen’s Bank Bldg. 
Central 8380 


1200 Second Ave 
Atlantic 0202 


44 School St. 
Capitol 0060 


Commercial Natl 
Bank Bldg. 
Drexel 7250 


414 13th St 
Templebar 2885 
605 Union St 
Eliot 4884 


Fenton Bldg. 
Atwater 4339 


3327 Lindell Blvd 
Jefferson 1468 

370 Lexington Ave 
Caledonia 5-9840 


Munsey Bldg 
Calvert 3887 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


U. P. Natl. Bank Bldg. 
2 


Getz Crenshaw 

J. F. Quick 

M. Dale Ogden 
John V. Williams 
W. C. Sampson 
Frank Block 
Trwin A. Olian 


Gordon Daline 
John Foley 


Charles D. O'Malley 
M. FE. Kilbride 


Merritt Owens 


Erie F. Dandy 


Marjorie McPherson 


Harold Stone 


T. J. Connelly 
Paul D. Kranzberg 
M. Goell 


Tom Campbell 


Harry J. Patz 








FIRST... in 


KFRE 


Write or wire today 


for availabilities 


KFRE 


FRESNO, CALIFORNIA 


DOLLAR VALUE... 


delivers more listeners per dollar spent 
than any other station in the Fresno area. 
For KFRE gives you coverage where you 
want it most, in the very center of the 
nation’s Number 1 market in retail sales 
per capita. 


REPRESENTED BY JOHN BLAIR 
Affiliated with Mutual-Don Lee Broadcasting System 
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Agency 
Paulson-Gerlach & Associates 
Wilbur Payn Adv. Agency 
Payne Adv. Agency 
W. Montague Pearsall 
Peck Adv. Agency 
Pediar & Ryan 
J. W. Pepper Ine 
Perrin-Paus Co 
Pettingell & Fenton 
Harold Pettus Adv 


Stanley Pflaum Associates 


Phillips Co 


Pieard Adv. Ine 


Piedmont Agency 
Pitluk Adv. Co 
Platt-Forbes 
Julian G. Pollock Co 
Pollyea Adv 


R. J. Potts & Co. 


Potts-Turnbull Co 


Edward M. Power Co 


John O. Powers Co 


F. W. Prelle Co. 


Presba, Fellers & Presba 


Productive Adv. Agency 
Richard Prosser 


Purse Co. 


Pursell & Sutton 


John W. Queen 


Radcliffe-Scott & Associates 


Radio Adv. Co. 


L. W. Ramsey Co. 


Randall Co 


Fred M. Randall Co 


BROADCASTING e Broadcast Advertising 
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Address 
City Telephone Number 
Milwaukee 176 W. Wisconsin Ave 
Marquette 6877 


Oklahoma City Coleord Bldg 
7-2887 


San Antonio Smith-Young Tower 


Garfield 6371 


New York 30 Vesey St 
Cortland 7-3700 

New York 400 Madison Ave 
Plaza 3-0900 

New York 250 Park Ave 
Plaza 5-1500 

New York 1 E. 42d St 
Murray Hill 2-4650 

Chicago 8 S. Michigan Ave 
Central 7971 

New York 673 Fifth Ave 


Plaza 5-1880 


Corpus Christi, Furman Bldg 
Tex 2-5621 

Chicago 737 N. Michigan Ave 

Delaware 2722 

San Diego, Cal 604 National Bank 
Bldg 

Franklin 2122 


New York 250 W. 57th St 
Columbus 5-4121 
New York 551 Fifth Ave 


Murray Hill 2-0323 
San Antonio Alamo National Bldg 
Garfield 7268 
New York 386 Fourth Ave 
Caledonia 5-4440 
Philadelphia 1717 Sansom St 
Locust 1686 
Terre Haute, Ind. 670 Cherry St. 
Crawford 6707 
Kansas City 101 W. 11th St 
Victor 4433 


Kansas City 912 Baltimore Ave 


Victor 9400 
Pittsburgh Oliver Bldg 
Atlantic 0827 
New York 220 BE. 42d St 
Murray Hill 2-8766 
Hartford, Conn 983 Main St 
7-1117 
Chicago 360 N. Michigan Ave 
Central 7683 


Los Angeles 6127 S. Western 


Pleasant 4111 
San Francisco De Young Bidg 
Sutter 6120 


Chattanooga 435 Chestnut St. 


«-126 
Detroit Park Ave. Bldg. 
Randolph 7121 
Boston 5 Park Square 


Hancock 2810 


R 


Little Rock Union Life Bldg. 
39 


2-25 
Buffalo Erie County Bank 
Washington 2714 
Chicago 230 N. Michigan Ave. 


Franklin 8155 
Davenport, Ia. Union Bank Bldg. 
3-1889 
Fort Wayne, Ind. 406 E. Superior St. 
Anthony 9396 
Hartford, Conn. 75 Pearl St. 
7-8233 
Detroit Book Tower 
Cadillac 4662 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


B. J. Paulson 
E. J. Schickel 


Wilbur N. Payn 
E. W. Wade — 


J. B. Payne 
W. Montague Pearsall 
Arthur S nsheimer 


Lawrence I 


‘ Shenfield 
Tom Carson 


Stephen Girard 


D. L. Paus 
Fleur Fenton 
Atherton Pettingell 


Harold Pettus 


J. A. Munfield 
W. B. Booth 


W. L. Phillips 


Richard A. Picard 
Alfred J. Simon 


Ben S. Lee 
J. N. Pithuk 


Rutherford Platt 
William S. Walker 


Pollock 


Julian G 


Wm. Polje 


J. B. Woodbury 

R. J. Potts 

Frank F. B. Houston 
E. A. Warner 

W. B. Hill 

G. F. MaGill 

B. G. Wasser 

W. S. Power 

G. E. Eisenhauer 


Robert W 


Powers 


L.R 


Schoenfeld 


Bert S. Presba 
Will B. Presba 
Wm. E. Meredith 
V. N. Rinnman 


W. H. Reuter 


Richard Prosser 


Harold Pursell 


John W. Queen 
Alice E. Potter 


R. T. Seott 
Al Pollard 


Robert P. Mendelson 
Anajeanne Brady 
Fred Herendeen 
E. G. Naeckel 
W. J. Henderson 
Frank Dunigan 


J. L. Baum 


C. E. Foerster 





Agency 


William H. Ranki 

Ratcliffe Adv. Ag 

Charles A. Rawso 
Associates 

Ray Hirsch Co 


|, Raymond Co 


Charles Dallas Re 


Realservice Adv 
Redfield-Johnstor 
Redfield-Johnst o1 


Knox Reeves 


Morgan Reichne 
Reincke-Ellis- Y © 
Finn 

Emil Reinhardt 
Reiss Adv 
Wiliam B. Rem 


Remsen Adv. Ag 


Renfro Valley E 


Rhodes & Davis 
M. Evans Riehr 
(, BE. Riekerd I 
Ridgway Co 
B.C. Riebel Ad 
\llen Rieselbac! 
lee Ringer Adv 
John H. Riorda 
Philip Ritter C. 
Dan Rivkin 
Richard T. Rot 
ciates 

SE. Roberts 
Roberts & Mac 
Roberts & Reit 
Robertson Adv 
Elwood J. Rob 


Roche, Willian 
am 


Rogers & Smit 


Rogers & Smit 


Rogers-Gano 
of Texas 


Rogers, Gano 
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Agency 





William H. Rankin Co 





Ratcliffe Adv. Agency 
Charles A. Rawson & 
Associates 


Ray-Hirseh Co. 


|, Raymond Co 


Realservice Adv. Ageney 


Redfield-Johnstone 


Knox Reeves 


Morgan Reichner & Co 
Finn 

Emil Reinhardt Ageney 
Reiss Adv 
Wiliam B 


Remsen Adv. Agency 


Rhodes & Davis Ady. 
M. Evans Richmond Co. 
C. EB. Riekerd Inc 
Ridgway Co 
RC. Riebel Ady 
Allen Rieselbach Adv 
lee Ringer Adv 
John H. Riordan Co. 
Philip Ritter Co. 
Dan Rivkin 

clates 

SE. Roberts 


Roberts & MacAvinche 
Roberts & Reimers 


Robertson Adv. 


Rogers & Smith Adv. 


Rogers & Smith Adv. 


of Te 











Charles Dallas Reach Adv. 


Redfield-Johnst one MeNevin 


Reincke-Ellis- Younggreen & 


Remington Ine 


Renfro Valley Enterprises 


Agency 


Agency 


Richard T, Robb & Asso 


Elwood J. Robinson Adv. 


Roche, Williams & Cunnyng 
ham , 


Rogers-Gano Adv. Agency 
Texas 


Rogers, Gano & Bachrodt 


City 


New York 
Dallas 
Atlanta 
New York 
Los Angeles 
Newark 
New York 
New York 
New York 
Philadelphia 


Minneapolis 


New York 

New York 
Chicago 
Oakland 

New York 
Springfield, Mass 
New Haven 


Mt. Vernon, Ky 


San Francisco 
Philadelphia 
Detroit 

St. Louis 
Louisville 
Milwaukee 
Los Angeles 
Los Angeles 
New York 
Philadelphia 
Chicago 
Philadelphia 
Chicago 
New York 
Denver 

Los Angeles 
Chicago 
Philadelphia 
Chicago 
Dallas 
Houston 
Chicago 


Tulsa, Okia. 
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Address 
Telephone Number 


9 Rockefeller Plaza 
Cirele 6-3550 


Continental Bldg 
Central 8035 
Norris Bldg 
Walnut 3594 


7 BE. 42d St 

Murray Hill 2-1412 
1151 S. Broadway 
Prospect 3511 

58 Park Place 
Market 3-5100 


6 EB. 45th St. 
Vanderbilt 6-5924 


110 W. 34th St 
Pennsylvania 6-4411 
247 Park Ave. 
Plaza 3-6120 

1427 Chestnut St 


Rittenhouse 8375 


ist Natl. Bank Bldg 
Bridgeport 7701 


122 EB. 42d St. 
Murray Hill 4-3982 
400 Madison Ave. 
Wickersham 2-3100 
520 N. Michigan Ave 
Whitehall 7440 


1786 Franklin St. 
Templebar 2408 


30 Rockefejler Plaza 


Columbus 5-7733 


196 Worthington St 
2-2135 


246 Meadow St 
8-1181 


De Young Bldg 
Exbrook 6468 


220 S. 16th St 
Kingsley 1664 
Maccabees Bldg 
Temple 1-3636 
1901 Locust St. 
Chestnut 6949 
Bankers Trust Bldg 
Wabash 2760 

828 N. Broadway 
Marquette 4242 
3923 W. Sixth St. 
Drexel 8131 

816 W. Fifth St 
Michigan 8296 

511 Fifth Ave. 
Murray Hill 2-3393 
220 S. 16th St. 


Pennypacker 5766 


28 E. Jackson Blvd. 
Wabash 8670 


Lincoln-Liberty Bidg. 


Rittenhouse 6171 


30 N. Dearborn St. 
Randolph 1461 
551 Fifth Ave. 
Murray Hill 2-3175 


U.S. Natl. Bank Bldg. 


Keystone 4657 


541 S. Spring St. 
Mutual 1142 


310 S. Michigan Ave. 


Harrison 8490 


1500 Chestnut St. 
Rittenhouse 3750 


20 N. Wacker Drive 
Dearborn 0021 


Wholesale Merchants 
Bidg. 


7-1477 


ist Natl. Bank Bldg. 


Fairfax 6301 

75 E. Wacker Drive 

Franklin 4883 

Natl. Bank of Tulsa 
Bid 


2-2222 


BROADCASTING © Broadcast Advertising 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


William H. Rankin Jr 


M. K. Ratcliffe 
D. P. Neal 


Charles A. Rawson 
W. L. Blackmon 


Murray Hirsch 
Larry Raymond 


Richard N. Gulick 


J. S. Little 


J.T. Hanft 


Norman Livingston 


J. L. MeNevin 


Lloyd Griffin 

Dr. A. R. Root 
Russell Neff 
Elizabeth Reeves 
B. N. Robinson Jr 


Morgan S. Reichner 


R. B. Williams 
Hugo Vogel 


Emil Reinhardt 
Dave Lane 


Ben Reiss 


H.F 
T.L 


King 
Hunt 


John R. Demarest 


John Lair 


Robert O. Davis 


M. Evans Richmond 


C. E. Rickerd 


Norman Lewis 
A. Maescher Jr. 


R. C. Riebel 


Ward A. Zimmer 


Lee Ringer 
Thelma Francis 


John H. Riordan 
Earl R. Culp 


Philip Ritter Jr. 


Dan Rivkin 


R. T. Robb 


). Roberts 


. MacAvinche 
Leon Kelley 

Mary A. Robertson 
Brian Elliott 
Melvin A. Jensen 
N. J. Cavanagh 

G. C. Pierce 


Roland R. Blair 


Howard N. Smith 
Connie Joan Connor 


Stephen R. Wilhelm 
Dale C. Rogers Jr. 
J. C. Bachrodt 


R. C. Gano 





Agency 


Romer Adv 


Service 


Root-Mandabach Adv 
Agency 

Wm. Ganson Rose Ine 

Rose- Martin 

Arthur Rosenberg Co 

W. B. Ross & Associates 

Ross-Gould Co 

Roth, Schenker & Bernhard 

Eugene F. Rouse & Co 

Rozene Ady. Co 

Theodore Rozzell Adv. Agency 

Charles L. Rumrill & Co 

Robert C 


Russell Ine 


Ruthrauff & Ryan 


Lewis Edwin Ryan Ine 


Ryder & Ingram 


Robert St. Clair Co 

St. Georges & Keyes 

St. Paul Adv. Co 

Arthur W. Sampson Co 

Sanitex Brush & Products Co 

Tom Sawyer Adv. Agency 

William A. Schautz Adv. 
Agency 

Scheck Adv. Agency 

Scheel Adv. Agency 

William N. Scheer Adv. 
Agency 

Frederick C. Schnake Adv. 

Scholts Adv. Service 


Schwab & Beatty 


Schwimmer & Scott 


Scott-Telander 


Edward L. Sedgwick Co. 


R—(Continued) 


City 


Washington 


Chicago 


Cleveland 


New York 


New York 


Los Angeles 


St. Louis 


Chicago 


Los Angeles 


Bridgeport, Conn, 


Clovis, N. M 


Rochester 


Address 
Telephone Number ( 


Woodward Bldg 
District 7161 

646 N. Michigan Ave 
Superior 8247 


Terminal Tower 
Prospect 6171 


21 W. 46th St 
Bryant 9-4621 


570 Seventh Ave 
Chickering 4-4420 


1909 Estrella Ave 
Prospect 8600 


809 N. 10th St. 
Central 1646 


737 N. Michigan Ave 
Whitehall 6030 


816 W. Fifth St 
Michigan 7384 


59 Cannon St 
6-1176 


1321 Axtell St 
749-3 


364 East Ave 
Stone 592 


Schenectady, N. Y.152 Barrett St 


New York 


Chicago 


Detroit 


St. Louis 


Hollywood 


San Francisco 


Seattle 


Washington 


Oakland, Cal 


4-7837 


405 Lexington Ave. 
Murray Hill 6-6400 


360 N. Michigan Ave 
Franklin 0485 


7430 Second Blvd 
Madison 1980 


812 Olive St. 
Main 0128 


1680 N. Vine St. 
Hillside 7593 


235 Montgomery St 
Douglas 5822 


1216 Third Ave 
Main 6227 


726 Jackson Place, 
N. W. 
Nationa! 9643 


337 17th St 
Templebar 036% 


S 


Wilkes-Barre, Pa. 


New York 
St. Paul 
Boston 
Chicago 
Dallas 
New York 
Newark 
Cleveland 
Newark 
Milwaukee 
Los Angeles 
New York 


Chicago 


Milwaukee 


Peoria, Ill. 


Chicago 


2d Nati. 
4-1178 
250 Park Ave. 
Plaza 3-6920 


100 Wabasha St. 
Riverside 1822 


tank Bidg 


199 Washington St. 
Capitol 0131 


230 E. Ohio St 
Superior 3574 


2600 Maple St. 
Central 5664 


247 Park Ave, 
Plaza 5-1161 


9 Clinton St. 
Market 2-0480 


1740 East 12th St. 
Cherry 2644 


24 Branford Place 
Market 3-4171 


757 N. Broadway 
Marquette 2804 


1201 W. Fourth St. 
Michigan 2396 


1230 Sixth Ave. 
Circle 5-9090 


75 E. Wacker Drive 
Dearborn 1815 


411 E. Mason St. 
Daly 1080 


Alliance Life Bidg. 
6637 


333 N. Michigan Ave. 
Franklin 0951 


Radio Director 
Chief Timebuyer 
Yther Radio Executives 
Frank Romer 

W. E. Pell 
J. 8S. Beattie 


Perrin B. Root 


L. C. Brown 
T. H. Stevenson 
Alvin H. Kaplan 


Arthur Rosenberg 
W. B. Ross 
Harry Meyer 
Harry Heilig 


Edgar Bernhard 


Eugene F. Rouse 
David R. Fenwick 


Jack Rozene 
Leon Rozene 


Theodore Rozzell 
G. G. Wallington 
J. Lawrence Kennedy 


R. C. Russell 


©. Lawton Campbell 
Charles Ayres 

S. H. Bayles 
Herschel Williams 
Meritt Barnum 

Ted Fisher 


Ros Metzger 

A. R. Callies 

N. J. Newton 
Osear Zahner 
Charles Perrine 
Robert M. Watson 
F.G 


Mullins 


Mahlon A. Glascock 


Ross H. Ryder 
Robert L. Ingram 
Arnott L. Jones 


Victor Van der 
Linde 


Arthur W. Sampson 
Earl Janson 
Ed W. Zabel 


Beebe Sawyer 
Tom Sawyer 


William A. Schautz 
E. Grant Scheck 

C. W. Scheel 
William N. Scheer 
Pearl Schapiro 

F. C. Schnake 

T. D. Scholts 

Wm. G. Scholts 


R. W. Beatty 
James Schwenck 


Norman Heyne 
John B. Davies 


Walter Schwimmer 
Robert J. Scott 


Edward L. Sedgwick 


George W. Hughes 
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Agency 


Russel M. Seeds Co 


Theodore H. Segall Ads 
Agency. 

Rosene W. Segar Adv. Agenes 

Frederick Seid Ads 

Seidel Adv. Agence. 
Albert Shaffe 

Shaffer, Brennan. Marrulis 
Adv. Co 


Shapiro & Schoenbrod 


Shaw Co 


Shaw Adv. Agency 


Louis ©. Shecter Adv. Agence, 
William Sheets 
K. B. Shepard Ads 


Sherman & Marquette 


Short & Baum, Aad 


Sidener & Van Riper 
HR. Chas. Sieck Inc 
Charles Silver & Co 
Ady. Co 


Silvermar 


Simmonds & Simmonds 


Simon & Gwvynr 


Simone-Michetson Co 


day KH. Skimmer Adv. 4.gencs 
Smal & Seiffer 
Alter Smith Adv. Co 


C.. Brewer Smith Adv. Agenc: 


Geo. W. Smith Ads 


Rober 


Smith Adv. Agencs 
Smith & Bul!) Aad 
Smith & Drun 


omith ayvior & Jenkins 
ry Snow ] 
Snow, Bates & Orme 


Son de Regger & Browr 


AcY. Agency 


S— (Continued) 


City 
Chicage 
New York 


Hollwwood 


San Francisco 


Portland 


Ore 
San Francisco 
Washington 


> 


Washington, D.C 


Los Angeles 


Baltimore 


Chicage 
Chica 
Portland, Ore 
Indianapolis 
Los Angeles 
Chicage 


Chicage 


Chicage 


Memphis 


Detro 


 oustor 


Wheeling, W. Va 


Portiand 


Ore 
0 Angeles 
Los Angeles 
Lor Angeles 
San Francise: 


Pittisburgt 


Bostor 


Springfield, Mass 


Des Moines 


Address 
Telephone Number 


Palmolive Bldg 
Delaware 1046 


50 Rockefeller Plaza 
Cirele 6-1882 
1680 N. Vine St 


Granite 4185 


544 Market Si 


Sutter 65457 
2125 N. EB. 48th Ave 
Trinity 8445 


127 Montgomery St 
Garfield O360 


American Bldg 
National 8947 


Evening Star Bldg 
National 5252 


4N. Eighth St 
Main 2579 





T11 W. Lake Si 

M onroe TOO 

R16 W. Fifth Si 

Mutua 1 

Railway Exchange 
Bldg 

Cherry 2882 


Hearst Tower Bldg 
Piaza 4089 


Central Bldg 
Main 2442 


485 N. Michigar 
Saperior 2666-7 


Ave 


Palmolive Blag 
Delaware 000 


718 W. Burnside Si 
Beacon 515% 


Circle Tower 
Riley $541 


650 S. Grand Ave 
Vandike 8651 


787 N. Michigan Ave 
Superior 6625 


286 N. Clark Si 
Andover 1144 


Wells Si 


201 N 
c 1166 


Commerce " 
5-2404 


Title Bldg 


Washington Biva 

Biag 
Cherry 
Sterling Bldg 
Capital 6278 


BOM 


24 W. 40th Si 
Wisconsin 7-8765 
20 W. Ninth Si 
Harrison 74388 





Hawiev Bldg 
ord 


10 Mead Bidg 


f 
Beacon 5281 


7648.8 








417 Momigomery St 
Exbrook 6411 


328 Fourth Ave 
Atlantic 9812 






° 
$5 State St 
6-665 
Register & Tribune 
Biag 


Se 
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Radio Director 
Chief Timebnyer 


Other Radio Executives 


H. J. Richardson Jr 
Miss H 
Watson Humphrevs 


George Bavard 
Helen Woodman 
Frank Parke Wrig 
Roscoe W. Sear 
D. D. Segar 

Sam P. Moore 
Robert Seidel 
J. Albert Shaffer 
Sam B. Margulis 
A. ¥ 


Shapire 


John B. Shaw 


L. Lev 
William Sheets 
Frank B. McBride 


Richard Morenus 
‘. EB. Bonnese 
Evelyn M. Lyman 
Charies L. Baum 


Wm. F. Kegiex 

Carleton HK. Sieck 
B. R. Solomon 
M.B 


Silverman 


Phil W. Tobias 
Maude Brewer 
eo Hammett 


A wag 


~ 


Milton Simor 
H. N. Gwynr 





Ivan Frankel 


Francis Gilbert 


Marvin Small 


Alien C. Smith 


C. Brewer Smith 


George W. Smith 





J. Rollinson 


- 





Les Son de Regger 


Agency 


Sorenson & Co 


Southern Adv. Ageney 


Sparrow Adv 


Ageney 


C. Jerry Spaulding Inx 


Raymond Spector Co 


Spector-Goodman Ads 
Agenes 

Rolfe C. Spinning Tne 

Spot Rroadeasting Ine 


W. FE. Sproat & Co 


Staake & Schoonmaker Co 


Strack-Goble Adv. Ageney 


Staples & Staples 


Rarton A. Stebbins, Adv 


Frank R. Steel Associates 


Steele Adv. Ageney 


Steller-Millar Ageney 

Lou Sterling & Associates 
Arthur R. Sternau 
Sternfield-Godley 
Steurerman Adv. Ageney 
Fred D. Stevens Co 


Jewell F. Stevens Co 


Stevens & Wallis 


Stewart, Hanford & Casler 


Stewart-Jordon Co 


Stewart-Taylor Co 


Stockton, West, Burkhart 


Stodel Adv. Co. 





oneton Adv. 


Agency 


Charles M. Storm Co. 

Strang & Prosser Adv. Agency 
Strauchen & McKim Adv. 
Street & Finney 

Charlies R. Stuart 


Suedhoff & C 


BROADCASTING e Broadcast Advertisi 


S—(Continued) 


Ctty 


Chicago 


Fort Worth 
Rirmingham 


Worcester, Mass 


New York 
Chicago 

Detroit 

New York 
Chicago 

Mich 


Kalamazoo 


Chicago 


New York 


San Franciseo 


Richmond, Va 


Los Angeles 


Chicago 


Houston 


Los Angeles 

N. Hollywood, 
Cal 

Philadelphia 

New York 

New York 

Utiea, N.Y 

Chicago 

Salt Lake City 


Ogden, Utah 


Rochester, N.Y 


Philadelphia 


Duluth, Minn. 


Cincinnati 


Los Angeles 


New Orleans 


Hallowell, Me. 


New York 
Seattle 

Cincinnati 
New York 


San Francisco 


Fort Wayne, Ind. 


Address 
Telephone Number 


Palmolive Bldg 
Delaware 50380 

Dan Waggoner Bide 
9.9072 

Farley Bldg 


2.0987 


201 Commercial St 
q TRO 

32 B. A7th St 
Eldorado 5-1270 

75 EB. Wacker Drive 


Dearborn 7375 


Macabees Bldg 
Columbia 0531 


302 W. 42d St 
Cirele 6-9375 


664 N. Michigan Ave 

Superior 4845 

American Natl. Bank 
Bldg 

82-1678 


8S. Michigan Ave 
Randolph 0160 


400 Madison Ave 


Plaza 3-7445 


Monadnock Bide 
Yukon 2486 


10S. 10th St 
2-0210 


811 W. Seventh St 
Trinitw 8821 


260 N. Michigan 
State 3188 


Ave 


Merchants & Mfrs 
Bide 


Preston 9997 


112 W.. Ninth St 
Mutual 4308 


3914 Berry Drive 
Sunset 2-3877 


1700 Sansom St 
Rittenhouse 4187 


280 Broadway 
Barclay 7-3030 


205 BE. 42d St 
Caledonia 5-4334 


14 Devereux St 
4-9339 


25 BE. Jackson Blvd 
Wabash 1441 


36 Richards St 
5-5311 


First Natl 
4500 


11 James St 
Stone 1453 


Bank Bldg 


Lincoln-Liberty Bldg 
Locust 4637 


326 W. Michigan St. 
Melrose 114 


Ist Natl. Bank Bidg. 
Cherry 3517 


411 W. Seventh St. 
Trinity 8577 
Whitney Bldg. 
Magnolia 1684 

145 Water St. 
Augusta 1280 

50 E. 42d St. 
Murray Hill 6-2820 
Smith Tower 

Eliot 1322 

C. of C. Bldg. 
Main 2245 

330 West 42d St. 
Bryant 9-2400 

625 Market St. 
Douglas 2438 
Citizens Trust Bidg. 
Anthony 5421 


Radio Di 
Chief Timeby 


Other Radio Pe 


Executiv, 
Roy A. Sorensen 
Miss Muriel W 
Miss Dorothy — 


Taber 
Rice 


Cc. 
W.F 


J. Martin Smith } 
C. Jerry Spauld ng 


David D. Chrismay 
Dan Rodgers 
Sidney Specto: 
Rolfe C. Spinn ng 
Miss Helen A. Thom 


Edmond Sheeha 


Carl B. Schoonmak: 
Urban H. Mos 


E. R. Goble 
H. L. Hulsebus 
FB. A. Goble 


James Jewel 
Harold Kemp 


James Houlihar 
Mrs 


Marv B. Staple 


Barton A. Stebbins 
Arthur W. Gudelms 


Herb Polesie 


Frank R. Stee 
HH. Wirt Steele 
Otto A. Steller 


Helen V. Milla 
Lou Sterling 
Arthur R. Sternaa 
Philip Scheft 
Mrs. L. Stewermar 
Fred 1D. Stevens 
Poynton 


James P 


David W. Evans 
Stvingham 


L. A. Casler 
Albert T. Stewart 


Gary Bub 


L. BE. Marvin 
R. S. West 


Eric W. Stockton 
Charles H. Butter 
Edward C. Stode 


J. B. Simpson 


E. M. Everett 


C, E. Stevens 
Edward Klein 
Allston BE. Storm 
Grant Merrill 
Louis Schaefer 
Kenneth Burton 
Charles P. Johnson 
Carl Suedhof 


Oswald Ferber 
James Waikel 


A. Stever 





Agency 


q, Lynn Sumner ( 
awafford & Koehl 
aweoney & James 
nimer V. Swensor 
cwortfager & Hixe 
Howard Swink Ad 


gyveraon- Kelley 


DL Tarcher & { 


qm Taubman Ar 


Nay Taylor & Aa 
Henry H, Teplitz 
jerald F. Thoma 


} Walter Thomp 


Thompson-Koech 


Tolle & Associat 


Bllic 


omaschke 


lomowske Ady 


B. Tompkins 


rey & ‘Torre: 


Arthur Towell I 


owneend Ady 
W.L. Traey Ine 


Tracy-Loeke-D 


Trades Ady. Aj 
Pletcher B. Trt 


Turner Adv. A 


Fletcher S, Ud 
ciates 


Roland G. B, | 
United Adv. A 


United Broade 


United Service 





BROA| 























Agency 





De 
Tmebuyer 
© Executing 


Tensen, 
e| Wagems: 
thy Samer 


er 
e 


Smith } 


Paulding 


Chrismay 
aed 


eChOT 
‘pinn ng 

n A. Thoms 
d Sheehap 


choonmake 
Maes 

dle 

lsebus 

nie 

wel 


emp 
ulihan 
v B. Staple 


Stebbins 
Gudelma 
esie 


Stee 


Steele 


Steller 


Milla 


Steuerman 
Stevens 


Povnton 


pat 

Stockton 
H. Butler 
C. Stode 


npson 


verett 
evens 
Klein 
E. Storm 
ferrill 
‘haefer 

) Burton 


P. Johnson 


~dhoff 
Ferber 


q, Lynn Sumner Co 
awafford & Koehl 
gweoney & James 

Co 


Himer V. Swenson 


ceortfager & Hixon 


Howard Swink Adv. Ageney 
gyveraon- Kelley 

DL Tarcher &Co 

qm Taubman Adv. Ageney 


Nay Taylor & Associates 
Henry H, Teplitz Adv 
(orald F. Thomas Ads 


} Walter Thompson Co 


Thompson-Koch Co 
Tolle & Associates 
Tomaschke- Elliott 


T 


mowske Adv. Ageney 


PB. Tompkins & Aasoc 
Torrey & ‘Torrey 


Ady 


\rthur Towell Ine 


ownsend Ady. Service 


WL. Traey Inc 


Trey-Locke- Dawson 


Trades Adv. A geney 


Fletcher B. Trunk & Co, 


Turner Adv, A geney 


Fletcher S, Udall & Asso 
ciates 
Roland G. BE, Ullman 


United Ady, Agency 


United Broadcasting Co. 





United Service Adv. 








V aikel 


vertisin 











S—(Continued) 


Address 
(Wy lelephone Number 
New York 285 Madison Ave 
Caledonia 5-4108 
New York 841 Madison Ave 
Murray Hill 6-8R860 
Cleveland 1501 Buclid Ave 
Main 7142 
Loe Angeles 2525 Firestone Rilwd 
Jefferaon 4019 
Chicago 1801 W. Bryon St 
Buckingham 9601 
New York 40 FB. 49th St 
Plaza 38-8760 


Marion, © 872 Bast Center St 


2492 
Spokane Mohawk Bldg 
Main 4811 
New Vork 620 Fifth Ave 
Circle 6-2626 
Philadelphia Lewis Tower 


15th & Locust Ste 

Rittenhouse 8674 
Cleveland 1886 Euclid Ave 
Main 4288 
Chicago 540 N. Michigan Ave 
Delaware 4440 
Freann, Cal I. W. Patterson Bldg 

8-A1R8 
New York 120 Lexington Ave 
Mohawk 4-7700 


Chicago 410 N. Michigan Ave 


Superior 0808 
Holly wood 1549 N. Vine St 
Hillside 7241 
San Franciseo Shell Bldg 
Garfield 8510 


42 W. Sixth St 
Cherry 5221 


Cincinnati 


631 Third Ave 
Franklin 6606 


San Diego, Cal 


Oakland, Cal 1624 Franklin St 


Gleneourt 4941 
Spokane Chronicle Bldg 
Riverside 1159 


Syracuse Heffernan Bldg 


2-R4090 
Los Angeles 714 W. Olympic Blvd 
Prospect 4131 
Madison, Wis Commercial Bank 

Bldg 

Fairchild 682 
Burlington, Vt 2038 College St 
2544 
New York 515 Madison Ave 
Eldorado 5-4404 
Dallas 1307 Pacifie Ave 
7-R655 


New York 22 BE. 40th St. 


Ashland 4-1690 
New York A480 Lexington Ave. 
Eldorado 5-1967 
Denver Gas & Elec. Bidg. 
Tabor 3434 


Chicago 
Superior 2161 


U 


San Francisco 243 Kearney St. 


Douglas 4215 


1520 Locust St. 
Pennypacker 4521 


Philadelphia 


San Francisco 127 Montgomery St. 


Exbrook 2583 


Chicago 201 N. Wells St. 
Andover 1685 
Newark 972 Broad St. 


Market 3-4606 


Other Radio Executives 


E.R 


Lenore Reuhler 


John F. Sweeney 
M.R 


H. V. Swenson 
Harvey B 


Walter M. Swertfager 
Harold W 


Howard Swirk 


AH 


William EB 


Sam Taubman 


Ray Taylor 
Henry H 
Karl Mille 


G.F 
George L. Thomas 


John U 


520 N. Michigan Ave. 


Radio Director 
Chief Timebuyer 


Wood 


R. Landan 


Klitten 


Larsen 


Hixon Jr 


Syverson 
R. Devine 


Lareombe 


Teplitz 


Thomas 


Reber 
Linnea Nelson 
Luckenbill 
A. K. Spencer 


Buckingham Gunn 
Margaret Wylie 


Daniel Danker Jr 





Helen MeGrath 


Ww.s 


Groom 


Norman W. Tolle 


Wallace F. Elliott 


Wm. ‘I Ole 
J. Walter McLean 
Geo. 8. Stevens 


H.A 


Taylor | 


John S. Torrey 


Arthur Towell 


Charles E. Townsend 
George Daly 


W. I. Tracy 

Frank S. Kent 
Raymond P. Locke 
Monty Mann 
Morris Hite 

James Jeffries 


Milton Burgh 
H. R. Hendrick 


G. Walter Lindsey 
Fletcher B. Trunk | 
Jerry C. Downer | 


John K. Turner 


Fletcher S. Udall 
Roland G. E. Ullman 
C. Rothblum 

W. L. Klein 


Egmont Sonderling 


Louis London 


BROADCASTING ¢ Broadcast Advertising 





Agency 
United States Adv. Corp 
Universal Adv. Ageney 
Unwin Adv. Ageney 


Van Auken-Ragland 


Van De Mark Adv. Ine 


Vietor Van der Linde 


Van Sant, Dugdale & Co 


Vanden Co. Ine 


Vanderbie & Rubens 


Addison Vara Ine 


Chas. EB. Vautrain Associates 


Vernick Adv. Ageney 


Video & Sound Enterprises 


Carlo Vinti Ads 


Irwin Viadimir & Co 


Gordon Vichek Adv 


Agency Cle 


U—(Continued) 


Address 
City Telephone Number 
Toledo 240 Huron St 
Main 8205 
Chicago 612 N. Michigan Ave 
Delaware 4466 
Malden, Mase 82 Union St 


Malden 2925 


Detroit 5144 14th Ave R 
Tyler 6-5451 
Chicago 20 N. Wacker Drive 


Franklin 2910 


Times Star Tower 
Parkway 6660 


Cincinnati 


Minneapolis Lumber Exchange 
tldg 
Bridgeport 8574 
New York 250 Park Ave 
Plaza %-6920 
Baltimore 


Court Square Bldg 


Plaza 5280 


620 N. Michigan Ave 
Superior 9608 


Chicago 


Chicago 410 N. Michigan Ave 


Superior 8436 


Buffalo Vars Bidg 


Cleveland 2351 
Holyoke, Mass 560 Dwight St 
2-384 


Philadelphia 219 8. Broad St 
Pennypacker 8050 
Omaha Box 517 


Atlantic 4200 
Fidelity Bldg 
Grand 1144 

431 Fifth Ave 
Lexington 2-9477 
570 Lexington Ave 
Plaza 3-9640 
Rockefeller Bldg 
Cherry 6540 


Kanaas City 


New York 


New York 


veland 


G 


Franklin O 
Arthur Brooks 





Radio Director 
Chief Timebuyer 
Other Radio Executives 


Engelhardt 
Lynn Werner 


Clarence BE. Worthen 


Unwir 


Stevens 


Van Auken 
Chester A 


Ragland 


Curtis W. Van de 


Claude Efnor 


Talbot 


W. Vanden 
Littlewoed 
Harry W. Sehl 


8S. Vanderbie 


Rubens 


Stein 


Henry W. Comstock 
Littell 


Vautrain 
Norah E. Adamson 


M. Murray Vernick 


Pease 


Carlo Vinti 


Irwin Viadimir 


Keith Frazine 





A cosmopolitan audience 
with metropolitan tastes 


| AFFILIATED 


served by the only 
station programmed 
to fit this unique 


self-contained market. 


WJNO 


The Voice of Beaches” 


the Paln 


West Palm Beach, Florida 


WITH THE COLUMBIA BROADCASTING 


SYSTEM 
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Ww 


Fort Wayne, Tnd 


Chicage 
New York 
Day 


Grand Rapids, 


Mich 


Los Angeles 


San Francise 


New York 


New York 


Tulsa 


New York 


Los Angeles 


New York 
Chicag< 
New York 


Philadelphia 


Green Bav. Wis 


Great Falis, Mor 


Toledc 

New York 
New York 
Los Angeles 
San Francise 
Racine, Wis 
Chicagc 

San Diego, Cal 


Los Angeles 


New York 


St. Louis 


Address 


Telephone Number 


Paramount Bldg 


Anthony 6282 


208 W. Washington 


State 7369 


869 Lexington Ave 


Caledonia 5-6100 


Talbott Realty Bldg 


Hemlock 1151 


406 Montgomery Si 


Douglas 5407 


Monadnock Bldg 
Douglas 4475 


Russ Bldg 
Sutter 8383 
Oliver Bldg 
Grant 1900 


Assn. of Commerce 


Bldg 


0.79) 
9-7214 


8806 Beverly Bivd 


Federal 1118 


580 Market Si 
Garfield 2921 


6 BE. 45th Si 


Murray Hill 2-0093 


230 Park Ave 


Murray Hill 6-S585 


205 S. Chevenne Ave 


38-8108 


182 W. 48rd Si 


Pennsylvania 6-0048 


10 Prvor Si 
Walnut 6701 


Bldg 


Globe Blag 
Cedar 377% 
10 W. Read S 
Vernon 5671 








400 N. Michigar 


1681 Chestnut Si 
Rittenhouse 6576 


ap 


Pine St 





Howard 1498 
Strain Bldg 
4842 

Spitzer Bldg 
Adams 4718 


151 W. 40th 
Wisconsin 7 





847 Madison Ave 


Murray Hill 6-7 
816 W. Fifth St. 


Madison 7758 





625 Market St. 
Sutter 6744 


610 Wisconsin Ave 


Jackson 974 


85 E. Wacker Drive 


Central 7565 


1202 Ke 
Main § 








S. Flower St 











Garfield 4080 
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tner Blvd. 


$15 N. Seventh St. 


Radio Director 
Chief Timebuyer 


Other Radio Executives 


M. FE. Maxwell 
Clair A. Weidnaa 


W. A. Wade 
E. N. Nelson 


Robert M.S. Walk« 
G. Wagenseil 

Carl C. Wakefield 
L. WH. Waldron 


Shirley Walke 


R. C. Woodruff 

H. A. MeCoy 
Fred L.. Newmever 
Oliver A. Wallace 


1. F. Wall 
M. FB. Wank 

Arthur S. Warren 
Ralph A. Rosenberg 
Tevis Huhn 

Osear Payn 

Don Waits 


Benjamin Waxelbaum 


nah 





Cc. Cc. Palle 


Luther Weaver 
Plizabeth A. Watkins 


Frank D. Webb 
Cc. Reid Webbe 


Charlies A. Weeks 


John P. Weidenhamer 
S es R. Condran 


Frank A. Wellma 





Harry Weiner 


WH 


Marquis 


T. J. Brokaw 
Charles Dilday 


J. R. McCue 





Samuel Westheimer 


Agency 


Weston-Barnett 


Tom Westwood Adv 


Frank E. Whalen Adv 


Ward Wheelock Co 


Whipple & Black Ads 


Edmund S. Whitten Tne 


Alvin Wilder Adv 


Mae Wilkins & Cole 


Joseph A. Wilner Co 


Wilson & Haight 


N. A. Winter Adv. Agen 


William B. Wisdom Tn« 


Ed Wolff & Associates 


Ralph L. Wolfe & Associat 


Hugh Woods Adv. Agen 


Wood, Brown & Wood 


Wooley & Hunt« 


World Wide Adv. Corp 


W.L. Wright Adv. Agenc 


Burton BE. Wyatt & Co 


Yankee Writing Service 


Yoemans & Foote 


Charles E. Yost Adv. Agence 


Young & Rubicam 


Julius F. Zederman 
Zimmer Adv. Agency 


Zimmer-Keller 


BROADCASTING e Broadcast Advertisit 


Ageney 


W—(Continued) 


City 


Waterloo, ta 


Los Angeles 
Kansas City 
Philadelphia 
New York 
Hollywood 
Detroit 
Roaton 

Los Angeles 
Portland, Ore 
Seattle, Wash 
Raltimore 
Hartford, Co 
Des Moines 
New Orleans 
Rochester, N. \ 
Detroit 

Los Angeles 
Boaton 
Denver 

New York 
Rochest« 
Atlanta 


Y 


Guilford, Conn 


New Haven 
San Francisco 
Pittsburgh 
San Francisco 


New York 


Chicago 
Hollyw ood, Cal. 
San Francisco 
Detroit 
Erie, Pa. 

Z 
San Francisco 
Louisville 


Detroit 


Address 
Telephone Number 


Arts & Crafts Bide 
TRE 


520 Michigan Ave 
Whitehall 7725 


A16 W. Righth St 
Vandike 6570 


21 W. 10th St 
Vietor 7200 


Lineoln-Liberty Bldg 


Rittenhouse 7500 


444 Madison Ave 
Plaza 3-7120 


6253 Holly wood Rivd 
Hillside 0191 


Fox Theatre Bide 
Cadillae 1986 


216 Tremont St 
Liberty 1861 


542 S. Broadway 
Vandike 9853 


Corbett Bldg 
Broadway 6401 


Corbett Bldg 
Blliott 1225 
Hearst Tower Ridg 
Plaza 2156 


410 Asylum St 
2.2200 


Paramount Bldg 
4-9154 


American Rank Ride 
Raymond 0111 


Tavior Bldg 
Stone 191 


Kales Bldg 
Cadillae 1865 


8760 Beverly Blvd 
Bradshaw 2-4474 


209 Washington St 
Capital 1850 


Steel Bldg 
Keystone 8194 


11 West 42d St 
Longacre 5-4500 
82 St. Paul St 
Main 6452 


Rhodes Bldg 
Main 1121 


74 Water St 

346 

11 Whitney Ave 
7-1191 

1200 Van Ness Ave 
Ordway 4494 
Oliver Bldg 
Atlantic 5845 
625 Market St 
Sutter 5411 

285 Madison Av« 
Ashland 4-8400 


333 N. Michigan Ave, 


Central 9389 


6253 Hollywood Blvd. 


Hollywood 2734 
Russ Bldg. 
Exbrook 4126 
7430 Second Blvd. 
Madison 4300 

12 E. 10th St. 
22-816 


Hearst Bldg. 
Exbrook 2957 
Starks Bldg. 
Jackson 3051 
Stroh Bldg. 
Cadillac 9151 


Other Radio 


—$—.._} 


Radio Directs 
Chief Timeduver 
Executiy, 


Wells 8 Barnet: 


Phillips Taylor 
A.C. Barnett 


A.C. Barmet 
Tom Westwood 
Frank E. Whaler 
C.M Rohrabaugh 
Diana Bourbon 
Mary Garvir 


E. W. Beatty 


KE Whitten, 


Alvin EB. Wilder 


Howard C. Wilson 
Jesse J. Haight 


N. A. Winter 
Walter J. Hughes J 


William B. Wisdom 
Alfred G. Scheible 
Henrietia S. Feeser 
Ed Wolf 
Ralph I 


Hugh Woods 
Martha Avers 
Cloyd F. Woolley 


B. M. Hunter 


Emil M. Scholz 
Rrvee Oliver 


W. L. Wright 


Burton FE. Wya 


Byron H, Clark 


Byron H. Clark 
A. Klein 


L. H. Neiphin 


Robt. B. Young 


T. F. Harrington 
Carlos Franco 
Thomas Lewis 
Frank Coulter 
John Kucera 

Kay Brown , 
Frederick W. W ile « 
Frank Silvernail 
A. E. Tatham 


Tome Lewis 
Robbins Milbank 
John R. McAlpine 


H. B. Allen 


Julius F. Zederman 
Gertrude Hardemat 


Ralph Leach 
H. R. Klein 








Maj 


Agency 


Ardiel Adv A 


Atherton & 
Raker Adv. A 
Renwell-Atki: 
Broadcast Pr 


Canadian Ad 


Clarke Adv 


Cockfield-Br« 


D'Arey Adv 


A.J, Denne 


Desbarats A 


Dickson & F 


Ellis Adv. C 
Ferres Ady 
Financial Ai 


Canada 


James Fishe 


Harry BE. Fy 
Frontenac } 
General Bri 


9, Gibbo 


BRO. 














irector 
mebuyer 
Executiyg 
Arnett 
vior 

ett 


ett 
WOO 
Vhalen 
rabaugh 


Thon 


tty 
tten 


Nilder 


’. Wilson 
laight 


nter 


Hughes Jr 
3. Wisdom 
Scheible 
1 S. Peeser 

Wolfe 
Oods 
Avers 

Woolley 


unter 


Scholz 
liver 


right 


Wya 


|. Clark 


1. Clark 


eiphin 


. Young 


arrington 
Franco 

: Lewis 
Soulter 
ucera 
Own 

ok W. Wileé 
Silvernail 
‘atham 


ews 
s Milbank 
. McAlpine 


Allen 


F. Zederman 


de Hardemar 
Leach 


Klein 





Ivertisin 


Directory of 
Major Canadian Advertising Agencies and Radio Executives 











Agency 


Ardiel Adv. Agency 


Atherton & Currier 
Raker Adv. Ageney 
Renwell-Atkins 

Broadcast Programs 


Canadian Adv Ageney 


Clarke Adv. Serv 


Cockfield-Brown & Co 


D’Arey Adv. Co 


A.J. Denne & Co 


Desbarats Ady. Agency 


Dickson & Ford 


Ellis Adv. Co 
Ferres Ady 


Service 


Financial Ady 
Canada 


Co. of 


James Fisher Co 


Harry EB. Foster Agencies 


Frontenac Broadcasting Co. 


General Broadcasting Co. 


J.J. Gibbons Ltd. 


BROADCAS 


YiiM 


Radio Director 
Chief Timebuyer 
Other Radio Executives 


Address 
City Telephone Number 


Toronto 2, Ont W. Nichols 


871 Bay St J 
Adelaide 4994 


Oakville, Ont w. A. Chant 
1016 

Hamilton, Ont 87 James St. S F. P. Westaway 
2-RH24 

Toronto, Ont 100 Adelaide St. W 0. F. Burkart 


Adelaide 5418 


Toronto, Ont Horler 


22 University Ave, I.F 
Adelaide 53815 


418 Granville St. 
Seymour 2361 


Vancouver, B.C 


Calgary, Alta 2d Ave. at 6th St. W 
M 7378 
Montreal, Que Sun Life Bldg L. B. Schofield 


Plateau 8046 


Toronto, Ont 69 Yonge St Rn. W. Asheroft 


Adelaide 8051 
Cooper 


Kelowna, B.C MacCrae J 


604 
Clarke 


625 Fort A.V 


Empire 9618 


Victoria, B. C 


Montreal, Que Canada Cement Bldg. King Whyte 


Harbour 4171 


MeQuillin 
Chitty 


Toronto 2, Ont Metropolitan Bldg Cc.W 


Elgin 9201 Ae. 
Peter Downes 


Vancouver, B.C. toyal Bank Bldg. 


Trinity 2588 

Blectric Railway H. Lavender 
Chambers 

97-068 


Winnipeg, Man 


Windsor, Ont 407 Canada Bldg Ss. T. Gill 


88-4977 
Altenbernd 


90 Broadview G. P 


Gladstone 4651 


Toronto, Ont 


Toronto 2, Ont. 90 King St Miss F. M. Wright 


Elgin 3444 


Ww 


Confederation Life D. Frank Tees 
Bldg 


Lancaster 8214 


Montreal, Que 


ARO Lagauchetierre W. EK. Desbarats 


Plateau 5025 


Montreal, Que. 


87 Bloor St. W. 
Randolph 1488 


Toronto 5, Ont. 


Roy W Dickson 
A. Edington 


Mias Thelma Barrett 


Toronto 2, Ont 197 Bay St J. W. Culliner 
Adelaide 6101 A. A. Muter 
16 James St. S. KE. Ferris 
7-BR95 


Hamilton, Ont. 


651 Craig St. W. 
Lancaster 2138 


Montreal, Que. Sam Ghent 


226 Bay St. David Jackson 


Elgin 7204 


Toronto 2, Ont. 


204 Richmond St. W. T. BE. Rackstraw 


Waverley 8091 


Toronto, Ont 


Confederation Bldg. John C. Walsh 


Lancaster 1205 


Montreal, Que 


King Edward Hotel Harry E. Foster 


Elgin 2134 


Toronto, Ont. 


394 Bay St. A. R. Robertson 


Elgin 4553 


Toronto 2, Ont. 


1425 Dorchester St. W. 
Plateau 7666 


Montreal, Que. 


Toronto 2, Ont. 159 Bay St. 


J.J. Gibbons 
Elgin 2111 WwW. 


H. Reeves 
Dominion Square Bldg. H. M. Reid 
Harbour 6207 


Montreal, Que. 


Province Bldg. Leander Manley 


Pacific 0157 


Vancouver, B. C. 


Edmonton, Alb. Agency Bldg. J. H. Fulton 
27-512 


Calgary, Alb. Lancaster Bldg. R. G. Smith 
M 5437 


Leader-Post Bldg. E. G. Macpherson 


6-141 


Regina, Sask. 


Scott Bldg. G. E. Hunter 


97-373 


Winnipeg, Man. 


TING e Broadcast Advertising 














Agency 


Gourlay Adv. Ageney 


F. H. Hayhurst Co. 


L. J. Heagerty & Assoc 


Roy A. Hunter 


J. EB. Huot 


Hutehine Adv. Co. of 


Canada 


Industrial Adv. Agency 


Russell T 


Kelley Ltd 


Kenyon & Eckhardt 


Locke, Johnson & Co, Ltd. 


Lord & Thomas of 
Canada 


Harold C. Lowrey 


MacKay & Savary Adv. 


Service 


MacLaren Adv. Co. 


McConnell & Eastman 


A. McKim Ltd. 


Metropolitan Broadcasting 


Service Ltd. 


aad 


Address" 


City Telephone Number Ot 


207 W. Hastings s 
Trinity 3855 


Vancouver, B. 


Radio Director 
Chief Timebuyer 
her Radio Executives 


B. Gourlay 


Toronto, Ont 98 King St. W G. F. Hayhurst 
Adelaide 7418 

Montreal, Que 1405 Peel St EB. A. Goodeve 
Belair 3666 

Toronto 2, Ont MeKinnon Bide L. J. Heagerty 


Adelaide 0366 


839 Cambie 
Pacific 5824 


Vancouver, B.C 


858 St 
Plateau 9539 


Montreal, Que 


330 Bay St 
Waverley 6151 


Toronto, Ont 


Nicolas Pe 


Huot 


John Bennett 


Toronto, Ont 59 Spadina Ave G. M. Smith 
Waverley 4555 
Hamilton, Ont 150 Main St. EB R. T. Kelley 


2-1155 


480 Lagauchetierre W 
Plateau. 5025 


Montreal, Que. 


Sun Life Bldg 
Plateau 9939 


Montreal, Que 


Harbour Com. Bldg 


Elgin 6271 


Toronto 


Toronto 2, Ont 19 Richmond St, W 


Waverley 1151 


Bldg 


Dominion Sq 
Plateau 7924 


Montreal, Que 


4 Richmond St. EF 
Waverley 4050 


Toronto 2, Ont 


Union Bldg 
M 4560 


Calgary, Alta 


Toronto 2, Ont. 372 Bay St 
Elgin 0321 
Canada Life Bldg 
M 6424 


Calgary, Alb 


Montreal, Que Dominion Square Bldg. 


Plateau 9556 


Province Bldg 
Marine 6268 


Vancouver, B, C 


Lindsay Bldg 
26-622 


Winnipeg, Man 


200 Leader Bidg 
§-BRG 


Regina, Sask 


London, 8. W. 1 
England 


2 Cockspur St 
Abbey 2377 


Huron & Erie Bidg. 
Metcalf 544 


London, Ont. 


254 Bay St. 
Adelaide 7004 


Toronto 2, Ont. 


Montreal, Que. 1010 St. Catherine 
St. W 


Plateau 1146 


Confederation Life 
Bidg 


‘ . 
95-754 


Winnipeg, Man. 


475 Howe St. 
Marine 2161 


Vancouver 


Confederation Bldg. 
Lancaster 5192 


Montreal, Que. 


320 Bay St. 
Elgin 5351 


Toronto, Ont. 


Electric Railway 
Chambers 
97-627 


Winnipeg, Man. 


Province Bldg 
Marine 3926 


Vancouver, B. C. 


376 Strand 
Templebar 5875 


London, W. C. 2, 
England 


21 Dundas Square 
Adelaide 0181 


Toronto, Ont. 


Drummond Bldg. 
Harbour 5838 


Montreal, Que. 


(Continued on page 304) 
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Crawford U 


G. F. Mills 
J. W. Spitzer 
Norma Storey 


W. G. Power 
Harold C. Lowrey 
M. H. MacKay 
M. Rosenfeld 


C. M. Pasmore 
Thos. Meade 
E. H. H. Smith 
E. G. Stephens 
Walter Henderson 
R. Wilson 

W. G. Abel 
T. H. Yull 


E. Gould 


Keith Cromby 


D. C. Coutts 


Ivan Denton 


W. T. Brace 


Don Bassett 


A. A. Brown 


H. 8. Watson 


H. Suffell 


Ken Soble 


Frank Starr 








The cream is 


always at the top! 





If vou want to reach the cream of the CANADIAN 


market. 
Canada’s 


you 


nine 


Ontario. 
Ontario 


with 
provinces. 


start 


Canada’s population and over 36% 


powel ! If 


you want to reach 


the 


the 


richest of 

29% of 
of the buying 
cream of the 


has 


ONTARIO market. you start with CF RB, Toronto. 
the station that has proven itself to be first choice 
among a potential audience of 3,000,000 listeners. 


Get this fact! 


IN THE MOST RECENT 


ti 


OF THE 


SURVEYS 


PERIODICALLY CONDUCTED ON BEHALF OF 


CFRB 


AND INVOLVING 


PERSONAI 


INTER- 


VIEWS. 53.4% OF THE INTERVIEWEES NAMED 
CFRB AS THEIR FAVOURITE STATION! JN 


FACT, 





CFRB 
4LMOST 2 


LED THE 


CFRB,. Toronto, is now in its 
year of continuous operation. 


RUNNER-UP 


BY 


14th 


.. be 


fore you place your advertising in 
Ontario, Canada’s 21% billion dollar 


market. 


CFRB 


TORONTO 


get all the facts concerning 
the key to Ontario sales! 


CFRB 


THE KEY TO ONTARIO SALES 


Advertising Representatives in U.S.A. 
Joseph Hershey McGillvra 


New York 


Los Angeles e 





e San Francisco 


Boston 


e Chicago 


Atlanta 


go? 
308 
20¢ 


yo? 
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CANADIAN AGENCIES 


(Continued from Page 303) 


Agency 


Norris-Patterson Ltd 


Wm. Orr & Ce 


Thornton Purkis 


Edward W. Reynolds & Co 


Richardson & McDonald 
Adv. Agency 


Ronalds Adv. Ageney 


R. C. Smith & Son 


Stanfield & Blaikie Lid 


Stevenson & Scott 


Stewart-MeIntosh 


Tandy Adv. Agency 


J. Walter Thompson Co. 


United Transcribed System 


Vickers & Benson 


Wallace Adv. 


Walsh Adv. Co. 


Whitehall Broadcasting Ltd. 


Young & Rubicam 


BROADCASTING e Broadcast Advertising 


City 


Toronto, Ont 
Montreal, Que 
Ottawa, Ont. 
Edmonton, Alb 


Saint John, N. B. 


Vancouver, B.C. 
Winnipeg, Man 
Toronto, Ont 
Toronto 2, Ont 
Montreal, Que 
Toronto 2, Ont 
Toronto 2, Ont 
Montreal, Que 
Montreal, Que 
Toronto, Ont. 
Toronto 2, Ont 
Montreal, Que 
Toronto, Ont 


Vancouver, B.C 


Montreal, Que 


Toronto, Ont 
Vancouver, B. ¢ 
Alta 


Calgary 


Victoria, B.C. 


Toronto 2, Ont 


Calgary, Alta. 


Montreal, Que 


Toronto 2, Ont, 


Toronto, Ont. 


Montreal, Que. 


Toronto, Ont. 


Halifax, N.S. 


Windsor, Ont. 


Toronto 2, Ont. 


Montreal, Que. 


Montreal, Que. 


Toronto 2, Ont. 


Address 
Telephone Number 


105 Bond St 
Elgin 8461 


University Tower Bldg. C. W 


Harbour 3256 


Journal Bldg 
2-0997 
11431 65th St 
71-791 


Bank of Montreal 
Bldg 
3-3478 


Province Bldg 
Pacific 8920 
Cutty Bldg 
96-321 


Metropolitan Bldg 
Waverley 0306 


Northern Ontario Bldg. T 


Adelaide 6221 


Confederation Bldg 
Lancaster 8214 


Yardley House 
Waverley 6157 


71 Richmond St. W 
Adelaide 6218 

376 Craig St. W 
Harbour 1245 


Keefer Bldg. 
Plateau 4803 


New Wellington Bldg 


Adelaide 0237 


80 King St. W 
Elgin 9396 


Dominion Square Bldg. P 


Plateau 9777 


51 King St. West 
Adelaide 2301 


675 W. Hastings St 
Pacific 8031 


660 St. Catherines 
St. W 
Harbour 4131 


100 Adelaide St. W. 
Adelaide 1166 


198 W. Hastings 
Pacifie 3531 


Southern Bldg 


Bank of Nova Scotia 
Bldg 


204 Richmond St. W. 


Adelaide 6362 


Union Bldg 
M 4560 


Dominion Square Bldg. J 


Marquette 7794 
80 Richmond St. W 


Waverley 2648 


14 McCaul St. 
Adelaide 5112 


Keefer Bldg 
Plateau 5051 
Reford Bldg. 


Waverley 1603 


Roy Bldg. 


B 7557 


80 Richmond St. W. 
Adelaide 3055 


Guaranty Trust Bldg. 
416 


Radio Director 
Chief Timebuye; 
Other Radio Executive 
W. F. Ralph 
Davis 
Leonard McKinley 


E.H Stutechbury 


P. N. Woodley 


W. D. M. Pattersor 
E. P. Thompson 
Wm. Or 


Purkis 

Aiss G. Race 
D. Frank Tees 
Ed. W. Reynolds 
Frank Dennis 

C. 8S. Richardsor 
FE. M. Putnur 
R. J. Avery 
G. A. Phare 
Greenberg 
1D. Marshall 


V. Irons 


F. E. Scott 


F. W. Hunt 


R.H 


Geary 


Ernest Evans 


J.J. Murray 
J. P. Hamiltor 


M. H. MacKay 


E. MeDouga 


A. F. Head 


Miss P. Sivel 


John Part 


H. G. Gonthier 


D. F. Benson 


F. R. Wa'lace 


W. A. MeGuire 


Don Henshaw 


Dominion Square Bldg. W. Vie George 


Lancaster 6500 
University Tower 
Plateau 4691 


80 King St. W. 
Elgin 5347 


L. Arbuthnot 
L. B. Slocum 


S. B. Smith 








cot 


Chile 
Canada. . 
Cuba...- 
Morocco. 
Cuba....- 
Bolivia. . 
Portugue: 
Portugal. 
Uruguay. 
Canada.. 
Germany 
Spain... 
Irish Fre 
Japan... 
Republic 
Japan... 
Iran (Pe 
Japan... 
Estonia 
Ethiopia 
Japan. . 
Germany 
France 2 
Great B: 
Hungary 
Switzerl: 
Ecuador 
Switzer]. 
Poland. . 
Japan 
Republic 





BR 









rector 
ebuyer 
XECUti Ves 


Ainley 


bury 


iT TerSon 


SON 


Aga 


ee 


rt 
n 


rtising © 





Alloeations of Call Letters to Countries 


According to Section 1, Article 14, of the International Radio Conference at Cairo, 1938 
As Annexed to International Telecommunications Convention of Madrid, 1932 





COUNTRY 


Chile ‘ 
COMAUB... 02s scssces 
0 WPreeeeeer ee 
Morocco... 
errr re ee ee 
| WP Eeee eee 
Portuguese Colonies. 
Portugal.... 
RUMMY 66sec seein 
SSP 
RPUNOTEY co ccc cccssan 
BOGIN. cc cccssises a 
Irish Free State..... 
Japan..... 
Republic of Liberia 
POON vissccccss 
Iran (Persia).. 
Japan..... ; 
Betonia....... 
Ethiopia. . 
Japan.... 
Germany 
France and Colonies. 
Great Britain. 
Hungary...... 
Switzerland. . 
Ecuador...... 
Switzerland. . 
Poland... 

eT ae ; 
Republic of Haiti 





CALL 
SIGNAI 


~ 


!AA-CEZ 
‘FA-CKZ 
'LA-CMZ 
‘NA-CNZ 
IjOA-COZ 
'PA-CPZ 
CQA-CRZ 
'SA-CUZ 
'VA-CXZ 
'YZ-CZZ 


~~ 


~—~ 


) 
EAA-EHZ 
EIA-EJZ 
EKA-EKZ 
ELA-ELZ 
EK MA-EOZ 
EPA-EQZ 
ERA-ERZ 
ESA-ESZ 
ETA-ETZ 
EUA-EYZ 
EZA-EZZ 
F 


| G 


HAA-HAZ 
HBA-HBZ 


| HCA-HDZ 


HEA-HEZ 
HFA-HFZ 
HGA-HGZ 
HHA-HHZ 





COUNTRY 


Dominican Republic. . 
Republic of Colombia. 
\* VReererery ry 
(eT erer rere 
Republic of Panama. 
Republic of Honduras. 
NS 66.5 40.2 
Nicaragua. 
El Salvador........ 
Vatican City State... 
France and Colonies. 
Kingdom of Saudi 
Arabia (Hedjaz) 
Italy and Colonies... 
SOMO. ci icin ains 
United States of 
America.... 
PONE S s45523802-000 
Republic of Argen- 
2 ee ee 
Luxembourg 
Lithuania... 
Bulgaria..... 
Great Britain 
United States of 
America....... ‘a 
_, NOGROTETCeTerT. 
Syria and Lebanon.. 
Og! See eee 
Finland..... - 
Czechoslovakia 














| 


CALL 
SIGNAL 


HIA-HIZ 
HJA-HKZ 
HLA-HMZ 
HNA-HNZ 
HOA-HPZ 
HQA-HRZ 
HSA-HSZ 
HTA-HTZ 
HUA-HUZ 
HVA-HVZ 


.| HWA-HYZ 


HZA-HZZ 
I 
J 


K 
LAA-LNZ 


LOA-LWZ 
LXA-LXZ 
LYA-LYZ 
LZA-LZZ 
M 
| N 


| 


OAA-OGZ 
ODA-ODZ 


| OFKA-OEZ 
| OFA-OJZ 


‘| OKA-OMZ 





COUNTRY 


Belgium and Colonies. 
SPOOR csi ceisiies 
Netherlands.........| 
CUNO is saaasicacs 
Dutch East Indies.... 
| rrr rrr rr rr 
NR peadtsnsran 
(Abbreviations).... 
Union of Socialist 
Soviet Republics... 
WS c.46504000608 
Poland... 
Egypt.... 
RSPOBOE sec cessce 
MO 68 4408deaans 
Guatemala. 
oS rr 
OPE T eee eeTe 
PUMTOIBIO. c 2c casas 
Franee and Colonies. . 
6 eer 
France and Colonies. . 
Union of Socialist 
Soviet Republics... 
RA ac scdtaneees 
Australian Common 
WORETRs 5 i005 
Newfoundland....... 
British Colonies..... 
British India 
Canada.... 





CALL 
SIGNAL 


ONA-OTZ 
OUA-OZZ 
PAA-PIZ 
PJA-PJZ 
PKA-POZ 
PPA-PYZ 
PZA-PZZ 
Q 


R 
SAA-SMZ 
SNA-SRZ 
SSA-SUZ 
SVA-SZZ 
TAA-TCZ 
TDA-TDZ 
TEA-TEZ 
TFA-TFZ 
TGA-TGZ 
THA-THZ 
TIA-TIZ 
TJA-TZZ 


U 
VAA-VGZ 


VHA-VNZ 
VOA-VOZ 
VPA-VSZ 
VTA-VWZ 





VXA-VYZ 





COUNTRY CALL 
SIGNAL 

AUBWONBs 66 cssicese | VZA-VZZ 
United States of 

America. ......54. | W 
_ SOPrrererrire | XAA-XFZ 
CN) 5 0504940858404 | XGA-XUZ 
France and Colonies..| XVA-XWZ 
Portuguese Colonies. .| XXA-XXZ 
British India (Burma)| XYA-XZZ 
Afghanistan......... | XYA-XZZ 
Dutch East Indies... YAA-YAZ 
BPG 6 09:44 620s 26iees YBA-YHZ 
New Hebrides.......| YIA-YIZ 
Union of Socialist | YJA-YJIZ 

Soviet Republics. ..| YKA-YKZ 
v'. WOPePPErrriere | YLA-YLZ 
Free City of Danzig. YMA-YMZ 
NiICATAMUS. 6. cccede | YNA-YNZ 


tumania 
El] Salvador......... 
Yugoslavia........6. 
.L. | SAWP ERT To 
Union of Socialist 
Soviet Republics... 
P|! Pe Pevrri ree 
British Colonies..... 
New Zealand...... 
British Colonies.... 
POPARUBY . os csccceas 
British Colonies..... 
Union of South Africa 


a errr rr Te 


YOA-YRZ 
YSA-YSZ 
YTA-YUZ 
YVA-YWZ 


YXA-YZZ 
ZAA-LAZ 
ZBA-ZIZ 
ZKA-ZMZ 
ZNA-ZOZ 
ZPA-ZPZ 
ZQA-ZQZ 
ZRA-ZLUZ 
ZVA-ZZZ 





In WINNIPEG 


Canada 


Spot your Programme on 





important Canadian market centre 





Exclusive Representatives 


ALL-CANADA RADIO FACITITIES 
Limited. 





MONTREAL she) Se), hae) WINNIPEG CALGARY 


WEED AND COMPANY 


VANCOUVER 
IN U.S.A.: 


BROADCASTING © Broadcast Advertising 









Lasso the Western Mathers? 
with ALLCANADA Stations‘ 


In the Canadian West, every one of the ‘All-Canada’ stations 
has a tight hold on listener preference in the locality it 
serves—the best of all reasons why you should make sure 
you choose the ‘All-Canada’ stations to carry your adver- 
tising to the rich markets of Western Canada this year. 
Ask your advertising agency or All-Canada representative. 


| THE ALL-CANADA ‘WESTERN GROUP’ 





British Columbia Edmonton CICA Manitoba 
Troi Grande Prairie CFGP Winni 
le ‘ —_ Lethbridge cjOc ae 
Vancouver CKWwx 
Kamloops CFrjc 
Victoria civi Saskatchewan 

| Moose Jaw CHAB 

Alberta Prince Albert CkBI 


Calgary 





Regina 


Exclusive Representatives 


U.S.A.-WEED and COMPANY 


CANADA — All-Canada Radio Facilities Limited 


Care 
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COLUMBIA BROADCASTING SYSTEM: 


485 Madison Ave., New York City 
Telephone: Wickersham 2-2000 


EXECUTIVES and STAFF 





BOARD OF DIRECTORS 


John J. Burns Leon Levy 

Prescott S. Bush Samuel Paley 

Ralph F. Colin William S. Paley 

J. A. W. Igiehart Dorsey Richardson 
Paul W. Kesten Mefford R. Runyon 
Edward Klauber Herbert Bayard Swope 
Isaae D. Levy Malin Craig 


OWNED AND OPERATED STATIONS 


WABC New York City WJSV Washington 

WBBM Chicago KMOX St. Louis 

WBT Charlotte, N.C. KNX Los Angeles 

WCCO Minneapolis WEEI Boston (Leased) 
OFFICERS 


William S. Paley, President 

Edward Klauber, Executive Vice President 

Paul W. Kesten, Vice President and Director 

Mefford R. Runyon, Vice President and Director 

BR. V. Akerberg, Vice President in Charge of Station Relations 
W. B. Lewis, Vice President in Charge of Broadcasts (on leave) 
William C. Gittinger, Vice President in Charge of Sales 
Lawrence W. Lowman, Vice President in Charge of Operations 
H. Leslie Atiass, Vice President, Chicago 

Harry C. Butcher, Vice President, Washington 

D. W. Thornburgh, Vice President, Los Angeles 

Frank K. White, Treasurer 

Joseph H. Ream, Secretary and General Attorney 

Samuel R. Dean, Assistant Treasurer 

James M. Seward, Assistant Treasurer 

Arthur S. Padgett, Auditor 


Commercial Editing Department 


Gilson B. Gray, Commercial Editor 
Donald I. Ball, Assistant Commercial Editor 
Dr. Arthur Jersild, Consultant on Children’s Programs 


Construction and Building Operations Department 


G. Stanley McAllister, Director of Construction and Building 
Operations 

John R. Carey, Supervisor of Building Operations 

C. R. Jacobs, Manager of Construction Operations 


General Engineering Department 


ee King Cohan, Director of Engineering 
Chamberlain, Chief Engineer 

* illiam B. Lodge, In Charge of Radio-Frequency Division 

Howard A. Chinn, In Charge of Audio-Frequency Division 


Legal Department 


Joseph H. Ream, Secretary and General Attorney 
Julius Brauner, Attorney 


Network Sales Department 


William C. Gittinger, Vice President in Charge of Sales 
Allyn Jay Marsh, Assistant Sales Manager 

William J. Fagan, Assistant Sales Manager 

John J. Karol, Market Research Sales Counsel 

Allen J. deCastro, Sales Manager, Latin American Network 
Charles E. Midgely Jr., Sales Serrice Manager 


Personnel Department 
Joseph H. Burgess Jr., Personnel Manager 
Program Department 


W. B. Lewis, Vice President in Charge of Broadcasts 

Douglas Coulter, Assistant Director of Broadcasts 

Davidson Taylor, Assistant to Vice President in Charge of 
Broadcasts 

Gerald Maulsby, Production Manager 


Copyright Division 
Jan Schimek, Director Copyright Division 
Foreign Broadcasting Division 


Edmund Chester, Director of Broadcasting to Foreign Countries 

William H. Fineshriber Jr., Director of Short Wave Programs 

Antonio C. Gonzalez, Assistant Director of Latin American 
Relations 

Terig Tucci, Director of Music for Latin American Programs 

Roberto Unanue, Latin American News Editor 

Arthur Perles, Director of Publicity for Latin American Network 

John Edwards, Short Wave News Editor 


FM Division 
Wendell Adams, Frequency Modulation Program Manager 
Edward Downes, Assistant to Frequency Modulation Program 
Manager 
Music Division 
James H. Fassett, Director of Music Division 
Howard G. Barnes, Assistant Director in Charge of S<rious 
Music 
Joseph Gratz, Assistant Director in Charge of Light Music 
Music Library Division 
Julius Mattfeld, Director of Music Library 
Program Service Division 


Francis G. Barton, Manager of Program Service 
James F. Burke, Assistant Manager 
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Public Affairs Division 


Paul W. White, Director of Public Affairs 
Robert S. Wood, Assistant Director of News Broadcasts 
William J. Slocum Jr., Director of Special Events and Sports 


Script Division 


William Byer, Director of Script Division 
Albert R. Perkins, Assistant Director 


Sound Effects Division 
Walter R. Pierson, Manager of Sounds Effects Division 
Talks and Education Division 


Sterling Fisher, Director of Talks and Education 
Leon Levine, Assistant Director of Educational Programs 
Helen Sioussat, Assistant Director of Talks 


Program Operations Department 


Lawrence W. Lowman, Vice President in Charge of Operations 

I. S. Becker, Assistant to Vice President in Charge of 
Operations 

Leroy Passman, Assistant Director of Program Operations 

Harriet Hess, Supervisor of Program Typing Division 

Hugh A. Cowham, Commercial Engineer in Charge of Traffic 

A. H. Peterson, Traffic Manager 


Publicity Department 


Louis Ruppel, Director of Publicity 

al Rorke, Assistant Director of Publicity 
Michael J. Fish, Manager of Photographic Division 
Ralph J. Gleason, Trade News Editor 
Thomas Flanagan, Magazine and Story Editor 


Radio Sales Department 


J. Kelly Smith, General Sales Manager, Chicago 
Howard Meighan, Eastern Sales Manager, New York 
Henry M. Jackson, Western Sales Manager, Chicago 
Wayne Steffner, Account Executive, San Francisco 
Roger K. Huston, Representative, Los Angeles 

Royal E. Penny, Representative Charlotte, N.C. 
Carter Ringlet, Representative, St. Louis ' 


Research Department 


Frank Stanton, Director of Research 

John K. Churchill, Chief Statistician of Research Department 
George Mateyo, Assistant to Director of Research 

Oscar Katz, Supervisor of Statistical Records 

William C. Ackerman, Director of CBS Reference library 


Sales Promotion Department 


Frank Stanton, Acting Director of Sales Promotion 

John Fistere, Copy Chief 

John Fox, Assistant to Director of Sales Promotion 

Thomas D. Connolly, Director of Program Promotion 

George R. Dunham, Supervisor of Promotion for Owned and 
Operated Stations 


Station Relations Department 


H. V. Akerberg, Vice President in Charge of Station Relations 
J. G. Gude, Station Relations Manager 
Jerome Sill, Manager of Station Service 


Television Department 


Adrian Murphy, Executive Director of Television 
Gilbert Seldes, Director of Television Programs 
Leonard H. Hole, Manager of Television Operations 
Dr. Peter Goldmark, Chief Television Engineer 


Treasury Department 


Frank K. White, Treasurer 

James M. Seward, Assistant Treasurer 

Samuel R. Dean, Assistant Treasurer 

Arthur S. Padgett, Auditor 

W. J. Flynn, Chief Accountant 

John E. Forsander, Purchasing Agent 

Albert H. Bryant, Manager of Mail, File and Mimeograph 
Division 


NEW YORK CITY 
WABC, 485 Madison Avenue 


Arthur Hull Hayes, Sales Manager 

George W. Allen, Program Director 

Henry Grossman, Eastern Division Operations Engineer and 
Chief Engineer of W ABC 

Jules Dundes, Sales Promotion Manager 


CHICAGO 
WBBM, 410 North Michigan Avenue 


H. Leslie Atlass, Vice President 

J. L. Van Volkenburg, Assistant to Vice President 

L. F. Erikson, Western Sales Manager 

Walter Preston, Acting Program Director 

Frank B. Falknor, Central Division Operations Engineer and 
Chief Engineer of WBBM 

J. V. McLoughlin, Accountant and Office Manager 

James Kane, Director of Publicity 

Stuart Dawson, Assistant Program Director 

Urban Johnson, Chief Sound Technician 

J. Oren Weaver, News Editor 

King Park, Sales icaadien Manager 





WASHINGTON 
WISV, 817 Earle Building 


Harry C. Butcher, Vice President 

Paul A. Porter, Attorney 

A. D. Willard Jr., Station Manager 
William D. Murdock, Sales Manager 
Lioyd W. Dennis Jr., Program Director 
Clyde Hunt, Chief Engineer 

Harry R. Crow, Accountant 

John Heiney, Sales Promotion Manager 
Paul Glynn, Publicity Director 

Ann Gillis, Director of Public Events 


MINNEAPOLIS 
WCCO, 625 Second Avenue, South 


Earl H. Gammons, Station Manager 

Thomas H. Dawson, Sales Manager 

H. S. McCartney, Chief Engineer 

Emmett J. Heerdt, Accountant 

Sam H. Kaufman, Sales Promotion Manager 
Alvin Sheehan, Director of Program Operations 


ST. LOUIS 
KMOX, Mart Building 


Merle S. Jones, Station Manager 

Arthur C asey, Assistant to Station Manager 

somes S. Johnson, Sales Manager 

C. Renier, Program Director 

hal Harvey, Chief Engineer 

Jerry Hoekstra, Public Events and Publicity Director 
Robert F. DeVoe, Accountant 

Carter Ringlet, Representative Radio Sales, St. Louis 


PACIFIC COAST 
Los Angeles Office KNX, Columbia Square 


D. W. Thornburgh, Vice President 

George L. Moskovies, Director of Sales Promotion 

Charles D. Ryder Jr., Accountant 

Lester Bowman, Western Division Operations Engineer and 
Chief Engineer of KN X 

Clinton Jones, News Editor 

Charlies Vanda, Western Director of Programs 

Fox Case, Director of Special Features and Public Events 

William E. Forbes, Servicing Network Programs 

Russ Johnston, Program Manager 

Ben Paley, Production Manager 

Harry W. Witt, Sales Manager 

Roger Huston, Manager of Radio Sales, Los Angeles 

Allen Cormack, Traffic Manager 


San Francisco Office—Palace Hotel 


Arthur J. Kemp, Sales Manager, Pacific Network 
Wayne Steffner, Account Executive, Radio Sales 


CHARLOTTE, N. C. 
WBT, Wilder Building 


A. E. Joscelyn, Station Manager 

Royal E. Penny, Sales Manager and Account Executive, Radio 
Sales, Charlotte 

Charles H. Crutchfield, Program Director 

James Beloungy, Chief Engineer 

William Carley, Sales Promotion Manager 

John S. Knell, News Editor 


BOSTON 
WEEI, 182 Tremont Street 


Harold E. Fellows, Station Manager 

Kingsley Horton, Sales Manager 

Lloyd G. del Castillo, Production Manager and Musical_Director 
Philip K. Baldwin, Chief Engineer 

John J. Murray, Accountant 

David S. Garland, Sales Promotion Manager 


FOREIGN STAFF 

Edward R. Murrow, Chief of European Staff, London 
Charles Collingwood, London Correspondent 

Bob Trout, London Correspondent 

Cecil Brown, Singapore Correspondent 

Winston Burdett, Ankara Correspondent 

Farnsworth Fowle, Ankara Correspondent 

William J. Dunn, Chief of Far Eastern Staff, Batavia 
John Raleigh, Batavia Correspondent 

Charles M. Barbe, Berne, Switzerland, Correspondent 
Howard K. Smith, Berne, Switzerland, Correspondent 
Larry Lesueur, Moscow Correspondent 

H. Ford Wilkins, Manila Correspondent 

Thomas Worthin, Manila Correspondent 

Bernard Valery, Stockholm Correspondent 

George Folster, Sydney, Australia, Correspondent 
Edward Chorlian, Cairo Correspondent 

Jack Fendell, Panama City Correspondent 

Alex Garcia, Havana Correspondent 

John Adams, Rio de Janeiro Correspondent 

Herbert Clark, Buenos Aires Correspondent 
Robinson McLean, Toronto Correspondent 

William Gilman, Juneau, Alaska, Correspondent 
W. R. Wills, Tokyo Correspondent 
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THE COLUMBIA BROADCASTING SYSTEM 


Network facilities as of January |, 1942 
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COLUMBIA BROADCASTING SYSTEM: NETWORK RATES 


485 Madison Ave., New York City 
Telephone: Wickersham 2-2000 





STATION RATES 


This rate card is published by the C 
































olumbia Broadcasting 


System for the convenient refe ce ol advertisers and is not 
to be considered as an offer of fac es All data herein are 
subject to change without notice 
Effective nuary 1, 1942 
Night Rates 6 P.M. to 11 P.M.) are in Bold Face, Day Rates 
7A.M.to6P.M.and11P.M Midnight) are in Light Face 
Transition Rates two-thirds of the night rates) apply to all 
stations broadcasting on current New York time from 6 P.M 
to 6:30 P.M. Sunday Afternoon Rates (12 Noon to 6 P.M. 
are two-thirds of nig rates. After Midnight Rates (Mid 
night 7 A.M.) are one-third of night rates. Day, Night, 
Sunday Afternoon and After Midnight Rates are figured on 
the basis of current local time in each city Network operations 
prior to 8 A.M. (local time) may only be scheduled by special 
arrangement All rates apply to network broadcasts only 
and are for networks of a size satisfactory to CBS 
BASIC NETWORK 
Minimum 26 Cities 
neluding the following 28 cities 
Time Ful Ha Quarter 
Zone Hour Hour Hour 
New York E $1350 67 810 405 540 270 
Akror FE 190 114 57, 76 38 
Baltimor. E 300 180 90 120 60 
Bostor E7 475 285 143 190 9: 
Buffal< E’ 400 240 120 160 80 
Cedar Rapids ¢ 250 150 75 100 50 
Chicagi ( 825 495 248 330 165 
Cincinnat E 425 255 128) 170 85 
Cleveland E 350 210 1605) 140 70 
Des Moines Cc 220 0, 182 66 88 44 
Detroit. . E 700 350 420 210 280 140 
Hartford FE 190 5 114 57 76 38 
Indianapolis ( 225 135 68 90 45 
Kansas City ( $25 195 98 130 65 
Lincolr ¢ 200 120 60, 80 40 
Louisville ( 475 285 143) 190 GF 
Omaha Cc 175 88 105 53 «70 3! 
Philadelphia E- 600 300 360 80) 240 120 
Pittsburg}! E* $75 188) 225 1138) 150 75 
Providence E 240 120 144 72 96 48 
St. Louis ( 575 288) 345 178 230 115 
Syracuse E 220 10 182 66 88 44 
Washingtor E 875 188 225 118 150 7 
Plus at least 8 of the following Optional cities 
Albany D 175 88 105 58 7 85 
Columbus E 175 88 105 538 70 $5 
Dayton E 175 88 105 58 70 385 
Harrisburg E 175 88 105 58 7 85 
Rochester E7 175 88 105 538 70 $5 
Total 26 Cities $8985 4999 5991 3002 3994 1997 
Only 8 Optional cities are included in above totals 
BASIC SUPPLEMENTARY GROUP 
29 Cities 
Available individually with Basic Network 
Atlantic Cit, Et $100 50 80 40 2 
Bangor E+ 125 63 88 50 25 
Binghamtor E+ 125 68 388 50 25 
*Ithaca E% 50 25 15, 20 10 
Burlington & Keene E 150 5 45 60 30 
Charieston, W. Va E 170 «85 51) 68 34 
Erie Et 125 63 38, 50 25 
Evansville C 125 63 38 50 25 
Fairmont E 125 638 38| 50 25 
Kalamazoc E 150 ) 45, 66 30 
Lawrence Et 100 90 30 40 8 20 
Milwaukee Cc 265 133 80 106 53 
New Haven- 
Waterbury; E+ 125 75 
Parkersburg E 100 60 
Peoria Ct 175 105 
Portland, Me Ei 150 90 
Quincy C7 5 75 
tichmond E 5 175| 210 
Scrantor E 88 105 
South Bend C7 63) 75 
Springfield, Mass E7 75 
Topeka a 100 
Uniontowr E 63 
Utica E* 63 
Wheeling E 50 
Wichita C 88 
Worcester E7 175 88 105 
Y oungstowr E 


Group Tota 


170 Bd 











statior 
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failable only with Binghamton and does not affect 
hour discount rate 


102 














SOUTHWE 





TERN GROUP 
7 Cities 


Available 
than 5 of the 


with the Basic Network in a gr 
following cities one of which 


oup of not less 


must be Shreveport. 








Dallas Cc 200 240 120, 160 80 
*Houston '; 175 210 105 140 70 
Oklahoma City Cc 113 135 68 90 45 
San Antoni« C 113 135 68, 90 45 
Shreveport C 138 165 83; 110 55 
Tulsa Cc 83) 99 50, +66 33 
Wichita Falls C 68 75 38 50 25 

Group Total 8851059 532 706 353 

* Effective when KTRH increases power to 50,000 Watts 

SOUTHEASTERN GROUP 
10 Cities 

Available with Basic Network in a group of not less 
than 4 of the following cities 
Andersor E $100 50 60 30 40 20 
Asheville E 125 63 75 38 50 25 
Augusta E 100 50| +60 30; 40 20 
Charleston, S. ¢ E 100 50) +60 30, 40 20 
Charlotte E 350 175) 210 105, 140 70 
Durham E 100 50) «60 30, 40 20 
Greensbor¢ E 125 63, 75 38) 50 25 
Roanoke E 125 63 75 38 50 25 
Savannah E 150 75 90 45 60 30 
Spartanburg, S. C E 125 63 75 38 50 25 

Group Total $1400 02 840 422 560 280 

SOUTHCENTRAL GROUP 
12 Cities 

Available individually with Basic Network 
Atlanta E $225 113 13: 68 90 5 
Birmingham Cy 175 88 105 53 7 35 
Chattanooga 5 140 70; 84 42 56 28 
Columbus and 

Albany, Ga E 100 50 «60 30 40 20 
Knoxville Cc 140 7 84 42 56 28 
Little Rock Cc 165 83, 99 50, 66 33 
Macon E 125 63 75 38 50 25 
Memphis Cc: 250 125 150 75 100 50 
Meridian 2 100 50 «660 30, 40 20 
Montgomery Cc 100 50 «60 30, 40 20 
*Nashville Cc 300 150 180 90 120 60 
New Orleans Cc 400 200 240 120 160 80 

Group Total $2220 11121332 668 S888 444 


*Effective when WLAC increases to 50,000 watts 


FLORIDA GROUP 
4 Cities 


Available as a group with Basic Network and Southeastern 
Group. 








Jacksonville E $130 >| 78 39 52 26 
Miami E 165 3 99 50 «66 33 
Orlando E 125 63) 75 38! 50 25 
St. Augustine E Bonus Station with |Fla.Group 
Tampa 9 165 83 $9 50), 66 33 
West Palm Beach E Bonus Sta/tion with |Fla.Group 
Group Total $585 294, 351 177) 234 117 
MOUNTAIN GROUP 
7 Cities 
When the Pacific Coast and the Basic Network are joined 
Denver and Salt Lake City must be used. 
Available individually with Basic Network. 
Denver & Col. Springs) M $250 125 150 75 100 50 
Salt Lake City M 350 175, 210 105, 140 70 
Available with Denver 
Albuquerque & 
Santa Fe M 100 «=650) 66 30 40 20 
E! Pasc M 125 63, 75 38 50 25 
Available with Pacific Group. 
Great Falls M 100 «650 (60 30 «40s 20 
Missoula M 100 «650 «60)0— 330 40s 20 
Phoenix & Tucson. M 140 70 84 42) 56 28 
Group Total $1165 583 699 350 466 233 


CBS CANADIAN GROUP* 


Available individu 
Montreal 
Toronto 

Group Total 


* In addition to Montreal and Toronto, the 31 Stations of¢ 
Canadian Broadeasting Corp ; 


NORTHWESTERN GROUP 
5 Cities 
Available individually with Basie Networ 


2 Cities 


ally 


with Basie Network 


345 


are availabl 


Duluth 4%: $125 63 75 

Green Bay C 125 63, 75 

Mason City Cc 125 63 75 

Minneapolis-St. Paul.| C 525 263 315 

Sioux City-Yankton © 250 125) 150 
Group Total $1150 S77 690 
* Available only with Duluth and does 


hour discount rate 


PACIFIC COAST GROUP 


Available only as 


Los Angeles 
Fresno 
Portland 


a group 


San Francisco-SanJose P 


Seattle 
Spokane 
Sacramento 


Group Total 


Honolulu & Hilo 


x9 


Cities 
$575 288 345 
100 50 60 
240 120 144 
290 145) 174 
325 163 195 
175 88 105 


HAWATIAN GROUP 


H* 


$220 195) 140 


Day rates apply to Sunday afternoon. 


PORTO RICAN STATION 


San Juan 


A* 


1 hour later than E.S.T. 


$125 


63) 75 


PHILIPPINE STATION 


Manila 


+ 
+ 


$500 500 


~ 13 hours later than E.S.T. 
+ Observed daylight saving in past years. 


300 


75 


98 


179 


13 


to CBS Advert 


: ‘ except { 
Sioux City-Yankton must be used when Minneapolis is used 


347 


affect 


528 


125 


2'> hours earlier than Pacific Standard Time 


300 


CBS BASIC STATIONS 


Basic Network Stations 


New York. see ce 
Akron... 
Albany..... 
Baltimore 
Boston..... 


Buffalo. .. 


Cedar Rapids..... 
Chicago...... ‘ 

Cincinnati........ 
Cleveland....... 

Columbus........ 
er ; 
Des Moines....... 
Detroit. . 





.WABC 
-WADC 


WHIO 
KRNT 
WIR 


Harrisburg 
Hartford. 


Indianapolis. 
Kansas City. 


Lincoln. 
Louisville . 
Omaha.... 


Philadelphia . 
Pittsburgh. . . 


Providence 
Rochester . 
St. Louis. . 
Syracuse 


Washington < 





CBS Su 


ibany, G8 
jbuquerque 
nderson 
sheville 
nta 

aeitie City 
ygust@ 
Rangor 
ninghamton. 
Rirmingham. 


“harleston, W. Va 
“harlotte 
rhattanooga 
tolo. Springs 
100 ‘olumbus, Ga 
130 gaepellas 
ver 
239 ygeDuluth 
Durham 
HBF) Paso 


Brie. .» 
Fransville 
Fairmont 
Great Falls 
Green Bay 
Greensboro 
Houston 
Tthaca 
Jackson ville 
Kalamazoo 
Keene 
Knoxville 
wrence 
= Rock 













» Macon 

50 Mason City 

4 Memphis 

210 1G \eridan 

1 Miami. . 

BB Milwaukee 

460 oy Minneapolis 
St. Paul 
Missoula . 

Stated vontgomery 
Montreal 
Nashville 
New Haven- 
Waterbury 
New Orleans 
Oklahoma City 
Orlando 
Parkersburg 
Peoria 

230 | 

40 

% 

116 

130 

70 

2 

702 SS 

100 

( 
' 

2 

200 2 

WHP 

WDR 

WFBM 

KMBC 

KFAB 

WHAS 

KOIL 

weal 

WdJAs 
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75) 100 

98) 199 Dallas 
Denver 

173) 239 ygymDuluth 
Durham 
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Fairmont 
Great Falls 
Gren Bay 













Ithaca 
Jackson ville 
Kalamazoo 
Keene 
Knoxville 
lawrence 
Little Rock 
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3 50 Mason City 
38) 8 Memphis 
8) 210 Meridan 

(9) 100 Miami 

ay Milwaukee 
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St. Paul 
Missoula . 
Montgomery 
Montreal 
Nashville 
New Haven- 
Waterbury 
New Orleans 





affect statig 















Orlando 
Parkersburg 
Peoria 

































rharleston, W. Va 


Oklahoma City 


WGPC 
KGGM 
WAIM 
WWNC 
WGST 
WBAB 
WRDW 
WABI 
WNBF 
WAPI 
WCAX 
WCSC 
WCHS 
WBT 
wbdopD 
KVOR 
WRBL 
KRLD 
KLZ 
KDAL 
WDNC 
KROD 
WERC 


Wwcco 
KGVO 
WcovVv 
CKAC 
WLAC 


WBRY 
WWL 
KOMA 
WDBO 
WPAR 
WMBD 


Phoenix 
Portland, Me 
Quiney 
Richmond 
Roanoke 
St. Augustine 
Salt Lake City 
San Antonio, 
Santa Fe 
Savannah 
Scranton 
Shreveport 
Sioux City 
Yankton 
South Bend 
Spartanburg 
Springfield 
Tampa 
Topeka 
Toronto 
Tueson 
Tulsa 
Uniontown 
Utiea 
W. Palm Beach 
Wheeling 
Wichita 
Wichita Falls 
Worcester 
Youngstown, 


Pacific Coast 


Los Angeles 
Fresno 
Portland 
Sacramento 
San Francisco 
San Jose 
San Francisco 
Seattle 
Spokane 


CBS Supplementary Stations 


KVSF 
WTOC 
WGBI 
KWKH 


WNAX 
WSBT 
WSPA 
WMAS 
WDAE 
WIBW 
CFRAR 
KTUC 
KTUL 
WMBS 
WIBX 
WINO 
WKWK 
KFH 
KWFT 
WORC 
WKBN 


Group 


KNX 
KARM 
KOIN 
KROY 


KQW 

KSFO 
KIRO 
KFPY 


Hawaiian Stations 


Hilo 
Honolulu 


KHBC 
KGMB 


Porto Rican Station 


San Juan 


V'KAQ 


Philippine Station 


Manila* 


KZRM 


CBS REGIONAL AND INDIVIDUAL STATION SERVICES 


CBS Pacific Network. All CBS facilities on the Pacific 
Coast and in the Mountain Time Zone are available as a 
unit, and in specified smaller groups, without the use of 
other CBS facilities. 

CBS California Network. All CBS facilities in California 
are available as a unit, without the use of other CBS facil 
ities. 

CBS New England Network All CBS facilities in New 
England are available as a unit, without the use of other 
CBS facilities 

CBS Dixie Network All CBS facilities in the Southeastern 
and Florida Groups are available as a unit, without the use 
of other CBS facilities 

CBS (Individual Stations. The Columbia Broadcasting 
System operates eight stations in eight major markets. The 
list includes: 

WABC New York 
WBBM, Chicago 


KNX, Los Angeles 
KMOX, St. Louis 


WEEI, Boston WJSV Washington 
WCCO. Minneapolis WBT, Charlotte 

St. Paul 
Each of these stations—and WAPI, Birmingham —are 


represented for national “spot” business by Radio Sales, a 
division of the Columbia Broadcasting System. The facilities 
of these stations, for “spot”? advertising, are available in one 
contract. from Radio Sales; which also offers a complete 
service in all details of broadcasting and programming on 
these stations 


COMPETING PRODUCTS 


The Columbia Broadcasting System endeavors to maintain 
a separation of fifteen minutes or more between programs for 
competing products, but reserves the right to place such 
programs adjacent to each other 


PROGRAM ORIGINATIONS 


Rates quoted herein include studio facilities, which are 
adequate for technical pickup of programs to be broadcast, in 
CBS premises in New York, Chicago, Los Angeles, or Wash- 
ington Audience facilities to the extent available in existing 
CBS premises in these cities will be furnished upon request. 
A special charge will be made for other studio facilities, and 
aspecial origination charge is made when programs originate at 
points other than CBS Network studios in New York, Chicago, 
Los Angeles or Washington. CBS reserves the right to 
change studio facilities furnished by it at its discretion. 

SERVICE FACILITIES 

The Columbia Broadcasting System makes available a 
complete supplementary service for advertising agencies and 
radio advertisers, through the following: Columbia Artists, 
Ine.; Columbia Concerts Corporation; Continuity Depart 
ment; Engineering Department; Program Department; 
Promotion & Research Department; Publicity Department; 
Sales Service Department; Station Relations Department 





WEEKLY DISCOUNTS 


Applicable only to rates on this card 
The following weekly discounts, computed on gross weekly 
billing for time, will be allowed to each advertiser using net 
work broadcasts for thirteen or more consecutive weeks: 
Less than 10 station-hours per week Net 
10 or more but less than 15 station-hours per week 4 
15 or more but less than 25 station-hours per week 5 
25 or more but less than 45 station-hours per week 
45 or more but less than 70 station-hours per week 10° 
70 or more station-hours per week 12 
Station-hours will be calculated as follows 
1 hr. (day or night) , 1.0 station-hour 
hr. (day or night 6 station-hour 
hr. (day or night) on 1 station 1 station-hour 
Thus, in computing station-hour discounts, hour and 
hour periods are given a weight equivalent, respectively, 
to their proportioned cost—-60°% and 40% of the full-hour 
affect station-hour discount 


on 1 station 


on 1 station 


rate Bonus stations do not 
rate 

Two or more network contracts for the same advertiser 
may be combined in computing station-hour discount rate 


ANNUAL DISCOUNT 12 
Applicable only to rates on this card 

At the end of 52 consecutive weeks of network broadcasting, 
there will be due and payable to the advertiser an additional 
discount on network time computed as follows: 52 times 
12 of the largest amount of weekly gross billing that has 
run consecutively for 52 weeks 

If an advertiser broadcasts weekly for a period longer than 
52 weeks, but shorter than 104 weeks, he will be paid the 
maximum discount, under the foregoing terms, for any con- 
secutive 52 weeks during the period of his broadcasting 


COMMISSIONS 
A commission of 15°% is allowed to recognized agencies 
on net station time charges and on any line charges There 
are no cash discounts 
Charges for facilities are payable immediately after each 
broadcast. 


CLASSIFICATIONS 


Rates and discounts listed herein apply to all classes of 
acceptable accounts and advertising provided the networks 
used are of a size satisfactory to CBS. The number of stations 
constituting a satisfactory network may vary with different 
time periods 


ACCEPTABILITY OF PROGRAM, PRODUCT AND 
CONTINUITY 

Facilities will be furnished only for programs, products 
and continuities acceptable to CBS. Type of audience and 
program balance may affect acceptability of program, product 
or continuity for specific time periods. CBS will be glad to 
discuss such acceptability for specific time periods in advance 
of receipt of order. 
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NATIONAL BROADCASTING CO.: EXECUTIVES and STAFF | 


Telephone: Circle 


- 


-8300. 


RCA Bldg., 30 Rockefeller Plaza, New York City 


Registered Telegraphic Address: NATBROCAST, NEW YORK 





BOARD OF DIRECTORS 


James Rowland Angell 
Cornelius N. Bliss 
Arthur E. Braun 
Bertram Cutler 
Charles G. Dawes 
Gano Dunn 


James G. Harbord 
Edward W. Harden 
Edward F. McGrady 
DeWitt Millhauser 
Edward J. Nally 
David Sarnoff 

Niles Trammell 


OFFICERS 


David Sarnoff, Chairman of the Board 

Niles Trammell, President 

Frank E. Mullen, Vice President and General Manager 
A. L. Ashby, Vice President and General Counsel 

C. Lloyd Egner, Vice President 
O. B. Hanson, Vice President 
William S. Hedges, Vice President 
Edgar Kobak, Vice President 
Harry C. Kopf, Vice President 
Frank E. Mason, Vice President 
Alfred H. Morton, Vice President 
John F. Royal, Vice President 
Frank M. Russell, Vice President 
Sidney N. Strotz, Vice President 
oe Witmer, Vice President 

Cc. W. Horn, Assistant Vice President 
John H. MacDonald, Assistant Treasurer 
A. E. Nelson, Assistant Vice President 
R. J. Teichner, Assistant Treasurer 
Lewis MacConnach, Secretary 

¢. E. Pfautz, Assistant Secretary 


President Artist Service Co, 


DEPARTMENTS AND DIVISTONS 
EXECUTIVE OFFICERS 

Niles Trammell, President 
Frank EB. Mullen, Vice President and General 
J. deJara Almonte, Assistant to the President 


James Rowland Angell, Counselor for Public Service Programs 
Clayland T. Morgan, Assistant to the President 


Manager 


CONTINUITY ACCEPTANCE 


Janet MacRorie, Editor 


ENGINEERING DEPARTMENT 


0. B. Hanson. Vice President and Chie 
William A. Clarke, Manager of Technical Services 
Raymond F. Guy, Radio Facilities Engineer 
George McElrath, Operating Engineer 

C. A. Rackey, Audio and Video Facilities Engineer 
R. E. Shelby, Television Operations Engineer 


Engineer 


GENERAL SERVICE DEPARTMENT 


Vincent J. Gilcher, Director of Genera 
Ashton Dunn, Personnel Manager 
Edward M. Lowell, Manager o 


Service 


Building Maintenance Division 


William G. Martin, Manager of Guest Relations Division 
INFORMATION DEPARTMENT 
Albert E. Dale, Director of Information 


Anita Barnard, Manager of the Information Division 


John McKay, Manager of the Press Division 


INTERNATIONAL RELATIONS— TELEVISION 
NEW DEVELOPMENTS 


International Relations Television New Developments 


John F. Roval, Vice President in Charge 


Development and Research 


C. W. Horn, Assistant Vice President in Charge 
International Shortwave Department 


John W. Elwood, Manager 
Shirley Woodell, Sales Manager 


Television Department 


E. Arthur Hungerford Jr., Program Business Manager 
Noran E. Kersta, Actimg Manager 
Warren Wade, Executive Producer 


LEGAL DEPARTMENT 


A. L. Ashby, Vice Presideni and General Counsel 
Franklin Butler, Attorney 

R. H. Graham, Attorney— Hollywood 

I. L. Grimshaw, Attorney 

Henry Ladner, Attorney 

J. A. McDonaid, Attorney—Chicage 
R. P. Myers, Attorney 

E. Gardner Prime, Attorney 

Robert D. Swezey, Attorney 


NBC RADIO RECORDING DEPARTMENT 


C. Lioyd Egner, Vice Presideni 

Robert W. Friedheim, Eastern Sales Manager 
Robert M. Morris, Business Manager 

Willis B. Parsons, Sales Promotion Manager 
Reginaid Thomas, Program Director 
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PROGRAM DEPARTMENT 


Clarence L. Menser, Program Manager—Red Network 


Program and Talent Sales 


Bertha Brainard, Manager 
General Divisions 


J. deJara Almonte, Night Program Manager 

Thomas H. Belviso, Manager of the Music Library Division 

Frank Black, General Music Director 

Margaret Cuthbert, Director of 
rograms 

Helen Guy, Acting Business Manager 

Patrick J. Kelly, Supervisor of Announcing 

N. Ray Kelly, Manager of Sound Effects Section 

Ernest LaPrade, Director of Music Research 

William Burke Miller, Director of Talks 

Wilfred S. Roberts, Manager of the Production Division 

A. A. Schechter, Director of News and Special Events 

Helen Shervey, Manager of the Central Booking Office 

William Stern, Director of Sports Events 

Lewis H. Titterton, Manager of the Script Section 


Women's and Children's 


PROMOTION AND ADVERTISING DEPARTMENT 


Ken R. Dyke, Director of Promotion 

H. M. Beville Jr., Research Manager 

John M. Greene, Circulation Manager 

Barry T. Rumple, Chief Statistician 

W. E. Webb, In Charge of Institutional Promotion 
SALES -RED NETWORK 

Roy C, Witmer, Vice President in Charge 

Chas. B. Brown, Sales Promotion Manager 

George H. Frey, Sales Serrice Manager 

F. Melville Greene, Red Sales Traffic Manager 


Edward R. Hitz, Assitant to the Vice President in Charge 
I. E. Showerman, Eastern Sales Manager 


STATIONS DEPARTMENT 
William S. Hedges, Vice President in Charge of Stations 
Facilities Development and Research 
W. C. Lent, Co-Director (Washington Office) 
Station Relations Department 


Sheldon B. Hickox Jr., 


Manager of the Red Network Division 
Easton C 


Woolley, Manager of the Service Dvision 
Managed or Programmed Stations Department 
Sherman D. Gregory, Manager 
National Spot and Local Sales Department 
J. V. McConnell, 
William C. Roux, 


Manager 
William O. Tilenius, 


National Spot and Local Sales Manager 
National Spot and Local Sales Promotion 


Assistant Manager of Spot and Locai Sales 


Traffic Department 


Harry A. Woodman, Manager 


MANAGED OR PROGRAMMED STATIONS 
Station Managers 


Vernon H. Pribble, Cleveland, O., Manager of Station WT AM 

Lioyd C. Yoder, Denver, Col., Manager of Station KOA 

A. E. Nelson, San Francisco, Calif., Manager of Station KPO 

Kenneth H. Berkeley, Washington, D. C., Manager of Station 
WRC 


TREASURY DEPARTMENT 


William D. Bloxham, Purchasing Agent 
Harold M. Kelly, Assistant Auditor 
John H. MacDonald, Assistant Treasurer 
Harry F. McKeon, Auditor 

Glenn W. Payne, Budget Officer 

R. J. Teichner, Assistant Treasurer 


CENTRAL DIVISION—CHICAGO 


Merchandise Mart, Chicago, Ill. 
Phone—Chicago, Superior 8300 


Harry C. Kopf, 
Division 

Maurice M. Boyd, Local and Spot Sales Manager 

Emmons C. Carlson, Sales Promotion and Advertising Manager 

Frank Chizzini, Manager of Radio Recording 

E. C. Cunningham, Evening Manager 

William E. Drips, Director of Agriculture 

Kenneth D. Fry, Director of Special Events 

Frank Golder, Program Traffic Supervisor 

Jules Herbuveaux, Program Manager 

A. W. Kaney, Assistani to Manager 

Howard C. Luttgens, Central Division Engineer 

Paul McCluer, Sales Manager—Red Network 

J. A. McDonald, Attorney 

Oliver Morton, Special Sales Representative—W estinghouse 


Vice President and Manager of the Centrai 


James L. Stirton, Manager of Program and Talent Sales 
Judith C. Whaller, Educational Director 

John F. Whalley, Business Manager 

W. P. Wright, Production Manager 


| 


WESTERN DIVISION HOLLYWOOD 


Sunset Boulevard and Vine Street, Hollywood, Cali 
Phone— Hollywood 6161 


Sidney N. Strotz, Vice President in Charge 

William Andrews, Manager of Guest Relations 

Harold Bock, Manager of Press Relations 

F. V. Dellett, Auditor 

Sydney L. Dixon, Sales Manager--Red Network 

Lewis Frost, Asststant to the Vice President 

Paul Gale, Traffic Supervisor 

Don E. Gilman, Vice President in Charge of Public Relations 
R. H. Graham, Aftorney— Assistan’ to Mr 
Frederick Leuschner, Attorney 

Robert McAndrews, Sales Promotion Manager 

Alex S. Robb, Manager of the Program and Talent Sales 
A. H. Saxton, Western Division Engineer 

Robert Schuetz, Manager of Recording Division 

John Swallow, Program Manager 

Wendell Williams, Continuity Editor 


Leuschner 


WASHINGTON, D.C. 


14th Street and New York Avenue, Washington, D. ¢ 
Phone— Republic 4000 
Frank M. Russell, Vice President in Charge 
Kenneth H. Berkeley, General Manager W Rt 
R. G. Coldenstroth, Auditor 
John Dodge, Sales Manager WRC 
P. J. Hennessey Jr., Counsel 
A. E. Johnson, Division Engineer 
Thomas E. Knode, In Charge of News, Press and Special 


Events 
Fred Shawn, Assistant Manager WRC 
Caleton E. Smith, Assistant Manager W Rt 


FOREIGN REPRESENTATIVES 
England 


Fred Bate, 2 Mansfield St. W-1, London, Eng. Langhorn 2571 


France 
Paul Archinard, Hotel de la Pair, Vichy, France 
Switzerland 


Max Jordan, Berne, Switzerland 


NATIONAL BROADCASTING COMPANY 
National Spot and Local Sales Department 


New York City-—30 Rockefeller Plaza, James V. McConnell, 
National Manager, W. QO. Tilenius, Assistant Manager 
Cirele 7-8300 

Boston, Mass._Hotel Bradford, Elmer Kettell, Hancock 
4261 

Cleveland, O.—815 Superior Ave. N. E., Donald G, Stratton 
Cherry 0942 

Chicago, Tl. 
Morton. 


Merchandise Mart, Maurice 

Superior 8300 

Denver, Colo.—1625 
Main 6211 

Hollywood, Calif. 
lollywood 6161 


M. Boyd, Oliver 


California St., James MacPherson. 


Sunset Blvd. & Vine St., Sydney Dixon 


San Francisco, Calif.—111 Sutter St., Wm. B. Ryan. Sutter 
1920 

Washington, D. C.—Trans Lux Bldg., John Dodge. Republit 
4000 


Stations Represented 


KPO, San Francisco, Calif. 
KOA, Denver, Colo. 
WRC, Washington, D. C. 


WMAQ, Chicago, Til. 
WEAF, New York, N _Y 
WGY, Schenectady, N. Y 
WTAM, Clevelabd, 0. 


Westinghouse Stations 


WBZ-WBZA, Boston-Springfield, Mass. 
KYW, Philadelphia, Pa. KDKA, Pittsburgh, Pa. 


STATIONS OWNED AND/OR OPERATED BY 
THE NATIONAL BROADCASTING COMPANY AND RCA 


WEAF, New York. 
WJZ, New York. 
WMAQ, Chicago. 
WENR, Chicago. 
WRC, Washington. 
WTAM, Cleveland. 
KPO, San Francisco. 
WMAL, Washington. 


Owned and operated by NBC 
Subsidiary of RCA 
Owned and operated by NBC 
Subsidiary of RCA 
Owned and operated by NBC 
Owned and operated by NBC — 
Owned and operated by NBC . 
Owned by Evening Star Publishing 


Co. 
KGO, San Francisco. Owned by General Electric. 
KOA, Denver. Owned by General Electric. Operated by 
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MAP OF THE RED NETWORK OF THE NATIONAL BROADCASTING COMPANY 


AS OF JANUARY |, 1942 
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NATIONAL BROADCASTING CO.: RED NETWORK RATES 
RCA Rldg., 20 Rockefeller Maga, New Vork City 


Telephone Cirele 7-8800 
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KSTP—NEWS 


In the Twin Cities Market, the two are practically synonomous, 


KSTP, foreseeing the vital role that radio eventually would play in keeping 
people reliably informed, was the first radio station in the United States 


to establish a news bureau of ite own. 


For years, the KSTP news bureau has dedicated itself to a policy of giving 
listeners all the news—complete ... accurate... authentic... and, above 


all, unbiased! 


Today—rededicated to its original policy —KSTP maintains a seven-man 
news bureau staffed with experienced radio news men, Into the KTSP news 
bureau comes the complete press wire reports of the United Press, plus serv- 
ices of the Radio News Association, affording comprehensive coverage of 
the national and international scene. KSTP’s own staff covers the local, 


state and regional news picture. 


In the Twin Cities area, for news — its KSTP! 


Ask Us About News Period Availabilities 





MINNEAPOLIS - ST. PAUL 


Exclusive NBC Affiliate 
For the Twin Cities 


50,000 Watts * Clear Channel 











BROADCASTING © Broadcast Advertising 













1942 Yearbook Number « Page 313 








BLUE 


NETWORK EXEC 


RCA Bldg., 30 Rockefeller 


Telephone: Ci 


LUTIVES 
Plaza, New York City 
rele 7-8300 


and RATES 





RPOARD OF DIRECTORS 


John Havs Hammond 3 
Joseph \. Heffermar 
Charles B. Jolliffe 

Fdear Kobak 


Nites Tramme! 
Mark Woods 
Lunsford P. Vandell 


EXECUTIVE COMMITTEE 


Niles Trammell, Chatrman 


Pagar Kobak 


OFFYCERS 
Mark Woods, Chairman of the Board and President 
Raga Kobak, Preentire Vice President 
Lansford P. Yandeh, 1 
Phillips Carti 


Mark Woods 


ice President and Treasure 
Vice President 





in Charge af Programs 


wti ] lw o 
Keith Kiggins, Vice President in Charge of Stations a ee — bos Blue athwester n 
Robert Saudek, Assistant to Erecutive Vice President Enid (KCR( a. Cc 
Fedwin R. Boroff, Vice President in Charce Central Division Shawnee (KGFF) te 
Don Gilman, Vice President tn Charce Western Division Muskogee (KBIX) c 2100 
Ada (KADA) Cc 

EXECUTIVE STAFF Ardmore (KVSO) C 
Fred M. Thrower Jr., General Sales Vanace 
George M. Benson, Eastern Sales Manage 
— ne B. Grabhorn, National Spot Sales Manage Available only as a group. For use 

i James irecto Publicity. Research and Promotion : 

Tracy Moore, ne “7 Sales N conten Folly 000 Denver (KVOD) M $100 
Bert J. Hauser, Sales Promotion Vanace Pueblo (KGHF) M (No 
George Milne, Chief Pneinee: Cheyenne (KFBC) M 
Dorthy Kemnle. Manacer. Continedity Accentance Fatto Albuquerque (KOR). M a) 
Charles B. Ry nd, Sales Service Manace Salt Lake Cit, 











BLUE SOUTHWESTERN GROUP 


Yndividually available with Basic Network. 


Tulea (KOME) Cc Pa) 
Oklahoma City 

(KTORK) G 60 
Ft. Worth-Dallas 

(KGKO)... it. 120 
Houston (K XY Z Cc 100 
Reaumont (KFDM) G 60 


Total for Group £400 


$36 $24 $120 $72 $48 
26 24 1290 ro 4g 
72 48 240 144 96 
60 40 200 120 80 
86 24 120 72 48 


$240 S160 SR00 S480 $320 


OKLAHOMA NETWORK 


Available onlw as a Group 


S60 F40 F200 £120 S80 


BLUE MOUNTAIN GROUP 

















with Basic or Pacific 


$60 «$40 


$200 $120 S80 
charge 


Available only 


when KVOD is used.) 


48 82 160 96 €4 





} fanager, Press Departmen (KUT | M 40 24 16 80 48 32 
John HR. McNeil Menage, WJZ Ogden (K M 60 36 24 120 72 48 
D. B. Van Houten, Office Serving Manave ‘ . - — < ‘ 
Philip I. Merrvman Engi esuint tah CSopaaiacinaseds. Slandblase Dent Total for Group S280 S168 $112 SHEO S826 $294 
Hugh M. Feltis, Station Contact Representatine : 4 P " 
James Stirton, Program Manager, Central Division (Chicaco Night Rates in Effect Jan $1 
Beéward F. Evans, Research Manage . nee “win én ‘ 
Samuel Chotzinof. Manacer. Music Division BLUE PACTFTC COAST GROUP 
BASIC BLUE NETWORK RATES For use with Mountain Group in conjunction with Basic 
Network When used separately, special program production 
Daytime (C) Evening (A) n San Francisco or Hollywood studios required 
Rates Rates 
Daytime (C) Evening (A) 
Time , Rates Rates 
City—Call Letters Zone 1 Ar Wr ir. Hr Hr r 
tone 1, ¥ 
Vent a * wii SE COnn &3 f > 2) = 
New York (WIZ F $600 $360 $240 $1200 S72 $4 City—Call Letters Zone 1 Hr. Hr. Hr i1Hr. Hr. Hr 
Raston (WRZ) ¥* 24t 44 oF 480 288 192 /. ‘ " . i . nit 
Springfield (WRZA). F* Py, 48 82 160 o¢ 64 San Francisco (KGO) I $140 $84 $56 $280 $1iGS $112 
Providence (WKHAN). FE" oe 66 40 200 120 £0 Los Angele les (KECA). P 150) «690060 800180) 120 
Hartford CRN NBC) 1 he 66 86 24 120 "2 48 Santa Barbara ‘ ‘ 

Sridgeport CHICC). F* 80 48 $2 160 96 64 (KTMS) Y 40 24 16 80 48 32 
Philndelphis ph seas i) F on yi 2h 400 240 «160 San Diego (KFSD) P TO 42 28 140 84 56 
Baltimore (WCRM). F 2 160 6 64 Portland (KEX) Yr 0 4s 22 160 a6 64 
Washington CH MAL) F 40 200 120 20 Seattle (KR) P 100 60 40 200 120 8&0 
Winchester (WING). F Spokane (KG A) Pr _ 60 36 24 120 72 48 
Riedmond CWRNL). FE os 14¢ £4 Ke Sacramento (KFRK). P ‘ 

Trav-Alban: Stockton (KWG) Pr 120 -) 48 240 144 a6 
TRY E* 8 4s $2 ry, 26 64 Bakersfield (KERN). P 
o s Reno yA) Pr 

Plattshurg (WMFF). F Reno (KOR) 

Poughkeonsi No charge. , Available omnis Fresno-Visalia : 
Wki E* when WTRY is used.) (KTKC) Pr 60 2602 120 72 8648 

rracuse (WSs R Dig 2¢ 72 4s 240 144 . 
tt te WHAND. F* 200 120 86 400 240 Total for Group $820 $492 $22S $1640 $OR4 SESE 
Buffalo (WERR E* 6 $é 24 120 %2 
Pittsburgh (KQV re 12 7 & 240 144 Optional to Bive Pacific 
Wheeling (WWVA E 120 72 4s 240 144 . 

When WWVA power is increased to 50.000 the even Wenatchee (KPQ) 1 20 Vi 8 40 24 16 
hour rate will be $820. 
Cleveland (WHAK 3 170 202 8S 840 204 RBASTC BLUE SUPPLEMENTARIES 
Akron (WAKR) 3 i 42 2s 14 &4 
Detroi WKYZ ¥ 206 12( RO 40h 240 Individually available with Rasic Network 

incinna (One Cincinnati station, listed 

—- : ee le (WMUR) E* $50 $30 $20 $100 $60 $40 
= ~~ « Ae = 6S Charlottesville 

Not evailable wher a LW is used. WCRV) ¥ 0 12 s 40 024 16 
Springhiels VIZE Ne —— = Availanite ons Jamestown (WJTN). E* 40 24 16 80 48 22 
“we when WING is useG.) Olean (WHDL) E* (No charge. Available only 
indianapolis (WISH) af 5a SF 18} §6108 2 when WJTN is used.) ' 
Fort Wayne (WOWO) C if fF 44 226 182 SS amie WLEI re 60 3¢ 24 120 72 48 
Pa ; : 

— WR ide eet : oungstown (WFMJ) B 50 20 100 60 40 
S: Zouk (3 = C 7 e —— oe ledo (WTOL) E 60 6 24 120 72 48 
St. suis AOK C 1 102 > B40 204 7 iewile (WINN) Cc 60 26 24 120 ~) 48 
- — - - email a Louisville (WI , 24 2 2 : 
Columbia (KFRT c — —. x a ons Springfield (WCBS). ¢ 40 «24 16 80 83648 32 
— : me eo . Milwaukee (WEMP). C 60 36 24 120 72 48 
Mimenpoliedt. Pucil = oS US Dabugue (WKBB).- 40 24 16 80 48 32 

“eTeX) » o — tie a maha (KOWH) c 80 48 S32 160 96 64 
Des Moines (KSC - "S 2 2 ie MR Shenandoah (KMA). C 70) 06420«C«o2S i408 

semmess (HE « aI mat a 144 Ars Sioux City (KSCJ) « 70 64206 28)—Ciai40s S84 6 
La RE 12 2 4s 24 14 $ 
Kansas City (KCM C 1M fil at 200 126 Ro ni ee - 

Effective January 20. 1942) MICHIGAN NETWORK 

Tota! for Grour Available only with WXYZ, Detroit. 

‘Withour Cincimnati 4045 2427 161k ROSD 4854 B25 Fim (WFDF) E 
cincinnati (WL¥ E 540 BHO 240 JORD 720 “xl Lansing (WJ1M) ¥ ” ‘ 
Cincinnati (WSAI E pa | 7 sk Bap 2 9 Jackson (WIBM) E $120 $72 $48 $240 $144 $96 

ic < =o <4 i€é4 Yt = 


BLUE SOUTHERN GROUP 


Individually evailabie with Basic Network 

















Memph: (WM? $70 $42 S26 $140 $k 
Birmmghan ws ‘ 7 42 2& 14{ Ke 
Atiants (WAC Sas 7 42 2t 141 Re 
Hot Springs ( HS). © fil BE 24 pet 72 
New Urieans (WDST) © bo be BE 180 7208 
Baton Rouge WIBO al 24 lf KE 4k 

Tota! ior Grout $400 $240 £160 S800 S4Kf 

GOptiona’ w Bine Southern 

ee < $40 SOc £16 SRO See 
Anniston (WHMA) c (No Charge 
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Battle Creek (WELL) E 











Bay Cay (WBCM).. E 
BLUE FLORIDA GROUP 
Sdé 
+ Available only as a group with Basic Network. 
af Jacksonville (WJHP) E $60 $36 $24 $120 $72 $48 
at Ocala (WITMC) E (No charge. Available only 
772 when WJHP is used.) 
82 Derytous Beach 
WMFJ) E 30 18 12 60 36 24 
Sz2( riando (WLOF). E 30.618 «#112 60 36 24 
Tamps-St. Petersburg 
(WSUN)... E 70 42 28 #4140 84 56 
Mizmi (WKAT) E 70 42 28 #4140 8 £«56 
= Total for Florida aa 
Network $260 $156 $104 $520 $312 $208 


$$} 


BLUE SOUTHEASTERN GROUP 


Available only as a group with Basie Network 
nween ) 
773%" " 
Rock 
WEED E 
Wi ininat on cw MFD) F 
Greensboro 


Hi 
igh ME R) E | 


ae 


Hickory (WHKY).. EO | 
Johnson City 

(WIJHL)...., E {$275 $165 $110 S550 gee 
Gastonia (WGNC) } } 330 $22 
Charlotte (WAYS) ' 


Spartanburg 
CWORD) I 
Greenville (CWMRC). FI 
Columbia (WCOS) BE 
Augusta (WGAC) } 
} 


Kinston (WFTC) 


CANADIAN SERVICE 
Montreal (CPCF) 


$240 S144 
Combination Rate & 
(CPCF-CRP) 162 a7 Qh 29% 


$120 $72 48 


. . 195 iy 
French-English 

_NOTES Rates for Canadian Broadcasting Corporati: 

Network facilities on application 


Eastern Standard Time 
M— Mountain Standard Time 
HST Hawaiian Standard 
Pacific.) 


¥ 


Time (2 hours earter thar 
Observed Davlight Saving Time 
C—Central Standard Time 
P—Pacifie Standard Time 
PIT Philippine Time (Add 12 hours 


1941 


to Bst) 


RASTC SUPPLEMENTARIES 
Individually available with Rasie Network 
Davtime (C) Evening (A 
Rates Rates 
Time ‘4 \ 
City—Call Letters Zone 1 Hr. Hr. Hr 1 Hr. Hr. 
Bangor (WLBZ) BE $60 $26 $24 $120 SP & 
Augusta (WRI)O) i Did 30 18 12 60 86 & 
Wilkes-Barre 
(WBRB) I 60 a6 4 #120 2 @ 
Allentown (WSAN). FE 60 36 24 120 7 @ 
York (WORK) 1 ie 60 2G >4 120 ry 
Laneaster (WGAL) } (No charge Available onk 


when WORK is used.) 
Harrisburg (WKRQ). P* Ath) 20 20 100 «668 


(Available only when WORK is used.) 
Altoona (WJAC) ‘ . P " 
Johnstown (WEBG). I . 8 8 Was 
Clarksburg (WBLRE). E l « , > . » i 
Charleston (WGKYV). B 10 ‘ S Lat callin 
Bluefield (W HIS) E 40) 4 16 so & ® 
Zanesville (WHIZ) I 10 is 12 60 886 & 
Columbus (WCOL).. F 60 36 24 120 72 @ 
Grand Rapids 

CWOOD) E 60 36 24 120 7 &@ 
Fort Wayne (WGL). C* 50 20 20 100 6 OU 


CWGL available only when WOWO is not used.) 
Terre Haute 


CWBOW) ( ) 24) 4 
Evansville (WGRF). ¢ 80 48 161 dati: 
Madison (WIBA) Cc 70 42 28 140 84 & 
Bau Claire (WEAU) C 40 24 16 so. 648 OR 


Minnesota Net work 
Mankato (KYSM) Cc 


Rochester (K ROC) Cc 60 36 24 120 2 & 
St. Cloud (KFAM) Cc 
Duluth-Superior 
(WEBC) - 70 42 28 140 & & 
Sioux Falls (KSOO). C 70 42 298 140 S84 & 
Sioux Falls (KELO). C 40 24 16 so 648 ® 
(KELO available only when KSOO is off air.) 
Springfield (KGBX). C 60 36 24 120 2 & 
Wichita (KANS) Cc 50 30 20 100 a a 


NORTHWESTERN GROUP 

Individually available with Basic Network, 
Fargo (WDAY) Cc $80 $48 $32 $160 $96 
Bismarck (KFYR) C 100 60 40 200 120 & 


MIDSOUTH SERVICE 
If available, may be used with Blue Southern 
Nashville (WSM) C —- $200 $120 $80 F400 F240 SIE 


SOUTHERN SUPPLEMENTARIES 


Individually available with Blue Southern. 


Knoxville (WROL).. C $50 $30 $20 $100 $60 % 
Chattanooga Pike 
GEN. o0ccsees Cc 50 30 20 100 60 ® 


SOUTHWESTERN SUPPLEMENTARIES 


Individually i with Southwestern. 


Pittsburg (KOAM).. $60 $36 $24 $120 $72 % 





Corpus Christi , 
( ae Cc 50 30 20 100 = 60 Y- 
Weslaco (KRGV)... C 50 30 20 100 60 * 


(Continued on Page 316) 
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@ BLUE NETWORK STATIONS 
4 
SUPPLEMENTARY STATIONS 


~ 


MAP OF THE BLUE NETWORK 


AS OF JANUARY |, 1942 
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NORTH MOUNTAIN GROUP 


Available only as a group for use with Mountain or Pacific 
Group. 


Butte (KGIR) M $60 $36 $24 $120 $72 $48 
Helena (KPFA) M (No charge. Available only 
Bozeman (KRBM) M when KGIR is used.) 

Billings (KGHL) M 60 36 24 120 72 48 
Boise (KIDO) M 60 36 24 120 72 48 
Pocatello (KSE1). M_ \(No charge. Available only 


Twin Falls (KTFI) M if complete Group is used.) 


Total for Group. $180 $108 $72 $360 $216 $144 


PACIFIC SUPPLEMENTARIES 


Individually available with Pacific Group 





El Paso (KTSM).... M $60 $36 $24 $120 $72 $48 
Medford (KMED) sg 40 24 16 80 48 32 
ARIZONA NETWORK 
Phoenix (KTAR). M 80 i8 32 160 96 64 

Tucson (KV< YA) M (No ch : Available only 
Safford (KGLU) M hen KTAR ) 
YUMA (KYUM)... M when R is used.) 
CANADIAN 
Individually available with Basic. 
Toronto (CBL) E* $150 $90 $60 $300 $180 $120 
Montreal (CBF) E 150 =—90 60 300 180 120 


(French Language Station) 


OVERSEAS 

Individually available with Basic. 
Havana (CMX) E $200 $120 $80 $200 $120 $80 

(Individually available with Basic Network.) 
Honolulu (KGU) HST $160 $96 $64 $160 $96 $64 
‘a 1 “Ala a. : on 
Manils (RZRE) PIT 440 264 176 (440 264 176 

(For use with Pacific Coast Group. Full rates apply for all 
periods, day and night.) 

DISCOUNTS AND COMMISSIONS 
(a) Blue plate discounts** 


When one or more of the four supplementary groups (Blue 
Southern, Blue Southwestern, Blue Mountain and Blue Pacific 
Coast) are purchased in their entirety with the complete Basic 
Blue Network, the following special discounts will apply against 
the total gross billing of the Blue facilities purchased. Such 
discounts do not apply to WLW, nor to the “Other Stations” 
listed in the right-hand panel, above. 


One group whose evening hour rate equals $500 or more 5¢ 
Two groups whose combined evening hour rate equals 


$1 .000 or more 10% 
Three groups whose combined evening hour rate equals 

$1 500 or more. .... , 5° 
All four groups....... ‘ 20% 


(These discounts are predicated on the gross rate of one 
evening hour per group, applicable to standard quarter, half 
or full hour, day or evening purchases. 

b) Weekly discounts for 13 or more consecutive weeks 
network broadcasting. 


Contracted value of Network Time 


Rate of Discount 
at Gross Rates? 


on Weekly 
Gross Billing? 


Less than $2 .000 per week None 
$2 .000 or more but less than $4 .000 per week.. 2° 
$4 000 or more but less than $8 .000 per week 5 
$8 .000 or more but less than $12 .000 per week. 7 

$12 ,000 or more but less than $18 ,000 per week. 10 

$18 ,000 or more per week 212% 

tAfter deduction of Blue Plate Discounts, if earned. 


All Blue network contracts for the same advertiser, except 
contracts taking Blue Pacific Coast regional discounts, may 
be combined for determining the weekly rate. 


Network Programs Between 8:00 and 10:00 P.M. New York 
Time 


Where WLW or any of the “Other Stations” listed on the 
right hand panel as “‘available with the Blue” are used on net- 
work programs between 8:00 and 10:00 P.M. New York Time, 
and on their rebroadcasts, the weekly rate of discount (or the 
annual discount) on these stations only will be reduced 5°%. 
For example, 12's% becomes 7!2%; 25% becomes 20%. 

ce) Annual rebate for 52 consecutive weeks network broad- 
casting. 

A rebate of 12'2% of the gross billing (after deduction of 
Blue Plate Discounts, if earned,) will apply on all facilities used 
during the rebate-fiscal year, except on such facilities as are 
discontinued prior to the end of the rebate-fiscal year. The 
rebate will be due and payable at the end of each 52 weeks of 
consecutive service or currently on firm 52-week contracts. 
Interruptions of the series necessitated by the broadcasting of 
special events of importance will not affect the advertiser's 
right to the rebate. 

d) 25% Annual discount. 

A discount of 25% in lieu of weekly volume discounts (b 
and annual rebates (c) will be allowed currently to advertisers 
whose contracted gross network billing equals or exceeds $1,500,- 


000 within a twelve-month fiscal year period 


after deductj 
of Blue Plate Discounts, if earned on 


See Note above on Net 
work Programs between 8:00 and 10:00 P.M. New York Time 


e) Net billings (gross billings less all discounts and re! 
shall be subject to an advertising agency commission of 15° 
From the annual rebate, if any, the company shall deduet any 
excess agency commission previously allowed Commissions 
are allowed only to recognized advertising agencies, - 

(f) No commission is allowed on program charges, 


bates) 


gz) No eash discounts—Bills are due and payable when 

rendered. 
RATE CLASSIFICATIONS 

All rates quoted on local time. Fractional rates do not apply 
to Honolulu, Havana and Philippine Islands . 

a) 6:00 P.M. to 11:00 P.M. Gross Evening Rates, 

(b) 12:00 Noon to 6:00 P.M., Sundays only. Three-quarter 
gross rates. 

ec) 11:00 P.M. to 12:00 Midnight and 8:00 A.M. to 6-99 
P.M. (exclusive of Sunday afternoon One-half Gross Evening 
Rates. 

d) 12:00 Midnight to 8:00 A.M. One-third Gross Rates 

Service is available only if a regularly scheduled program 
precedes or follows. 

e) Rates for periods longer than one hour are in exact pro- 
portion to the corresponding hour rate 


TERMS OF USE 

a) No periods are sold in bulk for re-sale Advertisers 
cooperating in group broadcasts are required to make indivi. 
dual contracts with the network, subject to ecard rate and 
regulations. 

(b) All programs are 
approval of the network. 

(ec) The closing date is three weeks in advance of the initial 
program. 


subject to program policies and 


PRODUCTION SERVICES 


a) The services of the Program Department in arranging 
and presenting programs are available to Network clients, 

(b) No special charge is made for facilities when programs 
originate in the Network’s Studios in New York City, Chicago, 
Washington, San Francisco and Hollywood provided the 
city in which the program originates is included in the Net- 
work facilities ordered. A special charge, subject to agency 
commission but not to discount or rebate, is made for facilities 
when program origination does not conform to these con- 
ditions—and for programs requiring special production. 

This rate card is for the information of advertisers, and is 
not to be regarded as an offer of facilities. Rates herein are 
subject to change without notice. 











NO GUESSING 


NBC is now available to the Minnesota 
Arrowhead and Iron Range areas 100% 
of the time* through WEBC, WMFG and 
WHLB—+you can be sure too! 


"Certified Coverage. 
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MUTUAL BROADCASTING SYSTEM: EXECUTIVES and RATES 


Rates Set Forth Under 
441 North Michigan Ave., Chicago, II. 
Phone: Superior 0100 


Mutual's Volume Plan 


1440 Broadway, New York City 
Phone: Pennsylvania 6-9600 





| 


BOARD OF DIRECTORS 


Alfred J. MceCosker, New York, Chairman of Roard Willett H. Brown, Hollywood, Director 
W E. Macfarlane, Chicago, President H. K. Carpenter, Cleveland, Director 
T.C. Streibert, New York, Executive Vice President John Shepard III, Boston, Director 
Lewis Allen Weiss Hollywood, Executive Vice President Miles E. Lamphiear, Chicago, Auditor 
E. M. Antrim. Chicago, Erecutive Sec.-Treasurer Keith Masters, Chicago, Legal Advisor 


OPERATING BOARD 


Fred Weber, MBS, New York General Manager 
J. E. Campeau, CKLW, Detroit John Shepard III, Colonial, Boston 
H. K. Carpenter, WHE, Cleveland T. C. Streibert, WOR, New York 
William Dolph, WOL, Washington Hulbert Taft, Jr., WKRC, Cincinnati 


Frank Schreiber, WGN, Chicago 


W. E. Macfarlane, WGN, Chicago Lewis Allen Weiss, Don Lee, Hollywood 
Eugene O'Fallon, KFEL, Denver E. W. Wood, Jr., MBS, New York, Sales 


Manager 
NEW YORK STAFF, 
E. W. Wood Jr., Sales Manager; Robert A. Schmid, Sales Promotion Director; Wallace A- 
Walker, Statistician; Sidney P. Allen, Curtis Harrison, Morris Mudge, Jack R. Overall, Sales 
Representatives ; John Mitchell, Sales Service; Paula Y. Nicoll, Traffic and Time Clearance; Lester 


Gottlieb, Publicity Director; Paul Jonas, Copyright Clearance Supervisor; Adolph Opfinger, Program 
Service Manager; Andrew L. Poole, Traffic Manager; Tom Slater. Sports Coordinator 


CHICAGO STAFF 


Miles E. Lamphiear, General Auditor and Office Manager; Adolf N. Hult, Western Sales Man 


ager; Tom Harker, Sales Representative; Myrtle Goulet, Traffic Manager; Don Pontius, Sales 





MUTUAL VOLUME PLAN 


The Volume Pian is based on an expenditure of a minimum amount of money. 
tequirements: 41: Minimum dollar volume (combination #2 and 43 


2: Basic required stations 
43: 20% of the cost of basic stations must be spent on supplementaries selected 
by advertiser. 


NOTE: Any amount over the above minimum dollar volume may be spent wherever desired 
and the same discounts apply to all stations available to the Volume Plan 

All rates shown on these pages are gross and subject to the following discounts: 
These discounts apply to all broadcasts within one year 


156 Times 42 
25% 209% Times 45% 
aA, 256 Times 50° 


13 Times 20% 
26 Times 25° 
52 Times § 
104 Times 40° 





Day rates apply from 8:00 A.M. to 6:00 P.M. Evening rates from 6:00 P.M. to 11:00 P.M. 
For Sunday rates and rates for all other than Volume Plan consult the Mutual Broadcasting 
System 










Service 
GROSS RATES OF BASIC (REQUIRED) STATIONS 
Quarter-Hour Half-Hour One Hour 
N D N D N D 

WOR, New York $440 $240 $660 $360 £1.100 $600 
WGN, Chicago 300 165 150 245 750 A05 
WIP, Philade!phia 142 76 225 115 355 178 
CKWL, Detroit-Windsor 125 63 200 100 320 160 
WLOL. Minneapolis-St Paul 65 26 106 10 175 65 
WHK, Cleveland (Night) 136 204 340 

WCLE, Cleveland (Day) 37 6 93 
WOL, Washington 72 36 108 54 180 90 
WFBR, Baltimore 120 60 180 90 300 150 
KWK, St. Louis 110 50 165 90 275 160 
WCAE, Pittsburgh 190 95 300 150 475 238 
WGR, Buffalo 120 50 180 75 300 125 
WKRG, Cincinnati 100 50 150 75 250 125 
WHB, Kansas City 96 10 144 72 240 120 
WIBC, Indianapolis 62 35 108 62 180 108 
KFEL, Denver é 410 30 70 53 120 90 
WSAY, Rochester 60 30 90 56 160 90 
tWHKC, Columbus 26 26 39 39 65 65 
WAGE, Syracuse R0 11) 120 60 200 190 
WHBF, Rock Island 52 30 78 50 130 80 
KFOR, Lincoln 25 20 50 10 100 80 
KLO, Ogden-Salt Lake City 60 30 90 15 150 715 
Colonial Stations* 656 323 984 19% 1,640 820 
Don Lee Network 740 370 1.110 555 1,850 925 
Total-required Basic Stations $3.817 | $1.927 | $5.4611 $2.974  $9.655 | $4.942 





1942. 


*WNAC Boston, will be substituted for WAAB, Boston starting June 15 
WAAB, WEAN, and WICC. 
tOperates to\Sundown, Calif 


Rate 


includes 


tates published for the convenience of advertisers are not to be considered as an offer of 
facilities All data herein are subject to change without notice. 
COLONIAL STATIONS 
Boston WAAB New Bedford WNBH 
Boston (June 15, 1942 WNAC Fall River WSAR 
Providence WEAN Lowell-Lawrence WLLH 
uPawtucket-Providence WFC! Pittsfield WBRK 
Hartford WTH Lewiston-Auburn Wcol 
bNew Haven-Bridgeport WELI New London WNLC 
Springfield WSPR tutiand WSYB 
sridgeport-New Haven WICcc¢ Greenfield WHAI 
Waterbury WATR Laconia WLNH 
a) If WEAN is unable to clear time, substitute WFCI until June 1, 1942 
b) If WICC is unable to clear time, substitute WELI until June 1, 1942 
DON LEE NETWORK 
Los Angeles KHJ Aberdeen, Wash KXRO 
San Francisco KFRC Eureka KIEM 
Seattle KOL Olympia KGY 
Portland KALE Marysville KMYC 
San Diego KGB Merced KYOS 
S »okane KGA E! Centro KXO 
Tacoma KMO Chico KHSL 
Fresno KFRE San Luis Obispo KVEC 
Bakersfield KPMC Monterey KDON 
San Bernardino KFXM tedding KVCV 
Santa Barbara KDB Marshfield KOOS 
Yakima KIT Longview KWLK 
Santa Ana KVOE Loseburg KRNR 
Everett KRKO Centralia-Chehalis KELA 
Eugene KORE Albany, Orezon KWIL 
Klamath Falls KFJI Astoria KAST 






(Continued on Page 315) 
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-and in Kansas City, everybody’s favorite station is WHB . . . 
Key Station for the Kansas State Network of the Mutual Broadcasting System 


1942 Yearbook 






WHB has no national representative. 
. For availabilities and information, 
wire or ‘phone collect to DON DAVIS, 
Harrison 1161, Kansas City, Missouri 
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GROSS RATES OF SUPPLEMENTARIES (CHOICE) 








NORTHEAST 
Quarter-hour Half-Honur One Hour 
N Dp N D N Dd 

WIW, Akron £40 $25 £60 £40 $110 $75 
8 48 24 72 36 120 60 
4g 3K 65 45 100 70 

31 16 51 27 85 45 
40 24 60 36 100 60 

4s 35 75 5 125 85 

WNBP, Binghamton 50 30 75 45 125 7 
WBAX, Witkes-Ban $6 22 53 33 75 4s 
WGAL, Lancaster 40 30 65 45 100 70 
WORK, York 48 35 75 55 125 8 
WENY, Elmira 28 20 42 30 7 50 
WSTYV, Steuben vilte 32 22 48 33 80 55 
WEST, Baston 35 28 55 40 85 60 
WLBZ, Bango 48 24 72 36 120 60 
WEIM, Fitchburg 32 1 48 24 80 40 
WPAY, Portsmont? 30 20 45 29 75 38 
WIEJ, Hagerstown 40 27 60 40 90 60 
WAZL, Hazleton 35 28 55 40 85 60 
WRKNY, Kingston, N. } 32 16 48 24 80 40 
WRYDO, Aueveta 24 12 26 18 60 a0 


















yi} A GREAT DEFENSE MARKET 

ys} LOCATION OF CAMP GRANT 

SS 2ND MACHINE TOOL CITY IN U. S. 
s> PAYROUS HITTING NEW HIGHS 
So RETAIL SALES 40% OVER 1940 


t 


5} RATED BY FORBES AND SALES MANAGEMENT AS 
HIGH-SPOT CITY 


ROCKFORD'S 1000 WATT 
MUTUAL OUTLET 


Owned end Operated by 
Rockford Consolidated Newspapers, lnc— 


Se 


The Rockford Morning Ster and Register-Republic 


Nationa!) Representatives 
HEADLEY-REED CO. 


ROCKFORD I$ 100 MILES WEST OF CHICAGO 





MIDWEST 
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— i 
KOUL, Omaha 65 26 120 52 | 
KSO, Des Moines 40 22 80 34 ie) & 
WLAV, Grand Rapids 40 25 60 40 10; = 
KFBI, Wichita 80 40 120 60 200 8 
WROK, Rockfor 40 30 66 50 110 bd 
KGHI, Little Rock 20 | 12 30 18 50 : 
WMT, Cedar Rapids 60 | 49 100 65 200 » 
KDTH, Dubuque 40 20 60 a0 100 » 
KSAL, Salina 30 15 45 27 73) ® 
KOTN, Pine Bluff 15 15 20 20 35 « 
K WFC. Hot Springs 18 12 28 19 | 8 
KWOS., Jefferson Cits 20 15 a5 25 60 zt 
KTSW, Emporia bal) 16 30 24 50 « 
KGGF, Coffeyvill 25 15 40 25 75 » 
K BTM, Jonesb 20 15 20 23 x0 & 
KMA, Shenandoah 45 25 75 45 130 ® 
KVGR, Great Bend 7: 12 a an xe HY 
— alti 
SOUTHEAST 
re 7 i, 
WRNL, Richmond 56 | 34 84 50 | 140 & 
WGH, Newport News-Norfolk 30 20 45 a0 7s % 
WSOC, Charlotte 48 30 i7 45 120 m 
WSLS, Roanoke 24 24 36 36 60 6 
WCOS, Columbia, S$. C 28 20 | 42 30 7 50 
WCMI, Ashland-Huntington 27 19 | 43 33 | ow 
WAIR, Winston-Salem 30 20 | 45 40) 80 | mh 
WMRC. Greenville 4 24 | 36 36 60 | My 
WRAL, Raleigh 27 20 | 45 | 30 72 4 
WLVA) Lynchburg 24 24 | 36 36 e| «@ 
WRTM, Danvill 24 | 24 | 36 | 36 60 | 60 
WSTP, Salisbury 18 15 a2 | 28 KR Bi 
WRRR, Rurlington, N. « | on 5 | be 
\ { | { 
—— — — oo se i. 
SOUTHERN 
nanangiin —— 
WATL, Atlanta 60 30 % 48 160 y) 
WNOR, New Orleans 40 20 75 35 120 60 
WMPS. Memphis 56 | Qn R4 52 140 RK 
WGRC, Louisvillk 40 25 70 45 120 4 
WSGN, Birmingham 54 9° a0 65 150 m 
WSIX, Nashville 50 25 75 45 125 ne 
WIHP, Jackson vill 45 29 6R 24 125 % 
WDEF x 40 > 60 30 100 KA 
WBIR 40 20 60 20 100 KO 
WTSP, St. Petershure-Tampa 3° m4 42 QR ao et 
WGBF, Evansville 60 48 20 r2 150 19 
WLAP, Lexing 26 25 58 15 100 tk 
WMOR, Mobil 33 12 44 aq a5 7) 
WBML, Macon 22 20 50 2G an 60 
WIRY. Gadeden ~” 12 an 91 eo a 
WTYS, Jackson. Tenn 18 12 35 dm 50 4 
WALR, Albany, Ga 32 16 48 >4 0 4a 
*WRUF. Gainesville 20 20 50 20 75 BA 
WHERBBR, Selma 12 19 a0 ~” 0 a0 
WMSL, Decatur 10 10 18 18 a5 gE 
WBLJ, Dalton on 0 an 20 50 2) 
WDAK, West Point. Ga 22 15 41 >7 68 45 
WWPG, Lake Worth a0 23 ‘5 41 75 a) 
WFTL. Port Lauderdalk a5 2h xn 71) 7K rn 
*perates to Sundown. Denver 
SOUTHWEST 
KXYZ, Houston ao 40 120 Roa 200 1M 
WRR, Dallas 68 44 102 66 170 110 
KARC, San Antonio 26 i8 57 28 on 45 
KFIZ, Fort Worth 68 44 102 66 170 110 
KOCY, OKahoma City 45 25 70 th 120 60 
KOME, Tulsa 48 24 ? a6 120 60 
KNOW, Austin a0 15 45 22 75 88 
KRIS, Corpus Christ 48 4 7? 1G 120 60 
KPAC, Port Arthur-RBeaumont 40 0 66 33 110 55 
KFDA, Amarillo 20 18 45 2 75 45 
WACO, Waco 28 15 50 25 75 40 
KGKL., San Angelo 8 18 29 29 50 50 
KCMC, Texarkana 16 16 27 27 50 5C 
KRRC, Abilene 8 18 29 29 at) 50 
KBST, Rig Spring 15 14 25 23 45 40 
KRRV, Sherman 22 14 as 292 56 88 
KTEM, Temple 5 15 25 2h 45 45 
KRGV, Weslaco 40 20 64 32 100 bf 
NORTH CENTRAL 
WDSM, Duluth-Superior 20 10 35 i8 60 $0 
KTRI, Sioux City 36 22 60 36 100 60 
KVOX, Fargo-Moorhead 34 24 51 36 R5 60 
KVFD, Fort Dodge 21 14 36 24 60 40 
KWNO, Winona 27 | 18 45 30 75 50 
KGCU, Bismarck-Mandan 15 15 2 28 50 50 
KABR, Aberdeen 40 22 60 33 100 55 
KLPM, Minot 30 15 45 23 75 38 
KATE, Albert Lea 34 19 50 29 84 48 
KGDE, Fergus Falls 13 9 25 18 i 35 
KRMC, Jamestown 25 15 40 25 60 40 
KDLR. Devils Lake 18 i8 30 30 50 50 
KWLM, Willmar 20 12 30 18 50 30 
WHBL, Sheboygan 32 16 48 24 0 40 
WHBY, Appleton 28 | 14 42 21 7 35 
WSAU, Wausau 28 12 42 18 7 30 
KFIZ, Fond du Lac 24 2 36 18 60 30 
WFHR, Wisconsin Rapids 28 12 42 18 70 30 
WIJIMS, Ironwood 24 12 36 18 60 30 
WATW, Ashland 24 12 36 18 60 30 
MOUNTAIN 
— es 
| | | 
KFXJ, Grand Junction 20 15 30 25 50 40 
KFKA, Greeley 28 | 28 42 42 70 70 
KOVO, Provo 14 | 7 23 12 38 19 
KEUB, Price 8 | 8 | 12 1i 20 20 
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Map of the Mutual Broadcasting 


(As of January 1. 1942) 
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CANADIAN BROADCASTING CORPORATION: EXECUTIVES and RATES 





BOARD OF GOVERNORS 


Rene Morin, K. C., Montreal, Que., Chairman 

N. L. Nathanson, Toronto, Ont., Vice-Chairman 
Canon W. East'and Fuller, Halifax, N.S. 

J. Wilfred Godfrey, K. C., Halifax, N. S. 

Prof. Adrien Pouliot, Laval University, Quebec, P. Q. 
Major-Gen. Victor Odlum, Vancouver, B. C. 

Mrs. Nellie McClung, Victoria, B. C. 

Rev. J. S. Thomson, M.A., D.D., Saskatoon, Sask. 


HEAD OFFICE 


W. E. Gladstone Murray, Victoria Bldg., 
General Manager 

Dr. Augustin Frigon, Victoria Bldg., 
General Manager 

Donald Manson, Victoria Bldg., Ottawa, Canada, Chief Execu- 
tive Assistant 

ae Baldwin, Victoria Bldg., Ottawa, Canada, Treasurer 

Mortimer, Keefer Bldg., Montreal, P. Q., Asst. to 

Treasurer 

R. P. Landry, Victoria Bldg., 

H. Bramah, Victoria Bidg., 


Ottawa, Canada, 


Ottawa, Canada, Asst. 


Ottawa, Canada, Secretary 
Ottawa, Canada, Accountant 


NATIONAL PROGRAMME OFFICE 


55 York Street, Toronto 
E. L. Bushnell, General Programme Supervisor 
George A. Taggart, Asst. General Programme Supervisor 
Charles Jennings, Supervisor of Programme Planning 
E. W. Jackson, Supervisor of Traffic 
Rupert Lucas, Supervisor of Drama 
. W. Baker, Supervisor of Programme Clearance 
R. T. Bowman, Supervisor of Actuality Broadcasts 
T. O. Wiklund, Asst. Supervisor of Actuality Broadcasts 
H. W. Morrison, Supervisor of Talks 
W. H. Brodie, Supervisor of Broadcast Language 
J. Frank Willis, Supervisor of Feature Programmes 
O. J. W. Shugg, Supervisor of Farm Broadcasts 
C. R. Delafield, Supervisor of Institutional Broadcasts 
D. C. McArthur, Chief News Editor 
H. E. S. Hamilton, Technica! Liaison Officer 
R. E. Sneyd, Office Manager 
A. J. Black, Chief of Records 


PRESS AND INFORMATION DEPARTMENT 
55 York St., 


E. A. Weir, Supervisor 
S. A. Blangsted, Asst. to Supervisor 


Toronto 


ENGINEERING DEPARTMENT 
Keefer Bidg., Montreal, Que. 


G. W. Olive, Chief Engineer 

J. A. Ouimet, Asst. Chief Engineer 

J. Carlisle, Supervising Broadcast Engineer (Transmitter) 
W. Nichols, Supervising Broadcast Engineer (Studio) 

D. G. McKinstry, Chief Architect 

K. A. McKinnon, Development and Research Engineer 

W. G. Richardson, Development and Research Engineer 
G. . Sarault, Quebec Regional Engineer 

H. F. Chevrier, Coverage Statistics 

C. 


Ez Stiles, Superrisor, Purchasing and Stores 
STATION RELATIONS DEPARTMENT 
55 York Street, 


J. R. Radford, Supervisor 

~ M. Neill, Asst. to Supervisor 
Cc. 

WwW 


Toronto 


B. M. Bell, Regulations and Policy 
Maclin, Statistics of Programme Distribution 
<e Dunlop, Continuities 


COMMERCIAL DEPARTMENT 


55 York Street, Toronto 
E. A. Weir, Commercial Manager 
W. E. Powell, Asst. Commercial Manager 
Edgar Stone, Supervisor of Programme Clearance 
W. R. Johnston, Commercial Representative 
A. Barr, Costing and Billing 
T. T. Odell, Supervisor of Subsidiary Hookups 
A. Dickson, Network and Spot Booking Clerk 


1231 St. Catherine Street, W., Montreal 


J. A. Dupont, Commercial Manager—Quebec Division 
H. Butler, Asst. to Commercial Manager—Quebee Division 


REGIONAL OFFICES 


MARITIME REGION—Nova Scotian Hotel, Halifax, N. S. 
George Young, Regional Representative 

R. B. W. Marven, Producer (Farm Broadcasts) 

L. A. Canning, Broadcast Operator 

H. M. Smith, Regional Engineer (CBA Transmitter), Sackville 


QUEBEC REGION—Studios 1231 St. Catherine Street, W. 
Montreal 


J. M. Beaudet, Asst. Supervisor of Programmes, Quebec Division 
-% Renaud, Manager of Studios 
. Arthur, Asst. Programme Director 
A Seguin, Supervisor, Educational Broadcasts, Quebec Division 
A. Goudrault, Supervisor of Station Relations, Quebec Division 
L. Houle, Supervisor of Press and Information, Quebec Division 
“ D. Roberts, Chief Broadcast Operator 
. L’Allier, Chief Broadcast Operator, CBF Transmitter—Ver- 
cheres, P.Q. 
R. A. Seantlebury, Chief Broadcast Operator, CBM Trans- 
mitter— Marievi! 
M. Valiquette, Station’ Manager, CBV Quebec City, P.Q. 
C. Frenette, Supervising Broadcast Operator, CBV Studios, 
Quebec City, P.Q. 
J’ E. Pelland, Supervising Broadcast Operator, CBV Trans- 
mitter, Charlesbourg, P.Q. 
V. Fortin, Station Manager, CBJ Chicoutimi, P.Q. 
J. E. Roberts, Supervising Broadcast Operator, CBJ Chicoutimi, 
?.Q. 
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ONTARIO REGION—805 Davenport Road, Toronto 


D. Claringbull, Regional Representative 
H. G. Walker, Station Manager, CBL and CB Y 
gt H. Ball, Asst. to Press and Information Representative 
. Deachman, Regional Programme Compiler 
R bf Gluns, Traffic Manager—Toronto Studios 
M.L. Poole, Regional Engineer 
W. A. Reid, Chief Broadcast Operator, Toronto Studios 
W. A. Shane, Chief Broadcast Operator, CBL Transmitter, 
Hornby 
W. Anderson, Manager Station CBO, Chateau Laurier Hotel, 
Ottawa 
E. C. Stewart, Chief Broadcast Operator, CBO, Ottawa 
S. Howker, Supervising Broadcast Operator, CBO Transmitter, 
Hawthorne 
. C. Finlay, Supervising Broadcast Operator, Short Wave 
Receiving Station 


PRAIRIE REGION—(Manitoba, Saskatchewan and Alberta) 
300 Manitoba Telephone Building, Winnipeg, Manitoba 


ra Kannawin, Regional Representative 
. E. L’Ami, Press and Information Representative 
 * Marshal, Supervising Broadcast Operator, Station CB K 
Watrous, Sask. 


BRITISH COLUMBIA REGION—Hotel Vancouver, 
Vancouver, B.C. 


Ira Dilworth, Regional Representative 

N. R. Olding, Regional Engineer 

F. B. C. Hilton, Supervising Broadcast Operator 

A. Staniforth, Supervising Broadcast Operator- 
mitter 


CBR Studio 
CBR Trans- 


CBC NETWORK RATES 
(In Effect Jan. 1, 1942) 


Station rates quoted below are subject to frequency Jand 
regional discounts. Wire line rates, net. 


MARITIME REGIONAL NETWORK 


(Atlantic Time Zone) 




















1 Hr. 4 Hr. 4 Hr. 
Sydney (CJCB).......... $45 .00 $27 .00 $18 .00 
Halifax (CHNS).......... 50.00 30.00 20 .00 
Charlottetown (CFCY).... 45 .00 27 .00 18 .00 
*Sackville (CBA)......... 30 .00 18 .00 12 .00 
Moncton (CKCW)........ 25 .00 15.00 10.00 
Saint John (CHSJ)........ 50.00 30.00 20.00 
Fredericton (CFNB)...... 45 .00 27 .00 18 .00 
Total for Group...... ——_—_—_—_—_ _ —_——— — 
; $290. 00 $174. 00 $116 .00 
Wire Line Rates........ $53 .00 $46 .00 $38 .00 
QUEBEC REGIONAL NETWORK 

(Eastern Time Zone) 
New Carlisle (CHNC)..... $45 .00 $27 .00 $18 .00 
Rimouski (CJBR)........ 50.00 30 .00 20 .00 
Chicoutimi _— Samia acriaes 25 .00 15.00 10 .00 
Quebec rg wenn teen eee 70.00 42.00 28 .00 
{Montreal (CBM)}.//11) 325.00 195.00 130.00 
Total fer Gre. ... 2.5.05 $515. 00 $309.00 $206.00 
Wire Line Rates........ $56 .00 $48 .00 $40 .00 

ONTARIO REGIONAL NETWORK 

(Eastern Time Zone) 
Ottawa (CBO)... . 2c ccccss $80 .00 $48 .00 $32 .00 
Kingston (CFRC)........ 25 .00 15.00 10.00 
yi lS! A 300 .00 180 .00 120 .00 
Sudbury (CKSO)......... 50.00 30.00 20.00 
North Bay (CFCH). see 25 .00 15.00 10.00 
Kirkland Lake (CIKL). 40.00 24.00 16 .00 
Timmins (CKGB)........ 40 .00 24 .00 16 .00 
Fort William (CRPR) Sewas 45 .00 27 .00 18 .00 
Total for Group...... $605.00 $363. 00 $242 .00 
Wire Line Rates........ $89 .00 $75 .00 $62 .00 

PRAIRIE REGIONAL NETWORK 

(Central Time Zone) 

Winnipeg (CKY)......... $120 .00 $72 .00 $48 .00 
Brandon (CKX).......... 33 .00 20.00 13 .00 
(Mountain Time Zone) 

Regina (CECE). .....c000. $70 .00 $42 .00 $28 .00 
PWatrows COMI)... 200 30 .00 18 .00 12.00 
Moose Jaw (CHAB)...... 25 .00 15.00 10.00 
Saskatoon (CFQC)........ 60 .00 36 .00 24.00 
Prince Albert (CKBI)..... 30.00 18 .00 12.00 
Edmonton (CJCA)........ 80.00 48 .00 32.00 
lo ) +) ae 80 .00 48 .00 32 .00 

thbridge (CJOC)....... 30 .00 18 .00 12.00 
Total for Group...... $558.00 $335.00 $223.00 
Wire Line Rates........ $91.00 $78 .00 $65 .00 
BRITISH COLUMBIA REGIONAL NETWORK 
(Pacific Time Zone) 
Kamloops (CFJC)........ $30 .00 $18 .00 $12.00 
Kelowna (CKOV) 35 .00 21.00 14.00 
, {oo . are 35.00 21.00 14.00 
Vancouver (CBR)........ 120 .00 72.00 48 .00 
Total for Group...... $220.00 $132.00 $88 .00 
Wire Line Rates........ $56 .00 $48 .00 $40 .00 


THE NATIONAL NETWORK 


Wire Line Rates. $345 .00 $295 .00 
*Rates for CBA, Sackville, N.B., and CBK, Watrous 
are temporary and subject to change without notice, ° 

+When only one Montreal station is included in Q 
Region, the following rates apply: 
CRS. Oe $250 .00 

MNEs <axcape chins aes 150 .00 

Note: Announcements are made in French on prog 
transmitted from CBF (French Outlet). 
sponsor for translation of continuity. 


Total for 35 Outlets... $2,188.00 $1.313.00 $875 
$4; 


$150 .00 1 
90.00 * 


No charge maj. 
CBM—English si 


EXPLANATORY NOTES 


The individual station rates shown on this card apply w 
stations are used in conjunction with CBC National or 2 
gional Networks. 

All station rates are quoted on basis of Local Time, 

Station rates for periods longer than one hour are in ely 
proportion to the corresponding one-hour rate. 

Supplementary station rates available on application, 


STATION RATE CLASSIFICATIONS 


a. 6:00 p.m. to 11:00 p.m. 
this card. 

b. 12:00 noon to 6:00 p.m. on Sunday 
rates. 

ce. After 11:00 p.m. and before 6:00 p.m. on Weekdays—4j 
of gross station rates. After 11:00 p.m. and before 12:00 nom 
on Sundays—60% of gross station rates. 


Gross station rates as listed 


75% of gross statiy 


DISCOUNTS 


a. Frequency discount on Gross Station Costs for numb: 
of periods under contract within 12 months. 


ey SNE oa kand:tncookaeeaamees Net 
SR rr er ern seco 
BE REE oo inpins v0.0 Penk seNaieee 10%, 
52 and over (Maximum allowed)............ 15% 


b. Regional discount on Station Costs after frequency dis 
count deducted applicable to contracts for 13 or more co 
secutive periods. 


NINN 5105 5k hans oprah pitta a. Sere ibibinns«'s Wee ale 5% 
NN ies fais cnc he ida ke A initia bs'0. Sse ae 10% 
a a ahha ates alk ced was bees 15% 
|, ESS ere 20% 
5 Regions (The National Network).......... 25% 


WIRE LINE RATES 


a. Regional wire line rates as shown on this card apply wha 
programmes are supplied to the National Network or to ind 
vidual regions provided point of programme pick-up is with: 
such region. A special line charge is made when point of pr 
gramme pick-up does not conform to the above conditions ani 
where additional facilities are required. 

b. Wire line rates as listed applicable to day or evenim 
periods. 

c. Wire line rates are net per occasion, subject to 15% agent) 
commission only. 

Wire line rates for periods longer than one hour available 
on application. 


COMMISSIONS AND CASH DISCOUNTS 


a. Net billing (gross station costs less frequency and regional 
discounts, if any—plus wire line costs) shall be subject to a 
advertising agency commission of 15%. 

b. No commission on programme charges. 

c. No cash discounts. Bills due and payable when rendered 


TERMS OF USE 


a. No contract accepted for less than one occasion per weet 
for thirteen consecutive weeks —except in cases of special events 
b. Minimum period accepted is fifteen minutes. No periods 
are sold in bulk for re-sale. 
c. All contracts are accepted subject to the Broadcasting 
Act, Broadcasting Regulations and approval of the Canadia 
Broadcasting Corporation. 
d. Rates quoted herein Subject to Change Without Notice 


FRENCH NETWORK STATIONS 
Atlantic Standard Time 


Now Cadtioe, P,Q. ....c ccc cccecs. CHNC* 61! 
Eastern Standard Time 

ne” eee CJBR* 90 
Chicoutimi, P.Q...2. 22.2222! CBJ* 158 
Ste. Anne de la >ocatiere, P. 2. CHGB 123 
ee, Saree SBV* 98 
SS 3 ee ee CHRC 80 
MIM. Gi coc seca secnces sa CBF* 6a 

DA 6 sbkvcass sk gancuneeaas CKCH 124 


NATIONAL NETWORK SUBDIVISIONS 


EASTERN........ Maritime Provinces, Quebec and Ontariv 
Stations. 
MARITIME... .Nova Scotia, New Brunswick and Prine 


Edward Island Stations. 


| ee Ontario and Quebec Stations. 

WESTERN ........ Stations in Winnipeg and West. 

CENTRAL........ Stations in Central Time Zone 

i) yy Manitoba, Saskatchewan and Alberts 
Stations. 

MOUNTAIN...... Stations in Mountain Time Zone. 

PACIFIC Docemaamee Stations in Pacific Zones. 





——— 





“*Affiliated stations on Corporation Network. Certain hour 
are reserved by these stations for Corporation programs. 





Stations whose call letters begin with ‘‘CB”’ are owned ané 
operated by the Canadian Broadcasting Corporation. 


BROADCASTING e¢ Broadcast Advertising 





=a 














BRC 





Map of Networks of Canadian Broadcasting Corporation 
(As of January 1, 1942) 
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DIRECTORY OF COMMERCIAL FM BROADCASTING STATIONS 
OF THE U. 8S. 


Vicates Station Holding Construction Permit But Op ting On A Commercial Rasis Under Special Temporary Authors 
Of The FCC Using ‘the Facilities of Beeshneahe Anthorized Experimental FM Stations 
(Cerrected to Jan. 15, 1942) 
Freaquener is Given in Megaeveles: Service Area in Square Miles. Where Station is Connected With a Standard Rroadeast 


Station 
Affiliation is Shown in Parentheses 





WIC, CHICAGO CP issued to 


c Al - ORNI \ National Rroadeasting Co. Ine MARYLAND 
\ , 


K5tL. ST. LOUIS CP issued ty § 



































: Louis University (WRW) Pre 
anaes (WENR-WMAQ), Frequeney: 46.3 queney 4h.1 me. Servive p 
me. Service area: 10.800 sq. mi hae : 12.000 sq. mi. Personnels Nive 
KSI ) s wp s) , ; tae » . m ' . ‘ } ersonne Nichol 
a cr : Ly vi op ' A Personnel: Harry C. Kopf, vice. WV sOBM, BALTIMORB—CP issued Pagliara, director 7 
i ‘ is oak ° . ’ ¢ > adi Sho 
: - president ‘ allimore radio = Show Nn - 90a" Pes rn 
Ine. (KNX). Prequeney: 48.1 me pate, (WFRR), Frequency: 45.9 me K59L, ST. LOUIS —CP issued y 
Service area: 38,000 sq. mi. Person *W6TC, CHICAGOQ—CP issued to Service area: 5,500 sq. mi. Person ' KMOx, ore adeasting System In 
ne Donald W. Thornburgh, vice Columbia Broadcasting Svstem Ine nel: See WERR a yee , 45 9 mh 
Drecident (WRRM) Frequenes ABT ow me hy P+ area: 13,000 sq. mi, Pepe 
. > + > > » ones ipoctar 
KAILA. LAS ANGE LES—CP ie Serviee area: 10,800 sq. mi. Per ae si Terie Jones, director 
ered te ‘“avie C Anthony Tne sonnel: H. Leslie Atlass, director M Ags AC. WU SET s | em 
(KEIKEC Spequen 8. me a Ww Y 
None REC ~ Ay _ - in *W75C, CHICAGQ—CP issued to . NEW YORK 
awe ce : : 5 Bal SQ } "e cm " " 4 " . 
sonnel: Harrison Holliway, director Moody Bible, Institut of Chicago Won, ROSTON —CP issued to — -" ———— 
KR4SLA, LOS ANGELES —cP is. § Frequeney: 47.5 me. Yankee Network Ine. (WNAC), W49BN, BINGHAMTON —op 4 
: = 71 he SLES—CP is Service area: 10,800 sq. mi. Person Frequeney: 428.9 me. Service area sued to Wylie B. Jones Adv, Agen 
swed to Don Lee Broadeasting Svs val ‘ . Crowe Faantin me . aret , NRE — ' 
baton yyy) anne spt # ary | te vel: Harry ©. Crowell, director 31,000 sq. mi. Personnel John cy (WNBF). Frequeney: 44.9 py 
ue a ii. rive que ney 44 » we <Q} oe j 111 aaa } ey ‘ y Sey viee area 6.400 sq mi Pereop 
Service area: 7.000 sq. mi. Person W79C, CHICAGO—CP issued to Shepard Tit, president; staff, see 1. Cool DN . or 
et + ; ; > : Yankee Networl nel: Cecil | lastin, director 
xe Lewis Allen Weiss, viee-presi Oak Park Realtw & Amusement Co ‘ . WaINY. NEW Yor oe, 
tent (subsidiary of Loew's Ine.). Fre WerR ROSTON__CP issued 1 ' : Kd i Hy \ > Cl ~~ 
, a auen - » Service ares ores i perp o to) 6 6Rawin rinstrong, Fre 
AK4SL A. LOS ANGCELES—cC?P is FUENCY Avs TA service area Westinghouse Radio Stations Ine queney 43.1 wie Se +0 
wand ta Eivaceh Nal (A . 10.800 sq. mi. Personnel: Herbert ‘ 4 . | service area 
swed to Hughes Tool Co. Freavene, N ‘ : (WRZ). F requeney 46.7 me. Serv 15.600 sq. mi 
® wr Qrawertia bea mii ng: 1 Petter W HUN, New York. exec . & . 
Sad MYC. Wervice area VO Sy. tive in charge ice area: 6.700 sq. mi. Personnel W39NY, NEW YVORK— CP jgg 
Personnel: Howard Hughes, execu. WIVE TH hares C. S. Young, director to City of New York, Muni i 
tive in charex (Canes ed CP Jas Ww: >a we 0 ) 7 —— b> > ; 7” x, cipa 
y rURE * Re CHFORI ee VP issued W438, PAXTON Special tempo Broad asting System (WNYC) 
to Rockford BRroadeasters Ine we je te ombeabie tins Gankde Frequeney: 43.9 me. Service area 
"KSA \ 1 Os ANGEI Bs cP is cw ROK) Fy equeney Az. me Net A 1 * " genes Bee EM 3.900 sq mi Per sonnel Mortis 
* r > . > . + 5 . > ork +) , oO Me +, age ‘ ! 
sued to Standard Rroadeastinge Co Serviee area: 3.900 sq. mi. Person ree 7 ‘we ~ no ry es an Novik. director 
on Tee . . ™ mae , . neh sehen ato ‘requence) ‘ c » as “7 
Nf V . r equ eN 3 | Nx rv rel Waltes M. Koessler, director; W47NY. NEW YORK CP teamed 
K e ares Re =q aw Personne A. an Y ' ixon, niga, director: WSISP. SPRINGFIELD cP is to Musak Corp. Frequency: at 
on ey Tee VR Traum, SBICE apr tng sued to Westinghouse Radio Sta me. Service area: 8,500 sq, mi, Per 
ASILA. LOS ANGELES—cp i< manager: T. C. Cameron, chief en tions Inc. (WRZA). Frequeney sonnel: EB. M. Finney. executive in 
SUEA bo Me ivo-Goldwyn-Maver Stu gineei 48.1 me. Service area: 2.400 sq. mi charge 
tos Ine. Frequency: 46 L me. Serv oe = — Personnel: C. S. Young, director W5INY, NEW YORK—CP issued 
x ea: 7,000 sq TAWRNS Ne INDI AN " omens cence to National Broadeasting Co, Ine 
verpenmt i. Perey 4 ew : WEAF WJZ) Frequene 51 
’ . . ( e requeney 45.1 
York, executive in charge — MICHIGAN ani naa Ste 
N4SSP. ‘t W45V. EVANSVILLE Licensed ~ a sonnel: QO. B. Hanson, chief engi 
= to Evansville Qn The Air Ine *W45D,. DETROTT—CP issued to meet 
é (WEOA-WGRBF),. Frequency: 44.5 The Evening News Assn. (WW) WH5S5NY. NEW YORK—CP issued 
re teas me. Service area: 8.400 sq. mi, Per Frequeney: 44.5 me. Service area to William G. H, Finch. Frequency 
all dagger ee : sonnel: Clarenee Leich, director; 6.800 sq. mi, Personnel: William A5.5 me. Service area: 8,500 sq. mi 
y p $45 John B. Caraway Jr. chief engi Scripps, director; Carl Wesser, WAHONY. NEW YORK —_CP ieswed 
nee) chief engineer: John Cassell, sales to Enterat ite =Broadcasting Co 
™ — — ; : ‘ . » . . wall < yee : . t ’ t t | 
CONNECTICUT | ~wsaie . — get Edwin G Burrows, Richard (WQXR). Frequency 45.9 we 
; W4SFW. FORT WAYNE—CP is Slade, James Clark, announcers; Service area: 8.500 sq mi, Person 
sued to sstinghor Jad St: Palmer Fry. Pron ; a ae ; oe 
W33R, RARTPORD—CP issved to Ine (WO' OWGL). Fre she mis eee et ee Se 
Re Wace = : s < “re aw _— nm y { Rates. « reise Ry 
= n yueney: 449 mc. Service area W49D, DETROIT—CP issued to Hugh K, Boice, commercial; Rus 
aaa ' . are: 





rtd P 1: IBC John Lord Booth (WJLB). Fre- Sell D. Valentine, chief engineer 

a 00 sq. mi rsonnel: J. B. Con 9 ; , 

100 sq.m : : pa om : Ae . quency: 44.9 me. Service area: W63NY. NEW YORK—CP issued 

Patricell ey, GiPECrol G.800 sq. mi. Personnel: Charles to Marcus Loew Booking Agenty 
VTISR. SOUTH BEND—CP issued Farrall, director; Stephen Hatos, (WHN). Frequency: 46.3 me, Serv 























; uth Bend Tribune (WSBT). sg a nee Hes A %; ice area: 8,500 sq. mi. Personnel 
Wot 47.1 me. Service area: Wilton indbloom, Erie Hay irgi Herbert L. Pettey, director. 
he . mi, Personnel: F. D. < W67INY, NEW YORK CP issued 
W te: lirector: R ‘HL. Swintz. W53D. DETROIT—CP issued to to Columbia Broadcasting System 
nega manager; Mark Boy- WJR, The Goodwill Station (WIR). Inc. *(WABC). Frequeney: 46: 
> Wp, engi Frequency: 45.3 me. Service area; ™e. Service area: 8,500 sq. mi, Per 
: vais 6,800 sq. mi. Leo J. Fitzpatrick, sonnel: See WABC, 
ea executive vice-president. *“W7INY. NEW YORK—CP issued 
RENT! W73D, DETROIT—CP issued to ‘°, Bamberger Broadcasting Sem 
mn King-Trendle Broadcasting Corp. se ‘ W OR). wrequency ° gate 
WS31ISL. L anareen P issued (WXYZ). Frequency: 47.3. me. Service area: 8,500 sq. mi. erson 
rican Broadcasting Corp. of Service area: 6.800 sq. sai Pereen. nel: Charles Godwin, director. 
(WLAP) F requency: nel: H. Allen Campbell, director. W75NY, NEW YORK—CP issued 
aa or : 6.300 sq. mi. ae. to Metropolitan Television Inc. Fre 
a saneel - re N. Nunn. direcee W77XL. LANSING—CP issued to quency: 47.5 me. Service area: 
ie WJIM Ine. (WJIM). Frequency: 8,500 sq. mi. 


47.7 me. Service area: 3,800 sq. mi. = — ‘D> iteunel 
: Personnel: Harold Gross, director. egg Pha ym # eohan 
LOUISIANA Mfg. Co. (WHAM). Frequency: 
MISSOURI 45.1 me. Service area: 3,200 sq, M. 
W45BR. BATON ROUGE—Li- Personnel: William Fay, director. 


cemse t a n Rg Broadeast- K49KC. KANSAS CITY—CP is- W47A, SCHENECTADY Licensed 


























ne ¢ new: 5 ani © 29 ct] i ne. 
1 - Frequency: 44.5 sued to Commercial Radio Equip- [0 Capitol Broadcasting Co. = 
c. Ser : 8,100 sq. mi. Per- ment Co. Frequency: 44.9 me. Serv- Frequency: 44.7 me. Service area: 





Anderson, direc- ice area: 4,400 sq. mi. Personnel: 6-600 sq. mi. 
Everett L. Dillard, director. (Continued on page 326) 
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NOW 


AM uses FM 


FOR A YARDSTICK 


A phonovraph record just simply can’t be used on an 
¥ J y 








FM broadcast. Ditto for a great many transcriptions. 
The fact is, only a noise-free recording can qualify, and 
only a wide-range high fidelity transcription really lives 


up to the opportunity which FM broadcasting presents. 


The hundreds of AM radio station operators who years 
ago equipped themselves to broadcast World Vertical- 
Cut Wide Range transcriptions don't need the FM yard- 
stick to show them that World’s recording is the most 
lifelike known to science. They know. But the others 
can now inform themselves with an FM test that World 
tops the list in noise-free and high fidelity quality. As 
a matter of record, World follows more closely the FCC 


standards than any other transcriptions. 


Certainly the top transcriptions for FM broadcasting 


also offer the highest quality for AM broadcasting. 
If your city is open territory, contract for the World 
Program Service...it’s the pioneer library and has led 


the field in high fidelity since its inception. 
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THE 

PIONEER 

NAME IN FREQUENCY 
MODULATION MANUFACTURE 


Since the invention of FM by Major E. H. 
Armstrong, R E L has played the dominant 
role in the manufacture of Frequency Modula- 
tion transmitters and associated equipment. 
No wonder, then, that Major Armstrong used 
an R E L transmitter in the first FM station 
on the air. Too, the majority of FM Broad- 
casters (as listed below) have installed R E L 
transmitters. ... 


To protect your investment in FM, investigate 
R E L equipment which has met the exact- 


ing requirements of broadcasting in actual 
operation. 


FM BROADCASTING STATIONS SERVING THE PUBLIC DAILY 
Using REL-Armstrong Phase Shift Method. 


On the Air 

Station Location Owned by Continuously Since 

W2XMN Alpine, N. J Major E. H. Armstrong April, 1938 

W2XAG Yonkers, N. Y. C. R. Runyon, Jr Nov., 1936 

W43B Paxton, Mass. Yankee Network May, 1939 

W8XAD Rochester, N. Y. WHEC Jan., 1940 

WS5SR Rochester, N. Y. Stromberg-Carlson Nov., 1939 

W2XQR New York City = WOXR Oct., 1939 

WSSM... Milwaukee, Wis. WTM] Jan., 1 A view of Major E. H 
Ww45D Detroit, Mich. Www] May, 1941 Armstrong's 40 kw FM 
W39B Mt. Washington, Mass. Yankee Network Dec., 1! station, W2XMN. ic 
, W45CM Columbus, Ohio WBNS Oct., 1941] cated at Alpine, N. | 
WS5S3PH Philadelphia, Pa. WFIL Nov., 194] equipped with R E | 
WEOD Boston, Mass. Yankee Network April, 1939* FM equipment: in ser 


ol a ere 2 ae A ice since April, 1938 














Radio Engineering Labs., Inc., feature a complete line of FM transmitters from 250 to 50.000 watts. Each 
ansmitter employs the new Armstrong Phase Shift Modulator which gives direct crystal control of carrier, 


Se ee Re 


The exterior view of the R E L 50 
kw transmitter in the Yankee Net- 
work’s FM station near Paxton, 
Mass., which illustrates the flexi- 
bility of arrangement and panel- 
ing of REL equipment. Units from 
10,000 to 50,000 watts can be set 
up to meet varying dimensions 
with paneling designed in suit- 
able shapes and trimmings. 
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ce ow 


|; ae Sam OD 8) ME -To Abb) ) ol-to ME} (e lope! Melek Meta - MEL 1a Alele, 
which more than triples the combined wattage of all other FM manutacturers 
Pty acatele ME Ist Meo) delete loleciitelemetelel ita a 


better signal to noise ratio and greater fidelity. (It's the best there is!) 


with 229,000 watts 


Es 


ae 
REL FM remote pick-up equipment 
opens new scales possibilities for 
on-the-spot events, interviews and 
unusual features where lines are 
not available. REL remote equip- 
ment gives higher signal to noise- 
ratio, high-fidelity audio, and 
freedom from usual AM pickup 





RADIO ENGINEERING LABS., INC. 






Long /abland City N.N. 
















THE 
PIONEER 
NAME IN FREQUENCY 
MODULATION MANUFACTURE 


Since the invention of FM by Major E. H. 
Armstrong, R E L has played the dominant 
role in the manufacture of Frequency Modula- 
tion transmitters and associated equipment. 
No wonder, then, that Major Armstrong used 
an R E L transmitter in the first FM station 
rove Wand eX Mott SEM Molo PM ol-MEB oolo glo) ula ame) MN al) MBs) velo co 
casters (as listed below) have installed R E L 
transmitters. ... 

To protect your investment in FM, investigate 
R E L equipment which has met the exact- 
pb eXe MB d-e @bbba-boel-yel (Me) Mo} volo co lole titolo mm be Mme Conib tod | 
operation. 


FM BROADCASTING STATIONS SERVING THE PUBLIC DAILY 
Using REL-Armstrong Phase Shift Method. 


On the Air 

Station Location Owned by Continuously Since 
W2XMN. Alpine, N. J...... ..........Major E. H. Armstrong April, 1938 
W2XAG...... Yonkers, N. Y ....C. R. Runyon, Jr. .-Nov., 1936 
W43B.......... Paxton, Mass................. .... Yankee Network.. ..May, 1939 
W8XAD............ Rochester, N. Y............ cose WERE anssnee * .......Jan., 1940 
W5snR........... Rochester, N. Y..... .Stromberg-Carlson : Nov., 1939 
W2x0n............ New York City. . _ eee ; .Oct., 1939 
_ ae Milwaukee, Wis .WTMJ : ; .Jan., 1940 A view of Major E. H 
W4SD.... - i eae .WWJ . eevee , 1941 Armstrong’s 40 kw FM 
W39B » -Yankee Network............ . 1940 station, W2XMN, lo 
, W45CM..... Columbus, Ohio.......... -WBNS nsnvornnceg LORE cated at Alpine, N. J.: 
W53PH....... Philadelphia, Pa. .... WFIL .....--.Nov., 1941 equipped with R E L 

Boston, Mass ....Yankee Network schateaaes April, 1939* FM equipment; in serv 
ice since April, 1938 


*WEOD, the Yankee network relay station, operating on 156 mc with 50( 5 first FM STL 
transmitter installed by REL. It has been in continuous daily operatior ce April, 1939. 














Radio Engineering Labs., Inc., feature a complete line of FM transmitters from 250 to 50.000 watts. Each 
transmitter employs the new Armstrong Phase Shift Modulator which gives direct crystal control of carrier, 
better signal to noise ratio and greater fidelity. (It's the best there is!) 


R EL FM equipped stations now are serving the public with 229,000 watts 
which more than triples the combined wattage of all other FM manutacturers 


The exterior view of the R E L 50 
kw transmitter in the Yankee Net- 
work's FM station near Paxton, 
Mass., which illustrates the flexi- 
bility of arrangement and panel- 
ing of REL equipment. Units from 
10,000 to 50,000 watts can be set 
up to meet varying dimensions 
with paneling designed in suit- 
able shapes and trimmings. 


serving the broadcasting industry. 


REL FM remote pick-up equipment 
opens new sales possibilities for 
on-the-spot events, interviews and 
unusual features where lines are 
not available. REL remote equip- 
ment gives higher signal to noise- 
ratio, high-fidelity audio, and 
freedom from usual AM pickup 
interference. 
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RADIO ENGINEERING LABS., INC. 





Long /rland City ; N.Y. 











DIRECTORY OF U. S. COMMERCIAL FM STATIONS 


(Continued from page 322) 





W57A, SCHENECTADY—CP is- 
sued to General Electric Co. 
(WGY). Frequency: 45.7 me. Serv- 
ice area: 6,600 sq. mi. Personnel: 
John R. Sheehan, director. 


W63SY, SYRACUSE—CP issued to 
Central Broadcasting Corp. 
(WSYR). Frequency: 46.3 me. 
Service area: 6,800 sq. mi. Person- 
nel: Harry C. Wilder, director. 





PENNSYLVANIA 














NORTH CAROLINA 











W41MM, WINSTON-SALEM—CP 
issued to Gordon Gray (WSJS). 
Frequency: 44.1 me. Service area: 
69,400 sq. mi. 





OHIO 











*W45CM, COLUMBUS—CP issued 
to WBNS Ince. (WBNS). Fre- 
quency: 44.5 me. Service area: 
12,400 sq. mi. Personnel: Lester F. 
Nafzger, director and chief engi- 
neer; James Blower, program di- 
rector; Herbert Welch, promotion; 
Paul Neal, musical director. 


W47P, PITTSBURGH—CP issued 
to Walker & Downing Radio Corp. 
(WWSW). Frequency: 44.7 me. 
Service area: 8,400 sq. mi. Person- 


nel: Same as WWSW. 
W75P, PITTSBURGH—CP issued 
to Westinghouse Radio Stations 


Ine. (KDKA). Frequency: 47.5 me. 
Service area: 8,400 sq. mi. Person- 
nel: J. B. Rock, executive in charge. 


*“W49PH, PHILADELPHIA — CP 
issued to Pennsylvania Broadcast- 
ing Co. (WIP). Frequency: 44.9 
me. Service area: 9,300 sq. mi. Per- 
sonnel: Benedict Gimbel Jr., presi- 
dent; Maj. Edward A. Davies, di- 
rector. 


*W53PH, PHILADELPHIA — CP 
issued to WFIL Broadcasting Co. 
(WFIL). Frequency: 45.3 me. Serv- 
ice area: 9,300 sq. mi. Personnel: 
Roger Clipp, director; Edward C. 
Obrist, program director; Felix 
Meyer, music supervisor; Eugene 
Rubessa, chief announcer. 


W57PH, PHILADELPHIA—CP is- 
sued to Westinghouse Radio Sta- 
tions Inc. (KYW). Frequency: 45.7 
me. Service area: 9,300 sq. mi. Per- 
sonnel: Same as KYW. 


W69PH, PHILADELPHIA—CP is- 
sued WCAU Broadcasting Co. 
(WCAU). Frequency: 46.9 me. 
Service area: 9,300 sq. mi. Person- 
nel: Norris West, program direc- 
tor; George Lewis, technical direc- 
tor; Joseph T. Connolly, promotion 
director. 


WS81PH, PHILADELPHIA—CP is- 
sued to Seaboard Radio Broadcast- 
ing Corp. (WIBG). Frequency: 
48.1 me. Service area: 9,300 sq. mi. 
Personnel: See WIBG. 





UTAH 


Wh. 
= 








K47SL, SALT LAKE CITY —¢p 
issued to Radio Service Corp. of 
Utah (KSL). Frequency: 44.7 ny 
Service area: 700 sq. mi. Pergop. 
nel: See KSL. 











TENNESSEE 











WATNV, NASHVILLE — Licensed 
to The National Life & Accident In- 
surance Co. (WSM). Frequency: 
44.7 me. Service area: 16,000 sq. mi. 
Personnel: Tom Stewart, director. 


WISCONSIN | 


*W55M, MILWAUKEE—CP issuq 
to The Journal Co. (WTMJ). Fre. 
quency: 45.5 me. 





Service 


area: 
8,500 sq. mi. Personnel: Walter 
Damm, general manager; L. W, 
Herzog, station director; R. ¢, 


Winnie, assistant director; C. A, 
Winnie, commercial manager; War. 
ren Mead, program director; R. V, 
Tolg, merchandising and promotion 
manager; D. W. Gellerup, chief en. 
gineer. 





Paul F. Godley 








(onsulting “Radio Engineer 


Phone: 
Montclair (N. J.) 2-7859 
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What this 











FM radio gives you 


that ordinary FM sets do not! 





THE FINEST INSTRUMENT STROMBERG-CARLSON HAS EVER MADE! Just as 
Beethoven looms above the world of music, so this FM-AM “Georgian Model” 
stands apart from all other radios and phonographs in the purity of its reproduc- 
tion of great music. Dual Acoustical Labyrinth and “‘full-floating,”’ Coaxial 
Speaker system . . . automatic record changer with sapphire, permanent point 
pick-up—wo needles to change! .. . genuine walnut or mahogany cabinet. . . $725. 


THIS FM-AM MONITOR SPEAKER DUPLICATES THE STUDIO! For the critical work 
of monitoring, the Stromberg-Carlson No. 35 Speaker provides unexcelled fidelity 
and naturalness of tone. A complete speaker system, it includes the exclusive dual 
Acoustical Labyrinth and Coaxial Speaker unit, dividing network, and supply 
rectifier. Modern cabinet in metallic, beige lacquer finish, with black trim, har- 
monizes with studio surroundings . . .« 6 « © «© «© «© « « « $170.50. 


A number of FM sets using the Armstrong 
system of FM give virtual freedom from 


static and interference. 


But only an FM Stromberg-Carlson gives 
you these additional features: 


1. The widest range of natural tone—which 
brings you deep bass, high treble notes 
and essential overtones lost by ordinary 


FM radios. 


2. The exclusive dual Acoustical Labyrinth 
that prevents cabinet ‘‘boom.”’ 

3. The exclusive “‘full-floating,’’ Coaxial 
Speaker system that prevents distortion at 


any usable volume. 


4, Push button tuning, with automatic range 
shift, for both FM and standard programs. 


Hear the ‘Georgian Model,’ No. 955-PF* 
(left), an FM-AM radio-phonograph, on 
any program or record, to know why "There 


is nothing finer than a Stromberg-Carlson!” 








#Licensed under Armstrong FM Patents 


Prices F. O. B, Rochester, N. Y. subject to change without notice 


STROMBERG-CARLSON 


ROCHESTER, N. Y. 


A FINER RADIO FOR STANDARD PROGRAMS . 
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ONLY RADIO FOR FM AT 
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Text of Rules Governing FM 


(Adopted by the FCC, June 22, 1940; Amended Oct. 3, 1940) 


(Corrected to Jan. 1, 1942) 








SUB-PART B. RULES GOVERNING HIGH 
FREQUENCY BROADCAST STATIONS 
DEFINITIONS * 

Sec. 3.201 High-frequency broadcast sta- 
tion. The term “high-frequency broadcast 
station” means a station licensed primarily 
for the transmission of radiotelephone 
emissions intended to be received by the 
general public and operated on a channel 

in the high-frequency broadcast *’ * band. 


Sec. 3.202 High-frequency broadcast band. 
The term “high-frequency broadcast band” 
means the band of frequencies extending 
from 43,000 to 50,000 ke., both inclusive. 


See. 3.203 Frequency modulation. The 
term “‘frequency modulation” means a sys- 
tem of modulation of a radio signal in 
which the frequency of the carrier wave is 
varied in accordance with the signal to be 
transmitted while the amplitude of the car- 
rier remains constant. 


Sec. 3.204 Center frequency. The term 
“center frequency” means the frequency of 
the carrier wave with no modulation. 
(With modulation the instantaneous op- 
erating frequency swings above and below 
the center frequency. The operating fre- 
quency with no modulation shall be the 
center frequency within the frequency 
tolerance). 

Sec. 3.205 High-frequency broadcast chan- 
nel. The term “high-frequency broadcast 
channel” means a band of frequencies 200 
ke. wide and is designated by its center 
frequency. Channels for high-frequency 
broadcast stations begin at 43,100 ke. and 
continue in successive steps of 200 kc. to 
and including the frequency 49,900 kc. 

Sec. 3.206 Service area. The term “service 
area” of a high-frequency broadcast sta- 
tion means the area in which the signal 
is not subject to objectionable interference 
or objectionable fading. (High-frequency 
broadcast stations are considered to have 
only one service area; for determination of 
such area see Standards of Good Engineer- 
ing Practice for High-frequency Broadcast 
Stations.) 

Sec. 3.207 Antenna field gain. The term 
“antenna field gain” of a high frequency 
broadcast antenna means the ratio of the 
effective free space field intensity produced 
at one mile in the horizontal plane ex- 
pressed in millivolts per meter for 1 kw. 
antenna input power to 137.6. 


Sec. 3.208 Free space field intensity. The 
term “free space field intensity” means the 
field intensity that would exist at a point 
in the absence of waves reflected from the 
earth or other reflecting objects. 


Sec. 3.209 Frequency swing. The term 
“frequency swing” is used only with re- 
spect to frequency modulation and means 
the instantaneous departure of the carrier 
frequency from the center frequency re- 
sulting from modulation. 

Sec. 3.210 Multiplex transmission. The 
term “multiplex transmission’? means the 
simultaneous transmission of two or more 
signals by means of a common carrier 
wave. (Multiplex transmission as ap- 
plied te high-frequency broadcast stations 
means the transmission of facsimile or 
other aural signals in addition to the regu- 
lar broadcast signals.) 

Sec. 3.211 Percentage modulation. The 
term “percentage modulation” with respect 
to frequency modulation means the ratio 
of the actual frequency swing to the fre- 
quency swing required for 100 percent 
modulation expressed in percentage. (For 
high-frequency broadcast stations, a fre- 
quency swing of 75 ke. is standard for 
100% modulation.) 

Sec. 3.212 Experimental period. The term 
“experimental period” means that period of 
time between 12 midnight and sunrise. This 
period may be used for experimental pur- 
poses in testing and maintaining apparatus 
by the licensee of any high-frequency broad- 
cast station, on its assigned frequency and 
with its authorized power, provided no in- 
terference is caused to other stations main- 
taining a regular operating schedule within 
such period. 

Sec. 3.213 Main studio. The term “main 
studio” means, as to any station, the studio 
from which the majority of its local pro- 
grams originate, and/or from which a 
majority of its station announcements are 
made of programs originating at remote 
points. 

2 Other definitions which may pertain to 
high-frequency broadcast stations are in- 
sluded in Sections 2.1 to 2.35 and Sections 
3.1 to 3.16, and the Communications Act 
of 1934, as amended. 

*See Section 3.228 concerning multiplex- 
ing, aural and facsimile programs. 

* High-frequency broadcast stations must 
ase frequency modulation exclusively in ac- 
-ordance with Section 3.227(b). 


ALLOCATION OF FACILITIES* 


Sec. 3.221 Basis of licensing high fre- 
quency broadcast stations. High frequency 
broadcast stations shall be licensed to serve 
a specified area in square miles. The con- 
tour bounding the service area and the 
radii of the contour shall be determined in 
accordance with the Standards of Good En- 
gineering Practice for High Frequency 
Broadcast Stations. 

Sec. 3.222 Service areas; definitions. For 
the purpose of determining the areas to 
be served by high frequency broadcast sta- 
tions, the following definitions apply: 

(a) “Basic trade areas” and “limited 
trade areas” consist of areas the bound- 
aries of which are determined by the Com- 
mission on the basis of showings made in 
applications as to retail trading areas or 
consumer trading areas and from govern- 
ment data.’ Each basic trade area includes 
one “principal city.” The boundaries of 
the basic trade areas are adjoining and the 
aggregate of all such areas is the total 
area of the United States. Each “limited 
trade area” includes one city. The bound- 
aries of limited trade areas are not neces- 
sarily adjoining. Such areas may include 
portions of other limited trade areas and 
may extend into more than one basic trade 
area. 


(b) “Principal city’ means the largest 
city or the city or cities designated as 
“principal city’ by the Commission, with- 
in a basic trade area. “City” means any 
city, town, or borough in a basic trade 
area except the principal city. Each “city” 
has a limited trade area. 

(c) “Rural area” means all land area 
outside incorporated towns or cities with 
population greater than 2,500 and where 
the density of population is less than 150 
per square mile. Incorporated towns or 
cities with population from 2,500 to 5,000 
without a high frequency broadcast station 
and not adjacent to larger cities may be 
considered rural area. 

Sec. 3.223 Service areas established. The 
Commission in considering applications for 
high frequency broadeast stations will es- 
tablish service areas. Such stations will be 
licensed to serve areas having the follow- 
ing characteristics : 

(a) An area comprising a limited trade 
area and a city. The station shall render 
good service to the city and its service 
area shall conform generally with the 
limited trade area. 

(b) An area comprising a basic trade 
area and a principal city. The station 
shall render good service to the principal 
city and its service area shall conform 
generally with the basic trade area, Pro- 
vided, however, That the station may be 
licensed to serve temporarily an area less 
than the basic trade area, subject to the 
following conditions: (1) that an appli- 
eant for authority to serve temporarily 
less than the basic trade area show sub- 
stantial reason for relaxation of the re- 
quirement to serve the basic trade area 
and for specification of the proposed serv- 
ice area; (2) that the area to be served 
include as much of the basic trade area as 
reasonably may be required in the public 
interest to be served and in no event less 
than the principal city and the metropoli- 
tan district * in which it is located: (3) 
that such an applicant show compliance 
with section 3.225 (b), where applicable 
and section 3.227 (a), except that such 


sections shall apply only in relation to 
other stations established under this 
proviso; (4) that the Commission may 


The rules relating to allocation of fa- 
cilities are intended primarily for the in- 
formation of applicants. Nothing contained 
in said rules shall be regarded as any recog- 
nition of any legal right on behalf of any 
person to a grant or denial of any applica- 
tion. 

5 There are several current and recognized 
authorities on retail trading areas or con- 
sumer trading areas from which the appli- 
cant may prepare its showing and to which 
the Commission will give consideration in 
making its determination. Among these 
recognized authorities are the following: 
J. Walter Thompson (Retail Shopping 
Areas), Hearst Magazines, Inc. (Consumer 
Trading Areas), Rand McNally Map Com- 
pany (Trading Areas), and Hagstrom Map 
Company’s Four-Color Retail Trading Area 
Map. Although the foregoing sources of 
data are expressly recognized, the Commis- 
sion will also give consideration to data 
furnished from other sources which may 
have probative value on which the appli- 
cant may desire to prepare its showing. 
See separate release of the Commission 
“Concerning Applications For High Fre- 
quency Broadcast Stations.” 

* As defined by the U. 


S. Bureau of 
Census. 
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condition the granting of any application 
for renewal of license of such station upon 
the rendering of service by such station to 
an area conforming generally with the 
basic trade area. 


(c) An area of at least 15,000 square 
miles comprising primarily a large rural 
area, and particularly that part of basic 
trade areas which cannot be served by 
stations assigned basic trade areas due 
to economic and _ technical limitations. 
The service area may include one or more 
principal city or cities, provided that in 
rendering service to such cities, the serv- 
ice to rural areas which the station is 
designated to serve is not impaired. The 
transmitter of such a _ station shall be 
located in such a manner that the service 
area, (1) shall extend into two or more 
basic trade areas, (2) shall not conform 
generally with a basic trade area, and 
(3) shall not merely extend beyond a 
basic trade area. 

(d) An area having substantially dif- 
ferent characteristics (social, cultural, or 
economic) from those areas specified in 
subsections (a), (b) and (c) of this sec- 
tion where, by reason of special condi- 
tions, it is shown ‘nat a need (which can- 
not be supplied by a station serving areas 
under subsections (a), (b) or (c) of this 
section) for the proposed service both 
program and technical exists which makes 
the establishment of the service area in 
the public interest, convenience or neces- 
sity. The Commission will give particular 
consideration in this connection to com- 
petitive advantages which such stations 
would have over other stations established 
under other provisions. 

(e) In case it is not economically and 
technically feasible for a station assigned 
a basic or limited trade area to serve sub- 
stantially all such area, the Commission 
will establish the service area on the basis 
of conditions which obtain in the trade 
area. 

(f) In case an applicant proposes a 
change in an established service area, the 
applicant shall make a full showing as 
to n for such change and the effect on 
other stations serving the area. s 

Sec. 3.224 Time of operation. All high- 
frequency broadcast stations shall be li- 
censed for unlimited time operation. 

Sec. 3.225 Showing required. Authoriza- 
tion for a new high frequency broadcast 
station or increase in facilities of an ex- 
isting station * will be issued only after a 
satisfactory showing has been made in re- 
gard to the following matters: 


(a) That the area which the applicant 
proposes to serve has the characteristics 
of an area described in Sec. 3.223 hereof. 


(b) Where a service area has been es- 
tablished in which one or more existing 
high frequency broadcast stations are in 
operation, that the contours of any new 
station proposed to serve such area will 
compare with those of the existing sta- 
tion or stations as nearly as possible, or 
that the service area already established 
should be modified. 

(c) That objectionable interference will 
not be caused to existing stations or that 
if interference will be caused the need for 
the proposed service outweigh the need 
for the service which will be lost by reason 
of such interference. 


(d) That the proposed station will not 
suffer interference to such an extent that 
its service would be reduced to an unsat- 
isfactory degree. (For determining objec- 
tionable interference, see Standards of 
Good Engineering Practice for High Fre- 
quency Broadcast Stations.) 

(e) That the technical equipment pro- 
posed, the location of the transmitter, and 
other technical phases of operation com- 
ply with the regulations governing the 
same, and the requirements of good engi- 
neering practice. (See technical regulations 
herein and Standards of Good Engineering 
Practice for High Frequency Broadcast 
Stations.) 

(f) That the applicant is financially 
qualified to construct and operate the pro- 
posed station; and, if the proposed station 
is to serve substantially the same area as 
an existing station, that applicant will be 
able to compete effectively with the exist- 
ing station or stations. 

(zg) That the program service will in- 
clude a portion of programs particularly 
adapted to a_ service utilizing the full 
fidelity capability of the system. as set 
forth in the Standards of Good Engineer- 
ing Practice for High Frequency Broad- 
east Stations. 

(h) That the proposed assignment will 
tend to effect a fair, efficient, and equi- 


58 Special authorizations which do not in- 
volve experimental authorization may be 
granted pursuant to Section 1.365. 
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table distribution of radio Service 
the several states and communities, 

(i) That the applicant is legally, 
fied, is of good character, and jy 
other qualifications sufficient to Di 
satisfactory public service. 
_ (j) That the facilities sought 
ject to assignment as requested y 
isting international agreements ; 
Rules and Regulations of the Comms 

(k) That the public interest, ¢ 
ence, and necessity will be served ¢ 
the operation under the proposed 
mec. 3.226 Channel 

ec. 3.22 thannel assignm 
channels set forth below with the 
cated center frequencies are avai 
assignment to a" frequency 
stations to serve the areas Tovided 
Sec. 3.223: “ 

(a) An applicant for a station to 
an area specified in Sec. 3.223 (a) of 
to be located in a_ principal city of 
which has a population less 
(city only) shall apply for one of 
following channels: 


are g 


48900 49500 
49100 49700 
49300 49900 


(b) An applicant for a station to 
an area specified in Sec. 3.223 (a) of 
to be located in a principal city or 
which has a population greater than 25% 
(city only) shall apply for one of thef 
following channels: 

44500 


46700 
44700 46900 
44900 47100 
45100 47300 
45300 47500 
45500 47700 
45700 47900 
45900 48100 
46100 48300 
46300 48500 
46500 48700 


(c) An applicant for a station to 
primarily a large rural area, specified 
Sec. 3.223 (c) or an area specified in 
3.223 (d) shall apply for one of the 
lowing channels: 


43100 43900 
43300 44100 
43500 44300 
43700 


(d) Notwithstanding the provisions 
subsection (a) of this section, an app 
for a station to serve an area specified 
section 3.223 (a), to be located inad 
having a population greater than 2 
in or adjacent to any metropolitan distr 
having a population greater than 1, 
may apply for one of the following ¢ 
nels: 

49100 

49500 

49900 


Sec. 3.227 Special provisions co 
assignments. (a) Stations located in 
same city shall have substantially the 
service area. 

(b) High frequency broadcast 
shall use frequency modulation exclus 

(c) Stations serving a substan 
of the same area shall not be assigned adj 
cent channels. 

(d) One channel only will be assig 
to a station. r 

Sec. 3.228 Facsimile broadcasting @ 
multiplex transmission. The Comm 
may grant authority to a high freque 
broadcast station for the multiplex t 
mission of facsimile and aural broadd 
programs provided the facsimile trans 
sion is incidental to the aural broadcast 
does not either reduce the quality of or 
frequency swing required for the trans 
sion of the aural program. The frequé 
swing for the modulation of the aural J 
gram should be maintained at 75 ke. 
the facsimile signal added thereto. 
transmission outside the authorized ban 
200 ke. shall result from such multip 
operation nor shall interference be cau 
to other stations operating on adja 
channels. The transmission of multip 
signals may also be authorized on an‘ 
perimental basis in accordance with 
3.32, subpart A. : 

Sec. 3.229 Proof of performance requir 
—Within one year of the date of fl 





regular operation of a high frequency bro WIBW 
cast station, continuous field intensity. 445 ft. 
ords along several radials shall be submit one of 
to the Commission which will establish ¢ of its | 
actual field contours, and from which oP ts 


ating constants required to deliver s 
to the area specified in the license are 
termined. The Commission may grant 
tensions of time upon showing of 
able need therefor. : 
Sec. 3.230 Multiple ownership. (a) 
person (including all persons under @ 
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43 Years 
Publishing 


FACTS! 


marshalled to do 
Your bidding— 


Modern business and Sales 
Management depends for 
its vigor upon accurately 
marshalled FACTS — con- 
clusive Facts—ready for in- 
stant reference. 


There are approximately 
13,000 complete business 
data items in the McKIT- 
TRICK DIRECTORY OF 
ADVERTISERS — Geo- 
graphical Section and Clas- 
sified Section respectively. 
Items that yield all the es- 
sential FACTS about Na- 
tional Advertisers — their 
Products, Trade Names, 
Executive Personnel, Ap- 
propriations, Media, When 
Lists are made up, Distri- 
bution, etc. 


Sales problems are always 
changing and maximum 
Spot-Sales can be obtained 
through 


* FACTS that help increase 
the time spent with pros- 
pects. 


* FACTS that help make 
calls more profitable. 


* FACTS that reveal addi- 
tional opportunities in the 
territory. 


Why not plan your Sales 
and Promotional campaigns 
on the basis of these de- 
terminable FACTS? 


Why not send for further 
information as to the cost 
and other essential de- 
tails concerning this 
directory and 
Service? 


GEORGE McKITTRICK 
& COMPANY 


108 Fultsn Street 
New York, N. Y. 
185 N. Wabash Ave. 
Chicago, Ili. 
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mon control*) shall, directly or indirectly, 
own, operate, or control more than one 
high frequency broadcast station that would 
serve substantially the same service area as 
another high frequency broadcast station 
owned, operated, or controlled by such per- 
son. 


(b) No person (including all persons un- 
der common control) shall, directly er in- 
directly, own, operate, or control more than 
one high frequency broadcast station, except 
upon a showing (1) that such ownership, 
operation, or control would foster competi- 
tion among high frequency broadcast sta- 
tions or provide a high frequency broad- 
casting service distinct and separate from 
existing services, and (2) that such owner- 
ship, operation, or control would not result 
in the concentration of control of high 
frequency broadcasting facilities in a man- 
ner inconsistent with public interest, con- 
venience, or necessity: Provided, however, 
That the Commission will consider the 
ownership, operation, or control of more 
than six high frequency broadcast stations 
to constitute the concentration of control 
of high frequency broadcasting facilities in 
a manner inconsistent with public interest, 
convenience, or necessity. 


Sec. 3.231 Normal license period. All high 
frequency broadcast station licenses will be 
issued so as to expire at the hour of 3 a.m., 
Eastern Standard Time, and will be issued 
for a normal license period of one year, ex- 
piring as follows: 


(a) For stations operating on the fre- 
quencies 48900, 49100, 49300, 49500, 49700, 
and 49900, April 1. 


(b) For stations operating on the fre- 
quencies 44500, 44700, 44900, 45100, 45300, 
—% 45700, 45900, 46100, 46300, and 46500, 

ay 1. 


(c) For stations operating on the fre 
quencies 46700, 46900, 47100, 47300, 47500, 
— 47900, 48100, 48300, 48500, and 48700, 

une 1 


(d) For stations operating on the fre- 
quencies 438100, 43300, 43500, 43700, 43900, 
44100, and 44300, July 1. 


EQUIPMENT 


Sec. 3.241 Maximum power rating. The 
Commission will not authorize the installa- 
tion of a transmitter having a maximum 
rated power more than twice the operating 
power of the station. 


Sec. 3.242 Maximum rated carrier power; 
how determined. (a) The maximum rated 
carrier power of a standard transmitter 
shall be determined by the manufacturer's 
rating of the equipment. 


(b) The maximum rated carrier power of 
a composite transmitter shall be determined 
by the sum of the applicable commercial 
ratings of the vacuum tubes employed ‘n 
the last radio stage. 


Sec. 3.243 Frequency monitor. The licen- 
see of each high-frequency broadcast sta- 
tion shall have in operation at the trans- 
mitter a frequency monitor independent of 
the frequency control of the transmitter. 
It shall have a stability of 20 parts per 
million. For detailed requirements thereof 
see Standards of Good Engineering Prac- 
tice for High-frequency Broadcast Stations. 


Sec. 3.244 Modulation monitor. The li- 
censee of each high-frequency broadcast 
station shall have in operation at the 
transmitter an approved modulation moni- 
tor. For detailed requirements thereof see 
Standards of Good Engineering Practice 
for High-frequency Broadcast Stations. 


Sec. 3.245 Required transmitter per- 
formance. (a) The external performance 
of high-frequency broadcast transmitters 
shall be within the minimum requirements 
prescribed by the Commission contained in 
the Standards of Good Engineering Prac- 
tice for High-frequency Broadcast Stations. 


(b) The transmitter center frequency 
shall be controlled directly by automatic 
means which do not depend on inductances 
and capacities for inherent stability. 


(c) The transmitter shall be wired and 
shielded in accordance with good engineer- 
ing practice and shall be provided with 
safety features in accordance with the spe- 
cifications of article 810 of the current Na- 
tional Electrical Code as approved by the 
American Standards Association. 


Sec. 3.246 Indicating instruments. The 
direct plate circuit current and voltage 
shall be measured by instruments having 
an acceptable accuracy. (See Standards of 
Good Engineering Practice for High-fre- 
quency Broadcast Stations.) 


* The word “control” as used herein is not 
limited to majority stock ownership but in- 
cludes actual working control in whatever 
manner exercised. 
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Sec. 3.247 Auzxiliary and duplicate trans- 
mitters. See Sections 3.63 and 3.64 for 
provisions governing the use of auxiliary 
and duplicate transmitters at high-fre- 
quency broadcast stations. 


Sec. 3.248 Changes in equipment and 
antenna system. Licensees of high-fre- 
quency broadcast stations shall observe the 
following provisions with regard to changes 
in equipment and antenna system: 


(a) No changes in equipment shall be 
made: 


1. That would result in the emission of 
signals outside of the authorized channel. 


2. That would result in the external per- 
formance of the transmitter being in dis- 
agreement with that prescribed in the 
Standards of Good Engineering Practice 
for High-frequency Broadcast Stations. 


(b) Specific authority, upon filing formal 
application’ therefor, is required for a 
change in service area or for any of the 
following changes: 


(1) Changes involving an increase in the 
maximum power rating of the transmitter. 


(2) A replacement of the transmitter as 
a whole. 
whole. 


(3) Change in the location of the trans- 
mitter antenna. 


(4) Change in antenna system, including 
transmission line, which would result in a 
measurable change in service or which 
would affect the determination of the oper- 
ating power by the direct method. If any 
change is made in the antenna system or 
any change made which may affect the 
antenna system, the method of determining 
operating power shall be changed immedi- 
ately to the indirect method. 


(5) Change in location of main studio to 
outside of the borders of the city, state, 
district, territory, or possession. 


(6) Change in the power delivered to the 
antenna. 


(c) Specific authority, 
formal request therefor, 
the following change 
antenna ; 


upon filing in- 
is required for 
in equipment and 


(1) Change in the indicating instruments 
installed to measure the antenna current or 
transmission line, direct plate circuit 
voltage and the direct current of the last 
radio stage, except by instruments of the 
same type, maximum scale reading and 
accuracy. 


(2) Minor changes in the antenna system 
and/or transmission line which would not 
result in an increase of service area. 


(3) Changes in the location of the main 
studio except as provided for in subpara- 
graph (b) 


(d) Other changes, except as above pro- 
vided for in this section or in Standards of 
Good Engineering Practice for High-fre- 
quency Broadcast Stations prescribed by 
the Commission may be made at any time 
without the authority of the Commission, 
provided that the Commission shall be 
promptly notified thereof, and such changes 
shall be shown in the next application for 
renewal of license. 


TECHNICAL OPERATION 


Sec. 3.251 Operating power; how de- 
termined. The operating power, and the 
requirements for maintenance thereof, of 
each high-frequency broadcast station shall 
be determined by the Standards of Good 
Engineering Practice for High-frequency 
Broadcast Stations. 


Sec. 3.252 Modulation. (a) The percent- 
age of modulation of all stations shall be 
maintained as high as possible consistent 
with good quality of transmission and good 
broadcast practice and in no case less than 
85 percent on peaks of frequent recurrence 
during any selection which normally is 
transmitted at the highest level of the 
program under consideration. 


Sec. 3.253 Frequency tolerance. The op- 
erating frequency without modulation of 
each broadcast station shall be maintained 
within 2000 cycles of the assigned center 
frequency. 


OPERATION 


Sec. 3.261 Minimum operating schedule; 
service. (a) Except Sundays, the licensee 
of each high-frequency broadcast station 
shall maintain a regular daily operating 
schedule which shall consist of at least 


*See Standards of Good Engineering 
Practice for High-frequency Broadcast Sta- 
tions for specific application form required. 


three hours of operation during the »,. 
6 a.m. to 6 p.m., local standard ti, 
three hours of operation during the , 


6 p.m. to midnight, local standard 
an emergency, however, when Fy 
causes beyond the control of the lice; = 
becomes impossible to continue oper: 
the station may cease operation fe 
period not to exceed ten days, sell 
that the Commission and the inspector ; 
charge of the radio district in which 4 
station is located * shall be notified in ws 
ing immediately after the emergency 
velops. 


(b) Such stations shall devote a Minim: 
of one hour each day during the » 
6 a.m. to 6 p.m., and one hour “2. 
during the period 6 p.m. to midnight , 
programs not duplicated simultaneously , 
primary service in the same area by 
standard broadcast station or by any hips 
frequency broadcast station. During g 
one hour periods, a service utilizing 4, 
full fidelity capability of the system, as . 
forth in the Standards of Good Engi 
ing Practice for High-frequency Broades| 
Stations, shall be rendered. However 4 
Commission may, upon request accompa 
ied by a showing of reasons therefor, grax: 
exemption from the foregoing requirement, 
in whole or in part, for periods not j 
excess of three months. 


time 


(c) In addition to the foregoing mini 
mum _ requirements, the Commission yj 
consider, in determining whether pubj, 
interest, convenience, and _ necessity hy 
been or will be served by the operation ¢! 
the station, the extent to which the gh. 
tion has made or will make use of the f. 
cility to develop a distinct and separa, 
service from that otherwise available 
the service area. 


* See Appendix No. 3, Part 1. 
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Standards of Good Engineering Practice 


Governing High Frequency (FM) Broadcast Stations:43-50 Me. 


(Adopted by the FCC, June 28, 1940) 











= 


1, Engineering Standards of Allo- 


cation. 

(a) Section 3.225 prescribes three 
groups of channels for the use of high 
frequency broadcast stations. The stations 
within each group of channels have a spe- 
tific purpose in the plan of allocation and 
provide a service to a particular type of 
area. Section 3.222 of the rules requires 
that high-frequency broadcast stations be 
licensed on the basis of an area in square 
niles in the service area and that the con- 
tour bounding the service area and the 
mdii of this contour shall be determined 
in accordance with these standards. A 
high-frequency broadcast station has but 
one service, that which corresponds to 
primary service of standard broadcast sta- 
tions. No service from sky waves or sec- 
ondary service is obtainable. No intermit- 
tent service is recognized. Therefore, the 
atent of the service is determined by the 
point at which the primary service signal 
is no longer of sufficient intensity to pro- 
vide broadcast service. The field intensity 
necessary for service is given: 


TABLE I, Service—(median field inten- 
sity) City areas near factories, car lines, 
or busy streets, 1 mv/m; rural areas away 
from highways, 0.06 mv/m. The above 
figures are based on the absence of objec- 
tionable fading and the usual noise levels 
encountered in the two areas and also 
predicated upon the absence of interfer- 
ence from other high-frequency broadcast 


stations. 
* * . 


(b) The service area is established as 
follows: On a topographic map of the 
proposed service area of the station at 
last 8 radials separated by approximately 
4° are drawn in the several directions 
from the proposed location of the transmit- 
ter. From these radials there should then 
be plotted profile graphs of each radial. 
An appropriate scale should be used with 
distance in miles from the antenna plotted 
as abscissa and the elevation as ordinate 
in feet plotted by 40 to 100-foot contour 
intervals. The profile graphs should then 
be divided into sectors with respect to the 
distance in miles, each sector being not 
more than approximately one-tenth of the 
rughly estimated distance to the desired 
wrvice contour, and from these sectors 
the average elevation for each sector or 
several sectors may be readily determined. 
This map and the profile graphs are then 
wed in the determination of the radii of 
the service area of high-frequency broad- 
cast stations as set out below. 

(c) To determine the radii of the service 
contour the graph [Figure 1, see next 
page] and description [Annex I, see 
third page] concerning the range of high- 
frequency broadcast stations should be used. 
The method of use and an example are con- 
tained in Annex I. The height of the 
transmitting antenna used in connection 
with Figure 1 should be the proposed 
height of the antenna above the average 
devation between the antenna and the 
1 mv/m or 0.05 mv/m contour, whichever 
is under investigation. This determination, 
of course, involves the assumption of the 
antenna height above the average eleva- 
tion and from this assumption a deter- 
mination is made of the distance to the 
desired contour. The average elevation over 
the distance just found to the desired con- 
tour may then be determined and checked 


“with the assumed height. If the assump- 


tion was in error, it may then be modified 
and the problem repeated to reduce the 
ftror in the distance to the desired con- 
tour. This cut and try process must be 
repeated until the error is negligible. 

The foregoing process of determining 
the extent of the 1 mv/m or 0.05 mv/m 
contours shall be followed in determining 
the boundary of the station’s predicted 
Service area. The boundaries of the serv- 
ke area of both the 1 mv/m and the 0.05 
mv/m contour must be established and 
submitted with each application for a high 
frequency broadcast station. 

(d) The distances along each radial to 
the 0.05 and/or the 1 mv/m_ contours 
should then be plotted on the topographic 
map required by (c) above or polar co- 
ordinate paper. The area within each con- 
tour should then be measured (by plani- 
meter or other approximate means) to 

termine the area which the proposed 
station will serve. The station is rated on 

is of the area within the 0.05 mv/m 
pated or the contour free of interference 

Sreater than the 0.05 mv/m contour. 





2. Objectionable Interference. 


(a) Section 3.225 (f) requires that the 
proposed station shall not suffer interfer- 
ence to such an extent that its service will 
be reduced to an unsatisfactory degree. 
Objectionable interference will be consid- 
ered to exist when the signal for 50% of 
the distance in any sector on a radial as 
determined from Section 1 (d) of these 
standards exceeds 0.005 mv/m at the 0.05 
mv/m contour of the desired station. In 
the case of a station protected to the 1 
mv/m contour, objectionable interference 
occurs when the signal for 50% of the 
distance in any sector exceeds 0.1 mv/m. 
At other field intensities the following 
ratios of the desired to undesired signals 
shall govern. 

. . . 


TABLE II, channel separation and ratio 
of desired to undesired signals—Same 


channel, 10:1 median field intensity; ad- 
jacent channel (200 kc), 2:1 median field 
intensity. 


In the absence of measurements to de- 
termine the extent of the service con- 
tours of the desired station and the inter- 
ference contours of the undesired station, 
the signals shall be determined by use of 
the Graph I in the manner heretofore 
described. Measurements to determine the 
extent of one or both of the signals in- 
volved are preferable. Measurements should 
be made in accordance with Annex II as- 
s ciated herewith. 


(b) The signal intensity for 0.05 mv/m 
50% distance is interpreted to mean the 
contour bound by the sector on a radial 
on the map of 1(c) above wherein the 
signal of the station for 50% of the dis- 
tance represented by the sector on the 
radial is equal to 0.05 mv/m. The boundary 
of the service area shall be taken as the 
outer edge of the sector nearest the trans- 
mitter wherein the signal is the desired 
value for 50% of the distance. For the 
methods of measurement of this signal see 
Annex II, “Field Intensity Measurements 
of High-frequency Broadcast Stations.” 


3. Transmitter Location. 


(a) The transmitter location should be 
as near the center of the proposed service 
area as possible consistent with the appli- 
cant’s ability to find a site with sufficient 
elevation to provide service throughout the 
area. Location of the transmitter at a 
point of high elevation is necessary to 
reduce to a minimum the shadow effect on 
propagation due to built-up city areas, 
hills, and other obstructions which may 
reduce materially the intensity of the 
station’s signals in a particular direction. 
The transmitter site should be selected 
consistent with the purpose of the sta- 
tion, i.e., whether it is intended to serve 
a small city, a metropolitan area or a 
large region. Inasmuch as service may be 
provided by signals of 1 mv/m or greater 
field intensities in built-up urban areas, and 
inasmuch as signals in excess of 0.05 mv/m 
will provide service in rural areas away 
from highways, considerably more lati- 
tude in the exact geographical location of 
the transmitter is permitted for a high- 
frequency broadcast station than for a 
standard broadcast station; however, the 
necessity for a high elevation for the an- 
tenna may render this problem more diffi- 
cult. In general, the transmitting antenna 
of a station should be located at the most 
central point at the highest elevation avail- 
able. Where a directive antenna is used, 
a central location may not be desirable 
and, in fact, the availability of suitable 
sites may make necessary the use of di- 
rective antennas. The antenna height above 
the average elevation of the service area 
is the most important factor in obtaining 
coverage with a high frequency broadcast 
station. Doubling the height of the antenna 
is equivalent to increasing the power by 
four times. The power is only one of sev- 
eral important factors (See Annex I and 
Fig. 1). 

(b) The transmitter site should be 
selected such that the 1.0 mv/m contour 
encompasses all the urban population with- 
in the area proposed to be served and the 
0.05 mv/m contour provides the maximum 
obtainable service consistent with the area 
desired to be served. While no standards 
with respect to blanket area are estab- 
lished, every precaution must be taken not 
to locate a station in a residential area. 
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4. Operating Power; Determination 
and Maintenance. 


(a) Section 3.251 requires that the op- 
erating power and the requirements for 
maintenance thereof of each high-frequency 
broadcast station shall be determined in 
accordance with the Standards of Good 
Engineering Practice. The operating power 
must be determined by one of two methods: 

(1)? Indirect measurement, by means 
of the plate input power to the last radio 
stage in accordance with (b) below, or; 

(2) By measurement of the antenna or 
transmission line current required to pro- 
duce the service area set out in (e) below. 

(b) The operating power determined by 
indirect measurement of the plate input 
power of the last radio stage is the product 
of the plate voltage (Ep), the total plate 
current of the last radio stage (Ip) 
and the factor of 0.60, that is 

Operating power = Ep x Ip x 0.60 

(c) The operating power maintained by 
the antenna or transmission line current, 
required to obtain the service area as 
proposed in the application and specified 
in the station license shall be the direct 
method. The proof of performance from 
continuous field intensity recordings shall 
be used to establish the service area. These 
data shall be submitted to and approved 
by the Commission before any licensee 
will be authorized to operate with the 
power indicated by this method. If any 
change is made in the antenna system 
or any change made which may affect the 
antenna system, the method of determining 
operating power shall be changed imme- 
diately to the indirect method. 

(d) The licensee of a broadcast station 
shall maintain the antenna or transmis- 
sion line current of the station within the 
prescribed limits of the authorization at 
all times except that in an emergency 
when, due to causes beyond the control of 
the licensee, it omes impossible to 
operate with full licensed power, the sta- 
tion may be operated at reduced power 
for a period of not to exceed ten days, 
provided that the Commission and the In- 
spector in Charge shall be notified in writ- 
ing immediately after the emergency de- 
velops. 


5. Proof of Performance of High- 
frequency Broadcast Stations. 


(a) Section 3.227 requires that within 
one year from the date of the first regu- 
lar operation of a high-frequency broad- 
cast station a survey to determine the per- 
formance of the station shall be made and 
submitted to the Commission to establish 
the actual field intensity contours from 
which the operating constants required to 
deliver service to the entire area specified 
in the license can be determined. This proof 
of performance shall be established by 
continuous field intensity records generally 
along the several radials’ shown on the 
topographic map submitted with the appli- 
cation for construction permit. The meas- 
sured radials shall be carried to a point 
sufficiently beyond the locations of the pre- 
dicted service contours to arrive at an 
accurate determination of the boundary of 
the service area of the station as predicted 
in the original application. The field in- 
tensities for the several sectors along each 
radial shali be determined as outlined in 
Annex II, Field Intensity Measurements 
of High-frequency Broadcast Stations. 

The survey data submitted shall include 
a topographic map similar to that submitted 
with the application with the original ra- 
dials and the actual paths followed by the 
car in making the measurements plotted 
thereon. The field intensity for each sector 
shall be shown either on the map or in 
tabular form accompanying it with neces- 
sary notation to identify the sector to 
which the field applies and the extent of 
the 0.05 mv/m contour and/or the 1.0 
mv/m contour plotted. 


2Until Jan. 1, 1941, high-frequency 
broadcast stations will be permitted to 
determine the operating power by the 
indirect method for a period of one year 
after the beginning of regular operation. 


6. Technical Equipment Pursuant 
to Section 3.245. 


(a) Design. The general design of the 
high-frequency broadcast transmitting 
equipment (main studio microphones, am- 
plifiers, lines or other circuits between 
studios and transmitter, and transmitter) 
shall be in accordance with the following 
specifications: For points not specifically 
covered, the principles set out shall be fol- 
lowed. The equipment shall be so designed 
that: 

(1) The maximum rated carrier power 
as determined under Section 3.242 is in 
accordance with the requirements of Sec- 
tion 3.241. 

(2) The equipment is capable of satis- 
factory operation at the authorized oper- 
ating power or the proposed operating 
power with frequency swing plus and 
minus 75 kilocycles. At any frequency be- 
tween 50 and 15,000 cycles at a swing of 
75 kilocycles, the combined audio frequency 
harmonics generated by the transmitting 
system shall not be in excess of 2 percent 
(root mean square value). 

(3) The transmitter and associated studio 
equipment shall be capable of transmitting 
a band of frequencies from 50 to 15,000 
cycles within 2 decibels of the level of 1,000 
cycles. In addition provision shall be made 
for pre-emphasis of the higher frequencies 
in accordance with impedance-frequency 
characteristics of a series inductance re- 
sistance network having a time constant 
of 100 microseconds. 

(4) The noise in the output of the 
transmitter in the band 50 to 15,000 cycles 
shall be at least 60 decibels below the audio 
frequency level represented by a frequency 
swing of 75 ke. (100% modulation). 

(5) The transmitter shall be equipped 
with suitable indicating instruments in ac- 
cordance with the requirements of Section 
3.246 and other instruments as are neces- 
sary for proper adjustment and mainte- 
nance of operation of the equipment. 

(6) Adequate provision shall be made for 
varying the transmitter power output be- 
tween sufficient limits to compensate for 
excessive variations in line voltage, or 
other factors which may affect the power 
output. The assigned center frequency shall 
be maintained within the allowed tolerance 
by automatic means which are not de- 
pendent upon inductances or capacitors 
for inherent stability and capable of main- 
taining the operating frequency within the 
limits of plus or minus 2,000 cycles speci- 
fied by Section 3.246. 

(7) Means should be provided for con- 
nection and continuous operation of the 
approved modulation monitor and approved 
frequency monitor. 

(b) All high-frequency broadcast trans- 
mitters shall be constructed in accordance 
with Section 12B of the Standards of Good 
Engineering Practice Concerning Standard 
Broadcast Stations. 

(c) All high-frequency broadcast trans- 
mitters shall be wired and shielded in ac- 
cordance with Section 12C of the Standards 
of Good Engineering Practice Concerning 
Standard Broadcast Stations. 

(d) The installation of all high-frequency 
broadcast transmitters shall be in accord- 
ance with Section 12D of the Standards of 
Good Engineering Practice Concerning 
Standard Broadcast Stations. 

(e) Spare tubes for high-frequency broad- 
cast stations shall be provided in accordance 
with Section 12E of the Standards of Good 
Engineering Practice Concerning Standard 
Broadcast Stations. 

(f) Operation. In addition to specific re- 
quirements of the rules governing high- 
frequency broadcast stations, the following 
operating requirements shall be specified: 

(1) The maximum percentage of modu- 
lation shall be maintained in accordance 
with Section 3.252. However, precautions 
shall be taken so as not to substantially 
alter the dynamic characteristics of musical 
programs. 

(2) Spurious emissions, including radio 
frequency and audio frequency harmonics 
shall be maintained at as low a level as 

practicable at all times in accordance with 
good engineering practice. 

(zg) Studio equipment. Studio equipment 
shall be subject to all the above require- 
ments where applicable except as follows: 

(1) If properly covered by an under- 
writer’s certificate, it will be considered 
as satisfying safety requirements. 

(2) Section 8191 of Article 810 of the 
National Electrical Code shall apply for 
voltages only in excess of 600 volts. 

No specific requirements are made rela- 


(Continued on page 332) 
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ANNEX 1 
Deseription of Chart to be Used for 


Determining the Range of High-frequency Broadcast Stations 
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the chart, the distance to any desired con- 
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s transmitting antenna height ex 
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P% = square root of the antenna power 
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G antenna field gain 
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above formula, the cerresponding distance 
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recomder 





Measurements made to determine the 


performance of high-frequency broadcast 
ststions iz interference 


commection with 


broadcast sta- 





shown om the topographic map submitted 
with the application for constroction per- 
mit. Locations shall be noted on the re 
comier chert as frequently as necessary to 
Gevermine the exact location of the car in 
order to definitely fix the relation between 
the menssured field intensity and the loca- 
Dorn 

Where measurements are made to deter- 
mine the signal im commection with prob- 
jems of imterferemce with other high-fre- 
quency brosécast stations, they shall be 


carried to a point well beyond the 0.005 or 
0.1 mv/m eontours, whichever is pertinent 
te the particular problem, in order that the 
data may be adequate to accurately deter- 
mine any interference. 

After measurements are completed, the 
recorder chart shall be divided into sec- 
tiona, each section representing the projec- 
tion of the actual path followed in making 
the measurements upon the sector of the 
radial from the topographic map along 
which the measurements are made. The 
field intensities in each section of the 
chart shall be analyzed to determine the 
intensity expected 50 per cent of the dis- 


tance (medium field) throughout the sec- 
tion and this median field intensity is 
then associated with the corresponding 


sector of the radial. The sectors must not 
be longer than one-tenth the service radius 
or more than 5 miles. The outer boundary 
of each sector along the radial shall then 
be considered as the extent of a particular 
field intensity contour in the particular 
direction of a radial. 

When masking measurements at some 
distance from the station, stationary ree- 
ords should be made to determine the con- 
ditions of fading of the signal. 

Sufficient data are not available to e- 
tablish the long distance interference pro- 
pagation characteristics. In any case under 
study measurements should be made simi- 
lar to in the standard band. Also, 
special studies will be necessary to estab- 
lish the variation of the signal in the serv- 
ice area with seasons, sun spot cycles ete. 





age from 85 to 118 per cent normal. 

$) Net sale price 

f) For spproval of automatic frequency 
contra) equipment modulation equip- 
ment for ingh frequency broadcast trans- 
mitters, manufacturers shal] complete FCC 
Form 819 with respect to all pertinent sec- 
tiomt as reguired for complete transmitters. 


9. Requirements for Approval of 
Frequency Monitors. 


Section 3.243 requires that the licensee 
of each high frequency broadcast station 
shall have in operation at the transmitter 
a frequency monitor independent of the 
frequency control of the transmitter. The 
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vy deviation of the high? 
spoadeact = etation Visual indication, . 
the operating freavency shall be proaat 
(Further 


detailed specifications t 
tablished) o he 


10. Requirements for 
Modulation 


Section & 


Approval 9 
Monitors, 


9an 


requires all highs 

have in operations 
This moniter shank 
the eame perfortans 
moniter, (Further detnile, 


te be establiched) 


broadcast 

modulation 
have enubetantially 
the etd R( 
epecifications 


11. Appreved Equipment, 
For accepted types see page a 


stations te 


moniter 


ae 


12. High-frequency Broadcast Ap 
plication Forms 

The Communications Act of 1084, 
amended, and and reguiations 9 
the Commission require that an AP plication 
be made toe the Commiesion for varie 
authorizations. In order to be of aid 
applicants there ie set out below the a 
rect forme te be eubmitted in making ap 
plication for various authorizations apn) 
cable to high-frequency broadcast station 

In general, these forme shall b on 
pleted in full, anewering each specific ae 
tion. The only exception is in the technia 
sections when in the care of standan eqnip 
ment which has been approved br tr 
number by the Commission of wher w 
change in such equipment is involved, } 
which cases the manufacturer's name ani 
type number of the approved equipmen 
may be stated, or should be noted ‘% 
change” in each section applicable Al 
applications involving actual operetin, 
such as license to cover construction ne 
mit renewal of license, ete, shall be om 
pleted in full regardless of whether ea 


the rules 


information has been previously filed wih 
the Commission 
FCC Form 319-—Application for Mgh 


frequency 
permit or 
used for all 

(1) To 
broadcast station 

(2) Any change in assignment involving 
construction as listed in (3) to (6) beer 

(3) To install new transmitter 

(4) To make any change affecting t 
maximum rated carrier power or tp 
number of equipment. 

(5) To change the location of the et 
ing transmitter. 

(6) To install new antenna syste @ 
make substantial change in an existing & 
tenna system which may result in an > 
crease in service. 

(7) For modification of any outstanding 
construction permit which has not he 
covered by license. 


FCC Form 3820—Application for High 
frequency Broadcast Station License shal 
be used for all applications for license: 

(1) To cover construction permit. 

(2) For regular authorization covering 
experimental authorization. 

FCC Form $21—Application for Modii 
cation of High-frequency Broadcast S® 
tion License shall be used for all appli 
tions for modification of any term of @ 
existing regular license of a high! 
quency broadcast station where a constr 
tion permit is not required: 

(1) Change of frequency. ; 

(2) Change of coverage where the equi> 
ment at present installed is capable o 
satisfactory operation at the proposed 
erage. 

(3) Change or location of main studio. 

(4) Change of name of licensee where ® 
change in ownership is involved. 

FCC Form 322—Application for Renew 
of High-frequency Broadcast Station lb 
cense shall be used for all applications 
renewal of regular licenses of all bist 
frequency broadcast stations. 


broadcast station constructin 
modification thereof shal bh 
applications for authoritr: 
erect a new high-frequenq 





K ST 





$i. Paul 
EXCLUSIVE NBC AFFILIATE 
FOR THE TWIM CITIES 
56,000 Watts - Clear Channel 


KEY STATION OF THE GREAT NORTHWEST NETWORK 


Direct lines to the Northwest Network, including Rochester, 
Mankato and St. Cloud—the Arrowhead Network, including 
Duluth-Superior, Hibbing and Virginia, Minnesota; Fargo, 
N. D., Bismarck, N. D.—and to Eau Claire, Wisconsin. 


FEED YOUR SHOW 
TO THE NORTHWEST 
FROM KSTP LINES 
AVAILABLE TO AD- 
VERTISERS WITHOUT 
CHARGE. 
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Rules and Regulations 


As Promulgated by FCC 
(Corrected to Jan, 1, 1942 








DEFINITIONS 


Television Broadcast Station 
means A station licensed for the trans 
mission of transient visual images of 
noving oT fixed objects for simul 
taneous reception and reproduction by 
the general public.’ 


4,201- 


4,202- Television Rroadcast Rand 
means the bands of frequencies al 


located for television broadeast sta 
tions. 
4.208—T'elevision Channel means a 


hand of frequencies 6,000 ke. wide and 
which may be designated by channel 
qumbers as in Section 4.224 or by the 


treme lower and upper frequencies 


4204—T elevision Tranamission 
Standards means the standards which 
determine the characteristics of the 
television signal as radiated by a tele 
vision broadenast station 


420h—Standard Television Signal 
means a television signal conforming 
with the television transmission stand 
ards set forth in the Standards of Good 
Engineering Practice for Television 
Broadcast Ntationes 


4.206—T'elevision Tranamitter means 

the radio transmitter or transmitters 
for the transmission of both visual and 
aural signals. 


4,.207—-Visual Tranamitter means the 
mdio equipment for the transmission of 
the visual signal only 


4.208—-Aural Tranamitter means the 
tadio equipment for the 
of the aural signal only 


transmission 


42090-——Vieual T'ranamitter Power 
means the peak power output when 
tranamitting 9» standard television 
signal, 

4.210—NService Area means the area 
in which the signal is not subieet to 


objectionable interference or objection 
able fading. (Television broadeast sta 
tions are considered to have only one 
vrvice aren; for determination of such 
irea, see Standards of Good Engineer 
ing Practice for Rroadcaat 
Stations. ) 


4.211—-Main Studio as to any tele 
vision broadeast station means the 
studio from which the majority of the 
loeal programs originate, or from which 
amatority of the station identifieation 
imnouncements are made 


Television 


ALLOCATION OF FACILITIES 


4.221—-Basis for License. Television 

broadeast stations will be licensed on 
the basis of the effective signal radiated 
(ESR) from the visual transmitter 
in accordance with the following: 


ESR is equal to the square root 
of the power times the antenna field 


gain times the height of the antenna 


above the surrounding area. The 
power is measured in kilowarra, the 
gain in voltage ratio. and the an 


tenna height in feet above surround 

Ing area, 

4.229 
bros 
for 


Time of Operating. Television 
ideast stations will be licensed only 
unlimited time operation. 


1.223-——Showing Required. Authori- 
mtion for a new television broadeast 
station or inerease in facilities of an 
existing station will be issued only 
after a satisfactory showing has been 


made in regard to the following mat- 
ters : 


1 ol . 

The transmission of synchronized sound 

wed broadcast) is considered to be an 
ential phase of television broadcast and 


one license will authorize both visual and 
aural broadcasts. 


(a) That the service area and popu 
lation which the applicant proposes to 
serve are computed in accordance with 
the Standards of Good Hngineering 
Practice for Television Broadcast Bta 
tions. (The service area shall be con 
sistent with and serve adequately the 
city or community proposed to serve 
in keeping with technical feasibility of 
coverage. The application shall be ac 
companied by an analysis of the com 
putation of the service area as set forth 
in the application. No application for 
construction permit for a new station 
or change in service arena of an exiating 
station will be accepted unless a defi 
nite site, details of proposed nntenna 
and other data required by the applica 
tion form are supplied.) 

(b) That objectionable interference 
will not be caused to existing stations 
or that if interference will be caused 
the need for the proposed service out 
weighs the need for the service which 
will be lost by reason of such inter 
ference, 

(c) That the proposed station will 
not suffer interference to such an ex 
tent that ita service would be reduced 
to an unsatisfactory degree, (For de 
termining objectionable interference, 

ee Ntandarda of Good Hngineering 
Practice for Television Broadcast Sta 


tions.) 
(d) That the technical equipment 
proposed, the location of the trans 


mitter, and other technical phases of 
operation comply with the regulations 


governing the same, and the require 
ments of good engineering practice 
(See technical regulations herein and 


Ntandards of Good Hngineering Prac 
tice for Television Broadcaat Stations.) 

(e) That the applicant is financially 
qualified to construct and operate the 
proposed station 

(f) That the applicant has available 
adequate sources of program material 
for the rendition of satisfactory tele 
vision broadcast service. 

(g) That the proposed assignment 
will tend to effect a fair, efficient, and 
equitable distribution of radio service 
nmong the several states and commun 
ities 

(h) That the applicant is legally 
qualified, is of good character, and pos 
sesses other qualifications sufficient to 
provide a satisfactory publie service. 

(i) That the facilities sought are 
subject to assignment as requested 
under existing international agreements 


and the Rules and Regulations of the 
(Commission, 
(j) That the public interest, con- 


venience, and necessity will be served 


through the operation under the pro 
posed assignment. 
$.224—Channel Assignments. The 


channels or frequency bands set forth 


below are available for assignment to 
television broadeast stations: 

(a) Channel 

No. 
1 50.000- 56.000) ke. 
2 60,000- 66,000 ke. 
3 66.000- 72,000 ke. 
4 78.000- 84.000 ke. 
5 84.000- 90.000 ke. 
6 96.000-102.000° ke. 
7 102.000-108.000 ke. 
S 162.000-168.000 ke. 
9 180.000-186.000 ke. 
10 186.000-192.000 ke. 
11 204.000-210.000 ke. 
12 210.000-216.000 ke. 
13 230,000-236.000 ke. 
14 236.000-242.000 ke. 
15 258.000-264.000 ke. 
16 264.000-270.000 ke. 
17 282.000-288.000 ke. 
18 288,.000-294,000 ke. 

(b) Stations serving the same area 


will not be assigned channels adjacent 
in frequency. 
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(c) One channel only will be as 


signed to n television broadcast sta- 
tion, 
4.225 Haeperimental Operation. 


Television broadenst stations may con- 
duct technical experimentation directed 
to the improvement of technical phases 
of operation and for such purposes may 
utilize a signal other than the standard 
television signal subject to the follow 
ing conditions: 


(a) That the licensee complies with 
the provisions of Section 4.261 with 
regard to the minimum mumber of 
hours of transmission with a standard 
television signal, 


(b) That no transmissions are radi 
nated outside of the authorized channel 
and subject to the condition that no 
interference is caused to the trans 
missions of a standard television sig 
nal by other television broadcast sta 
tions 


(c) If objectionable interference 
would result from the simultaneous 
operation of a television broadcast sta- 
tion operating experimentally and an 
experimental brondenast atation, the 
licensees shall make arrangements for 
operation to avoid interference, 


(d) No charges either direes or in 
direct shall be made by the licensee of 
n television brondenst station for the 
production or transmission of programs 
when conducting technical experimen 
tation 

4.226--Multiple Ownership. No per 
son (ineluding all persons under com 
mon control)® shall, direetly or indi 
rectly, own, operate, or control more 
than one television broadcast station, 
except upon a showing (1) that such 
ownership, operntion, or control would 
foster competition among television 
brondenst stations or provide a_ tele 
vision bronadenast service distinet and 
separate from existing services, und 
(2) that such ownership, operation or 
control would not result in the con 
centration of control of television 
broadensting facilities in a manner in 
consistent with publie interest, con 
venience, or necessity; provided, how- 
ever, that no person (ineluding all 
persons under common control), shall 
directly or indirectly, own, operate, or 
control more than one television broad 


east station that would serve sub 
stantially the same service area; and 
provided, further, that the Commis 


sion will regard the ownership, opera 
tion, or control of more than three tele 
vision broadcast stations as constitut 
ing a concentration of control of tele 
vision broadcasting facilities in a man 
ner inconsistent with public interest. 
convenience, or necessity. 


4.227——-Normal License Period. All 
television broadeast station licenses 
shall be issued so as to expire at the 
hour of 3 a.m... Eastern Standard Time. 
and will be issued for a normal license 
period of one year, expiring Feb. 1 


EQUIPMENT 
4.241-—Marimum Rated Power; how 
determined. (a) The maximum rated 
carrier power of standard television 


the same as the 
rating of the equip- 
(b) The maximum rated carrier 
of composite television trans- 
shall be the sum of the ap- 
plicable commercial ratings of the 
vacuum tubes employed in the last 
radio stage. 


transmitters shall be 
manufacturer's 
ment. 
power 
mitters 


2 The word “control, as used herein, is 
not limited to majority stock ownership, but 
includes actual working control in what- 
ever manner exercised. 


4.242--Mazrimum Power Rating and 
Operating Power. The Commission will 
authorize the installation of a tele 
vision transmitter having maximum 
power rating equal to the operating 
output power in accordance with the 
table set out in Section 4.221. 

4.248—Monitors. The licensee of 
each television broadcast station shall 
operate at the transmitter: 

(a) A frequency monitor inde- 
pendent of the frequency control of the 
transmitter, The monitor shall meet 
the requirements set forth in the Stand- 
ards of Good Engineering Practice for 
Television Broadcast Stations ; 

(b) A modulation monitor to deter- 
mine that the radiated television sig- 
nal complies with the television trans 
mission standards set forth in the 
Standards of Good Bngineering Prac- 
tice for Television Broadcast Stations. 

4.244-—Required Transmitter Per- 
formance. The external performance of 
television broadcast transmitters shall 
be capable of radiating a standard tele- 
vision signal meeting the minimum re- 
quirements prescribed by the Commis- 
sion contained in the Standards of Good 
Hngineering Practice. The transmitters 
shall be wired and shielded in accord- 
anee with the good engineering practice 
and shall be provided with safety fea- 
tures in accordance with the specifica- 
tions of Article 810 of the current Na- 
tional Electrical Code as approved by 
the American Standards Association. 

4.245-—Indicating Instruments. The 
operating output power of television 
broadenst stations shall be measured by 
instruments having an acceptable ac- 
eurnaey (See Standards—to be sup- 
plied) 

4.246 


Tranamitters 


Augiliary and Duplicate 

The provisions of See 
tions 3.63 and 3.64 of the rules govern 
ing standard and high frequency broad 
east stations shall also covern the use 
of auxiliary and dunlieate transmitters 


for television broadeast stations 

1247—Chanaes in Equipment and 
intenna System 

(a) No changes in equipment skall 
he made 

1. That would result in emission of 
ignale ontside of the authorized tele 
vision channel 

® That would result in the external 
nerformance of the transmitter being 
in disagreement with that pre <cribed 
hv the Commission in the Standards of 
Good FEnaineerina Practice provided 
that for experimental transmissions 


equipment changes mav he made which 
would not render the transmitters in- 
capable of radiating a standard tele- 
vision signal for the reqnired minimum 
number of hours. (See Section 4.261) 
(h) Snecifie authority? is reanired 
for a change in any of the following 
1 Inerease in the maximum 
rating of the transmitter 


power 


9 Renlacement of the transmitter 
as a whole 

8. Loeation of the transmitter an 
tenna 

4. Antenna svstem, ineluding trans- 
mission line, which wonld result in a 
mensnrahble change in service area or 
which would affect the determination 
of the onerating power by the direct 
method. If any change is made in the 
antenna system or any change made 


which may affect the antenna system, 
the method of determining overating 
power shall be changed immediately to 
the indirect method 


(Continued on page $84) 


5 Formal application required See 
Standards Good Engineering Practice 
for Television Broadcast Stations for specific 
application form. 
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5 oi new 
locatior ide F 
the citv. state. District of Columbia 
territory, or possessien 

6. Operating outpat power « 
© the antenna 

« Specific anthority.‘ 





informal request th 
the following change in 
antenny? 


pital aie 
refor 





n> 
TOT 


quipment 


and 
1. Indicating instruments installed 
to measure the antenna current or 
transmission line, except by an instru 
ment of the same type, maximum scale 
rerding and accuracy 
2. Minor changes in the antenna sys 








tem or transmission line which wi 
not resnoit in an of service 
ATOR 


2 


8. Changes in the 
main studio except as 
snb-sect On b 5 

a) Other 
provided for 





changes, except as above 
n this section or in Stand 




















ords of Good Engineering sactice for 
Television Broadcast Stations pre 
scribed hy the Commission may be 
mede at any me without t 
of the Commission, prov 
Commission shes be promptly notified 
thereof, and such changes shall be 
shown in the next application for re 


Hews of heense 


























4.248—Operating output power: how 
determined The o ng rut 
nower, and the requirements - n 
tenance thereof of each tele 
hroadeast station shall he determined 
byw the Standards of Good Enoineerine 
Practice for Television Broadcast Sta 
10m 

OPERATION 

4.2 Vinemum onerating schee 

she ‘ The licensee of erch tele 
mNIOr hroaders Statior shes ms 

: 1 i relguiny PProCcray T's £ 
achedni ns ng Af sts iat he 
iion Signs for a tots f 15 bh s 
per week. There shall he at least 2 
hours proecran TATISMISS10 hepwee 
< Pm. and 11 pan m six dar 

ach wee} ncimwding ¢ eAS 7 
progran TrANSMISS101 herweey 

and 10:30 pam. on five davs o 

wee} 

j e ‘ANN eT F 
releviIsiol CaSt Station Shall n 
he operates ely Trom the sni 
transmitter excep vr ¢ riments T 
TeSt pPUTpOSses. Ane am poses mec 
caent: © or connected wich the oner 

ion oO he visu Trans! Ter 

t.the NTatiwo 1EOHRTINCOTION = 

( A licensee of a television broad 
‘aSt Station shall make station ident 
ation announcement, aurally and vis- 

Ix eal] jetters and location at 

sinning and ending of each time 
‘ tion and durmg operatiol 1 

j Identification announcements 
urine operatiol hee, not be mace 
whel i mike suct announcement 
woult interrup a2 singie consecutive 
speech }iay or any type of produc 














ill suel the identification 
anbeouncement be Tnande at the 
Hrst mMiterruptioh Of the enterlumment 
CONTINUITY and at the eorvclusion there 

47th Lotiw picture Tim A 
motion yueture flim employed im the 
prowdacus 0 i TelevVisiol Droaacast 
station must be briefly described as 
such either at the beginning oF The 
p ram in whieh sueh film is used 
or imumediately prior to the broadcast 
of the film. Where the film broadcast 

i Ibore than J mimutes Guraeacior 
i shall also be briefiy described as 
such either “at the end oF The progri 





or impmediaiely ioliowing the broaa 





“ the Din 


1 A4 leenpsee of 


The 
prouaadcast Slat 


program au 


Loge eacl 
ail 
ng loge ane 


Thade a 10 


Cie Visi! i0OL Bhal 


operat 


application by setier may be 





7 
I 
(1) Entrv of the time each station 


(2) Entry briefly ibing each 


aeset 





program broadcast under the heading 
‘outside studio production,” 
iim.” or combi 
that each spon 


announced as 
or furnished by 
ing name of each 
odity advertised 

load (when 


ng a standard television si 


transmit 
gnal) 
the the 


time station 


radi 


begins to supply power to the antenna 


and the time it stops. 

(2) Entry of the time the program 
begins and ends 

(3) Entry of each interruption to 
the carrier waves, cause and dura 
tion 

(4) Entry of the following each 
thirty minutes 

(7) Operating constants of the last 


» stages 
(71) Frequency monitor readings 
(c) Log of experimental operation 

when transmitting other than a stand 

ard television signal 
(1) Entry of the time 
begins to supply power to 


and the time it 


station 
antenna 


the 
the 


st ops 


(2) Short description of the } 
east made and its technical p Tose 

§ 4 YEA l.oas vetendaaar "of ’ 
of a television broadcast station ¢ . 
be retained by the licensee for 9 me 
od of 2 years, except when teams 
to be retained for a longer period 
aeeordanee with the provisions of 
tion 2.54 


BROADCAS Ba ANDIDAI 
FOR PUBLIC OFFICE 
§ 4.281 The provisions of ¢ 
3.421 to 3.424, both inclusive, ¢ 
Rules and = Regulations Ge 
Standard and High Frequency Bj 
east Stations shall also gover 
hbroadeast stations 


vision 
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4.71 Defined term ex 
eTime 1 televisi “ast station 
‘ < station lheensed for experi 
me ransmission of transient visual 
ges of Moving oT fixed ohiects for 
s taneous recepti and reprodue 
‘ } x + 7 7 
by I for experi 
enta t “ast stations 
e Cor horize experi 
‘ elevision relay broadeast sta 
s for transmitting from points 
w ~ table wire facilities are not 
\ ve, programs fot adeast by 
‘ more television broadcast sta 
s. Suc horiz will be grant 
“ ly the licensee of television 
least s 
4.72 Puwrpose—A license for an 
xper 1 television broadcast ; 
will be issued for the purpose of 
i £ researc] d experiment: 
, + , ( qy ceme ? ¢ VISIM 
, s g¢ whi mar ‘ le tests 
“ T ng f personne] 
experime programs s ar 
. “Nw \ 
4.73 ( 
ear showir 
s ro 
x on 
a , 






























eT 
< 
©. © re asonable 
rT st ts cont ibu 
s to the ts of the 
2 orization of 
mn he apt i 
1 ? XK ceed im me- 
of re- 
on. 
of sig- 
the 
| research 
nd exper 
4) That the research 
and experimentation will be con- 
eted by personnel. 
5») That the legally 
final aiij and 
therwise earry for- 
ard the 3 
6) That public interest. conveni- 
erase r DeCcessiTY W be served 
brough the operation of the 
propose Stat a 
474 Charges—No charges either 
direct or nd rect shall be made by 
the licensee of an experimental tele- 
vision station for the production or 
ransmission of either aural or visual 
programs transmitted by such station 
except is section shall not ap- 
ply 1 transmission of commer- 
cial pr by an experimental tele- 
roadeast station for re- 
Ob DY & tele So} provadcast 





The 


transmission of synchronized sound 


aural broadcast) is comsidered an essen- 
tial phase of television broadcast and one 
license will authorize both visual end aura! 


bruaacast 
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4.75 


identifi 


{nnouncements (a) Station 
ation A licensee of ai tele 
vision broadeast station shall make sta 
tion identification announcement aural 


ly and visually (call letters and loca 
tion) at the beginning and ending of 
each time of operation and during 


operation on the hour 


(bd) At the time station identifica 
Tion announcements are made, there 
shall be added the following 

This is a special tele vision 
hroadcast made by authority 
of the Federal Communica 
trane OCammission fi erperi 
mental purposes. 

4.76 Operating requirements (a) 


television broadeast 


Each licensee of a 





station shall diligently prosecute its 
program of research from the time its 
station is thorized 

(h) Each licensee of a television 
station will from time to time make 
such changes in its ope ns as may 





for the 
worthwhile ex 


the Commission 


promoting 


be directed by 
purpose of 


perimentation and improvement in the 
art of television broadcasting 
4.77 Frequen u assianment ia) 
The following groups of channels are 
available for assignment to television 
broadcast stations licensed experimen 
tally 
GROUP A 
Channel 
No 
1 NO.000- FG.000) ke 
2 60,000- 66000) ke 
3 66.000- 72.000) k« 
4 TS.000- S4.000) ke 
Dy S4,.000- 90.000) ke 
6 96.000-102 000) ke 
7 102.000-108.000) ke 
GROUP B 
s 162.000-168.000 ke 
+S) 180,.000-186.000 ke 
10 186,000-192.000) ke 
11 204.000-210,000) ke 
12 210,.000-216.000 ke 





230.000-236.000 ke 

236 ,000-242.000 ke 

15 258 ,.000-264.000 ke 
264.000-270.000 ke 
282.000-288.000 ke 
288 .000-294.000 ke 

GROUP C 

Any 6000 ke band 

above 300.000 ke 

excluding band 

4010.000 401,- 

OOO ke. 


No experimental television 
broadcast station will be authorized to 
more than one channel in Group 
A except for good cause shown. Both 








to 


(6) 


ise 


aural and visual carriers with side 
bands for modulation are authorized 
but no emission shall result outside 


the authorized channel. 

(ce) No persons (including all per- 
under common control) shall con- 
tro] directly or indirectly, two or more 
experimental television broadcast sta- 
tions (other than television relay 
broadcast stations) unless a showing 


SsULS 


BROADCASTING « Broadcast Adver 


is made that the character of the pre! 
grams of research require a licengiy 
of two or more separate stations, 
(d) A license for an experiment 
television broadeast station will be 
sued only on the condition that nea 


jectionable interference will re 
from the transmissions of the statie 
to the regular program transmission 


of television 
shall at 


broadcast — stations, | 
all times be the duty of thel 
eensee of an experimental televitin 





broadeast station to ascertain that® 
interference will result from ie 
missions of station. With 

to interference with the transel 
of an experimental television Ditet 
east station or the experimental opie 
transmissions of a television Die 
east the licensees shall mat 
arrangements for operations to Oi 
nterference 

Channels in Groups B ant 
assigned to experimental 
serve auxiliary pe 
noses such as television relay state 
No mobile or portable station will b 
licensed for the purpose of transit 
ting television programs to the pabhe 


directly 
The operating power 


its 


station, 


te} 
may be 


Vision stations to 


4 7s Power 
of a television station shall be adequit 
for but not in excess of that necessity 
to earry forward the program @® 
search and in no ease in excess OFM 
power specified in its license. 

$79 Reports (a) A report shal 
be filed with each application for® 
newal of station license which shall 
clude a statement of each of thet 
lowing 


(1) Number of hours operated 


(2) Full data on research and 
perimentation conducted inclu 
ing the type of transmitti 
and studio equipme nt used al 
their mode of operation 

(3) Data on expense of research at 


operation during the } rETION CO 
ered. 

Power employed, field intensit 
measurements and visual ab 
aural observations and the ti 
of instruments and receivers @ 
lized to determine the serve 
area of station and the — 
cy of respective types of tt 
missions. 


os 





(5) Estimated degree of public @ 
ticipation in reception and th 
results of observations as fe th 
effectiveness of types of tran 
mission. 

(6) Conclusions, tentative and fina 

(7) Program for further devel? 
ments in television broadca® 
ing. S 

(S) All developments and ma 
changes in equipment. 

(9) Any other pertinent develt} 
ments. 


(b) Special or progress reports she. 


be submitted from time to time as” 
Commission shall direct. 
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eTIMenty 
ill be is (Above) 13 DIRECTIONAL ANTENNAS are used at Columbia’s new short-wave station 
located at Brentwood, Long Island. Photo shows Isolantite* lead-in and strain insulators for 
ne statiowe five of the antennas, all of which are similarly equipped with Isolantite. 
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port stl (Above)SPECIAL INSULATORS 
m for t made by Isolantite for Federal Tele- 
1 shall i , ; : raph Co. are shown here in the 
f them Enal amplifier st of WABC’s 
new transmitter on Columbia Island. 
Outstanding advantages of Isolan- 
» ande 3 tite coil forms and stand-off insula- 
ed inci, (Above) TELEVISION ANTENNA devel- (Above) IN THE DEVELOPMENT OF FM, tors are high strength, reduction in 
nsmittin§> oped by the General Electric Co. at Schenec- the outstanding mechanical, thermal, and ih power losses, and accuracy in size 
a i" tady for use with its studio-to-station trans- electrical properties of Isolantite have proved and location of winding slots. 
oan mitter. Main transmitting station is located very advantageous. Ideal for ultra-high fre- 
—_ - in the Helderberg Mountains, 12 miles away. quency service, Isolantite has been identified F (Left) STAND-OFF INSULA- 
Relamtinn 3 : f ae ‘ TORS with corona shields repre- 
lantite insulators of stand-off and lead-in with this important development ever since ; cont am teamnnamens anes neuen 
Few variety and radio transmission line equipment its beginning. Photo shows Isolantite stand- ‘ designs. Shield is of spun ok mn ance 
the type are extensively used in connection with spe- off insulators on one of the turnstiles of Major Insulators are engineered to relieve 
eivers utp, Sl television apparatus — as in other phases E. H. Armstrong’s experimental station electrical stresses at top — where 


e = of the radio and communications industries. W2XMN at Alpine, N. J. stress is ordinarily at a maximum. 
1e efMcel 
of trans 


ated 


2 *Registered trade-name for the products of Isolantite Inc. 
(Right) FLARE-TYPE END 


ublic PH SEALS for transmission lines are 


» and th 


as tot engineered by Isolantite’s Radio 
of tram) Specialties Division specifically for 
onde the requirements of ultra-high fre- 
: devel quency service, such as FM, tele- 


broadcast Vision, airport beacons, and special 
applications. In these new designs, 
flared copper tubing is capped with 


an I | . di f . . | . 

S70) Semenction —beuping, anchilded CERAMIC INSULATORS 
vorts shal Portion of conductor to a mini- ISOLANTITE INC. FACTORY: BELLEVILLE, NEW JERSEY 
me as ®) Mum, and reducing lump capacity. 


End seals include solderless fitting SALES OFFICE: 233 BROADWAY, NEW YORK, N. Yi 
for transmission line attachment. 


nd = majo! 





YOUR STATION NEEDS 
THESE G-E 
CONTRIBUTIONS TO FM 


PROVED 



































XUM 





Yo 


anticip 
You'll 
FM’s 
hurdle 


finer, 





| nd 


sci broadcasting needs for ’42 have been 
anticipated by General Electric. 


You'll find that our recent contributions to 
FM’s progress have removed many of the 
hurdles from your path to FM. There is no 
finer, nor more complete, line of FM equip- 
ment available today. Our complete service 
extends from equipping your station to helping 
you build an FM audience. 

From our complete line of transmitting tubes 
—pace-setters for more than 29 years you'll 
find the right tubes to meet your requirements 
in standard broadcasting, international service, 


frequency - modulation, or television. 


> 


When you sign your next tube order specify 
General Electric tubes-— proved in the labora- 
tory, checked at our own broadcast stations, 
and verified by a long list of satisfied users 
throughout the radio industry. Ask our 
nearby representative for your copy of Bulletin 
GEA-3315C, or write General Electric Co., 
Schenectady, N. Y. 


Only G.E. Builds the Complete FM System — 


Station Equipment and Home Receivers 


GENERAL 


ELECTRIC 


160-19-6900 


sagen: TUE 


EQUIPMENT 


General Electric television 
systems may be ordered in 
4-kw and 40-kw ratings— 
complete, from studio equip- 
ment and lighting to trans- 
mitters and antennas. 


Special circuits, developed 
by General Electric, make 
possible high definition at 
full output. 


The new G-E high-frequency 
transmitting tubes contrib- 
ute to reliability and to 
stable, efficient perform- 
ance. 


G-E television equipment 
reflects extensive operating 
experience gained at our 
television station, W2XB. 
When considering tele- 
vision, inspection of our 
facilities in Schenectad 
should be on your “must’ 
list. 











Channel 
No. 
1 50,000-60,000 ke. 


Channel 


8 162,000-168,000 ke. 
9 180,000-186,000 





2 60,000-66,000 ke. 
3 66,000-72,000 ke. 


10 186,000-192,000 ke. 
11 204,000-210,000 


CHANNELING SYSTEM 


84,000-90,000 ke. 


258,000-264,000 ke. 


GROUP A 
Channel Channel 
No. No. 
4 78,000-84,000 ke. 5 
6 96,000-102,000 ke. 
GROUP B 
Channel Channel 
No. No. 
12 210,000-216.000 ke. 15 
18 284,000-240,000 16 


14 240,000-2 46,000 


GROUP C 
Any 6,000 ke. band above 300,000 ke., excluding band 400,000-401,000 ke. 


264,000-270,000 


Television Stations Authorized by the FCC 


(As of Jan. 1, 1942 in accordance with Rules 4.61-4.79) 


Channel 
No. 


7 102,000-108,000 ke, 


7 282,000-288 000 
8 288,000-294,000 








Licensee and Location 


Earle C. Anthony Inc., 
Los Angeles, Cal. 


Columbia Broadcasting System Inc. 
New York City 


Don Lee Broadcasting System, 
Hollywood, Cal. 


General Electric Co., 
Schenectady, N. Y. 


Licensee and Location 


Earle C. Anthony, Inc., 
Los Angeles, Cal. 


Balaban & Katz Corp., 
Chicago, II. 


Balaban & Katz Corp., 
Portable-Mobile, Area of Chicago, Til. 


Balaban & Katz Corp., 
Chicago, III. 


Bamberger Broadcasting Service, Inc., 
New York, N. Y. 


Columbia Broadcasting System, Inc., 
New York, N. Y 


Columbia Broadcasting System, Inc., 
Los Angeles, Cal. 


Columbia Broadcasting System, Inc., 
Chicago, Ill. 


The Crosley Corp., Cincinnati, Ohio 


Allen B. DuMont Laboratories, Inc., 
Passaic, N. J. 


Allen B. DuMont Laboratories, Inc., 
New York, N. Y. 


Allen B. DuMont Laboratories, Inc., 
Washington, D. C. 


Farnsworth Television and Radio 
Corp., Fort Wayne, Ind. 
General Electric Co., 
New Scotland, N. Y. 


Genera 
New 


Electric Co., 
Scotiand, N. Y. 


Genera 
New 


Electric Co., 
Scotland, N. Y. 


Hughes Tool Co., Los Angeles, Cal. 


Call 
Letters Ne. 
KSEE 6 
sWCBW 2 
KTSL 1 
WRGB 3 

Call Channel 
Letters Neo. 
W6XEA 6 
W9XBK 2 
W9XBT 11 & 12 
W9XPR Group C 
W2XBB 6 
W2XAB 2 
Wé6xXCB & 
W9XCB 4 
WS8XCT 1 
W2XVT 4 
w2xwv 4 
W3xXwT 1 
W9XFT 3 
W2xB 

W2xD 8 
W2xXGE & 
WéxHH 2 


Radiated 
1,850 


2,400 


5,600 


3,100 


COMMERCIAL 


Channel Effective Signal 


Power in Watts 


Visual 


1,000 


1,000 


40 


10 


1,000 


7,500 


1,000 


1,000 


1,000 


50 


1,000 


1,000 


1,000 


10,000 


40 


60 


10,000 


Aural 


1,000 


1,000 


1,000 


~ 


500 


= 


,000 


1,000 


~ 


,000 


50 


~ 


,000 


~ 


,000 


,000 


8,000 


50 


10,000 


} 
| 


| 
| 
} 


Licensee and Location 
The Journal Co., Milwaukee, Wis. 


National Broadcasting Co. Inc. 
New York City 


Phileo Radio & Television Corp., 
Philadelphia, Pa. 


Zenith Radio Corp., Chicago, Ill. 


tLicense covering CP issued. 


EXPERIMENTAL 


Licensee and Location 
Hughes Tool Co., San Francisco, Cal. 


Kansas State College of Agriculture & 
Applied Science, Manhattan, Kan. 


Don Lee Broadcasting System, 
Los Angeles, Cal. 


Don Lee Broadcasting System, 
San Francisco, Cal. 


Metropolitan Television, Inc., 
New York, N. Y. 

National Broadcasting Co., Inc., 
New York, N. Y. 


National Broadcasting Co., Inc., 
Washington, D. C. 


National Broadcasting Co., Inc., 
Philadelphia, Pa. 


Phileo Radio & Television Corp., 
Philadelphia, Pa. 

Purdue University, 
West Lafayette, Ind. 


RCA Manufacturing Co., Inc., 
Portable (Camden, N. J.) 


RCA Manufacturing 
Camden, N. J. 


Co., Ine., 
State University of Iowa, 
lowa City, lowa 


Television Productions, Inc., Portable- 
Mobile, Area of Los Angeles, Cal. 


Television Productions, Inc., 
Los Angeles, Cal. 


WCAU Broadcasting Co., 
Philadelphia, Pa. 


Zenith Radio Corp., Chicago, Ill. 


Call 
Letters 


WMJT 
tWNBT 


WPTZ 


WTZR 


Call 
Letters 


W6XHT 
W9XAK 


W6XAO 


W6XDL 


W2XMT 


W2XBS 


W3XNB 


W3XPP 


W3XE 


W9XG 


W3XAD 


W3XEP 


W9XUI 


W6XLA 


W6XYZ 


W38XAU 


W9XZV 


Channel Effec 
No. R 


3 


1 


Channel 
No. 


2 
1 


nw 


Group C 


ao 


1 & 12 
13 & 14 
4 
5 
1 


tive Signal 
adiated 
1,200 
1,800 
680 
CP-400 
1,270 
Power in Watts 
Visual Aural 
10,000 10,000 
100 100 
1,000 150 
1,000 1,900 
250 250 
12,000 15,000 
1,000 1,00 
1,000 1,000 
10,000 10,000 
750 750 
500 500 
30,000 30,000 
100 
250 
1,600 1,000 
1,000 1,000 
1,000 1,000 








Again in the Twin Cities’ Market 

8 OF THE 10 TOP STARS 

Chosen in Radio Daily’s Nationwide Critics’ 
Poll Are Heard Exclusively Over 


K STP 


Minneapolis—St. Paul 
50,000 Watts—Clear Channel 
Exclusive NBC Affiliate for the Twin Cities 


7 
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1,900 


250 


15,000 


500 


30,000 


1,000 


1,000 


1,006 
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by JOHNS-MANVILLE 


ns brilliant 
Clee quality 


;—true 
, ency 
7 at any frequ 
‘PE OF BROADCAST—at ry upon the —_ 
ao Aare ee - reproduction depend: many stations cal 
. “4 . 7. , 7 so . 
high-fidelity nd. That’s why ae stellen os 
eteal backgrou in moderniz £ 
acoustica Manville for help i 
5-i\Vian N 
on Johns-! Methods, J-! 
“13: 2w ones. srials and Me , 
building new mi id-Control Materials ri lems of acoustical 
a und- : oD ; -. neers 
With J-M Sor eers can solve your pr ise J-M Engineers 
. y neers vause J-! ; 
Acoustical Engir nd isolation. And piri cost, even 
correction or ~ ieve best results at a of sound control 
i acn § . ° 
know how to mr can afford the — J-M Acoustical- 
P -st stati “1 th ° ° ” 
a 0 aes ille. For details on d-Control Materials, 
s-Manville. sound- 
oS amen S rvice and on J-M Sou 
y 4 > i ve 
k ngineering 


4 


5 vVew York, N. Y. 
2E St., New 
ite Johns-Manville, 22 E. 40th 
write 


WBNS 
WBTM 


4 JOHNS-MANVILLE 


S-Manvil), 
Toronto, Ont., Can. WCky Cincinnati, Ohio 
Montreal, -Can WCHS hy, 
CKGB Ti Ont Can wo i 


veland, Ohio 
ord, Conn, 
WWNC Asheville, N.C. 
che wws Detroit, Mich. 
Louisville, K Ashtabuig Star iu, 
P. inn. WHB Canton, Ohio Ashtabula, Ohio 
Shreve , La. WHCO Ithaca, N. Y. Belle iste Radio Station, 
Mankato, Minn WHYN Holyoke, Mass. ‘Cit, Mich, 
Phil lelphia Pa WIRE Indianapolis, Ind Dept. of Interior, 
WISH Indianapolis, Ind Washington, 0. Cc. 
(CBS Key Station) WJJD icago, III, Merchandise Mart (NBC), 
ork, WJLs kley, W. Va. Chicago, ij. 
Akron, Ohio WKIp Poughkeepsie, N.Y. Radio City, 
licago, ii}. Wky Okla. City, Okia. ollywood, Calit 
‘alo, N.Y, WLAW Lawrence, Mass Radio City, N 4 
Columbus, Ohio WLAy pids, Mich i 
Danville, Va. WLOL Min, 
Northfield, Minn. 












WNAx Yankton, S. Dak. 
WN, 








L ‘ord, Conn, 
Wiston, Me. WNYC New York, N.Y. * 
wcsc ‘arleston, s c woa Sen Antonio, Tex. 
wrgh, Pa wcs ortland, Me woi Ames, ia, 
KFIZ Fy Worth, Tex. wD Kansas ¢ » Mo Wor Newark 
KGE) San Francisco, Cal. WDAN Danvitle UT] ‘Ov 
KGER los "geles, Cai, WDR Hart, 
KGKO Ft. Worth 5 ul 
K Amarillo Tex 
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NAME OF COMPANY cTry ADDRESS TELEPHONE 
Acme Blectric & Mig. Co Cuba, N. ¥ 45 Water St Cuba 4 
RH. W. Actor Co. Tre New York 870 Seventh Ave Longacre 5-4884 
Aerovox Corp New Bedford, Mass 740 Belleville Ave 6-221 
The Alliance Mig. Co. Alliance, O Lake Park Bivd 6249 
Allied Radio Corp Chicago, I 883 W. Jackson Bivd Haymarket 6800 
Allied Record Mig. Co Hollywood, Ca 1041 N. Las Palmas Ave Hollywood 5107 
Washington, D. C 1400 L St v. W Me. 0948 
Allied Recording Products Co Long Island City, N.Y. 21-09 48rd Ave Stillwell 4-2318 
Altec Lansing Corp Los Angeles, Ca 6900 McKinley Ave Thornwall 4175 
American Bridge Co Pittsburgh, Pa Frick Bidg Atlantic 4300 
American Microphone Co., Ltd Los Angeles, Ca 1915 S. Western Ave Parkway 0778 
Amperex Electronic Products Tne New York 79 Washington $ Cumberland 6-4430 
Los Angeles, Ca 1628 S. Hill St Richmond 8902 
Seattle, Wash 8218 Weste Ave Ga. 7722 
Chicago, T $ S. Clinton St Central 1894 
Amperite Companys New York 561 Broadway Canal 6-1446 
Amplifier Co. of America New York 17 W. 20th St Chelsea 2-6998 
Victor J. Andrew Co Chicago, Ti 75th St Radcliffe 1183 
Armatrong Cork Co Lancaster, Pa Lancaster Lancaste 151 
The Astatic Corp Youngstown, O Market $ 4-5213 
Atias Resistor Co. New York 104-56-108 St Canal 6-1054 
Atlas Sound Corn Brookivn, N. Y. s Windsor &-5500 
Audak Co 500 5th Ave Lackawanna 4-3723 
Audio Devices, Inc 1600 Broadway Cirele 5-5696 
Audio Products Co Burbank, Cal 2101 W. Olive St Charleston 6-6030 
The Bass Construction Co Cleveland, O 2001 Lakeside 
Biaw-Knox Co Pittsburgh, Pa. P. O. Box 1198 
Chieuge Peoples Gas Bidg 
New York 342 Madison Ave 
Philadelphis 1617 Penna. Bivd. 
Birmingham Brown-Marx Bldg 
Biiiey Electric Co Erie, Pa Union Station Bldg. 
Bond Liectric Corp New Haven 275 Winchester Ave 101 
Boonton Radie Corp Boonton, N. J P. 0. Box 390 Boonton 8-0795 
The Brush Development Co Cleveland, $8 Endicott 3315 
Buc Radio Inc Cleveland bh St Henderson 7166 
Burgess Battery Co Freeport 
Wm. W. L. Burnet san Diege u 4614 Idaho § 
(Radio Laporators 





MANAGER PRODUCTS 
Cc. WH. Bunch Voltage regulators 


transformers 


transformers sig re 


Harold A. Bengevfield 


Transcription needles, steel cutting need 


Transmitting eapacitors and 
paper-oil filled-electrolytie 


resistors, 
capacitors 


> A Tamer Phonograph motors and turntables Recording ; A 
motors 

W. F. Marsh Recorders, dises, needles, turntables, amplifier, 
microphones, stands, cables, Accessories, 
transmitting tubes, speech input equipment, j 
transcription reproducers, dry batteries 

Louis I. Goldberg Processing and pressings of electrical trams : 

W. H. Holmes Jt eriptions and phonograph records - 

+ ; : 

J. Strauss Recording machines, recording blanks, nm ’ oa 4 
cording amplifiers, accessories . 

Jas. B. Lansing Loud speakers, amplifiers, horns, transforma, 


and two wav speaker systems 


Radio towers 


F. A. Yarbrough Dynamic, crystal and carbon microphones, 


microphone repairs, microphone stands 





S. Norris Transmitting tubes 

Cc. R. Strassner 

R. C. James 

Wm. H. Eliinger 

S. Ruttenberg Microphones, boom and floor stands, pr 
amplifiers, kontak units 

N. M. Haynes Amplifiers, regulators, transformers, reactor 
equalizers, filters, preamplifiers, regulated 
power suuplies (AC-DC) 

Cc. R. Cox Coaxial cable antenna coupling units, directional 
antenna phasing units, remote antenna am 
meters, antenna lighting filters and tran 
formers, phase monitors, high frequenc Cr 
antennas 

P. C. Bunker Corkoustic, temlok, cork tile, rubber tik 


linoleum, asphalt tile, cushiontone 
R. T. Schottenberg Microphones, phonograph pickups, reeording 
heads, microphone stands, accessories 


William A. Merrill 


Tubulor resistors 

R. C. Reinhardt Microphone floor stands, boom stands, special 
microphone mountings, monitor speakers 
table stands, shielded microphone connector, 
speaker baffles, projectors, cabinets, high 
powered and weather proof speakers f@ 
sound trucks 


George V. Sullivan 


Pickups, cutting heads, microdyne 
Cc. C. Pell Jr. Recording discs, cutting and playback needa, 
recording accessories 


. J. Edgeomb 


A Potentiometers, ‘‘T’’ mixer control, master gain ( 
controls, equalizer pots, grid pots, gain sets, 
matching pads, branching networks, fixe tj 
pads, fixed resistors, steel cabinets, rela} ati 
racks, standard panels, dust covers, depres 
chassis, metal finishing, machine engraving re] 
precision machine work 
: - a - — co 
wsenes Vertical radiator erectors | 
E. J. Stanbitz Radio towers, vertical radiators 








_ G. E. Wright _ i Quartz crystals and mountings ; yi tu 

J.C. Calhoun —=O@D ry ‘batteries and flashlights: 7 H 

oe  P 
Victor B. Phillips Microphones, headphones, pickups, recor 


cutters, oscillographs, magnetictape recordet 
Ceramic and bakelite coil forms, R. F. chokes; 
steel chassis, amplifier foundations, cabinet 
racks, variable condensers of transmitting 
types, microphone stands, transmitting 
chokes, relay racks, cabinets, panels, dials, 
name plates, knobs, sockets, jacks and othe 
short wave parts 


Max L. Haas 


V. G. Reel 


A, B and C batteries 





Wm. W. L. Burnett Piezo electric crystal holders, temperature com 


trolled oven and constant frequency Com 
trolling equipment, frequency measuring 
service for radio stations 

an _ ne 
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Communica re fers ontinue 
functioning af peak efficiency with 


AMPEREX 


WATER AND AIR COOLED 
TRANSMITTING TUBES 


One of the largest news gathering organizations, oper- 
ating twenty-six transmitters in various parts of the world, 
reports highly satisfactory results under the severest 
conditions of actual service. 


In. the latter half of 1939, Amperex HF3000's and 


ZB3200's were installed in severed of their transmitters. ! aN Mi 3 : R E x 


After many other types of air-cooled and water-cooled 
tubes had been tried and found wanting, these Amperex HF -3000 ess 18-3200 
HF3000 and ZB3200 tubes, which had been in continuous 
operation, were adopted for the entire system. 
More than 100 types of Amperex Transmitting and 
Rectifying Tubes are available for rapid delivery. 














DIRECTORY OF BROADCASTING EQUIPMENT MANUFACTURERS 
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NAME OF COMPANY cITy ADDRESS TELEPHONE MANAGER PRODUCTS * 
Canadian Marconi Co. Ltd Montreal, Quebec 211 St. Sacrement St Marquette 7081 M. M. Elliott Transmitters, portable pickup transi 
Toronto, Ont $2 Adelaide St., West Elgin 9275 G. F. Eaton mobile transmitters, commercial rece 
Halifax, N.S 47 Argyle St Bishop 6712 F. T. Winter studio, remote, portable and all other 
Winnepeg, ee 356 Main St. 97-255 W. F. Souch amplifiers, antenna equipment, tubes, ¢ 
Vancouver, B 500 Beatty St Marine 0464 L. S. Hawkins tables, vertical radiators, accessories 
St. John’s, Newfoundland Adelaide & New Gower Sts. 881 J. J. Collins i 
Carrier Microphone Co Inglewood, Cal 439 S. La Brea Ave Inglewood 596 O. B. Carrier Microphones : 
Celotex Corp Chicago, Til $19 N. Michigan Ave Whitehall 7010 Acoustical materials, interior finish, j nea 
Centralat Milwaukee, Wis 900 E. Keefe Ave Edgewood 9200 H. E. Osmun Attenuators, variable resistors, fixed rea, 
Division of Globe-Union Inc ceramic capacitors, band change switche, 
=) ~ > ~ . 7 — 
Chicago Sound System Co Chicago, TH 315 E. Grand Ave Deiaware 1405 F. Brucker Special amplifiers and cases 
. a, 
Clark Phonograph Record Co. Inc Newark, N. J 216 High St Humboldt 2-0880 George H. Clark Transcription processing 
Chicago, Tl 221 N. La Salle St Central 5275 
a 
Clarostat Mig. Co. Brookivn, N. ¥ 285 N. 6th St Evergreen &-6770 Victor Mucher Volume control, attenuators, “L” and “pm 
pada, resistors 
The Clough-Brengle Co Chicago, Tl 5501 N. Broadway Longbeach 5616 Kendall Clough Test oscillators (radio and audio f 
transmission testing equipment, uni 
meters 
Collins Radio Co Cedar Rapids, Ia 855 $5th N. E 3-0241 M. H. Collins Relay broadcast transmitters, broadcast ‘trim. 
New York 11 W. 42nd St Lackawanna 4-0229 W. J. Barkley mitters, H.F. and U.H.F transmitters, pie 
amplifiers, remote pick-up amplifiers (pom 
able), bridging, power, program, 
and monitoring amplifiers, limiting amplifigg, 
line equalizers, volume indicator pang 
power supplies, mixing panels, attenuaton, 
studio control consoles, transmitter conttl 
consoles, studio speech input assemblies (ak 
mounted), transmitter speech input assemblig 
rack mounted), special speech equipment 
F. L. Cook Los Angeles, Cal 606 Parkman Ave Fitzroy 9833 F. L. Cook Recording discs, needles, cutting stylii, suppl. 
ires, Play back needles 
Corneli-Dubilier Elec. Corp : a South Pla: nfiela, N v4 1000 S. Hamilton Bivd Plainfield 6-9000 Leon L. Adelman C apacitors paper, dykanol, mica, wet and Gy dry 
electrolytics —for all circuit requirements 
Corning Glass Works Corning, N. Y 372 C. J. Phillips Insulators, pi ping for cooling systems 
Cornish Wire Co New York 15 Park Row = Cortlandt 7-2525 Ww F. Oster Jr “Radio and electric wires and cables 
The Daven Co Newark, N. J 158 Summit St Market 2-3458 Lewis Newman Attenuators, variable (step by step) attenuation 
boxes, decades, decade boxes, line equalize, 
output meters, transmission measuring Séta, 
potentiometers, fixed pads, rheostats, lou 
speaker controls, VU meter panel, voliiik 
level indicator, faders, switches, meter muli- 
pliers, resistors, measuring equipment 
Doolittle Radio Inc. Chicago, Ti. 7421 S. Loomis Blvd Stewart 2808 Cc. M. Rodman Visual frequency monitors, antenna couglliy 
units, coaxial transmission lines and fittings, 
power supplies 
Alien B. Du Mont Laboratories, Inc Passaic, N. J 2 Main Ave Passaic 3-1616 Leonard F. Cramer Cathode-ray oscillographs and modulation min 
itors, cathode-ray tubes 
Duotone Co. Inc New York 799 Broadway Orchard 4-1410 Recording and play back k needles 
Eastern Mike-Stand Co Brooklyn, N.Y 56 Christopher Ave Dickens 2-3538 Samuel Sherman __ Microphone stands and accessories 
Eisler Engineering Co ~ Newark, N. J 750 S. 18th St Bigelow 3-5310 Charles Eisler ~ Electronic equipment, transformers, radio tbe 
machinery, electric welding equipment 
Eitel-McCuliough inc San Bruno, Cal 798 San Mateo Ave 117 iJ. A. McC ollough Transmitting tubes, vacuum condensers ant 
iW. W. Eitel rectifiers 
Electro-V oice Mig Co. Inc South Bend, Ind 1289 South Bend Ave 3-7764 ~ A. R. Kahn Microphones, stands, accessories 
Epiphone, Enc New York 142 W. 14th St Chelsea 2-4408 H. Sunshine Microphones 
Evanston Sound- Provi Door Evanston, Ill 1127 Hinman Ave University 2758 W. W. Lioyd Sound-proof doors 
Fairchild A viatior Comp Jamaica, L. 1., N. ¥ 88-06 Van Wreck Bivd. Jamaica 6-3800 B. H. Collins Recording equipment, pickups, transcription 
turntables, amplifiers, recording accessories, 
equalizers 
Federa! Recorder Co., Inc C Shiongn Ir 530 S. Wabash Ave. Harrison 8330 Jack S ‘iegel Recorders and accessories, blank dises, recoréilig 
and play back needles 
Federal Telegraph Co Newark, N. J 200 Mt. Pleasant Ave. Humboldt 2-7000 St. G. Lafitte Transmitting tubes, “rectifier tubes, “water jack- 
ets, air cooling fins, transmitters, phasing and 
coupling equipment, field intensity meters meters 
Ferranti Electric, Inc New York 80 Rockefeller Plaza Circle 7-0912 W. R. Spittal Audio transformers, power transformers, ners, plate 
and filament transformers for transmittiig 
purposes, modulation sets for bros 
transmitters, special transformers, high Q 
reactors, » filters, equalizers 
Ferrie Instrument Corp Boonton, N. J . Boonton 0781 Harold E. Barnes ‘Noise 1 meters, signal generators, special equi 
ment for Government 
Garrard Saies Corp New York 296 Broadway Rector 2 -1423 Wm. Carduner Record changers, ‘transcription motors, pickups, 
cases 
Gaves Companies Quincy, Il Main 522 F. J. Pippenger All ty types of radio broadcast transmittem, 

(Gates American Corp. speech equipment, turn tables, 

(Gates Radio & Supply Co. equipment, microphones, equalizers, sound 
effect tables and allied equipment to the 
broadcast field 

a ¥. i = ror Sot ee a 
Genera! Electric Co Schenectady, N. Y 1 River Road 4-2211 G. W. Henyan Complete frequency modulation _ ‘televilin 
Atlanta, Ga 187 Spring St., N. W. Walnut 9796 E. T. Austin broadcasting equipment including transmit 
Boston, Mass 140 Federal St. Hubbard 1800 S. H. Magruder ters, S-T relay transmitters, S-T relay-7& 
Chicago, Ill 840 S. Canal St. Wabash 5611 E. G. Abbott ceivers, antennas, JM Monitors and high fidel- 
Cleveland, O 4966 Woodland - Endicott 4464 L. M. Klentz ity monitoring loudspeakers, television 
Dalias, Texas 1801 N. Lamar 5: LD-987 J. Y. Bowman equipment and oscillo-scopes. Transmitting 
Denver, Colo 650 Seventeenth St. Keystone 7171 F. C. O'Kelly tubes, quartz crystals for every purpose, 
Los Angeles, Cal 212 N. Vignes St. Madison 7381 P. G. Caldwell square wave generators and measuring apPpe 
New York 570 Lexington Ave. Wickersham 2-1311 D. C. Hierath ratus 
Philadeiphia, Pa 1405 Locust St. Pennypecker 9000 P. J. Walton 
Portiand, Ore 920 5.W. Sixth Ave. Atwater 0281 L. R. Elder 
San Francisco, Cal 235 Montgomery St. Douglass 3740 E. A. Whitehead 
Washington, D.C 806 Lith St., N. W. Metropolitan 3600 T. B. Jacocks 4 
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KDKA Ailistuigh 
WBZ Boston 
WPTF Aateigh 
WBAL Balimaie 


WEKBW Buffalo 


KFAB Yencedn 


WNBE AHaiffaid 
WPEN Shdladelphia 
WCAO Dalimere 
WAGA Wlanta 


WNBE Binghamton 
KGA Spokane (10 #7) 








Air-cooled tubes throughout, fuseless 
operation, low power consumption, surge- 
proof metal rectifiers, and matched cubicle 
design are among the special advantages 
which have made this Westinghouse 
50-HG Transmitter (left) a pace-setter in 
the 50-kw field. 


The Westinghouse 5-HV (right) does for 
the 5000-watt field what the 50-HG does 
in the higher power range. Air-cooled 
tubes in all stages, conservative operation 
of all tubes, complete fuseless overload 
protection, simplified circuit adjustments 
and automatic control are some of the 
reasons for its economy and convenience. 


Westinghouse Transmitters 
set the pace 


More stations are stepping into line for 
new operating economy, convenience, 
and attractive arrangement as the 
swing toward Westinghouse Trans- 
mitters gains speed. 

The Westinghouse 50-HG has set a 
new pace for 50,000-watt transmitters 
—and in the 5000-watt field it's the 
5-HV. 

This is the development that came 
about when Westinghouse, applying 
knowledge accumulated over many 
years of radio and diversified electrical 


experience, brought a fresh viewpoint 
to bear on transmitter design. 

It is interesting to note that Westing- 
house Transmitters are going into key 
areas where radio has big responsi- 
bilities to meet. 

As pace-setters in today’s radio 
parade, the stations now having on 
order or now using Westinghouse 
Transmitters are stations to keep an eye 
on, as radio faces the great responsi- 
bilities and exacting requirements of 


National Emergency. 
J-08041 


Westinghouse 
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NAME OF COMPANY 


General Radio Company 


Gould-Moody Co 


Graybar Electric Co., Tne 


Hammarlund Mfg. Co., Inc 


George H. Hardner Corp 


Hardwick, Hindle, Inc 


- 


Harrell Co 
Harris Mig. Co 


Hartenstine-Zane Co., Inc 


Harvey- Wells Comtnunications Inc 
& Precision Crystal Division 


Heintz & Kaufman, Ltda 


Hipower Crystal Co 


Hollister Crystal Co 


deal Commutator Dresser Cr 


Imperial Record Co 
Insulite Division of Minnesota and 
Ontario Paper Co 


nterTnational-Stacey Corp 


isolantile Inc 


| 
cTry ADDRESS TELEPHONE MANAGER PRODUCTS 

Cambridce, Mass 30 State St Trowbridge 4400 A. E. Thiessen Broadcast frequency monitors modulation 

New York 90 West St Cortland 7-0850 L. E. Packard monitors, radio-frequency : 


Los Angeles, Cal 1000 N. Seward St 


Hollywood 6321 


F. Ireland 


; bridges, soung 
measuring equipment, audio-frequeney Oxi 


lators, volume controls, variacs, FM Monitor 


New York 395 Broadway Worth 4-8082 Sidney S. Gould Recording blanks, needles 

New York 420 Lexington Ave Mohawk 4-4000 A. J. Eaves Transmitters, vertical radiators, speech inpa 
G. L. Donnett equipment, microphones, tubes, frequency 

New York 180 Varick St Walker 5-8000 F. J. Stahl monitors, amplifiers, rectifiers, meters, Tesist 
J. W. LaMarque ances, transformers, motor generators, and 

Boston 287 Columbus Ave Kenmore 4567 J. P. Lynch associated apparatus; antenna control equip. 

Philadelphia 910 Cherry St Walnut 5405 G. I. Jones ment, phase monitors, police radio equip. 

Richmond 6th & Cary Sts 2-2833 L. EB. Walker ment, marine radio telephone 
F. L. Allman 

Atlanta 167-1738 Walton St. N. W. Jackson 2261 D. B. McKay 

Miami, Fila 835 Northwest First Ave Miami 2-3168 FE. C. Fox 

Cleveland 1010 Rockwell Ave Cherry 1360 L. B. Hathaway 

Pittsburgh 37 Water St. Court 4000 W. A. Wayman 

Detroit 55 W. Canfield Ave Columbia 5500 K. S. Deichman 

Cincinnati 310 Elm St. Main 0600 A. W. Hallett 

Chicago 500 S. Clinton St Webster 2800 E. H. Taylor 


Minneapolis 
St. Louis 


413-17 S. 4th St 
1220 Spruce St 


Main 1188 
Main 1610 





G. E. Brown 
R. G. MeCurdy 


Kansas City 1644 Baltimore Ave 2-4101 J. A. Costelow 
Dallas Austin & Wood Sts 2-6454 Cecil Ross 

San Francisco Sth & Howard Sts Hemlock 3121 K. G. Morrison 
Los Angeles 201 Santa Fe Ave. Trinity 3321 J. H. Ganzenhuber 
Seattle King & Occidental Sts Main 4635 J. W. Wallace 
New York 424 W. 33rd St Lackawanna 4-3023 


Allentown, Pa 602 Hamilton St 


Newark, N. J 40 Hermon St 


Allentown 9549 


Lioyd A. Hammarlund 


T. E. Spicknall 


Radio receiver and transmitter parts, variabk 
condensers, commercial receivers and trans 
mitters (AM and FM) 


Studio and transmitter buildings, towers, under 
ground radial systems, underground power 
service, renovation service 


Market 2-8200 A. H. Hardwick Fixed, topped, oe see teryy vitreous enamelled 
resistors, non-inductive resistors, power rheo- 
stats, laboratory rheostats 

Chicago, Tl 10640 Buffalo Ave South Chicago 2010 1D. H. Harrell 


Tubular vertical radiators, antennas and 
antenna mountings for high frequency stations 


Los Angeles, Cal 2422 W. Tth St Fitzroy 6026 J. Henry Harris Transcription playback instruments. Phono- 
grap needles 

New York 225 Broadway Barclay 7-8390 Charles J. Hartenstine Complete installation of antenna system in 
cluding foundations, towers furnished and 
erected, painted, lighted. Ground systems 

Southbridge, Mass P. 0. Box 100 1940 Richard A. Mahler 50 watt mobile relay broadcast transmitter 
quartz crystals, crystal holders and crysta 
ovens 


So. San Francisco, Cal 


Chicago, Tl 2035 Charleston St 


So. San Franciseo 1515 


Armitage 0654 


W. Noel Eldred 


Frank Lazarik 


Transmitting tubes 


Piezo electric quartz crystals and holders 


R. W. Groth 
Chicago, Tl 205 W. Wacker Dr Randolph 7725 G. H. Stone 
Wichita, Kansas Hotel Lassen 4-2387 Herb Hollister “A” cut crystals 


1054 Park Ave 


New York 2 W. 46th St 


Minneapolis, Minr 1100 Builders Exchange 
Bldg 


ohumbas, © 875 Michigan Ave 


New York 233 Broadway 


Sycamore 77 





Rector 2-927 


EB. A. Paules 


Eli E. Oberstein 


E. W. Morrill 


Ferguson Barnes 


H. L. Quick 


Portable cleaners, soldering tools, fuse pullers. 
fuse reducers, precision grinders, commutator 
resurfacers 


Records 


Acoustical control and sound quieting materials 


Self-supporting and guyed uniform cross-section 
radiators, F-M, television and short wave an 
tenna supporting towers, ground screens 
airway towers 


High frequency radio insulators, coaxial trans- 
mission line and accessory equipment, special 
antenna equipment 





“narties F. Jacohes 


E. F. Jonnson Co 





Johns-Manvilie Sales Corp 





Kenyon Transiormer € 


o., Ine 





Eiuge Radio Co i 


Lapp Insulator Co 


New York 270 Lafayette St 


Waseca, Mint 








Canal 6-0714 


Chas. F. Jacobs 


Lloyd W. Olander 


Antenna spreaders and adjustable feedline 
separators 


Phasing equipment, antenna tuning equipment 
pressure condensers, coaxial line, condenses 
inductors, tube sockets, insulators 


22 40th St Lexington 2-7600 H. R. Berlin Acoustical materials, sound isolation construc 
tion, insulation roofing, noise quieting treat- 
ment, asphalt tile flooring 

New York 840 Barry St Dayton $-0100 Gene Turney Transformers, studio to power 
Los Angeles, Ca 4038 N. Occidental Blvd. Exposition 1742 Myron E. Kluge 





LeRoy, N. ¥ Gilbert St. 


LeRoy 385 


Brent Mills 


Special transmitting equipment 


Tower and mast footing and guy insulators, pipe 
mast insulators, vertical radiator insulators, 
porcelain water coils and pipe entrance insuls- 
tors, stand-off andtransmission line insulators, 
special radio insulators, condensers—high 
pressure gas filled from 100 mmf, 7.5 Kv cat 
rier RMS to 2090 mmf, 15Kv 





Lehigh Structura! Siee! Cx 
Lektre Laberatories Inc 


” 


be Lifetime Cory 


Jonn E. Lingo & Son, Inc 


New York 17 Battery Place 





New York 30 E. 10th St 
T oledc 


1825 Adams St. 


Camden, N. J 2eth & Buren Ave 


Whitehall 4-1424 


J. F. Neary 





Algonquin 4-0230 


Main 5643 


Camden 487 


Ben Eisenberg 
Wm. H. Manoff 
J. E. Lingo 


Vertical radiators, radio towers 





Dynamic bullet microphone, bullet inter-com- 
municating systems 








Microphone stands, trumpet and speaker units 








Tubular steel vertical radiators, turnstile anten- 
nas (for FM and television) ultra high fre- 
quency antennas, portable vertical radiators 
(dural for emergency uses), UHF antenns 
support poles 
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IECK LIST 


BROADCASTING © Broadcast Advertising 


FOR RAD/O ENGINEERS 


CONTEMPLATING PURCHASE OF 
NEW TRANSMITTER EQUIPMENT 


Dedicated to the cause of more efficient, trouble-free 
radio transmission, these Lapp specialties should be on 
the check list of every engineer contemplating installa- 
tion of new transmitter equipment or modernization of 
present equipment. “Insulated by Lapp” is a phrase syn- 
onymous with operating security in radio transmission 
and in electrical power transmission the world over. 


[J LAPP GAS-FILLED CONDENSERS 


New, superior design and rigid mechanical construction 
in the Lapp Condenser results in genuinely trouble-free 
service. Maximum capacity for given external dimensions. 
Practically zero loss. No change in or with 
change in temperature. Puncture-proof. Wide range of 
sizes for practically every transmission requirement. 


LAPP TOWER FOOTING INSULATORS 


Sectionalizing types for insulation of existing structures. 
Push-pull types for self-supporting radiators. Base insu- 
lators for guyed radiators up to 1000-foot height. All 
these base insulators utilize the Lapp patented curved-side 
compression cone for maximum mechanical strength. 


LAPP GUY INSULATORS 


Mast guy insulators are available in a range of sizes suit- 
able for supporting structures up to and including 1000 
feet high and 500 KW duty, for break-up duty and primary 
installation. Construction with the Lapp compression 
cone assures that porcelain be loaded only in compression. 


LAPP PORCELAIN WATER COILS 


The famous Lapp Water Coil for transmitter tube cooling, 
the coil that eliminated sludging in the water system. Be- 
cause water used with the Lapp coil remains pure and at 
high resistance, tube life is increased and expense and 
inconvenience of changing water and replacing hose and 
fittings is eliminated. Alternate cooling system can be 
worked out with Lapp porcelain pipe, pieces and fittings 
of which are available for practically any requirement. 


Complete descriptive literature is available on all these Lapp spe- 
cialties for radio transmission. Write today. 


INSULATOR CO., INC., LE ROY, N. Y., U.S. A. 
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NAME OF COMPANY cTTy ANDRESS TELEPHONE MANAGER 


Littelfuse Tr 


Locke Treulator Corn 


PRODUCTS 


Chicaro. 1 ATRT No. Ravenewood Ave Vonebeach TTTS C.F. Spates Radio tranemitter fuses, fuse m run tings neo, 
tattelit high voltage fure e, SAG fuses 
fuse extractor posts, fuse clips 


Ralktimore. Wea P_O. Rox 47 South PRO R_ GG. Rellezza Tower base, guy, antenna, lead-in and stand-of 
senlatore 








Lowell Needle Co. Tr Putnam, Conn 186 Eliott D. Dean Phonograph needles 
Me Yonald Recording & Engincering Los Angeles, Ca Ais N. Harper Ave Wvoming 6802 Clifford C. MeDonald Custom built reproducing equipment custom 
Qarurien, built amplifiers and = equatlizere recording 

machines 

WMasor Cor Chicago, 7 111 W. Washineton Franklin 5645 RG. Wallace Structural insulation 

Memonox Tr Reveriv Hills, Ca 405 N. Manle Drive Bradshaw 2-4479 Walter Fagan Reeording and transcribing instruments 

Miles Renroducer C ™ New York R12 Rroadwar Gramerev 5-9468 J. M. Kuhtik Sound on film reeording machines reproducing 
machines, filmeraph 

Mire Record <« a New York AS W. 2th Si Chelsea 38-9999 Pr. K. Trautwein Reeording equipment, recording blanks, » 
cording needles, playback needles, reo; 
envelopes acetate ce sated dieke 

Netional Rattery Co St. Pani. Minn First National Bank Bide Ce. T471 Herbert King Storage batteries 

Nationa! Carbon Co me New York 80 FE. 42nd St Murray Hill 28800 John M. Spangler \j ‘ell batter A. RB, and © dry batterie 

srendwv and mini-mar batteries 

Northern Blectric Oo. 1 Montreal, Que 1261 Shearer St Witbank 2131 8. T. Fisher Complete broadcasting aveteme 

Ohmite Marufacturing <« Chicag 48 Kier » Ss Auetin 1070 Rheostats, resistors, dummy antenna resistor 
R. F. plate and power line chokes, power tar 
ewitches 

Razent Engineering < New York © Madison Aw Achiand 4-158 L. Lewis Amplifiers. pickups. high fidelity radios 

Pacific Sound Equipment ¢ ” Hollwwood. Ca STS Melrose Ave Wroming 6927 Robt. G. Metener Transcription, players and recording machine 

Par-Metal Products < ¢ Island Citv. N. ¥ RPKO 49Orh S Astoria 8-8005 A. A. Parmet Steel relay racks, eabinets. panels, chassis, anc 
accessories for transmittere and audic equip 
ment 

Permo Products Cort Chicago. I 6415 Ravenewood Ave Rriarwate 2420 EF M. Hummel Transcription reproducing needles, recording 
atvlii 

Phonograt t » Needle Mts Oo., Tx Providence, R. I 42 Dudiew Si Dexter 5952 J... Moody Playback needles, cutting needles 

Poinset® a. Inc Pitma wd 100 Cedar S Tieman 311 F_ Warner Record manufacturing equipment and recorder 

Precision Piezo Service Bator Rouge. La 427 Asia S S859 C. B. Pearce Quartz crystals and holders 

Premier Crvstal Labora jes, In New York 68 Park Row Beekman 23-2825 Arthur A. Glass Crvetale, ervatal holders, diale, nilot light ind 

















eators, frequency meters, reactance meter 


temperature controlled ervatal cacillator wit 



























































oven 
Presto Recording Corp 242 ¥ Si Ralph C. Powell Instantaneous sound = recording equipmen 
1828s Appa ne Ave Art Adame blank dises, cutting and playing needles 
140 S. Juniper Si Al Ratis transcription turntables 
350 Lake Si Nenry M. Lane 
Kenuen City, Mo 802 Reliance Bldg c, B. Terry 
Minneapolis, Minn 8&8 S. Tenth St B®. H. Van Krevelen 
C levelang Ohie 1836 , Ernest P. Scott 
Chicago, Tl 6 Leroy W. Beier 
Si et Spring, Ma M. F. Taylor 
Los Angeles, Cal Norman B. Neely 
Seattie, Wash L. D. Marsh 
Dallas, Tex J. Earl Smith 
Rochestet, N. ¥ Geo. S. Driscoll 
Denver, Co R. C. Mulnix 
Car Walter P. Downs 
M. Simons 
5 Go. Inc F. C. W. Thiede Pickups, recording heads, recording equipment 
transcription equipment 
Radiac Servic Chicago, I id4 E. Erie 1275 Edw. L. Foertsch Playback equipment, program production 
Radio Cit oducts C New Y ork 8&8 Park Place Rector 2-7758 M. Reiner Tube testers, test oscillators, combination volt 
ohm-milliammeters, vacuum tube voltmeter 
=. 4. Manuiacturing I. R. Baker Transmitters, tubes, microphones, speech inpe 
7605 B. Adler equipment and associated apparatus, field 
laware 4300 A. R. Hopkins intensity meters, frequency monitors, mode 
830 E. Frost lation monitors, beat frequency oscillators 
W. M. Witty eathode ray oscillographs, mica condensers 
D. A. Reesor faradon condensers, transcription turntables 
laboratory and test equipment, television 
facsimile equipment, antenna phasing equip 
ment 
bs J Co. Lad J. L. McMurray Transmitters rs, transmitter accessories, trans 
F. A. Boyle cription turntable equipment, microphone 
as ae Myles accessories, monitoring and test equipment 
E. P. Burns transmitting tubes, speech input equipment, 
N. J. Sims acetate recording blanks, amplifiers, antennas, 
C. C. Bowers crystals, condensers, field amplifier equi> 
ment, recording equipment, microphones, 
faradon condensers, facsimile equipment, 
television Se 
feacu Lug Ting LDS. ir Long isiand City, N. 33- Ravenswood 8-2340 Reine modulation broadcast transmitters 
for high fidelity purposes (power ratings from 
50 watts to 50 kw.), amplitude modulation 
broadcast transmitters, frequency modulation 
monitoring equipment, frequency modulation 
relay transmitters (power ratings from 50 
200 watts), frequency modulation 50 watt 
portable transmitters for remote broadcast 
pickup work, high fidelity speech input 
equipment 
- - i nadiied ‘ Par ee eet es — — ee ee —_ ' — 
facio hecez ir 5 I } 251 W. 19th § g Arnson Transmitters, antenna tuning and phasing 
equipment, remote pick-up equipment, mon? 
toring units 
Continued on Page 356) 
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THE BEST PROOF 1S PERFORMANCE 


LEHIGH 


VERTICAL 
RADIATORS 







S, Neo, 
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ment 


Coverage, Efficiency and economy are but a few of the 


reasons for the increasing preference for Lehigh Vertical 


letens 


Radiators by Broadcasting Stations everywhere. Their out- 
inmat 
. .. standing performance continues to satisfy many leading 
AtOTS, . . . . 
ore stations throughout the nation. Those interested in towers 
Lt! eS. 
won 


quip- for supporting FM or Television Antennas are invited to 


write us. Our engineers can be of assistance in planning 


rans 
hone 
nent your requirements. 


aa RADIO DIVISION 


= LEHIGH STRUCTURAL STEEL CO. 


me 17 BATTERY PLACE, NEW YORK, N. Y. 


— PLANT AT ALLENTOWN, PA. OFFICES IN PRINCIPAL CITIES 


a 
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RCA 250-WATT 


Transmitter 
TYPE 250-K 


Chosen by 84 American 
Broadcasting Stations! 


America’s first choice, by an impres- 
sive margin—this 100/250-watt high- 
fidelity broadcast transmitter! Flat 
within 1% db. from 30 to 10,000 
cycles, it delivers program quality 
difficult to match even at a much 
higher price. Draws only 1625 watts 
from your power-line while operating 
at average program modulation on 
250-watt carrier. And it’s easily 
adapted to 1,000-watt operation at 
any time simply by the addition of 
RCA amplifier unit and power sup- 
ply, Type MI-7185. 


RCA 5,000-WATT 


Transmitter 
TYPE 5-E 










Even Finer than the 
Famous 5-DX! 


A 


Here is an entirely new conception 
of flexibility, efficiency and ease of 
operation in a 5,000-watt broadeast 
transmi‘ter. Fully automatic in every 
routine adjustment— under push-but- 
ton control! Tank-circuits are tuned 
by motor-drive at the touch of a 
button on the front-panel. And here 
is complete protection of circuit- 
components... not only in the plate. 
but in the grid-bias supply as well! 
Write for full data and descriptive 
literature. 
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POL tb LOT LY 


DEFENSE 
COMES FIRST! 


RCA is cooperating to the full with the 
National Defense Program, to help 
give America military radio equipment 
second to none in the world. In the 
RCA plants at Camden and Harrison, 
at Bloomington and Indianapolis and 
on the West Coast, wheels are turning, 
and lights burn late into the night, as 
the “nerve-systems” of America’s de- 
fense come off the production line. 

For defense comes first . . . defense 
counts most . . . with RCA as with 
loyal Americans everywhere. 


100 Watts to 50 Kilowatts 


Subject only to the prior needs of the 
Defense Program, RCA will continue 
to make available as many Broadcast 
brs . 2 : : 
l'ransmitters as the materials-situation 
permits. As always, RCA Transmitters 
offer you the last word in efficiency, 
performance, fidelity and economy ... 
from 1060 watts to 50,000! 


RCA 10-KILOWATT FM TRANSMITTER 
TYPE FM-10A 


* Direct Reactance-Modulation 


* Crosby Stabilizing Circuit 


Backed by years of research and devel- 
opment, this RCA 10-kilowatt frequency 
modulated transmitter is now completely 
ready for reliable, unfailing commercial 
operation . . . with important new advan- 
tages in design and construction. 


In the RCA direct method of frequency 
modulation, there are no intervening 
phase-modulation circuits. No audio 
tubes are inserted between the input and 
the modulator grids. Instead, the oscil- 
lator is swung in accordance with modu- 
lation by means of two reactance tubes— 
one acting as an inductance, one as a ca- 
pacitance—shunting the oscillator tank 
circuit. Under quiescent conditions, these 
tubes draw equal and oppositely-phased 
currents, and the oscillator remains at the 
resting frequency. The audio signal un- 
balances this push-pull modulator to pro- 
duce the effect of increased positive or 








* Completely Air-Cooled 
* Stable, Simple, Rugged 


negative reactance...directly swinging the 
oscillator-frequency. Circuit-constants 
are not especially critical. You gain de- 
sirable transmission characteristics with a 
minimum of tubes, circuits, maintenance 
and attention. Modulator distortion is 
negligible even on over-modulation 
swings; in excess of 75 kilocycles. 

The resting frequency is maintained 
within extremely close tolerances by an 
electric frequency control circuit without 
moving parts—a circuit utilizing only 
three tubes—the exclusive Crosby Sta- 
bilizing Unit. The oscillator is continu- 
ously tuned, with virtually instantaneous 
action, by referencing against a very 
stable crystal oscillator, if it should tend 
to wander. 

Write for the complete story of the 
RCA Model FM-10A, you'll find it in- 


teresting and significant. 
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spoeeh-input equipment that's » 


Ht 


eHeieney and flexibility into every unit 


permit ROA to keep prices surprisingly fore! 


\\ THEE THER: wour installation: comprises one studio or two doen studios. y 


and unmatehed manufacturing faeil 


SPEECH INPUT EQU 





ue 


tuht for you bears the ROA name! Uninatehed 
experionce ino studio audio equipment permits ROA to design maxim feels 


ihies 


Let an RCA Representative Help You! 


L competent, technically trained ROA sales representative will be glad to study your 
spectal problems and make suitable recommendations, No obligation, of course 


simply drop us a note 

For Finest Response from any Recording 
NEW RCA TRANSCRIPTION 
TURNTABLE—TYPE 70-Cl 


* Lateral and DV ertical Reproduction from 
Saree Head 
* Polished Diamond Stylus 


Pressure 


One-Ounece 


* 6-Position Frequencs-Choracteristic Switeh 
2 adhb.. 50-TOL000 evelos 


* Provision for Recording 


* Pickup Response: 


{ttachment 


Vertical or lateral recordings professional 


transeriplions or commer ial pressings for 
home use Orthacoustic or conventional 
records every type of dise can be repro 
duced with a single pickup head! 

This new RCA development adds impor 
tant advantages to the already-famous RCA 


Series 70 line of turntables. Write for full data. 
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Push-Button Flexibility! 

RCA 76-B2 
CONSOLETTE 
Push Buttes 
s of the TOR 


more CHpeinit em 
binations with simpler switching operations. 


No other consolette offers 
Flexibility plus all the feature 
Push-burton control gives 
with less room fe 


makes the job easter, 


mistakes 

Phe 76-BY provides all the amplifving an 
control equipment vou need to handle twe 
studios, an announce booth microphone a 


control room nhhownee microphone, two 
transeription turntables and up to six pemet 
lines. You can simultaneously audition arm 
broadeast two separate programs from ay 
combination of input circuits. Program char 
nels are highest fidelity... meet every FOC r 


quirement for F-M as well as A-M. stations 








Priced Right—Designed Right—Built Right! tom 
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Tomorrow... VAHL AL EW OL 


When the present 

Minergency has 
ended, American [ndustry must look 
for new peace-lime outlets for its in 
creased productive capacity. 

It is the belief of ROA that those 
new activities willeome — that entire 
new industries will be ready for the 
tide of domestic expansion that will 


follow the return of peace. 


In one of those new industries, 


—by 


RCA today is vitally interested . 


Television. [tis our belief that Tele 


vision is ready now as a practical sys 
lem: complete, satisfying in quality, 


comparatively inexpensive in. cost. 


KMeonomic factors alone will deter 
mine when Television will begin its 
era. Bul when that time comes, ROA 
will be ready with the most advanced 
television equipment for transmission 


and reception! 


LOOK TO RCA FOR TELEVISION! 


H 
j 


0G) Zradeail Sp 


RCA Manufacturing Co., Inc., Camden, N. J. - A Service of the Radio Corporation of America - 


or years, RCA and its associate, the 
National Broadcasting Company, 
have carried out costly and extensive 
research intoevery phase of television 
transmission and reception. Tele 
vision, today, isa practical reality... 
we are on the threshold of the Tele- 


vision Avge! 


: 


(\@) ) | 


FIER 
a 
°° Kid « au He 
we 
rr ror 


== 


btttil 


In Canada: RCA Victor Co., Ltd., Montreal 


New York: 411 Fifth Ave. Chicago: 589 E. Illinois St, Atlanta: 530 Citizens & Southern Bank Bldg. Dallas: Santa Fe Bidg. Sam Francisco: 170 Ninth St. Hollywood: 1016 N. Sycamore Ave. 
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RCA-8005 transmittine rriove ve wuxe | 


~ Most powerful of the small triodes, a single RCA. 
8005 in class C telegraph service will handle 309 
watts input (ICAS) and deliver 220 watts of power 
with less than 8 watts of grid drive~on 5-meter 
operation! In plate-modulated service, it will take 
240 watts (ICAS) with only 9 watts of grid drive, 
In self-rectifying oscillator circuits, two 8005's 
can deliver an output of 250 watts when the cir 
cuit efficiency is 75%. The RCA-8005 has the 
same physical dimensions as the famous 809 and 812, 

Net price, *7.00 


RCA~816 nare-wave mercury-vapor 
RECTIFIER —Just the rectifier tube you have been 
waiting for—designed and priced for real economy 
in transmitters of 400 watts input or less. Small as 
a receiving tube but handles a peak inverse of 
5000 volts, and a peak plate current of 0.5 
ampere. Two RCA-816’s in a full-wave circuit 
can deliver 1600 volts at 250 ma. with good 
regulation and exceptionally long life. 

Net price, *1,00 each 


RCA-~815 pusn-purt e-F stam Power 
AMPLIFIER — Providing push-pull beam power with- 
in one tube envelope, the Re A-815 will deliver 
an output of over 40 watts (class C telegraphy) 
on all frequencies up to 150 Me. It requires a 
plate voltage of only 400 to 500 volts, needs less 
than %-watt of grid drive, and generally requires 
no neutralization on the lower frequencies, 
although it may at the higher frequencies. It takes 
60 watts input (CCS) to 150 Mc and may be used 
at reduced inppt up to 225 Mc! Net price, *4.80 


RCA-~931 muctipuier pHotrotuse—The most 
amazing tube for its purpose ever announced! 
9- stage, elasteantesheally <tocused construction 
enables the RCA-931 to multiply the feeble cur 
rents produced by weak illumination on its photo 
cathode as much as 230,000 times—or a sensi- 
tivity of 2,300,000 microamperes per lumen! It 
is a tube that holds truly startling possibilities in 
countless applications involving extremely low 
levels of light. Net price, *12.00 


RCA~826 rriove ror tne uitra mins — 
Operates at maximum CCS ratings (60 watts plate 
dissipation) at frequencies as high as 250 Mc and 
at reduced ratings as high as 300 Mc. Specifically 
designed for use as an oscillator, r-f power ampli- 
fier, or frequency multiplier at the ultra-high fre- 
quencies. All terminals at one end of bulb permit 
use of short leads in neutralizing circuits. 

Net price, *19.00 


RCA-9001, 9002 ans 9OO3 


MIDGETS FOR UHF—Similar electrically to the 
famous Acorn types, these Midgets offer wide pos- 
sibilities when used in the ultra-high frequencies, 
thanks to their many outstanding features. RCA- 
9001 is a sharp cut-off pentode for use as an r-f 
amplifier and detector. RCA-9002 is a triode 
for use as a detector amplifier, and oscillator. 
RCA-9003 is a remote cut-off type pentode for 
use as a radio- and intermediate-frequency am- 
plifier or mixer. RCA-9001 and RCA-9003, 
Net price, $2.50 each 

RCA-9002, Net price, *2.00 


RCA MANUFACTURING CO., INC., CAMDEN, NJ 
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PROVED IN COMMUNICATION’S MOST EXACTING APPLICATIONS 






t 
\s 
; Whether you want a Midget tube for UHF experimentation on an amateur rig or a giant, air-cooled tube 
: 2 for commercial broadcasting, RCA makes it. The RCA line is complete~and, above all, each tube repre- 
: a sents the utmost in long, trouble-free performance as proved time and again on radio's toughest jobs. When 
: a you invest in an RCA tube you invest in experience—not experiments! 
~ 
e 
= TRANSMITTING TUBES HALF-WAVE MERCURY-VAPOR RECTIFIERS 
- Max. Peck Max. Average 
— o No. Type Mex. Input Net Price No. Inverse Voltage Plate Current Net Price 
816 5,000 Volts 125 a. $1.00 
801-A Triede 42 Watts | $3.45 866-A /866 10,000 Volts 0.25 «. 1.50 
7 802 Pentode 33 Watts 3.50 872 7,500 Volts 1.25 4. 9.00 
. 803 Pentode 350 Watts 28.50 872-A 10,000 Volts 1.25 4. 11.00 
4 
) 804 Pentode 150 Watts 15.00 TELEVISION TUBES 
805 Triode 315 Watts | 13.50 No. Description Net Price 
s 806 Triode 1000 Watts” 22.00 3AP4 /906P4 3" Kinescope $13.75 
f 807 Beam 75 Watts 3.50 5AP4/1805P4 5” Kinescope (Short Bulb) 22.00 
) 808 Triede 200 Watts 7.75 5BP4 /1802P4 5’ Kinescope 22.00 
t 809 Triode 100 Watts* 2.50 1847 Amateur Iconoscope 24.50 
" 810 Triode 620 Watts* 13.50 CATHODE-RAY TUBES 
611 Triode 225 Watts” 3.50 No Screen Net Price 
7 812 Triode 225 Watts* 3.50 3AP1 /906P1 3” Green Phosphor $13.50 
813 Beam 360 Watts 22.00 902 2” Green Phosphor 7.50 
815 UHF Twin Beam 75 Watts* 4.50 913 1” Green Phosphor 4.00 
: 625 Inductive Output 100 Watts 34.50 UHF ACORN TUBES 
826 UHF Triode 125 Watts 19.00 No, Description Net Price 
ye 628 Beam 270 Watts* 17.50 one Pentode. Amplifier, Detector ey 
. : * Triode. Detector, Oscillator 3. 
c ana A une te 4 my joven py 956 Pentode. Super-Contro!l Amp. 5.00 
) — * ’ 957 Triode. Low-drain filament 3.00 
a 1623 Triode 100 Watts 2.50 958 Triode. Low-drain flament 3.00 
: 1624 ane? 54 Watts 3.50 959 Pentode. Low-drain filament 500 
1628 HF Triode 50 Watts 32.00 
‘ 8000 Triode 620 Watts* 13.50 No ye pea Net Price 
» 8001 Beam 300 Watts 27.50 9001 Pentode. Amplifier, Detector $2.50 
$ 8003 Triode 330 Watts 12.00 9002 Triede. Detector, Oscillator 2.00 
| 8005 De Luxe Triode , 300 Watts 7.00 9003 Pentode. Super-Contro!l Amplifier 2.50 
) 
*ICAS Rating PRICES SUBJECT TO CHANGE OR WITHDRAWAL WITHOUT NOTICE 

































RCA PUBLICATIONS and ENGINEERING DATA 
Designed to heen you technically up-to-the-minute 


RCA GUIDE FOR TRANSMITTING TUBES—Covers all RCA air-cooled types plus 
typical circuits and much important new construction data. Net price, 25¢ 
RC-14 RECEIVING TUBE MANUAL—A virtual encyclopedia covering 333 different 
receiving tubes. Contains 256 pages including a new 38-page supplement. 

Net price, 25¢ 
HB-3 ALL TYPES TUBE HANDBOOK —A reference manual on all RCA transmitting, 
receiving, cathode-ray, television and special purpose tubes. Sold on subscrip- 
tion basis—write Commercial Engineering Section, RCA, Harrison, New Jersey. 
RCA HAM TiPS—The RCA periodical published exclusively for the amateur. 
Newsy, instructive and helpful. Ask your distributor for copies. FREE ON REQUEST 
1275-B RECEIVING TUBE FOLDER—Includes salient characteristics, connections and ; 
special classification index of all RCA Receiving Tubes. FREE ON REQUEST / 


RCA PHOTOTUBE BOOKLET— Designed to give a clear understanding of phototube 





theory and operation. Net price, We 
INSTRUCTION BOOKLETS— These little booklets give full details on any individual 
RCA Transmitting or Special-Purpose Tube type. FREE ON REQUEST 


TT-100 TRANSMITTING TUBE FOLDER — Maximum ratings and typical operating 
conditions of all RCA Transmitting and Special-Purpose Tubes. FREE ON REQUEST 











A SERVICE OF THE RADIO CORPORATION OF AMERICA « For Canadian prices write to RCA Victor Company, Limited, Montreal 
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NAME OF COMPANY cTTy ADDRESS TELEPHONE MANAGER PRODUCTS 

Radio Specialties Co Los Angeles, Cal 19456 S. Figueroa St Prospect 7272 Preston Dooley Tranamitting tubes, dieses, parte and equipment 

Radiotone Ine Hollvwood, Cal 7356 Melrose Ave York 7204 W. H. Snow Recording machines, recording amplifiers, ry 
eording accessories . 

Radio Transceiver Laboratories Richmond Hill, N. ¥ 8614 117th St Virginia 7-6428 Frank Jacobs Portable and pack transmitters, pack receive, 
field atrength meter ’ 

Rainbo Record Co Los Angeles, Cal 6400 S. Crenshaw Rivd Pleasant 1-1155 Harold EF. Markowitz Recording dise 

Rangertone, Ine Newark, N.J 73 Winthrop St Humboldt 2-0123 R. H. Ranger Recording needles, signature chimes Es 

The Rauland Corp Chicago, TH 4245 N. Knox Ave Mulberry 5000 R. M. Gray Microphones amplifiers, turntables, recon, 

Webeter Rauland changers, phonomotors, piekupe 

Rav-O-Vae Co Madison, Wis 2317 Winnebago St Radger 192 N.D. Vea A, R and C batteries = 

Reeoton Corp New York 178 Prince St Walker 5-6151 S. Neater Sapphire and steel cutting needles, sapphin 
playback needles, ateel tranecription needles, 
record renewer for acetate records, recording 
blanke 

Rek-)-Rat Corp New York 173 Lafavette St Worth 4-8524 G. Silber Reeording turn tables, overhead feed mechan. 
isms and accessories 

Remler Co. Ltd San Francisco, Cal 2101 Bryant St Valencia 3435 H. L. Parker Attenuators 

Robinson Recording Laboratories Philadelphia, Pa 35 S. Sth St Walnut 6800 W. P. Robinson Recording machines, tranecription turntable = 

The Charles FE. Schuler Engineering Co. Newark, O 109 Cambria Dr 4319 Charles EB. Schuler All types radio antenna, both galvanized end 
painted 

Scientific Radio Service University Park, Md 4301 Sheridan St Hyattaville 0535 H. D. Bisenhauer Piezo electric crystale and holders 

Seattle Radio Supply Ine Seattle, Wash 2117 Second Ave Seneca 2345-6-7-8 R. C. Jamea Sr Tubes, transformers and all material for trans. 
mittere up to 5000 watte 

Shure Brothers Chicago, TH 225 W. Huron St Delaware 8381 John A. Rerman Microphones, microphone atands, accessories, 
pickups, call letter nameplates 

Mark Simpson Mie. Co. Tre New Vork 186-194 W. Fourth St Cheleea 2-82316 L. Werner Sound equipment 

Hector R. Skifte St. Paul, Minn St. Paul Hotel Cedar 5511 Hector R. Skifter Custom built tranamitting equipment 

Sound Apparatus Co New York 150 W. 46th St Rrwvant @-8776 A W. Niemann Graphie sound level recorders, Model PL, PS 
automatic frequency reaponae recorder 

Sound Contro Dee Moines. Ta 412 Ninth St 4.2004 Allan H. Frankle Studio oumipment, recording equipment and 
aupplies; high fidelity audition and moni 
toring equipment 

Speak-O-Phone Recording and New Vork 22 West 60th St Columbue 55-1350 C. A. Austin Reeording equipment, acetate discs 


Equipment Co 



















































































Speedy-Q-Sound Effects Los Angeles, Cal 1344 So, Flower St Proapect 2035 Harry Gennett, Jr Sound effect records 

Spokane Radio Co. Inc Spokane, Wash 611 W. First Ave Main 3213 M.H. Willis Recording equipment and supplies, remote 
amplifiers, audio and studio speakers, parts 
tubes, custom building 

Standard Plectrical Products Co St. Paal, Minn 300 E. Fourth St Cedar 2211 Solen M. Goffatein Variable transformers, relave 

Standard Transformer Corp Chicago, I 1500 N. Halsted St Mohawk 5300 Cc. L. Pugh Transformers, packs 

Sundt Engineering Co Chicago, 1 4757 Ravenswood Ave Longbeach 7778 G. BE. Spates Neon tubes, neon pocket testers, tuning wands. 
search protector tubes 

Swan Pngineering ¢ r Newark, N. J 410 Frevlinghuvsen Ave Bigelow 8.2020 George Swan Fabricated bent tubular parts 

Talking Devices Co Chicago, I 4447 Irving Park Rd Palisade 5610 L. H. Ottofy Dises, instantaneous and wax, recording ma 
chines, phonograph turntables, record making 
equipment 

Tavior Tubes Ir Chicago , I 234 Armitage 1730 Rex L. Munger Transmitting tubes 

ech Laboratories Jersey City, N. J 7 Lincoln S Journal Square 4-1005 M. Bjorndal Potentiometers, pads, gain seta, tap switches 

resistance boxes, attenuators, resistors 

Thordarson Electric Mig. Co Chicago, I 500 W Whitehall 6444 J. D. Fortune Transformers, filter reactors, automatic voltage 
regulators 

Timber Engineering Co Washington, D. C 1387 Connecticut Ave. Decatur 1052 Harry G. Uhl Timber connectors for radio towers 

Tower Saies & Bree C Por Ore Railway Exchange Bldg. C. H. Fisher Vertical radiator installation, including piers 
steel erection, ground system, lighting ané 
painting 

The Tripiett Electrical Instro- fton : i 323-W N. A. Triplett Milliammeters, wattmeters, ammeters, volt 

ment Co meters, decibel meters, testing and measuring 

equipment 

Truscon Steel Co Y oungstowr, 3-2171 Geo. F. Bateson Self supporting vertical radiators, uniform cross- 
section guyed masts, copper mesh ground 
screens 

The Turner Co Cedar Rapids, Ta 909 17th St. N.E. 3-2607 H. W. Johnson Crystal, dynamic microphones, micrephon® 
accessories 

The Union Metal Mig. Cc Canton, Ohic W. B. Vick F.M. and A.M. antenna 

United Electronics Co Newark, N. J Humboldt 2-0577 C. A. Rice Transmitting tubes, rectifiers 

United Sound Engineering Cx Holiywood, Cal Granite 6181 R. J. Thompson Remote “amplifiers, speech input and _ tran- 
scription equipment 

States Gypsum Cc Chicago, Il 300 W. Adams St. State 6100 S. P. Walker Sound insulation and acoustical materials 

United Transiormer Corp New York Canal 6-1080 I. A. Mitchell Transformers, reactors, voltage regulators, 
filters, line equalizers, ‘ecordin equalizers, 
laboratory equipment 

Universal Battery Cc Chicago, Il 3410 So. La Salle St. Boulevard 7400 Robert S. Mowry Storage batteries 

—— 





(Continued on Page 3£0) 
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ANOTHER TRUSCON ACHIE 














UNIFORM CROSS-SECTION 
me 7 


Nes . 


ML . 


750 feet straight up into the air...a record for 
height in uniform cross-section... that’s the 
job built by Truscon for WGN, the Chicago 


Tribune station! 











and 
oni- 


note And for 1942...’ ruscon has started fabrica- 

tion of two greater “highs”’...the WKY 
tower, 910 feet above ground, at Oklahoma 
. City ...and the WNAX tower, 927 feet above 
= ground, at Yankton, S. D. 


nds, 


Truscon engineering skill and fabricating 
facilities are responsible for the superior per- 
ce formance record of hundreds of guyed and 
self-supporting Truscon Radio Towers. 


Truscon Radio Towers can be depended upon 
vs to remain zm the air and om the air. TRUSCON 
— STEEL COMPANY, Youngstown, Ohio. 56 P< ames 
Sales-Engineering Offices—27 Warehouses. os fis. a a 
Subsidiary of Republic Steel Corporation. ee ee 

pit herr ae @ 


750-foot Truscon Tower, WGN, Chicago 





rs, 
rs, 


. TRUSCON 222°" TOWERS 
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NAME OF COMPANY 


Universal Microphone Co. Ltd. 


Universal Motor Company 


Utah Radio Products Co 


Ward Leonard Electric Co 
Webster Electric Co 


Western Electric Co 
(See Graybar Electric Co.) 


Webster Co. 


Western Sound & Electric Labs. Inc. 


Westinghouse Electric & Mfg. Co 


Weston Electrical Instrument Corp 


Willard Storage Battery Co. 


Wincharger Corp. 


John Wright Instrument Maker 





cITy 


Inglewood, Cal 


Oshkosh, Wis. 


Chicago, Ill. 


Mt. Vernon, N. Y. 


Racine, Wis. 


Chicago, Tl. 


Milwaukee, Wis 


Baltimore, Md, 


Newark, N. J. 


Cleveland, O. 
Sioux City, Iowa 


Portland, Ore. 


WESTON 


TYPE 30 


VOLUME LEVEL 
INDICATOR 
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ADDRESS 


424 Warren Lane 


Universal Drive 


820 Orleans St. 


31 South St 


Clark & De Koven Aves 


5622 Bloomingdale St 


311 W. Kilbourn Ave 


2519 Wilkens Ave 


614 Freylinghuysen Ave 


246 E. 131st St. 
E. 7th and Division Sts. 


5212 S.E. 86th Ave. 


TELEPHONE 


Orehard 7-4216 


613 


Superior 8388 


Fairbanks 4-1015 


Jackson 6776 


Merrimac 3100 
Daly 5382 


Gilmore 7320 


Bigelow 3-4700 


Glenville 2600 


8-6513 


Sunset 4902 





With improved pointer action which reduces fluttering to a mini- 
mum, plus a widely spaced scale with minimum markings, the 
WESTON Type 30 Volume Level Indicator forestalls eye-strain 
and fatigue ... materially aiding the operator in maintaining a high 
standard of signal quality. Complete information on Type 30, as 
well as on other instruments for use in broadcasting, communica- 
tions and allied fields is available. Write to Weston Electrical 
Instrument Corporation, 641 Frelinghuysen Ave., Newark, N. J. 


J 


Cc 


MANAGER 
R. Fouch 


. J. Gaffney 


O. F. Jester 


H. T. Hayden Jr. 


Henry G. Kobick 


Chas. Cushway 


Edw. M. Dieringer 


=. T. Morris 


E. Jenkins 


». M. Sutherland 


M. M. Lasensky 


John Wright 


BROADCASTING e 


PRODUCTS 


Recording machines, cutting stylii, cutti 
heads, recording blanks, recording amplifies 
microphones, stands, cables and ac . 
equipment, microphones, amplifiers, micro. 
phone stands, and accessories, recording ma. 
chines, dises, needles, stylii 


Auxiliary generating sets 


Speakers, transformers, volume and tone 
trols, jacks, switches, potentiometers, 
stats, plugs, vibrators 


Rheostats, relays, resistors 


Recording heads 


Turntables, record changers, pickups 


Amplifiers, microphones, 


recording equipment, 
recorders 


Amplitude and frequency modulated — trang. 
mitters, custom built studio equipment, 
transmitting tubes, antenna phasing and 
tuning equipment, instruments, meters, relays 
studio and tower lighting equipment, trang. 
formers, transmitting capacitators, cireuit 
breakers, power entrance equipment, switches 
and indicating lights 


Voltmeters, ammeters, ohmmeters, volt-ohm- 
milliammeters, decibel meters, volume level 
indicators, tubecheckers, panel instruments 


Storage and dry batteries for radio and broad- 
éasting purposes 

Radio towers (guyed) lighting equipment, an- 
chors, erection, ground system 


Custom built electrical instruments, repair 
service 





INSTRUMENTS FOR EVERY 
COMMUNICATIONS NEED 


Model 45 
Precision 
Portable DC 
instruments 





Model 430 
Portable 
AC-DC 
Instruments 





Model 763 
Direct- 
Reading 
Ohmmeter 





Po ee 





Model 665 








Volt-Ohm- 
Milliammeter — 
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News Gets Around! | 


4 
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a b| 
| fa 
5 Hl wD i KGW ena Keys 
ds \ RPp, &), 
x es xt KFFA WFIN ep EQ Ay ~o_ 
| Xx age WIHL w - by by, 
= fees | gt ce govt LBC Wie "ag "ag 
ved y rg? ran)! ae WCBI WLAG kw "Wro 0 2 
crap “ KD IL 
in i * ¢ 4 
ireuit 4 Ae) S “A 4 J WMSL KF Vz a) 
itches ae KCR X 
; x Rd RS q™ «JO “ fw Wo» <p Op <> 
a + 4° Ksc}) KXL wy TN 4 
= y 4 4 g? ge wrist ROL ka e hp 4. 
—a 4 x) t 8, 4 
road. ” re s we R b Ye, tp Tp. 
ol Hee £ %S , 
nae x re) x) The news gets around and today’s big news is the efficiency, %, vm y 
a 4, strength and low cost of Wincharger Vertical Radiator. % ? o y 
bi we L F 3 “i im 
a ™ £ s A sensationally increasing number of commercial stations are using these Pe. os 
VERY 4 towers. These stations know their audiences have better listening because 4. OD, 
EED 4 ay the scientific design of Wincharger Vertical Radiators insure the top signal G “ ‘ 
4 N £ strength needed for strong efficient coverage. They also know they have the lr NG w 
HF r) ideal directional array towers, because slender, uniform, cross sections insure “7 
se: -_ current distribution that closely follows the ideal sinusoidal curve. S 
4 O a 
4 fe . But, efficiency alone is only a part of the story. The sturdy Wincharger x 
me Vertical Radiators naturally have * the attractive appearance so essential ~~ 6 
J —-_ to distinguished stations * the durability that shows up in lowered mainten- wc 
A my ance cost. 8 
bal ve Combine all of these advantages with a sensationally LOW INITIAL COST = 
m OG 
%0 bal and it’s easy to see why more stations are using Wincharger Vertical Radia- ae 
je DA 4, tors every day. ~e : 
~ ¥ 
nts | a @ Complete erection service, including lighting equipment, anchors, base and a bal 
TV 4, gy 2 
ws —s” «6S ground system, is available. £ 
AN 
; 4 %,, % ny WRITE TODAY FOR COMPLETE & $ 
-— * DP “& DETAILS AND QUOTATIONS. S&S v= 
ey 
Ww, . 
+ Mr S 4 
“ty ee, oo, “Moy ~— we 8 3s? eo ra v 
4, Op bi 
> . : Wi mm «=( ° st SF 
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i Cree VERTICAL RADIATOR 
MA WINCHARGER CORPORATION SIOUX CITY,IOWA 
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“STAR” SAPPHIRE 





A scientifically curved duralumi- 
num shonk, tipped with the finest 


meets the record 


duces without the slightest trace of 





SAPPHIRE CUTTER 


A professional stylus of the fin- 


with potented hand-lapped edge. 
Good for 10 or 15 hours, may then 
be resharpened. 
shank. This needle may also be had 
mounted in « special dural shank 





TRANSCRIPTION 


shadowgraphed to 


signed to reduce record wear. 





Write for our complete catalog 


DUOTONE << 00 














| MAKERS OF RECORDING, RELATED KQUIPMEND 





H. W. ACTON CQ. Tne 370 Sev 
enth Ave. New York. Telephone: 
Longacre 5-4884. Manager: Harold A 


Bengeyfield. Manufactures: transcrip 
tion needles, steel cutting needles 

THE ALLIANCE MFG. Co Al 
lianee, O. Telephone : 6249. Manager: 
P. Turner. Manufactures : phonograph 


motors and turntables. 
ALLIED RADIO Corp S33 W 
Jackson Blvd. Chieago, Tl. Tele 
Yoone Haymarket 6800 Manager 
V. F. Marsh. Manufactures: reeord 
ers, dises, needles, turntables, repro 
ducers 

ALLIED RECORD MFG. Co.—1041 
N. Las Palmas Ave., Hollywood, Cal 


Telephone : Hollywood 5107. Manager 
TIwouis 1 Goldberg Manufactures 
transeription processing and pressings 
ALLIED RECORDING PRODUCTS 
Co.— 2109 48rd Ave., Long Island City, 
—_. 2 Telephone Stillwell 4-2318 
Manager: J. Strauss. Manufactures 
recording machines, reeording blanks, 
recording amplifiers, accessories 


THE ASTATIC Corp—S830 Market 
St., Youngstown, O Telephone 


45213. Manager: R. T 
Manufactures 
heads, 


Schottenberg 
piekups, reeording 


accessories 


AUDAK Co-—S00 Fifth Ave. New 
York City Telephone: Lackawanna 
4-3723. Manager: George V. Sullivan 


Manufactures 
microdyne 


AUDTO DEVICES Ine 


pickups, cutting heads, 


1600 Broad 


way, New York City Telephone 
Cirele 5-5696. Manager: C. C. Pell, Jy 
Manufactures: Reeording dises, cut 
ting and playback needles, recording 


accessories 

BRUSH DEVELOPMENT Co 
Perkins Ave., Cleveland, O 
Endicott 3315. Manager 
Phillips. Manufactures 
ord cutters 


3311 
Telephone 
Vietor B 
pickups, ree 


CANADIAN MARCONT CO.,, Ltd 
211 St. Sacrament St.. Montreal. Tele 


phone: Marquette TOS1. Manager: M 
M. Elliott. Manufactures: turntables, 
recording equipment 

< 2 ARK PHONOGRAPH RECORD 

O. Inc.—216 High St., Newark, N.J 
hs ol Humboldt 2-O880. Man 
ager : George H. Clark. Manufactures 
transcription processing and pressings 
a Chicago, T11., 221 N. La Salle 
atral 5 q5. 

COI LINS RADIO Co 
hve Cedar Rapids. Ta, 
S197. Manager: M. H. Collins. Manu 
factures: recording amplifiers 
F. L. COOK—G606 Parkman Ave., Los 
Angeles, Cal, Telephone: Fitzroy 
9833. Manager: F. L. Cook. Manufae 
tures: recording dises, needles, cut 
ting stylii, sapphires, playback needles 
DUOTONE CO Ine—799 Broad 
way, New York City. Telephone: Or 
14 1410 Manufactures: recording 
ana pla vi hack needles. 
FAIRCHILD AVIATION 
SS8S-06 Van Wreck Blvd.. 
I.. N. ¥. Telephone: 
Manager: B. H. 
> recordi ng 


10n tur 





2920 = Ist 
Telephone : 


¢ 





Corp 
Jamaica, L 
Jamaica 6-3800. 
Collins. Manufac- 
anlemaek: pickups, 
rntables, recording ac- 











FEDER AL RECORDER Co. 














Ine.— 

630 S. Wabash Ave. Chicago, Tele- 
hone i . . Manager: Jack 

i Ms recorders, ac- 
eS. recording and 

G ARR ARD SALES Corn. — 296 
dwar New York. Telephone: 

or 2 3 er: Wm. Card- 

M record changers, 





t ors. pickups, 

COMP ANTES—Quincy, Til. 
e: Main 522. Manager: F. 
ger. d et : 


eases. 





GC IU LD. MOO oe 







Co.—395_ Broad- 
wary. New York. 4 Telephone: 
v 4-S082. tp ger: Sidney S. 


d. Manufactures 
needles 


Go 


: recording blanks, 
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HARRIS MFG. Co. 
St.. Los Angeles, Cal Telephone : 
Fitzroy 6026. Manager: J. Henry 
Harris. Manufactures:  transeription 
playback instruments, needles 

IMPERIAL RECORD Co 2 W 
46th St... New York, N. VY. Manager: 
Bli BE. Oberstein. Manufactures: ree 
ords 

McDONALD 


2422 W. Tth 


RECORDING & EN 
GINEERING SERVICKH—415 N 
Harper Ave., Los Angeles, Cal. Tele 
phone: Wyoming 0802. Manager: Clif 
ford C. MeDonald. Manufactures: eus 
tom built reproducing equipment, re 
eording machines. 


MEMONOX = Ine—405 N Maple 
Drive, Beverly Hills, Calif. Telephone : 
Bradshaw 2-4479. Mannger: Walter 
Fagan. Manufactures: reeording and 
transeribing instruments 

MILES RBEPRODUCER Co 812 
Rroadway, New York City. Tele 
phone: Gramerey 55-9466. Manager: 
J. M. Kuhlik. Manufactures: sound 


on film reeording 
ing machines 


MIRROR RECORD 
25th St.. New 

Chelsea 3-22292 
Trautwein 
equipment, 
needles, 


machines, reprodue 


Corp 58 W 

York City. Telephone : 
Manager Paul K 
Manufactures: reeording 

reeording blanks, reeording 

playback needles 

PACIFIC SOUND EQUIPMENT 

Co T2782 Melrose Ave... Hollywood, 


Cal. Telephone: Wyoming 6987. Man 
ager: Robt. G. Metzner. Manufae 
tures: reeording machines, transerip 


tion playbacks 


PERMO PRODUCTS 
Ravenswood Ave., Chieago 
Rriargate 2420. Manager 
Hummel Manufactures 
tion reproducing needles, 
stylii 


PHONOGRAPH 
Co. Ine.—42 


G415 
Telephone 
Fr. N 


Corp 


Transerip 
reeording 


NERDLE 
Dudley St., 


MFG 


Providence, 


R. 1. Telephone: Dexter 5952. Man 
ager: J. H. Moody. Manufactures 
eutting needles, playback needles 


POINSETTIA The 


Pitman, N. J 
Telephone 


Pitman 511. Manager: F. 
Warner. Manufactures: sound record 
ing equipment, reeord processing 
equipment, record factory equipment 
PRESTO RECORDING Corp—242 
W. 55th St.. New York City. Tele 
phone: Cirele 55-7760. Manager: R. C 
Powell. Manufactures: portable and 
stationary sound recording equip 
ment, blank dises, cutting and playing 
needles, transcription turntables, ac 
cessories 


B. A, PROCTOR Cos Ine.— 230 Park 


Ave. New York City. Telephone: 
Murrayhill 6-7542. Manager: F.C. W. 
Thiede. Manufactures: pickups, re 
cording machines, sound effects, re 
producing units, 

RADIAD SERVICE—1h4 FE. Erie 
St.. Chicago, Il. Telephone: Superior 
1275. Manager: Edward L. Foertsch. 
Manufactures: turntables, record cab 
inets, albums. 

RCA MANUFACTURING Co. 


Front & Cooper Sts.. Camden, N. J. 
Telephone: Camden SOOO, Manager: 
I. R. Baker. Manufactures: transcrip 
tion turntables, 

RCA VICTOR Co. 
St... Montreal, C 
Wellington 3671. 
Murray. 


Ltd.—976 Laeasse 
anada. Telephone: 
Manager: J. L. Me- 
Manufactures: recording 
equipment. acetate recording blanks, 
RADIO SPECIALTIES Co—1956 
S. Figueroa St., Los Angeles, Cal. 
Telephone : Prospect 7272. Manager 
Preston Dooley. Manufactures: re- 
cording discs. 





RADIOTONE Ine.—7356 Melrose 
Ave., Hollywood, Cal. Telephone: 


York 7204. Manager: W. 
Manufactures: recording instruments, 
playback systems, acetate recording 
discs and accessories. 


H. Snow. 
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RAINBO 
Crenshaw 
Telephone : 
Harold BE 


recording 


RECORD Co— eae 
Blvd., Los Angel 

Pleasant 1-115 5, Mat 
Markowitz. Ms antag 


dises 






























































































THE RAULAND Corp.—49@ 
Knox Ave., Chieago. Tele phones 
berry 5000. Manager: R. M, 


Manufactures 


turntables, 
changers, piekups 


RECOTON Corp, 178 Pring 
New York City. Telephone: W 
5-G151. Manager: S. Nester, 
factures: sapphire and steel 


needles, sapphire transcription he 
sapphire playback needles, 
blanks 


REK-O-KRUT 


Corp.—173 La 


St. New York City Telephe 
Worth 48524. Manager: G, 


Manufactures : 
and overhead 
neeessories 


recording 
feed 


turn 
mechanisms 


ROBINSON RECORDING 

ORATORIBS—35 8S. 9th Sty 
delphia, Pa, Telephone: Walnut 
Manager W. BP. Robinson. Ma 
tures: reeording machines, trap 
tion turntables 


SHATTLE RADLO SUPPLY J 
2117 Seeond Ave. Seattl, W 
Telephone: Seneea 2345. Managery 
(. JIames, Sr. Manufaetures: 


dueers, turntables, 


SHURE BROS. -225 W 
Chieago. Telephone 
Manager J \ 


recorders, 
Huron 


Delaware & 
Rerman. Maw 


tures: piekups 

MARK SIMPSON MFG. Co, B 
186 W. 4th St.. New York City, 
phone: Chelsea 2-3316. Manager: 
Werner. Manufactures: sound 
ment 

SOUND CONTROL 412 Ninth 
Des Moines, Lowa. Telephone: 4 
Manager: Allen H. Frankle. Maw 
tures: recording equipment § 
SPEAK-O-PHONE RECORDINGE 
EQUIPMENT Co-23 W. 60th 
New York City. Telephone: Colwmtit 


5-1250 
factures 
dises 


SPEEDY -Q-SOUND BEFFECT 
1344 So. Flower St.. Los Angeles, @ 
Telephone: Prospect 2085. Manager 
Harry Gennett, Jr. Manufaetores 


Manager: ©. A. Austin, Mame 
recording equipment, aceit 





sound effeet records 

SPOKANE RADIO Co, Tne.—61L¥ 
First Ave.. Spokane, Wash, Tele 
phone: Main 8218. Manager: M. B 
Willis. Manufactures: recording equip 
ment and = supplies 

TALKING DEVICES Co.—4447 Itt 
ing Park Rd., Chicago, TI. Telephon 
Palisade 5610. Manager: L. H. Otte 


instantaneous al 
recording machines, rect 


equipment, 


UNIVERSAL MICROPHONE 0, 
Ltd.—424 Warren Lane, Inglewos 
Cal. Telephone: Orchard 7-4216, Ma 
ager: J. R. Fouech. Manufactures: ; 
cording machines, cutting stylii, 
ting heads, blanks, recording ant 
fiers, 


WEBSTER ELECTRIC Co, — Clark 
and De Koven Aves. Racine, Wis 
Telephone: Jackson 6776. Managet: 
Henry G. Kobick. Manufactures: 
cording heads. 


WEBSTER Co. 
St... Chicago. 
3100. Manager 
ufactures : turnts ibles, 
pickups. 

WESTERN SOUND 
TRIC LABS. Ine. 
Ave., Milwaukee, 
Daly 5382. Manager: 
inger. Manufactures: 
ment, recorders. 


fy. Manufactures: 
Wax 
making 


dises, 


5622 Bloomingdale 
T ele »phone : Merrimac 
Chas. Cushway. Mat 
record changers, 


AND ELEC 
311 W. Kilbourne 
Wis. Telephone: 
Edw. M. Diet 
recording equi 











WORLD’S 
LARGEST MANUFACTURERS OF 


SOUND RECORDING 
EQUIPMENT and DISCS 


f 


PRESTO RECORDING CORPORATION 


242 West 55th Street j e New York, N.Y., U.S.A 
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FCC RULINGS AND DEFINITIONS 


FOR FM 


STATIONS 





Special Authorization to Expedite 
Beginning of Operation 


For experimental 
(FM) broadeast stations to expedite 
commercial operation, the Federal 
Communications Commission now of 
fers further aid to FM. broadeasters 
in their transition period by preserib- 
ing: 

A person holding a construction 
permit for a commercial high frequency 
broadeast station may be permitted to 
operate on a temporary basis with 
equipment delivering a less effective 
signal than that required to render 
service to the entire area specified 
under the rules applicable to such sta- 
tion, provided, the applicant demon 
strates that he has made a bona fide 
effort to comply with the terms of 
his construction permit. Such showing 
must include photostatic copy of 
acknowledgment of order for transmit 
ter and promised delivery late. 


Clarification of Trade Area Re- 
quirements for Applicants 


high frequeney 


For the purpose of providing more 


effective use of the limited number 
of channels available for high fre 
quency broadcast stations (FM), the 


Commission today amended the Rules 
and Regulations Governing High Fre 
quency Broadeast Stations so as to 
clarify the requirements as to the 
areas to be served. Under the amend 
ment the 35 channels are divided in 
three groups as previously. However, 
the extent of the service area of sta 
tions operating on these frequencies 
is defined more specifically. 

The term “basic trade area” and 
“limited trade area” are coined for 
the purpose of defining and establish- 
ing the area to be served by high fre 
quency broadeast stations. In addi 
tion to these two areas. rural areas 
are also recognized as service areas. 
The meaning of rural area as used for 
this purpose is substantially the same 
as that defined by the Census Bureau 
except for certain modifications for 
radio purposes. Trade areas, both basic 
and limited, are selected as the best 
means of establishing the service of 
high frequency stations. 

This basis has been selected because 
the limitation of the trade areas as 
established corresponds in general with 
the social and cultural interests of 
the community and also the area 
which a high frequency broadcast 
station can serve with good technical 
service both day and night corresponds 
in a large measure with the majority 
of such areas. The aggregate of all 
the basic trade areas includes the en 
tire area of the United States and thus 
the entire population will receive serv- 
ice under the plan except where tech- 
nically and economically it is not 
possible to render service throughout 
some areas 

There will be approximately 625 
basic trade areas. The Commission will 
establish the boundaries of these areas 
on the basis of a showing made by ap- 
plicants and other Government eco- 
nomic radio coverage data. Special 
consideration will be given to the radio 
coverage limitations, but as far as 
possible, the retail trading area will 
be followed. Bach area will have one 
or more stations designed to serve the 
entire area, but since the area may 
vury widely in size, the effective radia- 
tion (determined by antenna height. 
antenna gain and power) from stations 


in different areas will vary widely. 
To permit the stations in the large 
cities to extend their areas beyond 


the trade area would necessarily re- 
sult in a situation where some areas 
which could otherwise support a sta- 
tion would not be able to do so. and 
as a result, the plan for uniform 
distribution of service where tech- 
nically and economically feasible would 
be impaired. 
Limited trade 
for the purpose of 


areas 


are established 
permitting service 


to cities and their trade areas so that 
the many cities which are not listed 
as principal cities of basie trade areas 
may have stations to cover the sphere 
of economie influence of such = city. 
These areas in general are much 
smaller than basie trade areas and 
do not follow a uniform = pattern 
throughout the United States but are 
determined by loeation of eities in 
their respective spheres of economic 
influence, 

Twenty-two channels are assigned to 
be used by stations serving basie and 
limited trade areas in whieh the city 
in which the station is located has a 


population of over 25,000. Six ehan 
nels are reserved for the basie and 


limited trade areas in whieh the city 
in whieh the station is loeated has 
population less than 25,000. 

In case an application is submitted 
for a station to serve an area which 
has not been established and reeog 
nized by the Commission as a service 
area for high frequeney  broadeast 
stations, the applicant must submit 
the necessary data to permit the estab 
lishment of the area as a service area. 
In ease of basie trade areas, a com 
posite map should be made from the 
several sourees on retail trading areas. 
The following are recognized sources 
of information: J. Walter Thompson 
(Retail Shopping Areas)‘, Hearst 


Magazines, Ine. (Consumer Trading 
Areas)', Rand MeNally Map Com 
pany (Trading Areas)*®, and Hag 


stron Map Company's Four Color Re 
tail Trading Area Map,*. If other re 
liable sourees of information are avail 
able, they may also be drawn on the 
composite trade area map. This map 
may best be made on copy drawing 
paper with the area boundaries from 
various sources in different colors. 

Stations designed to cover a limited 
trade area must also have an estab 
lished service area. The Hagstrom 
May Company's Four Color Retail 
Trading Area Map may best be used 
to assist in determining the service 
area, 

In covering a trade area, the trans 
mitter must be so located that good 
service is delivered to the trade center 
of such area and the field intensity 
contour bounding the service area of 
the station should conform generally 
with established boundary of the trade 
area. In rugged terrain or sparse popu 
lation, special consideration must be 
given to the service area in light of 
the engineering and economic factors 
involved. A station designed to serve 
a basic trade area in which the prin- 
cipal city constitutes one of the metro 
politan districts, as determined by the 
Census Bureau, must deliver a signal 
of at least 1 mv/m throughout the 
business district of each city in the 
metropolitan district with population 
over 10,000. 


Seven channels are assigned for 
stations designed to serve primarily 
large rural areas which cannet be 


served satisfactorily by stations serv 
ing basic and limited trade areas due 
to technical or economic limitations. 
These stations are permitted to serve 
principal cities or other cities pro- 
vided that in giving this service, they 
do not sacrifice their rural service 
which the station is designated to 
serve. These stations cannot be located 
so that their service area coincides 


Maps prepared by J. W. Thompson and 
Hearst Magazines, Inc., are contained 
in the Market Data Handbook of U. S. 
Domestic Commerce Service, No. 30, ob- 
tainable from Superintendent of Docu- 
ments, Government Printing Office, Wash- 


ington, D. C. Price, $2.50 per copy, 
Also available from American Map Co., 
Inc., 16 East 42nd Street, New York 


City, and Hearst Magazines, Inc., Market- 
ing Division, 57th & &th Avenue, New 
York City. 

* Available from Rand McNally Map Com- 


pany, 536 South Clark Street, Chicago, 
Il., at a cost of $11.00 in the paper 
edition 


° Available from Hagstrom Map Company, 
20 Vessey Street, New York City, at a 
cost of $10.00 in the paper edition. 
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with limited or basie area station. 
The location ordinarily would utilize 
high topographieal locations to permit 
of the coverage of large rural areas 
whieh must be at least 15,000 square 
miles exeept in special eases provided 
in the rules. The purpose of these sta- 
tions is to round out the service to the 
rural area which these stations ean 
supply, but eould not be supplied by 
the stations designated to serve trade 
areas. The key to these stations is 
large rural coverage without competi 
tive advantages over trade area sta 
tions, 

Ry Seetion 8.222 (dd), an area of 
unusual characteristics is reeognized as 
a service area which does not fall un 
der the pattern as outlined above. 
Such an area will be recognized as the 
service area of a station only in spe 
cial cases where a definite need ean 
be shown and where unfair competi 
tion will not arise. The general plan 
as outlined for the areas in Seetion 
3.222 (a), (b) and (e) is necessary 
to give a well rounded out technical 
serviee and ereate a sound economic 
basis for allocation. This special serv 
ice area is established only for the 
very unusual case whieh may arise 
but whieh must not result in a sub 
stantial departure from the purpose 
and plan in rendering service to the 
public by means of high frequeney 
broadeast stations, 


Requirements for Contour Maps 
in Establishing Service Areas 


It has come to the attention of the 
Federal Communications Commission 
that uneertainty exists regarding the 
exact requirements of Section 1 (u) 
of the Standards of Good Engineering 
Practice coneerning High Frequency 
Broadeast stations. The following ad 
ditional information is supplied to 
avoid unnecessary work on the part 
of applicants and to insure that only 
essential data is included in applica 
tions for high frequeney broadeast sta 
tions, 

Section 1 (b) of the Standards sets 
out the procedure to be followed in 
taking into oeccount the effect of 
topography on the service areas of pro 
posed high frequeney broadeast sta- 
tions. Profile graphs must be drawn 
along at least eight radials from the 
proposed site of the station. These 
profiles should be equal or greater in 
length to the radii of the roughly 
estimated service area. They are 
divided into not less than ten equal 
sectors and the average elevation of 
each sector determined, In no 
should the length of a 
excess of five miles. 

The profile for a sector should be 
plotted by contour intervals between 
40 and 100 feet and where the in 
formation permits at least 10° points 
should be plotted, i.e., the distances 
should be indicated corresponding to 
the various contours. In instances of 
very rugged terrain where the use of 
contour intervals of 100 feet would 
result in several points in a short dis- 
tance, 200 or 400-foot intervals may 
be used in this distance. On the other 
hand, where the terrain is fairly uni- 
form or gently sloping, the smallest 
eontour interval indicated on the topo- 
graphic map should be used although 
only a relatively few points may be 
available in a given sector. After the 
profile has been chartered for a sector, 
the average elevation therein shall be 
determined by one of several approxi- 
mate means. For example, the eleva- 
tions at equally spaced points in a 
sector may be averaged or the average 
determined by means of a planimeter. 
The median elevation (elevation ex- 
ceeded for 50% of the distance) in 
some cases would give more accurate 
results for the purpose and may be 
used. 

The elevations or contour intervals 
shall be taken from the U. S. Geologi- 
eal Topographical Quadrangle Sheets 
for those sections of the country where 


case 
sector be in 


such maps are available. If sue) Mm 
are not published for the area jn ™ 
tion, the next best topographic info 
mation available shall be used, Sua 
information may be obtained for Certaip 
sections of the country from topogranhi 
cal maps available from the Tonnes: 
Valley Authority, Department of jg 
culture (Soil Conservation maps), 9, 
the Bureau of Publie Roads (High, 
way Planning maps), other U,§. eo 
ernment departments and state an 
local governmental agencies, Also hi 
road depot elevations and highway «& 
vations from road maps may be yee 
The data from the Sectional Ags 
nautieal Charts will be accepted whos 
no better information is available 
though these maps show only the 1 
foot contour intervals. Bench mary 
indicated on the aeronautical chars 
ean be used to find approximate elem 
tions between 1000-foot intervals , 
some points along a radial. 

The Commission will not ordinary 
require the submission of the top 
graphical maps beyond 15 miles fim 
the site, but the maps must indy 
the principal city or cities to be gery 
However, the source of the topography 
eal information used beyond this ds 
tanee should be indieated. Tf it tp 
pears necessary, the Commission my 
require the submission of the detail 
supporting information. 

Kach application shall be acop, 
panied by a map showing the 50 a 
1000-mierovolt contours of the ph 
posed station. For this purpose, th 
Sectional Aeronautical Charts or the 
equivalent, having a convenient sak 
may be used, This map shall show th 
radials along which the expected fe 
strength has been determined, In om 
puting the area within the 1000 a 
HO mierovolt contours large bodies ¢ 
water should be excluded (ocean 
gulfs, sounds, bays, large lakes, et 
but not rivers). 

The U. S. Geological Survey Tope 
raphy Quadrangle Sheets may be 
tained from the U. S. Geological Sw 
vey, Department of the Interior, Wat: 
ington, D. C., at a cost of ten cas 
each. The Sectional Aeronautial 
Charts are available from the U4 
Coast ond Geodetie Survey, Denar: 
ment of Commerce, Washington, D.¢. 
at a cost of forty cents each. 


1 
























Locating FM Antennas on Standar 
Radiators 


The purpose of the following it 
clarify the Commission’s requiremett 
regarding the common location om 
tennas for high frequency — (FM 
broadeast stations with those of state 
ard broadcast stations.’ 

The Commission will consider ani} 
plication for authority to install & 
high frequency antenna in accord 
with the principles set forth m? 
rules and standards for high frequet 
broadeast stations independently 
the operating and economic adv 
tages which obtain through comm 
location of two stations. If the st] 
and antenna system comply with the 
Commission’s rules certain addition 
requirements must be met in ode 
to insure that the operation of the 
standard broadeast station is not tt 
versely affected. : 

In the instance where the standin 
broadeast station involved employs § 
non-directional antenna the licen 
will be required to file F.C.C. Form 
No. 306 giving new resistance meas 
ments after the installation and te 
ing of the high frequency broadeas 
antenna. During the installation of th 
antenna and until the new resistal 
determination is approved, the lice 
see should apply for authority to oP 


1See Section 3.45 (e) of the Rules — 
erning Standard and High Pree 
Broadcast Stations and Section 19 of * 
Standards of Good Engineering Pract 
Concerning Standard Broadcast Statio™ 


(Continued on page 366) 
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Sound Equipment 


The standard of every Fairchild manufactured unit and of 
every Fairchild installation is considerably higher than the 
generally accepted standard of the industry. Fairchild con- 
ception and design aim at nothing short of perfection. “Pre- 
cision-built’ means more to Fairchild than just the term. 
PRECISION is a synonym for Fairchild. The thousands of 
present users of Fairchild recording and reproducing equip- 
ment recognize the superb quality—the matchless perform- 

Unit 209-4 ance—of the equipment in their possession and use. 
Dynamic Pickup Prospective users can look with assurance to Fairchild 
Permanent dia- for excellence in any complete installation or in any 
Unit 295 Amplifier- mond point — per- single unit of manufacture — now, or in the future. 


, — ee ee a Write for illustrated literature without obligation. 
or portable use and all . 
studio requirements in with file ——- 
recording, playing back pee nsepaligonsigaiens 
; not i tecords and public ad- Pinon. ~ “pay 000 
dress work. More flexible  *Ponse 50 to - 
than any previous ampli- or 
























“,..it had to satisfy Fairchild 


| 


standarl 
mploys 4 


Unit 199-3 Recorder 


Tice fer. Very compact. The .- «~ @ Designed for studio work 

‘ equalizat ] i ; 
C. Fomg *dualization element is and for portable field 

measit™ Provided to permit a service to meet the pro- } 
and }~ boost of the extremes to Manufacturers of fessional requirements for 
ops compensate for apparent equipment repre- direct lateral recording 
jon ¢ falling off (attenuation) senting the latest and reproducing of sound J _ 


“esistang 2 2 
ne lew °f bass and high fre- advance in sound from 78 R.P.M. or 331/3 . sss 
te op qencies, reproduction R.P.M. discs up to 16 in. Sound Equipment Division 


ai a 


— Recorders @ Amplifiers © Turntables 

19 of th 

 Seatie Cutterheads e Pickups @ Cutting Styli © Needles @ Discs AVIATION CORPORATIO N 
88-06 Van Wyck Boulevard, Jamaica, L. I., N. Y. 
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[BROADCAST EQUIPMENT TYPES ACCEPTED AND RECORDED BY F¢¢ 
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These ers have filed 
with the ing Department Manufacturers of Low Temperature 
way 4 ) - Ne RENE REAR, at ror . ‘ ‘ vere 
( ve BCC te awe Speer COEFFICIENT CRYSTALS WHICH HAVE BEEN 
CATIC NS ¢ INPATATUS ¢ ‘ Y¢ me) Al ) . . . +o , 
pertded. Applicante tnt * ACCEPTED BY THE COMMISSION 
< eC 9 ce ¢ 1 r < 
- io = 
we ¢ YU ¢« S equipme eed ‘ . . > ‘ : ‘ ‘ : 
r, » the FCC bin ewnq Bellefonte Eng. Labs.—Rellefonte, Collins Radio Co.—Cedar Rapids, 
he desc ‘ ‘ Pa Towa 
x ‘ ‘ 4 8 Premier Crvsial Labs. Inc 53-63 estern Electric Co.—New York, 
ah ee Vi. ; } Park Row, New York City \\ ‘I Y WotR 
. : ~ é : : . illiam urnett—San Diego, 
aay } F Che RCA Mfe. Co.—Camden, N. J Calif 
dy Teo ’ 7 Le ) ‘ . 
AMERICAN PIEZO SUPPLY CO. Kan ! recision Pic Servier Baton Ameriean Piezo Supply Co.—Kan 
Cit. M , Rouge La ’ 
: No. €-X-7-C Automat ney sas City, Mo 
indie ~- . Scientific Research Laboratories Blilev Eleetrie Co Union Station 
RBLILEY ELECTRIC CO. Erie, Penns) Hyattsville, Md Building, Erie, Pa 
venin. - Commercial Radio Equipment Co Hipower Crystal Co.—2035 West 
‘ RC46T utomatic temyperat 4 ’ . a) 
contr ‘ 21 East Seventy-fourth Street, fe. harleston Street, Chicago, Tl 
COLLINS RADIO CO. Cedar Rapid Kansas City, Mo Precision Crystal Laboratories 
we Holl ‘ . P.O. Box 326, Springfield, Mass 
; 0 } te} etal Pa! ie . . ‘ » ; 
. eee 4 m " iliste Crvsta ( erriam Theodore 8S \ alpey Holliston. 
Kans 


Mass 
Piezo Electrie Laboratories——New General Eleetrie Co 
Dorp, N.Y N, } 


Schenectady, 





Tene No 5-D 5&5 kw broadenst 
Type No. 5-1-1 5 kw broadenst 


* nev FM broadeast transmitter 
Type No. FM-A50-A 50 kw hieh freavuener 
EM 1 


tran 


mitter 


broadeast transmitter Type No transmitter Type No 5-D-2- 5 kw 
86-A Hieh freavenev broadeast station broadeast transmitter Yype No, 5-DX 
r mon itt approval Ne. 2429 5 kw broadeast transmitter Type No 
\  Hieh freauenev broadeast 5. 5 kw broadeast transmitter Type 
wdulation moniter approval No No. 10-C-A- 10 kw bronadeast transmit 






























































AR Standard broad te Type No. 10-C-B 10 kw bronadenst 
ne veney Monitor approval transmitter Tyne No wD 10) kw 
0. ( x‘ rack i a < No 311-A Standard broadeast transmitter Tye No 10 
No 00-} w t equeney Monitor ap DN 10 kw broadeanst transmitter; Type 
ny Type N« \ w breoac Yyp No 66-A, 66-RB No. 10-F -10 kw broadeast ransmitter 
aaa broadeast tation mod Type No. 50-1) 50 kw broadeast trans 
oval Neo. 1552 } mitter Type No Thee | 0 kw power 
DOOLITTLE RADIO CO. Chicare ? Automatic amplifier: Type No. 60 A0 kw powe? 
Twpe No. ORB-F A mati +~ ev < >. 100-7 100 amplifier 
nit neh Ts ™ ATCT No. 100-¢ wa ete se deter 
; Ne thon a es y Type No. WESTERN ELECTRIC CO. New Yor 
. Ty NX, r A mint ix ansmitter N. VY 
_ 4 ac rT. w broadeast tran Twpe No. 451A-1 AO ow fandard broad 
4 Tey ~ , a } > 5 broadeact east transmitter Type No AOR A-2 & 
awe “ - . xX, R | 250 wy kw standard broadeast transmitter Tyne 
annah was Wie No. 240-G No 4058-2. 5 kw etandard broadeast 
+ oo banaiedl Type No ansmitter Type No 40GR-1 Ww kw 
Fi A d eas ransmitter tandard broadeast transmitter : Type No 
‘eaueneyv mK 508 A-1 1 kw hieh freaqueney (FM) 
8 7 broadeast transmitter Type No. 5O4A-1 
GATES AMERICAN CORPORATION cn 1 2 kw high freauveney CFM) broadeast 
Quines lllinois . mitt ransmitter Type No S08 ALT 10 kw 
Type Ne 10004 kw broad w adeact { high freaveney (FM) broadeast§ trans 
rr Ne A “ ad ET-438% w } mitter Type No. 507A-1 50 kw high 
tt wpe No. 250-C—25 } 
x ‘s t transm Twpe Ne A . 
w broadens transinitter: Tene N Definition of Station Classes and Use of the 
ondca ter; 7 efinition of Station Classes ane se of the 
re No A x . . : ] ‘1 _— 4 ‘} . 
. No. $ = ; Several Classes of Channels 
ans Ty N A Auton (As Set Forth Under the NARBA) 
GENERAL ELECTRIC CO. Schenectads 1. ¢ SEES s ans Rr neither station shall be required to 
New York 2 4 tall a dire a)» ’ 
~ s are divided oO yy stall a direetional antenna 
’ q 4 u c} , . , ‘ 
= . Be. ‘ a accor © desig ad ¢ (b) When two Class LB stations 
' . enna (on Class 1, Class il ado Class on the same ehannel are separated by 
<del b Tepe No. GI ms eenectivels distanee of more than 1800) miles 
ku igh fre ‘ FM) broadeas > Detnit 8 SkOR we four and less than 2800 miles, it will, in 
nsmitte yp N GI B ku classes of broadcast s ns © de the absenee of proof to the eontrary. 
¢ . 4 M onda ans _ wenen © assumed that each station is free 
3 a } A 3 ke g ees \ dominant s on operat of objectionable interference caused by 
vehg \ ich : ok a2 3 Danton the other and neither shall be required 
EN bra s $ [ype N r lor primary and secondary serv to install divectional antennae or take 
; Skw high VFM broad nA ak ah) AeSee avon and at other precautions to avoid sueh— in 
~a ; “ GE aa _— atively © distances. ( we 1 ata terrerence In ease the existenee of 
ai : co GF a o> iver fi = ns are subdivided into two classes Ay ectionable interference is proved, 
&. riNense ade 9 ‘ the governments concerned will eon 
V : $ $ Class I-A: A Class I station whic th « ] : : 
ae . : me : sult with each other regarding the de 
. . s Ww pow T i wi Kw « ‘ } 
ew) } ot teen : : sit lity and practicability of installa 
¥ “ vw s s 1 Sery : ‘ >: 
N i ¢ ‘ : ; wal on of directional antennae or the 
FY ) <2 " Vv s \ aes Bes Se . 
N X ~ iking of other precautions to elimi 
ai « ; RS a * s Pegg orem petal corde © the interference and will deter 
No. 2421-244 Tipe N eK 402 ees a" engaete a ee aeggr ed eete mine by special arrangement the meas 
eeeiiiaad callieiien : : . sabes a. a. ee ures, if at to be taken, 
S- Done N ae . ¢) When two Class T-B stations 
- mati r tr -~ _ wie same channel are separated by 
nee of less than 1800 miles, it 
RADIO co ~ . > ex s . the absenee of proof to the 
z 7 aa as ry. be assumed that the installa 
x No. 2 s : t ast r . cOrus of directional antennae or the 
3 ta “ Class A Class I station fF other precautions to avoid 
3 y 5 Stands “n £ » < power of t ie ‘© is necessary, and the gov 
7 : - Tica lias s § t rT “) Rw ar concerned will consult) with 
a n F mor S its Ser it and will take such meas 
N rier t ay be agreed upon between 
RCA MANUFACTURM( - . S u S he end that the objectionable 
= = Ss ry Se! area nterference may be reduced or elimi 
~ 7 . s . l Class A “secondary” station 
E ¥ ¢ < stal whi perates on a clear channel and 
— = s set ior s design to render service over a 
“5 When ty Class I-B stations primary service area which, depend 
; a « S , ng 1 geographical location and 
: ; « 2K) < r more (Continued on page 368) 
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freaneney (FM) broadcast transma 

Type No. TO00-¢ Automatic veiipes me 
eontrel unit Tyne Ni 00-R _ 
matie freaqueneyv eontrol vit Type \ 
TODA Automatic freqnenes cCONtHO) 
Iwpe No. 210-A 100 w broadeast — 
mitter Twre No 10 R an w Nees 
east transmitter Type NO. 31000 gy 


w brondeast tranemitter 
WOOO ow brondenst tran Mitters 
Nv. 350C-1. 100 w broadcast rane 
ter Vyyne No IHL .1 50 w broads 
transmitter Tyne No {HOR} 5M 
‘ ‘ 
Type No, BRE: 
tTranemitter, Type ® 
1a nse: 
i kw broadeast une 
{ORR > kw Bittag 
N 106 Ad 


Type No, sy 
Ty 


brondeast transmitter 
1 kw bronadenst 
sOR2A-] 1 kw 
Type No. 405A-1 
mitter Typ No 


bronadenst 


enst tranemitter Two Jin 


kw brondenast transmitter Type 
{RAO WwW kw hbroadenat transmits 
Type No. 406A-82 10 kw brondeas tran 
mitter Type No. 407A-1 10 kw dened 
tranemitter Veuve No 47TA-2- 50 & 
broadenst transmitter I'wpe No, aay 

50) kw hrondenct transmitter: Ty 
No. 407A-4. 50 kw broadenst trabm 
ter Type No. 4429A-1 100 ow broaden 


transmitter Tyne 


broadenst 


No. 4428A-1 1000 4 
tranemitter 
WESTINGHOUSE ELECTRIE 
FACTURING CO. Baltimor: 
Twpe No. 5-HV 5 kw standard 
lwpe No. HG 


tranemitter 


& MAN 
Marvlang 
broades 


transmitter 10 kw stan 










ard broadeast 


RADIO ENGINEERING 1 


lone Island, New Vor 


ARORATORI 
1 


REI Tepe No 518 1 kw high frequen 
(FM) broadeast transmitter REL Tw 
No 1a , kw hieh  frequener rw 


transmitter 
hieh fre 


hbroadenst 
520 10 kw 


REL Type N 
(FM) t 





quenes ‘eal 
east transmitter REL Type No. 
50 kw hieh freaquenevy (FM) broads 


tranemitter 
FEDERAI 

New Jersey 
Vwpe No. 162-A—50 kw 

east transmitter Mepe No. 168-A-—-5O by 
broadenst 


TELEGRAPH CO. Newark 


broad 


standard 


Standard tranemitter 


FCC FM Rulings 


(Continued from page 


ate the station by the indireet metho 


of power determination Cinform 


plieation) license 
the as 


enst 


Applieations for 


high frequeney  broae A 


station will not be eonsideres 
til Form 306 is filed for the stay 


brondeast station 
insts D 


sociated 


When it is 
high frequeney antenna on one eleme 
of a standard broadeast direetional a sf 
fenna, it will be neeessary to file a 
plication oo COTSTTME e 
tion permit for the standard broadeas 
station with the for car 7 
struetion permit for the high frequent 
brondeast station, The granting of a 
modification for the standard statie 
contingent upon t 
constriuetion pert te 


yoposed to 
prey 


modifiention of 


application 


will, of eourse, be 
eranting of the 
for the high frequeney brondea 
tion, F.CLCL Form No. 304 should i 
elude a complete engineering study s 
ting ferth fully the effeet of the hit 
frequeney antenna upon the operatia 
of the standard broadeast antenna sys 
tem. Depending on the individual eas 
the Commission may require certal 
field measurements on the standar 
brondeast station following the inst 
lation of the high frequeney (PM 
antenna system, The appliention fet 
license to eover the eonstruetion per 


mit for the FM station will not be cor 


ets 





sidered until the licensee has made § 
2 . »yP 
satisfactory showing with Form 30e PI 


that the installation of the FM an 
tenna has not adversely affeeted th = 
operation of the standard broadeast 
station, S 

The installation of the high fre 
queney antennas on towers of standard 
broadcast stations may require cortanl 
additional lighting. The — applicant 
should) supply complete informatio 
showing the mechanical details there 
of so that the additional hazard to ait 
navigation may be evaluated together 
with the additional lighting which may 
be required. 
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FEATURES 

* 

Durable, flexible special glass base. 

® 

Standard overall thickness—every disc uniform thickness— 
no change of the cutting angle necessary. 


4 
Extra smooth outside edge—no worry of cutting your hands. 
* 
Fit any standard make recorder or transcription equipment. 
* 


Coating better than the original Allied aluminum base discs, 
which have been preferred and used in leading studios the 
past five years. 


* 
Carefully packed and shipped in special, convenient, safe, 
easy to open, easy to use containers .. . every disc in every 


shipment guaranteed to reach you in perfect, ready to use 
condition. 











insta 














ALLIED 


GLASS BASE RECORDING DISCS 


FOR broadcasting stations, sound recording studios, schools, musicians, etc. — available 


for prompt delivery in the professional 16 and 12 inch sizes. 








Allied Recording invites you . . . at no pre- 
mium cost to you... to try its new Glass Base 


Allied Recorders are high in the esteem of broadcast stations 


Discs. Used by leading studios and key radio 


recording engineers, and recording studios because they meet 


stations, Allied's Glass Base Discs possess every technical and sales requirement. Created for those who 


seek quality rather than quantity, Allied Recorders are master- 


every specification needed for quality per- 


pieces of painstaking construction and cesign 


formance ... your telephone call, letter, wire, 
cable will receive our prompt, courteous at- 
tention. 





ALSO AVAILABLE recoating service for 
your old aluminum discs. Delivery 


in one week. Details on request. 


























(PM) 

Ne rn 

m3 PROMPT DELIVERY direct from the manufacturer 

wi —to any part of the United States, Canada, 

. South America and to some foreign countries. ee coe. & 

indard 

‘icant 

has ALLIED RECORDING PRODUCTS COMPANY 
on 21-09 43rd Ave., Long Island City, N. Y. ° Phone STillwell 4-2318 ° Cable: Allrecord, New York 
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Extracts From Standards of Good Engineering 
Practice of the FCC Concerning Television 


Broadcast Stations 
(Channels 1-18, inclusive; effective April 30, 1941) 








I. Definitions 

1. “Amplitude modulation’ (AM) 
means a system of modulation in 
which the envelope of the transmitted 
wave contains a component similar to 
the wave form of the signal to be 
transmitted. 

2. “Antenna field gain” means the 
ratio of the effective free space field 
intensity produced at one mile in the 
horizontal plane from the antenna ex 
pressed in millivolts per meter for one 
kilowatt antenna input power to 137.6. 

3. “Aspect ratio” means the numeri 
eal ratio of the frame width to frame 
height, as transmitted. 

4. “Black level” means the ampli 
tude of the modulating signal corre 
sponding to the scanning of a black 
area in the transmitted picture. 

5. “Center frequency” (as applied 
to frequency modulation) means_ the 
frequency of the carrier wave with no 
modulation. (With modulation the in 
stantaneous operat ing frequency 
swings above and below the center fre 
quency. The operating frequency with 
no modulation shall be the center fre 
quency with the frequency tolerance). 

6. “Color transmission” means the 
transmission of television signals which 
ean be reproduced with different color 
values 

7. “Field frequency” means the num 
ber of times per second the frame area 
is fractionally scanned in interlaced 
seanning. 

8. “Frame” 
picture. 

9. “Frame frequency” means the 
number of times per second the picture 
area is completely 


means one 


complete 


scanned, 


10. “Free space field = intensity” 
means the field intensity that would 
exist at a point in the absence of 


waves reflected from the earth or other 
reflecting objects 

11. “Frequency modu 
means 


lation” (FM) 
a system of modulation of a ra 
dio signal in which the frequency of 
the carrier wave is varied in accord 
ance with the signal to be transmitted 
while the 


amplitude of the carrier re 


mains constant 
12 


“Frequency swing” means, when 
ith respect to frequency modu 
the instantaneous departure of 


the carrier frequency 





from the center 
frequency resulting from modulation 
13. “Interlaced scanning” means 


scanning process in which successively 





sc 





nned lines are spaced an integral 
number of line widths, and in which 
the adjacent lines are 


successive cycles of the 


scanned during 
field frequency 
sean? 

14. “Monochrome 
means the transmission of television 
signals which can be reproduced in 
idations of a singk 


transmission” 


color only. 
ransmission”’ 
in initial light 
cause 1 increase in t 
power 


means 
inten 


he trans 





“Polarization” of a linearly 
"ized wave is the direction of the 
tric vector l from the 





as radiated 
ransmitting antenna 


“Positive 





transmission” means 





al Ncrease¢ hn initial inte 
s causes an ncreas¢ I rans 
I Té€ power 
1S. “Progressive scanning’ means 


a scanning process in which scanning 
lines trace one dimension substantially 
parallel to a side of the frame and in 
which success vely 
jacent 

19. “Scanning” means the 
of analyzing successively, 
a predetermined 
values of 


the total 


traced lines are ad 


process 








method, the 
picture elements constituting 


picture urez 


20. “Seanning line” means single 
outinuous narrow strip 


highlights shadows, and f 
which is determined by the pri 
scanning 





21. “Synehronization” means the 
maintaining of one operation in step 
with another. 

22. “Vestigal- side-band transmis 
means a system of transmission 
wherein one of the generated side 
bands is partially attenuated at the 
transmitter and radiated only in part. 

23. “Visual frequeney” means the 
frequency of the signal resulting from 
television seanning. 


sion” 


Il. Television Transmission 
Standards 
The Television Channel 


1. The width of the standard tele- 
vision broadeast channel shall be six 
megacyeles per second. 

2. It shall be standard to loeate the 
visual carrier 4.5 megacyeles lower 
in frequeney than the unmodulated 
aural earrier. 

3. It shall be standard to locate 
the unmodulated aural earrier 0.25 
megacycles lower than the upper fre 
queney limit of the channel. 

4. The standard visual transmission 
amplitude characteristic shall be that 
shown in appended Drawing I. 

>. The standard number of scanning 
lines per frame period shall be 525 
interlaced two to one. 

6. The standard frame frequeney 
shall be 30 per second and the stand 
ard field frequency shall be 60° per 
second 
7. The standard aspect ratio of the 
transmitted television picture shall be 
4 units horizontally to 3 units verti 
eally. 

S. It shall be standard, during ac 
tive scanning intervals, to sean the 
seene from left to right horizontally 
and from top to bottom vertically, at 
uniform velocities. 

9. It shall be standard in television 
transmission to modulate a carrier 
Within a single television channel for 
both picture and synchronizing signals, 
the two signals comprising different 
nodulation ranges in frequency on 
amplitude or both. 

10. It shall be standard that a de 
initial light intensity 
an increase in radiated power. 

11. It shall be standard that the 
black level be represented by a definite 
carrier level, independent of light and 
shade in the picture. 

12. It shall be standard to transmit 
the black level at 75 per cent (with 
a tolerance of plus or minus 2.5 per 
cent) of the peak carrier amplitude, 








crease in eause 


Aural Signal Modulation 


13. It shall be standard to use fre 


quency modulation for the television 
transmission with a maximum fre 
quency swing of 75 kilocycles. 


14. It shall be standard to pre-em 
phasize the sound transmission in ac 


In the use of any type of transmission 
permitted under Standards 9 and 15, the 
emissions (aural and visual) must be 
kept strictly within the 6 mc band author- 
ized. 

"The presently favored values for lines 
and for frame and field frequencies for 
experimentally field testing color trans- 
mission are, respectively, 375, 60 and 120. 

Practical receivers of the “RA” type 
(those which attenuate the carried 50% 
before detection) designed for the syn- 
chronizing signals shown in Drawing II 
of the FCC will also receive interchange- 
ably any of the following: 

(a) Amplitude modulated synchronizing 
nd picture signals of the 500 kc. vertical 
mizing pulse type. See FCC Drawing 








b) Synchronizing signals of the alter- 
nate carrier type with amplitude modulated 
picture signals. 

(c) Frequency modulated 
synchronizing signals. 

Each of the above signals will be per- 

itted over a reasonable period for trans- 
mitting regularly scheduled program as re- 
uired by section 4.261 (a) of the Rules 
and Regulations Governing Television 
Broadcast Stations. 





picture and 
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cordance with the impedance-frequeney 
characteristic of a series inductance- 
resistance network having a time con- 
stant of 100 micro-seconds. 


Synchronizing Signals 


15. It shall be standard in television 
transmission to radiate a synchronizing 
waveform which will adequately op- 
erate a reeeiver which is responsive to 
the synehronizing waveform shown in 
appended Drawing IT. 

16. It shall be standard 
time interval between the leading 
edges of suecessive horizontal pulses 
shall vary less than one half of one 
pereent of the average interval. 

17. It shall be standard in television 
studio transmission that the rate of 
change of the frequeney of recurrence 
of the leading edges of the horizontal 
synchronizing signals be not greater 
than 0.15 per cent per second, the fre 
queney to be determined by an averag 
ing process carried out over a period 
of not less than 20, nor more than 100 
lines, such lines not to inelude any 
portion of the vertieal blanking signal. 

18. It shall be standard to rate the 
visual transmitter in terms of its peak 
power when transmitting a standard 
television signal. 

19. It shall be standard in the modu 
lation of the visual transmitter that 
the radio frequeney signal amplitude 
be 15 per cent or less of the peak 
amplitude, for maximum white. 

20. It shall be standard to employ 
an unmodulated radiated carrier power 
of the aural transmission not less than 
\0% nor more than 100% of the peak 
radiated power of the picture trans 
mission. 

21. It shall be standard in television 
broadeasting to radiate signals having 
horizontal polarization. 


that the 


Ill. Change or Modification of 
Transmission Standards 





The Commission will consider y 
question whether a proposed chan» 
or modification of transmission stan; 
ards adopted for television would }, 
in the public interest, convenience ani 
necessity, upon petition being filed }, 
the person proposing such change , 
modification, setting forth the folly. 
ing : 

(a) The exact character of 4, 
change or modification proposed; — 

(b) The effeet of the Propose 
change or modification upon all oth» 
transmission standards that haye bev 
adopted by the Commission for te. 
vision broadeast stations ; 

(c) The experimentation and fig 
tests that have been made to show thy 
the proposed change or modificatiy 
accomplishes an improvement and x 
technically feasible. 

(d) The effect of the propos 
change or modification in the adopy 
standards upon operation and obsole. 
cense of receivers ; 

(e) The change in equipment »p 
quired in existing television broadegs 
stations for incorporating the propos 
change or modification in the adopty 
standards, and 

(f) The 


facts and reasons apy 
which the 


petitioner bases his eq. 
elusion that the proposed change @ 
modification would be in’ the publ 
interest, convenience and necessity, 

Should a change or modification » 
the transmission standards be adopte 
by the Commission, the effective day 
thereof will be determined in the ligh 
of the considerations mentioned in 3 
paragraph (d) above. 








Several Classes of Channels 
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Definition of Station Classes and Uses of the | 





power used, 


may be relatively large. 
but which is 


limited by and subject 
to such interference as may be re 
ceived from Class I stations. A sta 
tion of this class shall eperate with 
power of not less than 0.25 kw. or 
more than 50 kw. Whenever necessary 
a Class IT station shall use a diree 
tional antenna or other means to avoid 
interference, in accordance with the 
engineering standards hereinafter set 
forth, with Class I stations and with 
other Class IT stations. 

Class TIT: A station which operates 
on regional channel and is designed 
to render service primarily to a metro 
politan district and the rural area 
contained therein and contiguous there 
to. Class IIT stations are subdivided 
into two classes: 

Class III-A: A Class IIT station 
which operates with power not less 
than one kilowatt or more than five 
kilowatts and the service area of 
which is subject to interference in ac 
cordance with the engineering stand 
ards hereinafter set forth. 

Class I1I-B: A Class IIT station 
which operates with a power not less 
than 0. kw or more than 1 kw night 
and 5 kw daytime and the service 
area of which is subject to interfer 
ence in aceord with the engineer- 
ing standards hereinafter set forth. 

Class IV: A station using a loeal 
channel and designed to render serv- 
ice primarily to a city or town and 
the suburban and rural areas contigu- 
ous thereto. The power of a station 
of this shall not be less than 
0.1 kw or more than 0.25 kw and its 
service area is subject to interference 
in accord with the engineering stand- 
ards hereinafter set forth. 

3. Change of ctass—If a station or 
stations in Class III-B located in any 
country can, through the use of di- 
rectional antennae or otherwise, so re- 
duce the interference caused or re- 
ceivd by such station or stations to 
the field contour to which interfer- 
ence to stations in Class III-A is al- 
lowed, such station or stations shall 
automatically be classified and in- 


class 


eluded in Class TII-A and shall ther 
after be so reeognized and treated | 
the Administrations of all 
within the Region 

. Use of clear channels: 

(a) In principle and subject on 
to the exception hereinafter set f 
Class IT stations shall be assigned onl 
to clear channels. 

(hb) Class ID stations may be a 
signed to clear channels only on © 
dition that objectionable interferene 
will not be caused to any Class I st 
tions. Where any country has priorit 
of use of a clear channel for any cas 
I-A station, no other country she 
assign any Class IT station to thi 
channel for nighttime operation (fre 
sunset to sunrise at the loeatic 


COUunTIIR 

















the Class IT station) unless such Clas 
II station is located not less than 6) 
miles from the nearest border of t 
country in whieh the Class LA s 
tion is located; provided, howevet 
that where an assignment for a Clas 
IT station is specifically stated in Ay 
pendix I, such assignment. shall & 
deemed as authorized under the | 
tations therein set forth. 
>. Use of regional channels: 
general only Class IDA 





(a) In 
and Class III-B stations shall be 
signed to regional channels. 

(b) On condition that interferent 


be not caused to any Class IITA 
Class III-B station, and subject 
such interference as may be _ received 


from Class III-A or Class III-B st 
tions, Class IV stations may be & 
signed to regional channels. 

(c) Because of their geograph 
location with respect to the Nort! 
American continent, special consider 
tion will be given to the use by Cubs 
the Dominion Republic, Haiti 
Newfoundland of stations of Classe 
I and II assigned to certain region 
channels under certain conditions, Wi 
respect to power and precautions tt 
avoid objectionable interference as St 
forth in Appendix VII. e 

6. Use of local channels—Only Class 
IV stations shall be assigned to local 
channels. 
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il th 
ated 
: te OU never see his name in radio columns. No drums guided the Radio Engineer in his conquest of time and 
ed of roll announcing him on the air. He doesn’t even rate a space. Experience guides him still in his constant search for 
be as program credit line. Unknown to listening audience, time “new and better ways to put a signal on the air”. This quest, 
can buyers, clients, he is the man behind the man behind the naturally, has lead “Old Slide Rule” to the doors of men 
< > mike. We who are privileged to serve behind the scene in of experience for the information and the equipment he re- 
y cas the radio industry, however, have a deep and abiding ad- quires. That is why, for example, there are more Cornell- 
.e ! miration for the Radio Engineer. To “Old Slide Rule” Dubilier capacitors in broadcasting use today than any other 
a | we know belongs much of the credit for this thing called make. Cornell-Dubilier’s thirty-two years of capacitor spe- 
h Clas Radio —this most amazing Voice heard ’round the world cialization represents the broadest and richest engineering 
‘ot th in our time. It was “Old Slide Rule”, lest we forget, who experience in the industry. Cornell-Dubilier Electric Cor- 
= brought the splendor and inspiration of the symphony con- poration, world’s largest manufacturers of capacitors exelu- 
phy cert into humble homes. It was “Old Slide-Rule” who first sively. South Plainfield, New Jersey, New Bedford, Mass. 
pall linked earth and sky to guide pilots safely through the 
: night. It was “Old Slide Rule” who flashed the word of Illustration shows bank 
, , : can ca of C-D Dykanol Trans- 

kA sudden and savage attack on our Far Eastern Front while it mitting Capacitors in 

be a happened, and like the racing Paul Revere of another the rectifier circuit of 

fers American hour, helped arouse — but with the speed of ra yee one —. 
ae | Mercury now— his countrymen to the reality and near- RC. Beside 
7 et ness of national peril. ufactured and installed 


by the Federal Tele- 
graph Company, this 
transmitter is one of a 
host of important sta- 
tions using C-D capa- 
citors. 


Indeed, “Old Slide Rule” is working miracles every 
working hour, yet that word is probably foreign to him. 





A slide-rule is, in fact, a magic wand in his trained hand, 





but it is doubtful if he sees any magic in it. He lives by 





incontrovertible laws which, unlike man-made laws, can 
have but one interpretation. And like these laws, his teacher, 


too, is ever reliable. His teacher is Experience. Experience CORNELL- DUBILIER 





MICA e DYKANOL e PAPER @ WET & DRY ELECTROLYTIC CAPACITORS 
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FCC Regulations Governing 


Part 3 of Rules and Regulations, Effective June 25, 1940, as Revised to Jan. 1, 1942 
[See page 328 for Subpart B, Specific Rules Governing High-Frequency (FM) Broadcast Stations] 


Standard Broadcast Services 





SUBPART A—RULES GOVERNING STANDARD BROADCAST 
STATIONS 


Definitions’ 


8.1 Standard broadcast station. The term “standard broadcast station” 
means a station liceused for the transmission of radio-telephone emissions 
primarily intended to be received by the general public and operated on a 
channel in the band 550-1600 kilocycles, inclusive. 

3.2 Standard broadcast band. The term “standard broadcast band” means 
the band of frequencies extending from 550-1600 kilocycles, inclusive, both 


550 kilocycles and 1600 kilocycles being the carrier frequencies of broadcast 
channels. 


3.3 Standard broadcast channel. The term “standard broadcast channel” 
means the band of frequencies occupied by the carrier and two side bands of 
a broadcast signal with the carrier frequency at the center. Channels shall be 
designated by their assigned carrier frequencies. Carrier frequencies assigned 
to standard broadcast stations shall begin at 550 kilocycles and be in successive 
steps of 10 kilocycles. 

3.4 Dominant station. The term “dominant station” 
station, as hereinafter defined, operating on a clear channel. 

3.5 Secondary station. The term “secondary station” means any station 
except a class I station operating on a clear channel. 

3.6 Daytime. The term “daytime” means that period of time between local 
sunrise and local sunset. 

3.7 Nighttime. The term “nighttime” means that period of time between 
local sunset and 12 midnight local standard time. 

3.8 Sunrise and sunset. The terms “sunrise and sunset” mean, for each 
particular location and during any particular month, the average time of 
sunrise and sunset as specified in the license of a broadcast station. (For 
tabulation of average sunrise and sunset times for each month at various 
points in the United States, see ““Average Sunrise and Sunset Time’’. 

3.9 Broadcast day. The term “broadcast day’ means that period of time 
between local sunrise and 12 midnight local standard time. 


3.10 Experimental period. The term “experimental period” means that 
time between 12 midnight and local sunrise. This period may be used for 
experimental purposes in testing and maintaining apparatus by the licensee 
of any standard broadcast station on its assigned frequency and with its 
authorized power, provided no interference is caused to other stations main- 
taining a regular operating schedule within such period. No station licensed 
for “daytime” or “specified hours” of operation may broadcast any regular 
or scheduled program during this period. 

3.11 Service Areas. (a) The term “primary service area” of a broadcast 
station means the area in which the ground wave is not subject to objectionable 
interference or objectionable fading. 

(b) The term “secondary service area” of a broadcast station means the 
area served by the sky wave and not subject to objectionable interference. 
The signa: is subject to intermittent variations in intensity. 

(c) The term “intermittent service area” of a broadcast station means 
the area receiving service from the ground wave but beyond the primary 
service area and subject to some interference and fading. 


means a class I 


3.12 Main studio. The term “main studio” means, as to any station, the 
studio from which the majority of its local programs originate and/or from 
which a majority of its station announcements are made of programs originating 
at remote points. 

3.18 Portable transmitter. The term “portable transmitter’ means a trans- 
mitter so constructed that it may be moved about conveniently from place 
to place, and is in fact so moved about from time to time, but not ordinarily 
used while in motion. In the standard broadcast band, such a transmitter is 
used in making field intensity measurements for locating a transmitter site 
for a standard broadcast station. A portable broadcast station will not be 
licensed in the standard broadcast band for regular transmission of programs 
intended to be received by the public. 

3.14 Auviliary transmitter. The term “auxiliary transmitter’? means a 
transmitter maintained only for transmitting the regular programs of a station 
in cas> of failure of the main transmitter. 

3.15 Combined audio harmonics. The term “combined audio harmonics” 
means the arithmetical sum of the amplitudes of all the separate harmonic 
components. Root sum square harmonic readings may be accepted under 
conditions prescribed by the Commission. 

3.16 Effective field. The term “effective field” or “effective field intensity” 
is the root-mean-square (RMS) value of the inverse distance fields at a dis- 
tance of 1 mile from the antenna in all directions in the horizontal plane. 


ALLOCATION OF FACILITIES 


3.21 Three classes of standard broadcast channels. 

(a) Clear channel. A “clear channel” is one on which the dominant station 
or stations render service over wide areas and which are cleared of objection- 
able interference within their primary service areas and over all or a substan- 
tial portion of their secondary service areas. 

(b) Regional channel. A “regional channel’ is one on which several 
stations may operate with powers not in excess of 5 kilowatts. The primary 
service area of a station operating on any such channel may be limited, as a 
consequence of interference, to a given field intensity contour. 

(c) Local channel. A “local channel” is one on which several stations 
may operate with powers not in excess of 250 watts. The primary service area 
of a station operating on any such channel may be limited, as a consequence 
of interference, to a given field intensity contour. 

3.22 Classes and power of standard broadcast stations. 


(a) Class I station. A “class I station” is a dominant station operating 
on a clear channel and designed to render primary and secondary service over 





2 Other definitions which may pertain to standard broadcast stations are included in 
sections 2.1 to 2.35 and the Communications Act of 1934, as amended. 
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| 
an extended area and at relatively long distances. Its primary service are 
is free from objectionable interference from other stations on the same Po] 
adjacent channels, and its secondary service area free from interference, eXCEpt 
from stations on the adjacent channel, and from stations on the same channel 
in accordance with the channel designation in section 3.25 or in accordang 
with the “Engineering Standards of Allocation.” The operatirg power shal] 
be not less than 10 kilowatts nor more than 50 kilowatts. (Also see section 
3.25 (a) for further power limitation.) 

(b) Class II station. A “class II station” is a secondary station which 
operates on a clear channel (see section 3.25) and is designed to render Service 
over a primary service area which is limited by and subject to such interfer. 
ence as may be received from class I stations. A station of this class shal 
operate with power not less than 0.25 kilowatts nor more than 50 kilowatts 
Whenever necessary, a class II station shall use a directional antenna or other 
means to avoid interference with class I stations and with other class Il 
stations, in accordance with the Engineering Standards of Allocation, 

(ec) Class IIT station. A “class III station” is a station which Operates 
on a regional channel and is designed to render service primarily to a metro. 
politan district'’a and the rural area contiguous thereto. Class IIT stations are 
subdivided into two classes: 

(1) Class III-A station. A “class III-A station” is a class IIT station 
which operates with power not less than 1 kilowatt nor more than § 
kilowatts, and the service area of which is subject to interference jp 
accordance with the Engineering Standards of Allocation. 

(2) Class III-B station. A “class III-B station” is a class IIT station 
which operates with a power not less than 0.5 kilowatt nor more thay 
1 kilowatt night and 5 kilowatts daytime, and the service area of which 
is subject to interference in accordance with the Engineering Standards 
of Allocation. 

(d) Class IV station. A “class IV station” is a station operating on a 
local channel and designed to render service primarily to a city or town and 
the suburban and rural areas contiguous thereto. The power of a. station of 
this class shall not be less than 0.1 kilowatt nor more than 0.25. kilowatt. 
and its service area is subject to interference in accordance with the Engineer. 
ing Standards of Allocation. 

3.23 Time of operation of the several classes of stations? The several 
classes of standard broadcast station. may be licensed to operate in accordance 
with the following: 

(a) “Unlimited 
to time. 


(b) “Limited time” is applicable to Class IT (seeondary stations) oper- 
ating on a clear channel only. It permits operation of the secondary station 
during daytime, and until local sunset if located west of the dominant station 
on the channel, or if located east thereof, until sunset at the dominant station, 
and in addition during night hours, if any, not used by the dominant station 
or stations on the channel. 

(c) “Daytime” permits operation during the hours 
monthly loeal sunrise and average monthly loeal sunset. 
sunset at any location, sec “Average and Sunset Times.” ) 

(d) “Sharing time” permits operation during hours which are so restricted 
by the station license as to require a division of time with one or more other 
stations using the same channel. 


time” permits operation without a maximum limit as 


between 
(For exact 


average 
time of 


(e) “Specified hours’ means that the exact operating hours are specified 
in the license. (The minimum hours that any station shall operate are specified 
in section 3.71.) 

3.24 Broadcast facilities; showing required. An authorization for a new 
standard broadcast station or increase in facilities of an existing station ® will 
be issued only after a satisfactory showing has been made in regard to the 
following, among others: 


(a) That the proposed assignment will tend to effect a fair. etheient. and 
equitable distribution of radio service among the several states and communities. 

(b) That objectionable interference will not be enused to existing stations 
or that if interference will be caused the need for the proposed service out- 
weighs the need for the service which will be lost by reason of such interference 
That the proposed station will not suffer interference to such an extent that 
its service would be reduced to an unsatisfactory degree. (For determining 
objectionable interference. see Engineering Standards of Allocation and Field 
Intensity Measurements in Allocation.) 

(ec) That the applicant is financially qualified to 
the proposed station.‘ 

(d) That the applicant is legally qualified. That the anplieant (or the 
person or persons in control of an applicant corporation or other organization) 
is of good character and possesses other qualifications sufficient to provide 4 
satisfactory public service. 

(e) That the technical equipment proposed, the location of the trans 
mitter, and other technical phases of operation comply with the regulations 
governing the same, and the requirements of good engineering practice. (See 
technical regulations herein and Locations of Transmitters of Standard Broad- 
east Stations.) : 

(f) That the facilities sought are subject to assignment as_ requested 
under existing international agreements and the Rules and Regulations of 
the Commission. 

(¢) That the public interest, convenienee, and necessity will be served 
through the operation under the proposed assignment. 


construet and operate 


Ja The term “metropolitan district’ as used in this paragraph is not limited in ac- 
cordance with the definition given by the Bureau of the Census but includes any principal 
center of population in any area. 


2 Formal application required for change in time of operation of existing broadcast 
station. 


See Standards of Good Engineering Practice for form number. 


* Formal application required. See Standards of Good Engineering Practice for form 
number. 


4See Money Required to Construct and Complete Electrical Tests of Stations of 
Different Classes and Powers. 
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FREQUENCY ALLOCATIONS BY CLASSES OF STATIONS 


§3.25 Clear channels: Class I and II stations.—The frequencies in the 
following tabulation are designated as clear channels and assigned for use by the 
classes of stations are given: 

: (a) To each of the channels below there will be assigned one class I station 

d there may be assigned one or more class II stations, operating limited time 
an jaytime only: 640, 650, 660, 670, 700, (720, 750, 760, 770, 
220, 820, 830, 840, 870, 880, 890, 1020, 1040, 1100, 1120, 1160, 
1180 1200, and 1210 kilocycles. The power of the class I stations on these chan- 
nels ‘shall not be less than 50 kilowatts. ; 

(b) To each of the channels below there may be assigned class I and class 


II stations: 680, 710, 810, 850, 940," 1000, 1030, 1060, 1070, 
1990, 1090, 1110, 1130, 1140, 1170, 1190, 1500, 1510, 1520, 1530, 


1550, and 1560 kilocycles.. wv : 

(c) For class Il stations located not less than 650 miles from the nearest 
Canadian Border and which will not deliver over 5 microvolts per meter ground 
wave or 25 microvolts per meter 10 per cent time sky wave at any point on said 
porder, 690, 740, 860, 990, 1010*, and 1580 kilocycles. : : 

(d) For class IL stations which operate daytime only with power not in 
excess of 1 kilowatt and which will not deliver over 5 microvolts per meter 
ground wave at any point on the nearest Mexican Border, 730, 800, 900, 1050", 
1220%, and 1570 kilocyeles. 

(e) For class If stations located not less than 650 miles from the nearest 
Cuban Border and which will not deliver over 5 microvolts per meter ground 
wave or 25 microvolts per meter 10 per cent time sky wave at any point on said 
border, 1540 kiloceyeles. 

§3.26 Regional channels: Classes III-A and III-B stations.—The following 
frequencies are designated as regional channels and are assigned for use by class 


H1-A and III-B. stations‘4; 550, 560% 570°, 580, 5905, 600, 610, 
620, 630°, 790, 910, 920, 930, 950, 960, 970, 980, 1150, 1250, 1260, 
1270, 1280, 1290, 1300, 1310, 1320, 1330, 1350, 1360, 1370, 1380, 
1390, 1410, 1420, 1480, 1440, 1460, 1470, 1480, 1590, and 1600 
kilocycles. : 

83°97 Local channels: Class IV stations ——The following frequencies are 


designated as local channels and are assigned for use by class LV stations: 1230, 
1240, 1340, 1400, 1450, and 1490 kilocycles. 

$3.28 Assignment of stations to channels.—(a) The individual assignments 
of stations to channels which may cause interference to other United States sta 
tions only shall be made in accordance with the standards of good engineering 
practice prescribed and published from time to time by the Commission for the 
respective classes of stations involved. (For determining objectionable inter 
ference see “Engineering Standards of Allocation” and “Field Intensity Measure 
ments in Allocation’, Seetion C.) 

(b) In all eases where an individual station assignment may cause inter 
ference with or may involve a channel assigned for priority of use by a station 
in another North American country, the classifications, allocation requirements 
and engineering standards set forth in the North American Regional Broad- 
easting Agreement shall be observed. 

§3.29 Assignment of class IV stations to regional channels.—On condition 
that interference will not be caused to any class III station, and that the 
channel is used fully for class IIT stations and subject to interference as may be 
received from class IIT stations, class IV stations may be assigned to regional 
channels. 

§3.30 Station location—(a) Bach standard broadeast station shall be con 
sidered located in the State and city where the main studio is located. 

(b) The transmitter of each standard broadcast station shall be so located 
that primary service is delivered to the borough or city in which the main studio 
is located in accordance with the Standards of Good Engineering Practice. 
prescribed by the Commission. 

83.31 Authority to move main studio—The licensee of a standard broadcast 
station shall not move iis main studio outside the borders of the borough or city, 
State, district, Territory, or possession in which it is located without first 
making written application® to the Commission for authority to so move, and 
securing written permission for sueh removal. The licensee shall promptly 
notify the Commission of any other change in location of the main studio. 

§3.32 Npecial experimental authorizations—-(a) Special experimental au- 
thorization? may be issued to the licensee of a standard broadeast station in 
addition to the regular license upon proper application therefor® and satisfactory 
showing in regard to the following, among others: 

(1) That the applicant has a program of research and experimentation 
which indicates reasonable promise of contribution to the development and 
practical application of broadeasting, and will be in addition to and advance 
ment of the work that can be accomplished under its regular license. 

(2) That the experimental operation and experimentation will be under the 
direct supervision of a qualified engineer with an adequate staff of engineers 
qualified to carry on the program of research and experimentation. 

(3) That the publie interest, convenience, and necessity will be served by 
granting the authorization requested. 

(b) *In case a special experimental authorization permits additional hours 
of operation, no licensee shall transmit any commercial or sponsored program 
or make any commercial announcement during such time of operation. In case 
of other additional facilities, no additional charge shall be made by reason of 
transmission with sueh facilities. 

(ec) A special experimental authorization will not be extended after 
actual experimentation is concluded. 

E (d) The program of research and experimentation as outlined in the ap- 
plication for a special experimental authorization shall be adhered to in the 
main unless the licensee is authorized to do otherwise by the Commission. 

(e) The Commission may require from time to time a broadeast station 
holding such experimental authorization to conduct experiments that are deemed 
desirable and reasonable. 

(f) A supplemental report shall be filed with and made a part of each ap- 


the 


‘a A station on 1010 kiloeycles shall also protect a class 1-B station at Havana, Cuba. 

4b See North American Regional Broadcasting Agreement for use of this channel by a 
station in New York (Appendix I, Table IV.) 

‘c See Agreement with Mexico for further use of this channel. 

‘d See section 3.29 in regard to assigning class IV stations to regional channels. 

” See North American Regional Broadcasting Agreement for special provisions 
concerning the assigning of class II stations in other countries of North America to these 
regional channels. Such stations shall be protected from interference in accordance 
with appendix II, Table I, of said Agreement. 

; ‘ Formal application required. See Standards of Good Engineering Practice for form 
‘umber. 

‘Special authorizations which do not involve experimental operation may be granted 
pursuant to section 1.365. 

*The Commission on 


May 27, 1941, advanced the effective date of section 3.32(b) 
to July 29, 1941. 
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plication for an extension of a special experimental authorization and shall in- 
clude statements of the following: ; 

(1) Comprehensive summary of all research and experimentation conducted. 

(2) Conclusions and outline of proposed program for further research and 
development. : ; 

(3) Comprehensive summary and conclusions as to the social and economic 
effects of its use. 

§3.33 Directional antenna; showing required.—(a) No application for au- 
thority to install a directional antenna® will be accepted unless a definite site 
and full details of the design of the directional antenna are given with the ap- 
plication. (See Data Required with Applications Involving Directional An- 
tenna Systems. ) ‘ , 

(b) No application for an authorization to operate a directional antenna 
during the broadcast day will be accepted unless proof of performance of the 
directional antenna taken during equipment test period is submitted with the 
application. (See Field Intensity Measurements in Allocation, section B.) ; 

$3.34 Normal license period.—All standard broadcast station licenses will 
be issued so as to expire at the hour of 3 a. m., Eastern Standard Time, and 
will be issued for a normal license period of 2 years, expiring as follows: ° 

(a) For stations operating on the frequencies 640, 650, 660, 670, 680, 


690, 700, 710, 720, 730, 740, 750, 760, 770, 780, 800, 810, 820, 830, 840, 850, 
860, 870, 880, 890, 900, 940 kilocycles, February 1, even years. . 
(b) For stations operating on the frequencies 990, 1000, 1010, 1020, 


1030, 1040, 1050, 1060, 1070, 1080, 1090, 1100, 1110, 1120, 1130, 1140, 1160, 
1170, 1180, 1190, 1200, 1210, 1220, 1500, 1510, 1520, 1530, 1540, 1550, 1560, 
1570, 1580 kilocycles, April 1, even years. = 
(c) For stations apeeng, on a frequencies 550, 
610, G2 30, 790 kilocycles, June 1, even years. - s S 
Ky ‘ay bangle tye ton Be on the frequencies 910, 920, 930, 950, 960, 970, 
980, 1150, 1250 kiloeycles, August 1, even years. 


560, 570, 580, 590, 600, 


(e) For stations operating on the frequencies Le: 1270, 1280, 1290, 
1300, 1310, 1320, 1330, 1350, 1360 kilocycles, October even years, 
i ; For stations operating on the frequencies 1370, 1380, 1390, 1410, 


1420! 130. 1440. 1460, 1470, 1480, 1590, 1600  kiloeyeles December 1, 


even years. ‘ , , February ? 

(g) For statiens operating on the frequency 1230 kilocycles, eaepearni ‘s 
odd years. : ri 

(h) For stations operating on the frequency 1240 kilocycles, April 1, odd 
years, 2 P -t es , 

(i) For stations operating on the frequency 1340 kilocycles, June a 
odd years. , 

(j) For stations operating on the frequency 1400 kilocyeles, August 1, 
odd years. . : _ 

(k) For stations overating on the frequency 1450 kilocycles, October # 
odd years. 


(1) For stations operating on the frequency 1490 kilocycles, December 1. 


odd years. 
EQUIPMENT 
3.41 Marimum rated carrier power; tolerances. The maximum rated ear- 
rier power of a standard broadcast transmitter shall not be less than the 
authorized power nor shall it be greater than the value specified in the fol 
lowing table: 





Maximum 
rated carrier 

power per- 
mitted to be 

installed ? 


Maximum power authorized 


Class of station to station 








Class IV 100 or 250 watts a 
Class III 500 or 1,000 watts 1,000 
5,000 watts 5,000 

Class II 250, 500, or 1,000 watts 1,000 
5,000 or 10,000 watts 10,000 

25,000 or 50,000 watts 50,000 

Class I 10,000 watts 10,000 


25.000 or 50,000 watts 50.000 





1 The maximum rated carrier power must be distinguished from the operating power. 
(See sections 2.18 and 2.19.) 

3.42 Maximum rated carrier power; how determined. The maximum rated 
carrier power of a standard broadcast transmitter shall be determined as the 
sum of the applicable power ratings of the vacuum tubes employed in the last 
radio stage. 

(a) The power rating of vacuum tubes shall apply to transmitters em- 
ploying the different classes of operation or systems of modulation as specified 
in Power Rating of Vacuum Tubes prescribed by the Commission. 

(b) If the maximum rated carrier power of any broadeast transmitter, as 
determined by paragraph (a) of this section, does not give an exact rating as 
recognized in the Commission’s plan of allocation, the nearest rating thereto 
shall apply to such transmitter. 

(c) Authority will not be granted to employ, in the last radio stage of a 
standard broadeast transmitter, vacuum tubes from a manufacturer or of a 
type number not listed until the manufacturer’s rating for the class of opera 
tion or system of modulation is submitted to and approved by the Commission. 
These data must be supplied by the manufacturer in accordance with Require- 
ments for the Approval of the Power Rating of Vacuum Tubes, prescribed by 
the Commission. 

3.43 Changes in equipment; authority for. No licensee shall change, in the 
last radio stage, the number of vacuum tubes to vacuum tubes of different 
power rating or class of operation, nor shall it change system of modulation 
without the authority of the Commission.” 

3.44 Other changes in equipment. Other changes except as provided for in 
these rules or Standards of Good Engineering Practice, prescribed by the 
Commission, which do not affect the maximum power rating or operating power 
of the transmitter or the operation or precision of the frequency control equip- 
ment may be made at any time without authority of the Commission, but in the 
next succeeding application for renewal of license such changes which affect 
the information already on file shall be shown in full. 


(Continued on page 372) 


®*Formal application required. See Standards of Good Engineering Practice for form 
number. 

®aLicenses will be renewed according to the schedules set out in these rules upon 
the expiration of existing licenses. 

” Formal application required. See Standards of Good Engineering Practice for form 
number. 
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Ep vw Ip + F 
r stations emplowine plate modulation in the last readin 
stage? 












Operating power 


1. Factor to be used fo 


Factor 


(F) 


terminina 


to be used de. 
the operating por 


Maximum rated earrier power of transmitter from the plate input Power 


100-1,.000 watts Or 
5.000 and over watts y 
R Facto to he used for stations of all powers weing low-level modulation) 


Factor (F) to be used tnd 


termining the operating Powe 
Class of power amplifier in the last radio stage from the plate input powe 
Qlass B a 
‘ , a 
Class RC iy 

C. Factors to he used for 


stations of ail powers emploving grid modulation » 
the last radio stage! 

Factor (F) to he used t de. 

rmining the operating Powe 

the plate input power 

0% 

& 


Type of tube in the last radio stage: 


Yable ©? 
Table 1D? 


from 






1 See Power Rating of Vacuum Tube 
* The maximum rated carrier power must be distinguished from the operating power 


(See section 2.18 and 2.19.) 
* All linear amplifier operation where efficiency approaches that of class C operation 
83.58 Application of efficiency factors. In computing operating power by 





indirect measurement the above factors shall apply in all eases, and no dis 


tinetion will be recognized due to the operating power being less than @ 
maximum rated earrier power, (See Plate Efficiency of Last Radio Stage) 
3.54 Operating power: direct measurement. The antenna input 


power & 
termined by direct measurement is the square of the antenna current times te 
infenna resistance at the point where the current is and at th 
Direct measurement of the antenna input power will bk 
yecepted as the operating power of the station, provided the data on the antenns 
resistance measurements are submitted under oath giving detailed deseriptin 
vf the method used and the data teken 

by an ammeter of accepted accuraey.™ 


mensured 
operating frequener 


The antenna current shall be measur 
These data must be submitted to an 
approved by the Commission hefore any licensee will be authorized to ope 
ate hy this method of power determination.* The antenna ammeter shall ne 
be changed to one of different type. maximum reading, or accuracy without th 
authority of the Commission. If any change is made in the antenna system & 
any change made which may affect the antenna system. the method of determin 
ing operating power shall he changed immediately to the indirect method 
(See Further Requirements for Direct Measurements of Power.) 

3.55 Modulation 

(a) A licensee of a 
a transmitter 
power with a 


broadeast station will not be authorized to operate 
is capable of delivering satisfactorily the authorizal 
modulation of at least 85 percent. When the transmitter i 
operated with 85 percent modulation, not over 10 percent combined audio fre 
queney harmonies shall be generated by the transmitter 

(b) All broadeast stations shall have in operation a modulation moniter 
approved by the Commission 

(ec) The operating percentage of modulation of all stations shall & 
maintained as high as possible consistent with good quality of transmission ané 
good broadcast practice and in no case less than &5 percent on peaks of fe 
quent reeurrence during any selection which transmitted at th 
highest level of the program under consideration 

(d) The Commission will, from time to time. publish the specifications 
requirements for approval. and a list of approved modulation monitors, (Se 
Approved Modulation Monitors and also Requirements for Approval of Mode 
lation Monitors.) 
3.56 Modulation: A licensee of a broadeast station claiming 
greater percentage of modulation than the fundamental design indicates can k& 
procured shall submit full data showing the antenna input power by dite 
measurement: and complete information, either oscillograms or other acceptadl 
data, to show that a modulation of 85 percent or more, with not over 10 percent 
combined audio harmonics, can be obtained with the transmitter operated # 
the maximum authorized power 


unless it 


normally is 


data required 


3.57 Operating power. maintenance of 
ll maintain the operating 
of the licensed power at all 


The licensee of a broadenst station 
power of the station within the prescribed limits 
times except that in an emergency when, due t 
causes beyond the control of the licensee, it becomes impossible to operate witt 
the full licensed power. the station may be operated at reduced power for? 
period of not to exceed 10 days, provided that the Commission and the In 
spector in Charge shall be notified in writing immediately after the emergent 
develops. (See Operating Power Tolerance. ) 

83.58 Indicating instruments. Fach broadeast station shall be equipped with 
itable indicating instruments of accepted accuracy to measure the antenna 
current. direct plate circuit voltage, and the direct plate circuit current of the 
last radio stage. These indicating instruments shall not be changed or replaced 
without authority of the Commission. except by instruments of the same type 
maximum scale reading. and accuracy. (See Indicating Instruments Pursuant 
to section 3.58.) 





su 





3.59 Frequency tolerance. The operating frequency of each broadcast 
station shall be maintained within 50 cycles of the assigned frequency until 
uary 1, 1940. and thereafter the frequency of each new station or each 
ation where a new transmitter is installed shall be maintained within 2 
eycles of the assigned frequency. and after January 1. 1942, the frequency of 
all stations shall be maintained within 20 cycles of the assigned frequentY 
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e Indicating Instruments Pursuant to section 3.58. 
ormal application required. See Standards of Good Engineering Practice for form 
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260 Frequency monitor. The licensee of each standard broadcast station 
shall have in operation at the transmitter a frequency monitor independent 
of the frequency control of the transmitter rhe frequency monitor shall be 

oved by the Commission. It shall have a stability and accuracy of at least 
rte per million. (See Approved Frequency Monitors and also Requirements 
for Approval of Frequency Monitors. ) 
261 New Hquipment; restrictions. The Commission will authorize the 
installation of new transmitting equipment in a broadcast station or changes 
in the frequency control of an existing transmitter only if such equipment 
ig 80 designed that there is reasonable that the transmitter is 
capable of maintaining automatically the assigned frequency within the limits 
specified in section 5.59. 


assurance 


9 62 Automatic frequency control equipment; authorization required. New 
automatic frequency control equipment that may effect the precision of fre 
quency control or the operation of the transmitter shall he installed only 
upon ‘authorization * from the Commission. (See Approved FPquipment.) 

transmitter 


19 


263 Auvriliary Upon showing that a 
of an auxiliary transmitter in addition to the regular transmitter of a 


east station, a license therefor may he issued provided that 


need exists for the use 


broad 


(a) An auxiliary transmitter may be installed either at the 


location 
as the main transmitter or at another location 


same 


(b) A licensed operator shall be in 
mitter is placed in operation 


control whenever an auxiliary trans 


(c) The auxiliary transmitter shall be maintained so that it 


put into immediate operation at any time for the following purposes 
(1) The transmission of the 

the main transmitter 
(2) The 
modification ° 


may he 


regular programs failure of 


upon the 


transmission of regular programs 
work on the main transmitter, 


of its operation for a period not to exceed five 


during maintenance or 
necessitating discontinuance 
days 

(3) Upon 
mission 


request by a duly authorized representative of the Com 


(d) The auxiliary transmitter shall be tested at least 
to determine that it is in proper operating condition and 
to the proper frequency, except that 
paragraph (c) of this section during any week, the test in that week may be 
omitted provided the operation under paragraph (¢) is satisfactory. A record 
shall be kept of the time and result of each test operating under paragraph (©) 
Tests shall be condueted only between midnight and 9 a.m... 


onee 
that it 
in case of operation in 


each week 
is adjusted 
accordance with 


local standard time 
(e) The auxiliary transmitter shall be equipped with satisfactory control 
equipment which will enable the maintenance of the 


freque ney 
station within the limits preseribed by these regulations 


emitted hy the 

(f) An auxiliary transmitter which is licensed at 
different from that of the main transmitter shall be equipped with a frequeney 
control which will automatically hold the frequeney within the limits prescribed 
by these regulations without any manual adjustment during operation or when 
it is being put into operation 


a geographical location 


(g) The operating power of an auxiliary transmitter may be less than 
the authorized power, but in no event shall it be greater than such power 


5.64 Duplicate transmitters. The licensee of a standard broadeast 
station may be licensed for duplicate main transmitters provided that a tech 
nieal need for such duplieate transmitters is that the following 
conditions are met 


main 


shown and 


(a) Both transmitters are located at the same place. 
(b) The transmitters have the same power rating. 


(c) The external effects from both transmitters is substantially the same 
as to frequency stability, reliability of operation, radio harmonies and other 
spurious emissions, audio frequency range and audio harmonic generation 
the transmitter 


OPERATION 


3.71 Minimum operating schedule. Except Sundays, tue 
standard broadcast station shall maintain a minimum 
two-thirds of the total hours that it is authorized 
and 6 p.m., 


licensee of each 
operating schedule of 
to operate between 6 a.m 
local standard time, and two-thirds of the total hours it is author 
ized to operate beween 6 p.m. and midnight, local standard time, except that 
in an emergency when, due to causes beyond the control of the licensee, it 
becomes impossible to continue operating, the station may cease operation for 
a period of not to exceed 10 days, provided that the Commission and the 


Inspector in Charge” shall be notified in writing immediately after the emer- 
gency develops 


3.72 Operation during experimental period. The licensee of each standard 
broadcast station shall operate or refrain from operating its station during the 
experimental period as directed by the Commission in order to facilitate fre- 
quency measurement or for the determination of interference. (Stations involved 
in the after-midnight frequency monitoring programs are notified of their operat- 
ing and silent schedule. ) 


3.73 Specified hours. If the license of a station specifies the hours of 


operation, the schedule so specified shall be adhered to except as provided in 
Sections 3.71 and 3.72. 


. Formal application required. See Standards of Good Engineering Practice for form 
number. 


” All regulations as to safety requirements and spurious emissions applying to broad- 
cast transmitting equipment shall apply also to an auxiliary transmitter. (See Use of 
Frequency and Modulation Monitors at Auxiliary Transmitter.) 


»” This includes the equipment changes which may be made without authority as set 
forth elsewhere in the Rules and Regulations and the Standards of Good Engineering 
Practice or as authorized by the Commission by letter or by construction permit. Where 
such operation is required for periods in excess of 5 days, request therefor shall be made 
im accordance with section 1.365. 


, Such as licensees maintaining 24-hour schedule and needing alternate operation for 
maintenance, or development work is being carried on requiring such alternate operation. 


See Field Offices of the Commission. 
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3.74 Sharing time. Uf the liceuses of stations authorized to share time do 
not specify hours of operation, the licensees shall endeavor to reach an agree 
ment for a definite schedule of periods of time to he used by each. Such agree 
ment shall be in writing and each licensee shall file the same in triplicate origi 
nal with each application to the renewal of license. If and 
when such written agreements are properly filed in conformity with this section 
the file mark of the Commission will be affixed thereto, one copy will be retained 
by the Commission, one copy forwarded to the Inspector in Charge, and one copy 
returned to the licensee to be posted 
part thereof. If the } 
agreement shall maintain this 

is specified in the license, the 
Such division of time shall not inelude sir eous operation of the 
inless specifically authorized by the terms of the license 


Coramission for 


with the station license and considered 
time division, the 
time division 
of time 


stations 


As A license specifies " portionate 


proportion. If pt 


licensees sha a pon a 


mportionate 


division 


3.75 Sharing time; 


of determining the 
sharing time 
2 day hours 


equivalence of day and night hours. For the purpose 


day for 
equis alent of 


( S10 y i he 


proportion ite 
stations 1 j 


hroadcast 
night hour st Oty dered the 
3.76 Sharing time; experimental period of a 

thorized to share time does not specify the he s of operation, the station may 
operated for the transmission of regular daring the expe rimental 
period provided an agreement thereto is re y the with 
vhich the broadeast day is shared and fu operation is not 
n conflict with section 3.72. Time-sharing 


perimental period need not be submitted to 


license station au- 


other stations 
d snch 
s for operation during the 


ri 


hedule. A departure 
forth in a time-sharing agreement 
mitted only in cases where an agreement 


3.77 Sharing time; departure 


regular operating schedule set 


from regular from the 
will he per 

¢ reduced to writing, 
d thereby and filed in triplicate 
of the proposed change 
yperating schedule may 
notice is 


> THA PTT er = 
is signed by the licensees of the stations affecte 
hy each licensee with the Commission prior to the me 
If time is of the essence, the actual 
precede the actual filing of written agreement, provided 
sent to the Commission and the Inspector in Charge 


departure 
if appropriate 

3.78 Sharing time stations: notification to Commission. Uf the 
of stations authorized to share time are unable to agree on a div 
the Commission shall be so notified by statement to that effect 
applications for renewals of licenses. Upon receipt of such statement the 
Commission will designate the applications for a hearing and, pending such 
hearing, the operating schedule previously adhered to shall remain in full force 
and effect. 


licensees 
ision of time, 
filed with the 


3.79 License to specify sunrise and sunset hours. If the licensee of a broad 

cast station is required to commence or cease operation of the station at the 
time of sunrise or sunset, the license will specify the hour of the day during 
each month of the license period when operation of such station will commence 
or cease, (See Average Sunrise and Sunset Time.) 
3.80 Secondary station; filing of operating 
secondary authorized to operate limited 
pperation at the time the dominant station (or stations) on the same channel 
ceases operation shall, with each application for renewal of license, file in 
triplicate a copy of its regular operating schedule, bearing a signed notation 
by the licensee of the dominant station of its objection or lack of objection 
thereto. Upon approval of such operating schedule, the Commission will affix 
its file mark and return one copy to the licensee authorized to operate limited 
time, which shall be posted with the station license and considered as a part 
thereof. Departure from said operating schedule will be permitted only in 
accordance with the procedure set forth in section 3.77 


echedule, The 
time and which 


licensee of a 


station may resume 


3 
3.81 station: failure to 
secondary authorized to operate 
m a channel are unable to agree upon a definite time for resumption of 
operation by the station authorized limited time, the Commission shall be so 
notified by the licensee of the station authorized limited time. After recvipt of 
such statement the will designate for hearing the applications 
of both stations for renewal of license, and pending the hearing the schedule 
previously adhered to shall remain in full force and effect 

2.82 Departure from schedule; material violation. In all cases where a 
station licensee is required to prepare and file an operating schedule, any devia- 
tion or departure from such schedule, except as herein authorized, shall be 
considered as a violation of a material term of the license 
,82 Local standard time. All references 
standard time refer to local standard 
Interstate Commerce Commission 


Secondary 
station 


agreement, If the 
limited time and a dominant station 


reach licensee of a 


Commission 


3 to standard time or local 
determined and fixed by the 


herein 
time as 


2.84 Daylight saving time. Tf local time is changed from standard time to 
daylight saving time at the location of all stations sharing time on the same 
channel, the hours of operation of all such stations on that channel shall be 
understood to refer to daylight saving time, and not standard time, as long 
as daylight saving time is observed at such This provision shall 
govern when the time is changed by provisions of law or general observance 
of daylight saving time by the various communities, and when the time of 
operation of such stations is specified in the license or is mutually agreed 
upon by the licensees: Provided, however, That when the license specifies aver- 
age time of sunrise and sunset, local standard time shall be observed. In no 
event shall a station licensed for daytime only operate on regular schedule 
prior to local sunrise, or shall a station licensed for greater daytime power 
than nighttime power or for a different radiation pattern for daytime operation 
than for nighttime operation operate with the daytime power or radiation pat- 
tern prior to local sunrise. 


locations 


3.85 Changes in time; agreement between licensees. Where the local time 
s not changed from standard time to daylight saving time at the location of all 
stations sharing time on the same channel, the hours of operation of such 
stations shall be understood to have reference to standard time, and not day- 
light saving time, unless said licensees mutually agree upon a new schedule 
which shall be effective only while daylight saving time is observed at the 
location of some of these stations 

3.86 Local standard time: license provisions. The time of operation of any 
broadcast station which does not share time with other stations on the same 
channel shall be understood to have reference to local standard time unless 
modification of such license with respect to hours of operation is authorized 
by the Commission. 


83.87 Program transmissions prior to local sunrise—(a) The provisions 
of sections 3.6, 3.8, 3.9, 3.10, 3.23, 3.79 and 3.84 shall not prevent the transmis- 
(Continued on page 374) 


2See Field Offices of the Commission. 
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*§3.101 Reaeclusive afiliation of stations No license shall be granted to a 
standard broadcast station having any contract, arrangement, or understanding, 
express or implied, with a network organization™ under which the station is 
prevented or hind rom, or penalized for, broadeasting the programs of any 


dered f 











































other network organization 
83.102 Territorial exclusivita No license shall be granted to a standard 
east station having any contract, arrangement, or understanding, express 
‘lied, with a network organization which prevents or hinders another 
station serving substantially the same area from broadeasting the network's 
programs not taken by Pp former station, or which prevents or hinders another 
stat serving a substantial different area from broadeasting anv program 
of the etwork organization s regulation shall not be construed to prohibit 
any coniract, arrangement, 01 | 1g hetween a station and a network 
organization pursuant to which is granted the first call in its primary 
service area upon the programs of the network organization 
*$3.108 Term of afiliatic No license shall be granted to a standard broad 
east station having any contrac arrangement, or understanding express o1 
mplied, with a network « i7 on which provides, by original terms, provi 
sions f eneEw or « se for the affiliation of the station with the net 
work organization for a perio ger t two vears: Provided, That a contract 
arrangem<e or understanding for period up to two vears. may be entered into 
witl 120 days prior to the neement of such period 
S$3.104 Option time No license shall be granted to a standard broadeast 
stat which options™* for network programs any time subject to eall on less 
than 356 davs’ notice <« re time than a total of three hours within 
f¢ segme Ss « ¢ roadeast dav, as herein described The broadeast 
s divided o 4 segments, as follows: 8:00 a. m. to 1:00 p. m.; 1:00 p. m 
0 6:00 6 OO 7 11:00 ‘ 11:00 p. m. to 8:00 a. m Such 
options may ot be be exc sive s against other network organizations and mav 
not prev } ac es ~% optic g or selling anv or all of the 
1 Covered hy the é r > other 
S83.105 Richt te eve DVODTAMS No CONSE andard 
mdeast st é hav 2 Vv < r 1 o« ent Y tanding, express 
plied. wit etwork org zation whic ‘ with respect to programs 
offered 7 SI ff o i prevents or hinders the station from 
reVeK g or refusing network programs which the station reasonably believes 
he nsatisfactory s €; or which to network pro 
ETAMS SO O eady ected for, preve mn from rejecting 
or refusing rogram whik SO} ‘ So 1e public interest 
o SI g a prog tstanding loc: 1 importance 
5 8$3.106 Network ownership of stations No license shall be granted to a 
network organization, or to any person directly or indirectly controlled by o1 


— 
under common control® with a network organization, for more than one stand 
ard broadeast station where one of the stations covers substantially the Ser vig 
area of the other station, or for any standard broadaest station in any locality 
where the existing standard broadeast stations are few or of such unegng 
desirability (in terms of coverage, power, frequeney, or other related matters 
that competition would be substantially restrained by sueh licensing 


so 


“S3.10T Dual network operation —No license shall be issued to a standan 
broadeast station affiliated with a network organization which maintains mor 
than one network: Provided, That this regulation shall not be applicable if suet 
networks are not operated simultaneously, or if there is no substantial Overlay 
in the territory served by the group of stations comprising each such network, 

823.108 Control by networks of station No lieense shall he grante 
to a standard broadeast station having any contract, arrangement, or under 
standing, express or implied, with a network under which 
station is prevented or hindered from, or penalized for, fixing or altering its pat 
for the sale of broadeast time for other than the network’s programs 
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FCC STANDARD BROADCAST RULES 


(Continued from page 373) 


sion of programs between four o'clock a. m., loeal standard time, and low 
sunrise, of standard broadeast stations with their authorized daytime facilities 
P ided: That the provisions of this rule shall not extend to 

(1) Stations regularly sharing time during daytime hours either unde 
licenses pursuant to which time-sharing agreements have been entered into o 


licenses specifying hours of operation, unless time-sharing agreements have be 


reached covering such operation prior to local sunrise, Sections 3.74. 3.77, a 
3.78 of these rules shall be applicable to sueh agreements 

(2) Any class IT station eausing interference” by use of its daytim 
facilities within the 0.5 mv/m 500% sky wave contour of any class I station 
either of the United States or of any country party to the North America 
Regional Broadeasting Agreement 

(3) Operation by use of its daytime facilities of any class IT station a 


any class ILA channel not assigned to the United States under the Nort 
American Regional Broadeasting Agreement 
(b) Any station operating during such hours receiving notice from the 


Commission that undue interference is caused shall refrain from such operatie 
during such hours pending further notice from the Commission. 


(ce) Nothing contained in outstanding instruments of authorization for sue 
stations shall prohibit such operation except as herein provided. 

(d) The period 4:00 a. m. to 6:00 a. m., local standard time, shall not & 
included in determining compliance with section 3.71 of these rules 





2a As determined by the Standards of Good Engineering Practice Governing Standa™ 
Broadcast Stations and the North American Regional Broadcasting Agreement 





Paul F. Godley 
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3401 Station license; posting of. The station license and any other 
instrument of authorization or individual order concerning construction of the 
equipment or the manner of operation of the station shall be posted in a 
conspicuous place in the room in which the transmitter is located in such man- 
ner that all terms thereof are visible and the license of the station operator 
shall be posted in the same manner. (See sees. 2.51 and 2.52.) 

3.402 Licensed operator required. The licensee of each station shall have 
a licensed operator or operators of the grade specified by the Commission on 
duty during all periods of actual operation of the transmitter at the place 
where the transmitting equipment is located. (See sec. 2.53.) 

3.403 Licensed operator; other duties. The licensed operator on duty 
and in charge of a standard or high frequency broadcast transmitter may, at 
the diseretion of the licensee, be employed for other duties or for the operation 
of another radio station or stations in accordance with the class of operator's 
license which he holds and by the rules and regulations governing such other 
stations: Provided, however, That such duties shall in nowise interfere with 
the power operation of the standard broadcast transmitter 


3.404 Logs. The licensee of each broadcast station shall maintain program 
operating logs and shall require entries to be made as follows: 
(a) In the program log: 

(1) An entry of the time each 
(call letters and location) is made. 

(2) An entry of the time the program begins and ends 
“music,” “drama,” “speech,” ete., together with the name or title 
thereof, and the sponsor’s name, with the time of the beginning and ending 
of the complete program. If a mechanical record is used, the entry shall 
show the exact nature thereof, such as “record,” “transcription,” ete., 
and the time it is announced as a mechanical record. If a speech is made 
by a political candidate, the name and political affiliations of such speaker 
shall he entered 

(3) An entry showing that each sponsored program broadcast 
been announced as sponsored, paid for, or furnished by the sponsor. 
(b) In the operating log: 

(1) An entry of the time the station begins to supply power to the 
antenna, and the time it stops. 

(2) An entry of the time the program begins and ends. 

(3) An entry of each interruption to the carrier 
and duration. 

4) An entry of the following each 30 minutes: 

(i) Operating constants of last radio stage 
and plate voltage). 

(ii) Antenna current. 

(iii) Frequency monitor reading. 

(iv) Temperature of crystal control chamber if thermometer is 
used, 

(5) Log of experimental 
regular operation is 
shall be kept.) 

(i) A log must be kept of all operation during the experimental 
period. If the entries required above are not applicable thereto, 
then the entries shall be made so as to fully describe the operation. 

3.405 Logs; retention of. Logs of standard or high frequency broadcast sta 
tions shall be retained by the licensee for a period of 2 years, except when re 
quired to be retained for a longer period in accordance with the provisions of 
section 2.54. 

§3.406 Station identification—-(n) A licensee of a standard or high-fre 
quency broadeast station shall make station identification announcement (call 
letters and location) at the beginning and ending of each time of operation and 
during operation (1) on the hour and (2) either on the half hour or at the 
quarter hour following the hour and at the quarter hour preceding the next 
hour, Provided: 

(b) Such identification announcement need not be made on the hour when 
to make such announcement would interrupt a single consecutive speech, play, 
religious service, symphony concert, or operatie production of longer duration 
than 30 minutes. In such cases the identification announcement shall be made 
at the beginning of the program, at the first interruption of the entertainment 
continuity and at the conelusion of the program. 


and 


station identification announcement 


has 


wave, its cause, 


(total plate current 


operation 
maintained during 


during experimental period. 
this period, the above logs 


(If 


(ce) Such identification announcement need not be made on the half hour or 

quarter hours when to make such announcement would interrupt a single con- 
secutive speech play, religious service, symphony concert, or operatic produec- 
tion. In such cases an identification announcement shall be made at the first 
interruption of the entertainment continuity and at the conclusion of the pro 
gram, Provided, That an announcement within 5 minutes of the time specified 
In paragraph (a) (2) of this section will satisfy the requirements of identifi- 
cation announcements. 
_ (d) In the case of variety show programs, baseball game broadcasts, or 
similar programs of longer duration than 30 minutes, the identification an- 
nouncement shall be made within 5 minutes of the hour and of the times speci- 
fied in paragraph (a) (2) of this section. 

(e) In the case of all other programs the identification announcement shall 
be made within 2 minutes of the hour and of the times specified in paragraph 
(a) (2) of this section. 

(f) In making the identification announcement the call letters shall be given 
only on the channel of the station identified thereby. 

3.407 Mechanical records. Bach broadcast program consisting of a me- 
chanical record or a series of mechanical records shall be announced in the 
manner and to the extent set out below: 

(a) A mechanical record or a series thereof, of longer duration than 
30 minutes, shall be identified by appropriate announcement at the beginning 
of the program, at each 30 minute interval, and at the conclusion of the pro- 
gram: Provided, however, That the identifying announcement at 
minute interval is not required in case of a mechanical record consisting of a 


single, continuous, uninterrupted speech, play, religious service, symphony 


concert, or operatic production of longer duration than 30 minutes. 


BROADCASTING © Broadcast Advertising 


each 30 


(b) A mechanical record, or a series thereof, of a longer duration than 5 


minutes, and not in excess of 30 minutes, shall be identified by an appropriate 
announcement at the beginning and end of the program: 

(c) A single mechanical record of a duration not in excess of 5 minutes 
shall be identified by appropriate announcement immediately preceding the use 
thereof ; 

(d) In case a mechanical record is used for background music, sound 
effects, station identification, program identification (theme musie of shor 
duration), or identification of the sponsorship of the program proper, no an- 
nouncement of the mechanical record is required. 

(e) The identifying announcement shall accurately describe the type of 
mechanical record used, i.e., where an electrical transcription is used it shall 
be announced as a “transcription” or an “electrical transcription,” or as 
“transcribed” or “electrically transcribed,” and where a phonograph record 
is used it shall be announced as a “record.” 

8.408 Rebroadcast. 

(a) The term “rebroadcast” means reception by radio of the program ' 
of a radio station, and the simultaneous or subsequent retransmission of such 
program by a broadenst station.’ 

(b) The licensee of a standard or high-frequency broadcast station may, 
without further authority of the Commission, rebroadcast the program of a 
United States standard or high frequency broadcast station, provided the 
Commission is notified of the eall letters of each station rebroadcast and the 
licensee certifies that express authority has been received from the licensee of 
the station originating the program.® 


(ce) (1) The licensee of a standard or high frequeney broadeast station 
located within a state or the District of Columbia may, without further au 
thority of the Commission, rebroadcast on a non-commercial basis a noneom 


mercial program of a United States international broadeast station. 

(2) The licensee of a standard or high frequency broadeast station located 
in any territory or insular possession of the United States may, without further 
authority of the Commission, rebroadcast any program of a United States in 
ternational broadeast station 

(3) In the case of any rebroadcast under the provisions of this paragraph 
(c) the Commission shall be notified of the call letters of each station whose 

programs are rebroadcast and the licensee shall certify that express authority 
has been received from the licensee of the station originating the program. 

(d) No licensee of a standard broadcast station shall rebroadcast the 
program of any other class of United States radio station without written 
authority having first been obtained from the Commission upon application 
accompanied by written consent or certification of consent of the licensee of 
the station originating the program. **' 

(e) In case of a program rebroadcast by several standard broadcast sta- 
tions, such as a chain rebroadcast, the person legally responsible for dis- 
tributing the program or the network facilities may obtain the necessary au 
thorization for the entire rebroadcast both from the Commission and from the 
person or licensee of the station originating the program. 

Attention is directed to section 325 (b) of the Communications Act of 
1934, which reads as follows: 

No person shall be permitted to locate, use, or maintain a radio broad 
cast studio or other place or apparatus from which or whereby sound waves 
are converted into electrical energy, or mechanical or physical reproduc- 
tion of sound waves produced, and caused to be transmitted or delivered 
to a radio station in a foreign country for the purpose of being broadcast 
from any radio station there, having a power output of sufficient intensity, 
and/or being so located geographically that its emissions may be received 
consistently in the United States, without first obtaining a permit from 
the Commission upon proper application therefor.’ 

3.421 General requirements. No station licensee is required to permit the use 
of its facilities by any legally qualified candidate for public office, but if any 
licensee shall permit any such candidate to use its facilities, it shall afford 
equal opportunities to all other such candidates for that office to use such 
facilities, provided that such licensee shall have no power of censorship over 
the material broadcast by any such candidate. 

3.422 Definitions —A “legally qualified candidate” means any person who 
has publicly announced that he is a candidate for nomination by a convention 
of a political party or for nomination or election in a primary, special, or gen- 
eral election, municipal, county, state or national, and who meets the qualifica- 
tions prescribed by the applicable laws to hold the office for which he is a can 
didate so that he may be voted for by the electorate directly or by means of 
delegates or electors, and who (a) has qualified for a place on the ballot or 
(b) is eligible under the applicable law to be voted for by sticker, by writing 
in his name on the ballot, or other method, and (1) has been duly nominated 
by a political party which is commonly known and regarded as such, or (2) 
makes a substantial showing that he is a bona fide candidate for nomination or 
office, as the case my be. 

3.423 Rates and practices. The rates, if any, charged all such candidates 
for the same office shall be uniform and shall not be rebated by any means, 
directly or indirectly; no licensee shall make any discrimination in charges, 
practices, regulations, facilities, or services for or in connection with the service 
rendered pursuant to these rules, or make or give any preference to any candi- 
date for public office or subject any such candidate to any prejudice or disad- 
vantage; nor shall any licensee make any contract or other agreement which 

(Continued on page 376) 








1 As used in sec. 3.408, program includes any complete program or part thereof, or any 
signals if other than A-3 emission. 

2In case a program is transmitted from its point of origin to a broadcast station 
entirely by telephone facilities in which a section of such transmission is by radio, the 
broadcasting of this program is not considered a rebroadcast. 

* The notice and certification of consent shall be given within three (3) days of any 
single rebroadcast, but in case of the regular practice of rebroadcasting certain programs 
of a standard broadcast station several times during a license period, notice and certifica- 
tion of consent shall be given for the ensuing license period with the application for re- 
newal of license, or at the beginning of such rebroadcast practice if begun during a 
license period. 

4 The broadcasting of a program relayed by a relay broadcast station (sec. 4.21) is 
not considered a rebroadcast. 

5 Informal application may be employed. 

* Provision suspended under Order No. 82. 4 ; 

7 Formal application required. See Standards of Good Engineering Practice for form 
number. 
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cts Ant tenns Systems. Trade Nan ¢ Products—Small Transformers and able AC-DC, Table. Consoles ; Combi (farod. 
Welliceter Anta ate. = Renehors DEWALDO RADIO MFG. CORP nations: Radio-Phonograph, Radios Be go vwrar 
fu uple itenna Nystem. 440 Lafayette St.. New York, N. Y. | Phonograph Recorder; ‘Television “yer ties em 
ANDREA RADIO CORP 48-20 CINCH MANUFACTURING CORP,  Products—Radio Sets—Console, Table, Sets: Radio-Video Console ; Frequency ote wbteg 
45th Awe. Woodmde. ‘Long Ttawd. 2335 W. Van Buren St. Chicago. Midget, Combination Radio-Phono Modulation Sets: Console. Also Ree C ni as 
N. Y. Products—Radio and Television Ul. Products—Tube Sockets, Soldes graph, Battery, Automobile. Trade ord-Players; Tubes and parts. Trade Port 1 le A 
Receivers. Trade Name Andrea Ra ng Lugs, Terminal Strips, Binding Names: Pierce Atro, DeWald. Name: Emerson Combinatio 
dio aoe Connector Plugs. Trade Name: Television 
ANSLEY RADIO CORP.—21-10 49th ake wre . Radio-Vider 
= —— Island City, N. ¥ nee CLAROSTAT MFG. CO., INC.—285 FCC Regulations quency Mo 
1cts——hadio ronograph Combin North Sixth St.. Brooklyn, N. Y. 

tions, Electric P heneare: phs, Radio Di ; 





sole, FM-A 
Players, Rs 
vision Ree 
Portable I 
Transmitte 
FM Trans 





Products Fixes Lesistors Tariab . . : . J — 
rection Finders, Photographic Flash a ae = >’ a (Continued from page 375) 
Synchronizers. Electronic Pianos. Name: Clarostat 
Trade Names: Dynaphone, Dynatone, , 
Duyunatlash. 









= : shall have the effect of permitting any legally qualified candidate for any 
COLONTAL RADIO CORP.—254 public office to broadcast to the exclusion of other legally qualified candidates 
AUTOMATIC RADIO MFG. Co. Rano St.. Buffalo, N. Y. Products 

































N for the same public office. mitters, 8 
INC.—122 Brookline Ave., Boston. ay Sets: Compact, Table, Port 3.424 Records; inspection. Every licensee shall keep and permit public it ment. ‘Trac 
Mass. Products—Electric Sets: Com- {4° Consoles ; Battery Sets: Portable. spection of a complete record of all requests for broadeast time made by @ GENERA 
pact, Table, Portable. Consoles: Bat- Portable AC DC, Table, Consoles; on behalf of candidates for public office, together with an appropriate notation ws 89) Nev 
tery Sets: Portable, Portable AC-DC: Combinations : Radio-Phonog raph, Ra showing the disposition made by the licensee of such requests, and the charges Deoducts: 
Combinations : Radio-Phonograph. Ra- a ei ~~ = am. Trade made, if any, if request is granted. Button 1 
die Phonograph - Recorder. Trade “\#™es> “olontal, Aung. The Following Rule is Quoted for the Information of Licensees ané Trade Nai 
oe a ne somata Pe staan a CONTINENTAL CARBON INC- : ’ermittees of all Classes of Broadcast Stations: aunnns 
phony i eenath Atlas. 7 mca No 13900 Lorain Ave., ¢ leveland, O. Prod- 43.1 Information as to ownership, operation, interests therein, contracts, 9196 EE 
O-Tone. P ~~ —* =e goa both Carbon and Wire ec. Licensees and permittees of all classes of broadcast hes * 
ound ; 


stations shall file 
Suppressors, Carbon Granules reports as follows: 
Transmitters, Paper Dielectric 
Products Condensers, Fil 





Se ie Se ae ee tor 


So. La lie St., Chicago, Il. 


ucts—Aln 






(a) Within 30 days after becoming licensees or permittees all such licer 
















vw GENERA 
a ternoys to eliminate ra- sees or permittees shall file with the Commission original reports containing St., Cam 
, Pity permanent magnets and 10 ig = hme Trade Names: Conti- the information required in accordance with the forms adopted and furnished Laborato1 
yo magnetic materials. Trade Name : nental, Filternoys. by the Commission and the instructions in such forms. Equipmer 
nico enn —— T 
_. CONTINENTAL RADIO & TELE (b) Thereafter, 
*“BAMBERGER BROADCASTING "ISIC ) 





Parts for 
poses, Tr 





VISION CORP. 
Sroadway, Chicago, I 








and within 30 days of the occurrence of any event which 

a change in information already reported, all such licensees of 
SERVICE, INC—1440 permittees shall file supplemental reports containing the information required 
New York, N. ¥ Compact. Table. Portable, Consoles; i accordance with the forms adopted and furnished by the Commission and 
BEAD CHAIN MANUFACTURING Battery Sets: Portable, Portable AC- the instructions in such forms. 


3800 Cortland St. necessitates 
l. Products—Electric Sets: 







GITS Mé 












Huron § 
‘ t. : : ‘ Knobs, 
CO.—110 Mountain Grove St., Bridge- DC. Table, Consoles; Combinations: (ec) All reports required hereby must be dated and executed under oath Trade M 
port. Conn. Products—Radio Tube Radio-Phonograph, Radio-Phonograph- (or affirmed according to law) in accordance with the provisions of the form trie Cab! 
Contact Pins. Trade Name: Bead Recorder. Trade Name: Admiral. and show the date upon which each 
Chain 





reporting event occurred. One _ report 

- a : es : (original or supplemental) may be rendered by a licensee or permittee cover 

BELMONT RADIO OORP.— 5921 ri ppt 5 — owe ing more than one station, provided the reported information relates equally 
— ~ : ——dd= — amilton oulevard, all stations orwise, separ. ; Ae ati st be file 

Dickens Ave., Chicago, Il. Products— South Plainfield, N. J. Products. < all stations. Otherwise, separate reports for each station must be filed. 

Electric Sets: Compact, Table, Port- 





mote Co! 
tors and 
























EDWIN 
- ‘ icensee srmittee corporati thie as cor the 8. Peori 
: D pacitors—Trade Names: Micedon, Du- (d) A licensee or permittee corporation which has of record on . Ps 
able, Consoles; Battery Sets: Port- con, Tubular, C-D, Cub, Tigers, Hi- date of submission of any report 1,000 stockholders or more, may file the RF. Cc 
able, Portable AC-DC, Table, Con- Mike. Dykanol. Beaver. : information required herein as to the stockholders who own 1,000 or more Transfo! 
soles; Combimations: Radio-Phono- es ‘ wR shares of the stock of said corporation. Condens 
graph, Radio - Phonograph - Recorder; OORNING GLASS WORKS—Corn- (e) The term “contract” as it appears on the forms provided by this se — 1 
Television Sets: Radio-Video Console; ing N. Y. Products—Bulbs, Tubing, tion, shall be construed to include every contract, understanding, or agreement, hin SI 
also Aviation Sets. Trade Name: Bel- Insulators. Trade Names: Corning, verbal or written. Verbal contracts shall be reduced to writing and certified chinery. 
mont Pyrez. 


copies thereof submitted. 
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pRIB RESISTOR CORP. 644 West 
{ath St. Erie, Pa. Products—Resis 
tors, Compensating Capacitors, Silver 
Mica Capacitors, Suppressors, and 
Plastic Parts. Trade Name: Prie. 


pSSEX WIRE CORP. 14310 Wood 
ward Ave., Detroit, Mich. Products 
Copper Wire Products: Bare, Tinned, 
Insulated all types and combinations 
to manufacturers’ specifications; Re 
lays—all types, and Random Wound 
(oils. Trade Names: R-B-M, Para 
nite, Dsser, SX 

FARNSWORTH TELEVISION & 
RADIO CORP—3700 East Pontiae 
g., Fort Wayne, Ind. Products 
Blectric Sets: Compact, Table, Port 
able, Consoles; Battery Sets: Port 
able, Portable AC-DC Table, Con 
soles; Television Sets: Radio-Video 
Table, Radio-Video Console; Fre 
quency Modulation Sets: Table, Con 
sole, FM AM Table, FM-AM Console; 
Aviation, Record-Players, other Com 
mercial. Also Television Transmitters, 
Sound Receivers, Television Cameras, 
Studio Equipment and other special 
apparatus Trade Names: Farnsworth, 
Capehart. 


JOHN BE. FAST & CO 3123 N 
Crawford Ave., Chicago, Ill. Products 

Fixed Blectrical Condensers. Trade 
Name: Fast. 


BILLINGS S. FUESS—2-4 Lacka 
wanna Place, South Orange, N. J 
Products—Radio Loud Speaker Cones. 


GALVIN MFG. CORP.—4545 Au 
gusta Boulevard, Chicago Ill. Products 

Blectric Sets: Compact, Table, Port 
able, Consoles; Battery Sets: Port 
able, Portable AC-DC, Table Con 
soles; Combinations: Radio-Phono 
graph, Radio - Phonograph - Recorder ; 
also Aviation, Police and Reecord-Play 
ers, Trade Name: Motorola 


GAROD RADIO CORP.—70 Wash 
ington St., Brooklyn, N. Y. Products 
—Radio Receivers Console, Table 
and Midget Models. Combination Ra 
dio - Phonograph, Radio - Phonograph 
and Recorder Combinations. Battery 
and Portable Receivers. Trade Name: 
(Garod, 


GENERAL ELECTRIC CO.—1285 
joston Ave., Bridgeport, Conn. Prod 
ucts—Blectrie Sets: Compact, Table. 
Consoles; Battery Sets: Portable. 
Portable AC-DC, Table, Consoles; 
Combinations: Radio Phonograph ; 
Television Sets: Radio-Video Table, 
Radio-Video Console. Video only; Fre 
quency Modulation Sets: Table, Con 
sole, FM-AM Console; also Record 
Players, Radio Receiving Tubes, Tele 
vision Receiving and Picture Tubes, 
Portable Home Recorders, Television 
Transmitters and Transmitting Tubes, 
FM Transmitters, Broadeast Trans 
mitters, Set and Tube Test Equip 
ment. Trade Name: GH. 


GENERAL INSTRUMENT CORP 
—829 Newark Ave., Elizabeth, N. J. 
Products—Variable Condensers, Push 
Button Devices, Record Changers. 
Trade Name: G. J 


GENERAL MAGNETIC CORP. 
2126 E. Fort St., Detroit, Mich. Prod 
ucts—Alnico Permanent Magnets. 


GENERAL RADIO CO—30 State 
St., Cambridge A, Mass. Products 
Laboratory and Production ‘Test 
Equipment and Apparatus. Radio 
arts for General Experimental Pur 
poses. Trade Name: General Radio. 


GITS MOLDING CORP.—4600 West 
Huron St., Chieago, Ill. Products 

Knobs, Push Buttons, Escutcheons, 
Trade Marks and Medallions, Concen- 
tric Cable, Drum Dials, Pointers, Re 
mote Control Cases, Housings, Insula- 
tors and Needle Cups. Coaxial Cable. 


EDW IN I. GUTHMAN & CO.—400 
8. Peoria St., Chicago. Tl. Products— 
’.F. Coils, Chokes, Oscillators, I.F 
Transformers, Padder and Trimmer 
Condensers, Textile Covered, Litzen- 
draht and Enamelled Magnet Wire, 
Zine Shield Cans, Coil-winding Ma- 


chinery. Trade Names: Guthman, 
Super Q. 


HAMMARLUND MFG. CO., INC 

$24-438 W. 33d St., New York, N. Y 
Products Radio Sets Commercial 
and Short Wave. Also Variable Con 
densers, Trimmers, Short Wave Parts. 
Trade names: Hammarlund, Super 


Pro, H-Q 120 


HAWLEY PRODUCTS CO--201 
No. First Ave., St. Charles, Ill. Prod 
ucts—-Speaker Diaphragms and Spid 
ers, Automobile Speaker Housings, 
Loop Antenna Covers and other 
Moulded Fibre Specialties 


*HAZELTINE CORP.—15 Exchange 
Place, Jersey City, N. J. Products 
Patents and Engineering Service to 
Manufacturers 


HYGRADE SLYVANIA CORP 
Emporium, Pa. Products—Radio Re- 
ceiving Tubes, Cathode Ray Tubes, 
Radio Panel Lamps. Trade Name: 
Sylvania Products Incandescent 
Lamp Bulbs, Fluorescent Lamps, and 
Miralume Fixtures. Trade Name: Hy 
grade 


HYTRON CORP.—76 Lafayette St., 
Salem, Mass. Products—Radio Tubes, 
Transmitting Tubes, Special Purpose 
Tubes, and Resistance Tubes. Trade 
Name: Hytron 


INDIANA STEEL PRODUCTS CO 
( No. Michigan Ave., Chicago, Il 

Products—Permanent Magnets for all 

purposes, Trade Name: Ispco 


INTERNATIONAL RESISTANCE 
CO.—401 N. Broad St., Philadelphia, 
Pa. Products—Resistors—Fixed and 
Variable, Metallized, Precision, Power 
Wire Wound, Voltage Dividers, Vol 
ume Controls, Tone Controis, Rheo 
stats, Attenuators Trade Names 
IRC... Metallized. 


IRVINGTON VARNISH & INSU 
LATOR CO—6 Argyle Terrace, Irv- 
ington, N. J Products—Insulating 
Materials used in the Manufacture of 
Radio Parts, such as Varnished Cam 
brie, Varnished Paper, Irv-O-Slot In 
sulation and Saturated and Varnished 
Tubing. Trade Names: Irvington In 
eulation, Standard Of The World. 


*TANSKY & BAILEY National 
Press Building. Washington, D. C 


JEFFERSON BLECTRIC CO—-25th 
Avenue & Madison St., Bellwood, Il. 
Products—Radio Power Transform 
ers, Chokes and Audio Input and Ont 
put Transformers, Television deflect 
ing Yokes. Horizontal and Vertical 
Seanning Transformers, and Center 
ing and Focusing Coils. Trade Name: 


Jefferson. 


JENSEN RADIO MFG. CO—6601 
South Laramie Ave., Chicago, Il. 
Products—Loud Speakers and Com 
ponents. Trade Name: Jensen. 


KEN-RAD TUBE AND LAMP 
CORP.—Owensboro, Ky. Products 
Radio Tubes and Incandescent Elec 
tric Lamps. Trade Name: Ken-Rad. 


KESTER SOLDER CO—4201 
Wrightwood Ave.. Chicago, Ill. Prod 
ucts—Solders: Plastic Rosin Filled 
Solder, Radio Solder, Special Flux 
Filled Solders and Special Fluxes for 
Electrical and Radio Work. Trade 
Name: Kester. 


KING LABS., INC.—205 Oneida St., 
Syracuse, N. Y. Products—Barex Em 
bedded Getters, a part for radio tubes. 
Special alloys, chemicals and metals. 
Trade Name: Barer. 


LENZ ELECTRIC MANUFACTUR 
ING CO.—1751 N. Western Ave., Chi 
cago, Ill. Products—Wires, Cables, 
Cords—for radio. 


MAGNAVOX COMPANY, INC.— 
2131 Bueter Road, Fort Wayne, Ind. 
Products—Radio Loud Speakers, Mol 
anode “FP” Dry Type Electrolytic 
Filter and By-Pass Capacitors. Trade 
Name: Magnavoz. 

MAJESTIC RADIO & TELEVI- 
SION CORP.—2600 West 50th St., 
Chieago, Ill. Products—Radio Receiv- 
ing Sets. 


(Continued on page 378) 
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@ Widest selection of 
duty paper rs] s includi 
wox-impregnoted wox-filled and 
oit-impregnated oil-filled Ex- 
tensive choice of contoiners 
mountings, terminals etc 








@ Widest choice of mice trans- 
mitting capacitors including tiny 
moided-in-bokelite types bake- 
lite-case types, metal-case units 
one stack-mounting types (shown 
at top 





@ Compiete line of oil-filled 
high-voltage capacitors in rec- 
Tanguiat, round-can ane inver- 
©0-strew-mounting types, meei- 
mg all voltege and capacity 
requirements 





@ Until recently these extra-heavy- 
duty transmitting capacitors in mica, 
oil-filled, plug-in electrolytics and 
paper, and other types were defi- 
nitely “special” or made to order for 
broadcasters and commercial com- 
munication purposes. Previous prices 
reflected the custom-built angle. 


Aeroveox, however, has made these 
types standard items in regular and 
therefore economical production, as 
listed in the Transmitting Capacitor 
Catalog. These types are now avail- 
able to you at new and reasonable 
prices for your initial equipment, ad- 
ditions or alterations. Remember 
AEROVOX for your transmitting ca- 
pocitors! 


Ask for DATA... 


@ For your convenience, especially when you need 
© capacitor in c¢ hurry, consult your lecel Aerovox 
jobber. He'll glodly take core of your needs. Ask 
him for © copy of the Aerovex Transmitting Ce- 
pacitor Catcleg (eveilable only to these engaged 
in commercial! redic work). Or write us direct. 


EROVOX 


BEDFORD, MASS., U. S. A. 
in Canada: ABROVOK CANADA LTD. Hamilton, Ont 
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Directory of 


Receiving Set Manufacturers 


(Continued from page 877) 





PrP. R. MALLORY & CO., INC.— 3029 
BE. Washington St., Indianapolis, Ind 
Produets Dry electrolytic condensers 
for AC and DC applications, Matlo 
tron electrostatic 


condensers: syn 
ehroneus and 


interrupter type vi 
brators for auto radio receivers: all 
wave switches, push button switches. 
tone control switches, tuning switches: 
volume controls, fixed and adjustable 
heavy duty resistors: grid bias cells: 
jacks, jack switches, connector plugs. 
eable connectors ; copper sulphide recti 
fiers, copper sulphide dry dise rectifiers, 
battery chargers, including heavy duty 
types, railroad battery chargers, plat 
ing power supplies: fluorescent lamp 
switches; power supplies (Vibra 
packs ) resistance welding electrodes 
electrical contacts. Trade Names: Mal 
lorw. VYaarlesr 
MICAMOLD RADIO CORP 
Flushing Ave.. Brooklyn, N. Y. Prod 
uets——Mieca Condensers, Paper Con 
densers, Electrolytic Condensers, Re 
sistors, Ballast Tubes. and Television 
Condensers. Trade Name: Micamold 


1087 


MUTER CO 1255 South Michigan 
Ave., Chicago, Tl. Products—Resis 
tors, Switehes, Ceramie Condensers 
Ballasts. Spirashields, Coils Antenna 
Loops. LF. and R.F. Transformers 
Trade Names: Candohm, Compo. Gen 
Ral, Zinohm, Spirashield, Mute 


NATIONAL CARBON CO... INC 
30 BF. 42d St.. New York, N. Y. Prod 
uets—Radio a,* R”’ and “C™ Rat 
teries. Trade Name: Freready 


NATIONAT, CO... INC.—@1 Sherman 
St Malden, Mass. Produets—Ama 
teur, Experimental and Communiea 
tion type Receivers and Transmitting 
Pquipment, Dials. Eliminators. Choke 
Coils, Transformers, Condensers, Coup 
lings, Amplifiers, Grid Grips, Ceramie 
Insulators and Sockets for Amplitude 
and Frequency Modulation. Trade 
Names National, H. R. O. Velvet 


Vernier 


NATIONAT, UNION RADIO CORP 

Si State St.. Newark. N. J. Prod 
ucts—Radio Tubes. Trade Names 
National Union. Sonatron 


NOBLITT-SPARKS INDUSTRIES, 
INC.—B. 18th St.. Columbus. Ind 
Products Blectric Sets: Compact, 
Table, Portable; Battery Sets: Port 
able AC-DC, Automobile: Combina 


tions Radio - Phonograph. Trade 
Name: Arvin 
OAK MANUFACTURING CO. 


Clybourn Ave., 


Chicago. Products 
Switches, 


Range, Rotor, Tap. Push 
Button; Vibrators, Synchronous and 
Non-Synehronous; Mechanical Tuners 
Trade Name: Oak. 


OHIO CARBON CO. 2508 Berea 
Road. Lakewood, O. Products—Carbon 
Resistors and Suppressors for Autos. 
Trade Name—Ohiohm. 


OPERADIO MFG. CO.—St. Charles, 
Ill. Products—Loud Speakers, Ampli- 
fiers, Public Address Equipment, In- 


tercommunicating Equipment, Slide 
Film Equipment. Trade Name: Oper- 


adio. 


OXFORD-TARTAK RADIO CORP. 
—915 West Van Buren St., Chicago, 
Ill. Products—Loud Speakers. 





PARISIAN NOVELTY CO—3510 
South Western Ave. Chicago, II. 
Products—Printers and Fabricators of 
Celluloid, Bakelite, Lamicoid and In- 
surok Dials. Manufacturers of Trans- 
parent Celluloid and Vinylite dial 
crystais. 


PHILCO CORP.—Tioga and C Sts., 
Philadelphia, Pa. Products—Electrie 
Sets: Compact Table, Portable, Con- 
Battery Sets: Portable, Port- 
able AC-DC, Table, Consoles; Combi- 
nations: Radio-Phonograph, Radio- 


soles ; 


Phonograph Recorder: Teles 

Sets: Radio Video Table Radio. Vig 
Console, Video only: also Polive Re 
ord-Players Yrade Names: Phil 
Phileo-Transitone . 


PHILMORE MFG. CO. INC 118 
115 University Place, New York, NY 
Produets—Radio Sets Midget _ ane 
Battery. Microphones A mplifie 
Aerial Eliminators. Headphones, Fixe 
Crystals and Crystal Sets Tree 
Names: Philmore. Liar, Selecting 
Delure, Kompakt Radio, Blackdinj 
Supertone, Little Wonder 
PHONOVISION CORP 
hawk St.. 
dio Sets 


S50 Bisa 
Chicago, TL. Produets Rs 
Console, Midget Combin 
tion Radio-Phonograph. Trade Names 
Seehurae Sumphonolas. Corona 


PILOT RADIO CORP 
St.. Long Island City. N. y Prodner 
Blectrie Sets: Table, Portable: Bet 
tery Sets: Portable. Portalhle ACK 
Table; Combinations: Radio-Phon 
graph, Radio - Phonograph - Recorder 
Television Sets: Radio-Video Table 
Radio-Video Console : Frequeney Moa 


R706 ey 


ulation Sets Table FM AM Table 
FM-AM Console: also Reeord-Play 
ers, Trade Name: Pilot 

QUALITY HARDWARE & WA 


CHINE CORP.—5831-51 Ravenswow 
Ave... Chieago, TH. Produets Stamp 
ings and Light Manufacturing 

QUAM-NICHOLS CO—-33d Place 
Cottage Grove Ave., Chicago, 7 
Produects—Quam PBERMANIC, Dr 
namie, Permanent Magnet Dynami 
Speakers, Quam Aerial Kits and Ps 
vate Brand Kits, MARVEL Toy Tek 
phones. Trade Names Quam Spent 
ers, Marvel Phones, Quam Nichols (% 


RADTO CONDENSER COW—Davis 
& Copewood Sts., Camden, N. 7, Prd 
uets—Variable Air Condensers 


RADIO SPBAKERS, INC.—221 B 
Cullerton St... Chieago, TH. Produets— 


Radio Loud Speakers and Recorders 
Trade Name: Radio Speakers 


RAYTHEON PRODUCTION CORP 

5D Chapel St., Newton, Mass. Prod 
ucts—Radio Trade Name 
Raytheon 


RCA MANUFACTURING CO,, IN 

201 No. Front St., Camden, N. J 
Products—Radio Sets—Console, Tabl 
Midget, Combination  Radio-Phono 
graph, Victrolas, Battery, Portable 
Automobile, and Police. Television 
Sets—Console, Table, Separate Vide 
and Kits. Broadcasting and Transmit 
ting Equipment; Television Transmit 
ting and Receiving Equipment ; Photo 
phone Equipment; Vacuum Tubes, it 
eluding Radio Receiving Tubes, Trans 
mitting Tubes, and parts therefor 
Trade Names: RCA Victor, RCA Re 
diotron, 


READRITE METER WORKS—% 
E. College Ave., Bluffton, O. Products 

Radio Test Instruments and Vane 
Type Meters. Trade Names: Readritt 
Ranger. 


Tubes 


REA MAGNET WIRE CoO., INC- 
East Pontiae St., Extended, For 
Wayne, Ind. Products—Magnet Wit 
all Insulations. Trade Name: Rea 


REMLER COMPANY, LTD.—210 
Bryant St., San Francisco, Cal. Proé 
ucts—Radio Sets—Midget, Table 
Console and Battery, Inter-Commun 
cation and Sound Equipment. Trade 
Name: Remler. 


ROLA COMPANY, INC.—2530-@ 
Superior Ave., Cleveland, O. Products 
—Loud Speakers (Dynamie and Per 
manent Magnet) for Radio Receiving 
Sets and Public Address Equipment 
Trade Name: Rola. 
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RADIO SET AND OTHER RECEIVING EQUIPMENT MANUFACTURERS 


Directory of 








Ye 
. W. SICKLES CO.—Rox_ 920, 
Springfield, Mass. Products—R.F. and 
LF. Coils; Units; Padders Mica and 
Air; Trimmers Mica and Air; Silver 
Mica Condensers Trade Names: Nick 
lee Diamond Weave, Silvercap 
SPARKS. WITHINGTON CO.2400 
B Ganson St., Jackson, Mich Prod 
nets Radio Sets Console, lable. 
Midget, Combination Radio Phono 
graph, Battery and Portable. Trade 
Name: Sparton 


SPPPR RESISTOR CORP.—Saint 
Marys, Pa. Products—Speer Insulated 
and Non-insulated resistors ; Speer 
Suppressors Trade Name: Speer 


sPHRRY GYROSCOPH ©O., INC 
Manhattan Bridge Plaza, Brooklyn, 
N.Y. Products Aircraft Sets, Aircraft 
Automatic Radio Direction Finder; 
Aireraft Gyropilot, Directional Gyro, 
and Gyro-Horizon; Marine Gyro-Com 
pass, Incandescent and High Intensity 
Searchlights, Course Reeorder, Rudder 
Angle Indicator, Bleetro-Mechanical 
Steering System, Ship Gyro Pilot; 
Anti-aireraft Sound Loeator, Search 
light, Universal Fire Control Director 
Trade Name Nperry 


SPRAGUB SPHCIALTIBS CoO 
189 Beaver St., North Adams, Mass, 
Produets Hleetrolytie, Paper and 
Mien Condensers of all types; also 
Wire Wound Resistors. Trade Names 
Nprague, K oolohm 


STACKPOLE CARBON CO —Tan 
nery St., St. Marys, Pa. Products 
Variable Resistors, Fixed Carbon Re 
sistors (Insulated and uninsulated), 
Tone Switches, Push Switches, Snap 
Switches, Slide Switches, Contacts, 
Iron Cores, Graphite Anodes for Tubes, 
Carbons for Flashlight, No. 6 and B 
fatteries, and all known carbon prod 
nets. Trade Name: Stackpole 


STANDARD TRANSFORMER 
CORP.-1500 North Halsted St., Chi 
eago, Til. Produets—Transformers to 
manufacturer’s specifications. Amateur 
Transmitting; Publie Address Trans 
formers; Low Voltage Power Devices; 
Rectifiers; Blectrieal Specialties, ete 
Trade Name: Stancor 


STEWART-WARNER CORP.—1826 
Diversey Parkway, Chicago, Ill. Prod 
uct—Bleetrie Sets: Compact, Table, 
Portable, Consoles; Battery Sets 
Portable, Portable AC-DG, Table, Con 
sole; Combinations Radio - Phono 
graph, Radio- Phonograph - Recorder ; 
Television Sets Radio-Video Console: 
Frequency Modulation Sets: FM-AM 
Table, FM-AM Console, FM-AM Ra 
dio-Phonograph; also Reeord-Players 
Trade Names: Stewart-Warner, Con 
cert Grand 


STROMBERG - CARLSON TELE 
PHONE MFG Co 100 Carlson 
Road, Rochester, N. Y. Products 

Blectrie Sets: Table, Consoles; Com 
binations: Radio-Phonograph, Radio 
Phonograph Recorder; Television 
Sets Radio-Video Gonsoles; Fre 
quency Modulation Sets: Table, FM- 
AM Consoles: also Record-Players, 
Program Service Systems, Paging Sys- 
tems, and Antenna Kits. Trade Names: 
Stromherg-Carlson, Treasure Chest, 
Te-Lek-Tor, Duratex, Mine-A-Phone. 


SUPERIOR TUBE CO.—Post Office 
Drawer 191, Norristown, Pa. Products 
Nickel Seamless and Lockseam Ca- 
thode Sleeves; Cathode Ray and Power 
Tubes in Nickel, “B” Monel, “K” 
Monel, Inconel, and Stainless Steel. 


SUPREME INSTRUMENTS CORP. 
—414 Howard St., Greenwood, Miss. 
Products—Radio Testing Instruments. 





SYNTHANBE CORP. Oaks, Pa WELLS-GARDNBR & (CO~—-2701 WM. H. WELSH CO.--2241 Indiana 
Products—Synthane Laminated Bake No. Kildare Ave., Chieago, Tl. Prod Ave., Chicago, IN Products—-Speaker 
lite Sheets, Rods and Tubes; Plain  yets Wlertrie Sete Compact, Table Diaphragms 

and Printed Panels; Sub-Panels; Ter Portable, Consoles; Battery Sets , 
minal Blocks: Synthographie Dials; Portable Portable AC DC Table ZENITH RADIO CORP G6O0OL W 
Pierced and Threaded Coil Forms: ’ Radio Phair. Dickens Ave., Chieago, Il. Products 


‘ : 4 er Clonenle Combinations . . oun 
Speaker Spiders and Voice Coil Rob PUES ¢ mon , Radio Sets Console, Table, Midget ; 


bins; Punchings and Machined Parts graph, Radio Phonograph Reeorder Combination Radio-Phonograph, Bat 
Trade Names NSunthane, Suntho Trade Name Wells Gardner tery Portable and Automobile. Tele 
graphic vision Sets: Console, Table and Sep 
, 4" fT Bu ‘ qt’ arate Video. Trade Neg °° Z th 
TUNG-SOL LAMP WORKS, IN‘ WESTON ELECTRICAL INSTRI irate Video. Trade Name: Zens 





fur? ; ‘ hi iad 
95 Bighth Ave., Newark. N. J. Prod MENT CORI 614 Frelinghuysen 
n , , 
ucts—Radio Tubes and Radio Panel Ave Newark, N. J. Products—Blee 
tulbs. Trade Name Tuna-Sol trical Indieating Instruments. Sensi B 
tive Relays and Associated Devices, U Y 
UTAH RADIO PRODUCTS CO 


Service and Tube Testing Equipment, 
820 Orleans St., Chicago, Tl Prod DEFENSE 


Blectrical Sneed and Temperature In 


ucts—Loud Speakers, Transformers . , 
, i , dieating “uipment, Photoelectric De 
Chokes, Vibrators, Resistors Jacks > By I ’ 








Volume Controls, Tone Controls. Jack Ices and Photographie Exposure Me B NDS 
Switches Push Button Switches ters, Weston Temperature Gauges and #) 

Plugs, and Midget Motors Trade Lahoratory Thermometers Trade 

Name: tah Names Weaeton, Photronic, Jewell 





PRECISION-MADE 








Bliley Quartz Crystal 
Units are noted for their 
uniformly reliable oper- 
ating characteristics. 
That's because they are 
built that way! Behind 
each finished unit lies 
the fruits of constant 
research, the application 
of painstaking engineer- 
ing, and the skill of 
highly trained special- 
ists. In no other way 
can a precision product 
be manufactured. 


Catalog G-12 de- 
scribes Bliley precision- 
made crystals and mount- 
ings for all frequencies 
from 20 kc. to 30 mc. 
See your local Bliley 
Distributor or write for 
your copy. 


ts 
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Bliley Electric Co. 


Erie, Pa. 
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Official Kilocycle-Meter Conversion Table 


Kilocyeles (ke) to Meters (m), or Meters to Kilocyeles 
(Columns are Interchangeable) 





















































ke or m m or ke| ke or m m or ke/ke or m m or keke or m m or ke/ ke or m m or ke| ke or m m or ke/ ke or m m or ke|ke or m m or ke/ke or m m or ke/ke or m 
1,000 $00.0 | 2,000 150.0 | 8,000 100.0 | 4.000 75 00 | 5,000 60.00 | 6,000 50.00 | 7,000 42.86 | 8,000 $7.50 | 9,000 

10 $0,000 | 1,010 297.0 | 2,010 149.8 | 3,010 99.7 | 4,010 74.81 | 5,010 59.88 | 6,010 49.92 | 7,010 42.80 | 8,010 37.45 | 9,010 
20 15,000 | 1,020 294.1 | 2,020 148.5 | 3,020 99.3 | 4,020 74.63 | 5,020 59.76 | 6,020 49.83 | 7,020 42.74 | 8,020 $7.41 | 9 020 
80 10,000 | 1,080 291.3 | 2,080 147.8 | 3,080 99.0 | 4,030 74.44 | 5,030 59.64 | 6,030 49.75 | 7,030 42.67 | 8,030 37.36 | 9,030 
40 7,500 | 1,040 288.5 | 2,040 147.1 | 8,040 98.7 | 4,040 74.26 | 5,040 59.52 | 6,040 49.67 | 7,040 42.61 | 8,040 $7.31 | 9,040 
50 6.000 | 1,050 285.7 | 2.050 146.3 | 8,050 98.4 | 4,050 74.07 | 5,050 59.41 | 6.050 49.59 | 7,050 42.55 | 8,050 87.27 | 9,050 
60 5.000 | 1,060 0 | 2,060 145.6 | 3,060 98.0 | 4,060 73.89 | 5,060 59.29 | 6,060 49.50 | 7,060 42.49 | 8,060 37.22 | 8,060 
re 4,286 | 1,070 4 | 2,070 144.9 | 3,070 97.7 | 4,070 73.7 5,070 59.17 | 6,070 49.42 | 7,070 42.43 | 8.070 87.17 | 9,070 
80 8.750 | 1,080 7.8 | 2,080 144.2 | 3,080 97.4 | 4,080 73.53 | 5,080 59.06 | 6,080 49.34 | 7,080 42.37 | 8,080 37.13 | 9,080 
90 8,888 | 1,090 275.2 | 2,090 148.5 | 3,090 97.1 | 4,090 73.35 | 5,090 58.94 | 6,090 49.26 | 7,090 42.31 | 8,090 37.08 | 9,090 
100 $000 | 1,100 272.7 | 2,100 142.2 | 3,100 96.8 | 4,100 7 .AT | 5,100 58.82 | 6,100 49.18 | 7,100 42.25 | 8,100 87.04 | 9.100 
110 2,727 | 1,110 270.8 | 2,110 142.2 | 3,110 96.5 | 4,110 72.99 | 5,110 58.71 | 6,110 49.10 | 7,110 42.19 | 8,110 36.99 | 9,110 
120 2.500 | 1.120 267.9 | 2,120 141.5 | 3,120 96.2 | 4,120 72.82 | 5,120 58.59 | 6,120 49.02 | 7.120 42.13 | 8,120 36.95 | 9,120 
120 2.308 | 1,180 265.5 | 2,180 140.8 | 3,130 95.8 | 4.1380 72.64 | 5,180 58.48 | 6,130 48.94 | 7,130 42.08 | 8,130 86.90 | 9,130 
140 2.148 | 1,140 268.2 | 2,140 140.2 | 3,140 95.5 | 4,140 72.46 | 5,140 58.37 | 6,140 48.86 | 7,140 42.02 | 8,140 36.86 | 9,140 
150 2.000 | 1,150 260.9 | 2,150 189.5 | 3.150 95.2 | 4,150 72.29 | 5,150 58.25 | 6.150 48.7 7,150 41.98 | 8,150 36.81 | 9,150 
160 1.875 | 1,160 258.6 | 2.160 188.9 3,160 94.9 | 4,160 72.12 | 5,160 58.14 | 6,160 48.70 | 7,160 41.90 | 8,160 36.76 | 9,160 
170 1.765 | 1,170 256.4 | 2,170 188.2 | 8,170 94.6 | 4,170 71.94 | 5,17 58.03 | 6,170 48.62 | 7,170 41.84 | 8,170 36.72 | 9,170 
180 1.667 | 1,180 254.2 | 2,180 187.6 | 3,180 94.3 | 4,180 71.77 | 5,180 57.92 | 6,180 48.54 | 7,180 41.78 | 8,180 36.67 | 9,180 
120 1,579 | 1,190 252.1 | 2,190 187.0 | 3,190 94.0 | 4,190 71.60 | 5,190 57.80 | 6,190 48.47 | 7,190 41.72 | 8,190 36.63 | 9,190 
200 1.500 | 1.200 250.4 | 2,200 186.4 | 8,200 93.8 | 4,200 71.438 | 5,200 57.69 | 6.200 48.39 | 7.200 41.67 | 8.200 86.59 | 9,200 
210 1,429 | 1,210 247.9 | 2,210 185.7 | $,210 93.5 | 4,210 71.26 | 5,210 57.58 | 6,210 48.31 | 7,210 41.61 | 8,210 36.54 | 9,210 
220 1.864 | 1,220 245.9 | 2,220 185.1 $.220 93.2 | 4,220 71.09 | 5,220 57.47 | 6,220 48.23 | 7,220 41.55 | 8,220 36.50 | 9,220 
280 1.804 | 1,280 248.9 | 2,280 184.5 | $,230 92.9 | 4,280 70.92 | 5,230 57.36 | 6,230 48.15 | 7,230 41.49 | 8,230 36.45 | 9,230 
240 1,250 | 1,240 241.9 | 2,240 188.9 | 3,240 92.6 | 4,240 70.75 | 5,240 57.25 | 6,240 48.08 | 7,240 41.44 | 8,240 36.41 | 9,240 
250 1,200 | 1,250 240.0 | 2,250 188.3 | 8,250 92.3 | 4,250 70.59 | 5,250 57.14 | 6,250 48.00 | 7/950 41.98 | 8.250 26 36 | 9.950 
260 1,154 | 1,260 238.1 | 2,260 182.7 | 8,260 92.0 | 4,260 70.42 | 5,260 57.03 | 6.260 47.92 | 7.280 41.32 | 8,260 36.32 | 9,260 
270 1,111 | 1,270 286.2 | 2,270 182.2 | 8,270 91.7 | 4,270 70.26 | 5.270 56.93 | 6,270 47.85 | 7,270 41.27 | 8,270 36.28 | 9,270 
280 1.071 | 1,280 284.4 | 2,280 181.6 | $,280 91.5 | 4,280 70.09 | 5.280 56.82 | 6.280 47.77 | 7,280 41.21 | 8,280 36.23 | 9,280 
290 1.084 | 1,290 282.6 | 2,290 181.0 | 8,290 91.2 | 4,290 69.93 | 5,290 56.71 | 6,290 47.69 | 7,290 41.15 | 8,290 36.19 | 9,290 
200 1.000 | 1,800 280.8 | 2,800 180.4 | 8,800 90.9 | 4.300 69.77 | 5,200 56.60 | 6.300 47.62 | 7.200 41.10 | 8,300 36.14 | 9,300 
$10 968 | 1,810 229.0 | 2,810 129.9 | 3,310 90.6 | 4,310 69.61 | 5,310 56.50 | 6.310 47.54 | 7,310 41.04 | 8,310 36.10 | 9,310 
$20 oss 1,820 227.8 | 2,320 129.3 | 3,320 90.4 | 4,320 69.44 | 5,320 56.39 | 6,320 47.47 | 7.320 49.98 | 8,320 36.06 | 9,320 
830 ope | 1,880 225.6 | 2.880 128.8 $3,380 90.1 | 4,330 69.28 | 5,330 56.29 | 6,330 47 39 | 7.330 40.93 | 8,330 36.01 | 9,330 
840 gR2 | 1,840 228.9 | 2,840 128.2 | 3,840 89.8 | 4,340 69.12 | 5,340 56.18 | 6.340 47.32 | 7.340 40.87 | 8.340 35.97 | 9,340 
850 857 | 1,850 222.2 | 2,350 127.7 | 8,350 89.6 | 4,350 68.97 | 5,350 56.07 | 6.350 47.24 | 7’ a50 40 92 | 8,350 85.93 | 9,350 
$60 888 | 1.860 220.6 | 2.860 127.1 | 8.860 89.3 | 4.360 68 81 | 5,360 55.97 | 6,360 47.17 | 7.960 40.76 | 8,360 35.89 | 9,360 
870 $11 | 1,870 219.0 | 2,870 126.6 | 8,870 89.0 | 4,370 68.65 | 5,370 55.87 | 6,370 47.10 | 7.870 40.71 | 8,370 35.84 | 9,370 
gan 789 | 1,880 217.4 | 2,880 126.1 | 3,380 88.8 | 4,380 68.49 | 5,380 55.76 | 6,380 47.02 | 7,980 40.65 | 8,380 35.80 | 9,380 
R90 769 | 1.890 215.8 | 2,890 125.5 | 3,390 88.5 | 4.390 68.34 | 5,390 55.66 | 6,390 46.95 | 7 390 40.60 | 8,390 35.76 | 9,390 
400 75D | 1,400 214.8 | 2,400 125.0 | 8,400 88.2 | 4,400 68.18 | 5,400 55.56 | 6,400 46.88 | 7.400 40.54 | 8,400 85.71 | 9,400 
410 782 | 1,410 212.8 | 2,410 124.5 | $,410 8.0 4,410 68.03 | 5,410 55.45 | 6,410 46.80 | 7.410 40.49 | 8,410 35.67 | 9,410 
420 714 | 1,420 213.8 | 2,420 124.0 | 3,420 7.7 | 4,420 67.87 | 6,420 55.35 | 6,420 46.73 | 7° 420 40.43 | 8,420 35.63 | 9,420 
480 698 | 1,480 one ge | 2,480 128.5 | 8,480 7.5 | 4,430 7.72 | 5,480 55.25 | 6,430 46.66 | 7 420 40.38 | 8,430 35.59 | 9,430 
440 682 | 1,440 908 § | 2,440 128.0 | 8,440 7.2 | 4,440 7.87 | 6,440 55.15 | 6,440 46.58 | 7.440 40-32 | 8,440 35.65 | 9,440 
450 667 | 1,450 206.0 | 2,450 122.4 | 8,450 7.0 | 4,450 7.42 | 6,450 55.05 | 6,450 46.51 | 7 450 40.27 | 8,450 85.50 | 9,450 
469 652 | 1,460 205.5 | 2,460 122.0 | $,460 86.7 | 4,460 7.26 | 5,460 54.95 | 6,460 46.44 | 7,460 40.21 | 8,460 35.46 | 9,460 
470 688 | 1,470 204.1 | 2.470 121.5 | 8.47 86.5 | 4,470 TAL) 5,47 54.84 | 6,470 46.37 | 7,470 40.16 | 8,470 35.42 | 9.470 
480 625 | 1,480 ono 7 | 2.480 121.0 | $,480 86.2 | 4,480 66.96 | 5,480 54.74 | 6,480 46.30 | 7.480 40.11 | 8,480 35.38 | 9,480 
490 612 | 1,490 201.8 | 2.49 120.5 | 3,490 86.0 | 4,490 66.82 | 5,490 54.64 | 6,490 46.22 | 7,490 40.05 | 8,490 35.34 | 9,490 
500 600 | 1.500 200.0 | 2,500 120.0 | 8,500 85.7 | 4.500 66.67 | 5,500 54.55 | 6,500 46.15 | 7.500 40.00 | &,500 85.29 | 9,500 
510 588 1, 510 198.7 | 2,510 119.5 | 8,510 85.5 | 4,510 66.52 | 5,510 54.45 | 6,510 46.08 | 7,510 39.95 | 8,510 $5.25 | 9,510 
520 577 | 1,520 197.4 | 2,520 119.0 | 3,520 85.2 | 4,520 66.37 | 5,520 54.35 | 6,520 46.01 | 7,520 39.89 | 8,520 35.21 | 9,520 
580 566 | 1.580 196.1 | 2,580 118.6 | 3,580 $5.0 | 4,580 66.23 | 5,530 64.25 | 6,530 45.94 | 7.530 39.84 | 8,530 $5.17 | 9,530 
540 556 | 1.440 704.8 | 2,540 118.1 | 8,540 84.7 | 4,540 66.08 | 5,540 64.15 | 6,540 45.87 | 7,540 39.79 | 8,540 $5.13 | 9,540 
550 545 | 1,550 198.5 | 2,550 117.6 | 3,550 84.5 | 4,559 65.98 5,550 54.05 | 6,550 45.80 | 7.550 89.74 | 8,550 $5.09 | 9,550 
560 586 | 1.560 1792.8 2,560 117.2 | &,560 $4.3 | 4,560 65.79 | 5,560 58.96 | 6,560 45.73 | 7,560 39.68 | 8,560 35.05 | 9,560 
570 526 | 1,570 191.1 | 2,570 116.7 | 8,870 84.0 | 4,570 65.65 | 5,570 53.86 | 6,570 45.66 | 7,570 39.63 | 8,570 35.01 | 9,570 
580 517 | 1,580 186.9 | 2,580 116.8 | 8.580 88.8 | 4.58 65.50 | 5,580 53.76 | 6,580 45.59 | 7.580 39.58 | 8,580 34.97 | 9,580 
£90 509 | 1,590 188.7 | 2,590 115.8 8,590 88.6 | 4,590 65.36 | 6,590 53.67 | 6,590 45.52 | 7,590 39.53 | 8,590 34.92 | 9,590 
600 500 | 1,600 187.5 | 2,600 115.4 | 3,600 83.3 | 4.600 65.22 | 5,600 53.57 | 6,600 45.45 | 7.800 29.47 | 8,600 34.88 | 9,600 
610 492 | 1.610 186.8 | 2,610 114.8 | 8,410 S8.1 | 4,610 65.08 | 5,610 53.48 | 6,610 45.39 | 7,610 39.42 | 8,610 34.84 | 9,610 
620 484 | 1,620 185.2 | 2,620 114.5 | 8,620 82.9 | 4,620 64.94 | 5,620 53.38 | 6,620 45.32 | 7,620 39.37 | 8,620 34.80 | 9,620 
630 476 | 1,680 184.0 | 2,680 114.1 | 8,630 82.6 | 4,680 64.79 | 5,630 53.29 | 6,630 45.25 | 7,630 39.32 | 8,630 34.76 | 9,630 
640 469 | 1,640 182.9 | 2.640 118.6 | 8,640 $2.4 | 4,640 64.66 | 5,640 53.19 | 6,640 45.18 | 7,640 39.27 | 8,640 34.72 | 9,640 
650 462 1,650 181.8 | 2,65u 118.2 | 3,650 $2.2 | 4,650 64.52 | 5,650 53.10 | 6.650 45.11 | 7,650 29.22 | 8,650 24.68 | 9,650 
660 455 | 1,660 T8O.7 | 2.660 112.8 8,660 $2.0 | 4,660 64.38 | 5,660 53.00 | 6,660 45.05 | 7,660 89.16 | 8,660 34.64 | 9,660 
670 448 | 1,670 179.6 | 2.670 112.4 | $8,670 $1.7 | 4,670 64.24 | 6,670 52.91 | 6,670 44.98 | 7,670 89.11 | 8,670 34.60 | 9,670 
680 441 1,680 178.6 | 2.680 111.9 | 8,680 $1.5 | 4,680 64.10 | 5,680 52.82 | 6,680 44.91 | 7,680 39 06 | 8,680 $4.56 | 9,680 
690 485 | 1,690 177.5 | 2,690 111.5 | 8,600 1.2 | 4,690 63.97 | 5,690 52.72 | 6.690 44.84 | 7,690 39.01 | 8,690 84.52 | 9,690 
704 429 | 1.700 176.5 | 2,700 111.1 | $,700 81.1 | 4,7 63.83 | 5,700 52.63 6,700 44.78 | 7,700 38.96 | 8,700 $4.48 | 9,700 
716 428 | 1,710 175.4 | 2,710 110.7 | 8,710 $0.9 | 4,710 63.69 | 5,710 52.54 | 6,710 44.71 | 7,710 38.91 | 8,710 94.44 | 9,710 
72C 417 | 1,720 174.4 | 2.720 110.8 | $,720 80.6 | 4,7 63.56 | 5,720 52.45 | 6,720 44.64 | 7,720 38.86 | 8,720 34.40 | 9,720 
30 411 | 1,730 178.4 | 2.780 108.9 | &,730 80.4 | 4,730 63.42 | 5,730 52.36 | 6,730 44.58 | 7,730 88.81 | 8,730 $4.36 | 9,730 
740 405 | 1,740 172.4 | 2,740 108.5 | 8,740 80.2 | 4,740 63.29 | 5,740 52.26 | 6,740 44.51 | 7,740 38.76 | 8,740 34.32 | 9,740 
T5C 400 | 1,750 171.4 | 2,750 109.1 | 3,750 £0.e | 4,750 63.16 | 5,750 52.17 | 6,750 44.44 | 7,750 98.71 | 8,750 34.29 | 9,750 
760 895 | 1.760 170.5 | 2,760 108.7 | $3,760 72.8 | 4,760 63.03 | 5,760 52.08 6,760 44.38 | 7,760 38.66 | 8,760 94.25 | 9,760 
T7e 890 | 1,770 169.5 | 2,770 108.8 | 3,770 79.6 | 4,770 62.89 | 5,77 51.99 | 6,77 44.31 | 7,770 38.61 | 8,770 $4.21 | 9,770 
780 885 | 1,780 168.5 | 2,780 107.9 | 3,780 79.4 | 4,780 62.76 | 5,780 51.90 | 6,780 44.25 | 7.780 38.56 | 8.780 34.17 | 9,780 
790 88D | 1,790 167.6 | 2,790 107.5 | 3,790 79.2 | 4,790 62.63 | 5,790 51.81 | 6,790 44.18 | 7,790 88.51 | 8,790 34.13 | 9,790 
BOE 875 | 1,800 166.7 | 2,800 107.1 | 3,800 78.9 | 4,800 62.50 | 5,800 51.72 | 6,800 44.12 | 7,800 88.46 | 8.800 84.09 | 9,800 
Sil 870 £10 7 | 2,81 106.7 | $,810 78.7 | 4,810 62.87 | 5,810 51.64 | 6,810 44.05 | 7,810 88.41 | 8,810 34.05 | 9,810 
826 866 $20 € | 2,820 106.4 | 3,820 78.5 | 4,820 62.24 | 5,820 51.55 | 6,820 43.99 | 7,820 38.36 | 8,820 84.01 | 9,820 
83C 861 | 1,880 2 | 2.880 106.0 | $,S830 TS.3 | 4,830 62.11 | 5,830 51.46 | 6,830 43.92 | 7,830 $8.31 | 8,839 33.98 | 9,830 
RAE 857 | 1. RaD 0 | 2.840 105.6 | 8,840 7TS.1 | 4,840 61.98 | 5,840 51.37 | 6,840 43.86 | 7,840 38.27 | 8,840 33.94 | 9,840 
B5C 858 | 1,850 2 | 2,850 105.8 | $,850 77.9 | 4,850 61.86 | 5,850 51.28 | 6,850 43.80 | 7,850 $8.22 | 8,860 $3.90 | 9,850 
REE 849 1 RAD $ | 2.860 104.9 | $, 77.7 | 4,860 61.73 | 5,860 51.19 | 6,860 43.73 | 7,860 38.17 | 8,860 83.86 | 9,860 
S70 845 | 1.870 4 | 2.870 104.5 | $87 77.5 | 4,87 61.60 | 5,870 51.11 | 6,870 43.67 | 7,870 88.12 | 8,870 33.82 | 9.870 
RBI 841 | 1 88D .6 | 2,880 104.2 | 8,880 77.3 | @, 61.48 | 5,880 51.02 | 6,880 43.60 | 7,880 38.07 | 8,880 33.78 | 9,880 
RAL 887 | 1,890 7 | 1,890 108.8 | $,890 77.1 | 4,890 61.35 | 5,890 50.93 | 6,890 43.54 | 7,890 38.02 | 8,890 33.75 | 9,890 
90 83388 | 1,900 8 | 2,900 108.4 | $,900 76.9 | 4,900 61.22 | 5,900 50.85 | 6,900 43.48 | 7,900 37.97 | 8,900 33.71 | 9,900 
910 BR0 | 1.910 1 | 2,910 168.1 | $,$10 76.7 | 4,910 61.10 | 5,910 50.76 | 6,910 43.42 | 7,910 87.93 | 8,910 33.67 | 9,910 
926 B26 | 1,820 $8 | 2,920 102.7 | 3,920 76.5 | 4,920 60.98 | 5,920 50.68 | 6,920 43.35 | 7,920 37.88 | 8,920 33.63 | 9,920 
oat 828 | 1,930 5.4 | 2,280 162.4 | $,$39 76.3 | 4,930 60.85 | 5,930 50.59 | 6.930 43.29 | 7,930 $7.83 | 8,930 33.59 | 9,930 
Gal 819 | 1,940 6 | 2.940 102.0 | $3,940 76.1 | 4,940 60.73 | 5,940 50.51 | 6,940 43.23 | 7,940 37.78 | 8,940 83.56 | 9,940 
95t 816 | 1.950 8 | 2,950 101.7 | $3,950 75.9 | 4,950 60.61 | 5,950 50.42 | 6,950 43.17 | 7,950 37.74 | 8.950 33.52 | 9,950 
96 BIB | 1,960 8.1 | 2,960 101.4 | 3,960 75.8 | 4,960 60.48 | 5,960 50.34 | 6,960 43.10 | 7,960 37.69 | 8,960 33.48 | 9,960 
S7E 308 | 1.870 $8 | 2.970 101.0 | 3,970 75.6 | 4,97 60.36 | 5,970 50.25 | 6,97 43.04 | 7,970 37.64 | 8,970 33.44 | 9,970 
ORE 306 19RD 1.5 | 2,980 100.7 | 3,980 75.4 | 4,980 60.24 | 5,980 50.17 | 6,980 42.98 | 7,980 37.59 | 8,980 33.41 | 9,980 
996 308 1, 890 & 2,990 100.8 | 3,290 75.2 | 4,990 60.12 | 5,990 50.08 | 6,990 42.92 | 7,990 37.55 | 8,990 33.37 RY 3! 

! , 
This table gives approximate values in meters corresponding to any 


number of kilocycles and vice versa. The table is based on the factor 
300,000. To obtain kilocycles divide 300,000 by the number of meters, 
or to obtain meters divide 300,000 by the number of kilocycles. This 
table gives values for every 10 kilocycles or meters between the limits 
of 10 and 10,000. The table is entirely reversible, that is, for example, 
80 kilocycles equals 3.750 meters and also 3.750 meters equals 80 kilo- 
cycles. The range of the table is easily extended by shifting the decimal 
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point; the shift is in opposite directions for each pair of values. 
example, one can not find 567 in the first column, but its equivalent is 














30.0 
For 


obtained by finding later in the table that 5.670 kilocycles or meters 
equals 52.91 meters of kilocycles, from which 567 kilocycles or metet 
equals 529.1 meters or kilocycles. 


determining higher and lower frequencies above 10 kilocycles and helow 
10,000 kilocycles. 


A similar method can be employed ® 
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825 

82.5 

zs 

ae Stringent FCC regulations make imperative vigilant supervision of emitted signals. 
Bt 

o> No modern transmitter, while stable, reliable, and skillfully operated is totally 
w2.1 immune from occasional frequency drifts. Such drifts occur when least expected. It 
24 is extremely important that they be detected and corrected before they assume serious 
$2.08 proportions. 

31.8 

81.95 Local checking equipment is of value, but can only be relied upon if such equip- 
$1.9) , : 

se ment is occasionally calibrated against standards of unquestioned accuracy. 

$1.8 

$1.81 

te RCA’s laboratories, which make several thousand measurements per month, have 
a1. gained an unrivaled background of many years of experience in systematic, precise, 
fs measurements of the frequencies of RCA and foreign commercial radio stations, oper- 
ae ating on frequencies ranging from .013 to 140 Megacycles. 

$1.55 

$1.51 

$1.8 Numerous Broadcasting, Police, Aviation, and Commercial stations throughout 
$1.4 the United States, and in Canada, Mexico, and the West Indies, rely with confidence 
1.8 upon this RCA Service. 
$1.82 

$1.28 

- % Regular scanning of all frequency bands permits close supervision of the accu- 
Hae racy of any transmitter subscribing to the Measuring Service. 
$1.15 
$1.12 

me Excessive frequency deviations or development of spurious radiations in a 
31 6 ’ . s 
31.8 subscriber's transmitter are reported immediately to the subscriber by telephone or 
30.% telegraph. 
30.% 
$0.% 
oS The accuracy of RCA Standard Oscillators is better than two parts in ten million 
0.8 which means that measurements in the broadcast band are covered within a fraction 
pede of a cycle per second. 
peg 
4 6 
4 Measurements made by RCA Laboratories are acceptable to the FCC. 
30.8 
30.88 
30.4 
a For Routine Service Apply at the Nearer Office For Emergency Service Phone or Telegraph the Nearer Laboratory 
20. # (Always Open) 
30.% 
30.88 
30 ) Commercial Department Commercial Department Riverhead, N. Y. Point Reyes, Calif. 
pt New York, N. Y. San Francisco, Calif. Phone: Riverhead 2290 Phone: Inverness 9-W 
ny a . 
a i 66 Broad Street 28 Geary Street or Telegraph via Western Union - "eae fhoves Sam mm Union 
90 it Phone: HAnover 2-1811 Phone: Garfield 4200 Riverhead, New York Marin Co., Calif. 
30.8 
30. 
a R. C. A. COMMUNICATIONS, Inc. 

ters 
ore A RADIO CORPORATION OF AMERICA SERVICE 
ed in 
below 





A new 19° x 28° R.C.A. Communications map of the world will 
be sent upon request. Please mention the 
name of this publication. 
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Passed by 78rd Congress; 





TITLE 1—GENERAL PROVISIONS 


ACT; CREATION OF FEDERAT 
COMMISSTON 





PURPOSES OF COMMUNICATIONS 


Srerron 1 Por the purpose of regulating interstate and foreign ecommerce 


im communication by wire and radio so as to make available, so far as possible 
to all people of the United States a rapid, efficient, Nation-wide, and world-wide 
wire and radio communication serviee with adequate facilities at reasonable 


charges the purpose of the national defense, for the purposé of promoting 
eafety of life and property through the use of wire and radio communication 
and fo he purpose of securing a more effective 


execution of 
law to 


this polier hr 
fen tres living anit 


granting adadit 


hority heretofore eranted br 


with 


several agencies and br 
onal anthoritr respect to interstate and foreign eammerce 


m wire and radio communication, there is herehe ereated a eammiceion to he 
known as the Federal Communieations Commiesion.” which chall he eoneti 
tated as hereinafter provided. and which shall exeente and enforce the pro 
wisions his Ax 
APPLICATION OF ACT 
Sro. 2 (a) Vhe provisions of this Act shall apply te all interstate and 


foreign communication br wire er radio and all interstate and foreign trans 





Mission of enerer v radio, which originate ander is received within the 
United States, and to all persons engaged within the United States in euch 
communication or such transmission of enerer br radio. and to the licensing 
end reeniatine of al) radio etations ac hereinafter provided: but it ehall net 
apply to persons encaged er radio communication er transmission in 
the Philippine Islands o1 2 


Zone, or te wire or radio communication 











earrier, or (2) 


or transmission wholly wit *hilippine Telands or the Canal Zone 
dh) Snhieet to the » jsions of section 201. nothing in thie Act shall 
be construed to apply or to give the Commission jurisdiction with respect te 
7 charges, classifie Ss. Practices, serviees, facilities. or regulations for 
or in Connection th intrastate commun 


jeation service of anr 











any Ff eT encaced erstate or foreign communic solely throneh 
physical connection with the facilities of another earrier not directle oar indi 
rectly controlling ot contr he, or under direct er indirect eommen control 
with, such os er: except that sections DOL te DE of thie Act. both inelusive. 
@hall, except as otherwise provided apply fe earriers described in 





lanse (2 


DEFINITIONS 















Sro. 8 For the parpases of this aniess the context otherwise requires 

£ Wire commornication™ or nication by wire” means the trans 
mission of writing, signs, signals, pietures. and sounds of all kinds br aid of 
wire, cable, or other like connection between the points of origin and reception 
of such transmission, incted facilities, apparatus, and 
gervices (AMONEL het and delivery of com 
Tnnwa Fons NCOWMIEN TH 

t Radio communi tion hy radio” means the trans 
mission hy radio of writing, Simms, signals, pictures, and sounds of all kinds, 
imelnading ¢ mstrnmentalitres, fae tus, and services (among other 
things, the rece rwrarding, and 4 umunications) incidental to 
such transmissior 


rcenser” 


c means the h 
continued it 


i 





) eT station license granted or 
force under authority of this 

















‘ Transmission of energy br radio” transmission of energy” 
includes both such transmission and a1) ies, facilities, and services 
mecidents such transmission 

€ “Interstate communication” or “interstate transmission” means com- 
munication or transmission (1) from any State. Territory, or possession of the 
United States (other then the Philippine Islands and the Canal Zone). or the 
Tistrict of Columbis any other State, Territory, or possession of the United 
States other then the Philip Islands and the Canal Zone), or the District 
of Columbie, (2) from or to the United States to or from the Philippine Islands 
er the Canal Zone, msofar as sech communi on or transmission takes place 
within the United States, or (3) between within the United States but 
through « foreign country: bot shel] mot include wire communication between 
points within the seme State. Territorr. or possession of the United States, or 
the District of Go umbDi£ 





through any place thereof, if such communica 








tion if regulated br a Stete commissioz 
f ‘Foreign communication” or “f ign transmission” means communica- 
tioh or transmission from or te eny place in the United States to or from a 
foreign country, or between # station im the United States and a mobile station 
located outside the United States 
£ “Timited States” meams the severe] States and Territories, the Dis- 
trict of Columbia, and the possessions ev tates, but does not include 
the Philippine Islends or the Cens! 
*“OCommon cerrier” or “carrier” nh engaged as a common 
hire, ip interstate er foreign communicat by wire or radio or in 





The provision relating to safety 
amend the Communications j 
motinp sajety oF wie 


dded by “An Act to 
rT the purpose of pro- 
OM MUnieGa- 





of life end property were «o 
Act of 1934, eppreved Jume 19, 1984. fe 
Gne property Gi seg inTougn ine 


use of wire and radio 








tions, io make more efiectwe the Internctional Convention for the Safety of Life at Sea, 
_ ant jor other purposes.” Publac—No. 21—Tith Congress, ist Session, approved 
fay 20, 1937 
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The Communications Act of 1934 


(Provisions Relating to Broadcasting and Allied Services, With Sections Dealing Exclusively With 
Public Utility Common Carriers Omitted) 


Approved June 19, 


1984; With 


Amendments 





—a 
of energy, excent where referenie } 
subject to this Aet: but a person engage } 
insofar as such person is eo enenged, he deema: 


interstate or foreign radio transmission 
made to common earrierse not 
radio broadcasting shall not, 
& common carrier 

(i) “Person” ineludes an 
eompanr, truest, or corporation 

(3) “Corporation” ineludes 
association. 

(k) “Radio station” or “station” means a station eauipned to engage j 
radio communication or radio transmission of energy : 

(1) “Mobile station” means a radio-eommnnieation 
mored and which ordinarily does move 


individual, partnership, association. joint-atea 


any corporation, joint-stock 


company, e 


station capable of being 


im) “Land station’ means a station. other than a mobile station nee 
for radio communication with mobile stations 
(n) Mobile service” means the radio-eommunieation service carried * 


between mobile stations and 
eating among 
(o) 


land stations. and hy mohile etatione commen 


themselves 
Rroadeasting” means the dissemination of radio communications } 
tended to he reeeived by the public. . 


directly or by the intermediary of rely 
stations 


(pn) “Chain broadeastinge” means simultaneous broadeasting of an identien! 
program hy two or more connected stations 

(aq) Amateur station’ means a radio station enerated hy a dniv Anthorins 
person interested in radio teehniaue solely with a personal aim and withon 
pecuniary interest 

(r) “Telephone exchange service’ means service within a 


telephone 
change, or within a eoennected evetem of telephone exchanges within the BAIN 
exchange area operated to furnish te 
of the character ordinarily furnished hr 
br the exchange service charge 

(s) Telephone foll means 
different exchange areas for which there 
in eontracte with 

(t) 


subscribers intercommunicating sepie 


9 single exchange, and which is eovew 


service” telephone service hetween 


stations i 
jie made a separate charge not inelndal 
exchange 


snubeeribere for service 


“State eammission” means the eommission, board, or official Cher whet 


ever name designated) which under the laws of any State has regulatory jim 


dietion with respect to intrastate enerations of carriers 


(nu) Connecting earrier” means a earrier deseribed in clause (2) of setia 
2 (hb) 
(v) State’ ineludes the Distriet of Columbia and the Territories a 


possessions 


PROVISIONS RELATING TO 


The Federal 


“Commission” ) 


THE COMMISSION 
Src. 4 (a) 


ferred to as 


Communications Commission Act te 
commissioner 
appointed by the President. by and with the advice and consent of the Sense 
one of whom the shall 

(hb) Each member of the Commission shall he a citizen of the Tinited Stet. 
No member of the Commission or person in its employ shall be financially inte 
ested in the manufacture or 


or radio communication: in 


(in this 


the shall he composed of seven 


President designate as chairman 


sale of radio apparatus or of apnaratus for ir 


communication by wire or radio or in radio tren 


mission of energy; in any 


engaged in 


company furnishing services or such apparatus & 


any company communication by wire or radio or to any compen 


manufacturing or selling apparatus used for communication by wire or radi 
or in any company owning stocks, bonds, or other securities of 
pany: 


any such 
nor be in the employ of or held any official relation to any person snbie 


to any of the provisions of this Aet, nor own stocks, 


honds. or other seenrite 
of any corporation subject to any of the provisions of this Act. Such wa 
missioners shall not engage in any other business, vocation, or employe 


Not more than four commissioners shall be members of the same political part 


(¢c) The commissioners first appointed under this Act shall continue ® 
office for the terms of one. two, three, four, five, six, and seven years, ® 
spectively, from the date of the taking effect of this Act, the term of et 


to be designated by the President, but their successors shall be appointed & 
terms of seven years; except that any person chosen to fill a vacancy shall ® 
appointed only for the unexpired term of the commissioner whom he succeals 
No vacancy in the Commission shall impair the right of the 
nissioners to exercise all the powers of the Commission. 

(ad) Each commissioner shall receive an annual salary of $10,000, paradt 
in monthly installments. 

(e) The principal office of the Commission shall be in the District # 
Columbia, where its general sessions shall be held; but whenever the convenient 
of the public or of the parties may be promoted or delay or expense preventel 
thereby, the Commission may hold special sessions in any part of the Unite 
States. 

(f) (1) Without regard to the civil-serviece laws or the Classification Act & 
1923, as amended, (1) the Commission may appoint and prescribe the dutt 
and fix the salaries of a secretary, a director for each division, a chief enginet 
and not more than three assistants, a chief accountant and not more the 
three assistants,? a general counsel and not more than three assistants, a 
temporary counsel designated by the Commission for the performance of speci® 
services, and (2) each commissioner may appoint and prescribe the duties # 


remaining (om 





a secretary at an annual salary not to exceed $4,000. The general coun 
and the chief engineer and the chief accountant? shall each receive an anni 
salary of not to exceed $9,000; the secretary shall receive an annual salaty 
of not to exceed $7,500; the director of each division shall receive an annvl 
salary of not to exceed $7,500; and no assistant shall receive an annual salatt 
in excess of $7,500. The Commission shall have authority, subject to 
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Passed hy 74rd Congress; Approved 





The Communications Act of 1934 


(Provisions Relating to Broadcasting and Allied Services, With Sections Dealing Exclusively With Public Utility Common Carriers Omitted) 


June 19, 1984; With Amendmenta 











Act of 


2 


provisions of the ecivil-service laws and the Olassification 1923, as 
amended, to appoint such other officers, engineers, accountants, inspectors, 
attorneys, examiners, and other employees as are necessary in the exerution 
of its funetions fie? 

(fy) (2) The Commission shall fix 9 reasonable rate of extra compensation for 
avertime services of inspectors in charge and radio inspectors of the Field Divi 
sion of the Fingineering Department of the Federal Communications Commission. 
the 
Sundays or 


who may be required to remain on duty hetween hours of F o’elork 


and &S 


post 


meridian oeclock antemeridian or on holidays to perform 


services in connec tion with the inspection of ship radio equipment and apparatus 


for the purpose of part It of title TET of this Act, on the basis of one-half day's 
additional pay for each two hours or fraction thereof of at least one hour that 
the overtime extends beyond 5 o'clock postmeridian (hut not to exeeed two and 
one-half days’ pay for the full period from fF o’ clock postmeridian to 8 o'clock 
antemeridian) and two additional days’ pay for Sunday or holiday duty The 
said extra compensation for overtime servires shall he paid by the master, owner. 
or agent of such vessel to the loreal United States eollector of enetome or hic 
representative vho shall deposit sueh eollection into the Treasury of the 1 nited 
States to an appropriately designated receipt aeeount Provided, That the 
amounts of sue h eolleetions reeeived by the said eollector of custome or his repre 
sentatives shall be covered into the Treasury as miscellaneous receipts ; and the 
payments of such extra compensation to the several employees entitled thereto 
shall he made from the annual appropriations for salaries and expenses of the 
Commission Provided further, That to the extent that the annual appropria 
tions which are hereby authorized to he made from the general fund of the 
Treasury are insufficient there are here authorized to he appropriated from 
the general fund of the Treasury such additional amounts as ma y he neressary 
to the extent that the amounts of sueh receipts are in exeess of the amounts 
appropriated Provided further, That such extra compensation shall be paid if 


such field employees have heen ordered to report for duty and have so reported 


whether the actual inspection of the radio equipment or apparatus takes place or 
not tnd provided further, That in those ports where customary working hours 
ave other than those hereinahove mentioned, the inspectors in charge are vested 
with authority to regulate the hours of such employees so as to agree with pre 
vailing working hours in said ports where inspections are to be made, but nothing 
contained in this proviso shall he construed in any manner to alter the length 
of a working day for the inspectors in charge and radio inspectors or the over 
time pay herein fixed. 7 

(g) The Commission may make such expenditures (including expenditures 
for rent and personal services at the seat of government and elsewhere, for 


office supplies, law books, periodicals, and books of reference, and for printing 
and binding) 
the Commission and as from time to time may be appropriated for by Congress 


as may be necessary for the execution of the functions vested in 


All expenditures of the Commission, including all necessary expenses for trans 
by by their under 
making any upon any official any other 
places than in the city of Washington, shall be allowed and paid on the presen 


portation ineurred the commissioners orf employes, their 


orders, in investigation or business in 


tation of itemized vouchers therefor approved by the chairman of the Commis 


sion or by such other member or officer thereof as may he designated by the 
Commission for that purpose 
(h) Four members of the Commission shall constitute a quorum thereof 
The Commission shall have an official seal which shall be judicially notieed 
(i) The Commission may perform any and all acts, make such rules and 


regulations, and 
necessary in the 

(j) The may manner as will 
best conduce to the proper dispatch of business and to the ends of justice. No 
or proceeding in which he has a 


issue such orders, not inconsistent with 


its functions 


condnuet 


this Act, as may be 
execution of 
Commission its proceedings in such 
commissioner shall participate in any hearing 
pecuniary Any party may the Commission and he 
heard in person or by attorney. Bivery and official act of the Commission 
shall he entered of record, and its proceedings shall he publie upon the request 
of any party interested. The Commission is authorized to withhold publication 
of records or affecting the national 
defense 

(k) The shall annual report 
which shall be distributed as are other reports transmitted to Congress 


interest appear before 


vote 


proceedings containing secret information 


Commission make an to Congress, copies of 

Such 
report shall contain such information and data collected by the Commission as 
may be considered of value in the determination of questions connected with 
the regulation of interstate and foreign wire and radio communication and ra- 
dio transmission of energy, together with such recommendations as to additional 
legislation relating thereto as the Commission may deem necessary. Provided, 


That the Commission shall make a special report not later than February 1, 


1935, recommending such amendments to this Act as it deems desirable in the 
publie interest: Provided further, That each year, at the beginning of the session 
of the Congress, the Commission shall report to the Congress whether or not 
any new wire or radio ecommuniention legislation is required better to insure 


If any such new legislation is considered necessary 
3 


safety of life and property 
the Commission shall make specific recommendations thereof to the Congress 

(1) All reports of investigations made by the Commission shall be entered 
of record, and 2 copy thereof shall be furnished to the party who may have 
complained, and to any common earrier or licensee that may have been com- 
plained of. 

(m) The Commission shall provide for the publication of its reports and 
decisions in such form and manner as may be best adapted for public informa- 
tion and use, and such authorized publications shall be competent evidence 
of the reports and decisions of the Commission therein contained in all courts 


>The provisions relating to accountants were added by “An Act to amend paragraph 


(f) of Ser 1 of the Communications Act of 1934.” Public, No. 42% 74th Congress 
Spproved, Jan. 22, 1936. 

\ Subsection (f) (2) of Section 4 approved Mar. 23, 1941 

*The second proviso was added by Public—No. 97-—15th Congress, 1st Session, ap- 


Proved May 20, 1937. 


‘Subsection (0) of section 4 was added b 
of 1934", C a OPI 


“An Act to amend the Communications Act 
Public—No. 91—T5th Congress, approved May 20, 1937. 
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of the United States and of the several States without any further proof or 
authentication thereof, 

(n) Rates of compensation of persons appointed under this section shall 
he subject to the reduction applicable to officers and employes of the Federal 
Government generally 

(o) ‘For the purpose of obtaining maximum effectiveness from the use of 
radio and wire communications in connection with safety of life and property, 
the Commission shall investigate and study all phases of the problem and the 
best methods of obtaining the cooperation and coordination of these systems 


DIVISIONS OF THE COMMISSION 


Seo. 5. (a) The Commission is hereby authorized by its order to divide 
the members thereof into not more than three divisions, each to consist of not 
less than three members. Any commissioner may be assigned to and may serve 
upon such division or divisions as the Commission may direct, and each division 
shall its own chairman. In ease of a vacancy in any division, or of 
absence inability to serve thereon of any commissioner thereto assigned, 
the chairman of the Commission or any commissioner designated by him for 


choose 


or 


that purpose may temporarily serve on said division until the Commission 
shall otherwise order 
(hb) The Commission may by order direet that any of ite work, business, 


or functions arising under this Act, or under any other Act of Congress, or in 
respect of any matter which has been or may be referred to the Commission by 
Congress or by either branch thereof, be assigned or referred to any of said 
and by order at any time amend, modify, 
reseind any such direction. All orders shall take effect 
forthwith and remnin in effect until otherwise ordered by the Commission 

(e) In conformity with and subject to the order or orders of the Commission 
in the premises, each division so constituted shall have power and authority 


divisions for action thereon, may 


supplement, or euch 


by a maiority thereof to hear and determine, order, certify, report, or otherwise 


to any of said work, business, or functions so assigned or referred to 
it for action by the Commission, and in respect thereof the division shall have 
all the jurisdiction and powers now or then conferred by law upon the Com 
Any order, decision, 
or report made or other action taken by any of said divisions in respect of any 


act as 


mission, and he subject to the same duties and obligations 


matters so assigned or referred to it shall have the same foree and effect, and 
may he made, evidenced, and enforced in the same manner as if made, or taken 


hy the Commission. subject to rehearing by the Commission as provided in 
section 405 of this Act for rehearing eases decided by the Commission. The 
secretary and seal of the Commission shall be the seeretary and seal of each 
division thereof 

fd) Nothing in this section contained, or done pursuant thereto, shall be 
deemed to divest the Commission of ang of its powers 

(e) The Commission is hereby authorized by its order to assign or refer 
any portion of its work, business, or functions arising under this or any other 


Act of Congress or referred to it by Congress, or either branch thereof, to an 
of an employe or employes 
for action thereon, and by 
modify, supplement, or rescind any such assign 
That this authority shall not extend 
Commission's motion or, without 
to contested proceedings involving the taking 
of testimony at public hearings, or to investigations specifically required by this 


individual commissioner, or to a board composed 
of the Commission, to he designated hy such order, 
its order at any time to amend 
Provided, 


instituted 


however. 


the 


ment or reference 


to investigations upon 


the consent of the parties thereto 


own 


Act All such orders shall take effect forthwith and remain in effect until 
otherwise ordered by the Commission. In case of the absence or inability for 
any other reason to act of any such individual commissioner or employe 


designated to serve 
designate 
temporarily until the Commission shall otherwise order In 


npon any such board, the chairman of the Commission may 
: the he, to serve 
with 
and subject to the order or orders of the Commission in the premises, any such 
individual or board thereof, shall have 
power and authority to hear and determine or otherwise 


another commissioner or ense may 


employe ne 


eonformits 


majority 
certify, 


commissioner acting by a 


order report 


act as to any of said work, business, or fonctions so assigned or referred to 
him or it for action by the Commission and in respect thereof shall have all 


the jurisdiction and powers now or then conferred by law upon the Commission 
and be subject to the same duties and obligations. Any order, 
port made or other action taken by any such individual commissioner or board 
in respect of any matters so assigned or referred shall have the same force and 
effect, and may be made, and enforced in the same manner as if 
made or taken by the Commission. Any party affected by any order, decision, 
or report of any such individual commissioner or board may file a petition for 
rehearing by the Commission or a division thereof and every such petition shall 
be passed upon by the Commission or a division thereof. Any action by a 
division upon such a petition shall itself be subject te rehearing by the Com 
mission, as provided in section 405 of this Act and in subsection (c). The 
Commission may make and amend rules for the conduct of proceedings before 


derision. or re 


evidenced, 


such individual commissioner or board and for the rehearing of such action 
before a division of the Commission or the Commission. The secretary and 
seal of the Commission be the secretary and seal of such individual 


shall 
* 


commissioner or board a ° e bd 


TITLE I1I—PROVISIONS RELATING TO RADIO 
PART I—GENERAL PROVISIONS 


LICENSE FOR RADIO COMMUNICATION OR TRANSMISSION 
OF ENERGY 
Srorion 301. It is the purpose of this Act, among other things, to maintain 
the control of the United States over all the channels of interstate and foreign 
radio transmission; and to provide for the use of such channels, but not the 
ownership thereof, by persons for limited periods of time, under licenses granted 
by Federal authority, and no such license shall be considered to crente any 
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right, beyond the terms, conditions, and periods of the license. No person 
shall use or operate any apparatus for the transmission of energy or com- 
munications or signals by radio (a) from one place in any Territory or pos- 
session of the United States or in the District of Columbia to another place 
in the same Territory, possession, or District; or (b) from any State, Territory, 
or possession of the United States, or from the District of Columbia to any 
other State, Territory, or possession of the United States; or (c) from any 
place in any State, Territory, or possession of the United States, or in the 
District of Columbia, to any place in any foreign country or to any vessel; 
or (d) within any State when the effects of such use extend beyond the borders 
of said State, or when interference is caused by such use or operation with the 
transmission of such energy, communications, or signals from within said 
State to any place beyond its borders, or from any place beyond its borders 
to any place within said State, or with the transmission or reception of such 
energy, communications, or signals from and/or to places beyond the borders 
of said State; or (e) upon any vessel or aircraft of the United States; or 
(f) upon any other mobile stations within the jurisdiction of the United States, 
except under and in accordance with this Act and with a license in that behalf 
granted under the provisions of this Act. 


ZONES * 
GENERAL POWERS OF COMMISSION 


Src. 308. Except as otherwise provided in this Act, the Commission from 
time to time, as public convenience, interest, or necessity requires, shall— 

(a) Classify radio stations; 

(b) Prescribe the nature of the service to be rendered by each class of 
licensed stations and each station within any class; 

(ec) Assign bands of frequencies to the various classes of stations. and 
assign frequencies for each individual station and determine the power which 
each station shall use and the time during which it may operate; 

(d) Determine the location of classes of stations or individual stations; 

(e) Regulate the kind of apparatus to be used with respect to its external 
effects and the purity and sharpness of the emissions from each station and 
from the apparatus therein; 

(f) Make such regulations not inconsistent with law as it may deem 
necessary to prevent interference between stations and to carry out the pro- 
visions of this Act: Provided, however, That changes in the frequencies, author- 
ized power, or in the time of operation of any station, shall not be made without 
the consent of the station licensee unless, after a public hearing, the Commis- 
sion shall determine that such changes will promote public convenience or 
interest or will serve public necessity, or the provisions of this Act will be 
more fully complied with; 

(g) Study new uses for radio, provide for experimental uses of frequencies, 
and generally encourage the larger and more effective use of radio in the public 
interest ; 

(h) Have authority to establish areas or zones to be served by any station; 

(i) Have authority to make special regulations applicable to radio stations 
engaged in chain broadcasting; 

(j) Have authority to make general rules and regulations requiring stations 
to keep such records of programs, transmissions of energy, communications, or 
signals as it may deem desirable; 

(k) Have authority to exclude from the requirements of any regulations 
in whole or in part any radio station upon railroad rolling stock, or to modify 
such regulations in its discretion: 

(1) Have authority to prescribe the qualifications of station operators, to 
classify them according to the duties to be performed, to fix the forms of such 
licenses, and to issue them to such citizens of the United States as the Com- 
mission finds qualified; 

(m) (1) Have authority to suspend the license of any operator upon proof 
sufficient to satisfy the Commission that the licensee— 

(A) has violated any provision of any Act, treaty, or convention binding on 
the United States, which the Commission is authorized to administer, or any 
regulation made by the Commission under any such Act, treaty, or conven- 
tion; or 

(B) has failed to carry out a lawful order of the master or person lawfully 
in charge of the ship or aircraft on which he is employed; or 

(C) has willfully damaged or permitted radio apparatus or installations to 
be damaged; or 

(D) has transmitted superfluous radio communications or signals or com- 
munications containing profane or obscene words, language, or meaning. or has 
knowingly transmitted— 

(1) false or deceptive signals or communications, or 

(2) a call signal or letter which has not been assigned by proper authority 
to the station he is operating; or 

(E) has willfully or maliciously interfered with any other radio communica- 
tions or signals; or 

(F) has obtained or attempted to obtain, or has assisted another to obtain 
or attempt to obtain, an operator’s license by fraudulent means. 

(2) No order of suspension of any operator’s license shall take effect until 
fifteen days’ notice in writing thereof, stating the cause for the proposed sus- 
pension, has been given to the operator licensee who may make written appli- 
cation to the Commission at any time within said fifteen days for a hearing 
upon such order. The notice to the operator licensee shall not be effective until 
actually received by him, and from that time he shall have fifteen days in 
which to mail the said application. In the event that physical conditions pre- 


5 Sec. 302 was repealed by “AN ACT relating to the allocation of radio facilities.” 


-. 652—74th Congress, approved, June 5, 1936. The text of Sec. 302 was as 
follows: 
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vent mailing of the application at the expiration of the fifteen-day period, the 
application shall then be mailed as soon as possible thereafter, accompanied by 
a satisfactory explanation of the delay. Upon receipt by the Commission ¢ 
such application for hearing, said order of suspension shall be held in abeyang 
until the conclusion of the hearing which shall be conducted under such rg 
as the Commission may prescribe. Upon the conclusion of said hearing th 
Commission may affirm, modify, or revoke said order of suspension.° 

(n) Have quthority to inspect all radio installations associated with gt. 
tions required to be licensed by any Act or which are subject to the provisions 
of any Act, treaty, or convention binding on the United States. to ascertain 
whether in construction, installation, and operation they conform to the rm 
quirements of the rules and regulations of the Commission, the provisions of 
any Act, the terms of any treaty or convention binding on the United States 
and the conditions of the license or other instrument of authorization unde 
which they are constructed, installed, or operated.’ 

Sec. 302. (a) For the purposes of this title the United States is divided into fix, 
zones, as follows: The first zone shall embrace the States of Maine, New Hampshire 
Vermont, Massachusetts, Connecticut, Rhode Island, New York, New Jersey, Delawar, 


Maryland, and the District of Columbia; the second zone shall embrace the States of 
Pennsylvania, Virginia, West Virginia, Ohio, Michigan, and Kentucky; the third zone 
shall embrace the States of North Carolina, South Carolina, Georgia, Florida, Alabama, 
T. Mississippi, Arkansas, Louisiana, Texas, and Oklahoma; the fourth zone shall 
embrace the States of Indiana, Illinois, Wisconsin, Minnesota, North Dakota, South 
Dakota, Iowa, Nebraska, Kansas, and Missouri; and the fifth zone shall embrace th 
States of Montana, Idaho, Wyomina, Colorado, New Mexico, Arizona, Utah, Nevada, 
Washington, Oregon, and California. 


(b) The Virgin Islands, Puerto Rico, Alaska, Guam, American Samoa, 
Territory of Hawaii are expressly excluded from the zones herein established. 

(0) ‘Have authority to designate call letters of all stations: 

(p) Have authority to cause to be published such call letters and such 
other announcements and data as in the judgment of the Commission may be 
required for the efficient operation of radio stations subject to the jurisdiction 
of the United States and for the proper enforcement of this Act; 

(q) Have authority to require the painting and/or illumination of radio 
towers if and when in its judgment such towers constitute, or there is a 
reasonable possibility that they may constitute, a menace to air navigation, 

(r) Make such rules and regulations and prescribe such restrictions and 
conditions, not inconsistent with law, as may be necessary to carry out the pro- 
visions of this Act, or any international radio or wire communications treaty 
or convention, or regulations anne.-ed thereto, including any treaty or conven 
tion insofar as it relates to the use of radio, to which the United States is ar 
may hereafter become a party.® 


WAIVER BY LICENSEE 


Sec. 304. No station license shall be granted by the Commission until the 
applicant therefor shall have signed a waiver of any claim to the use of any 
particular frequency or of the ether as against the regulatory power of the 
United States because of the previous use of the same, whether by license or 





and the 


otherwise. GOVERNMENT-OWNED STATIONS 
Sec. 305. (a) Radio stations belonging to and operated by the United 


States shall not be subject to the provisions of sections 301 and 303 of this 
Act. All such Government stations shall use such frequencies as shall be 
assigned to each or to each class by the President. All such stations, except 
stations on board naval and other Government vessels while at sea or beyond 
the limits of the continental United States, when transmitting any radio com- 
munication or signal other than a communication or signal relating to Govern 
ment business, shall conform to such rules and regulations designated to pre 
vent interference with other radio stations and the rights of others as the 
Commission may prescribe. 

(b) Radio stations on board vessels of the United States Shipping Board 
Bureau or the United States Shipping Board Merchant Fleet Corporation or 
the Inland and Coastwise Waterways Service shall be subject to the provisions 
of this title. 

(c) All stations owned and operated by the United States, except mobile 
stations of the Army of the United States, and all other stations on land and 
sea, shall have special call letters designated by the Commission. 


FOREIGN SHIPS 


Sec. 306. Section 301 of this Act shall not apply to any person sending 
radio communications or signals on a foreign ship while the same is within 
the jurisdiction of the United States, but such communications or signals shall 
be transmitted only in accordance with such regulations designed to prevent 
interference as may be promulgated under the authority of this Act. 


ALLOCATION OF FACILITIES; TERMS OF LICENSES 


Sec. 307. (a) The Commission, if public convenience, interest, or neces 
sity will be served thereby, subject to the limitations of this Act, shall grant 
to any applicant therefor a station license provided for by this Act. 

(b) In considering applications for licenses. and modifications and renewals 
thereof. when and insofar as there is demand for the same the Commission 
shall make such distribution of licenses, frequencies, hours of operation, and of 
power among the several States and communities as to provide a fair, efficient, 
and equitable distribution of radio service to each of the same.’ 

(ec) The Commission shall study the proposal that Congress by statute 
allocate fixed percentages of radio broadcasting facilities to particular types 
or kinds of non-profit radio programs or to persons identified with particular 
types or kinds of non-profit activities, and shall report to Congress, not later 


® Subsections (m) and (n) of section 303 were amended and subsection (r) of sec- 
tion 303 was added by Public—No. 97—7ith Congress, 1st Session, approved May 20, 1937. 


7 Subsection (b) of section 307 was amended by Public—No. 652—74th Congress, 
approved June 5, 1936. 
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than February 1, 1935, its recommendations together with the reasons for 
the same. 

(d) No license granted for the operation of a broadcasting station shall be 
for a longer term than three years and no license so granted for any other class 
of station shall be for a longer term than five years, and any license granted 
may be revoked as hereinafter provided. Upon the expiration of any license, 
pon application therefor, a renewal of such license may be granted from time 
to time for a term of not to exceed three years in the case of broadcasting 
jjeenses and not to exceed five years in the case of other licenses, but action 
of the Commission with reference to the granting of such application for the 
renewal of a license shall be limited to and governed by the same considera- 
tions and practice which affect the granting of original applications. 

(e) No renewal of an existing station license shall be granted more than 
thirty days prior to the expiration of the original license. 


APPLICATIONS FOR LICENSES; CONDITIONS IN LICENSE FOR 
FOREIGN COMMUNICATION 


Sec. 308. (a) The Commission may grant licenses, renewal of licenses, 
and modification of licenses only upon written application therefor received by 
it: Provided, however, That in cases of emergency found by the Commission, 
licenses, renewals of licenses, and modifications of licenses, for stations on 
yessels or aircraft of the United States, may be issued under such conditions 
as the Commission may impose, without such formal application. Such licenses, 
however, shall in no case be for a longer term than three months: Provided 
further, That the Commission may issue by cable, telegraph, or radio a permit 
for the operation of a station on a vessel of the United States at sea, effective 
in lieu of a license until said vessel shall return to a port of the continental 
United States. 


(b) All such applications shall set forth such facts as the Commission by 
regulation may prescribe as to the citizenship, character and financial, technical, 
and other qualifications of the applicant to operate the station; the ownership 
and location of the proposed station and of the stations, if any, with which 
it is proposed to communicate; the frequencies and the power desired to be 
used; the hours of the day or other periods of time during which it is proposed 
to operate the station; the purposes for which the station is to be used; and 
such other information as it may require. The Commission, at any time after 
the filing of such original application and during the term of any such license, 
may require from an applicant or licensee further written statements of fact 
to enable it to determine whether such original application should be granted 
or denied or such license revoked. Such application and/or such statement of 
fact shall be signed by the applicant and/or licensee under oath or affirmation. 


(ec) The Commission in granting any license for a station intended or used 
for commercial communication between the United States or any Territory or 
possession, continental or insular, subject to the jurisdiction of the United 
States, and any foreign country, may impose any terms, conditions, or restric- 
tions authorized to be imposed with respect to submarine-cable licenses by 
section 2 of an Act entitled “An Act relating to the landing and the operation 
of submarine cables in the United States,” approved May 24, 1921. 


HEARINGS ON APPLICATIONS FOR LICENSES; FORM OF 
LICENSES; CONDITIONS ATTACHED TO LICENSES 


Sec. 8309. (a) If upon examination of any application for a station license 
or for the renewal or modification of a station license the Commission shall 
determine that public interest, convenience, or necessity would be served by 
the granting thereof, it shall authorize the issuance, renewal, or modification 
thereof in accordance with said finding. In the event the Commission upon 
examination of any such application does not reach such decision with respect 
thereto, it shall notify the applicant thereof, shall fix and give notice of a 
time and place for hearing thereon, and shall afford such applicant an oppor- 
tunity to be heard under such rules and regulations as it may prescribe. 

(b) Such station licenses as the Commission may grant shall be in such 
general form as it may prescribe, but each license shall contain, in addition 
to other provisions, a statement of the following conditions to which such 
license shall be subject: 

(1) The station license shall not vest in the licensee any right to operate 
the station nor any right in the use of the frequencies designated in the license 
beyond the term thereof nor in any other manner than authorized therein. 

(2) Neither the license nor the right granted thereunder shall he assigned 
or otherwise transferred in violation of this Act. 

(3) Every license issued under this Act shall be subject in terms to the 
right of use or control conferred by section 606 hereof. 


LIMITATION ON HOLDING AND TRANSFER OF LICENSES 


Sec. 310. (a) The station license required hereby shall not be granted 
to or held by— 


(1) Any alien or the representative of any alien; 

(2) Any foreign government or the representative thereof; 

(3) Any corporation organized under the laws of any foreign government ; 
(4) Any corporation of which any officer or director is an alien or of which 


more than one-fifth of the capital stock is owned of record or voted by aliens 
or their representatives or by a foreign government or representative thereof, 
or by any corporation organized under the laws of a foreign country ; 

: 5) Any corporation directly or indirectly controlled by any other corpora- 
tion of which any officer or more than one-fourth of the directors are aliens, 
or of which more than one-fourth of the capital stock is owned of record or 
voted, after June 1, 1935, by aliens, their representatives, or by a foreign 
government or representative thereof, or by any corporation organized under 


BROADCASTING e« Broadcast Advertising 


the laws of a foreign country, if the Commission finds that the public interest 
will be served by the refusal or the revocation of such license. 

Nothing in this subsection shall prevent the licensing of radio apparatus on 
board any vessel, aircraft, or other mobile station of the United States when 
the installation and use of such apparatus is required by Act of Congress or 
any treaty to which the United States is a party. 

(b) The station license required hereby, the frequencies authorized to be 
used by the licensee, and the rights therein granted shall not be transferred, 
assigned, or in any manner either voluntarily or involuntarily disposed of, 
or indirectly by transfer of control of any corporation holding such license, to 
any person, unless the Commission shall, after securing full information, decide 
that said transfer is in the public interest, and shall give its consent in writing. 


REFUSAL OF LICENSES AND PERMITS IN CERTAIN CASES 


Sec. 311. The Commission is hereby directed to refuse a station license 
and/or the permit hereinafter required for the construction of a station to 
any person (or to any person directly or indirectly controlled by such person) 
whose license has been revoked by a court under section 313, and is hereby 
au-horized to refuse such station license and/or permit to any other person 
(or to any person directly or indirectly controlled by such person) which has 
been finally adjudged guilty by a Federal court of unlawfully monopolizing or 
attempting unlawfully to monopolize, radio communication, directly or indi- 
rectly, through the control of the manufacture or sale of radio apparatus, 
through exclusive traffic arrangements, or by any other means, or to have been 
using unfair methods of competition. The granting of a license shall not stop 
the United States or any person aggrieved from proceeding against such person 
for violating the law against unfair methods of competition or for a violation 
of the law against unlawful restraints and monopolies and/or combinations, 
contracts, or agreements in restraint of trade, or from instituting proceedings 
for the dissolution of such corporation. 


REVOCATION OF LICENSES 


Sec. 312. (a) Any station license may be revoked for false statements 
either in the application or in the statement of fact which may be required by 
section 308 hereof, or because of conditions revealed by such statements of fact 
as may be required from time to time which would warrant the Commission 
in refusing to grant a license on an original application, or for failure to operate 
substantially as set forth in the license, or for violation of or failure to observe 
any of the restrictions and conditions of this Act or of any regulation of the 
Commission authorized by this Act or by a treaty ratified by the United States: 
Provided, however, That no such order of revocation shall take effect until 
fifteen days’ notice in writing thereof, stating the cause for the proposed revoca- 
tion, has been given to the licensee. Such licensee may make written applica- 
tion to the Commission at any time within said fifteen days for a hearing upon 
such order, and upon the filing of such written application said order of revoca- 
tion shall stand suspended until the conclusion of ‘the hearing conducted under 
such rules as the Commission may prescribe. Upon the conclusion of said 
hearing the Commission may affirm, modify, or revoke said order of revocation. 

(b) Any station license hereafter granted under the provisions of this Act 
or the construction permit required hereby and hereafter issued, may be 
modified by the Commission either for a limited time or for the duration of 
the term thereof, if in the judgment of the Commission such action will pro- 
mote the public interest, convenience, and necessity, or the provisions of this 
Act or of any treaty ratified by the United States will be more fully complied 
with: Provided, however, That no such order of modification shall become final 
until the holder of such outstanding license or permit shall have been notified 
in writing of the proposed action and the grounds or reasons therefor and shall 
have been given reasonable opportunity to show cause why such an order of 
modification should not issue. 


APPLICATION OF ANTITRUST LAWS 


Sec. 313. All laws of the United States relating to unlawful restraints and 
monopolies and to combinations, contracts, or agreements in restraint of trade 
are hereby declared to be applicable to the manufacture and sale of and to 
trade in radio apparatus and devices entering into or affecting interstate or 
foreign commerce and to interstate or foreign radio communications. Whenever 
in any suit, action, or proceeding, civil or criminal, brought under the provisions 
of any said laws or in any proceedings brought to enforce or to review findings 
and orders of the Federal Trade Commission or other governmental agency in 
respect of any matters as to which said Commission or other governmental 
agency is by law authorized to act, any licensee shall be found guilty of the 
violation of the provisions of such laws or any of them, the court, in addition 
to the penalties imposed by said laws, may adjudge, order, and/or decree that 
the license of such licensee shall, as of the date the decree or judgment becomes 
finally effective or as of such date as the said decree shall fix, be revoked and 
that all rights under such license shall thereupon cease: Provided, however, 
That such licensee shall have the same right of appeal or review as is provided 
by law in respect of other decrees and judgments of said court. 


PRESERVATION OF COMPETITION IN COMMERCE 


Sec. 314. After the effective date of this Act no person engaged directly, 
or indirectly through any person directly or indirectly controlling or controlled 
by, or under direct or indirect common control with, such person, or through 
an agent, or otherwise, in the business of transmitting and/or receiving for 
hire energy, communications, or signals by radio in accordance with the terms 
of the license issued under this Act, shall by purchase, lease, construction, 
or otherwise, directly or indirectly, acquire, own, control, or operate any cable 
or wire telegraph or telephone line or system between any place in any State, 
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Territory, or possession of the United States or in the District of Columbia, 
and any place in any foreign country, or shall aequire, own, or control any 
part of the stock or other capital share or any interest in the physical property 
and/or other assets of any such eable, wire, telegraph, or telephone line or 
system, if in either case the purpose is and/or the effect thereof may be to 
substantially lessen competition or to restrain commerce between any place 
in any State, Territory, or possession of the United States, or in the District 
of Columbia, and any place in any foreign country, or unlawfully to create 
monopoly in any line of commerce; nor shall any person engaged directly, or 
indirectly through any person directly or indirectly controlling or controlled by, 
or under direct or indirect common control with, such person, or through an 
agent, otherwise, in the business of transmitting and/or receiving for hire 
messages by any cable, wire, telegraph, or telephone line or system (a) between 
any place in any State, Territory, or possession of the United States, or in 
the District of Columbia, and any place in any other State, Territory, or 
possession of the United States; or (b) between any place in any State, Ter- 
Titory, or possession of the United States, or the District of Columbia, and 
any place in any foreign country, by purchase, lease, construction, or otherwise, 
directly or indirectly acquire, own, control, or operate any station or the 
apparatus therein, or any system for transmitting and/or receiving radio 
communications or signals between any place in any State, Territory, or pos- 
session of the United States, or in the District of Columbia, and any place in 
any foreign country, or shall acquire, own, or control any part of the stock 
or other capital share or any interest in the physical property and/or other 
assets of any such radio station, apparatus, or system, if in either case the 
purpose is and/or the effect thereof may be to substantially lessen competition 
or to restrain commerce between any place in any State, Territory, or poe- 
session of the United States, or in the District of Columbia, and any place 
in any foreign country, or unlawfully to create monopoly in any line of com- 
merce 


FACILITIES FOR CANDIDATES FOR PUBLIC OFFICE 
Sro. 315. If any licensee shall permit any person who is a legally qualified 
eandidate for any public office to use a broadcasting station, he shall afford 
equal opportunities to all other such candidates for that office in the use of 
such broadcasting station, and the Commission shall make rules and regulations 
to carry this provision into effect: Provided, That such licensee shall have no 
power of censorship over the material broadcast under the provisions of this 
section. No obligation is hereby imposed upon any licensee to allow the use 
of its station by any such candidate. 


LOTTERIES AND OTHER SIMILAR SCHEMES 


316. No person shall broadcast by means of any radio station for 
which a license is required by any law of the United States, and no person 
operating any such station shall knowingly permit the broadcasting of, any 
advertisement of or information concerning any lottery, gift enterprise, or 
similar scheme, offering prizes dependent in whole or in part upon lot or chance, 
or any list of the prizes drawn or awarded by means of any such lottery, gift 
enterprise, or scheme, whether said list contains any part or all of such prizes. 
Any person violating any provision of this section shall, upon conviction thereof 
de fined not more than $1,000 or imprisoned not more than one year, or both 
for each and every day during which such offense occurs. 


Src. 


ANNOUNCEMENT THAT MATTER IS PAID FOR 


All matter broadcast by any radio station for which service, 
money, or any other valuable consideration is directly or indirectly paid, or 
promised to or charged or accepted by, the station so broadcasting, from any 
person shall, at the time the same is so broadcast, be announced as paid for 


or furnished, as the case may be, by such person. 


Src. 317. 


OPERATION OF TRANSMITTING APPARATUS 


Sec. 318. The actual operation of al 
station for which a station license is 
enly by a person holding an operator's 


1 transmitting apparatus in any radio 
required by this Act shall be carried on 
license issued hereunder, and no person 
shall operate any such apparatus in such station except under and in accord- 
ance with an operator’s license issued to him by the Commission: Provided, 
however, That the Commission if it shall find that the public interest, conveni- 
ence, or necessity will be served thereby may waive or modify the foregoing 
provisions of this section for the operation of any station except (1) stations 
for which licensed operators are required by international agreement, (2) sta- 
tions for which licensed operators are required for safety purposes, (3) stations 
engaged in broadcasting, and (4) stations operated as common carriers on fre- 
quencies below thirty thousand kilocycles: Provided further, That the Commis- 
sion shall have power to make special regulations governing the granting of 












licenses for the use of automatic radio devices and for the operation of such 
devices.* 
CONSTRUCTION PERMITS 
Src. 319 2) No license shall be issued under the authority of this 


Act for the operation of any station 
eontinued after this Act takes effect, 
been granted by the Commission upon 


the construction of which is begun or is 
unless a permit for its construction has 
application therefor. The Com- 


* The provisve in section 218 were added by “An Act to amend section 318 of the Com- 


munications Act of 1934." Public—No. 26—Tith Congress, lst Session, approved March 
bA 7 
2 


=" 
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mission may grant such permit if publie convenience, interest, or n 
will be served by the construction of the station. This application shall 
forth such facts as the Commission by regulation may prescribe AS to th 
citizenship, character, and the financial, technical, and other ability of th 
applicant to construct and operate the station, the ownership and location 9 
the proposed station and of the station or stations with which it is pro; 
to communicate, the frequencies desired to be used, the hours of the day 
other periods of time during which it is proposed to operate the Station, th 
purpose for which the station is to be used, the type of transmitting Apparat 
to be used, the power to be used, the date upon which the station is ex 

to be completed and in operation, and such other information as the Commis 


sion may require. Such application shall be signed by the applicant unde 
oath or affirmation. 


(b) Such permit for construction shall show specifically the earliest and 
latest dates between which the actual operation of such station is expected tp 
begin, and shall provide that said permit will be automatically forfeited if th 
station is not ready for operation within the time specified or within such fur. 
ther time as the Commission may allow, unless prevented by causes not under 
the control of the grantee. The rights under any such permit shall not be as. 
signed or otherwise transferred to any person without the approval of the Con. 
mission. A permit for construction shall not be required for Government ste. 
tions, amateur stations, or stations upon mobile vessels, railroad rolling stock, 
or aireraft. Upon the completion of any station for the construction or a 
tinued construction of which a permit has been granted, and upon it being 
made to appear to the Commission that all the terms, conditions, and obligations 
set forth in the application and permit have been fully met, and that no cane 
or circumstance arising or first coming to the knowledge of the Commission 
since the granting of the permit would, in the judgment of the Commission, 
make the operation of such station against the publie interest, the Commission 
shall issue a license to the lawful holder of said permit for the operation of 
said station. Said license shall conform generally to the terms of said permit 


DESIGNATION OF STATIONS LIABLE TO INTPREPRE WITH 
DISTRESS SIGNALS 


Src, 320. The Commission ‘© authorized to designate from time to tim 
radio stations the communications or signals of which, in its opinion, ar 
liable to interfere with the transmission or reception of distress signals ¢ 
ships. Such stations are required to keep a licensed radio operator listening 
in on the frequencies designated for signals of distress and radio communit: 
tions relating thereto during the entire period the transmitter of such station 
is in operation. 

DISTRESS SIGNALS AND COMMUNICATIONS 

Sec. 321%. (a) The transmitting set in a radio station on shipboard may bk 
adjusted in such a manner as to produce a maximum of radiation, irrespective 
of the amount of interference which may thus be caused, when such station is 
sending radio communications or signals of distress and radio communications 
relating thereto.® 


(b) All radio stations, including Government stations and stations o 
board foreign vessels when within the territorial waters of the United States, 
shall give absolute priority to radio communications or signals relating to ships 
in distress; shall cease all sending on frequencies which will interfere with 
hearing a radio communication or signal of distress, and, except when engaged 
in answering or aiding the ship in distress, shall refrain from sending any 
radio communications or signals until there is assurance that no interference 
will be caused with the radio communications or signals relating thereto, ani 
shall assist the vessel in distress, so far as possible, by complying with its 
instructions. 


INTERCOMMUNICATION SERVICE 


322.2 Every land station open to general publie service between the 
coast and vessels or aircraft at sea shall, within the scope of its normal oper 
tions, be bound to exchange radio communications or signals with any ship @ 
aireraft station at sea; and each station on shipboard or aircraft at sea shall, 
within the scope of its normal operations, be bound to exchange radio com 
munications or signals with any other station on shipboard or aircraft at se 
or with any land station open to general public service between the coast ani 
vessels or aircraft at sea: Provided, That such exchange of radio communice 
tion shall be without distinction as to radio systems or instruments adopted by 
each station.’ 


IN MOBILE 


Sec. 


INTERFERENCE BETWEEN GOVERNMENT AND COMMERCIAL 
STATIONS 


Sec. 323. (a) At all places where Government and private or commercial 
radio stations on land operate in such close proximity that interference with 
the work of Government stations cannot be avoided when they are operating 
simultaneously, such private or commercial stations as do interfere with the 
transmission or reception of radio communications or signals by the Govern 
ment stations concerned shall not use their transmitters during the first fifteen 
minutes of each hour, local standard time. 


(b) The Government stations for which the above-mentioned division of 
time is established shall transmit radio communications or signals only during 
the first fifteen minutes of each hour, local standard time, except in case 


* Sections 321, 322 and 329 were amended by Public—No. 97—75th Congress, 1st Se 
sion, approved May 20, 1937. 
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of signals or radio communications relating to vessels in distress and vessel 
requests for information as to course, location, or compass direction. 
USE OF MINIMUM POWER 
Src. 324. In all circumstances, except in case of radio communications or 
signals relating to vessels in distress, all radio stations, including those owned 
and operated by the United States, shall use the minimum amount of power 
necessary to carry out the communication desired. 


FALSE DISTRESS SIGNALS; REBROADCASTING; STUDIOS 


OF FOREIGN STATIONS 
Seo. 325. (a) No person within the jurisdiction of the United States 


shall knowingly utter or transmit, or cause to be uttered or transmitted, any 
false or fraudulent signal of distress, or communication relating thereto, nor 
shall any broadcasting station rebroadcast the program or any part thereof 
of another broadcasting station without the express authority of the originating 
station. 

(b) No shall permitted to locate, use, or maintain a radio 
broadcast studio or other place or apparatus from which or whereby sound 
waves are converted into electrical energy, or mechanical or physical reproduc- 
tion of sound waves produced, and caused to be transmitted or delivered to a 
radio station in a foreign country for the purpose of being broadcast from 
any radio station there having a power output of sufficient intensity and/or 
being so located geographically that its emissions may be received consistently 
in the United States, without first obtaining a permit from the Commission 
upon proper application therefor. 

(ec) Such application shall contain such information as the Commission may 
by regulation prescribe, and the granting or refusal thereof shall be subject 
to the requirements of section 309 hereof with respect to applications for 
station licenses or renewal or modification thereof, and the license or permis- 
sion so granted shall be revocable for false statements in the application so 
required or when the Commission, after hearings, shall find its continuation 
no longer in the publie interest. 


person be 


CENSORSHIP; INDECENT LANGUAGE 

Sec. 326. Nothing in this Act shall be understood or construed to give the 
Commission the power of censorship over the radio communications or signals 
transmitted by any radio station, and no regulation or condition shall be 
promulgated or fixed by the Commission which shall interfere with the right 
of free speech by means of radio communication. No person within the juris- 
diction of the United States shall utter any obscene, indecent, or profane lan- 
guage by means of radio communication. 


USE OF NAVAL STATIONS FOR COMMERCIAL MESSAGES 


Sec. 327. The Secretary of the Navy is hereby authorized, unless restrained 
by international agreement, under the terms and conditions and at rates 
prescribed by him, which rates shall be just and reasonable, and which, upon 
complaint, shall be subject to review and revision by the Commission, to use all 
radio stations and apparatus, wherever located, owned by the United States and 
under the control of the Navy Department, (a) for the reception and trans- 
mission of press messages offered by any newspaper published in the United 
States, its Territories or possessions, or published by citizens of the Bnited 
States in foreign countries, or by any press association of the United States, 
and (b) for the reception and transmission of private commercial messages 
between ships, between ship and shore, between localities in Alaska and be- 
tween Alaskan and the continental United States: Provided, That the rates 
fixed for the reception and transmission of all such messages, other than press 
messages between the Pacific coast of the United States, Hawaii, Alaska, 
juam, American Samoa, the Phillipine Islands, and the Orient, and between 
the United States and the Virgin Islands, shall not be less than the rates 
charged by privately owned and operated stations for like messages and service: 
Provided further, That the right to use such stations for any of the purposes 
named in this section shall terminate and cease as between any countries or 
localities or between any locality and privately operated ships whenever pri- 
vately owned and operated stations are capable of meeting the normal com- 
Municntion requirements between such countries or localities or between any 
locality and privately operated ships, and the Commission shall have notified 
the Secretary of the Navy thereof. 


SPECIAL PROVISION AS TO PHILIPPINE ISLANDS AND 
CANAL ZONE 


Sro. 328. This title shall not apply to the Philippine Islands or to the 
Canal Zone. In international radio matters the Phillipine Islands and the 
Canal Zone shall be represented by the Secretary of State. 


ADMINISTRATION OF RADIO LAWS IN TERRITORIES AND 
POSSESSIONS 

Sec. 329.2. The Commission is authorized to designate any officer or em- 
ployee of any other department of the Government on duty in any Territory 
or possession of the United States to render therein such service in connection 
with the administration of this Act as the Commission may prescribe and also 
to designate any oflicer or employee of any other department of the Govern- 
ment to render such services at any place within the United States in connec- 
tion with the administration of title III of this Act as may be necessary: Pro- 
vided, That such designation shall be approved by the head of the department 
in which such person is employed.’ 


EROADCASTING « Broadcast Advertising 


TITLE IV—PROCEDURAL AND ADMINISTRATIVE PROVISIONS 
JURISDICTION TO ENFORCE ACT AND ORDERS OF COMMISSION 


Section 401. (an) The district courts of the United States shall have 
jurisdiction, upon application of the Attorney General of the United States at 
the request of the Commission, alleging a failure to comply with or a violation 
of any of the provisions of this Act by any person, to issue a writ or writs 
of mandamus commanding such person to comply with the provisions of this 
Act. 


(b) If any person fails or neglects to obey any order of the Commission 
other than for the payment of money, while the same is in effect, the Com- 
mission or any party injured thereby, or the United States, by its Attorney 
General, may apply to the appropriate district court of the United States 
for the enforcement of such order. If after hearing, that court determines 
that the order was regularly made and duly served, and that the person is 
in disobedience of the same, the court shall enforce obedience to such order 
by a writ of injunction or other proper process, mandatory or otherwise, to 
restrain such person or the officers, agents, or representatives of such person, 
from further disobedience of such order, or to enjoin upon it or them obedience 
to the same. 


(c) Upon the request of the Commission it shall be the duty of any district 
attorney of the United States to whom the Commission may apply to institute 
in the proper court and to prosecute under the direction of the Attorney 
jeneral of the United States all necessary proceedings for the enforcement of 
the provisions of this Act and for the punishment of all violations thereof, and 
the costs and expenses of such prosecutions shall be paid out of the appropria- 
tions for the expenses of the courts of the United States. 


(d) The provisions of the Expediting Act, approved February 11, 1903, 
as amended, and of section 238 (1) of the Judicial Code, as amended, shall be 
held to apply to any suit in equity arising under Title II of this Act, wherein 
the United States is complainant. 


PROCEEDINGS TO ENFORCE OR SET ASIDE THE COMMISSION’S 
ORDERS—APPEAL IN CERTAIN CASES 

Sec. 402. (a) The provisions of the Act of October 22, 1913 (38 Stat. 
219), relating to the enforcing or setting aside of the orders of the Interstate 
Commerce Commission, are hereby made applicable to suits to enforce, enjoin, 
set aside, annul, or suspend any order of the Commission under this Act (except 
any order of the Commission granting or refusing an application for a con- 
struction permit for a radio station, or for a radio station license, or for renew- 
al of an existing radio station license, or for modification of an existing radio 
station license, or suspending a radio operator’s license*’), and such suits are 
hereby authorized to be brought as provided in that Act. 

(b) An appeal may be taken, in the manner hereinafter provided, from 
decisions of the Commission to the Court of Appeals of the District of Colum- 
bia in any of the following cases: 

(1) By any applicant for a construction permit for a radio station, or 
for a radio station license, or for renewal of an existing radio station license, 
or for modification of an existing radio station license, whose application is 
refused by the Commission. 

(2) By any other person aggrieved or whose interests are adversely affected 
by any decision of the Commission granting or refusing any such application. 


(3) ty any radio operator whose license has been suspended by the Com 
mission.” 
(c) Such appeal shall be taken by filing with said court within twenty 


days after the decision complained of is effective, notice in writing of said 
appeal and a statement of the reasons therefor, together with proof of service 
of a true copy of said notice and statement upon the Commission. Unless a 
later date is specified by the Commission as part of its decision, the decision 
complained of shall be considered to be effective as of the date on which 
publie announcement of the decision is made at the office of the Commission in 
the city of Washington. The Commission shall thereupon immediately, and 
in any event not later than five days from the date of such service upon it, 
mail or otherwise deliver a copy of said notice of appeal to each person shown 
by the records of the Commission to be interested in such appeal and to 
have a right to intervene therein under the provisions of this section, and 
shall at all times thereafter permit any such person to inspect and make 
copies of the appellant’s statement of reasons for said appeal at the office of 
the Commission in the city of Washington. Within thirty days after the 
filing of said appeal the Commission shall file with the court the originals 
or certified copies of all papers and evidence presented to it upon the applica- 
tion or order™ involved, and also a like copy of its decision thereon, and shall 
within thirty days thereafter file a full statement in writing of the facts and 
grounds for its decision as found and given by it, and a list of all interested 
persons to whom it has mailed or otherwise delivered a copy of said notice of 
appeal. 

(d) Within thirty days after the filing of said appeal any interested person 
may intervene and participate in the proceedings had upon said appeal by 
filing with the court a notice of intention to intervene and a verified state- 
ment showing the nature of the interest of such party, together with proof 
of service of true copies of said notice and statement, both upon appellant and 
relating to suspension of a radio 


1° The provisions in sections 402 (a) and (b) (3) 


operator's license were added by Public—No. 97—75th Congress, 1st Session, approved 
May 20, 1937. ; 

ll The words “or order’ were added by Public—No. 97—76th Congress, 1st Session, ap- 
proved May 20, 1937. 
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upon the Commission. Any person who would be aggrieved or whose interests 
would be adversely affected by a reversal or modification of the decision of 
the Commission complained of shall be considered an interested party. 

(e) At the earliest convenient time the court shall hear and determine 
the appeal upon the record before it, and shall have power, upon such record, 
to enter a judgment affirming or reversing the decision of the Commission, 
and in event the court shall render a decision and enter an order reversing the 
decision of the Commission, it shall remand the case of the Commission to carry 
out the judgment of the court: Provided, however, That the review by the 
court shall be limited to questions of law and that findings of fact by the 
Commission, if supported by substantial evidence, shall be conclusive unless 
it shall clearly appear that the findings of the Commission are arbitrary or 
capricious. The court judgment shall be final, subject, however, to review 
by the Supreme Court of the United States upon writ of certiorari on petition 
therefor under section 240 of the Judicial Code, as amended, by appellant, by 
the Commission, or by any interested party intervening in the appeal. 


(f) The court may, in its discretion, enter judgment for costs in favor 
of or against an appellant, and/or other interested parties intervening in said 
appeal, but not against the Commission, depending upon the nature of the 
issues involved upon said appeal and the outcome thereof. 


INQUIRY BY COMMISSION ON ITS OWN MOTION 


403. The Commission shall have full authority and power at any 
time to institute an inquiry, on its own motion, in any case and as to any 
matter or thing concerning which complaint is authorized to be made, to or 
before the Commission by any provision of this Act, or concerning which any 
question may arise under any of the provisions of this Act, or relating to the 
enforcement of any of the provisions of this Act. The Commission shall have 
the same powers and authority to proceed with any inquiry instituted on its 
own motion as though it had been appealed to by complaint or petition under 
any of the provisions of this Act, including the power to make and enforce 
any order or orders in the case, or relating to the matter or thing concerning 
which the inquiry is had, excepting orders for the payment of money. 


Src. 


REPORTS OF INVESTIGATIONS 


Sec. 404. Whenever an investigation shall be made by the Commission 
it shall be its duty to make a report in writing in respect thereto, which shall 
state the conclusions of the Commission, together with its decision, order, or 
requirement in the premises; and in case damages are awarded such report 
shall include the findings of fact on which the award is made. 


REHEARING BEFORE COMMISSION 

Sec. 405. After a decision, order, or requirement has been made by the 
Commission in any proceeding, any party thereto may at any time make appli- 
cation for rehearing of the same, or any matter determined therein, and it shall 
be lawful for the Commission in its discretion to grant such a rehearing if 
sufficient reason therefor be made to appear: Provided, however, That in the 
ease of a decision, order, or requirement made under Title III, the time within 
which application for rehearing may be made shall be limited to twenty days 
after the effective date thereof, and such application may be made by any 
party or any person aggrieved or whose interests are adversely affected thereby. 
Applications for rehearing shall be governed by such general rules as the 
Commission may establish. No such application shall excuse any person from 
complying with or obeying any decision, order, or requirement of the Com- 
mission, or operate in any manner to stay or postpone the enforcement thereof, 
without the special order of the Commission. In case a rehearing is granted, 
the proceedings thereupon shall conform as nearly as may be to the proceed- 
ings in an original hearing, except as the Commission may otherwise direct; 
and if, in its judgment, after such rehearing and the consideration of all facts, 
including those arising since the former hearing, it shall appear that the 
original decision, order, or requirement is in any respect unjust or unwar- 
ranted, the Commission may reverse, change, or modify the same accordingly. 
Any decision, order, or requirement made after such rehearing, reversing, 
changing, or modifying the original determination, shall be subject to the 
same provisions as an original order. 


* * * * * 
GENERAL PROVISIONS RELATING TO PROCEEDINGS—WIT- 
NESSES AND DEPOSITIONS 


Sec. 409. (a2) Any member or examiner of the Commission, or the director 
of any division, when duly designated by the Commission for such purpose, 
may hold hearings, sign and issue subpenas, administer oaths, examine wit- 
messes, and receive evidence at any place in the United States designated 
by the Commission ; except that in the administration of Title III an examiner 
may not be authorized to exercise such powers with respect to a matter involv- 
ing (1) a change of policy by the Commission, (2) the revocation of a station 
license, (3) new devices or developments in radio, or (4) a new kind of use 
of frequencies. In all cases heard by an examiner the Commission shall hear 
oral arguments on request of either party. 

(b) For the purposes of this Act the Commission shall have the power to 
require by subpena the attendance and testimony of witnesses and the pro- 
duction of all books, papers, schedules of charges, contracts, agreements, and 
documents relating to any matter under investigation. Witnesses summoned 
before the Commission shall be paid the same fees and mileage that are paid 
witnesses in the court of the United States. 
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(ec) Such attendance of witnesses, and the production of such documep 
evidence, may be required from any place in the United States, at 
designated place of hearing. And in case of disobedience to a subpena the 
Commission, or any party to a proceeding before the Commission, may invoke 
the aid of any court of the United States in requiring the attendance ani 
testimony of witnesses and the production of books, papers, and document, 
under the provisions of this section. 

(d) Any of the district courts of the United States within the Jurisdiction = 
of which such inquiry is carried on may, in case of contumacy or refusal 4 
obey a subpena issued to any common carrier or licensee or other person, ge 
an order requiring such common carrier, licensee, or other person to appey 
before the Commission (and produce books and papers if so ordered) and gine 
evidence touching the matter in question; and any failure to obey such order 
of the court may be punished by such court as a contempt thereof. 

(e) The testimony of any witness may be taken, at the instance of , 


party, in any proceeding or investigation pending before the Commission, by 
deposition, at any time after a cause or proceeding is at issue on petition ani 


UNAUTI 


Sec. 605. 
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answer. The Commission may also order testimony to be taken by deposition communicating 
in any proceeding or investigation pending before it, at any stage of sud the master of 
proceeding or investigation. Such depositions may be taken before any judg F issued by a ¢ 


of any court of the United States, or any United States commissioner, or any 
clerk of a district court, or any chancellor, justice, or judge of a supreme o 
superior court, mayor, or chief magistrate of a city, judge of a county cour, 
or court of common pleas of any of the United States, or any notary public, not 
being of counsel or attorney to either of the parties, nor interested in th 
event of the proceeding or investigation. Reasonable notice must first be given 
in writing by the party or his attorney proposing to take such deposition t 
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the opposite party or his attorney of record, as either may be nearest, whid communicatio 
notice shall state the name of the witness and the time and place of th purport, effect 
taking of his deposition. Any person may be compelled to appear and depow, information \¥ 
and to produce documentary evidence, in the same manner as witnesses may bk mubstance, pt 
compelled to appear and testify and produce documentary evidence before th use the same 
Commission, as hereinbefore provided. the benefit 0! 


(f) Every person deposing as herein provided shall be cautioned ani 
sworn (or affirm, if he so request) to testify the whole truth, and shall & 
carefully examined. His testin.-ny shall he reduced to writing by the magi: 
trate taking the deposition, or under his direction, and shall, after it has ben 
reduced to writing, be subscribed by the deponent. 

(g) If a witness whose testimony may be desired to be taken by deposition 
be in a foreign country, the deposition may be taken before an officer or perso 
designated by the Commission, or agreed upon by the parties by stipulation in 
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writing to be filed with the Commission. All depositions must be promptly judgment m 
filed with the Commission. ; 
(h) Witnesses whose depositions are taken as authorized in this Act, ani 
the magistrate or other officer taking the same, shall severally be entitled to 
the same fees as are paid for like services in the courts of the United States, l 
(i) No person shall be excused from attending and testifying or from 
producing books, papers, schedules of charges, contracts, agreements, ani 
documents before the Commission, or in obedience to the subpena of the Com aaa 
mission, whether such subpena be signed or issued by one or more commis o es 
sioners, or in any cause or proceeding, criminal or otherwise, based upon ot — 
growing out of any alleged violation of this Act, or of any amendments American ] 
thereto, on the ground or for the reason that the testimony or evidence, tion of I 
documentary or otherwise, required of him may tend to incriminate him @ 
subject him to a penalty or forfeiture; but no individual shall be prosecuted 
or subjected to any penalty or forfeiture for or on account of any transaction, Congress 
matter, or thing concerning which he is compelled, after having claimed his dustrial 
privilege against self-incrimination, to testify or produce evidence, documentary zation 
or otherwise, except that any individual so testifying shall not be exempt Riiattonn ( 
from prosecution and punishment for perjury committed in so testifying. yore oe 
(j) Any person who shall neglect or refuse to attend and testify, or t tion 
answer any lawful inquiry, or to produce books, papers, schedules of charges, 
contracts, agreements, and documents, if in his power to do so, in obediente 
to the subpena or lawful requirement of the Commission, shall be guilty of # Internatio 
misdemeanor and upon conviction thereof by a court of competent jurisdiction erhood 
shall be punished by a fine of not less than $100 nor more than $5,000, or by trical V 
imprisonment for not more than one year, or by both such fine and imprisot 
ment. American 
® ° ® * * tion of 
TITLE V—PENAL PROVISIONS—FORFEITURES 
GENERAL PENALTY -——?ee 


Section 501. Any person who willfully and knowingly does or causes 0 eal St 





suffers to be done any act, matter, or thing, in this Act prohibited or declared Eaves 
to be unlawful, or who willfully and knowingly omits or fails to do any chine € 
act, matter, or thing in this Act required to be done, or willfully and know 
ingly causes or suffers such omission or failure, shall, upon conviction thereof, heeestat 
be punished for such offense, for which no penalty (other than a forfeiture) nical 
is provided herein, by a fine of not more than $10,000 or by imprisonment NBC 
for a term of not more than two years, or both. 
VIOLATIONS OF RULES, REGULATIONS, AND SO FORTH Associat 

Sec. 502. Any person who willfully and knowingly violates any rule, cast 
regulation, restriction or condition made or imposed by the Commission under 
authority of this Act, or any rule, regulation, restriction, or condition made Sines 
or imposed by any international radio or wire communications treaty oF “tials 
convention, or regulations annexed thereto, to which the United States is oF 8 


may hereafter become a party, shall, in addition to any other penalties 
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ded by law, be punished, upon conviction thereof, by a fine of not more 


r93500 for each and every day during which such offense occurs. 


than 
= J . = J 


VENUE OF OFFENSES 


sec. 505. The trial of any offense under this Act shall be in the district in 
which it is committed; or if the offense is committed upon the high seas, or 
out of the jurisdiction of any particular State or district, the trial shall be in 
the district where the offender may be found or into which he shall be first 
brought. Whenever the offense is begun in one jurisdiction and completed in 
another it may be dealt with, inquired of, tried, determined, and punished in 
either jurisdiction in the same manner as if the offense had been actually and 


wholly committed therein. 
- : . - 


TITLE VI—MISCELLANEOUS PROVISIONS 
UNAUTHORIZED PUBLICATION OF COMMUNICATIONS 


Sec. 605. No person receiving or assisting in receiving, or transmitting, 
or assisting in transmitting, any interstate or foreign communication by wire 
or radio shall divulge or publish the existence, contents, substance, purport, 
effect, or meaning thereof, except through authorized channels of transmission 
or reception, to any person other than the addressee, his agent, or attorney, or 
to a person employed or authorized to forward such communication to its 
destination, or to proper accounting or distributing officers of the various 
communicating centers over which the communication may be passed, or to 
the master of a ship under whom he is serving, or in response to a subpena 
issued by a court of competent jurisdiction, or on demand of other lawful 
authority; and no person not being authorized by the sender shall intercept 
any communication and divulge or publish the existence, contents, substance, 
purport, effect, or meaning of such intercepted communication to any person; 
and no person not being entitled thereto shall receive or assist in receiving any 
interstate or foreign communication by wire or radio and use the same or 
any information therein contained for his own benefit or for the benefit of 
another not entitled thereto; and no person having received such intercepted 
communication or having become acquainted with the contents, substance, 
purport, effect, or meaning of the same or any part thereof, knowing that such 
information was so obtained, shall divulge or publish the existence, contents, 
substance, purport, effect, or meaning of the same or any part thereof, or 
use the same or any information therein contained for his own benefit or for 
the benefit of another not entitled thereto: Provided, That this section shall 
not apply to the receiving, divulging, publishing, or utilizing the contents of any 
radio communication broadcast, or transmitted by amateurs or others for the 
use of the general public, or relating to ships in distress. 


WAR EMERGENCY—POWERS OF PRESIDENT 


Sec. 606. (a) During the continuance of a war in which the United 
States is engaged, the President is authorized, if he finds it necessary for the 
national defense and security, to direct that such communications as in his 
judgment may be essential to the national defense and security shall have 





preference or priority with any carrier subject to this Act. He may give 
these directions at and for such times as he may determine, and may modify, 
change, suspend, or annul them and for any such purpose he is hereby 
authorized to issue orders directly, or through such person or persons as he 
designates for the purpose, or through the Commission. Any carrier com- 
plying with any such order or direction for preference or priority herein 
authorized shall be exempt from any and all provisions in existing law imposing 
civil or criminal penalties, obligations, or liabilities upon carriers by reason 
of giving preference or priority in compliance with such order or direction. 

(b) It shall be unlawful for any person during any war in which the 
United States is engaged to knowingly or willfully, by physical force or 
intimidation by threats of physical force, obstruct or retard or aid in obstruct- 
ing or retarding interstate or foreign communication by radio or wire. The 
President is hereby authorized, whenever in his judgment the public interest 
requires, to employ the armed forces of the United States to prevent any such 
obstruction or retardation of communication: Provided, That nothing in this 
section shall be construed to repeal, modify, or affect either section 6 or section 
20 of an Act entitled “An Act to supplement existing laws against unlawful 
restraints and monopolies, and for other purposes,” approved October 15, 1914. 

(c) Upon proclamation by the President that there exists war or a threat 
of war or a state of public peril or disaster or other national emergency, or 
in order to preserve the neutrality of the United States, the President may 
suspend or amend, for such time as he may see fit, the rules and regulations 
applicable to any or all stations within the jurisdiction of the United States 
as prescribed by the Commission, and may cause the closing of any station 
for radio communication and the removal therefrom of its apparatus and 
equipment, or he may authorize the use or control of any such station and/or 
its apparatus and equipment by any department of the Government under such 
regulations as he may prescribe, upon just compensation to the owners. 

(d) The President shall ascertain the just compensation for such use or 
control and certify the amount ascertained to Congress for appropriation and 
payment to the person entitled thereto. If the amount so certified is unsat- 
isfactory to the person entitled thereto, such person shall be paid only 75 
per centum of the amount and shall be entitled to sue the United States to 
recover such further sum as added to such payment of 75 per centum will 
make such amount as will be just compensation for the use and control. 
Such suit shall be brought in the manner provided by paragraph 20 of section 
24, or by section 145, of the Judicial Code, as amended. 


EFFECTIVE DATE OF ACT 


Sec. 607. This Act shall take effect upon the organization of the Com- 
mission, except that this section and sections 1 and 4 shall take effect July 1, 
1934. The Commission shall be deemed to be organized upon such date as four 
members of the Commission have taken office. 


SEPARABILITY CLAUSE 


Sec. 608. If any provision of this Act or the application thereof to any 
person or circumstance is held invalid, the remainder of the Act and the 
application of such provision to other persons or circumstances shall not be 
affected thereby. 








Unions And Labor Groups Dealing in Radio Fields 








Name of Address 
Organization Affiliation Telephone No. Executive 
American Federa- AFL 901 Mass. Ave. N.W. William Green, Pres. 
tion of Labor Washington, D.C. 
National 3870 
Congress for In- CIO 1106 Connecticut Ave. Philip Murray, Pres. 
dustrial Organi- Washington, D.C. 
zation District 3582 
American Communi- CIO 10 Bridge St. Joseph Selly, Pres. 
cations Associa- New York City 
tion Bowling Green 9-3007 
International Broth- AFL 1200 15th St. N.W. E. J. Brown, Pres. 
erhood of Elec- Washington, D.C. 
trical Workers District 3766 
American Federa- AFL 1450 Broadway James C. Petrillo, Pres. 
tion of Musicians New York City 
Pennsylvania 6-2546 
International Alli- AFL 630 Fifth Ave. Richard F. Walsh, Pres. 


ance of Theatri- 
cal Stage Em- 
ployees and Mov- 
ing Picture Ma- 
chine Operators 


New York City 
Circle 5-4370 


Association of Tech- 201 N. Wells St. 
nical Employes of Chicago 
NBC Randolph 8884 


E. C. Horstman, Pres. 


Associated Broad- IBEW 1200 15th St., N.W. 
cast Technicians (AFL) Washington, D.C. 
District 3766 


31 E. 27th St. 
New York City 
Murray Hill 5-5532 


BROADCASTING e Broadcast 


Howard Willard, Pres. 
Anne Hanley, Secy. 


American Adver- 
tising Guild 


CIO 


Advertising 


Russell Rennaker, Bus. Mgr. 


Name of Address 
Organization Affiliation Telephone No. Executive 
Radio Writers’ 6 E. 39th St. Henry F. Carlton, Pres. 


Guild of the Au- 
thors League of 


New York City 
Murray Hill 5-6930 


America 
American Newspa- CIO. 14 Pearl St. Milton Murray, Pres. 
per Guild New York City 
Whitehall 3-1272 
Associated Actors AFL 45 W. 47th St. Frank Gillmore, Pres. 


New York City 
3ryant 9-3550 


& Artistes of 
America 


Organizations affiliated with Associated Actors & Artistes of America 


Actors Equity AFL 45 W. 47th St. Bert Lytell, Pres. 
ssn. New York City Paul Dullzell, Ex. Secy.- 
Bryant 9-3550 Treas. 

American Fed- AFL 2 W. 45th St. Lawrence Tibbett, Pres. 
eration of Ra- New York City Mrs. Emily Holt, Ex. Secy. 
dio Artists Vanderbilt 6-1810 

American Guild AFL 2 W. 45th St. Lawrence Tibbett, Pres. 
of Musical Art- New York City Mrs. Blanche Witherspoon, 
ists Ine. Murray Hill 2-5644 Ex. Secy. 

American Guild of AFL 1650 Broadway Morton Downey, Pres. 
Variety Artists New York City Gerald Griffin, Ex. Secy. 

Circle 6-7130 


Edwin Arnold, Pres. 


7046 Hollywood Blvd. 
Kenneth Thomson. Ex. Secy. 


Hollywood, Cal. 
Crestview 1-2166 
345 Fifth Ave. 
New York City 
Murray Hill 2-0184 


Sereen Actors Guild AFL 


Mrs. Florence Marston, 
Eastern Representative 
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1941 Sponsors of International Shortwave Programs 





(As reported by stations handling commercial programs) 



































WLWO, Cincinnati tional, New York. : ish). Wednesdays, 6:15-6:30 p.m. Parker Pen Co., Janesville, Wis, (pens 
Crosley Radio Corp. Electric Auto-Lite, New York (auto (Portuguese) ; 8:15-9 p.m. (Span pencils, ink)—-Rhythm : Dang 
Carter Products Ine Naw York accessories)——-Time announcements. ish) ; 11-12 a.m. (Spanish). Thurs- (Spanish), Mond: ays, 15-7 f : N. Bi 
; Ce ons T ‘ttle Li on Pills) Tt: * Agency : National Export Adv. Serv days, 4-4:30 p.m. (Spanish) ; 5 :30- p.m., Aug. 8, 1941-Feb ‘9 1949. Cornelius N. 
Rhee on n ome ts. : Age ~ ‘ ice, New York 5:45 p.m. (Portuguese) ; 715-7 :30 also Fridays 6:30-7 p.m. (Por Dertratt Cutlet 
SRathomel nese done qo ) Abraham & Co., New York—Stock p.m. (Spanish); 7:45-8 p.m., J. R. guese), Aug. 15, 1941-Feb. 16. 1949 Edward W. Ha 
York ? AX] ee eee ee market reports, Monday through Capablanea Chess Talks (Spanish ) ; Agency: Blackett-Sample Humm Edward J. Nal 
wenn ™ . . Saturday, pm. (ES ‘ acer 245 p.m. (English 2 a.m. ‘hieago. n 
ay Saturd 4 EST). Pl 1 10 :45-11 English) ; 11-12 Cl er, 
J. B. Williams Co., Glastonbury . : : Gano Dun 
"Ooni Willis » Bhavt > Coohnn direct. (Spanish). Fridays, 4-4:30 p.m. American Home Products © 
* | 1 ‘) 1ams EI votes é oan “— Quaker Oats Co.. Chieago (Quaker (Spanish ) : 6:15-6:30 p.m. (Portu A Cit i \ . ae Kk ea ts Co., Tergey 
em ees dad. Mo i: * y ol 4 Oats)—Charlas Amenas, Monday, guese); 8:15-9 p.m. (Spanish) ; og Fre “i iat rag? A meric, 
Wieer. S-158:90 ay ost Wednesday, Friday, 9:30 p.m: 9:45-10 p.m. (Spanish) ; 11-12 a.m. 715-7 45 es age ory ." eadnesday James 
Agency: J. Waiter th omape i Ge. (EST). Placed direct. (Spanish). Saturdays, 6:15-6:45 29. 1949. ioe Regge es AY + Apr David 
aeency: o. Wwe — °» Firestone Tire & Rubber Corp., Akron p.m. (Portuguese) ; 9:15-9:30 p.m. has henna te, eT 
et peg 4. Ind. (Alka-Selt (tires and tubes)—Voz de Fire- (Spanish) ; 11-12 a.m. (Spanish). Adv. Agency, New York. Manto 
Miles Uads., MAKNAart, ind. (Alka-Nelt- stone, Monday, 8:30-9 p.m. (EST). Ageney : Lord & Thomas, New York. Kolynos Co., Jersey City (Kol Edwat 
zer ) Transcribed announcements. Placed direct. , Co.. N York : 1 Songs by Jean Sablon (S ev Otto § 
mama: I . onc Tew . , xas . New rk ‘ serv- , e . yan 
peencs : Export Adv. Agency, New International Cellucotton Products, piconet "18 I cor an Maine 8:15-8:30 p.m. W ednesdavs “i Georg 
Gempel Weoedensting Aum. tee Anse Chicago (Kleenex)—Charlas Ame politan Opera with Snanish eom Saturdays, May 7, 1941-Aug, 9 Willia 
les (religions)—Old Fashioned Re- nas, Sunday. Tuesday, Thursday, mentary Dee. 7. 1940-Marech 22, 1941. Also in Portuguese Monday, Henry 
vival Hour, Sunday, 5-6 p.m (EST) 9:30 p.m. (EST). Placed direct. 1941. Saturdays 2-5:30 p.m. Also 16 y ye 5 Seat A, A cacy: Soke FO one 
(English). Agency: R. H. Alber — es , performances Nov. 29, 1941-March ere Seney - John F. Mu. ober 
Oe, Tos in aap en WR A-WNBI, Bound Brook, N. J. 14, 1942. Ageney: Buchanan & Co., ray Adv. Agency, New York. i. 
Max Factor Products, Hollywood National Broadcasting Co. New York. RKO Radio Pictures, New York 
(Max Factor cosmetics)—Spot_an- Adam h rim ag Be Leary Tan ml United Fruit Co., New York (serv he tape of the Screen  (Spanis B 
nouncements. Agency: Ted H. Fac Sate » eae bet Ae —s rn ~* ices)—-El Mundo al Dia (Spanish), 9: 15-9:30 p.m. May 8-July gy fp National oy 
tor Agency, Hollywood. ents. Now vy: Glicksman Adv. Mondays through Sundays, 9 1941. Also Theatre of the Airway Telephone: 
Bristol Myers Co., New York (Tpana : Agency, New York. : € 9:15 p.m. Renewed Dee. 1, 1940 (Spanish), Tuesdays, 9 :15-9:4 Cornelius N 
and Hepatiea)—EI Noticiero 8. C. Johnson & Sons, Racine, Wise. June 28, 1941. Agency: Wendell P. p.m., May 6-July 29, 1941. Pla HB Dawes, Gar 
Mundial, Sunday through Saturday, a go " gh: ~~ Colton, New York. direct. Trammell, 
.QT e 7 ~~, e ) e J . e . ey J al ‘ ‘ 1 . ; Y ; 
7:15-7:30 p.m. (EST). Rebroad- pe Me a cag A ey Studebaker Export Corp., South Bend Standard Oil Co. of New Jersey (¢ Nally, Davi 
cast bs these stations of the Cadena meh : = fe pm. (I eos) (autos)—News in Spanish, Mon & services)—-Raymond Gram S ein Niles’ Tran 
Radio_ Inter-Americana; HRN Fridays, 9:30-9:45 p.m. (Spanish). sie Mkieee PACE oe, Baw Tuesda Vedne . 
Tegucigalpa, Honduras: TGW, Agency: Erwin Wasey & Co., New eg ey ue Saas ag 7 oe | degre = He (Srey 7 ears , e 
~ pita De ‘: ‘ aes <i hao Al J >, . Jan. OU, ute, Ag i ay j the mn, ove 
Guatemala City, Guatemala ; YSR, York. ‘ z " ; Roche, Williams & Cunnyngham, March 11, 1941-March 3, 1942. Als ¢. aN. ‘ 
San Salvador, El Salvador. Agency: RCA Mfg. Co., Camden, N. oe Chicago (Portuguese), 5:45-6 p.m., Mard Sidney ! 
Boclaro Adv. Agency, New York. ing machines) — Aper rogram ig “ete ade ae (* ge an, vic 
Moore-McCormack Lines Ine New (Spanish), Tuesdays, 9:30 p.m. un Sherwin-Williams Co., Cleveland 11-Sept. 6, 1941. Agency: McCam § one . 

; >) Re va (paints varnishes insecticides ) Erickson, New York. son, vice-pr' 
York—Sobre las Olas, Wednesday, til Aug. 5, 1941. Also Modern ge eee Fe vasegie epee al peer 27> barge 3 , ‘ > . in charge 
8:45-9 (EST). Placed direct. Woman (Spanish), Thursday, 9:45 Metropolitan Opera { iditions of the Esterbrook Steel I en Mfg. Co. (four. in € ii 

Netherland Plaza Hotel. Cincinnati p.m. Still running. Ageney: Lord & Lir (Spanish ), Sundays, 9:15-9:45 tain pens & pencils) —The Heart ¢ charge 0 
Dance remotes. Placed direct Thomas, New York. p-m., Oct. 26, 1941-Mareh 22, 1942. the Opera (Spanish), Saturdays, activities al 
Bayer Co. (Export Department), New RCA Victor Co., Camden, N. J. (ree Agency: Warwick & Legle~. New 5 :30-5 245 p.m., Dee. 7, 1940-Mareh of Washing 
York (Cafiaspirina)—Bajo el Cielo ords)—Musie and talks, Sundays, re wm 1941. Renew ed to _ March 22 Division; | 
de Mexico. Thursday, 9:00 p.m. 4-4:30 p.m. (Spanish) ; 5:15-6 p.m. R. Reynolds Tobaeeo Co., Winston- -) #1, Agenes > Nat'l Export Ady gales; Char 
(EST). Placed direct (Portuguese) : 8:15-8:30 p.m. Suite m, N. C. (Camel cigarettes, Service, New York. vice-presid: 
Readers Digest Assn., Pleasantville. (Spanish ) ; 8245-9 p.m. (Spanish). Prine *e =6Albert = tobaeco) Sports American Export Airlines, New York secretary; 
N r. (Selecciones )—Transcribed Mondays, 4-4:15 (Spanish) ; 4:15 Roundup (English), Saturdays, {merican Aviation (in Spanish), ited 
announcements. Placed direct. 4:30 p.m. (Spanish); 8:15-9 p.m. 8:15-8:30 p.m. Sept. 27, 1941 Sundays, 8:30-8:45 p.m: (in Blue Netwot 
American Safety Razor Co.. New (Spanish); 11-12 a.m. (Spanish). Dee. 6, 1941. Also Cugat Rumba Portuguese) Tuesdays, 6:30-6:4 Committee 
York (Gem razors and blades)— Tuesdays, 4 :00-4 :30 p.m. (Sanish) ; . Revue (Spanish), Thursdays, 9:15 pm.; (in English) Thursdays Directors: 
Microfonicas Deportivas Gem, Tues- 5:30-6 p.m. (Portuguese); 7:15- 8 9:45 p.m. From Jan. 16, 1941. 3 re 11 :30-11:45 p.m., Nov. 11, 194%. Yandell, J 
day and Thursday, 6:30 p.m p.m., J. R. Capablanca, Chess Talks new als to Jan. 8, 1942. Ageney : Wil Dec. 28, 1941. Ageney: N. WL Ayer Jolliffe. O' 
(EST). Agency: Dorland Interna- (Spanish) ; 9:15-9:30 p.m. (Span liam Esty & Co., New York. & Son, New York Edgar K 
idgar Ko 
president 
ograms; 
, , . | + oe 
International Broadcasting Stations of the United States oy 
k RCA Manu 
Authorized by FCC as of January 1, 1942 Board of 
Braun, G: 
Power Powe F. McGre 
Call Licensee and Transmitter Location Frequency in Call Licensee and Transmitter Location Frequency “in Otto S. | 
Letters in me. Watts Letters in me. Watts cers: Dat 
WCBX Columbis Broadcasting System, Ine. 6.12, 6.17, 10,000 | TWRUS World Wide Broadcasting Corp. 6.04, 11.73 50,000 to dent; Rok 
Near Wayne, New Jersey 9.65, 11.88, CP-50,000 Scituate, Mass. 11.79, 15. 13° 100,000 tial Sines 
C.P.—Brentwood, L. I., N. Y. 15.27, 17.88 15.35, 17.75 r 
21.57 R. Deakii 
CP-6.06. 21.52 WRUW World Wide Broadcasting Corp. 11.78, 15.18 F. Joyce, 
TWCRC Columbia Broadcasting System, Inc. 6.06, 6.12 50,000 Scituate, Mass. 25.6 11.79, 20,00 vice-presi 
Brentwood, L. I., N. ¥ 1.88 e eee eee A ; 5.85, 17.76 = CP-Sie counsel ; 
21.57 ¢ AN. ADA F, B. W: 
lie ‘ | _ Call F rower | 
Or ; orporation 5 75.0) | r requency Power in 
WLWwo The beng a ration oy 5,000 | Letters Licensee and Location in Ke. : Watts 
i “65 CBFW ee ee Corp., Montreal 
7 ransmitt Y pre s, >. 
KGEI General Electric Company 9.53 50,000 -REW ~ ; . rg mee = _ 
Stine Wlenwet. Gal CBFX Canadian Broadcasting Corp., Montreal 
- . ° Transmitter: Vercheres, Que. 9630 7500 
WGEA iesisidh iintilis Miteenianes 55 50,000 CBFY SS ee on Montreal — - 
South Schenectady, N. Y. 5 ie : re es, Que. 705 750 
CBFZ Canadian Broadcasting Corp., Montreal 
KWID The Associated Broadcasters, Inc. 9.57, 100,000 : _Transmitter: Vercheres, Que. 15190 7500 
San Francisco, Cal. 15.35 | CFCX Canadian Marconi Co., Montreal 
1.61 Transmitter: Montreal, Que. 6005 75 
WGEO General Electric Compans 9.58 100,000 CFRX Rogers Radio Broadcasting Co. Ltd., Toronto 
South Schenectady, N. Y Transmitter: Township of King, Ont. 6070 1000 
WNBI National Broadcasting Co., Inc. 89, 50,000 CFVP Voice of the Prairies Ltd., Calgary, Alta. 
Bound Brook, N. J. -63 | Transmitter: Strathmore, Alta. 6030 100 
WRCA National Broadcasting Co., Inc. 78 50,000 CHNX Maritime Broadcasting Co. Ltd., Halifax, N. S. 
Bound Brook, N. J SA-100,000 | Transmitter: Bedford, N. S. 6130 500 
(on 9.67) | cJCcx Eastern Broadcasters Ltd., Sydney, N. S. 
WCAB WCAU Broadcasting Co 6.06, 9.65 10,000 Transmitter: South Bar Road near Sydney, N. S. 6010 1000 
Newtown Scuare. Pa g2 7 Transcanada Communications Ltd., Winnipeg, Man. 
CJRO Transmitter: Middlechurch, Man. 6150 2000 
WBOS West ee Radio Stations, Inc. 50,000 | Transcanada Communications Ltd., Winnipeg, Man. 
, Mass. | CJRX _Transmitter: Middlechurch, Man. 11720 2000 
Western Broadcasting Co. Ltd., Vancouver, B. C. 
WRUL wore 9 Wide Broadcasting Corp. 50,000 CKFX Transmitter: Lulu Island, B. C. 6080 10 
Scituate, Mass. es 
| 7-Construction permit. 
SA-Special Authorization. 
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RADIO CORPORATION OF AMERICA: 





RCA Bldg., New York City 
Telephone: Columbus 5-5900 








Board of Directors 


James G. Harbord, Chairman 


Arthur E. Braun 

John Hays Hammond, Jr. 

DeWitt Millhauser 

David Sarnoff 

Edward F. McGrady 
Charles G. Dawes 


Officers 


James G. Harbord, Chairman of the Board 

David Sarnoff, President 

Manton Davis, Vice President and General Counsel 

Edward F. McGrady, Vice President in Charge of Labor Relations 
Otto S. Schairer, Vice President in Charge of RCA Labs. 
George S. DeSousa, Vice President and Treasurer 

William R. Eberle, Assistant Treasurer 

Henry A. Sullivan, Controller 

Lewis MacConnach, Secretary 

Robert C. Proppe, Assistant Secretary 


Cornelius N. Bliss 
Bertram Cutler 
fdward W. Harden 
fdward J. Nally 
Gano Dunn 


Subsidiary Companies and Officers 


National Broadcasting Co. Inc., 30 Rockefeller Plaza, New York City. 
Telephone: Circle 7-8300. Board of Directors: James Rowland Angell, 
Cornelius N. Bliss, Arthur E. Braun, Bertram Cutler, Charles G. 
Dawes, Gano Dunn, James G. Harbord, Edward W. Harden, Niles 
Trammell, Edward F. McGrady, DeWitt Millhauser, Edward J. 
Nally, David Sarnoff. Officers: David Sarnoff, chairman of board; 
Niles Trammell, president; Frank E. Mullen, vice-president and 
general manager; A. L. Ashby, vice-president and general counsel; 
C. Lloyd Egner, vice-president in charge of Radio Recording Dept.; 
Sidney N. Strotz, vice-president in charge of Pacific Division; Don E. 
Gilman, vice-president for public relations, Pacific Division; O. B. Han- 
son, vice-president and chief engineer; William S. Hedges, vice-president 
in charge of station relations; Frank E. Mason, vice-president in 
charge of information; John F. Royal, vice-president in charge of new 
activities and developments; Frank M. Russell, vice-president in charge 
of Washington office; Harry Kopf, vice-president in charge of Central 
Division; Roy C. Witmer, vice-president in charge of Red Network 
sales; Charles W. Horn, assistant vice-president; A. E. Nelson, assistant 
vice-president; R. J. Teichner, assistant treasurer; Lewis MacConnach, 
secretary; C. E. Pfautz, assistant secretary. 

Blue Network Co. Inc., 30 Rockefeller Plaza, New York City. Executive 
Committee: Niles Trammell, Mark Woods, Edgar Kobak. Board of 
Directors: Niles Trammell, Mark Woods, Edgar Kobak, Lunsford P. 
Yandell, John Haves Hammond Jr., Joseph V. Heffernan, Charles B. 
Jolliffe. Officers: Mark Woods, chairman of the board and president; 
Edgar Kobak, executive vice-president; Lunsford P. Yandell, vice- 
president and treasurer; Phillips Carlin, vice-president in charge of 
programs; Keith Kiggins, vice-president in charge of stations; Robert 
Saudek, assistant to executive vice-president. 


RCA Manufacturing Co. Inc., Camden, N. J. Telephone: Camden 8000. 
Board of Directors: Cornelius N. Bliss, Henry C. Bonfig, Arthur E. 
Braun, Gano Dunn, James G. Harbord, Edward W. Harden, Edward 
F. McGrady, DeWitt Millhauser, Edward J. Nally, David Sarnoff, 
Otto S. Schairer, Robert Shannon, George K. Throckmorton. Offi- 
cers: David Sarnoff, chairman of board; G. K. Throckmorton, presi- 
dent; Robert Shannon, executive vice-president; H. C. Bonfig, commer- 
cial vice-president; F. H. Corregan, vice-president and secretary; F. 


R. Deakins, vice-president, special products and foreign activities; T. 


F. Joyce, vice-president, advertising and sales promotion; N. A. Mears, 
vice-president, purchasing; L. B. Morris, vice-president and general 
counsel; J. M. Smith, vice-president in charge of Indianapolis office; 
F, B. Walker, vice-president, records, transcriptions and recordings; 


V. C. Woodcox, vice-president, package merchandise sales; Meade 
Brunet, vice-president; Jay Cook, vice-president; E. E. Lewis, assistant 
vice-president; R. B. Austrian, assistant vice-president, Theatre & 
Recording Division; M. F. Burns, assistant vice-president, Theatre & 
Recording Division; E. F. Haines, treasurer; R. M. Ryan, assistant 
treasurer; A. MacGillivray, controller; F. H. Troup, assistant 
treasurer and assistant secretary; C. B. Myers, assistant secretary; 
C. E. Pfautz, assistant secretary; Frederick Leuschner, assistant sec- 
retary; Harry L. Sommerer, manager of manufacturing; E. W. Ritter, 
vice-president, manufacturing engineering products. 


RCA Communications Inc., 66 Broad St., New York City. Telephone: 
Hanover 2-1829. Board of Directors: Cornelius N. Bliss, Manton Davis, 
James G. Harbord, Edward W. Harden, Edward F. McGrady, 
Edward J. Nally, David Sarnoff, Charles H. Taylor, William A. Win- 
terbottom. Officers: James G. Harbord, chairman of board; David 
Sarnoff, president; William A. Winterbottom, vice-president and gen- 
eral manager; Frank W. Wozencraft, vice-president and general coun- 
sel; John B. Rostron, vice-president and traffic manager; C. W. Lati- 
‘mer, vice-president and chief engineer; H. H. Beverage, vice-president 
in charge of research and development; J. F. Harris, vice-president; 
Arthur B. Tuttle, vice-president, treasurer and assistant secretary; 
Lewis MacConnach, secretary; Laurence G. Hills, vice-president and 
controller; Albert J. Grunow, assistant treasurer; Felix Schleenvoight, 
assistant secretary. 

Radiomarine Corporation of America, 75 Varick St., New York City. 
Telephone: Walker 5-3716. Board of Directors: George S. DeSousa, 
Willson Hurt, Charles B. Jolliffe, Frank E. Mulien, Charles J. Pan- 
nill, Otto S. Schairer, Horton Heath. Officers: Charles J. Pannill, 
president; W. F. Aufenanger, assistant to the president; William 
F. Vogt, treasurer; H. F. Coulter, controller; Robert C. Proppe, 
secretary; C. E. Pfautz, assistant secretary; Charles A. Carney, assis- 
tant to comptroller. 

RCA Institutes Inc., 75 Varick St., New York City. Telephone: Walker 
5-2253. Board of Directors: George S. DeSousa, James G. Harbord, 
Frank E. Mullen, Charles J. Pannill, William A. Winterbottom. Offi- 
cers: James G. Harbord, chairman of board; Charles J. Pannill, 
president; William F. Vogt, treasurer; Charles F. Valentine, assistant 
treasurer; Lewis MacConnach, secretary; Robert C. Proppe, assistant 
secretary. 

Foreign Offices 


Radio Corporation of America, Electra House, Victoria Embankment, 
London WC-2, England. Telephone: Temple Bar 2976. Cable Address: 
Radiocorp London. European Manager: Bernhard Gardner. 

RCA Communications Inc., South King St., Honolulu, Hawaii; George 
Street, superintendent. Insular Life Bldg., Manila, Philippine Islands; 
E. G. Baumgardner, superintendent. Maison Leger, Place Geffrard, 
Port-au-Prince, Haiti; J. Darna, superintendent. Ochoa Bldg., San 
Juan, Porto Rico; C. C. Henderson, superintendent. 


Foreign Subsidiary Companies, RCA Mfg. Co. 


RCA Victor Company, Ltd., 976 La Casse St., Montreal, Canada; E. C, 
Grimley, president. 

RCA Victor Mexicana, S. A., Calzada Villalongin 196, Mexico, D. F., 
Mexico; Carlos Touche, general manager. 

RCA Photophone Ltd., Electra House, Victoria Embankment, London, 
WC-2, England. 

RCA Victor Argentina, Bme. Mitre 1961, Buenos Aires, Argentina; R. V. 
Beshgetoor, managing director. 

RCA Photophone of Australia Pty. Ltd, P & C Bldg., 221 Elizabeth 
St., Sydney, Australia; K. F. Fidden, managing director. 

RCA Victor Brasileira, Inc., Caixa Postal 2726, Rio de Janeiro, Brazil, 

RCA Victor Chilena, S. A., Casilla 1407, Santiago, Chile; F. A. Moore, 
managing director. 
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Executive and Staff Personnel of the Federal Communications Commission 
Headquarters Office: Postoffice Building, Washington, D. C., Phone Executive 3626 


(For field offices and staffs, see page 393) 





Fee 
Chief of | 


eS 





Commissioners and Assistants 


James Lawrence Fly, Chairman 
emocrat; term 1939-1942) 
Asst. to the Chairman: Robert G. Seaks 
Secretary: Edward M. Brecher 
Asst. Secretary: Charlotta Gallop 
Clerk: Sarah Walker Keys 
T. A. M. Craven, Commissioner 
(Democrat; term 1937-1944) 
Secretary: Margaret Preston 
Asst. Secretary: Miriam Loveless 
Clerk: Margaret Robison 
George H. Payne, Commissioner 
(Republican; term 1934-1943) 
Secretary: Abraham Miller 
Asst. Secretary: Ruth T. Koppialky 
Clerk: Elizabeth Walter 
Clifford J. Durr, Commissioner 
(Democrat; term 1941-1948) 
Secretary: Walter James 
Asst. Secretary: Madge Warner 
Clerk: Ethel Cox Marden 
Paul A. Walker, Commissioner 
(Democrat; term 1934-1946) 
— Edward F. McK ay 
Asst. Secretary: Helen H. Hadley 
Clerk: Kathleen Eakin 
Norman S. Case, Commissioner 
(Republican; term 1934-1945) 
Secretary: Henry M. Barry 
Asst. Secretary: Minnie Sparks 
Clerk: Eva O. Melton 
Ray C. Wakefield, Commissioner 
(Republican; term 1940-1947) 
Secretary: Howard Burroughs 
Asst. Secretary: Rowena G. Rockhold 
Clerk: Esther J. Blanford 


Secretary's Office 


T. J. Slowie, Secretar: 
Secretary: Laura L. Weitiniieneth 


Law Department 


Telford Taylor, General Counsel 
Secretary: Mary M. Donahue 
Benedict P. Cottone, Assistant General Counsel 
Secretary: Ruth Mulholland 
Thomas E. Harris, Assistant General Counsel 
Secretary: Patricia M. Crowley 
Lucien Hilmer, Assistant General Counsel 
Secretary: Grace H. Bricker 
William H. Bauer, Head Attorney 
Theodore L. Bartlett, Principal Legal Examiner 
Harold J. Cohen, Princi Attorney 
James D. Cunningham, Principal Attorney 
David H. Deibler, Principal Attorney 
Donald M. Harris, Special Counsel 
Walter D. Humphrey, Principal Attorney 
o—_ H. Hyde, Principal Attorney 
J. Fred Johnson, ~ Principal Attorney 
David D. Lloyd, ial Counsel 
Fanney eet incipal Attorney 
Peter W. Seward, Principal Attorney 
Ralph L. Walker, Principal Attorney 
Frank B. Warren, Principal Attorney 
Tyler Berry, Attorney Examiner 
Eugene Cotton, Special Counsel 
George H. Hill, Attorney Examiner 
Hugh B. Hutchison, Senior Attorney 
Robert L. Irwin, Senior Examiner 
Seymour Kreiger, Special Counsel 
James L. McDowell, Senior Attorney 
Daryal A. Myse, Senior Attorney 
Marshall S. Orr, Senior Attorney 
Harry M. Plotkin, Temporary Counsel 
Elizabeth C. Smith, Senior Attorney 
Marcus Cohn, Attorney 
Basil P. Cooper, Attorney 
Omar L. Crooks, Attorney 
Benito Gaguine, Attorney 
John A. Hartman, Jr., Attorney 
Annie Perry Neal, Attorney 
Harrison T. Slaughter, Attorney 
Sidney D. Spear, Attorney 
Harold D. Cohen, Temporary Counsel 
David C. Adams, Associate Attorney 
Max H. Aronson, Associate Attorney 
Eugene L. Burke, Associate Attorney 
George M. Harrington, Associate Attorney 
James G. McCain, Associate Attorney 
Samuel Miller, Associate Attorney 


Russell Rowell, Associate Attorney 

Allen A. owen oe Attorney 
Stephen Tuhy, Jr., Associate Attorney 
Philip M. Ba = hen. Legal Editor 
Mary E. Caldwell, Assistant Attorney 
Max Goldman, Assistant Attorney 

Violet L. Haley, Assistant Attorney 
John H. Litzelman, Assistant Legal Editor 
Daniel W. Meyer, Assistant Attorney 
Harold E. Mott, Assistant Attorney 
John E. Wicker, Assistant Attorney 
Ruth C. Marvick, Junior Attorney 
Margaret H. McMahon, Junior Attorney 
Lewis H. Orland, Junior Attorney 

John P. Southmayd, Jr., Attorney 
Vincent B. Welch, Temporary Counsel 
Maurice W. Wihton, Jr., Attorney 

Allen W. Sayler, Attorney Investigator 
Charles E. Clift, Principal Investigator 
Raymond Lewis, Investigator 


License Division 
Wm. P. Massing, Chief 
Secretary: Ruth Richter 
Chief of Broadcast Section: Clara M. Iehl 
Chief of Commercial Section: John Fulmer 
Chief of Amateur Section: J. B. Beadle 
Records Division 


Walter S. Davis, Chief 





Members of Former 
FEDERAL RADIO COMMISSION 


Feb. 23, 1927—July 10, 1984 


Admiral W. H. G. Bullard, Pennsylvania. 

March 15, 1927—-November 24, 1927 (Deceased) 
Orestes H. Caldwell, New York 

March 15, 1927—February 23, 1929 
Eugene O. Sykes, Mississippi 

March 15, 1927 
Henry A. Bellows, Minnesota 

March 15, 1927—October 31, 1927 (Deceased) 
Colonel John F. Dillon, California. 

March 15, 1927—October 8, 1927 (Deceased) 
Sam Pickard, Kansas 

November 1, 1927—January 31, 1929 
Harold A. Lafount, Utah. 

November 14, 1927—July 10, 1934 
Ira E. Robinson, West Virginia. 

March 29, 1928—January 15, 1932 
General C. McK. Saltzman, Iowa 

May 2, 1929—July 19, 1932 
William D. L. Starbuck, New York 

May 2, 1929—May 23, 1934 
Thad H. Brown, Ohio 

January 21, 1932 (Deceased) 
James H. Hanley, Nebraska. 

April 1, 1933—July 10, 1934 


Former Members of 


FEDERAL COMMUNICATIONS 
COMMISSION 


Hampson Gary, Texas 

July 11, 1934—Dec. 31, 1934 
Anning S. Prall, New York 

January 17, 1935—July 23, 1937 (Deceased) 
Irvin Stewart, Texas 

July 11, 1934—June 30, 1937 
Frank R. MecNinch, North Carolina 

October 1, 1937—August 31, 1939 
Eugene O. Sykes, Mississippi 

July 11, 1934—April 5, 1939 
Thad H. Brown, Ohio. 

July 11, 1934—June 30, 1940 (Deceased) 
Frederick J. Thompson, Ala. 

April 11, 1939—June 30, 1941 











pistrict No. = 


Engineering Department : Bostor 


E. K. Jett, Chief Engineer —, 
Secretary: Viola M. Slattery 2 New 
Gerald C. Gross, Assistant Chief Engineer 3 Philac 

Secretary: Rose L. Stough 
E. M. Webster, Assistant Chief Engineer 
Secretary: Eva E. Hocutt 
Andrew Cruse, Assistant Chief Engineer reat 
Secretary: Rose E. Hahlen 5 Noric 
Philip F. Siling, Chief International Section 6 At'an 
Secretary: Lillian M. Conley : 
Lewis T. Hayner, Head Engineer 1 Sava 
William D. Terrell, Chief Field Section n fi 
Secretary: Anna J. Brennan 7 Miar 


4 Baltir 


George S. Turner, Assistant Chief Field Section Tam 

Lynde P. Wheeler, Principal Physicist (Chief Techni 
Section) 

R. D. Jones, Principal Engineer 

Manfred K. Toeppen, ae Engineer 9 Gals 

Edwin Lee White, Principal Electrical Engineer 

—— P. Adair, Principal Engineer 10 Dall 

anon Asserson, Senior Engineer 

William C. Boese, Senior Engineer 10 Bea 

H. Underwood Graham, Sr., Radio Engineer 

Alexander T. Jenkins, Senior Engineer 11 Los 

William N. Krebs, Senior Engineer 

Paul M. Lion, Senior Engineer 

Wayne Mason, Sr. International Communications Engine: San 

Glen E. Nielsen, Senior Engineer 

Kenneth A. Norton, Senior Radio Engineer 12 San 

Clure H. Owen, Senior Engineer 

Noble C. Shumway, Jr., Senior Engineer 13 Por 

John A. Willoughby, Senior Engineer 

Marion H. Woodward, Senior Engineer 14 Sea 

Edward Allen, Jr., Engineer (Electrical) 

James E. Barr, Radio Engineer 15 Dei 

Cyril M. Braum, Radio Engineer 

George J. Dempsey, Telephone Engineer 16 St. 

Albert L. Kreis, Radio Engineer 

Howard C. Looney, Radio Engineer : 

Leland C. Quaintance, Radio Engineer 17 Ka 

Robert M. Silliman, Radio Engineer 

Uarold C. Anderson, Associate Radio Engineer 18 Ch 

Ross Bateman, Associate Radio Engineer 

Leslie R. Brady, Associate Engineer (Radio) 19 De 

Harmon E. Broyles, Associate Electrical Engineer 

James P. Buchanan, Jr., Associate Engineer Cl 

John D. Corley, Associate Radio Engineer 

George B. Donohue, Associate Engineer 20 Bi 

Earl M. Johnson, Associate Radio Engineer 

Ivan H. Loucks, Associate Radio Engineer 21 H 

Harry J. Meese, Associate Engineer 

Alphonsus L. O'Toole, Associate Engineer 22 Se 

John G. Preston, Associate Radio Engineer 

Ralph J. Renton, Associate Radio i 23 J 

Milburne O. Sharpe, Associate Radio Engineer 

Byron J. Shimeall, Associate Engineer 

Virgil R. Simpson, Associate Engineer 

Charles H. Williams, Associate Radio Engineer 

Harold R. Woodyard, Associate Engineer 

Daniel H. Arnold, Assistant Radio Engineer be ( 

Howard P. Duckworth, Assistant Engineer 

John R. Evans, Assistant Engineer A 

Charles E. Goeking, Assistant Engineer 

James Ruberticchio, Assistant Engineer 

Irving J. Shepperd, Jr., Radio Engineer 

Donald C. Kanode, Senior Engineering Aide 

Robert E. Carter, Engineering Draftsman 

Bernard Carpenter, Engineering Draftsman a ) 

Julien R. Phillips, Jr., Engineering Aide 


8 New 


Accounting, Statistical and Tariff Department 
William J. Norfleet, Chief Accountant 
Secretary: Frances Groom 
Hugo Reyer, Assistant Chief Accountant 
Service Division —— 
N. F. Cureton, Chief 
Other Sections 
Robert E. Hodson, Chief, Minute Section 
L. A. Corridon, Chief of Audits & Accounts 
Geo. Stillwagon, Budget & Accounts Section 
Pansy E. Wiltshire, Personnel Section 
Press 


George O. Gillingham, Director of Information 








RAYMOND M. WILMOTTE 


Consulting Radio Engineer 
BOWEN BUILDING, WASHINGTON, D. C. 


DESIGNER OF FIRST DIRECTIONAL ANTENNA CONTROLLING INTERFERENCE 
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Field Offices of the 


Federal Communications Commission 
William D. Terrell, Washington, D. C. 


Chief of Field Division: 























—— 
District No. City Address Inspector in Charge 
1 Boston, Mass. Custom house Charles C. Kolster 
2 New York, N. Y. 641 Washington St. Arthur Batcheller 
3 Philadelphia, Pa. 1200 U. S. Customhouse, Louis E. Kearney 
2nd & Chestnut St. 
4 Baltimore, Md. Ft. McHenry Edward W. Chapin 
5 Norfolk, Va. 402 New P. O. Bldg. Nathan A. Hallenstein 
6 Atlanta, Ga. 411 Federal Annex Paul H. Herndon, Jr. 
7 Savannah, Ga. Edward H. Hackman 
7 Miami, Fla. P. O. Box 150 Arthur S. Fish 
Toe 8 —C~—C (iC ww ede hecee Milton W. Grinnell 
Techni 
~ New Orleans, La. Customhouse Theodore G. Deiler 
9 Galveston, Texas 404 Federal Bldg. Joseph L. Hallock 
10 Dallas, Texas 302 U. S. Terminal Annex Louis L. McCabe 
10 Beaumont, Texas Frank Hagan 
11 Los Angeles, Calif. 1749 U. P.O. & Bernard H. Linden 
Cc Aastha Bidg. 
Enginge San Diego, Calif. Alfred L. Ritter 
12 San Francisco, Calif. Customhouse V. Ford Greaves 
13 Portland, Ore. 207 New Courthouse Bldg. Kenneth G. Clark 
14 Seattle, Wash. 808 New Federal Bldg. Landon C. Herndon 
15 Denver, Colo. Donald A. Murray 
16 St. Paul, Minn. 208 U. P.O. & Edwin S. Heiser 
Cc Scans Bldg. 
17 Kansas City, Mo. 927 U. S. Courthouse William J. McDonnell 
18 Chicago, Ill. 246 U.S. Courthouse Bidg. Harold D. Hayes 
19 Detroit, Mich. 1025 New Federal Bidg. Emery H. Lee 
Cleveland, O. John A. Russ 
20 Buffalo, N. Y. 518 Federal Bldg Walter L. Davis 
21 Honolulu, T. H. Aloha Tower John H. Homsy 
22 San Juan, Puerto Rico Box 2987 William R. Foley 
23 Juneau, Alaska Herbert H. Arlowe 
MONITORING STATIONS 
Grand Island, Nebr. Benjamin E. Wolf 
Allegan, Mich. Irl. D. Ball 
ACCOUNTING OFFICES 
New York, N. Y. 45 Broadway Jack E. Buckley 
Atlanta, Ga. 713 Atlanta National Bldg. Max Krumholz 
nt St. Louis, Mo. 1860 Railway Exchange Bldg. Lon A. Cearley 
San Francisco, Calif. 605 Market St. Robert E. Stromberg 
& 
Paul F. Godley 
—— 
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GET A LINE 
ON THE COMPLETE LINE OF 
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BROADCASTING EQUIPMENT 


250 and 1000 Watt Broadcast Transmitters 
Studio Speech Equipment 
Tuning and Control Units — Amplifiers 
Remote Equipment 
Broadcast Station Accessories 





Economy of operation, together with reliable, consistent 
performance will be more important than ever this year. 
The success of GATES broadcasting equipment in scores 
of stations results from our policy of engineering design 
to requirements of service . . . and has gained the interest 
of alert engineers who are turning to GATES for satis- 
faction. GATES, as always, 


satisfy. Write our engineering staff for analysis and 


stands ready to serve and 


recommendations. No obligation, of course. 


Send for your catalogue now. 
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Texts of Orders Covering Newspaper Ownership Inquiry 





proade 








adopted 


standard and FM 


WHERE 


to grant licenses for 
“public interest, 


Commission from time to time and has been the subject of debate before the Oct. 6, 1941, and, as of Jan. 15, 
Commission and elsewhere; and 

WHEREAS, there are now pending before the Commission a large number WHEREAS, The Commission is 
of applications for high frequency broadeast stations (FM) with which are 


associated persons also associated with the publication of one or more news- 
papers; and 

WHEREAS, the Commission desires at this time to obtain full and complete 
information for the guidance of the Commission in passing upon applications ceryed by another standard broadeast station owned. operated or controlled jy 
for high frequency broadcast stations (FM) with which are associated persons . . 
also associated with the publication of one or more newspapers; and 

WHEREAS, the Commission deems it advisable at this time, when the public 
service of frequency modulation is in its early stages, to consider the adoption 
of a policy with respect to joint control of radio stations and newspapers, such 
policy to be applied by the Commission in passing upon high frequency broad- 


convenience, 


Following are the full texts of Orders 
March 20 and July 1, 
FCC inquiry into newspaper 


ORDER NO. 79 
AS, under the provisions of the Communications Act of 1934, as 
amended, the Federal Communications Commission is empowered and directed 
radiobroadeast stations only after a determination that 
or necessity” would be served thereby; and 

WHEREAS, the question whether the granting of a license is in the 


interest, convenience, or necessity” 


east applications (FM) coming 


applicants ; 
WHERE 


undertake ¢ 


NOW, T 


Communications Commission 
mine what statement of policy 


and 


AS, the Commission 
-onsideration of 


HEREFORE, 


the 


ownership of broadcast stations, both 


where it results in common control of one 
or more radio stations and one or more newspapers has been presented to the 


before it and to guide and inform future 


deems 


or 





stations, 


(No. 79 and 79-A) may tend to insure greater economic stability for broadcast stations anq 
1941, respectively, relating to the encourage the maximum technological development of radio. 
10. What considerations influence newspaper interests to acquire broadeys 













ALAE 











; Anniston—I 
publisher of 


SCN, Birmingham 








“public 


such person. 


ing a substantial portion of the area 


it advisable at the same time that it 


S, the Commission is of 


held before the Commission en bane 


: C not be adopted in the form proposed 
and that such investigation and public 


FCC Order on Dual Ownership | 


Following is the full text of the order (No. 84) adopted by the FCC 
, 1941, banning multiple ownership of broadcast stations, where duplicat- 
ine pore is involved, which was the subject of oral arguments on 


ve nience and necessity may be served by adoption of the following proposed rule 

“Section 3.35- -Multiple ownership. (a) No person (including all persoy 
under common control 9a) shall, directly or indirectly, own, 
a standard broadeast station that would serve a substantial portion of the arg 


(b) This rule is to take effect immediately. Provided, however, that with » 
spect to persons (including all persons under common control 9a) who nog 
directly or indirectly own, operate or control a standard broadcast station sep. 


tion owned, oper: ated, or controlled by such persons, the effective date of this 
rule shall be six months from date; provided, further, that with respect to sud 
persons the Commission may extend the effective date of this rule from tin. 
to time in order to permit the orderly disposition of properties. 
question of joint control of newspapers and WHEREAS 

radio with respect to applications for high frequency broadeast stations (FM) 
to consider the adoption of a policy to be applied by it in passing upon applica- 


proper dispatch of business and to the ends of justice that all interested persoy 
tions for the future acquisition of standard broadcast stations by newspapers; 


be given an opportunity to file briefs and to appear before the Commission anj 
algue orally why the above proposal should not be adopted or why it shoul 
IS HEREBY ORDERED That the Federal not be adopted in the form proposed by this order. 

undertake an immediate investigation to deter- NOW, THEREFORE, IT IS HEREBY ORDERED, 
rules, if any, should be issued concerning 

applications for high frequency broadcast stations (FM) with which are asso- 
ciated persons also associated with the publication of one or more newspapers 
and that public hearings with respect thereto be held at such times and such 
places as the Commission may direct, 
hearings shall also include consideration of statements of policy or rules, if any, 


on Oct. 6, 1941, at 10 a.m., at which tim 
all interested persons will be given an opportunity to appear and present arygy. 
ment as to why the above proposed rule should not be adopted or why it shoul 


at any time up to two weeks prior to such argument. 


News Co.; 

. Paar Hanson 

ham News an 

Herald, same OW! 
(Ala.) Times. 


GF, Dothan —- 
Broadcasting Co. ; 
wner, is publishe' 


SFA, Montgomer} 
omery Broadcasti 
nterest owned by 
isher of Montgor 
bird by Howard 
ger; one-third by 


Aug. 






1942, was still awaiting final FCC 
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TAR, Phoenix—Li 
casting Co.; 77.3 
Arizona Publishi 
Phoenix Arizona 
Gazette. 
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the opinion that it will best conduce to th 










That oral argument lk 







by this Order, and that briefs may be fil 







eg ig GA Broadcasting Co. 
which should be issued concerning future acquisition of standard broadcast 9a The word “‘controk’ as .°ed herein is not limited to majority stock ownership “hie Pad 
stations by newspapers. includes actual working control in whatever manner exercised. See Rule 3.108 for th KVOA anc 
T IS FI RTHER ORDERED That in those few cases in which the Com- definition of ‘control’ in regulations pertaining to chain broadcasting. 


mission has heretofore granted applications for high frequency broadeast sta- 
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tions (FM) with which are associated persons also associated with the publica- 
tion of one or more newspapers, the construction permits to be issued shall con- 
tain the condition that no construction of the facilities authorized therein 
shall be undertaken or continued until after the Commission shall have com- 
pleted the aforesaid investigation and shall have taken action upon the basis 
thereof; Provided, however, that, upon a showing that the publie interest, 
convenience or necessity will be served thereby, construction at an earlier date 
may be authorized. 


ORDER NO. 79-A 


WHEREAS, the Commission by Order No. 79 (March 20, 1941) directed 
that an investigation be undertaken “to determine what statement of policy or 
rules, if any, should be issued concerning applications for high frequency 
broadcast stations (FM) with which are associated persons also associated 
with the publication of one or more newspapers and that public hearings with 
respect thereto be held at such times and such places as the Commission may 
direct, and that such investigation and public hearings shall also include con- 
sideration of statements of policy or rules, if any, which should be issued con- 
cerning future acquisition of standard broadeast stations by newspapers” ; 

NOW, THEREFORE, IT IS ORDERED, That pursuant to the aforesaid 
order, testimony and other evidence be taken with reference to the following 
matters, in addition to such other matters as the Commission may from time 
to time direct : 

1. To what extent broadcast stations are at present associated with persons 
also associated with publication of one or more newspapers, the classification 
(in terms of power, location, network affiliation, ete.) of broadeast stations so 
associated, the circumstances surrounding such association, and the tendency 
toward such association in the future. 

2. Whether joint association of newspapers and broadcast stations tends or 
may tend to prejudice the free and fair presentation of public issues and infor- 
mation over the air, or to cause editorial bias or distortion, or to inject editorial 
policy or attitude into the public service rendered by broadcast stations as a 
medium of public communication. 

3. Whether joint association of new spapers and broadcast stations tends or 
may tend to restrict or distort the broadcasting of news, or to limit the sources 
of news to the public, or to affect adversely the relation between news-gathering 
services and broadeast stations. 

4. Whether the joint association of newspapers and broadcast stations has 
or may have any effect upon freedom of access to the radio forum, for the dis- 
cussion of publie issues. 

5. Whether the joint association of newspapers and broadcast stations tends 
or may tend to lessen or increase competition among broadcast stations or to 
result in the monopolization of local broadeast facilities. 

6. Whether the joint association of newspapers and broadcast stations tends 
or may tend to increase or decrease concentration of control over broadeast 
sete or the use thereof. 

Whether the joint association of newspapers and broadcast stations con- 
itinten or may constitute an undue concentration of control over the principal 
media for public communication. 


8. Whether joint association of newspapers and broadeast stations tends or 
may tend to result in the utilization of improved facilities and skilled, experi- 
enced personnel for the procuring and dissemination of information and opinion 
by broadcast stations. 


9. Whether joint association of newspapers and broadcast stations tends or 
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ALABAMA 


Anniston—Licensed to Harry M. 


HMA, blisher of Anniston Star. 


Ayers, pu 
SGN Birmingham—Licensed to Birm- 
meham News Co.; 85% of stock owned 
Victor Hanson, publisher of Birm- 
ham News and Birmingham Age- 


4 same ownership as Huntsville 


Herald, 


ts on (Ala.) Times. 

GF, Dothan— Licensed to Dothan 

Rroadcasting Co.; Horace Hall, 25% 
St, co. MMpwner, is publisher of Dothan Eagle. 
sed rule SFA, Montgomery—Licensed to Mont- 
Dersouy Momery Broadcasting Co. Inc.; one-third 
' Contn) Mijnterest owned by F. Hudson, pub- 
the ara MMisher of Montgomery Advertiser; one- 
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bird by Howard E. Pill, general man- 
ger; one-third by H. S. Durden. 


ARIZONA 


RJ, Jerome—Licensed to Central Ari- 
wna Broadcasting Co.; 59% of stock 
owned by Mrs. W. P. Stuart, wife of 
publisher of the Prescott (Ariz.) Cour- 
ier. 


TAR, Phoenix—Licensed to KTAR Broad- 
casting Co.; 77.8% of stock owned by 
Arizona Publishing Co., publishers of 
Phoenia Arizona Republic and Phoenix 
Gazette. 


OY. Phoenix — Licensed to Salt River 
Valley Broadcasting Corp., 70% owned 
by Burridge D. Butler, publisher of The 
Prairie Farmer, Chicago, and Arizona 
Farmer, Phoenix; also owner of WLS, 
Chicago. 


(CA, Prescott—Licensed to Southwest 
Broadeasting Co.; 48.4% of stock owned 
by KTAR Broadcasting Co. (see KTAR, 
KVOA and KYUM). 


UC, Tucson—Licensed to Tucson Broad- 
casting Co.; 37 out of 300 shares of 
stock owned by Burridge D. Butler, pub- 
lsher of The Prairie Farmer, Chicago, 
and owner of WLS, Chicago, and KOY, 


Phoenix; 50 shares each owned by 
Glenn Snyder and George Cook, WLS. 
VOA, Tucson — Licensed to Arizona 


Broadcasting Co. ; 
KTAR, Phoenix. 


YUM, Yuma—Licensed to Yuma Broad- 
casting Co., 45% owned by KTAR Broad- 
casting Co. [See KTAR and KVOA.] 


same ownership as 


ARKANSAS 


ELD, El Dorado—Licensed to Radio En- 
terprises Inc.; 80% of stock owned by 
T. H. Barton, chief owner of Arkansas 
Farmer, Little Rock. 


CMC, Texarkana—Licensed to KCMC, 
Inc.; 90% owned by Texarkana News- 
papers Inc., publisher of Texarkana Ga- 
wtte and Texarkana News and 10% 
owned equally by board of five directors. 


CHI, Little Rock—Licensed to Arkansas 
Broadcasting Co.; 16.1% of stock owned 
| by Gazette Publishing Co., Little Rock 
| Arkansas Democrat; 63.98% by 
tara 10% by R. E. Steuber, 















A. L. 
Little 





LRA, Little Rock—Licensed to Arkansas 
B tnndcasting Co.; same ownership as 








ARK, Little Rock—Licensed to Arkansas 
Radio & Equipment Co., Ine. [see KELD, 
El Dorado. ] 







CALIFORNIA 


ERN, Bakersfield—Licensed to McClatchy 
Broadcasting Co.; same ownership as 
Sacramento Bee, Fresno Bee, Modesto 
Bee (McClatchy Newspapers). 


TEM, Eureka — Licensed to Redwood 
Broadcasting Co. ‘ 
= by Standard Printing Co., pub- 
— of Humboldt Standard; 20% by 
can Publishing Co., publisher of Hum- 

dt Times; 50.8%, William B. Smullin. 

































re Fresno — Licensed to McClatchy 
prosdcasting Co.; same ownership as 
pe Bee, Sacramento Bee, Modesto 
ee (McClatchy Newspapers). 














MYC, 
Y 
by Horace E. 
Marysville & Yuba 
erat, 


Marysville—Licensed to Marysville- 
uba City Broadcasters Inc. ; 50% owned 
Thomas, 
City 


publisher of 
Appeal-Demo- 





THERE WERE 


284 


broadcasting stations 


in the United 


States, Hawaii and Alaska and 27 in Canada which had news- 
paper or publication interests identified with their ownership 
as of January 1, 1942. The detailed tabulation, showing stock 
interests and other pertinent data, is presented herewith, 





KDON, Monterey—Licensed to Monterey 
Peninsula Broadcasting Co.; 50%% of 
stock owned by Allen Griffen, publisher 
of Monterey Peninsula Herald; 49%% 
by Salinas Newspapers, Inc., publishers 
of Salinas Index-Journal and Post 
(Speidel Newspapers; see also WGNY, 
Newburgh, N. Y., and KFBC, Cheyenne, 
Wyo.) 

KLX, Oakland—Licensed to Tribune Build- 
ing Co.; interlocking ownership with 
Oakland Tribune. 

KFBK, Sacramento — Licensed to Me- 
Clatchy Broadcasting Co.; same owner- 
ship as Sacramento Bee, Fresno Bee, 
Modesto Bee (McClatchy Newspapers). 


KYA, San Francisco—Licensed to Hearst 
Radio Inc.; interlocking ownership with 
San Francisco Examiner and Call-Bulletin 
(see WINS, New York). 


KTMS, Santa Barbara—Licensed to News 
Press Publishing Co., publisher of Santa 
Barbara News and Press (T. M. Storke, 
publisher, owns 100% of common stock). 


KSRO, Santa Rosa—Licensed to Ernest L. 
Finley, publisher of Santa Rosa Press- 
Democrat and Santa Rosa Republican. 


KWG, Stockton—Licensed to McClatchy 
Broadcasting Co.; same ownership as 
Sacramento Bee, Modesto Bee, Fresno 
Bee (McClatchy Newspapers). 


KTKC, Visalia—Licensed to Tulare-Kings 
County Associates: Charles A. Whit- 
more, publisher of Visalia Times-Delta, 
37%% of stock; Homer A. Wood, pub- 
lisher of Porterville Recorder, 25%: 
Percy M. Whiteside, publisher of Tulare 
Advance-Record and Times, 25%; J. E. 
Richmond, publisher of Hanford Senti- 
nel and Journal, 12%2%. 


KHUB, Watsonville—Licensed to John P. 
Scripps, chief stockholder in John P. 
Scripps Newspapers: Watsonville Reg- 
ister-Pajaroniian and Sun, Santa Ana 
Journal, Ventura Star & Free Press, 
Santa Paula Chronicle, Redding Record 
and San Luis Obispo Telegram-Tribune, 
all in California; Bremerton (Wash.) 
Sun. 


COLORADO 


KVOR, Colorado Springs—Licensed to Out 
West Broadcasting Co.; 33% stockholders 
each are E. K. Gaylord and Edgar T. 
Bell, officers and directors, and 38% by 
the Oklahoma Publishing Co., publisher 
of Oklahoma City Daily Oklahoman, Ok- 
lahoma City Times and The Farmer 
Stockman. 


KLZ, Denver—Licensed to KLZ Broadcast- 
ing Co.; stockholders are E. K. Gaylord 
Inez K. Gaylord, Edgar T. Bell and Her- 
bert M. Peck, all officers, directors or 
stockholders in the Oklahoma Publishing 
Co., publisher of the Oklahoma City 
Daily Oklahoman, Oklahoma City Times 
and The Farmer Stockman. 


KFKA, Greeley—Licensed to Midwestern 
Radio Corp.; same ownership (H. E 
Green) as The Record Stockman, Den- 
ver, weekly. 


CONNECTICUT 


WTHT, Hartford—Licensed to the Hart- 
ford Times Inc., publisher of Hartford 
Times; 73.58% of stock owned by the 
Gannett Newspapers; see WENY, Elmira, 
mn. Ze 


WBRY, Waterbury—Licensed to the Amer- 
ican-Republican Inc., publisher of Wa- 
terbury Republican and Waterbury 
American, 


DELAWARE 


WDEL, Wilmington—Licensed to WDEL 
Inc. ; same ownership as Lancaster ( Pa.) 
New Era and Lancaster Intelligencer- 
Journal (Mason-Dixon Group). 


WILM, Wilmington—Licensed to Delaware 
Broadcasting Co.; same ownership as 
Lancaster (Pa.) New Era and Lancaster 
Intelligencer - Journal (Mason-Dixon 

Group). 
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DISTRICT OF COLUMBIA 


WMAL, Washington—Capital stock of M. 
A. Leese Radio Corp., owned by Wash- 


ington Star. 
FLORIDA 


WJHP, Jacksonville— Licensed to The 
Metropolis Co.; same ownership as Jack- 
sonville Journal. (See WCOA, Pensa- 


cola. 


WIOD, Miami—Licensed to Miami Daily 
News, Inc., stock all owned by Metropolis 
Publishing Co., publisher of Miami Daily 
News; same ownership as Dayton (0O.) 
Daily News, Atlanta Journal, Springfield, 
(O.) News and Sun (James M. Cox). 


WKAT, Miami Beach—Licensed to A. 
Frank Katzentine, 33-1/3% owner of 
The Society Pictorial, a weekly resort 
newspaper. 

WTMC, Ocala—Licensed to Ocala Broad- 
casting Co. Inc.; 49% owned by John 
H. Perry newspaper interests (see 
WCOA, Pensacola). Note: This station 


faces an FCC revocation order on charges 
of “hidden ownership”. 


WDLP, Panama City—Licensed to Pana- 
ma Bestg. Co.; controlled by Bay County 


Publishers Inc., publishers of Panama 
City News-Herald (Perry newspapers; 
see WCOA, Pensacola). Note: This 


station faces an FCC revocation order on 
charges of “hidden ownership’’. 


WCOA, Pensacola—Licensed to Pensacola 
Broadcasting Co.; John H. Perry, 79% 
stockholder, is publisher of Pensacola 
Journal, Pensacola News, Jacksonville 
Journal, Panama City (Fla.) News-Her- 
ald. Mr. Perry is also president of West- 
ern Newspaper Union, a newspaper 
syndicate. 


WTSP, St. Petersburg—Licensed to Nelson 


Poynter, publisher of St. Petersburg 
Times. 
WTAL, Tallahassee—Licensed to Florida 


Capitol Broadcasters Inc.; 30 out of 60 
shares of stock owned by Gilbert Free- 
man, major stockholder in Highlands 
County Pilot, Scenic Highlands Sun, 
Lake Placid News, all Florida weeklies 
with headquarters in Avon Park, Fla.; 
10 shares owned by Vera Freeman, 10 
by G. C. Rankin, 10 by J. C. Cardwell. 


WFLA, Tampa—Licensed to Tampa Tri- 
bune Co., publisher of Tampa Tribune 
(controlled by S. E. Thomason publisher 
also of Chicago Times, and John Stewart 
Bryan, publisher of Richmond News- 
Leader). 


WDAE, Tampa—Licensed to Tampa Times 
Co., publisher of Tampa Times. 


GEORGIA 


WALB, Albany—Licensed to Herald Pub- 
lishing Co., publisher of Albany Herald. 


WGAU, Athens—Licensed to J. K. Patrick, 
Earl Braswell, Tate Wright and C. A. 
Rowland, a partnership. Mr. Braswell is 
publisher of the Athens Banner-Herald. 


WGAC, Augusta—Licensed to Twin States 
Bestg. Co.; Glenn R. Boswell, publisher, 
and Millwee Owens, editor, of the Au- 
gusta Herald, each holding 33 1/3% of 
stock; F. Frederick Kennedy, attorney, 
33 1/3%. Note: Neither Mr. Boswell nor 
Mr. Owens have any ownership interest 
in the Augusta Herald. 


WSB, Atlanta—Licensed to Atlanta Jour- 
nal Co., publisher of Atlanta Journal 
(James M. Cox; see also WIOD, Miami, 
and WHIO, Dayton, O.). 


WMJM, Cordele—Licensed to Cordele Dis- 
patch Publishing Co., publisher of Cordele 
Dispatch; John W. Greer, president, 69%. 


WGGA, Gainesville Licensed to Gaines- 
ville Broadcasters, partnership of Henry 
Estes and L. Christian, merchants, 
and Austin Dean, editor of Gainesville 
Eagle, weekly. 


WLAG, La Grange—Licensed to La 
Grange Broadcasting Co.; 33 1/3% of 
stock owned by Roy C. Swank, pub- 








lisher of La Grange News. 


WAYX, Waycross—Licensed to Jack Wil- 
liams, publisher of Waycross Journal- 
Herald. 


ILLINOIS 


WAAF, Chicago — Licensed to Drovers 
Journal Publishing Co., publishers of 
Chicago Daily Drovere Journal and own- 
ers of Omaha Journal-Stockman. 


WGN, Chicago—Licensed to WGN, Inc., 
100% subsidiary of The Tribune Co., 
publisher of Chicago Tribune. 


WLS, Chicago—Licensed Agricultural 
Broadcasting Co.; 100% of stock owned 
by Prairie Farmer Publishing Co., pub- 
lisher of The Prairie Farmer, bi-weekly. 


to 


WDWS, Champaign—Licensed to Cham- 
paign News-Gazette, Inc., publisher of 
Champaign News-Gazette. 


WDAN, Danville—Licensed to Northwest- 
ern Publishing Co., publisher of Danville 
Commercial-News (Gannett Newspaper; 

Y.) 


see WENY, Elmira, N. 
WSOY, Decatur— Licensed to Decatur 
Newspapers Inc., publisher of Decatur 


Herald and Review; same ownership as 
Champaign-Urbana  (Ill.) Evening 
Courier. 


WGIL, Galesburg—Licensed to Galesburg 
Broadcasting Co.; 60 out of 100 shares 
of stock owned by executives of Gales- 
burg Register-Mail. 


WROK, Rockford—Licensed to Rockford 
Broadcasters Inc.; 78.6% of stock owned 
by Rockford Consolidated Newspapers 
Inc., publisher of Rockford Register- 
Republic; 19.6% owned by Lloyd C. 
Thomas. 


WHBF, Rock Island—Licensed to Rock 
Island Broadcasting Co.; controlling 
stockholders, officers and directors own 
all stock of J. W. Potter Publishing Co., 
publisher of Rock Island Argus. 


WCBS, Springfield—Licensed to WCBS, 
Inc., 49% of stock owned by Ira C. Cop- 
ley, publisher of the Springfield Illinois 
State Journal, 1% by A. W. Shipton, 
general manager of Illinois State Jour- 
% 


INDIANA 


WTRC, Elkhart—Licensed to the Truth 
Publishing Co. Inc., publisher of Elkhart 
Daily Truth. 


WFBM, Indianapolis—Licensed to WFBM 
Inc.; chief owners are Harry M. Bitner 
and family; Mr. Bitner is publisher of 
Pittsburgh Sun-Telegraph, Hearst news- 
paper, but station is personal invest- 
ment. 


WIRE, Indianapolis—Licensed to Central 
Newspapers Inc. (E. C. Pulliam), pub- 
lisher of Huntington Herald-Press and 
Vincennes Sun-Commercial, all Indiana 
dailies; Mr. Pulliam is also interested in 
Alva (Okla.) Review Courier and El Reno 
(Okla.) Tribune. 


WSBT, South Bend—Licensed to the South 
Bend Tribune. 


WAOV, Vincennes—Licensed to Vincennes 
Newspapers Inc., publisher of Vincennes 
Sun-Commercial (same ownership as 
WIRE, Indianapolis). 


IOWA 


KBUR, Burlington—Licensed to Burlington 
Broadcasting Co.; 25% of stock o y 
controlling interests in the Burlington 
Hawk-Eye Gazette. 


WMT, Cedar Rapids—Licensed to Iowa 
Broadcasting Co., subsidiary of the Reg- 
ister & Tribune Co., publisher of Des 
Moines Register and Des Moines Trib- 
une; also publishers of Minneapolis Star- 
Journal and Look Magazine. 


KRNT, Des Moines—Licensed to Iowa 
Broadcasting Co. (see WMT). 





KSO, Des Moines—Licensed to Iowa 
Bro leasting Co. (see WMT). 
KDTH, Dubuque—Licensed to Dubuque 


Telegraph-Herald. 


KGLO, Mason City—Licensed to Mason 
City Globe-Gazette Co., publisher of 
Mason City Globe-Gazette (Lee Syndi- 
cate) 
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KFNF, Shenandoah—Licensed to KFNF 
Inc.; 48.75% of stock owned by Des 
Moines Register & Tribune interests (see 
WMT). 

KSCJ, Sioux City—Licensed to the Perkins 
Brothers Co., publisher of Sioux City 
Journal. 


KTRI, Sioux City—Licensed to Sioux City 
Broadcasting Co.; 50% owned by Sioux 
City Tribune and 50% by Dietrich Dirks. 


KANSAS 


KGGF, Coffeyville—Licensed to Hugh J. 
Powell, publisher of Coffeyville Daily 
Journal. 


KGNO, Dodge City—Licensed to Dodge 
City Broadcasting Co. Inc.; 94% of 
stock owned by J. C. Denious, publisher 
of the Dodge City Daily Globe and Nor- 
ton (Kan.) Telegram. 


KCKN, Kansas City—Licensed to Capper 
Publications Inc., controlled by Senator 
Arthur Capper, publisher of Kansas City 
Kansan and Topeka Capital. 


KSAL, Salina—Licensed to KSAL, Inc., 
controlled by R. J. Laubengayer, pub- 
lisher of Salina Journal, who also holds 
interests in the Hays Daily News. Good- 
land Daily News and Hall City Timea 
(weekly), all in Kansas. 


WIBW, Topeka—Licensed to Capper Pub- 
lications Inc., publisher of Topeka Capi- 
tal (see KCKN, Kansas City). 


FH, Wichita—Licensed to Radio Station 
KFH Co.; 50% of stock owned by Vic- 
toria Murdock Estate, publisher of the 
Wichita Eagle; 25% of stock owned by 
John Rigby, Beverly Hills, Cal.; 25% by 
Mrs. Anna Scott Gray, Piedmont, Cal. 


KENTUCKY 


WCMI, Ashland—Licensed to Ashland 
Broadcasting Co.; 17424% owned by Ash- 
land Publishing Co., publisher of Ash- 
land Independent, and 10% by employes 
of the newspaper. 


WHAS, Louisville—Licensed to Courier- 
Journal and Louisville Times. 


WOMI, Owensboro—Licensed to Lawrence 
W. Hager, publisher, Bruce Hager, gen- 
eral manager, and George N. Fuqua, 
business manager, of Owensboro Mes- 
senger and Inquirer. 


LOUISIANA 


WJBO, Baton Rouge—Licensed to Baton 
Rouge Broadcasting Co. Inc.; 99.2% of 
stock owned by Charles P. Manship, 
president of the Capital City Press, pub- 
lisher of the Baton Rouge Advocate and 
Baton Rouge State Times. 


KVOL, Lafayette—Licensed to Evangeline 
Broadcasting Co. Inc.; 50% of stock 
owned by Lafayette Advertiser-Gazette 
Inc., publisher of the Lafayette Daily 
Advertiser. Morgan Murphy, president of 
newspaper corporation, also owns con- 
trolling interest in Superior-Telegram, 
Chippewa Falls Herald, Manitowoc Times 
and Two Rivers Reporter, all in Wiscon- 
sin. 


KTBS, Shreveport—Licensed to Tri-State 
Broadcasting System Inc.; 99.94% of 
stock owned by Times Publishing Co. 
Ltd., publisher of Shreveport Times. 


KWKH, Shreveport—Licensed to Interna- 
tional Broadcasting Corp. ; 100% of stock 
owned by Times Publishing Co. Ltd., 
publisher of Shreveport Times; same own- 
— as Monroe (La.) World and News- 

tar. 


MAINE 


WGAN, Portland—Licensed to Portland 
Broadcasting System Inc.; 495 out of 500 
shares owned by Gannett Publishing Co. 
Inc. (Guy P. Gannett), publisher of 
Portland Press Herald and Portland Ex- 
press; Augusta Kennebec Journal and 
Waterville Sentinel. 


WCOU, Lewiston—Licensed to Twin City 
Broadcasting Co.; stockholders are Jean 
B. Couture, Faust O. Couture, Valdor L. 
Couture and Bernard R. Howe, owners of 
Le Messenger, French language daily. 


MARYLAND 


WBAL, Baltimore— Licensed to WBAL 
Broadcasting Co.; affiliate of Hearst 
Radio Inc., and Baltimore News-Post 
and American (see WINS, New York). 
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MASSACHUSETTS 


WHYN, Holyoke—Licensed to Hampden- 
Hampshire Corp.; all stock owned by 
owners of Holyoke Transcript-Telegram. 


WLAW, Lawrence—Licensed to Hildreth 
& Rogers Co., publisher of Lawrence 
Eagle and Tribune. 


WNBH, New Bedford—Licensed to E. An- 
thony & Sons Inc., publisher of New 
Bedford Mercury, New Bedford Stand- 
ard-Times and Hyannis (Mass.) Cape 
Cod Standard-Times; Basil Brewer, pub- 
lisher and general manager, owns 55.5% 
of stock; International Paper Sales Co., 
New York, 41.3%. 

WTAG, Worcester—Licensed to Worcester 
Telegram Publishing Co. Inc., publisher 
of Worcester Telegram & Worcester Ga- 
zette. 


MICHIGAN 


WELL, Battle Creek—Licensed to Feder- 
ated Publications, Inc., publishers of 
Battle Creek Enquirer & News, Grand 
— Herald and Lansing State Jour- 
nal. 


WHDF, Calumet—Licensed to Upper Mich- 
igan Broadcasting Co.; 27% of stock 
held by William G. Rice, publisher, and 
5.5% by John W. Rice, general manager, 
of Calumet News and Houghton Daily 
Mining Gazette. 


WJLB, Detroit—Licensed to John Lord 
Booth, stockholder in Booth Newspapers, 
Inc., of Michigan. (Grand Rapids Press, 
Flint Journal, Muskegon Chronicle, Kala- 
mazoo Gazette, Saginaw News, Bay City 
Times, Jackson Citizen-Patriot, Ann 
Arbor News.) Mr. Booth is not active in 
operation of the newspapers. 


WWJ, Detroit—Licensed to Evening News 
Association, publisher of Detroit News. 


WDBC, Escanaba — Licensed to Delta 
Broadcasting Co.; 44.76% of stock 
owned by publisher and editor of Mar- 
quette Mining Journal, also owner of 
WDMJ. 


WDMJ, Marquette—Licensed to Lake Su- 
perior Broadcasting Co.; 95% of stock 
owned by Daily Mining Journal Co. 
Ltd., publisher of Marquette Mining 
Journal, Same interests are chief owners 
of Rhinelander (Wis.) News and Iron 
Mountain (Mich.) News. 


WSOO, Sault Ste. Marie— Licensed to 
Hiawathaland Broadcasting Co.; 33% of 
stock owned by George A. Osborn, pub- 
lisher of Sault Ste. Marie News. 


MINNESOTA 


KATE, Albert Lea—Licensed to Albert 

Lea Broadcasting Corp; 49% owned by 

Hayek, president of Trades Pub- 

lishing Co., Albert Lea, publisher of 

Northwestern Jeweler; 24% by J. George 
Wolf; 24% by William B. Wolf. 


WEBC, Duluth—Licensed to Head of the 
Lakes Broadcasting Co.; 32% of stock 
owned by Evening Telegram Co., Su- 
perior, Wis., publisher of Superior Tele- 
gram; 32% shares by Northwest Paper 
Co., 20% by Morgan Murphy, president 
of Morning Telegram Co.; 10% by W. C. 
Bridges, manager of WEBC. Mr. Murphy 
is also interested in the Manitowoc 
(Wis.) Herald-Times, Chippewa Falls 
(Wis.) Herald-Telegram, Two Rivers 
(Wis.) Reporter, Lafayette (La.) Ad- 
vertiser. 


WMFG, Hibbing—Licensed to Head of the 
Lakes Bestg. Co.; see WEBC, Duluth. 


WTCN, Minneapolis—Licensed to Minne- 
sota Broadcasting Corp.; 50% of stock 
owned by Dispatch-Pioneer Press Co., 
publisher of the St. Paul Dispatch and 
St. Paul Pioneer Press; 50% of stock 
owned by Minnesota Tribune Co., pub- 
lisher of the Minneapolis Tribune and 
Times. The St. Paul newspapers are pub- 
lished by the Ridder Brothers, also pub- 
lishers of the New York Herold & Staets- 
Zeitung (German), Duluth Herald and 
News-Tribune, Aberdeen (S. D.) Ameri- 
can and News and Grand Forks (N. D.) 
Herald, who also have minority interest 
in the Seattle Times. 


KFAM, St. Cloud—Licensed to Times Pub- 
lishing Co., publisher of St. Cloud Daily 
Times. 


WHLB, Virginia—Licensed to Head of the 
—— Broadcasting Co.; see WEBC, 
uth. 


KWNO, Winona—Licensed to Winona Ra- 
dio Service; a partnership comprising 
H. R. Weicking, editor, and M. H. White, 
business manager of Winona Republican- 


Herald. 
MISSISSIPPI 


WCBI, Columbus Licensed to Birney 
Imes, publisher of Columbus Commercial 
Dispatch. 


WCOC, Meridian—Licensed to Mississippi 
Broadcasting Co. Inc.; 100% of stock 
owned by R. S. Gavin and D. W. Gavin, 
owners of Clark County Tribune, Quit- 
man, Miss. (weekly). 


WQBC, Vicksburg—Licensed to Delta 
Broadcasting Co. Inc.; all stock owned 
by officers and directors of Vicksburg 
Herald and Vicksburg Evening Post. 





MISSOURI 


KFRU, Columbia—Licensed to KFRU Inc. ; 
98-6/7 per cent of stock owned by St. 
Louis Star-Times Publishing Co., pub- 
lisher of St. Louis Star-Times (see also 
KXOK, St. Louis). 


KHMO, Hannibal—Licensed to Courier- 
Post Publishing Co., publisher of Hanni- 


bal Courier-Post; same ownership as 
Kewanee (Ill.) Star-Courier (Lee Syn- 
dicate). 


KWOS, Jefferson City—Licensed to Trib- 
une Printing Co., publisher of Jefferson 
City Capital-Newa and Jefferson City 
Post-Tribune. 


WMBH, Joplin—Licensed to Joplin Broad- 
casting Co.; controlled by executives of 
Joplin Globe Publishing Co., publisher of 
Joplin Globe and Joplin News-Herald; 
28% of stock owned by D. J. Poyner, 
manager of WMBH. 


WDAF, Kansas City—Licensed to Kansas 
City Star Co., publisher of Kansas City 
Star. 


KCMO, Kansas City—Licensed to KCMO 
Broadcasting Co.; 25% of stock owned 
by Orville S. McPherson, publisher of 
Kansas City Journal. 


KWOC, Poplar Bluff, Mo.—Licensed to 
Radio Station KWOC; 33% owned each 
by J. H. Wolper, publisher of Poplar 
Bluff American Republic; O. A. Tedrick, 
attorney; A. L. McCarthy, radio and 
electrical dealer. 


KGBX, Springfield—Licensed to Springfield 
Broadcasting Co.; 20% of stock owned 
by S. Jewell, president, 20% by 
Edson K. Bixby, editor, 5% by T. W. 
Duyall, business manager of Springfield 
News and Press; 5% by late Joel Bixby, 
editor of Muskogee Phoenix and Musko- 
gee Times-Democrat; 23.6% by Lester E. 
Cox; 16.9% by R. D. Foster; 8.1% by 
C. A. Johnson; 1.4% by L. M. Magruder. 


KWTO, Springfield—Licensed to Ozark 
Broadcasting Co.; same ownership as 
KGBX, Springfield. 


KFEQ, St. Joseph — Licensed to KFEQ 
Inc.; 50% of stock owned by News 
Broadcasting Co., subsidiary of St. 
Joseph News Co., publisher of St. Joseph 
News-Press and St. Joseph Gazette. 


KSD, St. Louis—Licensed to Pulitzer Pub- 
lishing Co., publisher of St. Louis Post- 
Dispatch. 


KXOK, St. Louis—Licensed to Star-Times 
Publishing Co., publisher of St. Louis 
Star-Times (see also KFRU, Columbia, 
Mo.). 


MONTANA 


KFBB, Great Falls—10% of stock owned 
by Great Falls Tribune and Leader; 10% 


by Mrs. Jessie Jacobson; 70% by F. A. 


Buttrey. 


KRJF, Miles City—Licensed to Star Print- 
ing Co., publishers of the Miles City 
Star. 


NEBRASKA 


KHAS, Hastings—Licensed to Nebraska 
Broadcasting Co.; 59.5% of stock owned 
by Fred A. Seaton, publisher of Hast- 
ings Daily Tribune. 


KFAB, Lincoln—Licensed to KFAB Broad- 
easting Co.; 50% of stock owned by 
Sidles Co., Lincoln; 25% of stock owned 
by Lincoln Nebraska State Journal; 
24% of stock owned by Lincoln Star 
(Lee Syndicate). 


KFOR, 


WJAG, Norfolk 
Daily News. 


KOIL, Omaha—Licensed to Central gy, 
Broadcasting 
Sidles Co. ; 25% by the Lincoln Ne 
State Journal; 25% by the Lincoln g, 


KOWH, Omaha—Licensed to World p 
lishing Co., publisher of Omaha y, 


Herald. 


Fresno Bee, 


KOB, Albuquerque — Licensed to 
querque Broadcasting Co.; 100% of sy 
owned by T. M. 
Albuquerque 
of Albuquerque Journal; Mr. Pepper 
is also business manager of the } 
Mountain Division, 


Newspapers. 
KAVE, Carlsbad — Licensed to Car 
Broadcasting Co., a partnership con 


Lincoln—Licensed to (% 
Broadcasting Corp.; same ow, rh 
FAB. — 


Co.; 50% 


NEVADA 


KOH, Reno—Licensed to The Bee In. 
filiated with McClatchy ‘ 
Co. ; same ownership as Sacramento } 

Modesto Bee, 

fornia (McClatchy Newspapers), 


NEW JERSEY 


WBAB, Atlantic City—Licensed to p 
Union Publishing Co., publisher of , 
lantic City Press and Union. 


—Licensed to the Nor 


owned by 


Broadeag 


all in 


NEW MEXICO 


Publishing 


ing of Barney Hubbs, 


Jack Hawkins 
Hubbs and Mr. 
( Tex.) 


Pecos 


also KIT 


paper; 


WOKO, Albany—Licensed to WOKO Inj 
25% of stock owned by the Pres (ij 
Inc., publisher of Albany Knickerboeu 


News (Gannett Newspaper; see WEN, 


Elmira, 


WMBO, Auburn—Licensed to Auburn Pa 
lishing Co., publisher of Auburn Citimiy 


IN, 





Licensed 
Inc. ; 


a. X.) 


Advertiser. 


WBTA, 


WBEN, Buffalo—Licensed to WBEN Ix 
stock owned by same ownership as Jif 


Batavia — Licensed to 
Broadcasting Corp.; 36% of stock om# 
by Edmund R. Gamble, publisher of 8) 
Farm Family Journal. a monthly. 


falo Evening News. 


WEBR, Buffalo—Licensed to WEBR lf) 
stock owned by same ownership as iY 


falo Eve 


WENY, Elmira—Licensed to Elmira %& 
Gazette Inc., publisher of Elmira Sef 
Gazette and Elmira Advertiser, affli®]) 
with Frank E. Gannett Newspape 
Rochester Times-Union and Democrt# 
Chronicle, Albany Knickerbocker Net 
Utica Observer-Dispatch and Press, N 
burgh News, Beacon News, Ithaca Jw 
nal, Olean Times-Herald (minority), % 
densburg Journal, 
Saratoga Springs Saratogian and M 
sena Observer, all in New York St 
Hartford 
( 


N. J.) 


ning News. 


(Conn.) 
Courier-News, 


Commercial-News. 


WGNY, Newburgh—Licensed to 
keepsie (N. Y.) C 


(Ta.) 
Collins 


and Post, 


WEVD, New York City—Licensed to # 
Memorial Radio Fund Inc.; among ® 
operative backers 


Jewish 


Press-Citizen, h 
Scioto Gazette and News-Advertiser, 
Express-Courier, 
enne Wyoming State Tribune and 
ing Eagle, Salinas (Cal.) Index-Jow 
Reno Gazette, 
Journal and Wyoming Stockman-Fa 
(See also KDON, Monterey, Cal. ® 
KFBC, Cheyenne, Wyo.). 


(Colo.) 


are 
Daily Forward; 


Pepperday, preside! 


Scripps - Hows 


A. J. Crawig 
and Harold Miller, # 
Hawkins are ownes 
Enterprise, a weekly i¢ 
Pecos, en.) 


NEW YORK 


WABY, Albany 
Broadcasting Co. 
owned by the Press Co. Inc., published 
the Knickerbocker News (Gannett New 

see WENY, Elmira, N. Y). 
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York City—Licensed to Hearst 
Te ine; interlocking ownership with 
» York Journal-American, New York 
a. Albany Times-Union, Boston 
aaa and American and Sunday Adver- 
_ Baltimore News-Post and Sunday 
America®, Pittsburgh Sun-Telegraph, 

Herald-American, Milwaukee 


icago oo Oe 4 
cnine sentinel, Detroit Times, San Fran- 


: Examiner and Call-Bulletin, Oak- 
food Post-Enquirer, Los Angeles Ex- 
Herald-Express, San An- 


aminer and 


tonio Light, Seattle Post-Intelligencer. 














ntral §, 
ied by 
ln Neb 
‘iNncoln Sy 






















World p 
aha W, 






































amento } 
all in 
ers), 




































































WHE 


WwWNY, 


WHLD, Niagara Falls — Licensed to Ni- 


alls Gazette Publishing Co., pub- 
Niagara Falls Gazette. 


y , Olean—Licensed to Olean Broad- 
. Co. Inc.; 100% of stock owned 
by Olean Times-Herald Corp., publisher 
of Olean Times-Herald (part-owned by 
Gannett Newspapers; see WENY, EI- 
mira, ). 

WKIP, Poughkeepsie—Licensed to Pough- 
sole Broadcasting Corp.; Richard E. 
Coon, business manager of Poughkeepsie 
Fagle-News and Star, 70% stockholder ; 
Mrs. Blanche J. Parks, 16%. Newspaper 
company (Speidel) does not own any 
stock in station. 


C, Rochester — Licensed to WHEC 
Inc. ; 60% of stock owned by the Gannett 
Co. Inc., publisher of Rochester Democrat 
& Chronicle and Rochester Times-Union. 
(Gannett Newspapers; see WENY, EI- 
mira, N. ) 


agara F 
lishers of 









Watertown—Licensed to The 
Brockway Co.; controlled by Harold B. 
Johnson, publisher of Watertown Times. 


WFAS, White Plains—Licensed to West- 


3° Howayj 


to Cark 
hip cons 
. Crawie 
Miller, 
> ownen / 
weekly jg 


chester Broadcasting Corp.; controlled by 
Valentine E. and J. Noel Macy, pub- 
lisher of Yonkers Herald-Statesman, 
Tarrytown News, Port Chester Item, 
Ossining Citizen-Register, Mt. Vernon 
Argus, New Rochelle Standard-Star, 
Mamaroneck Times, all in New York. 


NORTH CAROLINA 


WWNC, Asheville—Licensed to Asheville 
Citizen-Times Inc., publisher of Asheville 
Citizen and Times. 


WDNC, Durham—Licensed to Durham Ra- 
dio Corp.; 100% owned by Durham Her- 
ald Co., publisher of Durham Morning 
Herald and Sun. 


| WGBR, Goldsboro—Licensed to Eastern 
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Carolina Broadcasting Co.; 30 out of 200 
shares of stock owned by Talbot Patrick, 
publisher of Goldsboro News-Argus and 
director of Concord (N. C.) Tribune; 27 
shares owned by P. M. Patrick, secretary 
and director of Goldsboro News-Argus. 


WHKY, Hickory — Licensed to Catawba 
Valley Bestg. Co.; 16.8% of stock owned 
by Lester C. Gifford, publisher of Hick- 
ory Daily Record. 


WSTP, Salisbury—Licensed to Piedmont 
Broadcasting Co.; 32.56% of stock owned 
by J. F. Hurley Jr., publisher of Salis- 
bury Post. 


WSJS, Winston-Salem—Licensed to Pied- 
mont Publishing Co., publisher of Win- 
a Journal and Twin City Sen- 
tinel. 


NORTH DAKOTA 


WDAY, Fargo—Licensed to WDAY Inc.; 

44.44% of stock owned by stockholders 
of Forum Publishing Co., publisher of 
Fargo Forum; 33.34% of stock owned by 
E. C. Reineke; 22.22% of stock owned 
by C. H. Reineke. 


OHIO 


WICA, Ashtabula — Licensed to WICA 
Inc.; 94% of stock owned by C. A. 
Rowley, publisher of the Ashtabula Star- 
eacon, Geneva Free Press, Painesville 
Telegraph, Conneaut News-Herald, all 
Ohio dailies. 


WHBC, Canton—Licensed to Ohio Broad- 
casting Co., subsidiary of Brush-Moore 
Newspapers Inc., publisher of Canton 
Repository, Steubenville | Herald-Star, 

arion Star, East Liverpool Review, 

Portsmouth Times and Salem News, all 
in Ohio; Salisbury (Md.) Times. 


WCPO, Cincinnati—Licensed to Scripps- 
Howard Radio Inc.; 100% owned by E. 

_ Scripps Co., chief stockholders in 
Scripps-Howard Newspapers, publishers 
of Cincinnati Post, New York World- 
Telegram, Cleveland Press, Pittsburgh 
Press, Columbus Citizen, San Francisco 
News, Washington News, Indianapolis 
Times, Knoxville News-Sentinel, Memphis 
Press-Scimitar, Memphis Commercial Ap- 
peal, Birmingham Post, Houston Press, 
Fort Worth Press, El Paso Herald-Post, 
Albuquerque Tribune, Covington (Ky.) 
Post, Denver Rocky Mountain News, 
Evansville (Ind.) Press. 







WKRC, Cincinnati—Li 
Times-Star. 


WHK, Cleveland— Licensed to United 
Broadcasting Co.; 756 6/24 out of 1,000 
shares, owned by Plain Dealer Publishing 
Co., publisher of Cleveland Plain Dealer 
and chief owner of Cleveland News; 
243 18/24 shares owned by Monroe F. and 
Ruth Rubin. 


WCLE, Cleveland— Licensed to United 
Broadcasting Co.; 100% of stock held by 
U. B. Company. (See WHK, Cleveland.) 


WBNS, Columbus—Licensed to WBNS 
Inc.; 28% of stock held by Edgar T. 
Wolfe, publisher of Ohio State Journal; 
24% by Richard S. Wolfe, officer and 
director of Ohio State Journal and of 
Columbus Dispatch; 24% by Preston 
Wolfe, director of Columbus Dispatch; 
24% by Robert Wolfe. 


WHKC, Columbus—Licensed to United 
Broadcasting Co.; same ownership as 
Cleveland Plain Dealer. 


WHIO, Dayton—Licensed to Miami Valley 
Broadcasting Corp.; same ownership as 
Dayton Daily News, Springfield (0O.) 
News, Springfield (O.) Sun, Miami Daily 
News and Atlanta Journal (James M. 
Cox). 


d to Ci 





WING, Dayton—Licensed to WSMK Inc. ; 
controlled by Charles Sawyer, Cincinnati 
attorney, owner of Lancaster (O.) Eagle- 
Gazette (see also WIZE, Springfield). 


WPAY, Portsmouth—Licensed to Vee Bee 


Corp.; 50% owned by Brush-Moore 
Newspapers, publishers of Portsmouth 
Times; 50% by Chester A. Thompson, 
Cleveland (under option to be sold to 
Brush-Moore). 
WIZE, Springfield—Licensed to Voice of 


Springfield, Inc. ; controlling stock owned 
by Charles Sawyer, Cincinnati attorney, 
owner of Lancaster (O.) Eagle-Gazette 
(see also WING, Dayton). 


WKBN, Youngstown—Licensed to WKBN 
Broadcasting Corp.; 40.5% of stock 
owned by Plain Dealer Publishing Co., 
publisher of Cleveland Plain Dealer and 
chief owner of Cleveland News; 45.8% 
owned by W. P. Williamson Jr., manager 
of WKBN; 13.5% by W. P. Williamson. 


WFMJ, Youngstown—Licensed to William 
F. Maag Jr., publisher of Youngstown 
Vindicator. 


OKLAHOMA 


KVSO, Ardmore—Licensed to Ardmoreite 
Publishing Co. Inc., publisher of Ard- 
more Daily Ardmoreite. 


KCRC, Enid—Licensed to Enid Radiophone 
Co.; all stock owned by same interests 
owning Enid Publishing Co., publisher of 
Enid News and Enid Eagle. 


KBIX, Muskogee—Licensed to Oklahoma 
Press Publishing Co., publisher of Musko- 
gee Daily Phoeniz and Muskogee Times- 
Democrat (Interlocking ownership with 
Springfield (Mo.) News and Press). 


KTOK, Oklahoma City—Licensed to Okla- 


homa Broadcasting Co. Inc.; 66% of 
stock owned by Harold V. Hough, cir- 
culation manager, 16-2/3% by J. M. 
North, editor, and 16-2/3% by B. > 


Honea, business manager, of Fort Worth 
(Tex.) Star-Telegram. 


WKY, Oklahoma City—Licensed to WKY 
Radiophone Co.; same stock owners as 
Oklahoma Publishing Co., publisher of 
Oklahoma City Oklahoman, Oklahoma 
City Times and The Farmer Stockman. 


KGFF, Shawnee—Licensed to KGFF Broad- 
casting Co. Inc.; controlling stock in- 
terest (94%) owned by Stauffer Pub- 
lication Co., Arkansas City, Ark., pub- 
lisher of Shawnee Morning News and 
Shawnee Evening Star; same _ concern 
also owns or controls Grand Island 
(Neb.) Independent, Arkansas’ City 
(Kan.) Traveler, Maryville (Mo.) Forum, 
Pittsburg (Kan.) Headlight & Sun; cor- 
porately affiliated with same group is 


Topeka (Kan.) State Journal and Santa 
Fe New Mexican. 

KOME, Tulsa—Licensed to Oil Capitol 
Sales Corp.; Dexter Moss, publisher of 
Tulsa Daily Legal News, is 20% stock- 
holder. 

OREGON 
KWIL, Albany—Licensed to Central Wil- 


lamette Broadcasting Co. ; all stock owned 
by W. J. Jackson and R. R. Cromise, 
co-publishers of Albany Democrat-Herald. 


KAST, Astoria—Licensed to Astoria Broad- 
casting Co. ; 37% of stock owned by M. R. 
Chessman, publisher of Astoria Astorian- 
Budget; 24% owned by E. B. Aldrich, 


publisher of the Pendelton East Ore- 
gonian; 29% by Dorothy Engle, Port- 
land, Ore. 





KBND, Bend—Licensed to Bend Bulletin. 


KUIN, Grants Pass—Licensed to Southern 
Oregon Bestg. Co.; 50% of stock owned 
by A. Voorhies, publisher of Grants 
Pass Courier; 50% by Red Wood Bestg. 
Co., operator of KIEM, Eureka, Cal., in 
which Eureka Humboldt Times owns 20% 
¢  / and Eureka Humboldt Standard 
0.8%. 


KOOS, Marshfield—Licensed to Sheldon F. 
Sackett, publisher of Coos Bay Times, 
Marshfiel 


KALE, Portland—Licensed to KALE Inc. ; 
33 1/3% of stock owned by Portland 
Oregon Journal; 33 1/3% by C. W. My- 
ers; 33 1/3% by C. R. Hunt. 


KEX, Portland—Licensed to Oregonian 
Publishing Co., publisher of Portland 
Oregonian. 


KGW, Portland—Licensed to Oregonian 
Publishing Co., publisher of Portland 
Oregonian. 


KOIN, Portland—Licensed to KOIN Inc.; 
25% of stock owned by Portland Oregon 
Journal, 524%2% owned by C. W. Myers; 
22%% owned by C. R. Hunt. 


KRNR, Roseburg—Licensed to The News- 
Review Co., publishers of Roseburg 
News-Review and Klamath Falls (Ore.) 
Herald-News; same interests also own 
20% interest in Medford (Ore.) Mail- 
Tribune. 


PENNSYLVANIA 


WSAN, Allentown — Licensed to Lehigh 
Valley Broadcasting Co.; 65% of 
stock owned by Allentown Call Publish- 
ing Co., publisher of Allentown Call and 
owner of Allentown Chronicle-News. 


WCED, DuBois—Licensed to Tri-County 
Broadcasting Co. ; same ownership as Du- 
Bois Courier and Express. 


WEST, Easton— Licensed to Associated 
Broadcasters Inc.; same ownership as 
Lancaster (Pa.) New Era and Lancaster 
Intelligencer - Journal (Mason-Dixon 
Group). 


WHP, Harrisburg — Licensed to WHP 
Inc. ; 74.6% of stock owned by Telegraph 
Printing Co., publisher of Harrisburg 
tied 11.4% owned by Sam Pick- 
ard. 


WKBO, Harrisburg—Licensed to Keystone 
Broadcasting Corp.; 75% of stock owned 
by J. H. and John F. Steinman, publish- 
ers of Lancaster New Era and Intelli- 
gencer-Journal (Mason-Dixon Group). 


WAZL, Hazelton—Licensed to Hazelton 
Broadcasting Service Inc.; same owner- 
ship as Lancaster (Pa.) New Era and 
Lancaster Intelligencer-Journal (Mason- 
Dixon Group). 


WJAC, Johnstown—Licensed to WJAC 
Inc. ; 100% owned by Johnstown Tribune 
Publishing Co., publisher of Johnstown 
Tribune and Democrat. 


WGAL, Lancaster—Licensed to WGAL 
Inc.; same ownership as Lancaster New 
Era and Lancaster Intelligencer-Journal 
(Mason-Dixon Group). 


WMRF, Lewistown—Licensed to Lewis- 
town Broadcasting Co.; 33-1/3% of stock 
owned by the Sentinel Co., publisher of 
Lewistown Sentinel. 


WHAT, Philadelphia—Licensed to Phila- 
delphia Record Co., publisher of Phila- 
delphia Record; same ownership as Cam- 
den (N. J.) Courier and Post. 


WCAE, Pittsburgh—Licensed to WCAE 
Inc. ; same ownership as Pittsburgh Sun- 


Telegraph (Hearst Radio Inc.; see 
WINS, New York). 
WWSW, Pittsburgh— Licensed to P-G 


Publishing Co. (Paul Block, president), 
publisher of the Pittsburgh Post-Gazette. 
Same ownership as Toledo Blade. 


WQAN, Scranton—Licensed to the Scran- 
ton Times. (Operates non-commercially) 


WPIC, Sharon—Licensed to Sharon Herald 
Broadcasting Corp.; same stockholders 
as Sharon Herald. 


WKOK, Sunbury—Licensed to Sunbury 
Broadcasting Corp.; 374%% of stock each 
owned by H. H. Haddon and B. A. Beck, 
chief owners of Sunbury Item; 25% by 
George W. Beck. 


WRAK, Williamsport—Licensed to WRAK 
Inc.; 66 2/3% of stock owned by Sun 
Gazette Co., publisher of Williamsport 
Gazette & Bulletin and Williamsport 
Sun; 33 1/3% owned by R. T. S. Steele. 


WORK, York—Licensed to York Broadcast- 
ing Co.: same ownership as Lancaster 
(Pa.) New Era and Lancaster Intelli- 
gencer-Journal (Mason-Dixon Group). 


SOUTH CAROLINA 


WAIM, Anderson—Licensed to Wilton E. 
Hall, publisher of Anderson Independent 
and Anderson Mail. 


WTMA, Charleston—Licensed to Atlantic 
Coast Broadcasting Co.; same ownership 
as Charleston News & Courier and 
Charleston Post. 


WFBC, Greenville—Licensed to Greenville 
News-Piedmont Co., publisher of Green- 
ville News and Greenville Piedmont. 


SOUTH DAKOTA 


WNAX, Yankton—Licensed to WNAX 
Broadcasting Co.; controlled by Gardner 
Cowles Jr., executive editor of the Des 
Moines Register & Tribune (see WMT, 
Cedar Rapids, Ia.). 


TENNESSEE 


WOPI, Bristol — Licensed to Radiophone 
Broadcasting Station WOPI, Inc.; 50% 
owned by C. J. Harkrader, publisher of 
Bristol Herald-Courier and News Bulle- 
tin. 


WTJS, Jackson—Licensed to Sun Publish- 
ing Co. Inc., publisher of Jackson Sun. 


WKPT, Kingsport—Licensed to Kingsport 
Broadcasting Co., C. P. Edwards, Jr., 
president of Kingsport Publishing Co., 
publisher of Kingsport Times, 30% stock- 
holder. 


WNOX, Knoxville—Licensed to Scripps- 
Howard Radio Inc., subsidiary of E. W. 
Scripps Co., chief stockholder in Scripps- 
Howard Newspapers (Knozville News- 
Sentinel etc., see WCPO, Cincinnati). 


WMC, Memphis—Licensed to Memphis 
Publishing Co., publisher of Memphis 
Commercial Appeal. a Scripps-Howard 


newspaper (see WCPO, Cincinnati). 


WMPS, Memphis—Licensed to Memphis 
Broadcasting Co.; interlocking ownership 
with Memphis Press-Scimitar and Mem- 
phis Commercial Appeal, Scripps-Howard 
Newspapers (see WCPO, Cincinnati). 


TEXAS 


KRBC, Abilene — Licensed to Reporter 
Broadcasting Co. ; 56% of stock owned by 
M. Bernard Hanks, director and a prin- 
cipal stockholder in Abilene Reporter, 
Abilene News, Big Spring Herald, Paris 
News, Corpus Christi Caller-Times, Deni- 
son Herald, all in Texas; 10% owned by 
Houston Harte, director and a principal 
stockholder in San Angelo Standard, San 
Angelo Times, Big Spring Herald, Paris 
News, Corpus Christi Caller-Times, Mar- 
shall News-Messenger, Denison Herald, 
20% owned by George S. Anderson, sec- 
retary of Reporter Publishing Co. 


KGNC, Amarillo Licensed to Plains 
Broadcasting Co.; 80% of stock owned 
by Globe News Publishing Co. Inc., pub- 
lisher of Amarillo Globe and News; 10% 
owned by Globe-News employes pool; 
6% by O. L. Taylor; 3% by Wesley 
Izzard; 1% by De Witt Landis. Same 
interests also control Lubbock Avalanche, 
Lubbock Journal, Midland Reporter- 
Telegram, Dalhart Texan, Shamrock 
Texan, Childress Indez, all in Texas, and 
Atchison (Kan.) Globe and Falls City 
(Neb.) Journal. 


KNOW, Austin — Licensed to Frontier 
Broadcasting Co. Inc.; 50% of stock 
owned by E. S. Fentress, half owner of 
Austin American and Statesman, half 
owner and publisher of Waco News- 
Tribune and Times-Herald, one-third 
owner of Wichita Falls Record-News and 
Times. half owner of Texarkana Gazette 
and News; also interested in Port Arthur 
News. 


KFDM, Beaumont—Licensed to Beaumont 
Broadcasting Corp.; 25% owned by the 
Beaumont Enterprise and Journal. 


KRIC, Beaumont—Licensed to KRIC Inc. ; 
40% of stock owned by Mrs. J. L. Mapes, 
chief owner of Beaumont Enterprise and 
Journal; 30% by E. C. Davis, general 
manager of the newspapers; 30% by 
Alfred Jones, editor. 


KBST, Big Spring—Licensed to Big Spring 
Herald Broadcasting Co.; 30% of stock 
owned by M. Bernard Hanks (see KRBC, 
Abilene) ; 30% owned by Howard Barrett, 
vice-president of KRBC and manager of 


KBST; 20% owned by Houston Harte 
(see KRBC); 20% by Bonnie Davis, 
housewife. 


KEEW, Brownsville — Licensed to Eagle 
Broadcasting Co.; controlled by E. E. 
publisher Corpus Christi 


Wilson, of 


Chronicle. 
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KRIS, Corpus Christi—Licensed to Gulf 
Coast Broadcasting Co.; 40% owned by 
W. G. Kinsolving, publisher of Corpus 
Christi Caller-Times (deceased) and 50% 
by Tilford Jones, Houston; directors 
include Houston Harte, San Angelo 
Standard-Times and M. Bernard Hanks, 
Abilene Reporter-News (see KRBC, Abi- 
lene). 


KRLD, Dallas—Licensed to KRLD Radio 
Corp. ; subsidiary of Times-Herald Print- 
ing Co., publisher of Dallas Times-Her- 
ald. 


WFAA, Dallas—Licensed to A. H. Belo 
Corp., publisher of Dallas News and 
Dallas Journal. 


KROD, El Paso—Licensed to D. D. Rod- 
erick, publisher of El Paso Times. 





KGKO, Fort Worth—Licensed to KGKO 
Broadcasting Co.; 50% owned by Amon 
Carter, publisher of Fort Worth Star- 
Telegram, and 50% by A. H. Belo Corp., 
publisher of Dallas News. 


WBAP, Fort Worth—Licensed to Carter 


Publications Inc., publisher of Fort 
Worth Star-Telegram. 
KPRC, Houston—Licensed to Houston 


Printing Co., publisher of Houston Post; 
85.13% of stock owned by Houston 
Printing Co.; 13.49% owned by Fidelity 
Securities Co. 


KTRH, Houston—Licensed to KTRH 
Broadcasting Co., subsidiary of Houston 
Chronicle Publishing Co., publisher of 
Houston Chronicle. 


KOCA. Kilgore—Licensed to Oil Capitol 
Broadcasting Ass’n.; 20% owned by Tom 
E. Foster, editor of Kilgore Daily News. 


KFYO, Lubbock—Licensed to Plains Radio 
Broadcasting Co. ; 80% of stock owned by 
Globe-News Publishing Co., publisher 
of Lubbock Avalanche and News (see 
KGNC, Amarillo). 


KPDN, Pampa—Licensed to R. C. Hoiles, 
publisher of Pampa Daily News, Santa 
Ana (Cal.) Register, Clovis (N. M.) 
News-Journal, and Bucyrus (O.) Tele- 
graph-Forum, 

KPLT, Paris—Licensed to North Texas 
Broadcasting Co.; 50.13% of stock owned 
by A. G. Mayse, publisher of Paris News, 
and his daughter; 24.93% owned by M. 
B. Hanks, Abilene; 24.98% owned by 
Houston Harte, San Angelo (see KRBC, 
Abilene). 

KIUN, Pecos—Licensed to Jack W. Hawk- 
ins and Barney H. Hubbs, publishers of 
Pecos Enterprise, weekly. (See also 
KAVE, Carlsbad, N. M.) 

KGKL, San Angelo—Licensed to KGKL 
Inc.; 38% of stock owned by Houston 
Harte, publisher of San Angelo Standard 
and San Angelo Times (see KRBC, Abi- 
lene) ; 33% by Herbert O. Taylor, busi- 
ness manager of the newspapers; re- 
mainder of stock variously held locally. 

KTSA, San Antonio—Licensed to Sunshine 
Broadcasting Co.; 74% of stock under 
same ownership as KGNC, Amarillo; 
KFYO, Lubbock; KRGV. Weslaco. 

KRRV, Sherman—Licensed to Red River 
Valley Broadcasting Corp.; 30% of stock 
owned by G. I. Wilcox, publisher of Sher- 
man Democrat; 10% owned by George 
H. Wilcox, general manager of Sherman 
Democrat; 10% owned by J. Newell 
Johnston, managing editor of Sherman 
Democrat; 16% owned by L. M. Sepaugh 
Shreveport; 17% owned by R. M. Dean, 
Shreveport; 17% owned by T. B. Lan- 
ford, Shreveport. 

KXOX, Sweetwater—Licensed to Sweet- 
water Radio Inc.; 37% shares each (out 
of 125 authorized) owned by George and 
Russell Bennitt, co-publishers of Sweet- 
water Reporter. 


KTEM, Temple—Licensed to Bell Broad- 
easting Co.; 10% of stock owned by 
Walter R. Humphrey, publisher of Tem- 
ple Telegram; 85% owned by Ruth May- 
born, Temple Telegram; 5% owned by 
J. C. Mitchell, Temple. 





KNEW IT! 
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John H. Perry Associates 


Branch Offices: Philadelphia 





“PENSACOLA” 


meaning PLENTY in Indian 


Today PENSACOLA means 
“PLENTY?” in any language, 
particularly to WCOA 


As the Indians would say: 
‘“‘PensaCola is the $pot.” 


WCOA 
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NBC Red and Blue e 1370 Ke. 


310 E. 45th St., New York City 
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KCMC, Texarkana—See Arkansas. 


WACO, Waco—Licensed to Frontier Broad- 
casting Co.; same ownership as KNOW, 
Austin, Tex. 


KRGV, Weslaco—Licensed to KRGV, Inc. ; 
one-third of stock each held by O. L. 
Taylor and Gene Hawe (see KGNC, 
Amarillo, and KFYO, Lubbock) and T. 
E. Snowden, Atchison, Kan. 


KVWC, Vernon—Licensed to Northwestern 
Broadcasting Co., of which R. H. Nichols, 
publisher of the Vernon Daily Record is 
one-third partner. 


UTAH 


KLO, Ogden—Licensed to Interstate Broad- 
casting Corp.; 65.43% of stock owned by 
A. Glassman, publisher of Ogden 
Standard-Examiner. 


KSL, Salt Lake City—Licensed to Radio 
Service Corp. of Utah; 19.55% of stock 
owned by John F. Fitzpatrick, publisher 
of Salt Lake Tribune and Salt Lake Tele- 
gram; 50.05% held by presiding bishop 
of Latter Day Saints Church; remainder 
of stock variously held. 


VERMONT 


WCAX, Burlington—Licensed to Vermont 
Broadcasting Corp.; same ownership as 
Burlington Daily News. 


VIRGINIA 


WMVA, Martinsville—Licensed to Mar- 
tinsville Broadcasting Co. ; 50% owned by 
William C. Barnes, publisher of Martins- 
ville Bulletin. 


WGH, Newport News—Licensed to Hamp- 
ton Roads Broadcasting Co.; 66% of 
stock owned by Daily Press Inc.; pub- 
lisher of Newport News Daily Press and 
Times-Herald. 


WTAR, Norfolk—Licensed to WTAR Ra- 
dio Corp.; subsidiary of Norfolk News- 
papers Inc., publisher of Norfolk Ledger- 
Dispatch and Norfolk Virginia-Pilot; 
same interests control Richmond Times- 
Dispatch. 


WPID, Petersburg — Licensed to Peters- 
burg Newspaper Corp., publisher of 
Petersburg Progress-Index (interlocking 


stock ownership with WTAR and 
WRNL). 
WRNL, Richmond—Licensed to Richmond 


Radio Corp.; 60% owned by John Stew- 
art Bryan, publisher of Richmond News- 
Leader; 20% by Tennant Bryan, Rich- 
mond News-Leader; 20% by Douglas S. 
Freeman, editor, Richmond News-Leader. 
(Same interests also stockholders’ in 
Richmond Newspapers, Inc., operating 
Richmond News-Leader.) 


WDBJ, Roanoke—Licensed to Times-World 
Corp., publisher of Roanoke Times and 
Roanoke World-News. 


WSLS, Roanoke—Licensed to Roanoke 
Broadcasting Corp.; 40% owned by J. 
P. Fishburn, Jr., publisher of Roanoke 
Times and World-News (see WDBJ, 
Roanoke). 


WASHINGTON 


KWLK, Longview—Licensed to Twin City 
Broadcasting Corp.; 25% of stock owned 
by John McClelland, publisher of Long- 
view Daily News. 


KVAN, Vancouver—Licensed to Vancouver 


Radio Corp.; controlled by Sheldon F. 
Sackett, publisher of Marshfield (Ore.) 
Coos Bay Times and owner of KOOS, 
Marshfield. 


WEST VIRGINIA 


WJLS, Beckley—Licensed to Joe L. Smith 
Jr. Mr. Smith and brother each holds 10 
out of 1,925 shares of stock in Beckley 
Newspaper Corp., publisher of Beckley 
Post-Herald and Beckley Raleigh Register. 


WHIS, Bluefield—Licensed to Daily Tele- 
graph Printing Co., publisher of Blue- 
field Daily Telegraph and Bluefield Sun- 
set News. 


WSAZ, Huntington—Licensed to WSAZ 
Inc. ; 52% of stock owned by Huntington 
Publishing Co., publisher of Huntington 
Advertiser and Huntington Herald-Dis- 
patch; 48% owned by John A. Kennedy. 


BROADCASTING « Broadcast Advertisit 


cFAC, Calgary, 
Herald. 


cJcd, Calgary, 
Albertan. 


WKWK, Wheeling — Licensed to 
munity Broadcasting Inc. ; majority 
owned by Joe L. Smith Jr. (see Wh 
Beckley, W. Va.) 


WLOG, Logan—Licensed to Clareng 


Frey, publisher of Logan Banner 
Robert O. Greever, Merrill Coa] 


nJCA, Edmonto 
on Journ 


Halifax, 
Inc., partners. -—_.. of Hal 
WAJR, Morgantown—Licensed + 
Virginia Radio Corp.; same Bt, cKCH, Hull, | 
as Morgantown Dominion New Ottawa. 


Post, Martinsburg News (weekly) \ 

Martinsville Wetzel Republican (aa cFJC, Kamloop 

Grafton News (weekly) and Mannix loops Sentine 

Times (weekly), all in West Vipy CJKL, Kirkland 
terlocking con 
Press. 


WISCONSIN 


WEAU, Eau Claire—Licensed to Cans 
Broadcasting Co.; 24 1/3% of y 
owned by Eau Claire Press (Co, , 
lisher of Eau Claire Telegram ani} 
Claire Leader; 40% owned by Blin) 
Murphy, wife of publisher of Sys» 
(Wis.) Telegram; 18 2/3% own 
Walter C. Bridges, manager of Wp 
Duluth, Minn.; 14 1/3% owned by 


cKWS, Kings 
Allied Broad: 
with the Ki 


CFPL, Londor 
Free Press. 


CKCW, Monctc 
ton Broadcas 


gan Murphy, publisher of Superior 1 “ay 

gram. Co., publish 
KFIZ, Fond du Lac—Licensed to Reps Journal and 

Printing Co., publisher of Fond ¢& | ; 

Commonwealth Reporter. ; —. a 
WCLO, Janesville—Licensed to (Gay 

Printing Co., publisher of Janesville jg — 

Gazette. : 
WKBH, LaCrosse — Licensed to Wy os = 

Inc.; minority stock interest hej 

LaCrosse Tribune and Leader-Pregs | CFCH, Nort 


Syndicate) ; majority stock ownd 
Harry Dahl, president of G. Hei 
Co., automobile agency. 


WIBA, Madison — Licensed to Beg 
Broadcasting Co. Inc.; 66 2/3% of sw 
owned by Capital Times Co. Ine, ) 
lisher of Madison Capital-Times; «# 
stockholders and directors include of 
of Wisconsin State Journal Publis 
Co., publisher of Wisconsin ‘State inf 
nal, Madison (Lee Syndicate). Ee 


porate) wit 
















FOLLOW! 
the Exec 


President 
WISN, Milwaukee — Licensed to Ha! Vee 
Radio Inc.; affiliated with Milwak establish 
Sentinel and Milwaukee News, Has ship and 


newspapers (see WINS, New York), 
WTMJ, Milwaukee—Licensed to The Jon 
nal Co., publisher of Milwaukee Jound 
WRJN, Racine—Licensed to Racine Bre 
casting Corp.; 69% of stock ownei } 


and duties 

By virti 
in me by 
statutes © 


Frank §S. Starbuck, publisher of Rati particular 
Journal-Times; 30% owned by H § II of th 
Mann, general manager of Racine Jo I 9 


nal-Times. 


WJMC, Rice Lake—Licensed to Walter! 


Public La 
session, a 


McGenty, publisher of the  montif ee oe 
Stock & Dairy Farmer, Duluth, Mm ~ safet, 
raer aS 

WHBL, Sheboygan—Licensed to Pr _— 2 
Publishing Co., publisier of Shebows 1. The 
Press; 26.56% of stock owned by (.! the Offic 


Broughton, publisher of Sheboygan Pru 
36.72% owned by E. R. Bowler, Shemp 
gan attorney; 36.72% owned by iit 


head of v 
Censorsh 


Mrs. M. A. Werner, Sheboygan. cs hi 
si sorship s 
WFHR, Wisconsin Rapids—Licensed yp SPST 
Wm. F. Huffman, publisher of Wiseh in his 
sin Rapids Tribune. munieati 
or othe! 
WYOMING 


passing 
KFBC, Cheyenne—Licensed to Frog and any 
Bestg. Co. ; 26% of stock owned by (ef 


enne Newspapers, Inc., publishers of ® \ may be 
Wyoming Eagle and the Wyoming S# other 1 
Tribune & Leader (Speidel Newspape® touchin 
see also KDON, Monterey, Cal. : ins 
WGNY, Newburgh, N. Y.). e ritory < 
bound 
HAWAII country 
KGMB, Honolulu—Licensed to Hawai rules al 
Broadcasting System Ltd. ; 24% of st dent sh 
held by Honolulu Star-Bulletin; 55% ce 
Pacific Theatres & Supply Co. Ltd.; 2 seribe. 
by Zion Securities Corp. and rej 
KGU, Honolulu—Owned by _ stockholiet provisi 
in Honolulu Advertiser. be a co 


KHBC, Hilo—Licensed to Hawaiian Br 
casting System Ltd.; same ownership 
KGMB, Honolulu. 


powers 
sorshiy 


KTOH, Lihue—Licensed to Garden Ci scope 
Publishing Co. Ltd., publisher of Garé all foi 
Island and Filipino News. 

as ma 
ALASKA cluded 

KFAR, Fairbanks—Licensed to Midni¢! 2. ¥ 
Sun Broadcasting Co.; 224 of 250 sh Censo: 
owned by A. E. Lathrop, Alaska ind? ; 
trialist, who also publishes the Fairbe shall | 


News Miner. 


BR 
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Canada’s Newspaper Owned Stations 








cFAC, Calgary, Alta.—Owned by Calgary 
Herald. 


cJcJ, Calgary, Alta.—Owned by Calgary 
Albertan. 


cJCA, Benenten, Alta.—Owned by Ed- 


monton Journ 


CHNS, Halifax, N. S.—Owned by pub- 
lishers of Halifax Herald and Mail. 


CKCH, Hull, Que—Owned by LeDroit, 


Ottawa. 
CFJC, Kamloops, B. C.—Owned by Kam- 
loops Sentinel. 


CJKL, Kirkland Lake, Ont.—Affiliated (in- 
terlocking control) with Timmins, (Ont.) 
Press. 

Ont. — Licensed to 


Co., in conjunction 
Whig-Standard. 


CKWS, Kingston, 
Allied Broadcasting 
with the Kingston 

CFPL, London, Ont.—Owned by London 
Free Press. 

CKCW, Moncton, N. B.—Licensed to Monc- 
ton Broadcasting Co. Ltd. Stock partially 
held by Moncton Transcript, Moncton 
Times and New Brunswick Publishing 
Co., publisher of St. John Telegraph- 
Journal and Times-Globe. 


CKAC, Montreal—Owned by Montreal La 
Presse. 


CHLP, Montreal—Owned by Montreal La 
Patrie. 

CKLN, Nelson, B. C.—Licensed to Nelson 
Daily News. 


CFCH, North Bay, Ont.—Affiliated (cor- 
porate) with Timmins (Ont.) Press. 


CFOS, Owen Sound, Ont.—Licensed to 
Owen Sound Sun-Times. 


CHEX, Peterborough, Ont.- 
Peterborough Examiner. 
CKCK and CJRM, Regina, Sask.—Afiili- 
ated (interlocking ownership) with Vic- 
tor Sifton newspapers: Regina Leader- 


Post, Winnipeg Free Press and Saska- 
toon Star-Phoeniz. 


CKRN, Rouyn, 


-CP issued to 


Que.—Same control as 


Timmins (Ont.) Press (CKGB, Tim- 
mins). 
CHLT, Sherbrooke, Que. — Licensed to 


Sherbrooke La Tribune, French language 
daily. 


CHSJ, St. 
John 
Globe. 


CKSO, Sudbury, Ont.—Licensed to Sudbury 
Star. 


John, N. B.—Controlled by St. 
Telegraph-Journal and Times- 


CHLN, Three Rivers, 
La Nouvelliste, 


CKGB, Timmins, Ont.—Affiliated (corpor- 
ate) with Timmins Press. 


CKVD, Val d’Or, Que.—Licensed to La 
Voix d'Abitibe Compnignie Ltd.: con- 
trolled by La Voiz de Val d’Or and Star; 


Que.—Licensed to 
French language daily. 


same ownership as Timmins (Ont.) 
Press. 
CJVI, Victoria, B. C.—CP issued to the 


Victoria Colonist. 


CJRC, Winnipeg, Man.—Affiliated (inter- 
locking ownership) with Victor Sifton 
newspapers: Winnipeg Free Press, Re- 
gina Leader-Post and Saskatoon Star- 
Phoeniz. 








War Censorship Decree 








FOLLOWING is the full text of 
the Executive Order issued by 
President Roosevelt Dec. 19, 1941, 
establishing the Office of Censor- 
ship and prescribing its functions 
and duties: 

By virtue of the authority vested 
in me by the Constitution and the 
statutes of the United States, and 
particularly by section 303, Title 
III of the act of Dec. 18, 1941, 
Public Law 354, 77th Congress, 1st 
session, and deeming that the pub- 
lic safety demands it, I hereby 
order as follows: 

There is hereby established 
the Office of Censorship, at the 
head of which shall be a Director of 
Censorship. The Director of Cen- 
sorship shall cause to be censored, 
in his absolute discretion, com- 
munications by mail, cable, radio, 
or other means of transmission 
passing between the United States 
and any foreign country or which 
may be carried by any vessel or 


other means of transportation 
touching at any port, place, or Ter- 
ritory of the United States and 
bound to or from any foreign 


country, in accordance with such 
rules and regulations as the Presi- 
dent shall from time to time pre- 
scribe. The establishment of rules 
and regulations in addition to the 
provisions of this order shall not 
be a condition to the exercise of the 
powers herein granted or the cen- 
sorship by this order directed. The 
scope of this order shall include 
all foreign countries except such 
as may hereafter be expressly ex- 
— by regulation. 

2. There is 


hereby created a 
3 + 


Policy Board, which 
shall consist of the Vice-President 


of the United States, the Secre- 
tary of the Treasury, the Secre- 
tary of War, the Attorney General, 
the Postmaster General, the Sec- 
retary of the Navy, the Director of 
the Office of Government Reports, 
and the Director of the Office of 
Facts & Figures. The Postmaster 
General shall act as chairman of 
the board. The Censorship Policy 
Board shall advise the Director of 
Censorship with respect to policy 
and the coordination and integra- 
tion of the censorship herein di- 
rected. 

The Director of Censorship 
shall establish a Censorship Oper- 
ating Board, which shall consist 
of representatives of such depart- 
ments and agencies of the Govern- 
ment as the director shall specify. 
Each representative shall be des- 
ignated by the head of the de- 
partment or agency which he rep- 
resents. The Censorship Operating 
3oard shall, under the supervision 
of the director perform such du- 
ties with respect to operations as 
the director shall determine. 

4. The Director of Censorship 
is authorized to take all such meas- 
ures as may be necessary or ex- 
pedient to administer the powers 
hereby conferred, and, in addition 
to the utilization of existing person- 
nel of any department or agency 
available therefore, to employ, or 
authorize the employment of, such 


additional personnel as he may 
deem requisite. 

5. As used in this order the 
term “United States” shall be con- 
strued to include the Territories 
and possessions of the United 
States, including the Philippine 
Islands. 
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RADIO CORRESPONDENTS GALLERIES 


Of Congress (Jan. 1, 1942) 


H. R. Baukhage, President 
Fred W. Morrison, Vice President 
Albert L. Warner, Ex 

Telephone: 

Ifouse Gallery Extensions : 

Senate Gallery Extensions : 
Superintendent of House Gallery—Robert M. Menaugh 
Superintendent of Senate Gallery—D. Harold McGrath 





Fulton Lewis Jr. (acting) Secretary 
Francis W. Tully Jr., 


Officio 


National 3120 


1410 and 1411 
1263 and 1264 






Treasurer 











Network, Station or Service 





Baukhage Radio Associates 


Columbia Broadcasting System _-- 


Mutual Broadcasting System 


National Broadcasting Co. 


Transradio Press Service 


WMAL—The Evening Star Station 


Name 

Pauline Frederick 
Albert L. Warner 
John Charles Daley Jr. 
Albert N. Dennis_--_- 
Paul Glynn 
| Ann Gillis . 
James W. Hurlbut__ 
Albert C. Leitch 
Ernest D. McIver, Jr. 
Eric Sevareid 

Fulton Lewis Jr. 

Frank S. Blair Jr. 
Walter Compton 
Madeline Ensign Cronan 
James G. Crowley 
Robert Diehl 

Richard Eaton 
| Jean Hatton 

David Stick_____- 

H. R. Baukhage 

Peter Cousins 

Earl Godwim Pen 
Joan Harding 

Phillip N. Joachim 
Thomas E. Knode 
Mary Mason 

William Neel 

Ralph H. Peterson 
Bryson Rash née 
Edwin L. Rogers 

Fred Shawn 
| Carleton D. Smith 
| Rex Goad 
Fred W. Morrison. 
Gertrude V. Chestnut 
Don Cook 
| David Karr 

Robert E. Lee Moore 
John Norman 

William H. Pickens 
Macon Reed Jr. 
Dorothy C. Rockwell 
Frederic B. Tuttle 
William Enders Coyle 


Office 


343 H St. 

856 Earle Bldg. 
856 Earle Bldg. 
858 Earle Bldg. 
807 Earle Bldg. 
856 Earle Bldg. 
858 Earle Bldg. 
854 Earle Bidg. 
854 Earle Bldg. 
856 Earle Bldg. 
1627 K St. 

1627 K St. 

1627 K St. 

1627 K St. 
1627 K St. 
1627 K St. 


1627 K St. 
1627 K St. 
1627 K St 


724 14th St. 
724 14th St. 

724 14th St. 
724 14th St. 

724 14th St. 
724 '4th St. 
724 14th St. 

724 14th St. 
724 14th St. 
724 14th St. 
724 14th St. 
724 14th St. 
724 14th St. 

256 National 
1256 National 
1256 National 
1256 National Press Bldg. 
1256 Nationa! Press Bldg. 
1256 National Press Bldg. 
1256 National Press Bldg. 
1256 National Press Bldg. 
1256 National Press Bldg. 
1256 National Press Bldg. 
1256 National Press Bldg. 
438 Star Bldg. 


Press Bldg. 
Press Bldg. 
Press Bldg. 








Yankee Network (Boston) Francis W. Tully Jr. 1215 National Press Bidg. 
Associate Members as of Jan. 1, 1942 
Affiliation Name Address 
Columbia Broadcasting System__..__| Elmer Davis -~- 485 Madison Ave., N. Y. 
George Fielding Eliot___| 485 Madison Ave., N. Y. 
Matthew Gordon -_-_---| 485 Madison Ave., N. Ze 
Robert Trout —._-~~--~- 485 Madison Ave., N. Y. 
Paul W. White___._---_ .| 485 Madison Ave., N. Y. 
Robert D. Wood__-_-- 485 Madison Ave., N. Y. 
Don Lee Network John B. Hughes 1000 Van Ness Ave., San 


Mutual 


National Broadcasting Co.__~_- 


Transradio Press Service 


KMBC, Kansas City, Mo.__-- 
KTRI, Sioux City, Iowa 
KTSA, San Antonio, Tex. 
KTSM, El Paso, Tex._--- 
KWK, St. Louis, Mo. 


KYW, Philadelphia, Pa._- 
WAVE, Louisville, Ky._- 
WBT, Charlotte, N. C. 


WCKY, Cincinnati, O. 
WGAR, Cleveland, O. 
WHAS, Louisville, Ky._--- 
WIL. St. Louis, 
WINS, New York, N. Y. 


WIP. 
WJEJ, 
WJIM, 


Philadelphia, Pa.__---_-- 
Hagerstown, Md. 
Lansing, Mich._.----- 


WKAT, 
WMCA, New 


WKY, Oklahoma City, Okla. 
WLS, Chicago, Il. 


Miami Beach, Fla. 
York, N. Y. 


WLW, Cincinnati, O. 
WMBD, Peoria, Ill.__-- git 
WNBF, Binghamton, N. Y. 
WOLF, Syracuse, N. Y. 
KROD, El Paso, Tex. ft 
KOA, Denver, Col. na 
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Broadcasting System_-_- 


___| Charles 
_. Leland L. 


= ads 


..-| Julian T. 


-- Peter Grant 


Dave Driscoll es 
Raymond Gram Swing 
-| Don Goddard faisadhenbies 
H. V. Kaltenborn__-_--- 
A. A. Schechter___-- 
Lowell Thomas ‘ —— 
John W. Vandercook- 
Max Jordan 
.| Herbert Moore suas 
Dixon Stewart 
Charles Hodges 
.| Erle BH. Smith..........-. 
W. E. Warner 
Charles C. Shaw_-_---- 
J. Amador _-_- 
Chesley 


_| James A. Aull 


_-| Burt Blackwell 


William Winter - oe. 


___,Rex Davis 


Kay Halle 
William P. 
Melvin Kampe . 
Jerome J. Karpf Jr. 
Bernard Estes 

Harold J. Adonis 
Maurice C. Dreicer 
Edward R. Mayer 
Ian Ross Macfarlane 


Bryan 


._.|Howard K. Finch_-.-~-- 


Robert P. Ritter__ 
Leslie B. Bain 

Johannes Steele 

Leon Goldstein 

Robert M. Eastman_- 
Bentley__-_-_-~-- 
Ervin Lewis Sa eee 
Brooks Watson ---- 
Jack J. Hand 

Martin A. Burstein- 


_..| Alexander Kiersey 


Tor Torland - 


Francisco 
1440 Broadway, N. Y. 
1440 Broadway, N. Y. 
30 Rockef’l’r Plaza, N. Y. 
30 Rockef’!’r Plaza, N. Y. 
30 Rockef’l’r Plaza, N. Y. 
30 Rockef’l’'r Plaza, N. Y. 
30 Rockef’l’r Plaza, N. Y. 
30 Rockef’l'r Plaza, N. Y 
521 Fifth Ave., N. Y. 
521 Fifth Ave., N. Y. 
521 Fifth Ave., N. Y. 
KMBC, Kansas City 
KTRI, Sioux City 
KTSA, San Antonio 
KTSM, El Paso 
KWK, St. Louis 
KYW, Philadelphia 
WAVE, Louisville 
WBT, Charlotte 
WCKY, Cincinnati 
WGAR, Cleveland 
WHAS, Louisville 
WIL, St. < 
WINS, N. ; 

WINS, N. y. 

WINS. N. Y. 

998 Fifth Ave., N. Y. 
WIP, Philadelphia 





WJEJ, Hagerstown 
WJIM, Lansing 
WJIM. Lansing 
WKAT, Miami Beach 
WMCA, N. 

WMCA., N. Y. 

WKY, Oklahoma City 
WLS, Chicago 

WLS, Chicago 
WLW. Cincinnati 


WMBD, Peoria 
WNBF, Binghamton 
WOLF, Syracuse 
KROD, El Paso 
KOA, Denver 








LATIN AMERICAN NETWORKS OF U. 


(Listing compiled by the various companies as of Jan. 1, 


S. BROADCASTING COMPANIES 





NBC PAN-AMERICAN NETWORK (NBC) 


Key Station: WRCA-WNBI, Boundbrook, N. J. 


City 


Station 


City Station City Station 
MEXICO URUGUAY COLOMBIA 
Mexico, D. F. XEW Montevideo CXI4 Bogota HICC 
Mexico XEWW Montevideo CXAI19 Bogota HJCR 
XEW Network Montevideo CXA® Bogota HJCZ 
Guadalajara, Jal. XEDK CNXi4 Network Barranquilla HJAN 
Mazatlan, Sin. XERJ Montevideo CX18 Manizales HIFAX 
S Luis Potosi, 8.L.P...XECZ Carmelo CWT ECUADOR 
Tampico, Tamps. XES Tacuarembo CW46 Quito HCJB 
Chihuahua, Chih. XEFI Treinta y Tres CW45 Quayaquil HC2ET 
Aguascalientes, Ags. XEBI Rocha CWwi9 site 
Cordoba, Ver. XECW San Jose CWA47A PERU 
Merida, Yuc. = Rivera CW43 Lima OAX4A 
Monterrey, N.L XEF 7 y 
Veracruz, Ver. XEH\V CHILE te Pas SULaviA CP4 
Hermosillo, Son. XEBH Santiago | ili 
Hermosillo, Son XEBR CBiss Network 2 ‘ BRAZIL " 
Parral, Chih. XEJR Temuco CC125 Sao Paulo PRB6 
Leon. Gto. XERZ Concepcion €C117_ Rio de Janeiro PRD2 
Torreon, Coah. XEBP Valparaiso CR64 EL SALVADOR 
N Laredo, Tamps. XEFE Valdivia CD69 San Salvador Yss 
Durango, Dgo. ase Puerto Monte CD101 § Salvador (morning) YSM 
rere ro ro. ae ~ . NJ 
Metamorcs, Temps. XBAM ARGENTINA ee ae 
: . ‘ an Salvador HUB 
Orizaba, Ver XEPP Buenos Aires LR4 ves 
Puebla, Pue XEHR LRjs Network NICARAGUA — 
Campeche, Camp XEA rdoba LWi Managua ¥ NRX 
Oaxaca, Oax XEAX Rosario LT2 Managua YNPH 
Cc. Juarez. Chih XEP Bahia Blanca LU83 COSTA RICA 
Morelia, Mich XEI Posadas LT4 San Jose TIPG 
GUATEMALA Neuquen LU5 San Jose TIPG 
- + ~ Mendoza LU6 . 
Guatemala City TGW Catathnares Lw7 PANAMA 
Guatemala City TGWA es "Colon HOK 
Guatemala City TGWB HAITI Colon HP5K 
a 7 TGWC port Au Prince HH2S CUBA 
HONDURAS — — Havana CMBZ 
Tegucigalpa HRN . VENESUBLA ee Havana COBZ 
PRB6 Network Caracas YV5RA Havana CMQ 
Rio de Janeiro PRA2 Caracas YR5RN Havana COC 
Sao Paulo PRE? YV5RA Network CMQ Network 
Sao Paulo PRI9 Maracaibo YViRK Santa Clara CMHQ 
Porto Alegre PRFe Maracaibo YVIRL Camaguey CMJK 
Baur PRGS Valencia YV4RE Camaguey CMJL 
Curityba PRR2 Valencia YV4RP Holguin CMKF 
Para PRC5 Baraquisimeto YV3RE Santiago de Cuba CMKU 
Araraquara PRD4 Barquisimeto 2 4. = Holguin CMKJ 
Uberaba PRE5 Coro rVIRW YMINICAN REPUBLIC 
Rarey Alors PRH2 Cor Pa sepa salen: a 
| nie PRF7 San Cristobal YV2RB Trujillo HIX 
e ‘i San Cristobal YV2RN_ Trujillo HIix 
PARAGUAY Barcelona YV6RE PUERTO RICO 
Asuncion ZPI Barcelona YV6RC San Juan WNEI 
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CANAL ZONE 

















YOUR SALES! 


Advertise Over Central America’s 
Most Modern S 





Rep.: Meicher Guzman Co., 
9 Rockefeller Plaza, New York City 


190,000 AMERICANS OF THE 
CANAL ZONE BUY AMERICAN 


Stations 


HOK-HP5K 


640 Kc. 6,005 Ke 
Colon, Panama 


HP5A 


11,700 Ke. 


HOC 


1,440 Ke. 
PANAMA CITY 
opercted by the 
PANAMA 
BROADCASTING 
SYSTEM 











1942) 
| 
——_| 
CADENA DE LAS AMERICAS (CBS) 
Key Station: WCBX, Brentwood, L. I 
City Station City Station City tation 
ARGENTINA CUBA MEXICO 
Bahlia Blanca LU-7 Camaguey CMJN Mexico City XR 
Buenos Aires LR-3 Havana CMCY Mexico City THY 
Cordoba LV-3 Havana COcY NICARAGUA ‘ 
Corrientes LT-7 Holguin CMKV managua ; YN 
Mendoza LV-4 Santa Clara CMHI Ten OW 
Rosario LT-1 Santa Clara COHI PANAMA 
San Juan LV-1 Santiago de Cuba CMKN Panama City Ro 
Ss iago « ns “ iV- x eaname i 
Tucuman EVag DOMINICAN REPUBLIC Penama Tie A 
ROLIVIA Ciudad Trujillo HIIZ ‘ j ; 
, Cuidad Trujillo H1z Asuncion 2P. 
La Paz CP-4 PERU 
La Paz CP-5 ECUADOR bsuuulin 
eC a}: 
BRAZIL Guayaquil HC2AT Arecuine One 
Rio de Janeiro PRE-g Guayaquil HC2AK Arequipa OAXG 
Sao Paulo B-9 Quito HCQR Lima OAXU 
CHILE — HCQRX Lima OAXG 
Santiago de Chile ___CB-57 SL SALVADOR tae OaNg 
Santiago de Chile _ CB-1180 San Salvador YSP an 
Valparaiso CB-90 San Salvador YSP a Pn ERTO RICO x 
COLOMRIA San Salvador YSPA "en cusn AQ 
“~ - , San Salvador YSPB URUGUAY 
| Barranquilla HJAG ‘ 
Barranquilla HJAH GUATEMALA a _ 
‘ ontev ~~) 
Bogota HJCS Guatemala City TGW g, : Ge aii Coloni 
Cali HJER “ < v nea we | San Carlos, Colonia 
ag “ ~6Guatemala City TGWA gan Carlos. Col 
Cali HJED @¢ ‘ oF Aw San Varios, Volonia 
- Guatemala City TGWB 
Manizales HJFB Guatemala City TGWC VENEZUELA 
Manizales HJFD a 
Medellin HIDT HAITI YVERG 
Pereira HJSS Port-au-Prince HHW YVSRI 
COSTA RICA Port-au-Prince HW Chuds : polivar Yin 
‘ 2 dac oO a 6RU 
San Jose TIPG HONDURAS M: it YVIRA 
San Jose TIPG Tegucigalpa HRN Maracaibo YVIRY 
CADENA RADIO INTER-AMERICANA 
Vv ‘ ‘ 
(The Crosley Corp.) 
Key Station: WLWO, Cincinnati 
City Station City Station City Station 
CUBA ECUADOR ested a AMA we 
Havana CMCK Guayaquil HC2AT Pacaann Gite HPS 
Havana COCO Guayaquil HC2AK PERU 
COLOMBIA GUATEMALA Lima OAXG 
Bogota HJCB Guatemala City TGW Lima OAXW 
Cali HJEL Guatemala City TGWA PUERTO RICO 
Medellin HJDK HONDURAS San Juan WIAC 
COSTA RICA Tegucigala HRN ; VENEZUELA f 
San Jose TIP MEXICO Carnces we 
. . aracas 5RY 
EL SALVADOR Mexico City XER Maracaibo YVR 
San Salvador YSDN Mexico City XEBT Maracaibo YVIRK 








STATIONS 


IN METROPOLITAN AREAS 


Operating on a 24-Hour Basis 





ALABAMA 


MINNESOTA 
WSGN, Birmingham WCCO, Minneapolis-St. Paul 
WMIN, St. Paul 
CALIFORNIA 
KFAC, Los Angeles ainnes see antes 
KGFJ, Los Angeles NEW JERSEY 
KLS, Oakland WAAT, Jersey City 
KJBS, San Francisco WTTM, Trenton 
KYA, San Francisco 
COLORADO NEW YORK 
KFEL, Denver WNEW, New York City 
WOR, New York City 
DISTRICT OF COLUMBIA 
WOL, Washington OHIO 
FLORIDA WKRC, Cincinnati 
WIJAX. Jacksonville WLW, Cincinnati 
WJHP, Jacksonville WHK, Cleveland 
WTOL, Toledo 
GEORGIA 
WSB, Atlanta PENNSYLVANIA 
LLINOIS WIP, Philadelphia 
WEDC. Chi ematiets WWSW, Pittsburgh 
L ’ icago , xX rs »s-B — 
WGES. Chicago WBAX, Wilkes-Barre 
WIND, Chicago 
(Gary) TEXAS 
‘f f KFJZ, Fort Worth 
7 INDIANA KXYZ, Houston 
WHIP, Hammond 
WJOB, Hammond 
. P VIRGINIA 
ey ies LOUISIANA WRNL, Richmond 
WNOE, New Orleans WRVA, Richmond 
ee WASHINGTON 
WITH, Baltimore ASHING 
KRSC, Seattle 
MICHIGAN 
CKLW, Detroit TICCONRIN 
(Windsor, Ont.) WISCONSIN 


WJBK, Detroit 


WIBA, Madison 


See 





DII 


City 


Nassau 


“ 


(#) Asterisk int 
Log compiled : 


City 
Belize 


(*) Asterisk ii 
Log compiled 


City 
Alejuela 
Heredia 


San Jose 


San Juan 


San Pedre 


“ 


Heredia 

Las Junt: 
Abangs 

Puntaren 


San Jose 


“ 
“ 


San Pec 


Log 


Willem 


Log 
yet an 
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Does not include stations operating on a 24-hour basis because of the war emergency: 
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Station 


HPs 
HP5 


RT ee ee 





oncy. 


ng 


a 





(Note: 





DIRECTORY OF CENTRAL AMERICAN BROADCASTING STATIONS 


From Latest Data Obtainable from U. S. Bureau of Foreign and Domestic Commerce and Radio Administrations of Some Countries 
All assignments are subject to revisions in 1941 under The Havana Treaty) 
* Denotes time is sold for advertising, according to best available information 





————————— 
BAHAMAS CUBA 
| Receiving Sets, 1,880. Set Tax £5 | | Receiving Sets, 175,000. No Set Tax ] 
’ Frequency Power Frequency Power 
City Call Letters Operator in Kilocycles in Watts City Call Letters Operator in Kilocycles in Watts 
Nassau ZNS Government 790 1,000 Artemisa CMAX *Juan de dios Carreno 820 250 
‘ ZNS-2 6090 600 Bayamo CMKX *Oscar Vidal Benitez 1090 200 
(*) Asterisk indicates time is sold to advertisers Caibarien CMHD *Manuel Alvarez 1560 200 
Log compiled as of Nov. 15, 1941. 
’ Camaguey CMJA *Rafael Valdes Jimenez 1060 200 
BRITISH HONDURAS M00 0 Pemnante f. Odean a0 one 
3 al 
| Receiving Sets, 880. Set Tax, $1 | CMJE _ *Primo Alonso Casares 1230 200 
: Frequency Power 
City Call Letters Operator in Kilocycles in Watts CMJF *Gertrudis de la Cauz Perez 1300 200 
Belize Z1K2 Government 10600 200 CMJK *Jones Castrillon y Cia. 620 500 
(*) Asterisk indicates time is sold to advertisers. CMJN *Radio Habana Cuba 740 1,000 
Log compiled as of Nov. 15, 1941. 
" CMIW *Andres Moran Cisneros 1400 200 
COSTA RICA Cardenas CMGE *Genaro Sabater 1470 200 
J 
| Receiving Sets, 22,000. No Set Tax | Ciego de Avila CMJH *Luis Marauri 1370 200 
Frequency Power 
City Call Letters Operator in Kilocycles in Watts CMJI *Gilberto Gessa 1440 200 
Alejuela TI5JIM *Emilio E. Martinez 575 1,500 CMJIM *Radio Habana Cuba 1270 1,000 
Heredia TI4NRH *Amando Cespedes 710 750 CMJO *Bonifacio Ildefonso 1470 200 
San Jose TIRH *Rafael Hine CH. 970 500 Cienfuegos CMHJ *Romualdo Ugalde 1350 200 
TIEP *Eduardo Pinto H. 1225 8,000 CMHM *Jose R. Femenias 1450 200 
TIFA *Francisco Arie 1000 250 CMHO *Enrique Lasanta Oliver 1250 200 
: TIGPH *Gonzalo Pinto H. 605 6,500 Cruces CMHK *Virgilio Villanueva 1380 200 
° TIGPH2 *Gonzalo Pinto H. 800 8,000 Guantanamo CMKS *Candido Savon Suarez 900 200 
e TISMG *Guillermo Zuniga 1045 500 CMKH *Virgilio Arciero 1130 200 
; TILJ *Lola Monje Peralta 775 450 Havana CMBC *Domingo Fernandez Cruz 790 5,000 
TIPG *Claudia Martinez N. 625 5,000 CMBD *Luis Perez Garcia 1420 200 
P TIRCC *Carlos Borge (Prbo) 1200 500 CMBF *Cia. Cubana de Radio y Television, S.A. 1260 5,000 
¥ TIOS *G. Castro S. 940 500 CMBG *John L. Stowers 1330 1,000 
5 TIRS *Rogelio Sotela B. 920 400 CMBH *Alberto Alverez Ferrerra 1540 5,000 
ss TICQ *Narciso Garcia 750 500 CMBL *Radio Cadena Suaritos 860 5,000 
= TIGH *Jose Maria Pinaud 690 2,000 CMBQ *Jose Castro Veiga 1150 5,000 
. TIEP *Eduardo Pinto 830 8,000 CMBS *Enrique Artalejo 1330 200 
° TIHZ *Heli Zuniga 1150 1,000 “ CMBX *Vicente Espinosa 1390 200 
TINBC *Oscar Martinez N. 1070 5,000 CMBY *Pages y Cia 1110 200 
(under construction) 
CMBZ *Manuel y Guillermo Salas 950 200 
San Juan de Tibas TIBAS *Gonzalo Pinto H. 650 8,000 
CMC *Rafael Valdes 1360 200 
San Pedro TILS *Luis Saenz Mata 880 5,000 
CMCA *Augusto Testar y J. M. Gonzalez 1490 200 
“ TIMC *J. Mario Cardos M. 735 700 
CMCB *Metropolitan Radio de Cuba, S. A. 1390 20€ 
SHORT WAVE STATIONS 
‘ CMCF *Dr. Oscar Gutierrez 910 5,000 
Heredia TINRH *Amando Cespedes Marin 9692 750 
CMCG *La Onda, S. A. 1460 200 
Las Juntas de TIRVM *Ruben Venegas Mora 6035 500 
Abangarez CMCH *Radio Popular, S. A. 1290 200 
Puntarenas TIWS *Manuel Campos J. 6065 500 
: > CMCJ *Rafael Rodriguez 1580 200 
San Jose TIEP *Eduardo Pinto H. 6700 1,000 
ss CMCK *Luis Casas Romero 920 5,000 
7 TIGPH *Gonzalo Pinto H. 5875 1,000 
‘ . CMCM *Cia. Transradio Columbia, S. A. 1060 200 
: TIPG *Claudia Martinez N. 9615 2,000 
‘ e CMCO *Enrique Lasanta 1230 200 
; TIRCC *Carlos Borge (Prbo) 6180 300 
CMCQ *Andres Martinez 1420 200 
TIRH *Rafael Hine 6150 250 
CMCR *Aurelio Hernandez 1580 200 
San Pedro TILS *L. Saenz Mata 6165 2,000 CMCL *Jorge Garcia Serra 1190 200 
Log compiled as of Nov. 15, 1941. CMCW *Jose Vilarino 1230 200 
CUR ACAO CMCX *Radio Popular, S. A. 1290 200 
- 
CMCY *Radio Habana Cuba 590 15,000 
(DUTCH WEST INDIES) CMK *Feusto Montiel 740 200 
Frequency Power CMOA *Juan Ferandez Duran 1360 200 
Cit Cc MO! 
y all Letters Operator in Kilocycles in Watts CMOX *Perez y Chisholm 1490 200 
Willemstad PJC1 Curacaosche Radio Vereeniging 5935 | 150 CMQ *Cambo y Gabriel, S. A. 690 25 ,000 
9105) CMW *Troncoso y Gil 550 2,500 
Log compiled as of Nov. 15, 1941. A 3,000-watt station operating on several frequencies, not CMX *Francisco Lavin Gomez 1010 10,000 
yet announced, is expected to be operating in Willemstad early in 1942. CMZ Ministry of Education 630 5,000 











Because of the war, accurate data on European, African and Asiatic broadcasting stations is unobtainable. 
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CUBA—(Continued) 








Frequency Power 
City Call Letters Operator in Kilocyeles in Watts 
Holguir CMKF Manuel! J. de Gongora 1490 200 
CMKO Manuel Angulo Farrar 1220 200 
CMK\ *Radio Habana Cuba 600 1,000 
Jovellanos CMGN *Radio Habana Cuba 1310 1.000 
Manzanil CMKM Raimundo Comas Soler 560 200 
CMKE Radioemisora Manzanilk 1290 200 
Matanzas CMGI Bernabe R. de la Torre 1240 200 
CMGH *Manuel Garcia Alvarez 1440 500 
N ue as CMJQ Gaspar Estevez 1520 950 
Palma Soria CMKZ Joa Venero Obreg 1430 200 
Pinar del R CMARB Francisco Martinez 1450 200 
CMAC *“Tsrael P. Fajard 1370 100 
CMAN *Radio Habana Cuba 1300 1.000 
Placetas CMHP Candide de los A. Guevara 1320 200 
Pue Padre CMKY Pedro Zacca Cheda 12350 100 
Sagua Grands CMHA Abelardo Me ca >a) 200 
Santa Clara CMH! *Radio Habana Cuba 570 1.000 
CMHQ Cambo v Gabrie S. A R10 5 000 
CMH Rad jabana 2 961 000 
CMHRX Franciseo Chavarry ARK 200 
Santiago de Cuba CMKD 0 1. Vinas Gime 29) 000 
CMKQ Angela Viciedo Quint 1460 00 
CMK¢ Em Grau Medina 1050 250 
CMK« Roberto Miguel Gonzalez 1950 200 
CMKN *Radio Habana Cuba 930 1,000 
CMKR Jaime Nada 290 200 
CMKI *Cambo vy Gabriel, S. A Qa70 5.000 
CMKW Ricardo Miranda & Paul Soulary 1000 1.000 
Sancti-Spiritus CMHRB *V_ E. Weiss 1490 200 
dac CMH *Fernando FE. Soto del Vall 9a( 200 
SHORT WAVE STATIONS 
Camague. COJK *Jones Castrillon v Cia R663 1.000 
Havana COCH *CGeneral Broadcasting Co 9427 5 O00 
COCM *Cjia. Transradio Columbia, S. A 9833 1.000 
COCK *Luis Casas Romer 6010 5, 000 
COCR *Cambo y Gabriel, S. A 9670 5.000 
cocx *Francisco Lavir 11650 1.000 
Matanzas COGT *Bernabe R. de la Torre 1180 1,000 
Santa Clara COHI *Radio Habana Cuba 11765 5.000 
Santiago de Cuba COK( *E. G. Medina R942 1.200 
Log compiled as of Sept. 15, 1941 
> 
GUATEMALA 
Receiving Sets, 22,000. Set Tax, $3.00 per Annum 
Frequency Power ’ 
Cits Call Letters Operator in Kilocycles in Watis 
(ruatemala TG! *Departamento de Communicaciones 1310 300 
Elec as 
TGW *Radioifusora Naciona 1520 10.000 
*Periodico “Liberal Progresista 140 50 
Quezaltenang: TGQ *Departamento de Communicaciones 1450 300 
Electricas 
SHORTWAVE STATIONS 
ruatemals TG2 *Departmento de Communicaciones 6190 300 
ws *Radiofusora Naciona 
ty 
T F *Radiofusora Naciona 648 1,00 
T *Radiofusora Naciona 232¢ 0 
=r 
rGs *Periodico “Liberal Progresista‘ 610 
(Juezaltenangt TGQ *Departamento de ymmMuUNicaciones 640 ’ 
Electricas 
L.Og complied as of Nov 15, 194 
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DOMINICAN REPUBLIC 


| Receiving Sets, 7,000. Set Tax, 50 Cents Annually { 








Frequency Power 
City Call Letters Operator in Kiloeyeles in W time 
Ciudad Trujill HIN R. Paine Pichard« 1090 1s 
Hix Gobierno Dominican pon bal cny ( 
HIZ Frank Hatton 1250 on seapuleo 
SHORT WAVE STATIONS \guascalientes 
Ciudad Trujillo HIG Andres Cordero Puellk 6220 ved Campeche 
HI2G Andres Cordero Puello a900 vias  cananea 
HiIl J.C. Pellicer B00 e chihuahua 
HIIN R. Paine Pichardo G42 ms 
HIT F. A. Sanabia 8B20 “ 
Hi1Z Frank Hatton e216 
HI1X *Gobierno Dominican R208 2 Coatzacoalcos 
HI6H Emilio Garden Jr 6115 1( Colima 
HiIRkx Gobierno Dominieanc 17400 20 Corboda 
La Romana Hae Antonio Herre Hernandez 610 
Ciudad Trutillo HIsT Raul Henriquez 6122 2 Cyliacan 
Puerto Plata HIoT Luis A. Peleorin 6170 . 
San P. Macoris HI Domingo Dominguez 6720 OH Durango 
Hii F. M. Donastorg 6095 10 S Ensenada 
Santiag HA Rafael Western e129 7 Freanillo 
Hitt Maria Josefa Tavarez GARD 10 9 Guadalajara 
: 
Hs 6420 20 } 
HI3t 6015 10 a 
HIOR Jacinto L. Sanchez 63R2 


Log compiled as of Nov. 15, 1941 


t Tax law not enforced in practice, and it is estimated not more than 2 f owners pav se 


HAITI 


Receiving Sets, 3,000. Set Tax, 20c per Tube | 


Guaymas 


Frequency Power 
City Call Letters Operator in Kilocycles in Watts Guzman 
Port au Prince HHK Radio-Haitif 1220 Hermosillo 
6200 
9620 25M Hidalgo del Par 
17850 
21670 
HHW Rieardo C. Widmaier Jr 12920 Irapuato 
SHORTWAVE STATIONS Juarez 
Port au Prine HHe2s ‘Societe Haitienne de Radiodiffusion 6070 10 
HH3W *Ricardo C. Widamier Jr 9780 10 
HHBM *Franck C. Magloire 9660 1M 
Log compiled as of Nov. 15, 1941 Leon 
TOF the air since Dec. 1, 19237 On June 9, 1938, a concession was granted by the Haitiar 
Government to the Societe Auxiliare d'Etudes et de Gestion” to operate a radio broadcast ané Los Mochis 


television station in Haiti A local company, Radio-Haiti, was formed to exploit this concess 
but was cancelled Oct. 23, 1940, because of failure to comply with certain clauses 

HHW and HH38W transmit simultaneously 

‘Construction permit issued Nov. 4, 1940 





Magdalena 


EL SALVADOR Matamoros 


| Receiving Sets, 8,500-10,500. Set Tax, 5 Colonest | Mazatlan 





Frequency Power 
City Call Letters Operator in Kilocycles in Watts 
. _ Merida 
San Salwador YSS *Government 640 Th 
YSP *Fernando Alvayeros-Sosa TRO} 115 
15601 
SHORTWAVE STATIONS 
San Salvador YSM Government 11710 40 
Mexicali 
YSD Government 7894 404 
YSP-A *Fernando Alvayeros-Sosa 10400 156 
YSP-B *Fernando Alvayeros-Sosa 6575 3M 
Mexico City 
YSR *Sucesion Cevallos 6520 
HUB Government (experimental 560 0) 


Log compiled as of Nov. 15, 1941. 











+Coliection of this tax is negligible. R 
{ Receiving Sets, 16,000. No Set Tax | 
: Frequency Power 
City Call Letters Operator in Kilocycles in Watts 
SHORTWAVE STATIONS 

La Ceiba HRD2 *Genoveva v de Castaneda 6235 100 
San Pedro Sula HRPI *Filiberto Diaz Zelaya 6351 150 ’ 

Tegucigalpa HRN *Rafael Ferrari, Paul John 7875 750 


Log compiled as of Nov. 15, 1941. 
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MEXICO 


Receiving Sets, 300,000-350,000. No Set Tax | 
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BROADCASTING e Broadcast 


Frequency 


City Call Letters Operator in Kilocycles 
{capuleo XEKJ R. A. de Valdivisso 1400 
\guasealientes XEBI *Pedro C. Rivas 1360 
Campeche XEA Luis A. Maury 1370 
Cananea XEFQ *Pedro L. Diaz 9R0 
Chihuahua XEBU Feliciano Lopez Islas 1260 

XEBW *Radio Emisora del Norte 12R0 

X EFI Ramiro G. Uranga 1440 

XEM *Pedro Meneses Jr 1390 

Coatzacoalcos X BFZ *Pedro E. Rocher 1340 
S colima XERI J. Roberto Levy 1280 
Bute XEAG *Diodoro Zuniga 1280 
XECW Juan Sedas M 1340 

Culiacan XEBI *Max Gomez Blanco 1260 
XESA *Pablos y Elizalde 1360 

Durango XER Alejandro ©. Stevenson Jr 12920 
Ensenada X EPH Luis Enrique Enciseo 1400 
Fresnillo XEMA ‘Jose M. Acevedo Moya 1340 
Guadalajara XEAD *Alejandro Diaz 1310 
XED Cia. Radiofonografica, S. A 680 

XEHK Carmen Villasenor 960 

XEHI Radio Anunciadora Kist 12370 

XBEJIB Gobierno Del Estado de Jaliseo 1910 

XEDK Salvador Vazquez T 1250 

XELW *Salvador Galindo de la Torre 1340 

Guaymas XEDR *Modesto Ortega 1490 
Guzman XEBA ‘Javier Velasco 1270 
Hermosillo XEBH ‘Carlos Balderrama 920 
Hidalgo del Parral X FAT *Amador Ronquillo 1250 
XEJIR *Anastasio Gomez Gallardo 1490 

lrapuato XEBO Alfonso Martinez 1330 
aston XEF Gilberto Gil 1420 
XEFV *Dario Cordoba 1270 

XBJ *Pedro Meneses Jr 970 

XEP *Esteban Parra 1300 

Leon XEFM *Raul Ortiz Gonzalez 1270 
Los Mochis XEOX *Felipe G. de Leon 1280 
XECF *Francisco Perez H 1330 

Magdalena XEDJ *Enrique Saralegui 1450 
Matamoros XEAM *Manuel L. Salinas 1400 
Mazatlan XEDS *Alejandro A. Schober 1420 
XERJ *Oscar Perez A 610 

Merida XEFC *Julio Molina Font 1340 
XEFK *M. Z. Espinosa 1450 

XEME *Perfecto Villamil Cisero 1270 

XEZ *Jorge L. Palomeque 600 

Mexicali XEAA *Alberto Gonzalez 1340 
XEAO *Chavez y Castro Sucs 910 

XECL *Alfonso A. Lacarra 990 

Mexico City XEAI *Carmen Gutierrez 1320 
XEB *El Buen Tono, S. A. 1220 

XEBS *Maria Remedios Delgado 1410 

XEBZ *Refugio Esparza Vda. de Vallezzi 660 

XEDA *Pedro R. Diaz 1290 

XEDP Radio Gobernacion 940 

XEFO *Partido Revolucion Mexicana 1110 

XEJP *Delia Cubillas de Fernandez 1150 

XEK *Arturo Martinez 970 

XEL *Ramon Ferreiro R. 1260 

XELA *Radio Metropolitana, S. A. 830 

XELZ *Maria Cardona de Zetina 1440 

XEMC *Dolores B. Estrada de F. 1590 


Advertising 


Power 
in Watts 


000 


500 


aan 
100 
150 
000 
125 
500 


000 


N00 
Al) 
100 
600 
100 
100 
000 


500 


100 
250 
500 
500 
100 
100 
400 
000 
200 
250 
000 
500 
000 
200 
100 
200 
500 
000 
100 
200 
250 
000 
250 


200 


Minatitlar 


Monterrey 


Morelia 


Navajoa 


Nogales 


Nuevo Laredo 


Oaxaca 
Obregon 


Orizaba 


Piedras Negras 


Progreso 


Puebla 


Reynosa 


Sabinas 


Saltillo 


San Luis Potos 


San Luis Rio 


Tampico 


Tepic 


Teycoco 


Tia Juana 


Toluca 


Torreon 


MEXICO—(Continued) 


Frequency Power 


Call Letters Operator in Kilocycles in Watts 
XEMX ‘Guillermo Robles 1BR0 100 
XEN *Guillermina P. del Conde 690 1.000 
XEQ *Radio Panamericana, S. A 730 0 900 
X BOK *Angel H. Ferreiro 1350 400 
XERC *Radio Popular de Mexico, S. A 790 on 
XERH *Gabriel Hernandez Liergo 1500 100 
XESM *Salvador San Martin 1470 00 
XEUN Universidad Nacional de Mexico REO 1.000 
XEW Cadena Radiodifusora Mexicana onn 1900 000 
XEDW *Hector Silva Canto 1260 250 
XEFB ‘Jesus Quintanilla 630 ean 
X EG *Rodolfo Junco de la Vega 1950 0 N00 
X EH “Radio Tarnava 1250 100 
XEMR *Enriques, Martinez 1270 Ti) 
XET El Pregonero del Norte, S. A 990) , 000 
XEX *El Heraldo del Comercio, S. A 1280 500 
XEI Tibureio Pone 1400 150 
XEAJ *Emilio Manzanilla 1400 100 
XEGI *Fauste M. Gomez 1270 nn 
XBHF *Gaston Mascarenas 1370 1 900 
XEBK *(. Guajardo y J. M. Cortes 1340 100 
XEDF *Ruperto Villarreal 1260 250 
XEFE *Rafael T. Carranza 960 250 
XEN’ *Cia. Industrial Universal, A 1140 50. 000 
XEAX *Alvaro Rodriguez A 1270 500 
XEAP *Emilio Manzanilla 1290 50 
X EPP *H. Sotomayor 1450 100 
XETQ *Francisco Campos H 1370 250 
XEMI ‘Cia. Radio Difusora de Piedras 

Negras, S. A RO VASLL 
XEMJ *Jesus Fernando Blizondo 920 250) 
XEOK *A. P. Perez 1430 100 
XEHR *Manuel R. Canale 1090 250 
XECD *Ricardo Vazquez 1170 50 
XEAW *Cia. Internacional Difusora de Reynosa 1570 100,000 
XEAZ *Carlos V. Rodriguez 1390 250 
X EBX *Miguel B. Rodriguez 610 250 
XEKS *J. Antonio de la Pena 1330 100 
XECZ *Zeferino Z. Jiminez 1430 100 
XEBM *Benjamin Briones 1260 150 
XEY *Lucinda Arenas de Meza Millar 1450 250 
XECA *Nicolas M. Picot 1340 250 
XEFW *Flores y Martinez R10 800 
XES *Difusora Portena 1300 100 
XETI *Juan Perez Cardenas 1460 1,000 
XERK *Dario Mondragon 1450 100 
XEXT Gobierno del Estado de Nayarit 980 1, 0001 
XEXE H. A. de Texcoco 1450 100 
XEAC *Jorge I. Rivera 690 5.000 
XEAT *Manuel Acuna Varela 1470 250 
XEBG *Angel B. Fernandez 1550 1.000 
XEC *Luis E. Enciso 1310 100 
XEGM *Rita Mayans y Gustavo Faist F 950 2,500 
XELO *Cia. Radiodifusora de Piedras 

Negras, S. A 1190 10,000 
XEMO “Fernando Frederico Ferreira R60 5. 000 
XEON *Cia. Radiodifusora Mexicana, S. A 1420 2 000 
XERB *Radiodifusora Internacional, S. A 1090 50.000 
XECH *Rodolfo Llamas 1490 2505 
XEXS Institute Cientifico y Literario 1340 75! 
XEBP *Alejandro O. Stevenson Jr 1260 250 
XEBQ *Maria R. Acosta 1450 100 
XETB Aurelio G. Zaragoza 1350 500 
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City 












Tuxpan 










































MEXICO— 


Call Letters 





Operator 


XPT! 


*Calixto Almazan 


(Continued) 


Frequency 


in Kilocycles 


1390 


Power 
in Watts 


250 City 


NICARAGUA 


{ Receiving Sets, 4,000. No Set Ta 


Call Letters Operator 





x ] 


Frequency 


in Kiloceveles 



























































































































































































tS mh Bm Other zone 


h 
mo change ™ Gate when you pass both midnigh! and the mternationa! Gate ine gong im one Grrecthon For mstance at 8 PM om Hee York Eastern Standard Time it “y 
i @ustratia Atways trace im the shortest! direction trom your time zone to tind what time 


Reproouced throwgh courte 


sy of Radio Amateur Cal! Book. Inc. Chicago. Hl. US. A 


AM tomorrow in Berlin. Germany and 11 AM tomorrow in Sydney 


Vera Cruz XETF *Jose Rodriguez Lopez 1250 500 Bluefields YKCM *Ecos del Caribe 9660 1W 
XERV *J_ A. Palavicin 1310 1.000 Granada YNLAT *Voz del Monbaoh 670 im 
X¥EI *Fernando Pazos v Cia 960 500 Leon YNDE *Gilfillan 6e0 ve 
\ a XEBJ *Fernando Elizalde 1450 100 YNJAT *La Voz del Aire 58 6N 
Villa Acana XEDH *Vicente Hermandes 1240 200 Managua YNLG *Estacion Radio Emisora Nacional 6610 lw 
Zacatecas XELK *Macias y Acevedo 1280 100 YN7GG — *La Voz de los Lagos 6535 4 
Zamora XEG *Guillermo Calzada 1450 100 YNPR *Pilot 8590 Rv 
SHORTWAVE STATIONS YNRS *Radiodifusora Nicaraguense 6780 lw 
Guadalajara XEDOQ *Cia. Radiofonografiea, S. A 6155 100 Hasava YNT7AG *Oriente v Mediodia TE70 
XEIG Gobierno del Estado de Jalise: 4820 200 Log compiled as of Nov. 15. 1941 
Hermosill XEBR *Carlos Balderrama 11820 150 
Jalapa XERF *Pedro Coronel Aburt« 6090 240 PAN A M A 
aaa — ee en ' mene sage | Receiving Sets, 32,000. No Set Tax | 
XEQQ *Radio Panamericana, S. A 9680 1.000 Peaeneuns m 
XEUZ *Partido Revolucion Mexicana Re 4 100 cw Call Letters Operator in Kilocycles in War ‘ 
XEWW *Cadena Radiofusora Mexicana 9500 10.000 Colon HOK *La Voz de la Victor TRO oy 
1 5160 
Morelia XEKW *Jose Martinez Ramirez 6030 R00 Panama City HPSC *Radio Miramar 730 WW 
Puebla XECC *Ricardo Vazquez A 6185 50 noc *ta Voz de la Vict 1440 . 
Tampic XETW *Flores y Martinez 6045 100 . 
Vera Cruz XEFT *Jose Rodriceus I opez QOR45 12 SHORT WAVE STATIONS 
XEUW *Fernando Pazos Sosa 6020 250 Colon HPSF *La Voz de Colon 6100 
CULTURAL STATIONS HPsak *1e Voz de la Victor e000 kay 
Mexico Cit, XEW! Institucion Mundial de ta V. 1 60 4) 
Panama City HPSA *Radio-Teatro Estrella de Panama 11700 Qn 
OFFTCIAL STATIONS 
Mexico City XECR Secretaria de Ra'aciones Exteriores T3R0 20 000 HP5B *Radio Miramar 6030 if 
XEXA Radio Gobernacion 6175 100 HPaG *Ron Dalles 11780 By 
XEYI Universidad Nacional de Mexico 9600 250 
HP5H *La Voz del Pueblo 6122 oN 
Log compiled as of Nov 1941 HPs] *La Voz de Panama 9595 25 
Official station, does not sell advertising 
Cultural station, does not sell advertising HOA *Ron Dalley 2340 5M 
Suspended temporarily Log compiled as of Nov. 15, 1941 
rT bs | ge : : £ 3 : 5 
So as =? p s § 3 « es. | & s¢ 8 ¢ 5 a esl bs | Ee | | | 
: ee | £3 | oe sg § ve wee 2) ee té + sss s3 EF Sse st gh Ss ¢ | 
Se fee f = | "3 5 | en ) ee ee + ' § zi OF ae Pais |e tee ee | Ce | | 
st (S86 ces & e- | 2 | 3 | £8 | ged 28 | <? 2 et aoe <> (85 | <8 8S 882 | GFE ES | 8 
=e> £02 58 =€ rt: =e =<” $3. B< 2 s ; Es PF = + > Jf as =%& | ce S| os 5° i ep 
fs =-f sf | #2 as | Es | € | BE | BZE ES |) OSS $= ; 1} ees ed es Oe Ld eee 35 
$y kee dts Hes G2 &F 3 8 388 BOR gH) ab | Sa 883 Sf8 §f3 | S52 | 252 | S28 | § 38 
0000 1AM 2AM 3AM 4AM 5AM 6AM 7AM 8AM SAM10AM "15° Noon 1PM 220) 3PM 4PM 5PM 6PM 7PM 8PM SPMIIOPMI1PM | 
0100 2AM 3AM 4AM 5AM 6AM 7AM 8AM SAMI0AM11AM "23° 1pm 2PM E30) 4PM SPM 6PM 7PM! 8PM SPMIOPM|TIPM ane, 
0200 3AM 4AM 5AM 6AM 7AM 8AM SAM10AM11AM Noon! $3 2PM 3PM 22° 5PM 6PM) 7PM! 8PM, SPM 10PM11PM| rae | 1AM | 
0300 | 4AM 5AM 6AM 7AM 8AM SAMTOAMITAM Noon 1PM 820) 3PM 4PM £20 6PM 7PM 8PM) SPM10PM 1PM =| 1AM) 2AM | 
0400 | SAM 6AM 7AM 8AM 9AM 10AM 11AM Noon 1PM 2PM 33° 4PM 5PM 32° 7PM BPM 8PM 10PM 11PM, oi 1AM) 2AM) 3AM | 
0500 6AM 7AM) 8AM, SAM 10AM 11AM Noon ‘1PM 2PM 3PM 42° SPM 6PM S20 8PM SPM IOPMIIPM atid. | 1AM} 2AM| 3AM) 4AM. 
0600 7AM 8AM SAMTOAM11AM Noon 1PM 2PM 3PM 4PM Bet GPM) 7PM) GAP | SPM 1OPM11PM) gigi | 1AM) 2AM) 3AM) 4AM 5AM 
0700 SAM 9AM 1OAM 11 AM. ‘Noon 1PM 2PM ‘3PM 4PM SPM Re 7PM 8PM. we 10PM11PM tre | 1AM) 2AM 3AM| 4AM) 5AM| 6AM | 
0800 SAM OAM 11M. Noon! 1PM 2PM 3PM “4PM SPM 6PM Eee BPM OPM Eze 11pm) Mid | 1AM) 2AM) 3AM| 4AM) 5AM| GAM) 7AM, 
“0900 10AM11AM Noon) 1PM, 2PM 3PM “4PM SPM) ‘GPM, 7PM, &2° | SPM TOPM ‘C0 iver | 1AM) 2AM] 3AM) 4AM| 5AM| GAM| 7AM| 8AM | 
1000 11AM Noon 1PM 2PM 3PM) 4PM SPM 6PM, 7PM 8PM Ka ne aan "30 | 1AM) 2AM 3AM) 4AM| 5AM| 6AM| 7AM| 8AM| 9AM | 
1100 Noon 1PM, 2PM “3PM. 4PM SPM 6PM 7PM “8PM, 9PM Te:20 1PM right | 155] 2AM, 3AM| 4AM ‘SAM| 6AM| 7AM| 8AM| SAM|10AM | 
1200 1PM 2PM 3PM 4PM SPM 6PM 7PM 8PM Coury mma | 1AM 1AM| |x, | 3AM| 4AM| SAM) GAM) 7AM| 8AM| SAMII0AMII1AM | 
1300 2PM ‘3PM PM “SPM 6PM, 7PM SPM 9PM 10PM 11PM Fs 4 1AM| ‘2AM| OAR | 4AM) 5AM| 6AM) 7AM| “BAM| 9) SAMI10AMI11AM| Noon 
1400 3PM 4PM SPM 6PM. 7PM 8PM SPM 10PM 11PM --Al 1,30 | 2AM] 3AM] Ane | SAM) 6AM| 7AM, 8AM| Coe Noon| 1PM 
1500 4PM 5PM 6PM 7PM 8PM SPM 0PM 11PM. wee | TAM) ine | SAM| 4AM) AN | 6AM) 7AM) 8AM| _SAM|1OAM 11AM| Noon| 1PM| 2PM 
7600 5PM 6PM 7PM SPM sm ior TTPM | 1AM) 2AM AN | 4AM) 5AM) 33° | 7AM! 8AM SAM|1OAM/ITAM| Noon| 1PM| 2PM| 3PM 
1700 6PM 7PM 8PM “SPM I0PMTIPM TAM) 2AM, 3AM) 430 | SAM| 6AM) (3° | SAM SAMI0AM11AM| Noon| 1PM| 2PM| 3PM 4PM 
1800 7PM 8PM 9PM 10PM1IPM wih | tae 2AM 3AM 4AM) [$30 | 6AM| 7AM| 30° 9AM 10AM 11AM| ‘Noon| 1PM | : 2PM) 3PM| 4PM! 5PM 
1900 8PM SPM TOPMTIPM MIC TAM 2AM 3AM 4AM SAM St JAM) 8AM § °° 10AM11AM, Noon) 1PM, 2PM 3PM 4PM 5PM| 6PM 
2000 SPMIOPMIIPM yt, TAM 2AM 3AM 4AM SAM 6AM ax: SAM SAM Sco 11AM Noon| 1PM) 2PM, SPM) 4PM) 5PM| 6PM 7PM | 
2100 1OPM 11PM nignt TAM 2AM 3AM) 4AM 5AM 6AM 7AM “AXE 9AM 10AM 1922 Noon 1PM) 2PM! 3PM| 4PM 5PM 6PM| 7PM. 8PM 
2200 11M Night 1AM 2AM 3AM 4AM 5AM 6AM 7AM 8AM %o0. 10AM11AM Ded “1PM, 2PM 3PM) 4PM) 5PM 6PM 7PM| 81 8PM ORM | 
2300 te 1AM 2AM 3AM 4AM 5AM 6AM 7AM 8AM 9AM ‘S20 11AM Noon 3 «2PM 3PM 4PM SPM 6PM| 7PM| 8PM| 9PM 10PM 
With this chart you can convert standare time im any time zone to GMT oF te!) what tyme if 1s om Other parts of the worie To correctly use thrs chart weswalize cach horizontal line as a complete circle From your time rone tracing horizontally 
to the right it will be tomorrow when you pass midnight anc scsterday when you pass the mtcrnational Gate tme. Te the jeft ct ell be vesteréay when you pass midn t and tomorrow when you pass the international date tine There ts 


City 


Rahia Blanes 


Ruenos Aire 


i 1g a tg RATA NS AER 
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BROADCASTING e Broadcast Advertising 
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DIRECTORY OF SOUTH AMERICAN BROADCASTING STATIONS 


City 


Rahia Blanca 


Ruenos Aires 


Catamarca 
Rivada 


Com 


Cordoba 


Corrientes 


Mendoza 


Mar del Plata 


Neuquen 


La Plata 


Posadas 
Resistencia 
Rio Gallegos 


Rosario 


Salta 


BROADCASTING e Broadcast 


ia 


From Latest Data Obtainable from U. S. Bureau of Foreign and I 


* Denotes time is sold for advertising, according to best available in formation 


Jomestic Commerce and Radio Administrations of Some Countries 











| Receiving Sets, 1,050,000. 


Call Letters 
LU2 


LR2 


LR&8 


LR4 


LR5 


LR6 


LR® 


LRA 


LS 


L386 


LS9 


rsa 


LW7 


LV3 


LWwi 


LV10 


LV6 


LU6 


LRil 


LS11 


ARGENTINA 


No Set Tax | 


Frequency 


Operator in Kilocycles 
*Radio Bahia Blanca 900 
(Camilio V. Bertorini) 
*Radio (Red Argentina de Emisoras 
Splendid) 1150 
*Radio General San Martin 1940 
(Filomena Z. de Gennari e Hijos) 
*Radio El Mundo 170 
(Empresa Edit. Haynes Ltda. S. A.) 
*Radio Argentina o10 
(Alfredo Schroeder) 
*Radio Belgrano ono 
(Jaime Yankeevich) 
*Radio Splendid 900 
(Antonio C. Devoto) 
*Radio Excelsior aan 
(Alfredo B. Dougall) 
*Radio Mitre R70 
(S. A. La Nacion) 
*Radio Fenix 1030 
(Gregorio Echavarria) 
Radio del Estado 750 
Direecion General de Correos y 
Telegrafos) 
*Radio Municipal 710 
(Municipalidad de la Capital) 
*Radio Prieto 1190 
(Teodoro Prieto) 
*Radio Portena 670 
(Juan G. Gonzalez Speroni) 
*Radio Rivadavia 1110 
(Enrique Caride) 
*Radio del Pueblo 1350 
(Rieardo A. Bernotti) 
*Radio La Voz del Aire 1270 
(S. A. La Voz del Aire) 
*Radio Callao 590 
(Victor J. Ruano) 
*Radio (Red Argentina de Emisoras 
Splendid 730 
*Radio Comodoro Rivadavia 640 
(Cia. Broadcasting de la Patagonia) 
*Radio Central 960 
(Luis Maunier) 
*Radio Cordoba 620 
(Alberto P. Brouard) 
*Radio (Red Argentina de Emisoras 
Splendid) 790 
*Radio Provincia Corrientes 1340 
(Gobierno Prov. Corrientes) 
*Radio de Cuyo 1210 
(Marcelino Aparicio) 
*Radio (Red Argentina de Emisoras 630 
Splendid) 
*Radio Atlantica 1300 
(Jose Zaccagnini) 
*Radio 1130 
Radio Universidad Nacional de La Plata 1390 
(Universidad Nacional de La Plata) 
*Radio Provincia de Buenos Aires 1310 
(Gobierno Prov. Bs. Aires) 
*Radio (Red Argentina de Emisoras 1010 
Splendid) 
*Radio Chaco 1080 
(Juse M. Noveri) 
*Radio Rio Gallegos 680 
(Cia. Broadcasting de la Patagonia) 
*Radio del Litoral 780 
(Fernando Maliandi) 
*Radio (Red Argentina de Emisoras 1230 
Splendid) 
*Radio Soc. Rural Cerealistas 1160 
(Soc. Rural de Cerealistas) 
*Radio Rosario 840 
(Alfredo B. Dougall) 
Radio Provincia de Salta 970 


(Gobierno Prov. Salta) 


Power 
in Watts 
5000 


10,900 


9 500 


50.000 


§ 9000 





on 000 


500 


25 000 


95 000 


5 000 


5.000 


15,000 


12.000 


5 000 


§ 000 


§ 000 


6.000 


1,000 


5.000 


5.000 


15,000 


15,000 


1,000 


2,500 


10,000 


500 


1,000 


500 


80,000 


1,000 


1,500 


1,000 


10,000 


15,000 


5,000 


3,000 


1,000 


Advertising 


ARGENTINA—( Continued ) 


Frequency 


City Call Letters 
San Juan LV1i 
LV5 
San Rafael LV4 
Santa Fe LT9 
LT10 
Stgo. del Estero LVit 
Tucuman LV7 
LV12 
Buenos Aires LRI 
LRX 


City Call Letters 
| Aracatuba PRI8 
Araguari PRY3 
Araraquara PRD4 
| Bauru PRG8& 
Belo Horizonte PRC6 
} PRCT 
PRH6 
PRI3 
Botucatu PRF8 


Log compiled as of No 


| Receiving Sets, 49,000. 


City 
La Paz CPX 
cPr4 
CPR 
Cres 
CP10 
cPil 
CP16 
CPI18 
CPI9 
CP20 
CP24 
CP29 
CP31 
CP34 
La Paz CP3 
CP5 
CP12 
CP31 


Log compiled as of Nov 


| Receiving Sets, 500,000. 


Call Letters 


Operator 


*Radio Graffigna 
(S. A. Graffigna Ltda 
*Radio Los Andes 
(Soe. C. Rodriguez Vila y Oia 


*Radio San Rafael 
(Julio Silva) 


*Radio Roca Soler 
(Roca Hermanos y Cia 

Radio del Inst. Social de la 

tiniversidad Litoral 


*Radio del Norte 
(S. A. Bl Liberal) 


*Radio Tucuman 
(Gongalez Acha y Munoz 

*Radio Aconquija 
(Soe. Resp. Lda. Radio Aconquija 

SHORTWAVE STATIONS 


*Radio El Mundo 
(Empresa Editorial Haynes Ltda.) 


*Radio El Mundo 
(Empresa Editorial Haynes Ltda.) 


Radio del Estado 
(Direecion General de Correos 


Telegrafos) 


Radio del Estado 


in Kilocycles 


560 


1090 


§90 


1200 


1320 


15290 


9660 


6180 
11730 


9690 


(Diree-ion General de Correos Telegrafos) 


Radio del Estado 


17830 


(Direecion General de Correos Telegrafos 


1941 


BOLIVIA 


No Set Tax | 


Frequency 


Operator 
*Radio Nacional 
*Radio Ilimani 
*Radio America 
*Radio America, S. A 
*Radio LaPaz 
*Radio La Noche 
*Radio Paris 
*Radio Kosmos 
*Radio Cultura 
*Radio Condor 
*Radio Sucre 
*Radio Fides 
*Radio Patria 
*Radio Norte 
SHORTWAVE STATIONS 
*Radio Nacional 
*Radio Ilimani 
*Radio Fides 
*Radio Patria 
15, 1941 


BRAZIL 


Operator 
*Radio Cultura de Aracatuba 
*Soc. Radio Araguari 
*Radio Cultura de Araraquara 
*Bauru Radio Club 
*Radio Difusora Brasileira 
*S. A. Radio Mineira 
*Radio Sociedade Guarani 
*Radio Inconfidencia de Minas Geraes 


*Radio Emissora de Botucatu 


1942 Yearbook Number 


No Set Tax | 


in Kilocycles 


1400 
1940 
1450 
1450 
1990 
1250 
1200 
1300 
950 
900 
6RO 
1350 
1000 


1550 


9510 
§200 
6150 


§000 


Frequency 
in Kilocycles 


1460 
970 
1370 
1210 
1510 
690 
1340 
880 


1530 


Power 
in Watts 
5.900 


1 500 


non 


nnn 


500 


~w 


5n 


500 


w 


1 


>, 000 


900 


~ 


N00 


~ 


N00 


10,900 


10,900 


Power 
in Watts 


1,200 
10.900 
aN 
1.900 
100 
100 
100 


50 


100 
ao 
250 
30 


50 


1.200 
1,000 
250 


50 


Power 
in Watts 


100 
250 
500 
250 


100 


= 


,§00 
4,500 
30,000 


100 


¢ Page 405 


City Call Letters 
Blumenau PRC4 
Campinas PRC9 
Campo Grande PRI7 
Campos PRF7 
Corumba ZYA2 
Cruzeiro PRG6 
Curityba PRB2 
Fortaleza PREY 
Jaboticabal PRG4 
Jau PRG7 
Joao Pessoa PRI4 
Juiz de Fora PRB3 
Marilia PRI2 
Niteroi PRD8 

PRE6 

Pelotas PRC3 
PRH4 

Petropolis PRD3 
Piracicaba PRD6 
Pocos de Caldas PRH5 
Ponta Grossa PRJ2 
Porto Alegre PRC2 
. PRF9 

PRH2 


Presidente Prudente PRI5 
Recife PRA8& 
PRA7 
PRF2 
PRA2 
PRA3 
PRAY 
PRB7 
PRC8 
PRD2 
PRD5 


Ribeirao Preto 
Rio Claro 


Rio de Janeiro 


PRE2 
PRE3 
PRE8 
PRF4 
PRG3 
PRH8 
PRB8 
PRB4 
PRG5 
PRI6 

PRA5 
PRA6 
PRB6 
PRB? 
. PRE4 


Rio Preto 


Santos 


Sao Manuel 


Sao Paulo 


PRE7 
PRF3 
PRG2 
PRG9 
PRH3 
PRH9 


PRA4 
PRD7 
PRD9Y 
PRE5 
PRIS 


Sao Salvador 
Sorocaba 
Uberaba 
Vitoria 

Recife 

Rio de Janeiro 


PRA8& 
PRF5 





BRAZIL—(Continued) 


Operator 
*Radio Club de Blumenau 
*Radio Educadora de Campinas 
*Radio Difusora de Campo Grande 
*Sociedade Radio Cultura de Campos 
*Radio Difusora Matogrossense 
*Radio Sociedade Mantiqueira 
*Radio Club Paranaense 
*Ceara Radio Club 
*Radio Club de Jaboticabal 
*Radio Sociedade Jauense 


*Radio Tabajara 


*Radio Sociedade Juiz de Fora 
*Radio Club de Marilia 

Radio Club Fluminense 
*Radio Sociedade Fluminense 
*S. A. Radio Pelotense 


*Sociedade Difusora Radio Cultura 
de Pelotas 


*Petropolis Radio Difusora 
*Radio Club de Piracicaba 
*Radio Cultura de Pocos de Caldas 
*Radio Club Pontagrossense 
*Radio Sociedade Gaucha 
*Radio Difusora Porto Alegrense 
*Radio Sociedade Farroupilha 
*S. A. a Voz do Sertao 
*Radio Club de Pernambuco 
*Radio Club de Ribeirao Preto 
*Radio Club de Rio Claro 
Ministerio da Educacao 
*Radio Club do Brasil 
*Radio Sociedade Mayrink Veiga 
*Radio Educadora do Brasil 
*Radio Sociedade Guanabara 
*Radio Cruzeiro do Sul 


Radio Difusora da Prefeitura do 
Distrito Federal 


*Radio Vera Cruz S. A. 


*Sociedade Radio Transmissora Brasileira 


*Sociedade Radio Nacional 
*Radio Jornal do Brasil 
*Radio Tupy S. A. 

*Radio Ipanema S. A. 
*Radio Rio Preto 

*Radio Club de Santos 
*Sociedade Radio Atlantica 
*Radio Club de Sao Manuel 
*Radio Sao Paulo 

*Radio Educadora Paulista 
*Radio Cruzeiro do Sul 
*Radio Sociedade Record 


*Sociedade Radio Cultura a Voz do 
Espaco 


*Radio Cosmos S. A. 
*Radio Difusora Sao Paulo 


*Radio Tupy S. A. 
*Radio Excelsior 
*Radio Piratininga 


*Sociedade Bandeirante de Radio 
Difusao 


*Radio Sociedade da Bahia 
*Radio Club de Sorocaba 
*Radio Sociedade de Soracaba 


*Radio Sociedade do Triangulo Mineiro 


*Radio Club do Espirito Santo 


SHORTWAVE STATIONS 
*Radio Club de Pernambuco 
Radio Internacional do Brasil 


Log compiled as of Nov. 8, 1940. No later data available. 
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Frequency 
in Kilocycles 


1330 
1170 
1510 
1330 
1470 

640 
1440 
1320 
1250 
1010 
1110 


1010 
1090 
1320 
1470 

580 
1320 


1480 
820 
1160 
1240 
680 
640 
600 
970 
720 
730 
1460 
800 
860 
1220 
900 
1360 
1060 
1400 


1430 
1180 
980 
940 
1280 
1130 
640 
1450 


1510 
1260 

890 
1200 
1000 
1300 


Power 
in Waits 


2,000 
1,000 


2,000 
2,000 
2,600 
1,000 
10 ,000 


400 
20,000 
5,000 
125,000 
250 
25,000 
4,000 
250 
1,000 
10,000 
80,000 
5,000 
30,000 
40,000 
1,000 


5,000 
30,000 
20,000 
10,000 
10 ,000 

5,000 

2,600 

1,000 

3,000 

100 

5,000 

5,000 
25,000 
20,000 

7,000 


24,000 
5,000 


24,000 
25,000 
20,000 














BRITISH GUIANA 


[ Receiving Sets, 5,000. Set Tax, B.G. $1 | 


City Call Letters 


Georgetown ZFY 


Operator 


*United Broadcasting Co. Ltd. 


Log compiled as of Nov. 20, 1941. 


[ Receiving Sets, 200,000. No Set Tax ] 


City Call Letters 


Antofagasta CA127 
- CA141 
Chillan CC127 
CC133 
Concepcion CC64 
CC117 
CC141 
Coquimbo CA96 
Curico CC96 
CA63 
CD84 


Iquique 
Osorno 
Puerto Montt CD101 
= " CD147 
Punta Arenas CD103 
CDi111 
CD113 
CD136 
CB113 
CC109 


Quillota 
Rancagua 
CC145 
San Antonio CB140 
Santiago CB57 
i CB62 
CB76 
CB89 
CB93 
CB97 
CB101 
CB106 
CB114 
CB118 
CB126 
CB130 
CB134 
CB138 
CB144B 
CB144C 
CB1501 
Talca CC67 
CC143 
CC84 
Temuco CD90 
CC125 
Tocopilla CA90 
Valdivia CD64 
CD132 
Valparaiso CB78 
CB84 
CB90 
CB103 
CB116 


CB120 


BROADCASTING e Broadcast 


CHILE 


Operator 
*Raquel Palma Pedreni 
*Angel Garcia y Cia. 
*Rafael Barrios 
*Adriana Paguegy de Lagos 
*Mario Saez L. 
*Frederico Sanchez 
*Pedro Lopez de Heredia 
*Cesar Nieme Apey 
*Alberto Guerra 
*Antonio Cajiao 
*Soc. Agricola y Canadera de Osorno 
*Soc. Radio-Emisoras “‘Sur de Chile” 
*Ernesto Riedel 
*Ramon Verde Ramos 
*Emilio Turina 
*Julio Femenias Loyola 
*Inez Diez Paz 
*Leopoldo Giraudo G. 
*Jorge Romero 
*Alan Rojas 
*Soc. Radiodifusora Onda Azul Ltda. 
*Soc. Nac. de Agricultura 
*International Machinery Co. 
*Cooperativa Vitalicia 
*Otto Becker Ltda. 
*Orlandini y Raggio Ltda. 
*Soc. Chilena de Rad. y Prop. 
*Heriberto Bewais 
*Manuel Casablanca 
*Ricardo Vivado 
*Barra Pairoa y Cia. 
*S.C. R.S. A. 
*Horacio Hevia 
*Amilear Locci J. 
*Empresa Per. El Mercurio 
*Clark Hnos. 
*Oscar Moraga 
*RCA Victor Chilena 
*Ramon Abasolo 
*Enrique Garcia 
*Francisco Morales 
*de Mayo Hnos. 
*Carlos Kaehler 
*Hilda Cuellar 
*Soc. Radio-Emisoras “Sur de Chile”’ 
*Carlos Cockbaine 
*Cooperativa Vitalicia 
*Angel Prieto 
*Empresa Per. El Mercurio 
*Universidad Tecnica Santa Maria 


*Elera Montano Solar 


*Viles & Cia. 


























City 


Frequency P 
in Kilocycles in Wats Valparaiso 
6130 650 Continue 
Vina del M 
Frequency Power ; 
in Kilocycles in Watig Santiago 
1270 
1410 1.009 
1270 - 
1330 150 Valdivia 
640 1,000 Valparais 
~ a 
1410 109 
960 200 
960 100 
630 250 
840 1,500 City 
1010 1,000 Aguada 
si ” ae... 
1030 100 
1110 100 
— io Barran 
1360 100 
1130 100 
1090 100 
1450 100 
1400 100 
570 10,000 
620 1,000 Bogot 
760 1,000 
890 1,500 
930 8,000 
970 1,000 
1010 1,000 
1060 5,000 
1140 5,000 
1180 7,000 
1260 10,000 
1300 2,000 
1340 2,000 
1380 5,000 
1440 2,000 
1440 100 
1500 50,00 Bue 
670 100 
Bue 
1430 100 Bu 
840 100 
900 1,000 Ca 
1250 100 : 
900 100 
640 1,000 
1320 1,000 
780 6,000 
840 200 
900 1,000 
1030 400 ( 
1160 1,000 
1200 1,000 
Advertising : 





CHILE—(Continued) COLOMBIA—(Continued) 

Frequency Power Frequency Power 
ney Pom City Call Letters Operator in Kilocycles in Watts City Call Letters Operator in Kilocycles in Watts 
— 2 Watts Valparaiso— CB124 *Ramon y Fernando Garcia y Cia. 1240 250 Cartago HJEO *Daniel Benitez 1230 500 
’ 659 Coptnwet CB132  — *David Wallace 1320 1,000 Cienaga HJBE *Elveiralde Pereira 1460 250 

CB147 *Calcagno y Widow Ltda. 1470 1,000 Cucuta HJBC *Pompilio Sanchez 1270 500 
Vina del Mar CB64 *Adriano Iz 640 1,000 Girardot HJCV *A. U. Rubiano 1430 100 
CB69 *Renard y Garcia Tello 690 1,000 « HJICL *C. J. Sanchez 1460 100 
CB111 *Joaquin Venegas 1110 500 Guaduas HJCP *Ruperto Agulero Leon 1530 250 
SHORTWAVE STATIONS Tbague HJFL *Luis E. Martinez 1440 100 
~ a ta Wa, Santiago CE960 *Horacio Hevia 9600 1,200 " HJFC *Vicente G. Rondon 1500 100 
0 100 “ CE1170 *Otto Becker Ltda. 11700 300 Magangue HJAC *Manuel A. Varela 1420 100 
0 1,000 ‘ CE1174 *Orlandini y Raggio Ltda. 11740 4,000 Manizales HJFD *C. A. Radio Manizales 1390 500 
) 109 “ CE1180 *Soc. Nacional de Agricultura 11800 1,000 . HJFX *Antonio Pinzon H. 600 1,000 
D 150 Valdivia CE1190 *Soc. Radio-Emisoras “Sur de Chile” 11900 250 Medellin HJDC *Francisco Cuartas 1350 500 
) 1,000 Valparaiso CE970 *Cooperativa Vitalicia 9700 10,000 . HJDA *Humberto Restrepo A. 1285 500 
) 100 1 Not expected to start operating before June, 1942. e HJDK *Cia. Colombiana de Radiodifusion 1250 500 
) ‘i : Log compiled as of Nov. 15, 1941. . nanan \issiateaiiaanliii eel ai 
) 200 P HJDQ *Cia. Antioquera de Radiodifusion 1320 750 
106 COLOMBIA . HJDR *Torres, Toro & Co. 1380 500 
) 259 | Receiving Sets, 166,000. No Set Tax] HJDT *Alfonso Jaramillo 1150 500 
| 1,500 City Call Letters Operator in Kilosyeles in Watts ‘ HIDU *Universidad de Antioquia 1490 250 
i 7 Aguadas HJFJ Botero Florez (Cultural) 1500 25 aanaenne a Wale Cae ae _— _ 
as oor HJFI *Angel & Jaramillo 1540 500 — HJFN *Heliodoro Tamayo 1420 100 
” : HJFG *Alfonso Toro 1245 im | a ene — - 
100 : HJFM *Botero & Cis. 1210 see Palmira HJEJ *Rafael Angulo 1460 500 
1,00 Barranquilla HJAA *Alfonso Rosalez Navarro 1330 500 : saat ue ane —_ -— 
100 i HJAH ‘Giciieies Menten. % a. 1080 1.000 Pamplona HJBA *Gonzalo Vargas 1400 100 
100 e HJAI +Julian Meendes 1370 500 Pasto HJHA *Soc. Radio Narino 1350 500 
100 iu HJAK *Vassalo Hijos 1310 500 = HJHB *Hernando Bueno 1170 500 
100 P HJAN — a 1190 on Pereira HJFE *Cesar & Mario Arango 1470 500 
= . HJAS *Miguel A. Ruiz 1500 250 : sented “Rehne Gane — i 
10,000 ; HJAT *D. V. De Haayen 1275 see Popayan HJEG *M. M. de Valencia 1450 500 
Bogota HJCB *Colombia Bestg., S. A. 1105 100 . — “Sant Bamate Mes — _" 
1,000 “ HICC eine eatin. 870 5.000 Santa Marta HJBH *Manuel C. Conde 1410 500 
1,500 HJCE ittuaene tithe 1220 1.000 a HJBJ *J. A. Sanchez 1140 500 
8,000 ; HICG *Julio Bernal 1060 500 Santander HJEH *Escuela Rafael Tello (Cultural) 1550 25 
1,000 P HJCI a ey eee 810 © 500 Tulua (Valle) HJEK *Eduardo Gardezabal 1430 100 
1,000 « HJCJ *Manuel J. Gaitan 1380 500 —- sees “Tete Mestine — - 
5,000 - HJCK *Anez & Tobon Sierra 1290 500 
5,000 HJCM *Colombia Bestg., S. A. 970 500 SHORTWAVE STATIONS 
1. HJCN ——_ *Roberto Laignelet 1335 500 Armenia HIFH *Botero & Cis. 4875 = 
10,000 HJCO *Jesus M. Garcia 1160 1,000 Barranquilla HJAB *Paez Reina & Bernal ‘i 4875 2,500 
2.000 HJCR Emisora Nacional (Cultural) 1200 5,000 ’ HJAG *Emisora Atlantico, 8. A. ses -™ 
2,000 : HJCS *Cia. Radiodifusion Colombiana 920 50,000 Begete HICD =_—- *Colombia Broadeasting, 8. A. 6160 ad 
5,000 HJCU *Cristobal Paez 720 5,000 . HJCF *Gustavo Uribe 6078 = 
2,000 HJICW *Jesus M. Garcia 1445 750 . HJCH *Manuel J. Gaitan 4895 750 
100 ‘ HJCZ *Cipriano Rios Hoyos 1040 2,500 BSCR Mineconomia (Cultural) 4065 ed 
50,000 Bucaramanga HJIGK *Francisco Bueno 1280 500 ? HJCT Emisora Nacional (Cultural) 9630 2,500 
100 ia HJGE *G. Sorzano 1330 1.000 - HJCX *Cipriano Rios Hoyos 6018 750 
ws Buenaventura HJES *Francisco Rodriguez D. 1525 100 Bucaramanga HJGB *Francisco A. Bueno A775 2,500 
Buga HJEI *Hernando Bueno 1410 100 Cali HJED *Eduardo Cordoba 4825 750 
” HJEP *Sociedad Voces de Occidente 1485 500 ‘ HJEX = *Cesar M. Mazuera 4845 a 
1,000 : Cali HJEB *Eduardo Cordoba 1150 500 Cartagena HJAE *Laboratorios Fuentes 4965 750 
- HJEF *Hernando Bueno 1340 250 : HJAP *Lequerica Hermanos 4925 750 
= HJEE —*Jose T. Calderon 1090 500 | Cucuta HJBB —-*Pompilio Sanchez 4815 750 
1,000 HJEC *Rafael Angulo 1300 500 Manizales HJFB *Cia. Radio Manizales 4765 750 
1,000 & HJEL Cheeni Biictaes 1260 500 Medellin HJDE *Cia. Colombiana de Radiodifusion 6145 5,000 
6,000 HJEM *Arturo Salazar 1510 500 . HJDP *Cia. Antioquera de Radiodifusion 4885 1,000 
- HJEN *Alfonso Mesa Vargas 1370 500 ‘i HJDX *F. Cuartes 4795 750 
1. HJER *Cesar M. Mazuera 1395 500 Pereira HJFK *Sociedad La voz Amiga 6097 2,500 
“ Cartagena HJAD *Laboratorios Fuentes 1440 250 . HJFA *Cesar & Mario Arango 6054.3 750 
Lm HJAF *Laboratorios Fuentes 1240 500 Quidbo HJDG *Intendencia del Choco (Cultural) 4805 500 
siete HJAR *Lequerica Hermanos 1400 500 Log compiled as of Nov. 15, 1941. 
rusng © BROADCASTING e Broadcast Advertising 1942 Yearbook Number « Page 407 








ECUADOR 








| . 
PERU—{Continued) 
Receiving Sets, 6,800. Set Tax, 10 Sucres } Frequencs Power 
City Call Letters Operator in Kilocycles fn Watts city 
Frequency Power . . oie ou nie 
City Call Letters Operator in Kilocycles in Watts | SHORTWAVE STATIONS 
Guayaquil HC2CW = *Ondass del Pacific 900 25 | Arequipa OAX6A *Radio Arequipa 6042.6 10 Colonia 
HCOET *Diario El Telegrafo 1131 100 OAX6R *Radio Sur 6085 150 
HC2IB *Ecuador Radio 1250 200 «| OAX6D *Radio Continental 9500 800 Montevideo 
HC2RB —_ *La Voz del Litoral 1250 100 | OAX6E — *Radio Continental 6055 300 
HC2OAD *Radio Guayaquil 900 100 Chiclayo OAXIA *Radio Delcar 6150 200 
HC2AJ *Cia. Radiodifusora del Ecuador 1050 1,000 Cuzco OAXTA *Radio Cuzco 6128 10 
Quite HCIB *La Voz de los Andes O78 50 Huancayo OAX4P *Radio Huancayo 6200 250 
HC1ETC *Radio Teatro Bolivar 1204 300 Huanuco OAXSA *Radio Huanuco 6115 40 
HCQR *Radio Quito 1330 300 | Tea OAX5C — *Radio Universal 9590 18 
SHORTWAVE STATIONS | Lima OAX4Z *Radio Nacional 6082 15,000 
Ambato HC1VT *La Voz de Tungurahua 4300 250 OAX4T *Radio Nacional 9562 10 000 
Cuenca HC1A0 *La Voz de Tomebamba 4200 200 OAX4G *Radio Lima 6190 25¢ 
Guayam HC2OAD “La Voz del Alma 9200 200 OAX4J —_ *Radio Internacional 9520 200 Log cor 
HC2CW *Ondas del Pacifico R400 50 OAX4K *Radio Goicochea 9545 25¢ 
HC2ET *Diario Fl Telegrafo 9200 200 Trujillo OAX2A *Radio La Nacion 6000.57 250 
HC2AK *Cia. Radiodifusora del Equador 9397 1.000 Log compiled as of Nov. 15, 1941 
City 
HC2JB *Ecuador Radio TR5A 300 
Rarcelona 
Tharra HC1IM *La Voz de Imbabura 4020 300 ° 
URUGUAY prin 
Portovieje HCIR4 *La Voz de Manab 3645 80 ° i 
Quite HCIB *La Voz de los Andes 12455 10 000 | Receiving Sets, 150,000. No Set Tax 
4107 200 Bolivar 
Frequency Power 
HCE *Radio Teatro Bolivar 9250 200 City Call Letters Operator in Kilocycles in Watts Caracas 
HC1PM *Fl Paloma 72 150 Carmelo CW7 *Radio Carmelo 650 250 
HC1GQ *Nariz del Diablo 9163 150 Colonia cw *Radio Popular Ti) 4 500 
3710 80 
Dolores CW46RB *Radio Liceo de Dolores 1460 
HCQRX *Radio Quito 5970 300 
Montevideo CX4 Direecion de Agronomia 610 5 On 
HC1c< Congreso Eucaristico 7461 40 
CX6 Servicio Oficial de Difusion Radivelectrica 650 20. 0M 
Log compiled as of Now. 15. 1941 
CXR *Radio Jackson 690 50 
CX10 *Radio Ariel -|n 1 000 Coro 
> . - oa La Gua 
~_ > 19 *Radio Oriental 0 5 OW 
> ~ Cw t 
PARAGUAY ei 
CX14 *Bl Espectador R10 5 , 000 ArACE 
Receiving Sets, 12,500. No Set Tax CX16 *Radio Carve 850 10, 000 
Frequenes Power CX18 *Radio Sport 890 5, 00 
Cit Call Letters Operator in Kilocycles in Watts 
CX20 *Radio Montecarlo 930 2, 000 
Asuncior ZPi *Atilio C. Bajac 970 100 
; ; CX22 *Radio Universal 970 1, 500 
ZP4 *Isern & Sacare 730 100 Marae 
CX24 *La Voz del Aire 1010 2.500 
ZP5 *Alfonso Sa 1360 100 Puerto 
> CX26 *Radio Uurguay 1050 2 O00 
ZP6 *Jordan Livieres 1300 100 San ( 
CX28 *Radio Imparcial 1090 2 000 
ZP iC *Noriega Hnos. & Franco 1330 100 Valen 
r . CX30 *Radio Nacional 1130 1, OO 
ZP11 *Juventud Antoniana 1200 100 
. . CX32 *Radio Aguila 1170 500 
ZP *Ha nemann Hnos 1030 100 
” CX34 *Radio Artigas 1210 500 
Encarnacior ZP% *Iy Corm t 200 10 , : Acaris 
CX36 *Centenario Broadcasting 1250 250 
SHORTWAVE STATIONS Rares 
a a — CX38 Servicio Oficial de Difusion 
Asuncior ZPAI Paraguayan Government 6070 3.00 Radioelectrica 1290 5 , 000 Barq 
ZPA2 *Teleco Paraguaya, S. A 11721 5,000 cxX40 *Radio Fenix 1330 50 
ZP AF *Teleco Paraguava, S. A 7TR9 5 000 CX42 *Tribuna Sonora 1370 500 Bolis 
ZPA‘ *Teleco Paraguaya, S. A 157R0 5 000 CX44 *Radio Monumental 1410 250 Puer 
ZPOS *Teleco Paraguaya, S. A 13333 5,000 CX46 *Radio America 1450 1,500 Cara 
NOTE: Several reuliocations and changes in licensee are scheduled for regular broadcast CX48 *Radio Femenina 1490 1, 500 
Stations early in 1942 
Of complied as of Ne 15, 194 CX50 *Radio El Mundo 1530 300 
CX52 *Radio Editorial Soriano 1570 50 
PERU Paysandu CW35 *Paysandu Broadcasting 1240 250 
Cor 
; . _ CWs3s *La Voz de Paysandu 1320 100 
Receiving Sets, 70,000. No Set Tax P 
Rivera CW19A *Radio Charrua 1340 60 La! 
= : ; Frequency Power Ma 
City Call Letter Operator in Kilocycles in Watts CW43B *Radio Internacional 1480 300 
Arequipe OAK BC *Radio Continental 1370 300 Rocha Ccwl1s *Difusora Rochense 1340 50 
Caaldaac VAR AC *Radio Callac 1160 300 Salto CW23 *Radio Cultural 20 250 
ice OAXSE *Radio Universal 1460 200 CW27 *Radio Tabare 680 250 Ms 
7 ' : Me 
Lima Akash Radio Nacional 854 10,000 " CW31 *Salto Broadcasting 1120 250 Sa 
OAK4E “Radio Lima 1200 250 San Jose CW4l *Broadcasting San Jose 1360 50 Tr 
Vi 
AX4E “Radio G hee 960 250 . CW47A *Radio Welcome 1510 100 
OAE4I *Radio Internacional 1320 250 Tacuarembo CW46A *Difusora Zorrilla de San Martin 1400 2,000 Vi 
Mirafiorer OAE4L *Radio Mirafiores 1250 200 Treinta y Tres CW45 *Difusora Treinta y Tres 1390 60 
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Powe 
cles fy Watts 


» 000 


Power 
es in Watts 


or 


5000 
5 000 


10,000 





100 


2,000 





60 





tising 


city Call Letters 


Colonia CXAB 
CXA11 
CXA2 


Montevideo 


CXA4 
CXA6 
CXAIO 
CXAI& 


CXA19 
CXA21 
CXAS80 


Log compiled as of Nov. 15, 


URUGUAY—(Continued) 


Frequency 
Operator in Kilocycles 


SHORTWAVE STATIONS 


*Radio Real de San Carlos 9640 
*Radio Real de San Carlos 11820 
*Radio Continental 6000 
Servicio Oficial de Difusion 6125 


Radioelectrica 


Servicio Oficial de Difusion 9620 
Radioelectrica 


Servicio Oficial de Difusion 11895 
Radioelectrica 


Srevicio Oficial de Difusion 15300 
Radioelectrica 


Fl Espectador 11705 

Radio Fenix 6170 

Radio Nacional 6085 
1941 


VENEZUELA 


| Receiving Sets, 138,000. No Set Tax | 


City Call Letters 
Rarcelona YV6RE 
Rarquisimeto YV3RA 

YV3RE 
Rolivar YV6RA 
Caracas YV5RA 
YV5RB 
YV5RG 
YV5RH 
YV5RI 
YV5RI 
YV5RQ 
Coro YViIRW 
La Guaira VY V5RZ 
Maracaibo YVIRA 
YVIRC 
YVIRD 
YVIRF 
YVIRK 
Maracay YV4RL 
Puerto Cabello YV4RR 
San Cristobal YV2RB 
Valencia YV4RA 
YV4RE 
Acarigua YV3RF 
Barcelona YV6RC 
Barquisimeto YV38RX 
YV3RN 
Bolivar YV6RU 
Puerto Cabello YV4RQ 
Caracas YV5RN 
YV5RM 
YV5RW 
YV5RX 
YV5RY 
YV5RS 
YV5RU 
Coro YVIRY 
YVIRJ 
La Guaira YV5RV 
Maracaibo YVIRV 
YVIRU 
YVIRX 
YVIRL 
YVIRT 
Maracay YV4RK 
Merida YV2RC 
San Cristobal YV2RN 
Trujillo YV1IRO 
Valencia YV4RO 

" YV4RP 

Valera YVIRZ 


Frequency 


Operator in Kilocycles 
*L. J. Arreaza A 1080 
*Arturo Ramos Maggi 1270 
*A. Segura 1240 
*Enrique Torres Valencia 1400 
*Almacen Americano 98D 
*Herman Degwitz 790 
"Gonzalo Veloz Mancera 1910 
*J. M. Pellin 720 
tOscear Vicentelli 590 
*Ponee & Viggiani 1160 
*lesuca Gonzalez RRO 
*Roger Leyba 1370 
*Gonzalo Veloz Mancera 1050 
*Luis Garcia N 1300 
*Pedro A. Bermudez 1400 
*(;. Govea & G. Nove 1150 
*N. V. Quintero 1120 
*Jose A. Higuera 1250 
*Atilio Ormezzano 1480 
*R. A. Segura 1470 
*J. Diaz Gonzalez 9R0 
*(. Degwitz 1350 
*Miguel Ache 1400 


SHORTWAVE STATIONS 


*P. Sigala 3490 
*L. J. Arreaza A 3450 
*Arturo Ramos Maggi 3410 
*Amilear Segura ATRO 
*Enrique Torres Valencia A790 
*R. A. Segura 3480 
*Almacen Americano A920 
*Degwitz & Siblitz 4290 
*Ponce & Viggiani 3400 
*J. M. Pellin 3430 
*Oscar Vicentelli 3380 
*Corp. Rayco 3360 
*Gonzalo Veloz M. 4860 
*Roger Leyba 4770 
*Cia. Anonima 3300 
*Gonzalo Veloz M. 3500 
*Luis Garcia Nebot 4750 
*Govea & Novel 3440 
*N. V. Quintero 4800 
*Jose A. Higuera 4810 
*Pedro A. Bermudez 3370 
*Atilio Ormezzano 3390 
*A. Segura 3420 
*J. M. Diaz Gonzalez 4830 
*Pedro Torres 3310 
*G. Degwitz 4760 
*Miguel Ache 3460 
*Pedro Flores J. 4840 


Log compiled as of Nov. 15, 1941. 
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., DON’T WONDER! 
a KNOW the advertisers that 
eo use Radio and those that do not 
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THe STANDARD ADVERTISING REGISTER has access to 


= oo 


data on both Spot and Network advertising, making 








1750 
1,150 it possible to indicate the national and sectional ad- 
1.820 
' vertisers using Radio. The expenditures of each ad- 
100 r 
770 vertiser for Radio time is an important feature of 
150 
‘aii the service. 
200 ve 
- This important information is but a part of the 
675 story. The “Register” lists over 12,000 national and 
800 
ion sectional advertisers, giving the personnel of each, 
500 the advertising agency placing the account, distribu- 
1,280 . . . 
~ tion of the advertisers product, time of year adver- 
tising plans are made and other data of real sales 
160 
“a promotion value. 
1,040 
1,250 Investigate this service that offers such real sales 
96 , , ~~ ‘ 
wi building possibilities. Write our nearest office for 
BRS 
7,550 facsimile pages and descriptive booklet. 
7.250 
1,150 
2,700 
1,590 
1,950 
2,232 ~I . 7” ) | ‘ 
312 National Register Pub. Co. 
300 
350 330 W. 42nd St. 333 N. Michigan Ave. 
300 
1,000 New York Chicago 
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ae | NONAT MEISINTe 


= & 


REG Lee RK 





1942 Yearbook Number « Page 409 








* Denotes 





DIRECTORY OF OCEANIC BROADCASTING STATIONS 


From Latest Data Obtainable from Radio Administrations in Each Country 


s time ts sold for advertising, according to best available information 
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AUSTRALIA AUSTRALIA—(Continued) 
Receiving Sets, 1,308,131. Annual License Fee, £1 Maximum) 
Frequency Power City Call Letters Operator 
City Call Letters Operator in Kilocycles in Watts 
\delaiac SAN Government R00) x00 Katanning 6WR W.~A. Broadcasters Ltd 
BC] Government 730 5 000 Katoomba 2KA 2KA Ltd 
5A) *Advertiser Newspapers Ltd 10 5 Kempsey 2KM Radio Kempsey Ltd 
SIN *Hume Broadcasters Ltd 90 =) Kingaroy iSB South Burnett Bestg. ( lid 
Albury 2Ay *Amalgamated Wireless (A’sia) Ltd 148 200 Launcest« NI Government 
Armidale Al) *New England Broadcasters 13¢ 200 TEX TEX Pty. Ltd 
Athertor 4A *Atherton Tableland Broadcasters TLA Findlay & Wills Broadcasting Pty. Ltd 
Pty. Ltd RK Ct 
; more 2 tichmond River Broad tv. Lta 
4 4A\ *Avr Broadcasters Ptv. Ltd ar oo ] LM R mond Rix } " 1 ] 
. theo 9 itheo lroadeaster tv. lta 
ar RBA Ballarat Broadcasters Ptv. Ltd ” <4) 1 gow LI | gow | adea ! 
hers RS *Rathurst Broadcasters Pty. Ltd x 00 Lochinva 2HR Hunter River Broadeasters Pty. Ltd 
¢ RI *T. A. Ke 1% on Longreach aL Longreach Printing Co. Ltd 
Lubeck erald ek) mes Lt 
7 a bAwbaleemnabed Wereteen (Ae) Lea nee "- LK Herald & Weekly 7 Ltd 
Mackay iMK Mackay Broadeasting Service Pty. Ltda 
€ ut 4 \ nrr T ball ‘aii 
' Marvh« h 4MR Marvborough Restg. Co. Ptw. Ltd 
QR Governme 944 50 
R« * h. Restg. ¢ (Queensland) 1 »” Oo Me AR Government 
R Broadcasters (Aust.) Ptv. Ltd RX ‘ ILO Government 
BK Brisbane Bestg. Pty. Ltd 2% ‘ 3AK Melbourne Broadcasters Pty. Ltd 
, — Radio Sliver City Rev. Lad . 3AW 3AW Broadeasting Co. Pty. Ltd 
— a ae ee ren 3DR Herald & Weekly Times Ltd 
, \ R Bestg. Service Ptv. Ltd 66 3K7 Industrial Printing & Publicity 
. : CA Avpieheieabed Wivebee (Awad Tad re i 217 Nilsens Bestg. Service Ptv. Ltd 
‘ ven y erra Broadcasters Lta Ox i, Ny Station 2X VY Ptv. Ltd 
Yon’ Ga vesemen en 0 on Merred 6MD W. A. Broadeasters Ltd 
essnock 2CK Coalfields Bestg. ¢ Pty. I 1461 300 Mildura IMA Sunraysia Broadeasters Pty. Ltd 
harl \ *Charleville Beste. ¢ 1 92% 10 Mount Gambier SSI South Eastern Bestg. Co. Ltd 
t r \ * ral Victoria Broadcasters 7 ( on Mudgee 2M Mudgee Restg. Co. Ptv. Ltd 
: : ; Murray Bridge SMI Murray Bridge Bestg. Co. Ltd 
) < *Co)}s ste. « Pty. 1 200 
Or XI Cooma Rroe weitere Pty. 1 on 100 Murw mbah oMW Tweed Radio & Restg. Co. Ptv. Ltd 
= > - Neweastle 2N( Government 
‘stal Brook CK “nmer 501 SO Newcastle Broadcasting Co. Pty. Ltd 
orthem 3 ; tenatcantore 1.40 
*1adlenas Beste. Services 3 > on N a 6AM 6AM I adea Ltd 
1 Oakey 4AK Brisbane Broadcasting Ptv. Ltd 
mnoc R vernme on 
— 408 ray ere i Orange G7 Country Bestg. Services Ltd 
cial eT? *Nicholson’s 1 , Parkes 2PK Parkes Restg. Co. Ptv. Ltd 
h 5 , Tovernment 
i ON os eRiaies in 3 re 6Wh Govern 
= - *X — - . . 61X West Australian Newspapers Ltd 
o Hast Tasmanian Broadcasters 4 Y 
Pty. 1 6KY People’s Printing & Publishing Co 
le vonpor TAT *Northern Tasmania Bestrs. Pty. I on o 
6MI1 W. A. Broadeasters Ltd 
lubhe - | “Western Broadcasters Pt Ltd 66 10K 
6PM *6PM Broadcasters Ltd 
reelong 8GI “Geelong Broadcasters Ptv. Ltd v0 
6PR Nicholson's Ltd 
raldtor 6GI *Great Northern Broadcasters Ltd 137 au 
: 6WN Government 
oulburr 2IGN *Goulburn Bestg. Co. Pt I 9 200 
Port Moresby 4PM “Amalgamated Wireless (A’sia) Ltd 
raftor 2NR Government TO 7,00 (Papua) 
Ter: “Crafteamn Bx neg > » e - Queenstow? QT *West Coast Broadcasters Pty. Ltd 
« a > ei ‘ a4 ‘ Pi < 200 
riffitt oR “Irrigation Area Newspapers Ptr 7 20 Renmark RM *River Murray Broadcasters Ltd 
unnedat ON *DW Junnedah Lté - : 4RK Government 
at « < < i “nr Val Aad pau 
"mpie 4cy *Gympie Broadcasting Co. Ltd . 20 4RO *Rockhampton Bestg. Co. Pty. Ltd 
Hamiltor 8HA *Western Province Radio Pty. Ltd - Roma iZR *“Maranoa Bestg. Co. Ltd 
Horshar 3W\ sovernment =e On) Sale 3TR *Broadcast Entertainments Pty. Ltd 
a 3GI Government 
Hobar Al 7oVvernment 60 2,00 
3SR *The Argus Bestg. Services Pty. Ltd 
7TZR Jovernment 6 ¢ . . . . . 
Swan H 3SH *Swan Hill Broadcasting Co. Pty. Ltd. 
s *Commercial Broadcasters Pry. Ltd S6 50 ne 2BL Government 
"HT *Metropslitan Broadeasters Ptw Tia 5 a . 
HH) Metropolitan Broadcasters Pty. Ltd 108 rr 2F¢ Government 
erel ON? “Northern Brondcasters Pty Ita - ’ , . . ’ : 
] 2N7Z Northern Broadcasters Pry. Ltd 11 2, 00 2CH *New South Wales Council of 
rT . - - - . Churches Service 
pswict 41} *Ipswich Bestg o. Pry. Ltd 144 10 ~ > : . 
2GB “Broadcasting Station 2GB Pty. Ltd. 
Kalgoorlie 6GF Government 72 2 O0C . L : 
oe cs 2KY *The Labour Council of New South 
6KC “Goldfields Broadcasters (1933) Ltd 2 »0 ’ 
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Frequency Power | | Receiving Sets, 365,735. Annual License Fee, (NZ1:5s 
City Call Letters Operator in Kilocycles in Watts 
F ‘ P m Frequency Power 
syDNEY , 29SM Catholic Broadcasting Co. Pty. Lid 1270 1.900 City Call Letters Operator in Kiloeycles in Watts 
Continuer 
2UB *Radio 2UE Sydney Pty. Ltd 950 1,000 Auckland IVA Government aT) 19 000 
ew ‘C'lth. Broadcasting Pty. Ltd 1110 150 YX Goverment 880 150 
a Tamworth 2TM *Tamworth Radio Development Co. Ltd. 1300 2000 IZR Chevescnent 1070 1 000 
Toowoomba IGR Gold Radio Service Pty. Ltd 860 FOO IZM Government 1250 750 
Townsville {()N Government 630 7.000 Christehurch tVA Clrovernment 720 1) O00 
ene >, 
cVecles - we 1TO) *Amalgamated Wireless (A’sia) Ltd 780 200 iv! Government 1200 AA) 
70 2 Ww Wagga 2WG ‘Riverina Broadcasting Co. Pty. Ltd 1150 > 000 ZR Government 1430 1 O00 
80 1. Wagin 6WA Government 560 10.000 Dunedin 1YA Government 790 10,000 
80 om Warragul UT *The Argus Bestg. Services Pty. Ltd 880 200 1ZB Government 1280 1,000 
60 > w Warrnambool 3YB The Argus Restg. Services Pty. Ltd 1210 ron) 17,1) Otago Radio Assn 1010 ry 
10 7.0 Warwick 1WK Warwick Bestg. Co. Pty. Ltd RRO 100 | vo Government 1140 ry) 
ov p ; Wollongong 2WI Wollongong Broadeasting Co. Pty. Ltd 14380 500 CGiahorne 7,1 Government ort >0V0) 
(yi) x Young An *Young Broadcasters Pty. Ltd 1340 100 7M P. R. Stevens 1120 1h 
00 A SHORTWAVE STATIONS Greymouth IZR Government 940 100 
R0) Melbourne VLG Commonwealth of Australia O5R0 10.000 Invercargill 1V7, Caverament B20 5 O00 
24) VLG? Commonwealth of Australia on40 10.000 Napier vH Cloverntment 75 = O00 
”) " VLG3 Commonwealth of Australia 11710 10.000 Neleon YN Government Qon " 
0) " VLGA Commonwealth of Australia 11840 10.000 New Plymouth YR North Taranaki Radio Societ 210 on 
4) ’ VLG5 Commonwealth of Australia 11880 10.000 Palmerston Nth 7,4 Government 1400 2) 
() omy VLG6 Commonwealth of Australia 15230 10,000 Wellington IVA Government 570 60 000 
0 ay : VLG7 Commonwealth of Australia 15160 19,000 rv ( Government 840 5 OOO 
0 om ; VLG& Commonwealth of Australia 9BR0 10.000 VI) Government oan 00 
0 wo VLR Commonwealth of Australia 9580 2, O00 7B Government 1130 1,000 
« 
q 
0 ’ VLR2 Commonwealth of Australia 6150 2 000 Log compiled as of Nov. 3, 1941 
() ry VLR38 Commonwealth of Australia 11880 > 000 
) ¢ VLR4 Commonwealth of Australia 15230 2, 000 NEW FOUNDLAND 
) en VLR6 Commonwealth of Australia 11R30 > O00 | 
| eos or —e 
) on VLR7 Commonwealth of Australia 11840 2000 | | Receiving Sets, 25,000. Set Tax, $2 Annually | 
) ” VLRB& Commonwealth of Australia 11760 2, 000 | Frequency Power 
4 “ City Call Letters Operator in Kilocycles in Watts 
) 9 VLR Commonwealth of Australia 11850 2 000 | 
: St. Johne VOWR Wesley United Church 700 500 
} my Perth VLW Commonwealth of Australia 6140 2 000 
VONE *Broadcasting Corp. of Newfoundland 640 12,000 
’ , VLW2 Commonwealth of Australia 9650 > O00 
9560 YVOCM *Colonial Broadcasting System 1000 100 
; » 
VLW3 Commonwealth of Australia LL830 2.000 VOAR Seventh Day Adventists O50 25, 
VLW4 Commonwealth of Australia 9665 2 000 SHORT WAVE STATIONS 
' Sydney VLQ Commonwealth of Australia 9615 10,000 St. Johns VONG *Broadcasting Corp. of Newfoundland 9475 x0) 
VLQ2 Commonwealth of Australia 11870 10,000 VONH “Broadcasting Corp. of Newfoundland 5970 100 
VLQ3 Commonwealth of Australia 15315 10,000 ST. PIERRE-MIQUELON 
ViQ4A Commonwealth of Australia 17840 10.000 St. Pierre FQN St. Pierre Radio Club 609 50 
os VLQ5 Commonwealth of Australia O6R0 10,000 Log compiled as of Nov. 15, 1941 
VLQ6 Commonwealth of Australia 11830 10,000 
VLQ7 Commonwealth of Australia 11880 10,000 
. VLQ8 Commonwealth of Australia 17200 10,000 | 
, ViLQg Commonwealth of Australia 7540 19,000 | 
y Log compiled as of Oct. 31, 1941. 
” Number in call letters indicates state where station is located. Key: 2.-New South Wales; 
}—Victoria; 4 Queensland; 5— South Australia; 6— Western Australia; 7 Tasmania. (Station 
zn 1PM is located at Port Moresby, Papua, which is in the Queensland administrative area.) | 
| 
5(\ | 
’ ’ ry] ~ | 
W CROWN COLONY OF FIJI 
> . 
30 | Receiving Sets, 1,279. Annual License Fee £1:5s ... brin gs you 52 copies of 
wv : Frequency Power 
, City Call Letters Operator in Kilocycles in Watts 
vv | 
Suva ZIV *Fij, Broadcasting Co. Ltd. 920 400 B ROA DC A S I I N G We e k l Y> 
on 
’ SHORTWAVE STATION 
x Suva VPbD2 Amalgamated Wireless (A’sia) Ltd. 9535 k b d 
of 11895, 10,000 plus Yearbook Number an 
i esa 
wn 4 15160 
= P Log compiled as of Nov. 11, 1941. 
2,00 Ff 
Radi tlin wer rates 
20 | adio Outline Map. Lowe 
= ‘ ‘ Pr s . e 
ee TAHITI, SOCIETY ISLANDS (French Oceania) 
10, 00 | Receiving Sets, 380. Set Tax, 20 Francs | ° ° 
+ 
e | for 2 or more Subscriptions. 
‘ , Frequency Power 
City Call Letters Operator in Kilocycles in Watts | 
1. OOF 
3 Papeete FO8AA Radio Club de Tahiti 7200 300 








Log compiled as of Jan. 1, 1941. No later data available. 
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Note: All figures are for 1940, having been released in December, 1941, and being latest official data available 
| 
——_—____} 
Stations wi 
ann Number 
( ° —~ ~ Reven 
/ . To me 
1940 Combined Income Statement of U. S. Broadcasters | | i 
To ot! 
T (FCC Report Covering Three Major Networks, Five Regional Networks and 765 Standard Broadcast Stations) | To sts 
To na 
— To lo 
Sale « 
Standard Broadcast Stations 
E 31 Managed Deduct 
and operated 734 other Total Payn 
Ttem Networks stations stations 765 stations Grand total Com! 
Col. 1 Col. 2 Col. 3 Col. 4 Col. 5 Col. & Com 
L A. REVENUE FROM THE SALE OF TIME 
1 evenue from the sale of station time Revent 
a. Network Tale 
I Sale of station time to networks and stations 
Sale of station time to major networks $6 215,552 $20. 481.47 $26 .697 029 
Sale of station time to regional networks 216 283 1.058.317 1.274.600 
S Sale of station time to other networks and stations 631.684 631 684 
T Total sale of station network time 6.431 835 22 171.478 22 602.3123 “— 
ec 
b. Non-network (before commissions Pro 
Sale of station time to advertisers or sponsors Sale 
neluding their agencies Ger 
oO Sale of station time to national and regional adver 
tisers or sponsors 6.3258 3269 20. 7RI RTS 27.140 .444 
Sale of station time to local advertisers or sponsors 4.290.023 40. 466.769 44 756.792 All 
co 
F Total sale of station non-network time 10.648 592 71.248 644 81.897 2236 she 
re 
Total sale of station time 17.080 . 427 93. 420.122 110.500. 549 Br 
2) Revenue from the sale of network time 
is a. Major networks 
Sale of major network time to advertisers $71.010 575 Station 
E Sale of other major network time 908 . 853 Num 
Re 
Total sale of major network time 71.919. 428 TT 
T; 
N b. Regiona T, 
Sale of york time to advertisers 1.809 093 T 
E Sale of 1 network time 60.490 
T 
al sale of regional network time 1.869 583 T 
Ss 
WwW Total sale of network time 73.789 .01 
8) Deduct Dec 
A ortion of sales of time paid to networks and stations 828 594.751 871.022 871.022 P 
( 
Balance re commissions 45.194. 260 17.080 . 427 92 549.100 109 629.527 $154,823, 787 ( 
L b. Commissions to regularly established agencies ppr 
sentatives, brokers and others 411.146 .484 1.658 587 & 053.947 9.712.534 20 859 018 
Balance, amount retained from sale of network and Re 
station time 34.047.776 1 421 240 84.495.153 99 916.993 133 . 964.769 | 
A B. REVENUE FROM IN(¢ — NT AL BROADCAST ACTIVI 
TIES (after deduction r commissions ‘ 
Talent 
D Sale of talent under contrac and in the pay of, ne ‘ 
works and stat 1,248 100 995 668 3.607.603 4.603.271 5. 851.87 Ex 
Commissions, fees profits from obtaining or placing 
talent 1.216.242 31.283 146 .223 177.506 1 393 , 748 
Sundry broadcast revenues 3.042.576 499 607 2.394.646 2,894,253 5 936 829 
E Total revenue from incidental broadcast activities 5.506.918 1,526 .558 6,148 472 7,675,030 13, 181,948 
Total broadcast revenues 39 554.694 16 .948 ,398 90.643 .625 107 .592 023 147 , 146,717 A 
R C. TOTAL BE ROADCAST EXPENSES OF NETWORKS AND 
TATIONS 31,042 634 11,287,359 71,520,016 82.807 375 113 , 850,009 
T D. BROADCAST SERVICE INCOME 8.512.060 5.661.039 19. 123,609 24.784.648 33 296 , 708 
I Station yt and regional networks, and those licensed to others but managed by networks as to programs, time, or sales. Five Sta 
stations less 1940 d 
$s ue of less than $25,000 for the year were not required to report details, this figure may include some amounts for 
Ss national ar ) tk business and does include $71,156 for network business. However, the greater portion of the revenue for these 
stations is from tim local users 
This amount does not agree with the amount shown in column 5 as sales to major networks since, in addition to payments by regional net- 
E works to stations, it includes amounts paid by maj Canadian and other extra-territorial stations and to other networks. 
Applicable to the total sale « work time, 
Excess of broadcast revenues over broadcast ex penses; n ncome is not shown because many station licensees conduct more than one type 
K of business and the inclusion of income or loss from another t ype of business would distort the relationship between broadcast service income and net 
income 
WIDE AS THIS ADVERTISEMENT. THAT SPEAKS “‘‘RESULTS” | | 
a 








| 
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Income Items of Stations Showing a Loss 
(FCC Report by Class According to Type of Network Served) 


in 1940 








50,000 watts 


Item Part-time 


Unlimited 
Stations with time sales of $25,000 or more: 
Number of stations 
Revenues from the sale of station time: 
To major networks 
To regional networks 
To other networks 
To stations 
Total sale of chain broadcast time 
To national and regional users 
To local users 
Sale of other station time 
Total sale of local broadcast time 
Total sale of station time 
Deductions from the sale of station time: 
Payments to networks and stations (from sale of time) 
Commissions to regularly established agencies 
Commissions to representatives and brokers 
Total deductions from sale of station time 


Ralance, net time sales 
Revenues from incidental broadcast activities: 
Talent: 
Sales 


Commissions, fees, and profits from obtaining or placing talent 
Sundry broadcast revenues 
Total revenues from incidental broadcast activities 
Total broadeast revenues 
Expenses: 
Technical 
Program 
Sales, advertising, promotion, and publicity 
General and administrative 
Total broadcast expenses 
Broadeast service income 


All commercial stations: 
Number of stations 
Broadcast revenues 
Broadcast expenses 
Broadcast service income 


Stations with time sales of $25,000 or more: 
Number of stations 
Revenues from the sale of station time: 
To major networks 
To regional networks 
To other networks 
To stations 
Total sale of chain broadcast time 
To national and regional users 
To local users 
Sale of other station time J 
Total sale of local broadcast time 
Total sale of station time 
Deductions from the sale of station time: 
Payments to networks and stations (from sale of time) 
Commissions to regularly established agencies . 
Commissions to representatives and brokers 
Total deductions from sale of station time 
Balance, net time sales 
Revenues from incidental broadcast activities: 
Talent: 
Sales 
Commissions, fees, and profits from obtaining or placing talent 
Sundry broadcast revenues 
Total revenues from incidental broadcast. activities 
Total broadcast revenues 
Expenses: 
Technical 
Program 
Sales, advertising, promotion, and publicity 
General and administrative 
Total broadcast expenses 
Broadcast service income 


All commercial stations: 
Number of stations. . . 
Broadcast revenues 
Broadcast expenses . 
Broadcast service income 


All 
Stations with time sales of $25,000 or more: 
Yumber of stations........ . 
Revenues from the sale of station time: 
To major networks 
To regional networks... . 
To other networks. 
To stations. 
Total sale of chain broadcast time 
To national and regional users. , eee teen eeeeeees 
To local users. . . Trrererer ere tere veel 
Sale of other station time. .... .- . J 
Total sale of local broadcast time... ... 
Total sale of station time........... 

Deductions from the sale of station time: 
Payments to networks and stations (from sale of time) 
Commissions to regularly established agencies 
Commissions to representatives and brokers... . . 

Total deductions from sale of station time . 
Balance, net time sales......... 

Revenues from incidental broadcast activities: 

Taient: . 

Sales. ee Re re 

Cc ommissions, fees, and profits from obtaining or placing talent 
Sundry broadcast revenues. 


Total revenues from incidental broadcast activities. .... 
Total broadcast revenues............. eles 
Expenses: 
EEE Ges Os tee ee ee rea 
Program. 


Sales, advertising, promotion, WE PUI ooo 000 50 e500 
General SERS Sa agar aerer mr eae 
WOU DEORIOEEG GHIIID. onc icccccceccceencceccees 
Broadcast service income 


All commercial stations: 
Number of stations 
Broadcast revenues 





rtising 















Broadcast expenses 
Broadcast service income 





@ Deficit or other reverse item. 


Clear channel 


5,000 to 25,000 watts 


Unlimited 


$63 , 026 
407 


63,433 
306,218 
346,158 
652.376 
715,809 


1,182 
717,567 
7,798 
86,547 
629 , 262 


36,039 


42,915 
78,954 
708 216 


170,625 
388 , 582 
99,772 
219,214 
828,193 
d 119,977 


” 
,216 
193 
977 


$708 
R28, 
d 119, 


5,011 
61,065 
66,076 
66,076 


5,176 
144 
, 320 
60,756 


a 


60,756 


21,626 
20,141 
,446 
28,241 
75,454 
d 14,698 


on 


1 

$60 , 756 
75,454 

d 14,698 


commercial stations 


6 


$63 ,026 
407 


63 ,433 
311,229 
407 , 223 


718,452 
781,885 


1,182 
82,743 
7,942 
91 , 867 
,018 


36 , 039 


42,915 
78,954 
,972 


,251 
, 723 
,218 
,455 
,647 
d 134,675 


6 

$768 ,972 
903 ,647 

d 134,675 


Part-time 
Stations serving as outlets for major networks 


$: 


1 
2 
2 


2, 


2, 


3 
d 


$2.54 


8, 
d 


d 


,O18 


Unlimited 


20 


375, 103 
91,216 
621 


466,940 
643,498 
186 , 800 
130,298 
597 , 238 


48, 500 
205 , 653 
A1, 976 
296,129 
301,109 


97, 331 

2,081 
88,171 
187 , 583 
488 , 692 


581,704 


, 120,954 


395, 
915 


300 





524,658 


5,373 
086,493 
541,120 


Stations not serving as outlets for major networks 


$2,410 
11,658 
14,068 
241,961 


187,304 
429 , 265 
443 3338 


5, 681 
47,640 
1,963 
55,284 
388 049 


30 ,339 
1 386 


445, 995 


85,054 
222,703 
80, 763 
179,944 
568,464 
122,469 


7 
$466 , 768 


d 


589 , 662 
122,894 


26 


$375,103 


aon = 


a is) 


a 


$3 


3, 


a 


91,216 
3,031 
11,658 
481 ,008 
885,459 


,674,104 


, 559 , 563 
,040 ,571 


54,181 
253 ,293 
43,939 
351,413 
689 , 158 
127 ,670 

3,667 
114,192 
245,529 
, 934 ,687 


666 ,758 
, 343 , 657 
476 ,063 
,095 , 336 
, 581,814 
647,127 


30 
,012,141 
676,155 
664,014 


Regional 


Limited 
and day 


$36, 623 


re] 
an 
> 


40 828 
85,153 
287, 
373 
413 


11,221 
19, 898 
6,948 
38, 067 
375, 


17,479 


12,081 
29,560 
>, SHR 


81,772 
‘080 
65,780 
7,993 
+, 625 

257 


7 
368 
625 
, 257 


$405 
496, 
d 91 


$85,060 
443,951 


529,011 
529,011 


23,043 
3,678 
26,721 
502,290 


9,461 


8,020 
17,481 
,771 


297 
09% 
90,015 
575 
985 
214 


669 
d 150 


17 
305 
196 
891 


$683 
862 
d 178 


20,101 
925,139 
185,069 
425.178 
155.795 
400 , 568 


,610 
d 241,471 


24 
$1,088 ,673 
821 
d 270,148 


Part-time 


$4 


$85, 
107 
d 21 


7 


79,95 


77 
11 


20, 
17, 


27 
77 
d 


$1i 5B, 
d 21, 


$4, 


il. 
104, 


116 


120,§ 


4, 
116, 


117, 


19, 
38, 


36, 
118, 


di 


239, 
282, 
d 43, 


2, 
79,95 


,929 


929 


, 186 
911 
5, O97 


026 


642 
604 
502 
748 


,278 


918 
913 


, 191 


,570 


122 


3 
161 


, 027 
866 


, 222 
735 
7 
7 


, 798 


, 798 
, 159 


, 159 


489 
667 
474 
,970 
, 600 
441 


7 
883 
5, 468 
585 


913 
913 
350 


059 
827 
, 786 
241 
913 
, 563 


10 
044 
495 
451 


Local 


Unlimited 


21 


$75,242 
16,036 
8,276 
2.975 
97,529 
192, 
689 
RR2 
979 


156 
004 
538 


2,664 
30,455 
17,205 
50,324 
929,209 


12,284 


22,429 
34,768 
963 ,§ 


172,702 
364,561 
139, 
358,540 
1,035,275 
d 71,298 


46 
$1,404,599 
1,546,232 
d 141,633 


23 


$1,773 
430 
1,261 
3,464 
105,235 
802,217 


907 , 452 
910,916 


224 
13,919 
857 
15,000 
895,916 


3,646 
1, 846 
9,641 
15,133 
911,049 


188 , 138 
337,117 
170,469 
340,413 
1,036,137 
d 125,088 


57 
$1,416,242 
1,649,115 
d 232,873 


44 


$75,242 
17 , 809 
3,706 
4,236 
100 ,993 
298 , 083 


1,491 ,373 


1,789 , 456 
1,890 ,449 


2,888 
44,374 
18 , 062 
65,324 

1,825,125 


15,930 


49,901 
1,875,026 


360 , 840 
701,678 
309 941 
698 , 953 
2,071,412 
d 196,386 


103 
$2,820,841 
3,195,347 
d 374,506 


Day and 
part-time 


i 
$11,243 
11,689 
d 446 


$1,276 


1,276 
19,259 


209, 103 
228 , 362 
229 , 638 


6,012 
23,763 
29,775 

199 , 863 


2,039 
29 
6,628 
8, 696 
208 , 559 


55, 689 
78 , 086 
39, 183 
64,678 
237 , 636 
d 29,077 


13 
$285,293 
349. 865 
d 64,572 


1,276 


1,276 
19,259 


209 , 103 


228 , 362 
229 , 638 


6,012 
199 | 863 
2,039 
29 
6,628 


8,696 
208 , 559 


55, 689 
78 , 086 


d 29,077 


14 
$296 , 536 


Total 


54 


554,923 
108 ,379 
5,748 
4,609 
673 , 659 
1,231,908 
2,841,919 


4,073 , 822 
4,747,481 


4,209 
334,177 
74,429 
472,815 
4,274,666 


163,133 
2,136 
166 , 509 
331,778 
4,606,444 


1,014,373 
2,028 ,337 

707 ,636 
1,669,410 
5,414,756 
d 808,312 


85 
$5,159,960 
6,076,259 
d 916,299 


M4 


$3,049 
2,840 
12,919 
18, 808 
463,748 
1,776,375 


2,240,123 
2,258,931 


5,905 

98 , 588 
430,405 
134, 898 
2,124,033 


45,485 
3,461 
50,310 
99 , 256 
2,223,289 


465,293 
922,812 
403 , 350 
873 , 821 
2,665,276 
d 441,987 


102 
$3,066,247 
3,701,760 
d 635,513 


98 


$554,923 
111,428 
8,588 
17,528 
692 ,467 
1,695,651 


4,618,294 


6,313,945 
7,006,412 


70,114 
432,765 
104 , 834 
607 ,713 

6,298 ,699 


208 ,618 
5,597 
216,819 
431,034 
6 , 829 , 733 


1,479 , 666 
2,946,149 
1,110,986 
2,543,231 
8,080, bo 
1, 250, 299 


187 
$8 , 226,207 
9,778,019 


, 554 
d 65,018 d 1,551,812 









1938-40 Income. Revenue and Expenses for Stations 


(FCC Report on Stations Operating 12 Complete Months Each Year According to Class and Time) 











Number of Stations Net time sales 








Broadcast revenues Broadcast expenses 












1938 





1939 1940 1939 





1939 1940 1938 1929 1940 
»ar channe 
50.000 watt 













































































Unlimited 31 3 35 $21,589,618 $24,199,580 $28,245,843 $23,323,916 $27,055,146 $31,097,556 $15.681.471 $17,680,045 $20,629 91) 
Part-time A A 4 1,518,491 1,550,015 1,805 823 1,748 ,971 1,758 , 237 @ 021.538 1.264.876 1.356.906 1, 460 245 
000 to 25.000 watts | 
Unlimited A 9 21 2.644 250 A 5.047 087 2.941.887 4.538.744 5,391.19 2.508 ,801 3.762.899 4.268 536 
Part-time 4 5 470,169 494 090 529 .204 : 551.277 475,277 538 064 404 276 
Total clear channe 53 61 6: 26 .222 528 30 85.592 843 28 543.978 83.979 .522 39 061.562 20.080 425 92 337.914 26 . 762 .%¢8 
Regior 
Unlimite 02 204 21 30 877.439 33.28 40 520.096 33 . 433 086 36.162 43 860 601 29.77 é 33,725.14: 
Limite day 61 68 65 8.437 594 4.12 4.644.865 3 4.334 4.899 .936 4.152.577 4541.46 
Pa me 3¢ 28 2.888 ,039 3,010 2.849 006 3 3,182 2,979 .875 2.826.816 2 552 840 
Total regior 206 302 30¢ 37 208 072 40.417 A8_ 013.967 40 43.679 51,740,412 36 4.916 40,819 444 
I r ‘ OF 255 os 8.014.739 10 899 g 298 10.681 .367 15 .071.668 10.054.943 13 509.18 
"g time 62 25 1,528 , 008 1 250 1 602 1,015 622 761, 456 948 431 721 909 PS 
Total loca 268 4 9,542 .747 11 9 900 11,696,989 15,833,124 9.536.058 11,003,374 14.231 , 09% ¢ 
Grand t f 70 72 968 347 82 78 180 89 356.164 106.635.098 63 981.334 71.096 204 81.812 R209 
s rene n¢ lata ess r 
r } he ear showr 4 A 62 634,14 630 571 954,493 643 , 580 634 , 482 956 .925 642 .088 687.726 
T 2] a tic 64 O5 64 3. 602 491 R308 941 990 916 993 79 1298 760 RO 990 646 107 . 592 023 64.6292 4299 1.783.930 R2? 
Number of Stations Broadcast Income Average net time sales Average broadcast income 
Item 1938 1939 1940 1938 1939 1940 1938 1939 1940 1938 1939 1940 
\e *hanne 
{ OO a « 
Unlimite by $10,468 345 $696 439 $733 321 $R07 024 $246 530 $224 094 $299 096 
Par me 561.293 379 . 623 887.504 451.456 96 024 100.333 140 323 
000 to 25 000 we 
nlimite ¢ 122.65 188 875 224.828 240,337 30.935 10,234 53 460 
Par me 147.001 117.542 113 66% 164.697 13.482 17.866 49 000 
Tc 2 ‘lag hanne f r 8 12 299 994 494 765 501.470 564 966 160 622 174 452 195 207 
Reviona 
Unlimitec¢ 208 04 > 0.185.458 27 21K 31.310 
Lin € da t 6S 65 258 AT 11.179 29 @7R 
Pa me & 427.03 9 146 11.845 
Total regions OF 0 OF 990 968 19 2490 29 920 
Unlimite uit: 145 c 1.562.487 88 907 1.218 > ADT 057 
Ds me 6 547 24 645 193 1.816 1. 582 
‘otal loca 26S 1 034 35.607 OR] > 375 4.797 
Grane ) f ¢ ) 24 296 118.263 22 507 27 R78 35.309 
Ss ior rep ng or less ths 
months c the ear showr < La 62 492 d 37.648 4 747 12.611 15.395 Q 1.065 ad 6 
Total. all stations 66 TOE T6F 4 505 828 & 94 TRA G48 1 518 117.774 120 610 >] O78 5 R92 32 3G8 
d Def ’ her reverse err 
| FCC Analysi . ) stati 
AIVSIS O rogram xpenses O tations 
J 
AXA nhe SiS _ ré p Ss Wte Ss 
j ° 
i 
| ys . x ‘ ar y ‘ 
Those With Time Sales of $25,000 or More and Networks 
i 
} 
t 
Clear channel Regional Local 
50,000 watts 5,000 to 25,000 watts 
Unlimited Limited Part-time Unlimited Day and Total 
Item Unlimited Part-time Unlimited Part-time and day Part-time 
Stations serving as an outlet for a maior network 
Number of stations 3 4 19 3 189 17 12 130 2 41 
Program expenses 


Salaries and wages of program departmer $1 









































1 $131 $356 , 936 $40,930 $2,923,729 $148 $87,821 $9,273 $6,258,344 
Talent expenses 4 328 474.110 53.672 2.472.094 78 106 627 4 948 8.864.136 
Rovalties and license fees relating to program materia 98 322.639 36.490 2 449 746 g9 67.745 6.338 >. 204.908 

ost of wire services, exclusive of transmitter line 60 103,170 4,212 754,541 62 3: 25,124 322,142 7.277 2.272.049 

Ither expenses directly related to program 39 148,700 21,095 1,301, 567 66 36,219 403. 835 4.176 2,951,218 

Total program exnenses $162. 28% 658 633 1,405,555 156,399 10,901,677 445.378 323 536 2.465.176 32.012 25.550.655 
Stations not s ing as an outlet for a mator network 

Number of stations 4 20 40 Q R6 9 166 

Program expenses 

Salaries and wages of program department $44,978 $322,708 $339 101 $132,860 $526,136 $66,436 $1,432,219 
Talent expenses 34.607 463.506 329.597 218,510 261,476 41,780 1,349 476 
Rovalties and license fees relating to program materia 21,023 140 434 177 , 457 76,221 257,194 21,568 693 , 897 
ost of wire services, exclusive o ansmitter line 5,985 37,242 70.162 12,846 1 14,704 320 847 
Ither expenses directly related to program 6,798 125,058 128,197 18,202 18.740 625.393 
Total program expenses 113,391 1,088,948 1,044,514 458 639 1,453,112 163,228 4,321,832 

All commercia! stations 

Number of stations 4 21 3 209 57 21 216 11 577 
Program expenses 
Salaries and wages of program department $1 57 $401,914 $40,930 $3,246,437 $487 ,2 $220,681 $1,403,183 $75,709 $7,690,563 
Talent expenses 4 352 508,717 53,672 3,935,600 408, 325,137 5 46,728 10,213,612 
Rovalties and license fees relating to program materia 98 , 266 343 , 662 36,490 2.590.180 266 143 , 966 795.597 27,906 5, 898, 805 
ost of wire services, exclusive of transmitter line 60,494 109,155 4,212 791,783 132 37,970 502,050 21,981 2,592 , 896 
ither expenses directly related to prograrr 39 948 498 21,095 1,426,625 194, 54,42 632,233 22.916 3.476.611 
Total program expense+ % 162,289 658 , 635 1,518,946 156,399 11,990,625 1,489 , 892 782,175 3,918,288 195,240 29,872,487 
3 major 7 regional 
lem 577 stations networks networks Total 
Program expense 
Salaries und wages of program department $7,690 , 563 $17,062 
Talent expenses 10,213,612 : 80,461 
Royalties and license fees relating to program materia 5,898 805 & DF 9,917 , 877 
ost of wire services, exclusive of transmitter line 2,592 , 896 5,178,730 232,977 004,603 
ither expenses directiy related to progran 3,476,611 1,681,199 147,094 304,904 
Total program expenses 29 872.487 15,181,157 487,511 45,541,155 
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20 629 
1,460.2 
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Total 


411 


3,258 344 
864, 136 
, 204, 908 
272,049 
, 951,218 


550 


563 

612 

, 805 

, 592, 896 
3,476,611 


, 872,48 
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No. of 
Broadcast Region and State Stations 
1 2 
NORTHERN DISTRICT 
Northern region 
Connecticut 9 
Delaware 3 
New Hampshire 7 
Maine 5 
Maryland 6 
Massachusetts 20 
New Jersey 5 
New York 43 
Pennsylvania 84 
Rhode Island 3 
Vermont 3 
District of Columbia 4 
Total, Northeastern region 185 
Great Lakes region 
Tilinois 29 
Indiana 15 
Kentucky € 
Michigan 19 
Ohio 27 
West Virginia Q 
Wisconsin 14 
Total, Great Lakes region 119 
Midwest region 
Iowa 11 
Kansas G 
Minnesota 15 
Missour 18 
Nebraska 8 
North Dakota 4 
South Dakota 4 
Total, Midwest region 69 
Total, Northern District 828 
SOUTHERN DISTRICT 
Southeastern region 
Alabama 9 
Arkansas 5 
Florida 15 
Georgia 9 
Louisiana 12 
Mississipp 8 
North Carolina 15 
South Carolina 7 
Tennessee 14 
Virginia 10 
Total, Southeastern region 99 
SOUTH CENTRAL REGION 
Oklahoma 10 
Texas 40 
Total, South Central regior 50 
Total, Southern District 149 
WESTERN DISTRICT 
Mountain regior 
Arizona 4 
Coloraic q 
Idahc 5 
Montana 5 
Nevada 
New Mexicc 4 
Wyoming 
Utah 5 
Total, Mountain region 30 
Pacific regior 
California 47 
Oregor 10 
Washingtor 18 
Total, Pacific region 75 
Total, Western District 105 
Total, United States 577 


To Major 
Networks 


—o — 


oo 


_ 


26 


272 


609 
180 
166 
503 

93 
118 


279 


181 


96.9 


365 


499 


$81.5 


601 
482 
425 


697 


652 
191 


896 
400 


7,105 


963 
685 
440 
391 


995 


556 


963 
844 


798 
998 
8&9 
887 


685 


Network 


To Regional 
Networks 


(4) 


$112,453 
13,065 
41,558 


] 
© 
wo 
on 


209 . 067 


13 , 736 
10,595 


460 217 


347 
446 


—r 


81,610 


554 
753 
964 


OD 


81,936 
81.936 


81.936 


© 


038 


563 650 
40 , 236 
603 886 
626 .079 


1,274,600 


To Other 
Networks and 
Stations 


(5) 
$790 
126 
152 
166 


14,418 
105, 146 


120,798 


731 
141 
495 


mre 


409 
001 
793 


o> > 


1,939 
1,986 
60 671 
15,582 


4.134 
18 620 


102 ,932 


241,300 


1,860 
210,416 


212.276 


289 510 


82.016 
460 


a 
~ 
— 
~ 


3.135 


118 


2,106 
3.986 
7,305 
13 ,397 
100 874 


631,684 


Revenue from the Sale of Station Time 


Non-network 


To National 
and Regional 


Users 


nuene 


ra 


- 


nn 


> 


~ 


439 
796 


235 


269 


289 
480 


935 
254 
647 
836 
, 239 


444 


oe 


—o 


nw 


nw 


_— 


> 


_ 


641 
378 
078 
404 
396 
170 
158 


228 
249 


524 
199 
967 
547 
741 
121 
643 
327 
070 
549 


691 


528 
181 


709 | § 


401 


Stations with time Bales 


R65 
390 
925 
673 
271 
809 


7,525 


121 
350 
885 
096 


910 


993 
210 
602 
758 
957 
467 
213 


200 


056 
906 
220 
750 
468 
456 
913 


769 


879 


365 
448 
922 
424 


598 


— 


Total 
(8) 


$1,653 615 
256 , 775 
544 338 


Ino. 
= 
nr 
= 
o 
> 
= 


nw 
wo 
> 
oo 
~ 
= 
—? 


— moo 
x) 
s 
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12 , 584 388 
73 686 897 


ee 
a ore 
See 
eo woarr 
2322S 
2IB5 


or 
20 me ¢ 
= 
i) 
2 
on” 
= 


12,751,580 
1, 452 , 382 
296 


6 , 812 628 


438 440 
222 388 
258 , 392 
467 , 208 
226 , 028 


909 917 


3,522 , 368 


7,617 992 
1,200 048 
1,973 ,891 
10, 791 , 932 
14,314,300 


107 , 565 , 355 
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of $25,000 


Deduct 


Payment 
Networks 
Stations 

Sale of T 


(9) 
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les legions and States: FCC Report Covering 765 Stations 








with 
Mime ‘le of $25,000 or More All Commercial Stations 
Revenues from Incidental Broadcast Activities 
a Deductions from the Sale of 
Station Time Talent 
Commissions to 
Payments to Regularly Established Commissions, Fees, 
Networks and Agencies, Represen- and Profits Sundry Total Total Broadcast Total Total Broadcast 
Total Stations (from tativee, Brokers, from Obtaining Broadcast Broadcast Broadcast Service No. of Broadcast Broadcast Service 
‘Gale of Time) and Others Sales or Placing Talent Revenue Revenue Expenses Income Stations Revenues Expenses Income 
(8) 
(9) (10) (11) (12) (18) (14) (15) (16) (17) (18) (19) (20) 
$1,653 615 
256 “i $151,999 $15,609 $363 $35,993 $1,553,581 $1,295 921 $257 ,660 Q $1,553 581 $1,295,921 $257 ,660 
56 , 77% 
mre ua 9,189 4,742 252 , 3828 153,067 99 261 5 299 877 208 , 450 91,427 
° 
1 806 ane $2,923 3,804 15,297 580,516 401,745 128,771 7 564 , 330 436 ,078 128 252 
4,247 OR 221,508 36 ,927 20,102 1,641,926 1,052,959 588 ,967 7 1,655,649 1,065 , 432 590,217 
3,464 304 $1,092 899,141 65.173 6 ,820 81,683 4,000,525 3,203 ,360 797 , 165 21 4,014,226 3,216,140 798 , O86 
12 532,147 152,199 406 635 247 444 78 844 269 , 361 3,501,119 2,799,735 701 , 384 11 3,596, 841 2,922,285 674 , 556 
7.139 183 190, 587 1,179,361 487 752 4,445 218 612 11,933 ,008 9 321,026 2,611,982 48 11,995,500 9 394 490 2,601,010 
852 04] 15,493 764,415 149 ,204 8,243 211,989 6,728,711 4,726 065 2,002 646 36 6 756 . 786 4,767 ,680 1,989, 106 
143 398 86 825 762 1,558 4,957 7172 ,493 515,387 257 , 106 3 772 ,493 515,387 257 , 106 
1,520 048 8,827 1,339 135 835 129 , 388 6,447 5 174,374 173 433 941 
es 111,474 A3 336 16 36 472 1, 488 398 1,255,007 233 391 4 1, 488 398 1,255 007 233 391 
34,159 
: ends 299 371 8,372,297 1,050,011 100,289 900 547 $2,588 ,440 24 853 , 660 7,684,780 156 82 872 055 25 250 303 7,621,752 
7 597 921 ' ' ' ‘ 
2,077 616 2,470 688 , 879 679 ,964 5,618 131,424 7,723,578 6,140,311 1, 583 , 267 31 7,760,057 6.174.173 1,585 , 884 
1 236 593 9 875 155,816 45,217 197 58 588 2,015 927 1,661,530 854,397 19 2,068 818 1,708,734 360 , O84 
4 832 626 2,753 114,664 88 594 13,335 1,221,085 941,008 280,027 9 1,280,273 1,011,531 268 742 
8 397 64) 4,563 588 534 444,819 129 971 4,814,319 3,560,705 1,253,614 21 4,856,344 8,602 263 1,254,081 
988 128 150,895 696 350 484 596 8,130 99 849 8,142,971 5 , 784, 788 2,358 , 183 29 8,163,971 5 805 908 2 358 , 063 
1, 812,858 142 80, 108 82,734 13,429 50, 586 1,004 627 784 875 219 , 752 12 1,054,178 841.217 212,961 
104 156 931 66 310 2,233 47 ,9AT 1,772,308 1,432,351 339 ,957 19 1,844,277 1,506 340 837 ,937 
26 943 $ 
= 170 , 802 2,481,277 1,842,234 29 607 531,700 26,694,765 20,305 568 6 389,197 140 27,027,918 20,650,166 6 877 , 752 
2 ,308 410 ‘ ‘ P , , P 
945. 756 1,879 251,476 99 ,270 29 81,665 2,236 019 1,671,225 564,794 13 2,274,738 1,734 938 539 800 
2.712.400 23,974 79,715 28 420 25 036 895 ,523 R47 874 47,649 15 1,009 457 983 947 25.510 
4 202 7 64,672 238 ,746 97 972 16, 186 66 289 2,589 429 2,015,901 573 , 528 18 2,633 012 2,053 821 579,191 
1 449 49} 15,378 $82 ,545 412 ,928 1,093 131,186 4,350,012 3,274,010 1,076 ,002 20 4,386 512 3,314,842 1,071,670 
462 458 1,234 145 ,076 52,281 41,721 1,397,113 1,078,981 $23 , 132 12 1,466 ,262 1,144,404 $21 , 858 
503 . 160 12,127 34,794 5,816 214 5 , 382 426 949 $18 , 152 108,797 8g 479 115 872 ,640 106 475 
‘ 58 996 8,790 8,183 456,137 384 465 71,672 7 501,917 A25 540 76 377 
12,584 
= hea 119,264 1,191,348 705,477 17,522 354 462 12,351,182 9 585,608 2,765,574 93 12,751,013 10,080,132 2.720 881 
73 686 897 
—— 589 437 7,044,922 8,697 , 722 147,418 1,786,709 71,584 , 387 64,744,836 16,889 551 889 72.650 986 55 930,601 16,720 , 385 
929 990 3 F . Oy € SAG 9r, 
445 625 8,191 62 ,669 19,169 16,554 R99 , 855 654,741 245,112 16 1,022 , 835 765 ,646 257 , 189 
1, 802, 87 6,573 43,149 2,079 23 391 421,373 328 001 93 372 19 509 , 463 421,817 87 ,646 
1.445 845 489 63 , 862 5,493 971 41,009 1,785,498 1,263,529 521,966 23 1,903 , 584 1,396 377 507 207 
1,918 918 12,996 142,730 10, 158 16,846 1,317,123 918,192 398 931 23 1,497 ,668 1,092 , 286 405 , 382 
218 877 22,748 175,414 22 ,230 25.792 1,768,778 1,261,432 507 346 13 1,783 756 1,275,731 508 025 
1.623 944 $54 6,440 16.400 1,164 229 647 150.012 79 635 11 349 566 262 898 86 668 
576 O11 4,152 125,194 71,726 2,051 35,675 1,604,050 1,208 ,008 396 042 22 1,742,173 1,323,874 409 299 
2.402.757 29 663 14,946 1,846 2,609 565,749 454 587 111, 162 11 617.739 509 286 108 453 
1,387 , 190 7,596 172,719 74,151 7,899 55,764 2,360 256 1,726,340 633 .916 15 2,380 232 1,750 , 886 629 , 346 
i 2,512 93,248 19 ,932 497 105 ,207 1,417 , 066 1,026 , 838 390 228 14 1,494 , 402 1,102,439 391 963 
12,751,580 
z a= 60,611 915 , O88 256,284 13,264 324,011 12 369 390 8,991,680 8,877,710 158 13,301,418 9,910,240 3,991,178 
1, 452 382 — - P 
5, 360 296 18 576 104 287 38 399 34,220 1, 402 , 088 1, 089 ,308 312,780 14 1,476 455 1,165,044 $11,411 
47,204 494,493 124 335 6,531 163 732 5,113,197 3,527,759 1,585,438 54 5 294 306 8,711,113 1,583,193 
6 , 812 628 
—— 65,780 598 , 780 162,734 6,531 197 ,952 6,515,285 4.617, 067 1,898 218 68 6.770.761 4,876,157 1,894,604 
19 564, 158 = 
: - 126.391 1,513,868 419,018 19,795 521,963 18 884 675 13 608,747 5.275 928 226 20.072 ,.179 14,786 397 5 285,782 
438 440 P bs . on 
1, 222 888 16,879 18 ,662 11,681 6 033 41,508 462,121 398 , 073 64 048 10 549 .370 494,153 55,217 
258 , 892 4,939 113,856 33,774 838 45 447 1,188,652 1,050 , 437 133.215 12 1.246 628 1,115,064 131,564 
467 ,208 13,001 1,622 247 013 199 , 021 47.992 6 270 867 221.964 48,903 
91,612 16,073 877 40 ,697 401 ,092 331,227 69 , 865 8 459 .920 376 394 83 526 
226 , 028 
11,363 2,526 11,755 228 946 216 965 11,981 14 383 441 372 .940 10,501 
909 917 
66 213 5,495 14,447 863 646 752,164 111,482 « 909 943 796 356 113 587 
3,522 368 
113 ,430 239 , 168 54,353 6,871 155,476 3,386 470 2,947 ,887 438 583 58 3,820,169 3.376 871 443 298 
7,617 ,992 . 
1. 200 049 40,805 716 ,639 340,755 3,422 255,768 7,460 493 5.976 350 1,484,143 51 7.517.247 6 036 292 1,480 955 
1,973 891 74,418 31,050 58 579 1,215,260 861,168 354 092 18 1,332 783 976 200 356 . 583 
959 123,519 160,373 115,758 2,125,544 1,618,821 506 723 23 2.198 659 1,701,014 497 645 
10 , 791 , 982 
— 41,764 914,576 532,178 3,422 430,105 10,801 ,297 8 456 339 2,344,958 92 11,048 ,689 8,713 506 ® 335 , 183 
14,314,300 = 
= 155,194 1,153,744 586 ,531 10,293 585 , 581 14, 187 , 767 11,404 ,226 2.783.541 150 14 868 858 12,090,377 2,778,481 
107 , 565 , 355 
= 871 , 022 9,712,534 4,603 ,271 177 ,506 2,894,253 104 , 656 , 829 79,757 , 809 24 899 020 765 107 , 592 .023 82 807 375 24,784,648 
——_ i 
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CC REPORT ON 1940 INCOME ITEMS OF STATIONS SERVING 





A 


OUTLETS FOR NATIONAL NETWORKS 


(Three Networks and Their Managed and Operated 





tations) 





Ss 


REVENUE FROM THE SALE OF TIME 


) Revenue from the sale of station 


a. Network 


time 
Sale of station time to network 


Sale of station time to maior networ 


Total sale of station network tim 


b. Non-network (before commissions) 


Sale of station time to advertisers or sponsors 


Sale of station time to national an< 


Sale of statio 





Total s of statio r net work 
Total sale o tatior me 
Revenue from the sale of network me 
Netw 
Ne ( network me r « 








i¢ a ule ¢ ne work me 
Tota ale o tation an« 
Deduct 
Participati b n revenue from sal 
a. Porti of sales of network time paid 
b. Portion of sales of network time paid 
Portion of sales of network and stat 
d. Portion of sales of network time pa 
e Portior oO sales oO net work time paid 
Commission to regularly established agencies 
g. Commission to representative okers 





Balance amount retained f 
REVENUE FROM INCIDENTAL BROAT\ 
Talent 

Sale of talent under contrac », ar r he 


Commissions, fees, and profits from obtair 





tre 


‘urnishing manus 





udio tours, parking, a concessions 
tevenue from remote broadcast facilities and othe 
ther revenue from incidental broadcast activities 


services not shown above) 


Total revenue from incidental b 


Total broadcast revenues 
X PENSES 
Technical expenses 
Salaries and wages (including supervision) 
Repairs of technical equipment neluding s 
ost of power (including rer for Dower nes) 
Ither technical expenses ncluding r-ansm 





Prograrr xpenses 





Salaries 


Talent expenses 
" , 


Noyalties and he 

ost of wire services, exclusive o 

Ither expenses directly related t« 
Total program expenses 


pales, € 


dvertising, promotion, and put 


* 


Salaries, wages, and commissions to staff salesm 


dvertising and promotiona! expense. exclus 


MNher expenses direc relate © sales, a 


reneral and administra e expenses 
Salanes and wages 

egal services, € ‘lusive o! saiames 
nsurance expense 


sxperimental and development expenses 


| 

f 

Supphes and services for genera! off ce 
Ither general and administrative expenses 
Depreciation and amortization of broadcas 


hent paid for use of broad 





Taxes (other than Federal income tax 
osses On notes, accounts, an other amour 











Tota! genera! and admir 
ai broadc expenses of ne 
Broadcast service income 
ia 
Sundry broadcast income 
Total broadcast service income 
yeduct 
sundry deductions trom broad ncome 
Net broadcast service income 
idd 
vet amount of income from all sources not assoc 
Total net income for the perioc 
Jeduc 


Federa!] income 





Net income for the perioc 


Stations licensed to major networks and 


Five stations less after September 30. 194( 
Excess of broadcast revenues over broadcas 





+ 
2 














anscription, productior 












































Operations of 23 managed 


and operated stations 
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~ , ae 
Employment and Payroll Data of U. S. Broadcast Industry 


(FCC Analysis for Typical Week, Beginning October 13, 1940) 
































—— - | 
765 Stations 3 Major Networks | caneton 
Full-time Part-time Full-time Part-time 
Not Not 
Com Com 
Compensated pensated Compensated pensated Compensated Compensated 
Com Com Com Com 
Ttem Number pensation Average Number Number pensation Average Number Number pensation Average Number pensation Average 
Executive 
Gener: manageria RO S118 .24 4} 121 ¢9 532 $78.78 35 29 11.624 2400 83 Stations 9% 
Technica ASE 55.45 1 15 216 14.40 2 15 2.544 169.60 Num 
Program At 56. 80 § 198 24.75 2 21 4.287 204.14 
Commercia S28 3 RR 9] q 971 38.71 1 oF & 379 945 25 
Publicits 82 4 918 59 98 ¢ 92 15.33 2 11 1.343 122.09 1 29 297 Hp Reve 
Miscellaneous oO. 6475 68 16 A 9 O11 G9 4 ° - 1 one 179 42 Te 
Te 
Total. executives > 10° IRR ARK R4 49 AR 7a9 19 290 ex 10 49 100 97 422 ORY eR 1 97 2° mM YT 
| 
Emoblovees (other than executive) 
ic 2 T 
na ak nomen, 2 . 2 8 t 50 69 4 1 69.14 T 
469 < ° g R66 0.07 14 62 34.871 62.05 Ss 
54 4 4 8 4 A? 44 1 921 2- ag 
Program 
Production 573 23 . 068 40.26 2 244 , ¢ | 6K 92 296 62. 5 
Writers 637 20 6455 32 43 OR 1.103 29 29 4 ” 4 465 = 99 
Announcers 2 56 89 643 4 4( 2 9 1 129 2 Raq 61.86 Der 
Staff musicians 1,803 86 563 48.01 733 15,518 21.17 13 434 48.573 111.92 31 1,108 35.74 t 
Other artists 73) 82 720 4 GA 7 z 40 974 94 22 240 149 & 706 45.01 44 20 Qa RE RO ( 
Miecellaneouc 428 14 126 29 20 TRE 9 195 11 #49 De | 215 12 a70 44 25 2 12 & MH ( 
Commercia 
Outside caleemer 7 KR er arr = 1 4‘ ‘ 19 OF 150 15 Q2 10 29 
Promotion and merchandising 274 10 677 22 07 Dy 17 2 an 280 12 241 =) Q2 
Miscellaneous 166 4 674 oS 1¢ 2 29 5 32 4 201 500 IT 
General and administrative Re 
Accounting 542 15 OR8 29 50 2 R4 23 0 a9 5 168 { 40.238 
Clerics 709 14.527 20 49 , ze 492 29 9 104 > 2@e9 99 OR 
Stenogranh ix 977 21.927 99 44 P24 a 4 119 2 2a 92 4 > 
Othe 19 a“ € ° g O4 4 419 12 0929 298.71 3 37 
WMicscellanaons 299 7 4 92 a0 ao 4 a1 o4 4 O84 42 92 RQ 11 @ 
Total emplovees 5 608 BRO O70 Q7_7R 7 2 299 66 597 20 O05 244 2 853 910 914 RT BR 40} 21444 63.48 
Total. executives and emnlovees 17 ROK POA Pe A =} 110 2 m94 "2 O17 99 48 202 2 "R90 927 BA €2.1 4Q9 O0«TW ¢ i 
6 Regional networks . : 
Total executives 14 28) 01 50 
Total emplovees 6&5 9 "02 41 5S 4 56 14 0 
Total. exe ¢ mp?) yi © O84 4 00 
Total stations a regional network RR S 2g 9 29 4 202 
This amor exc £3 Gs han that <hoen in N « rCK ~- y 41a } ad he 1 of ] 3 hohalf cf 
All 
Cl 
~ . ‘ : 
Consulting Radio Engineer R 
* - > se al 7 —~ > ~ * ™ 
BOWEN BUILDING, WASHINGTON, D.C. / 
| 
7 
DESIGNER OF FIRST DIRECTIONAL ANTENNA 


CONTROLLING INTERFERENCE 
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FCC 3-YEAR REPORT OF STATIONS OPERATING AT A LOSS 


(1938-40 Inclusive and 1940 Alone) 














Stations Operating at Loss for 1940 but not for Both Years 








1938 and 1939 
Stations Operating at Loss 
for the Three Years Operated 12 Months of Operated Less Than 
1938.1939.1940 1940 12 Months of 1940 Total 
Item Amount Average Amount Average Amount Average Amount Average 
Stations with time sales of $25,000 or more 
Number of stations 51 14 3 98 
Revenue from the eale of etation time: 
To major networks $264,203 $5,180 $274,608 $6241 216.112 $5371 $554,923 $5,662 
To regional networks 92 348 1,811 18.360 417 720 240 111,428 1,137 
To other networks 5,791 114 2,797 64 588 88 
lo stations 13,073 256 2,821 64 1,634 544 17, 528 179 
Total sale of chain broadcast time 375.415 7.361 29R 5RG 6.786 18.466 6.155 692 467 7.066 
To national and regional users 1 097.474 1) 146 66? 610 15 O59 5 587 1 256 1 695 651 17.393 
To local users... . > 625.644 52. 660 1.845.984 11.954 Rh. BBG IR AAR 4 618.294 47,125 
Sale of other station time 
otal sale of local broadeast time 8.713.118 72,806 2.508 594 57.013 92 233 30,744 §.313,.945 § 428 
Total eale of ctation time 1,088 533 80,167 2 807,180 63,799 119.699 16,299 7,006,412 71,494 
Deductions from the sale of station time: 
Payments to networks and station (from sale of time) 18.038 5A BO 915 1.157 1.161 387 70.114 15 
Commissions to regularly € ablished agencies PRE. R20 5624 140.145 8.185 5 200 1 939 432.765 4,416 
Commissions to representatives and brokers 68,410 1,341 36.424 828 104,834 1,070 
Total deductions from sale of station time 373 , 268 7,319 227,484 5,170 6,961 2.320 607,713 6,201 
Ralance, net time salee 8.715.265 72 R48 2? 579 GOR KR G29 102.7882 14 579 & 29R 699 65 292 
Revenues from incidental broadeast activities 
Talent: 
Sales 116,702 > 228 91,176 > 072 740 PAT 208 G18 2.129 
Commissions, fees, and profits from obtaining or placing talent } 612 71 1,985 45 5, 597 57 
Sundry broadeast revenues 142,518 2 795 73,550 1,672 751 250 216,819 2,212 
Total revenues from incidental broadcast activities IGP RAP 5.154 166,711 1.789 1,491 AQT 431,034 4,398 
Total broadeast revenues t.978 097 72 002 > TAG ANT G2 AIR 105.2299 15.076 §&. 229 739 69 691 
Expenses 
Technical 908 354 17,811 537,807 12,223 33,505 11,168 1,479, 666 15,099 
Program 1,694,758 33,231 1, 206 386 27.418 15,005 15,002 2 946.149 80.063 
Selling 660,647 12,954 134.491 9 875 15,848 5, 282 1,110,986 11,336 
General and administrative 1,406. 027 27 5AO 1.096.863 24 GPR 10.341 13.447 2 543.231 25.951 
Total broadeast expenses 4 669 726 91 565 } 975 BAT 74.444 124 8990 14 R299 R OR OA2 29 449 
Rroadeast service ineome d 691 629 d 13.562 d 5299 140 112 026 d 29.470 d 9.2293 d 1,250,299 d 12,758 
All commercial stations 
Number of stations R4 17 26 187 
Broadcast revenues $4. 496.637 $53,531 $3. 360.876 243, 648 $386 694 $14,181 $8 226,207 $43,990 
Broadcast expenses 5. 310,232 63.217 3 924 ARB 51 A7 183,304 18,589 9,778,019 52,288 
Rroadeast service income d 812.595 d 9 GRE d G22 GOT d 2.999 4d 114.610 4d 4.408 d 1.551.812 d &.29R 
d Weficit or other reverse item 
FCC R A C f Pow | 
, Report on Average Cost o ower 
r 1 . . mre ’ 7 C * | d | 
(To Stations Having Time Sales of $25,000 or More During 1940) National and Loca 
. 
Spot Advertisers* 
Serving major networks No network All stations 
No. of No. of No. of 
Item stations Amount stations Amount stations Amount 
Clear channel: 
50,000 watte: 
Unlimited a5 $618 035 35 $618 035 . 
Part-time 4 56 , 485 4 56 , 485 mn 1941 
5,000 to 25.000 watts: 
Unlimited 19 92 858 2 $10,405 21 103 263 had an avera e 
R Part-time ; 3 11,878 4 11,878 g 
egional: lif 
Unlimited, . 189 516,332 20 60 827 209 577 .060 contract ! e 
Limited and day 17 25,238 40 59,145 57 84,383 4 
Part-time 12 17,806 9 21,443 21 39 249 Oo 
Local: 
Unlimited 130 115,171 86 76 381 216 191 , 552 5 
Day and part-time. .... 2 1,311 a) 5,748 il 7,059 years 
Total 411 ,455,114 166 233 , 850 577 1,688 , 964 on 
Serving major networks No network All stations 4 p 
No. of Average No. of Average No. of Average I 
. Item stations Amount stations Amount stations Amount 
Clear channel: 
50,000 watts: e i 
A entered _ — on o one rs. 
Unlimited 35 17,658 35 17.658 Partial list of advertisers 
“ Part-time 4 14,121 4 14,121 | 
5,000 to 25.000 watts: 
Unlimited... .. 19 4,887 2 5,203 21 917 MINNEAPOLIS - ST. PAUL 
Rest Pere-tlme.. 6. ccs 3 3,959 3 3,959 ammuaee 
gional: 
a ere 189 2,732 20 3, 036 209 2.761 EXCLUSIVE NBC AFFILIATE 
Limited and day...... ; 7 1,485 40 1,479 57 1,480 
Local: Fatt-time.....+... 12 1,484 9 2,383 21 1/869 FOR THE TWIN CITIES 
“cal: 
Es as '¢ es iuesaee.s . erry 130 886 86 888 216 887 
Day and part-time....... dethhingoecas 2 656 9 936 i 642 50,000 Watts - Clear Channel 
Total 540 166 1,409 577 2,892 —— sil — 
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Radio Polls, Awards 





and Citations 





1941 











‘Movie & Radio Guide’ 
P pg eres app 1941 


Quiz Program—lInformation Please, 











Jim's Question Bee, 


h,, somedian—Bob eee” 

















Favorite Peay 





Je allo (deak Se: 





Ceremonies—I on 








Cleveland Plain Dez 
Popularity Poll, 1941 








All-America Radio Personalities Eleven— 














w oman Singer of oS 


ent Program—Ford Sunday Evening 





_ Male Singer of ¢ “lassical gg hg 


Master of Ag eg Cc rosby. 








WwW oman Singer of Cinsshenl Songs 







Feminine dca popular) Kate Smith, 
“i : wey 











rgen-Charlie McCar- 


Maxw ell House Coffee Time, 






Ray mond Gr ram Sw ing. 











. March of Time, Walter 


















e Orchestra— Wayne 





Asd ence Partici pation 
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Institute for Education 
By Radio Citations, 1941 











1. Network, National Organization, or 
Clear-Channel Station. 

a. For General Use bu Adults. Lecture, 
talk, speech 

No First Award 

Class 1A, 15 Minutes—Human Nature in 
fetion. NBC. Honorable Mention. “Good 
political and psychological analysis of na 
tionalism illustrated by racial and national 
differences in Jugoslavia 

Class 1A, 15 Minutes—Mark Twain 
{merica Pilgrimage NBC Honorable 
Mention “IHumination of personal and 
community life of Mark Twain broadcast 
from his boyhood home.” 

». For General Use by Adults. Demonstra 
tion or Participation Program 

No First Award 

Class 1B 20 Minutes—-Musiciar & 
{merican Youth. NBC. Honorable Mention 
“Musie by St. Louis High Sehool students 
illustrates kinship of religious music of 
various faiths and promotes racial and 
religious tolerance 

Class 1B, 60 Minutes—-Labor Arbitration 
Station WMCA,. “Unusual ad lib broadcast 
from studios of mediation of actual em- 
plove dispute.” 

ce. For General Use By Adults. Dialogue, 


Round-Table Conversation, Interview, De- 
bate, Question and Answer 
Class IC, 30) Minutes——“London After 


Dark.’ European News. CBS. First Award 
“Vivid document of London life during air 
raid. Fullest use of radio's unique facilities.” 

Class 1C, 60 Minutes—‘‘Should We Adopt 
the President's Lend-Lease Plan?" Ameri 
eca’s Town Meeting of the Air, NBC. First 
Award, “Freedom of speech in action point- 
ing up radically opposed views on = most 
controversial of contemporary American 
problems.” 

Class 1C, 30 Minutes—‘‘Where Are Those 
50,000 Planes °" University of Chicago 
tound Table NBC. Honorable Mention 
“Good combination of acts and opinions on 
controversial subject.’ 

ad. For General Use by Adults. All Forms 
of Dramatization, 

Class ID. 30 Minutes—‘'The Mole on 
Lineoln’s Cheek.” by Mare Connelly, Free 
Company Series CBS First Award 
“Courageous answer to powerful forces 
which threaten to stamp out academic 
freedom in the United States.” 

Class 1D. 30 Minutes—‘‘Royal March.” 
Tonight's Best Story. Radio Station WHN. 
Honorable Mention. “Well written adapta- 
tion of short story illustrating the per- 
sistence of feelings of nationalism on the 
part of an Austrian and an Italian ex- 
soldier. Excellent acting.” 

Class 1D, 30 Minutes—‘Precious Free- 
dom." Everyman's Theatre, Procter & 
Gamble. NBC. Honorable Mention. “‘Dra- 
matic portrayal of effects on American 
people, dramatized in terms of one man’s 
experience of loss of civil rights accom- 
panying totalitarian invasion.” 

e. For General Use by Children. Any 
Tupe of Out-of-School Children’s Programs. 

Class 1E, 30 Minutes—‘‘The Fisherman 
and His Wife.”’ Let's Pretend. CBS. First 
Award. “Effective adaptation of children’s 
classic produced for boys and girls of to- 
day. Good adult listening, too.”’ 

Class 1E, 30 Minutes—March of Games. 
CBS. Honorable Mention. “Original use of 
children’s games with strong appeal for 
lis tener participation. 

. For Use in School of Primary Children. 
proximately Grades 1-3) 

No Awards. 

a. For Use in School by Elementary Chil- 
dren. (Approximately Grades 4-6) 

No First Award. 

Class 1G, 30 Minutes -“‘Monument to the 
Might of Water.” a Horizons,”"”" Co- 
lumbia’s School of the Air of the Americas. 
CES. Honorable Mention. “A vivid drama- 
tization of the success of American engi- 
neering science in harnessing the might of 
the Colorado River. Nationally known au- 
thority effectively used.” 

h. For Use in School by Junior or Senior 
High School Pupils. (Approrimately 
Grades 7-12) 

Class 1H, 30 Minutes—‘‘Poor Farmer 
Songs.”’ Folk Music of America, 1939-1940 
Columbia's School of the Air of the Ameri- 
ca, CBS. First Award. “The everyday 
lives of poor farmers and their struggles 
for existence on the land movingly inter- 
preted through song and conversation. 
Special unclassified entry. 

Class 1H, 60 Minutes—‘‘One Nation In- 
divisible.” NBC. First Award. “Interpreta- 
tion of the spirit of America using extensive 
range of radio technics and facilities to 
dramatize the human and physical re- 
sources of the nation in time of crisis.” 




















sociation Round Table. Station KFRRB. Hon. 
orable Mention 





2. Local and Regional Stations or 


Organizations, 


a. For General Use by Adults. Leet 


Class 2A “Radio in Defense,” We De, 
d America, University of Colorado, Hon. 


orable Mention (mericaniam and What ft 


Representa, University of Minnesota First 
Award bi 
b. For General Use bu Adults. Demo, 
of Participation Programa 

t 2, 20 Minutes Calypso in Amen 
iea.”’ Adventures in Music. Municipal Rroad. 


easting System. Honorable Mention 


Class 2R, 20° Minute Northwestern A 


‘appella Choir, NBC. Honorable Mention 


ec. For General Use by Adulte 


Dialogue, 


Round-Table Conversation, Interview, De. 
bate, Queation and Answer 


Class 2C, 20 Minute Montana Royse 


As 





Clas Cc 1) Minute “This Is Ow 
War.” University of Colorado. Honorabk 
Mention 

d. For General Use by Adulta. All Forme 

Drar tization 

Class 2D 15 Minutes ‘The Stephens 


‘amily Plans Thanksgiving.” Station W HA 
‘irst Award 


Class 2D, 30 Minutes—-Dichkena’ Christy 


Carol. Station KBPS and Portland Publi 
Schools. Honorable Mention 


e. For General Use by Children. Any T 


r Out-of-School Children’a Programs 


Class 2h, 15 Minutes The Greedy Goat 


Story Book Time. University of Minnesot 
First Award 


Class KE w Minute Throuatk th 
Lookina Glass Municipal Rroadeasting 
System. New York. First Award 

f. For Use n School by Primary Ch 
dre) (Approximatelu Grades ?) 

Class 2F, 15 Minutes—-Wilbur the Slee 

ittle Ghost, Station WHA, First Award 

a For Use ’ School by Elementary 
Childre (Approximately Grades 4-6) 

Class 2G, 30 Minutes ‘Hansel & Gretel.” 


Rochester School of the Air. First Award 


Class 2G. 30) Minutes—‘“‘News of the 


Week.’ School of the Air. Station KOAC 
Honorable Mention 


h. For Use in School by Junior or Senior 


High School Pupils. (Approximately Grades 
219) 


Class 2H, 30 Minutes—A Band Clinic. 


University of Minnesota. First Awar 


Class 2H, 30 Minutes—-The Mystic Mood 
Good Reading, Station WHA. Honorabk 


Mention 








Radio Awards of 
National Headliners 


Club* 





1938 


19385—William Burke Miller (NBC) 


for coverage of stratosphere flight; 
Paul White (CBS) for coverage of 
Chicago stockyards fire. 


1986—Columbia Broadcasting System, 


for best coverage of a news event 
(Johnstown, Pa. flood). 


1937—Joseph Eaton and W. L. Carl- 


son (WHAS, Louisville) for best 
domestie radio reporting in connec- 
tion with Ohio-Mississippi floods; 
H. V. Kaltenborn (CBS) for best 
foreign radio reporting. 





Edward R. Murrow and Wil- 
liam Shirer (CBS) for best radio 
reporting; coverage of foreign af- 
fairs from Europe. 


19389—Jack Knell (WEEI, Boston) 


for best radio reporting of a news 
event (Squalus submarine disaster) 


1940—Raymond Gram Swing (MBS) 


for “consistent excellence in radio 
news, interpretation’; William L. 
White, CBS foreign correspondent 
during Russo- Finnish War, for 
Christmas Eve, 1939, broadcast from 
trenches near Helsinki. 


1941—Helen Hiett, NBC foreign cor 


respondent for exclusive broadeast of 
bombing of Gibralter; William L. 
Shirer, CBS, for “general excel 
lence” of his radio reporting from 
Berlin during last several years. 


*Radio and press citations and plaque 


awards made annually by National Head- 
liners Club of the Press Club of Atlantic 
City, N. 


BROADCASTING e Broadcast Advertising 











tions or 
My 


i We De 
Fado, Hon 
nd What fy 
esota, Firg 
Its De mon. 
ma 
‘© In Amen 
‘pal Broad. 
tion 
Western A 
le Mention 
Dialogue, 
review, De. 
a Rous An 


FRB. Hon 


is Ts Our 
Honorabk 


ll For» ® 


Stephens 
lion WHA, 


Christmas 


ind Public 
(nw Try 
“mea 


Pedy Goat.” 
Minnesot 


mah — the 
sadeasting 


ary Ch 


he Sleepy 
t Award 
eome ntary 
s-8), 

t Gretel.” 
t Award 


of the 
» KOAC 
»” Senior 


uv Grades 


dl Clinic 
war 

‘tc Mood 
onorable 


ee 


NBC) 
flight ; 
‘age of 


ystem, 
event 


Carl- 
r best 
onnec- 
loods : 
r .best 


Wil- 
radio 
n af- 


ston) 
news 
ster) 


[BS) 
radio 


from 


cor 
st of 
n TL. 
xeel- 
from 


laque 
lead- 
antic 


ng 
















te. Lectur 








George Foster Peabody 
Radio Awards* 














NETWORKS 





(ps For offering a sehedule of 
proadeasts which combined commer 
cial and sustaining programs in 


such a way as to constitute a strne 
ture definitely in the publie inter 
est; for giving its listeners more 
than 10,000 non-commercial broad 
casts in 3.500 hours of unsponsored, 
publie service programs ; for 9 
garding its sehedule as a currien 
lum for adults and children in which 
lighter entertainment served as an 


ingredient to make the more vital 
programs palatable; for covering 


adequately the significant news of the 
year; for promoting Pan-American 
wmity and understanding through its 
School of the Airs for aiding eduen 
tion with special schoolroom sery 
ies and such program as Invitation 
to Learning, The Human Adventure, 
Reporting to the Nation, The Peo 
ple's Platform, and Columbia's 
Country Journal; for giving religion 
a major place in its publie service 
activities; and for its manifold and 
continuous interest in serious musie 
and other cultural subjeets 


Citations 


“For its contribution in 
the Town Meeting of 


NBC-BLUE 
broadeasting 
the Air.” 

ELMER DAVIS, CBS —Cited for “his 
terse, concisive and impartial report 
ing of the news day-by-day.” 


LARGE STATIONS 
WLW, Cincinnati-—‘For being a pace 
maker in the coneeption and exeeu 
tion of distinetive publie service 
programs; for reeognition of the 
principle that clear-channel stations 
should be sectional rather than loeal 
in their serviee, but at the same 
time should not duplieate the work 
of the networks; for offering broad- 
casts of a type slightly above the 
level of the mass radio audience; 
for spending three times as mueh on 
public service programs as the aver 


age for D5OOO0O-watt stations; and 
for serving the interests of all 
groups, including rural as well as 


urban listeners,” 


Citations 
WSB, Atlanta——-Cited for its distin 
guished publie service contributions 
_to a localized area in the South. 
KNX, Angeles—Cited for meri 
torious service to a loealized area in 
the Far West. 

WLS, Chieago—Cited for 
service to agriculture. 
WCAU, Philadelphia-—Cited for its 
program series, Wake Up America, 
a contribution to national defense. 


Los 


meritorious 


WBAP, Fort Worth-—Cited for its 
distinetive series of prison broad- 
casts, 


WOR, New York—Cited for its contri 
bution in broadeasting the Ameri 
can Forum of the Air. 

WGEO (shortwave), Schenectady, 
N. Y.—Cited for its service to the 
Byrd expedition at the South Pole. 


MEDIUM-SIZED STATIONS 
WGAR, Cleveland—"For its success, 
despite the restricted facilities of a 
regional station, in serving the di- 
verse interests and widely different 
cultural baekgrounds of greater 
Cleveland: for promoting a_ better 
understanding among these various 
groups; for assuming a responsi- 
bility to those 65% of Cleveland's 
foreign-born or first generation lis- 
teners who do not easily understand 
English 


} by broadcasting programs 
in languages which represent the 


principal foreign populations of this 
metropolitan area, Hungarian. Ital- 
lian, Slovene, Czech, Slovak, Polish 
and Roumanian; for its program, 
Wings Over Jordan, hegun five years 
ago to bring about a better under- 
standing between the white and col- 
ored peoples of Cleveland; for its 
cooperation with governmental agen- 


interest of national unity 

cCOomMUnIty 
and for its 
featuring items 
20) small 


cies in the 
Civic cConscionsness, 
health and welfare; 
nnique news service 
of special interest to some 
communities.’ 


Citations 


WID. 


we to 


Chicago Cited 
edueation in 


for its sers 
broadensts to 
schools 


WOXK, New York Cited for the 
high standards of its musical pro 
“rams 

WOW, Omaha Cited for its enter 
prise in originating “The PBresi 
dent's Birthday Ball of 19400 

KSTP, St Panl—Cited for its dis 
tinguished broadcast, America Call 
ing 

WINX, New York——Cited for its pub 
lic oserviee to. foreign language 
groups in Greater New York 

WRE-WMAL,. Washington-—Cited for 
enterprise in originating the “Mile 


O' Dimes” 


SMALL STATIONS 


public service feature. 


KERU, Columbia, Mo—‘For making 
the most of its opportunities to 
serve its local audience; for giving 


its listeners educational features of 
local origin, including programs of 
classical musie with interpretative 
comments and helpful broadeasts in 
the interests of better farming; for 
doing a superior job of publie serv 
limited cir 


ice despite equipment, 
cumsecribed finanees, and a small per 
sonnel, 
Citations 
KVOS, Bellingham, Wash.—Cited for 
promoting a better understanding 
between Canada and the United 
States through its Armistice Day 


program, 


* Established in 1940 in honor of the late 
George Foster Peabody by board of regents 
of University of Georgia, to be administered 


by its Henry W. Grady School of Jour- 
nalism. First awards announced March 29, 
1941, covering 1940 activities. Advisory 
board picking winners comprised: Dr. 8. 


V. Sanford, chancellor, U of Georgia; 
truce Barton, president, Batten, Barton, 
Durstine & Osborne Ine.; John H. Benson, 
president, American Association of Adver- 
tising Agencies; Virginius Dabney, editor, 
Richmond Times-Dispatch; Norman H. 
Davis, chairman, American Red Cross; 
Jonathan Daniels, editor, Raleigh News & 
Observer; Mark F. Ethridge, general man- 
ager, Louisville Courier-Journal and Times; 
Waldemar Kaempffert, science editor, New 
York Times; Alfred A. Knopf, New York, 
publisher; Dr. John W. Studebaker, U. 5S. 
Commissioner of Education; Mrs. Marjorie 
Peabody Waite, Saratoga Springs, N. Y.; 
Edward Weeks, editor, Atlantic Monthly. 





H. P. Davis 


Memorial Award* 











1933—F red Webber (KDKA) 
1934—Bill Sutherland (KDKA) 
1935—Tony Wakeman (WJAS) 
1936—Bill Sutherland (KDKA) 
1937—Ken Hildebrand (KQV) 
1938—Bill Beal (KDKA) 
1939—David Garroway (KDKA) 
1940—Walter Sickles (WWSW) 
1941——Durward Kirby, WENR, Chi 
cago. 

*Gold medal and $150 cash awarded an- 
nually to Pittsburgh station announcer 
adjudged most excellent in diction, estab- 
lished by Mrs. H. P. Davis in tribute to the 
late Dr. Davis, pioneer in broadcasting as 
vice-president of Westinghouse E. & M. Co. 


and chairman of board of NBC. 1941 award 
included all NBC announcers in the nation. 





Sidney Garfinkel 


Announcers’ Award* 











1937—Abbott Tessman (KGO) 
1938—Joe Walters (KSFO) 
1939—Dick Wynne (KJBS) 


*Trophy awarded annually for best com- 
mercial announcing in San Francisco Bay 
area by Sidney Garfinkel Adv. Agency, San 
Francisco. 
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Veteran Wireless Operators 
Association 
Medals and Awards 











Gold Medal Awards 


JOSEPH E. CRONEY, S.S. Indiana Har- 
bor, wrecked on California coast May 18, 
1927. 

GUISEPPE BIAGI, Italian polar airship 
Italia, wrecked on a polar expedition, 
June, 1928. 

MICHAEL J. O’LOUGHLIN, S.S. Vestrie 
(British), sunk off Virginia Capes, Nov. 
12, 1928. O'Loughlin sank with ship. 
Posthumous presentation made to par- 
ents in Ireland. 

NUNZIO DiGANGI, S.S. Florida (Italian), 
sunk in Atlantic Ocean Jan. 24, 1929. 

MALCOLM HANSON, chief radio staff, 
Byrd Expedition, in 1929. 

FRANK N. DAVIDSON, S.S. Tahiti (Brit- 
ish), foundered in South Seas, Aug. 17, 
1930. 

FRITZ E. LARSON, S.S. Castor (Swed- 
ish) on fire off the Azores, April 28, 
1931. Presentation at Radio World's 
Fair by Gen. Harbord by radio to Swe- 
den. 

GUGLIELMO MARCONI, commemorating 
the 20th anniversary of his conquest of 
the Atlantic by radio. Presentation made 
from the NBC studios Dec. 12, 1931, on 
a world-wide hook-up of radio, by Presi- 
dent Fred Muller of the VWOA. 

RAY MEYERS, chief radio officer, sub- 
marine Nautilus, on a cruise under the 


polar ice. Presentation made Feb. 11, 
1933, 
ANNE LINDBERGH, for radio work on 


Greenland flight started July 9, 1933, 
by Col. and Mrs. Charles A. Lindbergh. 
GEORGE W. ROGERS, chief radio officer, 
T.E.L. Morro Castle, for heroic service 
at the time of her destruction by storm 
and fire off the coast of New Jersey in 
the early morning hours of Sept. 8, 1934. 
RUSSEL L. MacDONALD, chief radio 
officer, S.S. Mohawk, sunk off Jersey 
Coast, Jan. 24, 1935. MacDonald went 
down with ship. Posthumous award. 


Special Bronze Medal 


ERNEST EDWIN DAILEY, radioman 
aboard dirigible U.S.S. Macon, Feb. 12, 
1935. Dailey lost with Macon. Award 
made to Mrs. Dailey, his widow. 

Marconi Memorial Medal of Valor 


CARL O. PETERSON, radio operator both 
Byrd Expeditions to South Pole. Award 
made at 1938 Dinner of VWOA. 

PAPAS THEODORU, radio officer of 
Greek freighter Kyllene who remained 
at post and lost life while all members 
of crew were saved. Posthumous award, 
1940. 

Marconi Memorial Medal of Merit 


KING FAROUK I, of Egypt, host to In- 
ternational Telecommunications Confer- 
ence which was opened by him in Cairo, 
Egypt, Feb. 1, 1938. 


ADM. S. C. HOOPER, U.S.N., for making 
radio communications system of the U. S. 
Navy the finest of any nation’s. Feb. 21, 
1940. 


Marconi Memorial Medal of Service 


DR. E. C. WOODRUFF, President, Ameri- 
can Radio Relay League and Interna- 
tional Amateur Radio Union. Awarded 
to Dr. Woodruff as outstanding amateur 
and as elected representative of all ama- 
teurs in recognition of outstanding serv- 
ice of amateurs in times of emergency. 
June 18, 1938. 


NATIONAL ASSOCIATION OF BROAD- 
CASTERS. Plaque awarded in recogni- 
tion of development in America of the 
finest broadcasting system in world. Feb. 
21, 1940. 


DEFENSE COMMUNICATIONS BOARD. 
Plasue to James Lawrence Fly, chairman 
of DCB and FCC, for maintaining com- 
munications as the nation’s first line of 
defense. Feb. 11, 1941. 

MAJ. GEN. J. O. MAUBORGNE, former 
Chief of U. S. Army Signal Corps, DCB 
member. 


REAR ADMIRAL LEIGH R. NOYES. di- 
rector of naval communications, DCB 


member 
Marconi Memorial Medal of Achievement 


DAVID SARNOFF, president, RCA. For 
outstanding achievement in the radio art. 


1939. 
E. K. COHAN, director of engineering, 
CBS; O. B. HANSON, vice-president 


and chief engineer, NBC; J. R. POP- 
PELE, chief engineer, WOR-MBS. 
VWOA Commemorative Medal 

JACK BINNS, Radio Officer, S.S. Repub- 

lie which sank in 1909. Awarded to com- 


memorate 30th Anniversary of his fa- 
mous CQD, 1939. 





T. D. HAUBNER, radio officer, S.S 
pahoe in 1909 when he used 
distress SOS for first time. Awarded t 
commemorate 20th Anniversary, 1939 


Marconi Memorial Scroll 
RICHARD NEBEL, radio aide to the signa 
fficer. Second Corps 


one rps Area. 


ATra- 
signal of 


DAVID SHARP, for service as 


ato in ji , 


hip’s oper- 


Marconi Memorial Wireless Pioneer Medal 
COMDR 


Rew« 


ARTHUR A. ISBELL, 


for work in radio's 


LIEUT 
t 


ae 
> svavai rve 


early da 





Motion Picture Daily 


Poll, 1941 





Champion of Champions Bob Hope; 


Jack Benn Bing Crosby. 
Season's Outstanding New Star  Ked 
Skelton: Dinah Shore: Harold Peary 


Film Players on Air Edward G. Robin- 
son; Bing Crosby; Betty Davis 

Comedians Bob Hope; Jack Benn 
Fred Allen 

Comediennes Fanny Erice; Gracie 
Allen; Marian Jordan. 

Comedy Teams Fibber McGee & Moll 


Burns & Allen; Abbott & Costello. 
Masters of Ceremonies Bing Crosb 
Bob Hope; Clifton Fadiman 


Male Vocalists (popular)—Bing Crosby; 


Kenny Baker; Lanny Ross. 

Female Vocalists (popular) Dinah 
Shore; Kate Smith; Connie Boswell 

Male Vocalists (classical) Richard 
Crooks ; James Melton; Lawrence Tibbett 

Female Vocalists (classical) Glady 


Margaret Sy 
Kaltenborn ; 


Swarthout; Lily Pon 
Commentators H. V. 





mond Gram Swing; Elmer Davis. 

Sports Announcers 3ill Stern; Ted 
Husing ; Red Barber. 

Studio Announcers Harry von Ze!) 
Don Wilson; Milton Cross. 

Dance Bands (sweet)—-Guy Lombard 
Wayne King; Sammy Kaye. 


Bands (swing)—Glenn Miller; 
Tommy Dorsey; Benny Goodman. 

Symphonic Conductors-—-Leopold Stokow- 
ski; Arturo Toscanini; John Barbirolli. 

Dramatic Programs (different plays) 
Lux Radio Theatre; Helen Hayes Theatre; 
Orson Welles. 

Dramatic Programs (same cast, charac- 
ters) One Man's Family; Aldrich Family ; 
Big Town. 

Variety 


Dance 


Programs -Kraft Music Hall; 
Rudy Vallee; Bob Hope. 

Quiz Shows Information 
It Or Leave It; Quiz Kids. 

Children’s Programs 
Quiz Kids; Irene Wicker, 
tied 

Daytime 
the Storm; 
ful. tied. 

Educational 
the Air of the 
of Chicago Round 
ean Forum of the Air. 

Special Events CBS Spirit of '41; NBC 
General News. CBS Army Maneuvers, tied ; 
CBS Overseas Broadcasts, NBC This Is 
England, tied. 


Take 


Please ; 


Let's 
Lone 


Pretend ; 
Ranger 


Serials Vic & Sade; Against 
Goldbergs, Life Can Be Beauti- 


CBS School of 
NBC University 
Mutual Ameri- 


Programs 
Americas ; 
Table; 





‘Broadcasting’ Magazine 
Golf Trophy Awards* 











1932—Dr. Leon Levy, WCAU, Phila. 


1933—Gerald King, Standard Radio, 
Hollywood. 


1934—Lewis Allen Weiss, 
Broadcasting System. 

1935—Carl Haymond, KMO, Tacoma, 
Wash. 

1936—Ross Wallace, WHO, Des 
Moines. 

1937—E. C. Pulliam Jr., WIRE, In- 


dianapolis, and Harry C. Butcher, 
CBS, Washington (tie). 


1938—No award made. 
1939—K. W. Pyle, KFBI, Abilene, 


Kan., and V. E. Carmichael, KWK, 
St. Louis (tie). 


1940—Sherwood Brunton, KJBS, San 
Francisco, and KQW, San Jose. 


1941—Paul Raymer and Peirce Ro 
maine, both of Paul Raymer & Co. 
(tie). 


Don Lee 


*Silver trophy awarded to winners of 
golf tournaments held in connection with 
annual conventions of NAB. 
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Radio Polls, Awards and Citations: 


1941 








Medal of Honor Awards* 


Institute of Radio Engineers 








1917—E. H. Armstrong, New York 
it 


City 
1919—B. 1°. W. Alexanderson, Sche 
nectady, N. Y. 
1920—G. Marconi,+ Italy 
1921—R Fegsenden,t Boston 
1922—Lee de Forest, New York City 


1923——John Stone Stone, San Diego, 
Cal 

1924—M. I. Pupin,+ New York City 

1926—G. W. Pickard, Boston, Mass 

1927—L. W. Austin.+ Washington 

1928—Jonathan Zenneck, Munich, 


Germany 


1929—G. W. Pierce, Cambridge, Mass 

1930—P. ©. Pedersen, Copenhagen, 
Denmark 

19381—G. A. Ferrie,+ Paris, France 

1982—A. E. Kennelly,t Cambridge, 
Mass 


Ambrose (J 
Sidmouth. S. Devon, England 

1984—-S. ©. Hooper, Washington 

19385—Balth. van der Pol, Eindhoven 
Holiand 

1986—George A. Campbell, New York 
< 


A.) Fleming, 


ity 
1987—Melville Eastham, Cambridge, 


Mass 

1988—J. H. Dellinger, Washington 

1989—Sir George (A. G.) Lee, Lon 
don, England 


1940—-Liovd Espenschied, New York 
City 
1941—Dr. Alfred Norton Goldsmith 
New York City 
*Given annually in recognition of dis- 


tinguished service in radio communication ¢ 
awarded to “one who has been responsible 
for an important advance in the science or 
art of radio communication. This advance- 
ment may be a single development or it may 
be a series of developments which in the 











aggregate have resulted in substantial im- 
provements in radio communication.’ 
*Deceased 
| aici - 
William S. Paley 
| Amateur Radio Award* 
1936- Stiles WSDPY, 
Condersport, Ps f communica- 
tions work during floods) 
1988—Robert T. Anderson, WEMWC, 


Harrisburg, Tl. (for communica- 
tions work during floods) 
193898—Wilson E. Burgess, WIBDS, 
ly, R. I. (for communications 
work during New England hurrti- 





cane 
1940—No award made 
+ Mars} \. Ens WSBSP 
antl } © reg 
! f ling th sands SS ¢ 
minations i Ses 
*Trophy awarded annually by president 


of CBS to “individual who, through ams- 


teur radio, in the opinion of an impartial 
board of ewards, has contributed most 
usefully to the American people, either in 
research, technical development or oper- 


ating achievement.’ 





‘Sporting News” 
Baseball Announcer 
Awards* 





1937—France Laux, EMOX, St. Louis. 
1938—Tom Manning, WTAM, Cleveland. 





19388—Walter (Red) Barber, WOR, New- 
ark. Runners up Frankie Frisch, 
Colonial Network; Bob Elson, WGN, 
Chicago 

$40—Bob Eison, WGN, Chicago, major 
leaguer Wat Lochman, ECEN, Kansas 
ity, Kan., mimor leagues 

* Trophy ewarded annually by Sporting 

News, Bt. Louis baseball) newspaper, to 


“broadcaster who hes contributed most to 
the game and to radio.” 


Miscellaneous 1941 
Radio Awards 








Advertising & Selling Magazine 


Bronze medal awards Feb. 13° to 
Maj. Edwin H. Armstrong. inven 
tor of FM, as “the individual who 
by contemporary service has added 


to the knowledge and technique of 
radio advertising” to Raymond 


Gram Swing (sponsored on MBS by 


General Cigar Co.) “for exeellence 
of sponsored news  broadeasts” 
Medals for “outstanding skill in 
commercial program production” to 
Needham, Louis & Brorby, Chicago 
for the S. C. Johnson & Son Fibber 
McGee & Molly program on NBC 
Red; to Lord & Thomas. Chieago 
for Pepsodent Co. Boh Hope pro 


NBC-Red 


gram on 


Women’s National Radio Committee 


Awards made May 13 to Raymond 
Gram Swing, MBS foreign news 
analyst: NBC's University of Chi 
aqo Round Table: CBS's Headlines 


& Bylines, “as best educational pro 
gram with a democracy theme; 
NBC's I'm an American, “miscel 
laneous programs promoting demo 
racy”. Special local awards for New 
York City to Americana Quiz, 
WMCA: America Speaks, WNYC: 
Ethical Side of the News, WQXR: 
medals presented to Mrs. Franklin 


1) 


riman, Raymond Massey, Lily Pons 


Roosevelt, Mrs. J. Borden Hay 


Chieago 


Radio 


Federated Advertising Club 

award presented to Quie 
Kids, sponsored on NBC-Blne by 
Miles Labs... Elkhart, Ind. (Alka 
Seltzer), outstanding network 
show originating in Chieago during 


as 


1940. Honorable mention for net 
work shows to Campana Sales Co., 
Batavia, Tl. (Italian Balm), for 
First Nighter on CBS. Award for 
best loeally produced show to Serv 
ice Drug Stores for Musie Lorers 
Program on WCF. Awards made 
in Mareh, 1940 


Annual 
Walter 
Westing 

in 


estinghouse Order of Merit 

medal conferred May 28 on 
Evans, viee-president of 
house Radio Stations Ine., 
nition of leadership and outstanding 
service in broadeasting 
Club of 


recog 


omen’s Press New York 
On May 24 awarded citations to EF 
I. Du Pont de Nemours & Co. for 
Cavraleade of America on NBC Red, 
especially program April 28, 1941, 
Heart and the Fountain” 
‘for “serviee to nation in broad 
easting religious programs of out 
standing quality” under direction of 


Dr. Franklin Dunham, NBC diree 
tor of religious programs; MBS, for 
transatlantic broadeast Der 17. 
1940, based on “The Corn Is 


Green” ; CRS, for Let's Pretend pro 
gram for children, produced and eon 
dueted by Nila Mack 








U.S. Broadcasting Representatives Abroad 





Columbia Broadcasting System 














1 Street 
Edward 
=. As 

ree ), 

\ t 

Berne Swit st Hote 

Centr: Ei ntat 
Howard 
Chi es Ba « 

M COW R Ss Hy ‘ Metr po e 
Representative: Larry LeSueur 
Anka Turkey: Ankara Palace. Req 

rese \ Winston Burdette 

( Egy Egy sroac ng 

Repress ve Edward lia 

Sy ey. Australia: ¢/o American Con 

> Re esentative George Folster 
Honolulu, Hawaii Radio Station 
KGMB Representative Webley 
Bdwards 

Manila. P. I.: ¢/o Manila Bulletin. 
Representative : Ford Wilkins. Bay- 
view Hotel, Tom Worthen. 


Raffles Hotel 
mm C 
Re} resen 







orrespon 





] Representati 
n Raleigh. 

Havana Post, In- 
ntat : Alexan 














Buenos Aires. J ontevideo 
1565 (2 Ay . Repre- 
sentative: Herbert M. Clark. 

R le Janeiro, Brazil ld 
Decarvalb Apt a- 
tive: John B. Ads 

Santiago, Chile 75. Repre- 
sentative C} 

Lim: Per Jirorx 4 Rep- 
resents ¢ ( e (,uvant 
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Asuncion, Paraguay: Calle San Jose 
181. Representative: John Vebber 
La Paz, Bolivia: Casilla S89 Repre 


sentative: Norman WStines, Jr 


National Broadcasting System 


London, England: 2 Mansfield Street, 


W. 1. Chief of London Office: Fred 
erick B. Bate. Assistants: John 
MacVane. Robert St. John. 

Vichy, Franee: Hotel Delapaix. Rep 


Paul 

Berne, Switzerland Scheweizerhof 
Hotel. Representative : 
Henry Lanius. 


resentative 


Archinard, 
Charles 


Stockholm, Sweden: Stadshagsplan 


) 
3/34. Representative: David Ander 
int 


Russia: 
Representative : 


Moscow, American Embassy. 


Robert Magidoff. 
Re vk avik, Iceland: 
Representative : 


Havallagata 32. 
G. Bjorn Bjornson. 
Radio Station TAP, 
Mary Brock. 
Egypt: American 
Representative : 


Ankara, Turkey : 
Representative : 
University 

Grant 


Cairo, 


Club. 





Parr. 
Amalgamated 
M. 


Sydney, Australia: 
Wireless. 


c/o 


Representative : K. 





Manila, P. I.: Radio Station KZRH. 
Representatives: Bert Silen, Don 
1) 
veil, 







gapore, Malay : Martin Agronsky. 
2, Dutch East Indies: 


‘ Secre- 
: - 9 > > 
iewey 3. Representative: 


Sidney 


anghai, China: e/o American Club. 
Representative : 
kay 


Edward Hart Mac- 


ngking, China: Press Hotel. Rep- 

resentative: Harrison Forman. 

aville. Free French Africa: c/o 
High Commissioner. Representative: 
Hassoldt Davis. 

Mexico City, Mexico: Eliseo Dept. 3. 
Repres Robert F. 

Panama. Canal Zone: 
Representative 

Bogota, C 


bassy. 





ive: 





Allen. 
sox 616, Ancon. 
: Peter Brennan. 
olombia: United States Em- 
Representative : 
Crawford. 


Jean Anne 





Hiram Perey Maxim 
Amateur Radio Awarda* 








| 














a AL 
1936 Vietor H. Clark, W6RRY 
Phoenix, Ariz 
1937—Osear L. Short, W9RSO Abilene Ch 
par, Mo. NO, dell | (G-3). Fr 
1938 Owen J. Dowd, W Aeronautics 
Brooklyn, N. Y. 27H TT a 
1989—Dawkins Espy, W5CXH, Ny eB, C, D, 
Orleans ,& M CO 
(F-2) (1 
lingham 
*Award is bronze replica of Co 
Wouff Hong and $100 cash, establishes Aes) a 
honor of the late founder of the Americar tn 
Radio Relay League, by his daughter an Akron, 0 
son, Mrs. John G. Lee and Mr. Hite (K-3). 
Hamilton Maxim. Made annually fn gm Alabama ( 
ceeding year to amateur under 21 who hy (K). Ne 
made outstanding record for year in am. Alabama 
teur radio ~ Ala. (K 
Alabama, 
(A-4) ( 
e e | (H-11) 
Morris Liebmann 1 pteske, 1 
. . | (L-4). | 
Memorial Prize of LR.BF BE gyion co 
mond G 
- “ Allegheny 
1919—L. F. Fuller, Berkeley, (al, Charles 
1920—-R. A. Weagant, New York City Alliance 
1921—R. A. Heising, New York Oity (1-3). 
1922—C. S. Franklin, London a a 
1923—-H. H. Beverage, New York City Alma W 
1924—J. R. Carson, New York (L-6). 
1925—F rank Conrad, Pittsburgh ies P 
1926—Ralph Bown, New York City Amarillo 
1927—A. H. Taylor, Washington Donalt 
1928—W. G. Cady, Middletown, Con Amerett 
1929. V. Appleton, Cambridge wood 
England a 9) 
1930—A. W. Hull, Schenectady, N.Y ned 
19381—Stuart Ballantine, Boontn (G-2) 
N. J hite 
1932—Edmond Bruce, New York Oit aT 
1933—Heinrich Barkhausen, Dresden sci 
Germany Aris. 
1984—V. K. Zworykin, Camden, N.J Arion: 
1935—IF. B. Llewellyn, New York City (C-2 
1936, B. J. Thompson, Harrison, N.J a 
1987—-W. H. Doherty, New York City Armou 
1988—G. C. Southworth, New York Fede 
City Prof 
1939—H. T. Friis, New York City 7s 
1940—Harold A. Wheeler, New York Arthu 
wn Indi 
(Ps 
*Annual award to member of Institute of G. | 
Radio Engineers ‘‘who shall have made pub- Ashev 
lic during the recent past an important Kla 
contribution to radio communication.” This we 
award was established to perpetuate the vill 
memory of the late Col. Morris Liebmann 
B. J. Simon, fellow of the IRE. It Ashle 
consists of income from a gift of $10,000 Pr 
and is not a stated amount as it is the in- Ashle 
terest from securities in which the principal (L 
is invested. Augt 
Th 
Caracas, Venezuela: Country Clod ~ 
Representative: Stanley Ross 
5 Aur 
Buenos Aires, Argentine: Ventura J De 
Bosch T7070. Representative : Everett Aus' 
A. Bauman. R 
. < ‘ — sak 
Rio de Janeiro, Brazil: Si Carrera, 
° " Jak 
Mutual Broadcasting System ae 
London Representative: John Steele, . 
Underdowns, Chaldon Way, Couls- . 
don, Surrey, England. Telephone: * 
Downland 176. Cable Address: "7 
Steele Underdowns Coulsdon. As " 
sistant: Arthur Mann. 5 
Cairo, Egypt: Sam Brewer. Ba 
Manila, Philippines: Royal Arch Gun- Ba 
nison. 
Batavia, Dutch East Indies: Elizabeth Ba 
Wayne, , 
3¢ 
Mexico City, Mexico: Jack Start 
Hunt. Be 
Lima, Peru: Calle Santa Teresa 587. Be 
Representative: Roberto Stiglich. 
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Colleges and Universities of the United States 


OFFERING COURSES IN RADIO BROADCASTING 


1941-1942 


With Names of Instructors and Credit Hours 











jlene Christian College, Abilene, Tex 
aN G-3). Fred J. Barton. 
Aeronautical University, Chicago, Til. (L). 
Samuel J. Wise. 
A 1 State College, Nashville, Tenn 
" (B, C, D, E, F-3). T. E. Poag 

M College of Texas, Station, Tex 
(F-2) (L-10). C. O. Spriggs, H. C. Dil- 
lingham 
A& T College. Greensboro, N. ( (C-38) 
(F-8) (L). A. C. Bowling, C. G. Green 
Akron, University of, Akron, Ohio (G-3) 
(K-3). Orville A. Hitchcock, P. C. Smith. 
Alabama College, Montevallo. Ala. (B-2) 
~ (K). Nora Landmark 
Alabama Polytechnic Institute, Auburn, 
Ala. (K). Woodrow Darling. 
Alabama, University of, University, Ala 
(A-4) (B-12) (C) (D-10) (F-8) (G-16) 
(H-11) (1) (J) (L-12). John S. Carlile. 
Alaska, University of, College, Alaska 
(L-4). Prof. Everett R. Erickson 
Albion College, Albion, Mich. (L). Ray- 
mond G. Spencer 
Allegheny College, Meadville, Pa. (F-4). 


Charles BE. Irvin, John Hulburt. 
Alliance College, Cambridge Springs, Pa 


(L-3). F. Kawalko. 

Alma College, Alma, Mich. (F-2) (L-3). 
Carney ©. Smith, Prof. Ditto 

Alma White College, Zarephath, N. J. (H) 
(L-6). Dr. Roy B. White 

Altus College, Altus, Okla. (A-3). Mrs. Clif- 
ford Peterson 

Amarillo College, Amarillo, Tex (A-3) 
Donald Clark 

Amerett College, Danville, Va. (F-3). At- 


wood Hudson 

American University, Washington, D. C 
(G-3) (L-3). Helen A. Miller 

Anderson College, Anderson, S. C. (F) 
(6-2). Dorothy Sullivan, Grace Cronk- 
hite 

Antioch College, Yellow Springs Ohio 


(L-12). C. D. Barbuleseo 


Arizona State Teachers College, Tempe, 
Ariz. (A-2) (L-12). Beryl M. Simpson. 
Arimna, University of, Tueson, Arizona. 
(C-2). Harry Behn. 

Arkansas, University of, Fayetteville, Ark. 
(G-2) (L-8). Robert E, Beam. 

Armour College of Engineering, 3300 S. 


Federal Street, Chicago, Ill. (L-4) 
Prof. E. H. Freeman. 

Art Institute of Chicago, Chicago, Ill. (EB). 
Maurice Guesin. 

Arthur Jordan Conservatory of Music, 
Indianapolis, Ind. (C-6) (D-12) (E-3) 
(F-2) (1-2) (J-8) (L-8) (M-2). Frederic 
G. Winter. 

Asheville College, Asheville, N. C. 
Klaus Hilzheimer. 

Asheville Normal & Teachers College, Ashe- 
ville, N. C. (A-2). Hazel Ggbbany. 


(M-4). 


(L-2). 


Ashland College. Ashland, Ohio. (F) (M-9). 
Profs. Long and Taylor. 

Ashland Junior College, Ashland, Ky. 
(L-5). Herbert Hazel. 


Augustana College, Rock Island, Ill. (G-2). 
Theodor Le Vander. 

Augustana College, Sioux Falls, S. Dak. 
(A-3) (C-2). Keith Case, G. E. Carlson. 
Aurora College, Aurora, Ill. (A-2) (D-2). 
Dean Stanley H. Perry. 
Austin Sherman, 
R. W. 
Baker University, 
(F-3). Mildred B. 
Bakersfield Junior College, Bakersfield, 
Calif. (B-4) (M-9). Allen B. Parker, 

Forest Lynn. 
Baldwin-Wallace, Berea, Ohio. (G-2). Dana 


College, Tex. 


Lewin. 


(F). Mrs. 


Baldwin City, Kans. 


Hahn. 


Burns. 
3all State Teachers College, Muncie, Ind. 
(A) (B) E. P. De Miller. 


Barat College. Lake Forest, Ill. (G-1). Ann 
ay Hawekotte. 

Bard College, Annadale-on-Hudson, N. Y. 
(L-8). L. B. Leighton, J. W. Lydman. 


Bates College, Lewiston, Maine. (A-3) 
(M-4). Brooks Quimby, K S. Woodcock. 
Baylor University, Waco, Tex. (A-5) 

(B-5). Clayton R. Page. 
Beaver College, Jenkintown, Pa. (A-2). 


Ruth R. Haun. 

Beloit College, Beloit, Wis. (L). Vernon A. 
Suydam. 

Bennett Junior College, Millbrook, N. Y. 
(B). Mrs. Sarah V. Hodges. 
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This list is based on the returns of a survey of approximately 1800 colleges 
and universities in the United States that had been received up to date of pub 
lication. The list includes 626 colleges offering radio courses, as compared with 
175 in a like period a year ago. While no comprehensive analysis has yet been 
made of the content of courses, the greatest increase seems to lie in the technical 
field 

Institutions are listed in alphabetical order, together with symbols to indicate 
the kind of courses offered in each institution, the number of quarter hours of 
credit which each course carries, and the name of the person offering the course 

The following code should be used to interpret the symbola: (A) General Course 
in Radio, (B) Radio Program Planning and Production, (C) Radio Script Writ 
ing, (D) Radio Announcing, (8) Radio Newscasting, (F) Radio Dramatics 4 
Speech, (G) Radio Music, (H), Radio Station Management, (1) Radio Station 
Vanagement, (J) Radio Advertising, (K) Continuity Writing, (1) Education, 
(M) Radio Engineering, (N) Television, (0) Radio Law, (P) Sociological Aspects 
of Radio. Whenever credit hours were reported for any course, the 
of hours will be found bracketed with the names of the persons in 
radio instruction. 

Kor example, (D-2) (BH) indicates a course in Radio Announcing carrying 
> predit hours, and a course in Radio Newscasting for which no credit is given. 
(A. B. C-2) signifies that a course is offered which combines the general course in 
radio, radio program planning and production, and script writing, for which a 
fotul of 2 credits is offered. The symbol (L-varies) indicates technical courses 
in radio for which the credit hours vary 


number 
char “ye of 





teren College, Berea, Ky. (L-9). Waldeman Cazenovia Junior College, Cazenovia, N. Y. 
Noll (G). Robert H. Stewart. 

Berry College, Mt. Berry, Ga. (L-3). L. E. Cedar Crest College, Allentown, Pa. (C). 
McAllister John A. Tallmadge. 

Bessie Tift College, Forsyth, Ga. (G-9) Cedarville College, Cedarville, Ohio. (L-4). 
Louise Waldrop Cc. O. Pyatte 

Bethany College, Bethany, W. Va. (K-2) Centenary Junior College Hackettstown, 

' H. Eliassen N. J. (G-2). Mrs. Ellen ©. Couch Kuhn. 

Billings Polytechnic Institute, Polytechnic, Central College, Pella, lowa. (L-2). 
Mont. (K-21). ( tourne Central Junior College, El Centro, Calif. 

Biltmore College, Asheville. N. C (F-2). (A-9) (B-9). R. E. Huddleston, Stan D. 
George W. Tidd. Atkin 


tirmingham - Southern College, Birming- Central Missouri State Teachers College, 
ham, Ala. (F-6). Stewart Mims. ‘aon, ae ~ _ P ‘) (L-2%) 

Hlack Hills Teachers College, Spearfish, (C-2'%). Mrs 3s. Cokefair. ; 
S. D. (F-6) (L). Mrs. L. J. Humbert Central State College, Edmond, Okla. (F-2) 

Blue Ridge College, New Windsor, Md. (L-3) Profs tiondo and Woodward. 
(A-1) (B-2) (D) (EB) (G) (K-3). M. 8. Central State Teachers College, Mt. Pleas- 
Reifsnyder ant, Mich. (G-2). W. E. Moore 

Boston College, Chestnut Hill, Mass. (1-8). Central State Teachers College, Stevens 
Preta Gager and Marcou Point, Wis. (C-2) (G-2). Gertie L. Han- 

J. Colby. 

Boston University. Boston, Mass. (A) (B) son, J. D “oly P ; ; 
(C) (D) (EB) (F) (1) (K-2). Ralph L. Central Washington College of Education, 
Rogers. Ellensburg. Wash. (B, C-3). O. Nelson. 

Bob Jones College, Cleveland, Tenn. Central YMCA College, Chicago, Til. (C-3) 
(A-4%) (B-3). Elizabeth Adams. a (1-3). J. Floyd Morris, Chas. 

Bradley Polytechnic Institute, Peoria, Ill. : ne. : 

(C-2) (F-8) (L-3). Clara E. Krefting, Centre College, Danville, Ky. (L-3). Ray- 
Fred E. Dace. mond B. Sawyer. 

Branch Agricultural College, Cedar City, Chaffey Junior College, Ontario, Calif. (F) 
Utah. (L-3). John W. Christensen. (H). Charles J. Booth. 

Brenau College. Gainesville, Ga. (A-1). Chapman College, Los Angeles, Calif. (A-3) 


(C-4%4) (F). Bertha J. MacKay. 
Chicago Conservatory, Chicago, Ill. (A, B. 


Lois G. Secor. 
Briar Cliff College, Sioux City, Iowa. (A-2). 


Sister Jean Marie. D, E, F, G). John Stamford, Mary 
‘ , tnt : : McKinley, Lester Luther. 

Brigham Young University, Provo, Utah. is “ Cos “ : nl 
(A-2) (B-2) (C-2) (F-8) (3-2) (L-5) Chicago Teachers ollege, hicago, Iil. 
(K). T. Earl Pardoe, Wayne B. Hales. (A-3). Harold Kent. 

Brooklyn College, Brooklyn, N. Y. (F-2). Chicago Technical College. Chicago, IIL. 
A Mallory. (L-41). ; ; cas 

trown University, Providence, R. I. (A) Chicago Theological Seminary, Chicago, 
(L). Prof. Tompkins. Il. (F-1 ye Davis Edwards. 

Jucknell University, Lewisburg, Pa. (L-6). Chicago, University of, University College, 

' — A tend ee ” Chicago, Ill. (D-6 2/3) (F-3). Sherman 

: : dryer, C. F. th. 

juffalo, University of, Buffalo, N. Y. (G-4) ae I ges, y F. Hu = ‘ am leis ie 
(L-3). L. Grant Hector, Stanley Travis. Chico State College, Chico, Calif. (F-3). 

= : , , " Harlen M. Adams. 

jutler University, Indianapolis, Ind. (F-6). Recs ee : c bis M (Bt 
L. Gray Burdin. Christian College, olumbia, Mo. 3-1) 


(D-3). Mrs. Mary P. 
Dillon, Richard Wright 

Cincinnati Conservatory of Music, Cincin- 
nati, Ohio. (A to G, inc.). Hubert Koc- 
kritz, Kathryn Haun, Peter Froehlich. 

Cincinnati, University of, 
Cincinnati, Ohio. (D-4) 
(M-2). N. P. Auburn. 

Citadel, The, Charleston, S. C. 
Smith. 


Keeley, Josephine 


of Technology, Pasa- 
S. S. Mackeown. 
Polytechnic College. San 
Calif. (B-3) (C-3) (L-6). 
E. Kennedy, Bourne Eaton. 
California School of Mechanical Arts, San 
Francisco, Calif. (L). W. H. Austin. 
California, University of, Berkeley. Calif. 
(1). Royal A. Roberts, Hale Sparks. 
of, Los 


California Institute 

dena, Calif. (L-20). 
Luis 
Rob- 


California 
Obispo, 
ert . . . 

Evening College, 
(1-2) (L-24) 


(L-6). N. F. 


University Angeles. 


California, City College of New York, N. Y. City. (A) 
Calif. (L-7). G. R. Robertson. (B) (C) (E) (1). Nancy David. 

Capital City Commercial College, Des Clarke College, Dubuque, Iowa. (A-1). Sis- 
Moines, Ia. (F). Owen Cunningham. — a : 


ter Mary Aloysius. 
Capital Hill Junior College, Oklahoma City, Potsdam, N. Y. 


e (L-16). 
Okla. (L-10). Albert Tillotson. 


Clarkson College, 
John L. Stiles. 


Capital University, Columbus, Ohio. (B-3). Clemson College, Clemson, S. C. (L-4). 
William C. Craig. A. B. Credle. 

Carroll College, Waukesha, Wis. (A-2). Coe College, Cedar Rapids, Iowa. (B, C. D, 
V. Utzinger. 


E-8) (F). J. Dale Welsch. 

Cogswell Polytechnic College, San Fran- 
cisco, Calif. (L). Charles Moody. 

Colby Junior College for Women, New Lon- 
don, N. H. (F-6). Mrs. Georgina John- 


s0n. 


Case School of Applied Science, Cleveland, 
Ohio. (L-13). John R. Martin. 

Catholic University of America, Washing- 
ton, D. C. (D-1) (G-2). Rev. G. V. 
Hartke. 


Colgate University, Hamilton, N. Y. (B, C, 
D, E. F-3) (L). J. V. Garland, C. L. 


Henshaw 


College Misericordia, Dallas, Pa. (F-2). 
Agnes ( Loughlin 

College of City of New York, New York, 
N. Y¥. (A-2) (B-3) (D-2). Seymour N. 
Siegel 


College of Education, Great Falls, Mont. 


(A-%) (E) (F-2). Miss B. Le Clair. 
College of Emporia, Emporia, Kans. (L-4). 
R. F. Miller 


College of the Holy Cross, Worcester, Mass. 


(L) tev. Thomas H. Quigley. 

College of Music of Cincinnati, Cincinnati, 
Ohio. (A-12) (B-9) (H-6) (C) (D-8) 
(E-8) (F-%) (G-22). Uberto T. Neely. 

College of New Rochelle, New Rochelle, 
N. Y. (B). Mother Margaret Richard. 

College of the Pacific, Stockton, Calif 
(A-2) (B-2) (C-2) (E-2) (F-6) (K-2). 
John C. Crabbe. 

College of St. Catherine, The, Saint Paul, 
Minn (B-2) (D-2). Mrs. Josephyn 


Conlin 


College of St. Teresa, Winona, Minn. (D). 
Sister M. Marcelline 

College of William & Mary, Williamsburg, 
Va. (B-3) (K-2). Leon Mason. Althea 
Hunt 

College of Wooster, Wooster, Ohio. (L-4). 
Earl W. Ford 

Colorado College, Colorado Springs, Colo 
(L-12). Howard Olson. 

Colorado School of Mines, Golden, Colo 
(L-16). Dr. Myron G. Pawley. 

Colorado State College of Education, 


Greeley, Colo. (B-4) (K-4) 
D. Finn, Fred Herman. 


(L-4). James 


Colorado, University of, Boulder, Colo. 
(A-3) (B-3) (C-3) (E-2) (1-3) (J-3) 
(K-3) (L-20)° (0-3). John Cage. 

Colorado Women’s College, Denver, Colo. 
(A) (1-31/3). Mrs. . R. Robinson, 
H. M. Thal. 

Columbia College of Drama and Radio, 
Chicago, Ill. (B-4) (C-4) (D-4) (F-12). 
Norman Alexandroff. 

Columbia University, New York, N. Y. 
(A-2) (B-3) (D-3). Erik Barnouw. 

Concordia College, Moorhead, Minn. (L-3). 
K. O. Lee. 

Connecticut College, New London, Conn 
(L). G. K. Daghlian. 

Connecticut University of, Storrs, Conn. 
(L-7). S. Willard Price. 

Converse College, Spartanburg, S. C. (F). 
Edwin Genschefski. 

Coppin Teachers College, Baltimore, Md. 
(G-2) (L-2). A. Dukye Woode. 


Cornell University, Ithaca, N. Y. (B) (C) 


(J) (L). Michael R. Hanna. 
Creighton University, Omaha, Neb. (F-2) 
(J-2). Sorel Monkoff, Edwin Puls. 
Daniel Baker College, Brownwood, Texas. 


(G) (L). C. W. McClelland, Kath- 
Watson, Mavis Douglas. 

Dartmouth College, Hanover, N. H. (C-3) 
(F-3) (L-6). A. B. Ives, Stearns Morse, 
W. M. Rayton. 

Dav 


(F) 
erine 


idson College, Davidson, N. C. (K-4). 


Dayton, University of, Dayton, Ohio. (K-3). 
Louis Rose. 

Delaware, University of, Newark. Del. 
(K-3). Milton G. Young. 

Denison University, Granville, Ohio. (F-6) 


(L-3). Richard H. Howe, E. A. Wright. 
Denver, University of, School of Commerce, 

Denver, Colo. (A-2%) (B-2%) (D-2%) 

(G-5) (J-12%) (L-444). Roscoe K. Stock- 


ton, R. W. Boydston. 

Depauw University, Greencastle, Ind. (G-6). 
Herold Ross. 

Detroit Institute of Musical Art, Detroit, 
Mich. (G). Donald Ormand. 

Detroit Institute of Technology, Detroit, 
Mich. (J-3) (K-5). C. C. Winn. 


Detroit, University of, Detroit, Mich. (A-2) 


(L-1 1/3). M. P. Kinsella, A. R. Satullo. 
Dickinson College, Carlisle, Pa. (L-9). 
Ww Parlin. 
Dillard University, New Orleans, La. (L). 


Julius S. Miller. 


Doane College, Crete, Neb. (L-4). E. Rus- 
sell Wightman. 

Dodge City Junior College, Dodge City, 
Kansas. (C) (D) (F-2). Esther L. Hol- 


comb. 
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e University, Des Moines, Towa. ( A-2) 
B-2) (C-2) (D-2) (E) (F) (G-8) (H-3 
(1-2) (3-2) (K) (1-2) (O). Profs. Bar- SCHOOLS & COLLEGES 
rett elmick, Linehan Pyle, Richey, 
Ristvedt Offering Radio Technician 
Drexel Institute, Philadelphia, Pa. (M) Training Course Under En- 
R. T. Zern . . Sane 
» Sail ee ie ea) gineering, Science & Manage- 
Drury ‘ollere, Springfield, io (G4). Nee tune > 
> fing eon ment Defense Training Pro- 
Dubeque, University of, Dubuque, Towa. gram. 
(L-4%). R. W. Boydston. 
Duke University, Durham, N. ©. (K-7). 
W. J. Seeley . . . 
‘ m . : California. Fresno State College, Fresno 
Duluth Junior College, Duluth, Minn. (A-3) : ‘ =e? ‘ Ne 
G-8) (K-4). Mrs. Maud R. Young Indiana Evansville College, Evansville 
Duluth State Teachers College, Duluth Towa St. Ambrose College, Davenport 
Minn. (G-2) (K~-4). J. K. Ehlert, George Kansas. KCKN, Kansas City Kansas 
S. Corfield State College, Manhattan 
Duquesne University, Pittsburgh, Pa. (B-2) Kentucky 1 Louis\ Speed Scien 
D-3 Nelson Nicholls tifie Schoo Louisvi 
D'Youville College, Buffalo, N. Y. (C-2 2/2 Matne—\ Meine Auburn. Bango 
Sister Saint Geraldine Portland. Presque Isle 
Bagle Grove Junior College, Eagle Grove Maryland__U of Marviand. Washington 
Towa. (G-2). Dorothy Giddens D. < College Park. Md 
Earlham College. Richmond, Ind. (G-? naltnn w OCB. West Yarmouth 
Paul F. Ingels one Polvtechnic Tnstitute. Worceste 
Fast Central State College, Ada, Okla. (C-2 Minn . Mi mnencta. Wianeancl 
F-2). D. J. Nabors ‘SS tuoate. 
East Texas State Teachers College, Com- 
merce, Texas A K-5 William W ham 
Freemar . 
Hasterr Thinoi State Teachers Collere Ra ral 
Charleston, T T 0. L. Railsback 
astern New Mexico College, Portales ene - 
N. Mex. (G-6). H. Grady Moore otal 
ere. Cler 
Fastern State Normal School, Madison. S. D aie hn Carr U. Cleveland 7 a ta 
Pus Cc. S. Lines © Vv ta: Miami U. Ox “a: OF 
Fis ‘n Washineton Collece. Chenev. Wash < ene Ohe n Oh thern 1 
L- J. S. Lane A Oh Ss rt ” Ww 
Elkads Public 3 nic College Elkade Res I < 
I Wilma Wvkle s Cs na The Citadel, « esti 
Ke )vy lege, Elmira. N. ¥ G-2 Ger- < “9 . ; < : ‘ “- : ; 
aid ne Qi rT lar ~- aa - si > se me Se . a ® Ac 
Ky 1eETSOT College ton & Mechanical Co ore Tex ( 2 St 
B- Vwi’? “ r h Metho« { Dallas Texa 
ny . hristian I t W Rice t 
Eimmanve Missionary Col Re r Ss Ma < Ss An » 
Springs, Mich A-4 J Virginia Vire a Pols n st 
Emory University, Emory Ne k TD N k 
G-8 Dowling Leatherwood 
, - a . ist n € Dex Ss € € 
Purek ollege, Bureka. I F-8 L. FE ‘< . a: 
Nor x as 
‘ hee ex NAT , n 
Evansville College. Evansville. Ind Af . n mun aine 
F. Doering achnicians I n¢ y EK 1 < 
Eveleth Junior College, Eveleth. Minn B ™ Se avers every St 
r F F G H L-€ 
Fairmont Junior College, Washington, D. C 
G-f Irene Rass COTA Collere 
Fairmont State Teachers College, Fairmont : — - a 
W. Va. (0-2 3-3). Medare M. Masor Georgia | Valdosta 
- - o TA i 
Fenn College, Cleveland, Ohio B- Cao ~ s ft TT S 
F- civ). W. A. B. Milfs, Denn Georein, University of, The, Athens, Ga 
A Perguson uw Davis Florence A-5 [-5). Willett M. Kempton 
i ns Gila Junior College, Thatcher, Ariz. (A-2) 
, > ro 
Finch Junior College, New York, N. ¥ Wm. C. Ka iffman. 
F-d Elizabeth Young Glendale Junior College, Glendale, Calif 
: ‘ % . B-2). J. D avis 
Findla ollege, Findlay, Ohio. (L-4). Y. K ; at ae rm . 
Roots Glenville State Teachers College, Glenville, 
Florida A. & M. Coll h - W. Va. (C-2) (L-8). W. B. Brown 
Florida A i. Co € allahassee, Fila 
L-2 D Ps ' Gonzaga University, Spokane. Wash. (L-8§ 
. te = F. J. Trebbs 
Florida Southern College, Lakeland, Fis Grays Harbor Junior College, Aberdeen 
G-2). Charles Brown Wash. (A). John Forbus. 
Florida, University of, Gainesville, Fla Great Falls, College of, Great Falls, Mont. 
B- D-3) (Ei G-8) (H-2) (1-6 A~4 Bes C-4 D-4 E-4 F-s 
Ja M-6 Dean H. W. Chandler (I-4). Belle Le Clair 
G. W. Powell a “ : = , 
. a) Green Mt. Junior College, Poultney, Vt 
Fordham Schoo] of Education, New York F-8) (L<-8). Glenn Low, C Nivigius 
nN. -2) 2) ~2) ) ). ~ ~ ~ n 
~ A~2 (B-2 C T E) (F Grinnell College, Grinnell, Iowa (D-2) 
G. Glasgow, H. White F-2 Herschel M. C olbert 
Fort Hays Kansas State College, Mays Grove City College, Grove City, Pa. (L-12). 
Kans. (A-3). Harvey A. Zinszer. Martin Radt 
Frances ae Junior College, Mt. Carroll Gunston Hall, Washington, D. C. (AtoK, 
: > * © > ~- - 
Hot K C ~ (Dei ) F-2). Profs inc.-4). Mrs. William Channing Johnson 
o tom. ingsberry . 
7 a - wee Gustavus _— “ey Col lege, St. Peter. Minn 
Franklin College, Franklin, Ind F-7 B-3) ( F. C. Gamelin 
Danie] Kocher Hamline > niversity, St. Paul, Minn. (F) 
Franklin University, Columbus, Ohio. (M Anne Similey 
E. E. Dysart Hampton Institute. Hampton. Va. (L-9 
Fresno State College, Fresno, Calif. (B-2 Dernard Alvarez. 
G-3). Joseph King Hercum Junior College. Bryn Mawr, Pa 
Friends University, Wic -—. Kans B-2 (A-4) (B-4) (D-4) (E-4) (F-4) (G-8) 
C-2 », E. F-2) L-10). Profs (K). N. Richard Nusbaum 
Baker, Bottom Hardin - Simmons University Abilene 
Fullerton Junior College, Fullerton. Calif Texas (Ft Katharine Boyd 
M-7 Forrest McIntosh Harding College, Searcy, Ark. ( A-? F-! 
- - . — = rs. Woodsc Armstron 
Furman University, Greenville, 5. ¢ ‘ Mr: ee H. J a ¥ 
F.9 L-9 Arthur Coe Gran, G. & Harvard University, Cambridge Mass. (C 
Quaries L). C. A. Siepmann 
o - . rf ~ 2, ord > {i L 
Geneva College, Beaver Falls, Pa. (B-1 Haverfor a CG ‘ollie ge, Haverford, Pa. (L-6 
C-1 4. C. Morrill, George McCalmon Profs Elisworth 
George Pepperdine College. Los Angeles = Bs: Ur , Charles ee i 
Calif. (A-= Moles se Black M —" aay R ——— 
George Washington T University Saee- Heidelberg College, Tiffiz Ohic B-2 
gg ye - _s > © re College, Tiffin hio. 3-2 
=n, r . Haves F-2). H. Dans Baphios 
Georgetown V Laer Junior Coliere Highland Junior College. Highland, Kans 
Washington, D. C. (F-2 aroline Mc- -2). Ruth Culbertsor 
Kinley ho ENG fi “6 - 
‘ se = - 2 Hillsdak ollege, Hillsdale, Mich. (L-5 
George WwW illame Coliege, Chicago, Ill L- E. B. Penrod 
elen Cody Baker Hiliver Junior College. Hartford, Conn 
Georgia Schoo) o f Technologs Atiante, Ga F-4 (Led Profs Brooks Olsen 
L-= Fitzgeraid Bramiils 
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Hiram College, Hiram, Ohio. (C-9) (F-414) 


(L-18). Edwin Lombard, Donald Dooley. 

Hobart Collewe. Geneva, N. Y. (A). Alfred 
G. Haussmann. 

Hockaday Junior College, Dallas, Texas 
(D) (CF). Mrs. Lona Greenan. 

Houston Collere for Negroes, Houston, 
Texas. (H-1) (J-6) (L-4). Miss D. A. 
Jermany. 

Houston, University of, Houston, Texas. 
(A-6). Harvey W. Norris. 

Hunter College of the City of New York, 
New York. N. Y. (A-8) (L-2). Profs 
Harvey, Otis 

Huntingdon College Montgomery, Ala. (F- 

Frances Cattrell 

Tilinois College, Jacksonville, TH. (1-7 

Tilinois Institute of Technology, Chicago 
mH (1-41) Profs Anderson Edson 
Sarbacher 

Tilinois State Normal University, Normal 
Th. (F-2). Laura H. Pricer 


Ilinois, University of, Urbana, Til. (F-3) 














Barlow 
Tilinois Wesleyan University, Bloomington, 
I (F-3). Charles C. Major 
Imme ata Collere. Tmmaculata, Pa. (A) 
(« (D) Rev. F Walsh, Sister 
Marie F 1 
Indiana Central College, Indianapolis, Ind 
(1-4 } M. Strickler 
India Teachers Colleg« Terre 
Haute, Ind A-4) (B-4) (C-4) (F-4) 
K-4). Clarence M. Morgan 
n Tect al College Fort Wayne 
5 Paul D. Ankrum 
Bloomington Ind 
(D-6) (H-6) (J-3) 
len 
T Ames To wa. (B-2) 


(M-2 3). W. I 


























Tow State 1 ve tw of, Towa City, Towa 
t T 1 J kK 
| Harshbarger, Sand- 
“ Mt. Pleasant, Towa 
3 i E. Nelson, Roge 
M « 
asce . « Coleraine, Minn. (F- 
L. P 
Ithaca ¢ eg N. Y. (A-3). Michael 
R. Hanna 
Jackson Junior Collere, Jacks: Mich. (L- 
4 W. P. Rawne 
J é « < ere Jamestowr N Dd 
John Brown University, Siloam Sprin 
Ark A. (F-5) (H-3) (K-3 (L- 
(M-3). Profs. Whaley, Bitzer my 
Smith 
John B. Stetson University, DeLand. Fla 
F-2) (L-3) (M-3). R. I. Allen, Lydia 
Theure 
The, Chicago, 
lege, Stephenville, Texas 
Lillard 
ins University, The, Baltimore, 
Ferdinand Hamburger, Jr. 
J n Junior Nege, Joplin, Mo. (L-10) 
| Howell 
rdan Conservatory, Indianapolis, Ind. (A- 
(B-9) (C-6) (D-8) (B-2) (F-5) (H- 
2) (I-2) (K-4). Norman H. Brinsley, 
Walter D. Hickman, F. G. Winter. 


Juilliard School of Music 
4-25). Robert Simon. 
Junior College, Bay City, 
(E). Henry C. Klingbeil. 
Junior College. St. Petersburg. Fla 
Augusta B. Center. 
Kalamazoo Col lege, Kalamazoo, 
G, ine.-1). L. S. Judson. 
State ProFatany Manhattan, Kans. 
(B-11) (C8) (E-2) (F-2) (G-5) 
(L-8) (0). Profs. Lashbrook, 
Thackrey, Stratton, Gross- 
Heberer, Selvidge. 
State Teachers College, 
(B-2) (L-2). Profs. 
University of, 
(G-4) (K-6). 


New York, N. Y. 


Mich. (B) (C) 


(F-3 


Mich. (A to 


Kansas 
Kans 
Kansas 
F.2 


Emporia, 
Porter, Cram. 
Lawrence, Kans. 
Haroki G. Ingham. 








Kent State University. Kent, Ohio. (F-3). 
H. C. Hansen. 
Kent y, University of, Lexington, Ky. (A 
t < ine.—complete workshop training) 
L-12). Profs. Sulzer, Hahn, Doll. 
College, Gambier, Ohio. (K-3). E. 
ohnson. 
Kilgore College, Kilgore, Texas. (L-6). 
Sam E. Parker. 


ollege, Galesburg, Ill. (F-2). 





Wade 


College, Easton, Pa. (L-17). 
m, Balderston, Dwyer. 
ool of Music, Denver, Colo. (A- 
e L. Hinmer. 
gston, Okla. (L- 





-. 


(L-10). 


Lawrence Institute of Technology, Hy 
Park, Mich. (L-20). H. L Ryerlay, 

Lebanon Valley College, Annville, Pa. 
4). Samuel O. Grimm " 

Lehigh University, Bethlehem 
HK. C. Knutson 

Lenoir Rhyne College, Hickory, N, 

Z. Morgan 


Pa (Lap 


C. (La) 


Lewis Institute of Arts and Scien 
eago, Ill, (B-3 1/8) (C-2 1/2) (Diy 
Harold W. Kent , 


Lewiston 
(Cc) 


State Normal 
R. M. Brooking. 
Lincoln University 

5). A. A. Kildare 


indenwood College, St 


Lewiston, Yq 


Jefferson City 


» Mo. g 


_ 


Charles, Mo (04 


(F-4). John Stine 

Linfield Collewe, MeMinnville Oreg (Py 
R. D. Mahaffey 

Little Rock Junior College. Little 
Ark. (F). Mrs. Dell P. MeDermott, 

Lone Beach Junior College, Longe R 
Calif (B) (D) (BE) (F-3). Kath 
Kennedy , 

Long Island University, Brooklwn N.Y 
(A-2) (C-2). Jo Ranson Sima 
Frank Danzig _ 

Loras College Dubuaue Towa (Pag 
Vaughn Gayman 


James J 


Donohue, 




















Los Angeles City College Los Angele 
Calif. (A-2) (B-2, 5) (C-3) (D-3) (By 
(F-7) (G-3) (3-3) (1-15) (M-5), Prop 
Crary, Fiske Kennedy, Whitten, Joh, 
ston. Rideout, Strelitzer. Edwards 

Louisiana College, Pineville, La. (F). HE 
Walden 

Louisiana Polytechnic Institute, Ruston, Ip 
(A-4) (B-3) (C-3) (LL). Rigen 
Flowers 

T isiana State University, Baton Rouge 
La. (A-6) (B) (C-3) (RB-4) (F) (Rg 
(L-10) (M) (O). Profs. Smith, Steak 
Guth Taintor, Parkinson 

1 isville Municipal College, Louisville, Ry 
(A-4). D. A. Edwards 

Louisville University of, Louisville, BR 
(L-15) (M-3). S. T. Fife 

Loyola University of Los Angeles, Los Ap 
weles, Calif. (A-4) (RB-2) (D-6) (Bo 
(G-6) (1-2). Martin H. Work 

Lovola University of the South, New Qn 
eans, La. (A-6) (B) (C) (D) (8B) 
(H) (1) (4) _( 16). Alfred J. Bonom 
1. D. Bloom ohn I. Daspit 

rah, Iowa. (F-6). M0 
ollege MeCook Ne 
] ours 
College, Lebanon, Tl. (Ba 
Mrs. Robert Welch 

McP herson College, MePherson, Kans. (¢ 
) (L-8). Dr. Boitnott 

MacMurray College, Jacksonville, Il. (Ba 
(C-2) Hubert Philippe 

Madison College, Harrisonburg. Va. (F4 
(K-83) I-83) C T. Marshall, Argue 
Trisidder 

lege, Madison College, Tenn 
(L-5) Nis Hansen 

Maine, University of, Orono, Maine (A2 
(B-2) (F-2) (L-9). D. B. Dusenbury. 

Manhattan College, New York, N. Y. (L-7) 

Francis Rientjes 

Marin Junior College, Kentfield, Cal. (B2 
(K-2). W. M. Gwinn, Jr. 

Marjorie Webster Schools, The, Washington. 
D. Cc. (B-4) (C-2) (F-6). Florence Me 


Cracken. 


Marquette Wriversity, Milwaukee, Wis 





3) (1-5) (L-3). William R. Duffey, 
H. Huth, Edwin L. Cordes, Hugo 
Hellman. 

Marshall College, Huntington. W. Va. (F 


3). A. Otis Ranson. 
Mars Hill College, Mars Hill, N. C. (1-8) 
V. E. Wood. 


Marygrove College, 
Rose Walsh. 


Detroit. Mich. (A-1) 


Maryland, University of, College Park, Mé 


(A-4). Ray Ehrensberger. 

Maryville College, St. Louis, Mo. (F-2). 
Johnnys Akin. 

Mary Washington College, Fredericksburg, 
Va. (A-9) (B-9) (C-6) (D-3) (F-3). H 
H. Weiss. 

Massachusetts Institute of Technology, 
Cambridge, Mass. (L-varies). Edw. L. 


Bowles. 


Massachusetts State College, Amherst, Mass. 


(L-3). Francis C. Pray. 
Miami, University of, Coral Gables, Fila 


(A-12) (L-3). H. Franklin Williams, W. 
C. Smith. 

Miami University, Oxford, Ohio (A-2) (B- 
2) (C-2) (F-2). Ray Pedersen, Harty 
Williams. 

Michigan College of Mining & Technology, 
Houghton, Mich. (1). M. J. Larsen. 

Michigan State College, East Lansing, Mich. 
(-6) (D-9) (F-12) (L-2). 
man, L. D. Barnhart, Prof. Osborn. 
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echnol chigan. ’ : 
Hi. L. Be Ht a (A-2) (B- a) (« 2) (D-2) (F-4) (1) (J- (L-9). R. S. Fouraker (L-9). G. A. Seott (B-3). Charles KE. Swansor E 
Annville . i) (L-23). Waldo Ab vO, North Carolina, University of, Chapel Hill Placer 1 ah Junior College, Auburn, Calif Jones 
’ » Pa, Miles College, Birmingham, Ala (L-5). N. ¢ (B-5) (F-10) (3) (L-5). Karl (A-! (FF). F. M. McKinney Sam Houston State Teacher ( 
Vehem P M. E. Zealey : ; Wynn Setvtateaia Institute of Brooklyn, Brooklyn, Huntsville ,Tex. (G-3). C. R. Wack 
* <0. (Le milton College. Milton, Wis. (F-2) (L-3). North Dakota Agricultural College, Fargo, N. ¥. (L-21). Frank EB. Canavaciol. San Antonio, University of. San Antor 
bkenw, be “Oakley, L. H. Stringer. N. D. (F-4). A. G. Arvold. Ser Mann Sunken Gees, Gest. Gena. Tex. (F-3). Clandia Webster ae 
7 oN (Le) ete, University of, mney North Dakota, University of. Grand Forks, Mich. (F-12) G. L. Donaldson San Franciseo College for Women, Sar 
3-6 ) -3 , vs 4 ‘ 7 a. Y San 
- and § Minn (A) (B) OC -) ad JO - ) N D AL 2) (Ff 2) (L- 8). A; d. Cecka, Portland, University of, Portland, Oreg Franciseo, Calif. (F). Mary L. Bruch 
0 cience, 4 (G) (H) (1) (J) (K-9) (1-33). Mitchell J. S. Penn, B. J. O'Brien, D. R. Jenkins (L-8). Brother Godfrey man 
81/8) (D3 yy Vy. Charnley, Bb. W. Aiebarth, Reid Erek- Northeast Junior College, Monroe, La. (A re : Sw i ee ‘ « ‘ ‘ ‘ ‘ 
on, das. § Webb, Burton Paulu, Tracy 9). Edward Conmeria, » ts » Prairie View College, Prairie View. Texa San | ee tf couwe ‘ ollege, San Fran- 
Lewisto tity , “ee (1-12) rises. Calif. (A-3) (Be3) (C63) (1-12) 
on, 4 F, Tyler - ae < 4 ' or ollineawe ‘ 
yississippi College, Clinton, Miss, (A-3) ee te State College, Tahlequah, — pratt Institute, School of Science & Tech- — . L. w Bnageworte, Marte Weller 
rson City, M ~ (L-9). D. M. Nelson, Henry A. Carlock piles nology, Brooklyn, N. Y¥. (L-9). ©. © San Francisco State College. San Francisco, 
>» Mo, § 4 4 . . North Georgia College, Dahlonega, Ga. (L- Carr. Calif (A-varies) (B-3) (C3) Profs 
Mississippi State College, State College, 5). C. J. Dismukes, Ch K. Cars Greeting and Me . 18. 
Charles Mo Miss. (L-7). G O. Leaf - ao SeURES, nas. FE arson. Presbyterian College, Clinton, S. C. (B-3) Ps: =o ever. 
© (04 5 hens a vee or hi North Idaho Junior College, Coeur d'Alene, (0-6) (F-3). Hugh Holman San Francisco, University of, San Fran- 
Mississippi, University of, University, Miss. Idaho. (F). Marion McGuire ‘ s ‘ cisco, Calif. (D-2) (F-2) (1-3 
ville, Ore L-3). 8. C Gladden. : sure. Princeton University, Princeton. N. J. (L- Waid ) “) 3). Karl A 
&. (Py (hee? . ‘ ‘ ‘ North Texas Agricultural College, Arling- 16%). J. G. Barry C. H. Willis aider 
Missouri, University of, Columbia, Mo. (B- ton Tex (F-2) (G-3 Richard I . : : . San Jose State College, & Jose, Calif 
lege Little p a) (F-3) (J-3). Slaughter. ‘ Purdue University, Lafayette, Ind. (B, C, (B-9) (C-8) (1-34 Pr ot vin, | a 
McDermott. Coll Marshall, M a J-3) (D, B, F-3) (L-12). G. D. Williams, / +) (inGt). Profs. Irwin, Bryant, 
leg x my Missour' M5 i ms 0. (A- North ‘Texas State Teachers College, Den- KR. P. Biokind. Enright 
e, ‘ieee R 3). andere ton. Tex. (A-4%) (F-4%) (L-4%). Mrs ‘ j San Luis Obis Juni C ge, 8 i 
eae n , : ‘ »). Queens College 1 . ‘ 2 ‘ 7 vispo Junior College, San Luis 
(F- Kathy ' Modesto Junior College, Modesto, Cal (A-2) Olive M. Johnson, George A. Titterington. —_—_ J ete, egtme, N. ¢ (K-3). Obispo, Calif. (B to G, ine.-8) (1-2%) 
(L-6) Leonard I. Bartless, W. F. Martin. Northern Ilinois State Teachers College “iy “Ree , Glenn Pinkham, Helen Wood 
Brook) Queens College, Flushing, New York, N. Y. ra ‘ 
lyn, N, wmouth Junior College, Long Branch, DeKalb, Il. (A-4). H. W. Gould : f Santa Ana Junior College 4 
ion, A. T Mont : Tol A. W (F-6). Profs. Bronstein, Brennan. ——, 7 lege, Santa Ana. 
a Sima N. J. (L-4%4) ohn / eit Northern State Teachers College, Marauette, Qetnes Gite, Glen, 1 i (1.4 Calif. (1-2) (L-2). Norman Hicks, BE. C 
= Montana State College, Bozeman, Montane Mich. (A-4). D. S. Garby Erhard oped e Pins’ J Is rth, ) sink Phillips 
owa P 99/3). G. Fiedler. ‘ ‘ . , ater, 8 J. Darth Santa Bart “ ‘ . 
: J. De (Pug (L-2 2 Northwestern University, Evanston, Tl. . . cenbocniiies ‘ A ‘olf Santa Barbara State College, Santa Bar- 
} - an Montana State Normal College, Dillon, (B-2) (D-2) (6-2) (F-2) (4). Parker erew ww of, penne. ——- bara, Calif. (0-3) (F-3) (L-6) (M-6). 
r si oe A Mont. (D-4). Myrtle Bavidee Wheatley { lea 4 2). d laceus, B Everett Meant, i. Krieson 
x ( )-2) “a P : hols. Santa Cl Uni al . 
on) Montana State University. Missoula, Mont Notre Dame Collese. Stated Island, NM. ¥ a ace is ; . , Santa ara, University of, Santa Clara, 
White.’ ™ (A-2) (W-3) (F-4) (G-4). Profs, Lester, D-2. Margaret C. Richard. — Philie — per cert Racecange oe Basie 
Edward. John. Housmann, Hayde nm and MeGinnis. Notre fame, tratventiw of, Motwe Dame, Reais Gelten. Dennen, Cole, (G4). Bawand Santa Marin Junior Collese, Sante Marie. 
e, Le F Moravian College Bethlehem. Pa. (1-12). Ine. (D-3) (6B) CF). Rev. BE. P. Burke A.C a. ? ie ; = Calif. (C-4) (L-5). Harold Foster, Stan- 
a. (F). AR Raymond Lawley Occidental College tos Anne Calif . Conway. ley Breneiser 
ents lege, “ reles, , ‘Jaer , stitute. Troy , , , : 
itute R Morehead State Teachers College, Morehead, (A-2). Charles F. Dindsley ™ panener Pt ~~ In titut A Troy, Santa Monica Junior College, Santa Monica, 
“0 Ruston, Ia Ky. (L-3). W. C. Wineland ; : N. Y. (1-96) (M). W. J. Williams, H. D. Calif. (B) (C) (F-4). Miss Gene Nielsor 
(L). Richan Sie . . ‘ Oglethorpe University, Oglethorpe Uni- Harris, W. C. Stoker iene ahd : pa * sag 
Morehouse College, Atlanta, Ga, (1-4) versity, Ga. (A-6) (C-6) (D-6) (F-2)  gthode Island College of Education, Provie  ~ frving H ea Kerrville, Tex. (F) 
. Wagleso . ed i on, o ' " t J 
v, Baton Roug H. V re it dels 4 (H16). J. A. Aldrick. dence, R 1. (L). Joseph R. Lunt eaaci ane os : 
~ ~ ; - we, Siv " " " ie . . hematite ¢ : = Scranton, J eres y t Se , 
. 4) (F) (RS Morningside Co cee joux City, Iowa (FF) Ohic Northern University, Ada, Ohio. (L- Rhode Island State College, Kingston, R. 1. (B38 ™ C4 ee an” Se Scranton, Pa 
Smith, Steeth (L). John G. Felton. 15). Prof. D. S. Pearson. (1-3). Herbert M. Hofford }) (0-3) (K-83). John Groller 
oy 9 . Morris Brown College, AUanta, Ga. (F-8) Ohio State University, Columbus. Ohio. (B- Rice Institute. Houston, Tex. (L-4). Carl 8 er x? Pacific College, Seattle, Wash. 
€, Louisville, f (G-4). BE. W. Hatheoek. 11/3) (C-62/3) (D-81/3) (F-2) (F- lasenaian (K-2%). Paul W. Wright 
Mount Holyoke College, South Hadley, Mass 31/3) (H-4) (J-2) (L-16). E. BE. Dreese, Rich Ur { ae : Seton Hill College, Greensburg, Pa, (C-2). 
Louisville K (L. M-3). Rogers D. Ru H. W. Nisonger tic yee tare wile Richmond, Va. Sister M. Angelica Little. 
" . , 4 . ; 3 3 or illiames. . : “ 
; Mount Merey College, Pittsburgh, Pa. (A Ohio University, Athens, Ohio. (B-3) (B- a8 “es : Shepherd State Teachers College, Shep- 
Angeles, Los Ap F-3). Anna Marie “MeConnell, ; 20) a Ripon, Wis. (G-3). H. P herdstown, W. V. (C-2) (F-2). Joseph 
>) D-6 OS An. : ‘ 7 Ohio Wesley Ratvarattey : . ‘ ooay. W. Fordyce 
(D-6) (Be Mount St. Joseph College, Maple Mount, Ky. tio esleyan niversity, Delaware, Ohio. i 7" . 
Work (D, F, G,). Janet Gavin. (F-4). R. C. Hunter. Roanoke College, Salem, Va. (F-3). C. A. Shorter College, Rome, Ga. (A-2). E. 8 
South, New Qn Mount St. Joseph Teachers College, Buffalo, Oklahoma Baptist University, Shawnee, aula Att 1 Mock i Preston 
x (D) (RE) @ N. Y. (F). Sister Mary Agnes Okla. (B,C, D) (L-3). Ralph Matthews yor R of ao Y (Lh ba — _ yl Shurtleff College, Alton, Tl. (A-3) (B-3). 
2, oches . “varies Mae . t ‘rine | ° 
= J. Bonome Multnomah College, Portland, Ore. (F-2) Oklahoma City University, Oklahoma City, Karker. ; mathorine <hathart. 
oe (L-16). A. H. Graper, Albert R. Bishop. Okla. (A-8). Wayne Campbell, Paul Wil- ' ot) Citas F " ’ Simmons College, Boston, Mass. (C) (1). 
wa. (F-6), M. 6 Muhlenberg Collewe, Allentown, Pa. (K-6) liamson. — ™ Bettas & () bee W. E. Playfair. 
Carl W. Boyer Oklahoma Military Academy, Calermore, : , “ , Simpson College, Indianola, Iowa. (A-2). 
MeCook, Ned : Sieben p - Okla. (L). Lt. J. T. Mitehel. Rockhurst College, Kansas City, Mo. (B-2) Robert Hartung. 
Mundelein College, Chieago, Hl. (D-4) (FP). (0-2) (D-2) (F-2) (L-14). Wiliam C. . . 
: , Sister Mary Laurencita. Oklahoma, University of, Norman. Okla. Doyle, J. C. Ryan Sioux Falls College, Sioux Falls, S. Dak. 
on, 1 5 2 ‘ M4 me . , 4. C. . - ; 
h Mi. (Be Murray State Teachers College. Murray, Ky. (8 , (>). be (F-3) (3-2) (L- Rollins College. Winter Park, Fla. (D-6 2/3) . (A sats Harold M. Jordan. 
1ries) , weake. (F-6 2/3) (L-141/3). Winslow 8. Ander- Skidmore College, Saratoga Springs, N. Y. 


™ . (A) (L-3). Chas. Hire. 
son, Kans. (¢ Muskingum College, New Concord, Ohio. =. _. for 7 an. hickasha, son. 

(F-3). W. H. Ewine. me a ~f ‘one aye Rosary College, River Forest, Ill (C-2) one : 

Okmulgee Jr. College, Okmulgee, Okla. (F). (F-2). Sister Mary Peter, Sister Paul. Smith College, Northampton, Mass. (L-3). 


National Park College, Forest Glen, Md. ey | rk. Yardley | : 
(F-4). Katherine Shank. Mimian Thompson. Rose Polytechnic Institute, Terre Haute, ardley Beers. 


(C-1) (F). Hope D. Rowland, Luther D. 
Rowland 


ville, Tl, (Bg 


urge. Va. (PS lations Iniversity Jashingto : Olivet Gollege, Olivet, Mich. (C) (D) (F) Ind. (L). South Carolina, Universiay of, Columbia, 
larshall National University, Washington, D. C. gs Cc - : 
all, Angus (M-4). Howard S. LeRoy. (J). L. W. Snell, Russell Sage College, Troy, N. ¥. (C) (D- . . (A). Samuel Litman. 
P a . ’ . . Omaha, University of, Omaha, Nebr. (A- 3) (B-3) (F-3). George William Smith. South Dakota School of Mines, Rapid Cit 
: Nazareth College, Rochester, N. Y. (F). ma, : , , » Rapid City, 
College, Tenn Marion lie on ee (%) 2) (J). BE. M. Hosman. Rutgers University, New Brunswick, N. J. > a J. (D) (BE) (F-1) (L-7). C. M. 
" é 4 - : towe, E. E. Clark 
i ‘ on . O , ‘ . Oregon College of Education, Monmouth (L-6) (M-3). J. L. Potter. ’ . 
. Nebraska State Teachers College. Kearney, 4 , itn, g . . . 
" ees (a8 Neb. (A-3) (He2 ) (E-1 ‘ J. D. Soncen, Oreg. (H-%). Florence W. Outchinson. Sacramento Junior College, Sacramento, South Dakota State College, Brookings, 8. 
. ‘usenbury. Cc. T. Ryan, Robertson Strawn. Oregon Institute of Technology, Portland, Calif. (A-2) (B-2). Vernon Mickelson . Dak. (L). Ai. M. Crothers. 
» N.Y. (Ls) Nebraska State Teachers Collexe, Peru, Oreg. (F) (L). J. B. Drinsdale. St. Ambrose College, Davenport, Iowa. (B- Southenst Missouri State Teachers College, 
. , Neb. (1-2). Ernest Rawson. Oregon State College, Corvallis, Oreg. (G- 2). (C-2) (D-2) (F-3) (L, M-4). Profs. we Girardeau, Mo. (L-2%). John 
eld, Cal. (B.2) Nebraska State Teachers College, Wayne 6) (L-9). Luke Lee Roberts. Williams, Freburg, Costello, Harvalik. arty. 
Neb. (A-4). James EB. Brock rep Tmtvaraite aaa .- St. Bonaventure College, St. Bonaventure, Southeastern State College, Durant, Okla. 
( . Broek. Oregon, University of. Eugene, Oreg. (B- 4 r . (B-2) (L-3). R. J. Shaw, J. E. D l 
ew ashingtan Nebraska Wesleyan University, Lincoln, 6). Prof. Krenk. ooo (D-2). Rev. Claude Kean. Soutk Calif er et a 
+ ‘ ‘ . J. La ayes. Southern x versity 
lorence Me Neb. (F-3). Gale MeGee, J. ©. Jensen. Ottawa University, Ottawa, Kansas (L-3). St. Ed . Uni ot iin OF  (F pee Calif, wh-8) a _ 
E Nebraska, University of, Lineoln, Neb. (B, W. D. Bemmels. , 3). ety —ti a: (F-6) (G-3) (H-3) (1-3) ‘ (K-9) (L-9) 
> Wis. (F- . F-3) (I-21) (L-7). Profs. Martin, Blood & Pacific Union College. Angwin Nape s K - C il " a le fo oo 1. (Cc (M-6) (0-3). Frances Farmer Wilder, 
. Duffey, Earl Norris. County, Calif. (F-3). Charles E — St. Francis College, Lafayette, Ind. ) William C. Billig, Elizabeth Goudy, Rob 
des, Hy a : : ; vunty, Calif. (F-3). Charles E. Weniger. (K-8). Sisters M. Amatora, M. Fridiana . Meas gy ee 
8, ugo EB & Nevada, University of, Reno, Nev. (L-10). mre a : . 2 tk , ’ ’ ert B. Lee, Martin H. Neumeyer. 
: 1. J. Sandorf, 8S. W. Leifs Pacific University, Forest Grove, Oreg. (B, M. Johannina. . dings - 
. J. Sandorf, 8. . Leifson. GC. D, BE, Fe4% ~ : . “ " - : Southern Illinois State Teachers College 
. = : . BE 4%). R. M. Murphy, J. R. St. Joseph's Collere, Emmitsburg, Md. (D- * 4 P 
. W. Va. (Pe Newark College of Engineering, Newark, Watson. 1). Adolph M. Wasilifsk ie Carbondale, Ill. (F-3) (L-4). Dorothy B. 
j N. J. (L-10), 8. Fishman. Albert A. panhandle A&M College, Goodwel, Okl St. Joseph's College, Phi delphia, P ee ee 
Nims anhandle ollege, Goodwel, a. St. Joseph's College, Philadelphia, Pa. (L) Southern Junior College, Collegedale, Tenn. 


N. C. (L-8) x (F-3). E. E. Bradley. (M). Profs. Schilling, Schocken, O’Con- (L-6). George J. Nelson 


“7 Hampshire, University of, Durham, Panzer College of Physical Education, East nor. a ‘ B 
Mich. (A-1), é H. (F -3) (L-7). Fred D. Jackson, E. Orange, New Jersey. (L-5) (0-2). Dean St. Lawrence University, Canton, N. Y. Southern Methodist University, Dallas, Tex. 
A. Cortez . (L-8) 
N “ “ai Cok a wea H. F. Kilander, Floyd . Harshman, (A-6). Fred J. Parrott. South ; — B Vista. V A 
: ew Mexico College . an 4 ts, . . . 3 son. 7 : f é : Southern Seminary, Buena Vista, Va. (A). 
ge Park, Ma. State College, IN. Mex. (L-6). M.A prgpedaaigenerdh- oredr ny St. Louis University, St. Louis, Mo. (L-5). Southwestern College, Winfield, Kan. 
Thomas. . x , F —_ come. Parkville, Mo. (B-3). Kings- Profs. Sherman and Rouse. (L-24). W. B. Plum. 
. ey W. Given. a 
, Mo. (F-2), : New Mexico Military Institute, Roswell, me eee ig 0 rr " Saint Mary’s College, Notre Dame, Holy Southwestern Louisiana Institute, Lafay- 
q N. Mex. (L-4). Capt. M. G. Sayre. ~~ — Fairfield, Iowa. (A-3). J. Cross, Ind. (B-4) (K). Sister M. Judith, ette, La. (L-8). H. A. Brown. 
. . . ‘ a - Jenness. Sister M. Agnes Cecile. Miss Doroth 
redericksbu New Mexico, University > , y a a 
3) (Fan 2 N. ng a Nat cicty i Pasadena College, Pasadena, Calif. (A) Taaffe. Soutnwestern Cabrera Gosepetewn, a. 
S Sick A ics 8). ; 3 (D) (E) (F) (F-3). Charles M. Guss. St. Mary’s College, St. Mary’s College P. O. 4. = ine.-3) (L-12). Profs. Marsh 
: New River State College — Pasadena Jr. College, Pasadena, Calif. (A- Calif. (B-2) (C-2) (D. E-2) (F, G-2) é ; , ; - 
» Ww. Va. (ES). “a3, MB men. 3) (B-4%) (C-3) (F-3). N. Vincent (I) (N). Brother Cyprian, Brother Southwestern University, Memphis, Tenn. 
. Edw. - M. B. y. Parsons. Francis, Professor Clack. (A-1%). M. N. Bostick. 





; New York School of Soci 7 
mhe M F York, ‘N. , - ; (A), the. ed bg Mn Paterson State Teachers College, Paterson, Saint Mary-of-the-Woods College, St. Mary- Spokane Junior College, Spokane, Wash. 
erst, Mass. & N N. J. (C-2). William H. Hartley of-the-Woods, Ind. (B-2 (E-3). Mary E. (C-3) (J). Del Cody. 
R ew York State Agricultural and Technical > Loughran i 
Gables Institute, Alfred, N. Y. (L-21). G. F. Peabody Conservatory of Music, Baltimore, sos ° Stanteee University, Stanford University, 
Willian, > Craig. Md. (F) (L). W. T. Bartholmew, Hay- gt. Mary’s University, San Antonio, Tex. Calif. (B-3) (C-9) (F-3). E. L. Bucking- 
Hiiams, W. § New York St : ward Henderson. (L-3). Brother Louis P. Thein. ham. 
ate College for Teachers,Al- P - ia S 1 . 
bany, N. Y. (L-3). Professor Hale. ennsylvania State College, The, State Col- + Olaf College, Northfield, Minn (A-41%4) State A. & M. College, Orangeburg, S. C. 
© (A-2) (B- lege, Pa. (F-3) (L-6). A. D. Morse. 1 “eer 4 : S As I i 
‘rsen, Harry | New York University, New York, N. Y. (A- P saci Wee 4 £ Philadelphi (L-41%4). Profs. Jensen and Sandquist. (1). N. R. Austin. 
ree ft) 12) (B-20) (C-24) (F-4) (1-8) (K-4) ennsylvania, niversity 0 iladeiphia, , , . . CGcllem “eli : 
(L-! 38). Louella Hoskins, Thomas Carska.- Pa. (F-2) (L-6). Carl A. Thomas. or yg Salem, W. Va. (L-3). Orla ——- Pi = F. SS California, Pa. 
Technology, | =" Robert Emerson, Margaret Harrison, Philippines, University of, Manila, Philip- “a ie 7 . A » 4 . . > 
arsen. I. M. Partridge. pines (L-varies (M). Eduardo E. Chanco. Salinas Junior Colege, Salinas, Calif. (L- State Teachers College, Cheyney, Pa. 
10). E. F. Sauble, W. R. Bullis. (K-2). 


Niagara University, Niagara University, Phoenix Junior College, Phoenix, Ariz. (A- 
M - (A-3) (B) (H-1). Rev. O. E. 2) (B) (C) (D) (E) (F) (H) (L). J. San Antonio Junior College, San Antonio, State Teachers College, East Stroudsburg, 
orton. N. Smelser. Texas. (L-8). Jas. A. Hurry. Pa. (F). Roberta Barnett. 


insing, Mich. 
Ralph Nor- 
sborn. 
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State Teachers College, Eau Claire, Wis. 
(A-3) (K-3) (L-6). Albertine Reynolds, 
Mrs. Hazel Rambarter, R. C. Judd. 

State Teachers College, Indiana, Pa. (K-4). 
Edna Lee Sprowls. 

State Teachers College, La Crosse, Wis. 
(L-4). Ross D. Spangler. 

State Teachers College, Milwaukee, Wis. 
(B) (D) (F) (L-2). Manfred Olson. 
State Teachers College, Montclair, N. J. 
(B-2) (C) (D) (E) (F) (G) (I) (K-2). 

Paul Nicherson, Arthur Seybold. 


State Teachers College, Murfreesboro, Tenn. 


(F-2) (L-2). Wm. Mebane, Edward 
Torpley. 

State Teachers College, Newark, N. J. 
(B-2). 

State Teachers College, Sterling, Kans. 
(L-3). John Gregory. 

State Teachers College, Trenton, N. J. 
(K-2). Robert B. MacDougall 

State Teachers College, Valley City, N. 
Dak. (F). Raymond G. Smith. 

State Teachers College, Wayne, Neb. (L-4). 
W. G. Ingram. 

Stephens College, Columbia, Mo. (A-1) 
(C-3) (F-4) (O). Profs. Lawton, Smith, 
Ricks, Brown. 

Stevens Institute of Technology, Hoboken, 
N. J. (L). Frank C. Stockwell. 

Stockton Junior College, Stockton, Calif. 
(A) (M). Hubert E. Welch 

Stoneleigh Junior Collefe, Rye Beach, N. H. 
(A-3). Dorothy Sammis. 

Storer College, Harpers Ferry, W. Va. 
(L-6). K. D. Quiring. 

Suffolk University College of Journalism, 
Boston, Mass. (A-3) (1-4) (N-3). R. L. 
Harlow. 

Sullins College, Bristol, Va. (F-6). Fred 
Howard. 


Superior State Teachers College, 


Superior, 
Wis. (L-4%4). E. H. Schrieber. 


Susquehanna University, Selinsgrove, Pa. 
(L-12. Paul J. Ovrebo. 

Swarthmore College, Swarthmore, Pa. 
(L-6). C. J. Garrahan. 

Syracuse University, Syracuse, N. Y. (A-3) 
(B-4) (C-4) (F-3) (1-3) (K-3)  (L-2) 
(O). Profs. Bartlett, Ward, Mullin. 

Teachers College of Connecticut, New 
Britain, Conn. (B-3) (C) (D) (F). M. 
Agnella Gunn. 

Teachers College of Kansas City, Kansas 
City, Mo. (A-2) (B) (C) (K). 

Teachers College, Stevens Point, Wis. 
(K-2). Gertie L. Hanson. 

Temple University, Philadelphia, Pa. (B) 


(L). Charles A. Ford. 

Tennessee, University of, Knoxville, Tenn. 
(L-12). E. D. Shipley. 

Texarkana College, Texarkana, Tex. 
Mrs. Lowell Parrish. 

Texas, A. & M. College of, College Station, 
Tex. (L-19). John O. Rosser, H. C. Dil- 
lingham. 

Texas Christian University, Fort Worth, 
Tex. (B-3) (F-3) (L-6). Claude Sammis. 

Texas State College for Women, 
Tex. (A-3) (L). Emory G. 

Texas Technological College, Lubbock, Tex. 
(B to G, ine.-4) (1) (J) (L-14). John 
N. Watson, C. V. Bullen, W. F. Helwig. 


(F-2). 


Denton, 
Horger. 


Texas, University of, Austin, Tex. (K-8) 
(F-3) (L-6) (M-3). A. L. Chapman. 

Tillotson College, Austin, Tex. (G) (L-3). 
Ruth Upshaw, James Means. 

Toledo, University of, Toledo, Ohio. (F) 
(L-10). Profs. Bell, Foley, Brennecke. 
Trintity College, Burlington, Vt. (G). 

Dorothy B. Hunt. 

Trinity College, Hartford, Conn. (L-13! 
Professor Blackburn. 

Trinity University, Waxahiehie, Tex. (A-3) 
(F-3). Yetta Mitchell. 

Tri-State College, Angola, Ind. (F) (L-50) 
(M-5) (N-3). C. Shank, Leland S. Ax, 
K. Steele. 

Tufts College, Medford, Mass. (L-30). 
Profs. Harrison, Hammond, Barnes, Rol- 
lins, Stevens. 

Tulane University, New Orleans, La. (L-5). 
Cc. B. Norris. 

Tulsa, University of, Tulsa, Okla. (L-2). 
L. Mathieson. 

Tusculum College, Greeneville, Tenn. 
(K-44%) (L-9). Grady Adkisson, C. 
Shanks. 

Union College, Schenectady, N. Y. (L-9). 
Simon Rarno, Richard Russ, Geo. A. 
Roberts. 

U. S. Coast Guard Academy, New London, 
Conn. (L-4). Harrington, Lieut. 
U.S.C.G. 


U. S. Military Academy, West Point, N. Y. 


(L). Capt. K. F. Zitzman. 

U. S. Naval Academy, Annapolis, Md. 
(A-varies) (Capt. O. L. Downes. 

Utah State Agricultural College, Logan, 
Utah. (F) (L) (M). Offers B.S. Degree 


in Radio. S. R. Stock. 
Utah, University of, Salt Lake City, Utah. 
(F-3). Mrs Louise Hill Nowe. 


Vanderbilt University, 
(F-_.) (L-4). Mrs. 
Br eazeale. 

Vassar College, Poughkeepsie, 
Helen P Wheeler. 


Nashville, Tenn. 
Helene Hart, W. M. 


N. Y. (F-2). 


Ventura Junior College, Ventura, Cal 
(L-3) George von Breyman. 

Vermont, on ae of, Burlington, Vt. 
(L-2). E. R. McKee. 

Villanova me Villanova, Pa. (L-7). 
Harry S. Bueche. 

Vincennes University. Vincennes, Ind. (F- 
2). Paul Sebring, O. W. Robinson. 

Virginia Junior College, Virginia, Minn. 
(A-2). Mary E. Assellyne. 

Virginia 5 ey Institute, Lexington, Va. 
(L-3). Major J. S. Jamison. 

Virginia Polytechnic Institute, Blacks- 
burg. Va. (A-3). R. D. Michaud, R. H. 
MeNeil, Webster Richardson, Ralph 
Bailey. 

Virginia State College, Petersburg, Va. 
(K-3) (L-6 and varies). W. N. Ridley, 


J. M. Hunter. 
Virginia, University of, Engineering Dept., 
Charlottesville, Va. (L-20). L. R. Quarles. 
Visalia Junior College, Visalia, Cal. (F-2). 
Arthur Timothy. 

Wagner Memorial Lutheran College, 
Island, N. Y. (L-4). 
man Esplin. 

Wabash College, Crawfordsville, 
varies). W. N. Brigance. 

Wake Forest College, Wake Forest, N. C. 


Staten 
Albert Boez, Nor- 


Ind. (F- 


(L-4). Sherwood Githens. 

Waldorf College, Forest City, Iowa. (A-6). 
John M. Mason, Jr. 

Walla Walla College, College Place, Wash. 
(B-6). Richard Lewis. 

Ward-Belmont School, Nashville, Tenn. 
(F-3). Mary Belle Smith. 

Wartburg College, Waverly, Iowa. (L-6). 
A. A. Aardal. 

Washington and Lee University, Lexing- 
ton, Va. (O). O. W. Riegel. 

Washington, State College of, Pullman, 
Wash. (A-2) (B-2) (C-1) (D-6) (E-2) 
(F-2) (G-2) (L-6). Kenneth Yeend. 

Washington University, St. Louis, Mo. 
(1-4) (L-4). Soulard Johnson, Roy S. 
Glasgow. 


Washington, University of, Seattle, Wash. 
(B-3) (F-9) (L-13). Profs. Bell, Bird, 
Eastman and Cochran. 


Washington & Jefferson College, Washing- 


ton, Pa. (L-6). Raymond M. Bell 
Wayne University, Detroit, Mich. (A-2) 
(B-2) (C-2) (D-2) (F-4) (L-4). Gar- 


net R. Garrison. 


Weber College, Ogden, Utah. (A to F inc.- 


3) (L). Thatcher Allred, Lester G. 
Donkin. 

Webster College, Webster Groves, Mo. (D- 
1) (F-1). Sister Mary Louise. 

Wellesley College, Wellesley College, Mass. 
(L-3). Louis S. McDowell. 

Wells College, Aurora, New York (L-9). 
P. F. Gaehr. 

Wesleyan University, Middletown, Conn. 
(L-16). W. G. Cady. 


West Liberty State Teachers College, West 


Liberty, W. Va. (F-2) (L-3). Frank 
Hipps, H. M. Webb. 

Western College, Oxford, Ohio. (A to F 
ine.-3). Kathryn R. Haun. 

Western Illinois State Teachers College, 


Macomb, Ill. (E-4) (F-4) H. F. Schory, 
DeForrest O'Dell. 


Western Kentucky Teachers College, 


Bowl- 
ing Green, Ky. (L-5). George V. Page. 

Western Maryland College, Westminster, 
Md. (L-3). M. C. Raver. 

Western Reserve University, Cleveland, 
Ohio. (C-2) (E-2). Mrs. Arthur 
Sheperd. 

Western gg College, LeMars, Iowa. 
(L-varies). D. O. Kime. 


Western saeco College of Educ ation, 


Bellington, Wash. (A _ to inc.-3). 
Ramon T. George. 
Westminster College, Fulton, Mo. (L-12) 


(M), Albert C. Krueger. 


Westminster College, New Wilmington, Pa. 


(B) (D) (L-4). Wallace R. Biggs. 
West Texas State College, Canyon, Tex. 
(C-3) (F-3). Conrad W. Freed. 


West Virginia Institute 


of Technology, 
Montgomery, W. Va. 


(L-8). M. B. 


Tolley. 

West Virginia State College, Institute, 
W. Va. (G-3) (L-3). J. C. Evans. 

West Virginia Wesleyan College, Buck- 
hannon, W. Va. (L-3). W. A. Hallam. 

Wheaton College, Wheaton, Ill. (F-3) (L- 
6). Clarence Nystrom, Paul Stanley. 

Whitman College, Walla Walla, Wash. (F- 
2). John W. Ackley 

Whitworth College, Spokane, Wash. (F- 
4%). Stanley Newcomb. 

Whittier College, Whittier, Cal. (B-2) (D- 


2) (F-3). W. Therow Ashby. 
Wichita, University of, Wichita, Kan. 


(F- 
3). F. L. Whan. 


Page 428 ¢ 1942 Yearbook Number 




















= Fg ‘ yer oe Liberty, Mo. (C- . ee setts Worcester Van Orsdel, 
, ec enton. ass. (L- obar ewell, Tele 
Willismns College, Williamstown, Mass. (L- —, page A of, Laramie, Wyop, ot Jam 
3) H. P. Stabler. ing. ) | (K-6 (L-8). Dean Wadde 
Williamsport Dickinson Seminary, Wil- _Nichols, H. A. Engel, G. H. Sechrist, — 
liamsport, Pa. (F-3). Wilma A. Tyson. = — Junior College, Yakim, (jm Walker, Ral 
William Woods College, Fulton, Mo. (D) Yal “ £ ~3). Ivan Putnam, Jr, trict 
“ \ - ort acerca ale niversity, New Haven, Co: Ha: 
(F). W. W. Lawrence. F) (L-6). Constance Welck ais Were: Di 
Willamette University, Salem, Ore. (A-2) Maton, SueGeuce Widlemare” Walter phone: 0} 
(F-2). Herbert E. Rahe, Mrs. Chester Yankton College, Yankton, S. D. (B Wattawa, J 
Oppen. . : , ; (F-2). R. De Laubenfels. - (yy phone? *" 
bie: University oo! Madison, Wis. York College, York, Neb. (L-3), F. ¢ Wayland, C 
2 rs . (C-26) (F-2) (J-3). L . = Page ‘ phone: Di 
wbank. ’.M.C.A. College, Dayton, i 
Womans College, University of North (J-4) (L-8). William Y. oon (Fay Welch, FR 
Carolina, Greensboro, N. C. (A-3). A. M. Youngstown College, Y xs 3 P i 
ge, Youngstown, Qh; ton, J 
Arnett. (-2). George Bretz. . Wharton, 
Wheat, Car 
Republic 
BB willebrandt 
FEDERAL COMMUNICATIONS BAR ASSN, ey 
. 3 3 Williams, 
(List of Officers on page 447) phone: 
Wilson, T' 
ie uM . *. oss Telephon 
ansky, aurice ” 5 15th i 
phone: National 4056. , St. Te — r+ 
Washington Attorneys Jevons, Richard A., 1312 Saratoga Ay , 
E. Telephone: Dupont 5496. te 
Johnson, Walter, Star Bldg. 


Albertson, Fred W., Munsey Bldg. Tele- 
phone: Metropolitan 3535. 

Bailey, Clyde S., National Press Bldg. 
Telephone: National 7257. 

Baldwin, James W., 201 Lincoln Ave., 
Bethesda, Md. Telephone: Wisconsin 
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Bastian, Walter M., National Press Bldg: 
Telephone: National 3628. 

Beebe, Raymond N., 815 Fifteenth St. N. 
W. Telephone: National 4056. 

Beelar, Donald C., National Press Bldg. 
Telephone: Metropolitan 1464. 

Bennett, Andrew W., Edmunds Bldg. Tele- 
phone: Republic 3607. 

Benton, John E., New P. O. Bldg. Tele- 
phone: National 17326. 

Bingham, Herbert M., Tower Bldg. Tele- 
phone: District 2141. 

Blanton, Mathews, Earle Bldg. Telephone: 
National 8417. 

Bradley, Fontaine C., Union Trust Bldg. 
Telephone: National 3730. 

Brady, John B., Colorado Bldg. 


Telephone: 
National 4806. 


Caldwell, Louis G., National Press Bldg. 
Telephone: Metropolitan 1464. 

Cambron, Charles Ray, 355 Senate Office 
Bldg. Telephone: National 3120. 

Canfield, Austin F., Woodward Bldg. Tele- 
phone: District 3184. 


Carson, Byron G., 1010 Vermont Ave. Tele- 
phone: National 6788. 

Cogswell, Robert F., Hibbs 
phone: National 6667. 

Cohen, Lester, Colorado Bldg. Telephone: 
National 2006. 

Cc'’eman, J. Randolph, Jr., 
N. W. Telephone: 


Bldg. Tele- 


725 138th St., 

Metropolitan 9900. 

cclladay, Edward F., 1331 G St. N. W. 
Telephone: National 0790. 

Cook, Arthur E., Southern Bldg. Telephone: 
National 9450. 

Curry, John R., Shoreham Bldg. Telephone: 
National 57: 81. 

Dalberg, Melvin H., National Press Bldg. 
Telephone: National 3431. 

David, Alan B., Munsey Bldg. Telephone: 
Metropolitan 0023. 


Davis, Herbert L., Investment Bldg., Tele- 
phone: Republic 1428. 

Dempsey, Wm. J., Bowen Bldg. Telephone: 
Republic 6363. 

Denslow, L. Alton, Colorado Bldg. Tele- 
phone: National 9127. 

Drain, Dale D., 1422 F St. N. W. Tele- 
phone: National 0200. 

Driscoll, H. D.. Southern Bldg. Telephone: 


National 7128. 


Fisher, Ben S., Earle Bldg. Telephone: 
District 4234. 

Fletcher, Frank U.. Munsey Bldg. Tele- 
phone: National 5954. 


Gaudette, Orville C., Earle Bldg. Telephone: 
Republic 3022. 

Gerrity, Harry J.. Hill Bldg. Telephone: 
Metropolitan 0261. 

Gordon, Spencer, Union Trust Bldg. Tele- 
phone: National 3730. 

Granik, Theodore F., 1627 K St. 
Telephone: Republic 5995. 

Guider, John W., Colorado Bldg. Tele- 
phone: National 2006. 

Gum, James W., 815 Fifteenth St. N. W. 
Telephone: National 1823. 

Haley, Andrew G., Earle Bldg. Telephone: 
National 5535. 

Hanley, James H., Tower Bldg. Telephone: 
District 7466. 

Hanson, Elisha, 729 Fifteenth St. N. W. 
Telephone: Metropolitan 5263. 

Hayden, James J., Woodward Bldg. Tele- 
phone: National 7295. 


N. W. 


Heffron, Edward J., 1312 Massachusetts 
Ave., N. W. Telephone: National 1860. 
Hennessey, Philip J. Jr., Bowen Bldg. 

Telephone: Me. 3475. 


Hildreth, Melvin D., Evans Bldg. Telephone: 
National 0327. 

Horne, Richard C. Jr., 
phone: National 6719. 

Hurley, John J., Normandy Bldg. Tele- 
phone: Republic 3480. 

7, Rosel H., FCC. Telephone: 


McGill Bldg. Tele- 


District 


= , 

Republic 4771. elephone; 
vohnston, E. D., Munsey Bldg. 

Metropolitan 35365. &- Telephone, 


Keller, Joseph E., Munsey Bldg., Tele 


bhone: Metropolitan 3722. _ , 
oplovitz, Wm Bowen Bld ‘ 
x eePublie 6363. + —* P 
<remer, J. Bruce, Tower Bldg. Tel . _— 
District 2141. eephone: call, Jan 
Landa, Alfons B., 815 Fifteenth St., N, y, water, 
: Gn National 4056. Bechhoef« 
seahy illiam Shoreham Bld ank | 
: — oe 0558. .> Bi . 
seRoy, Howard S., Colorado Bl agg: 
, phone: National 9127. 7 Tee | ville, 
uittlepage, John M., Investment Borut, I 
Li fo mcg egy 3723. m. “City. 
uittlepage omas P., Investment Bh . 
Telephone: District 3723. Me J acen 
Littlepage, Thomas P. Jr., Investment Bldg. ‘ 
Telephone: District 3723. Briggs, | 
Lohnes, Horace L., Munsey Bldg. Tee m. ¢. 
phone: Metropolitan 3535. Burr, K 
Loucks, Philip G., National Press Blig bus, 
Telephone: Metropolitan 1070. Caidin, 
Lovett, Eliot C., 729 Fifteenth St. N. ¥. We 
maclephone: gtegroretan 5263. Callaha: 
ay, Robert E horeham Bldg. T 
sce 2775. ; -_ clehon oy 
eCormick, H. L., Munsey Bldg. T Calliste 
phone: Metropolitan 3535. 77 Ange 
Miller, Neville, NAB, Normandy Biig, 
wi nrg National 2080. _ 
ontfort ouis B., Munsey Bldg. ; — 
— National 9280. we ¢ 
onnor, John, Washington Bldg. Tee | 
phone: Republic 1080 +? fl 
Patrick, Duke M., Colorado Bldg. Tee i 
Phone: National "2006. i 
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Affleck, Gordon, 40 Main St., Salt Lake 
City. 

Ashby, Aubrey Leonard, NBC, 30 Rocke- 
‘eller Plaza, New York City. 

Beall, James H. Jr., Doscher Bldg., Sweet- 
water, Tex. 

Bechhoefer, Bernard G., First National 
Bank Bldg., St. Paul, Minn. 

Berkman, Jack N., Sinclair Bldg., Steuben- 
ville, io. 

Borut, Frank, 222 Broadway, New York 
City. 

Bracelen, Charles M., A.T.&T. Co., 
Broadway, New York City. 


Briggs, Frankland, 540 Broad St., Newark, 
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New York City. 
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Angeles, Cal. 
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Cannon, David H., 650 So. Spring St., Los 
Angeles, Cal. 
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Hotel, Wichita Falls, Tex. 
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City. 
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Office Bldg., Modesto, Cal. 
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York City. 
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Longview, Tex. 

Davis, John Morgan, Lincoln-Liberty Bldg., 
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Etherton, Seddon L., Guaranty Bldg., 
Detroit. 
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ABC OF RADIO. National Assn. of Broad- 
casters, Washington, D. C. 1938. Review of 
technical and social problems of radio and 
radio regulation under American system, 
written so that average listener may under- 
stand how it works. 


AN ANALYSIS OF THE RADIOBROAD- 
CASTING ACTIVITIES OF FEDERAL 
AGENCIES. By Jeanette Sayre. Radio- 
broadcasting Research Project at the Lit- 
tauer Center, Harvard U 1941. Govern- 
ment agencies and their radio broadcasting. 


BIG BUSINESS AND RADIO. By G. L. 
Archer. American Historical Co. Inc. 1939. 
History of the technological, legal and com- 
mercial struggles within the radio industry. 


BOTH SIDES OF THE MICROPHONE. 
By J. S. Hayes and H. J. Gardner. J. B 
Lippincott Co. 1938. Short chapters on the 
organization and functions of departments 
within a broadcasting company, written 
for the listener, or the beginner in radio. 
What the listener can expect from radio 
is dealt with in a series of essays by promi- 
nent radio men. 


BROADCASTING AND BROADCAST AD- 
VERTISING - YEARBOOK NUMBER. 


Broadcasting Publications Inc., Washing- 
ton, D. C. 1935-date. Comprehensive refer- 
ence handbook of directories and infor- 
mation relating to all phases of radio. 


BROADCASTING AND THE PUBLIC. A 
case study in social ethics. By Federal 
Council of the Churches of Christ in Ameri- 
ca. Abingdon Press. 1938. How radio can 
best be made to serve the public welfare 
is what this report attempts to answer. 
The organization and regulation of radio 
are studied, together with its broadcasts of 
education, religion, controversial issues, 
etc.; and recommendations made. 


BROADCASTING IN THE U. S. National 
Association of Broadcasters. 1933. Advan- 
tages of American system of broadcasting. 
Includes outline for negative side of debate 
on question whether U. S. should adopt 
British system. 


BROADCASTING TODAY. By Arno Huth. 
Geneva Research Center, Switzerland. 1942. 
Present state of radio throughout the world. 


THE CODE PRESERVES _ FREE 
SPEECH. By Neville Miller. National 
oo of Broadcasters. 1939. Speech over 
€BS. 
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Mayer, Henry, 347 Fifth Ave., New York 
City. 


Melnik, Mortin F., Tenney Bldg., Madison, 

Wis. 

Meyers, Milton H., 182 Grand St., Water- 
bury, Conn. 

Middleton, J. S., Pacific Bldg., Portland, 
Ore. 

Miles, Clarence W., Baltimore Trust Bldg., 
Baltimore. 

Miller, Henry, 117 No. Sixth St., Camden, 
N. J. 


Milligan, Jacob L., National Fidelity Life 
Bldg., Kansas City. 

Milne, T. Baxter, New England T. & T. 
Co., 50 Oliver St., Boston, Mass. 


Munger, Alfred C., First National Bank 
Blidg., Omaha. 

Murray, John J., 20 Pemberton Square, 
Boston. 

Myers, Robert P., 30 Rockefeller Plaza, 


New York City. 

Niner, Isador, 366 Madison Ave. New 
York City. 

O’Brien, Arthur A., Henry Bldg., Seattle. 


O’Brien, Seymour, Baltimore Trust Bldg., 
Baltimore. 


Oehler, Karl F., 1365 Cass Ave., Detroit. 

O’Ryan, John F., 120 Broadway, New York 
City. 

Palens, Louis N., 1211 Chestnut St., Phila- 
adelphia. 

Peck, Herbert M., 500 N. Broadway, Okla- 
homa City, Okla. 

Perry, David R., 1700 No. Second St., Har- 
risburg, Pa. 

Peycke, Tracy J., Telephone Bldg., Omaha, 
Neb. 


Phelps, James C., 253 Broadway, New York 
City. 

Plock, Richard H., Tama Bldg., Burling- 
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Pryor, J. C., Union Station, Burlington, In. 

Quigley, Frank, 195 Broadway, New York 
City. 


Raine, Kenneth E., 485 Madison Ave., New 
York City. 

Rainey, Garnet C., 650 S. Grand Ave., Los 
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City. 
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Rosenbaum, Samuel R., Bankers Securities 
Bldg., Philadelphia. 
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Brooklyn. 

Rosenzweig, Manheim, 2 Columbus Circle, 
New York City. 

——. Charles T., 140 West St., New York 
ity. 
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Madison, Wis. 


St. Clair, Orla, 311 California St., San 
Francisco. 


50 Court St., 


Sammond, Frederic, 735 No. Water St., 
Milwaukee. 
Schindler, C. E., Kentucky Home Life 


Bldg., Louisville. 
Senneff, John A., Jr., Northwest Savings 
Bank, Mason City, Iowa. 
Smith, Milton, Telephone Bldg., 
Colo. 


Socolow, A. Walter, 608 Fifth Ave., New 
York City. 


Denver, 


Soule, O. P., Walker Bank Bldg., Salt 
Lake City. 

Sovik, Laurence, University Bldg., Syra- 
cuse, N. Y. 

Sprague, E. Stuart, 117 Liberty St., New 
York City. 

Stevens, Richard K., Real Estate Trust 


Bldg., Philadelphia. 

Sullivan, Francis C., Alworth Bldg., 
luth, Minn. 

Sweezey, Robert D., NBC, 30 Rockefeller 
Plaza, New York City. 


Du- 


Thomas, William H., 440 Leader Bldg., 
Cleveland. 

Tiefenbrun, Joseph, 1450 Broadway, New 
York City. 

Tucker, John H., Commercial Bldg., 
Shreveport, La. 

Tyler, Varro E., 109 So. Ninth St., Ne- 


braska City, Neb. 

Van Allen, John W., Liberty Bank fuus., 
Buffalo. 

Walker, Henry B., Old National Bank Blag., 
Evansville, Ind. 

Wallace, Harold E., Judge Bidg., Salt Lake 
City, Utah. 

Webster, Bethuel M., Jr., 
New York City. 
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Decatur, Ga. 

= John H., 67 Broad St., New York 
ity. 

Whissell, George B., Telephone Bldg., St. 
Louis. 
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New York City. 
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cago. 

Wozencraft, Frank W., 66 Broad St., New 
York City. 

Zagon, Samuel §&., 
Hollywood, Cal. 


15 Broad St., 


140 Sycamore S&t., 


Chi- 
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CONTROLLING BROADCASTING IN 
WARTIME. By C. J. Friedrich. Radio- 
broadcasting Project at the Littauer Center, 
Harvard U. 1940. Problems facing broad- 
casting, with suggestions as to a tenta- 
tive public policy. 


AN ECONOMIC STUDY OF THE RADIO 
INDUSTRY in the U. S. A. _ 2 
Eoyang. RCA Institutes Technical Press. 
1937. Detailed study of the economics of 
the radio manufacturing and broadcasting 
industry. 


FINANCIAL AND EMPLOYE DATA 
RESPECTING THE 3 MAJOR NET- 
WORKS AND 705 STANDARD BROAD- 
CAST STATIONS. 1939. Federal Communi- 
eations Commission. Nov. 1940. 


HELLO AMERICA! By Cesar Saerchinger. 
Houghton Mifflin Co. 1938. The author's 
experiences as a foreign radio represen- 
tative in bringing Ewmropean radio pro- 
grams to American listeners. 


HISTORY OF RADIO TO 1926. By Glea- 
son L. Archer. American Historical Society, 
Inc. 1938. The most comprehensive study 
of the history and growth of the radio in- 
dustry to date. The author has not only 
drawn upon published sources, but has 
made a far-reaching study of records with- 
in the industry, and consulted radio pio- 
neers themselves, in an effort to preserve 
— historical material in the field of 
radio. 


IS AMERICAN RADIO DEMOCRATIC? 
By S. E. Frost, Jr. Univ. of Chicago Press. 
1937. Present day radio is discussed from 
the angle of federal regulation, station 
owners, advertisers, educators and listen- 
ers, to determine whether it is leading 
toward greater democracy. 


LISTEN IN. AN AMERICAN MANUAL 
OF RADIO. By Maurice Lowell. Dodge 
Publishing Co. 1937. Explanation for the 
layman of how radio programs are written, 
produced, etc. A radio glossary, and short 
chapters on network organization, audience 
= and station organization are in- 
cluded. 


LOCAL COOPERATIVE BROADCAST- 
ING. A summary and appraisal. By Leon- 
ard Power. Federal Radio Education Com- 
mittee. 1940. Outstanding examples after 
correspondence with more than 500 radio 
stations and interviews with over 100 sta- 
tion managers. 


LOCAL STATION POLICIES AT STA- 
TION WMBD, PEORIA, ILL. By Leonard 
Power. Federal Radio Education Commit- 
tee. 1940. Station policies and public serv- 
ice broadcasting. 


MAGIC DIALS. By Lowell Thomas. Poly- 
graphic Co. of America. 1939. Non-techni- 
cal story of radio and television profusely 
illustrated by Anton Bruehl. 


MICROPHONE MEMOIRS OF THE 
HORSE AND BUGGY DAYS OF RADIO. 
By Credo F. Harris. Bobbs-Merrill Co. 
1937. An entertaining account of early 
days in radio by the manager of WHAS. 


THE NAB CODE. Adopted July 11, 1939; 
in effect Oct. 1, 1939. National Assn. of 
Broadcasters. 1939. Text together with 
comments showing public opinion sup- 
porting code. 


NAB CODE MANUAL. National Assn. of 
Broadcasters. 1940. Loose-leaf manual of 
NAB Code together with experiences and 
policies to show how other stations have 
met certain problems. 


NATIONAL POLICY FOR RADIO 
BROADCASTING. By C. B. Rose Jr. 
Harper & Bros. 1940. Report of a Com- 
mittee of the National Economic and Social 
Planning Assn. Problems of technical and 
commercial structure, program contents, 
freedom of the air, in American radio. 


NEW HORIZONS IN RADIO. Ed. by H. S. 
Hettinger. (The Annals of the American 
Academy of Political and Social Science. 
Jan. 1941). Special issue on radio made 
up of articles by leaders in the field. Sec- 
tions are: Broadcasting as a social force 
today; current problems in radio; coming 
developments in radio. 


ON THE AIR. By J. J. Floherty. Double- 
day, Doran & Co. Inc. 1937. A well illus- 
trated non-technical book giving theory and 
practice of both radio broadcasting and 
communications. 


THE PSYCHOLOGY OF RADIO. By Rai. 
ley Cantril and G. W. Allport. Harper 

Bros. 1935. An exhaustive study by lente 
psychologists of the “‘new mental world my 
ated by radio.”’ First section is an “g > 
sis of the general psychological and ey, 
al factors that shape radio programs ani 
determine response of listeners.” Section } 
concerns experiments: voice and persg, 
ality, sex differences in radio voices, SDeak. 


er vs. loud-speaker, listening vs. Treading 
effective conditions for broadcasting, Par 
3 summarizes and applies findings to Dre. 
ent problems in radio. 


RADIO AND THE PRINTED PAGE, p 
P. F. Lazarsfeld. 1st ed. Duell, Sloan { 
Pearce. 1940. Detailed study of relation ¢ 
radio to the press and to books, made }y 
the Princeton Radio Project. . 


RADIO ANNUAL. Radio Daily 
Yearbook of all kinds of information pe. 
taining to broadcasting. 


RADIO CENSORSHIP. Comp. by H, 3 
Summers. H. W. Wilson Co. 1939. A nop. 
partisan picture given by compiling q. 
cerpts from over 100 articles Previously 
published. Exhaustive bibliography. 


RADIO PERSONALITIES. A pictorial anj 
biographica] annual. Ed. by Don Rockwel, 
Press Bureau Inc. 1935. Reprint publish 
by: House of Field, 19 W. 44th St., Ney 
York. In addition to artists, it include 
sections on radio executives, advertising 
agency executives, electrical transcriptio, 
experts, program’ directors, production 
managers, script writers, publicity repr 
sentatives, etc. 


RADIO: THE FIFTH ESTATE. Ed, y 
Herman S. Hettinger. (Annals of th 
American Academy of Political & Social 
Science. V. 177. Jan. 1935). Compilation ¢ 
Studies by experts on broadcasting in gen 
eral. Subject matter includes descriptions o 
radio in various countries, its services t 
the public, and its problems, such as adver 
tising, press, freedom of speech, interns 
tional relations. 


RADIO WORKERS. Harper & Bros. 194 
A “Picture Fact Book” (half pictures) 
the history of radio, program production, 
employees. 


LA RADIODIFFUSION PUISSANCE 
MONDIALE. By Arno Huth. Librairie 
Gallimard. 1937. Probably the most a 


haustive study of radio thruout the world. 
Its organization in the various countri, 
its history, its future as predicted by leai- 
ers in various countries, are all included. 
Appendices include a chronology, licens 
tax listing by country, listener statistic 
by country over a period of years, ani 
much other useful data. (In French.) 


STAND BY FOR THE LADIES! The dis 
taff side of radio. By Ruth Knight. Cowari- 
McCann, Inc. 1939. An account of positions 
women are occupying in the radio induw- 
try. 


THE STORY OF RADIO. By O. E. Dunlap. 
Dial Press. 
of the rise of radio communication. New 
edition contains chapters 


STUDIES IN PHILOSOPHY AND _S0- e 
CIAL SCIENCE. By The Inst. of Social © 


Research, Morningside Heights N. Y.C. 
V. 9, No. 1. 1941. Special issue devoted to 
problems of mass communication. Article 
by authorities on research, popular musit, 
radio as an instrument of reducing personal 
insecurity, and analysis of listening t 
daytime sketches, radio and education. 


TEN YEARS BEFORE THE MIKE. 
By Ted Husing. Farrar & Rinehart, Ine. 
1935. His experiences as a radio announcer. 


THIS THING CALLED BROADCASTING. 
By A. N. Goldsmith & A. C. Lescarbours. 
Henry Holt & Co. 1930. A review of 
events, ideas, and personalities in radio 
make this a most popularly written his 
tory of broadcasting. 


VARIETY RADIO DIRECTORY. Variety, 
Inc. Yearbooks of information pertaining 
to radio. Who’s who of radio executive 
in the 1940-41 edition. 


YOU’RE ON THE AIR. By William Hey- 


liger. D. Appleton-Century Co, 1941. A 


book of fiction describing behind-the-scenes © 


in radio. 





BROADCASTING © Broadcast Advertising | 
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BROADCAST ADVERTISING: 
GENERAL 








BILITY OF ACCOUNTS, time 
ee. standards: of good taste, as 
srovided for in the Commercial Section of 
the Code of the NAB. National Assn. of 
Broadcasters. 1940. 


TISING MEDIA. By H. E. Agnew 
re Dygert. McGraw-Hill Book Co. 
Inc. 1938. Evaluating various advertising 
media. Includes chapter on radio advertis- 
ing. 

TISING MEDIA AND MARKETS. 
“i Duffy. Prentice-Hall, Inc. 1939. 
Comprehensive practical study of all types 
of media. 

ADCAST ADVERTISING: THE 
BR ORTH DIMENSION. By Frank A. Ar- 
nold. John Wiley & Sons, Inc. Television 
edition. 1933. Discussion of radio advertis- 
together with other aspects of broad- 


pone Chapters on studios, radio and 
the law, television. Sample continuities 
given. 


ERS IN ADVERTISING. Ed. by Al- 
gp el Macmillan Co. 1932. Includes 
chapters on radio advertising, organization 
of networks, sales staff, program produc- 
tion, station management, electrical tran- 
scriptions by authorities in their respective 
fields. 


A DECADE OF RADIO ADVERTISING. 
By H. S. Hettinger. University of Chicago 
Press. 1933. A comprehensive survey of 
radio advertising. Detailed analyses of spe- 
cific branches illustrated by charts and dia- 
grams. 


EVELOPMENT OF THE CONTROL OF 

ADVERTISING OVER THE AIR. By 
C. J. Friedrich and Jeanette Sayre. Radio- 
proadeasting Research Project at the Lit- 
tauer Center of Harvard U. 1940. Brief 
review. 
PRACTICAL RADIO ADVERTISING. By 
Herman S. Hettinger and W. J. Neff. 
Prentice Hall, Inc. 1938. A complete ac- 
count of radio advertising from the time 
a program is being considered until it is 
on the air. 


RADIO AS AN ADVERTISING MEDI- 
UM. By W. B. Dygert. McGraw-Hill Book 
Co. Inc. 1939. The entire aspect of radio 
for the advertiser is covered. Contests, pop- 
ularity ratings, surveys, censorship, are 
treated. Chapters on writing script and 
building the program. 


WHAT ABOUT RADIO? By K. M. Goode. 
Harper & Bros. 1937. The author has as- 
sembled material from countless surveys 
and records, and has compiled a book of 
do’s and don’t’s for radio men. 





BROADCAST ADVERTISING: 
STATISTICAL SERVICES 








CAB ANALYSIS OF THE USE OF RADIO 
SETS—Oct. 1940-Apr. 1941. Cooperative 
Analysis of Broadcasting. Analyzes the 
daily use of radios by set owners, com- 
paring the use of radio sets geographically 
and by income classes. 


CAB PROGRAM AUDIENCES AND 
LISTENING HABITS—RURAL VERSUS 
CITIES. Basic Area. Spring 1941. Coopera- 
tive Analysis of Broadcasting. Comparison 
of commercial program ratings in 22 inter- 
viewing cities‘and surrounding rural areas. 


CAB PROGRAM REPORT. Cooperative 
Analysis of Broadcasting. A bi-weekly re- 
port which measures the relative size of 
the radio audience that remembers having 
heard individual programs. 


CAB RADIO PROGRAM AUDIENCES. 
Oct. 1940-Apr. 1941. Cooperative Analysis 
of Broadcasting. Analysis of commercial 
program ratings by type and length of pro- 
gram. geographic divisions and income 
groups. 


CAB SET USER PROGRAM REPORT. 
Cooperative Analysis of Broadcasting. 
Monthly report showing program ratings, 
Percent of sets in use and proportion of 
total audience of programs arranged chro- 
nologically. 


CAB STATION AUDIENCES. Cooperative 
Analysis of Broadcasting. An annual re- 
port indicating the relative standing of 
the leading broadcasting stations in each 
of 33 cities. 

HOOPER RADIO REPORTS. C. E. Hoop- 
er, Inc. Monthly national ratings on day- 
time and evening programs. Separate re- 
Ports for Pacific Coast, and for selected 


cities. Also reports on sets in use by 15 
minute periods. 


NAB REPORTS. National Assn. of Broad- 
casters. Weekly summary of radio indus- 
try. Carries FCC docket and action, also 
Federal Trade Commission action. 











vertising . 


BROADCASTING « Broadcast Advertising 


NATIONAL RADIO RECORDS. Reports 
o° spot radio advertising of individual com- 
panies. 


PUBLISHERS’ INFORMATION BU- 
REAU’S NATIONAL ADVERTISING 
RECORDS. Publishers’ Information Bu- 
reau, Inc. 1936-date. A monthly service 
containing records of all network and spot 
expenditures by individual companies and 
by individual groups. 


RADIO ADVERTISING RATES AND 
DATA. Standard Rate and Data Service. 
1929-date. A monthly service containing 
rates and other important information re- 
garding networks and all stations in the 
U. S. and Canada. 


RADIO AND TELEVISION RETAILING, 
STATISTICAL ISSUE. January of each 
year. Statistics on receiving sets and parts. 


RADIO AND TELEVISION TODAY. Sta- 
tistics on the radio industry, receiving sets, 
etc., in each January issue. 





BROADCAST ADVERTISING: 
USERS AND USES 











ADVERTISERS USING NBC, CBS AND 
MUTUAL NETWORK FACILITIES. A 
month by month record from Jan. 1930 to 
Dec. 1939. National Broadcasting Co. 


BUILDING FIELD SALES MANUAL. 
National Assn. of Broadcasters in cooper- 
ation with F.H.A. 1940. The market, pro- 
gram and promotion suggestions. 


HOW DEPARTMENT STORES’ USE 
RADIO ... TO SELL. WOR. 1940. A 
popularly written report of a survey of 
14 cities. 


NETWORK RADIO ADVERTISING. Na- 
tional Broadcasting Co. A series of over 75 
studies giving complete details relative to 
the network radio advertising of individ- 
ual firms. Includes program details, net- 
work used, time of broadcast, campaign 
period, agency, gross expenditures. Revi- 
sions issued. Available for reference pur- 
poses. 


NEWSPAPER, MAGAZINE AND BROAD- 
CAST EXPENDITURES. American News- 
paper Publishers Assn. Yearly summary, 
by industry. 


RESULTS FROM RADIO. National Assn. 
of Broadcasters. Bureau of Radio Advertis- 
ing. Trade studies. 


SURVEY OF BROADCAST ADVERTIS- 
ING, 92 DEPARTMENT STORES. Research 
Bureau for Retail Training, U. of Pitts- 
burgh, 1941. Study of management reaction 
to radio advertising together with experi- 
ence stories. 





BROADCAST TECHNIQUE 











BEST BROADCASTS OF 1938-39; 1939-40. 
Ed. by Max Wylie. Whittlesey House. Mc- 
Graw-Hill, 1939-1940. Yearbooks containing 
excerpts from all types of radio programs. 


COLLEGE RADIO WORKSHOPS. By 
Leonard Power. Federal Radio Education 
Committee. 1940. A study of the work- 


shops at: Syracuse U, Indiana State Teach- 
ers College, U of Kentucky, Drake U. 


COLUMBIA WORKSHOP PLAYS. Edited 
by Douglas Coulter. McGraw-Hill Book Co., 
Inc. 1939. Fourteen radio dramas included 
in order to acquaint writers with the prob- 
lems of radio writing, and to show ex- 
amples of accepted scripts. 


DO’S AND DON’TS OF RADIO WRIT- 
ING. By Ralph Rogers. Associated Radio 
Writers, Inc. 1937. A usable handbook of 
instructions in writing, building, broad- 
easting and selling radio programs. The 
author is director of radio courses at Bos- 
ton U 


THE FREE COMPANY PRESENTS... 
Comp. by James Boyd. Dodd, Mead & Co. 
1941. Plays written for radio by outstand- 
ing dramatists, on the subject of the mean- 
ing of America, and broadcast over CBS. 


GATEWAY TO RADIO. By Ivan Firth & 
G. S. Erskine. Macaulay Co. 1934. General 
account of production of radio programs. 
Includes chapters on the engineer, press 
relations, sales department, sponsors. 


GO AHEAD GARRISON. By A. A. 
Schechter. Dodd, Mead & Co. 1940. A novel 
about news and special events coverage, 
giving behind-the-scenes in a big broad- 
casting network. 

A HANDBOOK OF RADIO BROADCAST- 
ING. By Waldo Abbot. McGraw-Hill Book 
Co. 1941. Prepared for students and teach- 
ers of broadcasting; covers all phases of 
broadcasting technique. 


HANDBOOK OF RADIO DRAMA TECH- 
NIQUES. By D. W. Riley. Edwards Bros., 
Inc. 1938. A concise practical handbook 
on writing and production, primarily for 
student use. Chapter on history of radio 
drama is among the few such to be writ- 
ten. 








HANDBOOK OF RADIO WRITING. By 
Erik Barnouw. Little, Brown & Co. 1939. 
The professor of radio writing at Columbia 
University analyzes radio writing technique 
and appraises the script market. Notes are 
included on production and adaptation 
problems. 


HANDBOOK OF SOUND EFFECTS. Pre- 
pared by Educational Radio Script Ez- 
change. U. S. Dept. of the Interior. Office 
of Education. 1938. 27-page booklet the last 
half of which is made up of an alphabeti- 
cal list of sound effects for the amateur. 


HOW TO USE RADIO. By K. L. Bartlett. 
National Assn. of Broadcasters. 1941. “An 
outline of practical suggestions for the 
teacher and the radio chairman” contains 
section devoted to preparation of radio 
scripts, technique of delivery, etc. 


HOW TO WRITE FOR RADIO. By James 
Whipple. McGraw-Hill Book Co., Inc. 1938. 
A study of the differences in radio writing 
and in that of writing in other fields of 
literature. Drama, dialogue, children’s pro- 
grams, music, talks, are all discussed and 
analyzed. Chapters on adapting plays, short 
stories and novels are included, as well as 
actual radio scripts. The book closes with 
« chapter on the radio script market. 


I LIVE ON AIR. By A. A. Schechter and 
Edward Anthony. Frederick A. Stokes Co. 
1941. Personal history of news and spe- 
cial events broadcasting. 


IS YOUR HAT IN THE RING? By Na- 
tional Assn. of Broadcasters. 1940. Book- 
let aimed ‘‘to help men in public life to 
present their views by radio ‘convinc- 
ingly.’” Practical suggestions in micro- 
phone technique. 


JOURNALISM ON THE AIR. By Dowling 
Leatherwood. Burgess Pub. Co. 1939. A 
textbook on news broadcasting written by 
a professor of Journalism at Emory U. 


LISTEN IN. By Maurice Lowell. Dodge 
Publishing Co. 1937. Explanation for the 
layman of how radio programs are writ- 
ten, produced, etc. A radio glossary, and 
short chapters on network organization, 
audience reaction, and station organization 
are included. 


100 NON-ROYALTY RADIO PLAYS. 
Comp. by William Kozlenko. Greenberg: 
Publisher, 1941. A collection representing 
all types of radio plays. 


PRACTICAL RADIO WRITING. By Kath- 
arine Seymour and J. T. - Martin. 
Longmans Green & Co. 1938. Detailed in- 
formation given on writing various types 
of drama, news, education, propaganda, 
comedy, commercial credits, etc. Chapters 
on radio production, and on marketing 
of scripts. 


PRODUCTION AND DIRECTION OF RA- 
DIO PROGRAMS. By John S. Carlile. 
Prentice-Hall, Inc. 1939. The production 
manager of CBS writes this well-illustrated, 
practical study of production methods for 
all types of radio programs. Appendix in- 
cludes chapters on: “Basic sound effects 
and how to produce them,” “Building a 
studio,” and “A glossary of radio produc- 
tion terms.” 


PROJECTS FOR RADIO SPEECH. By 
H. L. Ewbank and S. P. Lawton. Harper 
& Bros. 1940. A manual for use of stu- 
dents in putting on and judging radio pro- 
grams of all types. 


RADIO CONTINUITY TYPES. By S. P. 
Lawton. Expression Co. 1938. Nearly the 
entire book is given over to actual radio 
continuities, classified under drama, talks, 
hybrid continuities, novelties and special- 
ties, and variety shows. 


RADIO DIRECTING. By Earle McGill. 
McGraw-Hill Book Co. Inc. 1940. Textbook 
on radio program production. 


RADIO DRAMA. By S. P. Lawton. Ex- 
pression Co. 1938. A book written for the 
student, treating of radio drama and its 
preparation. Examples are included. 


RADIO JOURNALISM. By P. H. Wag- 
ner. Burgess Publishing Co. 1940. Tech- 
nique of news broadcasting, written for 
the student. 


RADIO MANUAL: Suggestions to school 
and non-professional groups for the pro- 
duction of educational radio programs. U. 
S. Office of Education. Educational Radio 
Proiect. 1928. 


RADIO SCRIPT DUPLICATION. By Mere- 
dith Page. Bureati of Educational Research, 
Ohio State U. 1937. Suggestions for 
amateur radio groups. Advice on scripts, 
continuities, timing, as well as on proces- 
ses of duplication, p per, color, type. 


RADIO SKETCHES AND HOW _ TO 
WRITE THEM. By Peter Dixon. Fred- 
erick A. Stokes Co. 1936. Technique of 
radio writing. Main part of book devoted 
to radio scripts. 


RADIO WRITING. By Max Wylie. Farrar 
& Rinehart. 1939. Writing script and con- 
tinuity, with examples by CBS director of 
script and continuity. 





RATES OF SPEECH IN RADIO SPEAK- 
ING. By F. H. Lumley. (Reprinted from 
Quarterly Journal of Speech, June 1933, 
p. 393-403.) “Syllable and word rates of 
speech for persons talking over the radio 
were determined.” 


6 CLASSIC PLAYS FOR RADIO—AND 
HOW TO PRODUCE THEM. By E. W. 
Ziebarth & R. B. Erekson. Burgess Pub. 
Co. 1939. Authors have had long experience 


in radio at Minnesota School of the Air 
and WLB. 
SOUND EFFECTS FOR THE AMATEUR. 


By Meredith Page. Bureau of Educational 
Research, Ohio State U. 1937. Sugges- 
tions for amateur radio groups. 


TALKING ON THE RADIO. By O. E. 
Dunlap. Greenberg: Publisher, Inc. 1936. 
How to write and broadcast a speech. Spe- 
cial emphasis on political talks. One chap- 
ter on “Practical Do’s and Don’t’s.” 


THE WRITER’S RADIO THEATER, 1940- 
41. Ed by N. S. Weiser. Harper & Bros. 
1941. A collection of ten radio scripts 
chosen as outstanding radio dramas. 





LISTENER AND MARKET 
DATA 











NOTE: For books on markets in general, 
see section headed “Related Subjects.” 


THE ABCD’S OF RADIO AUDIENCES. 
By H. M. Beville Jr. (Reprint from Public 
Opinion Quarterly. June 1940) Program 
appeal to audiences by income groups; 
composition of audience, rating of pro- 
grams. 


THE ADDED INCREMENT. Columbia 
Broadcasting System. 1934. Importance of 
the time factor in establishing a daily list- 
ening habit. 


EARLY MORNING AND LATE EVE- 
NING RADIO LISTENING HABITS IN 
THE NORTHWEST. By K. H. Baker. 
WCCO. 1939. Personal interviews with 
5,074 persons in the Twin Cities. 


ESTIMATED NUMBER OF FAMILIES 
OWNING RADIO SETS IN THE U. S&S. 
Jan. 1, 1938. Joint Committee on Radio 
Research. 1938. Total of 26,666,500 listed 
by counties. 


EXACT MEASUREMENTS OF THE 
SPOKEN WORD, 1902-1936. Columbia 
Broadcasting System. 1936. Ear versus eye. 
Conclusions consistently in favor of the 
ear. 


FACTS ABOUT SUMMER BROADCAST 
ADVERTISING. NBC. 1940. Brief study 
of why summer radio advertising is worth 
while. 


HAND TO MOUTH. Bamberger Broad- 
casting Service (WOR). 1939. Results of 
survey made by The Grocery Laboratory 
on power of radio advertising in selling 
food products. 


HOW RADIO MEASURES ITS AUDI- 
ENCE. Columbia Broadcasting System. 
1939. Made up of reprints of 4 magazine 
articles by Hooper, Crossley, Weld plus a 
special study by Printers’ Ink Monthly. 


HOW TO BUILD THE RADIO AUDI- 
ENCE. By D. D. Connah. Harper & Bros. 
A detailed study of how to secure 
larger radio audiences. Chapters on the 
listeners, publicity, advertising, promotion. 
Sample publicity campaigns and a program 
promotion check list are included in the 
appendix. 


INDIANA STATE RADIO SURVEY. Con- 
ducted by University Radio Workshop, In- 
diana U, in conjunction with the U. S&S. 
Office of Education and Works Projects 
Administration of Indiana. Federal Radio 
Education Committee. 1940. Personal in- 
terview method in 16 counties. 


INVASION FROM MARS. By Hadley Can- 
tril. Princeton U Press. 1940. A study of 
the psychology of listener reactions fol- 
lowing the above broadcast. 


IOWA RURAL RADIO LISTENER SUR- 
VEY. By H. B. Summers. Kansas State 
College. Personal interview study, 
similar to the “1938 Kansas radio listeners 
survey.” 


JOINT COMMITTEE STUDY OF RURAL 
RADIO OWNERSHIP AND USE IN THE 
UNITED STATES. Sections 1-4. Pub. by 
the National Broadcasting Co. and the 
Columbia Broadcasting System. Feb. 1939. 
Comprehensive statistical study. 


LISTENERS APPRAISE A COLLEGE 
STATION. Station WOI. By Alberta Cur- 
tis. Federal Radio Education Committee. 
1940. Listener reaction to programs on 
books, music, homemaking, vocational 
guidance, market news, etc. 

MARKET AND NEWSPAPER STATIS- 
TICS. American Assn. of Advertising 
Agencies. Vol. 10. 1941. 

(Continued on page 432) 
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. Press. 1936. Radio-listening activities, pro- LIBRARY ON THE AIR. Comp. by M. D. Bros. 1938. “‘Aid to study and development ELE} 
— — og a grams, ratings, reactions, etc., with charts. a sg H. ag eg Ble Selected of a public radio forum.” a 
. s iner. niv. o aine. ens a a a ah series showing types of adult programs i ste eee ley 
posieinaey survey of the radio listening eee Catan = age age ge which masinn ane broadcasting. Ideas Ceara en Ee oe ae ume | 
abits of 2,348 women living on Maine ISEARCH. By H. M. Beville Jr. — given adaptable t cal use. z wee _ : ; muni 
farms and in rural communities.” & Cuthbert Daniel. Federal Radio Educa- pious = U. S. Department of the Interior, Office of ; 
tion Committee. 1941. Brief study of pres- LISTEN AND LEARN. By F. E. Hill, Education. 1939. Document showing how ENG 
RADIO AND RADIO PROGRAM SUR- ent listener reactions as a guide to future American Association for Adult Education, 0 educational system can make use of G. F 
VEY. By L. M. McDermott. De Paul Uni- educational programs. 1937. An account of “fifteen years of ele a a costs, pe 
a rms ca 2 ; : P dnecatt an sonnel, . 3 
a 1937. Ba i on ee ue COLLEGE RADIO COURSES. By Leonard adult education on the air. lishing . given or estab rei 
ing sete Part il with: favorite tedie sta, Power and R. L. Elliott. Federal Radio ,OCAI, BROADCASTS TO SCHOOLS aia eee ; of “ 
tions and programs. Sas Keene. 2Oee. Chanel Aes. Ed. by Irvin Stewart. U of Chicago CATION ee oe bore. Uaheai 4 
DEVELOPMENT OF RADIO EDUCA- Press. 1939. Radio in the schools in De- of Chicago ie 1939 Sascat ot a al FM 
meee | ogee MEASUREMENT. TION POLICIES IN AMERICAN PUBLIC yee — Rochester, Portland, Ore., coniuetad. by ain Child Stati ‘have of QUE 
Srossley Inc. 1940. Measurement methods. SCHOOL SYSTEMS. By Carroll Atkinson. ron, an ameda. America in co- rati i ; lati Joh 
RADIO FAMILIES AND TOTAL Fai. Eiimbore Educational Press. 1039, Eveius- PROCEEDINGS OF THE FOURTH Council of Parent Education and the Ne [ples 
- AE r " ,F s 1 = adcasts i 2 ities. BF x 2 7 4 - helen ste a ot r -— ry 
ae ae INCOME GROUPS. GEO. tion of school broadcasts in 126 cities SCHOOL BROADCAST CONFERENCE, tional Advisory Council on Radio in Edu i icem 
GRAPHIC AREAS & CITY SIZES. NBC. EDUCATION BY RADIO. Comp. by H. M. Dec. 1940, Chicago. Edited by Geo. Jen- cation. be’ FRE 
1938. ena H. W. Wilson Co. 1932. Detailed nings, 228 N. LaSalle St., Chicago. UTILIZATION PRACTICES IN EDUCA- & re 
handbook including debate outlines, re- ae TIONAL RADIO, as reported by the cae Ia eli. 
RADIO GOES TO COLLEGE. Columbia prints, bibliographies relating to subject: RADIO ADVISORY COMMITTEES AND  joom teacher. School note catemall = stud 
Broadcasting System. 1938. A study of ra- Legislation should be enacted reserving to AUDIENCE PREPARATION. By Leonard 228 aSalle S Yhicag Practice _ shot 
: ~ 228 N. LaSalle St., Chicago. Practice sheets 
dio listening habits in 18 colleges. educational agencies at least 15% of all ne eee ee a —— for teachers and Students show applicallll Fa cast 
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piece on effectiveness of radio. OLS. By Carroll Atkinson. Edinboro grams. = 
Educ. Press. 1858. Over 2,000 question- FU 
— * . “a RADIO AND EDUCATION. Ed. by Lever- TRC ‘ae 
RADIO RESEARCH AND APPLIED PSY- aires were sent out to secure data for this * , a. OF FECHNICAL Ter 
; cor ' 5 : ‘ Tuson. University of Chicago Press. 
CHOLOGY. Ed. by Paw F. L feld, Volume. Covers three points: extent of use 179 “ z As 
(The Journal of Applied Ss cay * 2 of radio today by American schools; prac- 1981-1936. Proceedings of the National Ad- En, 
1939.) Collection of articles on listener tices in education by radio that have  yisory Council on Radio in Education Inc. = pHE A.R.R.L. ANTENNA BOOK. Ameri- sty 
data furnished mainly by the Princeton Proved successful or not; future implica- soa ee a a. can Radio Relay League, Inc. 1939. An FI 
Radio Research Project, under such head- tions of radio and education judging by nclude many subjects of general interest tennas used by amateurs are explained and TU 
ings as: index problems, program research, P&St experiences. be eo i a ex — Insti. illustrated 
: : oe ° eg - . ined wi e Proceedings o e Insti- $ 
Ss See. radio in different EDUCATION ON THE AIR. Ed. by J. H. tute for Education by Radio. ACOUSTICS AND ARCHITECTURE. By Be 
elds of activity, reports of other surveys. MacLatchy. Ohio State University. 1930- ncn im: ano _— oh og eer or ar Book Os. oe om 
oe . . = ate. Yearbooks of the Institute for Edu- ENGLIS TEACHING. 932. Fundamentals of sound, reverbera- | 
REAC HING JUVENILE MARKETS. By eation by Radio. Although primarily edu- EXPERIENCES PROBLEMS AND PRO- tions, absorption, with chapters on rever- GE 
E. E. Grumbine. McGraw-Hill Book Co., cational, many addresses and discussions CEDURES. Ed. by M. J. Herzberg. D. beration and acoustics of rooms (including By 
ae — —- gpa > - uve “4. treat problems of general interest to broad- nee goatee A Co. Re 1941. A collee- broadcasting studios) auditoriums, etc. In 
rmation about the psychology of ap- casters. The 1935 edition was combined tion of articles by authorities giving back- 7 : x la 
peal to boys and girls, and their likes and with the Proceedings of the National Ad- ground of radio and its development as an Eel of Phe Ineorperand Nelle Solan f _ 
dislikes during different stages of growth.” yisory Council on Radio in Educati educaticnal medium. Book is a project of Britai imi t i 
, . y n cation. : , Great Britain. 1940. Similar to the Radio D 
Includes chapter on building radio pro- the National Council of Teachers of wee . k i - 7 ; 
grams for children. EDUCATIONAL BROADCASTING, 1936- English. Ss a oe ee enn Ww 
37. Proceedings of the National Conference APPLIED ACOUSTICS. By H. F. Olson a 
SOCIAL STRATIFICATION OF THE RA- on Educational Broadcasting; edited by C. RADIO COUNCILS. By Leonard Power. @& Frank Massa. P. Blackiston’s Son & Co. m 
DIO AUDIENCE. : S. Marsh. U of Chicago Press, 1937-38. Federal Radio Education Committee. 1940. > . ti 
: By H. M. Beville, Jr. Mi g i r ; ! 2nd ed. 1939. Chapters on fundamental - 
Princeton U. Office of Radio Research. Individual speeches and discussions not A = ge Ae yam and a radio acoustical measurements, microphones, loud Je 
ag Mee wate ped > sali andlonce made —_ = ——oe — one tiona’® ‘i: Gt caneine Uae sta- speakers, architectural acoustics, etc. H 
or e Princeton Radio s ject. subjects of vital interest to broadcasters. . Ss Ps Pas ° 
. esearch Project, Ten ARCHITECTURAL ACOUSTICS. By V. : 
TEN YEARS OF NETWORK PROGRAM EDUCATIONAL RADIO SCRIPT EX- RADIO IN THE CLASSROOM. Objectives, ©. Knudsen. John Wiley & Sons, Inc. 1932. 1! 
ANALYSIS. The Cooperative Analysis of CHANGE. U. S. Office of Education. Wash- principles and practices. By Margaret Har- Comprehensive treatment. Includes chap- ti 
Piadsasting. 1680. Mistoey of aetwork ington. 1936-1940. Catalog of material 7son. Prentice-Hall, Inc. 1937. Practical ters on radio broadcast and sound record- 
selmaien, gies walla te check and teble avaliable — ae Office of mineion for ie the — a Pld toe in ing studios, music buildings, theatres, au : 
form. Originally prepared for Variety Ra- se Sh ge ee ee ee ; : Te, Sea Geena fie atorsums. 
- 2 mercial groups. Supplementary catalogs is- in the schools. Author was formerly Spe- 3 I 
dio Directory. v. 3 yESIE cial Investigator in Radio Education, Teach- 9 gage age Se a BETTER mous ‘ 
ers College, Columbia Uni ity. >. By FM Broadcasters Inc. Supplicd 
URBAN RADIO LISTENING IN THE RADIO AND THE CLASSROOM. Natl. 3 1 Re cst by Radio Engineering Laboratories inc. " 
UL S. Pub. by the Nat. Assn. of Broad- Education Assn. 1941. Discussions by edu- RADIO ROADS TO READING. By J. L. Long Island City. 1940. Frequency modu- , ve 
casters in cooperation with CBS & NBC. cators experienced in use of radio in educa- Sauer. . W. Wilson Co. 1939. “Library lation explained in language for the lay- 1 
1941. tion. book talks broadcast to girls and boys.’’ man. . 
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ING C-Q. By C. B. DeSoto. 
pag el & Co. Inc. 1941. 
short wave radio operators. 


COMMUNICATION ENGINEERING. By 
W. L. Everitt. McGraw-Hill Book Co., Inc. 
ond ed. 1937. Fundamentals of communica- 
tion and wire and wireless networks. 
DRAKE'S CYCLOPEDIA OF RADIO AND 
ELECTRONICS. By H. P. Manly and L. 
R. Gorder. 9th ed. Frederick J. Drake & 
Co. Inc. 1939. Technical radio terms alpha- 
betically arranged. 

ELECTRIC COMMUNICATION AND 
ELECTRONICS. Vol. 5 of Electrical Engi- 
neers’ Handbook. Ed. by Harold Pender 
and Knox Mcllwain. 3rd ed. John Wiley 
& Sons Inc. 1936. Comprehensive treatment 
of all phases of the subject by authorities 
in the field. 


ELECTROLYTIC CAPACITORS. By P. 
M. Deeley. The Cornell-Dubilier Electric 
Corp. South Plainfield, N. J. 1938. Detailed 
study of the “theory, construction, char- 
acteristics and application of electrolytic 
capacitors of all types.” 

ELECTRON TUBES AND THEIR AP- 
PLICATION. By J. H. Morecroft. John 
Wiley & Sons, Inc. rev. ed. 1936. Practical, 


Double- 
Adventures of 


authoritative book by _ the late Professor 
of Electrical Engineering, Columbia Uni- 
versity. 


ELECTRON TUBES IN INDUSTRY. By 
Keith Henney. 2nd ed. McGraw-Hill Book 
Co. Inc. 1937. Comprehensive study of all 
types of vacuum tubes and their uses in 
noncommunication industries. 


ELECTRONICS AND ELECTRON 
TUBES. By E. D. McArthur. John Wiley 
& Sons, Inc. 1936. Treatise on theory and 
application of electron tubes. 
ELECTRONICS ENGINEERING MAN- 
UAL. Electronics. 1939. Compilation of ar- 
ticles from Electronics Magazine. Subjects 
are: Radio communication, electron tubes, 
broadcast engineering, research and de- 
sign, sound, measurements. 


ELEMENTS OF ACOUSTICAL ENGI- 
NEERING. By H. F. Olson. D. Van Nos- 
trand Co. Inc. 1940. Lectures prepared for 
use at Columbia U. Chapters on loud 
speakers, microphones, speech, music and 
hearing. 


ELEMENTS OF RADIO - COMMUNICA- 
TION. By O. F. Brown and E. L. Gardiner. 
2nd. ed. Oxford Univ. Pres. 1939. Com- 
prehensive, not too highly technical treat- 
ment of radio communication and appara- 
tus. 


ELEMENTS OF RADIO COMMUNICA- 
TION. By J. H. Morecroft. 2nd ed. John 
Wiley & Sons, Inc. 1934. Introductory vol- 
ume to author’s “Principles of Radio Com- 
munication’. Covers all phases of radio. 


ENGINEERING ELECTRONICS. By D. 
G. Fink. 1st ed. McGraw-Hill Book Co., 
Inc. 1938. A practical study of physical 
electronics, electron tubes and _ electron- 
tube applications, by the managing editor 
of “Electronics.” Problems, solutions, bib- 
liography, definitions, are included. 


FM. AN INTRODUCTION TO FRE- 
QUENCY MODULATION. By J. F. Rider. 
John F. Rider Publisher Inc. 1940. Princi- 
ples of F.M. particularly valuable to serv- 
icemen. 

FREQUENCY MODULATION, FAC- 
SIMILE AND TELEVISION. By Edgar 
Felix. Radio Coverage Reports, 1940. “A 
study of opinion on the immediate and 
short-term prospects of changes in broad- 
casting methods.” 


FUNDAMENTAL ELECTRONICS AND 
VACUUM TUBES. By A. L. Albert. Mac- 
millan Co. 1938. Basic principles. 


FUNDAMENTALS OF RADIO. By F. E. 
Terman. McGraw-Hill Book Co., Inc. 1938. 
A simplified version of the author’s “Radio 
Engineering.” Organization of material, 
style, and viewpoint is the same. 


FUNDAMENTALS OF VACUUM 
TUBES. By A. V. Eastman. McGraw-Hill 


Book Co., Inc. 2nd ed. 1941. Basic theory 
and applications of vacuum tubes in radio 
and industrial use. 


GETTING ACQUAINTED WITH RADIO. 
By A. P. Morgan. Appleton-Century Co. 
Inc. 1940. Technical radio written for the 
layman. 


HANDBOOK OF ENGINEERING FUN- 
DAMENTALS. By O. W. Eshbach. John 
Wiley & Sons, Inc. 1936. Fundamentals of 
engineering practice. Mathematics, physics, 
mechanics, materials, electricity, magne- 


tism, light, acoustics, etc. are among sub- 
jects, 


HIGH-FREQUENCY ALTERNATING 
CURRENTS. By Knox Mcllwain and J. G. 
Brainerd. 2nd. ed. John Wiley & Sons, Inc. 
1939. A highly technical study of opera- 
tion of electric circuits at high frequencies. 


HIGH-FREQUENCY MEASUREMENTS. 
By August Hund. McGraw-Hill Book Co. 
Inc. 1933. High-frequency phenomena ap- 
plied to measurements. 


THE HOUSE THAT RADIO BUILT. By 
a Hanson. National Broadcasting Co. 


i Technical description of NBC studios 
in Radio City. Illustrated. 


HOW TO MAKE GOOD RECORDINGS. 
Audio Devices, Inc. 1940. Mechanical as- 
pects. 


HOW TO PASS RADIO LICENSE EX- 
AMINATIONS. By C. E. Drew. John Wiley 
& Sons, Inc. 1938. 


THE LOW VOLTAGE CATHODE RAY 
TUBE, AND ITS APPLICATIONS. By 
G. Parr. Chapman & Hall Ltd. 1937. 
Technical study. Appendix includes com- 
prehensive bibliography. 


MATHEMATICS FOR RADIO AND COM- 
MUNICATION. Book 1. Arithmetic, alge- 
bra, geometry. By G. F. Maedel. Prentice- 
Hall, Ine. 1937. 


MEASUREMENTS IN RADIO’ ENGI- 
NEERING. By F. E. Terman. McGraw- 
Hill Book Co., Ine. 1935. Comprehensive 


engineering discussion of measuring prob- 
lems. 


OLD WIRES AND NEW WAVES. By A. 
F. Harlow. Appleton-Century. 1936. De- 
tailed history of communication agencies. 


PHENOMENA IN HIGH-FREQUENCY 
SYSTEMS. By August Hund. McGraw-Hill 
Book Co., Inc. 1936. Comprehensive, up-to- 
date treatment of the subject with applica- 
— to communication engineering prob- 
ems. 


THE PHYSICS OF ELECTRON TUBES. 
By L. R. Koller. McGraw-Hill Book Co. 
Inc. 2nd ed. 1937. Fundamental physical 
phenomena explained in operation of elec- 
tron tubes. 


PRACTICAL RADIO COMMUNICATION. 
Principles, systems, equipment, operation, 
including short-wave and ultra-short-wave 
radio. By A. R. Nilson & J. Hornung. 
McGraw-Hill Book Co., Inc. 1935. Techni- 
cal information for the practical radio op- 
erator-technician. Includes chapters on stu- 
dio acoustics and apparatus, control-room 
equipment and operation. 

PRINCIPLES OF RADIO. By Keith Hen- 
ney. 3rd ed., 1938. John Wiley & Sons. 
Technical treatment of radio communica- 
tion and apparatus. 


PRINCIPLES OF RADIO COMMUNICA- 
TION. By John H. Morecroft. 3rd ed. John 
Wiley & Sons, Inc. 1933. An outstanding 
text on the subject covering all phases of 
radio communication. 


PRINCIPLES OF RADIO ENGINEER- 
ING. By R. S. Glasgow. McGraw-Hill Book 
Co., Inc. 1936. Fundamentals of radio com- 
munication and practice. Based upon lec- 
tures given at Washington University. 


R.M.A. STANDARDS AND ENGINEER- 
ING INFORMATION. Radio Manufactur- 
ers Assn. 1939-41. Standards for radio and 
television apparatus. Revisions issued. 
Loose-leaf. 


RADIO. By E. E. Burns. 3rd ed. D. Van 
Nostrand Co., Inc. 1938. A technical study 
primarily for “‘schools, evening classes and 
home study.” 


RADIO. A PUBLIC PRIMER. Federal 
Communications Commission. 1941. Brief 
explanation of technical radio for the lay- 
man. 


THE RADIO AMATEUR’S HANDBOOK. 
A manual of amateur high-frequency radio 
communication. American Radio Relay 
League, Inc. 1925-date. Issued annually, 
covering new developments in the field. 


RADIO AMATEUR’S HANDBOOK. By A. 
F. Collins. 8th ed. Rev. by E. L. Bragdon. 
Thomas Y. Crowell Co. 1940. Practical 
handbook for amateurs to use in construct- 
ing and operating sets. 


RADIO ANTENNA HANDBOOK. 2nd ed. 
By the Technical Staff of “Radio.’”’ Radio, 
Ltd. 1938. “Comprehensive and practical 
outline of the whole antenna problem” for 
those using high frequencies. Diagrams. 


RADIO AT ULTRA-HIGH FREQUEN- 
CIES. RCA Institutes Technical Press. 
1940. Technical papers on propagation, 
transmission, relaying, measurements, and 
reception above 30 mc. 


RADIO ENGINEERING. By F. E. Ter- 
man. McGraw-Hill Book Co., Inc. 2nd ed. 
1937. Comprehensive engineering  treat- 
ment of the more important vacuum tube 
and radio phenomena. 


THE RADIO ENGINEERING HAND- 
BOOK. Ed. by Keith Henney, 3rd ed. Mc- 
Graw-Hill Book Co., Ine. 1941. Complete 
revision. Chapters on all phases of engi- 
neering practice by leading authorities. 


RADIO ENGINEER’S POCKET BOOK. 
2nd. ed. By F. J. Camm. Chemical Pub. 
Co. Ine. 1941. A book of tables, formulas, 
etc. 


RADIO FACSIMILE. An assemblage of 
papers from engineers of the RCA Lab- 
oratories relating to the radio transmission 
and recorded reception of permanent im- 
ages. Vol 1. 1938. RCA Institutes Techni- 
cal Press. 


RADIO-FREQUENCY MEASUREMENTS 
BY BRIDGE AND RESONANCE METH- 
ODS. By L. Hartshorn. John Wiley & Sons. 
Inc. 1941. 
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RADIO-FREQUENCY ELECTRICAL 
MEASUREMENTS. By H. A. Brown. 2nd 
ed. McGraw-Hill Book Co., Inc. 1938. “A 
guide for radio engineering laboratory in- 
struction.””’ Chapters on measurements of: 
circuit constants, frequency, antennas, elec- 
tron-tube coefficients and amplifier per- 
formance, wave form, modulation, receiv- 
ers, piezo-electric crystals, electromagnetic- 
waves, etc. 


RADIO FUNDAMENTALS. U. S. Naval 
Institute. 1940. Standard textbook on prin- 
ciples of radio apparatus and communica- 
tion. 


THE ‘RADIO’ HANDBOOK. By F. C. 
Jones. Radio, Ltd. 8th ed., 1942. A radio 
annual giving technical data on construc- 
tion, design and operation of all types of 
receivers and transmitters. 


RADIO MANUAL. By Geo. E. Sterling. 
3rd. ed. D. Van Nostrand Co., Inc. 1938. 
Handbook on all technical phases of radio. 
One hundred pages devoted to “‘Studio and 
control room apparatus and operating tech- 
nique.” Other chapters on broadcast trans- 
mitters, antennas, field strength measure- 
ments, vacuum tubes, radio and navigation, 
aviation, police, etc. Includes summary of 
general radio regulations revised at Cairo 
conference, 1938. 


RADIO OPERATING. QUESTIONS AND 
ANSWERS. By A. R. Nilson & J. L. Horn- 
ung. 7th ed. McGraw-Hill Book Co., Ine. 
1940. Written especially for operators about 
to take the government examination for a 
radio operator's license. 


RADIO OPERATORS’ MANUAL. 
General Electric Co. Schenectady, N. Y. 
1939. Radio systems, FCC, and questions 
and answers relevant to operator license 
exams. 


RADIO RECEIVING AND TELEVISION 
TUBES. By J. A. Moyer & J. F. Wostrel. 
3rd ed. McGraw-Hill Book Co. 1936. Engi- 
neering study of vacuum tubes. 


RADIO TELEGRAPHY AND TELE- 
PHONY. By R. L. Duncan & C. E. Drew. 
2nd ed. John Wiley & Sons, Inc. 1931. 
Handbook explaining apparatus and _ its 
operation, broadcasting, receiving and 
transmitting. 


RADIO TROUBLE-SHOOTER’S HAND- 
BOOK. By A. A. Ghirardi. Radio and Tech- 
nical Pub. Co. 2nd ed. 1941. For the service- 
man. 


RADIO YEAR BOOK AND _ RADIO 
TRADE DIRECTORY. 1941-42. Caldwell- 
Clements, Inc. Directory of radio appara- 


4th ed. 


tus, manufacturers, products and trade 
names. 

RADIO’S MASTER ENCYCLOPEDIA. 
United Catalog Publishers Inc. 1939. 


Equipment manual. Classified directory of 
all radio manufacturers in U. S. A., direc- 
tory of trade names, etc. 


SHORT-WAVE RADIO. By J. H. Reyner. 
Pitman Pub. Corp. 2nd ed. 1940. A non- 
mathematical account of the study of short 
waves. Aerials, feeders, aerial arrays, trans- 
mitters, receivers, ultra-short and micro- 
waves are all dealt with. A short glossary 
is included. 


SHORT WAVE WIRELESS COMMUNI- 
CATION. By A. W. Ladner & C. R. Ston- 
er. 3rd ed. John Wiley & Sons. 1936. Tech- 
nical discussion of the principles by Eng- 
lish engineers. 


STANDARDS. 1938. Institute of Radio En- 
gineers, The I.R.E. Standards Committee 
Reports now appear in separate reports 
dealing with radio receivers, electronics, 
electrovisual devices, transmitters and an- 
tennas, electro-acoustics. Definition of 
terms, graphical symbols, and methods of 
testing are given. 


STANDARDS OF GOOD ENGINEERING 
PRACTICE CONCERNING STANDARD 
BROADCAST STATIONS. Rev. to July 20, 
1940. Federal Communications Commission. 


STUDY GUIDE AND REFERENCE MA- 
TERIAL FOR COMMERCIAL RADIO 
OPERATOR EXAMINATIONS. Federal 
Communications Commission. Government 
Printing Office. 1939. 


THEORY AND APPLICATIONS OF 
ELECTRON TUBES. By H. J. Reich. Mc- 
Graw-Hill Book Co., Inc. 1939. Funda- 
mental principles of the tubes and asso- 
ciated circuits. 


THEORY OF THERMIONIC VACUUM 
TUBES. By E. L. Chaffee. McGraw-Hill 
Book Co., Inc. 1933. Technical treatment 
of fundamental principles. 


200 METERS AND DOWN. The story of 
amateur radio. By C. B. DeSoto. American 
Radio Relay League. 1936. Comprehensive 
account of part amateur operators have 
played in radio development. 


UNDERSTANDING RADIO. By H. M. 
Watson et al. McGraw-Hill Book Co. Inc. 
1940. Radio principles and apparatus ex- 
plained in terms for the layman. 


WIRED FOR SOUND. American Telephone 
& Telegraph Co. 1941. Explanation of the 
wire network set up by the Bell System for 
chain broadcasting. 
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CATHODE RAY TUBES. By Manfred von 
Ardenne. Pitman Publishing Corp. 1939. 
Translation from the German by G. S. Me- 
Gregor and R. C. Walker. 


ELECTRON OPTICS. By L. M. Myers. 
D. Van Nostrand Co., Inc. 1939. Both 
theory and practical applications are given. 
The study of the electron multiplier is of 
particular value to the field of electronics. 


ELECTRON OPTICS IN TELEVISION. 
By I. G. Maloff and D. W. Epstein. Mc- 
Graw-Hill Book Co., Inc. 1938. Detailed 
technical treatment of electron optics and 
of the television cathode-ray tube. 


ELECTRONIC TELEVISION. By G. H. 
Eckhardt. Goodheart-Willcox Co., Inc. 1936. 
A not-too-technical treatise on the subject, 
particularly stressing RCA and Farnsworth 
systems. Profusely illustrated. 


AN INTRODUCTION TO TELEVISION. 
By C. J. Hylander & Robert Harding, Jr. 
Macmillan. 1941. Simple explanation of the 
principles. 


LOOK AND LISTEN. THE TELEVISION 
HANDBOOK. By M. B. Sleeper. Norman 
W. Henley Pub. Co. 1939. Concise illus- 
trated explanation of the television indus- 
try and apparatus plus detailed instruc- 
tions for building an Andrea Sight-and- 
Sound receiver. 


MYSTERIES OF TELEVISION. By Ar- 
thur Van Dyck. The House of Little Books. 
1940. A brief account of television for the 
layman, written by a _ radio engineer. 
Illustrated. 


PHOTOCELLS AND THEIR APPLICA- 
TION. By V. K. Zworykin & E. D. Wil- 
son. John Wiley & Sons, Inc. 2nd ed. 
1934. Discussion of the origin and rise 
of the photocell, its behavior and functions. 


PHOTOELECTRIC CELLS. By N. R. 
Campbell and Dorothy Ritchie. 3rd ed. Sir 
Isaac Pitman & Sons, Ltd. London. 1936. 
Properties, uses, and applications. 


PRINCIPLES OF TELEVISION ENGI- 
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New York City. 

HOUGHTON MIFFLIN Co.—432 4th Ave., 
New York City. 

THE HOUSE OF LITTLE 
Fifth Ave., New York City. 


I 
INCORPORATED RADIO SOCIETY OF 
GREAT — Victoria S&t., 
London, S. W. 
INDIANA UNIVERSITY — Bloomington, 


nd. 
INSTITUTE OF RADIO —. 
Inc.—330 W. 42nd St., New 
INSTITUTE FOR PROPAGANDA “AN- 
ALYSIS, Inc.—211 4th Ave., New York 
City. 
J 


JOURNAL OF APPLIED PSYCHOLOGY 
—Ohio a Athens, Ohio. 


BOOKS—156 


KANSAS 
Kansas. 

KNIGHT 
Fourth 


STATE CoLt:ntn—ahahaten, 


PUBLISHERS, Inc.—432-438 
Ave., New York City. 
L 
LEIGH, RANDOLPH, PUBLISHING Co. 
—725 15th St., N. W., Washington, D. C. 
LEWIS, ADDISON, & ASSOCIATES — 
Foshay Tower, Minneapolis, Minn. 
ng | GALLIMARD—43, rue de 
Beaune, jae France 
LIPPINCOT i Co.—227- 231 S. 6th 
St., Phiedeiphia. 
LITTLE, BROWN & Co.—34 Beacon S&t., 
ost 
LONGMANS, we & Co—55 Fifth 
Ave, New York 
LOTHROP, LEE - ‘SHEPARD Co.—386 
4th Ave., New York City. 


M 

MACAULAY Co.—Out of business. 

McGRAW-HILL BOOK = Inc.—330 W. 
42nd St., New York Cit 

McKITTRICK, GEORGE, « Co.—108 Ful- 
ton St., New York Cit 

MACMILLAN Co.—60 Fifth Ave., 
York City. 

MANTHORNE, G. C. & Co.—Publications 
acquired by: Manthorne & Burack, Inc. 
Publishers, 30 Winchester St., Boston. 

METROPOLITAN LAW BOOK Co.—270 
Flatbush. Ave., Extension, Brooklyn, N. Y. 

METROPOLITAN LIFE INSURANCE 
Co.—1 Madison Ave., New York City. 

MORROW, WILLIAM, & Co.—386 Fourth 
Ave., New York. 


New 


N 


NATIONAL ADVISORY COUNCIL ON 
RADIO IN a Inc.—60 E. 
42nd St., New York City. 

NATIONAL ASSOCIATION OF BROAD- 
CASTERS—1626 K St. N.W., Washing- 
ton, . 

NATIONAL COMMITTEE ON EDUCA- 
TION BY RADIO—1 Madison Ave., New 
York City. 

NATIONAL EDUCATION ASSN. “ew 
Sixteenth St. N.W., Washington, D. 

NATIONAL | INDUSTRIAL CONFER- 
ENCE BOARD—247 Park Ave., New 
York City. 

NATIONAL LAW BOOK Co., 


Inc.—907 
15th St., ; 


N.W., Washington, D. C 


BROADCASTING e« Broadcast Advertising 


NATIONAL RADIO RECORDS—347 Mad- 
ison Ave., New York. 

NATIONAL LIBRARY PRESS—110 W. 

2nd St., New York City. 

NATIONAL REGISTER PUBLISHING 
Co.—330 West 42nd St., New York City. 

NATIONAL RETAIL DRY GOODS 
—" —101 W. 3ist St., New York 


NELSON, THOMAS, & SONS, Ltd.—385 
Madison Ave., New York City. 


NORDEMAN PUB. Co., Inc.—215 4th 


ve., New York. 
NORTON, W. W., & Co., Inc.—70 Fifth 
Ave., New York City. 
oO 
OHIO STATE UNIVERSITY—University 
Press, Columbus, 
OXFORD UNIVERSITY PRESS — 114 
Fifth Ave., New York City. 
P 


PACIFIC RADIO PUBLISHING Co., Ine. 
—Monadnock Bldg., San Francisco, Cal. 
PAGE, L. C., & Co.—53 Beacon St., Bos- 


ton. 

PITMAN, SIR ISAAC, & SONS, Ltd.— 
Pitman House. Kingsway, London, W. 
C. 2, or: Pitman Publishing Corp. 2-6 W. 
45th St., New York City. 

POLYGRAPHIC CO. OF AMERICA—304 
East 45th St., New York City. 

PRENTICE- x“ 4 Inc.—70 Fifth Ave., 


New York Cit 

PRINCETON UNIVERSITY PRESS— 
Princeton, N. J. 

— INK—185 Madison Ave., New 

PUBLISHERS’ INFORMATION BUREAU 
Inc.—31 E. 10th St., New York City. 


Q 
QUARTERLY JOURNAL OF SPEECH— 
Ann Arbor, Mich. 


R 
RCA INSTITUTES TECHNICAL PRESS 
—75 Varick St., New York City. 


RADIO Ltd. —1300 Kenwood Road, Santa 
Barbara, Cal. 
RADIO & "TECHNICAL PUBLISHING Co. 


—45 Astor Pl., New York. 

RADIO COVERAGE REPORTS—18 E. 
48th St., New York. 

RADIO DAILY Corp.—1501 Broadway, 
New York. 


RADIO ENGINEERING LABORATOR- 
IES—35-54 36th St., Long Island City, 


New York. 
— ae ag eg ASSN.— 
N. W., Washington, D. C. 
RAMSEY PUB. Co. Bloomington, Ind. 
RAND —— MAP Co.—536 S. Clark 


St., Chi 

RANDOM. HOUSE, Inc.—20 East 57th St., 
New York City. 

a — F.—404 Fourth Ave., New 
ork 

RONALD. ‘PRESS Co.—15 East 26th St., 
New York. 

s 

SALES MANAGEMENT—420 Lexington 
Ave., New York. 

SCIENCE RESEARCH ASSOCIATES— 
1700 Prairie Ave., Chicago, Il. 

SCRIBNER’S, CHARLES, SONS — 597 
Fifth Ave., New York City. 

SELWYN & BLOUNT Ltd.—Paternoster 
House, 34 Paternoster Row, London, E. 


Cc. 4. 

SHAW, A. W., Co.—Publications acquired 
by: McGraw-Hill Book Co. 

SHERWOOD PRESS, Inc. —Box 552, Edge- 
water Branch, Clevelan 

SIMON & SCHUSTER—1230 6th Ave., 
New York 

STANDARD RATE AND DATA SERV- 
ICE—333 N. Michigan Ave., Chicago. 

STOKES, FREDERICK A., Co.—521 Fifth 
Ave., New York City. 


U 
UNITED CATALOG PUBLISHERS Inc. 
—11€ Lafayette St., New York. 
U. S. NAVAL INSTITUTE—Annapolis, 


Md. 
UNIVERSITY OF CHICAGO PRESS— 
750 Ellis Ave., Hyde Park Station, 


Chicago. 
UNIVERSITY OF MAINE—Orono, Maine. 
UNIVERSITY <. = MEXICO PRESS. 
Se N. 
UNIVERSITY on * PENNSYLVANIA— 
Philadelphia, Pa. 
UNIVERSITY TUTORIAL PRESS Ltd. 


—Clifton House, Euston Rd., London, 
NW1. 
v 
—. D a ag D., Co. Inc.—250 
h Ave., New York City. 
VANGUARD PRESS, Inc.—424 Madison 
Ave., New York City. 
VARIETY, Inc.—154 Ww. 46th St., New 
York City. - 


WEST PUBLISHING Co.—50 W. Kellogg 
Blvd., St. Paul, Minn. 

WILEY, JOHN, & SONS, Inc. 
Fourth Ave., New York City 
WILSON, H. W., Co.—9650- 972° University 

Ave., New York City. 
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PERIODICALS: TECHNICAL 











BELL LABORATORIES RECORD. Month- 
ly. Bell Telephone Laboratories, Inc., 463 
West St., N. Y 


BELL SYSTEM TECHNICAL JOURNAL. 
Quarterly. American ‘Telephone & Tele- 
graph Co., 195 Broadway, N. Y. 


BELL TELEPHONE MAGAZINE. Quar- 
terly. American Telephone & Telegraph 
Co., 195 Broadway, N. Y 


BROADCAST NEWS. Four or five times 
a year. RCA Mfg. Co., Inc., Camden, N. J. 


COMMUNICATIONS. Monthly. Bryan Da- 
vis — Co., Inc., 19 E. 47th St., 


ELECTRICAL COMMUNICATION. Quar- 
terly. International Standard Electric Corp., 
67 Broad St., N. 


ELECTRICAL ENGINEERING. Monthly. 
American Institute of Electrical Engineers, 
33 W. 39th St., N. Y 


ELECTRONICS. Monthly. McGraw - Hill 
Publishing Co., Inc., 330 W. 42d St., N. Y. 


ELECTRONIC eee. Monthly. 
43 Shoe Lane, London, E. 


FM MAGAZINE. Monthly. FM Company, 
41 Washington St., Newton, Mass. 


GENERAL ELECTRIC REVIEW. Month- 
ly. General Electric Co., Schenectady, N. Y. 


GENERAL RADIO EXPERIMENTER. 
Monthly. General Radio Co., 30 State St., 
Cambridge, Mass. 


INTERNATIONAL SHORT WAVE RA- 
DIO. Monthly. International Short Wave 
Club, East Liverpool, O. 


JOURNAL OF THE ACOUSTICAL SO- 
CIETY OF AMERICA. Quarterly. Amer- 
ican Institute of Physics, 175 Fifth Ave., 
N. 


JOURNAL OF THE INSTITUTION OF 
ELECTRICAL ENGINEERS. Monthly. Sa- 
voy Place, Victoria Embankment, London. 
W.C. 2. 


JOURNAL OF THE SOCIETY OF MO- 
TION PICTURE ENGINEERS. Monthly. 
Soc. of Motion Picture Engineers. Ho’ 
Pennsylvania, N. Cc. 


JOURNAL OF THE TELEVISION SO- 
CIETY. Usually 3 times a year. The Tele- 
vision Society, “Lynton” Newberry, Berk- 
shire, England. 


PICK-UPS. Quarterly. 
Co., 195 Broadway, N 


PROCEEDINGS OF THE INSTITUTE OF 
RADIO ENGINEERS. Monthly. Inst. of 
Radio Engineers, Inc., 330 W. 42nd &t., 
is Ee 


PROCEEDINGS OF THE RADIO CLUB 
OF AMERICA. Monthly. Radio Club of 
America, Inc., 11 W. 42nd St., N. Y. 


QST. Monthly. American Radio 
League, Inc., West Hartford, Conn. 


RCA REVIEW. Quarterly. RCA Institutes 
Technical Press, 75 Varick St., N. Y. 


R.M.A. ENGINEER. 2 times a year. Ra- 
dio Manufacturers Assn., 1317 F Street, N. 
W., Washington, D. C 


RADIO. ony except Aug. and Sept. 
Radio, Ltd., 1300 Kenwood Road, Santa 
Barbara, Cal. 


RADIO AMATEUR CALL BOOK MAGA- 
ZINE. Quarterly. Radio Amateur Call Book, 
Inc., 608 S. Dearborn St., Chicago. 


RADIO & TELEVISION. Monthly. Popu- 
lar Book Corp., 20 Vesey St., N. Y. 


RADIO NEWS. Monthly. Ziff-Davis Pub. 
Co., 608 S. Dearborn St., Chicago. 


RADIO PATENT SERVICE. Weekly. Ra- 
dio Manufacturers ar 1317 F Street, 
N.W., Washington, D. 


RADIO-CRAFT. Monthly. Retesatt Pub- 
lications, Inc., 20 Vesey St., N. Y. 


REPORT OF RADIO RESEARCH IN JA- 
PAN. National Research Council of Japan, 
Imperial Academy House, Ueno Park, To- 
kyo, 1 to 3 times a year. (In English.) 


SERVICE. A monthly digest of radio and 
allied maintenance. Monthly. Bryan Davis 
Publishing Co., Inc., 19 E. 47th St., N. » A 


WIRELESS ENGINEER AND EXPERI- 
MENTAL WIRELESS. Monthly. Iliffe & 
Sons, Ltd., Dorset House, Stamford St., 
London. S. E. 


WIRELESS WORLD. Monthly. Iliffe & 
Sons, Ltd., Dorset House, Stamford St., 
London. x hh 
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A Chronology of 


THE DEVELOPMENT OF RADIO AND BROADCASTING 


[See page 54 for 1941 Chronology] 





640 B. C.—Thales of Miletus observed that 
amber after being rubbed acquired the 
electric property of attracting straws 

1650—Otto von Guericke invented the air 
pump and the first frictional electric 
machine 

1654—Robert Boyle observed that electric 
attraction may take place through a 
vacuum 

1676—Olaus Roemer discovered that light 
travels at a finite velocity ‘ ; 

1725—Stephen Gray discovered electrical 
conduction; he observed that electricity 
could be carried more than 500 feet 
along a hemp thread 

1788—Dufay noted 
rubbed with cat's fur 
but the electrical effect 
from that produced by 
rod with the fur. 


that sealing wax 
was electrified, 
was different 
rubbing a glass 
He named one “vitre- 
ous” and the other “resinous”. The 
terms “positive” and “negative’ were 
later introduced by Benjamin Franklin. 
1745—The principle of the electrostatic 
condenser was discovered by Musschen- 
broeck of Leyden 
1749—Benjamin Franklin proved by means 
of his historic kite experiment in a 
thunder storm that lightning is an elec- 
trical phenomenon. 


1 780—Luigi Galvani discovered “animal” 
electricity or “galvanic” electricity as it 
was later called 

1794—Allessandro Volta invented the vol- 
taic cell 

1825—Georg Ohm propounded the law 
named for him—Ohms Law 

1827—The term “microphone” was coined 
by Sir Charles Wheatstone as the name 


of an acoustic device he built to amplify 
feeble sounds 


1881—Michrel Faraday formulated the 
laws of electromagnetic induction, pav- 
ing the way for the magneto and dyna- 
mo 

1881—Joseph Henry. of Princeton, N. J., 
discovered self-induction improved the 
electromagnet to lift $,000 pounds and 
made the first electric bell 

1882—The idea of telegraphing was dis- 
cussed by Samuel F. B. Morse 

18388—Professor K. A. Steinheil, of Mov- 
nich, discovered the use of the earth- 
return later utilized in telegraph, tele- 
phone and wireless 

1847—Thomas Alva Edison was born on 


February at Milan, O 
1849—John Ambrose Fleming was born on 
Nov. 29 in England 
1858—The first transatlantic 
opened (August 16) 
of greeting between 
and Queen Victoria 
1861—Philip Reis, of Germany, 
make-and-break platinum contact micro- 
phone with which musical sounds but 
not speech could be transmitted 
1865—An induction machine was 
structed by Wilhelm Theodor Holtz 
1867—James Clerk Maxwell, of Cambridge 


cable was 
with an exchange 
President Buchanan 


built a 


con- 


University, outlined theoretically and 
predicted the action of electromagnetic 
waves 
1872—The first patent for a system of 


wireless telegraphy was granted on July 
30 in the United States to Dr. Mahlon 
Loomis, of Washington, D. C. His draw- 
ing illustrated how setting up “disturb- 
ances in the atmosphere would cause 
electric waves to travel through the at- 
mosphere and ground”. 
1874—Guglielmo Marconi was born at Bo- 
logna, Italy, Apri] 25 
1875—The telephone was 
exander Graham Bell. 
1875—Thomas Alva Edison noted a strange 
electrical phenomenon he called ‘‘etheric 
force”’. 
187T7—Emile Berliner, of Washington, D 
C., noted that the resistance of a loose 
electrica) contact varies with pressure: 
he applied the principle to the design 
of @ microphone. 
1877—Edison patented the button or solid 
carbon type of voice transmitter for the 
telephone 
1878—Francis Blake designed a telephone 
transmitter employing a block of hard 
carbon and e@ vibrating diaphragm 
1878—Hughes, of London, built a sensi- 
tive inertia transmitter for the telephone 
and revived the name “microphone”. He 
discovered the phenomene upon which 
the action of the coherer depends 
1880—J. and P. Curie, of France, 
covered the piezo-electric effect of 


invented by Al- 


dis- 
crys- 


tais 
3882—Professor Amos Dolbear, of Tufts 
Coliege, was granted se United States 
patent (March) for a system of wireless 
teiegraphy or as he stated, “electrica 
communicatior tween two points cer- 
taimiy more than one-half mile apart’. 


1883—Edison discovered “the Edison ef- 
fect”’, a phenomenon occurring inside an 
incandescent lamp. He observed that an 
electric current could be made to pass 
through the space between a heated 
filament and an adjacent cold metallic 
plate. 

1884—Paul Nipkow, of Berlin, invented a 
seanning disk by means of which he 
hoped to send pictures over wires; it was 
later used in television 

1885—Edison developed an induction sys- 
tem of communication for use between 


railroad stations and trains. (Marconi 
Wireless Telegraph Co. purchased the 
patent in 1903.) 


1885—Sir William Preece in England dem- 
onstrated that telephonic speech could be 
sent 440 yards by induction 

1886—Dolbear patented a wireless system 
employing two elevated insulated metal- 
lic plates. 

1886—Professor Heinrich Hertz, 


German 
Physicist, proved 


experimentally that 
electromagnetic waves as predicted by 
Maxwell could actually be sent through 
space with the speed of light. He demon- 
strated with the famous Hertz oscillator. 

1890—Professor Edouard Branly, of Paris, 
developed the coherer as a detector of 
electromagnetic waves 


1890—©C. Francis Jenkins, of Washington, 
D. C., began a search for new devices 
needed for success of Nipkow disk as 


a television scanner 

1891—Nikola Tesla experimented with 
high frequency currents and discovered 
the principle of the rotary magnetic 
field. He applied it in practical form to 
the development of the induction motor 

1892—Sir William Preece signaled between 
two points on the Bristol Channel by a 
system that employed both the principles 
of induction and conduction 

1892—Sir Willam Crookes predicted wire- 
less telegraphy without wires would soon 
be possible 

1894—Sir Oliver Lodge at the British As- 
sociation meeting demonstrated the ef- 
ficiency of the Branly coherer as a de 
tector of electromagnetic waves up to 
150 yards. 

1895—Guglielmo Marconi sent and received 
his first wireless signals across his fath- 
er’s estate at Bologna, Italy. 

1896—Marconi filed application for 
first British patent on wireless 
raphy. He sent signals 
at Salisbury Plain, 

1897—Marconi receiving on a 
picked up wireless messages 
dies on the Isle of Wight, 
tant. 

1897—The Wireless Telegraph and 
Co., Ltd.. was incorporated 
as the first commercial organization of 
its kind (July). The name was changed 
to Marconi Wireless Telegraph Co., Ltd., 
in 1900 

1898—The first 
were sent 
of Wight. 

1898 (July 20)—Marconi wireless reported 
the Kingstown regatta off Irish coast to 
Dublin newspaper from aboard the SS 
Flying Huntress. 

189° (March 27)—Marconi flashed the first 
wireless signals across the English 
Channel. 

1899 (April 28)—Steamer R. F. Mathews 
collided with the East Goodwin Sands 
Lightship and sent the first wireless call 
for assistance. 

1899 (April }— Wireless communication 
was established by the U. S. Army Sig- 
na) Corps between Fire Island and Fire 
Island Lightship, a distance of 12 miles 

1899 (July)—Three British warships ex- 
changed wireless messages at sea across 
75 miles 

1900—Sir 


the 
teleg- 
across two miles 
England. 

tug boat 
from Nee- 
18 miles dis- 


Signal 
in England 


paid 
2 


wireless messages 
(June 8) 


from Needles, Isle 


Oliver Heaviside and Professor 
Arthur E. Kennelly. of Harvard. sug- 
gested the theory of a “radio ceiling” 
now referred to as the Heaviside surface, 
a conducting medium that reflects radio 
waves from the upper levels of the at- 
mosphere. 

1900 (Feb. 18)—Germany's first commer- 
cia] wireless station was opened on Bor- 
kum Island. 


1900 (Feb. 28)—S. S. Kaiser Wilhelm der 


Grosse left port as the first seagoing 
passenger ship equipped with wireless 
service. 
1900—Maerconi filed application for his 
first historic patent No. 7777 coverin 


a “tuned” or synchronized wireless sys- 
tem. 
1900 (Nov. 2)—Belgium’s first wireless 
station was installed at Lapanne. 
1901 (Jan. 1)—The bark Medora was re- 
ported by wireless to be waterlogged on 
Rate! Bank and assistance was sent. 
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1901 (Feb. 11)—Marconi established wire- 
less communication between Niton, Isle 
of Wight, and the Lizard station, 196 
miles apart. 

1901 (March)—Wireless service for the 
public was established between the five 
main islands of the Hawaiian group. 

1901 (Sept. 28)—Professor Reginald Fes- 
senden applied for a United States pat- 
ent for radio-telephony utilizing an al- 
ternating current generator having a 
frequency of 50,000 cycles per second. 

1901 (Dee. 12)—Marconi at Newfoundland 
intercepted the first transatlantic signal, 
the letter “S”’, transmitted from Poldhu, 
Engiand. 

1902 (Feb.)—Marconi on S. 
phia picked up messages 
2,099 miles distant. 

1902 (June 25)—Marconi introduced the 
magnetic detector and conducted tests on 
board the Italian cruiser Carlo Alberto. 

1902—Professor Reginald A. Fessenden in- 
troduced the electrolytic detector. 

1902 (Dec. 17)—Marconi sent first west- 
east transatlantic wireless messages 
from Glace Bay to England. 

1903—FElectric are transmitter as a means 
of propagating wireless waves was in- 
troduced by Valdemar Poulsen and Wil- 
liam Duddell. 

1903—President Theodore Roosevelt and 
King Edward of England exchanged 
greetings by wireless between Cape Cod 
and Poldhu. 

1903—First ocean daily “newspaper” was 
printed on board S. S. Campania, with 
news supplied by wireless 

1903 (Aug. 4)—First International Radio- 
telegraphic 


S. Philadel- 
from Poldhu, 


Conference was held at 
Berlin. 

1904 (Feb. 1)—CQD was adopted as the 
wireless distress call by the Marconi 
Company. 

1904—Professor John Ambrose Fleming, 


of England, 
thermionic valve detector 

1904 (Ang. 15)—Great Britain passed a 
Wireless Telegraph Act. 

1904—Wireless apparatus was featured at 
the St. Louis World’s Fair 

1905—The New York Times received eve- 
witness wireless bulletins of naval battle 


invented the two-element 


off Port Arthur in Russo-Japanese war 

1906—E. Bellini and A. Tosi, of Italy. 
pioneered in radio direction-finder re- 
search 


1906—Telefunken are svstem of wireless 
was introduced in Germany and covered 
25 miles 

1906—Dr. Lee de Forest 
dion, a three-element 
having a filament, 

1906—D un woody 


invented the au- 
vacuum = tube, 
plate and grid. 
discovered the rectifying 
properties of carborundum crvstals and 
Greenleaf Pickard noted similar prop- 
erties of silicon, replacing coherer as a 
detector of wireless waves 
1907 (Oct. 17)—Commercial 
vice was inaugurated 
Treland. and Glace Bay, 
1908 (Feb. 2)—S.S. St. Cuthbert afire off 
Sable Island was sighted by steamer 
Cymric from which a newspaper corre- 
spondent sent story by wireless to the 
New York Times and Chicago Tribune. 
1908 (Feb. 3)—Marconi transatlantic 
wireless stations were opened to the 
public for transmission and reception of 


wireless ser- 
between Clifden, 
Nova Scotia 


Marconigrams between England and 
Canada 
1908—International Radio Telegraphic 


Conference at Berlin suggested SOS as 
wireless distress call instead of CQD 
1909 (Jan. 23)—S.S. Republic collided 
with S.S. Florida off New York harbor, 
and Jack Binns. Republic wireless oper- 
ator, flashed CQD that summoned res- 
ecuers proving the value of Marconi ap- 

paratus in time of disaster at sea. 

1909 — Marconi was awarded the Nobel 
Prize in physics. 

1910 (Jan. 13)—Enrico Caruso and Emmy 
Destinn singing backstage of the Metro- 
politan Opera House, broadcast through 
De Forest radiophone and were heard by 
operator on S.S. Avon at sea and by 
wireless amateurs in Connecticut. 

1910—Marconi flashed wireless messages 
from Ireland to Buenos Aires. 


1910 — S.S. Principessa Mafalda inter- 
cepted messages from Clifden, Ireland, 
4,000 miles by day and 6,700 miles at 
night. 

1910 (Apr. 23)—Marconi transatlantic 
America-Europe service opened. 

1910 (June 24)—United States. approved 


an Act requiring certain assenger 
ships to carry wireless equipment and 
operators. 

1911 (July 1)—Department of Commerce 
organized a radio division to enforce the 
wireless act of June 24, 1910. 





a 


1911—Radiotelephony spanned 350 Tile 
between Nauen, Germany, and Vienng 
Austria. 

1912—Frederick A. Kolster, of Burean o 
Standards, developed a decremeter 


make direct measurements of wireley 
waves. 

1912—United Wireless Co. absorbed » 
American Marconi Co. 

1912 (Feb.)—Marconi Company Acquire 
the Bellini-Tosi patents, including the 
direction finder. 

1912 (April 14)—S.S. Titanic disaster 


proved the value of wireless at sea; 
lives were saved. Jack Phillips and Hap 
old Bride were the wireless men. 

1912—United States Naval radio station, 
NAA, opened at Arlington, Va 

1912 (July 5)—International Radio Tee 
graphic Conference in London approve 
regulations to secure uniformity of 
practice in radio communication service 

1912 (July 23)—An Act was approved by 
the United States extending the Act of 
June 24, 1910, to cover cargo vessek 
and required auxiliary source of power 
efficient communication between wireless 
room and bridge, and two or more skilled 
wireless operators in charge of apparaty 
on certain passenger ships. 

1912 (Aug. 13)—United States approve 
Act licensing wireless operators and 
transmitting stations, including ema. 
teurs. 

1913 (June)—Radio Telegraph At @ 
Canada was passed by Parliament. 
1913—Station POZ, Nauen, Germam, 
flashed a message 1,550 miles. 
1913 (Oct. 11)—S.S. Volturno afire at sea 
flashed an SOS and ten ships rushed t 

her side. 

1913 (Nov. 12)—Safety at Sea Conferene 
was held in London; wireless receivel 
major consideration 

1913 (Nov. 24)—Tests of wireless wer 
conducted on Delaware, Lackawanna & 
Western Railroad between Hoboken ané 
Buffalo. 

1914—Direct communication 
lished between WSL, Sayville, L. 1, 
and POZ, Nauen, Germany; also be 
tween Tuckerton, N. J., and Elvise. 

1914 (Sept. 24)—California-Honolulu wire. 
less service was opened by Marconi 
Wireless Telegraph Co. of America 

1914 (Oct. 6)—Edwin H. Armstrong was 
granted a patent on the regenerative or 
feed-back circuit 

1915 (Mav 22)—Mareconi sailing from 
New York to Rome, summoned by th 
King because of Italy's entry into World 
War predicted “visible telephony”. 


was estab. 


1915—Radio compass was developed by 
Dr. A. Kolster of U. S. Bureau of 
Standards. 

1915 (July 27)—Wireless communication 
was established between United State 
and Japan through relay via Honolua 


1915 (July 28)—Radio telephone success 
ful between Arlington, Va., and Paris, 
3,700 miles away. Hawaii also heard the 
voices in these tests conducted by Amer 
jean Telephone & Telegraph Company. 

1916 (Summer)—SXK license issued to Dr. 
Frank Conrad, Assistant Engineer of 
Westinghouse, East Pittsburgh, for gen- 
eral development work. Station started 
broadeasting in November, 1919. KDKA 
was licensed for limited commercial work 
prior to receiving special authorization 
for broadcasting Nov. 2, 1920. During 
the World War period, operation of all 
private radio stations was suspended and 
radio activities were placed under the 
jurisdiction of U. S. Navy. After gen- 
eral radio suspension during the wat, 
Dr. Conrad received temporary wartime 
license from the Navy Dept. with the 
assigned call 2WE. At end of wartime 
ban, Dr. Conrad’s Navy assigned call was 
cancelled and his original call SXK 
automatically reinstated. 

1916 (Nov. 5) — President Wilson and 
Mikado of Japan exchanged radiograms 
at opening of transpacific circuit. 

1916 (Nov.)—De Forest experimental ra- 
diophone station was opened at High 
Bridge, N. Y. 

1916 (Nov.)—Station 2ZK, New Roch- 
elle, N. Y., operated by George C. Can- 
non and Charles V. Logwood broadcast 
music between 9 and 10 p. m., daily 
except Sunday. 

1917—Dr. E. F. W. Alexanderson de 
signed a 200-kilowatt high frequency 
alternator, facilitating world-wide wire 
ess. 

1918—A. Hoxie, General Electric engineer, 
installed a high-speed wireless recorder 
to copy messages from France at Otter 
Cliffs, Maine. 

1918 (April)—A_ high power station 
LCM, was opened at Stavanger, Nor 

way. 
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Pry (July 31) United States Govern- 
ment took over all wireless land stations 
in the country, with exception of a few 
high power transmitters remaining un- 
der control of commercial organizations. 

1918 (Sept. 22)- -Wireless messages from 
Carnarvon, Wales, were heard at Sydney, 
Australia, 12,000 miles distant. 

1918 (Nov.)—Signing of the 
ending World War was announced 
wireless flashes from Germany 

ce. 

wis—The vacuum tube highly developed 
by World War necessities began to re- 
place the old spark and are transmit- 


Armistice 
by 
and 


1919--President Wilson on way to Peace 
Conference in Paris maintained contact 
with America by wireless from S.S. 
George Washington. 

1919—U. 8S. Navy's flying NC-boats used 


radio and direction finders on historic 
transatlantic flight. 

1919 (Aug. 24) — United States Signal 
torps broadcast service of Trinity 
Church at Third and D Streets, Wash- 
ington, D. C 

1919—British dirigible R-34 crossed At- 
lantie equipped with a vacuum tube 
transmitter 


1919—England and Canada linked by vac- 
uum tube radiophone transmitters 
1919—President Wilson returning from 
Peace Conference on board S.S. George 
Washington, addressed the crew on July 
4 and an attempt was made to broad- 
east his speech to shore, but was un- 
successful 
1919—Radio Corporation of America was 
organized, acquiring the interests of the 
Marconi Wireless Telegraph Company of 
America and radio activities of the Gen- 
eral Electric Company in plans for an 
American worldwide radio system 
1919—Establishment of U. S. Naval Shore 


Radio Compass System with 83 stations 
along Atlantic Coast after tests by 
U.S.S. Chicago; project suggested to 
navy by Lieut. Comdr. Thomas Appleby 
in 1918; first system of kind in world 
1920 (Feb. 29)—-United States govern- 
ment returned the high power stations 


under its control during the World War, 
and the first commercial long distance 
radio communication between the United 
States and foreign countries was inaug- 
urated by the Radio Corporation § of 
America 
1920—A tract of land covering ten square 
miles was acquired at Rocky Point and 
Riverhead, L. I., for the construction of 
a Radio Central conceived for worldwide 
communication under direction of RCA 
1920—Installation of 200-kilowatt Alexan- 
derson high frequency alternators for 
international communication began at 
Bolinas, Calif., Marion, Mass., and Ka- 
huku, Hawaii 
1920 (Aug. 20)—Station 
(Then 8MK; later WBL; WWJ, July 7, 
1922), owned by Detroit-Newa and in- 
stalled by William J. Seripps, began op- 
eration, broadeasting daily thereafter. 
Sent out returns of State primary elec- 


WWJ, Detroit, 


tion Aug. 31, 1920. 

1920 (Nov. 2) -KDKA, Pittsburgh (West- 
inghouse Co.), founded by Dr. Frank 
Conrad, begins regular schedule of broad- 
casting with Harding - Cox presidential 


election returns 
1921—President Harding formally opens 
Radio Central on Long Island addressing 
a radiogram to all nations. 
1921—Paul Godley, American 
Androssan, Scotland, intercepted 27 
American radio amateurs using power 
outputs ranging from 60 to 1,000 watts. 
1921 — Alexanderson’s 200-kilowatt alter- 
a system installed at Tuckerton, 


amateur at 


1921 (July 2)—Dempsey-Carpentier fight 
was broadcast from Boyle’s Thirty Acres 
in Jersey City through a temporarily in- 
stalled transmitter at Hoboken, . 
Major J. Andrew White was the an- 
houncer. This event gave broadcasting 
a tremendous boost. 

1921—Nobel Prize for physics awarded 
Professor Edouard Branly for his radio 
research work and invention of coherer. 

1921 (Aug. 30)—American Radio Relay 
League held its first annual convention 
at Chicago. 

1921 (Sept. 27)—Station WBZ went on 
the air at Springfield, Mass. 

1921 (Oct. 1) — Station WJZ officially 
opened at Newark, N. J., as first regu- 
lar broadcaster in metropolitan area 
featuring World Series bulletins. 

1921 (Nov. 11)—President Harding's ad- 
dress at burial of the Unknown Soldier 
at Arlington was broadcast. 

1921 (Nov. 11)—Station KYW was intro- 
duced on the air at Chicago by Westing- 
house Co. 

1921 (Dec. 15)—Station WDY opened at 
my Park. z- . (Remained on the 

S a broadca i i 
WJZ). ster until merged with 

1922—T wo-way radio conversation, first 

of its kind, was established between 


Dea Beach, N. 
400 miles at sea 
1922 (Feb. 20) 
tady, went on 
1922 (Feb. 27) 


J., and S. S. America 
Station WGY, Schenec- 
the air. 

-First annual Radio Con- 
ference relating to broadcasting was 
held at Washington, D. C., at call of 
Secretary of Commerce Herbert Hoover. 

1922 (June)—Marconi came to America 
in his yacht Elettra and at a meeting 
of the Institute of Radio Engineers 
demonstrated his short wave radio beam 
and reflectors. 


1922 (July 25)—The American Telephone 


& Telegraph Company abandoned its 
broadcasting station WBAY. 
1922 (Aug. 16)—Station WEAF went on 


the air atop the Western 
West Street, New York. 
1922—The superheterodyne as a broadcast 
receiver was demonstrated by its inven- 


Electric Bldg., 


tor, Edwin H. Armstrong. 
1922 (Sept. 7) —Station WEAF, New 
York, broadcast the first commercially 


sponsored program of the Queensborough 


Corporation, a real estate organization. 
1922 (Oct. 25)—High- powered vacuum 
tube transmitters for the first time 


handled traffic between New York, Eng- 


land and Germany. 

1922 (Oct. 28)—Princeton-Chicago foot- 
ball game went on the air as the first 
broadeast from the gridiron. 

1922 (Nov. 11)—Remote control pickup 
of opera Aida at the Kingsbridge Ar- 
mory, New York, was the first program 
of its kind 

1922 (Nov. 22)—The New York Philhar- 
monic Orchestra broadcast for the first 
time 

1922—Development of a 20-kilowatt vac- 
uum tube for transmitters was an- 
nounced by Dr. Irving Langmuir, Sche- 
nectady 

1923 (Jan. 4)—The first “chain” broad- 


east featured a telephone tieup between 
WEAF, New York, and WNAC, Boston. 
1923 (March)—Invention of the neutro- 
dyne circuit was described by Professor 


L. A. Hazeltine, at Radio Club of 
America 
19223—A picture of President Harding was 


the C. Francis Jenkins television 
between Washington and Phila- 


sent by 
system 
delphia 
1923 (March 4)—Station 
land, O., picked up 
KDKA, Pittsburgh, 
first rebroadcast 
1923 (March 20)—Second Annual Radio 
Conference was held at Washington, 
D. C., to discuss broadcasting problems. 
1923 (May 15)—Station WJZ moved 
from Newark, N. J., to Aeolian Hall on 
42nd Street, New York 
1928 (June)—The first multiple station 
hookup by wire featured WEAF, New 
York; WGY, Schenectady: KDKA, Pitts- 
burgh, and KYW, Chicago. 
1923—President Warren G. Harding spoke 
from St. Louis as he began a western 
tour and three stations were in the net- 


KDPM, 
short waves 

and presented 

program. 


Cleve- 
from 
the 


work—WJZ, New York: WCAP, Wash- 
ington, and KSD, St. Louis. 
1928 (Aug. 1)—Station WRC was opened 


at Washington, D. C., by Radio Corpora- 
tion of America. 

1923 (Nov. 11)—Woodrow Wilson's Ar- 
mistice Day address, his only publie ad- 


dress after retiring from the White 
House, was broadcast by WEAF, New 
York 

1923 (Dec. 4)— Opening of Congress 


broadcast for first time. 

1924 (Jan. 9)—Station KGO, Oakland. 
Cal... made its debut on the air, owned 
by General Electric. 

1924 (Feb. 5)—English listeners heard a 
program short-waved from KDKA re- 
broadcast for first time in London. 

1924 (Feb. 6)—Woodrow Wilson’s funeral 
services at National Cathedral, Wash- 
ington. D. C., broadcast with WEAF 
as New York outlet. 

1924 (Feb. 23)—Calcutta, India, enaves- 
dropped on a KDKA program rebroad- 
cast from London. 

1924 (May 30)—Marconi utilizing short 
waves talks by radiophone from his 
yacht Elettra off England to Australia. 

1924—National Republican convention at 
Cleveland and National Democratic con- 
vention at New York were broadcast for 
first time over nation-wide networks. 

1924 (July)—British government through 
arrangements with Marconi Company 
announced plans to link the Empire by 
a beam radio system. 

1924 — Marconi described his shortwave 
beam system in a lecture before the 
Royal Society of Arts in London. 

1924 (Sept.)—Marconi on his yacht used 
the 32-meter wave for a radiophone con- 
versation with Syria, 2,100 miles away. 

1924 (Oct.)—Equipped with wireless the 
Zeppelin ZR-$ (later renamed Los An- 
geles) crossed the Atlantic. 

1924 (Oct.)—Third National Radio Con- 
ference pertaining to broadcasting was 
held in Washington, D. C. 

1924 (Oct. 11)—Cape Town, Africa, inter- 
cepted a program from KDKA with 
sufficient strength to rebroadcast. 

1924 (Nov. 30) — Facsimile radio from 
London to New York carried pictures 
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Prince of Wales 
Baldwin across At- 


of President Coolidge, 
and Premier Stanley 


lantic in 20 minutes, using the Ranger 
System. 

1924—Station WIZ rebroadcast first in- 
ternational program relayed on 1,600 


meter wave from Coventry, England, to 
Houlton, Me., from where it was fed by 
wire lines to the New York transmitter. 


1924 (Dec. 15)—Station KOA, Denver, 
Colo., went on the air, owned by Gen- 
eral Electric Co., 

1925—Commercial companies applied for 


short wave licenses as transatlantic traf- 
fic was shifted more and more from 
long waves to 20 to 105 meters. 

1925—Development of high power broad- 
east transmitters lead to moving of sta- 
tiens to suburbs or sections some dis- 
tance from metropolitan areas. KDKA, 
Pittsburgh, and WGY, Schenectady, test- 
ed 60-kilowatt installations. 

1925—Coolidge inaugural was broadcast 
by 24 stations in transcontinental net- 
work. 

1925 (April)—John Logie Baird, Scottish 
television experimenter, demonstrated ra- 
dio shadowgraphs at Selfridge store in 
London. 

1925 (May 7)—Photoradio developed by 
Capt. R. H. Ranger of ‘A, transmit- 
ted facsimile messages, maps and pic- 
tures from New York to Honolulu. 

1925—Stations WJZ, New York, and 
WRC, Washington, rebroadcast for the 
first time the gong of Big Ben atop the 
House of Parliament, London, as it 
struck midnight. 

1925—Alternating current tubes were in- 
troduced, making possible the all-electric 
receiver for the home. 


1925—Henaviside-Kennelly theory of the 
so-called “radio mirror’ was confirmed 
by the United States Radio Research 


Laboratories, Bellevue, D. C. 


1926 (Jan. 1)—John McCormack and 
Lucrezia Bori made their radio debuts 
over WJZ in a broadcast that inspired 


other artists of distinction to go on the 
air. 

1926 — S.S. Antinoe in distress at sea 
flashed an SOS and the S.S. President 
Roosevelt rushed to the aid through a 
blinding blizzard guided to the scene by 
a radio compass. 

1926 (Feb. 23)—President Coolidge signed 
the Dill-White Radio Bill, that created 
the Federal Radio Commission and end- 
ed chaos caused by a wild growth of 
broadcasting. 

1926 (April 20)—Picturegram of a check 
was flashed by photoradio from London 
to New York where it was honored and 
cashed. 

1926 (May)—Richard E. Byrd and Floyd 
Bennett in plane Josephine Ford flew 
over North Pole from Spitzbergen 
equipped with a short-wave transmitter 
to contact the base. 

1926 (May)—-Dirigible Norge soared across 
the Arctic and broadcast the first mes- 
sages direct from the North Pole. 

1926 (Sept. 23)—Dempsey-Tunney fight 
was broadcast to all parts of the world 
with Major J. Andrew White announc- 
ing. 

1926—World Series was broadcast for the 
first time by WJZ’s nationwide hookup 


1926 (Nov. 1) — National Broadcasting 
Company was organized, with WEAF 
and WJZ as key stations and Merlin 
Hall Aylesworth, as president. Head- 
quarters were established at 711 Fifth 
Ave., New York. 


1926 (Dee. 15)—Dr. E. F. W. Alexander- 
son demonstrated his multiple light- 
brush television system and projector 
at St. Louis. 

1927 (Jan. 1)—The first regularly estab- 
lished coast-to-coast hookup requiring 
4,000 miles of wire was used to broad- 


cast football game in Bowl of Roses, 
Pasadena, Cal. 
1927 (Jan. 7)—Radiotelephone circuit or 


“talk-bridge” of American Telephone & 
Telegraph Co. was opened between New 
York and London with Adolph S. Ochs, 
publisher of the New York Times, talk- 
ing with Geoffrey Dawson, editor of the 
London Times. 

1927 (Jan. 21) — First coast - to - coast 
broadcast of an opera featured Faust 
from the Chicago Civic Opera Auditori- 


um. 

1927 (Feb. 22)—First coast-to-coast Pres- 
idential broadcast from the floor of 
Congress featured Calvin Coolidge’s 
Washington Birthday address at joint 
session of Congress. 

1927 (March 2)—Federal Radio Commis- 
sion appointed by President Coolidge: 
Rear Admiral W. H. G. Bullard, John 
F. Dillon, Judge E. O. Sykes, O. H. 
Caldwell and Henry A. Bellows. 

1927 (April 7)—Wire television was dem- 
onstra ween Washington and New 
York, and radio-vision between Whip- 
pany, N. J., and New York, by Bell 
Telephone Laboratories. 

1927—Arrival of Charles A Lindbergh in 
United States after his historic flight to 
Paris was broadcast by largest network 
of stations ever assembled up to this 
time. 


1927 (Sept. 18) Columbia Broadcasting 
System went on the air with a basie 
network of 16 stations. Major J. Andrew 
White was president. 

1927 (Oct. 17)—Marconi in lecture at 
Institute of Radio Engineers in New 
York predicted that short waves were 
destined to play a vital role in tele 
vision. 

1927 (Dee. 30)—Radiomarine Corporation 


of America was organized to operate a 


radio service for ships at sea 

1928 (Feb. 8)—John L. Baird televised 
Mrs. Mia Howe in London and the im- 
age was seen at Hartsdale, N. Y., as 
the first transatlantic television 

1928 (March 7)—Passengers on S.S. Ber- 


engaria saw face of Dora Selvy televised 


by John L. Baird 1,000 miles away in 
London 
1928 (July 12) — Television of outdoor 


scenes without the use of artificial lights 
was demonstrated by the Bell Telephone 
Laboratories. 
1928 (Aug. 11) 
officially notified 


Herbert Hoover was 
of his nomination for 


the presidency while 107 stations were 
linked with the microphones at Palo 
Alto, Cal. 

1928 (Sept. 11)—The Queen's Messenger, 


a one-act melodrama, was televised at 
“The House of Magic’, Schenectady, N 


Y. 

1929 (Jan. 3)—William S. Paley elected 
President of the Columbia Broadcasting 
System. 

1929 (Feb. 1)—Band concert in Queens 
Hall, London, was broadcast in the 
United States as the first scheduled in- 
ternational rebroadcast. 

1929 (June)—Westminster Abbey Thanks- 
giving service for recovery of King 
George was rebroadcast in the United 
States. 

1929—Screen grid tubes were developed 
for radio receiving sets. 

1929 (Jone 27)—Television in color was 
demonstrated by the Bell Telephone 
Laboratories by wire from one end of 
a room to the other. 

1929 (Aug. 15)—Brokerage offices were 
established on several ocean liners sup- 
plied Wall Street service by wireless 

1929 (Nov. 18)—Dr. V. K. Zworykin 
demonstrated his kinescope or cathode 
ray television receiver before a meeting 
of the Institute of Radio Engineers at 
Rochester, N. Y. 

1929 (Nov. 29)—A short wave flash from 
Little America, Antarctica, announced 
that Byrd and several companions had 
fiown over the South Pole. 

1929 (Dec. 20)—First international pro- 
gram from Germany was rebroadeast 
in the United States 

1929 (Dee. 25)—Christmas Day was cele 
brated for the first time by an interna- 
tional exchange of radio programs be 
tween the United States, England, Ger- 
many and Holland. 

1930 (Jan. 1)—King George V welcomed 
delegates to the London Naval Confer- 
ence and was heard in his first world- 
wide broadcast. 

1930 (March 11)—Arrival of Byrd Antare- 
tic Expedition at Dunedin, New Zea- 
land, and two-way conversation between 
members of the expedition and friends 
in New York heard in a rebroadcast 
throughout the United States. 

1930 (April 9)—Two-way wire television 
in which speakers at the ends of @ 
8-mile circuit saw each other as they 
conversed was demonstrated by the Bell 
Telephone Laboratories. 

1930—The pentode tubes for 
ceivers were introduced 

1930 (May 22)—Dr. E. F. W. Alexander- 
son demonstrated television on a 6-foot 
screen in Proctor’s Theater, Schenectady. 


radio re 


1930 (June) —S.S. America off Fastnet 
Island, approximately 3,000 miles from 
New York, intercepted facsimile mes- 


sages from the United States. 

1930 (June)—Plans were announced for 
a $250,000,000 Radio City to be buflt on 
Manhattan Island. 

1930 (June 10)—John Hays Hammond 
Jr. announced his invention of a tele 
vision eye for airplanes enabling pilots 
to “see” through fog and darkness to 
make safe landings. 

1930 (June 30) — First round-the-world 
broadcast, Schenectady to Holland, re 
layed to Java, Australia, and back to 
point of origin in less than a second. 

1930 (July 30) — Experimental television 
transmitter W2XBS opened by National 
Broadcasting Company in New York. 

1930 (Dee. 6)—Direct radio communica- 
tion established between the United 
States and China by opening of San 
Francisco-Shanghai circuit. 

1930 (Dee. 25)—Premier Hamaguchi, of 
Japan, was heard in first American re 
broadcast from the Orient. 

1931 (Jan. 1) — Premier Mussolini of 
Italy, speaking over short waves from 
Rome was heard for the first time by 
American radio audience. 

1931 (Jan. 11) — Caesium photoelectrie 
cells designed to “see red” were intro- 
duced by the Bell Telephone Labora- 
tories to clarify television images. 

1931 (Feb. 12)—Pope Pius XI addressed 
the world in an international broadcast 
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fMaugurating the Vatican City station 

HVJ, marking the first time the Pope’s 

voice was heard in America. 

1931 (March 31) — Micro-rays (18 cm.) 
earried voices across the English Chan- 
nel between Dover and Calais. 

1931 (April 26) Television station 
W2XCR went on the air in New York. 

1931 (June 3)—English Derby was tele- 
vised for the first time by John L. Baird 
at Epsom Downs. 

1931 (June)—Empire State Building, 

world’s highest skyscraper, was selected 


as the site for an RCA television sta- 
tion using ultra-short waves. 

1931 (July 21) — Experimental television 
station W2XAB opened by Columbia 


Broadcasting System in New York. 
1931 (Aug. 21)—Vienna Philharmonic Or- 
chestra was heard in its first American 
rebroadcast by WJZ. 
1931 (Sept. 13)—Mahatma Gandhi, ‘“In- 
dia’s man of destiny’’, explained the po- 


litical plight in an American rebroad- 
east from London. 

1981 (Sept. 24)—U. A. Sanabria demon- 
strated television on a 10-foot screen at 
the Radio-Electrical World’s Fair in 
New York. 

1931 (Oct. 15)—BROADCASTING Magazine 
founded as trade publication of radio 
broadcasting industry. 

1931 (Dec. 12)—Fifteen nations and in- 
sular possessions participated in world- 
wide tribute to Marconi on thirtieth 


anniversary of first transatlantic signal. 

19381 (Dec. 25)—Heansel and Gretel was 
broadcast from the Metropolitan Opera 
House as the first radio presentaticn 
from the stage of that institution. The 
combined networks of WEAF and WJZ 
were linked with the microphone. 

1932 (Feb. 22)—International tributes to 
George Washington on bicentennial of 
his birth were heard throughout the 
United States by radio. 

1932 (March)—Radio broadcasting facili- 
ties were mobilized to aid in search fer 
kidnappers of Charles A Lindbergh Jr., 
to flash news bulletins and to appeal to 
the kidnappers. 

1932 (March 13) — German Presidential 
election returns—Paul von Hindenburg 
vs. Adolph Hitler—were rebroadcast in 
the United States. 

1932 (May 14)—Numerous cities and ships 
at sea joined in radio tributes to Samuel 
F. B. Morse, inventor of the telegraph. 

1932 (May 23)—Four stations were linked 
together by wires in Cuba to form the 
island’s first broadcasting network. 

1932 (June)—Republican and Democratic 


National conventions were broadcast, 
coast-to-coast. 

1982 (Aug. 17)—Professor Auguste Pic- 
card broadcast to America by short 
wave before taking off in balloon for 
trip into stratosphere, and on his re- 
turn to earth he described his record- 
breaking 10-mile ascent from Switzer- 
land. 

1932 (Sept. 22) — William Beebe in his 
airtight bathysphere broadcast as he was 
lowered 2,200 feet into the ocean off 
Bermuda. 

1932 (Nov. 9) — Governor Franklin D. 


Roosevelt made his first radio address as 
President-elect, thanking the electorate. 

1932 (Dee. 10) First program direct 
from Java was clearly rebroadcast in 
the United States. 

1933 (March 4) President Roosevelt's 
inaugural broadcast internationally by 
record-breaking hookup. 

1933 (March 12) — President Roosevelt 
broadcast his first “fireside chat’ on 
banking moratorium. 

1933 (April 4)—Dirigible Akron disaster 
off New Jersey coast was described on 
radio by Lieut. Commander Herbert V. 
Wiley, only surviving officer. 

1933 (May 7)—President Roosevelt broad- 
east his second “fireside chat” on prog- 
ress of his administration. 


1933 (July 24) — President Roosevelt's 
third “fireside chat” dealt with his 
stewardship and farm relief. 

1933 (Oct. 22) — President Roosevelt's 
fourth “fireside chat’ covered his stew- 


ardship to date. 


1933 (Nov. 11)—New studios of National 
Broadcasting Company in Radio City 
dedicated. 

1933 (Nov. 20)—Broadcasters maintained 
two-way communication with U. S. 
Army stratosphere balloon while listen- 


ers throughout the country eavesdropped. 

1934 (May 1)—WLW, Cincinnati, begins 
operating with 500,000 watts power, be- 
ing licensed for 50,000 watts regularly 
and 450,000 watts experimentally. 

1934 (July 11)—Federal Communications 
Commission organized to succeed Federal 
Radio Commission, and also to regulate 
wire telephony and telegraphy. Members: 
Eugene O. Sykes; Thad H. Brown, Paul 
A. Walker, Norman S. Case, Irvin Stew- 
art, George Henry Payne, Hampson Gary. 

1984 (July 28)—U. S. Army’s stratosphere 
balloonists staged a dramatic broadcast 
by two-way communication until they 
were forced to throw radio equipment 
overboard to lighten the load after climb 
to 61,000 feet. 

19384 (Sept. 26)—King George and Queen 

ary broadcast internationally at launch- 
ing of S.S. Queen Mary. 








1934 (Sept. 30)—President Roosevelt's 
sixth “fireside chat’? dealt with progress 
of his administration and future plans. 

1934 (Sept. 30) — Mutual Broadcasting 
System starts as cooperative four-station 
hookup (WOR, WGN, WLW, WXYZ). 
earrying first commercial program. 

1934 (Oct. 9)—Supreme Court of the 
United States upheld Dr. Lee de Forest 
as inventor of regenerative or ‘“feed- 
back”’ circuit. 

1934 (Nov. 29)—England’s royal wedding, 
Prince George and Princess Marina of 


Greece, was heard by radio round the 
earth. 
1935 (Feb. 1) — Television Committee of 
British Government after a study of 


various systems suggested England estab- 
lish television as a public service without 
delay. 

1935 (March 11)—Former Rep. Anning S. 
Prall appointed chairman of FCC, suc- 
ceeding E. O. Sykes and replacing Hamp- 
son Gary. 

1935 (April 25)—Guglielmo Marconi’s 61st 
birthday celebrated on radio in a broad- 
east featuring salutes from ships at sea, 
from Admiral R. E. Byrd at Antarctica 
and from Graf Zeppelin over South At- 


lantic. 

1935 (April 28) — President Roosevelt's 
seventh ‘‘fireside chat’ covered relief 
problems. 


1935 (May 7)—Plans to spend $1,000,000 
for field television tests were announced 
by RCA President David Sarnoff; tests 
to start from Empire State Bldg., New 
York, early in 1936. 

1935 (May 22)—President Roosevelt deliv- 
ered his message vetoing Patman bonus 
bill at joint session of Congress at which 
radio microphones were permitted. 

1935 (July 2)—Sounds of Mt. Vesuvius, 
Italy, broadcast to America for first time 
through microphone extended over the 
erater’s rim. 

1935 (Sept. 3)—Scripps-Howard Newspa- 
pers enter broadcasting field with acqui- 
sition of WFBE (now WCPO) in Cin- 
cinnati, planning to acquire other affili- 
ates. 

1935 (Sept. 13)—Haile Selassie, Emperor 
of Ethiopia, broadcast a special message 
on Italo-Ethiopian situation from Addis 
Ababa to listeners in the United States. 

1935 (Oct. 2)—Premier Mussolini’s broad- 
east to Italian nation on Italo-Ethiopian 
situation was rebroadcast throughout the 
United States. 

1935 (Oct. 27)—Most comprehensive inter- 
national program, “‘Youth Sings Across 
Borders’, was rebroadcast throughout 
America with pickups from thirty-one 
countries. 

1935 (Nov. 6)—A static-less radio system 
based on frequency modulation instead of 
amplitude modulation, was demonstrated 
on 2% meter wave by Major E. H. Arm- 
strong at Institute of Radio Engineers, 
New York. 

1935 (Nov. 11) — Radio maintained two- 
way communication with Capt. A. le 
Stevens and Capt. Orvil A. Anderson on 
72,000 feet climb into stratosphere 
throughout 8-hour flight, broadcast via 

VBC. 


1935 (Dec. 7)—Hollywood studios of NBC 
dedicated. 

1935 (Dec. 18)—Federal Radio Education 
Committee of 40 leaders in broadcasting 
and educational fields named by FCC to 
coordinate educational and cultural pro- 
grams. . 


1935 (Dec. 27)—Lenox Riley Lohr elected 
president of NBC, succeeding M. 
Aylesworth. 

1935 (Dec. 31)—Warner Brothers with- 
draw from ASCAP music pool, resulting 
in split catalogue and turmoil in broad- 
casting over music clearance; ASCAP 
dictates acceptance of five-year contracts 
to Dec. 31, 1940, on percentage basis. 

1936 (Jan. 3) — President Roosevelt ad- 
dressed joint session of Congress called 
for 9 p. m. in order that nation might 
listen by radio. 

1936 (Feb. 26)—Hearst expands activities 
in broadcasting field by purchasing four 
stations: KTSA, San Antonio; WACO, 
Waco; KNOW, Austin; KOMA, Okla- 
homa City. Elliott Roosevelt, son of the 
President, named vice president of 
Hearst Radio Inc. 


1936 (March 1)—King Edward VIII broad- 
casts first message to British Empire 
since death of his father King George V 
on Jan. 21, which also was flashed 
around world by radio. 


1936 (March 1)—First television wire cir- 
cuit, called a “see line”, links Berlin and 
Leipzig; images carried over 186-mile 
wire opened to public view at “looking 


Parr) 


in” centers in Germany. 

1936 (March 19)—KNX, Hollywood, pur- 
chased by CBS for $1,300,000 in biggest 
station deal in history; transfer subse- 
quently approved by 

1936 (March)—Radio stations, networks 
and amateurs perform meritorious public 
service in flood disasters hitting eastern 
and midwestern areas. 

1936 (March 24)—WHO, Des Moines, files 
application with FCC for 500,000 watts, 
the first of numerous such applications 
later filed. 
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1936 (March 31)— CBS reports record 
gross income of $17,637,804 for 1935, 
with net profit of $3,228,194. 

1936 (April 24) — American Newspaper 
Publishers Association drops fight on ra- 
dio and adopts cooperative attitude, con- 
cluding in report that functions of news- 
papers and radio are so closely allied 
that future welfare of country depends 
upon continuance of both media as “free 
institutions.” 

1936 (April 24)—Television outdoors dem- 
onstrated by RCA at Camden, 
with local firemen as _ actors 
Zworykin Iconoscope camera. 
was on 6 meters over 
mile. 

1936 (April 27)—-NAB board of directors 
approves plan for Bureau of Copyrights 
within association to rid industry of de- 
pendence upon ASCAP and other copy- 
right groups; approves plan for public 
domain and transcription library and 
eventual per piece system of payment of 
copyright fees. 

1936 (April 30)—New form of electrical 
“wave guide’ transmission of ultra-high 
frequency radio waves through a_hol- 
low pipe (coaxial cable) reported by Bell 
Laboratories and Massachusetts Institute 
of Technology, opening new prospects 
for network television. 

1936 (May 1)—dZeppelin Hindenburg broad- 
easts to United States and Germany on 
first Atlantic crossing. 


before 
Broadcast 
distance of one 


1936 (May 13)—W. H. Doherty of Bell 
Laboratories presents paper on high 
efficiency circuit used in new Western 
Electric broadcast transmitters before 
Institute of Broadcast Engineers and in 
May, 19387, received Morris Liebman 


Memorial Prize for work on this circuit. 

1936 (May 22)—CBS announces plans to 
establish headquarters in Hollywood af- 
ter acquisition of KNX. Subsequently 
names Donald Thornburgh as vice presi- 
dent in charge. 

1936 (May 26)—Cooperative radio com- 
mittee, called Joint Committee on Radio 
Research, formed by Association of Na- 


tional Advertisers, American Associa- 
tion of Advertising Agencies and Na- 
tional Association of Broadcasters, with 


Paul F. Peter as secretary. 

1936 (May 27)—British superliner Queen 
Mary broadcasts scheduled programs to 
U. S. networks on maiden voyage to 
United States. 

1936 (June) — Record-breaking hookups 
earry political convention: Republicans 
at Cleveland June 9, Democrats at Phila- 
delphia June 23. 

1936 (June 4)-—Public television demon- 
strations started in Los Angeles by Don 
Lee Broadcasting System; system de- 
veloped by Harry R. Lubcke, director of 
television, utilizes 300-line images framed 
24 times per second. 

1936 (June 5)—Davis Amendment to Com- 
munications Act, requiring distribution 
of facilities by quotas, repealed as Presi- 
dent Roosevelt signs bill passed by Con- 


gress. 

1936 (June 16)—President Roosevelt reas- 
serts faith in American system of broad- 
easting and opposes monopoly in radio 
in letter to BROADCASTING Magazine on 
occasion of 14th annual NAB convention 
in Chicago, July 6-8. 

1936 (Junel5-23)—FCC holds hearings on 
uses of short and ultra-shortwaves for 
television, “apex” broadcasting and other 
services. 

1936 (June 29)—RCA starts field tests of 
television from Empire State Bldg., New 
York City, working under special appro- 
priation of $1,000,000 for purpose. Secret 
system is first demonstrated, using live 
) oy and films, to radio manufacturers 

uly 7. 

1936 (July 31)—Warner Brothers return 
to ASCAP, ending six months of copy- 
right turmoil, and simultaneously dismiss 
some 200 infringement suits against sta- 
tions and others seeking about $4,000,000 
in damages. 

1936 (August)—Olympic Games at Berlin 
are broadcast internationally through 
elaborate shortwave system and 40-nation 
switchboard. U. S. networks send own 
announcers to cover events. German at- 
tempts to televise games meet with poor 
results. 

1936 (Aug. 11)—Phileco Radio & Televi- 
sion Corp. demonstrates its television 
system in Philadelphia, transmitting live 
subjects and films over seven-mile span, 
with 345-line pictures framed 30 times 
per second interlaced to produce 60 fram- 
ings per second; pictures 9%x7% 
inches in dimension. 


1936 (Sept. 6)—President Roosevelt in 
eighth “fireside chat’ discusses drought 
situation. 


1936 (Sept.-Oct.)—Radio used extensively 
in Roosevelt-Landon political campaign, 
with estimated $2,000,000 or more spent 
for network and station time. Hookups 
and stations cover elections thoroughly 
Nov. 3. 

1936 (Sept. 25)—M. H. Aylesworth re 
signs as vice chairman of NBC, termi- 
nating entire affiliation with network 
which he helped organize and served as 
first president. On March 1, 1937, joins 
Scripps-Howard Newspapers. - 

1936 (Oct. 5-21)—FCC holds public hear- 


ings on proposals for superpower and 
changes in broadcast allocations. 





1936 (Nov. 1-15)—NBC observes tenth an 
niversary of its founding on Noy, 5, 
1926, with gala celebrations featured b 
demonstrations of RCA television, visite 
of 35 radio officials from Euro 


yean 
tries, Nov. 9, banquet with 1,600 attens 
ing and various feature broadcasts. 
RCA-NBC officials hail television as big 
development of next decade, after demon. 


strating Empire State Bldg. transmis. 
sions of live and film subjects with 34g. 
line images framed 30 times per second 
and interlaced to produce 60 framings 
Images shown on 12 and 9 inch Kine 
scope tubes were 7% x 10% inches and 
5% x7% inches, respectively. 

1936 (Nov. 2)—Canadian Broadcasting 
Corporation succeeds Canadian Radio 
Broadeasting Commission as regulator of 
radio in Canada. Gladstone Murray, Cg. 
nadian-born executive of British Broag. 
casting Corp., named general manager, 

1936 (Nov. 2)—Television broadcasts stan 
in London on daily except Sunday sched. 
ule, 9-10 a, m. and 3-4 p. m., with E, 
I. and Baird systems alternating. 

1936 (Nov. 7)—Father Charles E. Cough. 
lin announces retirement from radio in 
final broadcast over independent network 
due to failure of his National Union for 
Social Justice to affect elections; had 
been regular broadcaster since 1929, 

1936 (Dec. 1)—Field tests of A. T. & 7 
coaxial cable between New York and 
Philadelphia tested with success. 

1936 (Dee. 11)—Former King Edward 
VIII broadcasts farewell address to world 
via BBC and Empire Short wave sy. 
tem, and is rebroadcast in United State 
and rest of world to what is believed to 
be largest world audience ever to listen 
to a single speech. 

1936 (Dec. 29)—Mutual Broadcasting Syp 
tem, after operation as limited network 
for two years, expands transcontinental 
ly by adding Don Lee Broadcasting Sys. 
tem of California and other stations. 

1937 (Jan.-Feb.)—Radio performs greatest 
humanitarian role in disastrous Ohio 
Mississippi floods, winning plaudits of 
President Roosevelt, Red Cross and na. 
tion’s listeners for its rescue and relief 
broadeasts which generally were ac 
credited with reducing toll of life. 

1937 (Jan.)\—Engineers of RCA and NBC 
begin first tests of 441-line television 
images from new experimental trans 
mitter in Empire State Bldg., New 
York, supplanting 343-line experiments. 


1937 (Feb. 11)—Philco Radio & Televi- 
sion Corp., demonstrated 441-line tele 
vision before press. 


1937 (March 15)—Trend toward origina- 
tion of movie talent programs from 
Hollywood as major factor in network 
operation launched as General Mills Ine. 
Minneapolis (Bisquick), starts Holly 
wood in Person series on NBC network, 
followed March 28 by Paramount on 
Parade on NBC-Red, followed later by 
Metro - Goldwyn - Mayer and Warner 
Bros. tieup on networks for major na- 
tional advertisers. 


1937 (March 29)—North American Ra- 
dio Conference meeting in Havana 
agrees on technical principles of broad- 
east allocations, paving way for treaty 
conference in November. 


1937 (April 1)—NAB board of directors 
approves creation of independent Copy- 
right Bureau to handle production and 
sale of public domain transcription pro- 
gram library as means of backstopping 
industry in the event of ASCAP music 
crisis. 


1937 (April 5-12)—Organized labor move 


ments make first inroads on broadcast- 
ing industry when new announcers 
union, American Guild of Radio An- 


nouncers and Producers, begins organiz- 
ing announcing and production depart- 
ments of CBS. 


1937 (May 6)—Crash of German Dirigi- 
ble Hindenburg, at Lakehurst, N. J., is 
recorded by Herb Morrison, announcer, 
and Charles Nehlsen, engineer, both cf 
WLS, Chicago, who were on the scene 
as disaster occurred. 


1937 (May 12) Coronation of King 
George VI broadcast throughout world 
over British Empire System; British 
Broadcasting Corp. televises coronation 
parade from Hyde Park Corner. 

1937 (May 12)—Television projected to 
motion picture size, 8 x 10 ft., by RCA 
in demonstration before Institute of Ra- 
dio Engineers. Engineers R. R. Law 
and Vladmir K. Zworykin described 
development. 

1937 (June 19)—American Federation of 
Musicians launches reemployment cam- 
paign among broadcasters at annual 
convention in Louisville, which resulted 
in formal contracts with stations and 
networks to become effective Jan. 1, 
1938, after some six months of negotiat- 
ing during which strike was threatened. 

19387 (July 6)—Senator White (R. Me.) 
introduces resolution (S. Res-149) for 
sweeping investigation of radio. 

1937 (July 20)—Guglielmo Marconi, pio- 
neer radio inventor and the first man 
to span the ocean with a radio signal, 
died of heart attack in his 63rd year. 
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Me., ; 
937 (July 30)- -American Federation of 
Pradio Artists formed as autonomous 
union of all radio talent except musi- 


cians under AFofL. 

. 17) — Frank R. MeNinch, 
en of Federal Power Commission, 
and T. A. M. Craven, chief engineer of 
FCC, appointed by President Roosevelt 
to FCC with instructions to reorganize. 

1937 (Sept. 28)—Facsimile tests on regu- 
lar broadcast frequencies during early- 
morning hours authorized by FCC in 
grants to two stations, followed in sub- 
sequent weeks to others. 

1937 (Oct.)—NBC and RCA order mobile 
television vans to begin outdoor experi- 
ments, preparing for time when tele- 
vision will be expected to cover big out- 
door events such as sports, parades, etc. 
Two vans delivered Dec. 12. 

1937 (Oct. 1)—Senator Hugo L. Black, 
Supreme Court appointee, makes _ his 
first public statement following Ku Klux 
Klan membership revelations over com- 
bined networks upon return from Eu- 
rope. Refuses to be interviewed for 
newspapers, saying that by radio his 
statement would not be edited or inter- 
preted. 

1937 (Oct. 8) Pennsylvania Supreme 
Court rules that performing artists have 
property right in their recorded per- 
formances of musical compositions in 
sustaining lower court decision in ap- 
peal of WDAS, Philadelphia, in case of 
suit brought by Fred Waring, orchestra 
leader. Case brought as test two years 
earlier by National Association of Per- 
forming Artists. 





1987 (Oct. 13) Special convention of 
NAB in New York votes sweeping re- 
organization, authorizing committee to 


set up plan for “paid president’? with 
broad powers and other bolstering steps. 
Committee subsequently drafted such a 
plan (Dec. 9, 1987) and ordered regu- 
lar convention in Washington Feb. 14, 
1988, to consider it. 

1937 (Oct. 13)—Division form of FCC 
operation abolished on motion of Chair- 
man McNinch, with all seven-men to 


participate in handling of broadcast, 
telephone and telegraph matters, effec- 
tive Nov. 15. 

1937 (Oct. 18)—FCC sets aside bands in 
ultra-high frequencies for television, 
aural or apex broadcasting and relay 


broadcasting, above 30.000 ke. 


1937 (Dee. 6)—U. S. Court of Appeals 
for District of Columbia writes radio 
law in three decisions holding that 
broadcasting stations are not public 
utilities; that economic competition 
should be considered in granting new 
facilities in given localities, and that 
FCC should hand down statement for 
facts and grounds for decision at time 
of ruling rather than weeks or months 


later. 

1937 (Dec. 13) — Inter-American Radio 
Conference in Havana, following six- 
week session, adjourns after drafting 
treaty for distribution of broadcast 
channels among North American na- 
tions, under plan eliminating Mexican 


border stations, and providing facilities 
for United States, Canada, Mexico, 
Cuba, Newfoundland, Dominican Repub- 
lic and Haiti. 


1938 (Jan. 27)—FCC allocates band of 25 
ultra-high frequencies for non-commer- 
cial educational broadcasting. 


\ 1938 (Feb. 1)—International Telecommu- 

, nications Conference convenes in Cairo, 
Egypt, with delegates from 71 countries. 
Continues until April 8. 


1938 (Feb. 14-15)—NAB in convention in 
Washington orders sweeping reorganiza- 
tion, with board members named on re- 
gional basis. Authorizes board to select 
new paid president. Facsimile demon- 
strated to delegates, with BROADCASTING 
publishing first newspaper on record by 
facsimile, 


1938 (Mar. 30)—NAB board drafts Mark 
Ethridge, general manager of the Louis- 
ville Courier-Journal and Times, as presi- 
dent. 


1938 (Apr. 30)—CBS dedicates new Holly- 
wood radio plant in Columbia Square. 

1938 (June 6)—-NAB executive committee 
selects Neville Miller, ‘‘flood mayor’ of 
Louisville, as paid president of NAB at 
$25,000 per year, to assume duties July 1. 

1938 (June 6)—Senate adopts Wheeler 
Resolution expressing it to be sense of 
that body that more stations with pow- 
ers in excess of 50,000 watts are against 
the public interest, as FCC hearings on 
proposed new rules and regulations get 
under way. Hearings continue to July 29. 

1938 (June 14) House votes 234-101 
against Connery Resolution to investi- 
gate alleged monopoly in radio. 

1938 (June 15)—U. S. Senate ratifies Ha- 
vana Treaty; FCC announces frequency 
allocations under treaty June 23. 


1938 (Aug. 10)-—Elliott Roosevelt, presi- 
dent of Hearst Radio Inc., organizes 
Texas State Network as independent 


enterprise with 23 stations, scheduled to 
start operating Sept. 15. 

1938 (Sept. 12)—Major networks provide 
complete coverage of Sudeten crisis, 
starting with Hitler’s Nuremburg ad- 
dress and continuing until Munich Peace 
Pact is signed. Radio hailed on all hands 
for remarkable service. 

1938 (Oct. 17)—New studios NBC 
opened in Hollywood. 


1938 (Oct. 20)—David Sarnoff, president 
of RCA, announces at meeting of board 
of Radio Manufacturers Association that 
RCA would make television public and 
have sets on market at time of New 
York World Fair starting April 30, 1939. 
Transmitters, made available to broad- 
easters and many RCA patent licensees 


of 


indicate intention to begin producing 
sets. 

1938 (Oct. 31)—Cuba orders reallocatiwu 
effective in conformity with Havana 


Treaty. Mexican Senate on Oct. 26 de- 
clined to ratify the treaty. Canada rati- 


fies Nov. 29. 
1938 (Dec. 1)—NBC board orders Niles 
Trammell, Central Division vice-presi- 


dent, to go to New York Jan. 1 as exec- 
utive vice-president. 

1938 (Dec. 17)—CBS purchases American 
Record Co. and_ susidiaries, including 
Columbia Phonograph Co., from which 
Paley interests originally acquired net- 
work. 

1939 (Jan.)—President Roosevelt, Senator 
Wheeler and FCC Chairman Frank R. 
MecNinch agree on proposal to reduce 
FCC to three members; proposed bill 
meets opposition and is dropped. 

1939 (Feb. 12)—American Federation of 
Musicians signs two-year talent scale con- 
tract with networks; strike is averted. 

1939 (Feb. 2)—-RCA-NBC end 10-day ‘‘road 
show” of television mobile unit in Wash- 
ington. 

1939 (Mar. 1)—WLW reduces power from 
500,000 to 50,000 watts as U. S. Court 
of Appeals denies appeal for stay order 


from FCC decision. 

1939 (Apr. 5)—Eugene O. Sykes, charter 
member of old Radio Commission and 
of FCC, retires to practice law; suc- 
ceeded by Frederick I. Thompson, of 
Alabama. 


1939 (April)—Congress recognizes radio on 
par with press, and provides gallery fa- 
cilities for radio repoters, culminating 
successfully fights led by Fulton Lewis 
ir.. Mutual commentator. 

1939 (Apr. 30)—Television brought out as 
public service in New York by RCA- 
NBC, comeident witn opening of New 
York World’s Fair. Sets placed on mar- 
ket. 

1939 (May 9)—President Roosevelt in first 
transcribed address under Government 
auspices described radio as “‘free as the 
press” except for such controls as are 
necessary to prevent complete confusion 
on the air. 

1939 (May 19)—FCC Committee (McNinch, 


Brown, Walker, Thompson) adjourns 
Network Monopoly Inquiry which started 
Nov. 14, 1938. 


1939 (May 22)—FCC Television Commit- 
tee issues Part I of report urging cau- 
tion and cooperation in dealing with 
visual medium. Part II proposed alloca- 
tion plan by size of cities. 

1939 (May 26)—Associated Press board 
of directors lifts ban on use of AP news 
in sponsored broadcasts under specified 
rules. 

1939 (June)—Yankee Network begins oper- 
ation of $250,000 frequency modulated 
(Armstrong) transmission plant atop Mt. 
Asnebumskit, Mass. Goes on 16-hour-a- 
day schedule of Yankee Network pro- 
grams July 24. 

1939 (July 10-13)—NAB at annual con- 
vention in Atlantic City adopts code of 
self-regulation; also votes approval of 
plan to form own music reservoir to 
combat ASCAP. NAB board orders code 
effective Oct. 1, 1939. 

1939 (July 27)—President Roosevelt names 
James Lawrence Fly, general counsel of 
Tennessee Valley Authority, chairman of 
FCC to succeed Frank R. McNinch, who 


retired Sept. 1, due to illness. 
1939 (Aug. 1)—New FCC rules governing 
broadcasting become effective; broad- 


cast station licenses extended from six 
months to one year. 


1939 (Aug.-Sept.)—Networks cover war 
crisis through correspondents in Europe's 
capitals heard at frequent intervals; 
first declaration of war ever heard by 
radio carried on networks as Prime Min- 
ister Chamberlain of Great Britain re- 
plies to Hitler. Canada’s declaration of 
war leads to censorship of Canadian ra- 
dio but slight interference with com- 
mercial operation. 

1939 (Sept 7)—Supreme Court of Penn- 
sylvania reverses Allegheny Court of 
Common Pleas’ decision ordering NBC 
to pay 15,000 to Summit Hotel Co. for 
damages claimed as result of ad lib 
by Al Jolson, comedian; Supreme Court 
holds broadcaster not liable for remarks 
ad libbed by artist employed by spon- 
sor. 

1939 (Sept. 15)—NAB special convention 
in Chicago approves $1,500,000 fund 
made up of 50% of station payments 
to ASCAP in 1937, to set up Broadcast 
Music, Inc., stock to be owned by sta- 
tions and networks. 

1939 (Oct 1)—Fr. Charles E. Coughlin, 
Detroit priest, barred from buying time 
under industry self-regulation code. Na- 
tionwide censorship issue is precipitated 
with several stations resigning from 
NAB. 


1939 (Nov)—Formation of Transcontinen- 
tal Broadcasting System, a new nation- 
wide network, announced by Elliott 
Roosevelt, to begin Jan. 1, 1940. About 
100 stations listed, but project fails to 
start. 


1939 (Nov.)—International broadcast sta- 
tions announce initial sales of sponsored 
program earmarked for South American 
audiences. NBC gets United Fruit Co. 
as first sponsor. 


1939 (Dec. 12)—Gov. James M. Cox, 1920 
Democratic presidential nominee and 
owner of WHIO, Daytona, and WIOD, 


Miami, acquires WSB, Atlanta 50,000 
watter, along with its parent, Atlanta 
Journal, for record price of $2,500,000. 


1939 (Dec. 17)—Eyewitness account of 
scuttling of German battleship Graf Spee 
broadcast over NBC from Montevideo, 
Uruguay, by James Bowen. 


1939 (Dec. 29)—Mexican Congress ratifies 
Havana Treaty, paving way for placing 
in effect North American Broadcasting 
Agreement during 1940. 


1940 (Jan. 16)—American Federation of 
Musicians places broadcast contracts on 
new basis by abandoning 1937 national 
settlement plan and permitting its locals 
to negotiate individual contracts with 
stations in their communities; strike is 
averted. 


1940 (Feb. 15)—Broadcast Music Ine. 
(BMI) begins drive to build independent 
music source with $1,250,000 war chest 
supplied by stations and networks. Es- 
tablished as permanent organization at 
NAB San Francisco convention (Aug. 
5) to supply radio’s music needs. 


1940 (Feb. 28)—-FCC approves limited com- 
mercial television as of Sept. 15; sub- 
sequently (May 27) rescinds action, based 
on allegedly ‘‘misleading” advertising of 
television by RCA, which leads to Con 
gressional hearings. 

1941 (March 21)—ASCAP announc 
posed new contracts for broadcast sta- 
tions and networks, boosting it esti- 
mated royalties from $4,500,000 to $9,000,- 
000. 


pro- 


1940 (March 25)—-U. S. Supreme Court, 
in Sanders-Dubuque case, gives FCC 
power to license new broadcast stations 
without regard to economic injury to 
existing stations, establishing new ‘“‘sur- 


vival of fittest’’ theory. In same decision 
holds 


Commission has no supervisory 
control of programs, business manage- 
ment or policy of stations. 

1940 (May 10)—Dept. of Justice institutes 


new criminal action against ASCAP for 
purported violation of anti-trust laws, re- 
opening five-year-old case pending in 
Federal District Court in New York. 
Attorney General Jackson (Dec. 26) an- 
nounces new criminal anti-trust action 
against ASCAP, BMI, NBC and CBS 
growing out of music controversy. 


1940 (May 20)—FCC gives frequency mod- 
ulation (FM) green light, authorizing 
full commercial operation as of Jan. 1, 
1941. 


1940 (June 7)—Lenox R. Lohr resigns as 
president of NBC to become president of 
Chicago Museum of Science & Industry. 
He is succeeded (July 12) by Niles Tram- 
mell, executive vice-president, and Frank 
E. Mullen (Aug. 2) is named vice presi- 
dent and general manager, resigning as 
RCA vice-president in charge of adver- 
tising and publicity. 


1940 (June 12)—FCC Network Monopoly 
Committee releases report proposing li- 
censing of networks, non-exclusive net- 
work-station contracts, time options, etc. 
Suggested regulations to apply to net- 
work-affiliated stations released Nov. 28. 


1940 (June 12)—Senate Interstate Com- 
merce Committee starts hearings on re- 
nomination of Thad H. Brown to FCC; 
hearings turn into probe of FCC, RCA, 
NBC, CBS and industry generally. Brown 
nomination finally shelved. 


1940 (June 19)—Republican National Con- 
vention adopts “freedom of radio” plank 
in its Presidential campaign platform. 
Similar action taken (July 10) by Demo- 
cratic National Convention. 


1940 (July 25)—U. S. Circuit Court of Ap- 
peals upholds right of stations to broad- 
east phonograph records without pay- 
ment of license fees in RCA v. White- 
man case. U. S. Supreme Court in effect 
upholds decision (Dec. 16) by refusing 
to review it. 


1940 (Aug. 
served for 
NAB San 
dedication 
radio” at 
Francisco 


1940 (Aug. 29)—Color television develop- 
ment by Dr. Peter C. Goldmark an- 
nounced by CBS. 


1940 (Sept. 24)—Defense Communications 
Board created by President Roosevelt to 
plan relationship of communications 
with national defense efforts. 


1940 (Nov. 5)—Radio establishes new high 
in presidential election coverage, 
turning over practically its entire facili- 
ties for reporting results of Roosevelt- 
Willkie balloting, as well as Congres- 
sional and State elections. 


1940 (Dec. 17)—FCC approves sale of 
WMCA, New York, by Donald Flamm to 
Edward J. Noble, financier and head of 
Life Saver Corp., for $850,000 cash. 


1940 (Dec. 23)—Formation of Latin Amer- 
ican network of CBS, with 39 standard 
and 25 shortwave stations, announced by 
CBS President William S. Paley follow- 
ing return from seven-week tour of Cen- 
tral and South America. 


3)—“Broadcasting Day” ob- 
first time coincident with 
Francisco convention with 
of plaques to “free American 
both the New York and San 
world fairs. 
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Minneapolis - St. Paul 
EXCLUSIVE NBC AFFILIATE 
FOR THE TWIN CITIES 
50,000 Watts - Clear Channel 


P 


KEY STATION OF THE GREAT NORTHWEST NETWORK 


Direct lines to the Northwest Network, including Rochester, 
Mankato and St. Cloud—the Arrowhead Network, including 
Duluth-Superior, Hibbing and Virginia, Minnesota; Fargo, 


N. D., Bismarck, N. D.—and to Eau Claire, Wisconsin. 


FEED YOUR SHOW 
TO THE NORTHWEST 
FROM KSTP_ LINES 
AVAILABLE TO AD- 
VERTISERS WITHOUT 
CHARGE. 
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National Association of Broadeasters: 1941-1942 Officers and Committees 
Headquarters Office: 1626 K St., N. W., Washington, D. C. Phone: NAtional 2080 





HEADQUARTERS STAFF 
Neville Miller, President 


C. E. Arney Jr., Assistant to the 
Acting Secretary- Treasurer 


Russell P. Place, Counsel 
Paul F. Peter, Director of Research 


Edward M. Kirby, Director of Public Relations and 
Education 


President and 


Joseph L. Miller, Director of Labor Relations 
Lynne C. Smeby, Director of Engineering 
Frank FE. 


tising 


Pellegrin, Director of Broadcast Adver- 


Arthur Stringer, Director of Promotion 


Everett Revercomb, Auditor 


Board of Directors 


Paul W. Morency, WTIC, Hartford, Conn. 
(District 1: Connecticut, Maine, Massachusetts, New 
Hampshire, Rhode Island, Vermont) 

*Clarence Wheeler, 


WHEC, Rochester, 
(District 2: 


BM. 2. 
New York, New Jersey) 
Isaac D. Levy, 


WCAU, Philadelphia, Pa. 
(District 3: 


Delaware, Pennsylvania) 


*John A. Kennedy, WCHS, Charleston, W. Va. 
(District 4: District of Columbia, Maryland, North 
Carolina, South Carolina, Virginia, West Virginia) 


Frank King, WMBR, Jacksonville, Fla. 
(District 5: Alabama, Florida, Georgia, Puerto Rico) 
*Edwin W. Craig, 


WSM, Nashville, Tenn. 


(District 6: Arkansas, Louisiana, Mississippi, Ten- 
nessee ) 

J. Harold Ryan, WSPD, Toledo, O 
(District 7: Kentucky, Ohio) 

*John E. Fetzer, WKZO, Kalamazoo, Mich. 


District 8: Indiana, Michigan, excluding the counties 
of Ontonagon and Gogebic) 


Edgar L. Bill, WMBD, Peoria 
(District 9: Illinois; Wisconsin, excluding the coun- 
ties of LaCrosse, Monroe, Juneau, Adams, Marquette, 
Waushara, Portage, Wood, Jackson, Trempealeau, 
Buffalo, Pepin, Pierce, St. Croix, Dunn, Chippewa, 
Eau Claire, Clark, Marathon, Lincoln, Taylor, Rusk, 
Barron, Polk, Burnett, Washburn, Sawyer, Price, 
Oneida, Vilas, Iron, Ashland, Bayfield and Douglas.) 


WOW, Omaha, 


Iowa, Missouri, 


*John J. Gillin Jr., 


Neb. 
(District 10: 


Nebraska) 


Earl H. Gammons, WCCO, Minneapolis, Minn. 
(District 11: Minnesota; North Dakota; South Dakota, 
excluding the counties of Fall River, Shannon, Ben- 
nett, Todd, Mellette, Waushabaugh, Washington, 
Custer, Pennington, Jackson, Jones, Stanley, Haakon 
Meade, Lawrence, Butte, Harding, Perkins, Ziebach, 
Armstrong, Dewey and Corson; Wisconsin, including 
the counties of LaCrosse, Monroe, Juneau, Adams, 
Marquette, Waushara, Portage, Wood, Jackson, 
Trempealeau, Buffalo, Pepin, Pierce, St. Croix, Dunn, 
Chippewa, Eau Claire, Clark, Marathon, Lincoln, 
Taylor, Rusk, Barron, Polk, Burnett, Washburn, 
Sawyer, Price, Oneida, Vilas, Iron, Ashland, Bay- 
field and Douglas; Michigan, including the counties 
of Ontonagon and Gogebic.) 


*Herbert Hollister, KANS, Wichita, Kan. 
(District 12: Kansas, Oklahoma) 

O. L. Taylor, KGNC, Amarillo, Tex. 
(District 13: Texas) 

*Eugene P. O'Fallon, KFEL, Denver, Col. 


(District 14: Colorado, Idaho 


, Utah, Wyoming, Mon- 
tana, 


Sovth Dakota, including the counties of Fall 
River, Shannon, Bennett, Todd, Mellette, Wausha- 
baugh, Washington, Custer, Pennington, Jackson, 
Jones, Stanley, Haakon, Meade, Lawrence, Butte, 


Harding, Perkins, Ziebach, Armstrong, Dewey and 
Corson.) 


Howard Lane, KF BK, Cal. 

(District 15: California, excluding the counties of 
San Luis Obispo, Kern, San Bernardino, Santa 
Barbara, Ventura, Los Angeles, Orange, Riverside, 
San Diego and Imperial; Nevada and Hawaii.) 


Sacramento, 


*Harrison Holliway, KECA-KFI, Los Angeles, Cal. 
District 16: Arizona; California, including the coun- 
ties excepted in District 15; New Mexico) 


KXRO, Aberdeen, Wiash. 
Alaska, Oregon, Washington) 


Harry R. Spence, 
(District 17: 


* Term expires in 1942. 
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Presidents of NAB 


Eugene F. McDonald Jr. (WJAZ) 1923-1925 


Frank W. Elliot (WHO) 1925-1926 
Earle C. Anthony (KFI) 1926-1928 
William S. Hedges (WMAQ) 1928-1930 
Walter Damm (WTMJ) 1930-1931 
*Harry Shaw (WMT) 1931-1932 
Truman Ward (WLAC) 1932-1933 
Alfred J. McCosker (WOR) 1933-1935 
Leo Fitzpatrick (WJR) 1935-1936 
Charles W. Myers (KOIN) 1936-1937 


John Elmer (WCBM) 
Mark Ethridge (WHAS) 
Neville Miller 


6-23-37—2-16-38 
3-30-38—7-1-38 











1938- 
* Deceased. 
Directors at Large 
Large Stations 
*James D. Shouse, WLW, Cincinnati, O. 
*J. O. Maland, WHO, Des Moines, Ia. 


Medium Stations 
*George W. Norton Jr., WAVE, Louisville 
*Don S. Elias, WWNC, Asheville, N. C. 
Small Stations 
*John Elmer, WCBM, Baltimore, 
*James W. Woodruff Jr... WRBL, 
Network 
CBS, New 
NBC, 


Md. 
Columbus, 


*Edward Klauber, 


York 
*Frank M. Russell, 


Washington, D. C. 


Ga. 





COMMITTEES 











EXECUTIVE COMMITTEE — Neville 
NAB, Washington, chairman; James D. 
WLW, Cincinnati; Paul . Morency, 
Hartferd; Don S. Elias, WWNC, Asheville; John 
J. Gillin Jr., WOW, Omaha; John Elmer, WCBM, 
Baltimore; O. L. Taylor, KGNC, Amarillo, Tex. 
ACCOUNTING COMMITTEE—Harold Wheela- 
han, WSMB, New Orleans, chairman; S. R. Dean, 
CBS, New York; Virgil J. Hasche, WGY, Schenec- 
tady; Leslie Johnson, WHBF, Rock Island, I]. ; 
Ray Jordan, WDBJ, Roanoke, Va.; Harry F. 
McKeon, NBC, New York. 

ADVISORY COMMITTEE—Walter J. Brown, 
WORD-WSPA, Spartanburg, S. C.; Gardner 
Cowles Jr., KRNT, Des Moines; Edward Klauber, 
CBS, New York; Paul W. Morency, WTIC, Hart- 
ford; George W. Norton Jr., WAVE, Louisville ; 
Niles Trammell, NBC, New York. 


CODE COMMITTEE—Earl J. 
Lake City, 


Miller, 
Shouse, 
WTIC, 





Glade, KSL, Salt 
chairman; Edgar Bill, WMBD, Peoria, 


Ill.; Gilson Gray, CBS, New York; hy = : a 
Halff, WOAI, San Antonio; Henry Johnston, 
WSGN, Birmingham, Ala. ; Janet M: BE ong NBC, 
New York; William B. Quarton, WMT, Cedar 
Rapids, Ia.; Edney Ridge, WBIG, Greensboro, 


N. C.; Calvin J. Smith, KFAC, 
ENGINEERING EXECUTIVE COMMITTEE— 
Paul A. Loyet, WHO, Des Moines, chairman; E. 


Los Angeles. 


K. Cohan, CBS, New York; O. B. Hanson, NBC, 
New York; G. Porter Houston, WCBM, Balti- 
more; Paul A. de Mars, Yankee Network, Boston. 


ENGINEERING COMMITTEE—Paul A. Loyet, 


WHO, Des Moines, chairman; Franklin M. Doo- 
little, WDRC, Hartford; John V. L. Hogan, 


WQXR, New York; James Schultz, WCAE, Pitts- 
burgh; Scott Helt, WIS, Columbia, S. C.; John 
©. Bell, WBRC, Birmingham; J. H. DeWitt, 
WSM, Nashville; R. Morris Pierce, WGAR, Cleve- 
land; Walter Hoffman, WWJ, Detroit; Thomas 
L. Rowe, WLS, Chicago; J. M. Hetland, WDAY, 
Fargo, N. D.; Karl Troeglen, WIBW, Topeka, 
Kan.; W. G. Egerton, KTSA, San Antonio; Eu- 
gene G. Pack, KSL, Salt Lake City; Royal V. 
Howard, KSFO, San Francisco; L. H. Bowman, 
KNX, Los Angeles; James B. Hatfield, KIRO, 
Seattle. 


| 


INSURANCE COMMITTEE—William I. Mooy 
WBNX, New York, chairman; S. R. Dean, CBS. 
New York; Charles A. Wall, NBC, New York, 


LABOR EXECUTIVE COMMITTEE 
Brunton, KJBS, San Francisco; W. E. Hutchip. 
son, WAAF, Chicago; Gilmore N. Nunn, WLAP. 


Lexington, Ky.; George W. Smith, WWVA, Whe. 
ing, W. Va. 


LABOR COMMITTEE- John J. Boyle, WJAR 
Providence, R. I.; I. R. Lounsberry, WGR, Buy. 
falo, N. Y. Shene’ R. Rosenbaum, WFIL, Phi. 
delphia ; Geouge W. Smith, WWVA, Wheeling 
W. Va.; Fred W. Borton, WQAM, Miami; H, Vv 
Slavick, WMC, Memphis; Gilmore N. Num, 
WLAP, Lexington, Ky.; Leo J. Fitzpatrick, WJR 
Detroit; W. E. Hutchinson, WAAF, Chicago; Ver. 
non H. Smith, KOWH, Omaha; Clarence T, Hag. 
man, WTCN, Minneapolis; R. J. Laubengayer. 
KSAL, Salina, Kan.; Kern Tips, KPRC, Hous 
ton; Earl J. Glade, KSL, Salt Lake City; Ralph 
R. Brunton, KJBS, San Francisco; L. A. Schamb. 
lin, KPMC, Bakersfield, Cal.; Edward J. Janse, 
KTBI Wash. 


LEGISLATIVE COMMITTEE—John 
nedy, WBLK, Clarksburg, W. Va., 
Campbell Arnoux, WTAR, Norfolk, 

srown, WSPA-WORD, 
Harry C. 


Ralph R 


, Tacoma, 


A. Ken. 
Chairman: 
Va.; Walter 
Spartanburg, S. ¢, 


Butcher, WJSV, Washington; Edwin 
W. Craig, WSM, Nashville; John Elmer, WCBY, 
Baltimore; Mark Ethridge, 


WHAS, Louisville: 
Frank M. Russell, WRC, Washington. 


NATIONAL DEFENSE EXECUTIVE COM. 
MITTEE—John Shepard 3d, Yankee Network, 
Boston, chairman; H. Vernon Anderson, 


Baton Rouge, La.; Harry C. 


sutcher, 
ington; Leo J. Fitzpatrick, 


WIR, 


CBS, Wash- 
Detroit; A. J. 


Fletcher, WRAL, Raleigh, N. C.; Ben Lady, 
WIBW, Topeka, Kan.; Frank M. Russell, NBC, 
Washington. 

NATIONAL DEFENSE COMMITTEE—E. £. 
Hill, WTAG, Worcester, Mass.; Harry (€. 
Wilder, WSYR, Syracuse, N. Y.; George D. Cole 
man, WGBI, Scranton, Pa.; Howard Chernoff, 
WCHS, Charleston, W. Va.; Red Cross, WMAZ, 
Macon, Ga.; Howard Summerville, WWL, New 
Orleans; Nathan Lord, WAVE, Louisville; Frank- 
lin Schurz, WSBT, South Bend, Ind.; Leslie ( ; 
Johnson, WHBF, Rock Island, Ill.; George M. 
Surbach, KSD, St. Louis; Morgan Murphy, Head 
of the Lakes Broadcasting Co., Duluth, Minn; 
William C. Gillespie, KTUL, Tulsa 


a, Okla. ; George 
Cranston, KGKO, Fort Worth ; Ed Yocum, KGHL, 
Billings, Mont.; Lincoln Dellar, KSFO, San Fran- 
cisco; Thomas E. Sharp, KF SD, San Diego, Cal.; 
Paul Connet, KEX, Portland, Ore. 


RESEARCH COMMITTEE—Roger W. Clipp, 
WE oe Philadelphia, chairman; Hugh M. Beville 
Jr., NBC, New York; C. Glover DeLaney, WTHT, 
Hartford; John C. McCormack, KWKH, Shreve 
port, La.: Dr. Frank Stanton, CBS, New York. 


SALES MANAG ERS EXECUTIVE COMMIT 
TEE—Eugene Carr, WGAR, Cleveland, chairman; 
EK. Y. Flanigan, WSPD, Toledo, O.; John M. Out- 
ler Jr., WSB, Atlanta; Dietrich Dirks, KTRI, 
Sioux City, la.; Arthur Hull Hayes, CBS, New 
York; Linus Travers, WAAB, Boston; George H. 
Frey, NBC, New York. 


SALES MANAGERS COMMITTEE — William 
Malo, WDRC, Hartford; Charles F. Phillips, 
WFBL, Syracuse, N. Y.; John E. Surrick, WFIL, 
Philadelphia ; John H. Field Jr., WPTF, Raleigh, 
John M. Outler Jr., WSB, Atlanta; H. Ver- 
non Ande srson, WJBO, Baton Rouge, La.; William 
I. Orr, WBNS, Columbus, O.; Lester Lindow, 
WFEBM, Indianapolis, Ind.; Sam H. Bennett, 
og BE Kansas City; Thomas G. Gavin, Head of 
the Lakes Broade asting Co., Duluth, Minn.; Ellis 
Atteberry, KCKN, Kansas City, Kan.; Jack Keas- 
ler, WOAI, San Antonio; W. E. Wagstaff, KDYL, 
Salt Lake City ; Wilt Gunzendorfer, KSRO, Santa 
Rosa, Cal.; Charles A. Storke, KTMS, Santa Bar- 
bara, Cal.; Harvey Wixson, KHQ-KGA, Spokane, 
Wash. 
WAGE & HOUR COMMITTEE—C. T. 
WRVA, Richmond, Va., chairman; A. K. Red- 
mond, WHP, Harrisburg, Pa.; Joseph C. Burwell, 
WMBS, Uniontown, Pa.; Robert Priebe, KRSC, 
Seattle; Robert Laubengayer, KSAL, Salina, Kan.; 
Harry R. LaPoidevin, WRJN, Racine, Wis. 


Lucy, 
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Gonrow, president; G. L. Carrington, D. C., Silver Spring, Md 
vico-nreeident H. M. Bessev. secre Shepherd 4828: manag 
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S. W. Hand, staff represent 
Servicing electronic equipment A RARTL CULLUM Jr 
Park Village. Dallas. Tex. Tel 
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THOMAS APPLERY Appleby Inc Telephone: Tiistrict 8456 
M SOY Bldg Was 2 ’ D G mC. Pace Tohn Cront: 
TT Re e 54K 


Ty 


an _ von 
STUART 1] BAILEY Jansky & St abe . ae - v 
Bailey, Ni Press Bidg., Wasl 67181 
ns D. « ] e: Me pol 
\ A ase ( M ] ky J DOOLITTLE RADI lh 
\ § Ms © } nis Bilwd.. Chieago. 11] 
Stew 2808, Officials: EF 
OHN H. BARRON-—Parle Bldg e. president: Dudley Gra 
W ashinet D. <« Telephone N Aue ih GAtA GiieteuAe 
K “dv. John W. Miller. Liovd B 
SS. W. EDWARDS Bdw 
HERBER LET BLYE—224 So . Tinton Guardian 
Oo Ss ] a. O. Telenhone 32-1956 Mic] Telephon: Cadillac 
> shart ) a rtin 
WILLIAM W. L. BURNETT—N Robert D. M 
am W ] RB ett Radio Tabora HERMANN FLOREZ 
1514 Idaho St.. S Diego, Cal s Long Island City, N 
Telephone: Talbot 4943 phone: Stillwell 4-691 


COMMERCIAI RADIO HQUIP @ Raitax Press Rilde 
MENT Co 7134 Main Si.. Kansas =, B. C. Telebhone: Met 
< ‘ { enhone lacks: S202 ~ hh & ; 

< 1) ren vonerd on 4171 Ass « tes ( M 

Rob E Wolfsk Kansas Cit Stuart L. Bailey 

manace Milt W. Woodwar< chief GLENN 1) GILLETT 
engine Rranel Hollywoer Os Press Bldg Washington 


9th A Long Way From 


DENVER TO SAN FRANCISCO 


More than 1300 miles separate these two 
Western cities. Between the two is another 
major market, wherein live millions of peo- 
ple engaged in many rapidly expand. 

ng pursuits—from agriculture 

to mining, commerce 
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mal troit. Mich. Telephone: Cadillac 476 Bide. Washineton. D. ( relenh 
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SALT LAKE CITY 





50,000 Watt Key Station for Columbia in the Intermountain West... 


Ask your nearest Edward Petry Office for KSL Coverage , 
the story of the Market between Denver and San Francisco. 
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PAGE @ DAVIS 


Consulting Radio Engineers 
e 


Standard broadcast 
Frequen y modulation 
Ultra high frequency 


Design and adjustment of 


directive antennas 


Consultants before the FCC 


for broadcast and point-to-point Services. 


Complete Consulting and 
Field Engineering 


Services 


501-7 Munsey Building 


WASHINGTON, D. C. 


District 8456-7 
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Frequency Measuring Services 


TO BUSINESS OF BROADCASTING 


and Market Research 
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SCIENTIFIC RADIO SERVICE 
FREQUENCY MEASURING 4301 Sheridan St., University Park 
SERVICES Hyattsville, Md. Telephone: Hyatts 
ville 0535. Owner and Manager: Hat 
ry DD. Eisenhauer 


COMMERCTAT RADTO EQUIP 





MENT Co 7134 Main St Kansas WASHINGTON INSTITUTE OF 
Citv. Mo. Telephone Jackson 5802 PECHNOLOGY— 5005 Calvert Rad 
OReals Everett ] Dillar renera College Park. Mad Tele phe ry ¢ Way 
manage Robert BE. Wolfsk K: field 9000. Manager: J. W. Hutton 

sas City manager. Br el Holly 

x i, 4 1584 Cross-Roads-of-the 

Worl elephone, Hills MOOS + mart MARKET RESEARCH AND 


ager, Orren Nigh. Braneh—-Wasl MARKETING GROUPS 
ton S 





Silver Spring, M¢ tele 
4162S mat 
































































“SS ADVERTISING RESEARCH 
I L. Dill FOUNDATION Inc-330 W. 42nd 
DONNELLEY MONITORING St. New York City, Telephone : Long 
SERVIC! Donnelly & Sheridar acre 3-1454. Officers Harold B 
Roads. Take Rie § aVlonhons Thomas, The Centaur Co., chairman 
Lak B r 346. Officials: Thorne Dor Toh Jensor America Assi of Ad 
] eer y ee Tews B. Gilmer { Agencies, treasurer: Paul B 
i sident; A. G. Aldridge, G. E Assn. of National Advertisers 
RB) nee ng wineers ta Directors: Tee H 3ristol 
Myers (o.: Allai frown. 
DOOLITTLE RADIO Inc.-7421 So Cory Richard Compton 
Loomis Blvd., Chicago, Ill. Telephone Comptor Advertis Henry Eck 
Stewart 2808S. Presider EK. M. Doo hardt, Keny & Eckhardt: Chester 
! Vice-Presider Dudley Gray J. LaRoche, Young & Rubicam: H 
Sales Manager: ©. M. Rodmar K. Met n. Met Erickso Allyn 
. . pee . | Me Intire Peppere] Mfg Co. : 
Rt 4 COMMUNI ATIONS Ine. VV am G. P ‘ 1. Walter Thomp 
road St., New York City. Telephon son Co.; Stuart Peabody. The Bord 
Hanover 2-1829. Vice-Presider ay C 
Gene Manag Ww A. Winterhbot 
om. Commer Manage rge F AMERTCAN MARKETING ASSN 
Shecklen. 1 nel Rive lL i. I Officers: Dr. Howard T. Hovde 
N. ¥ elept 229 a ‘ l Pennsvl\ esicde Albert 
C. Rundquist. Branch: San Francis H ng. 1 Indiana, Bk eto 
elephone. Garfield 4200 I I secretary Howard W Gree 
ig N. R. Cc) ear ( ve < reasurel 
LF ¢ Na re. 
Pa i 
Lon — = = ere uararwy 
WASHINGTON INSTITUTE OF TECHNOLOGY 


WASHINGTON.D C 


ENGINEERING SERVICE 
for 


RADIO ENGINEERS RADIO STATIONS 


Allocation Engineering 
Directive Antenna Design 
Coverage Surveys 
Site Surveys 


Frequency Monitoring Service 


Lah ratory: 


Park. Md. 


5005 Calvert Road. College 


Phone WArfield 9000. 24-hour 


Service 
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ASSOCTATED 
Northwestern 


RADIO MARKETS 
Sank Bldg. Minne 


apolis. Telephone: Atlantie 3774. Al 
den R. Grimes, manager 

AUDIT BUREAU OF CIRCULA 
TIONS—-165 W. Wacker Drive. Chi 
eago, Tl. Telephone Central T994 
Managing Direetor: James N. Shry 
ock. Braneh: 330 W $Pnd St... New 
York City ; telephone Medallion 
83-2323: manager. William F. Hoff 


mann. (Newspaper and magazine audit 


service, ) 


BOOZ-FRY-ALLEN & HAMILTON 
135 So. LaSalle St Chieago, TM 
Telephone State 83428 
WALTER P. BURN & ASSOC! 
ATES—7T West 44th St New York 
City. Telephone: Murray Hill 2-7462 
Officers: Walter P 3urn, president : 
William Noble. vice-president 


CANADIAN FACTS—11 Jordan St 
Yoronto, Ontario. Telephone: Ade 
laide 2067. Manager N. P 


General 


Colwell. Direetor of Personnel: Ethel 
Fulford. Chief Statistician Beatrice 
Moore 

COMMERCIAL SERVICES Inc 
2011 Park Ave Detroit. Mich. Tele 


phone: Randolph 4460. Officers: R 
W. Oudersluys, president ; Keith Cone 
Henry RB Hopper. 


sure! 


vice-president : 
seceretary-trea 


COOPERATIVE ANALYSIS OF 
BROADCASTING (CAB)-—-330 W 
42nd St New York City Velephone : 
Longaere 3-1454. Officials: A. W. Leh 
m: manager; TD. P. Smelser, chair 
MAI G \. Gallup. treasurer. Other 
committee members For ANA: 1) r 
Smelser, Robert B. Brown. A. Wells 
Wilbor. Por AAAA: TL. D. H. Weld, 
FF. B. Ryan Jr. (Non-profit mutual 


organization operated by a governing 
committee of the Assoeiation of Na 
tional Advertisers and American As 
sociation of Advertising Agencies to 
supply data on size of audience of net 


programs. ) 
CROSSLEY Ine 
New York City 
9-5462. Officials 
lev. president : 


330 W. 
Telephone 
Archibald M 
James Ward, vice-pres 


42nd St 
Bryant 
Cross 


aent 


THE REUBEN HH. DONNELLEY 


Corp 205 KE 45th St.. New York 
City. Telephone: Murray Hill 4-7000 
Yr. BE. Donnelley, president and treas 
rey Thorne Donnelley. vice-presi 
dent and secretary ; Raymond H. Gun 
niso vice-president ; Clarence a) 
Lillvblade, vice-president: Arthur H 
Bamforth, vice-president 
RGERT RESEARCH CORP.—512 
Fifth Ave., New York Citv. Telephone 
Lackawanna 4-5620. Helen Egert. 
president (Nation-wide market re 
search, rural and urban. Radio spot 
checking, word for word checking of 


commercial announcements. ) 


FACTS CONSOLIDATED—111 Sut 
ter St.. San Francisco, Cal. Telephone 
2445. President Roy S&S 





am. Hollywood Branch : 6805 
. telephone, Granite 3658; 
Dorothy D. Corey. 


FACT-FINDERS ASSOCIATES Ine. 

4) Madison Ave.. New York City. 
Yelepl Eldorado 5-1600. Officials: 
e P. Johansen, president ; C. Rob 
ert Baines. vice-president; Harry 
Broder, secretary. (A division of Ad 
vertising Distributors of America.) 


EDGAR FELIX—18 E. 48th St., 
New York City. Telephone: Plaza 
5-052. Staff: Edgar Felix, director; 
Janet S. Murray, statistician; L. C. 
Skipper, field engineer (compilers of 
Radio Coverage Reports). 


SAMUEL E. GILL—52 Vanderbilt 
Ave.. New York City. Telephone: Mur- 
ray Hill 6-G780. Samuel E. Gill, presi- 
; Alan C. Russell, director of re- 
search. 






Yueca St 


manager, 


one : 






dent 


ne 
HERMAN 8S. HETTINGER— Jes, 
Hall, U of Pennsylvania V) ladelphi 
Pa. Telephone: Evergreen 0100. 
C.K. HOOPER Inc 22 E. 40th & 
New York City. Telephone: Tey, 
ton 2-3000. Officials: ¢ I. Hooper 
president: Fred HTH. Kenke] stativ 
audience report manage Kdvthe } 
full. field staff director: A.M Whe: 
field, manager Radio Program R, 
ports; Dr. Mathew N. Chappell. em 
sultant 


HOOPER-HOLMES BUREAU Jy, 

102 Maiden Lane, New York (im 
Telephone: Whitehall 38-9700. Drea 
of Market Research: Chester EF Ha 
ing. (84 branch offices: for a 


Adresgay 
consult loeal tele phone 


directories ) 


JOINT COMMITTEE ON 
RESEARCH (Sponsored by 
enn Association of 
Association of 
ers and National 
$1) 
City 
Chairman 


RADI 
Amel 
Advertising Ago 
National Advertic 
Association of Broad 
Lexington Ave New 
Telephone ] ©Xingtor 
John Bensoy 


ees 


ensters ) 
York 


$-T9S2 


WALTER MANN 
Madison Ave New 
phone: Vanderbilt 
fice Taunton Hill 
telephone Ze 
Mann 


& STAFF — gy 
York City Tele 
6-2132. Home Of 
Newtown, Conn 
president Walte 


MARKET RESEARCH CORP. Qf 


AMERICA $44 Madison Ave... New 
York City Velephone Plaza 3-899 
Staff: Pereival White. Pauline Arnok 
Matilda W. Riley 

MARKET RESEARCH COUNCT 
(of N. Y.) 100 Washington Sq. B 
New York City Telephone Spring 
T-2000, Officials Will S. Johnson 
Viek Chemieal Co. president Elm 
Roper, Elmo Roper Ine..  vice-presi 
dent: Dr. D. B. Lueas, associate pr 
fessor of marketing at New York | 
secretary-treasurer:; Hugh M. Beville 
NBC research manager, executive 


committeeman at large 


MARKET RESEARCH OF CLEVE 


LAND Ine Schofield Bldg., Cleve 
land, O. Telephone: Cherry 4710. Di 
rector Albert KE. Strass Assistant Di 
rector Idamae Brigman 

MARKETING RESEARCH. DIVI 


SION—Bureau of Foreign & Domes 
tie Commerce, U. S. Department of 
Commerce, Washington, D. C. Tele 
phone: District 2200. (Publishes cur 
rent business statistics and analyses 
McKINSEY & Co—60 FB. 42nd St 
New York City. Telephone: Vander 
hilt 6-52S80. Partners: H. G. Crockett 


Paul T. Cherington, Marvin Bower 
Alex J. Smith, Harold B. Bergen. Bos 
ton Braneh——-75 Federal St.: tele 








phone, Hubbard 0620; manager, Stan 
ley Balmer. Chicago Braneh—135 La 
Salle St.: telephone, State 2868 ; man 
ager, A. T. Kearney 


MEDIA RECORDS Ine.—-354 Fourth 


Ave. New York City. Telephone 
Murray Hill 5-9876. President: P. L 
Carty 

NATIONAL RADIO RECORDS 
347 Madison Ave.. New York City 
Telephone: Murray Hill 6-9186. Pres 
ident: N. Charles Rorabaugh 

A. C. NIELSEN Co.—2101 Howard 
St.. Chicago. Telephone: Hollyeourt 
6100. Officials: A. C. Nielsen, presi 
dent; Frederick K. Leisch, executive 


vice-president in charge of Chicag 
office: James O. Peckham, executive 
vice-president in charge of New York 
office; Hugh L. Rusch, executive vice 


president in charge of Nielsen Radio 
Index. Branch—500 Fifth Ave.. New 


York ; telephone, Pennsylvania 6-7126; 
manager, James O. Peckham. Branch 

109 St. Aldates, Oxford, England: 
manager, E. L. Lloyd. 


(Continued on page 446) 
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There are THREE Conveniently Located Offices of 
"Commercial Radio” to give You Prompt, Efficient, Accurate 


Service in Your Radio Engineering Problems 





® Precision Frequency Measurements 

® Directional Antenna Design 

| ® Proof-of-Performance Measurements 
| ® Field Intensity Surveys 


® General Broadcast Allocation Engineering | 








“Good Engineering Is Good Business” 








| Commercial Radio Equipment Company 


| Radio Engineering Consultants 


Silver Spring 1584 Crossroads of the World 7134-36 Main St. 
Maryland Hollywood Kansas City 
(Suburb Washington, D. C.) Calif. Mo. 
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SERVICES RELATING TO BUSINESS OF BROADCASTING 
Market Research and Marketing Groups (Continued) 
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November 19, 


Mr. Clifford Yewdal] 


Certified Publie Aeecountant 
Bmpire State Building 


New York City 


Dear Cliff: 
Several broadcasters from various parts of the country have stopped off 
in Omaha lately to pay us a visit. After seeing the information we have 
available, from the complete accounting system which you set up for us, 
they have all remarked that they have never seen as complete a record 

at any other station. And, all have expressed 9 desire to have such a 
system working for them. 

Perhaps we have worked with this accounting systen so long that we have 
more or less taken it for granted. Needless to say, we'd be lost without 
it. 


[It occurs to us, however, that you ought to loosen up and rive a little 
publicity to yourself. You would certainly be doing broadcasters a big 
favor. And, incidentally, you might be able to get some business. 


Every broadcaster should be able to completely analyse his audience, his 


income and his expenses. But, too few have records that they need. 


+ 4 


The monthly reports that most stations keep are better han no reports -= 
a 
4 


*t 
but weekly reports, along with the monthly figures, fives us vital infor- 
f everything. 


mation that lets us watch trends and keep right on top ol 


How does “local" stand this week compared to the same week a year ago? 


What are the cumulative comparative figures? ‘What do we set per averare 
announcement now? A year aro? Is the trend on “national” up or down? 
How many national spots for the week compared to last year? These are 
just a few of the questions that we're working with all the time, and 

of course there are hundreds more that can be answered with information 
that is at our fingertips. 


The monthly report on the breakdown of operating expenses gives us a com- 
plete picture concerning that end of the business == both on a comparative 
monthly and accumulative basis. 


So, we get every conceivable bit of information that we could possibly use, 
both on revenue and expense. Could anyone ask fOr more? 






Best rega 


Don Searle/is 
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ie, 
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SERVICES RELATING TO THE BUSINESS OF BROADCASTING 


Publicity Services; Music Licensors 











PUBLICITY AND PUBLIC 
RELATIONS SERVICES 











DAVID O. ALBER—30 Rockefeller 
Plaza, New York City. Telephone Cir- 
cle 6-9595. Associates : Mildred Brown, 
Harold Desfor, Philip Meltzer. Branch : 
6381 Hollywood Blvd., Hollywood, 
Cal.; telephone, Hollywood 7111; Coy 
Williams, Bernie Mulligan. 

FRED BAER & ASSOCIATES—17 
E. 49th St., New York City. Tele- 
phone: Wickersham 2-8996. Manager : 
Fred E. Baer. 

BALDWIN, BEACH & MERMEY— 
205 E. 42nd St., New York City. Tele- 
phone: Murray Hill 4-1075. Partners : 
William H. Baldwin, Brewster 38. 
Beach, Maurice Mermey. 

EDWARD L. BERNAYS—120 Lex- 
ington Ave., New York City. Tele- 
phone: Mohawk 4-4920. Partners: 
Edward L. Bernays, Doris E. Fleisch- 
man. 


BURTON BROWNE Ine.—150 E. 
Superior St., Chicago. Telephone: 
Delaware 3800. Executives: Burton 
Browne, general manager; G. G. 


Browne, president; J. L. Browne, sec- 
retary; J. C. Callahan, radio director. 


Hl. A. BRUNO & ASSOC.—30 Rocke- 
feller Plaza, New York. Telephone: 
Circle 6-8040. Associates: H. P. Kel- 
liher, R. D. Gudgeon, Philip Culkin, 
L. A. Nixon, H. C. Cotter, Kay L. 
Harris. 

BRYANT PUBLICITY SERVICE— 
5835 No. Cermae St., Philadelphia. 
Telephone: Waverly 6595. President 
and general manager: G. Hodges 
Bryant. Vice-president and secretary : 
Gordon H. Bryant. Treasurer: J. R. 
Adams. 

CARL BYOIR & ASSOCIATES—10 
East 40th St., New York City. Tele- 
phone: Ashland 4-3466. Officers: Carl 
Byoir, president; Gerry Swinehart, 
general manager; Vincent Lancaster, 
treasurer; Edward Gottlieb, radio di- 
rector. 

THE COMPANY OF PUBLIC RE- 
LATIONS LTD.—Victory Bldg., To- 
ronto, Ont., Canada. Telephone: Elgin 
4249. Manager: J. A. Cowan. (Affili- 
ated with Institute of Public Relations, 
420 Lexington Ave., New York City.) 


HAL DAVIS and LES LIEBER 
17 E. 49th St., New York City. Tele- 
phone: Plaza 3-3269. Hal Davis, Les 
Lieber, partners. 


DENSON-FREY & AFFILIATES 
Ine.—330 W. 42nd St., New York 
City. Telephone: Longacre 5-1083. 
Executives: Erwin M. Frey, Helen V. 
Denson, vice-president. 


MARTIN DODGE & CARLTON K. 
MATSON—RKO Bldg., New York. 
Telephone: Circle 56767. (Public re- 
lations counsel for the Newspaper-Ra- 
dio Committee.) 

ARTHUR EDDY—Taft Bldg., Holly- 
wood, Cal. Telephone: Gladstone 5305. 
EDUCATIONAL INSTITUTIONS 
PUBLICITY SERVICE—505 Fifth 
Ave., New York City ; telephone, Mur- 
ray Hill 2-5834. President: Eliot M. 
Stark. 

FADELL PUBLICITY BUREAU— 
Hotel Radisson, Minneapolis, Minn. 
Telephone: Atlantic 7242. General 
Manager: Michael J. Fadell. Manager 
radio division :"Earl R. West. 

EARLE FERRIS—bO E. 49th St., 
New York City. Telephone: Wicker- 
sham 2-3666. President: Earle Ferris. 
TOM FIZDALE Ine.—485 Madison 
Ave., New York City. Telephone: El- 
dorado 5-5580. Officers: Tom Fizdale, 
president; Irwin M. Nathanson, vice- 
president. Hollywood branch: 1509 N, 
Vine St.; telephone, Hollywood 7363 ; 
manager, Virginia Lindsey. 











GILLIAMS SERVICE Ine.—225 W. 
39th St., New York City. Telephone : 


Longacre 5-5220. Officials: Thomas F. 
Gilliams, president; E. W. Gilliams, 
vice-president ; William Watson, man- 


ager. 


STEVE HANNAGAN — 247 Park 
Ave., New York. Telephone: Plaza 


5-2900. Associates: Larry Smits, Joe 
Copps. 

CONSTANCE HOPE ASSOCIATES 
—29 W. sith St., New York City. 
Telephone: Plaza 3-3390. Constance 
Hope, owner; Alan Kayes, manager. 
INSTITUTE OF PUBLIC RELA- 
TIONS Ine.—Graybar Bldg., New 
York City. Telephone: Mohawk 4-9590. 
Officials: Bernard Lichtenberg, presi- 
dent; John W. Darr, vice-president 
and managing director. Branch: 80 
Richmond St. W., Toronto, Ont., Can- 
ada; telephone, Elgin, 4249; James A. 
Cowan, managing director. 

IVY LEE and T. J. ROSS—405 Lex- 
ington Ave., New York City. Tele- 
phone: Murray Hill 6-2727. Exeeu- 


tive in Charge: T. J. Ross. Associ- 
ates: Burnham Carter, Harcourt Par- 
rish, Thomas W. Casey, James W. 


Lee II, J. M. Ripley, Ivy Lee Jr. 
LEE-STOCKMAN NEWS SERV- 
ICE—30 Vesey St., New York City. 
Telephone: Rector 2-0350. Manager in 
charge: J. F. Koellisch. 

AUSTIN CC. LESCABOURA & 
STAFF—Croton-on-Hudson, N.Y. 
Telephone: Croton 444. Director: 
Austin C. Lescaboura. 


LEYSHON-SADLER 
ham Bldg., Miami, Fla. Telephone: 
3-0765. Officers: Hal Leyshon, presi- 
dent; Howe Sadler, secretary-treas- 
urer. New York office: 9 Rockefeller 
Plaza; telephone, Columbus 5-4535. 


MANDEVILLE PRESS BUREAU— 
6 E. 45th St., New York City. Tele- 
phone: Vanderbilt 6-1411. President : 
Ernest W. Mandeville. Associate: 
Frazier Nounan. 

J. W. MILFORD & ASSOCIATES— 
RKO Bldg., New York City. Tele- 
phone: Columbus 5-4924. Director: J. 
W. Milford. 

BERT NEVINS ASSOCIATES—50 
Kk. 42nd St., New York City. Tele- 
phone: Murray Hill 2-9085. 

TOM PARRY—319 No. Fourth St., 


Ine. — Ingra- 





St. Louis, Mo. Telephone: Central 
5622. 

PUBLICITY ASSOCIATES — Em- 
pire State Bldg., New York City. 
Telephone: Longacre 5-3210. Presi- 
dent: Joseph Israels Il. Vice-Presi- 
dent: Amy Vanderbilt. Branch: 540 


N. Michigan Ave., Chicago; telephone, 
Whitehall 7676; manager, William R. 
Harshe. 

RALPH L. POWER — Van Nuys 
Bldg., Los Angeles, Cal. Telephone: 
Madison 5617. 


FRANK L. RAND—360 No. Michi- 
gan <Ave., Chicago, Ill. Telephone: 
Randolph 0001. Frank L. Rand, 
owner. 

RAYMOND RICH ASSOCIATES— 
3380 W. 42nd St., New York City. 


Telephone: Chickering 4-0160. Chair- 
man: Raymond T. Rich. Associates: 
Edward Adolphe, D. Paul Reed, Ed- 
gar J. Sherman, Winthrop M. South- 
worth, Theodore S. Ruggles. 


LEO R. SACK — Southern Bldg., 
Washington, D. C. Telephone: Dis- 
trict 0120. 

SELVAGE, SMITH & LEE—16 E. 





48th St., New York City. Telephone: 
Plaza 8-0350. 
GRAVES TAYLOR & ASSOCI- 
ATES—Statler Bldg., Cleveland, O. 
Telephone: Prospect 3220. Director: 
Graves Taylor. 
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MUSIC LICENSING GROUPS 
DEALING WITH BROAD- 
CASTERS 











AMERICAN SOCIETY OF COM- 
POSERS, AUTHORS & PUBLISH- 
ERS — RCA Bldg., New York City. 
Telephone: Columbus 5-7464. Officers : 


Gene Buck, president; Louis Bern- 
stein and Otto A. Harbach, vice- 
presidents; George W. Meyer, secre- 
tary; Gustave Schirmer, treasurer; 

J. Bregman, assistant secretary ; 
Irving Caesar, assistant treasurer; 
John G. Paine, general manager; 
Kk. C. Mills, chairman of administra- 
tive committee; Prof. S. Stephenson 
Smith, educational director; Robert 


L. Murray, publicity director. General 
Counsel: Schwartz & Frohlich. Board 
of Directors: Fred E. Ahlert, Louis 
Zernstein, J. J. Bregman, Saul Born- 
stein, Gene Buck, Irving Caesar, Max 
Dreyfus, Walter Fischer, Otto A. Har- 
bach, R. F. Murray, Jerome Kern, A. 
Walter Kramer, L. Wolfe Gilbert, 
George W. Meyer, Jack Mills, Oscar 
Hammerstein II, Geoffrey O’Hara, 
Richard Rodgers, Herman Starr, Gus- 
tave Schrimer, Oley Speaks, Deems 
Taylor, John O’Connor, J. J. Robins. 


ASSOCIATED MUSIC PUBLISH- 
ERS Ince.—25 West 45th St., New 
York City. Telephone: Bryant 9-0847. 
President: Clinton M. Finney. Man- 
ager of Musie Division: E. R. Voigt. 


CANADIAN PERFORMING 
RIGHTS SOCIETY Ltd. — Royal 
sank Bldg., Toronto, Ont. Telephone: 
Elgin 9219. President: H. T. Jamie- 
son, 


BROADCAST MUSIC Ine. (BMI)— 
DSO Fifth Ave., New York City. Tele- 
phone: Pennsylvania 6-5466. Officers : 
Neville Miller, president; Sydney M. 
Kaye, executive vice-president; Mer- 
ritt E. Tompkins, vice-president and 
general manager; Charles E. Law- 
rence, treasurer; Julius P. Witmark 
Jr., assistant secretary. Board of di- 
rectors: Neville Miller, NAB, Wash- 
ington; Walter J. Damm, WTMJ, 
Milwaukee; John Elmer, WCBM, 
Zaltimore; Edward Klauber, CBS, 
New York; Niles Trammell, NBC, 
New York; Paul Morency, WTIC, 
Hartford; John Shepard 3rd, Yankee 
Network, Boston. Department heads: 
Russell R. Clevenger, director of pub- 
lic relations; Carl Haverlin, director 
of station relations, logging and cata- 
loguing ; George M. Mario, professional 


manager; Arthur Gutman, chief ar- 
ranger; Milton J. Rettenburg, chief 


music editor; Julius P. Witmark, sales 
and purchasing; Dana S. Merriman, 
personnel director; Preston H. Pum- 
phrey, manager of agency relations. 
Chicago office—54 W. Randolph St.; 
manager, James Cairns. Los Angeles 
office—1549 


No. Vine St.; manager, 
Harry Engel. 
MUSIC PUBLISHERS PROTEC- 
TIVE ASSOCIATION Ine. — 45 
Rockefeller Plaza, New York City. 


Telephone: Circle 6-3084. Officials : 
Harry Fox, general manager; Walter 
G. Douglas, chairman of board. 


NATIONAL ASSOCIATION OF 
PERFORMING ARTISTS — 630 
Fifth Ave., New York. Telephone: 


Circle 7-S8194. Officials: James J. 
Walker, president; Fred Waring, vice- 
president and chairman of board; 
Josef Hofmann, honorary president ; 
Meyer Davis, Paul Whiteman and Al 
Jolson, vice-presidents ; Frank Crumit, 
secretary; Don Voorhees, treasurer ; 
Maurice J. Speiser, general counsel. 


RICORDI & Co., Milan, Italy— 
S. Representative: Dr. Renato 
Tasselli, 12 West 45th St., New York 
City. Telephone: Murray Hill 2-0300. 


G. 
U. 


SESAC Ine. (Society of HKuropeg, 


Stage Authors & Composers )—4 
West 42nd St., New York City. Te, 
phone: Bryant 9-3223. Officials : Paul 


Heinecke, president; R. C, 
secretary-treasurer; K, 
vice-president. 


SOCIETY OF JEWISH COMpog 


Heineck 
; 3 Jadassohy 


ERS, PUBLISHERS & SONG 
WRITERS—152 W. 42nd St., New 
York City. Telephone: Longacre 
5-9124. Officials: Sholom Secundy 


president ; Pinchus Jassinowsky, vie. 
president; Alexander Olshanetsky 
treasurer; Henry Lefkowitch, seers 
tary; Salom J. Perlmutter, manager 





TELEVISION LABORATORIES 
AND EXPERIMENTAL 
SERVICES 








AMERICAN TELEVISION _ go. 
CIETY—1140 Broadway, New York 
City. Telephone: Caledonia 5-7439 
Officers: Norman D. Waters, presi. 
dent; Don McClure, vice-president: 
Robert Champlain, treasurer; Kay 
Reynolds, secretary. ; 
BAIRD TELEVISION Corp.—Ney 
York Office, 1600 Broadway. Tele 
phone: Circle 6-4848. Consultant: Dr 
C S. Szegho. (Affiliated with Cinema 
Television Ltd., London.) 


BELL TELEPHONE LABORA. 
TORIES—463 West St., New York 
City. Telephone: Chelsea 3-1000. (Vis. 
ual transmission and coaxial cable ex- 
perimentation ; development of broad- 
cast equipment for WE). 
COLUMBIA BROADCASTING 
SYSTEM, Ine—485 Madison Ave, 
New York City. Telephone: Wicker. 
sham 2-2000. Television executive: 
Adrian Murphy, executive director of 
television; Leonard H. Hole, manager 
of television operations; Dr. Peter ¢. 
Goldmark, chief television engineer: 
Gilbert Seldes, director of television 
programs (Experimentation and tele- 
vision broadcasting. ) 
COMMUNICATING SYSTEMS Ine. 
520 W. 48th St., New York City. 
Telephone: Columbus 5-2390. C. . 
Allen, President ; P. M. Gussow, viee- 
president; Dr. H. H. Sheldon, treas- 
urer; Alice B. Chookazian, secretary, 
asst. treasurer. 
LEE DeFOREST LABORATORIES 
—5106 Wilshire Blvd., Los Angeles, 
Cal. Telephone: York 7288. Director: 
Dr. Lee DeForest. Partners: R. W. 
Whiston, Fred W. Christian Jr. 
DON LEE BROADCASTING SYS- 
TEM (Television Diy.) 3800 Mount 
Lee Drive, Hollywood, Cal. Telephone: 
Hollywood 8255. Thomas S. Lee, presi- 
dent; Lewis Allen Weiss, vice-presi- 
dent and general manager; Harry R. 
Lubcke, director of television ; Wilbur 
E. Thorp, assistant director of tele- 
vision: Reid Kilpatrick, television pro- 
ducer; Jack Stuart, assistant televis- 
ion producer. W6XAO, (experimental 
station and research) (commercial per- 
mit KTSL). 
ALLEN B. DU MONT LABORA- 
TORIES—2 Main Ave., Passaic, N. J 
Telephone: Passaic 3-1616. Officials: 
Allen B. Du Mont, president; Morti- 
mer W. Loewi, vice-president; Paul 
Raibourn, treasurer; Bernard Good- 
in, secretary. Branch: 515 Madison 
re., New York City ; telephone, Plaza 
5-9030. Manager, Richard L. Campbell. 
(Experimentation and manufacture of 
television apparatus. ) 
FARNSWORTH TELEVISION & 
RADIO Corp.—38700 E. Pontiae St. 
Fort Wayne, Ind. (Television experi- 
ments and equipment.) 
FIRST NATIONAL TELEVISION 
AND RADIO INSTITUTE—S16 Lo- 
cust St., Kansas City, Mo. Telephone: 
Harrison 5620. (Experimental station 
and school.) 

(Continued on page 45) 
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SERVICES RELATING TO THE BUSINESS OF BROADCASTING 


Advertising and Trade Associations 








ADVERTISING FEDERATION OF 
AMERICA—330 W. 42nd St., New 
York City. Telephone: Bryant 9-0430. 
Headquarters Staff: Earle Pearson, 


general manager ; Alfred T. Falk, di- 
rector, Bureau of Research & Educa- 
tion; Helen A. Holby, director, Club 
(Contact. Dept. Officers: Elon G. Bor- 
ton, La Salle Extension U, chairman 
of board; James A. Welch, Crowell- 
Collier Pub. Co., president; Ray Max- 
well, Missouri Pacific Lines, vice- 
president ; Forbes McKay, Progressive 
Farmer-Ruralist Co., vice-president ; 
Thomas Nokes, Johnstown Poster 
Ady. Co., vice-president; Mabel G. 
Flanlay, The Borden Co., vice-presi- 
dent; Mercedes J. Hurst, Common- 
wealth Edison Co., director; Clara H. 
Jillessen, Philadelphia Electric Co., 
director; Robert S. Peare, General 
Electric Co., treasurer. 


AMERICAN ASSOCIATION OF 
ADVERTISING AGENCIES — 420 
Lexington Ave., New York City. Tele- 
phone: Mohawk 4-7980. Officials: 
John Benson, president; Frederic R. 
Gamble, managing director. Committee 
on Radio Broadcasting: A. K. Spen- 
er, J. Walter Thompson Co., New 
York, chairman; Chester J. La Roche, 
Young & Rubicam, New York; Mae 
Wilkins, Mac Wilkins & Cole, Port- 
land, Ore.; C. Lawton Campbell, 
Ruthrauff & Ryan, New York; Charles 
F. Gannon, Arthur Kudner Inc., New 
York; Arthur Pryor Jr... BBDO, New 
York; John F. Arndt, John Falkner 
Amdt & Co., Philadelphia; R. J. 
Scott, Schwimmer & Scott, Chicago; 
Jack Smalley, BBDO, Hollywood; L. 
L. Shenfield, Pedlar & Ryan, New 
York; L. T. Bush, Compton Advertis- 
ing, New York; T. D’Arcy Brophy, 
Kenyon & Eckhardt, New York; Carl 
Stanton, Lord & Thomas, New York. 


AMERICAN NEWSPAPER PUB- 
LISHERS ASSOCIATION — 370 


Lexington Ave., New York City. Tele- 
phone: Caledonia 5-2000. General 
Manager: Cranston Williams. Presi- 
dent: Walter M. Dear, Jersey City 
Journal. 


ASSOCIATION OF CANADIAN 
ADVERTISERS Inec.—85 Richmond 
St. W., Toronto, Ont. Officers: Presi- 
dent, Robert E. Jones, General Foods 
Ltd., Toronto; first vice-president, P. 
K. Abrahamson, Borden Co., Ltd., To- 
ronto; second vice-president, E. F. 
Millard, Ford Motor Co. of Canada, 
Windsor, Ont.; third vice-president, 
R. E. Merry, Lever Bros. Ltd., To- 
ronto; fourth vice-president, J W. 
Doherty, Imperial Oil Ltd., Toronto; 
treasurer, W. O. H. James, Dominion 
Bank, Toronto. Directors, C. R. Vint, 
Colgate-Palmolive-Peet Co. Ltd., To- 
ronto; J. E. Mason, Canada Dry 
Ginger Ale Co. Ltd., Toronto; R. L. 
Sperber, Sterling Distributors Ltd., 
Windsor, Ont.; Neil B. Powter, How- 
ard Smith Paper Mills Ltd., Montreal ; 
Leslie Choyce, McColl-Frontenaec Oil 


Co. Ltd., Montreal; Joseph Foster, 
Courtaulds (Canada) Ltd., Montreal; 
S. R. Skelton, Goodyear Tire and Rub- 
ber Co. of Canada Ltd., Toronto; 
George Bertram, Swift Canadian Co. 
Ltd., Toronto; S. H. Young, Christie 
3rown & Co. Ltd., Toronto; secretary 
and manager, Athol McQuarrie. 


ASSOCIATION OF NATIONAL 
ADVERTISERS Inc.—330 W. 42nd 
St., New York City. Telephone: Bryant 
9-6330. Officers: Paul B. West, presi- 
dent; H. W. Roden, Harold H. Clapp 
Inc., chairman of board; Gordon E. 


Cole, Cannon Mills, vice-chairman; 
Carleton Healy, Hiram Walker Ince., 
vice-chairman; M. H. Leister, Sun 
Oil Co., treasurer; G. S. MeMillan, 


secretary; I. W. Digges, counsel. 


CANADIAN ASSOCIATION OF 
ADVERTISING AGENCIES—Yard- 


ley House, Toronto, Ont. Telephone: 


Waverly 6157. Officers: E. W. Rey- 
nolds, president; J. A. MacLaren, 
past-president ; W. Thain, vice- 


president; A. J. Denne, treasurer; T. 
L. Anderson, Morgan Eastman, Adrian 
Head, R. C. Ronalds, Adam F. Smith, 
H. Tedman, T. Walsh, directors. 


CANADIAN ASSOCIATION OF 
BROADCASTERS — Victory Bldg.., 
Toronto. Ont. Telephone: Elgin 5623. 
Officers: Glen Bannerman, president- 
general manager; T. Arthur Evans, 
secretary-treasurer; Harry Sedgwick. 
CFRB, Toronto, chairman of board: 
George C. Chandler, CJOR, Van- 
couver, vice-chairman. 


DIRECT MAIL ADVERTISING 
ASSN. Inc.—17 E. 42nd St., New 
York City. Telephone: Vanderbilt 
6-1479. Officials: L. Rohe Walter, 
Flintkote Co.. New York. president ; 
Richard Messner, Brogle & Co.. New 
York, vice-president; Spalding Black. 
Canadian Industries Ltd., Montreal, 
vice-president ; George E. Loder, Na- 
tional Process Co., New York, treas- 
urer; Jane L. Bell, executive manager. 
EXPORT ADVERTISING ASSN. 
Inc.—20 Vesey St., New York City. 
Telephone: Cortland 7-8993. J. J. 
Clarey, president; Frederick Moeller, 
vice-president; J. B. Powers, treas- 
urer; Walter R. Bickford, secretary. 


FINANCIAL ADVERTISERS AS- 
SOCIATION—231 South LaSalle St.. 
Chicago, Ill. Telephone: State 5547. 
Executive Vice-President: Preston E. 
Reed. 

NATIONAL INDUSTRIAL ADVER- 
TISERS ASSOCIATION 100 E. 
Ohio St., Chicago, Ill. Telephone: 
Superior 8140. Mildred R. Webster, 
headquarters secretary. 


OUTDOOR ADVERTISING ASSO- 
CIATION OF AMERICA—165 West 
Wacker Drive. Chicago, Ill. Tele- 
phone: Randolph 1692. Officers: H. E. 
Fisk, executive vice-president and gen- 
eral manager; Frank Dunigan, presi- 
dent; Henry R. Johnston, vice-presi- 








dent; J. B. Stewart, secretary-treas- 
urer; Harry Crawford, chairman of 
the board; E. C. Donnelly Jr., vice- 
chairman. 

PACIFIC ADVERTISING 
CIATION—Title Guarantee Bidg., 
Los Angeles. Telephone: Michigan 
0479. President: Don Belding, Lord & 
Thomas, Los Angeles. Managing direc- 
tor: Charles W. Collier. Executive 
secretary: Mrs. Lela M. Huey. 


PREMIUM ADVERTISING ASSO- 
CIATION OF AMERICA—500 Fifth 
Ave., New York City. Telephone: 
Bryant 9-6990. Secretary : Howard W. 
Dunk. General Counsel: Charles Wes- 
ley Dunn. 

THE PROPRIETARY ASSOCIA- 
TION OF AMERICA—S10 18th St.. 
N. W., Washington, D. C. Telephone: 
National 1914. Officials: Dr. Fred- 
erick J. Cullen, Washington, executive 
vice-president ; Charles Jeardsley, 
Miles Laboratories Inc., Elkhart, Ind., 
president; Charles P. Tyrrell. secre- 
tary-treasurer. 


ASSO- 





Television Laboratories 
(Continued from page 50) 











GENERAL ELECTRIC Co.—Sche- 
nectady, N. Y. (transmitters). Tele- 
phone: Schenectady 4-2211. Bridge- 
port. Conn. (receivers). Telephone: 
Bridgeport 4-1121. Officials: Dr. W. 
R. G. Baker, manager, Radio & Tele- 
vision Dept. 

INTERNATIONAL TELEVISION 
RADIO Corp.—71 W. 23rd St.. New 
York City. Telephone: Stuyvesant 
9-2416. President: William H. Priess. 
MIDLAND TELEVISION = Ine.— 
Power & Light Bldg., Kansas City. 
Telephone: Harrison 5852. Officials: 
G. Taylor, president; N. G. 
Souther, vice-president; Arthur B. 
Church, KMBC, treasurer; D. G. 
Warrick, secretary. (Radio and tele- 
vision technical school.) 

NATIONAL BROADCASTING Co. 
—RCA Bldg... New York City. Tele- 
phone: Circle 7-8300. Officials As- 
signed to Television: Alfred H. Mor- 
ton, vice-president in charge of tele- 
vision; Noran E. Kersta, assistant 
to vice-president; R. E. Shelby, chief 
television engineer; Warren Wade, ex- 
ecutive program producer; E. A. Hun- 
gerford Jr., program business manager. 
(Commercial television broadcasting 
and experimentation. ) 

PHILCO RADIO & TELEVISION 
Co.—Tioga & C Streets, Philadelphia, 
Pa. Telephone: Nebraska 5100. Chief 


Television Engineer, F. J. Bingley. 
(Experimentation and operation of 
WPTZ.) 

PURDUE UNIVERSITY — West 


Lafayette, Ind. Telephone : 2917. Head, 
School of Electrical Engineering: Dr. 
C. Francis Harding. 


RCA MFG. Co. Ine.—Front & Cooper 
Sts., Camden, N. J. Telephone: Cam- 
den 8000. Television Officials: J. E. 
Heney, television receiver sales; T. A. 
Smith, television transmitter sales. 

UNITED STATES TELEVISION 
MFG. CORP.—106 Seventh Ave., New 
York City. Telephone: Chelsea 2-3966. 
Officials: Hamilton Hoge, president; 


John Nickerson III, vice-president ; 
Frederick Kugel. treasurer. (Tele- 


vision receiver and electronic radio ap- 
paratus manufacture.) 
UNIVERSITY OF IOWA — 
City, Ia. 

WALD RADIO & TELEVISION 
LABORATORIES Ine.—1501 Broad- 
way, New York City. Telephone: 
Lackawanna 4-0655. Officials: George 
Wald. president; Ralph Vatner, vice- 
president and general counsel; Robert 
Robins, secretary-treasurer. (Patent 
holding, research, experimentation. ) 
ZENITH RADIO Corp.—6001 Dic- 
kens Ave., Chicago. Ill. Telephone: 
terkshire 7500. Officials: E. F. 
McDonald, president; Hugh Robert- 
a. = 


Iowa 





son, executive vice-president ; 
Thompson, vice-president; G. E. Gus- 
tafson, assistant vice-president; John 
Howland, secretary. 





FM Licensees Under Patents 
of Maj. E. H. Armstrong 











Broadcast Receiving Sets 
Ansley Radio Corp. 
Espey Manufacturing 
Freed Radio Corp. 
General Electric Co. 
The Hallicrafters Co. 
Howard Radio Co. 
The Magnavox Co. Ine. 

Meissner Mfg. Co. 

Philharmonic Radio Co. 

Pilot Radio Corp. 

E. H. Seott Radio Labs. Inc. 

Stewart-Warner Corp. 

Stromberg-Carlson Telephone Mfg. Co. 

Zenith Radio Corp. 

Mobile & Miscellaneous Communi- 
cation 

Cover Dual Signal Systems Ine. 

Doolittle Radio Ine. 

General Electric Co. 

Finch Telecommunications Inc. 

The Hallicrafters Co. 

Howard Radio Co. 

Fred M. Link 

Radio Engineering Laboratories Inc. 

Broadcast Transmitter Manufac- 
turers 

General Electric Co. 

Radio Engineering Labs. Inc. 

Western Electric Co. 
Amateur 

The Hallicrafters Inc. _ 

The Hammarlund Mfg. Co. 

National Co. Ine. 


ee 


‘ 
0. 
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WCAR 


PONTIAC, MICH. 








When 


1000 watts 
1130 Kc 


- WCAR 


You Can Spread A Small Appropriation ... Over A Long Schedule . . . 
It Will Cover A Wide Area ... And Do A Big Job... 


Used On 


1000 watts 
1130 Kc 


Represented by the 
Foreman Co. 


WCAR 


PONTIAC, MICH. 
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INDEX TO ADVERTISERS IN 1942 


YEARBOOK NUMBER 





STATIONS 


CFCY, Charlottetown, P. E. | 

CFRB, Toronto, Ont 

CHNS, Halifax, N. S 

CHSJ, St. John, N. B 

CJOR, Vancouver, B. C 

CJRC, Winnipeg 

CKAC, Montreal 

CKCL, Toronto, Ont 

CKLW, Detroit 

CKTB, St. Catherines, Ont 

KCMO, Kansas City, Mo 

KDYL, Salt Lake City 

KFAB, Lincoln, Neb 

KFAR, Fairbanks, Alaska 

KFBI, Wichita, Kan 

KFDM, Beaumont, Tex 

KFI, Los Angeles 

KFPY, Portland, O 

KFRE, Fresno, Calif 

KFRU, Columbia, Mo 

KFWB, Los Angeles 

KFXM, San Bernardino, Calif 

KFYO, Lubbock, Tex 

KGKO, Fort Worth 

KGMB, Honolulu 

KGNC, Amarillo, Tex 

KGNF, North Platte, Nebr 

KGO, San Francisco 

KGW, Portland, O 

KIRO, Seattle 

KLZ, Denver 

KMA, Shenandoah, lowa 

KMBC, Kansas City, Mo 

KOIL, Omaha, Nebr 

KOMA, Oklahoma City 

KOY, Phoenix 

KPAS, Pasadena, Calif 

KPO, San Francisco 

KPRO, Riverside, Calif 

KQW, San Francisco 

KRGV, Weslaco, Tex 

KRLD, Dallas 

KROD, El Paso 

KROW, Oakland, Calif 

KSD, St. Louis 

KSFO, San Francisco 

KSL, Salt Lake City 

KSTP, St. Paul-Minneapolis 60, 83, 145, 235, 
292, 313, 332, 338, 421, 439 

KTSA, San Antonio 179 

KTUL, Tulsa, Okla 169 

KXOK, St. Louis 149 

KYA, San Francisco 

WAOYV, Vincennes, Ind 

WAVE, Louisville 

WATL, Atlanta 

WBAP, Fort Worth 

WBEN, Buffalo 

WBIG, Greensboro, N. C 

WBNX, New York City 

WCAR, Pontiac, Mich 

WCBM, Baltimore 

WCBS, Springfield, Ill 

WCHS, Charleston, W. Va 

WCKY, Cincinnati, O 

WCOA, Pensacola, Fla 

WCOP, Boston 

WCOU, Lewiston, Me 

WCSC, Charleston, S. C 

WCSH, Portland, Me 

WDBJ, Roanoke, Va 

WDRC, Hartford, Conn 

WEBC, Duluth 

WELI, New Haven, Conn 

WEMP, Milwaukee, Wis 

WEW, St. Louis 

WFAA, Dallas as 

WFBC, Greenville, N. C 

WEBL, Syracuse 

WFBM, Indianapolis 

WFCI, Pawtucket, R. 

WFEA, Manchester, < Aw 

7am, Cee, eee. 

WFM4J, Youngstown, O 

WGBG, Greensboro, N. C 

WGH, Newport News 285 
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WGN, Chicago 

WGPC, Albany, Ga 

WGR, Buffalo, N. Y 
WHAM, Rochester, N. Y 
WHAS, Louisvilie 

WHB, Kansas City 

WHEB, Portsmouth, N. H 
WHEC, Rochester, N. Y 
WHIO, Dayton 

WHN, New York City 

WHO, Des Moines 

WIAC, San Juan, Puerto Rico 
WIBW, Topeka, Kan 

WIND, Gary, Ind 

WINK, Louisville 

WINN, Louisville 

WINS, New York City 
WIOD, Miami 

WIP, Philadelphia 

WIRE, Indianapolis 

WISH, Indianapolis 

WISN, Milwaukee 

WJAS, Pittsburgh 

WJAX, Jacksonville, Fla 
WJHP, Jacksonville, Fla 
W4JJD, Chicago 

WJLD, Bessemer, Ala 
WJNO, West Palm Beach, Fla 
W4JRD, Tuscaloosa, Ala 
WKBN, Youngstown, O 
WKBW, Buffalo 

WKY, Oklahoma City 
WLAW, Lawrence, Mass 
WLBZ, Bangor, Me 

WLS, Chicago 

WLW, Cincinnati 

WMAG, Chicago 

WMAZ, Macon, Ga 

WMBG, Richmond 

WMC, Memphis 

WMCA, New York City 
WMER, High Point, N. C 
WMT, Cedar Rapids, lowa 
WAMUR, Manchester, N. H 
WNEW, New York City 
WOAI, San Antonio 

WOL, Washington, D. C 
WOR, New York City 

WORL, Boston, Mass 
WPRO, Providence, R. 
WPEN, Philadelphia 

WPTF, Raleigh, N. C 
WQXR, New York 

WRBL, Columbus, 

WRDO, Portland, 

WROK, Rockford, 

WSB, Atlanta 

WSGN, Birmingham, Ala 
WSM, Nashville, Tenn 
WSMB, New Orleans, La 
WSOC, Charlotte, N. C 
WTBO, Cumberland, Md 
WTCN, Minneapolis-St. Paul____ 
WTIC, Hartford, Conn 
WWDC, Washington, D. C 
WW4J-W45D, Detroit _______- 
WwW, Mew GOriegns, la... 
WwWPG, Lake Worth-West Palm Becch 
WXYZ, Detroit 

XEG, Monterrey, Mexicc___— 


NETWORKS AND GROUPS 


Canadian Broadcasting Corp,_____ -______ 261 
Columbia Broadcasting System____________237-240 
Don Lee Broadcasting System____________109, 257 
Fort Industry Stations 

Mason-Dixon Radio Group____ 

McClatchy Broadcasting Ce.__-___________ 
ee ey ee 258 


National Broadcasting Co., Inside Front Cover, 97, 231 


Panama Broadcasting System 
Texas Quality Network 
Westinghouse Radio Stations, Inc 
Wilder Stations 

Yankee Network 


Fairchild Aviation Corp 

Gates Radio & Supply Co 

General Electric Co 

International-Stacy Corp. --__-__________ 
Isolantite, Inc. 

Lapp Insulator Co 

Lehigh Structural Steel Co 

Lingo, John E. & Son Inc 

Johns-Mansville 

Presto Recording Corp 

Radio Corporation of America 

RCA Manufacturing Co 

Radio Engineering Labs 

Stromberg-Carlson Telephone Mfg. Co 
Truscon Steel Co 

Western Electric 

Westinghouse Electric & Mfg. Co 

Weston Electrical Instrument Corp 
VWeincwsnper Ghent. . ee 


GENERAL 


Air Features 

All Canada Radio Facilities, Ltd 

American Society of Composers, Authors & 
Publishers 

Broadcast Music, Inc 

Broadcast Service, Inc 

British United Press 

Clark Phonograph Record Co 

Columbia Recording Co 

Commercial Radio Equip. Co 

Darby Printing Co 

Edgar Felix 

Free & Peters, Inc 

Glenn D. Gillett & Associates 419 

Paul F. Godley 326, 330, 374, 393 

International News Service 80, 228, 274 

Jansky & Bailey 

Lang-Worth Feature Programs, Inc 

Geo. McKittrick & Co 

McNary, James C 

Michelson, Charles 

NBC Thesarus 

Page & Davis 443 

Postal Telegraph 394 

Press News, 200 

RCA Communications, Inc 381 

Ring & Clark . _ 415 

Roy Rogers, Inc 224 

Ruthrauff & Ryan 19 

I FI a 209 

Standard Advertising Register____________ 409 

a aS a ee Rheebeny: 217 

Stovin & Wright___-__-_______- 100 

United Press 227 

Video & Sound Enterprises 205 

Vinson, Owen 

Washington Institute of Technology, Inc 

Wright-Sonovex, Inc. ......~6.4+5ueeeee 

R. M. Wilmotte 

Howard H. Wilson Co 

World Broadcasting System 

A ee On Ree 

Young & Rubicam_ 
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